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The  Canadian-Made 

Du  Brock  Outing  Garments 


The  Range  Exquisite 
for  Spring  1916 

HP  HE  famous  Du  Brock  gar- 
merits  of  the  United  States, 
with  all  their  smart  style,  their 
exquisite  dainty  fabrics,  their 
superior  finish,  their  wide  assort- 
ment and  splendid  values  are  now 
made  in  Canada  by  expert  Cana- 
dian operators  and  under  the 
supervision  of 

MR.  BERNARD  SMITH 
The  full  range  will  be  presented 
to  the  trade  in  a  few  days  at  prices 
that  mean  a  range  of  42'  -j'»'   over 
the  same  goods  imported. 

Canadian  merchants  have  now  an 
equal  advantage  with  Americans. 

Our  prices  range  from  £7  dozen 
up  for  middies.  Skirts  from  $7.50 
to  $18  a  dozen. 


WRITE  FOR  SAMPLES 
AND   PRICES 


1501 — fteneiall)    knu*\n   a<    M 
Dress.      Made    of    bcsl     Watw-wo    Jean*. 
L"  I  I    be    worn    with    or    without    skirt. 
Only  dress  made  with  thi>  strong 
feature.      -  14    to   30.   M 

M-UO   a   di»y. 


Mi'My  1212— Made  nf  besl  Wabasso  Jeans,  trimmed 
with  fast  coloi  piping.  Two  pockets,  All  si/f,. 
$7.30    a    doz. 


Vliddj     1227— Beat     Waba--       I  omuina- 

tion :   liijrli    and   low    colli        9  1   to   M 

and    -;  •  lOB. 


HUGO   DU    BROCK  &  CO.,    Inc.,  of  Chicago  and  Toronto 

CANADIAN    FACTORY:— 67-71    ADELAIDE   STREET  WEST 


T.Sa^^iS^mnuriiigt^^^^  7.1;  SS  S£  :<1  TuiTu;  :■ 
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To  the  Buyers  of  Canada: 

In  spite  of  the  shortage  of  dyestutts  and  the  scarcity  of  woolen  goods, 
we  are  enabled  to  offer  to  the  trade  not  only  a  complete  line  of  suitings, 
coatings,  mantlings,  etc.,  but  also  a  number  of  exclusive  novelties. 

Our  Spring  and  Summer  line  of  Seaside,  Motoring,  and  high-class 
French  Evening  Wrap  materials  are  now  in  stock,  and  we  are  booking 
large  orders  in  the  following  lines : — 

Ladies'  fine  Balmacaans,  fine  Scotch  Motor  Coatings  in  grey  and 
white,  purple  and  grey,  blacks  and  browns,  white  and  black 
mixtures,  etc. 

New  black  and  white,  green  and  white,  and  fawn  and  white  Mohair 
checks  in  new  designs — for  instance,  the  extremely  novel  quad- 
ruple stripes  in  the  same  material. 


Corduroys  or  King's  Cord  in  50"  Coatings  and  in  all  the  new 
shades,  such  as  Topaz,  Fuchsia,  Copenhagen,  Wisteria,  Belgique, 
Blossom,  Mermaid,  Iris,  Lotus,  Maize,  Olympia,  etc. 

In  Evening  and  Theatre  Wrap  materials,  we  carry  the  exclusive 
Stadium,  a  50"  light-weight,  two-tone  Plush — in  all  colorings, 
including  Begonia — Fashion's  latest  novelty. 

"Chiquito  Coating,"  the  weavers'  latest  triumph  in  Silk  and 
Plush — The  combinations  in  this  cloth  are  most  beautiful  in 
conception.  Ecru  and  Chicory,  Nickel  and  Vestal,  Old  Gold  and 
Chicory,  White  and  Green,  are  the  most  in  vogue. 

Our  Avenue  is  more  popular  than  ever  this  season,  in  White, 
Begonia,  Maple  and  Fawn. 

Our  line  of  staples  and  fancy  Tailoring  Cloths  and  Trimmings  in 
women's  and  men's  wear  is  more  complete  than  ever,  and  samples 
of  all  are  being  shown  by  our  salesmen. 

Samples  are  now  being  shown  by  our  salesmen,  or  we  will  send  them  to 
you  upon  request.  Let  us  know  your  desires  at  once,  as  the  demand  is 
enormous. 

GREENSHIELDS,   LIMITED 

VICTORIA  SQUARE,  MONTREAL 

EVERYTHING    IN   DRY   GOODS 
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English  Mohair 


Favored  for  Spring 


The  demand  for  English 
Mohairs  will  be  greater 
this  year  than  ever  before, 
because.  English  Mohair 
can  be  cut  to  produce  the 
fashionable  skirt  flare 
without  extra  yardage — it 
holds  form  perfectly. 

And  dye  scarcity  makes 
pastel  shades  a  necessity. 
Most  fabrics  in  these 
shades  soil  quickly.  Not 
so  with  Mohair.  Dirt 
does  not  cling  to  its  lus- 
trous surface  and  dust 
shakes  out  of  it  instantly. 

The  pastel  shades  of  Mo- 
hair keep  clean. 

A  sturdy  fabric  with  won- 
derful style  quality. 

For  all  outer  garments 
for  women  and  chil- 
dren and  a  wide  vari- 
ety of  garment  trims. 

B.  D.  A .  mains  Eng- 
lish Mohairs  of  maxi- 
mum worth. 

The 

Bradford  Dyers' 
Association,  Ltd. 

of  Bradford,  England 

American  Bureau  : 
239  West  39th  Street.  New  York  City 
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Regarding  a  Good  Spring 

Business 


Department  A 

White  and  Grey  Cottons, 
Drills,  Ducks,  Canton  Flan- 
nels, Sheetings  and  Pillow 
Cottons,  Cotton  and  Jute 
Bags,  Cotton  Warps  and 
Twines,  Waddings,  Horse 
Blankets  and  Carriage  Dust- 
ers. 

Department  B 

Apron  Ginghams,  Tickings, 
Colored  Shirtings,  Saxonies, 
Flettes  and  Printed  Wrap- 
perettes. 


Department  C 

Woollens    and    Tailors' 
mings. 


Trim 


Department  D 

Dress    Goods,    Linings,    Wash 
Goods  and  Silks. 


Department  E 

Men's  Furnishings  and  Lum- 
bermen's Clothing. 

Department  H 

Laces,  Embroideries,  Eibbons, 
Dress  Trimmings,  Silk,  Cot- 
ton, and  Linen  Threads,  Wo- 
men's Fancy  Smallwear. 

Department  M 

Women's  Furnishings,  Linens 
and  Towellings. 

Department  S 

Smallwares,  Fancy  Goods, 
Novelties,  Stationery  and 
Wool  Yarns. 

Department  T 

House  Furnishings,  Blankets, 
Carpets,  Oilcloths  and  Lino- 
leums. 


/^vUR  efforts,  redoubled  in  view  of  condi- 
^^  tions,  have  put  us  in  a  position  to  offer 
our  customers  every  attainable  advantage  in 
buying  for  the  coming  Spring. 

Looking  forward  to  an  excellent  demand  for 
Spring  we  have  purchased  much  more  heav- 
ily than  ever  before  and  our  endeavor  now  is 
to  secure  an  opportunity  of  demonstrating, 
either  through  our  travellers  or  in  our  ware- 
house, our  ability  to  serve  you  to  your 
entire  satisfaction. 


-E- 


JOHN  M.  GARLAND,  SON  &  CO.,  LIMITED 

Ottawa,  Canada 


3 
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When  buying  Hosiery 
ask  for 

HAWLEY'S 
"HYGIENIC  BLACK 

There  is  no  better 
Dye  in  the  World. 

Every  Pair 

Warranted  Fast 
to  Wishing,  Hard  Wear 
and  Perspiration. 

Works  -  Hinckley,  England. 


» 


TALCUMS 

T^OK  a  generation  Mermen's  Borated  has  been  the  standard  of  purity  and 
■^    safety  in  a  Talcum  Powder  and  has  merited  the  endorsement  of  thousands 

of  doctors,  mothers  and  nurses.  The  demand  fur  Mennen's  is  universal.  It 
is  extensively  advertised,  and  you  will  tind  that  the  mere  display  of  these 
Talcums  in  your  store  is  sufficient  to  "make  a  sale." 

Selling  Agents — Harold  F.Ritchie  Co.,  McCaul  St.,  Toronto 
Made  in  Canada  by  Gerhard  Mennen  Chemical  Co.,  Montreal 


Mennen's 

Borated 

Talcum 

Mennen's 

Violet 

Talcum 

Mennen's 
Sen  Yang 
Powder 


Mennen's 
Narangia 
Talcum 


Mennen's 
Talcum 
for  Men 
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MUSER  BROTHERS  (CANADA), 

LIMITED 

beg  to  announce  that  the  business  conducted 
during  the  past  twenty  years  as 

VOSS  &  STUFFMANN,  LIMITED 

has  for  the  last  twelve  months  been  under  their 
management,  and  will  in  future  be  known  under 
the  above  style. 

Their  organization,  both  at  home  and  abroad,  is 
thoroughly  conversant  with  Canadian  market 
requirements,  and  their  large  stocks,  coupled 
with  their  unrivalled  buying  facilities,  will 
enable  them  to  look  after  the  interests  of  their 
many  customers  in  an  even  better  way  than  in 
the  past. 


Jflusier  Probers  (Canaba),  Htmtteb 

New  York         . .         ,  .  London 

Manufacturers  and  Importers  or  Laces,  Dress  I  rimmings 

Boston  ,   c-     ,       ••  Nottingham 

and  Embroideries  * 

Philadelphia  Paris 

„, .  Importers  of  Fancy  Dry  Goods  _  ,  . 

Chicago  Calais 

Baium.r.  12  ST.  HELEN  STREET  CaQdry 

Los  Angeles  Le  Puy 

San  Francisco  MON'       REAL  St.  Gall 
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The  McKinley  Edition  of 
Ten-Cent  Music 

will  always  hold  first  place  as  an  Edition  of 
Standard,  Classic  and  Teaching  Music. 

An  established  demand  for  this  line  of  music 
exists  throughout  the  "United  States  and  Canada. 
It  meets  the  requirements  of  the  Teacher,  Stu 
dent  and  the  Accomplished  Musician. 

It  has  proved  itself,  to  thousands  of  dealers,  to 
be  the  best  foundation  for  a  sheet  music  de- 
partment. 

Every  copy  of  The  McKinley  Edition  sold  means 
a  profit  of  over  200%  to  the  dealer. 
The    McKinley    Edition    (Revised    for    our    Can- 
adian   Trade)     conforms    in    every    detail    with 
Canadian   copyright  laws. 

A  great  advantage  to  the  merchant  as  a  "Trade 
Bringer"  is  the  catalogues  bearing  the  dealers' 
imprint  which  are  supplied  with  this  Edition. 
These  catalogues  will  attract  more  customers  to 
your  store  than  any  other  medium  you  could 
employ. 

Write  us  for  Samples  and  Particulars  to-day. 

Also  we  want  you  to  know  our  Jobbing  De- 
partment is  one  of  the  largest  and  most  complete 
in  the  country.  We  can  take  care  of  your  wants 
for   anything   in   Sheet  Music. 

McKINLEY  MUSIC  COMPANY 

The  Largest  "Exclusively  Sheet  Music  House" 

in  the  World. 

CHICAGO:     1501-15    EAST    FIFTY-FIFTH    STREET 


LONDON  WAREHOUSES: 
51-52  ALDERSGATE  ST.. 
E.C. 


MILLS:  ST. ALBANS 

and  REDBOURN. 

HERTS. 


J.  MAYGROVE  &  CO. 

LIMITED 

Manufacturers  of  SILK  THREADS, 
SUITABLE  FOR  WEAVING, 
KNITTING     and    EMBROIDERY 

ALSO 

Italian,     China     and    Japan    Trams,    Organzins,     Sewings, 
Flosses,  Spuns  and  Twists 


MACHINE  SEWING  SILKS     :     :     : 
EMBROIDERY  SILKS  and  FLOSSES 


ALSO  ARTIFICIAL  SILK  FOR  WEAVING, 
KNITTING  and  EMBROIDERY 


CANADIAN  REPRESENTATIVE 

F.   A.  TURNER,  52  Bay  Street,  TORONTO 


WILL  P.  WHITE,  LTD. 

Manufacturers'  Agents  and  Importers 


TORONTO 
65  Simcoe  Street 


MONTREAL 
525  St.  Paul  Street 


SOLE  AGENTS 


Luke  Turner  &  Co.,  Leicester,  Eng.— Garter  Elastics,  Webbings  and  Belt- 
ings.     Gold    Label    and    Silver    Label    (Registered)    Qualities. 

J.    Bonas    &    Son,    Derby,    England— Tapes,    Stay    Bindings. 

Rosenwald  Bros.,  London,  England— Coiffuretta,  Tidy -Wear  and  Silk  Hair- 
Nets,    Can. -Anglo   Brand    Dress   and    Garment    Shields. 

George   Goodman,    Ltd.,    Birmingham,    England— Safety    I'ins,    Hairpins,   etc. 

Morris  &  Yeomans,  Redditch,  England— Needles,  Needle  Cases,  Crochet 
Hooks,    Hatpins,   etc. 

Donisthorpe    &    Co.,    Leicester,    England— Wool    Mendings. 

Howard  Wall,  Ltd.,  London,  England— Dean's  Tape  Measures,  Corset 
Fasteners,    Babies'   Bootees  and   Shoes. 

Colonial  Weaving  Co.,  Peterboro,  Canada— Beltings,  Feather  Stitch  Braids 
and    Embroidery    Trimmings. 

F.    Bapterosses   &   Cie. ,    Paris,    Fiance — Agate    Buttons. 

Socicte  Francaise  de  Cotton  a  Coudre,  Paris,  France — C.  B.  Mendings, 
Embroider;   and    Crochet    Cottons. 

Henry    Myer    Thread    Co.,    Chicago,    111.— Subsilk    and    Mercerized    Threads, 

Western    Thread   Co.,    Elgin,    III.— Japsilk    Mending  and   Embroidery   Cottons. 

Rudolph  Liebmann  Mfg.  Co.,  Newark.  N.J. —Metal  and  Celluloid  Dress 
Buttons. 

Schott    Bros.— Button    Moulds,    Scliott's    and    Diraco    Machines. 

The  Winwal  Co.— Buttons  that  can   be   covered   by  hand. 

PEARX  BUTTONS 

English,    French   and   Japanese. 

JAPANESE    HAIR    AND    TOOTH    BRUSHES 
THE    WELL-WORTH    BINDING    BRAID 

Made  from    selected    Twist. 

THE    "GLOBE"   BOOTLACE    CABINET 
"GIVEASE"    COLLAR    SUPPORTS 

Made   in    England. 
'  'SUREST  AY"    DOME    FASTENERS 

Manufactured    in    Spain    and   U.S.A. 

MANUFACTURERS   AND    WHOLESALE   TRADE   ONLY 
SUPPLIED. 


Australian  Trade 

Are  You  Interested  ? 

If  so,  iTAe  Draper  of  jJuslralasia  (published 
monthly)  can  provide  you  with  much  valuable 
trade  information.  It  is  the  organ  of  the  drapery 
and  kindred  trades  of  the  Antipodes,  and  is 
subscribed  for  by  all  the  leading  firms  in  Australia 
and  New  Zealand. 


Subscription     3)^.50     Mailed  Free 

Specimen  Copy  'will  be  supplied  on  application 


Advertising  rates  may  be  obtained  and  space 
secured  by  communicating  with  our  London  Office, 
71    Queen  St.  E.C. 


Publishing  Offices: 


Melbourne, 

Sydney, 

London, 


Fink's  Buildings 

Post  Office  Chambers 

71  Queen  St.,  E.C. 
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PAWSONS  &  LEAFS 

LIMITED 

Of  St  Paul's  Churchyard 


London,  Eng. 


This  magnificent  Warehouse,  situated  in  the 
heart  of  the  City,  can  supply  all  the  wants 
of  The  Soft  Goods  Trade. 

We  have  a  building  worthy  of  our  Trade,  a 
Trade  worthy  of  our  reputation,  and  an 
experience  of  70  years  of  business,  which  still 
leaves  us  young  enough  to  want  to  do  more. 
May  we  have  some  of  your  business? 

Alive  to  Fashion — Awake  to  Ideas 
Specialists  in  the  Trade  Sense  of  the  Word 

"Andwe  have  a  weather  eye  on  the  shipping  market" 


When  you  are  in  London  call  on  us;  when 
not  in  London  send  us  your  enquiry,  to  which 
prompt  and  efficient  attention  will  be  given. 


British   and   Foreign 
^P  Dresses 

^^      Calicoes  and  Blankets 
<^      Curtains  and  Nets 
^$      Linens,  Damask  and  Towels 
^      Prints 

Scotch  and  Soft  Furnishing 
Sheetings  and  Dyed  Flannelettes 
Mantles  and  Costumes 
Dress  Skirts 
Silks  and  Velvets 
Ribbons  of  all  kinds 


& 


^ 
4F 


^      Blouses 


Ladies'  and  Children's 
Outfitting 


Furs  and  Umbrellas 
^     Haberdashery 
^v     Buttons  and  Trimmings 

Hosiery  and  Woven  Underwear 
Gloves 

Flowers  and  Feathers 
Straws  and  Millinery 
Laces  and  Embroideries 
Handkerchiefs  and  Neckwear 


Telegrams  :  PAWSON,  LONDON.     Codes  Used  :   A.  B.C.,  4th  and  5th  ed.,  and  W.U.T. 
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ALPHONSE 

DRY  GOODS   JOBBERS 

60  to  70  St.  Paul  St.  West 


MERCHANDISE  WAREHOUSE 

100,000  Square  Feet  Floor  Space 

where  is  carried  an  immense  stock  of  all  lines  of  General 
Dry  Goods,  House  Furnishings,  Men's  Furnishings  and 
Ladies'  Ready-to-Wears. 

ELEVEN  BIG   DEPARTMENTS 

A — Cotton  Staples  E — Dress  Goods  and  Silks       I  —  Men's  Fancy  Furnishings 

B— Fancy  Cottons  F—  Men's  Staple  Furnishings  j_Reacjy-to-\Years 

C — Woolens  and  Trimmings  G — House  Furni>hings 

D — Linens  H — Hosiery  and  Underwear    K — Smallwares 


Sample  rooms:  OTTAWA 


THREE  RIVERS 


Ql'EBEC 
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R  A  C I N  E  LIMITED 

AND  MANUFACTURERS 

MONTREAL 


HOME  OF  THE  "HERO"  SHIRT 

Besides  the  above  manufactory  of  Men's  Fine  Shirts  bearing    the    registered    trade- 
mark "Hero"  we  make   in  other  well-equipped  factories 


OVERALLS 

AND 

SMOCKS 


MEN'S 
COLLARS 


WORKING  SHIRTS 

AND 

WOOLEN  HOSIERY 


SHERBROOKE 


SYDNEY,  C.B. 


SUMMERSIDE,  P.E.I. 
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BANK    OF   MONTREAL 


Annual  General  Meeting  Held   6th  December,  1915 


The  98th  Annual  General  Meeting  of  the  Shareholders  of  the  Bank  of  Montreal  was  held 
in  the  Board  Koom  at  the  Bank's  Headquarters. 

On  motion  of  Mr.  R.  B.  Angus,  Mr.  H.  V.  Meredith  was  requested  to  take  the  chair. 

Mr.  C.  J.  Fleet,  K.C.,  moved,  and  Mr.  A.  1'iddington  seconded,  that  the  following  gentle- 
men be  appointed  to  act  as  Scrutineers: — Messrs.  George  B.  Hooper  and  G.  L.  Ogilvie,  and 
that  Mr.  U.  K.  Sharp  be  the  Secretary  of  this  meeting.     This  was  carried  unanimously. 

The  Chairman  then  called  upon  the  General  Mannger.  Sir  Frederick  Williams-Taylor,  to 
read  the  annual  report  of  the  Directors  to  the  Shareholders  at  their  98th  Annual  General  Meet- 
ing,  held   Monday,    December  (ith,    1915. 

THE  ANNUAL  REPORT 

The  Directors  have  pleasure  in  presenting  the  Report,  showing  the  result  of  the  Bank's 
business  for  the  year  ended  30th  October,  1915:  — 

Balance  of  Profit  and  Loss  Account,  31st  October,  1914 $1,232,669.42 

Profits  for  the  year  ended  30th  October,  1915,  after  deducting  charges  of  manage- 
ment, and  making  full  provision  for  all   bad  and  doubtful  debts  2,108,631.06 

$3,341,300.48 

Quarterly  Dividend  2V2%,  paid  1st  March,  191") $    400,000.00 

Quarterly   Dividend  2'/2%,    paid   1st   June,   1915 400.000.00 

Bonus  1%,  paid  1st  June,  1915   160,000.00 

Quarterly   Dividend   2y2%,   paid   1st   Sept.,   1915 400.000.00 

Quarterly  Dividend  2%%,  payable  1st  Dec.,  1915 400,000.00 

Bonus  1%,  payable  1st  Dec.  1915   160,000.00 

.$1,920,000.00 

War  Tax  on  Bank  Note  Circulation  to  30th  October,   1915   127,347.53 

2,047,347.53 

Balance  of  Profit  and  Loss  carried   forward    $1,293,952.96 

Since  the  last  Annual  Meeting  a  temporary  Branch  was  opened  ;it  Valcartier  Camp,  P.Q.. 
for  the  convenience  of  the  troops  during  their  stay  in  camp. 

The  following  Branches  have  been  closed: — 

In    Quebec — Valcartier   Camp. 

In    British   Columbia — West   Summerland,    Invermore.   Alberni.   Lumby. 

The  Directors  have  to  record,  with  deep  regret,  the  death  of  Mr.  David  Morrice,  who  had 
been  a  member  of  the  Board  since  1007. 

All  the  offices  of  the  Bank,  including  the  Mead   Office,  have  been  inspected  during  the  vear. 

(Sgd.)    II.  V.  MEREDITH. 
Rank  of  Montreal,  President. 

6th    December.   1915. 

THE  PRESIDENT'S  ADDRESS  following    a    period    of    liquidation,    have 

stimulated    trade.      Deposits    In    the    banks    of 

Mr.  II.  v.  Meredith,  in   moving  the  adoption  that   country  are     enormous,     and   the  Doited 

of  the  annual   report,   said:  States,  for  the  time  being,  has  become  the  great 

The    unprecedented    conditions    under    which  creditor   nation, 
trade  and   commerce   have   been    conducted   dur- 
ing  the   past   year   remain   unchanged,    and   are  TRADE   WEILL   MAINTAINED 
the  cause  of  constant  anxiety  to  those  concern-  u|    tnlngg    considered.    ,h(,    tr.,,,,,    of    Canada 
ed   with   financial   affairs.  h.,s    born    „.,,,,    maintained,    both    as    to    volume 

It  will  be  gratifying  to  you  to  learn  that,  .,,„,  character.  For  some  time  before  the  out- 
after  making  liberal  and.  it  is  believed,  ade-  ,,,.,..,,.  ()f  wap  n  regtralnlmj  hand  was  p,ncP(1  on 
quate  appropriation  for  known  losses  and  doubt-  speculative  ventures,  which,  In  an  era  of  pros- 
ful  debts  and   war   taxes,   the  profits  of  the  year  ,„.ri)v     had    run    to    dangerous    excess,    and    we 

have  enabled  the  usual  distribution  to  be  made       1V(,ro    ns   a    consequence,    f.lirU.    woll    prepared 
to  shareholders  and  a  surplus  to  be  carried  to       t0  fac(,  the  closlng  of  tllp  London  money  mar. 

credit    of    Profit    ami    LOSS    Account.      In    view   of         ,.|>N     ,,,    „,,,.,,  j,,,,,    (lf    n„    ]<iuiU         v     temporary 

the   trying    circumstances   prevailing,    the    need       dislocation  in  Tnanv  bl.ailri10<:  of  trade  followed, 
of  maintaining  large  reserves  and   the  low   rates        Reorganizations    in    some    cases    were,    and    may 

of  Interest  obtainable  in  the  United  states  and       v,,t  ,„,  found  „„,,«.,,.,.  to  ftdjust  capitalisation 

until    quite    recently    in    England,    I     think    you  jQ  earn,ng  pnvv,,r    tho  onlv   ,,,„,,..,,   conrse   fn   ,10 

will  agree  with  me  that  this  result  of  our  bank-  ,„„.<„,,,,   wm.„   ^lH,  conditions  have  to  he  dealt 

lug  year  is  quite  satisfactory.  ,vith       Ag  t,]0  yoar  progre8sea,   the  effect  of  the 

Our  widespread  operations  make  us  concerned  wnr    on    the    trade    of    Canada     proved    less    In- 

ifritb    conditions    in    other    countries.      In    Great  lurloilS    than    was    expected.      In    fact,    business 

Britain,    normal    conditions    no    longer    prevail.  conditions   distinctly   improved. 

Large    numbers    of    men    have    been    withdrawn  ...,,., 

..    .  ,..         .       __*«_    ,,,  Natural    resources    continue    to    be    developed 

from    their    customary    occupation    to    enter    the  ,     ,     .  ,  „     ,  „  „  ./„ 

,     .      •        ,  i  j-        ...J    *.„   *i,-   .,.„         nnd   their  product   to  find  a   readv  and  profitable 

armv.   factories   have   been   diverted   to   the   pro  '  . 

,.  -    _     „_   ;,,,„„,,,        <alo.  while  manv  branches  of  manufacture  have 

duction    of    war    supplies,    and    a    considerable  • 

.    ,    ,  .    ,         ,„,        lf    ,„    ,,,„f        been   emploved  to  capacitv  in  turning  out  muni- 

Shortage    ol     labor    exists.        The     result     is     that  •  • 

,,   ...   ,     „  .,       ,        ,  ions    of    war.    the    monev    value    of    which    runs 

trade   passes   from    British    firms   into   the   hands  ■ 

,  ,.   ,  ,.        ,     .  ,        into    scores   of   millions.      The    resulting   eniplov- 

of     neutrals,     thus     disturbing     the     balance     of  .    ,    ,  ,  ,  ,      ,  ,      ,. 

,.         ,    ..     .    ,       ,,  ,       ,.,  ment   of   labor   has    been    of    almost    incalculable 

trade,    but    it    is    believed    that    m    the    early    fn- 

....  ...      ■    ,  .    •.     ,*•         i    *i.~        advantage. 

tore     this    condition    will    right     itsell     and    the 

obligations  abroad  of  Great   Britain   will   be  cor-  HARVEST    AN    ENCOURAGING     FEATURE 

respondingly   reduced.  -n,,,    most    encouraging    feature    of    the    year. 

The  financial  situation  has.  of  course,  been  however,  from  a  trade  and  finance  standpoint, 
affected  by  the  disturbance  of  trade  and  larg"  lias  been  the  bountiful  harvest  of  the  North- 
domestic  borrowings  by  the  Government,  but  it  west,  where  a  greatly  increased  area  under  eul- 
is  gratifying  to  know  that  the  strain  arising  tivation  has  given  the  highest  average  yield  in 
from  the  war  has  been  readily  and  easily  borne.  the  history  of  the  country.     It  is  estimated  that 

Business    in    the    United    States    has    greatly  the  grain   crop  of  Manitoba,   Saskatchewan   and 

improved  during   the  year.     War  orders  account  Alberta  has  a  market  value  to  the  producers  of 

for  much  of  this  improvement,  while  large  grain  approximately   four  hundred   million   dollars.   In 
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the  use  of  which  we  may  anticipate  not  only 
the  liquidation  of  much  indebtedness,  but  the 
stimulation  of  current  trade. 

These  truly  remarkable  results  will,  I  think, 
have  the  effect  of  attracting  the  tide  of  emi- 
gration to  our  shores  when  the  world  is  again 
at  peace. 

In  the  older  Provinces,  the  harvest  has  been 
rather  better  than  the  average. 

Farming,  the  backbone  of  the  couDtrv,  is 
prosperous. 

There  is  a  greater  demand  for  the  products 
of  the  mines,  at  higher  prices. 

From  the  Atlantic  to  the  Pacific,  good  fisher- 
ies are  reported,  also  at  enhanced  prices. 

The  lumber  business  generally  throughout 
Canada,  though  suffering  from  inability  to  ob- 
tain tonnage  to  market  the  cut,  shows  some  im- 
provement. 

The  Textile  and  allied  industries  are  at  the 
moment  well  employed,  while  the  Steel  Com- 
panies and  those  engaged  in  the  manufacture 
of   war  are  fully  occupied. 

In  the  wholesale  trade,  stocks  of  merchan- 
dise had  become  depleted,  and  necessarv  replen- 
ishing and  better  demand  have  stimulated 
business. 

The  financial  position  of  the  Dominion  Gov- 
ernment has  been  recently  so  clearly  defined 
by  the  Minister  of  Finance  that  I  refer  to  it 
now  only  to  state  that  the  country  has  been 
fortunate  to  have  come  through  a  period  of 
general  financial  upheaval  with  its  needs  fully 
provided  for  and  with  the  strength  and  sound"- 
ness  of  its  credit   unimpaired. 

FAVORABLE  TRADE  BALANCE 

The  restoration  of  a  favorable  balance  in  our 
foreign  trade  is  a  factor  of  supreme  importance 
at  the  present  time,  as  it  enables  us  to  con- 
serve our  gold  supplies  and  to  curtail  our  bor- 
rowings abroad  to  some  extent.  As  you  are 
aware,  the  balance  of  foreign  trade  against 
Canada  had  been  quite  large  for  several  v.ars 
past,  due  principally  to  the  ease  with  which  we 
\vere  able  to  borrow  in  the  London  market. 
Now  that  this  avenue  is  closed,  we  have  been 
compelled  to  curtail  imports  and  tnereae 
ports  in  order  to  meet  interest  obligations  and 
maintain  our  credit.  How  successfully  we  are 
meeting  the  situation  a  few  figures  will  show: 
In  the  seven  months  ending  October  31st,  191.':. 
the  value  of  exports  of  Canadian  products  was 
$245,550,000,  and  in  the  same  period  of  1914  was 
S22i>. 757,000 ;  while  this  year  in  t 
months  we  have  exported  Canadian  products 
of  the  value  of  1326,430,000,  or  $100,000,000  more 
than  last  year,  and  the  great  crop  surplus  bas 
still  to  go  forward. 

Bring    the   foreign    trade   of  Canada   for 
the   seven-months   period   ending   with   October, 
imports  have  declined   from  $390,544,000  in  1913 
1,107,000    in    1915.    while  f    do- 

mestic products,  as   I   have  said,  have  risen  from 
$245,550,000  to  $320,430,000;  an  ndver- 
of    $145,000,000    being    converted    into    a    favor- 
able  balance   of  $73,323,000,   or  a   betterment   in 
respect  of   foreign   trade  of   no   less   than   $218 
000,000  within   the  short  space  of  two  yean. 

War  contracts,  of  course,  have  contributed 
substantially    to    this    expansion,    the    value    of 

manufactures    exported      having      risen    from 
.<.".9.fHMi.OO0  in  the  first  seven  months  of  th< 
fiscal    vear  to  $84,000,000  in   the  same  period  of 
the  present  year.  and.  as  in  the  case  of  c 
this  export  trade  is  on  an  ascending  scab' 

CANADA'S  POSITION   FAVORABLE 

The  position  of  Canada  is  a  highly  favored 
one.  with  an  assured  future  of  growth,  develop- 
ment and  general  prosperity.  At  present,  how- 
ever, we  live  in  the  shadow  of  the  _ 
to  which  all  else  must  be  subservient.  vl 
its  duration  will  be,  and  the  position  in  which 
its  termination  will  find  ns.  can  be  niktter  of 
the  merest  conjecture.  The  vast  armies  now 
engaged  in  the  struggle  cannot  be  kept  ill  the 
field  indefinitely.  The  financial  factor  is  daily 
assuming  Increased  importance,  and  in  this 
respect  the  advantage  is  unquestionably  with 
Great    Britain   and    her   Allies. 

After  the  war.  a  readjustment  of  trade  con- 
ditions is  to  be  expected.  The  flood  of  wealth 
which  has  attended  the  export  of  munitions  and 
war  supplies  must  of  necessity  be  largely  cur- 
tailed, and  a  new  set  of  problems  will  have  to 
be  faced.  As  1  have  said  on  former  occasions 
when  I  have  had  the  pleasure  of  addressing  vou. 
if  economy  be  exorcised  to  meet  the  increased 
burden  of  taxation,  of  which  we  must  bear  our 
share,  and  tho  production  of  exportable  articles 
increased  to  the  utmost  extent,  to  protect  our 
gold  supply  and  minimise  our  borrowings,  and  if 
we  keep  strons  In  working  capital,  then  no  mat- 
ter what  difficulties  the  future  may  have  in 
store  for  us.  we  can  look  forward  to  them  with 
a  degree  of  complacency.  Our  agricultural  re- 
sources and  undeveloped  wealth  will  enable  us 
to  bear  the  strain  which  may  be  Imposed  upon 
us.    and    we    shall.    In      the      end.    come    safelt 
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through  t lie  period  of  economic  upheaval  and 
world  wide  conflict— with  a  larger  debt,  it  is 
true,  but  with  our  ability  to  meet  it  unques- 
tioned and  our  economic  position  not  seriously 
impaired. 

In  the  meantime,  our  duty  as  Canadians,  is 
to  watch  closely  the  current  of  events,  to  be 
prepared  for  emergencies  and  to  take  advantage 
of  propitious  circumstances  as  they  arise. 

I  cannot  properly  close  these  remarks  with- 
out some  reference  to  400  odd  gallant  young  men 
of  the  staff  of  the  Bank  who  have  .ioined  the 
Colors  and  gone  to  the  front  to  fight  the  Em- 
pire's battles.  Of  these,  the  names  of  16  have 
been  added  to  the  Roll  of  Honor,  having  been 
killed   in   action. 

Their  courage  and  patriotism,  their  deeds  of 
valor  and  their  glorious  end  will  be  inscribed 
in  the  Bank's  archives,  and  to  the  families  and 
relations  we  give  expression  of  our  profound 
admiration  of  their  devotion  to  country  and 
Empire  and  tender  our  sincere  sympathy  in 
their  loss. 

Mr.  It.  B.  Angus  seconded  the  motion  for  the 
adoption  of  the  report,  which  was  carried 
unanimously. 

GENERAL  MANAGER'S  ADDRESS 

Sir  Frederick  Williams-Taylor,  the  General 
Manager  of  the  Bank,  in  reviewing  the  Bank's 
statement,   said  : 

Gentlemen,  the  balance  sheet,  which  it  is 
my  privilege  and  duty  to  present  to  you  to-day, 
reflects  the  result  of  twelve  months  of  business 
conducted  under  conditions  such,  as  this 
country  and  its  hanks  have  never  before  been 
called  upon  to  face 

In  previous  years  we  have  experienced  the 
effects  of  outside  panics  and  crises,  many  of 
tii  ni  of  an  injurious  and  even  alarming  nature, 
but  as  a  rule  the  danger  was  brief,  and  the 
damage   quickly   repaired. 

The  year  under  review  differs,  in  that  there 
have  been  no  such  financial  crises,  but  what  has 
been  more  difficult  to  surmount,  a  continuous 
period  of  anxiety  with  problems  not  only  vary- 
ing in  character,  but  differing  from  any  in 
our   former   experience. 

You  will  undoubtedly  feel  gratified  that  your 
Bank  has  come  through  the  unsettled  conditions 
referred  to  without  loss  of  strength,  and  is  en- 
joying increased   prestige. 

As  for  the  future,  the  daily  difficulties  will 
be  grappled  with  as  they  arise,  and  we  gauge, 
to  the  best  of  our  ability,  the  somewhat  ob- 
scured  trend   of  coming  events. 

As  the  President  has  reviewed  In  gei.era! 
the  trade  and  financial  conditions  in  Canada 
and  at  the  chief  financial  centres  abroad,  my 
duties  are  confined  to  a  short  account  of  the 
working  of  the  Bank,  an  explanation  of  the 
more  important  features  of  the  accounts  sub- 
mitted to  you  to-day,  with  some  detailed  refer- 
ences to  the  points  arising  therefrom,  and  to 
local    conditions   in   our   Provinces. 

As  you  are  well  aware,  this  Bank  long  ago 
id  to  be  merely  a  domestic  financial  insti- 
tution, and  therefore  it  is  necessary,  in  pre- 
senting to  you  the  annals  of  the  business,  to 
touch  upon  conditions  affecting  us  in  London 
aud  in  New  York,  where  we  carry  such  a  mate- 
rial portion  of  our  primary  and  secondary 
reserves. 

GENERAL      MANAGER'S       SUPPLEMENTAL 
REPORT   ON   PROVINCIAL   CONDITIONS 

ONTARIO 

A  year  ago  conditions  in  Ontario  were  the 
reverse  of  satisfactory.  With  business  already 
severely  restricted  and  further  dislocated  as  a 
result  of  the  war,  with  many  factories  closed 
and  others  running  with  reduced  pav  rolls  and 
shortened  hours,  and  with  collections  slow, 
manufacturers,  wholesalers  and  retailers  looked 
for  bard  times.  The  lumber  trade  was  dull, 
building  at  a  standstill,  and  lower  prices  for 
real  estate  were  deemed  inevitable.  The  prob- 
lem of  the  unemployed  was  an  added  concern 
for  the  approaching  winter. 

Presently,  however,  Government  orders  for 
the  manufacture  of  war  munitions  increased 
rapidly  and  many  woollen  mills,  tanneries  and 
machine  shops  were  soon  working  to  capacity. 
With  prospects  of  a  large  crop  and  with  increas- 
ing Government  expenditure  for  war  munitions, 
misgivings  began  to  disappear.  The  farmers, 
the  least  affected,  had  placed  under  cultivation 
a  larger  acreage  than  ever  before,  and,  as  a  re- 
sult, a  splendid  crop,  perhaps  the  best  in  the 
history  of  the  province,  has  been  harvested. 
Prices  have  been  good.  Economy  is  still  being 
practised  in  keeping  with  new  conditions. 
Wholesalers  and  retailers  report  smaller  turn- 
overs,   with    collections    slow. 

The  lumber  trade  has  been  quiet.  Stocks  are 
heavy  for  this  time  of  year,  and  the  local  de- 
mand light.  The  American  trade  has  been  mod- 
erate, hut  a  marked  revival  is  promised.  M  is 
expected  that  the  cut  this  season  will  be  much 
reduced. 

The  mines  are  now  active,  though  the  total 
production  is  less  than  last  year.    The  output  of 


silver  will  doubtless  increase  in  consequence  of 
the  rapid  rise  in  price.  The  value  of  gold  mined 
has  increased  by  50  per  cent.  The  nickel  and 
copper  mines  have  been  greatly  stimulated  by 
the  demand   created   b3'   the  war. 

Municipal  expenditure  has  been  in  keeping 
with  the  general  spirit  of  economy.  No  new 
railway  construction  of  importance  has  been 
attempted,  nor  any  large  power  scheme  under- 
taken. 

The  value  of  first-class  city  property  and 
good  farm  lands  is  maintained,  holders  being 
unwilling  to  make  sacrifices.  Building  in  To 
ronto  is  reported  to  show  progress,  and  the 
labor  situation  has  greatly  improved. 

Confidence,  which  was  lacking  a  year  ago, 
now  seems  to  be  restored. 

PROVINCE    OF   QUEBEC 

With  improved  agricultural  markets,  and 
crops  above  the  average,  the  rural  sections  of 
the  Province  are  in  a  satisfactory  condition. 

The  high  freight  rates  and  scarcity  of  ton- 
nage for  shipments  to  Great  Britain,  together 
with  a  limited  demand,  until  recently,  from 
the  United  States,  have  resulted  in  a  somewhat 
unsatisfactory  year  for  the  lumber  trade.  Large 
stocks  of  lumber  are  being  wintered,  and  forest 
operations  for  the  coming  season  will,  as  a 
rule,  be  curtailed.  Scarcity  of  tonnage  for 
shipment  of  paper  to  England  has  increased  the 
export  of  that  important  commodity  to  the 
United  States,  although  the  price  of  news  print 
there  has  not  maintained  the  level  to  which 
it  rose  during  the  early  days  of  the  war. 

Wholesale  and  retail  business  is  reasonably 
good,  but  the  commercial  agencies  report  fail- 
ures above  the  average. 

General  manufacturing  conditions,  especially 
in  Montreal,  have  steadily  improved  through- 
out the  year.  The  Textile  Companies  report 
business  as  being  quite  good  and  the  manufac- 
ture of  munitions  of  war  has  brought  activity 
and   profit   to  certain   important   industries. 

There  has  been  little  movement  in  real  estate. 
The  high  prices  at  which  properties  are  still 
held  in  the  chief  centres  are  not  an  accurate 
guide  to  realizable  values. 

MARITIME    PROVINCES 

General  conditions  are  reasonably  satisfac- 
tory through  our  Maritime  Provinces.  The 
crops,  excepting  apples,  have  been  bountiful, 
with  good  prices. 

Fishermen  have  had  a  successful  season  with 
a  larger  catch  than  last  year  and  high  prices. 

Lumbermen  on  the  whole  have  not  had  a 
good  year.  Last  season's  cut  was  above  the 
average,  but  a  dull  American  market,  combined 
with  scarcity  of  tonnage  and  high  freight  rates 
to  England,  caused  a  falling  off  in  sales.  Large 
stocks  of  lumber  are  being  carried  into  the 
winter  and  in  consequence  the  coming  season's 
operations  probably  will  be  curtailed.  Within 
the  last  few  weeks,  however,  there  has  been  a 
marked   revival  in   the  American   demand. 

The  output  of  the  coal  mines  will  be  greater 
than  last  year,  due  in  large  measure  to  the 
requirements  of  the  steel  plants,  the  business 
of  which  has  been  largely  increased  by  war 
orders. 

Wholesale  and  retail  trade  is  reported  as  in  a 
healthy  condition. 

NORTHWEST  PROVINCES 

The  Northwest  has  recovered  to  a  marked 
extent  from  the  economic  dislocation  of  a  year 
ago. 

The  season's  wheat  and  other  cereal  crops 
have  exceeded  all  previous  records  in  quantity 
and  quality,  and  despite  the  enormous  yield, 
prices  have  been  uncommonly  well  maintained. 

It  would  be  difficult  to  exaggerate  the  import- 
ance of  these  results  to  the  Prairie  Provinces — ■ 
and  the  Dominion  at  large. 

Live  stock,  which  was  decreased  somewhat 
last  year  when  feed  was  scarce,  is  again  being 
Increased,  and  the  prosperity  of  those  engaged 
in  mixed  farming  and  in  ranching  is  most  en- 
couraging. 

Packing  plants  are  finding  business  satisfac- 
tory. The  combined  capacitv  of  the  plants  in 
the   Northwest  is  about  15.000  hogs  daily. 

The  flour  mills  in  Manitoba,  Saskatchewan 
and  Alberta  are  busy  and  are  doing  well.  Their 
combined  daily  capacity  is  about  27.000  barrels. 

With  important  exceptions,  coal  mining,  which 
is  largely  confined  to  the  Province  of  Alberta, 
has  not  been  profitable  during  the  past  year. 

Oil  prospects  have  been  disappointing. 

Real  estate  is  quiet — speculation  has  ceased 

Public  and  private  expenditures  in  the  North- 
west have  been  comparatively  small  in  the  year. 

The  expenditures  of  the  Provinces  and  the 
Municipalities  were  reduced  to  a  minimum. 
There  has  been  some  expenditure  by  Railways 
on  new  construction,  principally  in  Southern 
and  Northern  Alberta,  in  both  cases  serving 
good,  arable  lands.  Work  on  the  Hudson's  Bay 
Railway   has  been   continued. 
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A  considerable  amount  has  been  spent  by  the 
Dominion  Government  iu  the  erection  of  large 
interior  storage  elevators. 

The  large  advances  of  the  Dominion  Govern- 
ment to  farmers  in  certain  districts,  principally 
in  the  form  of  seed,  were  made  very  oppor- 
tunely and  have  been  amply  justified  by  the 
very  large  crop  yield  in  those  districts. 

Business  in  many  important  lines  is  good  and 
should  continue  to  improve  as  returns  from 
grain  yet  to  be  marketed  are  received. 

The  general  business  outlook  has  been  trans- 
formed   by   the   large   crop. 

BRITISH   COLUMBIA 

Following  the  outbreak  of  war,  British  Col- 
umbia was  seriously  affected  by  the  stoppage 
of  expenditure  on  railway  construction  and  ex- 
tension, and  in  the  outlay  upon  public  works, 
also  by  the  cessation  of  inflow  of  capital  to  de- 
velop the  lumber,  mining  and  other  resources 
of  the  Province.  Speculation  in  real  estate  had 
risen  to  a  height  where  prices  were  quite  be- 
yond reasonable  productive  values.  Business 
has  now  been  forced  by  adversity  to  a  sounder 
basis  and  shows  signs  of  recovery.  There  has 
been  a  very  general  tendency  toward  economy 
and   retrenchment   with   beneficial   result. 

During  the  past  year  mining  of  all  classes  has 
revived,  bringing  increased  employment  and  a 
growth  of  orders  for  equipment  and  supplies. 
The  establishment  of  a  refinery  would  be  of 
great  benefit  to  the  country.  Jn  agriculture 
good  crops  are  reported,  and,  although  prices 
are  disappointing,  it  is  satisfactory  that  the 
Province  is  gradually  getting  into  the  position 
of  feeding  itself.  The  fruit  crop  is  excellent 
and  is  being  marketed  under  better  conditions 
than  formerly  and  at  better  prices. 

The  salmon  catch  exceeded  expectations  for 
an  off  year,  and  demand  and  prices  have  been 
satisfactory.  The  halibut  catch  has  been  sat 
isfactory  also  and  marketed  under  favorable 
conditions.  The  lumber  trade  is  in  a  better 
position  than  when  under  review  a  year  ago, 
largely  in  consequence  of  improved  demand  from 
the  Prairie  Provinces,  but  still  suffers  through 
lack  of  shipping  for  the  export  trade,  which 
trade  could  be  greatly  increased  with  adequate 
facilities. 

The  population  has  temporarily  fallen  off 
through  enlistment  and  lack  of  employment  in 
building  trades  and  railway  construction. 

With  return  to  more  settled  conditions,  there 
is  bound  to  be  an  influx  of  new  people  and 
some  resumption  of  the  flow  of  capital  to  de- 
velop the  great  natural  resources  of  this 
Province. 

NEWFOUNDLAND 

This  year's  catch  of  cod.  the  great  staple 
product  of  Newfoundland,  will  be  equal  to  that 
of  last  season,  while  the  prices  being  realized 
are  exceptionally  high.  In  consequence  trade, 
wholesale  and  retail,  is  good,  and  general  busi- 
ness conditions  throughout  the  country  may  be 
considered  satisfactory. 

The  sealing  voyages  of  last  spring  were  the 
most  unprofitable  on  record.  On  account  of 
the  very  high  freight  rates  offering,  it  is  prov- 
able some  of  the  best  iroe.  ships  will  he  with- 
drawn from  seal  fishing  for  service  elsewhere  : 
therefore  the  prospects  fo:-  next  bpring's  sealing 
are   poor. 

The  pulp  and  paper  business  has  been  disap- 
pointing. Markets  for  ground  wood  pulp  were 
poor,  freights  high,  and  tonnage  scarce.  Large 
quantities  will  be  carried  over  this  winter  by 
the  mills.  The  adverse  sterling  exchange  has 
largely  militated  against  profits,  as  exports  of 
this   product  are  mainly   to  Great  Britain. 

General  conditions,  however,  are  largely  gov- 
erned by  the  cod  fisheries,  and  the  excellent 
returns  from  them  arc  enabling  the  Colony  to 
weather  the  universal  storm  with  a  fair  mea- 
sure of  comfort  and  confidence. 

MEXICO 

The  business  of  our  office  is  practically  at  a 
standstill,  and  our  very  limited  operations  are 
being  performed  under  extraordinarily  trying 
conditions. 

ELECTION    OF    DIRECTORS 

The  ballot  for  the  appointment  of  auditors 
and  the  election  of  directors  for  the  ensuing 
year  was  then  proceeded  with,  and  the  scrutin- 
eers appointed  for  the  purpose  reported  that 
Messrs.  George  Hyde,  C.A.;  J.  Maxtone  Gra- 
ham, C.A..  and  James  Hutchison.  C.A..  were 
duly  appointed  auditors.  and  the  following 
gentlemen  duly  elected  directors:  D.  Forbes 
Angus,  R.  B.  Angus.  A.  Baumgarten,  H.  R. 
Drummond.  C.  B.  Gordon,  E.  B.  Greenshields, 
C.  R.  Hosmer.  Sir  William  Macdonald,  Hon. 
Robt.  Mackay,  Wm.  McMaster,  H.  V.  Meredith, 
Sir    Thomas    Shaugbnessy,    K.C.V.O. 

The   meeting  then   terminated. 

At  a  subsequent  meeting  of  the  directors  Mr. 
II.   V.  Meredith   was  re-elected  president. 
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For  Manufacturers  of  Design  Fabrics, 

including  cloth,  silks,  oilcloth,  wall  paper,  etc. 

Photo-mechanical  machines  and  processes  for  making  DESIGNS  FOR  PRINT- 
ING ROLLERS  and  for  placing  same  on  rollers. 

Let  us  supply  your  wants  with  one  of  our  litho-textile  installations,  consisting  of  step  and  repeat  machine, 
cameras  and  printing  trame  for  making  design  plates;  machine  for  transferring  designs  onto  printing  rollers,  and 
processes.  Inquiry  for  further  particulars  may  be  made  at  Canada  Machinery  Corporation,  Ltd..  Gait,  Out , 
Canada,  where  machines  will  be  made  upon  order,  or  to  the  Company's  home  office,  Lithotex  Corporation  194 
White  Street,  New  York  City. 

Machines  and  processes  covered  by  the  following  Canadian  patents: 
Pat.  .No.  Date.  Pat.  No.  Date. 

131,305 Feb.    28,     1911        137,393 Dec.     19,     1911 

13t!,203 Oct.      17,     1911        139,317 .Mar.     26,     1912 

137,277 Dec.      12,     1911        140.323 Mav      14      1912 

137,391 Dec.     19,     1911        140.7G0 Mav     28,     1912 

137,392 Dec.     19,     1911        141;157 .Tuiie    IS      191" 


Pat.  \  Date. 

143,172 Oct.        8,     1912 

146,286 Mar.       4. 

149,268 July     15,     1913 

149,259 July     15,     1913 


Plan  on  Greater  Linen 
Sales  this  year  by  selling 
Liddell's   Gold    Medal 

There's  ;i  pulling  power  to  "Gold  Medal" 
linens  that  spells  good  business  -profit- 
able, satisfactory  business  with  the  hot- 
ter class  of  trade. 

"( Sold  Medal"  designs  stand  out  in  a 
elass  by  themselves,  dainty  and  exclu- 
sive. "Gold  Medal"  linens  are  soft  and 
pmv  white,  bleached  a-  they  are  by  the 
grass-bleaching  process  which  <1<h'h  not 
impair  the  wearing  qualities  of  die 
fabric.  Write  for  samples  of  L916 
range. 

Cold  Medal  Linens  I'ltf  their  nana 
from  tin  nv/mber  of  gold  initials 
awarded  hi  them  by  the  world's  exposi- 
tions. 

R.  H.  COSBIE,  LTD. 

IRISH  LINEN  AGENCY 
30   West   Wellington   Street  TORONTO 


TRADE 


f*l  A  R  K 


If  you  have  been  putting  up  with  the  inconvenience  of  the 
ordinary  pin  ticket— the  jabbing  of  the  fingers:  the  tearing  of 
expensive  fabrics — then  it  is  time  you  tried  out  Noesting 

NOESTING    (Rounded  Point)    PIN  TICKETS 

have  done  away  with  all  this,  as  hundreds  of  Canadian  merchants 
who  use  them  can  testify.  They're  safe,  humane,  profitable — and 
cost  no  more  than  the  old-fashioned  kind.  So  why  not  have 
Noesting  ?     Order  from  your  jobber  or  direct  from  u«. 

The    COPP,     CLARK    CO.,    Limited 

495-517  WELLINGTON  STREET  WEST.  TORONTO 


ESTABLISHED  1849 


BRADSTREET'S 

Offices    Throughout    the    Civilized    World. 


OFFICES    IX    CANADA: 


Oalgary,  Alta. 

Edmonton,  Alta. 
Halifax.   N.S. 
London,  Ont. 


Ottawa.    Ont. 
St.   John,   X.B. 
Vancouver,   B.C. 

ria,  B.C. 
Hamilton,  Ont. 


Montreal,  Que. 
Quebec,  Que. 
Toronto,   Ont. 
Winnipeg.    Man. 


Reputation    gained    by    long   years    of  vigorous, 
conscientious   and    successful    work. 

THOMAS    C.    IRVING,     ft..™,  m^ 

TORONTO.  CANADA 


W//^//V//////////////^^^^  '■'■"  '"■"■" ■  ■  ■  •;>»/>/>  •  \i 


ST.  GEORGE 


THE  LEADING  HOUSE 

in  the  trade  for 

SMALL  WARES  and  SHOE  MERCERY 


SPHERE 


Sp-nTrf 


We  shall  welcome  your  enquiries  (direct  or  through  shippers]  for 


Reg'd  Trade-Mark 

WOVEN   NAME   LOOPS   AND  LABELS 
BOOT   LACES  AND  LOOPINGS 
CORK   AND  WOOL  INSOLES 

FAIRE  BRO?  &  C°,  Ltd, 

AND    19    FORE    ST..    LONDON.    E.C. 


Reg'd  Trade-Mark 
HOSE   SUPPORTERS   AND   BRACES 
COTTON   WEBBINGS  AND  BINDINGS 
ELASTIC  BRAIDS   AND  WEBS 


Manufacturers, 


LEICESTER 


ENGLAND 
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ROCHETTE 


TRADE-MARK 


FLANNELETTE   SHEETS 


Delightful  Winter  Sheets — always  warm 
Ideal  Summer  Blankets — cool  and  light 

These  British-made  Flannelette  Sheets  are  the 
finest  ever  offered  to  buyers  in  Canada,  or  else- 
where. They  are  soft  as  silk,  easy  to  wash, 
and  very  durable.  Ask  for  Rochette,  and  see 
the  name  on  sheet  or  sheeting. 


G.S.  SHEETING 

(GOVERNMENT    STANDARD) 

Perfectly  Pure  and 
Guaranteed  thorough- 
ly shrunk.  A  most 
durable  and  econom- 
ical cotton  sheeting. 


G.T.S.  SHEETING 

A  twilled  sheeting, 
also  a  production  of 
the  same  firm  of 
manufacturers.  A  per- 
fectly honest  and 
pure  cloth. 


Names  of  Wholesale  Houses  stocking  Rochette 
Flannelette  Sheets,  and  also  the  G.S.  and  G.T.S.  plain 
and  twilled  white  cotton  sheets  can  be  had  from  the 
Manufacturers'  Agents: 


TORONTO 
A.  H.  Park,  77  York  Street 

MONTREAL 
W.  E.  Rhodes,  33  St.  Nicholas  Street 


IQUEBEC 

E.  Hamel,  66  Rue  de  L'Eglise 

VANCOUVER 
W.  James,  P.O.  Box  447 
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WASH  GOODS 

STAPLE  and  FANCY 

SPRING  SEASON,  1916 

IT'S  WASH  GOODS  with  a  STRONG  ACCENT  this 
year.      COTTON  IS  KING  and  has  the  leadership. 

Whilst  goods  of  all  kinds  have  been  advancing  very  considerably, 
Cotton  Goods  are  TO-DAY  much  closer  to  the  normal  level  than  any 
other  wearing  material.  We  emphasize  "TO-DAY ,"  as  "TO  -  MOR- 
KOHr,"  or  soon  after,  things  may  be  very  different.    BUY  NOW. 


Here  are  a  few  LEADERS 

INDIGO  PRINTS— Navy  and  Cadet 

36-inch,  to  retail  at  15c.  This  cloth  is  a  wonder.  In  a  short  time 
Indigoes  will  be  off  the  market  entirely. 

COLORED  REPPS,  28  inch.— To  Retail  at  17c. 

This  is  a  Stock  Lot,  bought  much  below  the  regular  price,  and  in 
view  of  the  high  price  of  dyes,  it  is  particularly  desirable. 

COLORS — Russet — Nile  Green  —  Reseda  Green  —  Straw  berry  — 
Light  Old  Rose — Mid  Old  Rose — Mexique — Navy — Mauve — Heliotrope 
— Lavender — Tan — Grey — Wine. 

ARISTO  BATISTE,  29  inch— To  Retail  at  15c. 

This  is  a  printed  Batiste,  in  a  very  comprehensive  range  of  designs  in 
New  Florals  —  (large  or  small)  — Grouped  Stripes  and  Conventional 
Designs. 

A  most  attractive  line  at  the  price. 

PACIFIC  PONGEE,  32  inch  (Double  Fold).— To  Retail  at  30c. 

We  are  showing  this  in  the  fashionable  Palm  Beach  Shade  in  Spot 
and  Stripe  designs.    Also  in  Navy  and  Black  Grounds,  with  conventional 

Stripes  and  Objects.  Pacific  Pongee  is  proving  a  very  popular  line. 

THE  W.  R.  BROCK  COMPANY  (Limited) 

TORONTO 
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©recoil'*  €arlp  Reason  Jflobete 

g>ent  Btrect  from  $art£  to  ®be  Eetrieto 


Left. — After), cm)  Dress  of  Black  Cheviot  with  Black  Velvet  Applications.  Orphan's 
Cape  of  Velvet  and  Convertible  Collar.  Right. — Afternoon  Dress  of  nine  Serge  with 
runic  in  Full  Fold*  in  the  Back.  Skirt  with  Bands  of  Mousseline  the  Same  Shade,  licit 
and  Embroidery  in  Red;  Turnover  Collar  of  Linen  and  Black  Satin. 
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No.  1 


Madame  Fashion  Back  to  Her  Haunts  in  Paris 

City  Becoming-  Every  Day  More  Like  Its  Old  Self— Transparent  Materials  Over  Foun- 
dation— New  Effect  in  Three-Piece  Suit — Parisian  Style  Strong — Some 

of  the  New  Creations 

Special  correspondence  of  The  Review 


PARIS,  Dec.  24.— As  you  know,  the  life  of  Paris  is 
within  an  ace  of  regaining  its  habitual  activity  and 
motion.  The  boulevards  are  very  animated;  the  Rue 
d©  la  Paix  becomes  every  day  more  like  itself.  The  theatres 
are  open  and  crowded;  select  new  tea  shops  are  opened; 
yesterday  it  was  the  Ritz;  the  ambassadors  and  our  pretty 
worldlings  did  not  even  hesitate  to  go  as  far  as  St.  Ger- 
main-en-Laye  to  take  their  favorite  beverage;  to-day  it  is 
Ciro's  and  the  Cafe  de  Paris. 

Our  pleasant  associates  who  made  up  the  Paris  of 
Autumn  are  coming  back  and  it  is  with  a  new  fervor  that 
they  once  more  plunge  into  that  life  of  which  they  could 
nowhere  find  the  equal.  The  natural  sequel  to  all  this  is 
that  women  commence  once  more  to  think  about  their 
clothes.     The  little  "midinette,"  like  the   fine  lady  pass- 


ing  in   her   swift   auto,   submits   once   more   to   the   decrees 
of  fashion. 

•'The  Path  of  Virtue"  in  the  Bois  is  the  place  where 
one  a''- ways  finds  the  most  elegance.  What  more  chic  than 
this  straight-fronted  mantle  noticed  yesterday,  spreading 
from  the  waist  in  graceful  folds (  godets),  of  which  the 
fur  trimmed  hem  recalls  the  high  collar  which  just  per- 
mits the  end  of  the  nose  to  appear.  With  this  a  delicious 
hat — empress  shape — which  itself  reaches  to  the  eye- 
brows; together  they  certainly  make  an  original  whole. 
And  this  other — this  Russian  blouse  buttoned  at  the  top 
and  traversed  at  the  waist  by  a  soft  belt  of  the  same 
material.  The  moderated  and  much  more  reasonable  skirt 
width  gracefully  follows  the  step.     A  necklet  of  fur  with 


ADVANCE  NEWS  FROM   PARIS 


EDITORIAL  NOTE.— The  letters  which  follow, 
sent  to  The  Review  from  Paris,  are  full  of  advance 
fashion  information  which  should  be  of  the  greatest 
interest  to  the  readers  of  this  paper.  The  Plate  op- 
posite is  from  the  same  source,  and  is  also  full  of 
interest  because  of  the  many  original  fashion  touches. 
The  plain,  moderately  full  skirt  is  varied  by  new 
trimming  touches  in  the  form  of  bands  of  velvet  laid 
on,  or  let  in  bands  of  mousseline  or  other  transparent 
material.  Waists  are  simple  but  are  changed  by  the 
addition  of  cape  effects  and  capelike  collar  treat- 
ment. One  dress  has  a  full  pelerine  or  what  Paris 
calls  an  "orphans'  cape'-'  of  velvet,  while  the  other 
has  a  three-tier  cape-like  collar  posed  on  a  high  band, 
and  also  cape-like  caps  or  frills  falling  over  the  puff 
of  the  sleeve. 

The  licit  of  a  different  color  to  the  dress  is  a 
feature  long  absent,  and  the  extensive  use  of  lines  of 
buttons  as  a  trimmiim  should  be  noted. 


In  the  letters  we  are  told  that  Russian  ideas  are 
gaining  ground  and  this  is  given  as  a  reason  why 
skirts  will  not  be  carried  to  the  extreme  crinoline 
effect  but  will  retain  a  moderate  graceful  width. 

Fur  trimmings  and  fur  finishes  in  the  form  of 
necklets  and  collars  are  ending  the  season  in  high 
favor,  a  sure  sign  of  their  re-appearance  another 
year. 

Late  Second  Empire  styles  are  showing  in  milli- 
nery, and  the  small  flat  hat  high  at  the  back,  tilted 
right  over  the  eyebrows,  has  made  its  appearance. 

The  gown  made  up  over  a  foundation  of  trans- 
parent materials  is  again  in  vogue,  and  in  addition 
the  bodice  is 'of  velvet,  often  silk  embroidered. 

The  new  three-piece  suits  have  a  very  long  coat, 
simple  in  cut,  under  which  is  worn  a  smart,  dressy 
gown. 
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large    velvet    collar    finishes    this    distinctive    and    very 
Parisian  get  up. 

Mousseline  Over  Transparent  Materials 

Tf  OR  the  evening  I  notice  that  mousseline  effects  over 
transparents  are  the  most  approved — witness  this  little 
gown  of  black  mousseline  on  a  pink  foundation  with 
vdvet  bodice  embroidered  with  flowers  in  soft  tints,  one 
of  which  I  noticed  the  youthful  grace  one  evening  lately 
in  the  hall  of  one  of  our  most  reputed  places  of  amuse- 
ment. 

All  this  indicates  that  in  spite  of  the  war  the  activity 
of  the  dressmaker  is  growing  unceasingly;  for  the  rest 
it  is  sufficient  to  pass  a  few  moments  in  one  of  our  large 
stores  to  notice  it. 

Numbers    of    Three-Piece    Suits 

"D  ETURNING  from  a  visit  to  the  Chrysanthemum  Show 
one  beautiful  afternoon  such  as  the  last  Parisian  sea- 
son so  often  offered  I  went  up  to  Drecoll  's  and  was  amazed 
at  the  brilliant  assembly  I  saw — exquisite  Parisicnnes.  well 
known  and  much  talked  of  artists  whose  names  discretion 
bids  me  for  the  moment  suppress — Americans  in  high 
society  and  many  others. 


One  of  the  tailored  designs  of  this  house,  "Antoiiin.-" 
is  charming  in  taupe  duvetyn,  taken  well  in  at  the 
waist  and  with  large  folds.  As  for  "Chemineau,  '  im- 
agine a  long  garment  in  mouse-colored  floss  silk,  permit- 
ting one  to  guess  at  the  most  exquisite  little  afternoon 
dress — is  it  not  delightful  and  very  Parisian?  Then,  too, 
one  sees  numbers  of  these  three-piece  suits;  the  jacket, 
more  of  a  cloak  than  a  jacket,  almost  entirely  covers  the 
skirt  and  when  removed  allows  a  dainty  little  frock  to 
appear  and  thus  lends  itself  equally  to  walking  or  a  tea. 

For  afternoon  tea  a  little  dress  in  Velasquez  red  velvet 
with  large  Louis  XIII  collar  gives  both  a  youthful  and 
chic   appearance. 

All  this  goes  to  show  that  Paris  is  becoming  every 
day  more  like  its  old  self  and  if  one  did  not  see  from 
time  to  time  between  two  graceful  young  women  a  fine 
grey-blue  outline,  marked  with  white  bandages  (dressings 
of  wounds),  one  might  doubt  that  at  our  very  door  is  be- 
ing enacted  the  greatest  cataclysm  that  history  has  ever 
known. 

Hut  Nature  never  loses  her  rights  and  beside  the  iso- 
lation of  death  life  is  re-born  and  it  is  for  us  women  to 
help  it  by  all  the  means  in  our  power  in  a  manner  agree- 
able to  us  and  useful  to  our  sisters,  that  is  to  say  by 
employing  their  wonderfully  dextrous  hands  to  adorn  us 
so  that  we  remain  beautiful  and  desirable,  that  is  t"  say 
• '  women. 


STAFF   REPORT  ON  CONDITIONS  IN  ENGLAND 


IONDON,  Dec.  22  (Special)  Have  jusl  returned  after 
.  a  visit  to  a  number  of  manufacturing  centres.  The 
difficulties  surrounding  the  delivery  of  goods  have 
not  been  exaggerated.  The  goods  are  simply  not  on  the 
market — jobbers  are  picking  up  what  they  can  from  the 
mills,  but  it  is  only  a  hand-to-mouth  business.  Textile 
manufacturers  are  short  of  labor.  As  lor  dyes,  the  Gov- 
ernment takes  nearly  all  the  acids  the  manufacturers  can 
t  urn  out. 

Buyers  are  here  from  everywhere!  South  American 
buyers  who  used  to  depend  upon  France  and  Germany  are 
here,  while  France,  who  used  to  sell  goods  here,  is  a  heavy 
buyer. 

Labor  is  getting  scarcer,  and  as  the  men  are  called 
upon  under  the  Derby  scheme,  it  will  get  worse.  They 
will,  I  think,  drill  four  hours  a  day  and  continue  their 
work  for  some  time. 

You  can  rest  assured  that   g 1   British  firms  will  not 

be  petitioning  Canadians  for  business  lor  a  Ion-  time. 
Canadian  business  will  be  welcome,  but  only  those  firms 
that  treat  British  firms  fairly  and  meet  their  liabilities 
promptly  will  be  cultivated  by  the  best  British  houses. 

There  is,  and  will  be  for  a  long  time  to  come,  so  much 

., i  ready  money  for  business  to  be  had.  thai   even  the 

best  British  linns  will  have  to  pay  the  mills  very  promptly, 
if  not  "spot  "  cash. 

Manufacturers  are  now  receiving  "cheque  with 
order"  from  London  firms  -there  is  so  much  competition 
for  goods. 


It's  a  Long  Way  to  Toronto 
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A    i  ONSIDERABLE    amount    of   originality    is   shown 
m  the  ads.  of  Geddcs  Bros.,  of  Sarnia.    A  recent  one 
consis  a  parody  on  "It's  a  long  way  to  Tipperary.'" 

being  introduced  as  follows:  Money  earned  in  Sarnia. 
spent  in  Sarnia.  will  increase  Sarnia 's  wealth,  and  wil! 
make  it  easier  for  every  Sarnia  citizen  to  do  their  bit 
towards  helping  the  Bed  Cross  and  Patriotic  Fir 

ii's  a   long  way  to  Toronto, 
lis   o    long-  way   to   go; 
lis  .i   long  w  i>    to  Toronto. 
Where    tbe    catalogm  s    do    jrow. 
Farewell,  Toronto, 

i  I""  1    bj  e    K  i;  ::    and    Vo     - 

It's   a   long  way   from   Sarnia, 

Our   own    lionie   town. 

It'-;  n  shorl  w  aj   to  Fr  n  Stn  et, 

It's   a   short   waj    i 

It's    a    short    wa\     to    I'i 

Where  trade  and   commerce   Bow. 

Farewell,    Toronto, 

Good-bye  King  and  To 
It's  B  short  nay  to  Froi 
In   our   own    home   town. 

ir-  an  <-;i - \    \>.i\    to  Geddea  Bros., 

ll  '•.    an    MM]     »  a>     to    ro  ; 

it's  an  <'a->    ».i\    to  Geddea  Broa., 

Whore    trade    i-    neier    slow. 

l'arewoll.    Toronto. 

Good-bye   Klaa   and    Fonfe; 
it-  an  easj    was    to  Geddea  Bros., 
in  onr  own  hone  town. 

It's  a   loner  way   to  Sarnia, 
It's    a    long    way    t. 
It's     i    long    nay    to    Sarnia. 
Where   the   folks   are   all   agl 

Good-bye    Berlin. 

Farewell    Potsdam. 
We're  oft'  to  shout   the  vi,  ■ 

In    I  nr    own    home    I 


From  Our  Paris  Correspondent 

Fur  Trimmings  Ending  Strong — Bordeaux  Bed  Will  Be  a  Popular  Shade — Skirts  Lined 
With  Colored,  Silky  Fabric,  of  Medium  Length  Without  Flounces  — 
Black  Shoes  Cuming  Back — Silk  Jersey  Fabric 


28  Avenue  Marceau, 

Paris,  December,  1015. 

WE    are   entering   more   and   more   upon   the 
Winter  Season,  and  if  we  have  worn,  to  the 
utmost   limit,    some    of   onr  'dark   Summer 
dresses,  the  first  cold  days  and  the  sight  of  the  first 
velvet  dresses  remind  us  that  we  must  also  prepare 
for  this  undesirable  season. 

This  Winter  we  shall  preserve,  as  last  year,  much 
simplicity  in  our  dress.  We  will  guide  ourselves  to 
a  certain  extent  by  the  Russian  fashion,  and  the 
long  jackets  of  which  I  spoke  in  my  last  letter  will 
be  mostly  trimmed  with  fur,  and  will  have  fur  col- 
lars as  well.  Putois  (fitch)  will  be  in  great  vogue; 
it  gives  a  very  pretty  effect  on  black  velvet:  on 
colored,  I  should  prefer  skunk. 


will  lie  more  dressy.  The  former  will  be  made  gen- 
erally of  woolen  fabrics,  with  a  short  skirt  and  a 
medium  length  jacket. 

Navy  blue  which  was  in  great  favor  must  give 
place,  in  part,  to  a  sort  of  Bordeaux  shade  called 
"Red  Maunoury" — after  a  French  general  wTho  com- 
manded the  6th  Army  of  Paris  during  the  battle  of 
the  Maine.  I  have  seen  a  very  nice  tailor-made  in 
this  shade,  completed  with  a  collar  and  muff  of 
skunk. 

As  for  skirts  they  will  he  cut  very  simply  and 
trimmed  not  too  heavily,  especially  those  that  will 
be  worn  under  the  long  jackets  in  order  that  these 
may  fit  more  easily.  A  novelty  is  to  line  them  with 
a  colored  silky  fabric,  such  as  Nattier  Blue  satin.  As 
the  skirt  is  short  and  large  this  light  lining  gives  to 
the  eye  a  pretty  effect  with  every  step. 


Skirts  Will  Preserve  Line  of  Figure 


Black  Satin  Shoes,  Rhinestone  Buckles 


A  great  deal  is  said  at  the  present  time  in  regard  to 
a  complete  return  of  petticoats.  There  i-  no 
doubt  that  large  skirts  are  too  cold  in  Winter  if  they 
flare  much.  Plowever,  we  will  not  see  them  with 
numerous  flounces  as  in  former  times;  on  the  con- 
trary they  will  be  thin  and  very  light.  The  idea 
will  be  to  retain  the  fullness  but  at  the  same  time 
to  preserve  the  graceful  line  of  the  figure.  Some- 
times there  will  be  used  a  sort  of  silky  Jersey  cloth, 
that  will  provide  warmth  and  yet  leave  the  skirt 
"supple." 

Tailor-made  suits  can  be  divided  into  two  classes: 
mornino;  ones  for  walking,  and  afternoon  ones  that 


HpIIESE  short  skirts  had  brought  out  the  taste  for 
fancy  shoes,  but  we  can  see  now  some  in  black 
satin  with  rhinestone  buckles  that  are  coming  into 
vogue  again.  These  can  be  wTorn  with  skirts  of 
many  colors,  such  as  green  or  pink.  The  combina- 
tion is  in  perfect  taste  and  will  prove  very  useful  as 
sometimes  it  was  rather  a  problem  to  match  the 
shoes  with  the  dress. 

A  new  fabric  just  brought  out  for  making 
blouses  is  a  sort  of  silky  "Jersey"  such  as  the 
samples  sent.     This  is  going  to  be  in  great  demand. 

JT.  GAGNEREAU. 


19 


How  to  Keep  a  Correct  Set  of  Books 

This  Contributes  Not  Only  to  the  Only  Safe   Basis   for   Success,   but   is   Required   to 
Preserve  Credit— Counter  Checks,  Ledger,  Journal,  Cash  Book  and  Other 

Forms  Explained. 
Published  by  special  arrangement  with  Fred.  W.  Lam  bt  rt,  official  auditor  to  R.M.A .  of  Canada  in  Manitoba 


DURING  the  past  year  and  mure  The  Review  lias 
urged  repeatedly,  the  need  for  knowing  exactly  the 
financial  details  of  one's  business.  When  trade 
was  exceptionally  buoyant  as  in  1912  and  most  of  1913 
the  profits  were  produced  almost  automatically.  As  it  was 
put  frequently,  "Any  one  could  make  money."  Now  it  is 
different.  The  testing  time  came  and  the  man  whose  hook- 
keeping  was  at  fault,  and  who  did  not  have  his  business, 
sales,  purchases  and  expenses  analyzed  sufficiently  to  dis- 
cover the  weak  spots,  found  it  hard  to  meet  the  storm.  A 
set  of  books  for  the  average  retail  business  is  not  expen- 
sive, and  where  the  merchant  does  not  feel  capable  of 
installing  these  himself  a  local  auditor  could  be  secur  d 
for  a  comparatively  small  outlay.  The  books  themselves 
are  supplied  by  a  number  of  firms  in  Canada  and  fre- 
quently are  turned  out  by  local  job  plants. 
The  books  suggested  by  .Mi-.  Lambert  are: 

1.  Counter  Check  Books; 

2.  Cash  Rook  ; 

3.  Purchase  Journal; 

4.  General  Journal ; 

5  Ledgers:  (a)  Customer's  Ledger  (loose  leal),  (b) 
Purchase  Ledger  (loose  leaf),  or  both  (a)  and  (b)  ma\ 
be  kept  in  same  ledger;  (c)  Private  Ledger  (small  bound 
book) ; 

6.  Bills  payable  book; 

7.  Monthly  Statements  in  duplicate. 

•         •         • 

Counter  Checks 

'-pHK  lirst  form  to  be  considered  is  a  counter  check  book. 
*■  These  are  usually  numbered  from  1  to  50.  ami  each 
clerk  should  use  only  the  one  allotted  to  him.  These  books 
and  each  check  are  usually  numbered  according  to  the 
numbers  of  the  clerks.  3,  1,  ").  li,  7.  dr..  or  each  clerk  can 


write  down  his  own  number  on  each  check  to  identify  him- 
self with  the  .sale.  In  no  case  should  one  of  the  slips  be 
destroyed:  all  should  be  in  order  for  the  business  office. 

These  books  arc  used  for  1.  cash  sales  (where  no  reg- 
ister is  kept);  2.  charging  goods  to  customers:  3.  record- 
mi:  produce  purchased  from  customers:  4.  recording  goods 

returned  by  cust< rs,  and.  5.  recording  amount  paid  on 

account    by    customers. 

'•It  i-  essential,"  warns  the  auditor,  "that  all  pur- 
chases made  by  the  proprietor  of  the  business  from  his 
own  store  should  be  treated  as  if  he  were  a  customer,  in 
order  to  obtain  accurate  results.' ' 


The  Cash  Book  (Form  1) 
npHE  cash  book,  a   form  of  which  is  shown,  is  used  for 
*■  all  cash  receipts  and  disbursements. 

1.  Ledger  column  is  used  for  all  payments  made  by 
your  credit  customers  which  are  entered  individually  and 
posted  to  the  customer's  credit  in  the  ledger. 

2.  The  total  daily  cash  sales  to  be  written  up  here  and 
the  grand  total  of  this  column  to  be  credited  to  the  Mer 
chandise  Account  in  the  Private  Ledger  at  the  end  of  the 
month. 

3.  A  record  of  all  cash  purchases  to  be  kept  dailj 

a  total  to  be  entered  in  this  column  and  in  the  same  opera- 
tion this  amount  to  be  divided  up  ami  placed  in  columns 
7.  8  or  9;  this  of  course  depends  on  the  nature  of  ;he 
purcli. 

4.  This  column  is  used  solely  tor  deposits  in  the  Bank. 
Using  the   above   columns   the   cash    is   evenly   balanced    in 
the   following  manner."     Add  columns   1    and  2.  dedud   .:. 
and  also  the  amount  reserved   for  change,  which  leavi  - 
amount  for  deposit   in  the  bank. 


Value  of  a  Reliable   Bookkeeping  System 

By    Fred   W.    Lambert 

Before  you  can  borrow  money  from  a  Honk  you  must  submit  a  Financial  Statement  showing  your 
Assets  and  your  Liabilities. 

Before  you  can  obtain  a  line  of  credit  from  a  Wholesale  House  you  have  got  to  submit  a  similar  state- 
ment. 

The  Bankers  and  the  Wholesalers,  before  doing  business  icith  you,  obtain  a  report  from  the  Mercantile 
Agencies,  who  ask  you  to  supply  them  with  a  Financial  Statement  showing  what  you  arc  worth. 

The  Credit  Men's  Association  are  asking  you  to  do  the  same  thing. 

If  the  Banker  is  to  lend  yon  money  and  the  Wholesaler  lend  you  goods  and  trust  you  to  pay  these  loans 
back,  it  is  reasonable  that  you  should  trust  them  to  the  extent  of  supplying  them  with  a  statement  showing 
hoiv  you  stand,  but  you  cannot  supply  a  correct  statement  unless  you  keep  a  proper  set  of  books.  If  you 
supply  an  incorrect  statement  for  the  purpose  of  obtaining  credit — whether  of  cash  or  of  goods — you  are 
liable  to  imprisonment. 

If  you  do  not  keep  a  proper  set  of  books  you  cannot  possibly  tell  whether  you  arc  making  or  losing 
money.  The  want  of  this  knowledge  is  the  direct  cause  of  a  large  number  of  Retailers  going  out  of  business. 
It  is  eery  east/  to  keep  a  simple  set  of  books.  In  order  to  shoic  you  how  simple  it  is.  we  are  publishing  this 
pamphlet. 

If  you  are  not  keeping  u  proper  set  of  books  you  an  being  discriminated  against  on  that  account  by  tin 
Hanker  and  the  Wholesaler.  You  cannot  afford  to  hare  your  credit  impaired  in  this  way.  in  addition  to  bciny 
ignorant  of  where  you  stand  financially. 
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Suggested  Forms  for  Exact  Bookkeeping 

Detailed  Description  of  Each  is  Given  in  Article 


CASH   BOOK 


Description 


Cash 

Sales 


Bank  Ledger 

Da.  Date         Description     Folio  Dh 


Form  No    -i 


PURCHASE  JOURNAL 


Description 


General 

EXPENSE 


Stable 
Expense 


SHEET  No. 

NAME 

ADDRESS 


LEDGER 


ACCOUNT  No. 


Folio 

Debits 

Credits 

Dr. 

OR 

Cr. 

Balance 

BILLS   PAYABLE 


On  Whose 
Account 

Address 

Ledger 
Folio 

Terms 

Date 

Where 
Payable 

By  Whom 
Drawn 

No. 

Datk 

or 

Discount 

Amount 

Dated 

Year 

a 

c. 
< 

>> 

3 

9 

Z 
< 

a 
1 

Z 

> 

o 

& 

Date 
Accepted 

Remarks 

MONTHLY  STATEMENT 


Date 


Articles 


Folio 
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Credit 
Amount 


Debit 

Amount 


Total 


DRY     GOODS    REVIEW 


5.  Consists  of  all  payments  by  cheque  to  the  wholesalers, 
which  are  charged  to  their  individual  accounts  in  the  Pur- 
chase Ledger. 

6.  All  cheques  are  entered  here  in  numerical  order, 
being-  credited  to  the  Bank  and  charged  under  the  heading 
of  either  5,  7,  8  or  9  according  to  the  nature  of  the  trans- 
action. Also  all  payments  on  account  of  drafts  by  the 
bank. 

7.  This  column  is  used  for  cash  purchase  of  merchan- 
dise, also  purchases  made  by  cheque,  when  it  is  not  deemed 
advisable  to  open  up  an  account  in  the  Purchase  Ledger, 
in  the  event  of  your  only  doing  business  with  that  concern 
occasionally. 

8.  General  Expenses  is  an  account  to  which  all  ex- 
penses are  charged  when  there  is  no  account  open  to  which 
to  post  a  certain  item,  and  includes  often  Office  Supplies 
which  are  being  used  up  from  day  to  day  and  are  not  con- 
sidered an  asset. 

9.  The  term  "Sundries"  includes  all  accounts  other 
than  those  found  in  either  the  Customers'  or  Purchase 
Ledger  which  are  not  accommodated  with  a  particular 
column  in  the  Cash  Book  in  order  to  economize  space.  It 
is  most  important  to  know  what  the  barn  is  costing 
monthly  in  feed,  shoeing  and  general  repairs,  and  an  ac- 
count should  be  opened  in  the  Private  Ledger  for  this 
item.  All  items  in  this  column  should  be  posted  individu- 
ally. The  totals  of  all  the  Debit  columns  should  agree 
with  the  totals  of  all  credit  columns  in  the  Cash  Book,  with 
the  exception  of  the  total  of  column  3,  (Petty  Cash)  which 
is  used  for  balancing  the  cash  for  deposit  in  the  bank 
only,  as  this  amount  has  already  been  charged  under  the 
different  headings  of  Merchandise,  General  Expenses,  etc.. 
on  the  dates  of  disbursement.  Column  6  should  be  de- 
ducted from  column  4  at  the  end  of  each  month,  and  fay 
adding  the  amount  of  the  cheques  which  have  not  been 
presented  for  payment  at  the  Bank,  this  amount  agrees 
with  the  amount  at  your  credit  in  the  Bank  Pass  Book. 

*  ■  • 

TORM  NO.  2— PURCHASE  JOURNAL 

AFTER  checking  the  invoices  from  the  different  whole- 
sales, manufacturers,  etc.,  to  see  that  quantity  and 
price  are  correct,  they  should  ho  taken  monthly,  placed  in 
alphabetical  order,  also  in  order  of  date,  and  entered  in 
col.  L  the  total  purchase  from  each  to  he  extended  to 
col!  2."  This  amount  is  then  posted  to  the  credit  of  the 
individual  account  in  the  purchase  ledger. 

The  total  of  col.  2  equals  the  sum  total  of  cols.  3,  4,  5 
and  6,  which  consist  of  the  different  purchases  made, 
charged  to  the  correct  accounts.  These  columns  are  post- 
ed to  the  debit  of  the  different  impersonal  accounts  in 
total  at  end  of  each  month  in  the  private  ledger. 

*  *         * 
GENERAL  JOURNAL 

THIS  is  used,  1.  for  the  closing  out  of  the  expense  ac- 
counts at  the  end  of  the  financial  year:  2.  For  the 
charging  in  one  total  of  all  goods  returned  by  customers 
to  the  merchandise  account,  and  for  crediting  the  indi- 
vidual accounts  in  the  customers'  ledge;  3.  For  treating 
discounts  earned  and  paid  in  a  similar  manner;  4.  For 
putting  through  entries  which  need  an  explanation,  such 
as  errors  on  posting  to  the  wrong  account,  also  returns  to 
wholesales,    manufacturers,  etc. 

*  * 

CUSTOMERS  AND  PURCHASE  LEDGER— 3 
T>  OT11  these  books  may  consist  of  hank  ruling,  showing 
-*-*    the   debit,  credit   and  balance  columns;   the  total   of 
the  former  furnishes  the  amount  owing  fay  customers;  and 
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the  latter  the  amount  owing  to  the  different  jobbers,  etc., 
covering  a  given  period. 

*  *         * 

(C) — Private  Ledger 
This  book  contains  the  different  impersonal  accounts, 
merchandise,  furniture  and  fixtures,  the  private  account 
of  the  proprietor,  profit  and  loss  account;  wages,  real 
estate  holdings;  in  fact,  all  accounts  which  are  not  to  be 
found  in  either  the  customers'  or  purchase  ledger. 

*  J£  * 

BILLS  PAYABLE  BOOK— FORM  4 

WHEX  a  merchant  accepts  a  draft  or  mails  a  promis- 
sory note  to  a  creditor,  it  is  essential  to  keep  a 
memorandum  of  this  transaction  so  that  the  bill  may  he 
attended  to  at  maturity.  A  stock  form  such  as  shown  in 
No.  5  will  answer  this  purpose,  but  instead  of  using  this 
as  part  of  your  bookkeeping  system,  it  will  simplify  mat- 
ters a  great  deal  to  treat  this  book  as  a  memorandum 
book  only,  from  which  no  posting  is  done. 

*  *         * 

MONTHLY  STATEMENTS— FORM  5 

np  HESE    statements    are    in    duplicate.       The    original 

-*-      states  the  name  of  the  proprietor  and   the  kind  of 

business  he  is  conducting:   the  ordinary   statement    form 

with  duplicate  blank  attached. 

Place  this  statement  next  to  the  customers'  account 
in  the  ledger,  and  post  daily  from  the  check  slips  until 
the  end  of  the  month:  recapitulate  the  total  debits  at 
that  time  on  all  the  accounts  placing  this  sheet  at  the 
end  of  all  the  duplicate  statements  which  are  transferred 
to  a  binder  kept  especially  for  that  purpose.  The  total 
amount  of  these  debits  should  agree  with  the  recapitula- 
tion of  the  counter  checks,  as  stated  in  the  description  of 
form  No.  1.  The  balance  owing  from  the  previous  month 
is  then  inserted  at  the  top  of  the  statement,  and  both 
the  account  in  tin  and  the  statement  are  credited 

with  the  purchase  price  of  the  merchandise  returned, 
taken  from  the  general  journal.  After  giving  credit  on 
the  statement  for  all  monies  paid  during  that  month,  it 
is  ready  to  be  mailed  to  your  customer.  The  total 
for  the  month  taken  from  the  recapitulation  sheet  men- 
tioned above  are  then  credited  to  the  marchandise  account 
in  the  private  ledger. 

To  the  merchant  it  may  appear  superfluous  to  recapi- 
tulate both  the  charge  slips  and  the  debits  on  the  monthly 
statement,  but  by  doing  so  it  will  be  ascertained  imme- 
diately whether  any  charges  to  a  customer's  account  have 
been  omitted  or  not.  as  an  error  is  often  made,  necessitat- 
ing a  total  loss  to  the  merchant. 


TRIAL  BALANCE 

'TM1K   above   term   and    that   of  financial    statement    are 
•*■   often  confused  and  therefore,  some  enlightenment  on 
this  subject  may  1  5S  stance.     A  trial  balance  should 

he  taken  off  at  the  end  of  every  month,  and  is  arrived 
at  in  the  following  manner-  it  proves  that  all  entries  have 
been  made  on  the  right  side  of  the  account,  and  is  the 
initial   step  in   preparing  the   financial    statement: 

1.  Cash  on  hand. 

2.  Cash  in  hand  as  per  cash  hook. 

3.  Total  amount   owing  by  customers  as  per  ledger. 

4.  Total  amount  owing  to  your  creditors,  as  per  pur- 
chase  ledger. 

5.  Balance  of  each  individual  account  in  private  ledger. 
The  total  debits  should  equal  the  total  credits  for  the 
trial  balance  to  be  correct. 

(Continued  on  page  38.) 


Counter  Checks  Used  in  New  York  Stores 

Charge  Customers  Sought  in  Most  of  the  Big  Houses — Triplicate  Forms  With  Tissue  in 
Center — Three  Days'  Training — Discounts  for  Dressmakers  and  Others — 

Copies  of  Forms  Used 

Written  by  Editor  after  visit  to  New  York  Stores 


WHEN  the  editor  of  Dry  Goods  Review  was  visiting 
the  big1  department  stores  in  New  York,  shortly 
before  Christmas  he  was  placed  on  the  "Charge 
Account"  list  of  Gimbel  Bros. — "The  House  of  a  Million 
.Gifts" — by  the  head  of  the  firm,  Mr.  Louis  Gimbel.  This 
was  one  of  many  acts  of  courtesy  extended  to  The  Eeview 
by  the  General  Managers,  Superintendents,  Buyers  and 
others  of  this  store  and  of  Wanamaker's,  Macy's,  Sak's, 
Altaian's  and  others,  during  a  quest  for  ideas  that  might 
be  adopted,  in  whole  or  in  part,  by  Canadian  stores.  That 
charge  system,  by  the  way,  permeates  the  majority  of  the 
big  New  York  stores,  with  Macy's  a  notable  exception,  but 
this,  with  all  its  admirable  and  objectionable  points  must 
be  deferred  to  next  issue.  The  accompanying  article  will 
be  devoted  chiefly  to  some  of  the  forms  used  in  the  Wana- 
maker  store,_  one  of  the  few,  by  the  way,  that  has  had 
the  temerity  to  remain  away  down  Broadway,  when  the 
whole  movement  of  department  stores  and  much  of  the 
wholesale  trade  was  uptown,  miles  up,  as  close  to  the 
Great  White  Way  near  42nd  Street  and  Broadway  as 
theatres  and  cabarets  would  permit;  or  paralleling  it,  like 
the  specialty  stores  up  Fifth  Avenue. 

Training  New  Clerks 

In  Wanamaker's  as  in  most  of  the  big  stores  in  New 
York,  there  is  a  special  officer  in  charge  of  the  training  of 
new  clerks,  who  holds  regular  classes  and  drills  them  in 
the  correct  procedure  for  making  out   sales  checks,  for- 


warding goods,  dealing  with  charge  and  C.O.D.  orders,  and 
so  forth.  While  the  buyer  in  the  department  usually 
arranges  for  extra  clerks,  these  are  responsible  mainly  to 
the  "floor  walker"  as  we  term  him,  or  the  "aisle  mana- 
ger" as  he  is  known  generally  in  New  York.  Another 
term  not  very  familiar  in  Canadian  stores  is  that  of 
"schedule"  instead  of  our  "sales  slip"  or  "sales  check." 

Triplicate  System  of  Sales  Checks 

It  should  be  noted  also  that  most  stores  have  a  tripli- 
cate system  in  making  out  "schedules,"  the  second  sheet 
being  of  "tissue"  paper  as  it  is  called,  or,  more  properly, 
a  variety  of  transparent  "parchmentine,"  which  is  the 
record  enclosed  with  the  customer's  goods. 

Receipt  For  Clerk,  But  Not  Customer. 

There  are  two  other  differences  from  the  usual  Cana- 
dian practice.  1.  The  customer  who  pays  for  goods  to  be 
"sent"  is  not  handed  a  receipt.  The  Review  was  told 
that  if  the  goods  did  not  reach  their  proper  destination 
the  store  could  as  readily  find  the  record  of  the  transaction 
without  the  customer's  receipt,  as  with  it.  2.  The  clerk 
retains  a  section  of  the  schedule  which  is  receipted  by  the 
cash  office:  this  is  declared  to  be  a  protection  to  himself 
that  he  has  paid  in  the  money  to  the  office.  This  procedure 
is  the  reverse  of  the  Canadian  practice. 

The  instructions  to  the  clerk  along  this  line  are:  "In 
all  paid   sales  keep  the   inspector's  voucher  stamped   by 
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Do  not  carry  .this  card  away ;  it  delay  a 
the  Shipment  of  your  Goods.  ■  Leave  it  at 
Transfer  Deek,  or  with  any  Aisle  Manager. 

Use  RED  Transfer  for  "taken' with" 
and  Green  for  "Send". 
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This  is  used  chiefly  for  out-of-town   purchasers.     If   the   O.K.  has  a  ring  around  it,  it  means    the    customer    has   a 
charge   account   that  has   been  O.K.'d  by  Credit  Office  or  aisle  manager. 
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These  three  forms 
need  a  little  explanation. 
The  letters  "O.  B.  R." 
on  the  second  mean 
"Omit  by  request,"  and 
refer  to  the  salesslip  or 
schedule  giving  the 
price  on  a  gift.  In  the 
third  the  XXX  means 
that  the  new  article 
bought  cancels  the  art- 
icle just  returned.  This 
form  makes  a  refund 
slip  unnecessary  for 
small  amounts  where 
^-^>  the  goods  are  the  same 
price. 
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At  the  lower  left- 
hand  corners  the  blanks 
"  Business,  "  "  Allow- 
ance," apply  to  dress- 
X  \K\  makers,  etc.,  who  are  al- 
lowed a  discount. 
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the  cashier,  indicating  which  cashier  you  paid  the  money 
to.  This  is  your  receipt.  A I  the  close  of  the  day  yon 
must  have  a  voucher  for  each  paid  sale.  Place  these  in  a 
voucher  bag,  seal  it  up,  note  the  dale,  section  and  sales 
number  on  the  face  of  it,  and  hand  it  to  the  one  who 
collects  them  from  your  section." 

An  exception,  however,  is  made  in  the  ease  of  a  partial 
payment  on  goods  sent  C.O.D.  such  as  a  suit,  when  a 
receipt  for  the  amount  paid  in  is  given  the  customer. 

In  the  forms  reproduced  herewith  there  will  he  noticed 
blanks  at  the  lower  left  hand  corner  Tor  "Business"  and 
'•Allowance."  These  are  used  where  special  discounts 
are  allowed  such  as  for  clergymen,  dressmakers,  etc.  (  New 
York  has  its  evils  in  the  retail  trade  as  well  as  Canada). 
Under  Business  would  be  marked  "DAI."  and  the  exact 
allowance.  For  instance  if  the  goods  eosl  $1  a  yard,  a 
special  "inside  price"  would  he  made  by  the  Buyer  of  the 
department,  say  !>4  cents,  and  from  this  a  further  discount 
of  (i  per  cent,  for  cash  would  be  allowed.  The  total 
"allowance"  thus  on  20  yards  at  $1.00  would  be  $1.20 
and  $1.12  or  $2.  .'52  in  all,  the  dressmaker  paying  $17. OS 
instead  of  $20.  On  the  charge  account  an  ''inside  price" 
only  is  marked,  and  no  extra  discount  allowed. 

An  X  X  X  Exchange  Slip. 

In  the  case  of  exchanges  of  goods  most  stores  try  to 
expedite  this  as  much  as  possible.  In  some  Canadian 
stores  it.  is  necessary  for  even  the  smallest  amount,  say  5 
cents,  to  go  to  the  Exchange  Oflice  perhaps  some  distance 
away — get  the  exchange  accepted  and  a  credit  note  made 
out.  which  can  he  cashed  or  presented  and  accepted  at  its 
face  value  in  the  department.  In  \'e\\  York  stores  the 
aisle  manager  is  allowed  to  arrange  an  exchange  for  all 
goods  under  $10  ami  a  credit   is  made  out    for  the  amount 

if  the  transaction  is  merely  an  exchange  for  g Is  in  the 

same  department.  If  it  is  an  even  exchange  the  two  items 
.lie  set  forth  on  the  "Schedule":  1  dresser  scarf,  returned. 
$1.00;  and  1  dresser  scarf.  +1.(1(1;  the  total  being  marked 
X.XX;  the  one  item  cancelling  the  other,  as  shown  in  the 
accompanying  cuts. 

The  extent  to  which  the  credil  system  prevails  in  mosl 
New  York  stores  makes  it  necessary  to  have  some  means 
of    identification    for  those   who    want    to   charge    goods. 


This  is  done  in  several  cases  by  "discs"  or  coins,  stamped 
with  the  name  of  the  store  and  a  number  corresponding: 
to  the 'number  of  the  credit  customer  on  the  books  of  the 
firm. 

For  instance  a  group  is  selected  between  10,000  and 
20,000  say.  am!  one  customer  would  be  12.343  or  012,343 
to  retain  six  figures.  The  next  on  the  list  would  be 
012,344,  and  so  on.  Each  checker  or  inspector — the  one 
who  does  up  parcels — has  a  list  at  hand  of  the  numbers 
that  are  allowed  credit.  If  it  is  decided  to  refuse  any 
one  credit  in  future  the  number  is  sent  to  each  insp 
and  he  marks  it  off. 

Thus  when  a  customer  presents  her  disc  it  is  marked 
down  on  the  sales  slip  or  schedule — and  passed  by  the 
inspector  when  the  goods  are  tied  up,  or  rejected  if  the 
number  shows  that  no  further  credit  will  be  allowed.  This 
is  done  quickly   as   the   list    of  "credit    numbers"   is   kepi 

in  consecutive  order. 

Another  method  is  lor  the  inspector  to  phone  the 
Credit  Cilice  aid  the  staff  there  take  about  a  minute  to 
look  up  the  list   and  O.K.  it. 

If,  however,  the  goods  are  to  he  sent  by  the  store,  not 
taken  by  the  customer,  the  check  or  schedule  is  sent  up 
m  a   tube  to  the  Credit  Office,  O.K.'d  there  and  returned. 

The  aisle  manager  has  permission  to  pass  any  disc 
number  on  his  own  responsibility. 

Some  stores  provide  credit  customers  with  a  book  of 
gummed  and  perforated  "coupons."  containing  their 
name  and  address,  as  well  as  number.  One  of  tin - 
torn  off  by  the  customer  and  pasted  on  the  sales  slip. 
This  is  at  once  a  guarantee  of  the  customer  being'  on  the 
credil  list  and  of  the  correct  address  being  secured  with- 
out delay. 

The  credit  business  is  carried  on  to  such  an  extent  in 
New  York  that  one  store  informed  The  Review  that  70 
per  cent,  of  its  bus  "charge."    Great  precautions, 

of  course,  must  he  taken  to  guard  accounts  in  a  cit\ 
where  the  population  is  shitting  constantly  and,  as  one 
general  manager  said:  "there  are  more  people  trying  to 
do  you  than  in  anywhere  else  on  earth."  A  description  of 
some  of  these  credil  methods  will  appear  m  n. 
and  also  a  story  of  the  Depot       \.  i  ount. 
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Keeping  Track  of  Daily  Sales  and  Totals 

General  Merchant  in  Caledonia  Has  Record  of  Cash  and  Credit  Sales  Checked  Up  for 
Each  Clerk,  With  Totals  to  Date — Always  Knows  Where  He  is  At. 
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The  need  for 
keeping  track 
of  business 
day  by  day  in 
the  smallest  as 
largest  stores 
well  as  the 
lias  been  em- 
pliasi  zed  in 
The  Review 
many  times. 
But  it  will 
bear  repeating 
— many  times 
more.  Various 
forms  h  a  v  e 
been  suggest- 
ed for  help  in 
doing  this, 
some  better 
adapted  to  the 
larger  stores 
where  special- 
ization goes 
on  to  an  in- 
creasing ex- 
tent. The  fol- 
lowing system 
in  use  in  the 
store  of  W.  W. 
Brown,  a  gen- 
eral merchant  of  Caledonia,  Out.,  may  prove  of  assistance 
to  other  merchants.  Mr.  Brown  uses  the  cash  register  for 
his  records  of  daily  sales,  cash  and  change,  or  this  can  be 
figured  out  early  each  morning  from  the  sales  slips  or 
counter  checks  on  file,  collected  from  each  clerk. 

In  the  Caledonia  store  the  records  are  taken  from  the 
"Received  or.  Account"  "Charge,"  "Paid  Out,"  and 
"Cash  Sales"  transactions  as  recorded.  These  are  trans- 
ferred to  a  special  form  and  not  only  the  day's  results 
recorded  but  by  a  simple  addition  the  business  of  the  year 
is  kept  right  up-to-date.  This  includes  not  only  the  sales 
of  each  clerk,  but  of  all — cash  and  credit.  This  also  lists 
the  total  credit  on  the  books  for  the  year  to  date,  and1  so 
forth. 

Fictitious  figures  have,  of  course,  been  used  in  the 
form  given  above.  Reference  to  it  will  show  clearly  how 
it  is  worked  out.  It  will  be  seen  that  on  October  1st,  1915, 
on  any  date,  say,  Clerk  "B"  had  thirty  transactions.  His 
total  cash  sales  for  the  day  were  $35  and  his  total  cash 
sales  to  date  are  indicated  as  $5,035. 

Clerk  "A,"  we  will  say,  was  absent  from  the  store  on 
October  1st'  but  up  to  date  he  had  $700  cash  sales.  Clerk 
"E"  had  25  transactions  on  that  day  and  sold  $20  worth 
of  goods  for  cash,  or  a  total  up  to  date  of  $2,020.  Clerk 
"H"  had  50  sales,  selling  $40  worth  of  goods  for  cash 
and  a  total  of  $3,040  up  to  date.  Opposite  each  of  these 
will  be  observed  the  charge  sales. 

In  the  cash  sales  grand  total  column  it  will  be  seen 
that  the  total  cash  sales  for  the  day  were  $95  and  the 
total  casli  sales  from  the  beginning  of  the  year  up  to  end 


of     that     day 
were  $10,795. 

The    Charge 
Sales'   Colump 

Looking  at 
the  charge 
column,  it  will 
be  seen  that 
Clerk  "B" 
sold  $10  worth 
of  goods  on 
October  1st, 
which  w  e  r  e 
charged  and 
up  to  date 
$960.  Clerk 
"A"  sold  up 
to  date  $1,- 
177.50  worth. 
Clerk  "E" 
sold  $750  on 
October  1st 
and  a  total 
of  $1,172.30, 
while  Clerk 
"H"  sold 
$2.20  of  credit 
on  that  day 
and  a  total  of 
$88  altogether. 
The  grand  total  of  the  charge  sales  is  $4,198.80. 

Then  in  the  summary  it  will  be  seen  that  the  total 
sales,  cash  and  charge  to  date'  are  $14,793.80.  The  total 
cash  received  up  to  date  is  shown  by  adding  the  cash 
sales  up  to  date  and  the  amount  received  on  account, 
making  a  total  of  $13,795.  By  subtracting  this  total  from 
the  total  cash  and  charge  sales  the  amount  of  unpaid 
charge  sales  to  date  is  secured.  The  figures  show  that  this 
amounts  to  $1,198.80.  By  adding  $19.70,  charge  sales  for 
the  day,  the  total  unpaid  charge  sales  is  secured.  This  is 
$1,218.50.  By  subtracting  $10 — the  amount  received  on 
account  that  day — the  total  amount  of  outstanding  ac- 
counts is  gotten,  which  is  $1,208.50. 

The  value  of  this  statement  is  easily  seen.  The  W.  W. 
Brown  Co.  know  at  the  end  of  each  day  exactly  where 
they  stand.  They  know  how  much  money  is  outstanding, 
how  much  cash  they  took  in  that  day,  both  on  account  and 
from  cash  sales;  how  many  credit  sales  they  made;  the 
total  number  of  transactions,  etc.,  etc..  and,  as  pointed  out 
above-  the  basis  of  the  whole  thing  is  the  cash  register 
record. 

The  short  amount  of  time  that  it  would  take  a  retailer 
to  get  these  valuable  figures  should  not  prevent  any  of 
them  from  keeping  this  or  a  somewhat  similar  recood.  It 
may  mean  the  difference  between  success  and  failure,  be- 
cause it  acts  as  a  check  on  indiscriminate  credits  and 
points  out  the  way  when  the  amount  of  unpaid  outstand- 
ing accounts  ought  to  be  curtailed.  By  comparing  this 
record  with  corresponding  days  of  the  previous  year,  the 
trend  of  business  can  readily  be  seen.  If  it  is  going  be- 
hind, a  greater  endeavor  can  be  used  to  bring  it  up  to  the 
mark.  This  daily  statement  of  business  is  a  valuable 
record.     There  should  be  more  of  them. 
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Which  is  the  Better  Way  to  Beat  Mail  Order  Houses  ? 

Method  1--Fearlessly  Face  Catalogue  Prices 

"I'm  A  Merchant"  Sends  Ont  Circulars  With  Prices  and  Challenges  Comparisons  — 
Advertising  Essential — Loss  on  a  Few  Items  Made  Up  on  Other  Business 
— A  Helpful  Experience  From  Lefroy. 

Written  for  The  Review  by  a  Traveling  Staff  Writer. 


"I 


MAY  not  be  very  wealthy  ana  my  store  many  not 
)>c  modern'  but  if  I  purchase  a  sack  of  peanuts  and 
sell  them  out  in  5-cent  bags,  I  contend  that  I  am 
a  merchant  in  the  true  sense  of  the  word.  Possibly  not  a 
big  merchant,  but  nevertheless  I'M  A  MERCHANT.'' 

There  probably  has  never  been  a  similar  reply  sent  to  a 
manufacturer  by  a  customer  before,  than  went  out  from 
the  little  store  of  A.  Kirkpatrick  of  Lefroy,  Ont.,  on  the 
shore  of  Lake  Simcoe. 

And  why?  Just  because  .Mr.  Kirkpatrick,  some  years 
ago,  started  in  business  with  an  order  for  some  candies, 
biscuits  and  nuts.  He  paid  cash  but  in  a  few  days  got  a 
letter  from  the  manufacturer  stating  that  a  complaint  bad 
been  received  from  another  merchant  thai  it  was  not  tan- 
to  sell  the  new  man  goods  as  be  was  not  a  "merchant." 

The  manufacturer  accepted  the  reproof  and  growingly 
large  orders  came  his  way. 

"This  first  experience  as  a  merchant  made  me  feel  that 
I  would  like  to  lei  every  one  know  thai  I  was  a  merchant, 
and  I  made  up  my  mind  that  the  first  sign  to  go  Oil  my 
premises  would  be  a  sign  as  you  see  it  on  the  building 
now.''  said  Mr.  Kirkpatrick.  "From  my  humble  start 
I  have  accumulated  stock  which  is  now  representative  of 
any  general  store,  and  1  intend  in  the  near  future  to  make 
alterations  which  will  make  room  for  increased  stocks.*' 

This  t hen.  was  the  reason  for  a  sign  twelve  fee!  long 
by  i  vo  and  a  half  wide,  with  "I'M  A  MERCHANT"  in 
bold  black  letters,  readable  from  the  trains  that  pass  bj 
this  village  entrance  to  a  popular  camping  resort. 

"Some  people  have  laughed  at  me  and  other  people 
have  questioned   my  sanity,  since  thai    sign   was  erected. 

But     do    you     know 

thai    that    sign    has 

un  en  me  a  wonder- 
ful amount  of  pub- 
licity in   this  section 

ni        the       country. 

Apart  from  the  pub- 
licity i hal  I  have  de 

rived-  I   have  receiv 

ed  direct  business  as 

a  resull  of  t  he  sign. 

The  people  alighting 

from  the  train  to  go 

to    the    cc*f«e,es    al 

the    lake     see     Lh"' 

sign        immediately, 

and   therefore,   know 

that     1    am     here    to 

sell  goods.  T  know  il 

seems  odd.  but  il   is 

the     unusual     thing 

that      counts      these 

days." 

Something      h  a  S 

counted    certainly    if 

one    judges    by    the 


business    in    dry    goods,    groceries,    hardware,    etc.,    now 
carried  on. 

Sends  Out  Circulars  With  Prices 

"Have  you  any  other  method  of  advertising  your  busi- 
ness among  the  people  of  this  community  in  addition  to 
the  sign  on  your  building?"    The  Review  asked. 

Mr.  Kirkpatrick  produced  a  number  of  handbills,  each 
containing  about  fifty  articles  from  his  varied  stock,  with 
the  prices  clearly  marked.  One  rem,:  "Special  list  for 
week  only. 

"That  is  the  way  1  put  my  name  before  the  public,  and 
it  does  it  very  effectively."  Using  the  illustration  as  an 
example,  I  noticed  that  the  introductions  or  headings  were 
all  timely  and  well  written,  but  there  was  one  statement 
thai  appeared  rather  startling  at  first  irlanee — "I  se" 
everything  that  Baton's  sell  and  some  things  that  they 
don't." 

"How  do  you  get  by  with  that  statement?" 
"Well,"  he  replied,  "it  does  not  signify  very  much 
after  all.  for  the  things  that  I  sell  that  Eaton's  do  Dot 
sell  are  tobacco,  coal  oil  and  matches:  and  as  for  selling 
everything  that  Eaton's  sell,  well  let  anyone  show  me  the 
cash  and  1  will  deliever  the  goods.  It  is  true  1  do  not 
stock  everything,  but  I  sell  everything,  from  toothpicks  to 
farms. " 

Everything  Mail  Order  House  Carries. 


A  Iter  a   fin  I 
the  following : 

I      don't      •"keep 


fiance  over  the  hand-bills.  I  notice.! 


(  verything, 


.1    rieir  of  the  store  of  A.  Kirkpatrick.    Lefroy,    Ont..    which    cornea 
right  out  and  /(ices  mat!  order  catalogue*  successfully.     "Ad- 
vertising with  prices  is  essential." 
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but  "sell"  every- 
thing that  hat 
sell  a  n  d  s  o  m  e 
things  t  h  e  y  don't. 
Their  1915  cata- 
logue S  h  0  U  1  d  be 
looked  o  \  e  r  by 
c  v  e  r  y  intelligent 
customer. 

Now  here  is  a  man 
advocating  the  use 
of  mail  order  cata- 
logs s  for  refer- 
ence, while  there 
are  hundreds  of  mer- 
chants who  never 
think  of  a  mail 
order  catalogue 
cent   to  condemn  it. 

Bu1  Mr.  Kirkpat- 
rick 's  view  is  differ- 
ent. He  claims  that 
the  more  his  ens 
mere  study  the  cata- 
logues the  more  busi- 
ness it  will  mean  for 
him. 


DRY     GOODS    REVIEW 


Fads  of  Women  for  Mail  Orders 

"The  real  menace  of  the  mail  order  house,"  he  said, 
"lies  not  in  the  fact  that  the  catalogue  price  is  lower  than 
the  retail  price,  but  more  in  the  fads  of  the  women.  The 
harder  I  work  my  territory  with  my  prices  the  more  con- 
vinced I  become  that  buying  by  mail  is  a  fad.  One  reason 
why  the  catalogue  houses  have  got  the  hold  they  have  on 
the  country  people  is  the  fact  that  the  people  living  some 
distance  from  town  read  newspapers  at  intervals  only,  and 
their  visits  to  the  stores  in  the  neighboring  villages  are 
very  rare,  which  means  that  a  catalogue  in  the  hands  of 
people  under  these  conditions  will  be  read  and  re-read, 
until  eventually  all  the  prices  will  be  known  off  by  heart. 

"It  was  for  the  benefit  of  this  class  of  people  that  I 
have  had  my  advertising  done  in  that  form.  I  reach  them 
with  my  prices  just  the  same  as  the  catalogues  from  the 
mail  order  houses  reach  them.  I  have  had  farmers  bring 
in  my  price  list  along  with  the  catalogues,  and  not  once, 
but  many  times,  my  customers  have  pointed  out  that  my 
prices  have  been  lower  than  those  of  the  catalogue  house. 
Do  you  know  that  I  have  worked  this  proposition  so  hard 
and  fought  the  catalogue  houses  single-handed  so  long  that 
the  people  in  the  surrounding  country  call  me  'Timothy.' 

Believe  Prices  if  Quoted  Fearlessly 

"Other  things  which  go  a  long  way  with  the  devotees 
of  the  catalogues  are  the  pictures  or  illustrations  that  are 
used  in  the  catalogues'  and  also  the  fact  that  the  mail  order 
house  quotes  its  prices  openly  and  fearlessly,  and  although 
the  prices  quoted  are  not  always  low  yet  they  believe  that 
by  so  doing  the  prices  must  be  right  or  they  would  not 
be  published. 

"That,"  said  Mr.  Kirkpatrick,  "is  the  real  danger  that 
the  country  storekeepers  have  to  fight  against,  and  as  the 
individual  dealer  has  a  better  opportunity  of  studying  the 
needs  of  the  people  in  the  immediate  vicinity  in  which  his 
store  is  located,  1  cannot  understand  why  more  merchants 
do  not  go  after  the  business  more  aggressively  in  their  own 
locality,  by  advertising  their  prices  in  some  way  or  other, 
rather  than  being  content  to  take  whatever  business  the 
mail  order  house  leaves. 

"While  I  do  not  close  my  eyes  to  the  fact  that  there  is 
considerable  business  being  transacted  in  this  locality  by 
the  mail  order  houses,  it  is  not  so  great  as  it  was,  nor  as 
big  as  it  would  be  if  I  did  not  go  after  it  the  way  I  do. 
I  very  seldom  lose  an  order  if  I  get  a  chance  to  figure  on  it, 
for  the  simple  reason  that  I  will  sell  a  little  cheaper  for 
cash  than  I  will  to  a  credit  customer.  I  find  that  by  giving 
a  cash  price,  not  a  cut  price,  mind  you,  I  am  in  the 
majority  of  cases  able  to  meet  the  prices  of  the  catalogue 
houses.  Sometimes,  very  rarely,  though,  I  have  to  sell  at 
a  loss  of  perhaps  a  few  cents-  hut  if  I  do  lose  a  few  cents 
on  a  sale  I  invariably  get  dollars  back  from  the  same 
customer  by  having  gained  his  confidence  and  his  continued 
uatronage. ' ' 

Must  Meet  Catalogues  by  Printed  Matter 
"I  think,"  continued  Mr.  Kirkpatrick,  "that  the  only 
logical  way  for  the  country  merchants  to  combat  the 
catalogue  houses  is  to  send  out  through  the  mail,  circulars, 
or  any  other  printed  forms  showing  their  prices  and 
quoting  openly  on  any  article  that  is  likely  to  be  featured 
in  a.  mail  order  catalogue. 

"Sometimes  I  use  very  special  prices  on  my  circulars 
just  in  the  same  way  as  the  catalogues  quote  their  close 
prices.  This  I  find  very  effective,  as  there  are  always  more 
purchases  to  be  made  once  the  customer  comes  to  the  store- 
It  is  exactly  the  same  with  the  catalogue. 

"If  a  farmer's  wife  sees  a  very  special  price  quoted  on 
some  article,  she  realizes  it  is  cheap  and  resolves  to  pur- 


chase the  said  article.  In  discussing  the  matter  with  her 
husband,  he  invariably  finds  that  he  requires  something 
too.  and  the  first  thing  you  know,  off  goes  their  order  to 
the  catalogue  house." 

"How  often  do  you  send  out  those  circulars'?"  was 
asked  Mr.  Kirkpatrick. 

"Every  two  or  three  weeks  I  have  about  a  thousand 
printed  and  I  mail  them  from  this  place  to  the  people  in 
the  vicinity,  also  to  people  living  near  the  villages  and 
towns  from  ten  to  fifteen  miles  away.  The  results  would 
surprise  you." 

Are  these  circulars  read?     Do  they  bring  in  business? 

Mr.  Kirkpatrick 's  experience  has  been  decidedly  in 
the  affirmative.  Just  as  people  in  the  city  read  the  "ads." 
in  the  papers,  the  people  in  the  country  read  what  was  as 
essential  to  their  welfare. 

Advertising  a  Necessity 

"If  the  country  merchant  expects  to  get  the  share  of 
the  business  that  rightfully  belongs  to  him  instead  of 
letting  the  catalogue  houses  get  the  cream  of  the  business, 
advertising  becomes  absolutely  necessary." 

Mr.  Kirkpatrick  is  called  on  to  quote  prices  over  t lie 
rural  phones  and  he  does  so  fearlessly.  He  has  established 
a  grain  elevator  in  addition  to  his  store  and  many  fanners 
pay  him  back  on  account  or  in  new  goods,  what  he  gives 
them  for  grain. 

"Other  things  I  sell  are  coal-  lumber,  real  estate  and 
farms,  separators,  refrigerators,  pianos,  sewing  machines, 
in  fact  I  sell  everything,  and  to  bear  out  the  definition 
which  I  wrote  to  mv  first  wholesaler,  I  still  contend  that 
I'M  A  MERCHANT.'" 


MEET  OR  BEAT  CATALOGUE  PRICES 

'  I  AHE  Kingston  Standard,  evidently  on  its  own  initia- 
tive, is  working  up  a  campaign  that  looks  to  be  more 
effective.  In  a  full-page  notice  it  calls  on  the  public  to 
"Buy  in  Kingston — Shop  at  Home  with  Home  Merchants, 
and  Help  Build  up  Your  Own  City."  Using  a  list  of  a 
number  of  the  most  prominent     local     merchants  it  an- 


W  BUY  in  Kingston 


SHOP  at  HOME  with  HOME  MERCHANTS 
HELP   BUILD   UP   YOUR   OWN   CITY 


TO  THE  PEOPLE  OF  KINGSTON 

AND  FRONTENAC  COUNTY: 

We  the  Undersigned  Merchants 
of  Kingston 

WILL  MEET  OR  BEAT  ALL  OUTSIDE  CATALOGUE  PRICES 


FAILING  THIS  YOUR  MONEY  WILL  BE  REFUNDED 


WE  HAVE  THE  GOODS  AND  THE  PRICES  ARE  RIGHT 


It's  Up  to  The  People  of  Kingston  and  Frontenac  to  Do  The  Rest 

Loyalty  Begins  at  Home 


nounces  that  those  will  "Meet  or  Beat  all  Outside  Cata- 
logue Prices,"  and  a  very  wise  addition,  "Failing  This, 
Your  Money  will  be  Refunded."  The  full-page  ends  with 
a  slogan  in- big  type:  "Loyalty   Begins  at  Home." 


Method  2-Cartooning  the  Mail  Order  House 

Campaign  Being  Carried  On  in  Eastern  Ontario  Papers— Does  it  Strike  the  Root  of  the 
Evil? — Too  Much  Dependence  on  Mere  Sentiment— "Fair  Trial"  of  Local 

Stores  Should  Be  the  Aim 


HOW  different  in  its  methods  and  the  line  of  reason- 
ing— and  we  believe  in  the  results  as  well — is  a 
campaign  that  is  being-  developed  in  sections  ol 
Eastern  Ontario,  by  Kingston,  Brockville  and  other  news- 
papers! They  are  running-  a  series  of  cartoons,  picturing 
the  large  amount  of  money  taken  from  the  local  com- 
munity of  these  outside  institutions,  the  feeling  of  shame 
that  prompts  the  recipients  of  Mail  Order  parcels  to 
make  their  delivery  in  some  way  lest  the  neighbors  may 
discover  it.  and  other  kindred  points. 

One  of  these  is  reproduced  here,  taken  from  the  Brock- 
ville Recorder  where  it  occupied  a  3-column  space.  "Cul 
down   that   tree— that   Saps  the  Life  out  of  the   Soil   and 

Robs  us  of  Thousands  of  Dollars  each  year We 

must  Stop  the  Growth  of  this  Habit  by  Cutting  it  Out." 

This  is  followed  by  a  fairly  lengthy  list  of  local  stores 
having  from  2  to  5  lines  reading  matter  with  each,  men- 
tioning usually  the  lines  that  are  carried  in  Bummarj 
form,  and  an  addition  such  as.  "The  values  are  excep- 
tional"; "Largest  assortment  and  closest  prices";  "It 
will  pay  you  to  do  your  shopping  here";  The  Hock  Bot- 
tom Store,"  etc. 

The  Review  was  interested  in  the  results  of  this  line 
of  sticking  at  the  mail  order  evil  and  wrote  one  of  Brock- 
ville's  representative  dry  goods  stores.  The  following 
reply  was  received: 

Replying  to  yours  of  16th.  The  articles  in  question 
are,  as  you  suppose,  merely  a  series  of  syndicate 
stuff  being  run  by  this  paper  and  not  part  of  a  co- 
operative campaign.  Your  estimate  of  their  effect- 
iveness is,  it  seems  to  us,  about  right. 

THE  ROBERT  WRIGHT  COMPANY,  Limited, 

As  this  letter  implies,  the  editor  of  The  Review  wished 
to  find  out  whether  this  new  type  of  campaign  had  beet 
devised  by  the  local  merchants  or  whether  it  was  purely 
and  simply  a  "picture"  series,  with  a  General  argument 

backing  it  up.  lie  gave  it  as  his  opinion  that  the  onh 
benefit  from  action  of  this  kind  existed  in  so  far  as  it 
induced  the  women  (or  men)  of  the  town  1-  give 
local  stores  a  fair  trial,  instead  of.  as  so  many  were  do- 
ing, takmg  it  for  granted  that  the  MO.  goods  were  cheap- 
er or  better,  and  sending  riyht  off  lor  them.  We  state,! 
that  it  was  our  belief  that  where  this  local  trial  was  given 
most  of  the  business  would  continue  to  he  given  to  tin- 
local  stores. 

"Loyalty"  Appeals  Need  Something  Else. 

But  from  general  appeals  such  as  "Buy  in  your  Own 
Community",  "Support  Home  Merchants",  unless  the\ 
were  hacked  up  by  proofs  of  equal  values  on  the  part  of 
the  local  merchants,  there  was  little  benefit  resulting  We 
have  never  yet  met  a  merchant  who  was  combating 
successfully  the  efforts  of  M.O.  houses  to  invade  his 
territory,  who  worked  on  the  theory  of  persuading  people 
to  pay  more  at  his  store  for  goods  than  t^ey  could  buy 
them  from  an  outsider.  The  chief  concern  was  to  be  allow- 
ed to  show  his  neighbors  that  by  dealing  with  him  they 
could  secure  at  least  as  good  values  as  from  M.O.  con- 
cerns. 

Herein  lies  the  foundation  of  the  campaiam  adopted  by 
Mr.  \Y.  E.  Lord  of  Red  Deer.  Alia,    duplicating  all  cata- 


CUT  DOWN  THAT  TREE 
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Once  upon  a  time  a  certain  man  had  a  garden.  In  the 
centre  of  the  garden  he  planted  a  tree.  The  tree  grew  year 
by  year  until  its  roots  spread  to  each  corner  of  the  garden. 
The  roots  of  the  tree  sapped  all  life  out  of  the  soil.  Then 
the  man  woke  up  to  the  fact  that  he  must  cut  down  the 
tree.  The  mail  order  habit,  like  a  deadly  tree,  has  fasten- 
ed its  roots  on  our  community  life  and  is  robbing  us  of 
thousands  of  dollars  each  year.  Year  by  year  we  have 
cultivated  the  habit  until  we  are  now  face  to  face  with  the 
growth  that  is  holding  back  our  community.  We  must 
STOP  the  growth  of  this  habit  by  cutting  it  out. 

Such  is  the  inscription  used  under  this  cartoon,  fol- 
lowed by  a  list  of  local  merchants. 


logue  offerings.  Herein  lies  the  reason  why  thai  shrewd. 
merchant  of  Lefroy  tells  the  tanners  around  to  stud\ 
the  M.O.  catalogues;  gel  familiar  with  the  prices,  and 
then  come  into  his  store  and  buy  at  the  same  or  less! 

What    is  back  of  the  cartoon  campaign   in   Brockville 
and  Kingston?  Does  it  even  suggest  that  the  local  - 
give  values  equal  to  M.O.  baits.'     It  laments  the  pas 
out    of  thousands  of  dollars,  that    is  a   mere  truism.      Hut 

does  it  offer  any  antidote;  does  ii  meet  the  issue  squaj 

One    of    the    greatest    historians    the    world    ever    kne» 

a  Greek,  in  discussing  the  famous  struggle  between 
Athens  and  Sparta  2300  years  ago  remarked  at  one  point 
in  a  psychological  analysis  of  a  plasrue  that  broke  out  : 
"So  hum-  as  human   nature  remains  the  same 

Fes,  "So  Ion-  as  human  nature  remains  t  e  same,"- 
people  will  tend  to  bu\  in  the  cheaper  market.  The  local 
market  in  the  vast  majority  ol  cases,  service,  qualih 
and  price  considered.  i^  the  cheaper.  And  the 
direct  way  to  get  the  M.O.  trade  is  to  prove  this;  pro\e 
it  by  actual  juices,  as  the  Lefroy  merchant  outlines  with 
such  clearness  and   force  in  the  preceding  article. 


Behind-the-Counter  Terms— A  New  Department 

Useful  Information  That  Will  Assist  the  Clerk  to  Sell  Goods  More  Intelligently — First  Article 
Gives  Explanations  of  Meanings  of  Various  Silk  Weaves — Cut  This  Out  and  Paste 

Up  for  Reference. 
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HE  following  explanations  of  silk 
weaves  will  prove  helpful  to  the 
buver  and  his  assistants: 


Basket  Weave. — A  small  squared  ef- 
fect, after  the  order  of  basket  weaving-. 

Batiste.  —  A  silk  batiste,  sheer  and 
diaphanous.  Plain  or  figured,  sometimes 
woven  with  small  dotted  effects. 

Bengaline  (Eng\  and  Fr.,  from  Ben- 
gal).— A  plain,  heavy,  corded  fabric, 
after  the  poplin  order.  Generally  made 
with  worsted  filling. 

Brocade  (Eng.).  —  A  silken  fabric 
showing  raised  patterns  of  flowers,  foli- 
age or  other  ornament,  often  enriched 
with  gold  and  silver.  Also  applied  to 
other  fabrics  wrought  and  enriched  in 
like  manner.  Most  Jaequard  figured 
goods  of  fair  quality  are  now  called 
brocade. 

Cachemire  de  soie  ("cashmere  silk''). 
- — A  broad-silk  fabric,  with  a  fine  twill. 
and  finished  to  resemble  cashmere. 

Chiffon  (Fr.  pr.  sheef-ong,  "a  rag"). 
— A  sheer-  piece-dyed,  open-mesh  fabric 
with  soft  finish,  the  warp  and  filling  be- 
ing hard  twist  singles. 

Chiffon  Taffetas  (Fr.).— A  taffeta  of 
good  quality  with  a  soft  lustrous  finish. 

Crepe  (Fr.). — A  thin,  semi-transpar- 
ent stuff,  made  of  silk  finely  crinkled  or 
crisped,  either  irregularly  or  in  long, 
parallel  ridges.  There  is  a  wide  variety 
of  fabrics  of  this  class. 

Crepe  Charmeuse.  —  A  rich,  soft, 
droopy,  piece-dyed  fabric  with  dull  luster 
and  glove-like  feel.  Properly  made  with 
grenadine  silk  for  warp  and  crape  twist 
tor  filling,  and  with  a  satin  weave. 

Crepe  de  Chine. — A  piece-dyed  fabric, 
witli  raw  or  brown  silk  warp  and  with 
the  tilling  of  alternating  twists  of  hard- 
twist  tram.  Is  smooth,  lustrous  and  has 
a  finely  wrinkled  effect. 

Faille. — A  good  plain  silk  of  the  gros- 
grain  order,  but  soft  and  with  flat  ribs. 

Fleur  de  soie. — A  silk  with  a  satin  de 
Lyon  face  and  a  2-shaft  satin  back. 

Foulard. — A  soft,  light  fabric  made  for 


printing  or  nice  dyeing.  Largely  made 
in  2  and  2  twill,  as  well  as  in  finer 
weaves. 

Grenadine. — An  open-work,  gauze-like' 
silk  fabric,  plain  or  figured,  woven  with 
doups  and  generally  stiff  finished.  Gren- 
adine may  also  be  made  of  worsted  or 
cotton. 

Grosgrain. — A  heavy  ribbed,  plain 
weave  silk  fabric  for  dresses.  Ribs  vary 
from  about  50  to  70  per  inch. 

Gros  de  Londres. — A  cross  ribbed  dress 
silk,  with  heavy  and  fine  ribs  alternating, 
or  ribs  of  two  different  colors. 

Habutai. — A  Japanese  fabric  of  pure 
silk,  made  (not  thrown  or  twisted)  in 
plain  close  weave.  It  is  woven  with  a 
heavy  sizing  on  both  warp  and  filling, 
which  is  afterwards  boiled  out.  The 
goods  are  usually  piece-dyed  or  printed. 
Marquisette. — A  plain,  open  fabric, 
made  with  grenadine  weave. 

Messaline.  —  A  sheer,  diaphanous, 
closely  woven,  five-shaft,  satin,  exquis- 
itely soft  and  brilliant. 

Moire. — "Watered''  or  clouded  silk, 
the  effect  being  produced  by  heavy  pres- 
sure- usually  coupled  with  heat.  Fabrics 
with  pronounced  ribs  show  the  effect  the 
best. 

Moire  Poplin,  Watered  Poplin. — These 
wool  or  cotton  filled  fabrics  give  well  de- 
fined effects  when  watered,  the  wool 
filled  goods  giving  a  softer  effect. 

Mousseline  de  Soie. — A  chiffon  finish- 
ed with  a  firm  finish. 

Mummy  Cloth. — A  fabric  with  a  weave 
of  a  rough  or  granulated  character,  sug- 
gesting the  appearance  of  the  cloth  in 
which  the  Egyptian  mummies  were 
wrapped. 

Paillette  de  Soie. — A  fabric  so  colored 
and  woven  as  to  show  a  spangled  effect, 
or  one  on  which  spanules  have  been 
applied. 

Peau  de  Soie. — A  soft,  satiny  fabric,  of 
good    quality,   with    a    dull-luster    and    ;\ 
somewhat  grainy  appearance.     Made  in 
both  single  and  double  face. 
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Pongee. — A  plain,  canvas-like  silk  fab- 
ric of  Eastern  origin.  Usually  made  of 
tussah  or  dark  colored  silk,  and  boiled  off 
or  dyed  in  the  piece. 

Ratine. — A  fabric  having  a  coarse  or 
knotty  appearance,  made  both  in  silk, 
wool  and  cotton. 

Roman  Stripes. — Brilliant  contrasting 
cross  stripes  of  silk  filling,  woven  so  as 
to  make  a  reversible  cloth,  usually  made 
on  a  cotton  warp,  none  of  the  warp 
showing. 

Satin. — A  foundation  or  basic  weave, 
in  which  the  filling  is  arranged  to  bind 
the  warp  as  seldom  as  possible  and  is 
so  spaced  that,  on  the  face  of  the  fabric- 
practically  nothing  shows  but  the  warp, 
thus  making  an  extremely  smooth  and 
lustrous  face. 

Satin  Charmeuse. — Piece  dyed  satin 
with  a  hard  twisted  organzine  warp.  Us- 
ually made  with  spun  silk  filling. 

Satin  Crepe. — A  fabric  with  a  rich 
satin  warp  and  crape  twist  filling.  Diffi- 
cult to  dye  perfectly. 

Satin  Duchesse. — A  rich  quality  of  all 
silk  satin  woven  on  8  or  12  harnesses. 

Satin  Taffetas. — A  fabric  with  a  satin 
weave  on  one  side  and  a  taffeta  on  the 
other. 

Serge  Moiree. — A  ribbed  fabric,  plain 
or  striped,  with  spun  silk  warp  and 
glazed  cotton  filling,  moire  finish.  Mer- 
cerized cotton  is  now  largely  used  for  the 
warp. 

Shantung. — Rough,  plain  fabrics  made 
from  tussah  silk.  Pongees  ecru  in  color. 
Taffeta. — A  skein-dyed  dress  silk  of 
plain  weave,  with  a  fine  cross-ribbed  ap- 
pearance. Ranges  from  70  to  120  picks 
per  inch,  averaging  90  to  100. 

Tricot. — A  weave  showing  a  very  nar- 
row, inconspicuous  stripe,  like  a  knitted 
effect.  Usually  made  in  wool,  but  some- 
times in  silk. 

Tussah,  Tussur,  Tussore  (from  the 
Tussah  silk  worm). — Brown  colored  silks 
produced  by  the  various  races  of  wild 
silk  worms,  and  fabrics  made  from  such 
silks. 


tribulations;  of  a  Pup*r  in  Wiav  3Ttme 


Being  Extracts  ot  Letcers  from  E.  C.  Thompson* 


EDITORIAL  NOTE.— A  buying  trip  to  Europe  at  the 
present  time  is  not  much  of  a  pleasure  jaunt.  It  is  attended 
with  plenty  of  excitement,  vexatious  waits,  and  not  a  little 
danger.  Goods  are  hard  to  procure,  and  deliveries,  to  quote 
the  writer  of  the  following  letter,  Mr.  E.  C.  Thompson,  are 
"rotten." 

LE  GRAND  HOTEL,  Lyons,  France.— I  got  over  all 
right  after  a  long  rough  trip  and  considerable  excite- 
ment    near     Bordeaux.        Had     two     warships     and 
a  torpedo  boat  escort  us  in,  while  we  sat  around  in  pitch 
darkness  with  life  belts  on.     Was  over  four  days  late  in 
arriving. 

Traveling  is  fierce;  takes  one  day  to  buy  and  two  days 
to  get  a  passport,  or  the  different  vises  necessary.  Took 
me  all  of  one  day  to  get  out  of  Paris  and  all  this  morning 
to  try  and  get  into  Calais.  T  have  seen  the  British  Consul, 
the  French  Consul,  the  Provost  Marshall  here  and  also  the 
same  three  in  Paris  in  order  to  get  permission,  and  now 
1  have  to  wait  until  next  Monday  to  know.  As  it  is  I  could 
hardly  finish  Nottingham  in  time  to  get  Saturday's  boal 
(which  is  a  poor  one,  so  will  finish  trip  by  going  hack  to 

Calais,  Paris,  and  down  to  Lyons  again 

I  have  sixteen  vises  and  two  extra  passports. 

or  "Laisse/.  Passer"  bv  now,  also  a  "Permit  de  -lour"  to 


*President    Thompson,   Lace  and  Veiling  Co. 


stay  in  Paris,  and  have  bought  about  six  taxis,  and  worn 
out  two  pairs  of  pants,  sliding  up  and  down  wooden  seats 
interviewing  Prefectures,  Chiefs  of  Police,  Ambassadors 
and  Consuls,  etc. — some  trip,  take  it  from  me — also  been 
searched  twice  for  gold  and  silver,  and  all  letters  taken 
away  at  Swiss,  and  French  border,  etc.  Great!  1  don't 
think. 

Deliveries  are  rotten  and  they  don't  seem  to  care 
either.  Had  to  spend  all  one  morning  at  the  police  station 
then  to  the  prefecture  of  police  to  get  a  permit  to  go  into 

Switzerland. 

-♦  -  » 

Convoy  of  Torpedo  Boats  From  France 

The  Savoy,  London. 

CAME  across  the  Channel  on  Thursday  with  Sir 
Edward  Grey,  Asqnith,  Lloyd  George  and  Balfour, 
who  had  been  attending  a  conference  in  Paris.  We 
had  a  convoy  of  torpedo  boats,  and  near  Folkestone  I  saw 
the  masts  of  the  "Anglia" — the  hospital  ship  sunk  the 
day  before  by  a  mine(  .').  I  do  not  know  whether  the  cen- 
sor will  approve  of  my  writing  this  or  not,  but  any  way  1 
heard  it  was  a  torpedo  as  the  rescue  ship  was  hit  about 
ten  minutes  later.  We  had  1,800  troops  on  board  going 
home  for  a  week's  furlough,  including  130  Canadians.  One 
soldier's  rifle  was  accidentally  discharged  when  embark- 


A  MUCH  STAMPED  PASSPORT 


'■ 

This    is    a     reproduction    of 

"folds"  of  the  passport  that  passed 

through   the  hands  of  so  many  con- 

sul*, cliicfs  of  police,  etc.,  in  Eng- 

land, France  and  Switzerland.    As 

it    started    out,    in    a    black    linen 

r,    it    carried    the    signature   of 

ti.t      Governor-General,    a    descrip- 

tion, photograph   and  signature  of 

the  bearer.    The  reverse  side  shown 

is   tilled  with   purple,   blue,   red  and 

black  stamped  inscriptions  at  Paris. 

Lyons,  London.  St.  (rail,  Iiordcaur, 
Houlogm                   I   that    the    move- 
ments of  the  bearer  could  be  traced 

* 

-J*.       i 

almost  day  by  day.    One.  as  shown, 
allowed  him  to  go  to  only  one  place 
in  England,  and  to  one  hotel  ti 

iier.   in   the  lower  section,   was 

permission    by    the   British    author- 
ities to  go  to  Bordeaux  only. 

w 

* 
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DRY    GOODS    REVIEW 


These  are  rather  unusual  "souvenirs" 
for  a  buyer  to  bring  back  from  a  trip  to 
Europe,  but  they  are  very  significant  of 
the  later  stages  of  the  war.  The  upper 
one  is  a  respirator,  used  to  escape  the  ef- 
fects of  German  gas.  The  lower  row  con- 
tains one  of  the  new  French  helmets  that 
can  withstand  a  glancing  rifle  bullet;  all, 
in  fact,  except  direct  ones  and  shrapnel. 
The  name  of  the  French  soldier  appears 
on  the  strap.  In  the  helmet  there  is  a  big 
hole  made  by  a  shell,  but  in  case  the  cen- 
sor might  object  it  is  painted  out  in  the 
photograph. 


XT.**' 


ing  and  lie  had  his  head  blown  off,  right  on  the  deck  of 
the  ship. 

I  saw  three  captured  German  aeroplanes  on  the  Horse 
Guards  parade  to-day,  also  cannon  from  the  Emden,  half 
a  dozen  mines  and  torpedoes  found  floating  in  the  Channel 
and  the  North  Sea,  also  some  machine  guns  and  bomb 
throwers. 

They  have  a  wonderful  display  at  the  Hotel  des  In- 


valides  in  Paris,  over  400  cannon,  300  machine  guns,  dozens 
of  mortars  and  bomb  throwers,  and  four  armored  aero- 
planes, all  captured  Sept.  13th  at  Loos  and  vicinity.  It  is 
a  wonderful  sight  and  draws  great  crowds  every  day. 

I  saw  the  place  where  the  bombs  lit  in  the  last  Zeppe- 
lin raid  and  not  more  than  100  yards  from  here.  There  are 
thousands  of  Canadians  and  Australians  on  the  streets 
here.  Went  out  to  the  Canadian  Hospital  at  Cliveden 
last  night;  beautiful  spot  it  is.  too. 


INTERVIEW  WITH  MR.  THOMPSON  ON  RETURN 


BEFORE  leaving  Canada  Mr.  Thompson  secured 
a  passport  from  Ottawa,  signed  by  the  Duke  of 
Connaught  as  Governor^General,  and  endorsements 
and  passports  from  both  the  French  and  Swiss  consuls 
in  Toronto. 

Apart  from  the  passports  required,  the  first  unusual 
experience  on  the  trip  was  the  search  for  dynamite  and 
bombs  aboard  the  French  liner  before  it  left  New  York 
for  Bordeaux, — for  the  German  agents  had  started  fires 
before. 

"There  is  the  strictest  police  system  of  identification 
and  keeping  track  of  one's  movements,"  said  Mr.  Thomp- 
son. "Before  you  are  allowed  to  board  the  train  in  one 
place  to  leave  for  another  you  must  see  both  the  Pre- 
fecture and  chief  of  Police  and  get  a  vise, — permission 
and  particulars  stamped  on  your  passport.  Some  places, 
Calais  for  instance,  I  wasn't  allowed  to  visit  at  all,  the 
manufacturer  coming  down  to  Paris  to  meet  me. 

"Paper  money  is  enforced  at  many  points.  In  Bor- 
deaaux,  Lyons,  and  five  more  towns  special  local  paper 
money  is  issued  for  small  amounts,  such  as  10  cents,  or  50 
centimes.  Then  (here  is  a  25  centimes  piece  (5  cents)  made 
of  pewter  with  a  hole  in  the  centre,  so  that  it  may  easily 
be  distinguished  from  the  one  franc  silver  coin.  It,  of 
course,  is  like  the  nickel  in  carrying  no  real  value  in  itself, 
just  a  sort  of  token. 

"Going  out  of  the  country  to  Switzerland,  to  St.  Gall. 
I  was  searched  at  Bellegarde  and  forced  to  give  up  all 
the  gold  I  had,  and  left  with  less  than  a  dollar  in  silver. 
I  was  searched  this  way  four  times  altogether." 

But  if  Mr.  Thompson  thought  he  was  going  to  fare 
more  easily  getting  over  to  England,  a  great  awakening 
was  on  its  way.  Before  being  "released"  at  all,  he  had 
to  tell  over  again  his  business  movements,  the  place  to 
which  he  was  going  in  England  and  why,  and  even  the 
hotel  at  which  he  intended  to  stop!  This  permit  was 
stamped  on  the  passport  as  follows: 


This  passport  has  been  presented  at  the  British 
Consulate  General  at  Paris  by  the  bearer  who  de- 
clares   his   intention   of    proceeding   to   the  United 
Kingdom  for  the  purpose  of  business  in  Nottingham, 
Victoria  Hotel.    This  visa  is  only  valid  for  the  pres- 
ent journey  to  England. 
"And  at  Nottingham,  what  restrictions  there! 
"The   head  porter  gave   me   a    Registration  Form   to 
fill  out.     Name,  birth,  etc.,  served  in  what  army,  navy  or 
police  force;  where  arrived  from;  address  of  destination, 
etc.,  etc." 

Liable  to  Fine  of  $500 

If  the  porter  fails  to  get  this  tilled  out,  he  is  liable  to  a 
heavy  fine,  and  wrong  information  furnished  by  the  guest 
makes  him  liable  to  a  fine  of  £100.  This  form  must  be 
filled  out  now  everywhere  in  England. 

"I  had  been  working  in  my  room  until  after  dark 
when  a  policeman  called.  Sorry,  but  my  blind  was  up; 
it  must  be  kept  down.  At  eleven  o'clock  all  lights  must 
be  out;  Zeppelin  raid  precautions. 

"It  is  so  dark  on  the  streets  that  they  paint  the  curb 
and  trees  white  as  a  guide  and  precaution  against  run- 
ning into  them  at  night.  This  is  done  in  a  great  many 
places. 

Hard  Getting  Out  of  England 

"It  is  almost  impossible  for  any  male  between  IS  and 
40  to  get  out  of  England  now.  I  was  going  back  to  France 
to  sail  from  Bordeaux,  but  before  I  received  permission 
the  authorities  cabled  my  agent  at  Bordeaux  and  the 
police  to  corroborate  what  I  said.  Every  able-bodied  man 
must  be  kept  in  England  to  do  his  part  in  the  war.  In  fact 
enlistment  has  become  so  universal  there  that  they  make 
you  feel  you  are  a  "piker"  unless  you  have  some  good 
reason  for  not  joining. 

"In  returning  to  France  I  went  to  Folkestone,  but  I 
(Continued  on  page  32) 


31 


Uniform  Openings,   Alterations,   'Discounts,   Fare  Refunds,  Shop  Lifting,  Etc. 

Helpful  Co-operation  of  Local  Merchants 

A  Further  Survey  of  Results  of  Hamilton  Merchants  Uniting  for  Removal  of  Abuses  - 

Dealing  with  Charitable  Societies — Discounting  Returned  Piece  Goods — 

Free  Telephones  and  Refunds  of  Fares — Alterations. 


ENQUIRIES  by  The  Review  as  to  further  agreements 
entered  into  by  a  number  of  the  retail  dry  goods 
merchants  in  Canada  drew  forth  the  following  ap- 
preciative summary  by  the  Secretary  of  the  Board  of 
Trade: 

Enclosed  herewith  please  find  copies  of  minutes  of  the 
last    two   meeting's    of   the    Departmental    Branch    of   this 

Board.    I  am  mailing  these  at  the  request  of  Mr. 

He  suggests  that  you  would  be  interested  in  the  activities 
of  this  section  of  our  Board  and  1  am  sending'  you  these 
brief  condensed  reports  of  the  discussions  at  the  more 
recent  meetings  in  order  that  you  may  gain  an  idea  of 
the  nature  of  our  work. 

Larger  and  More  Difficult  Matters 
Although  the  get-together  movement  is  comparatively 
new  here  among  the  leading  merchants  you  will  note  we 
are  already  tackling  important  problems.  In  the  earlj 
stages  of  proceedings  our  members  were  content  to  con- 
fine their  attention  to  the  adoption  of  uniform  dates  tor 
Spring  and  Fall  openings,  Christinas  dates,  etc.  but  the 
value  of  cooperation  lias  so  rapidly  made  itself  felt  that 
now  consideration  of  larger  and  more  difficult  matters  is 
made  possible.  The  Branch  is  fast  becoming  an  important 
factor  in  directing  public  sentiment  as  evidenced  by  a 
successful  campaign  we  have  been  waging  to  induce  people 
to  make  their  Christinas  purchases  early.  We  are  also 
discouraging  would-be  pilferers  through  the  Press,  as  in- 
dicated by  the  enclosed  clipping,  and  in  various  ways  too 
numerous  to  mention  instituting  and  promoting  activities 
for  the  benefit  of  the  trade. 

It  is  gratifying  to  feel  that  we  are.  so  far  as  we  are 
aware,  the  only  Departmental  Branch  in  Canada  co-oper- 
ating in  this  whole-hearted  and  effective  manner,  and  our 
Board  of  Trade  is  proud  of  its  achievement  in  this  respect. 
It  has  been  my  privilege  during  the  last  year,  as  Secretary 
of  the  Board,  to  act  as  Chairman  of  the  Branch,  and  on 
behalf  of  our  members  I  would  like  to  urge  you  to  advo- 
cate the  formation  of  similar  branches  throughout  the 
country.  I  am  sure  your  efforts  would  eventually  be 
greatly  appreciated. 

Yours  very  truly, 

T,  L.  Brown. 
Secretary 

Discount  of  20',   on  Returned  Piece  Goods 

tp  OLLOWlNQ  is  a  summary  of  sonic  of  the  conclusions 
A  arrived  at  during  a  meeting  immediately  preceding 
the  writing  of  this  letter,  on  subjects  in  which  a  mutually 
helpful  agreement  can  usually  be  reached: 

A  motion  was  made  "that  piece  goods  cut  to  order  be 
returnable  only  at  a  discount  of  'JO  per  cent.,  and  that  a 
card  be  printed  specifying  that  ladies'  neckwear,  veilings, 
hair  goods  and  sanitary  goods  under  no  consideration  be 
exchanged. 

Tt  was  decided  to  consider  this  further  and  to  include 
millinery. 

Letters  were  read  from  retail  associations  of  Cleve- 
land and  Indianapolis,  outlining  their  plans  of  dealing 
with  charitable  institutions.    One  secretary  was  instructed 


to  prepare  a  legitimate  list  of  local  charitable  institutions 
and  submit  it  at  the  next  meeting. 

A  committee  was  appointed  to  interview  the  press  with 
a  view  to  directing  the  attention  of  the  public  as  to  the 
desirability  of  early  Christmas  shopping  The  result  of 
this  was  seen  in  a  number  of  items  that  appeared  later 
in  the  three  newspapers. 

Special    days    were   also    chosen    on    which    the    stores 
would  combine  to  promote  the  "early  shopping"  idea. 

Refunds  and  Free  'phones 
One  of  the  merchants  brought  up  the  case  of  a  man 
who  had  requested  the  10  per  cent,  discount  which  it  had 
been  agreed  unanimously  to  discontinue,  and  he  was 
commended  for  rigidly  adhering  to  the  ruling  of  the 
Branch. 

The  question  of  free  telephones  and  refund  of  fares 
was  held  in  abeyance. 

The  decision    to   charge      for     alterations   in   ready-to- 
wear  departments  had   been   readied   before,  and   it    is 
;ng  carried  out  in  all  the  members'  stores. 

It    was  decided   to  get    information   from  stores   in 
era!   cities  in  the  United   States,  on   how    they   deal    with 
subscriptions  to  charitable  institutions. 

@ 

TRIBULATIONS  OF  A  BUYER  IN  WAR  TIME 

{Continued  from  page  .il) 
had  to  stay  there  Saturday  and  Sunday  as  service  was 
suspended.  Even  then  I  could  not  go  to  Boulogne,  from 
which  port  1  had  sailed,  but  had  to  go  via  Dieppe.  Again 
there  was  the  precaution  against  carrying  gold  or  silver 
out  of  the  country. 

"I  was  searched,  as  I  said,  at  Bellegarde.  three  miles 
from  the  Swi^  frontier — all  sealed  letters  opened,  and 
the  rest  read.  Extra  care  is  taken  here,  of  course,  as 
Switzerland  is  the  natural  route  to  Germany.  While  1 
was  at  Bellegarde  a  car  load  of  potatoes  were  pas 
through  and  bayonets  were  used  to  probe  it  for  '"contra- 
braml."  Eight  Germans  were  discovered.  Shortly  before 
fourteen  women  were  released  and  started  for  Germany 
via  Switzerland.  They  wire  warned  not  to  take  any 
or  silver  with  them  and  were  searched  at  the  base;  on  one 
5,000  francs  in  gold  was  found,  and  varying  sums  on  the 
rest.  Their  release  was  cancelled  and  back  they  went  for 
a  sojourn  of  six  months  more  in  prison. 

"The  American  passport  has  been  abused  so  much  that 
il  is  practically  worthless,  and  a  buyer  or  traveler  of  an\ 
kind  has  to  be  identified  and  his  business  known  before 
he  is  allowed  to  enter  France  and  travel.  At  Bon' 
there  is  an  elaborate  card  index  system  tor  keeping  track 
of  the  traveling  public,  when  I  was  there  a  wire  canie: 
Arrest  — .   traveling   on    American    passport.      1-    I 

suspect."     His  name  was  in  that  index,  sure  enough;  and 
they  knew   where  to  get  him. 

•'Where  a  buyer  is  not  suspected  he  sometimes  is  able 
to  arrange  for  a  "vise'*  from  France  through  to  Liver 
pool  on  his  trip  home.  But  anyone  with  the  slightest  ap 
proaeh  to  a  German  name,  his  own.  his  father's  or  grand- 
father's, has  a  hard  time  getting  anywhere." 
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1916:  Outlook  Higher  Prices;  Deliveries  Bad 

Silks,  Woolens  and  Cottons  Advancing  Steadily— Labor  Situation  in  Great  Britain  Will 
Become  Worse — Velveteens  Bought  Up  by  States — Cotton-Backed  Satins 
Verv  Scarce — The    Market  Situation 


SAMPLE  ADVANCES 

One  year  ago  last  March  a  manufacturer  in  Canada 
bought  a  certain  grade  of  sweater  yarns  for  77%  cents  per 
lb.  Early  in  January  the  importer  quoted  this  firm  $1.36 
for  the  same  grade. 

Before  the  war  linen  yarns  for  saddlery,  etc.,  was  sold 

for  Is.  lOd.    Similar  yarn  is  quoted  now  at  4s.  8d. 

#        *        # 

JT  was  with  a  keen  appreciation  of  actual  conditions 
and  a  pretty  clear  idea  of  future  probabilities  that 
two  or  three  dry  goods  merchants  in  replying  to  The 
Review's  inquiry  as  to  local  business,  replied:  "  Selling- 
good,  buying  poor."  As  we  pass  the  threshold  of  1916, 
the  future  for  buying  is  more  uncertain  than  ever,  or 
some  might  say,  more  certain — for  supplies  and  deliveries 
promise  to  be  far  worse  than  during  1915.  This  is  the 
complaint  of  the  mills  in  Great  Britain,  Canada  and  the 
United  States,  and  echoed  by  the  jobbers  and  the  re- 
tailers. 

Two  elements,  at  least,  will  be  intensified  this  year, 
in  England  and  France,  lack  of  labor  and  scarcity  of  dyes. 
In  Switzerland  the  cotton  embargo  is  being  felt  and  to  a 
certain  extent  the  sale  of  dyes  tuffs  to  England  is  being 
checked;  the  French  Government,  it  is  understood,  has 
taken  over  or  will  take  over,  all  the  dye-stuffs,  and  the 
United  States  is  in  the  grip  of  a  more  serious  dye  famine 
than  ever  before.  The  promised  relief  in  England  by  the 
co-operation  of  the  government  has  been  nullified  both 
by  the  commandeering  of  the  machinery  that  might  have 
formed  a  nucleus  for  munition  purposes,  and  by  the  dis- 
couragement of  private  investment  and,  initiative  in  ex- 
periment through  the  failure  of  the  authorities  to  guar- 
antee the  safety  of  the  investment  by  a  post-bellum  tax. 
The  same  feeling'  is  checking  development  in  the  United 
States. 

A  buyer  of  woolens  who  returned  from  Bradford  early 
in  January,  told  The  Review  that  "we  will  be  up  against 
it  worse  than  ever."  The  labor  situation  was  becoming 
more  acute  with  the  drafting  of  more  and  more  men,  and 
although  wool  was  plentiful  yarns  were  not.  As  for  colors, 
greens,  browns  and  blues  were  almost  unobtainable,  blacks 
were  getting  very  bad,  and  greys  were  the  only  -certain 
factor.  "The  prohibition  of  dyes  from  Switzerland  ac- 
centuates the  seriousness  of  the  situation." 

The  use  of  the  mills  for  army  cloths  was  not  the  im- 
portant factor  of  one  year  ago;  the  Government  had 
caught  up  and  32.500  tons  of  khaki  in  reserve  were  piled 
up.  As  for  next  Fall  he  looked  for  advances  of  anywhere 
,  from  25  to  50  per  cent. 

A  Manchester  manufacturer  of  velveteens  renorted 
that  in  50  years  of  his  experience  conditions  had  not 
been  as  difficult.  The  dyers  are  asking  six  months  and 
the  cutters  two.  Eight  months  in  place  of  a  normal  six 
weeks.  Advances  in  these  of  10  per  cent,  to  40  per  cent, 
are  reported  for  Fall  goods. 

No  Guarantee  for  Claims 
A  woolen  mill  in  Bradford  wrote  as  follows  to  a  big- 
Canadian  buyer:  "Owing  to  increasing  difficulty  in  ob- 
taining some  of  the  usual  dyewares,  substitutes  are  having 
to  be  used.    Under  these  circumstances  we  wish  to  advise 


you  that  we  cannot  accept  any  responsibility  for  any 
claims  arising  from  this  position;  such  as  fading,  spot- 
ting, color  rubbing  off,  shrinkage,  or  delays  in  delivery." 

A  manufacture  of  silk  crepe  reports:  "We  beg  to 
inform  you  that  we  are  compelled  to  again  revise  our 
prices  as  the  prices  of  raw  material  since  our  last  list 
have  advanced  50  per  cent.,  and  other  charges  are  in- 
creasing more  or  less  in  proportion." 

"We  can't  repeat;  we  are  lucky  if  we  get  our  original 
pieces,"  said  another  buyer  of  woolens. 

•  •         • 

SILKS  CONTINUE  UPWARDS 

*TPHE  announcement  in  last  month's  issue  of  the  ad- 
"*■  vances  in  silks  and  further  ones  as  likely  stimulated 
buying  among  many  of  our  readers.  Now  they  are  de- 
lighted that  they  did  so.  Silks  are  much  higher  than  one 
month  ago.  and  the  end  is  not  yet  in  sight.  Crepe  de 
chines  are  soaring  nearly  out  of  sight  and  silk  velvets 
are  going  up  as  a  result  partly  of  the  French  Govern- 
ment 's  control  of  dyes  and  chemicals.  Taffetas  are  scarce 
and  likely  to  be  a  good  buy  for  several  months. 

The  embargo  on  cotton  to  Switzerland  whereby  all 
German-owned  mills  are  cut  off  from  a  supply  by  Great 
Britain  has  caused  a  scarcity  and  price  upheaval  in  yarn 
dyed  satin  linings,  and  buyers  seek  in  vain  for  10  per  cent. 
of  their  usual  deliveries.  This  embargo  in  turn  has 
started  Swiss  looms  working  on  silk  and  increased  the 
scarcity  of  this. 

In  velveteens  Manchester  mills  will  not  quote  for 
1917  at  all,  as  nearly  all  the  cheap  cord\iroys  and  velve- 
teens have  gone  to  the  States. 

Georgette  crepes  are  nearly  off  the  market. 

Deliveries  of  china  silks  are  months  behind,  although 
the  placing  of  .some  of  the  Empress  lines  back  on  the 
Pacific  route  has  improved  Japanese  deliveries. 

•  •         • 

WOOLS  AND  YARNS  UP  AGAIN 
\\T OOLS  are  up  again,  chiefly  as  a  result  of  the  re- 
™  newal  of  the  embargo  on  Australian  and  New  Zea- 
land imports  which  forced  the  Americans  on  to  the  Lon- 
don market.  Five  to  ten  per  cent,  advances  are  quoted 
for  the  early  January  sales. 

Further  advances  have  taken  place  in  yarns.  One  Can- 
adian mill  has  advanced  quotations  on  10s,  whites  and 
greys,  from  94  cents  to  1.15% ;  and  on  colors  from  $1.06% 
to  $1.20.    It  refuses  to  accept  orders  for  greens  or  scarlets. 

•  •         • 

NO  QUOTATIONS  ON  COLORED  COTTONS 

pVfOW  come  the  cotton  markets.  Orders  of  colored 
■*■  good's  must  be  confirmed  at  the  mills.  Nor  is  de- 
livery promised.  No  orders  are  being  taken  for  blues  and 
reds  by  one  mill.    Any  prices  are  liable  in  colored  goods. 

Prices  in  plain  goods,  white  and  grey  cottons,  sheet- 
ings, pillow  cottons,  ducks,  etc..  are  at  least  definite  but 
show  advances  during  the  past  month. 

In  ducks,  for  example,  advances  are  as  follows  in  cer- 
tain lines:  from  10%  to  HV^c;  from  13  to  14c,  14%  to 
15%,  19%  to  21;  24  to  25%. 

The  raw  market  continues  firm  at  almost  high  levels. 
the  contrast  with  one  years  ago  being  as  8  to  12.45c. 
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Talks  With  Buyers  in  New  York 

General  Sports  Air  to  Spring  Costumes — Bright  Veilings  —  High  White  Shoes  Going 
Into  Spring — Prospects  Bright  For  Neckwear — Pastel  Shades  in  Serges 

and  Velours. 

Staff  Correspondence  of  The  Review 


THE  view  of  Fifth  Avenue  that  appears  below,  was 
taken  after  the  move  uptown  of  Arnold,  Constable 
&  Co.,  towards  the  close  of  last  year  and  indicates 
the  general  trend  of  the  retail  stores.     Some  have  moved 
their  locations  three  times  in  the  last  25  vears,  and  but  few 


have  been  found  willing  to  stand  up  to  the  task  of  holding 
business  miles  away  from  where  the  bulk  of  the  people 
do  their  retail  shopping-.  Several  who  have  moved  up, 
however,  must  still  carry  the  heavy  liability  of  having 
their  former  building  empty  or  rented  as  a  warehouse 
at  a  losing-  figure.  This  is  one  of  New  York's  retail  prob- 
lems that  is  matched  in  a  few  Canadian  cities  more  by 
the  problem  of  "downtown"  churches  whose  congrega- 
tions have  moved  to  suburban  areas,  than  by  a  serious 
transference  of  retail  trade  far  uptown. 

A  VISITOR  to  New  York  just  before  Christinas 
would  be  struck  by  what  is  termed  the  "skating 
craze."  This  at  first  was  rather  difficult  to  under- 
stand in  a  place  where  there  could  never  lie  a  continuance 
of  natural  ice  skating  long  enough  to  create  an  influence 
on  sporting-  costumes.  But  enlightenment  conies  after  a 
visit  to  the  Hippodrome  where  a  remarkable  scenic  pro- 
duction is  drawing  crowded  houses. 

"Flirting  al  St.  Moritz,"  a  mammoth  reproduction  of 
an  ice  skating  and  ski-ing  scene  from  Switzerland.  The 
Review    has    reproduced    this   on    the   opposite   page    in 

order  to  explain   at    a   glance  the  extraordinary   vogue   for 


ice  skating  which  has  swept  New  York,  extended  to 
Philadelphia,  Pittsburg,  Boston  and  many  other  cities,  and 
has  made  itself  felt  in  Canada  in  the  sudden  popularity 
of  the  knitted  scarf  and  tarn  and  other  forms  of  skating 
sets. 

The  huge  stage  space  at  the  Hippodrome  enables  an  ice 
surface  (made  from  an  artificial  plant  below  the  stage)  to 
be  presented  large  enough  for  150  or  200  trained  skaters 
to  disport  in  all  kinds  of  clever  dances  and  acrobatic 
figures,  while  the  "spectators"  on  the  stase  hurl  snow- 
balls, the  ski  men  leap  from  one  peak  to  another,  and  far 
up  the  valley  the  lights  come  out  in  the  tiny  hamlets  as 
the  snow-flakes  fall.  So  strong  has  been  the  popular  re- 
sponse that  fashion  shows  of  skating  costumes  are  being 
staged  in  a  number  of  centres. 

The  influence  of  this  fancy  is  seen  already  in  the 
"sports"  air  that  is  being  lent  to  many  of  the  fashions 
for  Spring,  in  jaunty  headwear,  silk  sweater  coats,  and 
a  general  natty  out-of-doors  air.  Undoubtedly  the  in- 
fluence will  extend  to  Canada. 

•         •         • 

O  OME  of  the  fashion  tendencies  will  lie  indicated  brief- 
^  ly  from  statements  of  a  number  of  buyers  seen  by 
Tii.    Review. 

There  was  some  gloom  amoiiLr  neckwear  buyers  at  a 
poor  Fall  trade,  due  mainly,  they  say.  to  the  extrenich 
high  collars  on  the  coats.  Most,  however,  expect  a  de- 
cided reversal  for  Spring,  and  one  of  t he  best  selling 
seasons  they  ever  had. 

Getting  away  from  sombre  effects  that  have  influenced 
the  world's  fashions  for  a  year  or  more  New  York  will 
appear  more  gaylv  clad  than  ever.  Said  a  biver  who 
had  just  returned  from  Europe:  "Bright  colors  will  pre- 
dominate and  a  favorite  will  be  Hordeaux  Red.  Blue, 
brown  and  copper  will  be  popular  also." 

Buttons  are  beimr  used  in  profusion  on  the  new  suits. 
Japanese  buttons  are  very  prominent  and  imitation  ivory. 

Fancy  handbags  will  be  chiefly  of  silk.  Leather  will 
still  retain  its  hold  on  the  popular  trade.  Gatetops  arc 
strong,  mainly  of  dark  colors,  with  contrasting  linings. 

Tassels  will  be  used  extensively,  on  suits,  bags.  shoe-, 
etc. 

"Black  and  white  checks,  cream  goods  of  all  kinds, 
pastel  shades  in  serges  and  velours."  is  how  one  dress 
goods  buyer  summed  up  his  idea  of  Spring  demand. 

"Underwear  in  washable  satin  and  flesh  pink  and 
white  will  he  strong,  and  will  kill  crepe  de  chine." 

Among  tin-  hosiery  indications  a  new  idea  shows  the 
upoer  portion  of  shell  pink  like  flesh,  and  below  this  the 
roll  of  a  darker  shade,  the  latter  starting  three  or  four 
inches  above  the  shoe.  Just  at  present  there  are  some 
very  attractive1  skating  deskms,  one  in  a  black  ground 
with  white  stripes  about  3 1  in.  in  width,  and  narrower 
stripes  running  crosswise,  also  a  white  ground  with  black 
heavy  stripes,  and  the  lighter  ldaek  stripes. 

Cape  collars,  contrasting  or  of  the  same  material  will 
he  a    feature. 

Skirts  about  the  same  length;  Norfolk  effects  popular 
in  tailored  suits,  yokes  in  coats.  Crepe  de  chine  will  be 
?ood  tor  blouses. 
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DRY     GOODS    REVIEW 

REPRODUCTION   OF  FAMOUS  SKATING  SCENE 


This  view  at  the  Hippodrome,  New  York,  shows  the  reason  why,  as  one  firm  expressed  it,  "New  York  has  taken 
off  her  dancing  pumps  and  put  on  skates."  This  fancy  has  left  an  impression  the  season's  fashions,  and  skating 
costumes  for  young  and  old  are  being  turned  out  in  infinite  variety.  An  estimate  of  the  advance  in  the  popularity 
of  skating  gives  the  number  of  skaters  now  in  New  York  as  200,000  compared  with  40,000  last  season,  and  money  to 
be  spent  on  skates  and  costumes  as  $2,600,000  in  place  of  $320,000. 


Ruchings  and  frilling  in  neckwear  promise  to  take 
well. 

Many  buyers  fancy  the  silk  scarfs  for  Spring  and 
Rummer,  replacing  the  wool  scarf  and  tarn  of  skating 
fame. 

High  white  shoes  have  been  all  the  rage  here  during 
November  and  December.  Particularly  you  notice  them 
as  they  flash  across  Broadway  when  the  theatres  unload 
their  crowds  and  the  cabarets  open  wide  their  gilded 
arms.  These  continue  to  sell  to  the  migratory  thousands 
for  their  trips  to  southern  resorts  and  are  expected  to 
have  a  strong  influence  on  Summer  styles.  They  are 
likely  also  to  open  the  season  in  Canada.  So  far  the 
nearest  approach  has  been  a  white  gaiter  over  a  variety 
of  colored  shoes. 


Market  Briefs 


ALL  KINDS  OF 
SHEER  CREPES  UP 


Chiffon,  ninon  and  crepe 
Georgette  have  jumped  about 
25  per  cent,  to  35  per  cent. 
in  the  last  few  weeks,  and  all  looms  are  taken  by  the 
American  trade  up  to  July  next  on  Georgette.  There  pro- 
mises to  be  a  run  on  all  kinds  of  sheer  crepes,  and  they 
will  constitute  one  of  the  scarcest  articles  on  the  market. 


SWISS  GOODS  UP 
10  TO  15  PER  CENT. 


St.  Gall  deliveries  promise  to 
be  bad  and  will  be  spread 
over  a  long  time.  Swiss  em- 
broidered goods  are  up  10  per  cent,  to  15  per  cent,  on 
all  repeat  orders,  with  delivery  promised  February  15 
and  March  1.  Some  lines  of  laces,  such  as  black  Orientals, 
are  not  to  be  had,  as  none  of  the  manufacturers  have  the 
yarn  to  make  them. 
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HOW  TO  KEEP  A  CORRECT  SET  OF  BOOKS 

(Continued  from  page  22.) 

FINANCIAL  STATEMENT 

HIS  statement  is  prepared  from  the  trial  balance  in 
the  following  manner: 


1. — Trading  Account 

Put  on  one  side  the  stock  on  hand  at  the  commence- 
ment of  a  certain  period.  Add  to  this  the  total  purchases 
from  that  date  to  the  'time  the  next  inventory  is  taken. 

On  the  other  side  put  the  total  sales  for  the  period 
elapsed  between  the  date  of  the  inventories. 

Add  to  this  the  amount  of  the  new  inventory. 

Deduct  one  total  from  the  other,  and  the  result  will 
he  the  gross  profit. 

2. — Profit  and  Loss 

Numerate  all  expense  accounts  found  in  the  private 
ledger  on  the  debit  side.  Bring  forward  the  gross  profit 
from  trading  account  and  place  same  on  the  credit  side. 
Also  enumerate  any  of  the  expense  accounts  in  the  private 
ledger  that  may  have  a  credit  balance.  The  difference  be- 
tween the  debit  and  credit  sides  will  furnish  you  with 
either  your  net  profit  or  net  loss. 

Assets  and  Liabilities 

Assets  will  consist  of  (a)  Cash  on  hand;  (b)  Cash  in 
bank;  (c)  Balance  as  per  customers  ledger;  (d)  Stock  as 
per  inventory;  (e)  All  accounts  on  debit  side  in  private 
ledger  other  than  expense  account. 

Liabilities  will  consist  of  (a)  Amount  owing  to  credit- 
ors; (b)  Capital  at  commencement  of  period;  (c)  Net  pro- 
fit for  period. 

Every  item  mentioned  in  the  trial  balance  is  utilized 
in  some  manner  in  the  financial  statement. 
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Official  Inspection  of  Departments  Annually 

Prizes  to  One  That  Stands  Highest  in  Condition  of  Stocks,  Selling  Displays  and  Ticketing. 
Marking  of  Goods,  Special  Features  and  Reserve  Stocks — A  Big  Incentive 
to  Efficiency  —  Correcting  Mistakes  at  the  Moment. 
Special  to  The  Review  by  Traveling  Staff  Writer 


DID  you  ever  try  an  Annual  Inspection  of  your  de- 
partments, carried  out  with  all  the  ceremony  and 
seriousness  that  attends  a  visit  of  an  Inspector  of 
Schools?  Through  the  kindness  of  Mr.  Edwin  Mills,  a 
member  of  Stanley  Mills  &  Co.,  Hamilton,  a  representa- 
tive of  The  Review  was  initiated  into  the  mysteries — and 
advantages — of  one  that  was  held  on  the  same  day.  as 
always,  as  the  formal  Christmas  Opening.  This  is  an 
occasion  when  someone  from  an  outside  business  with 
several  of  the  heads  of  the  store  visits  every  department 
and  judges  and  marks  it  according  to  a  prearranged 
system,  as  follows: 

1.  Condition  of  forward  stocks. 

2.  Best  display  as  regards  selling,  artistic  effects  and 
display  ticketing. 

3.  Goods  properly  marked. 

4.  Condition  of  reserve  stocks. 

5.  Special    features. 

Follow  Mr.  Mills  as  he  goes  through  the  store:  first 
in  the  basement  where  the  china  department  with  its 
beautiful  decorations  of  green  and  red  crepe  paper,  the 
red  roses  on  the  white  set  tables,  the  shaded  silk  lights. 
the  glistening  cut  glass;  caused  an  exclamation  of  wonder 
and  delight  to  burst  from  many  a  customer. 

Smaller  Goods  at  the  Left 

But,  turning  aside  first  to  the  kitchen  utensils,  granite 
ware,  etc.,  Mr.  Mills  pointed  to  the  stock  upon  the  shelves: 
a  line  of  tea  pots  here,  witli  the  smaller  at  the  left 
and  extending  in  sizes  to  the  right.  There  it  was.  this 
same  arrangement  carried  out   on  every  side. 

But  where  size  counts  not,  or  where  all  sizes  are  the 
same,  the  principle  is,  cheaper  goods  at  the  left,  and 
higher  ranging-  to  the  right. 

System  in  the  Stock  Room 

Just  one  more  point   while  we  are  in  the  basement. 

"Here  is  a  glass— a  sample  piece."  remarked  Mr. 
Mills  to  the  clerk.  "Here's  the  mark  on  it.  show  me  how 
you  follow  this  out  in  the  stock  room."  This  happened 
to  he  at  the  rear. 

We  entered  this  room  and  noticed  the  system  of  allo- 
cating the  reserve  stock.  Call  a  line  Fl.  the  next  size  or 
piece  of  the  same,  F2,  K.'i,  and  so  on.  There  were  the 
-nods  in  order— the  lowest,  as  always,  at  the  left.  An- 
other line  HI.  and  next  it.  higher  price  or  large,  112.  11.'!. 
•     •    •      •     always  moving  to  the  riarht. 


NOTICE— CHRISTMAS   OPKNINO. 
Christum*  Opening;  and  Inspection  will  take  place  on  Thursday 
Novemher    18th.    1915, 

Departments  will  he  judged  from  the  usual  itand point*  as 
follows: 

1.  Condition    of    forward    stacks. 

2.  Best    display    as    regards    selling    artistic    effect    and    dlanlaj 
ticketing;. 

3.  Goods    properly    marked. 

4.  Condition   of  reserve  stocks, 

5.  Marks   will   also   he  given    for  any    special    features    whieli   the 
Judge   may    consider   worthy. 

Managers  must  beg-In  early  to  prepare  for  Christmas  Opening. 
See  at  onee  that  reserve  stocks  are  put  In  proper  condition.  Night 
work    will    not    he   allowed. 


Octoher  86th,   1915. 


STANLEY    MILLS   *   CO..    LIMITED. 


THE  TWIN  IDEA 
Goods  of  various  sizes  or  prices  have  the  lowest  at  the 
left  and  run  to  the  right. 

Prices  on  right  hand  upper  corner. 

What  wonder  if  the  clerk,  reading  the  stock  number 
mi  the  sample,  glanced  rapidly  over  the  progression  of 
letters  and  figures  and  went  right  to  the  spot.  No  delay 
under  this  system. 

A  Saver  of  Time 

Another  point:  If  stock  needs  replenishing,  no  search- 
ing- all  over  a  dozen  or  more  shelves  to  see  whether  any 
more  of  this  or  that  line  is  in  stock.  If  it  is  not  in  its 
exact   position,  it  is  not  in  stock! 

Dp  now   to  the  Hosiery  Department. 

"How  do  your  sizes  run  in  this  line.'"   was  asked. 

The  girl  on  the  instant  started  at  the  left  hand  side: 
Here  are  4's;  then — moving  her  pencil  to  the  right — 4%'s, 
•Vs.  o'j's,  6's — and  so  on. 

But  more:  at  the  left  hand  side  of  the  department 
were  the  cheaper  lines:  the  silks  were  more  towards  the 
right 

NOW    to    tile    Glove    Section. 

"Please  open  that  drawer."  said  Mr.  Mills.  Was  the 
system  carried  out  here? 

The  girl    started   at   the   left    hand   side,   reading   ">;i  i .  •'. 

ii'  ,.  ti1 2,  !>•"•  |.      .      .      .      Enough. 

Where  there  i>  a  combination  of  sizes  and  prices,  the 
sizes  run  from  left  to  right  while  the  cheaper  lines  are 
at  the  top  of  the  shelving,  and  the  dearer,  follow  under- 
neath. 

In  a  group  of  silk  gloves  the  50-cenl  lines  were  at  the 
left.  7")   and   ■'fl    followed   towards  the  right. 

In   patterns,  the  sizes  ran   towards  the  right. 

In  combs,  similarly,  and  so  on.  the  system  being  work- 
ed  out    wherever   practicable   throughout    the   store. 

New  Girl  Knows  Where  to  Look 

The  advantages  of  this  are  readily  apparent.  The 
girls  in  the  section  locate  the  stock  without  a  second's 
hesitation,  and  the  girl  who  is  new  to  a  department,  per- 
haps coming  in  from  another  01  ">0-cent  line  here. 
and  knows  the  l.Vcent  one.  if  anv.  is  to  the  left.  No  help- 
less wandering  up  and  down,  this  way  and  that,  finally 
ending  in  havingr  to  call  the  attention  of  the  more  a 
perienced     girl   who   is  now    waiting   on   another  customer. 

The  orderly  arrangement  deals  also  with  the  position 
of  the  price.  It  is  on  the  upper  right  hand  corner. 
Always ! 

You    have   seen    a    clerk    who   is   not    familiar   with    - 
stock  turn  a  cartoon   upside  down,  this   way  and  that, 
fore   he  stumbles  on  the  price  mark.     It   does  not   tend  to 
inspire  confidence  in  the  waiting,  observant  customer. 

But  in  this  store  you  look  to  the  upper  right  hand 
corner. 

The  position  of  the  price  applies  not  alone  to  the 
carton  or  package,  hut  to  everj  article  inside.  All  must  be 
ticketed  witli  the  selling  price  at  the  right  band  upper 
comer. 
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PRACTICAL  SUGGESTIONS  FROM  JUDGES'  TOUR 

Selected  from  Official  Report 


Want  Books  are  almost  an  unknown  quality  in  the 
store,  and  then  when  they  are  used,  are  not  used  so  that 
hest  results  can  be  produced. 

Pot  of  Paste. — If  a  pot  of  paste  was  kept  in  each  de- 
partment and  used  from  time  to  time  when  labels  curl 
up,  etc.,  a  big'  improvement  would  soon  be  noticed. 

Books  of  Advertising. — We  would  advise  that  each  de- 
partment have  a  book  in  which  to  keep  a  copy  of  each 
ad.,  properly  dated,  that  could  be  referred  to  from  time 
to  time. 

Book  of  Catchy  Phrases. — A  hook  of  catchy  phrases 
from  ours  or  other  ads.,  magazines,  etc.,  is  kept  in  one 
department  which  we  are  sure  makes  it  much  easier  for 
the  department  manager  to  prepare  an  ad.  This  could 
be  copied  to  good  effect. 


Knowledge  of  Merchandise. — A  book  kept  telling  the 
origin,  how  goods  were  manufactured,  where  made  and 
many  other  useful  hints  was  noticed  in  one  department. 
The  department  manager  when  questioned  said  he  got 
his  information  from  the  Public  Library. 

Stock  Book. — For  departments  having  stock  patterns 
and  staple  lines  which  are  often  repeated  in  addition  to 
this  order  book,  have  a  book  telling  just  when  said  books 
are  due  to  arrive. 

We  would  recommend  that  the  house  furnishing  de- 
partment  be  supplied   with   drawer  for  sample  curtains. 

The  judges  also  suggested  that  other  heads  of  depart- 
ments visit  the  "Crack  Department,"  to  get  pointers  in 
display  and  in  practically  all  others  in  which  the  de- 
partments were  inspected. 


Mistake  Pointed  Out  on  the  Spot 

Whenever  a  case  is  found  where  these  two  rules  have 
not  been  followed,  the  inspectors  tell  the  manager  of 
the  department  on  the  spot,  as  they  do  with  all  other 
points  where  they  feel  an  improvement  was  possible. 

Five  Points  of  Inspection 

Coming  now  to  the  list  of  five  headings  on  which  the 
inspection  is  based — as  announced  weeks  ahead — there  is 
the  first  item,  Condition  of  Forward  Stocks.  This  in- 
cludes cleanliness,  straightness  of  boxes,  also  the  ar- 
rangement from  left  to  right  as  explained  above. 

2.  The  second  is  almost  self-explanatory — the  selling 
display,  artistic  effects  and  display  ticketing.  Tickets 
should  match  the  goods  to  some  extent  in  size,  and  for 
special  lines  of  goods  a  grey  board  with  white  lettering 
is  chosen. 

The  display  of  goods  includes  decoration  of  the  de- 
partment, but  as  a  rule  the  firm  prefer  to  have  this  done 
as  much  as  possible  with  the  goods  themselves — for  in- 
stance handkerchiefs  or  Hallowe'en  fancies.  Nor  are 
booths,  elaborately  decorated,  allowed  on  the  first  floor 
unless  in  exceptional  circumstances,  as  the  decorations, 
it  is  felt,  lessen  the  facilities  for  displaying  the  goods 
themselves. 

3.  Goods  properly  marked — in  plain  figures  and  in  the 
correct  place. 

4.  Condition  of  reserve  stocks — these  must  be  ar- 
ranged in  systematic  order,  much  like  the  forward  stock, 
with  prices  in  the  proper  place,  and  be  kept  tidy  and 
clean. 

5.  Special  features — These  include  any  out  of  the  way 
device  or  display  that  attracts  helpful  attention  to  the 
department.  For  instance,  the  china  and  linen  depart- 
ments combined  in  a  lecture  on  these  two  topics  bj 
"Katherine  Hale,"  which  was  attended  by  a  large  num- 
ber of  ladies.  The  china  and  linen  were  displayed  in  a 
manner  that  would  lie  likely  to  induce  sales,  and  the  at- 
tendance of  ladies  on  such  an  occasion  was  regarded  as 
profitable  publicity. 

Works  Up  a  Higher  Standard 

This  annual  inspection  is  considered  by  the  firm  as  one 
of  the  strongest  incentives  to  a  high  standard  in  the 
various  departments  that  they  ever  devised.  All  are  keen- 
ly on  the  alert  as  the  day  approaches. 

The  time  chosen   is  usually  the  middle  of  November 


as  the  five  or  six  wreeks  that  follow  are  the  busiest  of  the 
year,  and  require  the  heads  and  assistants  to  be  keyed 
up  more  than  ordinarily. 

"It  is  astonishing  the  amount  of  work  that  is  done 
to  improve  the  sections,"  The  Review  was  told.  "No 
night  work  is  allowed  except  perhaps  a  day  or  two  be- 
fore. 

Silver  Cup  to  Winner 

Prizes,  as  well  as  the  honor, — are  given  the  successful 
departments.  A  silver  cup  with  the  name  of  the  winning 
section  engraved  on  it  each  year  has  been  chosen  by  the 
Mills  store.  Money  prizes  might  be  »iven  either  in  addi- 
tion, or  as  a  substitute,  although  it  is  found  that  the  ex- 
istence of  a  cup  with  names  registered  upon  it,  is  a  power- 
ful incentive  to  helpful  rivalry. 

Apart  from  the  suggestions  that  are  made  at  the 
time,  a  number  of  others  occur  that  are  likely  to  help 
other  departments,  or  may  be  tried  out  over  the  whole 
store.  These  are  given  in  the  official  report,  a  sample  of 
which  is  given  below. 

Book  With  Useful  Information 

For  instance  the  china  department  was  found  to  have 
a  book  in  which  were  pasted — in  addition  to  the  firm's 
ads.,  and  those  of  others  that  might  contain  an  idea 
worth  duplication — items  of  information  from  papers. 
Public  Library  books,  etc.,  on  the  different  kinds  of 
china,  such  as  came  in  very  useful  in  advertising  special 
lines  such  as  Minton,  Wedgwood,  etc.  This  held  an  idea 
for  other  sections. 

Other  stores  probably  would  find  it  profitable  to  in- 
augurate similar  annual  inspections  under  the  same  or 
other  systems  of  marking,  with  5,  10  or  25  points  for  eich 
heading.  It  need  not  be  added  that  in  the  matter  of  dis- 
play allowance  is  made  for  departments  that  do  not  lend 
themselves  as  readily  as  others.  That  is  a  matter  of  detail. 
The  main  point  is  that  all  departments  are  stimulated  to 
a  higher  degree  of  efficiency  at  a  most  important  period 
of  the  year,  and  that  the  lessons  learned  during  the  in- 
spection can  be  applied  with  great  advantage  afterwards. 

Prizes  for  Percentage  Gains 

In  a  later  issue  The  Review  will  describe  a  competitive 
scheme  of  this  store  based  on  prizes  awarded  for  percent- 
age gains  in  departments  for  the  month  of  December 
each  year. 
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TRAINING  TO  LINOLEUM  BUYERS  F-9 

-pvON'T   unroll     this    linoleum     until    it   has   been   in        Section   FLOOR  PERMIT 

a  warm  room  for  at  least  24  hours.     If   unrolled 
when  chilled  it  will  crack."  No has  Privilege  to  be  out  of  counter  from 

This  warning  printed  in  red  type  on  a  sheet  8  by  11  ,  .     ,           , 

.     ,       .  ,       ,  ,  n       i-        *  ii  -t,    v  t0 o'clock   to-day. 

inches  is  enclosed  by  one  Canadian  store  in  all  its  lino- 
leum parcels  and  probably  saves  many  a  complaint. 

Signed  by  Aisle  Manager Date 191 

»         *         • 

Clerks  must  not,  for  any  reason  whatever,  be  away  from  their 

JOINT  WARNINGS  ON  DYES  AND  PRICES  i liters  at  any  time  after  the  opening  of  the  store  without  this 

permit,  unless  when  going  directly  to  or  from  t In-  dressing  rooms. 

AVERY  wise  joint  step  has  been  taken  by  dry  goods  1""'1',  Aisle  Manager  is  authorized   to  give  floor  permits  to  the 

.       __   ,.„  ,T  „        .        .  .'     .  i pie  employed  in   ln<  nun   section   only,  and   will  be  responsible 

merchants   in   Halifax,    Nova    Scotia,   in    printing:   a  if  any    people  of  that    section    are   needlessly   going   about   the 

rmti^P     in      thp     lnnnl      newsnaner"?      warnino-      the      nnhlic  store;   but   if  any   employee  who    may    be   refused   a   permit  thinks 

notice    in     tne    local     newspapers     warning     tiw      purine  (h(i  refn8a]  ,lujUS,    pomplaint  is  invited,  and  will  have  full 

against    the    unreliability    of   present    dyes,    and    also    of  Bideratkm. 

higher  prices  on  woolens  and  fabrics.    This  might  be  done  This  must  be  returned  to  the  Aisle  Manager  who  gave 

elsewhere  with  good  effect.    The  joint  note  usually  carries  it  by  9.30  A.M.,  unles  slater  time  is  countersigned;  and 

more  weight,  although  similar  information  should  bo  given  must,  in  any  case,  be  returned  to  the  Aisle  Manager  upon 

in  the  individual  ads.     The  notice  reads  as  follows:  going  back  to  counter. 


Important  Notice 

Owing  to  the  present  war,  the  Manufacturers  of 
Woolen  and  Cotton  Fabrics  are  experiencing  great 
difficulty  in  obtaining  sufficient  dyes  to  meet  their  de- 
mands, not  only  is  the  supply  short,  but  it  is  impos- 
sible (in  all  cases)  to  procure  them  in  fast  colors. 
Owing  to  these  conditions,  the  Manufacturers  inform 
us  that  they  cannot  guarantee  their  dyed  produce  to 
be  fast. 

We  think  it  well,  therefore,  to  inform  our  clients 
that  in  view  of  these  facts,  we  will  not  for  some  time 
be  able  to  guarantee  all  dyed  fabrics  to  he  fast  colors. 

The  prices  of  all  Woolen  and  Cotton  Fabrics  are 
continually  advancing  and  while  every  effort  will  be 
made  to  keep  down  the  cost  to  the  consumer,  the 
public  must  be  prepared  to  pay  higher  prices. 

The  Wood  Bros.  Co.,  Limited,  Mahons  Limited,  G.  M. 
Smith  Co.,  Limited,  Cabot's  Dry  Goods  Store,  Elliott's 
Dry  Goods,  Freeman's  Department  Store. 

•       •       •       • 

JAN.  FEB.  MAR.  APR.  MAY  JUNE  JUL.  AUC.  SEPT  OCT.  NOV.  DEC 
DATE  I  2  3  4  i  6  7   8  9  10  II    12  13  14  1»  16  17  IS  19  20  21  22  23  24  25  26  27  2»  29  30   31 

M  _ 

STREET 

...  P    O 

IF   ON    RURAL   MAIL   ROUTEj  GIVE    PARTICULARS    HERE 


Occupation 

Purchases-'  Date 
Purchase  Aclt. 


Pho 


-i 

I  AUTO 

Amt.  $ 


"Mc.p.mon 


A  slip  6  inches  wide  used  by  clerks  in  E.  B.  Crompton  & 
Co.'s,  Brantford,  Ont.,  for  all  out-of-town  purchases.  The 
list  secured  in  this  way  is  valuable  for  mailing  circulars 
and  the  monthly  "Store  News." 


REFUND 


Dollars 
Cents 


Why   Returned 
Date    


Articles 


I  >ept Salesman 

By   Whom   Purchased    .  .  . 
Adddress     


REFUNDED   TO 


NTs 


Address 


1    B    1001 

•      •      •      • 

JOHN  MURPHY   COMPANY 
Daily  Report 

Date Jan.  4th.  1916    

Mediums     Star.     News,     Herald 

Weather Snow  flurries  and  cold . 

Response  100  

Remarks  

I   Daily  Advertising  Report 
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Give  us  the 

TURNOVER,  and  YOU 

Can  Have  the  Profit 

Here  are  Some  Old  Values  in  STAPLES 

B.B.                 3i/32"  Bleached  Hospital  Gauze  fa)  $  .03^4 

B.G.4  full             36'  Grey  Cotton ©  .08 

F.H.K.  full         36"  Pure  White  Cotton fa)  .08 

No.  1  Special      8/4  only  Grey  Sheeting fa)  .22  y2  for  $   .20 

No.  2  Special       8/4  only  Bleached  Sheeting,  .fa)  .22^  for      .20 

Crib             30  x  40"  only  Flannelette  Blankets  fa)  $4.25  per  doz. 


Sales  in  These  Popular  WASH  GOODS 
Ahead  of  All  Previous 

Wireine  Plain  White  Voile fa)  $  .15  yd.  for  $  .10  yd. 

M.B.I        25/26"  Printed  Trellis  Cloth.  .  .  ©      .11  ' 

M.B.8        35/36  Printed  Trellis  Voile  .  .  ©      .25 

B.M.2  full      36"  White  Gabardine fa)      .20 

M.Y.12  full    36"  Waffle  Cloth,  Wht.  only  fa)      .45 


Here  are  a  Few  of  Our  Many  Novelties 
For  SILK  DRESSES 

U.S.  full  36    Satin  Stripe,  two  tone  Crepe  de  Chine  fa)  $   .  75 

G.B.  2  35'36    Marquisette  in  printed  Florals  <a>       .55 

M.  B.163      full  36    Snowflake  Silks  in  the  following  new  shades: — 

French  Blue,  Liege  Blue,  Belgian  Blue,  Jellicoe 

Blue,  Russian  Green,  and 

Black fa"  $1.60  for  $1.35 

1529  35"  Hairline  Stripe  Taffeta  in 

many  styles f?i   $1 .25  for  $1 .  15 


THE  W.  R.  BROCK  COMPANY,  (Limited) 

Montreal 
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Compare  These 

MEN'S  FURNISHINGS 

With  Former  Prices 

Per  Doz. 

S.86        Men's  Regatta  Shirts ©  $4.50 

S.85        Men's  Regatta  Shirts  in  corded  cloth . a      4 .  80 

and  every  variety  from  $6.00  to  $9.00  per  doz. 
308         Men's  Cashmere  Half  Hose,  sizes  glA  to  1 1 .  .  .         a     2 .  40 
100         Men's  Cashmere  Half  Hose,  spliced  grey  toe  and 

heels,  all  sizes a      4.50 

Best  Imported  Wolsley  Cashmere  >4  Hose  fa  $4 .  80,  $5 .  00  &      5 .  50 

A51        Balbriggan  S  &  D,  Men's  sizes  only ra     2 .  25 

A52        Balbriggan  S  &  D  in  all  sizes a      3. 00 

YOUR  Customers  Can  be  Satisfied  from  Some 

of   These    Numbers   in   Women's 

Cashmere  Hose 

Per  Doz. 

Nufind  Cashmerette,  Sl/>  to  10 ra    $2 .25 

698         Cashmere,  8^2,  9,  9^   <a      2 .  40 

180         Cashmere.  8^2,  9,  9lA  3      3.50 

724         Cashmere,  8^2,  9,  9^   5      4.50 

Queen   Cashmere,  8l/>,  9,  9J/2   «      7-50 

Also  Rib  Cashmere  in  sizes  from  5  to  10  <a  $3 .,00,  $4. 50,  etc. 

Our  Fancy  Goods  Department 

urge  you  to  select  your  Ribbon  wants  at  once  for  present  use  and  for 
Easter  Trade  if  you  want  to  be  in  it.  We  have  a  good  stock  of 
"Minoru"  and  other  old  reliable  lines. 

Many  new  patterns  in  LACES  shown  for  the  first  time  in  Canada. 

Our  prices  for  VICTORIA  LAWN  and  MUSLINS  will  please 
and  surprise  you. 

THE  W.  R.  BROCK  COMPANY,  (Limited) 

Montreal 
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Scarce  Goods  Which  Our 

SMALLWARES  DEPT. 

Can  Ship  You 

Darning  Wool,  on  cards  and  in  balls. 

Snap  Fasteners,  .black  and  White,  all  sizes. 

Boot  Laces,  good  property.    Prices  advancing. 

Ornamental  Buttons,  ror  dresses  and  mantles. 

Metal  Buttons,  in        "Brass,"  "Nickel,"  and  "Gunmetal,"  all  sizes. 

Cord  Market  Bags,     from  $  .90  to  $2.50  per  Doz. 

Our  Ladies'  and  Children's  Ready-to-Wear  Have 
Some  Trade  Winners  to  Show  You 

Buster  Suits  for  Boys,  2  pes.,  made  in  Galatea  and  Colored  Stripes, 
from  $5.00  to  $21.00  per  dozen. 

Children's  Colored  Single  Dresses  in  stripes  and  checks,  made  up 
in  Gingham  and  Printed  Cloths,  2  to  6  years,  from  $3.25  to  $12.00 
per  dozen.    6  to  14  years,  from  $4 .50  to  $24.00  per  doz. 

Leader  Frilled  Tea  Aprons,  Asstd.  Patterns,  3  doz.  to  Box,  <a)  $1 .25 
per  dozen. 

Our  Carpets  and  House  Furnishing  Dept. 

are  Showing 

Wilton  jute  Mats  .  .  .  27  x  54",  worth  $15 .  00,  for  $12 .  00  per  dozen. 
Special  Axmin.  Mats.  27  x  54",  worth  $30 .  00,  for  $25 .  20  per  dozen. 

HANDICRAFT    MATS 

We  are  the  Sole  Agents  for  the  celebrated  OKA,  PONTIAC 
and  BROME  rag  rug,  with  which  we  give  advertisement 
matter:  also  VITOPLANE  transfer  paper  in  stained  glass 
designs. 

SOME  GOOD  OLD  PRICES  IN  WHITE  QUILTS 

Challenge  Grecian 11/4 @ .  $9.00  per  doz. 

Convent  Honeycomb 10  4 fa>   10.80 

No.  6  Honeycomb 11/4 <a)   12.00 

No.  D  Honeycomb 12/4 ©   15.00 

City  Dimity 12/4 G)   15.00 

THE  W.  R.  BROCK  COMPANY,  (Limited) 

Montreal 
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No.  1 
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THE    ANNUAL    SPRING    NUMBER 


AS  the  dry  goods  trade  faces  the  year  1010,  no 
relief  is  in  sight  from  the  unstable  and  vexa- 
tious conditions  governing  supplies,  deliveries 
and  prices.  Indeed,  so  far  as  labor  and  dye  troubles 
govern  the  possession  of  goods  on  the  shelves,  the 
prospect  is  for  a  more  serious  turn  than  has  yet 
been  experienced.  Reports  from  mills  in  Europe 
and  on  this  continent,  as  published  in  the  market 
reports  in  this  issue,  are  all  agreed  on  this  and  a 
throwing  pressure  upon  neutral  nations  to  prevent 
raw  material  reaching  German  sympathizers,  or 
German-made  goods  finding  a  market  that  will 
result  in  a  financial  return  to  relieve  the  tension,  is 
likely  to  result  in  retaliatory  measures  that  may  com- 
plicate the  situation  still  more. 

In  the  face  of  these  difficulties,  there  seems  no 
course  open  to  the  retailer,  save  to  buy  as  early  as 
possible  in  lines  such  as  woolens,  colored  cottons, 
knit  goods,  silks,  linen.-,  notions,  etc..  where  further 
advances  seem  inevitable,  and  conserve  the  staple 
stock  he  has  on  hand  from  cut  prices  that  he  may 
use  when  he  wishes  to  replace  it  for  next  Fall. 

So  far  as  selling  prospects  are  concerned,  they  are 
1  .lighter  far  than  at  the  opening  of  1915.  .Evidences 
of  improved  financial  conditions  meet  us  on  every 
side:  railway  receipts,  bank  deposits,  enormous  in- 
creases in  exports  and  substantial  advances  in  im- 
ports that  denote  better  buying  power.  The  early 
indications  of  a  brisk  holiday  trade  shown  in  The 
Review  were  more  than  justified,  and  on  the  theory 
that  a  good  Christmas  trade  is  followed  by  free  buy- 
ing for  the  remainder  of  the  Winter  and  Spring,  the 
outlook  is  not  encouraging. 

So  far  as  the  great  struggle  in  Europe  is  con- 
cerned, one  of  the  most  significant  signs  is  the  steady 
rise  towards  par  of  British  and  French  exchange, 
and  the  slump  in  German  and  Austrian  security. 
Not  only  will  the  latter  drain  even  more  seriously 


these  nations  by  this  formidable  increase  in  the  cost 
of  all  they  buy  from  neutral  nations,  but  it  is  heart- 
ening proof  of  a  coining  financial  collapse  that  may 
bring  the  nations  tottering  long  before,  in  the  nat- 
ural course  of  events,  they  would  have  become  ex- 
hausted in  man-power. 

In  the  face  of  conditions  under  which  caution  in 
conducting  business  becomes  imperative,  The 
Review  in  this  issue  throw-  special  stress  on  an 
intimate  knowledge  by  the  merchant  of  his  daily 
transactions,  sales,  purchases,  credit  accounts,  over- 
head expenses,  the  costs  of  doing  business,  and  so 
forth.  Various  forms  are  reproduced  that  may 
bring  a  suggestion  for  use  aa  they  stand  or  in  a 
modified  shape  and  in  succeeding  issues  these  will  be 
continued.  A  special  visit  was  paid  by  the  editor  to 
New  York  to  start  in  this  issue  discussions  of  meth- 
ods employed  there  in  order  that  Canadian  stores 
might  benefit  by  following  or  avoiding  these.  Many 
suggestions  will  appear  later  along  this  line. 

More  and  more,  it  will  be  our  endeavor  to  bring 
to  the  attention  of  our  readers  the  practices  of  other 
Canadian  merchants  along  meeting  Mail  Order 
Competititon,  co-operating  for  the  reforms  of  \ 
era!  abuses  on  the  part  of  the  public  to  the  mer- 
chant's Loss;  the  employment  of  methods  to  secure 
greater  efficiency  among  clerks  to  secure  a  maxi- 
mum of  selling  and  a  minimum  of  waste;  and  special 
accounts  suitable  for  individual  departments  as  spe- 
cialization goes  on  apace  in  the  dry  goods  trade. 

In" addition,  our  facilities  are  being  improved  for 
reporting  the  trend  of  fashion  in  Paris,  the  Origin- 
ator, and  following  this  out  in  the  modifications  that 
ensue  in  Canadian  centre-  and  in  New  York. 

A  >tudy  of  the  contents  of  this  issue  will,  we 
trust,  prove  of  benefit  to  our  readers.  Prom  the  staff 
of  The  Review  to  them  all  goes  the  cordial  wish  for 
a  prosperous  year  of  1916. 
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SOME    PLANS    FOR    FUTURE    ISSUES 


AS  IN  this  issue  emphasis  will  be  laid  in  the  next 
and  succeeding  numbers  of  The  Review  on 
bookkeeping  forms  and  methods  and  departmentiz- 
ing.  Included  with  these  will  be  a  number  of  special 
forms  that  merchants  in  Canada  have  worked  out  to 
secure  greater  efficiency  in  some  department  of  their 
store.  The  articles  on  New  York  systems  of  credit, 
refunds,  tracing  errors,  keeping  credit  accounts  in 
good  shape,  and  other  points,  begun  in  this  issue, 
will  be  continued.  These  systems  in  not  every  case 
will  appear  because  it  is  believed  they  will  repay 
Canadian  merchants  to  use  them  as  models,  but  even 
where  there  will  be  unanimous  consent  in  rejecting 
them  they  will  serve  to  throw  light  on  some  other 
problem  closely  connected  therewith. 

The  Review  proposes  to  develop  again  in  its 
next  issues  the  all-important  question  of  the  Costs  of 
Doing  Business.  This,  as  has  been  explained  before, 
was  interrupted  by  the  war  that  brought  on  for  many 
months  abnormal  conditions  in  selling  as  well  as 
buying,  and  it  was  felt  that  up  to  the  close  of  1915 
figures  that  might  be  submitted  in  answer  to  our 
inquiries  could  not  be  relied  upon  as  a  normal  stand- 
ard towards  which  to  work.  In  the  next  few  weeks 
forms  will  be  sent  out  to  a  large  number  of  merchant* 
in  all  districts  of  Canada  containing  questions  cover- 
ing the  costs  of  rent,  salaries,  advertising,  delivery, 
etc.,  as  compared  with  the  turnover,  and  we  trust  that 
these  will  be  filled  in  in  order  that  the  tabulation 
and  analysis  of  results  obtained  from  hundreds  of 
merchants  may  serve  as  a  practical  guide  to  many 
who  own  themselves  to  be  practically  at  sea  as  to 
whether  this  line  of  expenditure  is  costing  too  much 
or   wherein   thev   should   cut  down   their  overhead 


charges  if  they  would  retain  a  fair  balance  between 
them  all.  These  reports  will  be  kept  entirely  confi- 
dential, and  the  figures  published  will  reveal  in  no 
particular  the  name  nor  location  of  the  firm  that 
furnished  them. 

The  market  reports  will  be  kept  up  and  extended 
as  it  is  felt  they  are  becoming  among  the  most  valu- 
able of  the  contents  of  any  trade  paper  under  present 
conditions. 

A  new  department  begun  in  this  issue  will  be 
continued  regularly,  in  giving  information  of  a  more 
or  less  technical  nature,  that  may  be  helpful  to  buyers 
and  clerks  alike:  information  bearing  upon  the 
goods  they  sell. 

There  reached  us  just  as  we  were  going  to  press 
on  this  issue  a  valuable  article  from  a  merchandise 
manager  of  a  large  Canadian  store,  dealing  not 
only  with  market  conditions  in  linens,  but  giving 
other  valuable  information  in  connection  with  the 
management  of  a  range  of  other  departments.  Only 
a  brief  extract  could  be  given  in  this  issue  and  the 
balance  will  appear  in  the  February  number.  It  is 
our  purpose  to  follow  this  with  other  articles  from 
buyers  of  long  and  valuable  experience  such  as  Mr. 
Dunn  possesses. 

Plans  for  covering  more  fully  new  developments 
in  fashions  are  under  way  and  will,  we  trust,  make 
this  department  of  The  Review  of  increased  help- 
fulness. 

Space,  at  this  moment,  forbids  mention  of  other 
directions  in  which  The  Review  is  seeking  to  im- 
prove its  service  to  its  readers,  but  these  will  be  evi- 
Switzerland,"  with  tbe  original  label  still  on. 


TAX    ENEMY    GOODS    AFTER    THE    WAR 


A  MERCHANDISE  manager,  than  whom  few 
have  larger  responsibilities  in  this  country,  was 
discussing  with  The  Review  the  position  of  German 
goods  in  Canada  after  the  war. 

"In  one  year  after  peace  is  signed,  public  hostility, 
in  my  opinion,  will  have  subsided  to  such  an  extent 
as  to  permit  general  trading  in  German  goods,"  he 
declared.  "More  than  that,  an  attempt  will  be  made 
to  flood  this  country,  as  others,  with  stocks  that  are 
said  to  be  accumulating  there  by  the  billions.  A 
man's  next-door  neighbor  may  buy  at  cut  prices  and 
offer  better  values  than  you  can  do.  In  self-defence 
you  would  be  compelled  to  follow  suit,  and  there  you 
are. 

"No,  the  only  possible  remedy,  the  only  effectual 
protection  to  the  new  industries  of  this  country  and 
England,  and  our  other  Allies,  is  for  the  Government 
to  place  a  heavy  tax  on  all  German  and  Austrian 
goods  entering  the  country." 


Unquestionably,  he  was  right,  and  it  will  be  the 
duty  shortly  of  the  Government  of  Canada  to  call 
into  consultation  the  business  men,  retailers  as  well  as 
manufacturers,  to  formulate  plans  whereby  a  moral 
and  military  victory  be  not  in  part  counterbalanced 
by  commercial  losses. 

At  a  recent  meeting  of  the  Textile  Trade  Section 
of  the  London  Chamber  of  Commerce  a  resolution 
was  passed,  "That  it  is  advisable  that  steps  be  taken 
to  consider  the  possibility  of  effective  action  to  lessen 
the  sale  of  enemy  goods  in  Great  Britain  and  Ireland 
after  the  termination  of  hostilities." 

That  German  goods  are  coming  into  England 
still — and  Canada — is  certain.  Instances  were  drawn 
to  the  attention  of  the  British  Government  that  two 
consuls  had  passed  upon  fabric  gloves  that  actually 
had  the  label,  "Made  in  Saxony"  still  attached,  and 
others,  marked,  "Made  in  Holland,"  and  "Made  in 
Switzerland."  where  the  original  label  had  not  been 
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SILKS 

Prices  on  All  Weaves  Still  Show  Upward  Tendency 

— Demand  Broadening  and  Many  Weaves 

Selling — Stripes  in  Big  Variety  Lead. 

THOUGH  there  have  been  some  fluctuations  recently 
in  the  raw  silk  market  due  to  the  fact  that  in  many 
quarters  manufacturers  are  inclined  to  protest  that 
the  present  prices  are  higher  than  the  occasion  warrants 
the  tendency  is  still  upward.  Stocks  of  raw  silks  are  low, 
and  many  of  the  European  producing'  centres  are  out  of 
business.  The  supply  is  short  in  Milan  and  prices  are 
going  higher.  The  Canton  market  is  advancing,  and 
prices  are  higher  again  in  Yokohama.  Stocks  generally 
in  the  manufacturers  are  light,  and  fresh  orders  mean 
that  they  must  come  to  the  market    for  further  supplies. 

During-  the  past  two  months  or  so  there  has  been  big 
buying-  of  silk  fabrics  as  silk  novelties  are  taking  the 
place  of  the  novelties  that  cannot  be  obtained  in  wool 
materials.  All  classes  of  wool  fabrics  are  very  high 
priced,  and  even  at  present  juices  silk  materials  in  com- 
parison look  cheap,  which  means  that  silks  will  as  a  rule 
be  chosen  by  the  majority  of  women  in  preference. 

The  big-  demand  is  resulting  in  a  shortage  in  many 
materials,  but  the  compensating  advantage  is  that  all 
fabrics  will  sell,  and  though  taffetas  and  silks  with  a 
certain  amount  of  stiffness  are  in  the  lead  satin  finishes 
and  soft  drapy  silks  will  also  sell.  This  is  proved  by  the 
fact  that  silk  materials  of  this  nature  are  also  sharing 
the  general  advance. 

Georgette  Crepe  Scare 

Just  at  the  present  lime  about  the  hardest  material  to 
obtain  is  Georgette  crepe.  American  buyers  have  bought 
up  all  the  European  looms  can  produce  for  months  to 
come.  Crcpc  de  chine  and  other  fancy  lightweight  crepes 
are  also  in  short  supply.  Crepes  are  so  scarce  and  the 
prices  so  high  that  habutai  is  coming'  to  the  front  as  a 
substitute  with  the  j>opular  priced  trade.  In  these  silks 
white  is  always  the  best  selling  color,  but  llesh.  rose, 
maize,  and  nile  are  all  selling  colors.  Shantungs  and 
pongees  have  been  increasing  in   favor  for  the  past   two 


years  and  are  selling  steadily  at  the  present  time. 
Japanese  makes  are  coming  steadily  forward,  and  progress 
is  being  made  in  the  production  of  various  weaves  and 
fancies  that  have  not  hitherto  come  from  the  East.  The 
war  is  furnishing  many  opportunities  and  Oriental  manu- 
facturers axe  making  the  most  of  them. 

Buyers  are  strongly  interested  in  taffeta  weaves  and 
they  are  being  taken  freely  in  both  street  and  novelty 
colors  and  also  in  shots  or  glacis  as  well  as  in  plain  cloths. 
Failles  are  increasing  their  lead.  Paris  is  pushing  these 
ribbed  silks,  and  failles,  gTosgrains,  and  such  ribbed 
weaves  as  gros  de  Londres,  peau  de  soie,  etc..  should 
make  a   stronger  appearance  another  season. 

Moires  have  been  talked  about  for  some  time  now  but 
the  tact  that  the  proper  cotton  for  the  tiller  is  in  short 
supply,  and  that  submarine  activity  is  so  great  in  the 
Mediterranean  promises  to  make  it  more  limited.  This 
may  serve  to  retard  the  growing  popularity  of  this  fabric. 

Besides  crepes,  crepe  chiffons,  mousselines.  marqui- 
settes, ninons,  voiles  and  kindred  materials  arc  in  high 
favor  both  in  solid  colors,  floral  prints  and  stripes. 

In  novelty  silks  wide  stripes  have  the  first  place. 
Wide,  even  stripes  of  satin  alternating  with  taffeta,  faille, 
or  with  one  of  the  transparent  weaves  are  in  the  first 
place.  Wide  Bpaced  stripes—  the  stripes  being  placed  at 
intervals  of  from  two  to  six  or  eight  inches  apart— are 
the  latest.  Ombre  stripes,  and  giaces  with  narrow  stripes 
of  some  strongly  contrasting  color  are  also  new.  Other 
novelties  in  stripes  run  from  pencil  effects,  to  Pekins,  and 
grouped  stripes  in  an  endless  variety  of  combinations. 
Checks  are  another  novelty.  Shepherds  checks  come  in 
moderate  and  targe  sized  blocks  in  black  and  white,  and 
also  in  two  colors  and  black  and  a  color  such  as  black 
and  blue,  navy  and  a  lighter  blue.  etc.  Plaids  are  strong 
particularly  in  black  and  white  and  many  of  these  are 
\cr\    handsome. 

There  are  many  silk  and  cotton  novelties  on  the  mar- 
ket. Bengalines  come  in  solid  colors  and  in  fancy  pat- 
terns. Tussor  weaves  in  cotton  and  artificial  silks  in 
handsome  striped  patterns  come  among  the  leading  popu- 
lar priced   novel!  ieG 
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1. Coin  spot  muslin.     2. — Muslin   with   wide  stripe  made  up  of  narrate  line  stripes.     8. —  White   rode  with    wide 

outlined  with  two  narrate  line  stripes.     4.— Voile   with   small  allarer  pattern  and   teide.  eren   stripes   in   pastel 
colors  and  white.     5. — Fancy  floral  and  striped  patterns.     Shown   bti   W.   R.   Brock  Co..  Toronto. 
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Fine  Dress  Goods 

For  over  fifty  years  the  Pacific  Mills  have  been  manufacturing  ALL 
WOOL  and  COTTON  WARP  Dress  Goods,  and  to-day  are  the 
largest  manufacturers  of  these  classes  of  goods  in  the  world. 

Among  the  many  fabrics  which  we  manufacture,  the  following  are 
peculiarly  adapted  for  the  Canadian  market: 


35-39-41-48-54-inch 

All  Wool)  Fine  French  Serges 

in  all  colors 
35-40-inch 

All  Wool  Batistes 

in  all  colors 
35-48-50-54-inch 

All  Wool  Storm  Serges 

in  all  colors 
35-inch 

Cotton  Warp  Hair  Line  Serges 

in  all  colors 
3548-inch 

Cotton  Warp  Granites 

in  all  shades 
42-inch 

Cotton  Warp  Brilliantines 

in  staple  shades 


35-inch 

Cotton  Warp 
Hair  Line  Granites 

in  staple  shades 
35-41-50-inch 

Cotton  Warp  Serges 

in  all  colors 
35-inch 

Cream  Ground 
Cotton  Warp  Serges 

with  Hair  .Line  Stripe*,  in  several  patterns 
35-inch 

Cotton  Warp 
Satin  Gabardines 

in  all  colors 
35-50-inch 

Cotton  Warp  Whipcords 

in  all  colors 


We  guarantee  that  these  products  cannot  oe  excelled  for  uniform  weave,  color  and 

We  have  prepared  swatch  books  containing  samples  of  all  the  above  fabrics,  and  will 
be  pleased  to  mail  them,  free  of  charge,  to  any  retailer,  and  refer  them  to  a  jobber  who 
carries  these  goods. 

PACIFIC  MILLS 

Lawrence,  Massachusetts 

LAWRENCE  &  CO.,  Selling  Agents 

BOSTON        NEW  YORK  PHILADELPHIA  CHICAGO    '      ST.  LOUIS  SAN  FRANCISCO 
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Spring  Silks. — 1.  Wide  striped  satin  finished  silk  in  blue  and  green.  The  green  stripe  outlined  with  a  stripe  of  white; 
2.  Novelty  tussah  with  group  line  stripes  in  color;  3.  Black  and  white  even  striped  taffeta.  Shown  by  Belding  Paul 
Corticelli. 

"THE  WISE  BUYER  WILL  STOCK  LINENS  NOW" 


AN  article  reached  us  as  we  were  going  to  press 
from  Mr.  E.  Dunn,  a  merchandise  buyer  for  a  Cana- 
dian store,.  There  is  room  here  only  for  a  tew 
words  of  this  —  which  will  appear  in  February  issue 
in  full — but  it  is  too  timely  to  omit.  Mr.  Dunn's  advice 
on  linens  at  the  present  moment,  is  this:  The  wise  buyer 
is  the  man  who  buys  right  now  all  he  can;  pays  down  the 
cash,  and  hides  away  his  purchases  for  a  future  busy  day. 

The  main  sources  of  a  flax  supply  are  laid  waste  and 
it  will  be  one  year  after  war  stops  before  there  can  be 
any  supply,  and  even  then — as  before— "  prices  will  be 
out  of  sight." 

It  is  useless,  he  declares,  for  any  buyer  fco  cross  now, 
to  arrange  for  future  delivery.     "Buy  now." 

"The  linen  situation  to-day  is  very  bad,"  he  declares, 
the  worst  in  the  history  of  the  linen  business.  Crash 
towelings  that  were  2Yzd.  6  months  ago  are  hi.  per  yard 
now. 

The  last  available  delivery  now  in  sight  is  in  April  1. 
1916.  Nothing  in  sight  for  next  Fall,  and  prices  sure  to 
advance  much  more  than  to-day, 

@ 

SHODDY:  WHAT,  WHENCE  AND  WHITHER 

Shoddy  is  wool  reclaimed  from  woolen  rags,  both  old 
and  new.  Old  rags  consist  of  cast-off  clothing,  dresses, 
sweaters,  stockings,  and  so  forth.  New  rags  are  the  clip- 
pings which  fall  from  the  cutting  tables  of  wholesale 
clothing  manufacturing  concerns,  ready-to-wear  manu- 
facturers, tailor  shops,  etc.  All  old  rags,  however,  cannot 
be  used  for  shoddy,  as  the  inferior  sorts  known  as  rough 
cloths  are  ground  up  and  used  for  the  making  of  felt  paper 
and  machine  waste.  The  lowest  grade  of  shoddy,  which 
is  called  mungo,  is  obtained  from  fulled  and  felted  clot  lis 
and  is  distinguished  from  shoddy  made  from  loosely 
woven  or  knitted  fabrics. 

Shoddy  is  generally  regarded  by  those  outside  the 
woolen  goods  industry  as  a  very  cheap  and  undesirable 
raw  material.  This  is  not  the  case.  While  in  times  of 
normal  consumption,  this  reclaimed  wool  is  low  in  price 
compared  with  new  wool,  nevertheless  goods  that  are  ser- 


viceable and  attractive  in  appearance  are  made  by  mills, 
the  owners  of  which  understand  its  manipulation.  Being 
very  short  in  staple  and  tender,  shoddy  cannot  be  used 
alone  if  any  degree  of  textile  strength  is  desired.  The 
proportion  of  shoddy  used  in  a  fabric  depends  on  the 
kinds  of  cloth  to  be  made.  New  wool,  noils  and  waste  arc 
blended  together  for  the  purpose  of  securing  a  mixture 
suitable  for  the  particular  kind  of  fabric  that  is  to  be 
produced. 

The  first  process  in  making  shoddy  is  to  extract  from 
the  rags  all  fibres  other  than  wool  by  the  use  of  a  chemical 
agent,  such  as  sulphuric  or  hydrochloric  acid.  These  acids 
scarcely  injure  the  animal  fibre.  Carbonizing  is  becoming 
a  common  method  for  extracting  cotton  or  other  raw 
materials  from  the  wool.  Up-to-date  shoddy  mills  first 
dry  the  rags  thoroughly,  after  which  they  are  subjected 
for  several  hours  to  the  action  of  muriatic  acid  gas.  By 
this  method  whatever  cotton  there  is  in  the  rags  is  reduced 
to  carbon.  After  this  the  rags  are  mixed  and  oil  is  ap- 
plied to  make  the  fibres  slip  more  readily  when  the  rags 
are  ground  between  a  pair  of  rollers  before  which  is  a 
roller  covered  with  steel  pins  which  in  turn  unravel  the 
cloth  structure.  The  result  is  shoddy,  which  can  be  used 
either  in  its  original  color  or  redyed  in  whatever  shade  is 
desired. 

-®- 

PURCHASING  AGENTS  MOVES  TO  OTTAWA 

E.  Fitzgerald,  of  the  C.  P.  R.  purchasing  department, 
who  has  for  some  time  been  acting  as  purchasing  agent 
for  the  British  War  Office,  with  headquarters  in  the 
C.  P.  R.  offices  in  Montreal,  has  removed  to  Ottawa  with 
his  staff.  It  is  unofficially  stated  that  Mr.  Fitzgerald  has 
been  made  purchasing  agent  for  the  Imperial  Munitions 
Board,  and  at  the  same  time  will  continue  the  duties 
which  he  lias  been  performing  for  the  British  War  Office 
in  the  purchase  of  genera]  supplies. 


MONTREAL  DRY  GOODS  SECTION 

The  annual  general  meeting  of  the  Wholesale  Drj 
Goods'  Association  of  the  Montreal  Board  of  Trade  re- 
sulted in  the  re-election  of  George  Summer  as  president: 
vice  president.  W.  K.  dishing;  treasurer.  P.  11.  Bartlett  ; 
directors.  W.  E.  Finley,  George  B.  Fraser.  George  Mill- 
igan  and  J.  L.  A.  Racine.  The  president  was  chosen  as 
the  association's  nominee  for  election  to  the  Council  of 
the  Board  of  Trade. 
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Big  Sellers — 

for  immediate  and  Spring 

delivery 

Colored  and  Black  Chiffon  Taffetas. 

Crepe  de  Chine  in  all  shades. 

Crepe  Georgettes  in  all  shades. 

All  Silk  Faille  Francaise  (for  suitings). 

Taffeta     Brilliant,     Crepe     Faille,     Poplins, 
Shantungs. 

Pussy  Willow  and  Natural  Habutais,  Novelty 
Stripes  and  Checks. 

You'll  benefit  by  getting  in  touch  with  us  as 
early  as  possible,  as  some  of  these  are  scarce 
lines  and  are  bound  to  be  in  demand. 

Write  for  samples. 

The 

Silks  Company,  Limited 

55  BAY  STREET  TORONTO 

THOMAS  BLOCK,  CALGARY 
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WASH   FABRICS 

Sheer  Materials  with  Voile  as  the  Leader,  Promise  to 
Fabrics   Change    From    Day    to    Day   — 
Deliveries  Bad  and  Xo  Improve- 
ment in  Dye  Situation. 

PROSPECTS  are  excellent  for  a  big  season  in  cotton 
dress  fabrics,  for  conditions  and  prices  are  nearer 
normal  here  than  in  either  silk  or  wool  lines.  Buy- 
ers are  realizing  this  and  are  placing  large  orders.  The 
demand  on  the  mills  is  heavy  and  prices  both  of  the  raw- 
material  and  the  manufactured  fabrics  are  on  the  up- 
grade. Big-  orders  were  placed  before  the  early  advances, 
but  some  of  these  orders  are  scarcely  likely  to  be  deliv- 
ered, and  all  later  orders  have  to  pay  the  advances,  and 
advances  on  many  lines  are  coming  daily. 

In  England  it  is  a  matter  of  labor  and  dyes  that  is 
restricting  the  output.  Many  mills  are  short  of  dyes,  and 
the  number  of  skilled  workers  who  have  gone  to  the  front 
is  another  hindrance  to  production.  Deliveries  from  the 
Old  Land  are  decidedly  bad,  goods  coming  to  hand  weeks 
and  even  months  after  the  time  stated.  Until  recently, 
when  advances  have  taken  place,  the  American  market 
was  favorable  to  the  buying  of  cotton  fabrics.  The  large 
demand  is  for  forcing  prices  upward,  and  not  only  are 
orders  hard  to  place  but  deliveries  are  being  slow. 

Cotton  dress  fabrics  will  be  shown  at  the  earliest  date 
possible  and  an  early  opening  to  the  season  is  assured,  as 
the  trade  will  have  seasonable  novelties  to  show  that  are 
such  a  desirable  help  to  the  making  of  sales.  There  are 
many  heavy  cotton  fabrics  that  are  assured  of  a  1  >i l:  sue 
cess.  These  fabrics  come  both  in  white  and  in  natural 
shades.  Cotton  gabardine,  honeycomb  cloths  and  various 
types  of  suitings  are  in  this  class.  Besides  white  and  nat- 
ural striped  patterns  in  wide  variety  are  available,  rang- 
ing from  pin  stripes  to  even  stripes  l1-)  inches  or  wider 
and  are  in  high  favor.  Even  stripes  made  up  of  groups 
of  line  stripes  alternating  with  white  are  new,  and  the 
variety  in  this  class  of  patterns  is  very  large. 

For  the  regular  season,  however,  the  interest  is  cen- 
tered in  filmy  transparent  materials,  with  voile  as  the  big 
seller.  Large  floral  patterns,  full  blown  roses  and  groups 
of  flowers  form  the  high  novelty,  in  soft  pastel  colors. 
These  are  well  spaced,  showing:  plenty  of  white  ground. 
Where  small  patterns  are  seen  they  are  intended  to  give 
variety  to  the  line  or  come  in  connection  with  striped  de- 
signs. Stripes  are  a  big  feature,  with  the  interest  cen- 
tered chiefly  around  large,  even  stripes.  The  colored 
stripe  is  outlined  with  a  pencil  stripe.  Stripes  broken 
by  a  small  floral  design  also  shown. 

Marquisettes  are  shown  with  large  floral  printings 
and  also  embroidered  designs  in  floral  and  spot  effects. 
Other  cloths  that  are  selling  are  rice  cloths,  lace  cloths 
and  muslins. 

As  the  season  advances,  the  sale  of  all-white  fabrics 
will  increase.  From  the  novelty  standpoint,  marquisettes 
ciime  first.  The  waist  manufacturers  are  using  this  fabric 
decorated  with  embroidered  floral  designs  extensively  in 
the  development  of  expensive  lingerie  waists.  Embroid- 
ered voiles  are  also  shown,  hut  plain  sheer  voiles  are 
firmly  established  as  Hie  leading  material  for  both  drcs~e- 
and  waists.  Tn  novelty  fabrics,  voiles  with  various  kinds 
of   fancy  stripes  are  extensively  shown. 

@— 

Silk  tricot  coats  come  in  the  new  pastel  shade  in 
mauve,  raspberry,  vieux,  rose,  Nile,  and  French  blues.  Thej 
are  finished  at  the  waist  with  a  silk  sash  weighted  at  the 
end-  by  a  heavy  silk  tassel,  and  are  worn  with  skirts  of 
Linen  the  same  shade  as  the  coat. 


WOOLENS 


Lighl  Colors  in  Broadcloths — Prices  on  Wool  Dress 
Fabrics  Change  From   Day  to  Day  — 
Deliveries  Bad  and  No  Improve- 
ment in  Dye  Situation 

TIIK  time  is  approaching  when  in  normal  years  the 
new  fabrics  and  prices  for  Fall  191(i  would  be  ap- 
pearing. A  few  buyers  have  gone  over  to  Europe 
but  so  far  nothing  new  lias  developed  and  there  is  no 
change  in  the  general  situation.  So  long  as  the  war  lasts 
there  can  be  no  general  improvement  take  place.  Wool 
will  be  scarce  and  high  priced  because  of  the  needs  of  both 
our  own  and  our  Allies'  armies.  The  dye  situation  also 
shows  little  likelihood  of  improving,  as  the  coal  tar  pro- 
ducts which  form  the  basis  of  modern  dye-stuffs  are  also 
the  basis  of  the  high  explosives-,  the  need  of  which  is  so 
greatly  felt.  Prices  are  uncertain  and  manufacturers 
are  constantly  revising  them  but  it  is  needless  to  say  that 
the  revision  i>  always  upward.  Deliveries  are  delayed 
and  are  always  later  than  promised;  often  months  after 
date,  hut  they  are  always  accepted  as  the  goods  are 
wanted.  Also  dyes  are  not  fast,  and  all  but  staple  colors 
are  well  nigh  unobtainable,  but  buyers  have  to  make  a 
virtue  of  necessity  and  take  what  they  can  get.  They 
bave  moreover  to  pay  the  price.  Very  low-priced  cloths 
are  practically  off  the  market  and  where  popular  priced 
materials  are  obtainable  they  are  eagerly  snapped  up. 
Where  prices  around  50c  and  75c  ruled  if  is  $1.25  to 
■1*2.50  at  (he  present  time  and  at  these  prices  there  will 
In'  ^oods  enough  to  go  round.  As  in  all  times  the  shortage 
is  least  felt  in  high-prieed  materials. 

What  hits  the  high  priced  trade  the  hardest  is  tin 
absence  of  novelty  cloths.  The  cloth>  now  as  last  year  are 
confined  to  the  staple  weaves: — serges,  broadcloths,  ga- 
bardines, whip-cords,  a  lew  Bedfords.  and  also  tweeds 
ami  homespuns.  From  the  American  market  velours  and 
poplins  are  obtainable  and  a  good  business  i-  being  done 
on    these   cloths. 

The  tendency  towards  white  has  been  remarked  upon 
and  this  will  be  more  pronounced  as  the  Sprin-:  selling 
adfvances.  Newer  still  is  the  introduction  of  light,  high 
colors.  These  colors  are  very  suitable  to  broadcloths  and 
as  they  take  less  dyestuffs  to  produce  their  8UCCCQE 
assured. 

A  new  feature  that  Should  lie  noted  is  the  introduction 
of  jersey  or  knitted  cloths.  These  cloths  are  being  made 
up  into  skating  and  tailored  suits  over  the  line,  and  in 
the  present  situation  there  are  possibilities  of  further 
developments    in    this   direction. 
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JERSEY  CLOTHS  THE  COMING  NOVELTY 

The  latest  idea  is  to  supplement  the  woven  fab 
with  those  that  are  knitted,  and  there  is  a  revival 
of  the  old  time  jersey  cloth  that  had  such  a  run 
a  decade  or  so  ago.  This  jersey  cloth  is  woven  as  well 
as  knitted,  and  comes  in  sheer  silk  as  well  as  in  wool 
material.  Even  the  latest  serge  comes  in  this  effect  and  is 
in  tricot  weave. 

Paris  has  taken  up  these  knitted  cloths  very  e\ 
sively,  and  is  using  them  for  sports  and  outing  wear, 
Under  present  conditions  there  is  not  the  usual  call  for 
formal  gowns,  as  society  is  uoing  in  more  t'or  outdoor 
recreation.  Never  before  has  so  much  attention  been  paid 
to  sport  and  outine  srarments,  and  this  tendency  is  in- 
Ilueiicing  dress   for  other  occasions. 
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Steelclad  Galatea 

(Made  in  Canada) 

The  Favorite  Fabric 

for  House  and 
School  Dresses 


"Steelclad"  Galatea  is  right  in  line 
with  the  modern  demand  for  house 
and  school  dresses  that  are  attractive 
as  well  as  serviceable.  It  is  a  cotton 
of  good,  substantial  weight — per- 
fectly woven  and  finished  —  and 
printed  in  a  tempting  variety  of 
clean,  dainty  designs,  with  colors 
that  are  absolutely  fast  in  sun  or  tub. 

Made  in  Canada,  and  paying  no 
duty,  "Steelclad"  Galatea  is  the  best 
value  you  can  offer  customers  for 
house  dresses,  or  for  school  frocks 
for  their  little  girls.  For  the 
younger  boys'  blouses  and  the 
babies'  rompers,  we  have  a  heavier 
weight  of  the  same  style  called 
"Romper  Cloth." 


Sending  Dress  Goods  Flat  to  Customers 

Practice  in  Department  to  Avoid  Injuring  Fabrics — -Arranging  Goods  Ac- 
cording to  Lines,  Not  Colors — A  Color  Card  of  Swatches  for  Crepe  de 
Chines — Cutting  Off'  Samples  Early. 

Staff  Intervii  w  with  Mr.   Vaughan,  Finch  Bros. 


HAMILTON,  Jan.  1.-  (Special). — The  woman  sal 
on  the  seat  beside  the  counter  of  the  dress  goods 
department  in  Finch  Bros,  store,  and  looked  along 
the  line  of  dress  goods.  Her  eyes  travelled  in  admiration, 
and  she  broke  out,  -'What  a  beautiful  arrangement  of 
colors  you  have!" 

In  many  departments  there  is  a  tendency  bo  arrange 
and  separate  dress  goods  according-  to  colors  rather  than 
makes.  Of  course,  most  buyers  and  managers  agree  that 
the  black  dress  goods  should  be  by  themsehes.  as  they 
are  usually  taken  for  a  special  purpose.  A  number  of 
others,  however,  are  in  the  habit  of  arranging  their  blues, 
browns  and  other  shades  by  themselves;  broadcloths, 
serges  and  even  silks  are  indiscriminately  mixed  up,  as  if 
a  woman  coming-  into  a  store  wanted  something  brown 
and  didn't  know  whether  it  was  a  silk  or  a  woolen  line 
that  she  would  favor.  The  manager  of  Finch  Bros.'  de- 
partment— which  is  one  of  the  leading  ones  in  this  store 
and  has  a  large  following  among  the  best  classes  in  Ham- 
ilton— works  on  the  theory  that  first  of  all  a  woman  de- 
cides what  kind  of  cloth  she  will  buy,  and  then  afterwards 
decides  the  color.  On  this  account  lie  arranges  his  broad- 
cloth on  the  top  of  the  shelf,  serges  on  the  bottom  shelf. 
and  his  other  silk  and  wool  goods  in  between.  The  colors 
are  arranged  in  very  attractive  harmony  in  all  these  lines 
and  give  a  beautiful  apearance  to  the  department. 

A  "Color  Card"  of  Samples 

The  crepe  de  chines  are  arranged  in  a  cabinet  by  them- 
selves at  one  side,  one  or  more-  of  the  delicate  shades  be 
ing  placed  in  a  drawer  with  the  name  of  Hie  shade  prom- 
inently marked  on  the  outside.  These  goods  are  kepi 
there  in  order  to  avoid  being  injured  by  being  put  up  oil 
the  shelves.  Along  with  these  is  made  up  a  "color  card'" 
consisting  of  little  swatches  sewn  together  on  a  folder  of 
cardboard.  A  full  display  of  shades  can  lie  shown  to  a 
customer  without  the  necessity  of  pulling  out  the  goods. 
Sometimes  these  color  cards  are  lent  to  the  customer  for  a 
short  time  while  she  matches  these  goods  with  something 
else.  These  color  cards  for  the  crepe  de  chines  ore  made 
out.  because  as  a  rule  it  is  thought  that  women  buying  this 
silk  do  so  for  matching  purposes;  that  is,  they  do  not  often 
buy  a  full  dress  of  crepe  de  chine,  but  just  enough  for  :i 
waist  or  trimming  to  match  something  else. 

Broadcloth  Highest  Up 

The  broadcloth  is  put  up  on  top,  and  it  will  be  noted 
that  under  each  set  of  bolts  of  cloth  there  is  a  piece  of 
board  resting  on  the  shelf  in  order  that  the  bolts  may  be 
handled  more  easily.  The  broadcloth  is  on  top  as  the 
higher  handling  will  nol  injure  the  double  fold  of  cloth 
as  easily  as  in  some  of  the  light  lines  of  silk  and  wool. 

Editorial  Note. — Some  stores  in  Canada  and  across  the 
border  avoid  a  lot  of  waste  of  partly  cut  ends  by  arranging 
for  a  member  of  samples  of  more  popular  lines  before  the 
rloth  is  placed  on  the  shelves..  These  ynay  be  wrapped  in 
paper  and.  stuck  into  the  end  of  the  bolt. 
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Sending  Goods  Flat  to  Customers 

One  of  the  points,  which  although  a  minor  one,  has  an 
important  bearing  on  the  satisfactii  n  of  the  customer  with 
the  department,  is  the  fact  that  strict  instructions  are 
given  to  every  clerk  to  see  that  goods  in  being  sent  out  to 
customers  are  left  flat  and  not  rolled  up.  "We  do  not 
treat  our  dress  goods  like  a  piece  of  cheesecloth  or  cotton," 
said  the  manager  to  The  Review,  '-and  a  woman  does  not 
like  to  see  fine  dress  goods  come  to  her  rolled  up  in  a  tight 
bundle.  The  wrapping  department  have  orders  nol  t«> 
handle  our  iroods  in  the  way  that   we  describe." 

Generous  With  Samples 

With  regard  to  the  giving  of  samples,  the  department 
lias  a  generons  policy  for  anyone  who  desires  them.  "Wi 
lake  no  chances  lest  we  iret  in  wrong,"  said  the  manager. 
"By  refusing  samples  you  run  the  risk  of  offending  a 
person  who  is  already  a  good  customer  or  who  may  be- 
come so.  There  are  many  cases,  of  coarse,  where  we  lose 
by  it,  people  make  them  an  excuse  for  getting  oat  of  bay- 
ing, but  taking  it  altogether,  we  think  it  a  better  policy 
(Continued  on  page  5S.) 


David  &  John  Anderson 

Limited 

FINEST  GINGHAMS  MADE 


HIGH-CLASS,  EXCLUSIVE  DESIGNS 

Also   makers   of   high-class  voile, 

crepe,  cotton  dress  goods, 

shirtings  and  flannels. 

Greenshields  Limited 

SELLING  AGENTS  FOR  CANADA 
17  Victoria  Square         -         -         Montreal 


DRESS    FABRICS  Dry  Goods  Re  view 


The  Specialty  House  of  Canada ' 

MclNTYRE,  SON&  CO 


LIMITED 

Montreal        Canada 


Our  Buyers  are  Making  Frequent  Visits  to  the  Markets,  As- 
suring You  of  a  Stock  Assorted  in  Every  Detail,  to  Meet  Your 
Requirements. 

GLOVES,  HOSIERY  and  COTTONS 


UNDERWEAR 


Plain  and  novelty  white  goods,  Voiles,  Gabar- 


Ladies',  Men's  and  Children's  Cashmere,   Cot-  dines,    Piques,    Marquisettes,    Organdies.      Silk 

ton    Lisle,  Pure  Silk  and  Vegetable  Silk  Hose  and  Cotton  Weaves    all   latest   effects      Cre  e 

and  Halt   Hose,  including  all  the  latest  color-  „.             „        ,                         ,     . 

ings.     Extensive   range  Children's   Plain   and  Weaves>  fast  d^-  newest  shades" 
Fancy  Socks. 

Men's,  Ladies'  and  Children's  Underwear.  "Sunresista,"   a  cloth   with   greatest   color  test 

Popular   Niagara   Maid    Hosiery,    Gloves   and  known   to  textiles.     Novelties  in   printed  and 

Underwear.  woven  effects.     All  shades  of  our  well-known 

Trefousse  and  Rouillon  Kid  Gloves.  Roman  Sateen  and  "Cilktaf"  and  Broche  lin- 
ings. 

DRESS  GOODS 

Serges,  Gabardines,  Shepherd  Checks,  Mohairs,  All   lines  of  white  Cottons,  Sheetings,  Sheets. 

Lustres.  and  Pillow  Slips. 

SILKS 

Complete  range  of  Paillettes,  Messalines,  Pop-  SMALLWARES,  EMBROIDERY 

lins,  etc.     Plain  and  Fancies.     All  Blacks.  and  LACES 

I  INFNS  Extensive  range  of  Laces  and  Embroideries  for 

t^  n              r>i  •         j  T?                ™„™   .1    T>oki„  January  Whitewear  and  Early  Spring  Trade. 

Full  range  Plain  and  Fancies.     Damask  table  /.         .                               ■?      r      & 

Cloths    and   Napkins.     Madeira   Sets.      Fancy  Everything    in    Smallwares,    including    many 

Bath  Towels.  novelties. 

Our  Salesmen  are  now  on  the  Road  with  a  Complete  Range. 
Letter  Orders  Given  Special  Attention. 


We  are  sole  selling  agents  and  distributors  in  Canada  for 

"TREFOUSSE"  and  "ROUILLON" 

Kid  Gloves 

"VI  YELL  A"  "NIAGARA  MAID" 

Flannels  and  Shirtings  Silk  Gloves,  Hosiery  and  Underwear 
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G.  SIDENBERG  &  CO. 

116  Fifth  Avenue        -        New  York 

PARIS  NOTTINGHAM 

Converters  of 
White  and  Colored  Wash  Fabrics 

Season's  Novelties  Include : 

CAROLINA  SUITING  .  LIGHTNING  VOILE 

CREPE  CARLOTTA  VOILE  CARREAU 

MARQUISETTE  RAYE  CLUSTER  VOILE 


Visiting  Buyers  are  Invited  to  Call  when  in  New  York 


Grandmother's  Pride  Multiplied 

The  same  pride  that  our  grandmothers  fell  in  their  fine  array  of 
snowy  white,  grass-bleached  linen.-  is  reflected  and  multiplied  in  the 
thrifty  housewife  of  to-day  when  she  displays  her  beautiful  "Old 
Bleach"  Linens  before  her  guests — her  table  linen  in  her  dining- 
room,  her  centre-pieces  and  table  covers  in  her  drawing-room,  her 
towels  in  the  bathroom  and  spreads  and  shams  in  her  bedrooms. 

You're  starting  a  new  year  now.  Why  not  resolve  to  make  the  most 
out  of  your  linen  department?  Appeal  to  the  pride  and  good  taste 
of  the  women  of  your  town  by  showing  "Old  Bleach"  Linens  and 
displaying  them  in  your  window  trims. 

He  sure  to  see  the  rangt  of  "Old  Bleach"   Towels — over  200  designs. 
O.B.  Stock  in  Toronto.   ""^H 

R.  H.  COSBIE,  LIMITED 

Irish  Linen  Agency 

30  Wellington  Street  West        -        -        TORONTO 
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Ferguson  Brothers 

LIMITED 
Holme  Head  Works 

CARLISLE,  ENGLAND 

1876  PHILADELPHIA.  Highest  Award  |  /]st    Qf    Awards  1893  CHICAGO.  Highest  Award 

1878  PARIS.  Highest  Award  1906-7  NEW  ZEALAND.  Gold  Medal 

1879  SYDNEY.  Gold  Medal  1881  MELBOURNE.  Gold  Medal  1908  FRANCO-BRITISH.  Gold  Medal 

1887  ADELAIDE.  Highest  Award 
1884  CALCUTTA.  Gold  Medal 

MANUFACTURERS  OF  HIGH-CLASS 
DRESS  LININGS  and  COTTON 
DRESS  GOODS 


FERGUSON'S  VOILES 

HAVE  WON  WORLD-WIDE  REPUTE 

FOR 

GOOD  TASTE  and  REFINEMENT 


SPECIALTIES 

PRINTED   VOILES  (Double  Width) 

PRINTED  FOULARDS 

MOIRES  for  LININGS  and  SKIRTINGS 

BROCADES  for  LININGS 

PIQUES 

ALSO   SPECIALISTS  in  FINE   LININGS   for  TAILORS  and  CLOTHIERS 

ROBERT  B.  SCOTT,  Resident  Director  and  Selling  Agent 
OUR  SELLING  OFFICES 

UNITED  STATES  CANADA 

ROBERT  B.  SCOTT,  ROBERT  B.  SCOTT, 

No.  6036   Metropolitan  Building,  No.  232  Board  of  Trade  Building, 

No.  1  Madison  Ave.,      New  York  MONTREAL 
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DRESS    ACCESSORIES 


KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  salable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


3»v 


.<< 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John    King   &    Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 

Made  by 

JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established    1775 
Canadian  Representatives:  CAMPBELL,  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 


The  Utmost  in  Batting  Value 

NORTH  STAR,   CRESCENT 
and  PEARL  BRANDS 

of  Batting 

represent  value  to  the  customer  unequalled. 

Made  from  long  staple  cotton  white  as  snow,  soft  and  elastic,  this  bat- 
ting gives  your  customers  a  value  they  will  appreciate. 

Made  up  in  big  batts  that  open  out  into  strong  sheets  of  even  thickness. 
Selling  these  brands  will  bring  more  profit  your  way. 

ORDER    OF    YOUR    WHOLESALER 
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SPRING  1916 


White  and  Colored 
Cotton  Dress  Goods 


We  have  now  ready  a  large  and  varied  assort- 
ment of  Colored  Cotton  Dress  Goods 

Including 
40-in.  Printed  Voiles 

40-in.  Printed  Seed  Voiles 

40-in.  Printed  Marquisettes 

40-in.  Plain  Colored  Voiles 
40-in.  Embroidered  Voiles 

45-in.  Embroidered  Bordered  Voiles 
and  a  large  assortment  of  Woven  Colored  Striped  Voiles. 

In  White  Goods 

we  have  all  the  latest  and  best    fabrics   for 
Waists  and  Skirts 

Such  as 

Gabardines  Seed  Voiles 

Honeycombs  Basket  Weaves 

Diagonals  Piques 

Shirting  Madras  Organdies, 

etc.,  etc. 
Visiting  buyers  are  cordially  invited  to  inspect  our  lines  while  in  New  York. 

HURON  TEXTILE  CO.,  Inc. 

19-25  E.  24th  St.  (Carlisle  Bldg.)       ■      ■      NEW  YORK 

Telephone,  Madison  Sq.  2030-31-32 

A.  W.  SUTHERLAND  J.  CADIEUX 

506  McKinnon  Bldg.  10  Cathcart  St. 

Toronto,  Canada  Montreal,  Canada 


55 


Big  Run  on  Drape  Veils 

Fine  Nets  and  Meshes  With  Floral  Borders  and  All- 
over  Patterns  are  Leading  Novelty- 
Paris  Says  Colored  Veils — Floral 
Patterns 

VEILINGS  are  selling  in  remarkable  quantities,  and 
a  big  Spring  season  is  expected.  The  outstanding 
features  arc  the  many  novelties  in  drape  veils,  and 
everything  points  to  a  big  season  in  individual  veils  in 
the  coming  Spring.  The  majority  of  these  veils  fall  loosely 
from  the  brim  of  the  hat.  and  considerable  ingenuity  has 
been  directed  to  the  production  of  individual  veils  thai  arc- 
easy  to  arrange.  Some  veils  have  an  clastic  run  into  the 
top  which  holds  the  veil  in  place  on  the  brim  of  the  hat; 
others  have  a  circle  cut  out  of  the  centre  so  that  the 
veil  fits  around  the  crown  without  any  pinning  and  prac- 
tically drapes  itself.  Veils  of  this  kind  are  square,  cir- 
cular or  oblong.  There  are  also  large  square  veils  which 
are  thrown  over  the  hat  and  secured  with  the  hat  pins. 
The  half-circular  Mona  Lisa  shape  is  shown  again,  only 
it  comes  in  larger  sizes  than   when  first   introduced. 

Short    veils    reaching   to    the    nose    are    a    feature    and 
conic    both    in   straight    and   circular   shapes.      This   latter 


veil  is  very  smart  and  striking,  as  it  forms  a  full  Harinsr 
frill  which  is  in  keeping  with  the  full  skirts,  flowing 
sleeves,  and  flaring  peplums. 


Circular  veil — hexagon    mesh    with   put  tern   in    carnage 
with  the  flowers  and  /cures  in  velvet.     Tin-  border  is 
a  /(ic.  braid  with  pieot  edge.    Shown  by  E.  &  Z.  Van  Raalte, 
\<  w  York. 


FLORAL  BORDERS  LATEST  IN  VEILINGS 

Hnnd-rnn  novelty  border  with  embroidered  dots,  shown  by 

Novelty  Lace  &■   Veiling  Co-mpann 

Floral  Patterns 

Beautiful   light    Chantilly   lace  veils  are  showing  tor 

the  expensive  trade,  and  French  veils  come  in  fine  light 
Chantilly.  Mechlin.  Malines  and  filet  nets  ornamented 
with  run-in  scrolls  and  traceries  with  flowers  ami  leaves 
in  velvet  or  chenille.  These  flora]  patterns  are  the  hiprh 
novelty  and  come  in  both  borders  and  allover  patterns. 
both  in  individual  veils  and   in   piece  goods. 

The  big  vogue  for  individual  veils  will  certainly  accen 
tnate  the  trade  in  piece  goods.  Piece  goods  are  preferred 
for  tin'  popular  trade  as  the  special  length  required  by  the 
customer  can  be  purchased.  Light  nets  and  meshes  with 
ramage  patterns  and  with  single  and  group  dots  in  velvet 
and  chenille  are  showing,  and  hexagonal  nets  still  hold 
their  own.  In  meshes,  small  neat  effects  and  patterns  are 
exclusively  shown. 

High  Colored  Veils  in  Paris 
Paris  is  featuring  high  colored  veils,  and  while  t' 
are  the  high  novelty,  buyers  have  given  the  first  preference 
to  the  black  veil,  which  always  sells.    The  chief  colors  are 
navy,  brown,  taupe,  and  as  high  novelties,  purple,  copper 
and   Bordeaux   red. 

White  Goods  for  Easter 
Easter  should  see  the  white  veil  a  seller  as  the  all- 
white  hat  is  strongly  indicated  for  Kaster  wear.  One 
buyer  has  arranged  his  purchases  in  about  the  following 
proportion  to  the  dozen:  Six  black,  one  white,  three  navy, 
and  the  balance  divided  in  other  colors  with  brown  pre- 
dominating. 
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Neckwear  Novelties 


FOR  SPRING 


Neckwear — Ruchings — Aprons 


Manufactured    by 


FLETT,  LOWNDES  &  CO.,  LIMITED 


144    Front    Street   West 
TORONTO 


57 


Dry  Gouds  Review 


DRESS     ACCESSORIES 


A  Setting  of  Brilliants 

Light  weight  is  a  feature  of  the  new  umbrellas.  The 
handles  are  very  artistic,  though  less  metal  is  used.  Silver- 
work  comes  in  light  and  dainty  effects.  The  novelty,  how- 
ever, is  the  setting  of  brilliants.  The  handles  are  of 
ebonine  and  are  inset  with  lines  of  brilliants.  The  black 
and  white  idea  is  carried  out  by  the  use  of  a  cord  ribbon 
with  white  edge  for  the  ribbon  loop  through  which  the 
hand  is  passed.  This  loop  is  joined  either  with  a  white 
celluloid  olive-shaped  bead  or  with  o.  silver  friendship 
link. 

There  is  a  real  practical  idea  behind  the  selling  of  the 
new  short  umbrella  with  the  ribbon  or  some  other  form 
of  strap  through  which  the  hand  is  passed.  This  means 
that  the  umbrella  cannot  be  mislaid,  and  the  hands  are 
left  free. 


French  novelty  individual  drupe  veil  in  ramage  effect.  The 
mesh  is  a  very  fine  hexagon  and  the  pattern  and  sprays  of 
berries  are  embroidered  in.  Shown  by  Thompson  Lace  and 
Veiling  Co. 


Short-Handled  Umbrellas 

Until  Long  and  Shorl  Handles  Have  Some  Form  of 

Carrying  Loop  or  Ring — Newest  are  Set 

With  Lines  of  Brilliants. 

UMBRELLAS  are  higher  priced,  but  buyers  are  taking 
them  and  paying  the  advances,  for  a  shortage  is 
anticipated.  The  metal  parts,  ribs,  etc..  are  made 
from  Swedish  steel,  and  under  present  conditions  impor- 
tations are  most  irregular,  and  prices  are  from  100  per 
cent,  to  l'2.r>  per  cent,  higher.  There  is  a  decided  shortage 
of  silks  and  cloths,  and  deliveries  are  slow  and  uncertain. 
In  spite  of  all  difficulties  of  this  kind,  novelty  rules,  and 
alter  a  decidedly  heavy  run  the  long  Dirpctoire  handle  is 
giving  way  to  the  short-handled  umbrella.  The  long  handles 
are  by  no  means  dead,  and  richly  carved  ebony  and  other 
wood  handles  finished  with  a  cord  or  ribbon  ring  through 
which  the  hand  is  passed,  arc  showing. 

With  the  wider  skirts  the  short  handle  is  being  found 
the  most  convenient  and  the  new  handles  come  with 
teat  tier  straps,  loops  of  silk  cord,  tassel  finished,  or  witli 
ribbon  loops  finished  with  a  friendship  ring'  through 
which  the  hand  may  be  passed,  and  the  umbrella  hung 
from  the  wrist.  Another  idea  is  the  bracelet  of  shell  or 
of  ivorine  in  black  and  white.  As  a  general  rule,  the 
handle  is  finished  by  a  plaque  or  nob.  and  is  either  carved 
or  silver  trimmed. 

Parasol  lines  will  be  later  than  usual  this  year,  and  it 
will  he  well  into  January  before  styles  are  settled.  Both 
manufacturers  and  retailers  are  somewhat  apathetic  at 
present,  as  this  was  a  line  that  sold  very  badly  last  year. 
Silks  are  high   priced  and  so  are  other  parts,  and   so   far 

neither  buyers  nor  manufacturers  are  particularly  in- 
terested. They  are  waiting  until  nearer  the  time  when 
parasols  will  be  selling  at  retail  before  they  make  up 
sample  lines. 
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SENDING  DRESS  GOODS  FLAT  TO  CUSTOMERS 

I  Continued  from  page  50). 

lo  make  no  exception  to  the  giving  of  samples  when  we 
are  asked  for  them.  The  only  time  we  do  suggest  that 
they  should  be  sent  out  by  mail  is  on  a  busy  Saturday 
afternoon  when  the  clerks  have  no  time  to  look  up 
samples. 

"In  the  case  of  serges  and  other  staple  lines,  for  in- 
stance, navy  blues,  we  cut  out  a  number  of  samples  and 
have  them  ready  at  the  beginning  of  the  season  and  have 
certain  numbers  on  them  so  that  they  can  be  identified 
easily.  In  other  cases  we  ask  the  customer  to  brin<r  back 
the  sample  itself.  " 


SHORT  HANDLE  IS  THE  LATEST 

Umbrella  handles  set  icith  brilliants,  carved,  or  silrer- 
inoxntcd.  and  finished  with  a  cord  or  ribbon  loop  through 
which  tlie  hand  is  passed.  These  are  of  narroic  corded  rib- 
bons fastened  under  an  oral  irory  bead  or  a  friendship 
link.    Shown  by  the  Bropkey  Umbrella  Co. 
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Before 
the  Dove 
of  Peace 
Flutters 


~TQk 


Ribbons 
Will  Go  Higher 


It  is  an  accepted  fact  that 
this  War  will  last  for  several 
months  at  the  very  least,  and 
therefore  RIBBON  buyers  must 
be  prepared  to  pay  increased 
prices  as  time  goes  on. 

RAW  silk  continues  at  very 
high  prices  and  the  DYEING 
question  is  getting  in  a  very 
serious  condition  and  is  bound 
to  remain  so,  and  likely  to  get 
worse  and  worse. 

WE  are  fortunate  in  having 
very  nice  contracts  placed  for 


mostly  all  our  standard  lines 
at  advantageous  prices,  and 
therefore  are  in  a  position  to  pro- 
tect you  at  minimum  advances. 
Every  retailer  knows  that  we  can 
always  be  depended  upon  to 
DELIVER  GOODS  UP  TO 
SAMPLES  and  sharp  on  time. 

We  would  advise  you  to  place 
your  Spring  orders  early,  as 
FASHION  is  certainly  looking 
more  favorably  on  RIBBONS, 
especially  wider  widths  fdr 
Millinery  purposes.  Narrow 
widths  are   always  good. 


Mail  Orders  Promptly  Attended  to. 

Walter  H.  Barry  &  Company 

THE  SPECIALTY  RIBBON  HOUSE  OF  CANADA 

6  St.  Helen  Street  MONTREAL 

Winnipeg  Branch  :    222  McDermott  Ave. 
WINNIPEG 
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Looks  Better  for  Laces 

.Metal    Laces  Will   Sell   Well   Into  Spring  Season — 

Waist  Manufacturers  Using  Filmy  Shadows— 

Val.  Expected  to  be  the  Summer  Lace. 

SILVER  and  gold  in  the  form  of  lame  or  tinsel  laces 
form  the  mid-winter  trimming  note  for  the  evening 
gown  and  the  dress  hat.  Flounces  of  metal  lace  fin- 
ish the  edge  of  the  taffeta  gown,  and  the  evening  hat  has 
the  brim  or  crown  of  the  lace.  Silver  is  more  used  than 
gold,  but  gold  is  gaining  ground,  and  it  is  expected  thai 
these  metal  laces  will  sell  well  on  into  the  Spring  season. 
Bright  and  dull  silver  and  bright  and  dull  gold  arc  shown, 
both  in  the  lame  or  metal  thread  laces,  and  in  the  light 
net  laces  with  the  pattern  embroidered  in  tinsel  thread. 

Waist  and  dress  manufacturers  are  making  use  of  the 
lightest  and  filmiest  of  shadows.  The  new  radium  laces 
are  on  this  order,  and  come  in  metal  tints  and  delicate 
shades.  Large  orders  have  been  placed  for  net  top  laces 
particularly  in  flouncings  from  seventeen  to  twenty-seven 
inches  wide.  The  interest  in  filets  is  still  maintained  and 
medallions  and  bands  decorate  other  nets.  The  black 
and  white  effect  is  still  prominent  and  there  is  a  sine 
call  for  Chantillys. 

Valenciennes  laces  have  been  growing  in  favor  daring 
the  past  two  seasons,  and  these  laces  promise  to  take  the 
lead  for  trimming  waists,  lingerie  gowns,  children's 
dresses  and  fine  underwear  in  the  coming  Sprinu.  New 
York  buyers  are  ordering  wide  edgings  and  Bouncings  up 
to  36  inches  wide.  Waist  manufacturers,  and  makers  "l 
ladies'  neckwear  are  ordering  narrow   Venise  edgings. 


GOOD  SEASON  FOR  LACES  AND  EMBROIDERIES 

MONTREAL,  Jan.  10— (Special). -A  good  season 
is  being  predicted  for  laces,  embroideries  and 
trimmings  with  a  tendency  to  favor  wide  repeats 
in  finer  materials  and  neal  patterns.  Organdies,  marqui- 
settes, top  netts  and  Valenciennes  are  among  the  popular 
lines  in  which  there  is  a  good  demand  developing  for  new 
designs,  while  there  is  evidence  of  a  growing  popularity 
for  .the  metallic  laces  in  silver  and  "old. 

There  will  be  a  stiffening  in  prices  on  many  of  these 
?oods  but  there  is  no  indication  that  manufacturers  and 
importers  will  not  be  able  to  meet  practically  all  demands. 
in  the  general  readjustment  which  has  occurred  since  the 
outbreak  of  the  war,  a  very  large  measure  of  order  has 
been  brought  out  of  chaos.  Manufacturers,  importers, 
wholesalers  and  retailers  have  each  in  turn  adjusted  them- 
selves to  things  as  they  are  and  lo  educate  the  public 
appetite  to  these  conditions.  The  laces  and  other  trim- 
mings formerly  secured  from  Central  Europe  are  being 
replaced  by  the  mills  of  St.  (iall  and  Nottingham  and 
Switzerland  and  England  are  preparing  to  provide  dupli- 
cates or  substitutes  lor  nearly  all  German  and  Austrian 
products.  This,  with  war  conditions  prevailing,  means 
higher  cost  of  production  while  the  same  conditions  mean 
further  added  charges  in  ocean  rates,  insurance,  etc. 


-m- 


Stormont   Cotton    Mill,   Cornwall,   and   later  of   Canadian 
Cottons,  Limited. 


Yellow  Glove  for  Easter 

Otherwise  White  and  Black — Heavy  Embroideries  in 
Self  and  Contrast    Form  the  Novelty — 
The  Short  Glove  the  Big  Seller  ' 

THE  conditions  in  the  glove  market  are  unpre- 
cedented.. In  the  French  market  there  is  an  in- 
creasing difficulty  in  securing  skilled  cutters, 
tanners,  dyers  and  other  workmen.  So  far  the  trade  has 
been  living  on  the  surplus  stock,  and  the  real  destruc- 
tion has  not  yet  been  felt — not  that  there  have  not  been 
troubles  because  of  shortage  and  poor  deliveries  in  the 
past.     Prices  on  all  lines  are  on  the  upgrade. 

Women's  labor  is  plentiful  and  the  novelties  for  spring 
come  in  fancy  embroideries  and  these  are  more  prominent 
than  ever.  Heavy  three,  four,  and  five-row  embroideries 
are  shown  in  contrasting  effects;  black  on  white,  and 
white  on  black,  as  well  as  self  colors,  but  the  contrasting 
embroideries  are  the  most  fashionable.  Many  gloves  are 
pique  sewn,  but  there  is  a  strong  bias  in  favor  of  the 
round  seam. 

Fashion  is  introducing  the  yellow  glove  and  buff, 
ivory,  amber  and  even  canary  yellow  will  form  the  smart 
Easter  glove.  This  is  the  only  color  development,  and 
apart   from  this  the  gloves  selling  will  be  white  and  black. 

The  length  is  always  a  moot  point  but  the  short  glove 
will  be  the  leading  seller.  Some  buyers  state  that  they 
expect  to  sell  nine  pairs  of  short  gloves  to  three  of  long 
ones  to  the  dozen  during  the  early  season.  More  lomr 
gloves  will  be  sold  during  the  summer  season,  but  not  the 
usual  proportion  as  more  dresses  and  waists  than  for 
many  seasons  will  have  the  full  length  sleeve.  The  popu- 
lar trade  will  sell  more  long  gloves  than  the  stores  doing 
an  exclusive  trade.  This  is  because  the  cheaper  garment* 
will  have  the  short   sleeve. 

White  silk  gloves  will  take  the  place  of  the  chamois 
lislcs.  and  the  tendency  here  is  the  same  as  m  kids  —thai 
is,  the  style  tendency  favors  novelties  in  heavy  embroider- 
ies in  all  white  and  in  contrasting  colors. 


THE  LATE  A.   G.   WATSON 

The  death  occurred  in  December  of  A.  (!.  Watson,  oi 
Montreal,  a  veteran  of  the  cotton  industry,  at  the  age  of 
77.    Mr.  Watson  was  formerly  secretarv-treasurer  of  the 


ORGANDIE  AM)  MARQl'lSETTE 
Novelty  Embroideries — note    \'enine  edge   which    it   the 
high    novelty    feature.     Shouu    by   Muser   Rros.    (Canada) , 
Limited, 
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The  mark 

of  selling  value 


Veilings 

Laces 

Malines 

Chiffons 

Nettings 

Scarfs 

Neckwear 

Embroideries 

Millinery 

Novelties 


Complete 

Assortments  of 

All  Lines  Are  in  Stock 

at  Our 

New  Warehouse 

for  Immediate 

Delivery 


PLEASE  NOTE  OUR  NEW  ADDRESS 


Buyers    arc    invited    to    call,    or   see    our   travellers. 

Novelty  Lace  &  Veiling  Company 

76  BAY  STREET,        -        -        TORONTO 

Maurice  A.   Teller  Milton  J.   Teller 
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Dress  Set — Consisting  of  flat  collar  and  cuffs  with  ruffled 
edge  hemstitched  on  of  Georgette  crepe.  Shown  by  Pheonix 
Novelty  Co. 

Early  Season  Neckwear 

Fashion  [ndications  Point  to  a  Revival  of  the  Flat 

Collar— Capo  Effects— Dress  Sots  Are  Selling 
—Ruffs  for  Easter 

THE  Fall  season  was  not  up  to  expectations,  ami 
the  trade  is  eagerly  awaiting  the  advance  indi- 
cations for  the  new  season.  So  far  these  have  been 
very  meagre,  and  not  enough  to  build  upon  definitely. 
The  truth  is  that  the  high  collar  styles  have  not  turned 
out  to  lie  practical;  they  were  found  to  crush  badly  under 
the  high  coat  collar,  and  there  was  no  room  for  the  jabot 
or  fichu  under  the  coat  that  buttoned  tightly  up  to  the 
chin. 

For  the  early  season  the  most  promising  feature  is  the 
high  back  and  the  roll  over  front  collar.  There  is  some 
feeling;  also  for  ruebings  and  frillings.  Already  there  have 
been  developments  in  this  direction,  and  it  looks  as 
though  they  may  arrive  as  the  season  advances. 

Fashion  indications,  however,  arc  pointing  the  way  to 
cape  effects,  and  the  low  neck  styles,  and  this  is  a  late 
season  and  early  Summer  development  that  will  be  wel- 
comed as  it  means  different  forms  of  flat  collars.  There 
will  be  numerous  semi-high  collars,  particularly  during 
the  early  part  of  the  season. 

In  flat  collars  collar  and  cuff  or  dress  sets  will  be  a 
big  feature.  Some  models  come  in  Georgette  and  taffeta. 
but  in  spite  of  its  long  run  the  favored  material  is  the 
sheerest  organdie.  Not  only  will  white  be  used,  but  also 
delicate  colors.  These  organdie  collars  will  be  beautifully 
hand  embroidered,  and  will  also  be  trimmed  with  or- 
gandie embroideries,  many  of  which  have  Venise  edge. 
Venise  edgings  in  beautiful  patterns  and  in  long  repeats 
are  very  fashionable,  and  later  will  come  an  extensive 
use  of  Valenciennes  laces  in  the  true  val  patterns.    Rib- 


bon  bindings  and  narrow   ribbons  will   be   used  to   edge 
novelty  collars. 

Already  there  is  a  feeling  for  guimpes  and  chemisettes. 
These  effects  come  in  both  net  and  organdie  and  are  trim- 
med with  organdie  embroideries,  and  narrow  Venise  edg- 
ings. A  new  idea  comes  in  the  form  of  chemisettes  made 
of  colored  batistes  hand  embroidered. 

Easter  is  late  this  year,  and  for  pre-Easter,  and  the 
Easter  season  ostrich  and  pleated  Malines  ruffs  in  novelty 
effects  are  expected  to  be  big  sellers. 


Better  for  Ribbons 

Brighter  Outlook   for  Millinery  Ribbons  —  Narrow 

Widths  the  Present  Sellers,  But  the  Latest 

Millinery  Ideas  Favor  the  Wider 

THERE  is  a  distinct  feeling  for  ribbons  for  the 
Spring  season.  All  the  new  hats  show  touches  of 
ribbons,  and  some  models  are  made  wholly  of  rib- 
bon. The  preference  seems  to  be  for  narrow  ribbons 
either  with  or  without  the  picot  edge.  Should  the  high 
back  trimmings  come  back  again  as  they  promise  to  do, 
this  will  mean  the  use  of  ribbons  of  all  widths.  Ribbons 
are  used  for  the  high  trimmings  in  the  shape  of  win? 
effects  and  high  wired  bows  that  are  becoming  fashion- 
able. Faille,  gros-grain,  moire  and  taffeta  in  plain  colors 
are  used  for  this  purpose. 

The  narrower  ribbons  are  made  into  wired  or  set  small 
bows,  and  there  are  many  metallic  fancies  that  lend  them- 
selves excellently  to  this  style  of  trimming.  Sports  rib- 
bons for  banding  hats  are  shown  in  big  variety. 


Collar  and  cuff  set  of 
pleated  organdie.  Frilling 
finished  with  a  picot  edge. 
Shown  by  Flett.  Lowndes 
X-  Co. 
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TWO  LINES  OF  METAL  LACES 
NOW  MUCH  IN  DEMAND 


(Canaba),  Himtteb 

OUR  LINES  for  the  coming  season 
are  ready  and  our  stocks  complete  in 

VALENCIENNES  of  French  and  Eng- 
lish make. 

SHADOW  LACES  in  Edgings,  Bead- 
ings,  Flouncings,  Allovers. 

SILK  EMBROIDERED  SKIRTINGS 

in    Black,   White,   Ecru    and 
other  shades. 

METAL  LACES  of  every  description 
and  price. 

ORIENTALS  and  NETTOPS  in 
Black,  White  and  Ecru. 

EMBROIDERIES  on  ORGANDIE, 

Marquisette  and  Transparent 
Voile. 

EMBROIDERY  BOX-LOTS  on 
Muslin,  Cambric,  Voile,  Crepe 
and  Organdie. 

GEORGETTE  CREPES,CHIFFONS 

and  a  full  line  of  Fancy  Wash 
Goods. 

Our  travellers  will  be  on  their  respec- 
tive routes  early  in  January,  when 
inspection  of  our  range  is  respectfully 
solicited. 

12  ST.  HELEN  ST.       MONTREAL 
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The  Exquisite 
in  Neckwear 
for  Spring 

■ — dainty,  sheer  creations  that  will 
instantly  appeal  to  the  most  ardent 
lover  of  what  is  new  and  beautiful— 
that  is  a  general  description  of  the 
Finnie  Neckwear  for  Spring,  1916. 

Your  Spring  range  will  not  be  com- 
plete without  a  goodly  supply  of  our 
various  numbers. 

House  Aprons 

A  sensible,  serviceable  apron  thai  has 
met  with  splendid  success  for  the 
short  time  it  has  been  on  the  market 
is  our  "("overall"  Apron,  made  in 
Prints,  Ginghams,  etc. 

Write  for  samples  of  Finnic  Neck- 
wear and  Aprons  for  your  Spring 
trade. 

A.  Bruce  Finnie  &  Co. 

Corner  Craig  and  ( josford  Streets 
MONTREAL 


**/•> 


Women's    and    Children's 
Gloves,  Mitts,  Sweaters,  etc. 

"The  House  of  Coristine"  are 
showing  a  most  complete  range 
of  women's  and  children's 
gloves,  mitts,  sweaters,  etc  Over 
500  lines  of  leather  gloves  and 
mitts  to  select  from,  each  num- 
ber emphasizing  the  well-known 
Coristine  standard  of  value.  And 
in  woollen  mitts  and  gloves  for 
women  and  children  our  showing 
is  most  complete. 

Furs 

A  great  many  furs  will  be  sold 
this  winter  owing  to  the  offering 
of  exceptional  values  that  may 
not  be  possible  another  season. 
Our  range  will  make  sorting 
easy  and  profitable. 

We  await  your  commands. 

James  Coristine  &  Co.,  Limited 

MONTREAL 
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r^  REPE  GEORGETTE,  which  lends  itself  to  the  delicate 
^^  shades  in  Flesh  and  Maise,  is  a  leading  material  in  the 
better  class  Neckwear. 

The  designs  include  new  models  in  the  high  "Lotus,"  the 
"Roll,"  and  a  variety  of  flat  Collars. 

Salesmen  are  now  on  their  respective  territories  showing  an 
entirely  different  range. 

LADIES'  WEAR,  LIMITED,  TORONTO 

W.  F.  GOFORTH,  President 

Branch  Offices — Arts  and  Crafts  Building-,  Vancouver,  B.C.;  Hammond   Building,  Winnipeg,  Man.; 

512  Drummond  Building,  Montreal 


65 


DRY     GOODS     REVIEW 


60 


DRESS     ACCESSORIES 


Dry  Goods  Review 


DRESS  SILKS 

GILT  EDGE  SATIN 

SILK  THREADS 

RIBBONS 

MILITARY  BRAIDS 

CROCHET  COTTON 

STAMPED  LINENS 

Sizes,  Widths  and  Colors  for  Every  Purpose 


bpc: 


Salesmen  have  excellent  values, 
don  V  miss  seeing  them 


Belding  Paul  Corticelli,  Limited 

SALES  OFFICES: 

MONTREAL         TORONTO         WINNIPEG         VANCOUVER 

We  Manufacture  Belding's  and  Corticelli  Spool  Sewing  Silk 
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LA  TOUR 


The    new    short-handled    umhreJl 


as 

that  New  York  has  set  as  the  vogue  for  1916,  stand  out 
Strongly  in  contrast  to  the  long  staff-like  style  which  has 
been  and  is  being  used.    The 

LA  TOUR 

is  a  distinctly  novel  type  and  comes  in  many  varieties  of 
handles  with  ribbon  or  cord  bracelet,  some  inset  with 
brilliants  . 

The  short  handle  and  ribbon  loop  feature  will  appeal  to 
most  women  because  of  the  easiness  with,  which  the 
umbrella  may  be  carried.  The  loop,  when  around  the 
arm,  allows  the  umbrella  to  swing  free  of  the  ground, 
giving  full  use  of  the  hands  while  shopping,  travelling,  etc. 
it  will  find  favor  with  the  better  trade. 

Samples  and  prices  on  request. 

We  also  show  a  complete  line  of  ladies'  and  children's 
sunshades  for  1916. 

See  the  line  early. 


THE  BROPHEY  UMBRELLA  CO.,  LIMITED 


UMBRELLAS 


266  King  Street  West,  Toronto,  Ont. 

SUNSHADES  CANES  SUSPENDERS 


BELTS 
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The  LACE  GOODS  COMPANY,  Limited 

W^  tf/r  specialists  in  Laces,  Embroideries, 
Handkerchiefs,   Curtain  Nets,  etc. 

Scarce  Goods 

IMMEDIATE  DELIVERY 

We  have  a  stock  oi  KHAKI  HANDKERCHIEFS. 
A  big  variety  of  LACES. 

Special  values  in  EM  BROIDERIES  for  vour  white  sale. 
Also  CURTAIN  NETS  AKD  SCRIMS. 

Unsurpassed  Values 

Our  values  for  Spring,  1916,  an  the  most  noteworthy  we 
have  yet  offered  the  trade.  They  mak<  selecting  easy.  Ask  to 
have  a  representative  call  or  samples  submitted.  Better  still, 
give  us  a  call  when  in  the  city. 

The  LACE  GOODS  COMPANY,  Limited 

64  WELLINGTON  STREET  WEST  TORONTO,  ONTARIO 

IMPORTERS  AND   MANUFACTURERS'  AGENTS 


\ 
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A  Letter  With  a  Purpose 


52  Victoria  Square, 

MONTREAL,  P.  Q. 

January  1st,  1916 


TO  OUR  CUSTOMERS  AND  THE  TRADE: 

At  the  opening  of  the  New  Year  we  desire  to  thank  all  our 
patrons  for  their  support  and  kind  consideration  during 
1915  and  to  gratefully  acknowledge  their  expressed  apprecia- 
tion of  our  merchandise  and  service. 

Our  manufacturing  and  distributing  organization,  the 
largest  of  its  kind  in  the  World,  is  now  operating  under 
increasingly  difficult  conditions,  due  to  the  shortage  of 
labour,  which  will  be  further  intensified  by  the  inevitably 
greater  Military  demands  and  to  the  difficulty  of  procuring 
raw  materials. 

Our  representatives  are  now  calling  upon  the  trade  with 
samples  for  immediate  and  Fall  delivery  in  Kid,  Cape, 
Mocha,  Suede,  Lined  and  Unlined  and  Dress  Gloves,  also 
Ladies'  guaranteed  Silk  Gloves. 

1916  will  see  a  much  greater  scarcity  in  all  classes  of  fine 
gloves,  with  correspondingly  higher  prices,  in  view  of  which 
we  strongly  urge  you  to  cover  your  present  and  future 
requirements.  Orders  will  be  executed  in  rotation,  and  we 
advise  that  immediate  delivery  be  accepted  of  all  silk-lined 
and  unlined  gloves  at  to-day  s  prices. 

We  would  draw  your  particular  attention  to  the  fact  that 
no  alteration  has  been  made  in  our  terms  and  that  our  adver- 
tising support  will  continue  as  usual. 

DENT,  ALLCROFT  &f  CO. 
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HEGLA  FABRICS 

ALL  COTTON 

SILK  AND  COTTON 

Plain  and  Printed  Voiles 

Plain  and  Fancy  White  Goods 

Plain  and  Fancy  Piques 

POPLINS 

All  descriptions  of   Plain  and  Colored 
Yarn  Effects.    Qualities  suitable  for  the 

MANUFACTURING 
WHOLESALE 
RETAIL  TRADES 

Immediate  Delivery  Send  for  samples 

HENRY  GLASS  &  CO. 

44.4648  WHITE  STREET  NEW  YORK 
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Invest 


now  in 
ribbons 


ight  now  our  prices  are  in 
your  favor — they're  bound 
to  go  up  tho' 

Leading  European  and  American 
authorities   every   day   verify   our 
prediction  that  ribbons  are  on  the 
\  erge  of  further  big  advances. 
Our  range  right  now  is  most  com- 
plete and  our  prices  are  the  lowest 
that  they  will  be  for  some  time  to 
conic    They  represent  values  that 
are    worth    while    looking    into   at 
your  earliest  opportunity. 
Place- your  order  for  staples  in  all 
the  di  fferent  grades. 
See  our  range  as  earlv  ?s  possible. 
Samples  sent  on  request. 

SILK  COATS 

Our  new  range  of  Silk  Coats  will 
l.e  mil  thi  month,  and  coiem  '  -e  I  lie 
very  latest  styles  and  materials. 
Ladies'  Spring  Underwear.  We 
can  still  offer  at  old  prices,  hut  not 
for  long,  as  we  also  shall  be  obliged 
to  raise  our  prices  shortly. 

Thos.  May  &  Co.,  Limited 

14   ST.   HELEN    STREET 

Montreal 
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V\NRAALTE 


MADE  IN  AMERICA 

HP  HIS  is  a  winter  when  skat- 
■*•  ing   will   dominate   all   the 
fashionable  circles. 

The  demand  for  becoming  and 
distinctive  veils  to  protect 
Miladi's  face  and  keep  her 
hair  in  place  will  be  greater 
than  ever  before. 

E.  &  Z.  Van  Raalte 

5th   Avenue  and  15th  Street,  New  York  City 

Factories:    Paterson,  N.J.  Foreign  Of  f  ices  :   Lyons. 

Calais,  Nottingham,  Etc. 
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TRADE  -  MAR  K 


WntaWte 


Us 


HP  HE  Winta-Wite,  as  white 
and  wintry  as  its  name  sug- 
gests, is  a  veil  for  Miladi  when 
she  goes  skating.  It  is  a  fine 
veil  of  soft,  crackly  mesh  with 
snowflake  dots  that  lend  a 
spirit  of  winter  to  the  wearer. 
All  who  have  seen  this  latest 
Van  Raalte  creation  are  en- 
thusiastic. Let  us  show  or 
send  you   samples. 
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Sports  Coat  a  Leader 

The  New  Coat?  are  From  Hip  to  Knee  Length  and 
Full  and  Flaring — Special  Cloths  Used. 

THE  emphasis  so  far  is  being  laid  on  the  sports 
coat  and  nearly  every  manufacturer's  line  is  full 
of  smart  models  of  this  kind,  and  buyers  will  have 
no  difficulty  in  selecting  a  variety  of  fetching  models. 
The  new  coats  come  in  various  lengths,  reaching  from  jus! 
below  the  hips  to  just  below  Hie  knees.  All  models  flare 
and  many  are  cut  with  the  circular  back  swinging  from 
the  shoulders.  Some  models  are  belted  with  a  flaring  pep- 
lum. 


The  extreme  collar  shows  a  flaring  ca  but  the 

convertible  collar  is  the  one  most  used.  A  few  collars 
bigh  at  the  back  and  sides,  but  have  the  V  opening  in 
front.  Square  collars  and  flat  round  collars  are  also  used. 
Sleeves  snow  many  new  features.  All  are  full  and  some 
are  cut  in  bishop  fashion,  while  others  have  the  flare  or 
new  gauntlet  effect,  and  many  sleeves  are  cut  very  wide 
at  the  elbow. 

What  are  known  as  sports  cloths  are  used.  These 
coatings  are  decorated  with  fancy  yarns  and  come  in 
fancy  weaves  both  in  black  and  white  plaids  and  checks. 
Corduroys  and  velours  in  wJiite  and  light  colors  are  very 
much  used,  and  for  more  useful  wear  coats  are  shown  in 
serse  and  gabardine. 


ATTRACTIVE  AND  PRACTICAL  MIDDY 

This  middy  is  made  of  cotton  honeycomb  cloth  with 
collar  (intl  cuffs  of  even-striped  galatea.  The  feature 
is  the  buttoning  up  the  front  in  coat  fash  ion.  Mini  be 
worn  as  a  sports  coat.  Shown  by  The  James  Richard- 
son Co.  The  beretta  toque  has  the  crown  of  fancy 
cadet  straw  and  brim  of  varnished  straw  in  deep 
A  'ricaii  brown.    Shown  by  the  Harvard  Hal  Co. 

This  and  the  adjoining  illustration  were  posed  and 
photographed  by  The  Re  viae. 


SPORTS  <  i  I 


S  .1  BIG  FEATURE 


White  corduroy  velvet  model  cut  on  neie  full  flar- 
ing lines.  Back  -  rom  shoulder  in  full  godet 
pleats,  and  there  is  a  flaring  p'eat  starting  from 
pocket  at  side.  Square-cut  collar,  and  strap  that  draws 
in  fullness  >>/  bell  sleeve  is  of  blue  and  ichi 
goodt  overed  with  both  materials. 
Shown  by  Hutncr  Cloak  Co. 

-croicncd  Dircdo're  hat.  trimmed  black  satin 
ribbon  and  buckle.     Shoicn  by  D.  McCal!  Co. 
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Roller  Skater  Coats 


Anticipating  the  Trend  of  Spring  Styles  and  Sports 


These  styles  will  give  you  some  idea  of  the  variety  we  are  showing. 
Your   inspection    is    invited   at    our    New    York  or  Chicago  office. 

Headquarters  for  light,  medium  and  heavy  weight  rubberized  and  cloth    Raincoats. 
All    Weatherproofed    by    the    Kenreign    process. 


NEW  YORK: 
5th  Ave.  Bldg.,  5th  Ave.  &  23d  St. 


C.  Kenyon  Company 


NEW  YORK 


CHICAGO: 

Congress  and   Franklin   Streets 
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Elaborate  suit  of  navy  blue  taffeta  combined 
with  poplin.  The  short  coat  is  of  taffeta  with  a  full 
flaring  peplum,  and  has  a  bolero  of  the  poplin.  The 
collar  is  of  military  blue  satin,  and  the  coat  is 
satin  lined.  The  skirt  has  a  deep  circular  flounce 
of  the  silk,  over  which  is  a  tunic  effect,  finished 
with  deep  tabs.    Shown  by  M.  Pullan  &  Sons. 


Dressy  Spring  Suits 

Coats  are  All  lengths  from  Bolero  to  Hip  Lin< 
They  arc  Full  and  Fancy  and  the  Skirts 
Match. 


TLIF  simple  models  el'  a  year  ago  have  disappeared 
and  the  smart  suit  is  el'  deeidedlj  complicated  con 
struction.  Even  the  plainest  suits  follow  the  fash- 
ion Ear  enough  to  introduce  the  flaring  peplum  and  trim- 
ming touches  that  give  the  appearance  of  elaboration. 
The  manufacturers  are  very  enthusiastic  about  the  new 
models,  for  they  feel  that  the  trade  became  at  last  very 
tired  of  the  simply  tailored  models 

Tie'   combination    idea    is   extensively    featured,   and 

with   manv  models  it   is  hard  to  say  as  to  whether  the  suit 


is  of  cloth  combined  with  silk,  or  of  silk  trimmed  with 
cloth.  Poplin  is  taking  the  place  of  serge  to  some  extent 
as  a  satisfactory  poplin  is  easier  to  procure,  and  the 
silks  used  are  faille,  taffeta  and  satin  finishes.  Gabardine 
is  another  cloth  that  is  extensively  used,  and  there  are 
numerous  mixtures  in  checks,  small  stripes  and  plaids. 

There  is  no  shadow  of  an  attempt  made  at  adhering 
to  one  length  of  suit  coat,  and  boleros,  coats  that  reach  to 
a  little  below  the  waist  line,  and  hip  length  models  are 
all  showing.  The  meeting-  point  where  they  all  agree  is 
that  they  all  have  fullness  and  flare.  This  fullness  may 
be  either  at  the  sides  or  at  the  back  or  front  but  it  is 
present.  The  majority  of  coats  are  in  two  pieces,  namely 
the  waist  with  the  skirt  or  peplum  joined  on.  The  newest 
collars  are  low  and  flat,  but  many  are  high  at  the  back 
and  sides,  with  the  open  V-throat.  Among  the  extremes 
may  be  mentioned  the  perfectly  round  collar  and  the  cape 
collar  effects,  and  the  newest  of  these  capes  hang  in 
ripples  and  folds. 

$ 

Agreement  on   Alterations 

Mutual    Understanding    Between    Local    Merchants 

Clears  Up  Difficulty — Keeping  Track 

of  Each  Item 

AS  IS  stated  elsewhere  in  this  issue,  Hamilton  mer- 
chants have  come  together  on  "alteration  charges" 
ami  have  agreed  to  charge.     The  advantages  of  this 
arrangement    are   apparent    and   place   the  ready-to-wear 
trade  on   a   more   busi- 
ness like  basis.  FOR  ALTERATION  DEPARTMENT 

The  form  reproduced 
here  is  one  that  has 
been  worked  out  by 
The  Right  House,  and 
others  may  find  it 
worthy  of  adoption. 
When  the  charsre  is 
agreed  on.  a  vanilla 
card  is  used.  The 
number,  5S25  in  this 
case,  is  on  all  three 
sections  for  identifica- 
tion. The  blanks  are 
for  necessary  informa- 
tion. 

The  third  section  is 
kepi  at  the  parcel 
desk.  One  of  the  most 
important  lines  is 
"W  h  e  n      Wanted." 

There  are  six  bidders, 
one  marked  'Monday. 
one  Tuesday,  Wednes- 
day. Thursday.  Friday 
ami  Saturday,  some- 
thing like  the  receix  ers 
for  railwav  folders  in 
a  ticket  office.  If  a 
suit  is  to  be  ready  on 
Friday  the  "Parcel 
Desk "'  cwrd  is  put  in 
the  ••Friday"'  pocket. 
Mote  also  ••  Clerk   No.  .  . 


5X25 


Date... 


Address 
When  Wanted 


Kind  of  Garment 
1st  Fitting 
2nd  Filling 
Operator 
Fitter  


FOR  WORKROOM  RECORD 
5825 

Dept  


Operator  No. 
Time 


5825 

Name    


FOR  PARCEL  DESK 

Date- 


Address 
When  Wanted 


DepL  Clerk  No 

Price  All 

Paid  Chg  CO.D. 

Deliver  Ship  K 

Fitter 


"     Early  Friday  morning,  or 
sometimes  on  Thursday,  the  girl  at   the  parcel  desk   re 

minds    the   clerk    who   sold   the   suit    that    it    was   promised 
( Continued  on  page  95 
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O  INCE  our  reorganization  we  have  added  largely  to 
^  our  designing  staff,  who  are  developing  a  range  of 
models  which  are  real  originations  and  are  on  par 
with  any  exclusive  collection  shown  by  the  best  Ameri- 
can manufacturers.  Each  model  is  an  individual  cre- 
ation designed  on  the  lines  that  are  true  to  the  highest 
ideals  of  the  better  class  trade. 

r  I  AHOSE  buyers  who  have  seen  our  styles  in  the  pre- 
■*■  vious  seasons,  we  are  specially  anxious  to  view  our 
efforts  for  this  Spring.  They  will  be  surprised  with 
the  refined  taste  expressed  throughout  the  very  clever 
models.  We  have  made  a  complete  change  of  our 
usual  methods  and  we  are  now  in  a  position  to  supply 
the  very  best  Canadian  trade  for  their  most  particular 
customers. 

\^/E  have  decided  to  cater  to  the  buyers  who  are  con- 
"  "  tinually  in  the  market  for  something  entirely  dif- 
ferent to  what  is  shown  by  the  other  houses.  We  will 
devote  our  whole  time  and  attention  to  create  new  and 
unusually  distinctive  designings. 

O  AMPLES  will  be  cheerfully  submitted,  or  we  will 
^  make  an  appointment  for  one  of  our  men  to  call  on 
you,  or  better  still,  come  in  to  see  us  while  in  the  City. 
Our  large,  bright  show-rooms  are  conveniently  situ- 
ated on  the  main  floor. 

M.  PULLAN  &  SONS,  LIMITED 

Pullan  Building,  Cor.  Bay  and  Wellington  Streets 

TORONTO 
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Attractive  princess 
dress  for  Misses' 
wear.  This  model 
has  the  high  waist 
line,  and  the  full- 
ness of  the  skirt 
laid  in  pleats.  Note 
the  long  sleeves 
with  the  gauntlet 
cuffs,  and  the  large 
flat  collar  which 
finishes  the  neck. 
Shown  by  The  Hel- 
ena Costume  Co. 


Spring  Waists  Elaborate 

The  Convertible  Collar,  the  Fuller  Sleeve,  and  Ihe 

Gauntlet  Cuff  the  Leading  Features— Lingerie 

Waists  Are  of  Voile    and    Are  Trimmed 

With  Venise  and  Valenciennes  Lace 

THOUGH  erepe  de  chine  is  exceedingly  popular,  its 
place  is  being  taken  to  some  extent  by  Georgette 
and  these  are  about  the  only  materials  that  are 
made  entirely  of  the  one  fabric  The  combination  of  two 
fabrics  is  a  very  prominent  and  plain  satin,  taffeta  faille, 
and  erepe  de  chine  are  made  up  in  combination  with  chif- 
fon, silk  voile  ami  Georgette.  The  lower  part  of  the 
blouse  is  of  the  heavier  fabric  and  the  upper  part  of  the 
transparent  one.  Some  models  show  the  silk  or  satin 
placed  on  the  lining  and  veiled  by  the  transparent  fabric. 
Lace  is  more  used  for  trimming  than  for  some  time  part. 
but  by  no  means  lavishly.  It  is  liner  and  of  better  grade. 
Some  new  models  show  the  silk  and  the  transparent 
fabric  used  in  wide  stripes  for  the  body  of  the  blouse, 
with  the  sleeves  of  the  light  material.  There  is  little 
change  in  style  though  there  is  a  general  tendency  to  more 
elaboration.  The  convertible  collar  is  seen  on  the  majority 
of  models  though  a  few  have  the  high  neck.  The  most 
ebansre  conies  in  the  sleeve  which  shows  decidedly  more 
fullness  at  the  elbow,  and  is  gathered  into  deep  gauntlet 
cuffs.    Yoke-like  empiecements,  novel  drop  shoulder  effects 


and   set   in   sleeve   arrangements   are   the   latest   ideas   to 
which  the  designers  are  working. 

Indications  point  to  a  bigger  season  than  for  some 
time  for  lingerie  blouses,  and  the  line  is  very  attractive. 
Voile  has  entirely  superseded  lawn  as  the  leading  blouse 
fabric  and  voiles  of  exquisite  finish  and  sheerness  are 
used.  Embroidered  and  striped  novelties  are  seen  but  the 
majority  of  models  are  made  up  in  plain  voile.  Though 
the  whole  effect  is  more  elaborate  the  models  are  quite 
simple.  Yoke  empiecements  are  used  and  there  is  a 
return  to  fine  tuckings.  The  sleeves  are  long  and  finish 
with  some  variety  of  gauntlet-cuff,  the  collar  of  the  con- 
vertible cut  showing  a  considerable  V  in  front. 

But  the  big  change  in  the  trimming  of  both  the  collar 
and  cuffs  with  St.  Gall  Yenise  edgings.  The  designs  and 
patterns  are  new  and  large  designs  and  wide  rep 
when  the  width  of  the  laee  is  considered  is  a  feature. 
Valenciennes  lace  is  more  used  than  for  many  seasons, 
and  the  true  \*al  patterns  are  in  high  favor. 

Middies  have  a  big:  season  before  them,  and  there  are 
many  novelties  in  the  line.  The  new  wide  stripes  are  made 
up  into  very  smart  models,  and  striped  collars  and  cuffs 
are  added  to  the  white  middy. 

A  new  middy  comes  in  coat  style  and  can  be  used 
either  as  a  sports  coat  or  a  middy.  This  model  is  made 
in  a  heavy  honeycomb  cloth  as  well  as  in  gabardine, 
Indian  head,  and  linen  finished  cottons.  Military  pockets 
and  belts  are  added  to  many  models,  and  touches  of  hand 
embroidery  in  color  trim  both  pockets  and  collar. 

AN  EARLY  SPRING  MODEL 


This    tcaist   is   of  even-striped   silk    voile    with    jumper 
effect,  and  cuffs  and  collar  of  satin   matching  the  colored 
stripe.    Note  the  V  cut  at  the  throat  and  full  bishop  sl< 
Shown  by  the  Winsome  Waist  Co. 
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In  the  space  of  ten  years  we  have  built  up  a 
tremendous  business  in  Wash  Dresses. 

To-day,  with  four  busy  factories  crowded 
with  work,  and  a  business  that  has  jumped 
from  $10,000  annually  to  .$10,000  weekly,  we 
are  the  most  important  makers  of  Wash 
Dresses  in  North  America. 

You'll  come  to  us  eventually — why  not  see 
us  now?  Our  Sprint;-  Line  is  the  crowning 
achievement,  reflecting  a  host  of  original 
taodes  and  beautiful  fabrics.  $1.00  to  $3.75 
each. 

We  hope  to  enroll  you  on  the  long-  list  of 
stores  that  have  piled  up  bigger  and  bigger 
profits  every  season  on  Rosebud  Wash 
Dresses.     $1.00  to  $3.75  each. 

A  Special  Department  tor 

Stouts  and  Odd   Size  Garments 

From  $1.50  to  $3.75 

Rosebud  Mfg.  Co. 

37-43  VV.  26th  St.     .  NEW  YORK  CITY 

Canadian  Representatives  : 

Chas.  E.  Yorick 

51   W  Avenue  S.,    HAMILTON,  Ont.,    Canada 
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Dry  Goods  Review 


READY-TO-WEAR  GARMENTS 


$ari£  t£  ^featuring 


Brown  taffeta  dress  made  in  mid-Victorian  style.  The  plain  skirt  is  finished  with 
a  full  flounce  and  is  draped  up  at  one  side  to  show  the  petticoat.  The  waist  is 
pointed  in  front  and  the  fxdl  bishop  sleeve  has  deep  caps  cut  in  one  with  the  shoulder. 
The  collar  and  the  deep  sleeve  frills  arc  of  pleated,  very  sheer,  handkerchief  linen. 
This  is  a  Maurice  Mayer  Model  that  reached  America  just  in  time  to  be  photo- 
graphed for  this  issue. 
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INCORPORATED 


Women's,  Misses',  Children's  Dresses 

and 

Waists 

33  ft®  41  lE&sft  HBUM  ! 
New  York. 


Canadian  Buyers  are  cordially  invited  to  visit  our 
show  rooms  when  in  New  York. 


Extensive  Lines 
Hand-Made  and  Hand-Embroidered  77        /        •  HA    J    1 

Waists  and  Children's  Dresses  JtLXClUSlVe  IVloaelS 
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READY-TO-WEAR  GARMENTS 


DISTINCTIVE   CHILDREN'S   STYLES      OR 
SPRING  AND   SUMMER   WEAR 


No.     1 — Shown     by    Flett, 
Lowndes  &  Co. 


No.  3 — Shown  by  Borgenicht 
&  Sons,  Inc. 


M>.  l— Child's  box  coat  of  cream  silk  finished  repp  with  double  collar.  The  under  collar  is  of  the 
material,  the  upper  one  of  cream  satin  pointed  at  the  back  and  finished  with  a  small  silk  tassel. 

No.  2 Dress  for  girl  eight  years  old  and  under,  made  of  white  Indian  Head  in  the  new  high-waited 

effect.  The  skirt  is  shirred  on  to  the  waist  and  is  finished  with  button-holed  scallops  in  contrasting  color. 
The  flat  collar  and  cuffs  are  finished  in  the  same  manner. 

No.  3— Dress  of  linen  colored  suiting.  The  u-aist  is  of  the  same  suiting  with  gabardine  stripe  in  Paddy 
green.  Three  box  pleats  back  and  front  fasten  on  to  the  waist  with  a  button,  and  a  black  velvet  ribbon  t* 
passed  under  the  pleats  forming  a  belt. 
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Dry  Goods  Review 


Canada's  Most  Expert  Makers  of 
Popular-Priced  Women's  House 
Dresses  and  Aprons  of  all  Kinds 


Quality  A. — Assorted  prints,  made  up  in 
a  nice  run  of  neat,  attractive 
patterns  and  colorings. 
Made  to  sell,  dress  only,  or 
with  dust  cap  and  apron  to 
match  each  garment. 

Quality  B. — Assorted  Ginghams,  good 
quality  cloth  and  a  nice 
variety  of  patterns  and  col- 
orings. Made  to  sell,  dress 
only,  or  with  dust  cap  and 
apron  to  match  each  gar- 
ment. 

Quality  C. — Extra  fine  quality  Ging- 
hams in  assorted  patterns 
and  colorings.  Made  to 
sell,  dress  only,  or  with 
dust  cap  and  apron  to 
match  each  garment. 

Our  goods  are  well  made,  grand  fitting, 
and  we  are  in  a  position  to  give  good 
deliveries.  Our  prices  are  the  lowest  in 
Canada. 


Write  for  Samples  To-day. 


Hercules  Garment  Co.,  Limited 

59  St.  Peter  Street,  Montrea 

FACTORIES  AT   LOUISEVILLE,    QUEBEC 
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Heavier  Cotton  Fabrics  for  Children's  Wear 

The  Middy  Dress  is  the  Latest — Many  Smart  Little  Models  Show  the  High  Waist  Line 

Both  in  Coats  and  Dresses 


APPROPRIATE  cloths  at  prices  which  admit  of  the 
making  up  of  smart  little  garments  that  come  with- 
in the  price  limit  set  by  the  majority  of  customers 
arc  not  abundant,  and  there  has  been  some  switching  of 
cloths — lor  instance,  serge  is  not  so  much  in  evidence 
as  usual  and  its  place  in  popular-priced  lines  is  supplied 
by  mixtures  and  fabrics  wholly  of  cotton — cotton  gabar- 
dines, coverts  and  highly  mercerized  poplins  and  repps. 
Black  and  w'  ite  checks  and  tweed  mixtures  are  also  used 
and  the  former  are  immensely  popular. 

Some  of  the  newest  models  are  in  the  Empire  style 
with  deep  yoke  on  to  which  the  skirt  is  set.  Following 
the  fashion  set  by  mothers'  garments  the  skirt  is  cut 
along  flaring  lines.,  and  the  pleats  are  introduced  to  give 
more  fullness.  Another  point  is  that  sleeves  are  fuller 
and  are  gathered  a  little  into  the  cuff.  Collars  in  almost 
all  cases  are  convertible,  and  can  be  worn  buttoned  up 
or  with  the  Y  opening.  A  few  models  have  the  lingerie 
collar-  made  of  self  finished  pique  or  repp  finished  with 
button-holed 'embroidery  or  an  edge  of  Venise  lace. 

Buttons  are  a  big  item,  and  with  a  few  tassels  cover 
about  the  whole  id'  the  trimming  items.  Ball  buttons,  par- 
ticularly of  bone  or  metal,  are  very  much  used,  while  other 
smart  models  have  buttons  id'  jet,  celluloid,  or  just  covered 
with  the  (doth. 

Many  belted  models  are  seen,  but  the  belt  is  not  placid 
so  low  as  it  was.  The  skirt  flares  out  below  the  belt  and 
inverted  pleats  give  added  fullness.  A  collar  of  soft 
pique  or  of  white  repp  finished  either  with  a  scalloping  of 
embroidery  or  a  Venise  edge  is  seen  on  many  of  the 
coats  designed   for  the  younger  girls. 

Box  coats  are  always  shown  but  this  year  there  is 
more  flare  and  fullness  to  the  models.  Highly  mercerized 
repps  with  a  finish  that  makes  the  material  dillieult  to  tell 
from  silk  will  be  largely  used  for  coats  of  this  kind.  This 
fabric  is  particularly  handsome  in  cream  and  cadet. 

The  Spring  models  seen  so  far  for  children's  wear  are 
very  practical,  the  majority  being  made  up  in  the  heavier 
fabrics  such  as  Indian  Head  and  linen  suitings,  galateas, 
piques,  ducks  and  drills.  The  success  of  the  middy  has 
led  to  the  introduction  of  the  middy  dress.  The  popular 
wide  stripes  are  used  extensively  for  the  middy  and  the 
pleated  frill  which  forms  the  skirt  is  either  stitched  or 
has  the  pleated  part  buttoned  on  to  a  false  hem  concealed 
under  the  hem  of  the  middy.  The  middy  part  is  exactly 
the  same  as  an  ordinary  middy  blouse. 

A  very  useful  and  af  the  same  time  very  smart  little 
dress  is  made  of  cotton  covert  cloth  in  the  popular  khaki 
shade  trimmed  with  scarlet  and  with  brass  buttons. 

Empire  waist  Line  for  Smaller  Ones 

For  the  smaller  children  the  new  dresses  show  the 
Empire  waist  line.  Dresses  of  this  kind  are  made  of 
Indian  head  or  repp  in  solid  colors,  and  are  trimmed  with 
embroidered  scalloping.  The  skirt  is  set  on  with  row-;  of 
shirring  headed  with  a  row  of  scalloping,  and  the  flat 
collar  and  pointed  cuffs  are  finished  in  the  same  manner. 

There  is  a  very  general  feeling  that  dresses  in  solid 
color  will  be  good  particularly  in  repps,  while,  cadet  and 
rose  being  the  leading  colors.  Pin  tucks  are  among  the 
new    trimmings,   and    pleats,    panels,   and    pockets   are    a 

iture.  These  dresses  are  belted  but  the  belt  is  not 
placed  so  low.    It  looks  as  though  checked  ginghams  were 


coming  back,  and   many  little  dresses  show  the  combina- 
t  ion  of  checks  and   plain. 

® 


Spring  Corset  Models 

Broche   Fabrics  and  Flesh  and  Pink  Selling — The 
Now  Brassieres  Are  More  Heavily  Boned 

CORSET  models  for  the  Spring  season  slow  little 
eJ  ange  and  thougb  they  are  designed  to  give  a 
waist  line  and  a  suggestion  of  the  rounded  hip.  the 
departure  from  the  easy  fitting  type  is  more  apparent 
than  real.  There  is  just  a  slight  nipping  in  at  the  waist, 
and  a  suggestion  of  rounding  at  the  hip  line.  Hut  to 
this  waist  suggestion  and  to  give  a  smooth  even  contour 
to  the  bust  there  must  be  height  above  the  waist  line, 
and  the  new  corsets  are  from  .'i1  2  1"  5  inches  high  in  the 
bust.  Models  cut  this  height  were  put  out  for  the  Fall 
season,  but  there  has  been  considerable  unwillingness  dis- 
played to  adopt  the  new  models.  Women  of  slender 
figure  bought  these  more  freely  than  those  of  more  fieshj 
build  as  the  extra  height  and  the  incurve  at  the  waist 
made  little  difference  to  their  comfort.  The  model- 
the  stout  figure  afforded  a  more  difficult  proposition  ami 
women  with  this  kind  of  figure  are  still  buying  the  lower 
models. 


Our  New   Show   Rooms 

ARK  NOW  AT 

302  FIFTH  AVE.,   Cor.  31st  Street 


We  will  be  glad  to 
see   visiting   buyers. 


Tolored  Petticoats 


Office  and   Factory: 
119  W.  25th  STREET 


NEW  YORK. 
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THE 


BRAND 


Our  travellers  are  now  out — their  sample 
trunks  full  of  this  celebrated  brand  of 


&h& 


MMm 


Our  Salesmen 

ONTARIO  AND  QUEBEC: 

H.  J.  DESAUTELS 
VICTOR  DESAUTELS 

MARITIME  PROVINCES: 
B.    H.    SWIFT 

WESTERN  PROVINCES- 
FRANK  CLARK 


— the  very  best  showing  of  Spring 
styles  in  Ladies'  Waists  ever 
assembled. 

Included  in  the  line  are  white 
and  colored  waists,  crepe-de-chine, 
Jap  silk  and  wash  waists,  every 
one  of  which  is  designed  and  made 
up  for  quick,  profitable  selling. 
Prices  range  from  $9  to  $60  the 
dozen. 

Our  house  has  become  famous  as  the  home  of 
distinctive  styles  at  popular  prices,  and  our 
latest  productions  thoroughly  live  up  to  the 
reputation  established. 

Service  is  our  specialty.  We  positively  guar- 
antee the  promptest  delivery.  See  our  repre- 
sentative and  order  your  Spring  stock  to-day. 


McCutcheon  Waist  Co.,  Limited 

329  St.  James  Street,  Montreal 

PHONE-MAIN  1540 
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READY-TO-WEAR  GARMENTS 


HOUSE  APRONS 

and 

HOUSE  DRESSES 

An  excellent  range  made  from 
the  most  [serviceable  Prints 
and  Galateasto  sell  at 
Popular  Prices.     If  you  are 

not  already  with  us,  kindly  ask 
for  samples. 

Goods  at  keenest  factory  prices. 

Harrower   &   Johnston 

301  St.  James  Street,     -     Montreal 


3914 


The  Canada  Princess 
Dress 

Something  New  in  Dresses 

The  Canada  Princess  is  exactly 
what  the  name  implies,  the  best  and 
niftiest  dress  for  Miss  Canada.  It  is 
distinctive  in  every  detail  and  has  the 
graceful,  girlish  lines  of  a  real  Prin- 
cess. 

No.  3914 — Canada  Princess.  Made  of  fine  Panama 
Cloth,  trimmed  with  Siik  Braid  and  Buttons.  Par- 
ticularly adapted  for  Girls  and  Misses. 

Sizes  ll  to  20.  Cloth,  Black,  Navy,  Brown,  Dark 
Bed,  Green,     Price,  $6.50. 

No.  3919 — Canada  Princess.  Made  also  of  fine 
Panama  Cloth,  trimmed  with  Silk  Braid.  The  front 
is  outlined  with  a  double  row  of  buttons.  The 
pockets  have  :\  suspended  effect  from  the  belt. 
M  together  conforming  strictly  to  the  Canada  Prin- 
cess   lines. 

Misses'   S,  rs.   14  to   20. 

Colors.  Black,  Navy,  Brown.  Dark  Red  and 
Green.  Price,  $0.75. 

Also  made  in  Serges,  Silks  and  Wash  Materials 

Made   and   Designed   Exclusively    by   the 

HELENA  COSTUME  CO. 

LONDON,  ONT. 
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Spring 

and 

Summer 

Styles 


COATS 

and 

%   SUITS 


In   Values   Unexcelled 


Take  as  example  the  Suit  illustrated  herewith — not  selected 
because  of  unusual  Schwartz  &  Co.'s  merit- — it  is  merely 
representative  in  both  style,  beauty  and  moderate  price.]  £  ;  _, 

Style  278 — Made  in  black  and  navy  serge  only,  or  in  all  lead- 
ing shades  of  poplin  or  gabardine.  Lapel  may  be  buttoned  high 
or  low.  Two  bands  black  silk  taffeta  at  sides  which  are 
developed  in  ripple  effect.  A  model  particularly  adapted  to 
all  figures — girlish  or  matronly.  I  I 

$15.00 

A.  SCHWARTZ  &  COMPANY 


Harry  Stoll 


Coats  tsf  Suits 


Abe  Schwartz 


^. 


20-28  W.  33rd  Street,  NEW  YORK 


J 


If  It  pays  to  advertise  if  your 
line  is  good,  and  it  pays  to 
buy  advertised  lines,  because 
they  are  invariably  satisfac- 
tory. The  general  public 
have  long  been  educated  to 
believe  that  advertised  goods 
are  best.  Can't  you  see  that 
you  are  laboring,  not  only 
under  a  handicap,  but  under 
a  cloud,  if  your  product  is 
not  advertised?  Publicity 
dispels  the  cloud  of  suspi- 
cion and  removes  the  handi- 
cap. 
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READY-TO-WEAR  GARMENTS 


LEADER 
No.  1307 

$8.50  per  Doz. 


Fine  Embroidered  Organdie,  New  Lotus 
Collar,  Hemstitched  Seams.  "  Delivery 
Right   Now." 


Embroidered 
Voiles 

$8.50 


$10.50 


Embroidered 
Organdies 

$12.00  PER  DOZ 


RETTIE  &  SMITH 

Manufacturers  LIMITED 

233-239  Bleury  Street  MONTREAL 


Certainly  the  Best  Popular- Priced  Waists 
and     Middies    shown    to    the    Trade 


SEND  FOR  SAMPLES 


961—  $16  50- 
6  m.  to  2 

Children's 
Wear  from 
birth  to  six 
years  of  age. 


Only  tots 


894,  $7.50.  2  to  6 


Yes,  and  only  little  t<>t>.  from  the  new-born  baby  to  the 

child  six  years  of  age,  are  outfitted  by  US. 

Ours  is  the  only  house  in  existence  catering  exclusively 
to  this  trade.  We  are  specialists  and  as  such  are  able 
to  offer  a  range  of  styles  and  values  such  as  has  never 
been  equalled  in  the  trade.  No  matter  what  it  is — the 
tiny  layette,  or  the  girl's  dress,  the  flannel  blanket  or 
the  smart  little  coat,  the  fluffy  wee  bonnet  or  the  girl's 
bat.  we  offer  a  fine  assortment  to  .-elect  from. 

We  invite  a  call  when  iii  New  York  or  correspondence. 
Samples  s<  ni  prepaid  <>n  r<</ii>*t 

Julius  Sonn  Co.,  Inc. 

The  largest  exclusive  makers  of  Infants'  and  up  to 
six-year-old  Children's  Wear  in  the  world. 

63-67  West  35th  St  ,        62-64  West  39th  St. 

NEW  YORK  CITY 
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Another 

Goldman 

Dress 

Sensation! 

A  most  interesting  announce- 
ment to  the  Trade  will  soon 
be   made  regarding  a  new  de- 
velopment   in    Dress    Styles. 
In   justice  to  yourself    you 
should  make  it  a  point  to  visit 
our    showrooms  —  it    may 
change   your   ideas    of    styles 
entirely. 

Our  Spring  Line    is    j\ow   Ready 

Goldman  Costume  Co, 

Waldorf  Building                 2-16  West  33rd  Street 
NEW  YORK 

1 
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Kassab  Kimonas 

(MADE  IN  CANADA) 

Latest  Designs         Newest  Fabrics         Beautiful  Effects 

Sell  at  Sight         Good  Profit 

For  Samples  or  Prices  Write 

KASSAB  KIMONA  MFG.  CO. 

14  ST.  HELEN  STREET,  MONTREAL 


Borgenicht  &  Sons  Co.,  Inc. 

SUCCESSORS  TO 

Borgenicht,  Kornreich  &  Co. 

1115  BROADWAY,  N.Y.C. 

We  have  no  connection  with  any  other  Firm  using  a  similar  name 

The   Largest    Children's   Dress   House    in   America 

Everything  in  Dresses,  ranging  in  ages  from 

2  to   6  -        -        from  $4.50  to  $18.00  per  dozen 

6    "14  -  "        4.50   "  36.00 

13  "17  -        -  "         9.00    "     48.00 

14  "  18  -  "         9.00    "     48.00 

Intermediate  Dresses  to  fit  the  stout  girl  from  12  to  16  years 

Our  Spring  Line  is  now  complete  and  consists  of  the  Latest   Novelties 

both   in  Material  and  Styles 

WRITE  FOR  OUR  SPRING  CATALOG 

Can.  Rep.,  Joseph  S.  Cohn,  6  Bleecker  St.,  Toronto 


If  Have  you  something  to  buy  or  sell,  or  are  you  needing  some  experi- 
enced help?  If  so,  an  ad.  in  the  condensed  advertisement  column  of 
the  DRY  GOODS  REVIEW  will  carry  your  message  where  it  will 
be  read  in  nine-tenths  of  the  dry  goods  and  departmental  stores  through- 
out Canada.  You  can  reach  all  these  prospects  for  only  two  cents 
per  word  for  each  insertion. 
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READY-TO-WEAR  GARMENTS 


Dry  Goods  Review 


The  complete  National  Line  for  Spring, 
1916  is  ready  for  your  approval.  It  com- 
prises an  exclusive  range  of 

RAIN  and  UTILITY 
COATS 

showing  the  season's  best  features  in  style 
and  cloth,  everything  to  make  them  attractive 
and  rapid  sellers. 

being  specialists  in  coats,  in  fact  makers  of  coats  only,  we 
have  brought  our  line  up  to  a  high  standard  of  excellence, 
which  is  instantly  recognized  in  National  values.  National 
coats  are  Made-in-Canada.  They  are  equal  in  style  to  the 
best  imported,  and  better  in  value. 

Your  early  inspection  is  requested — travellers  now  out 
with  the  complete  range.  A  card  will  get  you  in  touch  with 
them. 

Ask  for  our  Raincoat  catalog. ... 


£ 
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Infants'   and  Children's  Dresses 

Children's,  Misses'  and  Women's  Middies 


Whether  for  the  tiny  infant  in 
long,  flowing  clothes  or  the  rol- 
licking school  girl,  the  Richard- 
son 1916  range  of  Dresses  gets  the 
instant  attention  of  the  mother. 

The  Richardson  Brand  on  juven- 
ile dresses  is  your  one  best  guaran- 
tee of  selling  value — your  guaran- 
tee of  a  money-maker. 

If  you  haven't  given  much  thought 
about  the  value  of  a  children's 
department  to  the  general  business 
of  your  store,  it  will  pay  you  to  get 
in  touch  with  us  right  now  and  to 
find  out  what  live  merchants 
everywhere  think  of  it. 

Children's  departmentsare  spring- 
ing up  everywhere — will  you  have 
one  for  1916? 


Bll — (10.80   11   do*. 


39r — |tS  11  dm. 


Write  for  samples. 


Jas.  Richardson   Company 

14  Breadalbane  Street,  Toronto,  Ont. 
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R E  A  D  Y  -  T  0  -  W  E A  R   G A R MENTS 


Dry  Goods  Review 


Some  New  Ones 
Real  1916  Values 


No.  1176— Silk  Tussah  Waist,  made  in  pink  anil  white, 
sky  and  white  and  black  and  white  pencil  stripe, 
with  Nippon  Meteor  convertible  coljar  and  cuffs. 
Per    dnz.      . ^4.00 


No.  1152 — Good  quality  crepe  de  chine,  hemstitched  and 
trimmed  with  buttons.  Collar  ran  be  worn  high  or 
low  equally  well,  turn-back-  cuff.  Pink;  Ivory.  Chimp. 
and    Black.      Per    Cttx $34.50 


No.  1154 — Fine  heavy  quality  crepe  de  chine,  hand 
smocked  front,  convertible  collar,  and  French 
cuffs,  all  leading  shades.     Per  doz $39.00 


No.  1139 — Nippon  .Meteor  finish  Jap  waist,  large  box 
pleat  each  side  of  front,  and  new  high  or  low  collar. 
Remarkable  value;   white   only.     Per   dcz $18.00 


This   quartette  of  Winsome  Models  are   representative  of   our   Spring.   1916.   showing.    Order 
by  number  in  any  quantity  desired.     Mail  trial  order  to-day. 

The  Winsome  Waist  Company,  n  Duncan  Street,  Toronto 

GEO.   HARLOW,  Manager 
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MIDDY  BLOUSES 

We  have  added  a  number  of  extremely 
up-to-date  styles  to  our  regular  spring 
range,  which  already  was  particularly 
attractive.  You  will  find  these  middy 
blouses  good  sellers,  as  they  are  very 
smart  and  made  of  well-chosen  and 
serviceable  materials. 

WASH  SKIRTS 

We  are  showing  a  complete  range  of 
wash  skirts  in  the  popular  styles  for 
general  outdoor  wear — golf,  tennis  and 
other  sports.  These  skirts  are  made 
from  the  following  cloths : 

Jean 

Gabardine 
Repp 
Pique 

#         C/7        *  1  .  a- 

€M<mtoca& 

(John  P.  Black  Co.,  Limited,  Ladies'  Wear  Factory) 

123  Vitre  Street  West  .'.  Montreal,  Que. 
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F.  H.  Chapman  &  Co.,  London. — Lloyd  Chapman  is  the 
second  son  of  the  proprietor  to  enlist. 

Clatworthy  &  Sons. — Messrs.  C.  H.  Hollis,  R.  Coward, 
Turley,  Ross,  and  Akers  have  enlisted. 

Charles  Austin,  Chatham,  Ont — The  latest  to  volun- 
teer from  this  store  are  J.  E.  Sharpe  and  Frank  Cafe. 

J.  A.  Duggan,  Stratford— Pte.  E.  Cartlidge,  71st  Bat- 
talion, was  presented  with  a  military  wrist  watch  by  the 
staff. 

F.  T.  Hill  &  Co.,  Tara,  Ont. — Gayfield  Redden  has  en- 
listed with  the  160th  Bruce  Battalion  for  Overseas  Ser- 
vice. 

Thompson  Lace  &  Veiling  Co.— R.  J.  Warner  and 
Rupert  Webber,  employes,  have  enlisted,  the  former  in 
the  34th  Battery,  the  latter  in  the  Army  Service  Corps. 

Youell  &  Wrong,  Aimer,  Ont. — Three  have  enlisted 
from  this  firm:  E.  Bateman;  R.  Gatward,  a  despatch 
bearer  at  the  front;  and  L.  L.  Youell,  as  lieutenant  with 
the  43rd  Battery. 

Alexandre  Glove  Co.,  Montreal. — Mr  Conrad  Dorval, 
who  has  been  traveling  in  Montreal  for  the  Alexandre 
Glove  Co.  for  some  years,  is  now  in  the  trenches  with  the 
22nd  French-Canadian  Battalion. 

Geo.  Borgfeldt  &  Co.,  Toronto — Lieut.  D.  W.  Booth,  son 
of  Mr.  Geo.  Booth,  Canadian  Manager;  John  McComiskey, 
R.  C.  Bennett,  Wm.  B.  Frome,  Fred.  Adams  and  Arthur 
Hill  have  enlisted  from  this  office. 

The  Ritchie  Co.,  Belleville — Duncan  Montgomery  was 
given  a  vest  pocket  kodak  by  the  store  staff,  as  well  as  a 
wrist  watch  in  Stirling.  William  Patterson,  another  em- 
ployee, left  with  the  1st  Contingent. 

Spencer  Stone,  Chatham,  Ont. — Four  of  the  staff  are 
on  active  service.  Fred  Beusnell,  now  a  corporal  in  the 
70th  Battalion  Machine  Gun  Section;  V.  Young,  Ambul- 
ance Corps;  Robert  Henry  Small  and  Harold  Nichols. 

Hudson's  Bay  Co.,  Calgary. — The  death  is  announced 
of  Pte.  Wm.  F.  Carson,  a  former  employe.  Pte.  Carson 
was  employed  by  the  T.  Eaton  Co.,  Toronto,  before  com- 
ing to  Calgary  in  1913.  He  has  been  with  the  50th  Bat- 
talion since  war  broke  out.  "He  was  exceedingly  well 
liked,"  says  the  Calgary  Herald. 

Robinson-MacBean  Co.,  Moose  Jaw,  Sask. — 0.  H.  Zim- 
mer,  manager  of  the  men's  and  boys'  department  who  left 
the  city  for  Sewell  Camp  to  join  the  46th  Battalion,  was 
presented  with  a  vest  pocket  Kodak  by  his  fellow  workers 
as  a  farewell  token  of  esteem.  The  presentation  was 
made  by  James  E.  Bowen.  and  several  members  of  the 
store  staff  spoke  in  glowing  terms  of  the  pleasant  asso- 
ciation of  all  the  employees  with  Mr.  Zimmer  during  his 
four  years  in  the  store. 


AGREEMENT   ON   ALTERATIONS 

(Continued  from  page  76) 
for  Friday  and   she  "jogs"   the  head  of  the  alteration 
department  to  see  that  it  comes  out  on  time  for  delivery 
when    promised.      This    method    removes    a    very    lively 
source  of  dissatisfaction  under  ordinary  conditions. 

It  will  be  seen  that  these  cards  enable  the  cost  of  each 
piece  of  work  to  be  checked  up. 

The  charges  for  alterations  run  from  25  cents  to  $1 
usually.  Shortening  a  skirt  is  25  cents;  including  changes 
to  the  waist  band  50  cents.  Shortening  sleeves  25  cents. 
Changes  to  a  suit  usually  25  cents,  or  remodelling  the 
lines  of  a  coat  $1,  and  so  on. 

At  the  Right  House  a  separate  bill  is  made  out  for 
alterations;  in  some  other  stores  it  is  added  to  the  original 
bill  and  paid  for  at  the  time  of  purchase. 

-@ 

PARCEL  POST  DOES  NOT  PAY 

Editor  Dry  Goods  Review. — We  have  just  read  an 
article  re  "Taxing  Mail  Order  Houses  in  the  United 
States."  We  would  like  a  little  light  on  this  subject.  Is 
the  parcel  post  system  as  organized  by  the  Dominion 
Government  at  Ottawa  paying  its  own  way  absolutely? 
If  not,  why  not?  Otherwise,  who  in  Canada  is  paying  the 
shortage?  If  the  people  of  Canada  are  taxed  to  make 
good  such  shortage  "Who  Gets  the  Benefit   " 

Will  every  wholesale  firm  as  well  as  every  hard  work- 
ing retail  man  in  Canada  think  this  over?  If  they  eome  to 
the  same  conclusions  we  think  they  will,  then  we  should 
organize  to  meet  the  powers  at  Ottawa,  and  demonstrate 
to  them  what  their  policy  re  parcel  post  as  at  present 
established  is  doing  for  the  few  in  business  in  Canada 
against  every  local  business  in  practically  every  village, 
town,  and  country  place  from  coast  to  coast.  We  have  not 
one  word  to  say  against  the  parcel  post  system.  We 
simply  object  to  its  being  carried  on  under  its  present 
rates  at  our  expense.  Would  be  pleased  to  receive  through 
your  valuable  paper  more  information  about  this  deal. 
Yours  truly, 

January  1, 1916.  A  Merchant  of  Renfrew, 

*         *         * 

Editorial  Note — The  proposal  referred  to  has  devel- 
oped considerable  strength  and  is  likely  to  come  before 
Congress.  Its  terms  include  a  2  per  cent,  tax  in  each  state 
on  all  goods  sold  by  an  interstate  mail  order  house. 

So  far  as  Parcel  Post  in  Canada  is  concerned,  it  is  not 
paying.  This  was  almost  admitted  months  ago;  it  cannot 
be  denied  now  in  the  face  of  a  deficit  of  $2,900,000  in  the 
department  last  year.  One  of  the  violations  of  the  spirit 
of  the  20-mile  zone  is  the  shipping  of  M.O.  catalogues  by 
freight  or  express  to  various  centres  and  sending  them  out 
from  the  local  office  to  addresses  within  the  20-mile  zone. 
The  Parcel  Post  has  come  to  stay,  we  believe,  but  strong 
protest  should  be  made  against  its  being  retained  at  a 
heavy  loss. 
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Mixing  With  Cottons 

Almost    Impossible  to  Get  All-Wool  Cashmeres  for 
Next    Fall — Underwear  Kepps   Advancing 
Artificial  Silk  Slow  Coming 


w 


H.ILE  silk  and  cotton  hosiery  for  Summer  will  be 
in  pretty  fair  shape  -except  artificial  lines — the 
outlook    for    next    Fal.as    already    noted    in    The 

Review,  is  not   at  all   promising.     The  staple  stocks   of 

cashmere  ladies'    hose    will    be    present    in    name   only,    the 

name  "cashmere"  stamped   on    the  sales.      But    when   you 

start  to  feel  them,  one  might  be  pardoned  for  exclaiming, 

"That's  not  cashmere:  that's  cotton!" 

Such  are  the  samples  being  shown  now  by  a  number  of 

firms.     It  is  almost  impossible  to 

secure  all-wool  cashmere  for  next 

Fall.       Importers     declare     they 

cannot    s^el     any     from     England 

nor     the     States    and     the     small 

amount  manufactured    in   Canada 

has  been  hit  hard  by  lack  of  wool. 

A       well-known       manufacturer 

stated    that    latterly    he   had    -one 

to  the  States  for  cashmeBe  wool 

but     England     had     cut  "red     that 

market     lately     and     cleaned     up 

nearly  everything  in  sight. 

An      importer      of      hosiery      in 

showing  The  Review  his  samples 

for    Pall     1916    declared     that     he 

was  not  only  forced  to  go'  to  the 

States  for  "cashmere"  but  what 

he   got    there   was   almost    all    c<t 

ton.     Holding  up  one  line     it  was 

labeled  "cashmere"  but  that   was 

just    about     all     the    "cashmere" 

there   was   to   it  —  he  said:   "Here 

is  a  line  that  will  go  to  the  retail 

trade  at  $4.50  to  sell  at  50  cents. 

Our   line  at  $2.25  last    year     for 

selling   at    25    cents — was    better. 

There   was  more  wool   in   it.     We 

have    a    line    to    sell    at    35    cents 

that    is  not  much  better  than  our 

sheer  25  cent  line.     Hut   it  is  the 

best  we  can  get ;  we  tried  all-wool 

cashmere    at    higher    prices    for 

those  who  'would   want   it  at  any 

cost    but    that    was    all    we    could 

get.      This    is    the    kind    of    stuff 

being  delievered   to   us   now    for 

the  wool  lines  we  ordered  months 

ago  in   some  cases. " 


Sweater  coot  of  Copenhagen   blue,   with 
white  trimming.  Sashofsami  colors.  Shown 

by  Monarch  Knitting  Co. 
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Artificial  Silk  Slow  Coming 

As  has  lie:  n  said  Summer  lines  are  being  deli\ered  in 
pretty  fair  s)  ape,  except  in  artificial  silk.  This,  of  course, 
is  extremely  high,  and  hardly  anything  has  come  acn  -- 
except  in  black  and  white.  Whether  the  colored  goods 
will  arrive  in  tune  is  problematical. 

I  ndi  rwear.  as  was  stated  in  last  issue,  will  be  far 
higher  for  next  fall,  running  anywhere  from  5  to  25  per 
cent.     Even  in  this,  as  a  rule,  t!  ere  i>  a  mixture  of  cotton. 

Underwear  Jumped  82  a  Dozen. 
One  linn  that   prides  itself  on  all-wool  underwear  las 
advanced  prices  on  a  line  id'  ladies',  from  $6.50  to  $8.50. 
It    so'd    before   at    75    cents,   and    now    must    wo   up   to   90 
cents  of  $1.00  a  garment. 

Woolen  gloves  share  the  general  increase.  One  firm  is 
increasing  from  $2.25  to  $3.00 in 
one  range,  and  $3.00  to  *.'{.75  ill 
another,  and  in  infant-'  from 
$2.15  to  $2.60.  Even  at  this 
they    are    "loaded"    with    cotton 

to  keep  them  down  to  these 
prices,  and  although  in  feel  they 
are  tin-  -ame  the  cotton  yarn 
does  m  t  take  the  woolen  dyes 
uniformly,  so  thev  are  streaked. 


ABOLISH  STANDARD  PRICES 
At  a  meeting  of  the  knit  g Is 

manufacturers  in  New  York  earl] 
in    January,    the    president    came 

out  strongly  against  the  main- 
tenance of  a  fixed  scale  of  prices 
on  knit  munis,  hosiery,  under- 
wear, sweater  coats,  etc  In 
practically  every  other  Hue  of 
merchandise  advances  in  raw  ma- 
terials or  labor  were  followed  by 
higher  priced  goods  from  the 
manufacturer  and  these  advances 
were  passed  on  to  the  public. 
But  in  knit  goods  the  mills 
seemed  to  feel  that  they  were 
compelled  to  produce  goods  to 
sell  at  the  old  lived  prices. 

There  is  mueh  in  this  con- 
tention and  the  products  cotton 
mixed,  referred  to  above,  <n;- 
aresl  in  themseh ee  I  lat  the 
standard  selling  price  idea  has 
been  carried  too  far.  When  it 
goes  the  length  of  compelling  the 
substitution  of  pure  cotton  for 
all-wool,  it  surely  proves  tin1  fal- 
lacj  of  standard-price-at-anj 
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Emery -Beers  Company, 


JOSEPH   H.   E'lERY,   President  Tit  PflTTinYfl t Pfl  WILSON   H.   TUCKER,    Tiiuiuri 

OEORGE  E.  BEERS,  Vic-PRistDENT  J"t',"  gfVI  «'«'«•"'  GEORGE  A.  WEINMAN,  Skgkmta. 

153-161  East  24th  Street 

NEW YORK 

SOLE  OWNERS 


-Onyx"  ^K,  Hosiery 


Reg  US  Pat.  Offico 


SOLE  SELLING  AGENTS  FOR 

PAUL  GUENTHER,  inc. 

DOVER,  N.J. 

MANUFACTURERS  OF  FuLL-FASHIONED  SILK   HOSIERY 


SOLE    SELLING    AGENTS    FOR 

^  M erode"  and  u Harvard  Mills'    Underwear 

Winship,  Boit  &  Co. 

WAKEFIEI^D,    MASS. 

Needing  additional  capital  for  their  growing  retail 
business  LORD  &  TAYLOR  decided  to  sell  their  Wholesale  Depart- 
ment.  The  negotiations  were  conducted  in  the  most  amicable 
and  friendly  spirit,  satisfactory  to  all  concerned. 

The  organization  remains  intact,  and  for  the  first  time 
in  the  history  of  the  "ONYX"  BRAND,  solely  in  the  hands  of  the 
men  who  have  been  connected  with  "ONYX"  from  the  beginning, 
and  is  a  guarantee  of  broad  and  liberal  merchandising,  of  good 
faith,  impeccable  standards,  and  supreme  quality. 

The  Founders  and  Originators  of  the  "ONYX"  BRAND  have 
created  and  built  the  greatest  Hosiery  distributing  business  in 
the  world.   The  "ONYX"  name  has  become  identified  with  all 
that  stands  for  the  best  wherever  Hosiery  is  worn,  and  is  sold 
in  every  quarter  of  the  globe. 

The  new  Organization,  through  its  connections,  will 
offer  a  greatly  improved  service  to  its  valued  custcmers,  many 
of  whom  have  been  constant  users  of  4,0NYX"  for  over  a  quarter 
of  a  century.   This  service  will  mean  in  the  future  a  unity  of 
interests  of  mutual  benefit,  not  spasmodic,  but  continuous, 
satisfactory  and  profitable  to  you  from  start  to  finish. 

Our  regular  staff  of  salesmen,  who  have  so  ably  repre- 
sented the  "ONYX"  line  with  fidelity  to  their  customers  and 
loyalty  to  the  house,  will  present  for  your  consideration  a 
satisfactory  range  of  Hosiery  and  Underwear,  lines  that  have 
made  this  department  indispensable  to  the  trade,  new  more 
necessary  than  ever  since  we  became  selling  agents  for 
PAUL  GUENTHER,  INC.,  manufacturer  of  Full-Fashioned  Silk 
Hosiery,  the  largest  plant  in  the  country,  whose  output  will  now 
be  billed  direct. 

The  new  Company  starts  out  with  the  hearty  approval  of 
our  good  friends  who  have  showered  us  with  congratulations, 
which  we  deeply  appreciate*   We  look  for  a  continuance  of  your 
support,  with  the  hope  of  a  mutually  prosperous  outcome. 

January  i,  1916  Emery-Beers  Company, 

Incorporated 
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Sports  Coats  made  from  Sill:  Jersey  arc  the  latest  styli 
development.  This  smart  coal  is  knee-length,  and  has  fiat, 
notched  collar,  a  buckled  belt,  and  large  patch  pockets. 
Shown  by  The  Brant  ford  Silk  Mills. 


SILK  SWEATERS  AND  SCARFS 

Both  Look  Good  for  Improved  Spring  and  Summer  Busi- 
ness— Sequel  to  Woolen  Skating  Sets. 

AS  WAS  indicated  as  likely  in  the  last  two  issues  of 
The  Review,  the  combination  woolen  scarf  and  tam 
provid  very  popular  with  the  younger  set,  and  in 
places  where  there  was  any  interest  in  skating  or  other 
outdoor  sports  they  formed  a  ready  sale. 

This  seems  the  more  unusual  as  attempts  to  introduce 
these  in  former  years  proved  flat  failures.  It  only  goes 
to  show,  however,  that  no  one  can  account  for  fashion's 
hold  on  the  public.  There  was,  however,  something  hack 
of  this  in  the  very  definite  demand  in  New  York,  and  for 
once,  at  least,  Canada  followed  up  the  (lot  ham  fashion 
almost  immediately.  There  was  some  attempt  to  push 
these  for  regular  winter  wear,  hut  the  opinion  expressed 
in  those  columns  in  December  thai  this  set  was  unsuited 
to  everyday  wear  and  would  not  take,  turned  out  to  he 
quite  warranted.  The  combination  proved  a  success  in  the 
direct  i.m  to  which  it   was  most  suited. 


One  firm  displayed  these  scarfs  in  a  square  railed  off 
in  the  store  with  a  dozen  or  more  figures  on  skates,  mostly 
girls  with  two  or  three  boys,  standing  on  a  greyish  powder, 
with  a  painted  background  showing  a  winter  scene,  and 
one  or  two  seats  set  up  in  the  square.  The  goods  could 
be  displayed  in  good  variety  in  this  way  and  the  sales 
were  large. 

The  season  will,  of  course,  soon  be  waning,  but  buyers 
are  hopeful  that  the  fad  for  the  scarfs  will  extend  to  a 
demand  for  silk  knitted  ones  for  Spring  and  Summer 
wear.  This  is  a  view  taken  in  New  York  where  a  number 
of  pretty  designs  were  put  out  shortly  before  Christmas 
but  failed  of  many  sales:  the  woolen  ones  had  the  field. 

The  silk  sweater  looks  to  be  in  for  a  better  business 
this  Summer  owing  to  the  general  popularity  of  sporting 
lines  among  the  younger  girls.  The  artificial  silk  is  very 
scarce  and  this  will  make  complications  amon?  the  lowered 
priced  goods. 

« 


FANCY  HOSIERY  AND  HIGH  SHOES 

There  is  no  denying  the  fact  that  there  is  a  scarcity  of 
desirable  hosier}',  particularly  in  popular  priced  lines,  and 
it  is  only  with  difficulty  that  buyers  are  able  to  maintain 
the  standard  prices.  The  lowering  of  quality  has  been 
very  perceptible,  and  other  means  have  been  resorted  to 
besides  the  admixture  of  cotton.  Instead  of  the  double 
garter  top  to  which  women  have  been  accustomed,  stock- 
ings to  retail  below  50c  often  have  a  welted  top  of  cotton. 

Fancies  in  silk  hosiery,  of  necessity,  follow  boot 
fashions  and  the  advent  of  the  very  high  boot  is  placing 
the  fancy  part  higher  up  the  leg.  There  are  more  stock- 
ings showing  now  with  the  pattern  part  covering  the 
whole  of  the  stocking  instead  of  boot  top  effects  that  have 
had  such  a  run  in  recent  years. 

The  designs  are  as  a  rule  very  pronounced  and  come 
chiefly  in  black  and  white.  A  very  striking  novelty  con- 
sists of  Roman  stripes,  and  plaids  in  the  same  colorings 
in  stripe  effect  alternating  with  solid  color.  A  very 
pretty  novelty  consists  of  rows  of  button-holes  extending 
up  the  stocking  through  which  a  ribbon  is  drawn.  When 
the  stocking  is  laun- 
dered these  ribbons 
are  drawn  out  and 
replaced  aftern  ards. 
Fancy  cord  ribbons 
with  metal  edges 
and  black  and  col- 
ored velvet  ribbons 
are  those  mosl    used. 

As  the     buttonholes 

are  worked  by  hand 
these  stockings  are 
expensive.  Plain 

silk  hosiery  comes  in 

a     big     variety     of 

colors,  but  the  ten- 
dency is  towards 
lighter  s  h  a  d  e  s  . 
Black  usually  is  the 
big  seller,  and  this 
applies  to  silk,  wool 
and  to  cotton  hose. 

Colored  silk  hose 
in  the  darker  shades 
of  color  have  em- 
broidered clocks 
worked     into     them. 


Sports  coat  of  artificial 
silk.  Shown  by  N.  Corah 
A  Sons.  Leicester.  Eng. 
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The  Knitted  Sets  That  Are 
Making  a   Hit  in  New  York 

These  new  scarf  and  tam  sets  the  brown  pom  pom  ;  brown 
have  been  plunged  into  the  scarf  with  stripes  of  red  and 
biggest  demand  ever  seen  in  toque  to  match  or  in  contrast 
America, largely  through  nENTRH  This  pairof 'Bentro-Knit' 
the  skating  craze  which  rNQjaaEEEaj  sets  should  represent 
has  got  a  grip  on  New  U  KNIT  U  our  fine  1916  showing 
York  and  other  American  cities     in  your  stock  right  now. 


this  winter. 

The  two  lines  here  illustrated 
are  made  of  pure  wool  in  the 
popular  brushed  finish,  in 
various  combinations  such  as 
grey  with  brown  stripes  for  the 


Open  trial  order  solicited. 

We  wi  1  be   pleased  to  submit 

sample  sets  on  approval. 

We  also  make  a  lull  range  of 

Men's, Women's   ndChildren's 

quality    Knit    Coats,    Toques, 


scarf  or  throw  and  gre>  tarn  with     Caps,  Scarfs,  Mitts  andGloves. 

The    Williams-Trow     Knitting    Company 
Limited       -       -       Stratford,  Ont. 

Agents:  J.  M.  ROBERTSON  &  CO.,  66  Wellington  St.  W.,  Toronto;  J.  B.  TROW  &  CO., 
Birk's  Building,  Mon-real ;  R.  E.  SMITH,  Northern  Ont.,  Hamilton;  A.  M.  MOUAT,  46 
Thomas  Block,  Calgary  ;   E.  ELWORTHY,  Regina,  Sask. 
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PATENTED   1915 


New-Mode  Drop-Seat 

Combinations 

FALL  SEASON  1916 

A  new  Combination.  Abso- 
lutely closed.  Adapted  to  all 
styles  of  Corsets,  yet  having 
the  advantage  of  ordinary 
drawers. 

You  will  increase  your  sales 
by  handling  this  garment. 

We  are  also  showing  a  range 
of  Fine  and  Medium  weight 
regular  style  Ladies'  and 
Children's  C  o  m  1)  i  nations 
and  two-piece  suits  in  cot- 
ton and  wool  fabrics. 

We  featun  m  our  combinations — 
Fitted  seats  "itli  two  gussets,  extra 
length  anklt  cuffs,  and  Elastic 
Flat  Loci:  Si  "ins. 


Harvey  Knitting  Co. 

WOODSTOCK,  ONT. 


BRAND 

Of  Coats  is  Still  Leading 
in  STYLE,  FINISH  and 
QUALITY 

MEN'S  New  Notch- 
ed Collar,  same 
style  .is  regular 
TAILORED    COAT, 

."ml    wbeu    inn 

up  close  to  the  neck 

liis    a     military    ap- 

]i  a  ranee. 

I.  \  I)  I  E  S'  Knitted 
C  .-its  in  the  newest 
•-t.\  les.  Ineludl  i  - 
imitation  of  the 
Fur-trimmed  skat- 
ing and  golfing 
suits. 
<     11    I  L  I)  K  EN'S 

K  n  i  1 1  e  >i     Overall 

Suits.  See  our   I 

i    k  d  it  ted  i '  ats  in 

.ill  the  newest   sty>s 

iief  re  placing  your 
order.     Sampli 
n   xv  being  shown  to 
tin'   retail    trade     by 
our    represents 

Harvey;'Knitting~Co. 

Woodstock,   Oflt. 

.'\T\Kin-.i.   B.   MoClung, 

33  Melinda  si..  Toronto. 
QUEBEC— P.    C.    Adair, 

t-i.   Rings   Hall.  6S1   si.  Catherine 

\v  ,   Montreal. 
MARITIME    ri;o\  [NOES 

F.   s.   w  hi, .  si.  Stephens,   N.B 
NORTHWEST  and   B.C.— 

li.    P.    Lang,   BOO  Walton    Bldg., 
DUTer. 
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HEAD    OFFICE,    WAREHOUSE    AND    FACTORY.    DINX VILLE. 


Monarch  Knit  Resourcefulness 


THE  wool  that  goes  into  Monarch  Knitted  Goods  is  bought  in  the  raw- 
state  in  the  World's  largest  markets.  It  is  spun  into  yarn  in  our  own 
large  Spinning  Plant  at  St.  Thomas,  colored  in  our  own  Dyehouse,  and 
knitted  in  our  thoroughly  modern  factories.  Tremendous  quantities  of  wool 
have  been  procured  by  us  and  all  available  dyestuffs  gathered  in.  That  is  why 
our  extensive  Organization  is  able  to  give,  in  the  coming. season,  to  our  custom- 
ers a  service  extraordinary,  notwithstanding  the  abnormal  conditions  that  pre- 
vail in  the  Knit  Goods  market  generally. 

Our  1916  range,  illustrations  of  which  appear  on  the  following  pages,  offer  a 
wide  selection  of  accepted  styles  in  Sweater  Coats  for  Ladies,  Men,  Boys,  Girls 
and  Infants,  also  Fancy  Knit  Goods. 

We  cannot  too  strongly  urge  our  customers  to  fully  cover  their  entire  season's 
requirements  when  our  travelers  call.  Buyers  in  close  touch  with  conditions 
realize  that  with  the  increasing  scarcity  of  Dyestuffs  many  colors  will  not  be 
available  for  repeat  orders. 


The  Monarch  Knitting   Company,  Limited 

DUNNVILLE,        -        CANADA 


in. 
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The  Knit  Goods  that 

Set  the  Standard  for 

Style,  Quality  and 

Workmanship 


Aviation   51 


Set    14 


L  574 


The   Monarch  Knitting 
Company,  Limited 

DUNNVILLE        -         -        CANADA 


L   625 


Spencer    Id 


KNITTED    GOODS 


Dry  Goods  Review 


O.  97 


Suit  62 


Suit  60 


The   Monarch  Knitting 
Company,  Limited 

DUNNVILLE        -         -        CANADA 


B.  108 
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Do  ]  You  Carry  the 

Largest  Selling  Line  of 

Hosiery  in  Canada 


REGISTERED 

Hosiery  for  Ladies  and  Misses 

Other  merchants  are  selling  Three  Eighties  to 
such  an  extent  that  it  is  the  largest  selling  brand  in 
Canada.  Are  you  getting  your  share  of  this 
business? 

Three  Eighties  is  made  of  high-grade,  long- 
fibre  cotton,  seamless,  with  3-ply  heel  and  toe. 
Silky  finish  and  splendid  wearing  qualities  mean 
satisfied  customers. 

And  there  is  good  profit  in  it,  too.  It  is  a  busi- 
ness-builder in  the  best  sense  of  the  word.  Attrac- 
tively boxed  in  dozens. 

Black,  Tan,  White 

Order  From  Your  Wholesaler 

W$t  CJnpman^olton  Snttttng  Co.,  Htmtteb 

largest  ^ofiicrp  iflanufacturerg  in  Canaba 
Hamilton  ■  Ontario 

MILLS  AT  HAMILTON  AND  WELLAND,  ONTARIO 


Sole  Selling  Agents: 
E.  H.  WALSH  &  CO.    Toronto 


EVERY 


PAIR     OF 
BY  THIS 


Branch  Offices  : 
MONTREAL  AND    WINNIPEG 

HOSE  PROTECTED 
TRADE-MARK 


:g.*ste&ei 


tjii-1 1-1  till fT « * 

rttftttt: 
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The  Best  Knitted  Novelty  of  the  Year 


The  New 

Bobby  Burns 
Bonnet  and  Muffler 

BE  FIRST  TO  SHOW  THIS 
IN  YOUR  HOME  TOWN 

Made  in  White,  Cardinal,  Navy,  Saxe 
or  Brown,  in  plain  colors  or  with  con- 
trasting Pompom  on  Bonnet  and  Con- 
trasting Stripe  on  Muffler. 

Price  «J)^l.(Jll  per  Doz.  Sets 
ORDER  NOW 

R.  M.  Ballantyne  Limited 

Stratford,    Ontario 


Make  this  year's  business 
a  record 

a  "Colonial   Knit"  garments 
will  help  you  do  it 

Having  recently  reconstructed  our  plant  and 
installed  the  very  latest  equipment,  we  are  in 
a  better  position  than  ever  to  meet  the  de- 
mands of  the  trade  during  1916. 

Our  reputation  for  quality  and  style  will  be  well  borne 
out  by  the  snappy  line-1  we  are  now  showing.  There  is 
a  splendid  variety  to  choose  from,  and  every  one  is  a 
seller. 

Colonial  Knit  garments  satisfy  the  most  particular. 

Send  us  a  sample  order  to-day.  We  guarantee  prompt, 
satisfactory  delivery. 

COLONIAL  KNITTING  CO. 

LIMITED 
Guelph  -  Ontario 
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THE  MERIT  OF 
"ST.  MARGARET'' 


(Regd.) 


PRODUCTIONS 

Is    a    matter   well 
w orth  in  v e s t iga tion 


We  can  show  remarkable  value 
in  every  description  of  Knitted 
Hosiery — plain,    fancy    and    sporting. 


Sports    Coat    No.    S42.     Artificial    Silk,   all 
leading   shades 

Men's    Untiling    Costume    No.    16a      Ribbed 

Cotton      Stockinette.       Navy.      Any      colo  ■ 

trimmings. 

Ladies'   Bathing  Costume  No.   1ST'.,.      Plain 

Cotton    Stockinette.     Nary,    trimmed    white 

or  cardinal. 


Specializing  in  Sports  Coats  and 
Canadian   Bathing   Costumes 


N.    CORAH     H    SONS,    St.    Margaret's    Works,    LEICESTER,   ENG, 


TORONTO 
Foy  Building,  32-34  Front  St.  West 


CALGARY,  ALTA.         VICTORIA.   B.C. 
P.O.  Box  319  P.O.  Box  73n 


YANCCH  VER.  B.C. 
144  Water  Street 


Represented  by  Messrs,  Shallcross,  Macaulay  &  Co   at  these  addresses 
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IN  THE  FRONT  RANK 

Our  uniq  ue  experience  of  over  113  years  places  us  in  the  front  rank 
for  rapid  and  economical  output  of  all  classes  ol  knitted  goods. 


Ask    for  catalogue   of 
nearly  100  -tyle*  in 

LADIES' 

WAISTS 


^-    ■     nm 


Buy's    Suit    No.    "Deal" — heavy    cash  mere. 
Good     medium    quality    in    leading    colors. 

Girl's    Kiltie    No.    K7.!.      Collar.    Cuffs    and 
Kilt    in    various    clans. 

Boy's   Sweater   No.   111.     Heavy    worsted   in 
leading     colors. 

<':italcgue    with    prices,    on    application. 


Specializing   in    Children's 
Jerseys,    Suits   and    Costumes 


N.    CORAH     £#    SONS,    St.   Margaret's    Works,    LEICESTER,  ENG. 


TORONTO 
Foy  Building,  32-34  Front  St.  West 


CALGARY,  ALTA.         VICTORIA,   B.C. 
P.O.  Box  319  P.O.  Box  730 


VANCOUVER,  B.C. 

144  W*ter  Street 


Represented  by  Messrs.  Shallcross,  Macaulay  &  Co.  at  these  addresses 
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Take  the  Kinks  out 
of  your  1916  Under- 
wear Business  by 
featuring     :     :     :     : 


— Canada's  premier  underwear  for  women 
and  children. 

"Peerless"  eliminates  the  element  of  doubt 
by  ensuring  a  more  than  ordinarily  good 
business — by  guaranteeing  absolute  satis- 
faction with  every  sale. 

"Peerless"  samples  are  ready  for  your 
inspection. 

They  present  a  proposition  that  is  attract- 
ing the  attention  of  wide-awake  merch- 
ants everywhere — why  not  you? 

A  card  to-d&y  will  get  our  prompt 
attention. 


UNDERWEAR 


REPRESENTATIVES 

Ontario — 
C.  .^  A.  G.  Clark,  35  Wel- 
lington   St.    W.,   Toronto. 

British    Columbia — 
.1.    J.    Mackay,   501    Mer- 
<  antile  Bldg.,  Vancouver. 

<iuel>e< — 
Ernest    Hamel,    66    Rue 
i!c  L'Eglise,  Quebec,  Que. 

-Maritime    Provinces — 
E.    R.    Woodlll,    21     Roy 
Bldg.,   Halifax.    N.S. 

Manitoba   and    The    West — 

The  Hanley  &  Mackay 
Co.,  139  Albert  St.,  Win- 
nipeg. 

Montreal  — 

w.  a  Kennedy,  101 
Mappia-Webb    Building. 


The  Peerless  Underwear 
Company,  Limited 

HAMILTON,  CANADA 
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Make  these 
your  1916  leaders 

and  get  the  hosiery  business  that  has  ever  been 
your  aim — the  business  that  is   a  credit  to  your 
store,  the  business  that  comes  from  selling  satisfac- 
tory goods.     The   reason   is   in    the    fact   that    "The 
Wear  is  There  "  in 

a 


Italian. 


FOUR  THREAD 


Hosiery  for  Ladies  and  JVlisses 


Ribbed  dotton  Hose  for  Boys  and  Girls 

The  enlarged  capacity  and  better  facilities  and  location  of  our  new- 
Toronto    factory  enables    us   to  offer  our  lines  to  a   much   wider 
territory  than  ever  before. 

We  are  now  reaching  every  point  on  the  map  of  Canada  with 
these  most  satisfactory,  popular-priced  lines  of  hosiery. 

They  are  Made-in-Canada  by  expert  Canadian   operators   for 
the  special  requirements  of  the  Canadian  trade. 

Satisfaction  is  Guaranteed  because  "The  Wear  is  There." 

PLACE  YOUR  1916  ORDER   NOW  THROUGH   YOUR 

WHOLESALER 

Thomson  Knitting  Company 

Manufacturers  of  Quality  Hosiery 


Factory  and  Office:    7-15  Morrison  Street 
TORONTO,  ONTARIO 

SELLING  AGENTS  : 

Wm.  R.  Begg  &  Company,  20  Wellington  St.  West, 

Toronto;    A.  E.   Montgomery,    212  Hammond 

Block,   Winnipeg,  Man.;    J.  B.  Trow  & 

Ccmpany,  Old  Birks  Building, 

Montreal,  (Jue. 
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Prove  A. B.C.  Hosiery 

— the  Made- in- Canada  Hose 
for   Infants    and    Children 

Before  Deciding 

CASHMERE 
ANDSILKAND 
CASHMERE 
in  white  and  colors 

Much  depends  on  your  choice  of  children's 
hosiery  what  part  of  the  child's  and  mother's 
trade  you  get  during  1916. 
A. B.C.  infants  and  children's  hose  are  proven 
winners.  See  them  before  deciding  on  the 
line  you'll  carry. 

ALLEN  BROS.  CO.,  Ltd. 

817  Gerrard  Street  East,  TORONTO 

Selling  Agent:— R    L.  BAKER  &  CO.,   Toronto  , 


V 


THE    HALL  MARK    OF 

Maximum  Comfort  and  Durability 
at  Minimum  Cost. 

First  in  the  Field  and  Still  Leading. 

Made  on  the  GRADUATED   PRINCIPLE, 

and  starting  with  TWO  THREADS  in  the 
TOP.  it  increases  in  WEAR-RESISTING 
PROPERTIES  as  it  descends  Thus  THE 
LEG  HAS  THREE  THREADS.  THE 
INSTEP  AND  FOOT  FOUR,  and  the  HEEL 
and  TOE  FIVE.  By  this  process  the 
WEIGHT  and  STRENGTH  of  the  Sock  are 
where  they  are  most  needed  IN  THE 
FEET,  making   it  essentially 

A    HALF  HOSE 
FOR  HARD   WEAR. 

Absolutely  Seamless 
Perfect  in  Fit 
Guaranteed  Unshrinkable 

THE    ACME    OF    PERFECTION    IN    FOOTWEAR. 

To  be  had  from  any  of  the   Leading  Wholesale 
Dry  Goods  Houses. 


MADE  BY 
«»>S00£RICH  KNITTING  CO 


Maple  Leaf  Brand 

HOSIERY 

The  Old  Reliable  Brand  that  is 
made  up  to  a  standard,  not  down 
to  a  price.  On  account  of  the 
unsettled  condition  of  the  wool 
market  this  year,  the  early  buy- 
ers will  be  the  lucky  ones. 

Wait  for  our  agents  or  send  for 
samples  and  prices. 

The  Goderich  Knitting  Co. 
Limited 

GODERICH,  ONTARIO 


— and  8c  per  week 
will  do  it! 

This  small  amount  invested  in 
the  Dry  Goods  Review  foi 
each  of  your  department  heads 
will  mean  the  difference  be- 
tween a  wide-awake,  efficient 
staff,  thoroughly  conversant 
with  the  trade,  and  one  which 
consists  of  mere  order-takers. 
Worth  while,  isn't  it? 


no 
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CEETEE 

UNDERCLOTHING 

ALL  ..PURE  WOOL  -.GUARANTEED  UNSHRINKABLE 
means  ECONOMY  plus  COMFORT  lli 


CANADIAN    woolens    are    highly    appre- 
ciated in    foreign    markets — so  push    the 
sale  of  Canadian  woolens  at  home. 

You  cannot  buy  better  underclothing  than 
"CEETEE"  if  you  hunt  the  world  over. 

"CEETEE"  Underwear  is  made  in  all  sizes  for  men,  women 
and  children.  It  is  knitted  of  finest  "Australian  Merino"  wool 
and  backed  by  the  guarantee  of  the  whole  Turnbull  organiza- 
tion. 


PERFECT-FITTING  RIBBED 
UNDERWEAR 

Vests,  drawers  and  Union  suits  for  ladies, 
children  and  infants.  These  are  finely 
knitted  with  the  softest  of  wool  and  fit 
perfectly. 

NEW-TEX,    THE   SOFT, 

DAINTY  CHILDREN'S 

UNDERGARMENT 

This  new  child's  garment  does  away  with 
the  old-fashioned  and  bulky  waist.  Tapes 
are  sewn  into  the  garment  which  prevent 
stretching.  Buttons  attached  with  tape 
are  on  the  front,  back  and  sides  for  attach- 
ing outer  clothes  to.  Tape  and  buckles  at 
sides  for  garters.  Ask  our  travelers  to 
show  you  samples. 


AIR-LITE  FABRIC 

OUR  NEW  SUMMER  UNDERCLOTH- 
ING. 

Cannot  be  equalled  for  softness,  elec- 
tricity, quick  absorption  and  porous 
coolness.  Turnbull's  Air-Lite  will  lie 
the  leader  in  summer  underclothing  as 
"CEETEE"  has  been  in  winter  under- 
wear. This  is  a  new  stitch  and  fabric 
of  which  we  own  the  Canadian  rights 
exclusively. 


"M"  BANDS 

No  dealer  should  be  without  these  infants' 
garments.  These  dainty  little  baby  gar- 
ments are  specially  designed  for  the  com- 
fort of  the  little  ones  and  the  convenience 
of  the  Mother.  Put  up  in  attractive  boxes 
they  find  instant  sale.  Ask  our  travelers 
about  them. 

ANKLET   OR  WOOLEN 
UNDERGAITER 

Indispensable  for  motoring  or  driving  in 
cold  weather. 

Gives  warmth  where  needed  and  are  not 
cumbersome  for  skating  and  other  winter 
sports.  Simply  put  on  over  the  boot — rub- 
bers fit  perfectly  over  them.  Can  be  kept 
clean  and  in  good  shape  by  washing. 

SHAKER  KNIT  SWEATER- 
COATS 

The  finest  and  warmest  sweatercoats  found 
on  the  market — a  great  favorite  with 
skaters,  hockey  players  and  all  those  fond 
of  outdoor  sports.  They  are  strongly 
knitted  from  six-ply  Australian  wool,  fuil 
fashioned  and  with  pockets  and  seams 
knitted  together  (not  sewn). 


If  you  have  not  the  size  or  kind  of  "CEETEE"  underwear  in   stock  that  your 
customer  wants,  order  it  by  mail  and  we  will  send  it  promptly. 

C.  Turnbull  Co.  of  Gait,  Limited 

GALT,  ONTARIO 
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Trousers  for  Fall 

No  More  $1 .  25  on  the  Market — Up  25  to  50  Cents  a 
Pair — Brown  Corduroys  Coming  Back. 

THOSE  who  have  been  following  the  markets  and 
other  accounts  of  the  difficulties  in  connection  with 
the  manufacture  and  delivery  of  woolen  goods  will 
be  quite  prepared  for  advances  in  trousers  and  all  other 
lines  where  raw  materials  and  dyes  are  dependent  on  war 
conditions. 

A  Canadian  manufacturer  who  does  a  very  large  busi- 
ness in  goods  bought  chiefly  by  working  men  took  The 
Review  into  his  storeroom  and  showed  him  piles  contain- 
ing hundreds  of  pieces  of  worsted  and  tweed  cloths.  Point- 
ing to  these  he  stated  that  for  a  large  proportion  of  them 
the  agents  who  had  sold  these  goods  and  delivered  them 
the  month  before  had  come  in  and  told  him  that  they  would 
give  him  an  advance  of  15c  a  yard  on  everything  he  had 
bought.  He  refused  the  offer  and  remarked  that  he  could 
get  25c  very  easily  for  these  goods  which  represented  an 
expenditure  of  many  thousands  of  dojlars.  While  he 
could  have  made  a  large  profit  simply  by  closing  down  his 
factory  and  disposing  of  the  materials  he  had  on  hand. 
his  relations  to  his  customers  and  future  business  natur- 
ally prevented  him  from  taking  any  such  step  ami  he  is 
holding  them  against  Fall  orders. 


WORKINGMEN'S  TROUSERS  ADVANCE 

A  S  was  generally  expected  there  will  be  an  advance  on 
"^^ working  men's  trousers  for  next  Fall.  One  manufac- 
turer stated  that  the  $1.25  line  was  practically  off  the 
market.  There  is  some  cheap  stuff  coming  over  from  the 
United  States  that  might  take  its  place  for  a  time  but  he 
did  not  think  it  likely.  The  advances  will  be  from  25c  to 
50c  and  the  heavier  range  at  $2  will  sell  to  the  trade  at 
$2.50.  He  did  not  believe  that  the  $1.25  line  would  ever 
return. 

Some  idea  of  the  advances  may  be  understood  by  refer- 
ence to  special  instances.  A  manufacturer  mentioned 
one  line  of  shoddy  which  cost  ordinarilyr  lOd. ;  the  price 
asked  now  is  1/8,  1/9  and  1/10  and  only  a  certain  propor- 
tion of  the  order  even  on  this  basis  will  be  filled.  The 
mill  supplying  this  will  not  sell  any  new  firm,  no  one  can 
get  any  goods  unless  he  is  on  the  list  as  a  regular  customer. 
This  maker  referred  to  an  incident  which  happened  in 
his  own  office  showing  the  rapid  advances  that  are  taking 
place.  He  had  ordered  a  line  at  2/2  but  while  the  repre- 
sentative of  the  British  Mill  was  still  in  the  office  word 
came  that  he  must  add  2d,  more  making  it  2/4.  The  Mill 
refused  to  accept  the  order  except  with  a  further  advance 
of  2d.  per  yard  and  even  then  would  only  allow  him  1/3 
the  amount  he  had  ordered  from  the  Agent. 


Overalls  Follow  Suit 

Advances  Owing  to  Dyes,  From  50  Cent?  a  Dozen 
Up— Mills  Will  Not  Quote  After  May  P 

THE  advance  in  all  trousers  will  apply  to  overalls. 
These  have  gone  up  mainly  on  account  of  the  cost 
of  dyes  although  there  would  have  been  an  advance 
in  any  case  in  the  drills  and  denims  owing  to  the  high 
price  of  cotton.  Thfe  price  on  overall  materials  is  going 
up  one-half  to  one  cent  per  yard  regularly  and  a  number 
of  advances  have  already  taken  place  in  the  last  6  weeks. 
One  manufacturer  states  that  since  July  last  there  has 
been  a  rise  of  5c  in  drills  and  as  a  result  the  price  of  over- 
alls to  the  trade  has  gone  up  from  50c  to  $1  and  it  is 
likely  there  will  be  a  further  advance  of  another  50c  or 
$1  very  shortly. 

One  firm  started  to  bring  out  black  and  white  in  place 
of  the  old  favorite  blue  for  overalls,  as  the  former  was 
easier  to  secure,  but  the  attempt  failed  and  they  decided 
I  hat  only  the  blue  will  take  with  the  public. 

•  •  » 

NO  MORE  ORDERS  AFTER  MAY  1 

/^v.\K  of  the  largest  firms  manufacturing  overall  cloth 
^S  in  America  are  taking  orders  subject  to  the  confirma- 
tion of  their  mill  and  will  take  nothing  for  delivery  after 
i he  1st  of  May  next.  Their  reason  is  that  they  do  not 
know  what  they  will  have  to  charge  then.  Overalls  of  one 
firm  that  formerly  sold  at  $9  for  last  Fall  will  be  $10.50 
for  next  Fall  and  soon  may  be  increased  to  $11.  This  will 
he  done  they  state  as  soon  as  their  present  contracts  for 
t  he  <roods  expire. 

One  retailer  decided  that  it  would  be  best  for  him  to 
send  in  an  order  for  a  whole  year's  supply  and  he  has 
done  so  for  delivery  in  4  deliveries  in  March.  June,  Octo- 
ber and  December  next. 

•  *         » 

DEMAND  FOR  BROWN  CORDUROYS 

TX  connection  with  separate  pants  it  is  interesting  to 
note  the  new  demand  for  brown  corduroys.  This  is 
very  marked  and  is  a  difficulty  in  the  way  of  the  manu- 
facturers. There  is  a  big  demand  for  these  both  in  men's 
and  boys'  pants  but  there  has  been  a  big  advance  in  the 
price  of  material  both  in  England  and  the  States.  The 
results  will  be  that  goods  that  formerly  sold  for  $2  and 
$2.50  will  be  advanced  to  $2.50  and  $3.00  and  this  it  is 
claimed  will  not  cover  the  whole  advance  to  the  makers. 


DYESTUFFS,  WOOL  AND  MENS  WEAR 

In    an    interesting  review   of   conditions    in    the    men's 

wear  trade  in  1015.  The  New   York  Journal  of  Commerce 

says:      A    wool    famine   was   happily   averted   by   the   wool 

importing    plan    entered    into    between    the    British    War 
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UNDERWEAR 


Made  from  the' finest,  sea-breeze 
toughened  Nova  Scotia  Wools 


your  patrons  wool  garments  that  are 
absolutely  unshrinkable — that's  a 
big  selling  point,  isn't  it? 

SEE  1916  SAMPLES 


— the    finest   wools   produced   in   the 

world,  for  the  manufacture  of  men's 

underwear. 

The    name    Atlantic    on    your    1916 

stock  means  that  you  can  guarantee 

E.  H.  Walsh  &  Co,  Toronto 

Silling  Agents  for  Quebec,   Ontario  and  Western  Canada 

ATLANTIC    UNDERWEAR   CO.,    LTD., 
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Trade  Department  and  the  Textile  Alliance,  Inc.,  under 
which  importations  of  much  needed  raw  material  were 
facilitated.  Unfortunately  the  dyestuffs  question  was  not 
solved  so  easily  as  the  wool  question.  Everything'  possible 
was  done  to  relieve  the  scarcity  of  imported  dyestuffs,  but 
all  efforts  in  this  direction  proved  of  little  avail.  Substi- 
tutes for  German  dyes  were  used  in  lightweight  fabrics 
when  manufacturers  ran  out  of  coal  tar  dyes,  and  these 
were  fairly  satisfactory.  Most  of  these  dyes  had  logwood 
for  their  chief  ingredient,  but  when  Great  Britain  placed 
an  embargo  on  shipments  of  logwood  from  Jamaica,  the 
chief  source  of  supply,  the  mills  were  again  confronted  by 
a  condition  similar  in  many  respects  to  the  state  of  affairs 
faced  early  in  the  year,  when  wool  was  not  permitted  to  be 
shipped  to  the  United  States  from  countries  under  British 
control. 


Khaki  for  Small  Boy 

Norfolk  and  Military  Suits  Predominate  in  Spring 

Lines — Cotton  Serges  and  Ooverets  the  New 

Fabrics — Buster  Very  Weak 

THE  new  line  of  Spring  wash  suits  for  the  small  boy 
is  full  of  novelty  this  season.  The  Buster  suit  which 
had  such  a  long  run  is  very  rarely  asked  for  now. 
Instead  come  the  Norfolk  and  the  military  styles  with 
pleats  and  a  multiplicity  of  pockets,  the  latter  being  sure 
to  make  a  hit  with  the  small  boy.  Eor  the  smaller  boys 
from  2  to  6  come  the  middy  suits  with  the  blouse  as  a 
tiny  replica  of  mother's  and  big  sister's,  and  little  pants 
to  match.  For  boys  of  the  same  age  there  are  numerous 
Oliver  Twist  models  made  generally  with  checked  or 
striped  waists  and  with  pants  of  plain  duck,  with  khaki 
in  high  favor.  Coat  and  vest  models  are  very  much  in 
evidence,  and  there  are  many  models  to  choose  from,  As 
a  rule  the  vest  forms  the  waist  onto  which  the  little  pants 


are  fastened,  and  there  are  models  showing  where  the  vest 
effect  is  stitched  on  in  front.  The  soldier  suits  in  khaki 
are  selling  right  along  and  have  for  the  time  being  eclipsed 
the  sailor  suit.  Every  merchant,  however,  is  purchasing  a 
few  sailor  models,  as  there  is  always  a  call  for  them  both 
in  man-o-war  and  in  suits  with  short  pants.  Indian  head, 
linen  suitings,  Galateas,  ducks  and  drills  are  the  chief 
materials  used  in  the  development  of  the  new  washing 
suits  for  the  coming  season  for  small  boys.  Owing  to  the 
short  supply  and  the  high  price  of  wool  serges,  a  cotton 
serge  has  been  introduced. 

Cotton  Covert 

Another  material  of  this  class  is  cotton  covert.  This 
is  a  similar  fabric  to  what  is  used  in  the  manufacture  of 
men's  raincoats.  It  gives  excellent  wear,  does  not  crush, 
and  has  a  worsted  finish.  Also  what  will  specially  please 
the  small  boy  is  that  this  fabric  comes  in  the  popular 
khaki  color. 

The  khaki  shade  predominates  this  year,  and  military 
touches  in  the  shape  of  brass  buttons  and  collar  and  cuff 
facings,  strappings  and  pipings  of  red. 

With  the  Norfolk  suits,  patent  leather  belts  in  red  or 
black  form  the  finish.  Navy  and  cadet  come  next  to  khaki 
in  plain  colors,  and  blue  and  white,  red  and  white  and 
white  striped  materials  are  also  shown. 


ENCOURAGING 

'~pHE  following  are  reports  of  British  mills  that  reached 
men's  clothing  manufacturers  early  this  month: 
Manchester — "Can  give  no  definite  date  for  delivery."' 
Huddersfield — "No  stock  on  hand;  some  time  before 

delivery. " 

Leeds — "Could   not   accept   your  first   order  and   did 

not  bother  writing  about  the  second.     In  no  case  can  we 

accept  a  duplicate." 

Not  only  so  but  only  20  pieces  out  of  60  in  the  order 

were  accepted  as  the  Canadian  maker's  allotment. 


TAKING  THE  ANNUAL  INVENTORY 


THE  time  for  taking  the  annual  inventory  is  near  at 
hand.  There  are  a  percentage  of  merchants  even 
yet  who  fail  to  realize  the  absolute  importance,  not 
only  of  getting  an  accurate  summary  of  all  their  stork, 
but  of  cutting  down  the  valuation  In  the  actual  worth. 
This  is  why  in  most  stores  the  proprietor  insists  on  check- 
ing over  every  lot  of  goods,  as  the  buyers  are  apt  to  over- 
valuate  them. 

There  is  one  point  The  Review  would  like  to  emphasize 
here:  if  you  are  not  sure,  from  a  number  of  tests,  of  the 
mark-up  for  each  department,  take  your  inventory  from 
the  cost  as  well  as  the  selling  price.  Then,  in  each  depart- 
ment, when  you  have  the  totals  you  can  figure  out  exactly 
what  the  mark-up  is.  Several  merchants,  now  grown  suc- 
cessful and  wealthy,  take  stock  on  this  double  basis  every 
year,  as  a  precaution,  even  when  they  have  a  monthly 
system  of  estimating  stock  thai  does  not  fail  by  a  tiny 
fraction  of  one  per  cent. 

As  a  rule  there  are  sheets,  printed  or  ruled  in  the  store 
for  each  department,  numbered  in  consecutive  order.  The 
measuring  up,  counting,  etc.,  should  be  done  between  the 
1st  or  20th  and  the  25th,  so  as  to  allow  two  or  three  days 
at  the  end  for  the  checking  up. 

Tn  order  to  allow  for  goods  sold  from  the  time  they  are 
counted    up   and    checked    off.    a    pad   of   paper  is   hung 


up  in  a  department  and  on  this  the  clerks  mark  the  quan- 
tity of  goods  taken  from  this  bolt,  or  this  carton,  etc.,  so 
that  allowance  can  be  made  at  the  end. 

It  is  best  to  reduce  the  selling  price  on  goods  that 
are  to  he  cut  down,  jus;  at  the  time  they  are  checked  off. 
to  save  a  double  inspection. 


PERSONAL 
Geo.  R.  Boylan,  Fori   Qu'Appelle,  general   merchant. 

has  been  succeeded  by  the  R.  M.  Trading  Co. 

The  store  of  Crawfords".  Limited,  Tilbury,  Out.,  was 
broken  open  and  a  quantity  of  clothing  stolen. 

Delong  and  May,  Rcston.  Man.,  have  moved  into  new 
premises. 

McLean  Bros.,  Edmonton,  Alta..  have  taken  a  new  and 
larger  store. 

Jacoh  Kfessinger,  for  some  years  a  partner  in  the  Han- 
over, Out.,  woolen  mills,  was  accidentia  killed  in  a  run- 
away. 

P.  J.  Parker,  general  manager  of  the  Calgary  store  of 
the  Hudson's  Bay  Company,  was  in  the  East  on  a  bnsiness 
trip  for  several  weeks  A.  11.  Doe.  assistant  stores  com- 
missioner, went  from  Winnipeg  to  assume  charge  of  the 
store  daring  Mr.  Parker's  ahseni 
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TKcTBOB  LONG  Brands 

<KNOWN  FROM  CQASJ  TO  COAST 


MADE  LN   CANADA 


UNION   MADE 


The  Profitable  Quality  Lines  That 
Will  Keep  Dollars  in  Your  Till 

— not  the  kind  with  merits  only  as  far  as  the  first  sales  goes,  but  the  kind  that  keeps  the 
till  jingling  with  repeat  business — real  quality  goods  that  give  the  retailer  a  good  margin 
of  profit. 


GLOVES 

The  Bob  Long  Gloves — the  only  "Made  in  Canada"  "Union 
Made  Gloves."  are  ready  for  your  inspection.  The  range 
presents  the  best  values  and  style  of  men's  leather  gloves, 
among  which  is  the  "  Mousquetaire "  Auto  Gauntlets  of 
Russian,  Karsan  Sheep  Skin,  a  particularly  soft  leather 
especially  for  better  wear. 

MOCCASINS 

— a  dandy  selling  line  that  equals  in  every  respect  our 
values  in  other  lines. 


MITTS 

We've  got  the  styles,  the  leathers  and  the  prices  that  will 
interest  you.  Lined  or  unlined — all  of  the  high  Bob  Long- 
standard. 

KNITTED  GOODS 

Sweater  coats,  jerseys,  children's  suits,  the  latest  exclusive 
novelties  that  guarantee  you  a  good  business  and  a  healthy 
profit.     We  have  the  values. 


AND  OVERALLS 

This  is  the  new  link  in  the  Bob  Long  Chain,  and  it's  a  strong  one,  too — a  real  winner  for 
your  overall  department. 
'    Bob   Long  Overalls   are   absolutely    union    made,   roomy,     comfortable,    extra   strong   finish, 
finest  quality  fabrics  in  plain  blue  and  black,  and  most  important  of  all  in  Stifel  stripe — 
the  cloth  that's  now  almost  impossible   to  buy;  all  styles. 

Our  representative  will  stop  in  to  see  you  shortly,  and  give  you  all  the  information  on  the 
overall  proposition.  It's  well  worth  hearing  about.  With  your  help  we  intend  to  put 
overalls  on  the  map.    Wait  for  the  Bob  Long  man. 

R.  G.  Long  &  Co.,  Limited,  Toronto  and  Winnipeg 
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Suitings  for  Fall,  1916 

No  Blues.  Greens  or  Browns  Coming  —  Very -.Small 
Patterns  at  "Heavy  Advances. 

A  BUYER  of  men's  suitings  who  has  just  returned 
from  a  visit  to  England  told  The  Review  that  condi- 
tions of  supply  so  far  as  the  element  of  labor  was 
concerned  were  getting  worse  and  now  that  conscription 
was  being  enforced  it  would  be  still  more  difficult  for  the 
mills  to  make  deliveries.  Prices  for  the  Fall  of  1916  he 
figured  would  be  up  40  to  50  per  cent,  as  compared  with 
1915.  Not  only  so  but  there  were  no  new  patterns  being- 
brought  out,  and  blues,  greens  and  browns  were  almost 
impossible  to  secure.  About  all  anyone  could  depend  on 
getting  was  gTeys.  Blacks  were  getting  very  bad.  The 
stocks  that  were  being  sent  out  for  samples  were  rather 
dull,  no  large  patterns,  but  after  small  stripes  and  small 

check  effects. 

•         *         » 

VERY  LITTLE  SHODDY  MADE 

One  of  the  great  difficulties,  of  course,  in  the  securing 
of  worsteds  or  tweeds  at  a  low  price  is  that  there  is 
very  little  shoddy  made  now.  This  was  produced  before 
from  waste  goods  but  all  the  millions  of  uniforms  that  are 
used  by  the  soldiers  at  the  Front  are  burned  and  none 
come  back  in  the  form  of  shoddy.  This  is  one  of  the  big- 
industries  that  Germany  looked  after  before  the  war.  The 
clippings  have  become  very  valuable  now  and  those  which 
once  ordinarily  would  bring  10c,  lie  or  12c  are  now 
worth  28c. 

© 

HIGHER  LEVELS  IN  WOOLS 

IT  IS  very  evident  that  raw  wool  is  wanted  yet  and 
prices  are  still  stiffening  for  Colonial  wool.  At  the 
December  sales  buying  on  the  whole  was  keen  and 
prices  on  some  grades  reached  the  highest  level  yet  at- 
tained.    January  opened  with  still  higher  prices. 

Yorkshire  spinners  are  showing  the  greatest  eagerness 
to  secure  wool  of  sound  combing  character  and  when  wool 
of  this  class  was  put  up,  prices  immediately  ran  to  a  high 
figure.  It  is  the  wool  of  long  staple  that  is  wanted,  and 
there  is  quite  a  difference  in  price  when  the  quality  is  just 
as  good  and  the  staple  is  shorter.  The  best  selection  is 
offered  in  erossbreds  and  while  America  is  taking  a  few 
lots  the  bulk  of  the  wool  is  being  absorbed  in  Yorkshire, 
Leicestershire  and  Scotland.  There  is  no  hint  of  any  let 
up  in  the  demand  and  fresh  buyers  are  constantly  enter- 
ing the  market.  Scoured  erossbreds  are  fully  maintain- 
ing their  high  level,  and  the  small  supply  relatively  of 
greasy  erossbreds  is  eagerly  bought  up  at  fancy  figures. 

Business  is  good  in  all  the  wool  consuming  centres 
and  there  is  apparently  no  end  to  the  purchasing  power  of 
the  British  trade.  Some  purchasing  is  being  done  on 
behalf  of  French  mills,  and  more  would  be  done  if  only 
more  machinery  was  available. 

Where  is  all  the  wool  going  is  a  question  that  is  often 
asked.  There  can  be  no  question  that  much  of  it  is  going 
to  make  up  the  khaki  cloth,  the  orders  for  which  are  met 
with  everywhere.  Then  there  is  the  clothing  that  is  going 
to  the  Allies.  The  last  Russian  order  that  came  to  the 
West  Riding  was  for  (i,000,000  yards,  and  the  cloth  is 
produced  from  solid  worsted  yarns  which  means  that  this 
is  a  26  oz.  cloth  composed  of  pure  wool.  Batley  and 
Dewsbury  and  the  villages  around  are  now  buying  wool. 
and  in  the  heavy  woolen  district  more  wool  has  been  used 
since  the  war  started  than  ever  before     During  December 
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the   highest  level  yet   for  Australian  greasy  merino  was 
reached  when  2iy2d.  was  realized. 
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Wool  Nearly  Double 

Enormous  Increases  During  the  Past  Year,  and  End 
is  Not  in  Sight — Impressive  Figures 

THE  rise  which  seemed  imminent  a  month  ago  in  the 
world's  wool  markets  has  been  realized  and  prices 
are  on  a  very  high  level,  with  possibilities  of  a 
further  advance  by  no  means  remote.  Merino  wools, 
similar  to  those  which  were  purchased  in  Australia  in 
December,  1914,  before  the  embargo  was  lifted,  at  between 
40  and  45  cents,  on  a  clean  landed  basis,  at  the  lowest 
point,  have  already  been  purchased  this  season  at  80  cents, 
or  better,  an  advance  of  practically  100  per  cent.  At  the 
opening  of  the  eighth  series  of  Colonial  wool  auctions  in 
London  in  December,  (usually  there  are  six  series  a  year, 
which  have  catalogued  an  average  of  928,637  bales  in  the 
last  eight  years,  including  502,500  bales  of  merino  and 
426,137  bales  of  erossbreds)  prices  for  all  classes  of  wool 
showed  material  advances,  thus  strengthening  the  position 
of  Bradford  top  makers,  who  prior  to  the  sale  were  asking 
83  cents  for  64 's  tops,  as  compared  with  sales  at  51  cents 
for  January-February  (1915)  delivery,  at  the  opening  of 
the  December  auctions  last  year.  In  all  the  world,  only 
South  American  markets  are  lower  than  they  were  a 
month  ago.  and  the  decline  there  was  due  to  an  over- 
advance. Even  these  markets  have  recovered  somewhat 
from  the  recent  low  point. 


HATS  WILL  BE  HIGHER 

Hats  are  in  much  the  same  position  as  clothing: 
advances  inevitable.  Hat  bands  and  bindings  have 
already  gone  up  20  or  25  per  cent.,  due  to  the  increased 
cost  of  materials  entering  into  the  production. 

Raw  silk  has  gone  from  $3.40  a  pound  a  year  ago  to 
•*5.00   to-day,   reaching  a   higher  point  than   in   15   year-. 

Egyptian  cotton,  the  only  kind  that  can  be  used  in 
weaving  silk  hat  bands,  is  up  35  or  40  per  cent.,  dyes  are 
advanced  500  per  cent.,  and  it  is  impossible  to  secure  cer- 
tain colors. 

Here  again  is  not  only  great  increased  cost,  but  also 
a  threatened  shortage,  not  only  of  the  materials  that 
enter  into  the  production  of  bands  and  bindings,  but  in 
the  restricted  output.  Formerly  a  large  percentage  of  the 
hat  bands  came  from  Germany  and  this  source  of  supply 
is,  of  course,  eliminated  now. 

Referring  to  trimmings,  another  element  of  increased 

cost  for  hat  manufacturers  is  the  fact   that  between  50 

and  60  per  cent,  of  the  soft  hats  are  now  ordered  with 

bound    brims   and    the   hat   manufacturer   must    not  only 

pay  the  price  of  the  binding,  but  also  the  cost  of  labor 

in  putting  on   the  binding  and   the  much  greater  expense 

of  flanging  the  hat   twice — once  before  binding  and   then 

again   afterwards. 

•  •  ♦ 

ADVANCES  IN  HAT  MATERIALS 

Substantial  advances  have  been  quoted  in  furs,  not 
only  on  account  of  conditions  in  the  market  for  the  mate- 
rial itself,  but  on  account  of  the  big  increases  in  the  cost 
o\'  mercury  and  other  chemicals  which  are  s,>  largely  used 
in  the  preparation  of  hatters'  furs. 
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Trade-Mark 


Registered 


— and  now  for  1916  with  its  big- 
ger possibilities. 

If  sales  during  the  greater  part  of 
the  past  year  is  any  indication  of  con- 
ditions prevailing,  we're  safe  in  say- 
ing that  the  retailers  who  sold 

Kant  KracK 

I      M        TRADE  MARK  I      M        REGISTERED         I     ■ 

1  COATED  I  1  LINEN  j    \ 


©»M; 


did  a  record  business  and  that  he  is  now 
planning  on  a  bigger  1916  trade. 

Ensure  yourself  the  maximum  collar  trade 
by  featuring  K.ANTKRACK  —  the  collar 
with  the  many  exclusive  features — the  heavy, 
flexible  cemented  and  riveted  lip,  the  long 

slit  over  the  back  buttonhole,  odorless,  water- 
proof coated  linen,  correct  styles,  "one  grade  only 
and  that  the  best." 

In  ordering  remember  the  3  K.K.K. 

Sold  direct  to  the  trade. 

MADE  IN  CANADA. 


The  Parsons  and  Parsons  Canadian  Co, 
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M  K  N  '  S    AND    BOYS'    D  E  P  A  RTMEN  T 


Are  now  made  to  retail  at  50c.  up 

They  are  made-in-Canada  gloves  that  meet  th« 
demand  of  all  Canadians  for  a  satisfaetory  hard 
wearing  glove  at  a  price  that  will  suit  their  pocket- 
books. 

Carhartt's  Gloves  are  now  made  in  our  exclusive 
glove  factor;-  in  Walkerville,  which  is  devoted  to 
the  manufacture  of  these  gloves  alone,  and  which 
was  made  necessary  by  the  daily  increasing  demand 
for  a  glove  that  gives  perfect  satisfaction  to  labor- 
ers, farmers,  teamsters,  railroad  men,  chauffeurs, 
etc.,  just  the  men  you  have  in  your  store  every  day. 


Carhartt     gloves    have    several    exclusive 
features    which    make    them    winners. 


They   retail  at  50c,  75c,  $1.00,  $1.25  and  $1.50  per  pair. 

Carhartt's    Overalls,    like    our   gloves,    have    a    repatatlon 

which    is    country-wide.      They    are    favorites    with    the 
<i vera  II  -wearing  fraternity. 


Write     to-day      for     sample! 
giovrs   and    overalls. 


>r     iri.il     xhipment     of     both 


and    excellent 


Hamilton  Carhartt 
Manufacturer,  Ltd. 


m 


^    TORONTO,  WINNIPEG 
\         WALKERVILLE 
m     VANCOUVER 
1  LIVERPOOL 


M 

-9P 


Ms? 


_•£&>•>• 
•&$&* 


C^ARTT5 
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In  bullet-riddled  Europe,  or  on  peaceful 
Canadian  farms — 

wherever  good,  strong  wearing  qualities  are  essential,  you  will  find 

TAPATCO  GAUNTLETS   and   GLOVES 


giving  that  all-round,  serviceable  satisfaction 
which  has  made  them  the  leading  gloves  for 
hard  wear  purposes. 

The  popularity  of  "Tapatco"  gloves  is  putting 
dollars  in  the  cash  drawers  of  dealers  every- 
where. The  line  is  as  extensive  as  it  is  ser- 
viceable, embracing  Gauntlet,  Knit  Wrist  or 
Band  Top  styles  in  Heavy,  Medium  or  Light 
Weights,  also  Leather-tip  and  Leather  Face 
Gloves,  and  Jersey  Gloves  and  Mitts,  in  Tan, 
Brown  or  Oxford. 


A  stock  of  these  Canadian-made  cotton  lead- 
ers will  give  your  glove  trade  a  decided  boost 
during  season  1916. 

"Tapatco"  quality  will  "get  them"  every 
time.  Stock  up  now  for  a  bigger  1916  glove 
trade. 

Insist  upon  your  Jobber  furnishing  only 
TAPATCO  gloves. 


The  American  Pad 
and  Textile  Co. 

CHATHAM,   ONTARIO 
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M  E  N  r  S    AND    BOYS'    D  E  P  A  R  T  M  E  N  T 


Protected  by  Canadian  Letters  Patent  No.  131.520  and  Canadian  Letters  Patent  N». 
120,701). 

THE  VISOR  "4  IN  1"  SWEATER 

(Four  sweaters  in  one) 

Note  the  four  ways  the  collar  can  be  worn.  The  most  practical  and  best 
selling  coat  on  the  market.  Made  in  many  weights  in  HALF  CAKDIGAN. 
SHAKER  and  JUMBO  stitch. 

We  will  make  also  this  year  the  best  SHAWL  COLLARS  on  the  market  in  all  of  our 
lines.  Also  V-NECKS,  also  double,  reversible  Shaker  CAPS  and  Cardigan  CATS  Ladies' 
BRUSHED  CAPS  and  Ladies'  TOQTJES.  All  of  our  sweaters  this  vear  will  have  shaped 
shoulders.  We  have  added  five  NEW  LINES  of  Men's  Sweaters  and  several  new  lines 
of  Ladies'  Sweaters  in  the  popular  colors  for  Ladles.  Prices  $21  to  $Go  Ah  with  the 
Superior  VISOR  finish.  Our  line  is  equally  attractive  this  vear  in  Shaker,  Cardigan, 
Jumbo  and  Ladies'  Sweaters. 

We  furnish  tree,  colored  show  cards,  circulars,  ruts,  picture  slides,  etc.  One  of  our 
representatives  will  call  early  in  the  season.  Don't  plact  vour  order  until  you  hare 
seen  our  complete  line. 

VISOR  KNITTING  COMPANY,  LIMITED 

NIAGARA  FALLS,  ONTARIO 

Factories  also  at  Niagara  Falls,  N.Y. 


Dry  goods  stores  everywhere  should  be  in  a 
position   to    meet  the   demand    for   officers' 

khaki  shirts 

Every  day  the  Canadian  army  is  growing,  and 
with  it  the  demand  for  officers'  Khaki  Wool  Shirts, 
ihe  new  Deacon  shirt  illustrated  here  is  made  in 
Viyella  flannel,  wool  taffeta  and  other  high-grade 
khaki  flannels.  It  is  making  a  tremendous  hit  with 
the  soldiers.  It  is  made  in  coat  style,  has  big  pouch 
pockets,  neat  shoulder  straps,  and  two  separate 
collars,  either  square  or  round  corners. 

Prices  range  from  $24  doz.  up. 

Be  sure  also  to  see  our  1916  range  of  workingtneri $ 
and  boys'  shirts — never  was  better. 

Send  for  trial  order  of  Khaki  Wool  Shirts. 


I      DEACON  SHIRT  CO.     -     BELLEVILLE.  ONT.      | 
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and  her  experience  with  Men's  collar  laundering: 

and  buying 

Sketch  One — In  the  stuffy  kitchen  of  a  farm  home 


"I  think  you  and  George  will  have  to  take  these 
collars  to  town  and  have  them  laundered  this  week. 
This  is  too  hot  a  day  to  stand  over  a  hot  iron  trying 
to  work  up  a  polish  on  the  things." 

HERE,  MR.  MERCHANT,  IS  WHERE 
YOU  COME  IN 

This  lady  is  your  customer.  She  comes  to  your 
store,  shopping  bent,  every  week.  Why  not  go  to 
her  aid  and  suggest  that  she  take  home  an 
Arlington  Challenge  Brand  Waterproof  Coated 
Linen  Collar  for  her  husband  and  son? 

They'll  come  to  it  sooner  or  later,  but  why  not 
bring  them  around  quick?  Show  Mrs.  Dothe 
Home  Laundry  a  few  styles  next  time  she  comes  in. 
Arlington  Collars  are  made  in  all  styles 
and  in  a  grade  to  suit  every  pocket-book, 
and  they  are  sold  largely  through  the  dry 
goods  stores  of  Canada.  What  share  of 
this  trade  do  you  get?   Order  your  stock 


I  am  tired  trying  to  launder 
George's  and  your  collars. 
I  can't  get  them  clean  with- 
out rubbing  them  to  pieces, 
and  it's  almost  impossible  to 
get  a  nice  finish. 


now. 


TLH  E 

Arlington  Company 
of  Canada,  Limited 


56  FRASER  AVE., 


TORONTO 


Selling  Ji gents: 


ONE  OF 

THE  MANY 

ARLINGTON 

STYLES 


Eastern  Agent:  Duncan  Bell,  301  St.  James  St.,  Montreal. 
Ontario  Agents :  J.  A.  Chantler  &  Co  .  8 10  Wellington 
St.  E.,  Toronto.  Western  Agent :  R.  J.  Quigley,  212 
Hammond   Block,  Winnipeg. 
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Shirts  and  Overalls 

U  l^gRANDJ 

Tweed,  Serge  £#  Worsted 

TROUSERS 

that  you  can  get  now. 


"Arm  and  Hammer" 

Shirts  and  Overalls 

For  nearly  half  a  century,  forty  years  to  be  exact,  "Arm 
and  Hammer"  Shirts  and  Overalls  have  held  the  Cana- 
dian workingman's  trade  with  a  strong  grip. 
The  materials  used  and  the  workmanship  which  goes  into 
each  garment — the  triple  stitching,  the  reinforcing,  etc., 
make  for  great  strength  and  durability. 

"Haugh  Brand"  TROUSERS 

— tweeds,  serges,  and  worsteds  in  all  the  better  patterns. 

Cut  and  finished  up  to  the  standard  that  has  made  these 

trousers  the  most  satisfactory  in  their  field  for  the  past 

five  years. 

Prices  range  from  $1.25  to  $3.00. 

Immediate  delivery. 

Write   for  sample. 

J.  A.  Haugh  Mfg.  Co.,  Ltd. 

658  KING  ST.  WEST  TORONTO,  ONT. 


Tommy 
Atkins,  Junior 


Every  Boy  Wants  One 

TOMMY  ATKINS  JUNIOR 
outfit:  TUNIC, BREECHES, 
CAP  AND  PUTTES,  double 
s( itched  and  made  for  BOY 
SERVICE  from  DURABLE 
government  dyed  khaki  drill. 
With  REAL  SOLDIER 
I  nit  tons  and  badses.  Sized 
from  FOUR  to  TEN  years; 
larger  for  CADETS.  Each 
outfit  neatly  boxed. 

THIS  IS  A  SURE  SELLER 

Electro  Free   with   First   Dozen 


We  specialize  in  all  lines 
of  Washable  Duck  Coats, 
Pants,  sleeve  Vests;  Dust, 
Auto  and  Warehouse 
Coats :  Khaki  Norfolk 
Outing  Suits  and  Pants 
for  Men  and  Boys,  and 
Washable  Band  Uniforms, 
White  Ducks  in  Envelopes, 


Linen  Supplies,  Coats, 
Aprons  and  Apparel  for 
Steamships,  Railroads, 
Abattoirs,  Hospitals,  In- 
stitutions, and  Factories. 
Every  Garment  that  we 
make  is  positively  Guar- 
anteed to  the  Merchant 
and  Consumer. 


HUDSON-PARKER-COWLEY  Limited 


"The  Washable   Apparel  People" 
24  RYERSON  AVE. 


TORONTO 


-    -  THINK  IT  OVER  -    - 

The  advertisements  appearing  in  this  paper  each  issue  are  there  be- 
cause it  pays  the  advertiser  and  for  no  other  reason. 

Is  it  not  about  time  you  investigated  this  proposition,  and  not  let  the 
other  fellow  do  all  the  talking  to  the  man  you  should  be  selling? 

You  can  talk  across  Canada  in  full  page  space  to  live  dry  goods  deal- 
ers for  $25  an  issue  if  you  contract  for  twenty-four  insertions.  Worth 
while,  isn't  it? 
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Printer's  Ink  versus  Window  Display 

Ad.  Man  Declares  That  in  His  Experience  Selling  Value  of  Two  Mediums  is  as  4  to  1- 
Quotes  Experiences  in  Calgary  and  Chicago  —  Sales  of  $1,000  vs.  $35  — 
Windows  the  "Second  Line"  of  Trenches. 

By  J.  Hurt  Malette,  Publicity  Director  F.  R.  MacMillan,  Ltd.,  Saskatoon. 


THERE  has  been  a  great  deal  printed  on  this  subject 
and  still  more  discussion  has  ensued  as  to  the  rela- 
tive merits  of  these  two  powerful  forces  of  modern 
retail  publicity.  But  the  discussion  has  been  one-sided  so 
far  as  few  copy  men  have  taken  it  up,  either  from  lack  of 
interest  or  a  sense  of  security.  Personally  I  would  place 
the  ratio  as  80  per  cent,  to  20  per  cent,  in  favor  of  adver- 
tising for  reasons  set  forth  in  this  article.  That  I  am  not 
one-sided  is  proved  by  the  fact  that  I  have  had  two  years ' 
experience  in  the  fascinating  profession  of  window  dress- 
ing. 

Now  for  my  proofs — results  shown  by  experience. 
Some  time  ago  I  had  tfie  good  fortune  to  be  connected 
with  a  certain  large  retail  establishment  in  Calgary,  and 
was  given  charge  of  the  window  trimming  in  addition  to 
my  former  duties  as  manager.  Directly  after  assuming 
control  I  determined  to  make  a  test  case  of  Window  Dis- 
play when  pitted  against  Newspaper  Advertising  as  a 
direct  result  producer. 

Cost  Only  2  Per  Cent,  to  Sell. 

So  I  placed  on  sale,  agreeable  with  the  buyer,  using 
three  of  the  local  papers,  ],600  yards  of  fine  English  and 
French  cretonnes,  with  values  from  $1.25  to  $3.50  the 
yard,  and  ran  them  in  at  a  price  of  95c  the  yard.  Although 
times  were  not  particularly  brilliant  from  a  selling  stand- 
point, we  managed  to  scrape  even  the  remnants  off  the 
bolts  in  a  single  day's  selling,  at  a  net  selling  expense  of 
$22.50,  a  trifle  over  2  per  cent. 

Now  compare  this  record  with  the  following. 

Only  $35  in  Four  Days 

It  was  nearing  Thanksgiving  and  we  decided  to  make 
the  second  and  last  test  with  a  staple — linens  for  the 
table.  Much  of  our  stock  was  purchased  far  below  mar- 
ket, consequently  we  were  able  to  bunch  about  6  lines  in 
all,  selling  napkins  at  $1.95  the  dozen;  table  damask. 
$1.28  a  yard,  and  white  spreads  $2.25  each.  We  placed 
selling  stock  in  excess  of  $250  in  two  of  our  most  popular 
windows,  keeping  them  there  for  four  days. 

What  result  do  you  imagine  was  forthcoming'?  Gross 
sales  of  $35 ! 

Now,  consider  the  cost  of  selling.  Windows,  $3  per 
day  per  window,  or  $24.  The  actual  loss  of  business  to 
other  departments  through  lack  of  newspaper  advertising 
(which  we  had  agreed  to  discontinue  through  the  latter 
test)  was  reckoned  at  least  $150  per  day  per  section.  All 
this,  not  to  mention  depreciation  of  goods  in  windows,  etc. 
In  short,  it  cost  us  over  75  per  cent,  to  do  this  $35  worth 
of  linen  business,  not  because  the  window  was  not  appre- 
ciated, but  because  a  volume  of  business  from  this  source, 
unaided  by  the  greater  "Written  and  Read"  force  was  a 
sheer  impossibility.  We  simply  could  not  get  the  message 
across.  A  similar  parallel  is  drawn  by  the  experience  of 
Chicago  merchants  recently  when  the  pressmen  of  the  big 
lake  city  papers  struck  without  notice.  Not  a  paper  was 
printed  for  hours,  and  State  Street  looked  like  Sunday  all 
the  following  day. 


Chicago  Stores  Without  Newspapers 

Did  the  big  stores  have  their  usual  inducements?  You 
can  just  bet  they  did,  and  greater  than  usual.  The  win- 
dows were  still  there  but  the  truth  of  the  matter  is  the 
stores  were  practically  cut  off  from  their  buying  patron- 
age. The  people  were  in  the  dark  as  it  were,  as  to  the 
doings  of  the  merchandise  markets,  so  firmly  had  they  be- 
come followers  of  the  daily  messages  in  the  papers.  The 
loss  of  that  one  trade  route  alone  lost  hundreds  of  thou- 
sands of  dollars  to  the  great  business  houses  of  Chicago, 
and  was  undoubtedly  a  great  hardship  to  thousands  of 
people. 

In  the  examples  given  above  I  am  not  endeavoring  to 
minimize  the  power  of  window  displays  as  producers  of 
returns,  but  rather  to  demonstrate  that  Printer's  Ink  is, 
the  creative  element  of  modern  business.  It  has  been 
proved  conclusively  that,  after  all  has  been  said  and  done, 
the  buying  germ  takes  life  within  the  newspaper  pages 
and  secures  the  "strangle  hold"  long  before  the  windows 
have  had  a  chance  to  work  upon  the  feelings. 

Advertising  creates  a  purchasing  instinct;  it  is  argu- 
mentative as  to  the  merits  of  the  product  it  is  exploiting, 
and  last,  it  closes  the  sale  box  until  the  customer  can  be 
brought  within  striking  distance  of  the  window. 

Seclusion  Conducive  to  Buying  Impulse. 

Another  point  that  strengthens  the  theory  that  written 
salesmanship  is  the  foundation  of  the  buying  impulse.  A 
woman  especially  reads  your  advertising  in  the  privacy 
of  her  own  home,  a  spot  where  she  is  with  familiar  sur- 
roundings and  has  sufficient  time  to  peruse  your  copy  and 
consider  each  subject  in  turn  without  haste  or  the  trying 
experience  of  having  some  "kind"  friend  criticize  her 
ideas,  condemn  others  and  ridicule  still  others.  One  hun- 
dred per  cent,  of  her  thoughts  are  focused  on  one  thing 
at  a  time;  there  is  no  reflection  of  herself  to  take  her 
mind  off  the  object  in  mind,  nor  strangers  at  her  elbow  to 
make  her  self-conscious.  Her  desire  to  purchase  is  bred 
in  leisure  and  is  ten  times  as  permanent  as  if  it  "became 
of  age"  in  front  of  a  plate  of  glass. 

Windows  are  Supplementary  Advertising 

I  want  to  say  right  here,  that  they  exclaim,  more  con- 
eerningly  than  words,  "come  inside."  A  good  trim  will 
elaborate  on  the  argument  the  advertisement  is  fostering, 
like  a  good  lawyer.  Windows  are  likened  in  my  mind  to 
the  contract  salesman  who  comes  along  to  close  the  deal 
after  the  high  salaried  traveler  who  preceded  him  has 
rooted  up  the  prospect  and  paved  a  way  toward  the  signing 
up. 

As  to  the  actual  creative  characteristics  in  window 
advertising,  it  is  my  experience  and,  consequently  my 
belief,  that  this  factor  is  transient,  so  to  speak,  catching 
merely  a  proportion  of  the  "possibles"  who  pass  the 
window.  For  instance,  in  this  city  and  throughout  the 
province  a  certain  local  paper  has  an  aggregate  circulation 
of  nearly  18,000  readers,  approximately  6.000  copies  cir- 
culating in  this  city  alone.  It  is  safe  to  say  that  our  daily 
(Continued  on  page  165.) 
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protJjerfjoob   <0beralls 


Front   view 

Ari-o    suit    or 

Union  suit 


^ 


Mogul 
Coat 


Right  on  top — 

the  Overalls  that  need  no 
Salesmen 

No  jobbers.'  profits,  no  travellers'  ex- 
penses— that's  the  secret  of  value  in 
Brotherhood  Overalls.  The  saving-  in  ex- 
pense of  marketing  is  added  to  the  quality 
of  the  goods,  producing  a  selling  propo- 
sition not  equalled  anywhere. 
The  Brotherhood  Overall  agency  is  only  given  to 
one  merchant  in  each  town.  Why  not  repres 
us  in  your  community?  You  will  find  the 
"Brotherhood"  quality  a  big  drawing  card,  one 
that  will  produce  many  dollars  of  profit  for  vou 
with  the  least  effort. 

You  don't  have  to  wait  for  a  traveller  or  ask  a 
jobber,  -lust  write  direct  to  us.  the  manufacturers. 
We  prepay  the  freight  on  starting  order-  of  five 
dozen.  Or  if  yen  prefer,  we  will  send  you  samples 
by  return  mail.     Do  it  to-dav. 


Mogul 
Apron 


Brotherhood 
Brownie 


H.S.Peters,  Limited,  Welland,  Ont.,  Can 
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— the  underwear  that  has 
to  underwear   departments 
throughout  the  country 


The 

Underwear 


Unimpeachable 
Quality 

given  a  winning  punch 
in   dry    goods    stores 


Try  it  out  on  your  sales  counter  to-day.  It 
will  put  the  necessary  pep  into  your  sales — 
turning  what  you  may  have  considered  a 
profitless  department  into  a  real  profit- 
producer. 

The  Imperial  Line  includes  Merinos,  Nat- 
ural Wool,  Scotch  Wool,  Scotch  Knit,  and 


heavy  elastic-ribbed  combinations  and  two- 
piece  suits,  every  one  of  which  is  a  wrell- 
tiiiished,  perfect-fitting  garment. 

Write  to-day  for  samples  and  get  acquainted 
with  the  Imperial  Standard  of  excellence. 
It  means  a  bigger  1916  business  for  you. 


Kingston  Hosiery  Company,  Kingston,  Ont. 
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Carved  and  Odd   Shapes 

The  High  Novelty  in  Pearl  Buttons — Ball  Buttons 

the  Best  Sellers — Celluloid  and  Pyroxalin 

Buttons  Come  in  Varied  Shapes. 

THERE  is  no  shortage  in  buttons  with  the  exception 
of  the  dainty  glass  and  china  buttons  so  much  used 
by  the  manufacturers  of  waists  and  dresses.  These 
buttons  come  from  Austria  and  are  now  unobtainable  and 
their  place  is  being  taken  by  pearl  buttons  of  small  size 
and  irregular  shapes.  These  buttons  come  in  white, 
smoked  and  in  such  colors  as  rose,  Saxe,  mauve,  violet 
and  golden  brown.  Triangles,  squares,  oblongs,  and  all 
manner  of  irregular  shapes  are  used,  and  the  more  ex- 
pensive buttons  are  beautifully  carved. 

Among  the  novelties  may  be  mentioned  the  better  but- 
ton similar  to  those  used  on  military  coats.  The  ball  idea 
still  persists  and  ball  buttons  come  in  all  sizes  and  mat- 
erials, metal,  ivory,  celluloid  and  pyroxylin  and  galalith. 
Metal  buttons  are  strong,  and  many  beautiful  novelties 
are  in  filagree  effects  in  ball,  half  ball,  barrel,  olive  and 
oval  shapes  and  in  gold,  silver,  and  gun  metal  finish. 

Fancy  buttons  are  scooped  out  and  carved  and  are  of 
dull  metal  with  bars  of  gold  and  moire  waterings  of  the 
same  metal.  Thick  or  high  buttons  in  inverted  tub  shape 
in  gold,  silver  or  gun  metal,  and  in  metal  enamelled  in 
white  and  colors  and  decorated  with  lines  of  gold,  are  new. 

Thick  shapes  in  celluloid  mottled  so  that  they  tone  in 
with  the  fabrics  they  are  used  with,  come  in  round 
square,  oblong,  and  other  irregular  shapes. 

While  not  entirely  new— for  translucent  celluloid  was 
used  last  fall — some  of  the  most  attractive  buttons  shown 
are  of  this  material,  generally  on  a  base  or  rin?ed  with 
the  solid  color.  Brighter,  lighter  colors  are  indicated  for 
Spring  selling  and  these  buttons  are  lovely  in  such  shades 
as  emerald,  rose,  ruby,  srolden,  brown,  amber,  pearl  grey, 
sapphire.  Bolsium  blue,  mauve  and   violet.     Covered   but- 


tons are  extensively  used,  and  the  number  of  shapes  is 
almost  as  extensive  as  in  the  other  lines.  There  are  tri- 
angles, olives,  squares,  and  even  the  new  tub  shapes  as 
well  as  those  that  are  staple  in  covered  buttons.  Moulds 
for  many  of  these  shapes  are  on  the  market  and  are  car- 
ried in  the  majority  of  departments. 


Advances  in  Notions 

All  Metal  Goods  Higher  Priced — Brass  Pins,  Hair 

Pins,  Etc.  Up,  25  per  Cent,  to  40  per  Cent. 

Advances  in  Cotton,  Silk,  Etc.,  Reflected 

in  Many  Lines. 

THE  improving  business  is  reflected  in  the  orders 
that  are  now  coming  in  for  notions.  Practically  all 
lines  are  higher  priced  and  the  tendency  is  upward, 
reflecting  the  advances  that  are  taking  place  in  raw  cot- 
tons, silk,  and  metals.  Brass  pins  and  hair  pins  have  ad- 
vanced from  25  per  cent,  to  40  per  cent.,  though  in  many 
cases  the  advance  is  disguised  by  reducing  the  weight  of 
the  article  or  substituting  iron  for  brass  where  it  can  be 
done.  -Many  manufacturers  who  object  to  reducing  their 
standard  are  making  special  lines  to  meet  the  demand  for 
a  fixed  price. 

The  negligee  girdles  mentioned  last  month  have 
proved  a  good  selling  success,  and  are  obtainable  now  in 
many  styles,  and  in  quite  a  number  of  lengths.  One 
model  is  made  of  three  pieces  of  elastic  webbing  with 
short  fasteners  in  front  and  laced  up  the  back.  This 
girdle  is  suitable  for  misses'  wear  or  for  a  woman  with 
a  very  slight  figure.  For  heavier  figures  the  girdle  takes 
the  form  of  a  very  low  corse!  leaving  the  bust  free,  but 
cut  high  enough  above  the  waist  line  to  szive  support  at 
the  back,  and  the  top  is  held  to  the  figure  with  a  band 
of  elastic  webbing.  The  skirt  is  of  tricot,  lishtlv  boned, 
but  firm  enough  and  long  enough  to  control  the  flesh. 
The  increasing  rigidity  of  the  corset  is  creating  a  demand 

NOVELTIES  IN  BUTTONS 

Top  row: — 1.  Sports  coat  button 
with  strap  across  centre;  2,  pyra- 
mid sliape,  translucent  grey  top  on 
gold  moire  box  with  notches  filled 
with  solid  black;  3,  thick,  round 
shape  with  top  sliced  off  to  form 
square,  in  mottled  grey:  4,  gun- 
metal  tub-shape,  with  lines  of  gold. 

Bottom  Row:— I.  Half-ball  effect 
in  chased  dull  gold  and  bronze;  2, 
black,  scooped  out  on  each  side  ot 
band  of  gold  lines;  3,  square  with 
opaque  base  and  rounded,  translu- 
cent top,  particularly  attractive: 
4.  oval,  translucent  centre  in  pale 
grey,  with  black  rim. 

Skown  bit  A.  Weyerstall  X-  Co. 
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.A  Brand  Jx.ew  Jewelry  Firm  : 

aa 

Carl  Austin  &  Co. 

= 

=1 

We  beg  to  announce  that  Mr.  Carl  VV.  Austin  has 

= 

*^*~ 

purchased  the  entire  business  of  Austin  &  Co.,  Ltd., 

u^^ 

^u 

72-74  Bay  Street,  Toronto,  Ontario. 

jjjjjj 

—~ 

The  new  firm  will  be  known  as  Carl  Austin  &  Com- 

^~" 

s 

pany,  with  headquarters  in  our  new  warehouse,  num- 

-V. 

ber  357  College  Street. 

n 

aa 

In  the  reorganization   of   our  new  business,  there 

aa 

aa 

will  be  four  distinct  departments,  each  managed  sep- 

aa 

j= 

arately  —  SHEFFIELD    CUTLERY,    ENGLISH 

jjsi 

— — 

SILVERWARE,     JEWELRY     AND     NOVEL- 

==, 

= 

TIES. 

= 

— 

We  will  feature  and  build  up  a  Novelty  department 

==1 

^^ 

second  to  none  in  the  Dominion,  where  our  customers 

= 

aa 

can  get  the  newest  and   latest   ideas   at   short  notice. 

^■^^ 

== 

REMEMBER,  IF  IT'S  SOMETHING  NEW  WE 

— ;.7 

aa 

WILL  HAVE  IT. 

= 

^j^^ 

We  intend  to  sell  our  merchandise  on  the  very  closest 

^^ 

^^ 

margin.    Our  terms  will  be  2  per  cent.  10  days,  or  nett 

~~ 

= 

60  days. 

== 

^*mm 

Carl  Austin  &  Company 

= 

S^ 

Wholesale  Jewelers  and  Commission  Agents 

— 

ass 

357  COLLEGE  STREET,  TORONTO 

= 

as 

OUR    MOTTO: 

EE 

ii 

A  Satisfied  Customer  is  Our  Greatest  Asset 

ii 
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shades.  More  colors  also  are  used,  but  these  are  chiefly 
in  a  variety  of  rose  shades,  and  colors  from  brown  to  old 
gold.  Green,  blue  and  mauve  for  very  obvious  reasons  are 
very  seldom  asked  for.  With  mauve  the  brown  shade  is 
used,  with  green  the  pink  shade  is  preferred.  Often  with 
these  colors  printed  fabrics  introducing  these  colors  are 
used. 


NOVELTY  SHAPES  IN  LAMP  SHADES 
This  is  one  of  the  latest  shapes  and  is  developed  in 
Jap  silk,  dull  gold  trimming  and  silk  fringe.    Shown 
by  Toronto  Silk  Shade  Co. 

for  these  girdles  which,  however,  do  not  take  the  place  of 
the  corset. 

The  flare  is  established  and  horsehair  fabrics  are  again 
asked  for.  These  materials  are  very  light  and  flexible  and 
skirts,  pcplums,  sleeves  and  collars  are  lined  with  them. 
Horsehair  braids  are  used  to  give  the  required  flare  to 
flounces  and  overskirts  of  veiling  materials. 


Fancy  French  Shades 

Many  Novelties  in   Shapes  —  Shades  Made  of  Art 
Sateens,  and  Printed  Silks  in  High  Favor 

FANCY  French  lamp  shades  form  a  very  special  line 
in  many  house  furnishings  departments.  Nb1  only 
do  they  fill  the  gap  that  is  growing  because  of  the 
increasing  scarcity  in  house  furnishing  lines,  but  they 
make  a  powerful  selling  appeal  to  the  woman  who  wishes 
to  economize,  and  yet  preserve  the  beauty  of  her  rooms. 
Not  only  are  prices  now  placed  within  the  reach  of  all. 
hut  there  is  a  wider  variety  of  shapes  to  choose  from,  and 
the  new  shapes  are  much  more  attractive  than  the  stand 
by  dome  effect.  There  are  pagoda,  double  pagoda,  double 
bell,  and  a  big  variety  of  other  new  shapes — in  fact  new 
shapes  are  being  added  all  the  time.  There  are  also  many 
new  effects  produced  by  new  color  effects  and  by  the 
introduction  of  fancy  materials. 

The  latest  idea  shows  the  use  of  art  sateens  in  floral 
patterns.  These  sateens  are  stretched  over  the  shade 
forming  a  lining.  Above  this  floral  lining  comes  the  fluted 
silk  finis''e.l  with  ruchings,  fringe  and  metallic  trimmings 
in  the  usual  manner.  It  is  only  when  the  light  is  lit 
that  the  full  beauty  of  this  lamp  shows  out.  giving  the 
effect  of  the  glowing  floral  patterned  fabric  veiled  with 
the  semi-transparent   silk. 

Manv  shades  are  made  of  printed  silk's  and  art  fabrics, 
and  it  is  no  unusual  thing  for  an  order  to  be  »iven  for 
shades  to  match  when  new  draperies  are  brought  for  a 
room.  An  extremely  handsome  s'-nde  01  tins  kind  had 
panels  of-striped  material  introduced  between  those  of 
printed  fabric,  and  this  panelled  idea  can  be  varied  in 
many  ways. 

Another  novelty  conies  in  what  is  called  a  handkerchief 
shade.  A  flat  dome  shade  is  lined  in  the  usual  way.  having 
for  cover  a  square  of  silken  materials  edged  with  a 
tapestry  band   trimming  with   silk  tassels  at  each   corner. 

The  introduction  of  printed  fabrics  means  a  big  in- 
crease   in    the   variety   and    artistic    excellence    of   Frencl 


New  Bags  of  Silk 

Moire  and  Taffeta  Among  the  Leaders — Velvet  in 
New  York — Sizes  Somewhat  Larger 

MANUFACTURERS  of  leather  goods  and  ladies' 
hand  bags  had  a  particularly  successful  holiday 
business.  Not  only  was  the  variety  especially 
large,  but  repeat  orders  kept  the  manufacturers  busy  right 
up  to  the  last  days  of  the  holiday  season.  Another  feat- 
ure was  that  high  gTade  bags  sold  in  greater  numbers, 
due  to  the  fact  that  fewer  bags  of  foreign  make  were  re- 
ceived than  usual,  and  this  created  an  opportunity  that 
was  made  the  most  of  by  the  Canadian  manufacturers. 
The  great  demand  came  in  the  shape  of  small  fancy 
leather  bags,  and  those  selling  best  were  made  of  soft 
finished  leathers  that  could  be  pleated  and  draped  almost 
as  easily  as  if  they  were  made  of  a  fabric.  Shapes  were 
too  varied  to  describe,  but  every  bag,  no  matter  what 
shape,  must  be  flat. 

These  characteristics  promise  to  carry  over  into  the 
Spring,  though  there  are  indications  that  the  hand  bag 
will  be  somewhat  larger.  Another  feature  is  the  increas- 
ing use  of  fancy  linincrs  among  these  corded  silks  with 
floral  printings  in  soft  pompadour  patterns.  Brocaded 
patterns  in   multi-colors  are  also  used. 

Many  of  the  new  bacrs  have  an  inner  pocket  lined  with 
white  kid.  and  in  shirred  pockets  on  each  side  are  placed 
a  mirror  and  a  change  purse.  It  is  only  the  more  expen- 
sive bags  that  have  more  numerous  fittings,  as  fittings  add 
now  very  materially  to  the  cost  of  production. 

Many  bags  have  the  frame  covered  with  leather,  and 
as  a  rule  the  nob  is  of  jade  or  some  imitation  semi-preci- 
ous stone.  The  latest  novelty  is  the  nickel  frame  with 
the  catch  set  in  rhinesto> 

A  new  model  has  an  inner  bag  wit 'a  a  frame  made  of 
fancy  silk,  and  the  bag  proper  takes  the  form  of  a  pleat- 
ed outer  envelope  or  pocket  lined  with  the  same  silk  as 
the  bag  is  made  from.  The  top  of  this  pocket  pr 
above  the  top  of  the  inner  hair  and  completely  covers  the 
frame. 

With  the  fabric  bag  comes  the  celluloid  frame.  These 
frames  come  in  shell,  and  amber  and  in  black  and  white 
and  are  inlaid  with  rhine  stones,  pearls,  and  sold  and 
silver. 


Military    novelty,   consisting   of    mirror   and   device   for 
holding    buttons.      Shown    by   Julian   Sale    Leather   Goods 

Coin  pony. 
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Knitted  Towels 

and  face  cloths 

SUPERIOR  CANADIAN-MADE  ARTICLES 
SERVICEABLE,  SANITARY 

Dealers  throughout  Canada  will  be  interested  in  a 
new  fabric  just  being  introduced  to  them  in  Knit- 
ted Face  Cloths,  Towels,  and  Towelling,  for  the 
production  of  which  we  have  secured  the  sole  Can- 
adian rights  and  equipment. 

This  product  will  replace  goods  heretofore  im- 
ported, but  is  so  different  in  construction,  that  we 
can  assuredly  state  it  will  give  great  satisfaction. 

HAWTHORN  KNIT 

Knitted  Towels,  Face  Cloths,  and 
Towelling 

Bleached  to   a   beautiful   whiteness,   guaranteed 

perfectly  sanitary,  very  serviceable, 

as  both  sides  are  usable. 

Ask  to  See  These  Goods,  which  are  in  the  Hands  of  All  Leading  Wholesale  Houses 

Hawthorn   Mills 

Makers  of  Blankets,  Knitted  Goods,  etc. 

CARLETON    PLACE  -  -  -  -  ONTARIO 

SELLING   AGENTS: 

John  Paterson,  Little  &  Little,  Fred  Rumble, 

310  Coristine  Building,  152  Bay  Street,  410  Hammond  Building, 

Montreal.  Toronto,  Ont.  Winnipeg,  Man. 

V.  A.  Barnwell  E.  Elworthy, 

Pictou,  N.S.  Regina.  Sask. 
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NOVELTIES  IN  BAGS:  SILK,  VELVET,  LEATHER 


■  m 


Top.— Evening  bag  of  silver  brocade  with  metal  frame  i»  French  grey  finish,  decorated  icith  rhhiestone-studdea 
clasp. 

Second  Row.—l.  Melon-shaped  bag  of  brocaded  chiffon  velvet  mounted  on  noecltij  antique  embossed  metal  frame 
with  jewelled  filagree  clasp.  The  lining  is  of  rich  satin  and  there  is  an  inner  kid-lined  compartment.  2.— Bag  of  puffed 
moire  with  triangular  section  of  black  silk;  the  frame  is  covered  with  moire  and  the  heavy  clasp  is  of  white  mat  crystal 
Fancy  flowered  silk  lining,  fitted  with  detachable  oval  mirror. 

Bottom  Rotv.  I.— Bag  of  plum  colored  chiffon  velvet  shirred  on  to  an  irregular  purple  celluloid  frame  inset  with 
brilliants  and  colored  stones.  2.— Bag  of  dull  pin-seal,  fan  pleated.  Lined  with  white  silk  and  fitted  with  mirror  ana 
change  purse.  3.— Elaborate  mandarin  hand-bag  made  of  gorgeous  Chinese  embroidery  on  black  satin,  mountea  on 
Concave  frame.     Courtesy  of  Havre  Publishing  Co. 
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REMOVAL  NOTICE 

Campbell,  Metzger  &  Jacobson 

IMPORTERS  and  MANUFACTURERS 

Now  Located  in  Our  New  Home 


932-938   BROADWAY 

Corner  22nd  Street  New  York 

INSPECTION    IS    CORDIALLY    INVITED 


MADEIRA  HAND  EMBROIDERIES 

LINENS,  HANDKERCHIEFS,   ETC. 

FANCY  LINENS  AND  LINEN  PIECE  GOODS 

COMPLETE    ASSORTMENTS    FOR    ART    NEEDLEWORK    AND    FANCY    GOODS 

DEPARTMENTS 

"PERI-LUSTA"    MERCERIZED    COTTONS-"CRYSTAL"   ARTIFICIAL   SILK 

FOR  ALL  KINDS   OF   NEEDLEWORK 

NOVELTIES 

CANADIAN  BRANCH: 

63  BAY  ST.  TORONTO,  CANADA 
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TOILET  GOODS  AT  MURPHY,  GAMBLE  STORE 


Toilet  Lines  Valuable  Adjunct  to  Dry  Goods 

increasing  Business  With  Fancy  Goods  Prolits  the  Experience  of  Retailers — A  Natural 
Development — Prominent  Locations — Experiences  of  Some  Stores. 


THE  general  manager  of  a  Canadian  dry  goods  store 
■ — that  has  surprised  itself  as  well  as  its  local  com- 
petitors by  the  rapid  development  it  has  shown 
during  the  past  three  or  four  years — was  discussing  with 
The  Review  towards  the  close  of  1915  plans  for  the  loca- 
tion of  certain  departments  in  a  new  building  that  was 
being  erected. 

"I  must  give  my  toilet  goods  section  a  better  show  in 
the  new  store,"  the  G.  M.  declared.  "Heretofore  I  have 
sandwiched  it  in  as  part  of  two  other  sections,  neither  of 
which  suits  toilet  goods,  and  although  I  have  bad  a  steady 
business  even  under  these  crippling  conditions,  it  has  not 
grown  as  it  should  and  would  if  it  were  given  a  better 
chance." 

This  store  is  in  a  city  where  several  other  stores 
carry  toilet  goods  in  prominent  locations,  and  played  up 
to  sell.  And  the  experience  of  these  stores  was  known  to 
the  G.  M.  referred  to  before.  In  'his  new  store  he  decided 
to  give  bis  toilet  goods  section  a  "fair  show,"  and  need- 
less to  say,  it  was  not  shunted  to  the  roar. 

Front  Position  in  Brantford  Store 
In  the  new  building  of  E.  R.  Crompton  &  Co.,  Brant- 
ford, toilet  goods  were  doomed  such  good  sellers  that  they 
were  accorded  one  of  the  most  valuable  positions  at  the 
front  of  t'he  store.  The  decision  was  in  no  sense  by  way 
of  experiment:  these  lines  had  been  carried  l>v  this  firm 
in  the  premises  thai  were  destroyed  by  fire  last  Spring,  and 
their  selling  and  profit-producing  qualities  were  proved 
and  appreciated. 

Scores  of  stores  came  readily  to  mind  where  a  toilet 
sroods  section  is  considered  an  essential.  The  mark-up 
and  net  profits  compare  with  any  fancy  goods  line,  rang- 
ing up,  in  perfumes,  for  instance,  to  considerably  over 
100  per  cent. 

Why  a  toilet  goods  department,  it  may  be  asked.  The 
Review  for  itself  has  decided  that  this  lino  is  well  worth 
a  regular  place  in  its  columns,  and  hereafter  space  will 
be  devoted  to  the  developments  in  these  goods,  and  sales- 


manship stories  will  appear  in  connection  therewith.  This 
is  a  line  that  should  be  looked  into  by  the  merchant  now 
that  the  new  year  is  before  him. 

Why  a  Toilet  Goods  Department? 

Why  a  toilet  goods  department  in  a  dry  goods  store? 

And  in  answer:  Why  when  ladies  are  buying  neck- 
wear, g'.oves,  veils,  ribbons,  handkerchiefs,  and  so  forth, 
should  they  not  be  able  in  the  same  store  to  purchase 
perfumes,  sachet  powder,  face  cream,  and  other  toilet 
goods? 

When  a  lady  is  buying  a  comb  or  a  brush  or  mirror, 
why  should  she  not  be  able  to  purchase  toothpaste  in  the 
same  store?  In  carrying  these  you  increase  the  service 
you  are  rendering  to  your  customers,  and  incidentally 
working  out  an  increase  in  turnover  and  net  profits  to 
yourself. 

Nor  is  there  in  these  lines  the  bugaboo  of  the  changing 
seasons:  provided  the  choice  you  make  follows  along  de- 
sirable lines,  yon  are  safe.  Consider  the  well-known 
names  that  stand  in  the  front  rank  year  after  year,  now 
become  household   names. 

There  is  no  intention  to  suggest  a  patent  medicine 
department.  A  few  stores  have  tried  this  out.  with  better 
or  worse  results,  but  the  great  majority  confine  them- 
to  toilet  soaps,  creams,  lotions,  manicure  sundries,  pow- 
ders: in  fact,  everything  required  by  a  woman  in  the 
nature  of  toilet  goods. 

Toilet  articles  arc  not  a  luxury:  thev  are  recognized 
as,  if  not  a  necessity,  at  least  a  staple  line,  and  women 
fur  long  now  have  followed  the  trend  of  European  cities 
in  usin<r  these  goods  as  an  every-day  part  of  t'-oir 
"dress-up."  The  time  has  gont  by  when  condemnation 
of  all  cosmetics,  lotions,  face  creams,  is  accepted  by  the 
average  woman. 

This   article,   necessarily,   is  mainly  by  way  of  intro- 
duction as  a  suggestion  t^at  the  merchant  sr  •'v    tV  ad- 
visability  of   carrying   toilet    goods,   and    of   emphasizing 
one  essential:     that  a  prominent  place  he  Recorded  them 
(Continued  on  page  136) 
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YARN 

for  the  sox  that  bring 
the  smile  to  Tommy 


Tommy  Atkins  will  need  good 
warm  sox  as  long  as  military  ser- 
vice is  necessary — sox  that  make 
the  feet  feel  good — sox  that  wear 
well — real  wool  sox  that  make  the 
march  a  pleasure  instead  o  f 
drudgery. 

Your  customers  are  knitting  sox 
for  the  soldier  boys  who  are  in 
training  and  in  active  service  this 
winter.  What  portion  of  the  vast 
quantities  of  yarn  are  you  supply- 
ing ?  Are  you  attracting  this  trade 
to  your  store  by  showing 

BONNER-WORTH 

Domestic  and  Worsted 
Yarns 

in  your  windows   and    on  your  counters. 

They  are  Canada's  first  quality  yarns,  made 
by  expert  spinners  and  dyers,  and  are  put 
up  in  six-pound  spindles  in  all  the  best 
selling  colors. 

Encourage  the  knitting  of  sox  by  selling 
the  yarn  that  gives  the  most  satisfaction 
to  the  knitter  and  the  wearer. 

Order   your   1916   supply.    Samples  and 
prices  on  request. 

The  Bonner-Worth  Co. 
Limited 


Telegrams: 

PETERBORO 


BONWORTH" 

ONTARIO 


AGENTS:  J.  E.  McClung,  Ontario  Selling  Agent,  Manchester  Bldg., 
Melinda  St.,  Toront  :  Bryce  &  Co.,  Winnip  g  and  Vancouver. 
Selling  Agents  for  West;  A.  L.  Gilpin,  243  Bleury  St.,  Montred. 
Selling  Agent   for  Quebec;   V.   A.  Barnwell,   Pictou,   N.S. 


DGR.AdService 
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TASSELS  THE  NEW  TRIMMING 

On  Sleeves,  Dresses,  and  Parasols — Prices  Advancing  as 
Metals  Go  Up 

A  good  deal  of  tinsel  is  used  in  the  production  of  the 
new  braids,  embroideries  and  trimmings,  and  tinsel  cords 
and  gold  and  silver  tassels  will  be  good.  Prices  are  ad- 
vancing, due  to  the  high  cost  of  copper,  which  forms  the 
base  of  all  tinsels.  Silk  tassels  in  black  and  colors  also 
promise  to  be  very  fashionable.  Dresses  show  tassels  used 
as  a  collar  finish  and  also  as  a  trimming  finish  for  the 
front  of  the  gown;  sleeves  are  decorated  with  a  tassel  and 


Boudoir  sacque  and  cap  worked  in  "Pierrot"  embroidery. 
This  new  embroidery  is  done  in  bright,  fresh  colors  in  groups 
of  small  flowers  in  sharp  contrast  to  the  printed  bars  of 
black.    Shotvn  by  Belding  Paul  Corticelli,  Montreal. 

even  the  parasol  manufacturers  are  making  effective  use 
of  tassel  trimmings. 

The  military  idea  still  obtains  and  braids  and  frogs 
will  be  used.  There  are  very  few  novelties  of  this  kind  on 
the  market,  but  buyers  are  taking  what  they  can  get — 
and  paying  higher  prices  for  them.  White  frogs  will  be 
very  fashionable  and  are  in  particularly  short  supply. 
Beaded  trimmings  are  hard  to  obtain  and  buyers  are  buy- 
ing up  all  pearl  and  jet  trimmings  that  they  can  lay  their 
hands  upon  as  the  supply  of  beads  is  almost  exhausted. 

Military  ideas  still  predominate  and  braids  are  to  be 
freely  used,  but  prices  arc  advancing  because  of  the  high 
values  of  nil  raw  materials. 


© 

LONDON  FAIR  TO  RIVAL  GERMANY'S 

Toys,  Fancy  Goods,  China,  Etc.,  Will  be  Shown,  But  no 
German  or  Austrian 

A  rival  fair  to  the  one  held  each  year  in  Leipzig,  Ger- 
many, will  be  established  in  London  every  year  hence- 
forth. The  first  one  will  take  place  next  March.  No 
German  or  Austrian  goods  will  be  allowed.  Traders  from 
all  over  the  world  who  attended  the  Leipzig  fair  will  at- 


tend the  one  in  London.  The  Leipzig  fair  was  noted  for 
its  exhibit  of  toys,  fancy  goods,  paper  goods,  fancy  china, 
glassware,  hardware,  silverware,  musical  instruments,  art 
metal  ware  and  novelties  of  all  kinds.  London  Fair  will 
include  these  items  and  games,  tools,  furniture  and  fur- 
nishing goods,  leather  goods  of  all  kinds,  printing  and 
allied  goods,  office  equipment,  haberdashery,  notions,  fancy 
goods  and  household  goods  of  any  kind.  It  will  take  the 
place  of  Leipzig  as  a  great  Christmas  market. 


Toys  in  Canada 


Industry   Promises  to  Become  Far-Reaching- 
Firm  Gets  Supplies  From  77  Factories. 


-One 


DURING  the  past  Christmas  season  an  enorn  ous 
quantity  of  dolls,  toy  soldiers,  furniture,  mechanical 
and  other  varieties  of  toys,  the  products  of  new 
Canadian  industries,  were  disposed  of  and  many  of  them 
could  net  supply  the  demand.  Already  arrangements  are 
being  made  to  enlarge  the  facilities  for  toy  production  in 
this  country  and  a  number  of  new  concerns  have  been 
launched.  One  Canadian  toy  at  least  has  been  introduced 
to  the  United  States  trade  and  has  met  with  a  gratifying 
reception.  Among  the  toy  centres  are  St.  John,  N.B., 
Quebec,  Montreal,  Ottawa.  Bowmanville,  Newmarket,  Mid- 
land, Toronto,  Calgary,  Vancouver.  So  extensive  is  the 
new  field  that  has  opened  up  that  one  house  in  Canada 
made  contracts  with  seventy-seven  different  factories  to 
turn  out  toys  for  Christmas. 

In  early  issues  The  Review  will  describe  some  toy  de- 
partments that  carry  on  an  active  business  the  whole  year. 

© 


Stamped  Goods 

This  Department  is  Becoming;  of  Increasing  Imp  st- 
ance— Good   Call    For  Sets — Some 
Dainty  Patterns 

THE  art  needle  work  department,  under  present  con- 
ditions, is  good  for  all  the  year-round  busin  - 
Women  are  beginning  to  plan  their  Summer  outfits 
and  are  making  up  lingerie  and  wash  garments  for  chil- 
dren's wear.  This  means  that  stamped  goods  are  selling 
in  an  increasing  quantity.  Therefore,  buyers  are  on  the 
lookout  for  patterns  that  are  new  and  striking  in  gowns, 
corset  covers,  envelopes,  chemises,  drawers,  etc.  The  pat- 
terns used  are  in  the  form  of  small  sprays  and  sprigs,  only 
so  designed  as  to  be  effective  as  possible  with  a  minimum 
outlay  in  work. 

Some  of  the  new  dressing  Baques  aid  nesrlieees  are 
simply  irresistible.  The  pattern  is  stamped  on  mull, 
batiste  or  voile,  both  in  white  and  delicate  pale  shades, 
pink  and  maize  being  those  most  favored.  A  novelty  here 
is  the  new  "pierrot"  embroidery.  This  embroidery  is 
worked  in  bright,  light,  fresh  cot  is  in  small  floral  groups. 
These  "roups  are  spaced  around  the  edges  of  the  garment 
and  between  each  group  is  a  bar  of  black  or  dark  color 
printed  on  to  the  material.  This  black  bar  is  in  sharp 
contrast    to   the   floral   group  and   serves   to   throw    it   into 

prominence. 

There  is  a  great  call  for  sets,  and   to  go   with   these 
sacques   are  shown   with   boudoir  cap,  apron,   corset    hag, 
etc. 
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The  New  "Julian  Sale"  Bags 


Bags  shown  all  have  patent  lock  frames. 
Never  before  have  we  had  such  a  good 
range  of  popular^priced  bags;  the  wide- 


awake merchant  will  do  well  to  let  us. send 
samples  at  once. 

Special   values   at   $8.00,   $12.00,    $16.00 
and  $24.00  a  dozen. 


The  Julian  Sale  Leather  Goods  Co.  of  Toronto,  Ltd. 


105  King  Street  West 


TORONTO 


er 


To-day 


Your  Jobber  carries   Duchess 
Hoops  and  recommends  them 


The  Big  Item  in  the  Notion  and  Fancy 

Goods     Departments     of     thousands     of 

stores. 

Sales  on  "Duchess"  Embroidery  Hoops 

will  be  heavy  from  now  'til  Spring. 


Millions  of  Women  use  Duchess  Hoops 

for    embroidering    and    would    have    no  other,  because — 


— Duchess  Hoops  hold  thick  or 
thin  fabrics  equally  taut. 

— The  Felt  Cushion  protects 
the  embroidered  work  from 
injury  when  being  placed  in 
or  removed  from   the  Hoops. 


—No  springs  or  attachments  to 

catch  the  silks. 
— No  metal  about  the  hoops  to 

rust   and  stain   the  fabrics. 
— Made   of   selected    hardwood, 

smoothly     finished     with 

rounded  edges. 


The  Best  and  Most  Popular  Embroidery  Hoops  on  the  Market 

Eight  sizes  in   Round,  3,  4,  5.  6,  7,  S,  10,   12-inch. 
Three  sizes   in   Oval,  3x6,  4Vjx9,   0x12   inch. 

THE  GIBBS  MFG.  CO.,  Canton,  Ohio,  U.S.A. 


The  Largest  Makers  of  Embroidery  Iluops  In  the  World 

——ii  ii mum  in    i  ■  in  n  1 1  ■— — Mnaaa 
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TOILET  LINES  VALUABLE  ADJUNCT 

(Continued  from  page  132) 

They  stand  in  relation  to  selling  as  do  those  other  de- 
pendents of  display,  neckwear,  ribbons,  fancy  goods.  They 
are  a  "first-floor"  line;  they  are  a  "main-aisle"  line; 
they  are,  if  possible,  a  "first-row-facing-entrance"  line. 
They  do  best  where  traffic  is  heavy,  where  women  stop  to 
admire  and  pick  up;  they  are  not  like  dress  goods  or 
towels  or  hats  that  women  come  down  town  to  buy. 

View  of  An  Ottawa  Section 
It  is  partly  for  this  reason  that  The  Review  shows 
above  this  article  an  illustration  of  the  toilet  goods  de- 
partment of  the  Murphy,  Gamble  store  in  Ottawa,  Ont. 
This  is  a  store  that  caters  to  women,  not  men;  it  is  not 
even  a  department  store  in  the  broader  sense  of  the  term. 

On  the  Left  at  the  Front 
But  notice  the  relative  importance  set  on  toilet  goods 
by  this  firm — on  the  right-hand  side  of  the  entrance  arc 
umbrellas  (along  the  back  of  the  windows),  and  the  rib- 
bon and  neckwear  departments  following.  On  the  left, 
occupying  relatively  the  locations  of  umbrellas,  ribbons 
and  neckwear,  are  the  toilet  goods! 

Displaying  to  Best  Advantage 

The  full  display  facilities  of  this  store  are  placed  at 
the  disposal  of  this  department,  which  includes  also 
"dresser"  lines,  such  as  brushes,  combs,  mirrors,  etc. 
Note  t'he  double  row  of  show-cases  along  the  two  walls. 
Note,  too,  the  table  in  the  centre,  piled  with  goods,  in  a 
graceful  arrangement.  Note  the  price  tickets — the  selling 
signs — at  every  point.  The  department  gets  custom,  going 
and  coming— for  on  this  side  of  the  store  is  located  the 
gallery,  and  the  elevators  and  stairways,  leading  to  the 
ready-to-wear,  dressmaking  and  other  departments. 


A  "Demonstrator"  Increases  Sales 
One  point  is  worthy  of  notice  here  for  those  who  may 
contemplate  starting  such  a  department.  The  devices 
of  the  "demonstrator"  are  afforded  in  many  cases  with 
the  active  co-operation  of  the  manufacturer.  In  two  Ot- 
tawa stores  at  least,  the  other  A.  E.  Rea's,  demonstrators, 
in  the  form  of  attractive  girls — skilled  in  salesmanship- 
take  charge  of  the  full  line  of  the  firm  they  represent,  and 
sales  in  many  stores  have  been  doubled,  and  even  trebled, 
in  a  short  period.  The  salaries  of  these  are  arranged  for 
between  the  manufacturer  and  the  retailer.  These  demon- 
strators meet  ladies  half  way,  cast  a  spray  of  perfume  oa 
their  handkerchiefs,  suggest  a  sniff  of  this  or  that  powder, 
talk  pleasingly  and  convincingly  of  the  merits  of  this  or 
that  cosmetic,  and  they  start  business  coming  their  way. 

Montreal  Store  Offers  "Specials" 

One  store  in  Montreal,  John  Murphy  &  Co.,  sometimes 
uses  "specials"  to  draw  attention  to  their  department 
They  will  offer  a  well-known  soap,  perhaps,  at  a  low  price. 
stipulating  that  the  customer  taking  advantage  of  this 
offer  must  purchase  some  other  article  in  this  department. 
They  have  found  that  often  a  woman  who  has  gone  to  a 
drug  store  for  her  toilet  requisites,  will  buy  with  them 
in  future.     It  is,  in  this  case,  much  a  matter  of  habit. 

Good  Every   Month   in   the   Year 

The  sale  of  toilet  goods  is  an  all-the-year  affair.  I* 
the  Christmas  season  just  ended,  of  course,  they  bulked 
largely  in  the  sales.  Perfume  has  always  been  regarded 
as  a  most  acceptable  present,  and  packages  are  put  up 
with  an  assortment  of  this  with  talcum  powder,  toilet 
water,  toilet  soap,  etc.,  that  meet  with  ready  acceptance. 
But  in  January  and  July  the  toilet  goods  department  re- 
mains in  full  swing. 


Shimamura  Company,  Limited 

JAPANESE  GOODS 


Hanging    in    price 
upwa 

FACTORIES  AT: 


from    $2.75    and 
rds. 


Ranging    In    price    from    T.'ic    per    do*,    upwards. 

WE  earrj  B  complete  range  of  Japanese 
goods,  both  useful  as  well  as  ornamental, 
including:  Toys,  Baskets  suitable  for  all 
classes  of  trade.  Lamp  Shades,  Portables,  etc. 
Mail  orders  promptly  filled. 

Shimamura  Co.,  Limited 

76    Wellington    Street    West,    TORONTO 
YOKOHAMA,  TOKIO,  KOBE. 


Ranging  in  price  from  17c  per 
pc.  and   upwards. 

NAGOYA,  JAPAN 
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The  Best  Selling 
Line  of 

Infants' 

Hand-Painted 

Novelties 


i:mii;i. 


Over  1,000 

Fascinating 

Gifts  for 

Infants. 


Every  one  a 
SELLER 


Every  article 
in  the  Krueger 
line  is  dainty, 
original  and 
attractive. 

lllll!llll!lllllllll!ll)llllllllllll!III!lllllll!llllllllllllllllllllitlll 

Write  for  this 

splendid 
catalogue  to-day 

iiiiiiiiiiiiiiiii 


i 


It  will  pay  you  to  visit 
our  extensive  and  inter- 
esting show  room  when 
in  New  York, 

DirUADn     r*      l^DITCrTD       manufacturer  of 
KlV^ilAKly    la.    IV  KU  ILL*  ILK,     dainty  novelties 

Show  Rooms  and  Studios:     395  4th  Avenue,    NEW  YORK 


Dry  Goods  lie  vim 
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Complete  Line  of  Nursery   Baskets,  Made  in  U.S.A. 


Baby  Novelties 

Wherever  Baby  Novelties  are  sold,  "Rite"  stands 
for  leadership,  for  originality,  for  "  pioneership.  '■' 

Incomparable  daintiness,  exquisite  nicety  of  detail 
and  absolute  novelty  in  idea  are  decisively  char- 
acteristic of  "Eite"  goods. 

Special  Assortments  at  $25,  $50  and  $100 
of  Best  Sellers  on  the  Market 

We  have  a  brand  new  line  of  EASTER  NOVEL- 
TIES, which  we  invite  visiting  buyers  to  look  ovi  i 
when   in    New    York. 


i1  A 


21    Q 


C^ 


<4 


Rite"  Specialty  Co. 

35-37-39   West   36th   Street,  New  York 


Tke 

Shade 

Beautiful 


g  If  you   order  a   supply   of  these  artistic   silk  s 

W  and    cretonne    shades     you     are     taking     no  = 

{§  chances  on  a  new  novelty,  but  rather  one  that  = 

W  has  been  tiied  out  with  great  success.     Lead-  g 

p  ing  decorators  were   quick  to   appreciate   the  = 

§j  splendid  etiects  to  be  secured  with  the  use  of  = 

§§  silk  shades  conforming  with  the  color  schemes  M 

p  of    various    rooms,    and    took    lighting    under  §§ 

H  their  supervision.  Ji 

|§  We  have  an  extensive  range  of  beautiful  de- 

g  signs    and    color    creations    with    or    without  j 

j  high-class  pedestals. 

j§  Write  for  catalogue  and  price  list. 

Toronto  Silk  Shade  Co. 

=  Manufacturer*  of  Candle.   Lamp  and  Electric   Light  Shade* 


==        370   Victoria   Street 


TORONTO      1 


imwiin 


New   York  and  Paris  Say: 

BUTTONS 

for  Spring  1916 

T11H  indications  are  that  but- 
tons   will    be    stronger    t his 
Spring    and     Summer     than 
ever   i)'  fore.      New    York   and    Paris 
botli   predict  it,  cur  advance  sales 
show  it. 

WE   are   in   a   splendid    posi- 
tion   this    season    to    show 
you    a    range    of    buttons 
M  ;it   will  prove  of  interest  to  your 
trade,  live   se  ling  lines   in   all    the 
best  styles,  excellent  values. 

Wiite  for  samples  and  prices. 

A.  Weyerstall  &  Co. 

Button  T^ianufacturers 

Head  Office:   145  Wellington  Street  West,  Toronto 


13S 


FANCY  GOODS,  NOTIONS  AND  TOYS 


Dry  Goods  Review 


The 

Empire 

SokSIER. 


TOYS  FOR  1916  TRADE 


DEAN  &  SON  LIMITED,  160£oFNLEE.UTRcEET 

have  stock  of  their  novelties  in: 

Toy  Books 
Painting  Books 
Rag  Books 
Drawing  Slates 
Paint  Boxes 
Rag  Dolls 
Wooden  Toys 
Games 
Plush  Toys 
Fur  Animals 
Swimeesy  Buoys 

(Swimming  Wings) 

We  will  be  exhibiting  at  the  forthcoming 
Board  of  Trade  exhibition  and  at  the  Agri- 
cultural Hall,  London,  and  look  forward  to  the 
pleasure  of  extending  a  cordial  welcome  to 
visitors  from  the  Dominion. 

If  you  are  not  coming  to  London  write  for 
illustrated  catalogues  and  terms. 

DEAN  &  SON  LIMITED,  ,60£ofnl^,setrceet 
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QUALITY    AND    VALUE—  Our  Motto 


Most 

Modern 

Leather  Goods 

Factory  in 

Canada 


Call   and 

See  Us 

When 

in 

Toronto 


No.  488 — »8.00   Doz. 

Popular  new  style  bag  made  in 
fine  pin  lamb,  nickel  name,  silk 
lined  and  filled  with  change  purse 
and  mirror 


TWO  BIG  VALUES  IN 

Leather    Hand    Bags 

From  Our  1916  Line 

These  are  two  smart  numbers  which  will  prove 
good  sellers. 

Brighten  up  your  stock.  Mail  orders  given 
prompt  attention. 

We  manufacture  a  large  assortment  of  fancy 
leather  goods  including  some  750  different 
articles. 


No.    688 — $12.00    Do*. 
Newest  pouch    shape,  made  in  Tapir 
Grain    Angora     Gent,    nickel    frame, 
floral  silk   lining,   fitted    with  change 
puise  and  mirror. 


Winnett  and  Wellinger,  Limited 

TORONTO 


Manufacturers  of  Fancy  Leather  Goods 

350  SORAUREM  AVE.         - 


THOUSANDS  OF 
M ACMILLAN'S  TOY  SOLDIERS 

There  are  no  better  selling  toys  on  the  market  to-day — the  designs  are 
beautiful — and  the  kiddies  are  -imply  wild  over  them! 

All  hand-painted  and  put  up  in  boxes  to  sell  from  25c  to  25  dollars.  We  make  an 
assortmeut  wholesale  at  $10  and  $20 — order  direct  or  send  for  list.  Don't  delay 
your  order  if  you  want  quick  delivery.     From  Factory  to  Counter  only. 

MACMILLAN'S  TOY  SOLDIER  WORKS 
30  HUNTLEY  STREET  TORONTO 

Dept.  DR. 


A    Good    Chance    for  Canadian    Mer- 
chants to  Make  Money  Making  Buttons 


THE  NEW  MODERN  BUTTON 
MACHINE  AT  $5.00 


With  the  New  Modern  Button 
Machine  Buttons  can  be  covered 
in  all  sizes,  and  in  all  styles. 
Price  of  machine,  including  cut- 
ting block  attachment,  and  set  ot 
screws  for  fastening  machine, 
$5.00. 

SeDd  for  interesting  literature  on 
Button  Machines — dies  and  parts. 

Illinois  Modern   Button  and 
Machine   Company 

507  W.Jackson  Blvd.. CHIC  AGO 


•* 


1 

INCREASE  THE  EFFICIENCY 

CF  YOUR  SALES    FORCE  BY 
SUBSCRIBING  FOR     :      :      :      : 

Cbc  Dry  Goods  Review 

FOR    YOUR    DEFARTMENT 
BUYERS 

Write  for  Special  Clubbing  Rates 

i 
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DeLONG   HOOK   AND   EYE 

See  that  hump  ? 

DeLONG   PRESS   BUTTON 

World's  Flattest  Fastener 

DeLONG   SAFETY  PIN 
DeLONG   CO.   HAIR   PIN 
"NUB"  HOOK   AND   EYE 


MANUFACTURED   IN   CANADA   BY 

The  DeLong  Hook  and  Eye  Company 

OF   CANADA,    LIMITED 

St.  Marys,        .*.        Ontario 
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ANCY  GOODS,  NOTIONS  AND  TOYS 


The  Byard  Manufacturing  Co.,  Limited 

NOTTINGHAM,  ENGLAND 

Ladies'  Silk  Hair  Net,  Veiling  and  Plain  Net 

Manufacturers 

Invite,  from  further  Wholesale  Houses  in  the  Dominions,  ap- 
plications for  samples  and  prices  of  the  above  goods,  either 
direct  from  us,  or  through  our  Wholesale  Agents,  who  have 
our  full   collections,   names  as  under: — 

Mr.  Hey  wood,  314  Notre  Dame  St.,  Montreal. 
Messrs.  Newbold  &  Co.,  77  York  Street,  Toronto. 
Mr.  Waghorne,  117  University  Avenue,  Toronto.     (Hair  Net- 
only.)  . 
Mr.  Robert  Cleat,  549  Portage  Avenue,  Winnipeg. 
Mr.  J.  W.  Leathorne,  600  Mercantile  Buildings,  Vancouver,  B.C. 

Or,  better  still,  favour  us  with  a  call  when  in  England 


Wholesale  only 


Prompt  Deliveries 


DOMINION    BUTTON 

MANUFACTURERS,    Limited 

57  WATER  ST.  NORTH,      BERLIN,  ONT. 


MANUFACTURERS  OF 


Fine  Lines  of  Buttons — 
Ivory,  Horn,  Pearl  and  Pearlette 


Fashion  Has  Decreed 

Cloth-  Covered 
Buttons 

We    can   furnish     you     with     a 
machine  to  make  them. 

OVER   500%  PROFIT. 

Covering  buttons  with  your  customers 
own  material.  Clippings  of  cloth,  silk, 
velvet  or  other  fabrics  ordinarily  thrown 
away  can  be  made  into  covered  bin 
They  make  a  very  stylish  trimming  and 
are  always  fashionable. 

The  moulds  which  we  furnish  witn 
each  button-making  outfit  cost  n- 
as  2c  per  dozen,  which,  when  made  lnt» 
covered  buttons  with  your  customer's 
own  material,  you  get  15c  per  dozen 
and   over. 

The    use    of    this    ma,  tune    will    reduce 
your    button    stock.     You    thereby   avoid 
carrying     unsalable     buttons      on      your 
shelves   from   season    to    Kason       This   u 
a   big  item   for  you   to   consider 

SPECIAL  INTRODUCTORY  OFFER: 
Complete  Button-Making  Outfit  for  $10.50, 

Comprising 
1  Hand   machine  (including  3  Implements  to 

make  8  sizes,  24-30-36  half-ball)    $  7.50 

5  Gross  24  half-ball  black  moulds,  15c 75 

5  QroH  30  half-ball   black   moulds,  20c 1.00 

5  Gross  3C  half-ball  black  moulds,  25c 1.25 


Total  15  Gross.     Cost  of  complete  outfit   $10.50 

The   half-ball    moulds   can    be   reordered    any 
time     you     want     them     at     a     slight     cost. 

Mail  your  order  now — don't  delay — go  after  the  business 

DEFIANCE  BUTTON    MACHINE   CO. 

53  East  8th  Street 
OVER    25.000 


NEW  YORK.  U.S.A. 


DEFIANCE    BUTTON-COVERING 
MACHINES    IN    ISE. 
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Inquiry  Suggests  Canadian  Outlet  in  Australia 

Just  a  Few  Samples  of  the  Directions  in   Which  the  Service  Department  of  The 
Review  Furnished  Information  to  its  Readers  During  the 

Past  Month 

WHEN  you  become  a  subscriber  to  "The  Review"  this  is  part  of  the  service  you  buy.  Every  day  "The 
Review"  receives  letters  from  subscribers  stating  that  they  want  to  secure  certain  goods  but  do  not 
know  where  they  can  be  procured.  We  have  facilities  for  procuring  information  about  new  goods, 
novelty  lines,  etc.,  and  our  Service  Department  is  at  your  disposal  at  all  times.  We  are  glad  to  be  of  any 
possible  assistance  to  our  readers,  and  requests  for  information  are  most  welcome.  Cut  out  the  coupon 
below  and  use  it  when  you  would  like  us  to  give  you  information.  The  following  are  a  few  of  the  inquiries 
received  and  answered  during  the  past  month: 


Toowoomba,  Queensland,  Australia. — Please 
tell  me  where  I  can  procure  fingering  wools 
made  in  Canada,  press  studs,  steel  knitting 
needles,  ladies'  short  fabric  gloves?  Send  sam- 
ples, terms  and  prices. 


MILLINE.RY  STYLE  BOQK 

South  Potcupine,'Ont. — Where  can  I  procure 
a  Spring  millinery  style  book?  Please  forward 
this  inquiry  to  the  house  that  will  furnish  us 
■with  same. 


CARDWRITING 
,  OnL- 


■We  wish  to  teach  two  or 


three  boys  in  our  store  cardwriting .  Do  you 
know  where  we  can  get  simple  books  of  instruc- 
tions, pens,  brushes,  etc.?  We  do  not  wrish  any 
elaborate  service,  but  something  that  will  give 
them  the  strokes  of  the  alphabet.  We  have  a 
good  cardwriter  who  canteach  them. 


POUND  GOODS 

N orris  Arm,  Newfoundland. — Where  can  I 
procure  pound  goods,  such  as  tweeds,  serges, 
cottons,  etc? 


RANGE  OF  5c— 25c  GOODS 

Outlook,  Sask. — Where  can  we  secure  the  best 
range  of  5c,  10c,  15c  and  25c  goods  for  a  general 
store,  including  tinware  and  graniteware? 

SUPPLY  HOUSE  INQUIRIES 


,  . — We  note  in  your  inquiry 

page  that  a  party  in  Humboldt,  Sask.,  is  in- 
quiring regarding  concern  in  Canada  handling 
5  to  25-cent  goods,  and  would  state  that  we 
would  be  pleased  to  communicate  with  these 
people,  or  have  them  communicate  with  us. 


WHITE  KNITTED  OUTFIT 

Cayuga,  Ont. — Please  tell  us  where  we  can 
obtain  outfit  illustrated  in  your  Knitted  Goods 
Department  in  November  issue,  page  68? 


LARGE  DISPLAY  CARDS 

Portage  la  Prairie,  Man. — Where  can  we  ob- 
tain large  display  cards,  such  as  are  usually 
turned  out  by  a  cardwriter? 


THE  DRY  GOODS  REVIEW 

143-153  UNIVERSITY  AVENUE 

TORONTO 


For  Subscribers 


INFORMATION  WANTED 


DATE. 


.191 


PLEASE  TELL  ME  WHERE  I  CAN  PROCURE 


NAME 


ADDRESS 


143 


Bark  and  Wood  Grain  Papers  for  Spring 

An  Inexpensive,  Springlike  and.  Novel  Setting  That  Takes  Little  Time — Suggestions  fo* 
Window  and  Interior  Pillar  Treatment — Four  illustrations — Three  Back 
Panels — Simple  for  Small  Windows. 

Prepared  specially  for  Tin   Review  by  ('.  ./.  Nowak. 


THE  initial  showing  of  the  new  Spring  dress  goods, 
silks  and  accessories,  as  a  rule,  is  made  during  the 
month  of  January  or  February.  This  usually  is 
the  time  of  the  year  when  the  stores  are  exploiting  clear 
ance  or  inventory  sales,  and  the  windows,  as  a  rule,  art- 
devoid  of  special  backgrounds.  A  showing  of  this  class 
of  goods,  sandwiched  in  between,  as  a  rule  makes  a  weak 
impression  on  the  part  of  the  prospective  customer.  These 
two  months  are  hard  ones  on  the  merchant  as  well  as  the 
display  man,  as  they  are  both  trying  to  regain  their  feet 


Illustration   1. — A   decorative   pa   < 
marble  paper. 


after  the  rush  of  business  and  the  elaborate  settings  of 
the  holidays.  Taking  all  these  things  into  consideration, 
you  can  readily  see  that  just  an  ordinary  showing  of 
Spring  merchandise  in  any  old  kind  of  a  window  will 
hard'.y  do.  The  effectiveness  of  the  new  merchandise  will 
be  entirely  lost. 

Bark  or  Imitation  WoodgTain  Cheap 

It  is  absolutely  essential  that  you  devote  several  win- 
dows to  a  showing  of  this  kind.  In  order  to  get  the  best 
results,  however,  it  is  necessary  to  arrange  some  sort  of 
a  setting  with  a  hint  of  atmosphere  of  Spring-time.  It 
also  should  be  the  aim  of  the  display  man  to  arrange  his 
merchandise  in  a  new  way.  making  up  new  fixtures  to 
give  his  display  different  lines  than  any  he  has  hereto- 
fore had.  With  these  problems  all  carefully  considered, 
it  is  best  not  to  show  the  new  Spring  merchandise  unless 
a  suitable  background  is  considered. 

If  the  question  of  expense  is  the  only  drawback,  this 
obstacle  can  be  overcome  by  the  use  of  inexpensive  bark 
or  imitation  woodgrain  papT.  There  seems  to  be  hardly 
any  limit  to  which  paper  of  this  character  can  be  utilized, 
while  the  expense  is  almost  nil. 

While  there  are  many  materials  and  many  elaborate 
[dans  for  windows  such  as  we  could  suggest,  the  display 
man  can  save  himself  much  time  and  worry  by  the  use 
of  papers,  as  here  suggested.  While  the  display  men  in 
the  larger  cities  have  bad  the  advantage  over  the  men  in 
♦  be  smaller  towns  in  the  past  in  securing  material  of  this 
kind,  the  "little  fellow"  lias  an  equal  advantage  to-day 
because  materials  of  this  character  have  become  so  well 
recognized  that  manufacturers  will  see  that  everybody  is 
supplied.  This  class  of  merchandise  is  now  carried  by 
artificial  flower  houses  or  firms  who  make  a  specialty  of 
show  card  writing  and  window  display  merchandise. 

Easy  to  Change  Entire  Aspect. 
One  drawback  to  backgrounds  of  a  more  elaborate  kind 
is  the  time  required   for  execution,  and  in   this  re- 
bark   and  imitation   woodgrain   papers  are   in  a   class  by 
themselves.     They  will  require  hardly  any  special  plan  t» 
change    the   aspect   of   your   windows   by   their   use.     Of 
course,  the  planning  of  plateaus  and  special  fixture-, 
ered  with  bark  or  imitation  papers,  will  require  sufficient 
time  for  their  execution,  but  for  the  arrangement  of  the 
background  paper,  from  30  to  fiO  minutes  will  srive  won- 
derful results.     Papers  of  this  character  come  in   a   wide 
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Is  this  the  feeling 
you  would  like 
to  instil  into 
your  sales  force? 


Selling 
is  a  Pleasure 

when  you  have  fixtures  like  those 
to  assist  you." 

In  1916,  the  year  of  bigger  business,  are  you  going 
to  use  fixtures  that  will  ensure  you  fullest  degree  of 
service  and  efficiency  in  co-operation  with  your  sales 
force? 

The  wonderful  effect  on  your  selling  staff  produced 
by  lightening  their  work  and  making  more  effective 
their  best  efforts,  is  most  apparent  when  your  store 
is  fitted  with  the  modern  Walker-Bin  equipment. 

The  best  stores  in  the  country  are  assisting  their  sell- 
ing force  and  producing  maximum  business  through 
the  Walker-Bin  service.  It  is  the  recognized  stand- 
ard in  store  equipment. 

No  matter  what  your  needs  may  be,  we  solicit  your 
inquiry.  We  can  submit  you  some  interesting 
figures. 

Write  to-day. 

The  Walker  Bin  &  Store  Fixture 
Company,  Limited,^  Berlin,  Ont. 

MANUFACTURERS  AND  DESIGNERS  OF  MODERN  STORE  FIXTURES 
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EQUIPMENT    AND    DISPLAY 


ILLUSTRATION  2.  — 
This  shows  a  window  6  in. 
deep  and  12  in.  wide,  back- 
ground in  3  panels.  Bark 
paper  in  sti'ips  12  in.  wide 
surround  the  design  and  8 
in.  wide  in  the  centre.  Com- 
po-board  is  used  for  the 
circle  and  spring  foliage. 
See  article. 


range  of  different  colors,  so  that  almost  any  color  scheme 
can  be  effectively  worked  out.  The  floor  can  also  be 
treated  in  a  parquet  border  effect  by  using  the  paper 
pasted  to  heavy  cardboard  or  wall  board  which  is  then 
tacked  to  the  floor,  or  the  entire  floor  can  be  covered  as 
described,  either  plain  or  in  alternating  colored  square 
effects. 

The  four  illustrations  that  accompany  this  article  show 
what  can  be  done  with  an  otherwise  different  background. 
For  Window  or  on  Pillars  in  Store 

Illustration  No.  1  shows  a  decorative  panel  which  has 
been  covered  with  marble  paper,  the  dimensions  of  the 
panel  being  18  inches  wide  and  32  inches  in  length.  An 
opening  is  cut  in  the  panel  either  rectangular  or  oval 
under  which  is  mounted  a  lighter  tone  of  onyx  paper. 
A  chopping  bowl  is  cut  in  two  and  hand  decorated,  and 
fastened  to  the  lower  part  of  the  aperture  or  opening. 
This  is  then  filled  with  suitable  foliage  and  given  a  final 


touch  of  elegance  by  attaching  two  gilded  ornaments  to 
the  top.  A  decoration  such  as  this,  can  be  used  in  the 
window  and  also  on  the  pillars  throughout  the  store. 
Three  Panels  in  Background. 
Illustration  No.  2  shows  a  window,  6  feet  deep  and  12 
feet  in  width,  the  background  being  divided  into  thre. 
panels.  Bark  paper,  purchased  by  the  roll,  is  cut  into 
strips  12  inches  wide  which  is  fastened  to  the  window 
with  small  pins  or  tacks,  top,  bottom  and  sides.  The  two 
strips  that  divide  the  panels  are  8  inches  in  width.  A 
30-inch  compo  board  circle  is  cut  out  and  covered  with 
paper  and  has  a  12  inch  opening  cut  to  one  side  of  the 
centre.  This  is  then  backed  up  with  plain  white  card- 
hoard.  Inexpensive  Spring  foliage  and  ferns  are  then 
arranged  as  can  easily  be  seen  from  the  illustration.  A 
window  of  this  character  takes  but  few  minutes  to  ar- 
range. 

(Continued  on  page  158) 


ILLUSTRATION  3.  —  A 
richer  effect.  Composition 
boards  covered  with  bark 
paper.  Plain  frame  suspend- 
ed with  lithograph  illustration 
or  wall  paper.  Two  cylinders 
of  cardboard  placed  on  two 
boxes.  Parquet  treatment  of 
floor  by  compo-board  and 
bark.   See  article. 
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DALE  WAX 

FIGURES 

HEADS 

SITTING 

FORMS 

after  many  years  of  experiment- 
ing have  reached  this  high  degree 
of  perfection.  Leading  window 
trimmers  after  examining  Amer- 
ica's and  Europe's  best  at  various 
Display  Conventions  have  de- 
clared that  Dale  Wax  Models 
equal  any — and  you  save  the  duty. 

Let  us  send  you  our  illustrated 
catalogue. 

Dale  Wax  Figure  Co.,  Limited 

Manufacturers  of  High-Class  Forms,  Figures  and 
Di  play  Fixtures  of  all  kinds. 

106  FRONT  ST.  EAST  TORONTO,  ONT. 


—waiting  for  the  touch 
fl/Dame  Nature  to  give 
them  breath 

When  wax  models  are  perfected 
to  such  a  degree  that  one  must 
step  up  close  to  the  window  to 
see  if  the  gowns  displayed  are 
not  shown  on  beautiful  live 
models — then  one  must  admit 
that  these  wax  forms 
are  as  near  perfection 
as  science  and  skill 
can  make  them. 

Our  new  3-way  Drap- 
ing Form.  One 
of  the  most  suc- 
cessful Draping 
Forms  ever  put 
on   the  market. 
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Store   Equipment  With  Clear  View  Across 

New  Crompton  Store  Has  Discarded  Shelving  in  Various  Sections  on  Ground  Floor- 
Light  Fumed  Oak  Finish — New  Lines  in  Basement — ''Store  News"  a 

Big  Success 


View  of  Interior  of  new  store  of  E.  B.  Crompton  &  Co. 


RISING  from  the  ashes  of  the  spring  lire  new  from 
basement  to  roof,  the  store  of  E.  B.  Crompton  & 
Co.  of  Brantford,  was  finished  in  record  time  and 
opened  for  Christmas  business.  Those  who  had  followed 
this  firm  to  their  rather  inconvenient  premises  in  the  old 
Y.M.C.A.  building  were  delighted  at  the  appointments  of 
the  new  building  which  takes  the  place  of  two  others  that 
long  held  this  corner  point  of  vantage.  A  number  of  par- 
ticulars of  this  new  store  have  already  appeared  in  The 
Review  based  on  the  plans  of  the  architect,  and  the  draw- 
ings for  the  ground  floor  and  the  location  of  the  various 
departments  have  been  commented  upon  already. 

We  show  in  this  issue  one  view  of  the  ground  floor 
which  will  serve  to  illustrate  a  number  of  the  special  fea- 
tures of  this  splendid  new  building  and  make  clear  how 
years  of  experience  have  enabled  the  proprietors  to  work 
out  various  devices  for  looking  after  the  welfare  of  their 
customers  and  at  the  same  time  bring  forth  increased 
business  to  themselves. 

Light  Fumed  Oak  Finish 

One  of  the  points  which  would  impress  any  one  on 
entering  is  that  the  store  furniture  is  of  a  rather  different 
tone  to  that  in  an  ordinary  store.  It  is  light  wood  instead 
of  dark,  a  light  fumed  oak  being  used  in  all  the  fixtures. 
This  perhaps  bewilders  one  at  the  first  but  the  eye  soon 
grows  accustomed  to  the  innovation  and  it  becomes  a  very 
pleasing  one.  Mr.  Ramsay,  the  General  Manager  of  the 
store,  is  finding  that  the  light  wood  works  out  very  satis- 
factorily. One  reason  is  that  the  dust  does  not  show  as  it 
would   on   a   mahogany   finish;   that   it   does  not   scratch 


easily,  and  doe-  n'ol  cause  a  strong  contrast  to  the  goods. 
It  is  rather  of  a  natural  tone  and  the  goods  show  out 
clearly  while  the  eye  is  not  drawn  to  the  deeper  shade  of 
the  woodwork.  This  finish  is  carried  out  in  all  sections  of 
the  store  excepting  the  Dining  Room  where  a  darker  finish 
is  used. 

The  next  point  that  one  might  notice  is  that  the  eye 
can  make  its  way  practically  all  over  the  ground  floor, 
from  corner  to  corner,  side  to  side  unobstructed  by  the 
usual  shelving  rising  above  the  level  of  the  counter.  The 
picture  shows  the  one  exception  to  this,  that  is.  the  cut 
glass  department  where  a  beautiful  case  with  glass  shelv- 
ing, electric  lighted,  appears  in  the  centre  opposite  the 
entrance.  However,  in  all  the  other  departments,  the 
forward  stock  is  stored  below  the  counters  and  there  i-  no 
shelving  in  between,  so  that  the  clerks  move  freely  from 
one  side  to  the  other. 

Goods  Stored  Below  Counters 
In  the  majority  of  stores  the  space  below  the  counter 
is  waste,  and  the  goods  are  stacked  up  on  shelving  in  the 
centre  which  not  only  takes  up  room  but  obscures  the 
view  of  customers.  It  also  compels  a  clerk  to  walk  round 
some  distance  t»  serve  a  customer  on  the  other  side  of  the 
circle.  This  feature  is  commended  to  merchants  in  laying 
out  new  stores  or  reconstructing  their  present  ones. 

Another  point  in  connection  with  the  fixtures  is  the 
railing  on  the  tables  which  are  sel  out  for  special  bargains 
or  for  displaying  goods  opposite  the  departments.  This  is 
a  comparatively  new  idea  in  store  equipment  bat  the  ad- 
vantage of  it  is  that  the  goods  do  not  tumble  off  on  to  the 
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SHOW  CASES 


FOR  DEPARTMENT  STORES 


SHOW    CASES    SUPPLIED    TO  THE   E.    B.   CROMPTON   CO. 

The  Department  Store  Show  Case  differs  from  the  regular  Silent  Sales- 
man Case  in  usually  being  made  to  special  measurements,  to  conform 
with  sizes  of  selling  circles,  department  spaces,  etc. 

The  Department  Store  Show  Case  is  equipped  for  both  display  and  ser- 
vice and  for  the  special  needs  of  the  department  in  which  it  is  used. 

We  make  special  equipments  in  Cases  for  Ribbons,  Laces,  Gloves,  Hosi- 
ery, Neckwear,  Shirts,  Hats,  etc.,  designed  from  an  experience  of  twenty 
years. 

We  are  always  pleased  to  place  an  expert  in  Store  Planning  at  your  ser- 
vice without  any  obligations  on  your  part. 

We  have  planned  and  equipped  in  whole  or  part  most  of  the  large  stores 
in  Canada. 

Our  catalogue  gives  an  indication  of  what  we  manufacture,  and  is  yours 
for  the  asking. 

JONES  BROS.  &  CO.,  LIMITED 


Eastern  Branch 

Jones  Bros.,  Incorporated 

71  Bleury  Street 

Montreal 


HEADOFFICE 

29-31  Adelaide  Street  West 
TORONTO 
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Western  Branch 

Jones  Bros.  &  Co.,  Western 

437  Man  Street 

Winnipeg 
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ground  and  with  the  ledge  more  can  be  piled  up  on  the 
table  then  would  ordinari'y  be  possible  with  the  top  level. 
Along'  the  sides,  here  and  there  one  notices  an  opening 
in  the  uniform  shelving,  shut  in  with  glass  and  equipped 
with  an  electric  light  and  some  of  the  goods  displayed 
inside.  This  show  case  fitted  into  the  shelving,  is  one  of 
the  most  attractive  features  of  the  equipment  of  this 
store  and  it  is  along-  the  most  modern  lines  of  store  equip- 
ment. This  is  noticed  in  the  toilet  goods  department, 
gloves,  hosiery,  stationery  and  several  others,  and  it  pro- 
vides an  unusually  effective  means  for  a  display  of  the 
goods  in  the  department.  The  eye  is  drawn  instinctively 
to  the  contrast  between  this  lighted  section  enclosed  in 
j-lass  and  the  ordinary  .shelving  around  it. 

Sprinklers  Save  Hundreds  in  Insurance 

in  genera!  equipment   the  store  is  fitted  out   with 
same  indirect,  light  system,  and  cash  carriers  which  run  to 
the  cash   office   situated   immediately   at   the   head   of  the 
stairs  leading  to  the  balcony.     The  offices  are  situated  to 
the  left  and  right  of  this  cash  desk. 

There  is  a  very  neat  system  of  sprinklers  for  fire  which 
results  in  the  saving  of  a  good  many  hundred  dollars  a 
year  in  insurant  alone,  the  rate  being  cut  down  nearly 
75  per  cent.  This  is  one  of  the  most  satisfactory  features 
of  this  new  store. 

Automatic  Phone  Board 

There  is  also  an  automatic  non-manual  switch  board, 
which  hand'es  .'SO  'phones  in  the  store  and  enables  anyone 
in  on<'  department  to  connect  with  any  other  departmeni 
without  the  use  of  an  operator  at  the  board.  This  also 
saves  several  hundred  dollars  a  year.  Other  points 
are  30  wash  basins  fitted  up  with  soft  water  which  is 
heated  and  hard  water  which  is  cold. 

All  the  wafer  passing  through  the  drinking  fountains 
in  the  store  is  ice  cooled  by  passing  through  a  coil  in  an 
ice  box. 

The  ventilation  of  the  store  is  carried  ou1  along  the 
most  approved  methods  by  means  of  high  powered  fans 
on  the  roof,  connecting  with  an-  bn\es  which  run  inside 
t'ie  pil'ars  running  along  the  walls.  The  store  makes  use 
of  this  in  connection  with  their  advertising. 

The  around  floor  is  well  lighted  and  is  unusually  high 
being  17  II.   IV.  m  floor  to  ceiling. 

Basement  Features— "Pure  Food"  Section 

Probably  the  basement  is  the  section  of  the  store  that 
satisfies  the  firm  mosl  of  all.  It  has  always  been  found 
difficult  in  nearly  every  store  to  conduct  a  basement  de- 
partment successfully  but  the  Crompton  Co.  have  lad 
their  hopes  more  than  realized.  The  basement  is  divided 
up  chiefly  into  Grocery  and  a  Cut  Glass  and  China  depart 
menfs,  all  of  them  new  departments  for  the  store.  The 
grocery  department  extends  along  the  left-hand  side  of 
the  store  and   is   very   neat    and   clean,   with   excellent    dis 


play  facilities  and  lots  of  space  between  them.     Already 
it  is  using  11  c.erks. 

The  cut  glass  is  kept  in  a  room  by  itself  and  arrange- 
ments are  being-  made  for  coloring  the  walls  to  make°it 
stand  out  more  strongly.  The  goods  are  shown  in  beauti- 
ful glass  cases  and  on  tables.  The  China  department  has 
three  separate  "bays"  or  rooms  with  wide  openings  in 
which  dinner  sets  are  shown  on  tables  and  these  little 
recesses  against  the  wall  attract  the  attention  of  buyers 
and  seem  to  give  a  high  class  tone  to  the  better  class  china 
which  is  shown  therein. 

The  second  floor  is  used  for  Millinery  and  Ready-to- 
Wear  departments  and  the  third  floor  is  given  up  almost 
entirely  to  the  Housefurnishings  department,  with  lunch 
rooms  along  the  front  which  serve  hundreds  of  people  a 
day.  This  is  another  popular  feature  of  the  new  store. 
This  lunch  room  remains  open  until  6.30  or  7  at  night 
evep  although  the  store  closes  at  6  o'clock,  people  being 
allowed  in  through  an  aisle  in  the  store. 

Toys  on  Top  Floor 

The  top  floor  up  to  the  New  Year  was  given  up  en- 
tirely to  the  toy  department  which  was  enlarged  greatlv 
for  tin--  occasion.  Santa  Clans  was  an  everyday  visitor 
and  made  lis  entrance  down  the  chimney.  The  firm  did  a 
big  business  in  toys.  This  Department  will  he  lessened 
somewhat    in   space   for  the  rest   of  the  year  and   the  other 

r n  will  be  taken  up  with  storage  and  the  manufacturing 

departments  of  the  store,  dressmaking,  alterations,  milli- 
nery and  so  forth. 

Tl  e  firm  has  made  a  strong  play  with  the  people  ol 
Brantford  ami  the  County  of  Brant,  with  the  bright  new 
store,  showing  a  very  large  cut  of  the  building,  about  6 
columns  wide,  and  advertising  its  various  features  of  ser- 
vice to  their  customers,  and  this  has  turned  out  to  be  good 
publicity. 

"Store  News"  as  Best  Advertising 

A  new  line  of  advertising  was  started  a  couple  of 
months  ago.  Mr.  Ramsay  declares  it  to  be  the  best  they 
had  ever  had.  This  took  the  form  of  the  getting  out  a 
paper  called  "Store  News."  The  idea  is  not  a  new  one 
liv  an\  mean-,  but  this  firm  is  adopting  it  in  a  way  which 
work-  out  better  ihan  in  most  stores.  It  is  run  in  a  12- 
page  quarter  sheet  form,  and  as  a  rule  the  advertising 
n  is  run  down  the  centre  of  the  page  with  reading 
matter  on  the  lir-t  and  fourth  columns.  The  general 
make-up  is  like  that  of  a  newspaper  and  the  reading 
matter  is  devoted  not  only  to  store  announcements  but  to 
various  other  points  of  interest  to  women.  One  feature  is 
the  running  of  a  serial  story.  The  cover  is  printed  in  two 
c(dors.  This  is  sent  out  to  the  outside  mailing  list  and 
numerous  requests  have  come  in  to  be  placed  on  the 
regular  list. 

At  present  part  of  the  main  Moor  is  taken  up  with 
men's  wear  hut  a  soda  fountain  will  be  set  up  at  the  rear 
m   the  spring. 


APPLICATION  FOR  WINDOW  SPACE 


DEPT. 


OUIEN 

YONOt 

UCHHOND 


ONE 

WINDOW     rot  TWO 

TH1EE 


LAU    ICOINNISO 


UEICHANDIIE 


SILLING     riK  C 


WINDOW  CARD  ORDER  FORM 


THIS   lil'ST   81    TILLED   IN  OB  AFPLICATION   ECI  WINDOW    |»  VOID 


A  very  useful  plan  devised  by  Mr.  "Eddie"  Burns  of  the  Robert  Simpson  Co..  compelling  heads  of  departmtnta 
hot  only  to  apply  for  space  in  writing,  hut  to  state  definitely  what  they  want,  Alto,  another  important  point:  they 
must  encl <>.<•'  the  wording  oj  the  cards  /hey  require  for  these  windows. 
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"GOOD  MORNING/GEORGE, 

I  want  to  thank  you  for  the  splendid 
showing  you  made  last  year  in  your 
windows   with   the   old    fixtures. 


I  can  readily  appreciate  the  great  handi- 
cap you  were  under  and  the  extra 
effort  you  put  into  your  work  to  make 
your  windows  as  effective  as  you  did. 
As  you  know,  our  business  during  the 
last  half  of  1915  was  good  and  the 
holiday  trade  was  away  ahead  of  1914,  so 
I  think  we  can  afford  to  buy  some  new 
fixtures  for  you. 


1  hear  that  the  Clatworthy  people 
of  Toronto  are  turning  out  the  finest 
line  of  wax  models  and  enamelled 
forms  in  Canada.  They  tell  me  the 
photos  of  the  wax  heads  are  often 
mistaken  for  those  of  live  models. 
They  model  them  from  life  and  get 
a  very  intelligent  expression,  unlike 
the  old  Judy  we  have  upstairs  and 
those  we  see  in  many  windows. 


ff 


Latest  Model 

Enamelled    Form 


Better  write  for  photos  of  Clatworthy 
forms  to-day,  George,  and  we  will 
be  ready  for  the  early  Spring  business. 
Ask  also  about  the  new  flesh-colored 
enamel  bust  full  figure  and  waist 
forms." 


/  V 


w# 


m 


Beautiful   bitting   Figures 


CLATWORTHY  &    SON,    LIMITED 

Est.  1896  "The  largest  miners  of  Store  Fixtures,  Forms  and  Wax  Figures  in  Canada"  Inc.  1908 

161   KING   STREET  WEST,   TORONTO 
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Using  Mirror  Glass  With  Figures  on  Skates 


This  is  a  kind  of  window  that  not  only  attracts  attention,  but  plays  on  th<  imagination  of  the  spectator  in  tin- 
direction  of  the  goods  displayed,  a  point  that  is  often  lacking  in  an  unusual  window  feature.  This  display  of  knitted 
Winter  outfits  become  quite  realistic  with  figures  on  skates  standing  on  best  imitation  of  ice  that  can  be  given  a  regular 
mirror  (backed  with  quicksilver) .  The  snow  effects  of  wool,  etc.,  background  and  seats  complete  a  cleverly  constructed 
scene,  as  designed  by  A.  E.  Aptcd. 


BEL-AIR    DISPLAY 
STANDS 

For  Rugs,  Wall  Paper,  Notions, 
Fancy  Goods,  etc.,  etc. 

Great  economizer  of  time,  space 
and  labor.  Fays  for  itself  with 
increased  sales. 

Write  for  illustrated  catalogue 
with  full  particulars. 

Bel-Air  Tank  &  Tower  Co. 
LIMITED 

1835b  Ontario  St.  E..         MONTREAL 


Moving  Into  Our  New 

D  aMJ.'MM  364  Richmond  Street  West 
DUllQing     TORONTO  CAN. 

Where  we  will  continue  the  manufacture 
tit'  store  display  fixtures  of  all  kind-  under 
the  best  possible  conditions. 

We  are  leaders  in  metal  fixture-  of  the 
better  grade  and  the  latest  styles. 

Write  for  catalog. 

Toronto  Brass  Manufacturing  Co. 


364  Richmond  Street  West 


TORONTO,   CAN 


152 


EQUIPMENT    AND    DISPLAY 


J)ri/  (roods  Review) 


TAYLOR-MADE  SUIT  RACK 

— a  size  and  style  for  every  1916  requirement 


Model  A — Made  of  Polished  or  Oxidized  Steel  Tubing 


Model  A 

Double  Bar-Polished 

Steel  Tube  Racks 

Net  Prices  F.O.B.  Factory 

t!  feet   lung,   4    posts    $  9.00 

(J  feet  long,   6   posts    10.50 

S  feet  long,   6  posts    11.50 

10  feet  long,   6  posts    12.50 


74  B 


Oxidized  Steel  Tubing 

6  feet  long,  6  posts   $13.00 

8  feet   long.   6   posts    14.00 

10  feet  lung,   t;   posts    15.00 

Suit  Racks  stand  .j  feet  high 
and  :ilj  inches  wide.  The  Over- 
coat racks  and  Ladies'  Gar- 
ment racks  stand  6  feet  high. 
Same  price  as  suit,  rack. 


Suit  Hangers 

No.  74  B.— Combination  Suit 
Hanger,  with  inserted  Trou- 
ser  Bar,  per  100     -     -     -  $12.50 

No.  33  LB.  —  Combination 
Suit   Hanger,   per  100     -     $7.50 

No.  33  B.— Boys',  15  inches 
wide,  per  100     -     -     -     -       7.50 


No.  33  LB. 


The  Taylor  Manufacturing  Company 


82  QUEEN  STREET  NORTH 


HAMILTON,  ONTARIO 
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Helping  a  Local  "Tag  Day''  Campaign 


This  unique  picture,  showing  people  as  well  as  a  window,  shows  a  display  thai  was  designed  by  P.  K.  Sang 
for  the  T.  H.  Smith  Co.,  of  New  Westminster,  B.C.,  for  "Soldiers'  Saturday,"  and  is  believed  to  have  played  its  part 
in  the  collection  of  $1,941.  The  floor  of  the  window  tvas  covered  with  white  baize  with  \>ig  red  cross;  back  with  same 
and  two  red  crosses.  Wounded  bugler  in  a  standard  hospital  bed;  tobacco  and  tobacco-tin  and  pipe  presented  to 
soldiers  of  First  Contingent  by  Princess  Mary;  and,  in  addition,  numerous  souvenirs  front  Flanders.  Around  upper 
ledge,  war  scenes,  and  around  front  of  window,  pictures  of  British  and  French  Generals,  etc.  The  little  girl  shown 
is  Miss  Sheila  Doherty,  daughter  of  Dr.  Doherty,  at  present  Assistant  Director-General  of  Medical  Services 
General  Guy  Carleton  Jones.      The  soldier  appearing  had  charge  of  New  West  minster  »/  office. 


Waste  Paper  Balers 

Valuable  Equipment  aa  Protection  Against   Fire- 
Prevents  Litter  of  Basement — Returns 

From  Baled  Rolls 


MANY  merchants  are  considering  the  subject  of 
waste  paper  balers  in  connection  with  new  store 
equipment.  The  Review  has  published  a  number 
of  accounts  of  the  advantages  of  these  in  stores  in  Guelph, 
Hamilton  and  other  places.  Space  forbids  more  than  a 
mere  summary  of  the  points  in  their  favor. 

First  and  foremost  there  is  the  added  protection  from 
danger  of  hire.  The  majority  of  merchants,  probably,  do 
not  realize  the  risk  of  having  big  piles  of  louse  refuse  paper 
in  their  basements,  for  usually  the  sweeping  are  allowed 
to  accumulate  for  months  at  a  time  before  being  taken  out. 
The  waste  paper  balers,  however,  in  packing  the  paper 
tightly,  make  it  impossible  to  hum,  as  tests  of  coal  oil 
thrown  on  it  show.  Frequently,  reduced  rates  of  insur- 
ance are  obtained  as  a  result  of  using  the  baler. 

Then  there  are  the  points  of  cleanliness,  and  greater 
space  iii  the  basement,  that  arc  well  worth  considering. 
When  the  paper  is  to  be  disposed  of,  the  baled  paper 
brings  a  larger  net  return,  as  it  bulks  far  less  largely,  of 
course,  and  the  charges  to  the  stock  dealers  will  be  much 
less.  The  rates  for  paper  stock  or  waste  which  have  been 
low  for  a  year  or  more,  are  increasing  with  the  greater 
demand  for  this  waste  for  cardboards,  etc.  The  receipts 
for  the  baled  paper  not  only  pay  a  good  interest  but  very 
quickly  wipe  out   the  small  capital  expenditure  required. 

The  baling  of  the  paper  does  not  take  long  and  most 
stores*  report  that  the  caretaker  handles  the  little  extra 
vork  without  trouble. 


One   of   the    beautiful  ^urcs   of  Clat- 

worthy  &  Son;  sitti>ig  figure  in  rocking  chair, 
ungaruished.  with   adjustable  /. 
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47-E 

$30.00 


Focussing  the  attention — that's 
the  secret  of  quick,  easy  sales 

No  matter  how  attractive  your  lines  may  be,  even  if 
you  have  the  very  best  values  in  town  you  will  not 
get  the  maximum  results  without  proper  display. 

It  is  evident  that  life-like  models  will  materially 
enhance  the  selling  value  of  the  garments  displayed. 

A  visit  to  our  showrooms  at  99  Ontario  Street  will 
thoroughly  convince  you  that  our  models  are 
undoubtedly  the  acme  of  quality,  possessing  a  life-like 
individuality  that  makes  them  certain  sales  producers. 

Remember — proper  display  is  the  biggest  factor  in 
quick,    easy  sales. 

Order  a  sample  of  ovr  Neiv  Enamelled  Bust  Forms  as  used 
in  all  best  New  York  stores.     $7.50  and  $8.50.    See  these. 

A.  S.  Richardson  &  Company 

The  old  and  tested  firm 

Showroom — 99  Ontario  Street 
Factory — 101   Ontario  Street 


TORONTO 


The  Climax  Steel  Baler 

will  turn  the  usual  waste  paper  into 
actual  cash,  reduce  risk  of  fire, 
keep   your  place   neat   and  clean 

It  will  pay  half  its  initial  cost  the  first  year,  even  with  the  very  conserv- 
ative  saving  of  five  cents  a  day.  The  operating  cost  is  trifling.      It  is 
easily    operated    by    a   boy,  taking  only  a 
few  minutes  every  day. 

Don't  keep  a  fire  trap  and  a  har- 
bor of  vermin  in  your  cellar  or 
warehouse  during  1916,  but  keep 
your  place  always  neat  and  clean 
by  installing  the  "Climax."  The 
Climax"  is  made  in  Canada — no 
duty  to  pay.  Start  with  the  New 
Year. 


Send  for  full  particulars  to-day. 
Use  the  coupon  attached. 


Patent    Nov.    9.    '15. 


A  boy  can 
operate  it. 


/ 


/ 


The 

Climax 

Baler       Co., 

Hamilton,     Ont. 


Climax  Baler  Co.,  Hamilton,  om. 


1/ 


$.    y^        gentlemen :      Without 

<  ~^        obligating:  us  in  any  way, 

^e*/^    please    send    full    particular* 

>>        and    prices   of   your   steel    Papei 

yr      Balers. 

y<       Name     

Address     
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Facts  and  Queries 


Our  Carrier  Service  offers  advantages  unequalled 
by  any  other — in  fact  not  afforded  by  any  other. 
Is  there  another  service  that  offers  a  double 
check  in  the  matter  of  change  making?  Is  there  another  that  equally  secures 
the  merchant's  money— that  is  to  deposit  it  and  all  other  matters  of  record 
emanating  from  the  sales  counters,  to  a  common  centre  (the  Office)  without  the 
salesmen    leaving   their    customers,    whether    the    transaction    is    cash,    charge    or 

barter?  Is  there  another  to  give  an  itemized  record  of  all  purchases 
by  customers,  to  show  the  amount  of  money  received  by  every  sales- 
man, and  the  change  given  in  return?  Is  there  another  combining 
these  advantages  without  steps  to  and  from  the  office — and  hence 
the  saving  of  time  and  labor? 

More  information  and  many  illustrations  in  our  catalogue  D,  may 
be  had  for  the  asking. 

GIPE-HAZARD  STORE  SERVICE  CO.,  LTD. 

97   ONTARIO  STREET.   TORONTO.    CANADA 


I 


/• 


Level,  grade  and  per 
pendicular  wire  Cash 
Carriers.  Parcel  Car 
riers,  Cable  Carriers 
and  Pneumatic  Tubes. 


.Js- 


ALL  "MADE  IN  CANADA" 

With  the  New  Year  a  New  Departure 

With   the   New   Year  we   arc  adding   a   new   and    very    important    department   to 
our  business  for  the  manufacture  in  Canada  of 

WAX  FIGURES 

Of    the    highest    class. 

Our    factory    lias    been     fully     supplied    with    all    the     latest     equipment,     and 

experienced    French    artists    engaged    for    turning    out    wax    figures    of   men. 

women,  misses  and  boys  which  will  compare  favorably  with  the  best  imported 

lines.     Hitherto  a   large  Quantity   of  these  goods  have  been   imported  at  heavy 

duty,   which   has  added   considerably   to  the  cost. 

Fiam   now   on    you   can    obtain    right    here   in    Canada   figures   which    in   quality 

c.i, i'n. (  be  distinguished  from  the  best  of  Paris  or  New  York  manufacture. 

Watch    next    month's   issue  of   Dry   Goods    Review    for   fine-looking 
^iils    iii    \\a\.    and    do    not     place    your    spring    order    before    seeing 


our    beads. 

NATURAL  POISES 


FINE  FEATURES 


PERFECT  FINISH 


Workmanship    and    satisfaction    guaranteed. 
Remember  we   always   have   on    hand   a   full   stock   of 


DISPLAY  FIXTURES 


of   every    description    at    lowest    pri' ,  - 

it  you   are  thinking  of  remodelling  your  store  or   making  any   improvement.' 
for  the  better  business  sue  to  come  in  1916,  it  will  pay  you  to  consult  us. 

Fullest    plans    anil    details    L'iven    witlcmt    Obligation. 

Ask    tor   our    booklet    on    Coat    Hangers   and    Racks    for   the   new   Spring   Stock. 
A    post    card    will   bring  you  any    particulars   of 
our     big     illustrated     catalog      with      scores     of 
up-to-date   suggestions. 


DELFOSSE   &  CO. 

Sole     manufacturers     of     Wax      Figures,     BU8I 
Forms      and      Display      Fixtures      in 
Eastern  Canada. 

Corner  Craig  and  Hermine  Streets 

MONTREAL 


How  Much  Time  is  Wasted 
by  Your  Employees? 

Because    of    lark    of    convenience    to   change    their    cl 
Arguing   over  the   rights   to  a   stronger   or   more   convenient 
nail'/     Making   bum   thai    theii    lunch    and   special    tools   an 
safe!    Arguing  ami  grieving  ovei   pettj   thefts  among  them! 

THE  T.  EATON  CO.  FOUND  OUT  AND 
INSTALLED  DENNISTEEL  LOCKERS 

They  also  found  that  systematic  sanitary  conditions  pro 
duced  more  and  better  work;  their  employees  were  oontenl 
and  stayed  in  their  employ.  Note  the  splendid  loiker  room 
the  T.  Eaton  Co.  have  given  theii  employees.  WHY  l><>\  I 
yOU?     YOU'LL    < :  i:t    THE    SAMS    RESULTS. 

Dennisteel  Lockers,  Bins,  Shelving   and  Office 
Equipment.    Send  for  Booklet. 

The  Dennis  Wire  and  Iron 

Works  Co.  Limited 
london  toronto 


Dennisteel   Lockers    in   The    T.    Eaton    Co.    Factory,    Toronto 
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Metal 
Store  Front 

will   bring  you   the 

maximum  amount  of 

iqi6  business 

There's  an  Easyset  Store 
Front  for  every  line  of  busi- 
ness, for  every  need. 

These  Made-in-Canada  ready- 
to-set-up  metal  fronts  are 
proven  business  pullers. 


SHERWOOD  DEPT.  STORE 

Why  not  improve  your  store 
and  bid  for  bigger  business  in 
1916  by  installing  an 

"EASYSET"  FRONT 

Catalogue    "G"    sent    on    re- 
quest without  obligation. 

H.   J.    ST.  CLAIR  CO. 
Limited 

27  Toronto  Arcade,    Toronto,  Ontario 


FREE 

THREE 

VALUABLE 

BOOKS 


XAN 

KNOWSfe 

.IS    \u^ 

THEVfM' 


WHO  V! 

grows*; 


□  E.  T.  S.  Educational  Catalogue 

Contains  over  two  hundred  illustrations  of  Display  Ideas, 
Windows,  Window  Backgrounds,  Show  Cards,  Newspaper  Ads.,  Let- 
ters from  Graduates,  and  complete  description  of  the  Euucational 
work  the  E.  T.  S.  is  doing  in  Sales-management,  Advertising, 
Salesmanship,    Display    Management,    and    Show    Card    Writing. 

□  E.  T.  S.  Supply   Catalogue 

Contains  ovei  one  hundred  illustrations  of  Window  Backgrounds, 
Decorative  materials.  Show  Card  Writing  suggestions,  stencils, 
subject  Show  Cards,  Show  Card  Writing  supplies,  air  brushes;  over 
two  hundred  business  books  on  Retail  subjects,  with  complete 
description  and  prices. 

□  10  Display  Managers  Tell  How  to  Sell  It 

Contains  ten  articles  written  by  ten  leading  Display  men's 
reproductions  from  the  Dry  Goods  Economist,  illustrated  with  cari- 
cature sketches;  thirty-two  pages  of  interesting  and  instructive 
reading. 

ECONOMIST  TRAINING  SCHOOL 

This  ad.  enclosed  in  a  letter,  or  a  postal  card  bearing  your 
name  and  address,  will  bring  any  one  or  all  of  these  booklets 
to  yon. 

247-249  W.  39th  Street  -  New  York  City 


TAKE  INVENTORY  EASY 

SEE  YARDS  RIGHT 

THEPE 

/no  book\ 
to  refer  to 
no  figuring 

TO  DO 
Get  This  on  Approval    *^ 

Measures    Cloth,    Laces,    Trimmings 
and  Ribbons  without  unwinding 

PUTNAM'S  IMPROVED  CLOTH  CHART 

Price  $12.50,  Express  and  Duty  Paid, 
on  Approval. 

THE  A.  E.  PUTNAM  CO. 

Dept.  12  Washington,  Iowa 


Stopping  an  advertisement 
to  save  money  is  like  stop- 
ping a  clock  to  save  time. 
Advertising  is  an  insurance 
policy  against  forgetfulness 
— it  compels  people  to  think 
of  you. 
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Who  Will  Be  The  Window's  First  Defender? 

EDITORIAL  NOTE. — This  article  ivas  called  forth  by  the  paper  read  by  Mr.  J.  A.  McNabb  (our 
Canadian  president)  before  the  International  Association  of  Display  men  in  New  York  last  August  in  which 
he  made  some  pretty  strong  claims  for  the  influence  of  window  trims.  The  Review  is  a  thorough  believer 
in  both  advertising  and  window  displays  as  supplementing  and  backing  up  each  other,  and  believes  Mr. 
Malette's  percentage  figures  rather  beyond  the  mark.  However,  his  article  should  serve  to  arouse  the  win- 
dow dresser  to  a  defensive  attitude  and  The  Review  is  prepared  to  publish  a  few  replies,  provided  they  are 
not  too  lengthy.    The  whole  discussion  is  likely  to  be  mutually  beneficial. 


PRINTERS'  INK  versus  WINDOW     DISPLAY 

(Continued  from  page  123.) 

announcements  are  seen  and  read  by  at  least  65  per  cent, 
of  this  number.  05  per  pent,  of  the  population  of  this  city 
pass  our  windows  each  day?  I  think  not.  Probably  a  three 
ring  circus  parade  will  be  required  to  turn  out  half  that 
number. 

Second  Line  Trenches 

There's  no  two  ways  about  it — windows  are  the  second 
line  trenches;  a  strong  follow-up  on  the  great  offensive — 
advertising. 

How  to  Work  Two  Units  in  Harmony 

Have  daily  consultations  with  each  other,  you  adver- 
tising men  and  you  display  and  card  men!  And  above 
all  things  else  close  the  door  againsl  thai  "mole  of  the 
green  hills" — professional  jealousy.  Work  hand  in  hand 
with  one  another;  it's  dead  easy. 

Just  one  thing  more.  Always  insist  upon  getting  your 
ad.  out  the  same  night  as  his  window  goes  in.  That's  real 
"follow  up."  You'll  find  it  always  pays  to  mention  the 
windows  in  your  copy,  too. 

And  last,  but  not  least;  don't    lose  sight   of  the  fact 


that  competition  will  find  itself  baffled  at  every  turn  when 
it  bucks  up  against  a  trench  of  good  hearty  window  and 
ad.  co-operation. 

© 

MR.  MURDISON  AS  PUBLICITY  MAN 
Mr.  Andrew  W.  Murdison,  lately  display  manager  for 
K.  11.  Williams  &  Sons,  of  Regina.  Sask..  has  uone  into  the 
work  of  window  dressing  on  his  own  account  and  reports 
an  unexpected  response  from  merchants  in  that  city.  He 
arranges  show  windows,  writes  show  cards  and  plans  ad- 
vertising campaigns.  The  Review  wishes  Mr.  Murdison. 
one  of  the  winners  of  its  silver  cups,  all  success  in  his 
venture. 

BARK  AND  WOOD  GRAIN  PAPERS 
(Continued  from  page  146.) 
A  Much  Richer  Effect. 
Illustration  No.  3,  while  requiring  but  very  little  mori 
work,    gives    a    much    ri<-  et.      Two    composition 

boards,  16  inches  wide  and  ~  feet  in  heighl  an 
with  bark  paper.  A  plain  frame  is  suspended  between 
these  boards  to  which  has  been  fastened  an  inexpensive 
lithograph  illustration.  If  this  is  not  obtainable,  a  suit- 
able wall  paper  illustration  will  suffice.  This 
can  be  had  or  ordered  from  almost  any  wall 
paper  stoic. 

Two  cylinders  of  cardboard.  :i(i  incl 
height  and  1<>  inches  in  diameter,  arc  placed 
on  two  boxes,  immediately  in  the  foreground 
of  tlie  boards,  in   which  appropriate  apple 
blossom  foliage  is  arranged.     This  window 
shows  a   parquet   floor  treatment   by   60 
bag  conipo  board  with  bark  paper  which  is 
then  tacked  to  the  floor.     This  is  a  very  rich 
and    effective    window    and    requires   but    a 
little  more  than  an  hour's  labor. 


INCREASING  DISPLAY 

This  store  front  shows  a  novel  method  of 
providing  a  wide  entrance  and  at  the  same 
time  providing  a  larger  ivindow  display  than 
la  usual  by  the  slanting  section  adjoining  the 
doorway  on  the  right.  The  windoic  frontag, 
is  23  feet     Designed  by  Taylor  Mfg.  Co. 
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The  Very  Latest  Wax  Models 


ff>aAner>JZ 


Our  new  catalogue  Win- 
dow Dressing  and  Display, 
No.  18,  will  be  delivered 
you  in  due  course,  provid- 
ed that  you  send  us  your 
name  and  address. 

The  trade  will  appreciate  the 
fact  that  a  work  as  expensive 
as  this  catalogue  must  be  dis- 
tributed with   discrimination. 


Model  5/W 


Model  3/W 


ESTABLISHED 
1852 


J.  R.  PALMENBERG'S  SONS 

The  Palmenberg  Building,  63  and  65  West  36th  Street,  New  York 


ALL  CATALOGUES 
ON  REQUEST 


30  Kingston  Street  I  •>_   . 
110  Bedford  Street  fBoston 


FACTORY: 
89  and  91  West  Third  Street.  New  York 


10  and  12  Hopkins  Place 
Baltimore 


Show  Window,  Arnold  &  Constable  Co.,  New  York 

The  stately  new  home  of  Arnold,  Constable  &  Co.,  at 
5th  Avenue  and  40th  Street,  New  York  City — a 
notable  addition  to  the  many  great  retail  merchan- 
dising institutions  equipped  throughout  with 
FRINK  and  J-M  LINOLITE  Show-Window  and 
Show-Case  Lighting. 

Reproduced  above  is  a  view  of  a  simple  and  artistic 
window  trim  recently  exhibited  in  one  of  the  5th 
Ave.  windows  of  the  new  store.  Notice  the  subdued 
background,  the  perfect  lighting  of  the  goods — the 
subtle  and  effective  emphasis  with  which  the  lighting 
enhances  the  display. 


Arnold, Constable  &  Co. 

in  their  new  store  in  New 
York    have   employed 

Johns-Manville  Lighting  Service 


Let  us  show  you  how  to  render  more  efficient  the 
lighting  of  your  store — your  windows — your  show 
cases.  Let  us  help  you  make  them  a  more  effective 
merchandising  force.  All  you  need  do  is  write 
our  nearest  branch  for  information  about  Johns- 
Manville  Lighting  Service. 

Write    TO-DAY. 

Sole  selling  agents  for 

Frink  and  J-M  Linolite  Systems  of  Illuminations, 

Mitchell  Vance  Lighting  Fixtures  and  Bronzes, 

and  Gill  Bros.  Co.  's  Parian  Ware. 


The  Canadian  H.  W.  Johns-Manville  Company,  Limited 


Toronto 


Montreal 


Winnipeg 


ancouver 
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Cardwr  iig  Made  &sy 


THIRTEENTH  OF  A  SERIES 


ROUND  WRITING  PEN-LETTERING 

THIS  being  the  first  lesson  of  this  series  in  pen- 
lettering,  it  is  advisable,  for  all  who  are  following 
the  course  or  who  wish  to  begin  it,  to  get  busy  im- 
mediately as  this  is  an  entirely  new  phase  of  the  work.  It 
is  one  of  the  most  important  branches  of  modern  card- 
writing.  Tt  is  not  necessary  to  know  anything  about  brush 
work  in  order  to  learn  pen  lettering  but  the  person  who 
has  gone  through  the  brush-stroke  Roman  lettering  should 
learn  the  pen  work  more  quickly  than  one  who  has  not. 
This  is  because  the  manipulation  of  the  pen  and  the  chisel- 
pointed  brush  for  this  class  of  letter,  is  similar  and  the 
letter  formation  is  imbedded  in  the  writer's  mind.  How- 
ever, be  you  beginner  or  one  who  has  been  practising  tb<  Be 
lessons  since  their  commencement,  let  us  demonstrate  how 
quickly  you  can  master  this  form  of  work. 

The  pen  lettering  can  be  used  on  cards  in  any  class  of 
store — grocery,  hardware,  dry  goods  or  stationery — all  can 
use  small  price  tickets  or  neatly  lettered  show  cards  and 
it  is  this  class  of  work  for  which  the  pen  is  mostly  used. 

The  round  writing  pens  were  first  invented  and  made 
for  the  system  of  round  writing,  but  their  use  Cor  show 
cards  purposes  did  not  come  into  effect  generally  until  a 
few  years  ago.  Now  they  are  being  used  so  extensive!;  that 
it  is  absolutely  impossible  for  a  card  writer  to  come  to  a 
high  state  of  efficiency  without  their  use.  The  fact  is  that 
these  pens  have  been  a  boon  to  the  card  writer.  By  their 
use  we  have  a  better  formed  and  neater  letter  made  in 
much  less  time  than  can  be  executed  with  the  brush.  This 
sums  up  in  a  few  words  their  main  points. 
Pens  in  Various  Sizes 
These  pens  are  to  be  had  in  eleven  different  sizes— one 
to  six  including  half  sizes—  but  the  ones  mostly  used  for 
cardwriting  are  one,  one  and  a  half,  two,  two  and  a  half 
and  three.  Unless  you  are  called  upon  to  make  some  ex- 
ceedingly small  cards  such  as  are  frequently  used  in 
jewelry  stores  it  is  not  necessary  I"  get  the  smaller  sizes. 
These  pens  are  all  blunt  pointed,  No.  1  being  the  broadest 
and  No.  6  the  narrowest.  They  are  made  Erom  very  thin 
steel  and  are  tempered  ready  for  use.  Do  not,  as  has  been 
recommended  by  some  cardwritcrs,  burn  with  a  match. 
This  often  weakens  them,  I1"'  points  spread  which  renders 
the  nib  useless.  It  is  absolutely  necessary  to  use  an  ink 
retainer  on  these  pens;  if  not  the  ink  will  feed  down  all  at 
once  and  cause  a  blot.  The  ink  retainer  is  a  small  brass 
arrangement  which  slips  over  the  pen.  See  Fig.  1.  These 
can  be  gotten    from   the   same   place  where   the  pens   are 

J  The  ink  for  pen  work  is  entirely  different  from  that 
used  for  brush  work.  Use  a  heavy  black  carbon  ink,  not 
necessarily  waterproof.  You  might  think  tins  expensive 
but  a  small  bottle  if  kept  corked  while  not  in  use  w,U 
male  a  sood  many  hundred  cards. 

1 


The  Chart  Described 
The  principle  ;f  the  manipulation  of  the  pen  is  very 
similar  to  that  of  the  chisel-pointed  brush;  the  difference 
being  that  the  brush  is  flexible  while  the  pen  is  rigid.  The 
heavy  strokes  are  made  with  the  broad  side  of  the  pen 
and  the  thin  strokes  are  made  with  the  narrow  side.  Take 
for  instance,  the  making  of  the  first  letter  "A."  By  turn- 
ing the  pen  sideways  with  the  handle  pointing  toward  the 
right,  starting  at  the  top  and  drawing  the  pen  downwards, 
you  make  the  narrow  line.  To  make  stroke  two  you  keep 
the  pen  in  almost  the  same  position  but  draw  it  down  with 
its  lull  width.  Stroke  three  is  made  with  the  narrow 
of  the  pen.  The  second  "A"  shows  the  curved  cross  bar. 
This  is  made  by  holding  the  pen  rigid  in  the  hand  and 
drawing  a  wavy  line.     (See  practice  exercises). 

The  ••P.-'  i<  composed  of  tin-  s.     The  pen  must 

be  held  at  the  same  angle  for  all  three.  Xo.  1  is  drawn 
down  with  the  full  width  of  the  pen.  Keep  the  pen  at  the 
same  position  and  start  at  the  top  of  stroke  one  to  make 
the  loop  (stroke  two).  If  the  pen  is  held  tightly  and  not 
allowed  to  roll  you  will  have  no  trouble  in  makin. 
wide  and  narrow  parts  of  either  strokes  two  or  three. 
Note  that  the  end  of  stroke  two  meets  stroke  one  nearer 
the  top  than  the  bottom. 

The  "C"  is  made  entirely  of  two  strokes.  These  musl 
be  practised  to  be  made  quickly  in  order  to  get  them  Free 
and  easy. 

The  "D"  is  another  two  stroke  letter.  It  i-  mad.' 
similar  to  the  "B"  with  the  exception  that  it  has  on.-  large 

instead  of  the  two  smaller  ones     The  pen  must  be 

held  as  shown  in  Pig.  1.     This  position  holds  good  in  prac- 
tically all  curved  line  strokes  in  this  lesson. 

"E"  is  a  four-stroke  letter.  Stroke  on,'  is  made  with 
the  full  width  of  the  pen  while  two  and  four  are  made 
with  the  narrow  side.  The  centre  stroke  three  is  made  by 
making  a  small  narrow  line  and  to  get  the  spur,  draw  the 
pen  downwards  and  turn  handle  to  the  left.  This^take< 
much  practice  and  should  be  made  many  times.  Stroke 
three  on  the  second  "E"  is  made  similar  to  that  of  stroke 
three  of  the  second  "A." 

The  "F"  is  the  same  formation  as  the  first  "F."'  with- 
out stroke  four. 

The  "G"  is  made  up  entirely  of  three  strokes.  Make 
>ure  to  set  the  finish  of  stroke  one  curved  Upwards  from 
the  lower  guide  line.  The  "H"  is  a  three  stroke  letter. 
Strokes  one  and  two  must  be  made  equal  distance  apart 
and  must  also  be  kept  at  right  angles  with  the  guide  lines. 
Care  must  be  also  taken  to  get  the  "I"  at  right  ai 
with  the  guide  lines.  The  straight  part  of  stroke  one  oi 
"J"  does  not  touch  the  lower  guide  line  but  curves  to  the 
left  to  meet  stroke  two.  The  letter  rests  on  the  lower 
"•uide  line  where  the  two  strokes  join. 

"K"   is   formed    with    three  distinct   strokes.     Stroke 

no 


EQUIPMENT   AND   DISPLAY 


Dry  Goods  Review 


two  join  stroke  one  above  the  centre.  Stroke  three  pro- 
jects further  to  the  right  than  does  No.  2.  Note  the  angle 
at  which  stroke  three  joins  stroke  two. 

The  "L"  is  composed  of  one  thick  and  one  thin  stroke. 

The  "M"  is  one  of  the  most  difficult  letters  to  make 
with  the  pen;  stroke  one  being  a  narrow  one  must  be  made 
with  the  narrow  side  of  the  pen  therefore  in  order  to  get 
this  the  pen  handle  must  be  pointing  directly  to  the  right 
and  parallel  with  the  guide  lines.  Stroke  two  is  made  with 
the  broad  side  of  the  pen.  The  finish  of  this  stroke  is  the 
most  difficult  part.  This  is  accomplished  by  turning  the 
handle  of  the  pen  more  to  the  right  so  as  to  get  the  side 
of  the  nib  to  touch  the  lower  guide  line  and  not  overlap 
when  stroke  three  is  to  finish.  The  latter  is  made  with 
the  side  and  stroke  four  with  the  full  width  of  the  pen. 
Strokes  two  and  three  should  touch  the  lower  guide  line 
midway  between  the  strokes  one  and  four. 

"N"  is  another  letter  that  needs  much  practice.  Make 
the  two  outside  strokes  first,  then  join  them  up  with  stroke 
three.  The  end  of  the  latter  stroke  must  be  manipulated 
the  same  as  the  end  of  stroke  two  of  "M. " 

The  "0"  is  composed  of  two  strokes.  Hold  the  pen 
tightly  for  this  letter  and  join  the  strokes  at  the  top  and 
bottom. 


The  "P"  is  a  repetition  of  the  "B"  without  the  lower 
stroke  and  except  that  stroke  two  joins  stroke  one  in  the 
centre  instead  of  nearer  the  top. 

The  "Q"  is  the  same  as  the  letter  "0"  with  stroke 
three  added.  This  latter  is  made  with  one  sweep  of  the 
pen.     Much  practice  is  required  to  make  this  successfully. 

The  "R"  is  the  same  as  the  "P"  with  stroke  three 
added.    Note  where  stroke  three  joins  stroke  two. 

The  "S"  is  a  three  stroke  letter.  The  top  part  of  this 
letter  is  smaller  than  the  bottom.  This  letter  needs  much 
practice  before  it  can  lie  formed  well  enough  for  use  on 
the  show  card. 

The  main  thing  to  watch  about  the  "T"  is  to  see  that 
stroke  two  meets  stroke  one  squarely  in  the  centre. 

Practise  this  letter  often.  Stroke  one  and  two  must 
not  come  to  the  lower  guide  line  but  stop  about  one-eighth 
of  an  inch  above  it  so  as  to  allow  stroke  three  room 
enough  to  curve  upwards  and  still  rest  upon  the  lower 
guide  line. 

Stroke  one  of  the  "V"  is  similar  to  stroke  two  of  the 
letter  "M. "    In  fact  strokes  two  and  three  of  "M"  form 


'V."    Pay  attention  to  the  join. 
The  "W"  like  the  "M"  is  very  difficult 
(Continued  on  page  182) 


master. 


RoundWrilingPen 
One  Stroke  Alphabel$Numerak 


4-  4-. 


opqir^ 
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Long  Curtains  Coming 

Marquisette  the   Favored   Weave — Cluny  Trimmed 
and  Imitation  Hand-Embroidered  Curtains  Sell- 
ing— Nottinghams  Coming  Back — Piece  Net- 
Suffer  From  Cheapening  of  Qualities 

THE  point  seems  to  have  been  reached  where  the  in- 
evitable swing  back  has  taken  place,  and  curtains 
are  once  more  coming  into  their  own.  There  is  an 
undoubted  return  in  favor  of  the  curtain,  and  for  main- 
reasons  there  is  a  growing  sale  of  scrims.  For  one  reason 
there  is  a  good  supply  of  scrims  in  scrim,  marquisette 
and  voile  weaves.  Marquisette  weaves  stand  out  as  the 
best  sellers  in  medium  priced  lines,  as  the  weave  is  more 
effective  than  scrim,  and  wears  better  than  the  lighter 
voile. 

The  latest  novelty  in  the  production  of  scrim  curtains 
is  the  application  of  imitation  hand  embroidery  as  a 
decoration.  Not  only  are  bands  of  this  work  applied  be- 
tween rows  of  Cluny  lace,  but  this  with  a  button-holed 
edge  finishes  many  curtains.  This  button-holing  has  been 
brought  to  great  perfection,  and  forms  a  very  solid  and 
substantial  finish.  Besides  Cluny  bands  of  imitation  filet 
antique  forms  a  very  appropriate  trimming  for  serin 
curtains. 

Last    Spring  an   attempt    was   made   to    introduce   the 
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Marqxiisette  made  curtain  with  border  of  Cluny  lace  and 
imitation  hand  embroidery.  The  edge  is  in  scalloped 
button-hole  effect.  Shown  by  George  H.  Hees,  Son  &  Co., 
Ltd. 


English  style  of  double  bordered  curtains.  The  large  pat- 
terns in  true  English  designs  have  sold  the  best  in  the 
Lower  and  the  Maritime  Provinces,  where  large  old-fash- 
ioned houses  with  big  windows  are  the  rule.  Allover  pat- 
terned net  curtains  with  double  borders  have  had  some 
success,  but  all  through  the  trade  there  is  a  tendency  to 
revert  to  the  old-time  Nottingham  lace  curtain. 

It  is  the  cheapening  process,  the  lowering  of  quality, 
that  always  takes  place  that  accounts  for  the  fact  that 
scrims  and  curtains  are  replacing  nets.  Nets  are  being 
made  up  into  curtains  and  edged  with  Cluny  laces.  This 
in  itself  points  to  a  return  of  curtains  to  favor.  Of 
course  piece  goods  must  always  sell  to  some  extent  for 
there  are  so  many  odd  shaped  and  small  windows  that 
could  not  be  curtained  otherwise. 

The  dye  situation  is  such  that  colored  Madras  muslins 
will  be  in  short  supply.  In  all  lines  the  merchant  who 
has  good  stocks  on  hand  will  profit  for  there  is' a  growing 
difficulty  in  turning  out  goods  in  Europe,  the  mills  are 
full  of  orders,  and  delivery  difficulties  are  growing  more 
and  more  acute. 


Spring  Draperies 

Increasing  Difficulties  in  Procuring  Supplies — Ver- 
dure  Tape-tries  Now    Made   in   Canada — 
Canadian-Made  Velours  Selling 

THE  leading  tapestry  manufacturing  centres  around 
Turcoing,  liouhaix  and  Lille  are  out  of  business. 
They  are  in  the  hands  of  the  Huns,  and  the  suppo- 
sition is  that  they  have  been  ruthlessly  des!  roved.  This 
enhances  the  value  of  the  fact  that  verdure  tapestries 
now  being  manufactured  in  Canada,  and  that  for  the  com- 
ing season  seven  new  patterns  have  been  added  to  those 
put  out  for  the  previous  season-  the  first  in  which  Can- 
adian-made verdure  tapestries  made  an  appearance.  The 
difficulties  in  the  way  of  producing  these  goods  lias  been 
very  great — the  cutting  of  the  cards  alone  presented  great 
difficulties,  as  this  work  must  he  done  by  a  skilled  operat- 
or. No  large  patterns  have  been  yet  been  attempted  and 
all  the  designs  are  small  and  well  covered.  Though  very 
effective  and  well  colored  patterns  have  been  produced 
it  is  felt  that  full  justice  has  not  been  done  to  them  owing 
to  the  difficulty  existing  in  procuring  dyestuffs.  Could 
this  be  overcome  more  life  could  lave  been  given  hv  | 
use  of  touches  of  brighter  colors.  This  is  one  of  the  new- 
industries  due  to  the  war  and  one  that  promises  to  con- 
tinue after. 

Velours  is  another  material  which  is  in  short  supply, 
and  which  Canada  is  also  producing  acceptably.  Not  only 
are  the  gloss,  pile  and  finish  good,  but  the  colors  are  a  deep 
lustrous  and  beautiful.  The  colors  Bh owing  are  a  deep 
and  a  lighter  shade  ol'  rose,  golden  brown  and  o!d  gold 
green,  Gobelin  and  deep  French  blue. 

Silk    tapestries   are   almost    off   the   market,   and    when 
nt  stocks  are  sold  out  will  not  be  obtainable.     The 


162 


HOUSEFURNISHINGS 


Dry  Goods  Review 


It's  a  compliment  to 

you   to   have   your 

name  on  Emmerich 

Feather  Pillows 


1916 
RESOLVE 
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I  will  sell  only  pil- 
lows that  I  am  not 
afraid  to  put  my 
name  and  brand  on." 


Emmerich 


PERFECT  FEATHERS 
CLEAN.  ODORLESS 
—         HYGIENIC 
ELASTIC 


PERFECT  TICKING 

ciose  worm  soft  BuwmtmmiHs 


Pillows 


PENDING 


EMMERICH 

Queen  of  Sleep 

PILLOW 


WMAHTH  certificated  r«5»r 


JYLade  expressly   for 


GRADE— QUEEN 
Size  22  x  28 


Price  • 


for    they    are    the    most 
favorably  known  and  most 
widely  advertised  pillows 
in  America,  being  made  in 
the  world's  largest  exclu- 
sive pillow  factory,  whose 
location  gives  us  practic- 
ally   the    control    of    the 
greatest     feather  -  producing 
district  in  America. 
Our  facilities,  backed  by  long 
experience,  enable  us  to  pro- 
duce pillows  that  are  second 
to  none,  and  to  which  we  at- 
tach   an    absolute    guarantee 
that    means    a    protection    to 
both  you  and  your  customers. 
Emmerich  All-Feather  Pillows  are  the  best,  because 
the  Emmerich    organization    devoted  its  brains  and 
capital  exclusively  to    the   treatment  of  feathers  and 
the  making  of  pillows. 

To  carry  Emmerich  pillows  in  stock  is  to  sell  them 
and  to  gain  for  your  store  and  yourself  the  lasting 
goodwill  of  all  who  buy  them,  for  every  pillow  will 
carry  your  name  along  with  the  rockfast  Emmerich 
guarantee  of  quality  in  feathers,  material  and  work- 
manship. 

No  raw  feathers  get  into  an  Emmerich  pillow.   Every 
feather  is  treated  by  our  special  process,  which  makes 
it  absolutely  sanitary  without  injuring  its  life. 
We  want  the  best  merchants  in  every  town  and  city 
in  Canada  to  see  our  line  this  Spring. 

Write  to-day  if  you  are  interested. 

Chas.  Emmerich  &  Co. 

World's  Largest  Exclusive  Pillow  House 

CHICAGO 

Branches: — New   York   and   Pittsburg 
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cheaper  grades  of  tapestry  curtains  are  in  the  same  posi- 
tion, as  only  the  reason  behind  is  the  higher  cost  of  ma- 
terials that  makes  it  impossible  to  produce  the  cheaper 
grades — tapestry  curtains  that  sold  at  $1.50  per  pair, 
cannot  be  manufactured  under  three  dollars  now. 

Shadow  taffetas  are  taking'  the  place  of  tapestries,  and 


are  coming  from  the  British  Isles.  Linen  taffetas  are  a 
thing  of  the  past  save  where  a  firm  here  and  there  may 
have  some  stock  on  hand.  The  taffetas  now  selling  are 
made  of  heavy  linen  finished  cotton.  Verdure  patterns 
in  large  floral  effects  and  with  striped  grounds  are  in 
evidence. 


Turning  Wallpaper  Six  Times  a  Year 

Successful  Department  in  Paquet  Store,  Quebec  —  Special  Little  Sections  for  Higher- 
Priced  Goods — Getting  Rid  of  Eemnants  on  Small  Orders — Increasing  and 

Improving  Means  of  Display. 

By  a  TnweUng  Staff  Writer 


THE  wallpaper  department  of  the  Paquet  store  in 
Quebec  city  showed  an  increase  every  month  last 
year.  Perhaps  the  secret  of  the  steady  increases 
may  be  found  in  the  words  of  the  managed;  Mr.  P.  A. 
Debigarie,  "we  watch  it  like  a  rat.''  He  is  one  of  those 
men  who  carry  their  department  around  with  them  and 
are  never  happy  unless  devising  some  method  for  increas- 
ing sales,  showing  stock,  clearing  out  remnants,  anything 
to  help  the  business  along.  Monsieur  Debigarie  must 
dream  of  wallpaper  at  night. 

If  any  man  ever  knew  his  department  thoroughly,  this 
manager  does.  Every  morning  he  reviews  his  stock,  de- 
termining in  his  own  mind  whether  or  not  it  is  well  bal- 
anced. Has  he  too  much  wall  paper  for  the  amount  of 
border  in  stock,  or  vice  versa?  These  proportions  must 
be  kept  as  nearly  right  as  possible  if  he  must  avoid  having 
stock  on  his  hands  which  is  not  worth  50c  on  the  dollar. 

Keeping  Down  Bugbear  of  Remnants 

In  conversation  with  a  travelling  representative  of  Dry 
Goods  Review,  Mr.  Debigarie  expressed  the  view  that  rem- 
nants were  the  bugbear  of  the  wallpaper  department. 
This  is  what  he  says: 

"Keep  away  from  them.  If  you  have  two  or  thfce 
double  rolls  left,  they  are  only  good  for  a  passage,  and 
not  enough  for  a  bedroom.  When  a  lady  comes  in  for 
wallpaper,  the  first  thing'  we  do  is  to  find  out  how  much 
she  wants.  If  she  only  wants  two  double  rolls,  we  call  to 
mind  the  remnants  in  stock,  and  exert  every  effort  to  sell 
them.  The  careless  salesman,  the  man  who  has  two  or 
three  hundred  remnants  left  on  his  hands  at  the  end  of 
the  season,  is  the  man  who  forgets  them,  and  starts  to 
show  every  customer  who  enters  the  store  his  book  of 
samples.  Since  Jan.  1st  I  have  only  had  about  twenty 
remnants  left  on  my  hands." 

Another  factor  which,  in  the  opinion  of  Mr.  Debigarie, 
has  played  a  conspicuous  part  in  the  success  of  this  depart- 
ment, is  their  desire  to  give  everybody  satisfaction,  and 
to  avoid  deception.  A  customer  who  takes  two  or  three 
hours  to  make  a  selection  is  given  as  much  attention  as 
one  who  takes  only  five  minutes.  No  attempt  is  made  to 
"bluff"  the  public.  People  who  come  several  miles  to 
town  because  Paquet 's  are  advertising  nood  wallpaper  at 
a  low  price,  are  not  going  to  come  again  if  they  find  that 
the  wallpaper  is  not  good.  Paquet 's  are  perhaps  able  to 
give  better  value  than  many  other  stores,  because  of  their 
large  turnover,  which  amounts  to  close  on  two  hundred 
rolls  a  year.  Small  profits,  and  a  bi<r  turnover  is  the  rule, 
and  the  stock  indeed  turns — to  be  precise,  about  six  times 
a  year. 

Doubling  the  Size  of  Department 

At  the  present  time  this  department  is  being  doubled, 
and  when  completed,  will  embody  the  latest  ideas  in  the 
merchandising  of  wallpaper.     There   has  never  been   any 


A  corner  in  neiv  Wall-paper  Department  of  The  Paquet 
Co.,  where  high-class  paper  is  shown. 

distinction  shown  up  to  the  present  between  the  various 
classes  of  wallpaper  buyers,  the  stock  being  displayed  in 
the  ordinary  diamond  shaped  shelves,  two  rows  of  which 
run  tin1  1'  lie  room.     Sample  books  arc  shown  on 

the  usual  stands,  with  chairs  for  customers  while  making 
selections.  It  is  possible  that  in  the  new  department,  in- 
stead of  having  one  sample  book,  the  stands  will  carry 
fur.  so  that  if  there  is  nothing  in  one  book  to  suit,  the 
stand  can  be  twisted  around,  ami  another  shown. 

Small  Parlors  for  More  Expensive  Buying 

A  radical  departure  from  their  usual  system  will  be  the 
provision  of  small  parlors  for  the  use  of  ladies  buying 
expensive  papers.  It  is  felt  that  the  lady  who  is  buyinu 
something  nice  at  $1.25,  may  not  wish  to  lie  bothered  with 
those  who  are  selecting  wallpaper  at  ten  ceents  a  roll. 
Furthermore,  she  does  not  wish  other  people  to  see  what 
she  is  selecting. 

The  Paquet  store  has  not  enjoyed  much  of  the  dollar 
trade  so  far.  but  it  i  that  by  methods  such  as  these, 

the  better  trade  will  be  drawn  to  the  store.  Instead  of 
using  the  stands  described  above  for  these  parlors,  it  is 
proposed  to  devise  something  that  will  enable  them  to 
show  the  wallpaper  in  rolls,  which  is  appreciated  more, 
the  paper  looking  much  better  in  the  piece. 

Whatever  is  done  along  these  lines,  it  will  be  calculated 
to  retain  the  large  wallpaper  trade  already  secured,  and 
to  bring  in  more  of  the  high  class  business.  Paquet 's  are 
going  to  make  their  wallpaper  department  bigger  and  bet- 
ter. 
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CANADIAN 
LINOLEUMS 


AND 


OIL     CLOTHS 

Linoleums  Floor  Oil  Cloths 

Table  Oil  Cloths  Stair  Oil  Cloths 

Enamelled  Oil  Cloths 

Designs,  Quality  and  Prices 


Our  whole  business  is 
confined  to  producing 
goods  for  the  Canadian 
market  and  our  pro- 
ducts are  without  ques- 
tion entirely  suited  to 
the  requirements  of  the 
Canadian  climate  and 
trade. 


are 
Right 

SEE 

OUR 

SAMPLES 


SAMPLES 

of  our  Goods 
are  in  the 
hands   of  all 

Wholesale  Dry 
Goods  Jobbers 


Manufactured  by 

The  Dominion  Oil  Cloth  Co.,  Limited 

MONTREAL 
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Window  Shades  and  Shade  Cloths 

Drapery  and  Upholstery  Goods 

Novelty  Curtains 

Drapery  Hardware 


STOCKS  now  complete  and 
prompt    shipments    assured. 


WE    advise     customers    placing     orders 
now,  as  the  tendency  is  to  higher  prices. 


DALY  &   MORIN,  Limited 

Lachine,  MONTREAL 


Carpet  Mills  Oversold 

Many   Mills   Working   on   War   Orders  —  Dyestuffs 

Shortage    Acutely    Felt — Manufacturers 

of  Hand-Tufted  Rugs  in  Treland 

Now  Making  Oriental  Rugs 

THE  merchant  who  lias  a  good  stock  of  carpets  and 
floor  coverings  is  bound  to  make  money.  He  has  also 
just  as  good  an  assortment  as  is  now  procurable,  for 
very  few  mills  have  produced  any  new  patterns  since  the 
war  started.  The  chief  reason  has  been  a  desire  to  use 
as  little  dye  as  possible,  and  to  husband  their  supplies  of 
dye  stuffs,  and  it  takes  a  quantity  of  dye  to  produce  new 
patterns.  Some  mills  are  near  the  end  of  their  dye  stuffs 
supplies,  and  unless  new  supplies  are  procurable  will 
have  to  shut  down.  Other  mills  are  very  busy  with  war 
orders  for  blankets  and  heavy  overcoatings.  Agents  for 
British  mills  report  that  they  are  oversold,  and  many 
of  them  have  orders  to  take  no  more  orders  until  further 
notice. 

With  all  these  mills  the  dye  situation  is  acute,  but 
carpet,  yarns,  jute,  and  linen  and  cotton  yarns  for  fillers 
though  higher  in  price  are  procurable.  The  jute  mills  in 
Dundee  are  taken  over  by  the  Government,  an,]  therefore 
jute  cloths  for  printing  are  almost  unprocurable.  The 
growing  shortage  of  dyes  is  also  a  feature  that  makes  for 
shorter  supply. 

Oriental  rugs,  save  in  the  smaller  sizes,  which  are  get- 
king  more  difficult  to  procure,  are  in  fair  supply,  and 
many  stores  are  featuring  Oriental  ruas  at  the  present 
time.  Though  supplies  are  cut  off  from  Turkey  and 
Persia,  rugs  are  coming  from  India,  and  China  is  entering 
I  lie  market  as  a  rug  producing  country. 


for  the  Spring  Trade 

A  splendid  aggregation  0f  quick- 
selling,  big  profit-making,  general 
designs  and    unique   novelties  in 

sm.in  and  -mulish  colorings. 

Communicatt  witfi  us  at  one* 

STAUN  iONS    LIMITED 

Wall  Paper  Manufacturers 
fc^i  1    Verge    Street 
TORONTO 
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High  Boot  is  Style  Leader  for  Early  Spring 

High  White  Boot  or  the  White  Boot  With  Tan  or  Black  Trimmings  the  Extreme  Vogue 
— The  More  Conservative  Mode  Features,  Black,  African  Brown,,  and 

Very  Dark  Grey 


QHOE  fashions  are  as  fleeting  as  millinery  styles,  the 
^  only  unchangeable  point  being  the  great  attention 
that  is  paid  to  the  covering  of  the  foot  because  of  the 
display  occasioned  by  the  wearing  of  very  short  skirts. 
To  the  delight  of  the  shoe  manufacturers  and  the  heads 
of  the  shoe  departments  fashion  does  not  seem  inclined 
to  make  any  change  in  this  respect  and  therefore  this  pro- 
fitable business  in  shoe  novelties  promises  to  continue. 
The  present  mid-winter  craze  is  for  white  boots  of  buck- 
skin or  white  glazed  washable  kid.  These  boots  are  very 
high,  many  models  measuring  11  inches  from  the  sole  to 
the  top  of  the  boot.  These  boots  are  selling  extensively 
in  New  York  and  other  cities  for  Palm  Beach  wear,  and 
are  also  being  worn  with  gowns  of  all  colors  for  walking 
on  5th  Ave,  or  for  shopping,  etc.,  when  an  auto  is  used. 

These  high  white  boots  are  the  last  word  in  dainty 
foot  wear,  and  are  strikingly  stylish  from  sole  to  tip. 
They  have  Louis  XV,  Cuban  Louis  and  Cuban  heels,  and 
are  cut  perfectly  plain  and  along  elegant  lines  that  give 
great  refinement  to  the  foot.  Distinctive  footwear  shows 
the  combining  of  brown  or  black  glazed  kid  with  white 
kid  uppers.  For  southern  resort  wear  besides  the  high 
cut  boots  are  Oxfords  and  sandal  pumps  of  white  buck- 
skin with  trimmings  of  tan  or  of  patent  leather  and  with 
straps  over  the  instep.  Foot  wear  of  this  type  selected 
for  Palm  Beach  wear  is  held  to  be  typical  of  what  we  may 
expect  for  early  Spring  and  Summer  wear — namely  high 
white  boots,  or  boots  of  white  with  trimmings  of  brown 
or  tan  to  be  followed  when  the  Summer  comes  by  pumps 
either  all  white  or  with  similar  trimmings  to  those  de- 
scribed above  and  with  the  sandal  pump  with  straps  over 
the  instep  as  the  high  novelty. 

Cloth  tops  are  out  and  their  place  is  taken  by  one 
color  high  boots,  or  by  white  boots  with  trimmings  of 
black  or  dark  brown.  African  brown,  very  dark  grey 
and  bronze  boots  are  exceptionally  good,  and  patent 
leather  pumps  worn  with  white  spats  are  also  very  good 
style.  African  brown  boots  are  worn  with  dark  brown 
suit,  but  the  other  colors  are  worn  to  complete  any  kind 
of  colored  costume. 

As  High  as  14  to  16  Inches 

Boots  are  very  high  this  year  extreme  models  reaching 
14  and  16  inches  from  the  sole  to  top.  These  high  boots 
are  only  the  exception  and  from  8  to  11  inches  are  more 
usual.  For  the  time  being  the  high  boot  seems  to  have 
supplanted  the  pump  for  reception  and  dinner.     Many  of 


these  boots  are  made  of  cloth  of  gold  or  silver,  but  silver 
is  more  fashionable  than  gold. 

Stocking  Shows  Through  Shops 

One  of  the  high  novelties  is  the  crinoline  boot  which 
is  a  high  boot  with  elastic  gores  let  in  at  the  side.  This 
boot  comes  in  glace  and  dull  kid  in  African  brown,  dark 
grey,  bronze,  patent  leather  and  in  white,  and  the  elastic 
is  in  color  to  match.  There  is  a  series  of  straps  across  the 
front  from  the  vamp  to  the  top  of  the  boot  through  which 
the  stocking  shows.        * 

An  extremely  ornate  boct  which  looks  remarkable 
now  that  the  majority  of  models  are  so  exceedingly  plain 
is  called  the  "mantilla''  boot.  This  boot  is  cut  out  in 
ornate  and  fantastic  patterns  over  the  instep  and  up  to 
the  top  of  the  boot.  The  vamp  and  boxing  is  of  patent 
finishing  in  scallops  aroundi  the  top  and  the  buttons  are 
well  to  the  side  of  the  boot.  The  upper  comes  in  black 
glace  kid,  bronze  leather  or  white  calf. 

The  "Napoleon"  is  another  novelty  and  is  on  the  semi- 
Gipsy  order.  It  is  made  in  glace,  patent  imported  bronze, 
white,  ivory  and  pearl  grey  and  the  heel  is  an  extreme 
Louis  XV  model.  This  boot  is  a  favored  one  for  after- 
noon wear  and  wh«n  made  in  black  often  shows  white 
stitching  in  three  or  four  rows. 

Velvet  for  Pumps 

The  new  development  in  velvet  comes  in  pumps  with 
the  front  in  cloth  of  silver  and  the  back  and  the  heel  of 
velvet.  This  black  velvet  back  is  also  combined  with 
front  of  shell  pink,  pale  blue,  purple  and  other  fancy 
colors.  The  top  of  this  slipper  is  simply  bound  with 
satin,  and  there  is  neither  bow  nor  ornament  in  front. 

Another  new  pump  style  that  is  both  smart  and  prac- 
tical has  tree  straps  which  cross  over  the  instep.  This 
shoe  has  all  the  advantages  of  the  pump  and  yet  it  cannot 
slip  off  at  the  heel  as  the  straps  hold  it  firmly  in  place. 

Skating  has  become  a  complete  craze  in  New  York 
and  the  large  cities  throughout  the  States  where  the  real 
ice  cannot  be  obtained,  this  sport  is  carried  on  on  rinks  of 
artificial  ice.  This  is  resulting  in  a  big  demand  for  skat- 
ing boots  built  along  finer  lines,  and  not  only  are  these 
boots  used  for  skating  but  they  are  worn  on  the  street 
with  the  simpler  tailored  suits. 

White  Buck  With  Dark  Colored  Trimmings 

For  the  Southern  trade  for  wear  on  the  beach,  high 
boots,  Oxfords  and  pumps  are  showing  with  rubber  soles 
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and  heels.  These  boots  are  high  buttoned  or  laced  and 
are  of  white  buck,  or  white  buck  with  brown  or  black 
leather  trimmings. 

Gipsy  Weakening  at  Last 

Shoe  styles  are  fleeting  and  no  sooner  does  a  pro- 
nounced style  become  popular  than  its  day  is  over  to  be 
replaced  with  something  else.  This  is  just  what  is  hap- 
pening to  the  Gipsy  boot.  In  many  sections  it  is  as  popu- 
lar as  ever;  in  some  it  is  only  just  beginning  to  sell,  but 
in  the  larger  and  smarter  centres  its  day  is  done.  It  is 
this  feature  of  the  trade  that  makes  both  for  added 
profit  and  loss  if  not  carefully  watched.  There  is  extra 
profit  in  selling  shoe  novelties  if  the  stock  can  be  well 
cleaned  up.  If  the  size  of  the  business  done  does  not 
allow  of  novelties  selling  while  they  are  new  they  should 
be  very  lightly  touched. 

@ 

Shoe  Fashions  in  Paris 

Emphasis  Placed  at  Present  on  Very  High  Boot — 

Black  Boot  Gaining  Ground — Many  Novel 

Ideas  in  Slippers  Showing. 

PARIS  is  wearing  high-buttoned  or  laced  shoes  for  the 
street.  Bronze  has  been  a  great  favorite  for  some 
time  in  Paris  but  the  tendency  now  is  in  favor  of 
the  all  black  shoe.  Black  patent  leather  and  bronze,  and 
black  leather  combined  with  tan  or  grey  buckskin  is  much 
worn  but  there  is  a  noticeable  tendency  on  the  part  of 
smartly  dressed  women  towards  the  wearing  of  the  all 
black  shoe.  And  the  latest  idea  is  the  boot  of  dull  black 
kid  combined  with  black  cloth,  that  is,  the  vamp  is  of  kid 
and  the  top,  of  cloth.  The  vogue  for  the  shoe  to  match 
the  skirt  is  passing  even  though  the  skirt  is  so  short 
that  the  shoe  is  a  conspicuous  feature,  and  with  every 
colored  costume  the  all-black  shoe  or  the  shoe  of  black 
patent  leather  and  grey  or  tan  buckskin  is  substituted. 

Satin  for  Smart  Indoor  Wear 

Fashionable  women,  douhtless  because  the  dress  skirts 
are  so  short,  even  when  the  gown  is  intended  for  indoor 
wear,  are  ordering  high  boots.  Many  boots  of  bronze  kid 
are  sold  for  this  purpose,  but  the  smart  boot  for  indoor 
wear  is  made  of  satin.  The  great  endeavor  is  to  have  the 
boot  fit  as  snugly  and  as  smoothly  as  possible  and  there 
are  many  styles  of  buttoning  introduced  in  the  attempt  to 
obtain  the  smoothest,  neatest  fit. 

There  are  some  extreme  novelties  in  low  cut  slippers 
that  deserve  attention.  These  are  designed  with  a  view 
to  preserve  the  outline  of  the  foot  and  to  keep  the  side  of 
the  shoe  close.  Incidentally  also  they  will  tend  to  prevent 
the  troublesome  slipping  at  the  heel  that  is  the  one  feature 
against  the  wearing  of  pumps.  Some  shoes  have  three 
straps  so  cut  that  they  cross  over  the  instep,  and  others 
have  ribbon  lacings  in  sandal  pumps.  Newer  still  is  a 
broad  shaped  strap  which  passes  over  the  instep  and 
fastens  in  with  the  sole  of  the  shoe.  Another  form  of 
this  shoe  shows  an  elongation  of  the  bark  of  the  slipper, 
running  up  above  the  ankle  and  finishing  with  a  strap 
around  the  leg.     This  band  is  often  highly  decorated. 

Shoes  of  this  kind  come  in  combinations  of  black 
patent  leather  with  black,  white  or  colored  kid.  As  a 
rnle  the  vamp  and  part  of  the  top  will  be  of  the  lighter 
leather  and  the  heel  the  counter  and  the  straps  of  black. 
Shoes  all  of  one  color  will  show  pipings  of  a  liehter  tone. 
Perforations  and  slashes  with  an  underlay  of  bright  color 
is  a  new  mode  of  decoration  recently  introduced. 


NOW  IS  THE 

TIME  FOR 
YOU 

TO  ORDER 

SHOE 
POLISH  FOR 
THE  SPRING 

BUSINESS. 

SEE  THAT 
YOU  ORDER 

A  SELLER. 

NUGGET 

SHOE  POLISH 

WILL   NOT  FREEZE 

9,  11,   13  DAVENPORT  ROAD 

TORONTO,  ONT. 
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— a  staple, 
sensible  shoe 
that  will 
not  be  left 
upon  your 
shelves 


The 
Doctor  s 


— isn't  that  just  the  shoe  you 
want  for  your  department? 
Its  splendid  wearing  qual- 
ities, which  fit  it  for  the 
roughest  country  usage, 
combined  with  its  real,  classy 
appearance,  give  you  a  wear 
and  style  combination  that 
means  ready  sales. 

And  when  you  tell  your  customers  that 
the  "Doctor's"  is  a  splendid  wearing 
boot,  you  know  there  will  be  no  cause 
for  dissatisfaction.  The  high-grade 
leather,  which  is  double  -  stitched, 
assures  you  of  this. 

Then  again,  the  "Doctor's"  has  a 
thermol  waterproof  and  antiseptic  sole 
which  keeps  the  feet  dry  and  does 
away  with  the  old-fashioned  and  un- 
popular rubbers. 

Ask  your  jobber  for 
samples    and    prices. 

Tebbutt  Shoe  and 
Leather  Co.,  Limited 

THREE  RIVERS,  QUEBEC 
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STYLES  and  ideas  for 
the  new  season  will 
arrive  via  New  York 
this  Spring,  and  the  bulk 
of  the  millinery  novelties 
will  also  come  from  that 
centre  for  the  risk  en- 
tailed1    by     reason     of     the 


Ideas  for  the  New  Season 

Light  Pastel  Shades  are  the  High  Novelty,   While 

White  Will  be  Strong — Colored  Foliage 

Striking  Feature 


great     delay     in     deliveries 


is  too  great.  Though  Paris  ideas  come  as  it  were  second- 
hand they  are  not  eclipsed;  it  is  the  difficu'ties  of  trans- 
portation that  intervene.  Palm  Beach  is  taking  the  place 
of  the  Riviera  as  the  theatre  where  the  early  ideas  as  to 
what  will  be  worn  during  Summer  are  staged,  and  the 
majority  of  the  new  hats  shown  in  New  York  have  been 
produced  for  the  Southern  trade.  These  hats  are  for  the 
mid-season  and  though  the  effect  is  smart  they  are  simple 
and  therefore  suitable  for  early  season  and  outing  wear. 
The  majority  of  shapes  are  small,  though  there  are  some 
fairly  large  sailor  models,  but  there  is  a  wonderful  variety 
of  styles.  And  this  variety  is  to  continue  for  not  only 
are  shapes  numerous  in  the  new  Spring  lines  but  in  addi- 
tion to  the  small  hats  at  present  shown  there  are  numer- 
ous large  and  medium  sized  models.  The  high  Directoire 
hat  is  still  retained  but  as  a  rule  the  appearance  of  height 
is  given  by  the  arrangement  of  the  trimming.  All  the  hats 
are  by  no  means  high  and  some  of  the  new  sailors  and 
little  toque  models  are  decidedly  flat.  The  high  crowned 
sailor  is  again  showing,  and  in  many  models  the  brim  rolls 
jauntily  up  at  the  side. 
Sailor  shapes  are  in  for  an- 
other good  season  and  there 
are  many  smart  new  shapes. 
There  is  a  great  showing 
of  glazed  straws,  and  the 
vogue  of  lisere  will  be  pro- 
nounced. This  is  an  expen- 
sive straw,  and  its  place  in 
the  popular  trade  will  be 
taken  by  three-end  Jap 
straws.  Milan  and  Leghorn 
are  also  showing  and  here 
also  popular  priced  imita- 
tions are  in  big  demand. 
Hemp  and  Tagel  are  indis- 
pensable, and  crin  is  fea- 
tured in  many  imported 
models.  There  are  many 
novelties  in  rough  braids. 


A  SPRING  MODEL 


Light 


the 


Pastel  Shades 
Novelty 
The  white  hat  is  expected 
to  be  more  to  the  fore  than 
usual  but  the  light  pastel 
shades  are  the  high  novelty. 
lu  darker  colors  African 
brown,  deep  rose,  Burgundy 
and  copper  are  the  latest. 


Toque  of  Jet  and  Malincs.    Gage  Brothers  &  Co. 
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The  made-hat,  milliners 
will  be  glad  to  learn,  is 
in  the  ascendant,  and  only 
a  trimmed  shape  here  and 
there  is  seen.  The  com- 
hination  idea  is  strong  in 
the  new  millinery  and 
silk  and  straw  or  straw  and  some  other  fabric  is 
the  usual  idea.  As  a  rule  the  hat  is  of  the  fabric  with 
the  straw  used  as  a  facing  and  the  side  crown  will  also 
be  of  straw.  Some  exquisite  hats  in  the  new  pastel 
shades  are  of  crepe  with  Manges  and  facings  of  straw. 

A  model  of  this  kind  had  the  new  bell  crown  which, 
by  the  way,  is  a  revival  that  looks  promising  for  the  com- 
ing season.  Both  crown  and  brim  was  of  rose  pink 
Georgette  shirred  over  heavy  wires  and  the  flange  and 
facing  was  of  natural  Leghorn.  The  sole  trimming  con- 
sisted of  a  wheel-like  motif  of  shirred  Georgette  edged 
witli  Leghorn. 

Fabric  crowns  witli  the  brim  of  straw  while  not  quite 
a  novelty  are  so  treated  that  they  are  full  of  originality. 
Besides  faille,  taffeta,  satin,  and  crepe  many  fabric  novel- 
ties are  introduced.  There  is  a  kind  of  ratine  or  crash 
that  is  new,  and  jersey  silk  that  is  closely  allied  to  the 
knitted  glove  fabric,  is  used  for  hats.  This  fabric  is 
sp'.endid  for  the  purpose  as  it  is  ideal  for  covering-  shapes. 
M.iis  of  this  fabric  arc  sh<>\\n  in  both  solid  color  and  in 
wide  strip*  ~. 

Trimmings  Flat  to  the  Hat 
Trimmings  are  still  plas- 
tered Hat  to  t lie  hat  and  a 
new  trimming  observed  on 
many  of  these  fabric  hats 
and  also  on  a  few  fine  straws 
consists  of  an  embroidered 
bird  worked  in  chenille  and 
silks  along  the  side  crown. 
There  is  a  Japanese  touch  to 
these  birds  and  the  long  Jap- 
anese embroidery  stitch  is 
the  one  used,  but  without  the 
padding.  Beaded  flowers  are 
applied  in  the  same  flat 
manner. 

Colored  foliage  is  a 
hire  that  is  new  and  strik- 
ing. This  foliaire  is  made  of 
crepe  or  very  thin  silk  very 
highly  crinkled  and  comes  in 
all  the  new  pastel  shades.  It 
is  wonderfully  effective  and 
the  combinations  obtainable 
are  both  artistic  and  beauti- 
ful; thus  pale  Saxe  blue 
leaves  are  combined  with 
roses  in  faded  du  Barry 
pinks,  or  the  foliage  may  be 

pale    helio   and    roses   yellow. 


M  ILLIiXERY 


Dry  Goods  Review 


To  the  Canadian  Millinery  Buyer: 


K950 

$422  Each 


KIOOO 

$522  Each 


KI003 

$450  Each 


Recognizing  the  growing  importance 
or  the  Trimmed  Hat  to  the  millinery 
business  or  to-day,  we  are  devoting 
two  or  our  large  floors  entirely  to  the 
production  and  sales  or  this  class  of 
millinery  and  our  showing  emhraces 
everything  from  the  simply  draped 
ready-to-wear  hat  from  $6.00  per 
dozen  up  to  very  elaborate  "picture 
millinery. 


W 


laL 


hats 


e    specialize    on 
from 

$3.00  to  $13.00 

Our  illustrations  necessarily  can  do 
little  more  than  call  attention  to  this 
page. 

If  interested  in  this  subject  we  would 
be  pleased  to  have  your  name  and  ad- 
dress for  our  mailing  list,  but  if  you 
intend  visiting  Chicago  let  us  show 
you   the   styles   and   values. 


K-950.     $4.00  each. 

One  of  the  latest  ideas  in   turbans,  with  Skinner 
satin    crown,    with    satin    visca    braid    trimming 
and  fancy  nacre  color  feathers. 
Colors:   Black,   nigre   brown,   midnight   blue   and 
myrtle  green. 

K-961.     $3.00  each. 
Leather    hat    with    Daps    lined    with    satin    braid. 
One  of  our  best  selling  closi -fitted   hats. 
Colors:    Green,    tan,    navy,    purple   and    red    with 
black   trim. 

K-958.     ¥4.50  each. 
Turban    with    crown    and    new    collar    of    Skinner 
satin,   trimmed    with   imitation   goura,   with  satin 
visca   braid   brought   to  a  bow  in  back. 
Black   cnly. 

K-1000.      $5.00   each. 
Hat  made  of  silk  messaline  with  beautiful  draped 
cockad      over    crown,    caught    ou    one    side    with 
fruit,    with    band    of    fancy    satin    lace    banding 
ar  und  ciown. 

Colors:    Black,   nigre   brown,    midnight    blue    and 
myrtle   green. 

K-1003.     $4.50  each. 
Beautiful    irr  gular    brim    hat    of    g  od    quality 
peau   de  eigne   trimmed   with   a   faille  silk   ribbon 
and  a  pearl   buckle,  with  large  bow  in  back  giv- 
ing a  v  r.v   chic  appearance. 

Ctlors:    Black,   nigre    brown,    midnight    blue   and 
Russian   green. 


EDSON  KEITH  &  COMPANY 

"The   House   of  Popular   Prices" 
24   and   26    South   Michigan   Avenue 


CHICAGO,  ILL. 
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N.  Y.  Predicts   Spring  Season  of  Made  Hats 

Among  the  Novelties  Are  Hats  Entirely  of  Ribbon,  Trimmed  with  Fruit  and  Flowers  — 
Foliage  in  Pastel  Shades — Many  Novelties  in  Sports  Hats — New  Sailor 

Shapes  Showing 

New  York  Expert  on  Spring  Styles 


A  SPRING  MODEL 


SOBS 


Turban  of  hemp  with  original  crown  of  foliage  and  Malines. 

NEW  York,  Jan.  8,  (Special). — Small  or  large  hats 
for  Spring  ?  Both,  and  medium  sized  ones,  too. 
If  "variety  is  the  spice  of  life"  the  millinery 
situation,  as  it  presents  itself  at  the  moment,  is  a  verit- 
able spice-cake,  for  never  in  many  a  season  were  there 
so  many  dilierent  styles,  so  many  variations  in  hat  orna- 
mentation, nor  so  many  different  materials  to  select  from. 
Though  uncommonly  attractive  pressed  shapes  are  dis- 
played at  the  early  showings — exquisitely  shaped,  moder- 
ately large  capelines,  tricornes  and  each  and  every 
variation  of  the  sailor,  made  of  milan,  lisert,  hemp  and 
tagal — there  does  not  stem  any  doubt  as  to  the  leadership 
of  the  "milliner-trade"  hat,  the  shape  sewed  from  straw 
or  fancy  braid,  or  made  of  a  combination  of  fabric  and 
straw.  And  every  body  concerned  welcomes  the  change, 
as  there  are  very  good  profits  in  view,  for  the  milliner, 
the  manufacturer  and  the  distributor,  as  in  every  season 
when  made  hats  prevailed  over  pressed  shapes. 

HARLEQUIN  EFFECTS 

Among  the  most  fascinating  novelties  are  hats  made 
entirely  of  ribbon,  and  trimmed  with  a  modest  little 
cluster  of  fruit,  of  flowers,  or  of  little  beaded  motifs 
resembling  berries.  A  cute  little  Spanish  toque  with 
prominent  flat-topped  crown  has  a  brim  revers  of  fine 
piping  braid  in  emerald  green  and  forest  brown,  while 
the  crown  is  divided  in  half  from  front  to  hack,  and 
covered  with  strips  of  green  faille  ribbon  on  the  right  side 
and  dull  brown,  very  broad  novelty  braid  on  the  left. 
These  "harlequin"  effects,  as  they  are  termed,  are  be- 


coming quite  popular,  and  are  being  employed  on  both 
tailored  and  semi-dress  hats. 

In  a  charming  toque,  intended  for  afternoon  wear,  the 
entire  foundation  is  covered  with  silk  foliage,  the  right 
with  rose  foliage  in  several  shades  of  soft  Saxe  blue. 
The  dividing  line  between  the  two  sides  extends  from 
front  to  back  and  is  accentuated  by  a  narrow  pleated 
frill  of  moss  green  Malines,  dotted  at  regular  intervals 
with  diminutive  blossoms  in  pastel  tints.  A  similar  Mal- 
ines frill  finishes  the  edse  of  the  toque,  resting  over  a 
compact  little  wreath  of  flowers. 

REVIVAL  OF  THE  BELL  CROWN 

Many  of  the  most  attractive  new  designs  in  tailored 
millinery  are  equipped  with  the  recently  revived  bell 
crown,  a  reminiscence  of  the  first  few  years  of  the  twent- 
ieth century.  The  bell  crown  associates  itself  very  well 
with  practically  any  style  of  brim,  and  for  this  reason 
is  expected  to  become  one  of  the  most  prominent  factors 
in  the  millinery  modes  of  the  coming  Spring  and  Summer 
season.  In  many  instances  hats  with  bell  crowns  either 
made  of  straw  or  fancy  braid,  or  else  blocked  in  any  of 
the  accepted  types  of  fine  straw,  are  completed  by  fabric 
or  Malines  covered  brims  and  trimmed  so  as  to  emphasize 
the  prominence  of  the  crown,  with  a  voluminous  windmill 
bow  of  wide  ribbon  or  of  tulle  or  fancy  crepe. 

An  exceedingly  original  model  all  in  sombre  violet 
tints  has  a  satin  brim  with  panne  velvet  facing  and  a 
crown  completely  covered  with  varnished  lily-of-the-valley 
leaves,  and  decorated  with  a  six-looped  bow  of  striped 
moire  ribbon  fastened  at  the  apex  of  the  crown  with  a 
little  cluster  bouquet  of  Parma  violets. 

BOLERO  TOQUES,  SMALL  HATS— SPANISH 
REVIVAL 

Bolero  toques  and  .-mail  hats  with  stiffly  turned  up 
Spanish  brims  prove  very  good  sellers,  in  all  probability 
owing  to  the  revived  interest  in  Spanish  styles  in  gowns, 
blouses  and  jackets.  A  particularly  interesting  innova- 
tion pertaining  to  this  category  was  a  Bolero  toque  with 
low,  broad  crown,  slightly  raised  in  the  centre,  mandarin 
fashion,  and  made  of  lustrous  Swiss  straw  in  a  deep, 
very  beautiful  tone  of  Sphinx  blue.  The  brim,  in  con- 
trast, was  formed  by  countless  single  hyacinth  blossoms 
in  dull  blue,  rose  and  white,  and  was  edged  with  an  inch- 
wide  border  of  chrysanthemum  braid  in  the  tone  of  the 
Swiss  straw.  Two  quill  motifs  made  of  tulle  and  edged 
with  hyacinths  afforded  the  trimmim:.  decorating  the 
crown  at  its  highest  point. 

TOQUES  OF  FLOWERS  OR  FOLIAGE 

Graceful  toques  entirely  made  of  tlowers  or  of  foliage 
arc  among  the  choice  offerings  of  the  season,  finding 
favor  with  many.  A  lovely  model,  the  very  embodiment 
of  youthfulness.  is  completely  covered  with  flat  chiffon 
roses  in  light  Delft  blue  tones,  and  finished  with  an  up- 
standing frill  of  Malines  to  match.  A  very  quaint  trim- 
ming idea  is  introduced  by  a  compact,  rather  lar^e  pom- 
pom made  of  fold  upon  fold  of  Malines.     This  is  fastened 
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Millinery  Situation  a  Regular  Spice  Cake 

Small,  Large  and  Medium  Sized  Hats  All  Showing  for  Spring  —  Harlequin  Effects  on 
Tailored  and  Semi-Dress  Models  —  Revival  of  Bell  Crown — Quill 

Effects  Good. 


Written  specially  for  The  Revu  w 


directly  in  the  centre  of  the  toque  resting  over  a  broad 
fringe  of  fine,  sword-shaped  lily  leaves  in  natural  tones. 

QUILLS  GENERAL  FAVORITES 

The  popularity  of  fancy  plumage  does  not  seem  to  be 
impaired  in  the  least  by  the  vog'ue  for  fruits  and  flowers. 
Quills,  especially,  are  in  favor,  and  are  generously  used 
for  embellishing  hats  for  all  purposes.  A  charming 
trotteur  hat  (a  Lewis  model  of  very  recent  importation) 
was  made, of  dull  brown,  very  coarse  rough  braid,  and 
its  narrow  brim  overlaid  with  and  enlarged  by  two  wide, 
remarkably  long  tetras  quills  in  natural,  mottled  browns 
and  tans.  In  another  striking  model,  a  faithful  replica 
of  the  famous  Devonshire  hat,  the  trimming  was  effected 
by  three  long  fancy  quills,  one  turf  green,  one  regimental 
blue,  the  third  heather  pink.  These  were  flatly  arranged 
on  the  wide  leghorn  brim,  concealing  it  almost  completely, 
while  the  graceful  crown  of  shirred  and  corded  taffeta 
was  left  untrimmed. 

OSTRICH  TRIMMINGS  POPULAR 

Ostrich  trimmings  are  particularly  popular  in  short, 
but  very  full  and  broad  plumes,  very  slightly  curled,  and 
in  vivid  colors  and  color  blends.  A  graceful  design,  a 
modernized  version  of  the  amazon  hat,  is  made  of  trans- 
parent horsehair  braid  in  light  platinum  gray,  and  trim- 
med with  a  broad  10-inch  plume  in  nasturtium  shadings, 
which  is  laid  across  the  crown.  A  small  bunch  of  many- 
toned  nasturtiums  with  varnished  leaves  is  caught  to  the 
edge  of  the  brim  in  the  centre  front,  connecting  the  two 
brim  re  vers. 

PRETTY  NOVELTIES  IN  SPORT  HATS 

In  sports  hats  there  are  many  and  delightfully  pretty 
novelties,  as  totally  different  from  the  unassuming  styles 
of  a  year  ago,  as  day  is  from  night.  One  of  the  most 
successful  new  models,  a  large-brimmed  sailor,  is  covered 
with  coarse  Turkish  toweling  in  dull  ecru,  embroidered 
with  a  floral  design  in  rose,  blue  and  white  worsted.  The 
brim  facing  is  of  green-blue  Georgette  ribbon,  arranged  in 
sunray  effect,  and  the  trimming  consists  of  two  narrow 


MANU- 
FACTURERS 
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OSTRICH 

PARADISE 
OSPREYS 

MARABOU 

DOMINION  OSTRICH  FEATHER  COMPANY,  Limited 

78  WELLINGTON  STREET  West.  TORONTO 


A  SPRING  MODEL 


OBB 
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Fur  will  be  an  early  Spring  trimming  and  may  stay  on 
even  into  the  Summer.  This  fur-trimmed  sailor  is  of  crepe 
and  is  faced  with  straw. 

crown  bands  of  faille  ribbon,  one  blue,  the  other  rose, 
which  encircle  the  base  of  the  crown,  and  terminate  at 
the  back  in  two  prim  little  bows,  each  of  them  clasped 
by  a  tiny  buckle. 

Sports  hats  made  of  wide-striped,  two  toned  novelty 
velvet,  and  trimmed  with  plain-colored  fabric  or  wide  rib- 
bon are  likewise  well  liked  and  frequently  seen  in  models 
intended  for  the  South.  The  same  applies  to  Panamas 
and  "chair  seat"  raffia  hats,  which  are  featured  in  rare 
beauty  of  outline  and  in  very  unusual  trimming  effectss 
this  season. 


'        of  ART  in  Original  Model' 

HAT  FRAMES 

25  to  33  WEST  45th  STREET 

N  EW  YORK 
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The  1916  "Comparison 
Box" — at  Your  Service! 

The  "COMPARISON  BOX"  filled  with 
24  sample  hats  in  (Milan  and  Hemp  Straws) 
for  the  tot,  the  little  miss  and  her  older 
sister,  ranging  in  prices  from  $4  to  $15.00  a 
dozen,  is  now  ready. 


(If  you  are  not  on  our  list  'for  the 

"COMPARISON  BOX"  send 

for  it  at  once.) 

NEW  YORK  MFG.  CO. 

600-602  Broadway,  NEW  YORK 

Formerly   at  168  Greene  St.,   New  York 

You  will   find  our  line  on  display  at  600-002  Broadway — Our  new 
home.     1270  Broadway — Rooms  (317-618,  Wilson   Bldg. 


MALINES 

which  are  different 


MALINES 

you  can't  substitute 


DYNAMO  UK  \M> 


ASK  for  the 

"DYNAMO  BRAND"  RAINPROOF  MALINE 

The  ORIGINAL  Guaranteed  Rainproof  Maline 

The  "DYNAMO  BRAND"  RAINPROOF  MALINE  is  guaranteed  against: 

1  Rain 

Dampness 
Snow 
Sun 
Perspiration 

"  DYNAMO  "   MALINE    is    the    Ideal    Maline    for    Millinery— Heavy,    Fine,   Brilliant.       One  yard  of 
DYNAMO    MALINE   offers    the    same   effect    and    covers    better    than    tuo    yards  of  any  other  make. 


To  he  had   from 

JSTSE  CHAS.  MOUTERDE(^WM^i)  VJST 

Tel.  Up  5448         The  only  selling  agent  for  Gros  Million  &  Co.  of  Lyons  (trance)  for  the  Dominion  of  Canada       Tel   Adc|  <1M 

"  Iff  only  sell  to  the   U  liotejalerj" 
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GAGE  HATS 


are  the  highest  expression  of  the  art  of  mil- 
linery design,  accepted  by  the  American 
Woman  of  good  taste  as  a  criterion  of  correct 
millinery. 

The  millinery  trade  looks  to  GAGE 
BROTHERS  &  COMPANY  for  its  IN- 
SPIRATION as  well  as  for  the  MERCHAN- 
DISE necessary  to  put  the  NEW  IDEAS  to 
practical  use. 

Market  time  is  imminent  and,  no  doubt, 
you  are  debating  where  to  buy  your  goods. 
WHY  NOT  COME  TO  CHICAGO  AND 
GAGE'S? 

The  thoughtful  buyer  should  arrive  at  the 
natural  conclusion  that  the  LARGEST 
market  and  the  LARGEST  JOBBER,  with 
facilities  for  specializing  to  your  individual 
needs,  can  do  you  the  GREATEST 
AMOUNT  OE  GOOD  at  this  time. 

GAGE  service  is  at  your  command.  We  are 
glad  to  offer  it,  as  it  is  backed  up  by  proven 
ability. 


Write  for  copy  of  our  magazine,  "AMONG  OURSELVES,"  showing 
ADVANCE  SPRING  STYLES.     Sent  free  to  dealers  on  request. 


CHICAGO 


THE    PONCIANA 

Neatly  executed  in  Beige. 
Georgette  crepe  over  satin 
with  trimming  of  straw 
leaves  in  pastel  rose  and 
green. 
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OF    A    PERSONAL    NATURE 


Mayor  of  Brockville 

No.   1 — Dry  Goods  Men  as  Mayors 

CONGRATULATIONS  are  due  to  Mr.  George  A 
Wright,  secretary-treasurer  and  managing'  director 
of  the  Robert  Wright  Co.,  Brockville,  who  was 
elected  Mayor  of  his  town  at  the  beginning  of  the  year. 
Mr.  Wright  served  his  apprenticeship  in  municipal  affairs 
with  seven  years  as  town  councillor  and  also  one  term  as 
a  school  trustee.  For  five  years  he  was  a  director  of  the 
Brockville  Fair  and  for  one  year  acted  as  secretary-  He 
was  a  director  on  the  Board  of  Community  work  and  also 
of  the  Children's  Aid  Society  for  two  years,  and  managed 
the  Brockville  Arena  for  one  year.     He  was  also  one  of 


Mayor  Wright,  of  Brockville 

those  chiefly  concerned  in  organizing  the  Arena  Joint 
Stock  Co.  and  in  having  the  tine,  new  building  erected 
which  is  a  source  of  pride  for  Brockvillians.  Mr.  Wright 
also  takes  an  active  interest  in  all  lines  of  healthy  sport. 
lie  is  now  chief  magistrate  of  his  town  at  the  age  of  42, 
and  in  all  the  lines  mentioned  he  has  displayed  consider- 
able activity  lor  a  man  of  slight  physique,  weighing  only 

118  lbs. 

Mr.  Wright,  in  answer  to  a  letter  from  The  Review, 
said  that  he  was  one  of  those  "who  feels  his  public  obli- 
gations and  believes  that  his  community's  interests  are  his 
own."  Business  men  are  too  apt,  he  thinks,  to  stand  aloof 
from  public  affairs  and  the  results  are  often  disastrous  to 
municipalities.  One  of  the  important  questions  which  the 
Brockville  Town  Council  have  to  decide  this  year  under 
Mr.  Wrights's  guidance  is  that  of  filtration. 

One  of  the  special  hobbies  of  Mr.  Wright  is  that  in 
connection  with  advertising,  and  he  has  won  a  number  of 
prizes  in  international  competitions. 

The  Brockville  Times,  in  referring  to  the  election  of  the 
new  Mayor,  stated  that  lie  was  well  qualified  for  the  office 
and  that  in  addition  to  his  wide  experience  the  now  Mayor 


was  progressive  and  energetic  and  possessed  a  keen  busi- 
ness mind. 

Scroggie's  Limited,  have  started  in  business  again  in 
Montreal. 

The  Wilner  Hat  Co..  Toronto,  has  been  succeeded  by 
Ontario  Millinery. 

The  store  of  N.  Menard,  264  Amherst  street,  Montreal, 
was  damaged  by  fire. 

Business  Systems,  Limited,  Toronto,  has  been  granted 
a  charter,  with  capital  stock  of  $500,000. 

The  Lady  Belle  Shoe  Co.,  Limited,  Berlin,  Ont.,  has 
been  granted  a  charter,  with  capital  stock  of  $50,000. 

J.  A.  Lebeau  has  opened  a  gents'  furnishing  store  on 
Notre  Dame  Street.  West.  Montreal,  opposite  the  city  hall. 

.1.  F.  Cairns,  of  Saskatoon,  Liberal  candidate  for  that 
riding  has  been  chosen  a  member  of  the  Liberal  National 
( 'ommittee. 

Mrs.  Gertrude  R.  Randall,  of  Randall  &  Co.,  Dunn- 
ville,  Ont.,  dry  goods  and  clothing,  died  at  the  besrinninu 
of  the  year. 

Permission  has  been  granted  the  Bonner-Worth  Co., 
Ltd.,  of  Peterborough,  to  increase  its  capital  stock  from 
$150,000  to  $250,000. 

The  Barrymore  Cloth  Company,  Limited  of  Toronto, 
has  been  incorporated  with  share  capital  of  $250,000  to 
take  over  the  cloth  manufacturing  portion  of  the  Toronto 
(  a -pet   Mfg.   Co. 

II.  E.  McMullen,  a  member  of  the  staff  of  Dundas  & 
Flavelles,  Lindsay,  Ont.,  was  united  in  marriage  to  Miss 
Ethel  Smith.  The  store  staff  sent  a  large  leather  rocker 
chair  and  two  other  chairs. 

Mr.  H.  Best,  recently  of  the  ('.  W.  Sherwood  Co..  ol 
Regina,  and   formerly  the  popular  manager  of  the  la 
wear    department    of   MeKinnons.   Ltd.,    has   accepted   a 
position    as    lmyer   on    the   staff   of   the    Re<rina    Trading 

^any. 

The   Mayhew  Hats  Limited,  of   Niagara  Falls.  succ 
to  t lie  Yon  Gal  Hat  Company.     The  president  of  the  new 
company  is  Mr.  Mayhew,  of  Port  Arthur,  and  t he  manager. 
Mr.  Lawrence  C.  Smith.     The  new  concern  will  make  felt 
and  stiff  hats. 

The  Queen  Tailoring  Co.,  of  Stratford,  has  removed  the 
tailoring  plant  from  across  the  river  to  the  fine,  large 
premises  on  the  top  floor  of  the  Chiswell  Block.  M- 
Queen  lias  now  a  much  more  central  location,  and  with 
close  on  to  fifty  hands  employed,  his  business  is  classed 
witii  the  largest  and  most  up-to-date  establishments  in 
Western  Ontario. 

Samuel  Moses  Frecdman.  for  many  years  one  of  the 
leading  wholesale  clothiers  of  Montreal,  died  on  Friday. 
Nov.  5,  at  his  residence.  255  Sherbrooke  Street  West. 

The  late  Mr.  Freedman  was  born  at  Riga,  Russia,  in 
1S50,  and  came  to  Montreal  twenty-eight  years  ago.  He 
built  up  a  large  business  in  this  city,  retiring  six  years  ago 
to  enjoy  a  well-earned  rest. 
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THE  LAY-OUT  OF  THE  NEW   "ARCADE"  STORE 


This  is  an  advance  plan 
of  the  ground  floor  of  "The 
Arcade,"  Hamilton,  for  its 
fine  new  store,  doubling'  the 
present  accommodation. 

Two  points  are  particularly 
noticeable,  the  large  space 
given  to  men 's  wear,  one- 
half  the  left  section,  and 
the  spacious  shoe  depart- 
ment at  the  rear.  The  door 
in  the  centre  of  this,  by  the 
way,  opens  on  to  the  busy 
market.  Along  the  left 
are  seats  for  trying  on  the 
shoes. 

A  tendency  in  the  big- 
ger stores  these  days  is  to 
play  up  to  the  increasing 
appetite  of  the  public  for 
candy  and  ice-cream  sodas, 
and  for  the  latter  Hamil- 
ton girls  bave  established 
quite  a  reputation. 

The  store  is  making 
good  use  of  the  railing 
above  the  entrance  to  the 
basement  with  three  show- 
cases. 

Some  stores  have  only 
the  one  entrance  to  the 
"circles":  this  plan  shows 
one  at  each  end. 

The  accessories  depart- 
ment is  given  the  place  of 
honor  facing  the  entrance 
with  toilet  goods  added, 

Note    the    dress    goods, 
linens  and  cottons  along  the  wall  and  continuing  in  the 
rear. 

The  balcony  will  be  used  for  a  rest  room  and  music. 

The  basement,  as  now,  will  contain  groceries  and  gran- 
ite and  other  kitchen  ware. 


Keeping  Windows  from  Freezing 

The  other  day,  in  one  of  our  smaller  towns,  we  came 
across  a  couple  of  windows  rendered  entirely  useless  be- 
cause they  were  frost-bound.  You  could  not  see  a  thing 
in  them. 

A  frost-bound  window  is  worthless.  The  front  of  the 
store  might  just  as  well  be  boarded  up  so  far  as  the  selling 
properties  of  the  window  are  concerned. 

Frost  can  be  prevented  from  forming  on  the  windows 
in  many  ways.  But  probably  the  only  permanent  method 
is  to  so  construct  the  window  that  the  same  temperature 
can  be  maintained  both  inside  and  out.  This  necessitates 
a  current  of  air  from  the  bottom  to  the  top.  When  the 
air  inside  is  warmer  than  that  on  the  outside  the  mois- 
ture which  forms  comes  in  contact  with  the  colder  glass 
and  is  frozen  on  it.  Occasionally  in  very  mild  weather  the 
air  on  the  outside  becomes  warmer  than  that  inside,  and 
frost  forms  from  the  same  cause  outside  the  glass. 

To  bring  about  this  it  is  essential  that  the  background 
be  built  clear  up  to  the  top  of  the  ceiling  and  be  as  nearly 
airtight  as  possible.     To  insure  a  good  supply  of  light  at 


the  same  time,  it  would  be  advisable  to  board  up  the  back 
of  the  window  five  or  six  feet,  and  use  glass  in  the  rest 
of  the  space. 

The  boards  in  the  background  can  have  a  couple  of 
thicknesses  of  white  unbleached  muslin  pasted  to  them  or 
a  painted  background.  If  white  unbleached  muslin,  with 
two  thicknesses,  is  used,  an  excellent  effect  will  be  ob- 
tained and  the  muslin  can,  when  desired,  be  covered  with 
crepe  paper  or  cloth. 

The  proper  ventilation  of  the  window  is  of  the  highest 
importance  and  the  window  should  be  so  made  that  holes 
can  be  bored  along  the  frame  at  the  bottom,  also  at  the 
top.  The  cold  air  will  go  in  at  the  bottom  and  warm  air 
go  out  at  the  top,  thus  keeping  the  temperature  practic- 
ally the  same  as  that  outdoors.  If  there  is  sufficient  ven- 
tilation frost  will  not  form  on  the  glass.  The  holes  should 
be  covered  with  a  screen  to  keep  dust  cut.  In  the  hot 
months  the  holes  can  be  covered  with  strips  of  wood. 

When  the  windows  are  not  modern  ones,  or  if  the  floor 
is  even  with  the  lower  part  of  the  g^ass,  another  plan  will 
have  to  be  used.  This  consists  of  boring  a  hole  in  the  wall 
under  the  glass  and  placing  in  it  a  tin  tube,  or  piece  of 
elbow  stove  pipe,  covering  the  outside  with  fine  screen  to 
keep  out  the  dust.  This  should  open  up  through  the  floor. 
Then  bore  holes  at  the  top  so  as  to  get  plenty  of  circula- 
tion of  outside  air.  Paper  or  cloth  must  not  be  placed 
over  the  openings  because  that  would  prevent  the  circula- 
tion of  air. 
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Hints   to   Buyers 


DELFOSSE  &  CO.'S  WAX  FIGURES 

Delfosse  &  Co.,  manufacturers  of  display  fixtures, 
Montreal,  have  added  a  new  and  important  department 
to  their  business  with  the  new  year  for  the  manufacture 
of  wax  figures.  Their  factory  has  been  specially  equipped 
and  experienced  French  artists  engaged  for  turning  out 
high  class  figures  of  men,  women,  misses  and  boys.  Hither- 
to, a  large  quantity  of  these  goods  have  been  imported 
at  heavy  duty,  but  as  these  are  made  in  Canada  days, 
merchants  will  no  doubt  be  glad  to  know  that  they  can 
obtain  as  good  values  in  Montreal  and  save  considerably 
in  the  cost. 

REGENT  KNITTING  CO.  DOUBLE  CAPACITY 

The  Regent  Knitting  Co.,  Montreal,  manufacturers  of 
silk  and  wool  sweaters,  sweater  coats,  etc..  take  posses- 
sion this  month  of  their  new  quarters  in  the  Vineberg 
Bldg.,  at  1202  St.  Lawrence  Boulevard.  In  their  new 
premises  the  company  will  have  over  twice  the  capacity 
of  their  former  factory. 

TORONTO  SILK  SHADE  CO. 

The  experience  of  the  Toronto  Silk  Shade  Co.  in  com- 
mencing' business,  shows  that  when  the  right  idea  is  be- 
hind it,  and  the  goods  arc;  right,  a  business  is  bound  to 
succeed.  This  business  was  started  in  August,  1911,  the 
very  month  the  war  started.  But  in  spite  of  conditions 
the  business  has  grown  and  prospered  because  the  head  oi 
the  firm.  Mrs.  Clapham,  knew  the  business  thoroughly. 
and  the  shades  she  turns  mil  are  moreover  beautifully 
finished  in  every  detail.  She  has  the  artistic  touch,  ami 
her  designs  are  fresh  and  original.  She  is  her  own  de- 
signer and  is  constantly  introducing  new  shapes,  and  mak- 
ing combinations,  in  trimmings  and  color  effects.  With 
the  spread  of  electric  lighting  there  is  an  increasing  de- 
mand for  fancy  silk  shades,  and  this  firm  makes  a  special- 
ty of  the  production  of  artistic  shades  that  can  be  sold 
af  a  moderate  price.  The  Toronto  Silk  Shade  Co.  "ill  be 
glad  to  co-operate  with  the  head  of  any  bousefurnishings 
or  electrical  department  in  the  carrying  out  of  any  special 
color  scheme,  or  will  make  up  shades  in  printed  fabrics  to 
match   draperies  and   hangings. 

KNITTED  FACE  CLOTHS  AND  TOWELS 

The  Hawthorn  Mills.  Carleton  Place,  have  secured  the 
sole  Canadian  rights  for  the  manufacture  of  a  new  fabric 
I  hat  they  are  making  up  in  the  form  of  knitted  towels. 
and  face  cloths.  These  goods  are  expected  to  replace 
much  that  has  been  imported  heretofore.  The  bleaching 
process  makes  them  snowy  white  and  as  they  can  be  used 
on  both  sides  they  become  doubly  serviceable.  These 
goods  are  supplied  by  all  dealinsr  wholesale  bouses. 

CARL  AUSTIN  &  CO..  JEWELRY 

Mr.  Carl  W.  Austin,  the  well-known  Jewelry  traveler. 
has  taken  over  the  long-established  firm  of  Austin  &  Co., 
Ltd.,  and  is  reorganizing  and  enlarging  this  business.  Mr. 
J.  F.  Austin,  the  present  head  of  the  firm,  is  retiring  and 
has  sold  out  in  favor  of  his  son.  The  new  firm  will  be 
known  as  Carl  Austin  &  Company. 

Mr.  Carl  Austin  is  one  of  the  most  snceessful  of  the 
many  clever  salesmen  who  cover  the  Western  territory, 
and  has  many  friends  among  the  trade. 


Besides  being  a  Western  representative,  Mr.  Austin 
was  also  manager  of  the  late  firm,  and  was  extremely  suc- 
cessful in  that  department.  We  are  glad  that  he  will 
have  even  more  opportunity  to  exercise  his  decided 
ability  as  owner  of  the  new  business.  Mr.  Austin  is  one 
of  the  modern  progressive  "live  wires,'"  and  studies  the 


Mr.  Carl  Austin 

requirements  ■  >!"  Iiin  customers  thoroughly,  SO  thai  when 
on  his  buying  trips  through  the  American  and  European 
markets,  he  can  supply  them  with  the  very  newest  and 
most   popular  jewelry  and   novelties. 

We  feel  sure  thai  Mr.  Austin's  many  friends  will  join 
u-  in  congratulating  hnn.  and  in  wishing  him  every  suc- 
cess  in  his  new  venture. 

HIGH-CLASS   SPORTS   COATS 

Messrs  N'.  Corah  &  Sons.  Leicester,  England,  are  k< 

in-  Sports  Coats  well  to  i  I  -i-  firm    ras  i  i 

the  first,  if  nol  absolutely  the  first,  to  manufacture  this 
convenient  article  of  attire,  when  they  little  thought  that 
it  would  assume  the  immense  proportions  that  it  has 
reached  to-day,  but  with  the  growing  demand  of 
season,  their  facilities  have  increased  until  to-day  they 
are   toreniost    in  the  production  of  high-i 

Enquiries  tor  catalogues  should  be  addressed  to  Leict 
England. 

It  is  anticipated  that  Mr.  R,  R.  Stewart,  the  firm's 
representative,  will  leave  England  for  Canada  early  in 
January.  Mr.  Stewart  who  is  well  known  to  most  Buyers 
in  Canada,  has  been  in  England  for  several  months  past, 
and  has  made  himself  thoroughly  acquainted  with  all  the 
latest  productions. 
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Opening  Enlarged  Store  With  Novel  Gifts  and  Competitions 
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This  is  a  glimpse  of  one  section  of  the  enlarged  store  of  L.  N.  Poulin,  of  Ottawa,  in  its  Christmas  attire,  just  as 
it  was  dressed  for  a  Reception  and  Formal  Opening.  The  event  proved  a  great  success,  and  the  store  was  packed. 
No  goods  were  sold  in  the  evening,  but  the  people  were  welcomed  by  an  orchestra  and  song-birds. 

Each  visitor  on  entering  was  given  a  booklet  describing  some  of  the  gifts  in  this  "Bigger,  Brighter,  Better  Store." 
On  each  was  a  number,  and  of  these  100  had  been  picked  out  by  the  Mayor  previously.  Each  of  the  100  numbers 
corresponded  to  a  gift  displayed  in  the  windows,  and  the  holder  of  the  number  was  given  her  gift  about  a  week  later. 
This  feature  excited  wide  interest. 

Another  novelty — and  drawing  card — was  a  guessing  contest:  1,  for  the  time  a  clock  would  stop;  2,  an  Erector 
set  for  the  boy  guessing  its  name;  3,  a  doll's  bed  for  the  girl  guessing  the  bed's  name. 


BONNER-WORTH  CO.  ENLARGING 

The  Bonner- Worth  Co.,  of  Peterborough,  Ont.,  have 
decided  to  enlarge  their  plant  another  75  per  cent,  of  its 
present  capacity.  All  the  machinery  is  on  order,  the  con- 
tract has  been  let  for  the  building  and  it  is  hoped  to  have 
everything  in  full  running  order  by  July  1,  next.  This 
enlargement  is  due  to  the  tremendous  increase  in  the  de- 
mand for  this  firm's  yarns  since  they  began  business  five 
years  ago.  They  spin  all  kinds  of  worsted  yarns,  sweater, 
carpet,  weaving  and  also  domestic  knitting  yarns  for  the 
retail  trade. 

MR.  MATTHEWS'  AGENCIES 

Mr.  W.  B.  Matthews,  for  the  past  eleven  years  buyer 
for  Greenshields,  Limited,  Montreal,  in  the  laces,  embroid- 
eries, ribbons,  neckwear,  etc.,  department,  has  severed  his 
connection  to  go  into  business  for  himself  as  manufactur- 
ers' agent.  He  has  secured,  amongst  others,  the  following 
agencies :  Schlaepfer  Embroidery  Works,  47  West  34th  St., 
New  York;  Winnebago  Mfg.  Co.,  wash  goods,  73  Worth 
St.,  New  York;  Jules  Metzger  &  Co.,  St.  Gall,  Switzerland, 
embroideries;  T.  A.  Curtis  &  Co.,  laces,  Nottingham,  Eng. ; 
Thurneyson  &  Co.,  ribbons,  Basle,  Switzerland. 

MUSER  BROTHERS  (CANADA)  LIMITED 

A  new  name  for  an  old  business  recently  appeared  in 
wholesale  circles  in  Montreal  when  the  title  of  the  house 
of  Voss  and  Stuffman,  Limited,  for  twenty  years  known 
to  the  Canadian  trade  as  importers  of  embroideries,  laces, 
trimmings  and  other  lines  was  changed  to  Muser  Brothers 
(Canada)  Limited.  The  change  was  practically  nothing- 
more  than  one  of  name  and  the  business  is  being  conducted 
along  the  same  lines  as  for  many  years  past. 


Muser  Brothers,  the  big  New  York  firm  of  manufac- 
turers and  importers,  have  been  interested  in  the  Voss  and 
Stuffman  enterprise  for  some  fifteen  years.  In  January, 
1915,  additional  interests  in  the  business  were  secured  by 
the  New  York  firm  and  steps  taken  to  change  the  name; 
this  has  been  accomplished  after  certain  formalities  were 
disposed  of.  Mr.  Maurice  Muser  who  lias  had  a  wide 
experience  in  the  manufacture  of  laces  and  embroideries 
in  different  parts  of  Europe  will  have  charge  of  these  lines 
while  Mr.  A.  Zabler,  who  has  been  associated  with  the 
business  for  nearly  fifteen  years,  will  continue  as  the 
general  manager. 

Muser  Brothers  manufacture  embroideries  and  trim- 
mings in  the  United  States  and  they  have  extensive  plants 
in  Switzerland.  In  the  importation  of  laces  and  other 
foreign  products  they  have  a  broad  connection  throughout 
Europe  and  particularly  in  St.  Gall  and  Nottingham  where 
the  bulk  of  the  world's  laces  are  now  being  manufactured. 

JOHN  MOESER  WITH  PALMENBERG'S 

John  Moeser  has  joined  the  selling  staff  at  J.  R.  Pal- 
menberg's  Sons,  and  will  represent  them  at  the  store  and 
in  the  city  trade.  Mr.  Moeser  was  for  many  years  asso- 
ciated with  Mr.  Charles  L.  Hill,  manager  of  the  store 
fixture  department  at  the  H.  B.  Claflin  Corporation. 

BRASS  PINS  AWAY  UP ;  USING  IRON 

Poor  deliveries  are  the  rule  on  English  made  brass  pins. 
Advances  total  from  25%  to  40%,  and1  prices  are  expected 
to  go  higher.  Iron  is  being  substituted  for  brass  in  the 
making  of  hair-pins — and  also  there  are  fewer  articles  in 
the  package  in  order  to  meet  the  regular  standard  prices. 
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CARDWRITING  MADE  EASY 

(Continued  from  page  161) 
Pay  attention  to  the  joining  up  of  these  strokes.     The 
centre  point  at  the  top  must  come  midway  between  strokes 
<me  and  four. 

The  two  strokes  of  the  "X-'  should  cross  slightly  above 
half  way  between  the  guide  lines.  This  means  that  the 
lower  part  of  the  letter  is  a  little  larger  than  the  upper 
section. 

The  "Z"  requires  special  attention.  It  is  not  used  as 
often  as  other  letters  and  for  that  reason  needs  much 
practice.  It  is  just  as  necessary  to  form  it  correctly  as 
any  other  letter,  when  it  is  required. 

© 

PERSONAL 

Geo.  M.  Thorne,  Cody's,  N.B.,  has  sold  out  his  business 
to  T.  P.  Hetheringtcn. 

F.  Hopper,  general  merchant,  City  View,  Ont.,  has 
been  succeeded  by  John  Clarke,  Jr. 

D.  C.  Watson,  Ernfold,  Sask.,  general  merchant,  has 
been  succeeded  by  J.  R.  Taylor. 

Alex.  Smith,  of  Smith  and  Rothwell,  250  Laurier  Ave. 
West,  Montreal,  has  transferred  his  interests  to  Mr.  Roth- 
well in  order  to  concentrate  his  efforts  in  his  own  store  at 
811  St.  Catherine  street. 

I.  N.  Kaufman,  formerly  of  Kaufman  &  Umphrey  dry 
goods  merchants,  Port  Arthur,  has  bought  the  general 
store  business  of  Alex.  Finlayson,  Port  Dover. 


F.  G.  MeTavish  &  Co.,  dry  goods,  Stratford.  Ont.,  have 
sold  out  to  Carswell  Bros. 


6ILL 


This  shows  an  ingenious  attachment,  an  adjustable 
copper  shutter  designed  to  keep  out  dust  from  the  window 
in  summer  {in  its  dotted  position),  and  allow  the  cold  air  in 
during  winter  when  dropped  bad:.  In  its  dotted  location 
it  also  keeps  water  and  dirt  from  the  floor  when  windoiv  is 
being  washed.    Name  of  manufacturer  on  application. 


FOUNTAIN    AIR    BRUSH 

Model  A    Price  $20.00 

The  Standard   Air    Brush  of   the  World 

Show-Card    Writers    and    Window-Trimmers 
cannot  aflord  to  be  without  one. 

Send  for  Catalogue  C  79. 

Thayer  &  Chandler,  Chicago 


LARGEST  MANUFACTURERS 

Artificial  Flowers.  Plants  and  Vines.  Window 
Decorations,  Japanese  and  Chinese  Decora- 
tions. Papier  Mache  Novelties,  Electric  Lighted 
Flower  Hushes.  Write  for  our  164  page  Cata- 
logue.   It's  free  for  the  asking. 

The   Botanical   Decorating  C  ompany 

(Incorporated  ) 
504  South  Fifth  Avenue.  Chicago,  111. 


c?2£x 


ATERSON 


LIMITED 


The  Wholesale  Millinery  and  Fancy  Dry  Goods 
House  of  the  Maritime  Provinces. 

MAIL  ORDERS- OUR   ESPECIAL  HOBBY 


ASSIGNEES  AGENTS,  LIMITED 

154  Simcoe  St.,   Toronto 


Assignments. 


Collections. 


Book-debts  are  money  in  the  other 
man's  pocket..  We  are  good  collectors 
of  past  due  accounts — consult  us. 
Charges     moderate.      Phone    Adel.    919. 


Fitchburg  Horn  Goods  Co. 

Manufacturers   of 
HIGH-GRADE  HAIR  ORNAMENTS  .  ; 
[    HORN  AND  CELLULOID  HAIR  PINS 
CELLULOID  BACK  COMBS 
SIDE  COMBS  AND  BARRETTES 

FITCHBURG.  MASS. 
Factory  and  Main  Office:  Fitchburg.  Mass. 


ATTENTION! 

Canadian  Window  Display  Managers 

SCHACS  flowers  are  undeniably  the  most  econom- 
ical on  the  market— cost  is  actually  one  half  of  the 
price  of  imported  flowers.  Write  for  our  seasonable 
II.owki:  HOOKS,  free  for  the  asking.  They 
contain    hundreds   of   ideas   for   window   and   interior 

SCHACK    ARTIFICIAL    FLOWER   CO. 

1739   Milwaukee  Ave.       Phone  Humboldt  3  0 
CHICAGO.  ILL. 


WANTED 


AGENT  —  WITH  LARGE  OFFICE  AND 
show-room  In  Glasgow,  Scotland,  is  open  to 
represent  manufacturers  of  Woolen  Hosiery 
and  Knitted  Goods.  Good  connection  with 
wholesale  houses.  "Hosiery,"  William  Porteous 
&  Co.,  Glasgow,  Scotland. 


ASSISTANT 

BUYER 

MILLINERY   DETART- 

nient, 

one    of 

Canad 

i's    largest    stun  s.      Must 

he     y 

ung    and     experienced.       References    re- 

quired 

liox 

170,  Di 

y   Goods   Review. 

FOR     SALE     (HANDLER     4S"     ACCORDION 
power    machine.    27"     knife     pleating     machine 
:ind    flnter.      Box    173,    Dry    Goods    Review 


SITUATIONS  WANTED 

AS     MERCHANDISE     MAN.     MANAGER     OK 

buyer   of  any   department.     By   an   aggressive 

man  of  exceptional  executive  ability,  fully  cap- 
able of  managing  Staff;  first  class  advertiser 
with  a  thorough  knowledge  Of  every  department 
pertaining  to  ladies'  wear  and  general  dry- 
goods.  Twenty-three  years'  experience  and 
fully  recommended  by  Dry  Goods  Review.  Apply 
Box  101.   Dry  Goods  Review. 


WANTED  -MANUFACTURES  IN  ENGLAND 
open  to  purchase  [or  cash,  through  Canadlau 
agent,  large  quantity  tabs,  clippings  of  cloth, 
etc-.  Reply,  with  full  particulars,  Box  171, 
i  irj    Goods   Review. 
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WANTED  —  UP-TO-DATE  MANAGER  COB 
two  general  steins  four  miles  apart,  cati 
to  mining,  fanning  and  fishing  population, 
stock  of  $15,000,  doing  aboui  $70,000  yearly. 
Must  be  go  id  circular  advertiser  and  have 
experience  in  getting  cash  business 
in   ill    health   and    has   other   ma  niring 

Mttcnti  m.  A  splendid  openiug  for  a  young 
man  who  is  not  afraid  of  bard  work  and 
living  in  small  town  to  work  into  an  old 
established  business  and  eventually  take  this 
»n  account.  Must  lie  highly 
recommended,  Apply  .1  T.  Irwin,  Port  Morten, 
\  S 


KEEP   DRY  GOODS  REVIEW  CIRCULATING 


This 


issue 


of 


DRY  GOODS  REVIEW 
Belongs  to 


Firm 


MR.  MERCHANT,  do  you  want  to  get  out  of  Dry  Goods  Review  the  greatest  pos- 
sible advantage  for  your  buyers  and  clerks  as  well  as  for  yourself?  We  are 
as  anxious  as  you  that  you  should,  and  yet  we  feel  that  often  through  the  lack 
of  a  systematic  handling  of  the  copy  or  copies  that  reach  your  store  there  are  unneces- 
sary delays,  and  in  some  cases  the  heads  of  departments  are  not  given  the  opportunity 
to  study  the  articles  and — equally  important — the  advertisements.  Frequently  there 
is  no  definite  arrangement  carried  out  for  passing  on  the  issues  to  each  department  in 
regular  order.  There  are  a  large  number  of  buyers  who  subscribe  personally  and  thus 
secure  their  copies  promptly.  Where  this  is  not  done,  however,  the  merchant  is  failing 
to  provide  a  valuable  service  and  training  Cor  members  of  his  staff  who  may  chance  to 
be  passed  by. 

The  plan  is  a  simple  one:  just  tear  off  the  slip  given  below,  attach  it  to  this  issue  on 
the  cover  page,  and  write  down  the  names  of  the  staff  members  whom  you  wish  it  to 
reach.  It  is  a  matter  of  only  five  minutes  and  in  each  issue  hereafter  another  slip  will 
appear  for  use  with  that  particular 

number.     See  to  it  that  your  man-  CUT  THIS  QUT  AND  pASTE  QN 

agcrs  and  clerks  keep  up  to  schedule  THF   rnvFU 

also  in  passing  on  their  copies  prompt- 
ly.  Provision  is  made  for  copies  being 
sent  back  later  to  those  who  wish  a 
second  study  of  the  contents. 

Some  merchants,  while  they  exam- 
ine carefully  pages  of  The  Review 
themselves,  fail  to  realize  the  value 
that  lies  therein  for  those  behind  the 
counter — clerks  as  well  as  managers. 
They  are  kept  in  touch  by  type  and 
illustration  with  the  new  lines  that  are 
being  brought  out  in  their  own  depart- 
ments; with  the  conditions  of  supply 
and  market  changes;  with  selling 
methods  called  from  a  wide  field  by 
visits  of  staff  writers.  Not  only  is  the 
information  valuable  in  buying,  but  it 
should  be  of  equal  help  to  the  clerk 
that  sells;  it  supplies  him  with  a  moro 
intelligent  viewpoint  than  he  could 
otherwise  obtain. 

But  apart  from  the  department 
articles,  there  are  a  large  variety  in 
each  issue,  covering  many  incidents  of 
store  life;  on  store  systems,  on  adver 
tising,  on  the  handling  of  customers, 
on  such  problems  as  mail  order  com- 
petition, credits,  approbation,  etc., 
stock-taking,  window  trimming,  and 
scores  of  others. 

Reading  them  will  not  only  benefit  your 
staff,  but  will  add  an  interest  and  a  zest  to  their 
work;  they  will  understand  better  and  as  a 
resu'  t  do  better. 

If  one  or  two  copies  are  not  enough  to  go 
around,  trv  taking  a  second  or  a  third. 
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Those  whose  names  appear  below  are  requested  to 
read  as  soon  as  possible  those  pages  in  this  issue 
that  apply  directly  to  their  own  departments,  chock 
off  their  names,  and  pass  on  to  the  one  directly 
below  in  the  list.  If  you  desire  to  secure  the  copy 
again  later  for  a  further  reading,  place  a  check  in 
the  last  column  opposite  your  name. 
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Card    Writer 
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28  "Service      tranches  Throughout 
C/anaaa. 

Canadian   Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


To  the  Clothing  Trade: 

In  wishing  you  A  Happy  and  Prosperous  New  Year,  we 
take  this  opportunity  of  thanking  the  trade  for  the  large 
volume  of  business  they  have  favored  us  with  during  the 
past  year  for 

DOMINION 
RAINCOATS 


This  has  been  a  great  triumph  for  Canadian  proofing 
and  we  shall  endeavour  to  continue  to  merit  the  confidence 
that  the  trade  has  placed  in  our 

ENTIRELY  MADE-IN-CANADA  GARMENTS. 


Canadian  Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 

28  "Service     Branches  Throughout 
Canada. 
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OUR  NEW   HOME 
YORK   AND  WELLINGTON  STREETS 


Veilings 


Dainty  Spray  and  Leaf  Patterns 
Hand  Run  Veils  and  Veiling 

Newest  Cordelle  and  Ramage  Effects 


Laces 


Gold  and  Silver  Novelties 

Baby  Edged  Vals  and  Venise  Edgings 
Latest  Maline  and  Chantilly  Laces 


| 

i 


Embroideries 


Newest  Designs  in  Beadings,  Edgings, 
Baby  Flouncings  and  Allovers 
Also 
Silk  and  Cotton  Nets,  Chiffons,  Ninons,  Crepe 
de    Chene,    Georgette    Crepes   and    Novelties. 


Mail  orders  promptly  attended  to 

The  Thompson  Lace  and  Veiling  Co.,  Limited 


111  WELLINGTON  ST.  WEST 


A 


TORONTO,  ONTARIO 
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THR    MACLEAN    PUBLISHING    COMPANY.    LIMITED.   TORONTO.    CANADA 
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Means  Maximum  Merit 


Tli 


ere  is  one  fabric  that  meets  all 
style  demands  ;ui<l  overcomes  the 
difficult  ies  arising  from  the  dye  short- 
age.   Thai  fabric  is  English  Mohair. 

The  new  skirt  flare,  in  most  instances, 
is  attained  by  volume  of  cloth.  This 
increase  in  yardage  increases  cos!  of 
garment  production.  Ordinary  yard- 
age of  English  Mohair,  cut  to  flare, 
produces  the  fashionable  silhouette  al 
ordinary  cost. 

This  means  more  Mohair,  doesn'1  il  .' 

The  dye  shortage  means  more  pastel 
shades,  and  these  shades  in  most  fab- 


rics soil  easily.  Not  so  with  Mohair. 
1  )irt  does  not  cling  to  its  lustrous  sur- 
face, and  dust  shakes  out  of  it  in- 
stantly. 

Pastel  shades  of  Mohair  are  lovely 
am!  they  keep  clean  and  w  ear  as  long 
as  the  darker  shades.  Mohair  ripples 
and  flares  perfectly,  and  a  little  extra 
fullness  makes  it  self-distending— a 
style-quality  that  is  a  big  plus  feature 
this  season. 

A  better  fabric  for  fashionable  cos- 
tumes. 


Any  importing  wholesaler  can  supply  you. 
The  Bradford  Dyers'  Association,  Ltd. 

of  Bradford,  England 
American  Bureau :    239  West  39th  St.,  New  York  City 
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beg  to  announce  to  the  trade  that  during 
the  week  of  Millinery  Opening  they 
will  have  on  display  in  "B"  Dept.  all  the 
latest  novelties  in  Spring  and  Summer 
Cloths  for  outing,  motoring  and  sport 
coatings,  in  all  the  newest  weaves  of 
Plushes,  Coatings,  etc.,  not  to  mention 
many  fine  lines  of  Staple  shown  only  by  us. 

All  customers  and  out  of  town  merchants 
are  cordially  invited  to  inspect  our  assort- 
ment. Our  Motor  Coatings  in  all  the 
latest  shades  and  designs  alone  are  well 
worth  seeing. 

We  have  in  stock  a  large  quantity  of 
Seal  Plushes,  in  plain  and  fancy  designs, 
for  next  fall  Trade.  As  these  goods  are 
greatly  in  demand,  we  would  respectfully 
advise  you  to  place  your  orders  now, 
while  deliveries  can  be  guaranteed. 

Victoria  Square,  Montreal 

"Everything  in  Dry  Goods" 
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TALCUMS 

FOR  a  generation  Mennen's  Borated  has  been  the  standard  of  purity  and 
safety  in  a  Talcum  Powder  and  has  merited  the  endorsement  of  thousands 
of  doctors,  mothers  and  nurses.  The  demand  for  Mennen's  is  universal.  It 
is  extensively  advertised,  and  you  will  find  that  the  mere  display  of  these 
Talcums  in  your  store  is  sufficient  to  "make  a  sale." 

Selling  Agents — Harold  F.Ritchie  Co.,  McCaul  St., Toronto 
Made  in  Canada  by  Gerhard  Mennen  Chemical  Co.,  Montreal 

Mennen's 
Borated 
Talcum 


Mennen's 

Violet 

Talcum 

Mennen's 
Sen  Yang 
Powder 


Mennen's 
Narangia 
Talcum 


Mennen's 
Talcum 
for  Men 


WILL  P.  WHITE,  LTD. 

Manufacturers'  Agents  and  Importers 


TORONTO 

65  Simcoe  Street 


MONTREAL 
525  St.  Paul  Street 


SOLE  AGENTS 


Luke  Turner  &  Co.,  Leicester,  Eng.— Garter  Elastics,  Webbings  and  Belt- 
ings.    Gold   Label   and   Silver   Label    (Registered)    Qualities. 

J.    Bonas    &    Son,    Derby,    England— Tapes,    Stay   Bindings. 

Rosenwald  Bros.,  London,  England— Coiffuretta,  Tidy-Wear  and  Silk  Hair- 
Nets,   Can. -Anglo  Brand   Dress  and   Garment  Shields. 

George   Goodman,    Ltd.,    Birmingham,    England— Safety   Pins,    Hairpins,   etc. 

Morris  &  Yeomans,  Redditch,  England^Needles,  Needle  Cases,  Crochet 
Hooks,    Hatpins,   etc. 

Donisthorpe    &    Co.,    Leicester,    England— Wool    Mendings. 

Howard  Wall,  Ltd.,  London,  England— Dean's  Tape  Measures,  Corset 
Fasteners,   Babies'  Bootees  and  Shoes. 

Colonial  Weaving  Co.,  Peterboro,  Canada— Beltings,  Feather  Stitch  Braids 
and    Embroidery   Trimmings. 

F.   Bapterosses  &   Cie.,    Paris,    Fiance — Agate   Buttons. 

Societe  Francaise  de  Cotton  a  Coudre,  Paris,  France — C.  B.  Mendings, 
Embroidery   and   Crochet   Cottons. 

Henry   Myer  Thread   Co.,   Chicago,    111.— Subsilk   and    Mercerized    Threads. 

Western  Thread  Co.,   Elgin,    111.— Japsilk  Mending  and   Embroidery  Cottons. 

Rudolph  Liebmann  Mfg.  Co,,  Newark,  N. J.— Metal  and  Celluloid  Dress 
Buttons. 

Schott   Bros.— Button    Moulds,    Schott's   and    Diraco    Machines. 

The  Winwal  Co.— Buttons  that  can  be  covered  by  hand. 

PEARL   BUTTONS 

Englisb,    French    and    Japanese. 

JAPANESE    HAIR    AND    TOOTH    BRUSHES 

THE    WELL-WORTH    BINDING   BRAID 

Made   from    selected    Twist. 

THE   "GLOBE" BOOTLACE   CABINET 

"GIVEASE"   COLLAR   SUPPORTS 

Made   in   England. 
"SURESTAY"    DOME    FASTENERS 

Manufactured   In   Spain   and   U.S.A. 

MANUFACTURERS   AND    WHOLESALE    TRADE    ONLY 
SUPPLIED. 


Australian  Trade 

Are  You  Interested? 

If  so,  cC7ie  Draper  of  Jlustralatia  (published 
monthly)  can  provide  you  with  much  valuable 
trade  information.  It  is  the  organ  of  the  drapery 
and  kindred  trades  of  the  Antipodes,  and  is 
subscribed  for  by  all  the  leading  firms  in  Australia 
and  New  Zealand. 

Subscription     3)^.50     Mailed  Free 

Specimen  Copy  <will  be  supplied  on  application 

Advertising  rates  may  be  obtained  and  space 
secured  by  communicating  with  our  London  Office, 
71    Queen  St.  E.C. 

Publishing  Offices: 

Melbourne,  Fink's  Buildings 

Sydney,  Post  Office  Chambers 

London,  71  Queen  St.,  E.C. 
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Regarding  a  Good  Spring 

Business 


Department  A 

White  and  Grey  Cottons, 
Drills,  Ducks,  Canton  Flan- 
nels, Sheetings  and  Pillow 
Cottons,  Cotton  and  Jute 
Bags,  Cotton  Warps  and 
Twines,  Waddings,  Horse 
Blankets  and  Carriage  Dust- 
ers. 

Department  B 

Apron  Ginghams,  Tickings, 
Colored  Shirtings,  Saxonies, 
Flettes  and  Printed  Wrap- 
perettes. 

Department  C 

Woollens    and    Tailors'    Trim 
mings. 

Department  D 

Dress  Goods,  Linings,  Wash 
Goods  and  Silks. 


Department  E 

Men's  Furnishings  and  Lum- 
bermen's Clothing. 

Department  H 

Laces,  Embroideries,  Bibbons, 
Dress  Trimmings,  Silk,  Cot- 
ton, and  Linen  Threads,  Wo- 
men's Fancy  Smallwear. 

Department  M 

Women's  Furnishings,  Linens 
and  Towellings. 

Department  S 

Smallwares,  Fancy  Goods, 
Novelties,  Stationery  and 
Wool  Yarns. 

Department  T 
House    Furnishings,    Blankets, 
Carpets,  Oilcloths  and  Lino- 
leums. 


/^\UR  efforts,  redoubled  in  view  of  condi- 
^^  tions,  have  put  us  in  a  position  to  offer 
our  customers  every  attainable  advantage  in 
buying  for  the  coming  Spring. 

Looking  forward  to  an  excellent  demand  for 
Spring  we  have  purchased  much  more  heav- 
ily than  ever  before  and  our  endeavor  now  is 
to  secure  an  opportunity  of  demonstrating, 
either  through  our  travellers  or  in  our  ware- 
house, our  ability  to  serve  you  to  your 
entire  satisfaction. 


-EI- 


JOHN  M.  GARLAND,  SON  &  CO.,  LIMITED 

Ottawa,  Canada 
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When  buying  Hosiery 
ask  for 

HAWLEYS 
"HYGIENIC  BLACK 

There  is  no  better 
Dye  in  the  World, 

Every  Pair 

Warranted  Fast 
to  Wishing,  Hard  Wear 
and  Perspiration. 

Works  -  Hinckley,  England. 


THE  McKINLEY  EDITION  OF 
TEN  CENT  MUSIC 

will   always   hold    first     place    as   an   Edition   of 
Standard,  Classic  and  Teaching  Music 

as  an  established  demand  for  this  line  of  Music 
exists  throughout  the  United  States  and  Canada. 
It  meets  the  requirements  of  the  Teacher,  Student 
and  the  Accomplished  Musician. 
It  has  proved  itself  to  thousands  of  dealers  to  be 
the  best  foundation  for  a  sheet  music  department. 
Every  copy  of  The  McKinley  Edition  sold  means 
a  profit  of  over  200  per  cent,  to  the  dealer. 
The  McKinley  Edition  (Revised  for  Canadian 
Trade)  conforms  in  every  detail  with  Canadian 
copyright  laws. 

A  ureal  advantage  to  the  merchant  as  a  "Trade 
Brinser"  is  the  catalogues  bearing  the  dealer's 
imprint  which  arc  supplied  with  this  Edition. 
These  catalogues  will  attract  more  customers  to 
your  store  than  any  other  medium  you  could 
employ. 

Write  us  fm-  samples  and  particulars  to-day. 

McKINLEY  MUSIC  CO. 

The  Largest  "Exclusively  Sheet  Music  House" 
in  the  World 

CHICAGO:  1501-15  EAST  FIFTY-FIFTH  ST. 

NEW  YORK  CITY:   80  FIFTH  AVENUE 


Removal  Notice 

February  15th 

we   will   tale  possession  of  our  new  warehouse  at 

150  Craig  Street  West 
Montreal 

Allan  S.  Bain  Company 

"MILL  AGENTS  AND  DRY  GOODS 
COMMISSION    MERCHANTS 
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If  you  have  been  putting  up  with  the  inconvenience  of  the 
ordinary  pin  ticket— the  jabbing  of  the  fingers  :  the  tearing  of 
expensive  fabrics — then  it  is  time  you  tried  out  Noesting. 

NOESTING    (Rounded  Point)    PIN  TICKETS 

have  done  away  with  all  this,  as  hundreds  of  Canadian  merchants 
who  use  them  can  testify.  They're  safe,  humane,  profitable— and 
cost  no  more  than  the  old-fashioned  kind.  So  why  not  have 
Noesting  ?     Order  from  your  jobber  or  direct  from  us. 

The    COPP,    CLARK    CO.,    Limited 

495-517  WELLINGTON  STREET  WEST.  TORONTO 
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With  our  unrivalled  buying  facilities  and  a  large 
and  well  selected  stock  we  are  able  to  look  after 
customers  in  a  way  few  houses  can  equal  under 
present  war  conditions. 


s 


(Canaba)  Htmtteb 


A  FEW  LEADERS 

We  are  specialists  in  the  following  lines  and  can 
satisfy  the  most  discriminating  buyers  in  same. 

Laces 

Embroideries 
Ribbons 
Hosiery 

Neckwear  and  Novelties 
Corsets  and  Brassieres 

Our  travellers  are  now  on  their  respective  routes 
with  a  full  list  of  samples. 

We  invite  our  Millinery  Friends  to  visit  us  when 
attending  the  opening. 


J$lu£er  ^rotters.  (Canaba),  Htmtteti 

New  York         . .         ,  ,  T  -  .  T  .  London 

Manufacturers  and  Importers  or  Laces,  Dress  I  rimmings 

Boston  and  Embroideries  Nottingham 

Philadelphia  Paris 

Importers  or  rancy  Dry  Goods 

Chicago  Calais 

Bait-more  12  ST.  HELEN  STREET  <**» 

Los  Angeles  Le  Puy 

San  Francisco  MONTREAL  St.  Gall 
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They  will  put  the  winning 
appeal    in    your   linen    trim 

Whenever  you  feature  linen  displays,  give  big  prominence  to 

"<0fo  Pleacff 

the  beautiful,  long-wearing,  snowy  white  Irish  linens.  "Old 
Bleach"  linens  possess  a  distinctive  charm  all  their  own,  one 
which  your  customers  will  find  hard  to  resi-t. 

The  1010  assortment  contains  some  of  the  very  best  and  mosl 

exclusive  designs  "Old  Bleach"  has  ever  offered. 

You  should  look  them  over. 

R.   H.  COSBIE,  LIMITED 


IRISH  LINEN  AGENCY 

30  WEST  WELLINGTON  STREET 


TORONTO 


"A  thing  of  beauty  and 
a  joy  for  generations" 

is  a  phrase  which  aptly  describes 
the  many  exclusive  designs  in 

Liddell's  Irish  Linens 

They  add  tone  to  any  linen  display, 
and  their  high  quality,  snowy 
whiteness  and  exquisite  finish  will 
make  an  irresistible  appeal  to  your 
customers. 

SEE     OUR     1916     RANGE 
It  Contains  Lots  of  Big  Sellers 


R.  H.  COSBIE,  LIMITED 

IRISH  LINEN  AGENCY 
30  West  Wellington  Street,  Toronto 


BATTING 


NORTH    STAR,    CRESCENT 
and  PEARL 

These  brands  represent  the 
batting  that  your  customers 
want. 

They're  made  from  long  staple 
cotton,  white  as  snow,  lofty, 
soft  and  elastic. 

They  come  in  big  batts  that 
open  out  into  strong  sheets  of 
even  thickness. 

It  pays  you  to  sell  these  brands. 


Order  of  your  Wholesaler. 
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"MATRON"  &  "MAID" 

The  World's  Best-Known  Wash  Fabrics 

"CORONA" 

and  "IDRI" 

The  best  substitutes  for 
"Matron"  and  "Maid" 
for  the  medium  and 
lower-priced  trades. 

These  famous  cloths  are  each 
identified    by    the    diamond- 
shaped  ticket  every  five  yards 
on  the  selvedge.  They  are  all- 
the-year-round  cloths,  making 
up  into  smart  washing  frocks 
for  ladies'  and  children's 
wear,  maids'  dresses,  boys' 
washing    suits,    jumpers, 
J    overalls    and    other    gar- 
ments. 

They  are  all  done  in  a  wide 
range  of  stripes  and 
plains. 

Names  of  wholesale 
houses  can  be  had 
from  the  manufacturers' 
agents : — 

TORONTO 
A.  H.  Parks,  77  York  Street 

MONTREAL 
W.  E.  Rhodes,  33  St.  Nicholas  St. 

VANCOUVER 
W.  James,  P.O.  Box  447 

QUEBEC 
E.  Hamel,  66  Rue  de  L'Eglise 
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The  W.  R.  BROCK  COMPANY  (Limited) 

TORONTO 


; 


SO  much  has  been  said  and  written  about  existing  condi- 
tions that  those  who  won't  understand  must  be  either 
deaf  or  blind.  We  merely  make  the  bold  statement  that  we 
still  have  in  each  department  many  lines  in  great  demand 
and  difficult  to  secure,  at  very  advantageous  prices  consid- 
ering manufacturers'  quotations  to-day. 

THESE  lines  we  offer  to  the  trade  so  long  as  our  stock 
of  them  holds  out,  but  make  no  guarantee  as  to  time 
limit. 

WE  extend  the  heartiest  welcome  to  all 
merchants  visiting  the  market 
whether  buyers  or  not,  earnestly  believing 
they  will  at  least  be  interested  in  what  we 
have  to  show  them. 


Warehouse:  S.W.  Corner  Bay  &  Wellington  Streets,  Toronto 
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Some  Readers'  Inquiries  We  Have  Answered 

Just  a  Few  Samples  of  the  Directions  in  Which  the  Service  Department  of  The 
Review  Furnished  Information  to  its  Readers  During  the 

Past  Month 

WHEN  you  become  a  subscriber  to  "The  Review"  this  is  part  of  the  service  you  buy.  Every  day  "The 
Review"  receives  letters  from  subscribers  stating  that  they  want  to  secure  certain  goods  but  do  not 
know  where  they  can  'be  procured.  We  have  facilities  for  procuring  information  about  new  goods, 
novelty  lines,  etc.,  and  our  Service  Department  is  at  your  disposal  at  all  times.  We  are  glad  to  be  of  any 
possible  assistance  to  our  readers,  and  requests  for  information  are  most  welcome.  Cut  out  the  coupon 
below  and  use  it  when  you  would  like  us  to  give  you  information.  The  following  are  a  few  of  the  inquiries 
received  and  answered  during  the  past  month: 


PAPER  PRESS 

Barrie,  Ont. — Where  canl  procure  a  paper 
press  and  ivhere  can  I  dispose  of  the  paper  when 
baled.     Similar  inquiry  from  Peterboro' ,  Ont. 


IMITATION  BARKWOOD 

Fort  William,  Ont. — Please  tell  me  where  1 
can  secure  bark  and  imitation  wood  grained 
paper  for  window  dressing  as  mentioned  in  your 
article  in  the  January  issue. 


BUYER  OF  WRAPPING  CANVAS 

lngersoll,  Ont. — Can  you  give  us  the  name  of 
the  best  party  to  whom  we  may  sell  some  wrap- 
ping canvas  from  around  bales,  oil-cloths,  etc., 
and  the  price  we  should  get  for  same.  Thank- 
ing you  in  advance  for  your  usual  kind  atten- 
tion. 

Answer. — Any  paper  "stock"  dealer,  such  as 
E.  Pullan,  Toronto,  pays  1  to  3  cents  per  lb., 
according  to  size. 


SHOES  MADE  TO  ORDER 

South  Porcupine,  Ont. — Will  you  kindly  give 


us  an  address  ivhere  we  could  get  shoes  made  to 
order,  or  is  there  a  firm  that  makes  shoes  to 
order  only? 


SMALLWARES,  AIR  BRUSHES 

Meaford,  Ont. — Where  can  I  procure  the  best 
ideas  regarding  smallwares  department?  What 
house  is  best  on  smallwares?  Can  I  buy  air 
brushes  in  Canada? 


MOREEN  OR  TAFFETINE  UNDERSKIRTS 

Merlin,  Ont. — Can  you  give  me  name  of  o 
manufacturer  of  ladies'  black  moreen  or  taf- 
fetine    underskirts    with    embroidered    flounce 

similar    to    goods   in catalogue?      Also 

address  of  Canadian  agents  for  the  American 
Lady  Corset. 


SERGE  MIDDY  WAISTS 

Truro,  N.S. — Will  you  kindly  give  us  names 
of  manufacturers  of  serge  middy  waists  in  Can- 
ada. 


YARDSTICKS 

Montreal,  Que- 
sticks  in  Canada? 


Where  can  we  secure  yard- 
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PLEASE  TELL  ME  WHERE  I  CAN  PROCURE, 


NAME 

ADDRESS 


Jf reitcb  iSobelttea  in  Jfabrics  far  Spring  anb  Summer 
g>tnt  out  tip  Z\)t  Eebteto'*  ^arts;  Corregpon&ent 


TOP  ROW—  LEFT  TO  RIGHT 

1.  Very  sheer  ivliite  cotton  voile;  the  stripe  formed  of  ftmall  embroidered  dots  in  blue  outlined  with 
a  hair  cord  stripe. 

2.  Sheer  white  cotton  voile  decorated  with  white  woven-in  stripe  with  embroidered  dots  of  blue  set  at 
intervals  on  each  side;  the  blue  printed  stripes  in  the  centre  and  at  each  side  of  the  black  hair  lines  do  not 
show.    This  sample  shows  woven,  and  printed  stripes  and  embroidered  dots  in  combination. 

3.  White   sheer  voile   with  woven-in  stripe  of  brick  rose  outlined  with  a  hair  cord  stripe. 

BOTTOM  ROW— LEFT  TO  RIGHT 

1.  Another  beautiful  combination  in  ivoven  and  printed  stripes,  and  embroidery.  The  embroidered 
sprig  sh.oivs  pink  berries  with  fresh  green  leaves  and  is  very  widely  s[>aced.  The  white  stripes  are  woven 
in  and  the  printed  group  stripe  is  black  and  rose. 

2.  White  voile  with  hair  cord  check;  over-check  in  black  with  embroidered  sprig  at  the  intersections  in 
rose  and  green. 

3.  Sheer  white  voile  with  tvoven-in  stripe  in  white  and  pink,  outlined  with  a  heavy  embroidered  stripe 
in  white. 


French  washable  silk  voiles  with  colored  woven-in  stripes. 

Left — Even  stripe,  white  and  a  brickish  shade  of  rose.  The  pink  stripe  is  composed  of  very  fine  hair 
lines  in  white  and  pink,  outlined  with  a  heavier  pink  stripe. 

Centre — Group  stripes  in  hair-line  and  in  pencil  effect;  powder  blue  on  a  white  ground. 

Right. — White  ground  with  very  fine  hair-line  stripe  with  centre  and  outline  stripe  of  u-hite  in  brick- 
rose. 
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Paris  Says  Wash  Silks  and  Voiles 

Outstanding  Feature  in  Fabrics  Are  Printed  and  Woven-in  Stripes  on  White  Ground 
Alpacas  With  Jersey  Cloths — Cotton  Voile  and  Organdie  for  Summer  Dresses 
— Tendency  in  Skirts  to  Accentuate  Fullness  Around  Hips 


Paris,  France 

January,  1916 


EDITORIAL  NOTE— The 

Review's  Paris  letter  this 
month  i&  of  greatest  interest 
to  buyers  of  dress  fabrics  and 
ready-to-wear,  for  what  is 
new  in  dress  fabrics  is  both 
illustrated  and.  described. 
Under  the  illustrations  will 
be  found  a  minute  descrip- 
tion of  the  attractive  novel- 
ties in  washable  silks,  and  of 
cotton  voiles.  Wool  dress  fab- 
rics make  a  short  story  and 
there  is  nothing  new  save  that 
jersey  cloth  and  alpaca  are 
being  pressed  into  service. 
Crepe  chiffon  is  the  new  fab- 
ric for  blouses  and  evening 
gowns  but  Georgette,  crepe  de 
chine,  and  other  novelty 
crepes  are  as  strong  as  ever. 
To  this  list  may  be  added  a 
growing  and  extensive  use  of 
both  silk  and  cotton  nets. 


By  our  own  Correspondent 

OUR  great  dressmakers  are  busy  preparing  for  Spring,  and  I  shall  give  you  in 
this  letter  a  few  hints  as  to  what  will  be  shown  as  the  latest  novelties. 
Shall  we  again  wear  the  crinoline?     That  is  now  the  question.     When  the 
war  broke  out  we  had  begun  to  be  tired  of  the  tight  slit  skirt,  and  now  we  are 
finding  our  Parisian  ladies  a  thousand  times  prettier  and  more  attractive  in  the 
full  skirts  of  1830. 

In  any  case,  I  do  not  believe  that  our  great  dressmakers  have  any  intention  of 
copying  exactly  the  crinoline  of  the  Second  Empire.  The  year  1916,  we  hope, — 
nay  we  are  sure, — will  be  the  one  of  final  victory,  and  it  is  certain  to  be  marked 
by  its  own  particular  and  distinctive  style. 

FULLNESS  AROUND  THE  HIPS 

T*  HERE  is  more  and  mure  a  tendency  to  accentuate  and  give  fullness  around 

the  hips.  The  new  skirts  are  very  wide  and  1  have  been  told  of  models  that 
are  six  yards  at  the  foot,  but  to  compensate  they  are  very  short. 

The  fabrics  most  in  vogue  for  tailor-mades  are  gabardines,  serges,  jersey 
cloths,  alpacas  and  poplins. 

The  jackets  will  be  made  rather  short  and  also  with  lots  of  fullness  around 
the  hips.  Collars  will  be  generally  high  at  the  back,  but  with  a  tendency  to  give 
plenty  of  open  space  at  the  throat.  It  will  be  advisable  to  be  careful  about  the 
shoulders — for  they  will  be  short — not  to  cut  them  too  large. 

For  evening  dresses,  afternoon  dresses  and  for  blouses,  crepe  de  chine,  crepe 
Georgette,  Odette  and  Yvette  will  continue  to  have  the  same  vogue  and  success. 
In  a  previous  letter  I  noted  the  appearance  ot  crepe  chiffon,  and  I  think  it  can 
easily  be  found  on  the  market  now.  Great  use  is  to  be  made  also  of  marquisette 
and  nets,  both  silk  and  cotton. 
WASHABLE  SILKS  WITH  COLORED  STRIPES 

T  AM  also  very  pleased  again  to  return  to  one  of  my  old  articles  in  which  I  was 
very  favorable  to  washable  silks,  which  have  achieved  success  at  the  present 
time.  They  promise  to  run  for  some  time  and  the  newest  patterns  show  colored 
stripes  on  the  white  ground.  I  am  sending  you  three  large  samples  of  this  fabric 
which  I  consider  absolutely  perfect.  This  material  is  woven  with  great  care  and 
therefore  is  very  strong.  The  silk  yarns  employed  are  of  the  best  qualities  and 
heavily  twisted  in  order  to  give  strength  to  the  cloth. 

Other  fabrics  in  great  demand  are  washable  crepe  de  chine,  and  washable  silk 
voile,  and  they  are  used  for  underwear  as  well  as  for  blouses  and  Summer  dresses. 
These  two  fabrics  are  quite  different  to  the  regular  weaves,  as  they  are  absolutely 
pure,  and  are  woven  very  tightly  in  order  to  obtain  greater  solidity.  Also  with 
silks  of  the  first  choice,  warp  and  filling  are  most  of  the  time  made  of  three  threads 
twisted  heavily  together.  These  silks  endure  a  special  preparation  and  finish,  so 
that  they  can  be  washed  very  easily. 
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VOILE  AND  ORGANDIE  FOR  SUMMER 

T^  OR  the  dress,  especially  for  Summer  wear,  two  fabrics 
will  obtain  — cotton  voile  and  organdie.  Cotton  voile 
will  come  in  the  plain  cloth  or  with  openwork  designs,  also 
with  colored  stripes  and  brocaded  or  embroidered  motifs. 
I  am  enclosing  a  few  samples  showing  several  designs, 
which  will  make  ravishing  dresses.  This  cloth  is  made  also 
with  colored  dots  (1830  style),  also  with  dots  and  stripes. 

Stripes  are  very  good  either  in  prints,  or  woven  in  the 
piece.  I  believe  that  they  will  keep  their  vogue  still  for  a 
long  time. 

Organdie  had  all  last  season  an  extraordinary  success 
and  you  could  not  see  any  lady  who  had  not  her  collar  oi- 
lier blouse  of  white  organdie  or  of  colored.  The  colors 
most  in  demand  are  flesh,  Joffre,  sky,  light  blue  and  helio. 
This  fabric  is  still  in  demand  and  is  worn  even  now  that 
it  is  winter. 

There  seems  to  be  a  tendency  to  see  borders  back — net 
too  wide,  about  6  inches  to  8  inches.  I  shall  speak  again 
of  this,  particularly  if  it  is  confirmed. 


TWO  TYPES  OF  PETTICOATS 

SHALL  add  again  a  few  lines  to  the  question  of  petti- 
coats of  which  I  spoke  briefly  before.  This  garment  is 
getting  to  be  of  more  importance  every  day,  and  all  our 
leaders  are  adopting  them.  Which  is  the  style  preferred? 
I  think  we  can  divide  the  style  demand  into  two  kinds,  one 
that  is  useful,  and  the  other  one  that  is  more  dressy  and 
fashionable. 

The  useful  petticoat  is  needed  for  warmth  because 
skirts  are  so  wide  and  short,  and  are  made  more  necessary 
owing  to  the  little  protection  provided  by  the  thin  silky 
hose.  This  petticoat  is  wide  enough  to  allow  its  wearer  to 
walk  easily,  and  the  pleatings  that  are  used  to  trim  give 
added  protection  from  the  cold. 

The  fashionable  one  is  often  made  entirely  of  silk  net, 
chiffon  or  lace,  and  is  distended  in  many  ways.  Other 
materials  made  up  into  fashionable  petticoats  are  taffeta, 
or  crepe  satin — two  very  supple  fabrics.  A  few  ladies  are 
wearing  them  made  of  organdie  non-opaque.  Silk  jersey 
of  which  T  spoke  in  my  previous  articles  is  also  employed 
for  this  purpose.  This  fabric  is  used  to  make  the  top  of 
the  petticoat  and  it  is  completed  by  flounces  of  crepe  de 
chine  or  chiffon  pleated  very  tightly. 

HENRI GAGNEREAU. 


Want  Tax  of  25  p.c.  on  German  Goods 

British  Chambers  of  Commerce  Get  Views  of  Members  on  Questions  of  Surtax,  Prohibi- 
tion of  Goods,  Etc.— General  Conference  Called — Canada  May  be  Invited. 


LONDON,  January  24,  (Special)  The  London  Cham- 
ber of  Commerce  is  throwing  itself  energetically 
into  a  campaign  to  arouse  the  Government  to  take 
steps  as  soon  as  possible  to  prevent  Germany  from  flood- 
ing the  country  with  her  industrial  output  at  ruinous 
prices  after  the  war.  A  short  time  ago  a  series  o 
questions  were  circulated  among  the  members  with  the 
object  of  enabling  them  to  frame  a  definite  policy  in 
regard  to  goods  after  the  war  for  the  protection  of 
British  trade.  A  meeting  has  been  called  of  the  Cham- 
bers of  Commerce  of  Great  Britain  to  be  held  on  Tues- 
day, February  29th  in  which  all  circumstances  connect- 
ed with  the  trade  war  with  Germany — which  is  recogn- 
ized as  inevitable  after  this  war  will  be  taken  up  and 
some  practical  scheme,  if  possible,  proposed  to  lay  be- 
fore the  British  Government.  After  the  British  Cham- 
ber of  Commerce  has  discussed  the  question  and  taken 
action,  it  is  possible  that  France  and  other  allied 
countries  may  be  invited  further  to  consider  the  ques- 
tion. Mention  is  made  of  including  Canada  and  Aus 
tralia,  New  Zealand  and  South  Africa  as  well  as  France. 
Russia'  Belgium,  and  Italy. 

In  replies  received  by  the  London  Chamber  of  Com- 
merce nearly  all  agree  on  the  necessitj  of  imposing  an 
import  duty  on  enemy  goods.  The  suggested  tax  is  from 
25  to  30  per  cent.  Some  feeling  was  expected  from  pro- 
nounced free  traders  on  the  ground  that  this  tax  proposal 
would  be  an  inroad  on  the  principal  of  free  trade,  but 
very  little  evidence  of  this  was  seen. 

Another  question   taken    up   was   whether   Britain   and 


her  allies  could  meet  the  demand  for  goods  if  Germany 
were  cut  off.  but  the  general  opinion  was  that  if  suffi- 
cient opportunity  could  be  afforded  to  British  manufac- 
turers for  a  period  of  at  least  five  years  this  could  be  ar- 
ranged  satisfactorily.  It  was  stated  that  more  develop- 
ment would  have  been  carried  on  but  manufacturers 
were  anxiously  waiting  to  hear  the  views  of  the  Govern- 
ment. 

Another  proposal  was  that  there  should  be  a  Min- 
ister of  Commerce  apart  altogether  from  the  Board  of 
Trade  of  which  there  has  been  much  criticism. 

Prohibition  of  Goods  Entirely 
One  of  the  questions  submitted  was  "Are  you  in 
favor  of  the  prohibition  of  any  of  the  goods  entirely 
for  a  period  of  years  after  the  end  of  hostilities?"  The 
number  voting  for  entire  prohibition  was  about  equal  to 
those  opposed  to  it.  An  average  of  five  and  a  half 
years  was  suggested    for  the  period  of  prohibition. 

No  Tax  Exempt  on  Unmanufactured  Goods 
Another  question  was  "Should  a  tax  be  imposed  OB 
raw  material  for  unmanufactured  or  partially  manufac- 
tured goods?"  The  taxation  of  raw  materials  was  not 
approved,  nor  was  it  felt  that  there  should  be  a  tax  on 
any  article  which  has  to  undergo  a  further  process  of 
manufacture  after  the  goods  arrive  in  this  country. 

Another  point  favorably  received  was  the  imposing 
of  a  license  on  every  manufacturer  of  enemy  origin 
residing  in  an  enemy  country  and  desiring  to  trade  in 
Great  Britain. 
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UP--Furs,  Carpets, Colored  Cottons,  Pins,  Etc. 

London,  New  York  and  St.  Louis  Sales  Presage  High  Fur  Prices  Next  Fall — Carpets  in 
Fifth  Advance — Another  5%  on  Cottons — Metal  Goods  Keep  Advancing 


WELL,  that  tilt  upwards  of  the  market  quotations 
has  not  lost  any  of  its  aerial  look  this  past  month. 
Id  fact  it  is  even  more  so.  Elsewhere — in  our 
Knit  Goods  Section — we  publish  a  diagram  built  upon  the 
lofty  aspirations  of  the  wool  market,  the  basis  of  so  large 
a  proportion  of  our  supplies.  The  past  month  it  has  con- 
tinued the  incline.     In  fact  there  isn't  much  that  hasn't. 

Some  had  an  idea  that  when  the  craze  for  fur  trim- 
mings eased  off,  of  course,  the  fur  market  would  slump. 
It  had  no  such  intentions.  Hence  up  will  go  furs  for  the 
Fall  of  1916,  between  now  and  the  first  of  March  when 
the  traveler  issues  forth  to  visit  you,  up  anyway  from 
20%  to  40%  on  the  finished  article.  Linens  are  getting 
firmer,  and  although  you  seem  able  to  get  in  many  lines 
at  least,  all  you  want  for  medium  orders — not  heavy  ones 
— we  still  hold  more  strongly  than  ever  to  our  advice  to 
buy  now. 

Knitted  goods  for  next  Fall  are  high  up,  a  bigger 
advance  than  last  fall  — unless  you  take  a  line  diluted 
with  cotton.  Colored  cottons  are  still  on  the  withdrawn 
list  which  is  very  ominous.  Silks,  that  look  for  a  brief 
instant,  as  if  they  had  made  a  mistake  and  were  really 
going  down,  have  repented  bravely  the  last  few  weeks. 
And  carpets  have  taken  their  fifth  rise. 

Let  us  take  furs  first,  a  relief  from  wool,  woolens  and 
linens,  our  old  friends  of  rising  careers.  Furs  had  three 
try-outs,  at  London,  St.  Louis  and  New  York.  St.  Louis 
has  developed  from  the  comparatively  small  Alaska  sales 
to  rather  impressive  proportions.  New  York,  we  should 
imagine,  became  jealous  and  must  have  its  sales  too.  Can- 
adians attended  both,  and  bought  fairly  largely  in  some 
lines,  but  the  domestic  markets  are  well  stocked  with  real 
Canadian  pelts.  The  consensus  of  prices  at  all  three 
auctions  was  an  .advance  among  the  most  desired  over 
October  prices,  and  heavy  advances  over  last  March,  when 
the  slump  was  in  full  progress.  There  had  been  some 
prophecies  that  the  threatened  falling  off  in  the  demand 
for  fur  trimmings  would  bring  fur  prices  down.  It  has 
not,  they  are.  higher  than  before. 

London  market  increases  over  last  March  are :  Wolf, 
75,  Red  Fox  40,  Wild  Cat  40,  Bear  25,  Marten  25,  Mink  10, 
Beaver  35  and  Lynx,  10  per  cent.  Otters  remained  sta- 
tionary and  White  Weasel  dropped  10  per  cent.  A  more 
detailed  report  is  given  in  the  fur  department. 


RAW  SILK  KEEPS 
ON  ADVANCING 


There  has  been  an  unprece- 
dented jump  in  raw  silk  dur- 
ing the  past  few  months.  In 
the  Japanese  market  during  the  last  half  of  January  raw 
silk  advanced  25c  to  35c  per  pound,  and  in  the  Italian 
market  the  advances  totalled  from  35c  to  50c  per  pound. 
Authorities  in  the  market  state  that  although  raw  silk  is 
at  a  very  high  figure  every  prospect  points  to  further 
advances. 


PRICES  OF  FEATHERS 
SLIGHTLY  REDUCED 


Exports  of  feathers  from  the 

Cape   show   a   big   reduction 

from  1915.    Prices  were  very 

low  during  the  early  part  of  the  year,  but  the  demand  for 

last  Spring  created  a  sudden  improvement,  and  there  was 

a   considerable    advance    especially   in    the   lower   grades. 


This    improvement    has    not    been    altogether   maintained, 
and  prices  now  are  below  those  of  last  Summer. 

In  spite  of  all  difficulties  a  large  quantity  of  goods 
have  passed  through  the  hands  of  the  dealers.  The  home 
trade  has  bought  fairly  well,  but  Paris  has  taken  only  a 
small  proportion.  Trade  is  not  active  at  the  present 
moment  but,  it  would  seem  that  prices  could  not  go  lower 
as  stocks  are  very  much  reduced. 
*         *         * 

COST    OF    DYEING    UP  From  a  British  house  was 

7s.   6d.   PER    PIECE  received   a  letter  at  the  be- 

ginning of  February  an- 
nouncing an  increase  in  woolen  goods  on  account  of  an 
advance  in  dying  charges. 

"We  can  only  accept  orders  subject  to  dyeing  prices 
remaining  as  at  present,"  they  wrote.  If  prices  are  ad- 
vanced owing  to  the  shortage  of  dyewares  we  may  he 
compelled  to  charge  such  an  advance. 

"The  reason  that  we  are  notifying  you  to  this  effect 
is  that  we  have  received  a  communication  from  all  the 
manufacturers  this  morning  informing  us  that  owing  to 
an  extra  dyeing  change  coming  into  force,  they  are  com- 
pelled to  charge  on  pieces  of  stuff  measuring  60  yards,  as 
much  as  7s.  6d.  per  piece  extra  which  you  can  readily 
understand  will  put  everything  out  of  calculation.  We 
will  of  course,  do  our  best  to  maintain  the  prices  which 
we  cable  or  write  you  out,  but  this  is  without  guarantee." 


CARPETS  UP  20  PER 
CENT.  MORE 


An  advance  of  20  per  cent. 
was  made  on  carpets  by 
British  firms  on  'the  first  of 
February — for  the  same  reasons  as  before.  This  makes 
the  fifth  advance  since  the  opening  of  the  war,  as  there 
were  four  last  year,  in  May,  August,  October  and  Decem- 
ber. The  total  of  these  increases  amounts  to  about  60%. 
A  Canadian  importer  states  that  his  orders  given  in 
May  and  June  last  were  only  sent  forward  in  part  by 
Jan.  31  of  this  year  and  on  the  whole  contract  unfilled 
the  advance  comes  into  effect.  He  will  keep  his  quota- 
tions unchanged  however,  on  all  the  stock  that  missed 
this  last  advance.  The  carpet  mills  now  are  refusing 
to  accept  any  orders  for  delivery  after  Jan.  30. 


5  PER  CENT  MORE  ON 
COLORED  COTTONS 


Prices  are  still  withdrawn 
on  colored  cottons  as  they 
have  been  for  nearly  10 
weeks  now  and  The  Review  is  informed  that  a  general 
advance  of  5  per  cent,  is  under  consideration.  Jobber^ 
are  feeling  rather  uneasy  at  the  uncertain  prices  on  re- 
peats. Dyes  are  causing  more  trouble  than  the  high 
range  of  the  raw  material. 


PINS   AND    OTHER 
NOTIONS   UP   AGAIN 


'Steel  knitting  pins,  crochet 
boxes,  dome  fastened  s  and 
pins  are  still  on  the  as- 
cending grade.  Some  sheets  of  brass  pins,  now  selling 
contain  only  100  pins  compared  with  140  a  short  time 
ago  and  200  earlier.  Of  iron  pins  'there  used  to  be  500 
as  compared  with  365  to-day.  In  mending  wool  the  old 
2  for  5c  cards  sell  for  5  cents  now. 

Continued  on  page  18. 
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The  Sweet  Oil  of  New  York's  Credit  System 

Careful  in  Ascertaining  Reliability  of  Customer — Follow-Up  Efforts  to  Enforce  Payment 
— Where  a  "Collector"  Becomes  Transformed  Into  an 
"Adjuster" — Deposit  Accounts 

By  a  Staff  Correspondent 


AMONGST  a  host  of  subjects  that  an  editorial  visit 
to  New  York's  departmental  stores  suggests,  and 
which  will  be  covered  in  their  turn,  along  with  an 
even  gTeater  variety  of  "forms,"  some  of  the  practices 
in  regard  to  credit  customers  will  be  touched  on  briefly.  It 
was  stated  in  last  issue  that  many  of  the  largest  stores 
there  seemed  eager  to  do  a  credit  business;  preferred  it 
even  to  what  we  in  Canada  for  the  most  part  hold  up  as 
our  ideal,  the  Cash  transaction. 

Mr.  Louis  Gimbel,  one  of  the  genial  heads  of  Gimbel 
Bros.,  an  offshoot  strange  to  say  of  Philadelphia,  just  as 
Wanamaker's  is,  when  asked  by  The  Review  why  so  much 
credit  business  was  done  said  with  emphasis:  "It's  a  con- 
venience not  an  accommodation." 

In  other  words,  the  stores  do  not  go  on  the  principle 
that  people  haven't  the  money  and  need  time  to  pay,  but 
that  it  is  more  convenient  for  a  woman  to  say  "Charge 
It"  than  to  "bother"  about  change.  And — they  buy  far 
more  under  a  credit  system. 

Which,  most  of  us,  will  grant. 

Consulting  Banks  or  Financial  Agencies 

In  a  city  the  size  of  New  York,  where  it  is  so  ■ 
for  a  customer  to  disappear — leaving  bills  unpaid — un- 
usual care  must  be  taken  to  see  that  the  "account"  is 
"good."  If  a  person  applies  for  credit  usually  a  bank 
or  a  financial  agency  is  consulted,  or  at  least  a  careful 
inquiry  made  as  to  the  eligibility  of  the  applicant.  Then. 
as  a  rule,  a  limit  is  set  to  the  amount  of  credit  that  is 
allowed. 


How  are  the  clerks  to  know?  No  one  is  allowed  to 
accept  a  charge  order — if  the  goods  are  to  be  taken  away  — 
without  consulting  either  the  Aisle  Manager  or  the  Credit 
Office.  The  latter  is  done  either  by  phone,  or  at  each 
wrapping  (or  "inspectors")  desk  a  list  of  the  numbers  of 
all  credit  customers  is  kept,  running  say  from  1  to  10,000 
or  100,000  to  110,000  or  120.000,  and  so  on,  each  credit 
customer  being  given  a  number  as  soon  as  she  is  placed 
on  the  list.  If  the  number  is  not  crossed  off  the  list,  her 
credit  is  considered  good.  Or,  as  mentioned  before,  some- 
times she  carries  a  coin  or  disc  about  the  size  of  a  50-cent 
piece  with  her  number  on  it,  and  this  she  presents. 

If  the  goods  are  Sent,  the  sales  slip  is  forwarded  usu- 
ally to  the  Credit  Office  and  O.K.  'd  before  the  goods  are 
sent  out. 

Where  a  Disc  is  Lost 

If  it  is  found  that  a  disc  La  Lost  the  Dumber  is  checked 
off  at  all  the  wrapping  desks  and  if  the  disc  is  presented 
it  is  collected.  Legal  decisions,  however,  have  been  given 
upholding  the  liability  of  the  family  who  lent  the  disc  for 
any  amount  ordered  by  the  person  to  whom  it  was  lent; 
or  the  liability  of  a  parent  for  a  child's  purchases,  if  he 
or  she  carries  the  disc. 

The  Credit  Department  is  specially  organized  to  collect 

accounts.    These  are,  as  a  rule,  sent  out  once  a  month  but 

it  is  not  unusual  for  an  account  to  be  paid  only  twice  or 

once  a  year.     (What  about  the  interest  on  the  investment 

in  such  a  case?  asks  the  anti-credit  man  very  pertinently). 

The  customers  arc  given   time  to  meet  the  bill  and  the 

pressure  is  very  srcntle  at  first.     ,_     ,.        ,  „ , 

((  ontmued  on  page  18.) 


tuplicition  lo  GIMBEL  BROTHERS.  NEW  YORK,  for  Emolument 

Answer  all  questions  fully  without  reserve 

What  poidioa  do  you  apply  I  ■'  ■' 

Age.  if  under  twenty   our  Marr-ed   Of    MBffe  > 

]<  your  h*»1lh  good  )  Salary  etpeeted  ) 

J  I-,.  employed  by  '  .-nbel  Brother. -New  York 

Portion  held  > 


Give  Mine  of  Afonrt        I   Y"eu 

lul   employe:  From  I  19 

Addreu  of 

but  employer  To  19 


Reuoo  lot  leaving  t 
f™  reference  > 


B  it  libcty  to  tend  to  , 

•me.  and  addiexa  of  oil  your  other  employer. 


N.mr                                                                                                                   Fio« 

19 

AMif-                                                                                         To 

19 

IW 

From 

1* 

Addreu 

To 

19 

IW 

FM 

19 

Addtc. 

T. 

19 

Are  the  above  named  ALL  ihe  i.la*e*  where  you  hare  been  employed  > 
If  nevei  employed,  to 


Application  for  advancement  will  be  considered  only  after  merlto- 
rlous  service  sufficient  to  warrant  It. 

I  have  antwrrcd  the  above  quemon.  without  reservation  and  il  engaged,  agree  at  follow*. 
I.  To  conform  to  the  rule,  of  the  Home 

2  My  eng«Krmenl  tan  be  terminated  at  any  time  at  either  paily't  option,  hut  I  •hall  be 
entitle  I  |o  (ompfinjition  only  up  to  the  lime  my  employment  n  >o  terminated:  it  it  undmlood. 
however,  thai  if  not  other  wi.e  Irimtnaled  my  engagement  thall  eiptre  tl  I  am  abtent  Irom 
duly  through  accident  or  11 V mil m  three  contecutive  month.  o(  more. 

3  I  ton.idet  it  my  duly  lo  report  in  w.cmg  or  other*,,*.  b»  .ci  or  conduct  of  my  lellow 
employee,  thai  I  tonucer  prejudicial  lo  the  inle.r.l.  .1  gimbel  Brother..  New  York 


I    I 


eby  age. 


t  of  Bald  firm. 


ortgago,  tranafer  or  sell 
>  of  Gimbel   Brothers.   New   York, 


Nam*  fa  /„!! 
Rrn./rn.  e 


NEW  YORK  FORMS 
The  form  on  the  left  is  one 
filled  in  by  applicants  for  em- 
ployment, and  the  questions 
asked  by  the  firm  of  Gimbel 
Bros,  will  be  interesting  to  study. 
On  the  reverse  is  a  form  for  the 
Employment    B  n  r  c  a  u,    w  i  t  h 

blanks  for  M 

is  engaged  as   

in  Dept Salary 

per  week Signed 

Approved    Registered. 

Employee's  number Ref- 
erences sent  for  

References   left    

Form  2  is  used  by  Saks  &  Co. 
when  a  claim  is  made  of  goods 
not  delivered.  On  the  back  are 
blanks  for  Express  Co.  or  Route 
No.,  Sheet  No.,  Crew,  Mail,  Re- 
gistered, Special  Messenger.  On 
wrong  address  Report,  Sales- 
book,  Clerk  No.,  etc.,  Error  due 

to  Dept.  No Clerk  No 

Final  Disposition,  Remarks  and 
Suggestions. 


&aka  $c  (Emnpang. 

BUREAU    Or    ADJUSTHtMTS. 


csipuiit  no.    p     16300 


NAME  AND  COMPLETE  ADDRESSOIVEN  FOR  DELIVERY 


Date  f  Pnrc»a.e_ 
Was  it  charted  1 

Was  it  paid  ? 

tt'u  it  C.  O.  D.  ?— 
Was  it  talent 


.     Amuot  of  Claim _— 

.It'll  it  bought  OD  Transfer  h_ 


Waa  il  a  Mail  Onkr  L, 

Was  il  sent  J 


GOOD*— Stale  kind,  quantity,  aire,  color,  prior,  &c 


Any    otiiajr    mrormatlon    that    will    aid    In    ndjuotln,    olalm 


Customer's  'Phone   No. . -^— ^— — ^^^— ^^^— 

TRACER-Do  not  (ail   to  ask    (oc   all  t»|>  and  check*  pertainta*   to 
purchase  and  wrili  til  Ht  JrtlUl  if  >•»  "*"*  —  '*  ****  «/'•"  '*+. 

fcakfl  &  Company. 


14 


Launching  a  Spring  Fashion  Show 

An  Event   That   Well   Conducted   Establishes   a   Store's   Prestige  -  -  Suggestions   for 
Displaying  Garments,  Publicity,  Window  Trims,  Etc.— 
Special  Stunts  That  Help. 

Written  specially  for   The  Review  by  C.  J.  Nowak. 


FASHION  shows  have  become  one  of  the  most  import- 
ant features  of  the  larger  stores  throughout  the 
country.  Fashion  shows  can  be  summarized  under 
two  headings:— First  the  store  that  launches  its  own 
show,  and  second,  a  number  of  stores  that  launch  their 
show  in  a  co-operative  manner,  assisted  by  the  Board  of 
Trade  or  dry  goods  man's  association,  and  the  city  offi- 
cials. 

The  Spring  Fashion  Show  as  described  in  tins  article 
is  especially  suitable  tor  stores  who  wish  to  hold  a  fashion 
show  by  themselves.  But  in  the  event  that  several  mer- 
chants wish  to  carry  out  a  co-operative  show  a  few 
changes  will  be  necessary  which  will  be  mentioned  further 
on  in  this  article. 

Your  Store  as  a  Style  Authority 
A  Fashion  Show  is  planned  and  carried  out  with  two 
ideas,  first  to  establish  a  reputation  in  your  town  with 
the  fact  that  your  store  is  a  style  authority,  impressing 
the  public  that  you  are  the  merchant  w-ho  knows  the 
latest  and  most  correct  fashions  and  how  to  show  them. 
Secondly,  to  keep  scores  of  women  in  your  city  who  in- 
variably go  to  the  larger  fashion  centres,  from  buying  the 
bulk  of  their  wares  away  from  home.  This  cannot  be  ac- 
complished unless  the  foregoing  fact  is  established.  This 
is  one  of  the  biggest  and  most  difficult  problems  which 
you  have  to  overcome.  A  woman  will  spend  money  freely 
for  merchandise  if  she  is  assured  that  it  is  exclusive 
and  of  the  latest  style,  and  naturally  she  turns  to  the 
store  that  enjoys  a  reputation  for  handling  this  kind  of 
goods. 

It  is  needless  to  say  that  you  want  this  trade  kept  at 
home  and  putting  on  a  Spring  Fashion  Show  will  help  to 
bring  the  desired  results.  The  problem  must  be  faced 
frankly.  To  women  who  believe  that  only  merchandise  in 
the  stores  of  the  larger  cities  is  correct,  your  reputation 
for  honesty  and  fair-dealing,  good  values,  services,  etc., 
is  not  enough.  You  must  establish  an  unquestionable 
reputation  so  that  you  can  compete  with  the  stores  of  the 
large  fashion  centres.  You  must  become  known  as  an  un- 
failing authority  in  style.  This  subject  must  lie  studied 
by  the  merchant,  by  the  advertising  man,  and  by  the 
display  man,  as  well  as  the  quality  and  price  of  the  gen- 
eral line  of  merchandise. 

The  date  of  the  Spring  Fashion  Show  will  naturally 
vary  in  the  various  communities.  Easter  is  naturally  the 
psychological  time  for  managing  the  Spring  Fashion 
Show,  as  invariably  the  purchase  of  Spring  apparel  is 
made  at  this  time.  As  soon  as  the  date  has  been  decided 
upon  it  is  necessary  to  lay  definite  plans,  appoint  re- 
sponsible managers  and  proceed  with  staging  the  display. 

Definite  Plans  Necessary 

First  select  a  manager  for  the  Fashion  Show — an  in- 
dividual with  a  strong  personality  must  be  in  complete 
control, — and  let  there  be  an  understanding  among  all  de- 
partments of  your  store  at  a  general  meeting  who  this 
manager  is,  that  all  business  is  transacted  through  his 
hands.  The  proprietor  himself  may  be  the  manager  or 
the  management  may  be  left  to  the  advertising  and  dis- 


play man.  All  friction  must  be  avoided  to  make  the  sIioa- 
a  success,  otherwise  many  details  will  miscarry  or  be  for- 
gotten and  the  show  will  be  crude  and  lacking  in  effec- 
tiveness. 

Publicity  of  the  Show 

The  newspaper  and  general  publicity  of  the  Spring 
Fashion  Show  must  be  complete.  There  are  many  ways 
of  securing  free  publicity  in  the  newspapers  in  general 
newspaper  write-up,  a  subject  that  will  naturally  require 
tact  and  different  methods  in  various  communities.  The 
paid  advertising  of  the  store  should  be  most  carefully 
planned  by  the  advertising  man.  Engraved  invitations 
can  be  sent  to  your  customers  assuring  them  of  select 
seats,  whereas  the  general  public  come  by  other  methods 
of  invitation. 

Using  Moving  Picture  Shows 

An  effective  method  of  announcing  the  Fashion  Show 
can  be  done  by  having  a  slide  made  and  used  before 
performances  by  various  moving  picture  houses.  An  out- 
of-town  mailing  list  might  also  be  used  with  the  announce- 
ment. Some  arrangement  should  also  be  made  with  the 
various  railroads  to  accommodate  out-of-town  customers 
if  possible.  Stores  who  are  in  the  habit  of  offering 
premiums  or  rebates  might  use  that  method  effectively 
for  out-of-town  customers  whereby  their  traveling  ex- 
penses might  be  defrayed  in  coming  to  the  Fashion  Show 
in  the  event  that  certain  merchandise  is  purchased. 

Space  of  Fashion  Show 

In  the  event  that  the  store  has  a  suitable  space  which 
gives  the  necessary  seating  capacity,  an  appropriate  stage 
can  be  built  under  the  supervision  of  the  display  man. 
The  sketch  that  accompanies  this  article  gives  a  splendid 
idea  how  an  inexpensive  stage  can  be  constructed  for  a 
Spring  Fashion  Show.  It  is  also  advised  to  have  a 
promenade  or  runway  down  one  or  two  sides  of  the  spec- 
tators so  that  all  models  can  be  closely  viewed.  Count 
on  a  large  attendance  and  make  provision  accordingly. 
In  the  event  that  the  store  has  not  the  space  to  seat  a 
reasonable  amount  of  customers,  it  is  advised  to  rent  a 
hall  or  best  yet  to  secure  the  opera  house  for  this  pur- 
pose. While  an  opera  house  does  not  give  as  close  an 
inspection  of  the  models  as  would  be  desired  the  models 
can  be  seen  later  at  the  store  and  also  in  the  show  win- 
dows. 

Securing  Suitable  Models 
It  is  recommended  to  secure  suitable  models  at  an 
early  date.  If  possible  secure  professional  models;  pro- 
viding that  this  cannot  be  done  it  will  be  necessary  to 
use  the  best  suited  girls  in  the  store  or  in  the  town, 
trained  and  drilled  beforehand  in  posing  by  some  one 
in  the  suit  or  corset  department.  It  might  be  well  to 
secure  the  services  of  a  chorus  from  a  musical  show  who 
might  possibly  be  in  or  nearby  at  that  date  or  plan 
your  fashion  show  that  it  will  fall  on  such  a  date  that 
a  company  might  be  in  your  city  or  vicinity.  In  this 
manner  added  publicity  can  be  secured  by  advertising 
the  fact  that  all  gowns  will  be  shown  on  models  from 
such  and  such  a  company. 
(Continued  in  Equipment  and  Display  Section,  page  82) 
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Co-operation  of  Local  Merchants 

General  Review  by  Secretary  of  Hamilton  Board  of  Trade  Covers  Arrangements  Entered 
Into  by  Hamilton  Merchants — Second  Article  on  This  Helpful  Experience 

Special  to  The  Review  by  a  Traveling  Staff  Writer 


SOMETHING  has  been  said  on  one  or  two  occasions 
lately  of  the  results  obtained  by  the  retail  merchants 
of  Hamilton 'through  co-operation.  Much,  however, 
remains  to  be  said  and  it  all  points  to  the  advantages  that 
can  be  secured  by  merchants  in  other  places  where  there 
is  not  any  more  rivalry  in  business  than  in  Hamilton,  get- 
ting together  and  adopting  some  general  and  common 
policy  that  will  remove  a  number  of  abuses  that  have 
crept  in  in  their  relations  with  the  public.  Again  the  Re- 
view wishes  to  emphasize  the  fact  that  this  co-operation 
does  not  affect  in  the  slightest  the  natural  healthy  com- 
petition that  should  exist  between  local  merchants  nor 
does  it  lessen  the  exercise  of  the  individual  and  initiative 
of  the  merchant.  What  it  does  do  is  to  remove  needless 
causes  of  loss  to  the  merchant  and  discontent  amongst 
customers,  as  well  as  embarrassment  to  the  retailer,  and 
leaves  them  more  free  to  give  their  attention  to  the 
natural  development  of  their  own  business. 

Let  us  look  at  these  results  through  the  eyes  of  the 
secretary  of  the  Board  of  Trade,  as  supplied  by  him  in  his 
annual  report  issued  during  the  past  month. 

He  mentions  (1)  an  arrangement  for  uniform  Spring 
and  Fall  openings,  and  the  opening  of  stores  in  the  even- 
ing during  the  Christmas  season,  as  having  been  satisfac- 
torily settled. 

2.  A  newspaper  campaign  to  create  public  sentiment 
in  favor  of  early  Christmas  shopping.  This  met  with  a 
"splendid  response."  Items  were  supplied  to  the  news- 
papers and  published  free  of  charge. 

3.  Repeated  warnings  through  the  press  to  shoplifters, 
pocket  thieves,  etc.  Pocket  thieving  during  rush  hours 
was  never  less  in  evidence.  The  newspapers  were  asked  to 
put  in  a  few  items  that  the  dry  goods  stores  were  co- 
operating along  this  line,  and  this  seemed  to  have  the  de- 
sired effect,  without  the  engagement  of  any  extra  detec- 
tives so  far  as  is  known. 

4.  The  influence  of  the  branch  was  exercised  to  induce 
the  farmer  to  concentrate  on  Thursday  23rd  as  the  Christ  - 
mas  market  day. 

5.  An  appeal  to  the  mayor  resulted  in  improved  il- 
lumination in  the  business  section  of  the  city. 

6.  Measures  taken  to  discontinue  the  discount  system 
proved  effective  and  successful.  This  has  already  been 
described  in  detail  in  The  Review. 

Co-operation  of  Wholesale  Houses 

7.  Activity  on  the  part  of  the  branch  insured  the  co- 
operation  of  wholesale  houses  in  discouraging  the  practice 

of  selling  goods  at  retail  at  branch, offices,  and  the  selling 
of  goods  at   wholesale  to  employees  of  retail  stores. 

8.  Application  to  the  license  inspector  re  transient 
traders  resulted  in  an  assurance  that  the  by-laws  refer- 
ring to  this  class  of  vendors  would  be  rigidly  enforced. 

0.  Information  provided  by  the  branch  resulted  in 
publicity  being  given  to  activities  in  the  leading  trade 
journals,  among  those  being  the  Dry  Goods  Review. 

10.  Question  of  refund  and  exchange  has  been  dis- 
cussed and  plans  formulated  for  early  adoption.  This  is 
along  the  lines  of  charging  a  discount  fur  piece  goods 
brought  back  to  be  exchanged  where  it  is  shown  that  no 
fault  rests  with  the  store.  This  point  will  be  decided 
upon  and  will  be  announced  later  in  The  Review. 


id 


Charitable  Solicitations 

11.  Initial  steps  have  been  taken  which,  it  is  hoped, 
will  lead  to  the  development  of  a  well  defined  system  for 
the  regulation  and  restriction  of  charitable  solicitations. 
The  proposal  here,  as  The  Review  understands  it,  is  that 
the  secretary  of  the  board,  or  someone  else  will  draw  up 
a  list  of  institutions  which  the  merchants  consider  worthy 
of  their  support,  and  if  any  others  make  application  to 
them  thej'  can  refer  them  to  the  secretary  of  the  board, 
and  if  they  are  not  on  the  list  and  it  is  deemed  inadvis- 
able to  support  them  the  merchant  will  simply  inform  the 
solicitor  that  the  board  as  a  body  lias  decided  not  to  place 
their  name  on  the  list.  In  this  they  can  all  refuse  and  any 
nne  store  will  avoid  any  discrimination  being  exercised 
against  it.  The  secretary  in  closing  his  report  notes  the 
harmonious  feeling  that  lias  existed  amongst  members  of 
the  dry  goods  section  during  the  last  year. 

There  is  a  point  worth  noticing'  here  that  the  chairman 
\\;i-  one  who  was  not  identified  with  any  of  the  stores, 
and  therefore  might  be  supposed  to  exercise  the  position 
of  an  independent  referee  in  cases  of  differences  of  opin- 
ion that  might  arise. 

How  Fares  are  Refunded. 

One  other  point  might  be  explained  further  here,  that 
of  refunding  tares  to  out  of  town  customers  as  practised 
uniformly  by  these  merchants. 

The  arrangement  covering  the  return  of  railway  fares 
provides,  of  course,  that  a  customer  must  buy  a  certain 
amount  before  the  fare  is  refunded.    The  table  runs  thus: 

10  miles  requires  $10  purchase. 

15  miles  requires  $15  pnehase. 

20  miles  requires  $20  purchase. 

25  miles  requires  $25  purchase. 

35  miles  requires  $35  purchase. 

45  miles  requires  $45   purchai 

4")  to  75  miles  requires  $60  purchase. 

75  to  100  miles  requires  $75  purchase. 
That  is,  if  a  customer  comes  in  eight,  nine  or  ten 
miles,  and  buys  $10  or  more  in  goods  at  the  one  store, 
she  is  allowed  five  cents  a  mile  of  a  refund.  40.  45  or  50 
cents,  according  to  the  distance  her  return  ticket  shows 
she  has  come. 

If  she  lias  traveled  11  to  20  miles,  and  buys  $20  worth, 
she  is  allowed  ^>^>  cents  to  $1  of  a  refund.  If.  however. 
-he  buys  only  $10  worth  (or  under  $20)  *he  is  entitled 
only  to  the  10  mile  payment  or  50  cents. 

If  she  conns  in  45  miles,  she  must  buy  $45  worth 
before  being  allowed  five  cents  a  mile  on  the  full  distance. 
For  anything  bough!  under  $4.">  and  over  $10  she  is  allow- 
ed only  five  cents  per  mile  for  the  distance  to  which  the 
amount  entitles  her,  if  $35  then  $1.75.  if  $25,  a  refund  of 
■*1.25.  and  so  on.  The  5-cent  a  mile  rate  is.  of  course,  the 
usual  3  cents  a  mile  with  1-5  off  for  a  return  ticket. 

This  looks,  roughly  speaking,  like  a  refund  of  5  per 
cent,  on  all  outside  purchases,  that  is  50  cents  on  a  $10 
purchase.  However,  it  averages  much  less  than  that.  For 
instance,  if  a  lady  comes  in  10  miles  and  buys  $10  worth 
she  s'ets  50  cents  back,  but  if  she  buys  $20.  or  $30  or  $50 
worth,  she  does  not  <ret  $]  or  $1.50  or  $2.50  back,  but  onlv 
5  cents  a  mile  on  her  return  ticket,  that  is  50  cents.  Tt  is 
literallv  a  fare-refunding  scheme  and  no  more. 


Devices  of  Other   Merchants 


TURNING  FARMERS  OVER  TO  GROCERS 

DUNNVILLE,  Ont.,  Feb.  3rd,  (special)— A  number 
of  merchants  who  secure  a  good  deal  of  their 
trade  from  the  country  districts,  have  found  diffi- 
culty in  dealing  with  the  receipt  of  produce,  butter,  eggs, 
etc.,  from  farmers.  'This  is  particularly  the  case  where 
there  is  not  an  active  collection  of  produce  by  the  whole- 
sale houses  of  the  larger  cities  as  there  is  in  some  dis- 
tricts. These  agents  collect  practically  the  whole  amount 
of  goods  that  are  on  hand.  In  this  case  the  general  mer- 
chant or  produce  man  has  little  offered  him  by  way  of 
exchange.  However,  in  the  County  of  Haldimand  there 
is  a  good  deal  of  butter,  eggs,  apples,  etc.,  that  are 
brought  in  to  the  stores  and  the  firm  of  F.  R.  Lalor,  a 
man  who  is  also  the  head  of  a  large  canning  industry, 
interested  in  a  knit  goods  industry  and  who  started  in 
business  life  in  a  grocery  store  have  for  a  number  of 
years  found  themselves  in  the  same  position  as  most 
merchants  in  connection  with  farm  produce.  One  of  the 
points  that  caused  trouble  was  the  difference  in  price 
that  had  to  be  paid  between  the  products  of  one  farmer's 
wife  and  another,  better  quality  getting  of  course  the 
higher  price,  but  another  woman  who  thought  hers  just 
as  good  had  to  be  paid  a  smaller  amount.  Then  there 
was  the  difficulty  in  keeping  track  of  the  individual  lines 
bought  to  see  whether  the  amount  received  for  them  cov- 
ered the  cost  and  labor  of  handling.  Handling  the  goods 
also,  particularly  varied  lines  which  come  into  a  town 
where  there  is  a  canning  factory  or  a  place  where  wool  is 
bought,  always  takes  up  considerable  time.  Altogether 
those  in  charge  of  the  Lalor  store  were  quite  ready  for 
any  solution  or  any  suggestion  that  would  rid  them  of  the 
trouble  and  difficulty  surrounding  the  handling  of  this 
produce  from  their  farmer  customers. 

Sell  to  Grocery  and  Get  Dry  Goods  Due  Bills 

An  idea  that  was  suggested  was  to  hand  this  over 
to  one  or  two  of  the  local  grocery  stores  of  the  town. 
This  was  done  and  it  has  worked  out  very  successfully. 
When  a  man  comes  with  produce  thev  just  tell  him  that 
so-and-so  will  buy  his  goods  and  will  give  him  a  due 
bill  on  Lalor 's  for  the  amount  of  his  goods.  As  a  rule 
a  larger  price,  one  or  two  cents  a  dozen,  or  pound,  is 
allowed  in  cases  where  the  sum  is  traded  out,  in  stock. 
This  is  a  generally  recognized  rule  in  most  places  al- 
though some  merchants  contend  that  the  man  who  takes 
out  goods  in  stock  should  not  receive  any  more  for  his 
produce  than  the  man  who  is  paid  cash.  However,  the 
majority  are  quite  willing  to  waive  this  point.  The 
farmers  come  with  their  due  bills  then,  and  get  goods 
at  the  Lalor  store.  Sometimes  the  full  amount  is  not 
taken  out  either  at  the  Lalor  store  or  at  the  grocery,  and 
then  cash  payment  for  the  balance  is  made  the  farmer. 

Dry  Goods  Store  Buys  from  Grocer 
So  far  as  checking  up  between  the  two  stores  is  con- 
cerned this  might  be  done  on  a  basis  of  payment  of  cash 
by  the  grocer,  but  he  would  naturally  want  some  com- 
mission for  handing  over  business  to  the  dry  goods  store. 
In  the  ease  of  the  Dunnville  arrangement  there  is  a  plan 
whereby  due  bills  presented  by  the  farmer  are  taken  out 
in  groceries  by  members  of  the  firm  or  employees  in  the 
Lalor  store.  Where  there  is  a  limited  amount  of  busi- 
ness between  the  two  this  could  be  easily  arranged  and 
the  profit  on  the  groceries  would  be  considered  as  re- 
imbursement to  the  grocer  for  the  trouble  in  handling 
the  produce  for  the  farmers.     This  of  course   would  be 


in  addition  to  t lie  profit  he  would  make  in  the  turnover 
of  their  goods  afterwards. 

This  system  of  handing  over  the  produce  business  to 
the  grocery   store  is   suggested  to  other  merchants  as  a 
means  of  getting  over  the  difficulty. 
*  *  * 

MATTING  INSIDE  THE  ENTRANCE 

A  very  useful  and  inexpensive  addition  to  a  store  these 
winter  days  is  matting  running  inside  from  the  outer  door 
for  several  yards  and  covering  the  width  of  the  entrance. 
The  Review  noticed  this  in  one  or  two  stores  and  it  was 
regarded  as  a  real  comfort  by  the  customers,  in  addition 
to  saving  the  floor  of  the  store  from  becoming  tracked  up 
by  muddy  feet  during  the  milder  winter  days. 

-*         #         * 
A  GUESS  ON  HANDKERCHIEFS 

Herbert  Snell,  Ltd.,  of  Moose  Jaw,  Sask.,  are  adver- 
tising what  they  call  a  "double  inducement." 

"Why  Not  Spend  Your  Dollar  Where  There  is  a 
Double  Inducement?"  they  ask.  "Buy  it  at  Snell 's.  You 
not  only  receive  a  full  dollar's  worth  in  quantity,  but  in 
quality,  besides  a  coupon  with  every  dollar  purchase  which 
entitles  you  to  guess  on  the  number  of  handkerchiefs  in  our 
window. 

"Every  kerchief  can  be  seen.    Count  them. 

' '  See  $280  Limoges  Dinner  Set  Free  to  the  First  Near- 
est Guess.     Be  sure  and  fill  in  date  and  time  on  every 

coupon." 

*         *         * 

THREE  RAILWAYS  IN  HOLIDAY  DISPLAY 

A  rather  novel  display  was  made  in  the  window  of 
J.  F.  Cairns  of  Saskatoon,  recently.  The  goods  shown 
were  those  that  might  be  needed  for  holidays  taken  in  some 
other  climate  than  the  rather  cold  one  of  that  city  and 
Province  during  winter  and  referred  to  the  Western 
Coast — British  Columbia  or  the  United  States,  under  the 
shadow  of  the  mountains.  The  display  of  goods  came 
from  every  department  that  caters  to  the  holiday-making 
public  and  included  articles  of  clothing,  hand  bags  and  all 
the  other  accessories  for  ladies  and  men  which  go  to  make 
traveling  comfortable  and  pleasurable.  One-third  of  the 
entire  windows  from  the  main  entrance  to  Second  Avenue, 
was  given  up  to  each  of  the  three  railways,  the  C.  P.  R., 
the  C.  N.  R.  and  the  G.  T.  P.  Each  of  these  was  repre- 
sented by  large  carbon  prints  of  some  of  the  most  attrac- 
tive spots  in  British  Columbia,  snow  capped  mountain 
peaks,  lovely  valleys,  well  stocked  streams  for  the  angler, 
and  in  addition  printed  matter  which   was  used  for  the 

guidance  of  tourists. 

»        *        * 

TALKING  OF  DYES  IN  ADS 

In  order  to  make  the  best  of  a  bad  situation  Goodwins 
of  Montreal,  are  utilizing  the  scarcity  of  dyes  for  a  lead- 
ing ad. 

GOODWIN'S 
Dye  Difficulties 
You  have  heard  of  the  difficulty  of  get- 
ting goods  that  have  been  dyed  with 
Aniline  dyes.  In  very  few  cases  can  we 
depend  on  the  colors  of  recently  manu- 
factured goods,  but  when  we  guarantee 
dyes,  you  can  take  our  word  for  it  that 
'  thev  will  be  satisfactory. 
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Review  of  the  Latest  Market  Conditions 


FURS,    CARPETS,    COLORED   COTTONS,   PINS,   ETC. 
(Continued  from  page  13) 

WOOLEN  GLOVES  A  shortage  is  feared  in   the 

VERY  SCARCE  year's      supply     of     gloves. 

American  leather  suitable  for 
making-  domestic  Hue  goods  has  advanced  from  25  to  75 
per  cent,  with  a  resultant  advance  of  15  per  cent,  in  the 
finished  article.  The  greatest  shortage  is  feared  in  woolen 
gloves.  The  fine  imported  grades  were  only  reached  here 
in  limited  qualities.  Predictions  as  to  deliveries  and 
prices  are  impossible  as  many  mills  refuse  orders  alto- 
gether and  in  cases  where  orders  are  accepted  no  prices 
are  named,  the  proviso  usually  being  added  that  goods  will 
he  paid  for  at  ruling  price  on  date  of  delivery. 

*  *         * 

FIFTH  ADVANCE  IN  A    large    importer    of    linen 

LINEN  THREAD  threads    announces     another 

advance  the  fifth  in  the 
last  18  months.  The  advance  now  amounts  to  nearly 
50  per  cent.  There  has  been  a  big  demand  for  linen 
thread  for  saddlery  and  other  Government  orders. 

"Values  still  tend  upward,"  is  the  report  on  the 
linen  markei  Prom  Belfast.  The  Russian  fort  of  Arch- 
angel is  closed  huf  several  cargoes  got  out  before.  The 
market  last  month  had  reached  the  highest  point,  as 
shown  by  these  comparisons  for  250  tow  wefts: 

1912— January    5s,  LOVfed. 

191.1 — September    7s.       3d. 

1914 — January    7s.    4*  ■_,<!. 

1915— January    lis    4Ud. 

lOlfi     January 15s.        3d. 

*  *  * 

The  Manchester  market  in  raw  cottons  reached  its 
highest  point  last  month  on  American  Middling  cotton, 
showing'  a  steady  advance  weekly  since  October,  Yarns 
generally  showed  a   continual  advance. 


THE  SWEET  OIL  OF  NEW  YORK'S  CREDIT  SYSTEM 

(Continued  from   page  14) 

A  Neat  Suggestion  for  "Adjustment." 

A  rather  neat  form  is  used  by  one  of  the  Credit  Man- 
agers as  lie  explained  it  to  The  Review,  lie  instanced  a 
case  where  the  customer  had  ignored  several  "hills."  Then 
he,  as  a  special  officer,  began  to  act.  He  sends  ouf  a  brief 
notice  signed  by  his  own  name  as  credit  manager.  Tt  reads 
as  follows : 

"The  enclosed  statement  has  been  referred  to  the 
writer,  who  wishes  to  enquire  as  to  whether  any  ad- 
justment is  necessary  that  prevents  settlement  at  this 
time." 

Note  the  term  "adjustment."  It  is  the  mosi  effective 
word  this  manager  ever  tried.  An  "adjustment"  contains 
a  mild  suggestion,  that  perhaps  the  store  has  made  a  mis- 
take and  that  the  bill  is  too  high,  and  that  this  was  the 
reason  for  the  delay.  When  presented  personally  it  takes 
the  "stinu"  away:  it  is  not  an  ordinary,  everv-day  "col- 
lector"  coming,  but    an   "adjuster!" 

"No,  flie  bill  is  all  right;  and  1  had  intended  paying 
it;  I  will  pay  pail  of  it  now,  and  the  rest  "     — . 

This  brief  little  note  is  the  Sweet  Oil  of  the  Credit 
Manager's  system. 

If  bills  are  ignored,  suit  is  entered  and  pressed.  Some- 
times detectives  are  employed  to  ferret  out  a  family  who 
"fly  by  night"  on  the  theory  that  "Tt  is  easier  to  move 
than  to  pay  rent      or  bills." 


"On  the  whole,  however,"  remarked  one  manager,  "we 
lose  only  a  very  small  fraction  of  one  per  cent. — a  very 
small  fraction." 

Macy's  do  not  give  credit;  they  take  Deposit  Accounts, 
and  pay  4  per  cent,  on  all  balances,  and  allow  a  2  per  cent. 
bonus  on  the  total  amount  of  the  purchases  during  the 
year.  They  claim  they  can  sell  3  or  4  per  cent,  more 
cheaply  than  the  Credit  stores.  Their  D.A.  business,  at 
any  rate,  is  very  large. 

Deposit  Accounts,  however,  have  not  been  a  success  in 
Canada.  Merchants  have  tried  them;  sometimes  there  was 
a  momentary  flash  of  interest,  but  generally,  it  soon  died 
down.  The  best,  most  satisfactory  system  of  all  The 
Review  believes,  is  Cold  Cash,  and  a  Minimum  of  Credit. 


$750,000   ADDITION   TO   VANCOUVER   STORE 

It  is  expected  the  Hudson's  Bay  Co.  will  open  up 
their  new  *750,000  building  in  Vancouver,  B.C..  next 
month.  This  early  opening  is  the  result  of  the  better 
outlook  for  business  during  the  past  three  or  four  months 
and  is  evidence  of  strong  faith  in  the  future  of  Van- 
couver. The  opening  of  the  new  buildings  will  give  the 
firm  three  times  the  floor  space  which  it  originally  had 
and  will  require  a  number  of  additional  employees. 
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TRAINING  CLERKS  IN  HALIFAX 

In  conjunction  with  the  Board  of  Trade  at  Halifax 
and  the  Xova  Scotia  Technical  College  the  Retail  Mer- 
chants of  Halifax  have  been  planning  for  some  time  to 
give  a  course  of  training  at  the  college  to  their  clerks. 
The  difficulty  has  been  found  in  securing  the  services  of 
a  suitable  expert  hut  it  is  believed  that  one  is  now  ' 
secured. 

@ 

CANADIAN  PLANTS  FOR  DYE  STUFFS 

At  tin  annual  meeting  of  the  tanners  section  of  the 
Toronto  Board  of  Trade.  Clms.  Robson  was  elected  chair- 
man and  G.  B.  Clarke.  Vice-chairman.  Darin-  tic  pa-; 
year,  four  members  died:  Morley  Wickett.  Walter  Beard- 
more.  A.  R.  Clarke  and  Chas.  King. 

The  executive  advised  that  all  tanning  plants  in  the 
Dominion  gel  together  to  discuss  the  advisability  of  es- 
tablishing  plants  in  Canada  for  making  extracts  and  dye- 
stuffs  for  tanning  purposes,  as  the  war  bad  seriously 
affected  exports.  The  report  closed  in  a  very  optimistic 
loin,  showing  that  owing  to  the  extensive  munition  work 
going  on.  and  the  bumper  crop  of  the  past  year,  the 
financial  outlook  was  very  encouraging. 

— © 

ADVERTISING  GERMANY'S  WARES 

The  Rritish  Government  has  been  placed  in  the 
peculiar  position  of  unknowingly  acting  as  an  agent  for 
the  carrying  of  German  samples  for  after  the  war  trade. 
The  recent  seizure  of  first-class  mails  between  Germanv 
and  neutral  countries  has  discovered  the  fact  that  the 
Germans  in  some  cases  were  using  British  ships  and 
British  mails  for  the  purpose  of  carrying  samples  of 
German  goods  to  customers  and  in  some  cases  the  sroods 
themselves.  Jewelry,  chemicals,  laces,  pictures  and  toys 
predominated. 

Most  of  these  goods  were  addressed  to  South  America. 
The  incoming  mails  that  were  searched  were  proved  to 
contain  wool  and  rubber  that  was  market!  as  reading 
matter.  Anti-British  propaganda  was  also  found  in  all 
languages  for  all  countries  to  which  it  would  have  been 
carried   in  most    cases  by  British  ships. 


DRY     GOODS    REVIEW 


The  W.  R.  BROCK  COMPANY  (Limited) 

MONTREAL 


COTTONS,  PLAIN  AND   PRINTED 

DRESS  GOODS  AND  SILKS 

WHITEWEAR  AND  BLOUSES 

HOSIERY  AND  UNDERWEAR 

FABRIC  GLOVES 

MEN'S  FURNISHINGS 

MUSLINS  AND  RIBBONS 

LACES  AND  EMBROIDERIES 

CARPETS  AND  CURTAINS 

HOUSE  FURNISHINGS 

MEN'S  SUITINGS  AND 

GENERAL  WOOLLENS 


The  W.  R.  BROCK  COMPANY  (Limited) 

MONTREAL 


19 


MEJJIMSM2& 


^4l^!^Syt^t^i^l^l^t^^l^!i«W^ 


p&as  j 


DRY  GOODS  REVIEW 

Recognized  Authority  of  Canadian  Dry  Goods  Trade 


Vol.  XXVIII. 


TORONTO,  FEBRUARY,  1916 


No.  2 


Wl^S^^^M^S^^BSS^^^^^^^^^^^^^s^  <n  ?7rrrmf7nrsttTmmF,W^ttittiTrt::i7Z^^ 


BRITISH  FIRMS  AND  CANADIAN  BUYERS 

A  CABLE  dispatch  from  London  the  last  day  of 
January  attracted  considerable  attention  among 
the  public  for  the  reason  simply  because  they  do  not 
yet  understand  the  difficulties  that  dry  goods  buyers 
have  to  meet.  This  cable  stated  that  Canadian 
buyers  "are  keenly  disappointed"  with  the  British 
wholesale  houses  and  that  they  blame  the  mills  for 
raising  prices  from  20  to  30  per  cent,  and  sometimes 
declaring  it  was  impossible  to  guarantee  to  deliver 
goods.  "One  representative  of  a  large  Eastern  con- 
cern who  generally  purchases  £100,000  of  all  classes 
of  goods  has  ordered  only  £15,000  worth.  A  certain 
Winnipeg  buyer  lias  cut  his  intended  order  from 
£50,000  to  £10,000.  A  Vancouver  house  ready  to 
place  a  £20,000  order  during  this  mouth  has  ordered 
only  £000  worth  of  goods  and  booked  his  passage 
home  after  only  a  few  weeks'  stay." 

This  is  not  new.  For  months  pasl  The  Kkvikw 
has  described  conditions  in  this  way  and  we  do  not 
believe  that  intelligent  Canadian  buyer-  expected  to 
be  able  to  purchase  100%  of  their  needs  of  Britidi 
mills.  Their  experience  for  month-  past,  in  some 
cases  for  over  a  year,  has  been  that  they  receive  only 
an  allotment  of  their  goods  and  that  deliveries  were 
-low  and  that  very  often  no  guarantee  of  delivery  at 
all  would  be  given. 

There  was  a  further  suggestion  in  this  article  thai 
buyers  were  wondering  whether  British  manufac- 
turers were  serious  in  their  attempt  to  capture  Ger- 
man trade  abroad.  The  insinuation  is  grossly  unfair. 
Tt  is  generally  understood  that  the  British  houses 
are  doing  all  they  can  to  give  the  Canadian  trad*1  as 
large  a  percentage  of  goods  as  they  can.  but  through 
the  conditions  that  exist,  lack  of  raw  material  or  the 
high  price,  or  the  high  cost  of  labor  or  the  lack  of  it. 
they  have  been  unable  often  to  fill  contracts,  to  one- 
half  or  even  one-quarter  of  the  original  figures. 

The  case  was  stated  much  more  fairly  by  the 
London  representative  of  Dry  Coons  Review  in  our 
January  issue.  His  information  was  secured  first 
hand  from  the  mills  in  England,  Conditions  are  as 
stated  in  the  cable,  so  far  as  the  inability  to  buv  all 


the  goods  they  need  is  concerned,  but  the  cause  of 
this  is  not  because  British  mills  are  holding  them  up 
for  higher  price-.  Tt  is  simply  because  they  have  not 
the  goods  to  sell. 

There  is  another  charge,  not  one  lodged  in  the 
public  press,  however,  to  which  reference  should  be 
made.  This  is  that  prices  are  being  raised  arbitrarily 
on  contracts  by  British  firms.  The  only  case  really 
recorded  is  the  5%  advance  in  knitted  goads  last  year 
and  this  was  done  under  special  conditions  and  was 
by  do  means  universal. 


REPORTS  OR  OTHERS  WILL  HELP  YOV 

THE  REVIEW  is  planning  to  secure  data  from 
stores  all  over  Canada  on  the  comparative 
of  their  various  overhead  expenses,  such  a-  Rent, 
Salaries,  Advertising,  Delivery.  Heat.  Light  and  Cur- 
rent. Insurance,  Taxes  and  Legal;  Bad  Debts  and 
Depreciation;  and  other  General  Store  Expenses;  or 
divided  up  under  any  other  heads  to  which  the  mer- 
chant is  accustomed. 

We  would  appreciate  receiving  reports  from  our 
readers  basing  the  figures,  if  possible,  on  the  per- 
centage they  bear  to  the  turnover.  This  will  make  a 
uniform  basis  for  working  out  the  average-.  If.  how- 
ever, you  prefer  giving  the  exact  amount.-  in  dollars 
we  will  figure  the  per  cent.,  provided  you  include  the 
turnover.  If  possible  give  figures  for  other  years 
besides  1015.  such  a-  L913,  1910  and  1905.  The 
year  1914  is  omitted  as  an  abnormal  year,  when  ino-t 
-tore-  not  all —  found  their  costs  higher  than  usual 
on  the  percentage  basis  owing  to  the  lessened  turn- 
over. 

The  figures  submitted   to   Tin-:   Kkvikw   will   be 
held  as  Strictly  Confidential  and  will  not  be  used  in 
such  a  way  as  to  make  it  possible  for  a  rival  to  r< 
nize  them  as  yours. 

We  trust  to  be  able,  when  we  have  received  hun- 
dreds of  reports,  to  .-trike  an  average  of  expense  ac- 
cording to  the  si/e  of  the  place,  and  figure  out  for 
you  what  rent  or  salaries  or  some  other  item  is  i 
ing  the  average  dry  goods  merchant  in  Canada.   Then 
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you  will  be  able,  with  more  understanding,  to  decide 
whether  your  expense  is  running  too  high  or  not  in 
any  particular. 

This  information  can  be  secured  only  by  the  co- 
operation of  our  readers.  The  work  of  collecting  re- 
ports was  begun  shortly  before  the  war  but  this  with 
the  abnormal  conditions  interrupted  any  kind  of 
useful  or  accurate  compilation.  We  ask  your  assist- 
ance now  that  the  effort  is  renewed. 


factum*  and  jobber  and  the  man  whose  customers 
are  the  public  at  large. 


MANUFACTURERS  WHO 
TOUCH 


RE  OUT  OF 


A  THOROUGHLY  wideawake  merchandise 
buyer  in  one  of  Canada's  smaller  cities  has  a 
suggestion  for  some  Canadian  manufacturers,  per- 
haps many ;  fortunately  not  all.  He  believes  they  do 
not  keep  closely  enough  in  touch  with  the  smaller 
stores.  In  other  words  that  many  of  them  get  too 
uplifted  when  their  travelers — or  they  themselves  in 
person  — land  a  big  order  at  two  or  three  of  the 

largest  departmental  stores.     "Yes,  we  sell  's 

and 's;  surely  our  goods  are  just  what  every- 
one else  wants." 

This  merchandise  man  argued  thus:  "This  feel- 
ing that  the  demands  of  one  or  two  stores  in  a  certain 
line  are  identical  with  all  the  rest,  is  as  erroneous  as 
that  two  stores  that  cater  mainly  to  a  different  class 
of  customers  carry  identical  stocks.  It  is  not  a  ques- 
tion of  whether  the  goods  the  manufacturer  sells  to 
Big  Store  A.,  and  Big  Store  B.  are  good  enough  for 
the  rest  of  us ;  it  is  a  matter,  first  of  the  class  of  trade 
we  do,  and,  secondly,  of  what  another  maker  can  offer 
us.  I  have  in  mind  a  certain  article  of  housefurnish- 
ings  that  I  import  and  sell  by  the  dozen.  The  ones 
made  here  don't  exactly  suit  me,  but  they  could  be 
manufactured  as  easily  as  not  and  to  sell  at  the  price 
I  have  found  so  popular.  But  I  never  see  the  prin- 
cipals, and  I  go  on  refusing  their  lines  and  take 
others.  So  it  is  in  other  departments.  It  would  pay 
the  manufacturer  to  visit  the  retail  stores  now  and 
then,  consult  the  buyers  and  learn  what  they  can  sell 
best,  and  what  lines  his  rivals  are  turning  out.  This 
information  it  is  often  impossible  for  him  to  learn 
except  from  a  personal  visit." 

We  take  pleasure  in  passing  on  this  suggestion 
because  we  believe  a  big  truth  lies  within  it.  It  does 
not  mean,  necessarily,  the  gaining  of  trade  at  the 
expense  of  a  rival.  Often  it  would  result  in  the. 
elimination  of  some  lines  that  have  not  appealed 
strongly  to  the  retailer  and  the  substitution  of  others 
that  would  meet  with  better  acceptance  and  a  wider 
range  of  orders.  A  closer  co-operation  between  the 
maker  and  the  seller  would  work  out  to  mutual  ad- 
vantage. Failing  this  personal  visit,  there  could  be 
a  more  general  recognition  of  the  views  of  the  travel- 
ing salesmen  as  the  intermediaries  between  the  manu- 


AN  $800,000,000  TONIC 

ALTHOUGH  it  belongs  to  the  year  that  has 
passed,  Canada's  crop  of  1915  was  in  many 
ways  the  best  business  tonic  the  year  1916  has 
received  and  as  the  effects  will  continue  with  us  all 
this  year,  let  us  look  at  the  revised  figures,  as  given 
out  since  last  issue,  in  the  face  at  least  once  again. 
They  are  quite  worth  posting  up : 

Wheat $312,569,400 

Oats 176,894,700 

Barley 26,704,700 

Rye 1,899,900 

Peas 5,730,700 

Corn  (husking)   10,243,000 

Beans 2,206,800 

Potatoes  and  Sugar  Beets 36,161,900 

Fodder  Crops 192,768,100 

Total $800,000,000 


TO  TAX  MAIL  ORDER  HOUSES 

NEWS  comes  from  Winnipeg  that  under  the 
terms  of  a  bill  to  amend  the  Corporation  Taxa- 
tion Act,  the  Provincial  Government  will  tax  all  mail 
order  business  in  Manitoba,  including  that  of  Tor- 
onto companies,  and  will  increase  the  taxation  of 
express  companies,  and  street  railway  companies. 
The  measure,  not  yet  approved  by  the  Cabinet,  is 
designed  to  tax  all  commercial  and  mercantile  con- 
cerns, wholesale  or  retail,  doing  business  by  mail. 

While  the  ins  and  outs  of  this  measure  are  not  at 
hand,  there  is  to  be  seen  here  a  very  radical  step  and 
one  that  from  the  standpoint  of  the  big  catalogue 
houses  will  not  be  very  well  relished.  A  few  years 
ago  there  was  an  agitation  in  Ontario  among  certain 
merchants  to  put  through  a  bill  taxing  mail  order 
houses,  but  nothing  came  of  it.  However,  if  the 
Manitoba  bill  goes  through,  this  agitation  will  likely 
be  revived  and  will  probably  be  taken  up  by  other 
provinces. 


DON'T  BE  satisfied  because  you  are  holding  your 
own  against  your  competitors.  You  ought  to  be 
gaining  on  them. 

THE  SUCCESSFUL  salesman  invariably  gives  the 
customer  the  impression  of  eagerness  to  be  of  service. 
Service  is  the  keynote  of  successful  salesmanship. 

*         *         .* 

WHAT  BANK  manager  will  loan  money  without 
convincing  himself  in  the  first  place  that  the  appli- 
cant is  thoroughly  reliable?  Why  should  a  retail 
merchant  give  out  goods,  which  represent  so  much 
money  to  him,  without  taking  equal  precautions? 
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DRESS  FABRICS 


AND  SILKS 


FANCY  COTTONS 

Big  Seasori  Predicted  in  Active  Buying  is  Sending 

Up  Prices — Shortage  in  Dyestuffs  Helping 

Sale  of  White  Fabrics 

IN  the  past  three  or  four  years  a  big-  and  important  busi- 
ness has  been  built  up  in  novelty  cotton  fabrics  and 
now  the  main  business  is  done  in  novelties.  Indeed  it 
is  not  too  much  to  say  that  the  b i £>•  proportion  of  the 
profits  in  this  section  is  made  on  novelty  lines.  The  out- 
look is  bright  this  year,  both  for  novelties  and  for  staple 
lines.  Wool  fabrics  are  unprecedently  high  priced  and 
silk  materials  are  very  much  higher  than  they  were  a 
year  ago,  and  cotton  fabrics  look  cheap  in  comparison. 
even  though  they  have  advanced  materially.  Buying  is 
very  active  and  there  is  a  big  increase  in  buying  over  thai 
of  a  year  ago.  Deliveries  are  poor  and  prices  are  on  the 
up-grade.  British  mills  making  lightweighi  cotton  fabrics 
are  over-sold  and  some  doubt  is  expressed  as  to  whether 
they  will  be  able  to  deliver  all  the  goods  on  order.  Lanca- 
shire mills  are  short  of  operators  and  the  dye  situation  is 
in  such  shape  that  mills  will  not  guarantee  dyes.  The 
shortage  of  dyes  means  that  orders  for  colored  fabrics  are 
discouraged,  and  every  effort  is  being  made  to  push  the 
sale  of  all  white  materials. 

From  the  fashion  standpoint  printed  fabrics  are  in  the 
limelight  and  voiles  are  the  leading  cloth.  Marquisettes, 
organdies,  rice  cloths,  seed  voiles,  muslins,  repps,  dimities 
and  kindred  cloths  are  all  selling  and  striped  patterns 
form  the  decoration.  In  all  cases  there  i>  plenty  of  white 
ground  and  patterns  are  so  arranged  as  to  obtain  the  maxi- 
mum effect  with  the  least  color.  Very  large  orders  have 
been  placed  for  printed  fabrics  of  this  class  with  United 
States  mills,  but  there  is  an  increasing  difficulty  in  placing 
orders,  and  much  complaint  about  deliveries.  Xot  only 
have  the  cheaper  qualities  sold,  but  there  has  been  big 
buying  of  the  better-priced  materials.  The  Spring  open- 
ings will  show  the  usual  range  of  novelty  fabrics. 

White  novelties  are  benefiting  from  the  shortage  of 
colored  fabrics  and  each  week  sees  them  in  a  better  posi- 
tion. Dress  and  blouse  manufacturers  have  placed  orders 
for  both  plain  and  fancv  white  voiles  and  marquisettes, 
and  are  looking  for  a  big  season  along  these  lines.  In 
heavy  fabrics  Indian  Dead,  duck,  drill,  repp,  poplins, 
honeycomb  cloths,  and  plain  and  fancy  erabardines  are 
the  leading  cloths. 

® 


A  BUYER  ON  LINENS 

When  the  war  broke  out,  August  of  1014,  T  knew 
lioni  tail]  experience  how  the  effect  would  come:  1  knew. 
as  a  linen  buyer,  where  and  when  to  concentrate  my 
placing  orders.  T  knew  that  the  scarcity  would  begin 
with   popular   price  crash    towelling,   and   cheaper   linens. 


and  I  at  once  placed  orders  to  cover  me  in  that  direc- 
tion. I  bought  heavily  on  this  end.  The  firm  itself 
gave  me  all  necessary  latitude,  and  their  wonderful  buy- 
ing- organization  enabled  me  to  "feather  my  nest"  for 
future  trade,  and  store  all  the  crash  towelling  and  cheap 
linens  I  could,  for  future  business. 

Saved  His  Firm  25  per  cent. 

To-day,  most  of  these  goods  are  unprocurable,  the 
numbers  are  withdrawn.  I  consider  I  saved  my  firm 
about  25^.  on  the  purchases,  and  they  very  much  ap- 
preciate this  foresight.  Crash  towelling,  that  cost  two 
pence  halfpenny,  six  months  ago,  will  cost,  to-day,  four 
pence,  per  yard,  if  not  more.  The  retailer  cannot  pro- 
cure  a  union  buck  towel  of  a  fair  size,  under  7/6  per 
dozen,  mill  cost,  which  usually  cost  6/6  or  probably  ii  - 
dozen.  Manufacturers  are  using  cotton  extensively  in  the 
manufacture  to  produce  a  fair  size  buck  towel  for  6/6 
dozen,  lint  the  retailer  lias  a  hard  task  to  sell  it  for 
'_'•")(•  to  the  keen  housewife,  whom  we  all  know  is  a  shrewd 
buyer.  We  must  educate  the  customers,  even  the  help 
(who  do  not   follow  close  enough  the  market  conditions). 

Flax,  to-day,  in  the  raw  state,  can  hardly  be  bought. 
The  weaving  sued-  of  Belfast  and  Dunfermline  have  only 
a  limited  supply  left.  They  are  not  eager  to  give  any 
one  firm  (no  matter  how  good  their  cash  might  seem)  a 
big  supply,  they  rather  stretch  out  their  quantities 
their  regular  customers. 

No  Relief  for  Over  Two  Years 

Tt  means  to-day  that  the  flax  fields  of  Europe  are 
laid  waste,  the  roots  are  torn  up  or  trod  down  by  the 
relentless  invader.  Tf  the  war  finishes,  we  will  say  in  one 
year,  we  can  expect  some  tlax  a  year  after,  and  then 
prices   will   be  out   of  sight.      In    the   meantime   all   this  is 

proceeding,  we  are  striving  hard  to  sell  the  thrifty 
housewife  a  huck  towed  for  30c,  all  cotton,  which  was 
probably  worth  18c,  and  still  they  call  for  better  values. 
Educate  your  customers  by  the  slogan;  "Flax  is  off  the 
market,   we  offer  the  best    value   procurable  in        ■ 

these  strenuous  conditions. 

When   buying  linens.   I    bought    more   on   the    popular 

price  and  medium  price  and  lightly  on  the  hig-her  goods. 
I  knew  perfectly  well  that  the  former  are  the  scarcer, 
and  there  is  always  a  supply  of  expensive  goods  on  the 
market  to  buy  when  necessary.  The  European  Market 
to-day  is  very  unsettled,  the  American  market  is  play- 
ing a  great  game  in  the  merchandise  world.  Thev  pro- 
duce wonderful  values  in  cotton  towels  and  cotton 
damask  (mercerized)  to  induce  any  big  store  buyer  to 
look  at.  American  bath  towels  have  proved  to  me.  as 
a  big  buyer,  wonderful  quick  selling  merchandise,  and 
the   novelty  towels  cannot   be  equalled. 

My  advice  to  linen  buyers  is  "Buy  all  yon  can  now. 
store  it  away  as  a  'nest  egg,'  for  the  lomrer  you  wait, 
the  longer  you  want,  and  the  higher  the  prices  go.  Don't 
sacrifice  linen  goods  to-day,  if  TOUT  stock  is  hisrh." 
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HURON  TEXTILE  CO.,  Inc. 

19-25   E.  24th   Street  (Carlisle  Bldg.),  New  York 


White  and  Colored 

Cotton  Dress  Goods 

Spring,  1916 

We  have  now  ready  a  large  and  varied  assort- 
ment of  Colored  Cotton  Dress  Goods 

Including 

40-in.  Rain-Bow  Stripe  Voiles 

40-in.  Printed  Seed  Voiles 

40-in.  Promenade  Voiles 

40-in.  Embroidered  Voiles 

45-in.  Embroidered  Flouncings 

and  a  large  assortment  of  Woven  Colored  Striped  Voiles 

IN  WHITE  GOODS 

We  have  all  the  latest  and  best  fabrics  for 
Waists  and  Skirts 


Such  as 

Gabardines 

Seed  Voiles 

Honeycombs 

Basket  Weaves 

Diagonals 

Piques 

Shirting  Madras 

Organdies 

HURON  TEXTILE  CO.,  Inc. 

19-25  E.  24th  Street  (Carlisle   Bldg.),  New   York 


Telephone,  Madison  Square  2030-31-32 


AGENTS   IN   CANADA 

A.   W.    SUTHERLAND  J.   CADIEUX 

506   McKinnon    Bldg.,    Toronto  10   Cathcart  St.,   Montreal 
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I)  R  E  S  S    F  A  B  RIGS 


SILKS 

Mills  Sold  Up  For  Months  Ahead— Taffeta  in  Plain 

and  Combination  Effects,  the  Leading  But 

By  No  Means  the  Only  Fabric 

SILKS  are  selling  steadily  and  buyers  who  are  placing 
orders  are  finding  that  they  have  to  pay  advances  of 
about  10%  on  many  lines.  Mills  are  sold  up  for 
months  ahead  and  orders  for  future  delivery  carry  a  fur- 
ther advance  over  prices  of  to-day,  and  this  advance  am- 
ounts as  a  rule  to  another  10%.  The  dye  situation  is 
difficult  to  size  up  accurately,  for  the  reason  that  the 
situation  differs  with  every  mill.  Some  manufacturers 
are  refusing  orders  for  certain  colors,  while  others  will 
accept  them.  Very  few  mills  will  guarantee  colors  and  in 
some  cases  samples  are  being  submitted  by  dyers.  Manu- 
facturers are  encouraging  the  sale  on  lighter  colors  in 
place  of  the  dark  shades  which  are  now  so  fashionable,  as 
it  takes  less  dye  when  light  shades  are  the  vogue.  Dye- 
stuffs  are  abnormally  high,  and  so  are  all  the  chemicals 
used  in  dyeing,  bleaching  and  finishing.  Silk  fabrics  are 
universally  worn  and  as  woolen  fabrics  are  even  higher  in 
price  than  silks,  comparison  is  in  favor  of  the  latter 
fabric. 

Taffetas  in  the  Lead 

The  sales  for  Spring  have  been  very  large,  and  buyers 
are  of  the  opinion  that  the  retail  season  will  open  early. 
The  Fall  season  is  looming  up  large  and  the  distributing 
houses  and  big  buyers  are  already  placing  advance  orders 
for  the  coming  Fall.  Taffetas  are  still  the  leading  silk  and 
promise  to  continue  their  activity  through  the  coming 
Fall.  The  petticoat  is  coming  back  and  petticoat  makers 
are  beginning  to  take  an  interest  in  soft  makes  of  taffeta. 

For  evening  wear  there  are  new  developments  in  satin 
stripes — these  taffetas  come  in  changeable  effects  in  white 
and  color — such  as  sky  and  white,  maize  and  white,  and 
other  evening  colors  and  the  satin  stripe  is  in  the  same 
shade  as  the  color. 

There  is  every  evidence  that  taffeta  is  to  be  the  lead- 
ing selling  silk  during  the  coming  Spring.  Plain  taffetas 
are  selling  and  in  fancies  there  are  many  combination 
effects,  such  as  taffeta  with  satin  stripes  and  taffeta  with 
ribbed  and  satin-finished'  silks.  Taffetas  come  in  many 
stripe  effects  with  the  wide  stripes  leading.  There  are 
wide,  even  stripes  in  two  colors,  or  in  solid  color  in  satin 
and  taffeta.  Stripe  effects  made  up  of  group  stripes  of 
satin  and  also  cross-bar  effects  on  taffeta  grounds  are 
good'.  Many  check  effects  are  seen  in  black  and  white,  in 
white  and  color  and  in  two-tone  effects.  Satin  stripes 
come  in  combination  with  small  block  and  invisible  checks. 

Another  feature  that  is  gaining  ground  is  the  broche  or 
small  brocaded  satin  figures  on  a  taffeta  ground. 

Besides  taffeta,  numerous  other  weaves  are  doing  a 
large  measure  of  business.  Failles  are  good  and  gros  de 
Londres,  charmeuse  and  other  satin-finished  silks,  poplins 
and  bengalines  and  the  new  jersey  silks  are  all  selling. 

Washable   Silks  Will  Sell  Heavily 

Crepe  fabrics  have  a  wonderful  hold  and  are  both 
scarce  and  high-priced.  Georgette  is  the  leader  from  the 
style  point,  but  there  is  a  very  large  demand  for  crepe  de 
chine,  and  for  all  kinds  of  lightweight  novelty  crepes. 
Washable  silks  are  a  big  feature  now  and  promise  to  have 
a  tremendous  sale  during  the  Spring  and  Summer  season. 
The  new  washable  satins  are  rivaling  crepe  de  chine  for 
making  up  into  lingerie,  and  are  obtaining  a  hold  with  the 


manufacturers  of  ladies'  waists.  Habutai  is  selling  both 
in  white  and  in  pale  colors,  such  as  flesh,  rose,  maize,  Nile. 
helio  and  French  blue.  Large  buyers  who  have  a  good 
supply  of  white  habutai  are  having  them  dyed  in  these 
colors  as  the  need  arises.  Tussahs,  pongees,  etc.,  have  sold 
right  through  the  Winter  and  now  that  their  big  season  is 
approaching,  the  demand  is  increasing. 

Combination  effects  are  in  vogue  and  voiles,  marquis- 
ettes, mousselines,  chiffons  and  kindred  materials  are 
selling  both  plain  and  printed  to  combine  with  the  heavier 
weaves. 

— © — 
WOOLENS  FOR  FALL 

Facing  Same  Problems  as  During  the  Past  Year — 

Serges,  and  Velours  are  Strong  in 

'  >] toning  Orders 

THIS  is  the  time  of  the  year  that  marks  the  opening 
of  another  Fall  season,  but  there  is  very  little  real 
change  to  note.  The  making  of  cloths  for  army 
wear  completely  dominates  the  usual  trade,  and  it  is  the 
immense  amounts  of  raw  wools  that  have  been  used  in  the 
production  of  military  cloths  that  have  forced  the  prices 
up  to  their  present  high  level.  There  is  literally  nothing 
new  in  fabrics,  for  the  simple  reason  that  the  mills  open 
to  take  care  of  ordinary  business  have  more  orders  than 
they  can  take  care  of,  and  are  willing  to  make  only  the 
simpler  weaves,  as  by  this  means  they  can  increase  their 
output.  Also  with  all  the  business  on  hand  that  they  can 
handle  and  the  many  difficulties  in  respect  to  dyes  and 
production  they  see  no  reason  to  incur  further  expense  by 
the  production  of  new  designs.  There  never  was  a  year 
when  manufacturers  spent  so  little  money  on  the  produc- 
tion of  patterns  and  designs,  and  1916  promises  to  rival 
L915  in  this  respect.  Production  is  confined  to  very  few 
weaves,  namely:  serges,  gabardines,  velours,  coverts,  black 
and  white  plaids  and  grey  mixtures. 

In  spite  of  this  simplification  of  manufacturing  pro- 
cesses, the  difficulties  in  obtaining  goods  have  been  very 
large.  Throughout  the  past  year  deliveries  have  been  late, 
hut  customers  have  been  only  too  glad  to  get  the  goods  at 
any  time  and  cancellations  have  been  few  and  far  between. 
The  inability  to  supply  imperative  needs  in  Europe  has 
Jed  to  Canadian  buyers  seeking  suitable  cloths  in  the 
United  States,  and  American  manufacturers  have  sold 
la  rue  quantities  of  serges,  dress  fabrics,  tweeds,  poplins 
and  novelty  coatings  in  the  Dominion,  and  these  sales 
promise  to  continue  during  the  present  year.  This  buy- 
ing in  America  means  that  in  popular-priced  lines  at  hast 
the  same  materials  are  selling  in  Canada  as  in  the  United 
States. 

According  to  the  present  outlook  there  can  be  very 
little  change  during  the  coming  heavyweight  season  and 
practically  the  same  fabrics  that  are  selling  now  will  be 
.  tiered.  Already  large  advance  orders  have  been  placed 
for  serges,  and  velours  are  also  strongly  indicated 


MONSTER  BRITISH  FAIR  FOR  1917 

Plans  are  being  made  for  a  British  Empire  Fair  to  be 
held  next  year.  The  largest  exhibition  building  in  the 
world  will  be  erected  to  provide  accommodation  for  83 
hibits  from  almost  every  known  industry.  The  frontage 
of  the  stalls  will  be  12  miles  in  length.  Among  the  list  of 
dry  goods  are  clothing,  piece  goods,  drapery,  hosiery,  lace, 
millinery,  leather  goods  anil  traveling  requisites,  house 
furnishings. 
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Experienced  merchants  throughout 
Canada,  who  have  sold  Dominion  Tex- 
tile "C"  Prints  for  years,  always  give 
them  the  preference  in  their  buying. 

They  have  learned  that 

"C"  Prints 

can  always  be  depended  on  for  perfect 
weave,  attractive  and  saleable  patterns, 
fast  colors,  and  wearing  qualities  that 
make  a  friend  of  every  purchaser. 

Made  in  Canada,  and  paying  no  duty, 
"C"  Prints  offer  the  best  values  both 
to  dealers  and  their  customers.  It  is 
good  business,  as  well  as  practical  patri- 
otism, to  handle  them  in  preference  to 
imported  goods. 

Dominion  Textile   Co. 

Limited 

.     MONTREAL  TORONTO 

WINNIPEG 

Manufacturers  of 
200  Qualities  of  Printed  Goods 
in  30,000  Patterns 


1,000  Qualities  of 
Greys,  Whites, 

Sheetings,  etc. 
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HEGLA    FABRICS 

ALL  COTTON 
SILK  AND  COTTON 

Plain  and  Printed  Voiles 

Plain  and  Fancy  White  Goods 

Plain  and  Fancy  Piques 

POPLINS 

All  descriptions  of  Plain  and  Colored 
Yarn  Effects.     Qualities  suitable  for  the 

MANUFACTURING 
WHOLESALE 
RETAIL  TRADES 

Immediate  Delivery  Send  for  Samples 

HENRY  GLASS  &  CO. 

44.46.48  WHITE  STREET  NEW  YORK 
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KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John    King    &    Son/' 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 

Made  by 

JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established    1775 
Canadian  Representatives:  CAMPBELL,  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 
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WHAT  CANADIAN  HOUSES  ARE  SHOWING 


THE  outlook  is  full  of  promise,  for  the  made  hat  and 
ribbon  and  flower  trimmings  are  back  again,  and 
these  items  alone  would  be  almost  sufficient  of  them- 
selves upon  which  to  build  a  good  and  profitable  millinery 
season.  But  the  interest  does  not  end  here,  and  indications 
point  besides  to  a  good  all  round  season  with  a  healthy 
demand  for  a  wide  range  of  other  materials.  Easter  is 
late  but  buyers  are  coming  in  extra  early.  Though  it  is 
only  the  first  week  in  February  at  the  time  of  writing,  and 
stocks  are  not  laid  out,  nor  complete,  buyers  arc  already 
here  and  by  the  10th  the  collections  will  be  well  rounded 
out,  Parisian  and  New  York  models  will  be  on  display  and 
the  wholesale  millinery  houses  will  be  ready  for  all  comers. 

Advances  in  Prices 

The  question  of  prices  is  important  for  the  milliner 
cannot  hope  to  give  her  trade  models  at  those  which  have 
ruled  for  the  past  three  seasons.  Nor  is  there  the  same 
necessity,  for  prosperity  has  returned  in  a  large  measure 
and  customers  arc  both  able  and  willing  to  pay  for  the 
better  priced  article. 


Imported  Spring  model.  The  varnished  rustic  straw  is 
in  African  brown  with  the  top  of  the  crown  massed  with 
moss  roses  and  buds,  with  a  large  shaded  crush  velvet  and 
silk  rose  giving  height  at  the  side.  Interspersed  bei 
the  roses  is  a  large  boiv  and  ends  of  inch-undo  picot  edged 
ribbon.     Shown   by  D.  McCall  Co.,  Ltd. 


Practically  everything  that  a  milliner  uses  has  ad- 
vanced. Ribbons  and  silks  are  from  50  to  75  per  cent, 
higher  and  a  millinery  velvet  that  used  to  cost  75c  is  $1.15 
now.  Straws  and  braids  are  jumping  in  price  and  each 
week  brings  news  of  some  revision  upward.  Leghorns  and 
Milan  straws  are  fashionable  but  they  are  very  scarce 
owing  to  the  reduced  production  in  Italy  due  to  war  condi- 
tions. 

Lisere  Leads  in  Straws 

Lisere  is  the  straw  of  the  season  and  the  one  in  which 
the  smartest  models  are  made.  It  is  expensive  but  it  is 
the  high  novelty  and  as  Fashion  is  an  imperative  Dame 
doubtless  the  price  will  be  paid.  This  braid  also  strikes 
the  keynote  and  all  the  most  fashionable  straws  are  bright 
and  shiny — this  quality  extends  to  the  finish  and  glace, 
porcelain  gelatine  and  varnished  finishes  are  high  style 

This  is  to  be  as  was  before  remarked  a  made  season 
and  therefore  more  braids  will  be  used.  There  are  many 
novelty  braids  on  the  rustic  and  chrysanthemum  order. 
and  there  are  wide  lisere  braids  and  wide  braids  of  var- 
nished reed  in  big  basket  squares.  The  new  Angora  or 
wool  braid  will  receive  some  consideration  for  making  the 
very  popular  sports  hats,  but  is  more  likely  to  put  in  an 
appearance  as  a  leading  seller  in  the  coming  Fall.  Other 
novelties  are  thatched,  eocoanul  rush  straws  and  the  fish 
scale  braids. 

Wide  Use  of  Ribbons  Assured 

The  vogue  of  ribbons  has  gotten  beyond  the  experi- 
mental stages  and  their  use  is  assured,  and  each 
bag  of  pattern  hat  serves  to  confirm  this  impression.  The 
novelty  lies  in  the  use  of  very  wide  plain  ribbons  in  wet 
that  have  some  body  and  finish  like  grosgrain,  faille  and 
taffeta.  These  wide  ribbons  come  up  to  14  inc  tes  and  are 
formed  into  immense  bows,  and  full  tam  crowns,  and  high 
pleated  and  frilled  ruches  of  wide  ribbon  start  from  the 
upturned  turban  brims  giving  a  great  appearand 
height  to  the  model.  Medium  and  narrow  width  ribbons 
are  not  neglected,  and  great  use  is  made  of  the  picot  edge. 
There  arc  wired  bows  of  picot  edged  ribbon  mixed  in  with 
the  Bowers  used  in  masses  to  cover  the  top  of  the  hat 
crown.  The  whole  hat  is  covered  as  with  a  braid  with 
row  upon  row  of  picot  edge,  or  with  velvet  ribbon,  and 
lattice  and  rayed  trimming  effects  covering  the  whole  hat 
are  worked  out  in  these  narrow  ribbons. 

With  ribbons  coming  hack  it  is  only  to  be  expected 
that  novelties  should  be  produced.  The  very  newest  rib- 
bon comes  in  basket  work  effect  somewhat  alter  the  ap- 
pearance of  a  braid.  Very  rich  effects  in  cord  and  Otto- 
mans  are  shown  and  there  are  novelties  in  hroehes  and 
brocades.  One  very  handsome  ribbon  shows  an  ombre 
ground  with  the  brocaded  allover  floral  pattern  in  gold 

I  ontinued  on  page 
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When  You  Think  of 
GAGE,  Think  of 

GAGE  HATS,  ^hick  are  recognized  as  criteria 
of  fashion; 

GAGE  MERCHANDISE,  the  most  comprehen- 
sive stock  of  foreign  and  domestic  milliner? 
novelties  in  the  Ttforld; 

GAGE    UNTRIMMED    SHAPES,    our    o^n 

make;  and 
GAGE     SERVICE,     v?kick     links     >>ou    xOith 

GAGE  BROTHERS  &  COMPANY,   and 

places  GAGE  fashion  information,  acquired  bj) 
our   ^orld-vJide    organization,    at    ]?our    disposal. 

Our  "QUICK   ACTION"    FASHIOM    SERVICE,   through 

the  means  of  an  illustrated  letter,  calls  attention  each  Week  to 
seasonable  merchandise  -tfhich  will  help  you  make  sales.  If  ^ou 
are  not  getting  it,  write  for  it. 

Three  Big  Events 

Market  Week,   Beginning  Feb.  7tk. 

Stple  Skoxtf  held  at  the  Auditorium, 
to  xvkick  Gage  Brothers  &  Co. 
will  contribute. 

Displays   at  Gage   Brothers  &  Co. 

WHY        EXPERIMENT? 
BUT         GAGE     HATS 

THEY 
TELL 
THE 
STYLE 
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The    Koxane    Turban 
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As  Seen  in  New  York 

Small     High     Hats,    or    Flat    and    Large — Lots    of 

Flowers,   Immense  Ribbon  Bows,  Roses  of  All 

Kinds— Basket  ('berries  and  Goura 

The  High  Novelties. 

NEW  YORK,  Feb.  7— (Special).— Styles  are  devel- 
oping- for  the  coming  Spring  millinery  season.  The 
leading  shapes  are  both  large  and  small,  and  the 
rule  seems  to  be  that  the  large  shapes  are  low  in  the  crown 
while  the  small  shapes  are  very  high  or  are  trimmed  so  as 
to  give  that  appearnce.  Among  the  small  shapes  the  high 
crowned  Directoire  models  lead,  and  in  the  larger  shapes 
t lie  low  crowned  sailor  is  the  newest.  The  sailor  shape  is 
round;  the  crown  is  domed  and  the  brim  is  saucer  shape. 
Other  sailors  have  broad  drooping  brims  and  there  are 
also  large  mushroom  shapes  with  the  drooping  brim  wider 
on  one  side  and  with  high  bell  crowns.  Medium  shapes 
showing  the  drooping  lines  are  the  casque  and  the  Corday 
- — with  a  bee-hive  crown  and  narrow  drooping  brim.  These 
hats  have  the  crown  piled  with  flowers  and  are  very  much 
liked  as  they  are  immensely  becoming. 

Many  small  turbans  are  noted.  They  are  made  of 
coarse  very  brighl  straws  and  are  either  simply  trimmed 
with  a  straw  cockade  or  with  immense  bows  or  loops  of 
ribbon.  Many  of  the  small  shapes  are  of  the  Second 
Empire  style  with  low  round  crown  and  rolled  brim.  The 
majority  of  these  hats  have  a  loose  flaring-  veil  attached 
to  the  crown  and  all  the  trimming  is  massed  at  the  back. 

Free  Use  of  Veils 

Milliners  are  making  free  use  of  veils,  and  a  veil  is 
used  to  form  a  lull  frill  around  the  face  over  a  full  crown 
of  horse  hair. 

A  new  braid  is  becoming  prominent  and  one  wonders 
that  it  is  so  because  it  is  by  no  means  a  Spring-like  looking 
article.  It  is  called  an  "angora  braid"  and  is  of  wool 
plaited  in  with  strands  of  straw. 


Ribbons  and  Birds 

Milliners  are  using  quantities  of  flowers,  and  also  rib- 
bons. Ribbons  and  birds  form  a  decidedly  fashionable 
combination.  The  birds  come  in  pastel  shades  and  their 
wings  are  outspread.  Birds  of  this  kind  are  perched  on 
the  side  of  the  crown  of  the  hat.  Pleated  ruffles  of  ribbon 
or  net  make  low  crowns  higher  or  encircle  the  new  bell 
crowns. 

When  it  comes  to  the  buying  of  materials  the  trade 
has  little  room  for  complaint.  Fashion  is  not  favoring 
any  one  material  this  season  but  she  is  approving  of  a 
wide  range  of  novelties.  Buying  indicates,  however,  an 
unusual  interest  in  ribbons  and  flowers.  This  is  all  the 
more  marked  in  the  case  of  flowers  because  the  Xew  York 
woman  much  prefers  the  smart  tailored  to  the  flower 
trimmed  hat.  All  flower  importers  are  at  one  in  stating 
that  this  will  be  a  big  rose  year,  and  that  both  natural — 
that  is  roses  in  nature's  colors,  as  well  as  rose  novelties  in 
all  shapes  and  all  the  colors  on  the  color  card  will  sell. 
There  are  very  large  roses  and  roses  in  small  and  medium 
size  and  in  globular  form,  as  well  as  the  crush  and  flat  roses. 
Pastel  and  laded  rose  are  strong  and  some  of  the  novelties 
show  metalized  foliage.  Such  (lowers  as  dahlias,  poppies, 
anemones,  gillardias  and  other  garden  flowers  are  utilized 
in  mixture  effects.  These  are  used  in  growing  arrange- 
ments, with  flowers  springing  from  the  crowns  and  banks 
of  foliage.  The  demand  is  coming,  so  flower  house-  -ay. 
for  the  better  grade  of  flowers. 


-@- 


Late  Ideas  in  Paris  Modes 

Louis  XVI  and  1870  to  1880  Periods  Followed- 
This  Mean-  Small  Shapes  With   High  Crowns 
or  Flat  Plateaux,  Ribbon  and  Flower 

Trimmed 


' 


One  of  the  new  bonnet  shapes  in  picot  straw,  twine 
shades;  underbrim  faced  with  »i<u<ee  satin.  Crown  is 
massed  with  pink  roses  and  foliage  shading  to  max  re. 
and  with   berries  in  a    variety  of  tones. 
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PARIS  is  going  back  to  the  favorite  Louis  XVI  style 
and  tn  the  periods  between  1870  and  1S80  for  her 
millinery  ideas.     This  mean-  small  shapes  with  high 
crowns,  and    the   Hat   plateau   models   raised    high   with  a 
bandeau   at    the   back.     These   hats  are   ribbon   and   flower 
trimmed  and  either  velvet  or  pi<  d  ribbons  are  used. 

These  hats  will  match  the  new  pannier  dresses,  as  well  as 
the  I860  modes  with  their  full  skirts  with  horizontal  trim- 
minus  in  the  form  of  ruches,  pleatings  and  folds  or  bands 
of  ribbons,  and   the  tight   waists  and  sleeves. 

Eorse  hair  or  Neapolitan  straw  and  horse  hair  lace 
are  used  tor  Summer  models,  but  lisere  is  the  straw  of  the 
-eason  and  it  is  at  its  best  in  black  or  African  brown, 
though  the  newest  color  i-  a  reddish  brown  shade  most 
appropriately  named  henna,  ami  this  color  i>  good  also  ii: 
feathers  and  material-. 

As  a  matter  of  fact  all  bright  straw-  are  good  and  there 
are  many  novelties.  Another  novelty  is  straw  braided 
with  wool.  This  is  \>i\  expensive  and  is  used  largely  for 
tailored  and  sports  hat-  and  is  trimmed  simply  with  whips 

or  curled  quills. 

A  good  deal  is  expected  of  ostrich  later.  Lewis  is 
placing  large  ostrich  feathers  Hat  against  the  upturned 
In 'in  of  many  of  his  hat-.  Lots  "t  small  ostrich  is  to  be 
used  to  form  crowns  or  to  stand  up  SXuCnd  the  base. 
Other  ostrich  novelties  show  each  flue  finished  with  a 
pearl  bead,  and  there  are  also  some  good  pom-pom  effects 
for  trimming  tailored  models.  Wings  are  to  be  used  and 
also  curled  quills. 
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Beautiful  Models  :    Flower  and  Ribbon  Trimmed 


A  milliners'  season  with  lots  of  novelties  prom- 

/■X   ised.     Early  models  come  with   high  crowns, 

and  the  majority  have  high  trimmings  notably 

immense  bows  and  pleatings  of  wide  ribbon.    Many 

sailor  and  1830  shapes  wide  brimmed  and  flat,  and 

newer  still  Paris  issending  D'Artagnun  and  musketeer 

styles  copied  from  the  Louis  XIII  and  XIV  periods. 

Besides  the  rough  varnished  braids,  and  liserc,  the 

straw  novelties  are  pedal  and  English  straws  and  crin 

or  horse  hair. 


Flowers  are  a-plenty,  and  fruits  for  the  early 
season  but  the  rose  is  supreme. 

The  smart  woman  is  interested  in  ostrich,  and  fj,< 
later  picturesque  models  are  trimmed  with  widt  full 

tips  in  solid  colors. 

Colors  are  grig,  beige,  henna,  rose,  navy,  Delft, 
Bordeaux.  African  brown  as  well  as  mauve  and 
violets.    Pastels  however  are  coming. 


WHAT  CANADIAN  HOUSES  ARE  SHOWING 

(Continued  from  page  28) 

or  silver.     Set  small  figures  in  metal  are  smart  on  taffeta 
and  faille  grounds. 

Flowers  and  fruit  are  shown  in  profusion  with  just 
sufficient  foliage  to  give  relief.  The  high  note  in  both 
foliage  and  fruit  and  floral  effects  is  "shininess. "  Porce- 
lain and  glace  effects  are  in  the  limelight,  and  floral  novel- 
ties in  the  shape  of  roses  and  other  flowers  are  made  of  silk 
with  metal  threads  giving  a  stiff  waxy  appearance  as 
though  the  bloom  was  frozen.  Flowers  are  triumphant 
and  they  come  in  all  sorts  of  natural  and  unnatural  effects 
both  as  to  form  and  color.  There  is  a  preponderance  of 
globular  rose  effects  and  these  are  made  up  in  every  im- 
aginable manner.  As  in  every  flower  season  roses  ate  the 
leading  flower,  and  every  kind  of  rose  and  every  color  is 
employed — blush,  pink,  red,  damask  shading-  into  purple, 
as  well  as  in  cadet,  saxe,  belio,  mauve  and  other  colors. 
Garden  flowers  are  good  and  dahlias,  gilly-flowers,  mignon- 
ette, etc.,  are  shown  in  a  big  variety  of  shades  and  color- 
ings. Beaded  flowers  and  fruits  are  to  lie  used  to  some 
extent.  In  popular  priced  lines  roses  and  large  daisies 
are  very  much  in  evidence,  and  two-colored  ami  Bhaded 
wheat. 

Large  Cherries  Have  Call 

All  the  fruits  are  good  but  at  present  there  is  a  call  for 
large  cherries  both  in  the  natural  and  in  blue,  green,  and 
other  colors.  Berries  are  particularly  strong  and  many 
of  them  are  of  glass,  and  there  are  apples  of  silk,  and 
plush  and  velvet  plums. 

So  far  the  models  seen  show  wings  and  curled  quills, 
and  some  ostrich  novelties.  Ostrich  in  the  form  of  short 
full  illumes.  Huffy  and  straight,  is  indicated  for  the  later 
season. 

In  materials  crepes  are  excellent  with  Georgette  as  the 
leader,  but  novelty  crepes  are  all  used.  Malines  is  another 
good  fabric,  and  kid  and  suede  are  also  much  seen.  Lace 
will  also  come  into  prominence  as  the  season  advances. 


Wee  Folks'  Headgear 

Tropical  Helmets  of  White  Faille  for  Boys — Many 
Models  in  Soft  Pique  for  Girls'  Wear. 

THE  manufacturer  has  certainly  made  his  own  the 
line  of  infants'  and  chihlrens'  millinery.  For  on.' 
thing  he  puts  out  a  big  range  giving  the  merchant 
a.  wide  choice  both  of  styles  and  prices.  Moreover,  he  uses 
materials  that  have  been  found  to  be  specially  suitable  for 
the  purpose.  There  have  to  be  styles  to  fit  all  tastes,  and 
though  there  cannot  be  any  great  change  in  the  shaping 
of  a  baby's  bonnet,  it  can  be  either  very  simple  or  quite 
ornate.    Besides,  price  and  elaboration  the  designer  has  to 


take  care  that  the  little  bonnet  or  cap  is  so  made  and 
trimmed  that  there  is  nothing  to  cause  discomfort  to  the 
tender  little  head.  It  is  a  special  task  to  select  the  suit- 
able embroideries.  Besides  lawn  and  muslin  embroideries. 
net  laces,  aKovers  and  Jap  silks,  both  plain  and  embroid- 
ered, are  made  up  into  bonnets  and  hats.  This  year  faille 
is  much  used,  and  some  of  the  best  selling  models  are  of 
this  fabric. 

Bonnets  come  in  faille  and  many  smart  little  caps  as 
well. 

For  the  boy  of  three  or  four,  the  new  cap  fashioned 
like  a  tropical  helmet  is  in  high  favor,  and  this  cap  is  at 
it-  best   when  made  of  white  faille. 

When  a  boy  gets  over  four  his  headgear  comes  from 
the  boys'  department,  but  the  hat  for  the  small  girl  is 
canied  in  the  children's  department.  Hats  of  pique  or 
repp,  made  with  the  crown  buttoning  on  to  the  brim  have 
always  been  sellers.  This  year  the  brim  and  crown  are 
finished  with  heavy  buttonholing,  both  in  white,  pink,  and 
cadet  blue.  Mob  caps  of  soft  pique  are  among  the  pret- 
tiest models  shown. 


SrRJNG  HEADWEAR  FOR  WEE  TOTS 

1.  Smart  cap  for  the  small  boy  i>i  tropical  helmet  style 
— made  of  white  faille. 

2.  Quaint  little  Mob  cap  of  white  pique,  with  pleating 
of  ftiuk  satin  ribbon  across  the  front,  and  tieist  around  the 
crown  with  rosettes  and  ends  at  the  back  of  the  same. 

Shown  by  A'.  D.  Fairbaini  Co. 
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Keith's 

Trimmed 

Millinery 


Merchandise  that  is  pro- 
duced in  a  big  way,  natur- 
ally giving  you  a  price  ad- 
vantage and  sales  results 
that  is  unbelievable  to  the 
buyer  of  ladies'  trimmed 
hats  that  is  accustomed  to 
measure  results  by  the 
returns  of  high-priced  pat- 
terns that  you  close  out  at 
half  the  price. 

Edson  Keith  &  Co.  produce 
trimmed  hats  by  system  in 
the  workroom  and  volume 
of  business  looking  out 
always  for  good  propor- 
tions, style,  value  and  finish 
at  popular  prices. 

We  solicit  an  opportunity  to 
prove  it.  Come  to  our  store 
or  mail  us  your  order. 


Send  for    Our  Illustrated 
Advertising 


EDSON  KEITH 
COMPANY 

24  and  26  S.  Michigan  Avenue 
CHICAGO 


Big  Bow  of  Ribbon  Makes  Milliner's  Window 

A  Device  in  Display  That  Has  Attracted  General    Attention    in    Millinery    Window  — 

Opposed  to  Clearing  Out  Sales— A  Substitute — Selling  a  Veil 

With  Nearly  Every  Hat 

Staff  interview  with  herd  of  the  "Louvre" 


A  REPRESENTATIVE  of  The  Review  dropped  in 
upon  the  millinery  rooms  of  "The  Louvre."  con- 
ducted by  Miss  Stone,  under  the  firm  name  of  Stone 
&  Co.,  which  does  a  rather  exclusive  millinery  business  on 
the  upper  part  of  Yonge  St.,  near  Ploor,  Toronto  Miss 
Stone  reported  the  best  January  business  she  had  ever 
had.  The  early  Fall  had  not  been  good,  particularly  Sep- 
tember; October  had  been  a  little  better  but  November 
and  December  were  quiet  good  and  January  had  capped 
the  season's  trade,  this  being  a  particularly  busy  month. 
The  January  and  early  February  orders  were  mostly  for 
small  hats  as  a  reaction  from  the  sombre  black  of  the  early 
fall,  consisting  now  mostly  of  hats  with  crepe  de  chine 
and  silk  coverings  and  small  flowers  or  berries  for  trim- 
ming. Another  good  selling  line  novelty  was  a  stamped 
leather  shape,  small  and  in  dainty  colorings. 

While  The  Review  Mas  there  two  customers  called, 
ladies  who  had  done  business  with  the  house  before.  One 
had  just  come  in  from  New  York  and  was  wanting  to  buy 
a  little  hat  for  the  next  couple  of  months  and  another  was 
going  to  Palm  Beach  and  wanted  something  to  go  with  a 
brown  costume.  The  wants  of  both  were  supplied  and  the 
hat  in  each  case  was  to  be  ready  early  the  following  day. 
Miss  Stone  will  hold  her  Spring  opening  about  the  middle 
of  March  and  as  usual  will  send  out  cards  to  her  customers 
in  Script  type,  merely  announcing  the  fact  that  she  is 
having  a  millinery  opening. 

Window  By  Long  Odds  Best  Advertiser 

But  apart  altogether  from  the  workmanship  Miss  Stone 
lays  her  main  trust  in  her  window.  "The  window,''  she 
says,  "is  by  all  odds  my  best  means  of  advertising."    The 


windows  are  carefully  dressed  by  Miss  Fuller  along  a 
definite  plan.  She  is  very  careful  first  of  all  not  to  have 
more  than  two  or  three  hats  in  the  window  at  one  time  as 
she  finds  that  they  make  a  stronger  impression  on  the 
passers-by  than  if  she  bad  a  number. 

Again,  she  is  careful  to  have  them  harmonize  in  colors. 
She  was  mentioning  another  window  in  the  city  which 
had  several  hats  in  a  number  of  colors  that  clashed.  The 
window  at  the  time  The  Review  called  had  two  hats  only 
in  the  front  section,  both  of  similar  design,  similar  flowers, 
the  main  color  in  one  being  peacock  blue  and  the  other  a 
hunter's  green.  A  hat  is  not  left  in  the  window  more  than 
three  days  at  a  time,  usually  two  days,  so  the  window  dis- 
plays are  kept  fresh. 

Where  the  Big  Bow  Comes  In 

One  point  which  stood  out  in  the  window  display  was  a 
huge  bow  of  ribbon,  peacock  blue,  to  match  one  of  the  hats. 
This  was  on  a  T  stand  and  was  about  30  inches  wide  at 
the  bow.  the  ribbon  dropping  down  to  tie  floor  of  the 
window  which  was  covered  with  dark  velvet.  This  bow 
has  been  a  feature  of  the  window  trims  for  several  months. 
At  the  opening  there  was  a  huge  pink  bow  on  a  beautifully 
covered  box  about  30  inches  in  diameter  that  attracted  a 
great  deal  of  attention.  Then  there  was  a  black  and  white 
window  where  the  box  was  covered  with  striped  black  and 
white  paper  and  a  huge  white  bow  in  the  centre  of  it. 
Others  used  were  Paddy  green  and  Puberry.  The  bow  is 
set  in  the  centre  of  the  window  with  a  hat  usually  on  each 
side,  harmonizing  with  the  colors  of  the  ribbons  and  this 
unusual   feature  draws  attention  to  the  window.     Nor  is  it 


AS  A  BUYER  SAW  IT  ABROAD 

MONTREAL,  Feb.  7— (Special)-  A  buyer  just  re- 
turned from  Paris  lays  great  emphasis  on  the 
predominance  of  flowers,  fruit  and  foliage  on  the 

hats  there.     To  this  should  be  added  ribbons  which  strive 
for  first   place.     Put    flowers   hold   the   stage  even   ag 
the    encroachments    of   the    increase    of    the    ribbon    trim- 
mings. 

Roses  are  receiving  the  greatest  attention  of  all  the 
flowers.  Rough  straws  and  rough  braid-  are  very  popular. 
There  are  many  ornaments  of  lacquered  foliage  and  of 
straw  which  is  making  a  strong  bid  tor  popularity. 

The  very  high  crowned  small  shapes  and  the  very  large 
and  flat  are  the  two  extremes  that  hold  the  boards.  The 
large  hats  are  mostly  in  Leghorn  combinations. 

Copenhagen  Leads  in  New  York 

In  New  York  Copenhagen  is  the  predominating  color. 
Corbeau  and  niggerhead  come  next  in  favor.  Dark  colors 
are  used  a  great  deal  as  combinations.  Crepe  Georgettes 
in  all  light  colors  are  used  on  dark  hats  to  great  advant- 
age. Wings  are  noticeable  on  all  the  old  shapes  and  some 
new  ones.  It  may  be  said  that  everything  is  being  tried 
out  to  give  full  swing  to  the  deciding  taste  for  the  coming 
Spring  Model,  Gage  Bros.  &  Co.  styles  which  are  not  yet  fully  decided  upon. 
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attention  merely  due  to  cariosity,  for  the  object  that  draws 
the  public  harmonizes  with  the  goods  on  sale, — a  point 
that  is  not  always  observed  by  the  window  trimmer  who 
sometimes  attracts  spectators  by  something;  that  is  entirely 
foreign  to  his  merchandise. 

The  background  of  the  window  is  of  white  enamel  that 
sets  off  the  colored  goods  and  there  are  draw  curtains  of 
black  and.  white  stripes  which  are  attractive  in  themselves 
and  fit  in  well  with  any  goods  that  are  shown. 

Selling  Goods  From  the  Window 
That  the  windows  sell  goods  is  continually  proved.    "I 
want  to  see  that  little  old  rose  hat  you  had  in  your  window 
yesterday  or  the  day  before,"  a  lady  would  say  on  enter- 
ing. 

"Sorry,  but  that  has  gone,"  is  a  frequent  reply,  but 
"something  else"  is  shown  and  often  sold. 

Against  Clearing  Sales — A  Substitute 
"What  about  clearing  sales?"  was  asked  Miss  Stone. 
She  is  opposed  to  the  usual  store  custom  of  "sales" 
with  big  reductions  to  clear  out  the  one  season's  stock. 
She  believes  it  lowers  the  "tone"  of  a  house  that  caters 
to  the  better  class  or  higher  price  trade,  while  at  the  same 
time  accustoming  many  people  to  wait  for  the  "clearing 
sales"  instead  of  buying  at  the  beginning  of  a  season. 

Making  Use  of  All  Movables 

•  Then  what  do  you  do  to  get  rid  of  slow  stock f" 
"First  of  all  we  begin  to  reduce  our  hats  as  the  season 
advances  and  thus  dispose  of  a  large  proportion  that  way. 
Then  as  the  season  is  about  at  an  end,  we  taff  off  the  trim- 
ming which  usually  is  worth  nearly  full  price  and  use  it 
for  some  other  hat,  and  put  the  shape  away;  as  a  rule  it 
will  sell  for  almost  full  price  next  season,  if  trimmed  to 
(Continued  on  page  47) 


MANU- 
FACTURERS 
OF 

OSTRICH 

PARADISE 
OSPREYS 

MARABOU 

DOMINION  OSTRICH  FEATHER  COMPANY,  Limited 

78  WELLINGTON  STREET  West.  TORONTO 


~      of  ART  in   Original  Model"         ♦ 

HAT  FRAMES 

25  to  33  WEST  45th  STREET 

N  EW  YORK 


Spring  Model. — Flat  crowned  plateau  of  rose  Milan 
trimmed  with  moss  roses  and  old  blue  velvet  ribbon. 


Have  You  Seen  the 

NEW   SILK  AND 
STRAW  TOQUES 

At  $18  00  Per  Dozen 
OR   THE 

Rolled  Brim 

SAILOR 

At  $9.00  Per   Dozen 
WRITE    US    EOR    ONE    OF    EACH 

We   have    A    DOZEN     DIFFERENT 
STYLES,  all  leaders 


GOOD    MODELS    FOR    THE    OPENING 


Montreal  Hat  Co. 

Limited 

300  ST.  JAMES  ST.,  MONTREAL 
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FANCY  GOODS 

NOTIONS  &  TOYS 


Notions  Scarce 

Prices  are  Higher — Pipings,  Cords,  Hair  Braids  and 

Stiffening  Materials  Will  be  Needed  in 

Making  of  Spring  Dresses. 

NOTIONS  are  always  a  big-  selling-  line  at  this  time 
of  the  year,  and  in  normal  years  buyers  are  wont 
to  slimulate  sales  by  timely  price  concessions.  The 
January  and  February  notion  sales  up  to  now  have  been 
regarded  as  a  fixture  and  women  have  been  educated  into 
buying  supplies  of  notions  at  this  time.  Notions  are  sell- 
ing, but  any  acceleration  of  the  pace  is  out  of  the  ques- 
tion this  year  because  prices  are  higher  and  advancing  on 
most  articles  and  in  many  the  supply  is  short. 

This  is  the  time  when  the  department  want-book  should 
be  given  special  attention,  for  shortages  and  poor  deliv- 
eries mean  that  it  takes  longer  to  place  goods  in  stock, 
and  "we  are  just  out,"  repeated  too  many  times,  means 
loss  of  prestige  and  customers. 

Articles  such  as  knitting-  needles,  crochet  needles,  both 
steel,  bone  and  wood  are  in  special  demand  owing  to  the 
great  interest  taken  in  knitting  and  crocheting.  The  stock 
of  sizes  should  be  kept  up,  and  special  attention  should  be 
paid  to  quality.  Possibly  a  little  more  profit  can  be  made 
on  an  inferior  line,  but  it  is  no  boost  for  the  department. 


EASTER  NOVELTIES 

Upper  left. — Clasp  for  holding  the  shoulder  straps  in 
place  and  preventing  them  slipping  down  over  the  shoulder. 

Lower  left. — Novelty  brooch  in  new  green  gold,  in  bar 
and  filagree  effect,  set  with  small  ruby  and  brilliants. 

Right. — Dorene  Vanity  Box,  silver  finish  with  butter- 
fly in  mauve  and  violet  enameled  on  the  lid.  The  case  is 
carried  by  a  chain  ending  with  a  finger-ring. 

Shown  by  Carl  Austin  &  Co. 


This  is  a  good  time  to  tie  up  to  a  firm  that  has  a  standard 
of  quality.  If  it  is  necessary  to  put  in  a  line  for  the  sake 
of  meeting  a  standard  price,  the  customer  should  be  shown 
both  articles  and  the  difference  explained.  In  the  majority 
of  cases  the  best  will  be  chosen  even  if  the  price  is  higher, 
for  poor  tools  mean  that  the  work  on  hand  suffers. 

This  is  the  time  of  the  year  when  wardrobes  are  being 
planned  for  the  Summer  season,  and  all  the  special  dress- 
making helps  are  in  extra  demand.  Bias  fold  tapes  in 
white  and  in  standard  colors  and  also  in  stripes  are  items 
t hat  have  a  big  sale.  These  tapes  are  made  of  percaline 
and  are  extensively  used  in  making  house  dresses  and 
children's  dresses.  Washable  buttons  are  also  shown  to 
match  the  various  tapes. 

Middies  Will  Bring  Sales 

A  big  season  in  middies  is  assured  and  many  models 
are  finished  with  laces  to  match  the  collar  or  pipings.  A 
big  sale  of  middies  means  a  corresponding  demand  in  the 
departments.  White,  scarlet,  blue  and  pink  are  the  want- 
ed colors  and  besides  flat  laces,  cords  are  also  used. 

The  high  waistline  is  still  a  fixture  and  beltings  in 
inch  and  a  half  and  two-inch  widths  will  enjoy  a  big 
demand.  Skirts  Hare  and  the  coat — the  sleeves,  etc. — flare 
also.  This  means  that  pipings,  cordings,  horse  hair  braids 
and  various  fabrics  that  can  be  used  for  stiffening  pur- 
l»  ses  will  have  to  be  stocked  in  quantity. 

« 

Novelties  in  Jewelry 

Oreen  Gold  in  Pendants.  Etc. — New  Vanity  Case  is 

Carried    Fmin    the    Finger  —  Spot    Pins 

Taking  Place  of  Dross  Pins — Holdfast 

Strap  Keeps  Shoulder  Strap 

ONE  of  the  most  attractive  departments  in  t he  fancy 
goods  section  is  that  devoted  to  jewelry.  This  is 
always  an  important  Easier  line,  and  manufacturers 
.ire  now  preparing  novelties  for  Easier  and  for  the  early 
Summer  trade.  The  outlook  is  decidedly  brighter  and  a 
-ood  season  is  expected.  The  period  of  strut  economy  is 
over  and  buyers  are  Looking  for  a  -rood  season  on  novelties. 
Fashion  too  is  propitious  as  styles  promise  to  be  more 
feminine  and  frivolous  and  this  is  hound  to  create  a  sale 
for  novelty  art  ii 

Fewer  fittings  are  used  in  the  new  bags  and  this  - 
paving  the  way  for  a  development  in  the  selling  of  vanity 
cases.  A  new  cast  is  so  designed  that  it  fulfills  all  pur- 
poses and  yet  is  not  in  the  way.  It  comes  in  the  form  of 
a  2-inch  silver  finished  bos  made  the  right  size  to  hold  a 
special  cake  of  concentrated  lace  powder.  There  is  a 
powder  puff  inside  and  the  highly  polished  inner  lid  forms 
a  mirror.  The  cover  of  the  lid  is  daintly  enamelled  in  a 
set  pattern  or  in  a  pretty  floral  design.  The  box  is  at- 
tached to  a  chain  which  ends  with  a  ring  and  the  article 
is  carried  on  the  finger  leaving  the  hand  free. 
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Salesmen  are  now  on  the  road  showing  the  Latest 
Ideas  in  Art  Needlework,  Lingerie  for  women  and 
children,  Dressing  Sacques,  Boudoir  Caps,  Children's 

Dresses  and  other  novelties.       Supplied   either  made-up,  in 

packages,  or  stamped  flat. 


Values  unequalled. 
Profitable  and  quick-selling  lines. 
We  carry  a  large    and    exclusive    range    of 
articles    and    materials    suitable    for  art  em- 
broidery. 

Packages  with 


^PC 


trade-mark    guarantee    superior    quality    of 
material  and  supplies. 


DiS'C*  No  2060 


NEEDLECRAFT    4:<ly+       PACKAGE 
no.  i.  asa 

Empire     Nightdress 

FINEST    QUALITY    NAINSOOK 
ri  -■ '   .►..  Mercerized  Embroidery  Cotton 

P  TO    COMPLTTC    EMBROIDERY 

NEEDLECRAFT    DEPARTMENT: 

BELDING     PAUL     CORTICELLI  ■  LIMITED 


WE    HAVE  THE    VALUES.      IF  YOU  HAVE   SEEN   OUR   LINE  YOU  KNOW. 
IF  NOT,  WIRE,  PHONE    OR   WRITE.     WE    WANT  TO    HEAR   FROM  YOU. 

We  Manufacture  Beldings  and  Corticelli  Sewing  and  Embroidery  Silks. 

BELDING  PAUL  CORTICELLI,  Limited 


MONTREAL 


TORONTO 


WINNIPEG 


VANCOUVER 
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In  mesh  bays  the  gate  top  leads  with  the  flexible  fine 
mesh  fulled  on  to  the  lid,  and  the  finest  meshes  are  found 
to  be  the  best  sellers.  The  bag  is  pointed  and  at  each 
corner  is  placed  a  drop  ornament.  Sometimes  there  is  a 
tassel  attached  with  the  chain  handle  on  each  side.  ' 

Pendants  and  necklets  are  a  big  line,  and  the  new  pen- 
dants come  in  filagree  effect  set  with  very  small  brilliants 
and  colored  stones. 


Canadian   Toys 

Many  New  Lines  Being  Brought  Out  and  Thriving 

Industry  Seems  Assured — Other  Goods 

on  Market. 

THE  development  in  the  Canadian  toy  industry  con- 
tinues apace.  The  .Review  has  mentioned  several 
new  toy  lines  which  were  put  on  the  market  for 
the  Christmas  trade,  and  a  number  of  others  that  are 
coming  out  now,  and  are  being  placed  in  the  hands  of 
jobbers.  It  is  likely  that  there  will  be  a  large  increase  in 
the  number  of  toy  factories  in  the  next  few  months.  In 
some  lines  where  Canadian  manufacturers  are  working  to 
turn  out  goods  to  replace  the  lines  formerly  sent  over 
here  by  Germany,  there  is  a  feeling  in  some  quarters  that 
their  business  may  be  cut  down  again  at  the  close  of  the 
war  if  Germany  Hoods  the  country  with  cheap  goods.  To 
offset  this  there  is  a  movement  which  is  making  rapid 
headway  in  England  and  the  States  and  in  some  parts  of 
Canada  whereby  an  extra  tax  will  be  charged  on  German 
yoods  in  order  to  secure  the  market  for  the  local  manu- 
facturer until  it  is  developed  to  a  point  where  it  can  carrv 
itself. 

(Continued  on  page  45.) 


Standard    Toys 

Limited 


Manufacturers  of 

Metal  Waggons 
Metal  Carts 
Doll  Swings 
Trimmed  Doll  Beds 


Factory  Salesrooms 

BOWMANVILLE  76  Bay  St.,  TOROiNTO 

These  Goods  Handled  by  All  Jobbers 


It  captivates 

every  youngster 

— that  is  whv  big  sales  always  follow  where 

THE  BUILDER  TOY 


is  displayed.  This  mechanical  wood  construction 
toy  is  entirely  Canadian-made,  and  its  selling  pos- 
sibilities warrant  it  a  place  in  every  toy  department. 


H  o  i  it 


picn*.  *€ig' 


hf  here- 


With  one  set  of  "Build 
er  Toj  b"    several    bun 
d  red      motion      models 
may      t>e     constructed, 

two  of  which  are  here 
shown.  Full  instruc- 
tions   accompany    each 

sot. 


also  manufacture 
Hope  Toss.  Auto- 
mobiles and 
Wooden  Novel- 
ties. 


Write    i  <>  r    full 

part  i<  "I -ii  -      of 

our  complete  toy 

lines.   II   Contain* 

loi-  of  novi'l  nnil 
ii  ii  i  <•  u  -  selling 

itlr:|s 


Toy  Products  of  Canada 


49  BATHURST  STREET 


TORONTO 


Selling  Representatives — L.  G.  BF.F.BE,  53  Yonsje  Street,  Toronto 
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Krueger's 

Infants'  Novelties 


lead  the  field 
for  real  crea- 
tiveness.  You 
need  a  selec- 
tion for  Easter 
selling. 


Variety  large  enough 
to  keep  your  display 
always  attractive. 


Every  piece  is  a  study 
in  art  and  utility.  Every 
piece    has   its    distinct 
appeal. 


Look  to  Krueger  first 
and  you  will  have  the 
best  and  latest. 


An  especial  showing 
of  popular  Easter 
Novelties. 


The  New  Line 

Is  Surpassingly 

Fine 

Krueger  even  surpasses  Krueger 
— each  season  we  outdo  all  pre- 
vious displays.  That  is  why  we 
stand  at  the  head.  Come  and  see 
for  yourself. 

RICHARD  G.  KRUEGER,  Manufacturer  of  Dainty  Novelties 

Show  Rooms  and  Studios:   395  4th  Avenue,  NEW  YORK 
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[STARTED    WITH    A   FEW    TINS    OF 
TALCUM    POWDER 


THIS  illustration  is  a  view  of  the  Toilet  Goods  De- 
partment in  the  new  store  of  E.  B.  Crompton  &  Co., 
Brantford.  A  few  years  ago  the  Toilet  Goods 
"department"  of  this  store  consisted  of  a  few  tins  of 
talcum  powder.  The  growth  to  the  dimensions  of  to-day 
is  almost  phenomenal,  but  it  only  goes  to  show  what  a 
new  field  lies  before  many  dry  goods  stores.  The  only 
rival  to-day  is  the  druggist.  But  the  natural  customers  of 
this  department  are  women  and  no  store  in  the  endless 
catalogues  of  trades  is  visited  by  so  many  women  as  th? 
dry  goods  store. 

Usually  the  present  nature  and  possibilities  of  a  de- 
partment can  be  measured  by  its  position  in  a  store.  This 
is  true  of  a  large  number  of  lines  such  as  accessories, 
fancy  goods,  ribbons,  etc.,  lines  where  sales  are  a  direct 
result  of  displays  meeting  a  large  section  of  incoming 
customers,  often  an  absolute  condition. 

The  toilet  goods  section  of  the  Crompton  store  was 
given  the  right  hand  front  corner  of  the  store,  and  this 
was  a  position  decided  upon  after  years  of  experiments 
in  locating  departments,  at  a  time  of  course  when  the 
management  had  a  free  hand  for  any  changes  they  de- 
sired. Valuable  space,  a  generous  section  of  the  most 
Taluable,  devoted  to  the  toilet  goods.  As  the  ad.  says, 
"There's  a  Reason,"  and  the  reason  is  the  large  and  pro- 
fitable business  done  in  these  esentially  feminine  lines. 

The  department  started  with  a  few  tins  of  talcum 
powder:  to-day  it  numbers  in  its  contents  cold  creams, 
massage  creams,  face  creams,  vanishing  creams,  tooth 
paste,  tooth  power,    mouth     wash,    face  powder,   talcum 


powder,  perfumes  in  bulk  and  fancy  bottles,  sachets, 
peroxide,  almond  cream,  Florida  water,  toilet  water,  witch 
hazel,  bay  rum,  eau  de  Cologne,  eau  de  quinine,  liquid 
shampoo,  brilliantine,  toilet  soaps  of  all  descriptions,  n.i 
polish,  nail  bleach,  entiele  acid,  orangewood  sticks,  files, 
cuticle  knives,  manicure  pieces,  etc.  These  are  supple- 
mented by  a  range  of  Parisian  ivory  and  ebony  goods  for 
the  toilet,  rubber  goods,  sponges,  etc. 

Little  need  be  said  about  the  method  of  display:  the 
illustration  tells  its  own  story  of  a  skilful,  neat  and  ap- 
pealing  exhibition.  The  inside  glass  shelving  in  the  cases 
are  covered  with  tissue  paper  in  delicate  shades,  often 
matching  the  package,  glass  or  cardboard,  and  often  in 
combinations  such  as  mauve  and  paddy,  mauve  and  black, 
etc.  These  set  off  the  goods  better  than  the  bare  trans- 
parent glass.  Neat  price  tickets  are  used  plentifully. 

The  firm  have  special  lines  made  up  for  themselves  in 
frosted  bottles,  often  in  shell  pink  shade,  and  play  up  the 
brand  name,  "Rejane,"  showing  the  different  lines  with 
cuts  like  the  toilet  goods  makers.  The  department  has  a 
generous  space  in  the  ads.,  and  has  it  regularly.  Rut  the 
attractive  display  and  the  suggestions  of  a  keen  man- 
ager and  sales  girls  arc  responsible  for  a  big  share  of  thr 
sales. 

One  of  the  best  sellers  are  soaps,  and  a  small  table  ad- 
joining the  department  is  kept  busy  all  the  time  showing 
one  special  line  at  a  time  rather  than  a  large  variety. 
An  attractive  price  is  set  on  the  soap  and  it  is  "picked 
up'*  eagerly.  Soaps  are.  of  course,  displayed  on  the  top* 
of  cases  and  inside  as  well. 
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SOAPS-PERFUMES 

ofczu/feA  Soaps  and  Perfumes  are  the  finest  that 
J^~~~  Canada  produces  and  have  been  made  in 
Canada  for  over  fifty  years,  during  which  time  they 
have  attained  such  perfection  as  to  be  marked — 100% 
pure.     You  cannot  do  better  than  to  stock  your  Toilet 

Department  with     </4ZMu?&L9       Good  Profits.    Quick 

Sellers.      Pleased   Customers,   which    means    Increased 
Business. 

If  you  have  not  yet  a  Toilet  Department — why  not?     You  will  find 
it  to  bring    you  Ibig  profits.      "  Other  merchants  have    found  it  so." 


f* 


v. 


'/(>«. 


& 


;  BLUE  BtF 


An  Air-Floated  Talc,  per- 
fumed with  the  exquisite 
Blue  Bird  Perfume.  A 
large  variety  of  odors  to 
choose  from. 


A  Fine  Toilet  Soap. 
White 

Daintily  Perfumed 

Perfectly  Borated 
A  Soap  you  get  quick  returns  with 


VALLEY  VIOLET  PERFUME 
The  breath  of  the  wild  country- 
side broug  lit  to  you  in  this  perfume . 
Well  advertised,  and  is  always 
asked  for  again. 


JOHN  TAYLOR  AND  CO.,  LIMITED 

MAKERS  OF  FINE  SOAPS  AND  PERFUMES 


Established  12  Wellington  Street  East  Medals 

YeL  TORONTO  -  -  -        CANADA  Aw«d. 


SEND  FOR  CATALOGUE 
THE      LARGEST     AND    OLDEST     PERFUME    AND    SOAP    MAKERS    IN    CANADA 


'We  Never  Sleep" — Busy,  Jan.  2  to  Dec.  31 


View  of  toy  department  of  Stanley  Mills   &  Co.,  Hamilton. 


Educational  Features   Boom  All-Year  Toys 

Whole  Aspect  of  Department  Changing  in  Favor  of  Steady  Buying  Throughout  the  Year 

— Special  Lines  to  Liven  Business  in  Summer  —  Permanent  Department 

Helps  in  Christmas  Rush — Experiences  of  Several  Managers. 


THE  conversion  of  dry  goods  stores  to  the  active 
operation  of  a  toy  department  from  Jan.  2  to  Dec. 
31  goes  on  apace.  The  year  1915  saw  a  representa- 
tive store,  Smallinan  &  Ingram's,  of  London,  Ont.,  keep- 
ing- open  after  the  usual  Christmas  "closing."    And  wh\  .' 

"We  found  people  asking  us  for  toys  all  the  time,  and 
we  decided  that  a  permanent  department  would  be  a  great 
help  in  developing  our  basement  business,  said  the  buyer, 
Mr.  Thompson,  to  The  Review  shortly  before  the  Christ- 
mas rush  was  on.  He  was  more  than  satisfied  with  the 
results  so  far  and  was  then  planning  for  a  big  extension 
for  the  holiday  season,  by  which  a  special  department 
would  be  devoted  to  dolls  and  their  "accessories.  " 

Usually  the  toy  department,  after  Christmas,  is  not 
only  diminished  until  it  is  a  tiny  fraction  of  its  former 
size,  but  it  is  pushed  away  into  some  corner  ami  behind 
some  department  with  which  it  is  entirely  out  of  sympa- 
thy,— where  "the  remains"  are  not  relegated  to  the  stock 
room  for  ten  or  eleven  months,  as  is  the  usual  treatment. 

This  brings  to  us  a  second  conversion,  Almy's  Limited, 
of  Montreal.  Up  to  the  past  holiday  season  there  never 
was  a  toy  department-  worthy  of  the  name.  But  starting 
this  year  toys  are  being  continued  after  the  Christinas 
rush,  advertised  and  kept  prominently  before  the  public 
in  every  way. 

"We  have  come  to  this  deceision  after  being  asked 
constantly  for  toys  throughout  the  year,"  was  the  man- 
ager's testimony. 

Everybody  realizes  that  the  toy  department  of  the 
Summer  is  vastly  different  to  that  of  Winter.  The  latter 
consists  of  toys  more  or  less  for  indoor  amusement,  while 
those  for  Summer  run  in  the  direction  of  sand  toys,  wheel 


barrows,  garden  sets,  such  as  rakes,  spades,  small  automo- 
biles, bicycles,  tricycles,  roller  skates.  Lines  such  as  dolls 
and  doll  carriages  and  houses  are  good  for  girls  all  the 
year  round. 

A  Successful  Hamilton  Department 

The  illustration  appearing  above  shows  one  of  the  most 
successful  toy  departments  in  Canada.  It  is  kept  going, 
and  busy,  every  day  of  the  year.  The  photograph  shown 
was  taken  the  middle  of  November,  the  day  of  the  annual 
inspection  of  departments  and  the  Christmas  Opening 
throughout  the  store.  For  this  it  had  been  enlarged  by 
"in  circle  and  a  further  increase  in  space  was  planned  for 
the  last  four  weeks  before  Christmas,  the  house  furnish- 
ings department  giving  way  in  its  favor. 

Mere  is  an  impressive  showing  of  toys,  and  an  inspec- 
tion will  indicate  a  systematic  division  infinitely  superior 
to  the  old-time  management  in  main  stores  thai  was  more 
in  the  nature  of  a  jumble. 

A  Ten-Section  Affair 
There  are  practically  ten  sections  of  the  modern  toy 
department.  One  of  the  most  important  at  the  present 
time,  of  eourse,  is  that  of  war  toys,  soldiers,  cannon,  forts, 
battleships,  etc.  Another,  sharing  a  wonderful  popularity 
of  late  i>  devoted  to  construction  building,  the  making  of 
all  kinds  of  works  that  encourage  the  mechanical  instinct 
in  children,  bridges,  houses,  cranes,  etc..  of  which  the 
"Meccano"  and  "Erector"'  steel  toys  and  several  wooden 
ones  are  well-known  examples.  Another  section  is  given 
up  to  "educational"  or  "kindergarten"  toys,  also  a  late 
development.    Then  there  are  the  usual  run  of  games,  books 

with  colored  illustrations:  dolls,  and  a  closely  related  ««v 
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tion — a  third  development, — dolls'  furniture;  the  old  fav- 
orites, stuffed  animals,  mechanical  toys,  sleds,  toboggans, 
carriages,  wagons,  etc. 

One  of  the  factors  favoring  this,  he  has  found,  is  the 
"vogue,"  if  so  it  may  be  called,  of  educational  features, 
the  outgrowth  of  kindergarten  training.  Every  buyer  of 
toys  is  familiar  with  the  introduction  of  a  number  of 
"kindergarten"  lines,  in  the  way  of  drawing,  painting, 
etc.,  and  for  these  a  steady  sale  may  be  looked  for. 

Then  there  are  the  construction  toys,  which  are  appeal- 
ing to  that  side  of  a  boys'  nature  that  made  them  "wild" 
over  the  mechanical  and  friction  toys  for  years.  The  Mills 
toy  department  played  up  this  feature  very  prominently  by 
demonstrating  during  the  holiday  season  just  closed.  In 
Mr.  Mills'  view  there  is  "nothing  like  it"  for  building  up 
*ales.  A  long  table  was  reserved  for  this  purpose  and 
various  models  of  a  well-known  steel  constructor  toy 
were  set  up  to  illustrate  just  what  could  be  done  by  the 
young  boy.  This  end  of  the  table  or  counter  was  the 
centre  of  interest  for  the  weeks  preceding  Christmas.  The 
rest  of  the  "demonstration  counter"  was  devoted  to  show- 
ing up  the  mechanical  toys:  the  new  "hopping"  animals, 
sand  toys,  pile  drivers,  engines,  etc.  One  or  two  clerks 
were  employed  the  whole  time  showing  how  the  different 
toys  "worked  "  and  the  response  was  very  gratifying. 


Child's    Talking   Machine,   manufactured 
Products  of  Canada. 


BE  SURE  TO  VISIT  OUR  SHOW  ROOMS  WHEN  IN  NEW  YORK. 
IF  NOT,  SEND  FOR  OUR  ASSORTMENT  AT  $25,  $50,  OR  $100. 
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DUCHESS"   Embroidery   Hoops 


The  only  hoops  that  hold 
thick  and  thin,  fabrics 
equally  taut,  and  have  no 
spring  or  attachments  for 
the  silk  to  get  caught  in. 

The  Felt  Cushion  pro- 
tects the  embroidered  work 
from  injury  when  being  ad- 
justed in  the  hoops. 


Sizes  In  Round,  3,  4,  5,  0, 
7,  8,  10,  12  inch  diameter. 
Sizes  in  Oval,  3x6,  4%xi>. 
and  6x12  inch. 


THE  GIBBS  MFG.  CO.,   Canton,  Ohio,  U.S.A. 


Order 

The  Big  Item  in  the  Notion      To-day 
and    Fancy    Goods    Depart- 
ments of  thousands  of  stores. 


Keep  Up  Your  Stock 

To  meet  the  popular  calls,  carry 
a  full  assortment  in  both  round 
and   oval. 

Your  Jobber  handles  Duchess 
Hoops  and   recommends  them. 


Genuine  Sterling  Silver  Rings 

With  all  makes  of  Cut  Stones,  also  Cameos,  etc.  Merchandise 
worth  double  the  price  asked.    Sole  control  for  Canada.    $2.00 
per   dozen.       Put  up  in  handsome  display  cases.      Order  early, 
as   there's   sure    to  be   a   large   demand. 

GREENSHIELDS   LIMITED 


Victoria  Square 


MONTREAL 


ESTABLISHED  1849 


BRADSTREET'S 

Offices    Throughout    the    Civilized    World. 


OFFICES    IN    CANADA: 


Calgary,  Alta.. 
Edmonton,  Alta. 
Halifax,   N.S. 
London,  Ont. 


Ottawa,    Ont. 
St.  John,   N.B. 
Vancouver,   B.C. 
Victoria,  B.C. 
Hamilton,  Ont. 


Montreal,  Que. 
Quebec,  Que. 
Toronto,   Ont. 
Winnipeg,   Man. 


Reputation    gained    by    long   years   of  vigorous, 
conscientious   and   successful   work. 


THOMAS 


C.    IRVING, 

TORONTO.  CANADA 


General    Manager 
Western     Canada 


^Importers  and  >,-  Vtan  u/acfuners 
-^/Jrt  JVcedletoork  andjfancyGoods 

Madeira  Hand  Embroidered  Linens  ^ 
Handkerchiefs 

/cmcy  jQnens  and  jh'ecc  Goods 
GmnoickryJtytaterials 

Campbell  >Metzger  «£>  Jacobson 


932-£>3ft  Broadway 


Corner  2Z*°Street 


NEW     YORK. 


CANADIAN  SHOWROOM 


Bay    and    Wellington    Streets 
TORONTO  ONTARIO 
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She  made  one  hundred  pairs  of  feet  happy, 
though  over  ninety  years  old 

One  old  lady  has  done  her  bit  by  knitting  over  100  pairs  of  sox  for  the  soldiers,  since 
the  war  began.  There  are  thousands  in  Canada  who  are  doing  what  they  can,  and  as 
long  as  you  supply  these  patriotic  spirits  with 

BONNER-WORTH 
Domestic  and  Worsted  Yarns 

you  can  book  for  a  continuance. 

You  can  encourage  even  more  knitting  by  featuring  Bonner- Worth  yarns 
in  your  window  displays  occasionally  and  by  keeping  them  on  display  in 
your  store  trims. 


We  are  expert  spinners  and  dyers  of  the  finest  quality  yarns.     Put  up  in 
6  lb.  spindles,  all  best  selling  shades. 


Order  your  1916  supply  now. 


Samples  and  Prices  on  request. 


The  Bonner-Worth  Co.,  Limited 


tTelegrams:    "BONWORTH" 


Peterborough,  Ont. 


J.  E.  McClung,  Manchester  Bldg.,  Melinda  Street.  Toronto,  Agents.  Bryce  & 
Co.,  Winnipeg  and  Vancouver,  Selling  Agents  for  West.  A.  L.  Gilpin,  243 
Bleury  Street,  Montreal,  Selling  Agent  for  Quebec.    V.  A.  Barnwell,  Pictou,  N.S. 


LONDON  WAREHOUSES: 
51 -S2  ALDERSGATE  ST., 
E.C. 


MILLS:  ST. ALBANS 

and  REDBOURN. 

HERTS. 


J.  MAYGROVE  &  CO. 

LIMITED 

Manufacturers  of  SILK  THREADS, 
SUITABLE  FOR  WEAVING, 
KNITTING     and    EMBROIDERY 

ALSO 

Italian,     China    and    Japan    Trams,    Organzins,     Sewings, 

Flosses,  Spuns  and  Twists 


MACHINE  SEWING  SILKS     :     :     : 
EMBROIDERY  SILKS  and  FLOSSES 


ALSO  ARTIFICIAL  SILK  FOR  WEAVING, 
KNITTIXG  and  EMBROIDERY 


CANADIAN  REPRESENTATIVE 
F.  A.  TURNER,  52  Bay  Street,  TORONTO 


CANADIAN    TOYS 

(Continued  from  page  38.) 

The  makers  of  toys,  however,  at  least  a  large  number 
of  those  seen  by  The  Review,  would  seem  to  be  following 
out  lines  where  they  will  not  require  this  tax,  helpful 
though  it  would  be  to  shut  off  German  competition  if  such 
is  allowed  after  the  war.  These  Canadian  toys  are  much 
more  substantial  than  the  German  goods,  which  in  the 
cheap  lines  are  very  fragile  and  gave  very  poor  service, 
the  excuse  being  generally  made  that  the  price  was  too 
cheap  to  guarantee  a  toy  of  good  quality.  However,  Can- 
adian makers  are  determined  that  they  will  not  send  out 
this  flimsy  stuff  and  they  are  working  towards  providing; 
the  dealers,  and  therefore  the  children  with  toys  that  will 
last  more  than  a  week  or  two. 

During  the  early  part  of  February  a  representative  of 
The  Review  was  shown  a  number  of  new  lines  that  are 
being  turned  out,  chiefly  of  wood,  and  every  one  of  them 
wj.3  either  a  new  model  or  an  improvement  on  others  that 
have  been  on  the  market.  One  of  these  was  a  set  of  auto- 
mobiles with  red  body  and  black  trimmings.  These  were 
very  stoutly  built  and  would  stand  fairly  rough  treat- 
ment. The  body  of  the  car  was  heavy  and  well  designed 
and  there  was  also  a  variety  that  would  be  a  good  selling 
feature.  For  instance  one  was  a  touring  car,  another  a 
racing,  another  a  delivery  and  an  ordinary  five-passenger 
car.    The  wheels  are  of  metal. 

Advantage  is  being  taken  of  the  wonderful  popularity 
of  the  Constructor  car  both  of  metal  and  wood  and  this 
toy  maker  is  getting  out  what  he  calls  a  "builder"  toy 
of  wood  which  is  capable  of  being  made  up  into  bridges. 
Ferris  wheels,  semaphores  and  in  fact  fifty  or  more  diff- 
erent mechanical  devices.  They  are  neatly  packed  in  a 
box  and  are  made  to  sell  at  50c. 
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Paneling  and  Strapping  in  General  Favor 

Plain  or  Semi-plain  Papers  in  Big  Demand — Browns  and.  Tans  Are  Always  Safe  Colors 

— Grey  Papers  Serve  to  Tone  Down  Bright  Rooms. 


SPRING  is  always  the  big  season  of  renovation  in  the 
home — the  first  few  days  of  bright  sunshine  show  up 
the  bare  spots  and  the  shabby  places,  and  turn  the 
thoughts  of  the  careful  housewife  towards  plans  for  their 
renewal.  Therefore,  the  Spring  season  is  the  one  of  big 
selling  in  the  housefurnishing  department,  and  the  Febru- 
ary sales  serve  to  set  the  ball  of  business  a-rolling.  The 
first  consideration  are  the  walls,  and  the  primary  task  is  to 
choose  a  paper.  There  is  always  the  element  of  style  to 
consult  for  no  matter  whether  the  customer's  taste  leans 
to  the  practical  or  to  the  artistic,  what  is  the  style  in  wall 
papers  and  furnishings  is  always  an  influence.  It  is  the 
business  of  the  salesman  to  advise  so  discreetly  that  these 
elements  are  reconciled  with  the  practical.  For  after  all 
in  decorating  the  walls  of  the  majority  of  homes  suitabil- 
ity comes  first. 

Browns  or  Greens 

For  the  average  room  we  can't  go  very  far  astray  in 
using  brown  or  gTeen  for  our  ground  color.  Nature  uses 
these  colors  profusely  in  a  thousand  different  tones,  and 
she  never  makes  a  discordant  color  scheme.  Neither  do 
her  pictures  ever  become  monotonous.  With  nothing  much 
but  the  brown  of  the  earth  and  the  green  of  the  trees  and 
the  blue  of  the  sky  her  studies  are  always  new.  An  indi- 
vidual brush  or  two  id'  yellow  or  purple  or  rose  across 
the  sky  at  sunrise  or  sunset,  a  mat  of  yellow  buttercups 
down  by  the  creek  in  the  spring  before  the  yellow  tint  of 
the  young  shoots  has  quite  left  the  fields  and  woods,  the 
quiet  brightening  of  purple  asters  and  goldenrod  where 
the  sun  slants  through  the  brown  woods,  the  unexpected 
kindling  of  scarlet  haws  and  crimson  velvet  sumachs  in  the 
corners  of  dying  pastures,  these  piquant  touches  against  a 
quiet  background  give  us  a  cue  for  the  best  decorative 
schemes. 

Take  a  living-room  or  dining-room  where  no  precau- 
tion is  necessary  to  meet  certain  requirements  of  lighting', 
that  is,  where  the  windows  are  not  placed  SO  that  the  sun 
pours  in  glaringly,  nor  only  on  the  north  side  so  that  the 
room  is  always  dull.  These  cases  need  special  treatment. 
For  an  ordinary,  well-lighted  room,  however,  a  plain,  warm 
brown  paper  with  a  light  fawn  or  cream  ceiling,  and  a 
frieze  of  yellow  marigolds,  or  autumn  foliage  or  fruit, 
gives  a  natural  and  well-standing  decoration.  A  cut-out 
border  or  conventional  design  with  paneling  or  a  trimmer 
above  the  baseboard  and  down  the  corners  of  the  room 
may  be  used  in  colors  of  yellow  and  brown  with  purple,  or 
even  a  rich  design  in  red  and  gold  could  be  used  over  the 
same  brown  ground.  A  light  fawn  paper  could  be  treated 
in  the  same  way  with  a  border  of  brown  and  gold  or  taking 


in  purple  or  autumn  tints.  A  bronze  green  can  also  be 
used  well  with  a  frieze  or  border  of  autumn  foliage  or 
fruit  or  with  a  trimming  involving  pale  yellow  in  the 
design. 

Toning  Down  With  Grey 

Grey  papers  are  usually  reserved  to  tone  down  the 
very  bright  room.  Experience  proves,  however,  that  by 
brightening  up  with  certain  colors  like  sold  and  old  blue, 
a  soft-toned,  grey  paper  may  make  no!  only  a  most  restful 
but  also  a  very  striking  decoration.  Where  grey  is  to  be 
used  for  a  very  bright  room,  the  most  sombre  shades  can 
he  used,  and  foitanately  these  do  not  fade  as  quickly  as 
the  others. 


WALL  PAPER 
TIME 

So  place  your  order  at  once  for 

STAUNTON 
WALL  PAPERS 

A  line  that  is  brimful  of  alluring  designs 
in   smart   and  modish  colorings,  em'  r;e 
ing  all   grades  of  practical   and   artistic 
pai tern-  which  have  all  the  ear-marks 
big  profits  for  the  Retail  Merchant. 

Staunton   Ready-Cut    Borders   come   cni 
out  ready  to  hang. 

Communicate  with  us  at  once. 

STAUNTONS  LIMITED 

WALL  PAPER  MANUFACTURERS 

941  Yonge  Street,       Toronto 
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HOUSEFURNISHINGS 


Dry  Goods  Review 


BIG  BOW  OF  RIBBON  MAKES  MILLINER'S 
WINDOW 

(Continued  from  page  35) 

suit  the  new  styles.  We  find  in  this  way  we  get  almost 
full  value — and  almost  always  a  fair  profit — from  our 
made-up  hats  even  if  they  are  not  sold  just  as  they  were 
trimmed." 

A  Veil  With  Nearly  Every  Hat 
The  Review  noticed  veils  set  out  on  a  table. 
"We  sell  a  veil  with  nearly  every  hat,"  Miss  Stone 
declared.  "Veils  are  a  good  profitable  line.  Of  course, 
we  have  to  suggest  them  to  people,  but  we  keep  a  fair 
variety  and  usually  have  what  suits  the  hat.  We  have 
had  splendid  sales  of  greens,  taupes,  purples,  the  brighter 
berries,  and  others.  But  it  needs  the  suggestion  to  sell  the 
veil." 


The  "Louvre"'  does  dressmaking  as  well  especially  in 
dancing  frocks,  and  also  keeps  special  waists.  While  ordi- 
nary social  functions  are  very  infrequent  this  year,  as 
last,  the  revival  of  dancing  has  led  to  a  number  of  sales 
of  small,  smart  hats. 

Willing  to  Pay  For  Good  Workmanship 

Just  one  illustration  in  closing:  a  lady  came  in  from  a 
visit  to  a  far-off  city.  "I  paid  .$35  for  this  hat  there — 
they  charged  well  for  it,  but  I  got  one  much  cheaper  at 
's  last  year  and  it  didn't  wear." 

Careful  and  thorough  workmanship  as  well  as  skill  in 
harmonizing  colors  and  a  study  of  styles  with  alertness 
in  bringing  forward  suitable  novelties, — while  they  are 
really  novel — these  are  some  of  the  qualities  revealed  in 
the  success  of  this  house — with  the  highest  modern  ap- 
preciation of  the  value  of  merchandising  window  trims. 


OF   A    PERSONAL   NATURE 


Ernest  V.  White,  assistant  buyer  and  head  salesman  in 
men's  clothing  department  of  the  Charles  Austin  Co., 
Chatham,  Ont.,  will  open  a  men's  furnishing  store.  On 
leaving  the  Austin  store  he  was  presented  with  a  club  bag 
and  an  address. 

The  death  took  place  of  Robert  Wilkie  Spence,  formerly 
of  the  Burton,  Spence  Co.,  wholesale  dry  goods,  Toronto, 
in  his  73rd  year. 

Robert  Abernethy,  for  12  years  foreman  of  the  Cana- 
dian Feather  and  Mattress  Co.,  in  Ottawa,  died  last  month, 
aged  45  years. 


MR.  E.  A.  LANDRY 

who  has  been  appointed  Store  Superintendent  for  the  Hud- 
son's Bay  Co.  at  Calgary.  Mr.  Landry  is  one  of  the  best- 
known  store  system  men  in  Canada.  He  was  superinten- 
dent for  many  years  for  W.  H.  Scroggie  and  later  occupied 
a  similar  position  with  Dupuis  Freres.  Mr.  Landry  was 
also  with  the  H.  R.  White  Company  of  Boston. 


Mrs.  Wm.  Armstrong,  Cassel,  Ont.,  general  merchant, 
has  sold  out  to  S.  Robertson. 

W.  J.  Reed,  Queen  St.  East,  Toronto,  dry  goods,  has 
sold  out  to  T.  Castor,  of  Aurora,  Ont. 

Mr.  E.  C.  Messervey,  late  manager  of  Stoba-rts  Ltd., 
Winnipeg,  has  been  appointed  to  succeed  Mr.  G.  M.  New- 
ton as  Western  sales  manager  of  the  well-known  dry 
goods  house  of  Montreal,  Greenshields,  Ltd. 

Messrs.  Good  and  Robertson,  Tyvan,  Sask.,  genera! 
merchants  have  sold  out  to  Norman  McLean. 

Charles  Dow,  for  several  years  with  Robinson  &  Co., 
Winnipeg,  has  been  appointed  buyer  and  manager  of 
staples,  dress  goods,  fancy  goods  and  several  other  depart- 
ments of  the  Regina  Trading  Co. 

W.  F.  Eaton,  manager  of  the  Eaton  factory  in  Oshawa, 
Ont.,  president  of  the  local  Y.M.C.A.  and  Commissioner  of 
the  Boy  Scouts  of  Oshawa,  was  the  guest  of  honor  at  a 
banquet  of  prominent  citizens  on  leaving  to  take  charge 
of  the  new  Hamilton  factory. 

The  150  employees  of  J.  F.  Cairns,  Saskatoon,  held 
their  annual  dance  in  the  cafe  on  the  fourth  floor. 

The  President  Suspender  Co..  of  Niagara  Falls,  Ont., 
lias  obtained  a  charter. 

Atkin  &  House,  Beebe,  Que.,  general  merchants,  have 
dissolved  partnership,  W.  H.  Atkin  continuing. 

J.  F.  Ashton,  Enfield,  Ont.,  general  merchant,  has  sold 
out  to  James  Gallagher. 

The  death  took  place  in  January  of  W.  H.  McDonald, 
general  merchant,  Port  Lambton,  Ont. 

FROM  VICTORIA  TO  OTTAWA 

Mr.  Edward  A.  Waterman  who  has  been  for  sometime 
managing  director  of  Weilor  Bros,  of  Victoria,  B.C.,  has- 
left  for  Ottawa  to  accept  the  position  of  manager  of  the 
A.  E.  Rae  Co.,  a  large  departmental  store  in  that  city. 

The  Victoria  Colonist  in  speaking  of  Mr.  Waterman's 
departure  stated  that  he  took  an  active  part  not  only  in 
his  own  business  but  through  the  Board  of  Trade  and 
other  public  bodies  affecting  the  commercial  life  of  the 
entire  community  and  on  this  account  his  decision  to  go  to 
Ottawa  was  generally  deplored. 

Mr.  Waterman  is  succeeded  in  his  position  in  Victoria 
by  Hugh  Davidson  from  Vancouver. 


47 


m**% 


:ll#:': 


V 


KNITTED  GOODS 


PRICE  COMPARISONS 

SWEATER  COATS 

FALL,  1915  FALL,  1916 

1 $45  $54  (All  wool  $68) 

2 $42  $48 

3 $24  $30 

4 $27  $32 

5 $32  $39 

6 $37  $42 

7 $36  $44 

8 $39  $48 

9 $48  $60 

UNDERWEAR 

FALL,  1915  FALL,  1916 

1 $  9.00  $13.50 

2 $13.50  $18.00 

3 $  6.50  $  8.50 

HOSIERY 

FALL,  1915  FALL,  1916 

1 $2.75  $4.00 

2 $2.25  $2.60   (off) 

3.     (Silk  and  Wool)..     $4.00  $5.00 


FALL  1916  vs.  FALL  1915* 

4.  (Children's)    $6.00  $9.00 

5.  (Children's)    $5.00  $7.00 

6.  (Children's)    $4.50  $6.80 

A  line  of  cotton  mixed  to  replace  the  all-wool  of  last 
year  ranges  $6,  $5.50  and  $5.25  respectively  in  place  of 
$9,  $7  and  $6.80  for  the  all-wool. 

GLOVES 

FALL,  1915  FALL,  1916 

1 $4.25  $6.00  (Wool) 

$4.25  (Cotton  mixed) 

2 $3.50  $4.50 

$3.75  (Cotton  mixed) 
3 $2.25  $3.00 

CAPS 

FALL,  1915  FALL,  1916 

1 $6.00  $7.50 

*These  lists  do  not  pretend  to  cover  all  mills.  They  are 
presented  here  merely  as  examples  of  the  advances,  and 
the  new  element  of  cotton  mixtures  in  the  effort  to  main- 
tain former  prices  as  much  as  possible. 


CONDITIONS  SUPPORT   EARLY   BUYING    POLICY 


LET  us  go  to  the  Mail  Order  Houses  for  a  text,  a 
sermon  and  its  application.  Early  in  the  war,  when 
the  most  of  the  business  houses  of  the  country  were 
experiencing  lessened  sales,  reports  came  of  the  M.O. 
houses  increasing  their  turnovers.  This  became  more 
marked  as  conditions  of  prices  and  delivery  grew  more 
serious.     What  was  the  explanation? 

Simply  this.  The  smaller  retail  stores  throughout  the 
country  did  not  have  the  stocks  the  people  wanted,  and 
they  succumbed  to  the  attractive  illustrations  and  word- 
pictures  of  the  M.O.  catalogues. 

What  policy  of  the  M.O.  houses  lay  behind  this  position 
of  preparedness,  this  possession  of  stocks  on  the  shelves? 
Simply  the  placing  of  early  orders;  leaving  nothing  to 
chance;  taking  advantage  of  the  knowledge  that  deliveries 
would  be  poor,  and  that  delays  must  be  forestalled  wher- 
ever possible.  They  swooped  down  on  the  jobbers  and  the 
mills  and  cleaned  up  their  available  stocks  of  woolen  goods, 
underwear,  sweater  coats,  hosiery,  linens,  and  all  the  rest 
that  were  tangled  up  by  war  conditions. 

And  they  have  kept  on  doing  it!  Late  in  January  the 
head  of  a  sweater  coat  mill  told  The  Review  that  the 
buyer  of  a  large  store  in  Canada  had  come  along  and 
bought  up  all  his  old  stock  of  sweater  coats.  Why?  Just 
to  be  sure  of  delivery. 


What  are  the  big  stores  doing  to-day?  Buying  their 
knitted  goods,  the  whole  stock  they  need  without  delay. 
They  are  stocking  up  in  underwear,  in  hosiery,  in  sweater 
coats,  because  they  realize  that  if  they  delay  until  the 
ordinary  sorting  season  they  cannot  be  sure  of  delivery, 
and  they  will  be  almost  sure  to  pay  more  for  these  goods. 

What  we  would  say  to  the  retailer  is:  Stock  up  now  in 
knitted  goods;  they  won't  be  lower  for  next  Fall;  ten 
chances  to  one  they  will  be  higher. 

Wools  have  been  advancing  every  week  or  so  sj&ce 
October.  At  the  January  wool  sales  in  London  they  were 
higher  still.  A  few  dyes  are  coming  over  from  the  States 
at  very  high  prices,  but  no  real  relief  is  in  sight.  A  new 
element  has  entered  into  the  problem:  scarcity  of  labor. 
One  Canadian  mill  has  lost  twenty  skilled  spinners  and 
knitters  by  enlistment;  another  half  a  dozen,  and  it  is 
almost  impossible  to  replace  them.  Enlistment  has  begun 
to  be  felt  in  Canadian  labor  circles  as  in  England.  Wat 
orders  are  keeping  some  mills  here  busy  all  night,  and 
by  next  "sorting"  time  they  may  be  loaded  up  again. 

What  the  big  buyers  are  doing  is  a  pretty  good  policy 
for  the  smaller  stores,  and  the  big  buyers  are  BUYING 
NOW. 
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HATCH 

ONE  BUTTON-  UNION  SUITS 


(Pa'ented) 


^  One  button  instead  of  Ten. 

•J  If  the  laundry  breaks  that  button,  a  collar  stud 

takes  its  place,  by  means  of  an  extra  button  hole. 
•J  No  bagging  or  binding  at  crotch  or  armholes. 
<I  No  tape-bound  edges  to  gap  or  rip. 
•J  Comfortable  and  Convenient. 
^  Overcomes    every  objection   to    Union    Suits. 
•I  Zimmerknit  Quality  and  Zimmerknit  prestige 

facilitates  sales. 

IN  ALL  ZIMMERKNIT  FABRICS 


MILLS  BUSY  ON  WAR  ORDERS.      ANTICIPATE  YOUR  REQUIREMENTS— ORDER  NOW. 

ZIMMerKNIT 

ZIMMERMAN  MANUFACTURING  CO.,  LIMITED 

HAMILTON  CANADA 

Agents  :    E.  H.   Walsh  &  Co.,  Toronto,  Montreal,  Winnipeg;    W.  R.  Begg,  Toronto  ;    A.  R.  McFarlane,  Vancouver. 

49 


Sweater  Coats    More  Dainty  Than  Ever 

Very  Attractive  Lines  Showing    for  Fall,  1916  —  Strong  Influence  of  Skating  Sets  on 
Brushed  Coats  and  Trimmings — Prevalence  of  High  Colors — Beautiful 

Designs  in  Silk  Sports  Coats 


THE  new  models  of  sweater  coats  and  their  acces- 
sories which  representatives  of  The  Review  saw 
on  visits  made  the  latter  part  of  January  to  a  num- 
ber of  mills  are  among  the  most  attractive  that  have  ever 
been  brought  out,  and  should  mean  increased  business  for 
both  Summer  and  Fall  selling  seasons.  There  is  a  certain 
style  and  daintiness  about  them  that  shows  that  the  mak- 
ing of  sweater  coats  has  now  reached  a  high  art,  and  that 
the  thought  and  skill  expended  on  them  are  such  as  rival 
the  creations  in  cloth  materials.  For  a  long  time  it  seemed 
that  the  element  of  warmth  and  wear  and  general  service- 
ability were  all  to  which  much  attention  was  given  in 
turning  out  these  goods,  hut  the  time  has  now  arrived 
when  the  manufacturers  are  devoting  themselves  to  meet- 
ing the  highest  tastes  among  women  and  girls  in  the  mat- 
ter of  pattern,  weave  and  of  color  These  qualities  are 
being  brought  out  to  a  greater  extent  in  the  models   for 


Smart  sports  set  hi  black  and  white,  consisting  of  cap 
and  sweater  coat  with  double  sash  ending  with  large  tas- 
sels, looped  buttons  and  large  pockets.  Shown  by  Harvey 
Knitting  Co. 


the  Fall  and  Summer  of  1!)1(>  than  ever  before.  These 
should  prove  strong  selling  points,  when  there  are  retain- 
ed the  other  common-sense  qualities  mentioned  before. 

Many  New  Skating  Sets 

A  really  new  element  would  appear  to  have  entered  into 
the  knitted  goods  business  as  a  result  of  the  demand  for  a 
warm  and  natty  skating  outfit  that  spread  over  a  large 
portion  of  Canada  during  December.  January  and  the  pres- 
ent month — coming  over  from  across  the  line.  A  lai'ge 
number  of  firms  feel — and  in  this  they  seem  warranted — 
that  the  skating  set  of  knitted  muffler  and  tarn  or  cap  will 
be  stronger  than  ever  next  Fall  and  Winter,  and  tiny  are 
turning  out  a  number  of  new  and  attractive  lines  that  are 
being  offered  to  the  trade  and  taken  up  with  considerable 
relish  by  a  good  many  retailers. 

Apart  from  this  special  line  there  is  a  tendency  shown 
in  several  mills  to  adapt  these  to  the  sweater  '-oat  in  the 
sense  of  making  a  new  sel  to  include  sweater  coat,  scari 
or  muffler  and  tam  or  cap,  or  usimr  a  sash  around  the 
waist  with  a  tam  to  suit  the  scarf  and  sweater  coat.  In 
some  eases  a  pair  of  mitts  are  added. 

Sets  of  Four  With  Sweater  Coat 

Jusi  to  'jet  a  sample  (d'  bow  this  works  out.  The 
Review  has  in  mind  one  beautiful  line  in  a  pearl  stitch,  a  1 
wool,  with  the  prices  a-  follows:  ('oat-  a'  $55  a  dozen, 
mitts  $6  a  dozen,  tam-  $13.50,  muffler,  $10.50,  a  total  of 

$85  a  dozen.  The  selling  price  of  tin-,  of  course,  would 
have  to  be  about  $10  in  order  lor  the  retailer  to  come  out 
with  anything  like  a  fair  profit.  But  already  there 
been  a  very  good  sale  for  this  set  of  four,  and  it  is  likely 
that  a  large  number  of  these  and  other  linn-'  lines  will  be 
taken  by  the  trade  and  sold  next  Winter.  Of  course  in 
these,  a>  in  nearly  every  case,  the  goods  may  be  bought 
separately,  the  coats  by  themselves,  and  the  muffler  and 
tam  together  or  separately. 

Tam  or  Cap? 
There  is  a   very     lively     controversy  jusl    at    present 

among  some  null-  as  to  whether  the  tam  or  cap  will  be  the 
more  popular,  some  are  keeping  to  a  very  wide  tam  and 
others  to  a  rather  small,  smart  cap.  with  a  turnover  in 
keeping  with  a  natty  outdoor  costume.  Both,  however, 
are  likely  to  bold  a  strong  place. 

Brush  Effect  Very  Prominent 
Another  style  feature  that  seems  to  be  entering  prom- 
inently into  buying  for  next  Fall  is  the  popularity  of  the 

brush  effect.  Tin-  came  out  prominently  in  the  separate 
-el-  of  -carts  and  muffler-  and  tam-.  the  greater  majority 
id'  these  being  brushed,  both  those  made  in  Canada  and 
those  imported  from  the  United  State-.  This  seemed  to 
suit  the  idea  of  warmth  and  the  makers  were  quick  to 
recognize  this.  The  popularity  of  the  brush  set  is  influ- 
encing the  number  of  sweater  coats  which  are  being  made 
with  similar  effect  and  there  is  likely  to  be  a  larger  num- 
ber sold  for  next  year  than  ever  before. 

More  Trimming  on  Coats 
The  skating  sets  are  scoring  in   still   another  direction 
in  influencing  sweater  coat-:  trimming  is  used  more  prom- 
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The  "Imperial" 
Points 


— and  they're  points  too  that  are  not  found  in  the  ordinary  underwear,  but 
features  which  give  "Imperial"  Underwear  that  punch  which  puts  sales  across 
with  speed  and  pleasure  to  both  the  seller  and  buyer. 

Note  the  points  indicated  in  the  sketch  below,  then  glance  over  your  stock  and 
see  how  many  of  them  your  stock  of  merino  natural  wool,  Scotch  wool,  Scotch 
knit  and  heavy  elastic-ribbed  combination  suits  contain.  The  "Imperial"  points 
are  points  of  superiority,  not  just  selling  points.  They  actually  make  the  first 
sales  and  pull  the  future  business  with  the  satisfaction  they  give. 

We  make  a  complete  range  of  the  above  lines  in  combinations  and  two-piece 
suits.     Let  "Imperial"  Underwear  help  you  to  bigger  1916  business. 

SEND    FOR   SAMPLES 


Kingston  Hosiery  Co. 

KINGSTON,  ONT. 


LAP   SEAM 
SHOULDER 


COMFORT 
FITTING 
COLLARETTE 


TRADE    1&<S 


IMPERIAL 


SNUG  FITTING 
FLAP 


]  IMPROVED 
/KJTIT  CUFFS 
'ANDAKKLETS 
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TAM — In  Heather  mixture*  in  ruby,  blue  and  green. 
The  band  and  the  roseette  at  the  side  arc  in  ruby. 

TOQUE — Brushed  wool  in  white  and  blue,  with  the 
points  of  the  crown  held,  down  on  to  the  brim  on  each  side 
by  blue  wool  rosette.  The  brim  is  edged  with  a  band  of 
the  same  blue. 

TOQUE — Brushed  wool  in  red  and  grey.  The  crown  is 
in  four  sections  finished  with  a  button  in  grey  knitted  cord, 
and  a  braided  rosette  of  the  same  cord  is  //laced  at  the  side 
of  the  brim. 

Shown  by  Williams-Trow  Knitting  Company. 

inently  than  for  several  seasons.  This  comes  mure,  of 
course,  in  the  brushed  effects,  and  one  firm  is  making  half 
its  coats  trimmed.  White  is  the  usual  trimming  color. 
although  The  Review  saw  Saxe  blue  and  black  used  very 
effectively.  The  more  popular  combinations  showing  are 
Copenhagen  and  white,  Saxe  and  white,  old  rose  and  white 
as  the  leaders,  with  cerise,  cardinal,  Paddy,  "watermelon" 
pink,  black  and  silver,  with  the  white  trimmings  in  fairly 
even  positions  following.  As  to  Paddy,  some  nulls  are 
very  decided  lor  it  and  report  it  a  good  seller;  others 
wouldn  't  touch  it. 


White  and  Black  in  Combination 

White  and  black  deserve  special  mention.  In  former 
seasons  they  were  not  strong,  the  latter  especially,  not 
even  the  black-and-white  craze  availed.  But  for  next  Fall. 
not  only  is  white  used  extensively  as  a  trimming  color,  but 
it  frequently  is  used  as  the  ground  color.  The  Review- 
saw  a  very  striking  case  of  this,  a  white  ground  with 
black  trimming. 

Silk  Sweater  Coats  in  Pastel  Shades 

As  The  Review  heard  in  New  York,  silk  sweater  coats 
are  likely  to  he  in  good  demand  for  Summer  and  some 
mills  are  preparing  for  this.  One  noticeable  feature  in 
style  is  the  fairly  wide  band  to  the  collar  in  addition  to 
the  V-neck  type  of  last  year,  with  an  ordinary  "stoling." 
Indeed  the  new  form  will  probably  exceed  in  number  the 
old. 

In  spite  of  the  high  price  ruling  at  present  in  artificial 
silk,  these  coats  are  being  brought  out  from  stocks  of 
yarn  already  on  hand  at  prices  that  are  far  from  prohibi- 
tive, as  most  were  at  first.  A  line  seen  by  The  Review 
ranged  from  $42  up  to  $96.  Besides  the  all-silk  lines  are 
being  brought  out  in  silk  and  wool,  or  mercerized,  or  silk 
on  the  outside  and  a  wool  back,  with  an  angora  finish.  In 
all  of  those  seen  the  sash  was  indispensable,  and  some  had 
a  dainty  design  in  a  cap  to  match. 

The  colors  in  silks  are  mainly  in  pastel  shades,  old 
rose,  Copenhagen,  Saxe,  melon  and  gold,  with  some  card- 
inals. With  these,  white  trimming  occurred  frequently, 
line  of  the  most  striking  was  a  checker-board  pattern  in 
gold  and  white,  and  other  combinations,  white  being 
always  a  constituent. 

These  sport-  coat-,  a  term  that  applies  to  nearly  all 
these  silk  models,  came  also  in  all-wool,  mainly  in  high 
colors,  ranging  from  $42  up. 

Chinchilla  sets  are  being  brought  out  again,  with 
angora  finish  on  the  back. 

A  very  smart  effect  i-  secured  by  a  full  cardigan  rack 
trimming,  with  a  half  cardigan  stitch  for  the  body,  com- 
ing in  combinations. 

Altogether  the  lines  showing  now  arc  unusually  varied 
and  attractive. 


BUYING   MIXTURES  OR  RETAINING  QUALITY? 


IN  preparing  for  this  department  in  this  issue  a  member 
of  the  staff  of  Dry  Goods  Review  visited  a  number  of 
mills  to  secure  first-hand  information  as  to  conditions, 
prices  and  output. 

While  there  are  some  interesting  new  lines  in  sweater 
coats  and  underwear,  this  element  naturally  assumes 
secondary  importance  in  a  season  when  the  question  of 
price  towers  above  every  other  consideration.  Price,  and. 
we  should  add,  substitution  of  cotton  to  avoid  the  high 
cost  level  that  would  otherwise  be  forced  were  the  all-wool 
article  of  1915  to  be  maintained.  This  double-barreled 
range  of  prices,  this  all-wool  or  mixture  alternative,  is,  as 
was  indicated  several  months  ago  in  The  Review,  the 
noticeable  feature  of  the  knitted  goods  market  for  Fall, 
1916. 

All-Wool,  $68 ;  Mixture,  $54 

Let  us  illustrate.  One  mill  has  a  3-lb.  sweater  coat 
that  sold,  all-wool,  last  Fall  for  $45.  They  have  the  same 
line  again,  but  you  have  your  choice.  You  hold  out  for 
all-wool,  they  hold  out  for  $68  a  dozen;  if  you  permit  a 
mixture  of  cotton,  you  can  have  it,  not  for  the  old  price, 
but  an  advance  of  $9  or  $54.  This  is  logical.  If  yarn  is 
up  30,  40  or  50  cents  a  pound  and  sweater  coats  weigh 


from  18  to  36  lbs.  a  dozen  the  advance  for  yarn  alone 
would  run  $5.40  to  $18  a  dozen. 

Take  another  case,  involving  lower  figures.  A  range  of 
hosiery  was  selling,  according  to  sizes — for  it  began  in 
children's,  at  $4.50,  $5  and  $6  a  dozen.  If  you  insist  on 
all-wool,  up  you  must  go  to  $6.80,  $7  and  $9.  But  if  you 
are  content  to  take  a  mixture,  or  "percentage  wool"  as  it 
sometimes  is  styled,  you  can  get  the  $4.~>0  line  for  $5.25; 
the  $5  line  for  $5.50  and  the  $6  line  for  $6.  just  as  before. 

The  most  extreme  case  that  has  reached  our  notice  is 
cashmere  hosiery  made  entirely  of  cotton!  There  it  is. 
labeled  "cashmere"  on  the  sole,  and  not  a  thread  of  wool 
in  it.  We  asked  the  importer  what  be  was  going  to  do, 
"Ship  it  back?" 

"Can't  Do  Any  Better — at  the  Price" 

"Oh,  no,  why  should  we?     We  can't  do  any  better." 

"And  the  retailer — your  customer?" 

"He'll  accept  it;  he  can't  do  any  better — at  the  price." 

There  you  are! 

The  retailer  is  thus  up  against  the  biggest  problem  of 
his  career,  dealt  with  elsewhere  in  this  issue,  for  it  does 
not  affect  knitted  goods  alone. 
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UP! 
UP!     UP! 


go    the    sales    in    your    hosiery    depart- 
ment   when    you    feature    and    push    these 
ever    popular    big-selling,   customer   satisfying 
lines  of  hosiery. 


FOUR  THREAD 


Hosiery  for  Ladies  and  jVlisses 


Ribbed  Cotton  Hose  for  Boys  and  Girls 

These  popular  priced  lines  meet  the  requirement  of  the  trade  for 
satisfactory  Canadian-made  hose — hose   that  you   can 
guarantee. 


M 


Thomson  Knitting  Company 

Manufacturers  of  Quality  Hosiery 

Factory  and  Office:    7-15  Morrison  Street 
TORONTO,  ONTARIO 

SELLING  AGENTS  : 
Wm.  R.  Begg  &  Company,  20  Wellington  St.  West. 
Toronto;     A.  E.   Montgomery,    211'  Hammond 
Block,   Winnipeg,  Man.;    J.  B.  Trow  & 
Company,  Old  Birks  Building 
Montreal,  Que. 
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This  is  a  type  of  underwear  made  from  fine  imported 
wools,  and  unshrinkable,  that  has  received  an  impetus  from 
the  cutting  down  of  imported  lines.  SIioivh  hi/  Mercury 
Mills. 

Shall  he  maintain  the  price,  the  old  standard,  25,  50, 
75c  and  $1,  or  is  it  not  time  he  broke  away,  bought  the 
old-time   quality,   or   a   much   closer  approximation   to   it 


than  the  50-50  lines — or  sometimes  0-100 — that  are  on  the 
market  to-day? 

Will  the  Public  Stand  For  It? 

The  retailer  answers  promptly:  "The  public  won't 
stand  for  it."  But  they  are  coming  to  it  in  the  United 
States,  and  they  never  had  standard  prices  in  England. 
Or  perhaps  it  is  more  correct  to  say  that  the  "jumps"  be- 
tween one  price  and  another  were  shorter,  2d.  or  3d.  usu- 
ally so  that  medium  advances  could  be  adjusted  more 
simply.  But  in  Canada  it  must  be  $2.10,  $2.15  or  $2.25 
to  sell  at  25  cents;  the  next  gap  cannot  be  75c  to  make 
$:J,  but  it  needs  must  be  $4,  $4.25  or  $4.50  to  sell  at  50 
cents. 

If  the  price  of  raw  material  goes  up — no  matter.  De- 
grade the  article  to  keep  it  down  to  $2.25,  or,  better  still, 
de-grade  it  still  more  to  make  it  $1.90  or  $2.00,  to  allow 
us  a  decent  profit,  a  mark-up  of  50  per  cent,  on  the  cost, 
or  one-third  on  the  selling  price. 

Is  the  other  alternative  not  a  possibility  ?  Some  mer- 
chants have  decided  so,  and  are  buying  the  all-wool  goods. 
They  are  selling  quality,  with  the  old-time  guarantee.  They 
are  abolishing  the  former  standard  of  prices  and  explain- 
ing to  their  customers  just  how  it  is  and  those  customers, 
now  if  any  time,  are  prepared  for  those  explanations. 
Try  them  out  on  the  two  grades,  if  you  like,  and  see 
whether  they  will  not — the  bulk  of  them  at  least — prefer, 
and  buy  the  all-wool,  or  better  class  grade  of  knitted 
goods. 


HOW  WOOL  CHART  LINE  MOUNTED  UPWARDS 


IT  is  difficult  to  obtain  any  definite  idea  of  the  move- 
ments in  the  wool  market  from  the  daily  cabled  ac- 
counts of  the  price  of  wool  on  the  London  markets.  Such 
and-such  are  easier,  we  read,  or  show  an  advance  of  5  to 
10  per  cent.  For  a  time,  even,  last  fall  there  was  a  feel- 
ing that  there  was  a  surplus  of  wool  on  hand,  that  the 
mills  and  War  Office  were  far  ahead  of  requirements  in 
khaki  uniforms  underwear  and  socks,  and  that  there 
would  be  no  complications  so  far  as  wool  was  concerned. 
The  chart  published  herewith  shows  the  sudden  slump  in 
prices  of  the  finer  wools,  60s  Botany  Tops,  and  also  in  40s, 
Crossbred  Tops.  But  this  was  a  matter  of  weeks  only 
and  The  Review  has  yet  to  hear  of  a  single  Canadian  mill 
that  "got  in  on  the  ground  floor"  during  this  slump.  Most 
of  them  were  like  a  woman  witness  recently  in  the  trial  of 
a  Western  land  deal  who  declared  she  was  "three  or  four 
stories  up." 

Rapid  Rise  Since  October 

Events  that  forecast  a  tremendous  extra  demand 
were  following  fast.  Lord  Derby's  enlistment  scheme  was 
in  full  swing  and  visions  of  a  British  army  of  5,000,000 
became  a  very  near  reality.  The  embargo  on  export  from 
Australia  and  New  Zealand,  save  through  the  London 
market  was  clapped  on  again,  and  the  hungry  American 
buyers  once  more  driven  to  London.  Up  soared  prices, 
steadily  week  by  week,  until  between  the  middle  of  Oc- 
tober and  the  middle  of  December,  60s  Botany  Tops  jumped 
from  37d.  to  42%d.  And  this  same  grade— what  may  be 
called  an  intermediate  stage  between  wool  and  yarn — had 
been  down  to  25%d  the  previous  January!  Thus  within 
twelve  months  the  advance  had  been  66  2  3  per  cent.! 
What  wonder,  then,  if  sweater  coats,  underwear  and 
hosiery  have  gone  up  $6,  $8,  $12,  $20  a  dozen  in  one  case 
or  25  cents  a  suit  in  another? 

The  fluctuations  referred  to  are  the  official  figures  pub- 
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lished  by  the  Yorkshire  "Observer"  of  Bradford,  in  its 
annual  review  of  the  wool  markets,  from  the  standpoint  of 
the  biggest  yarn  centre  in  the  world. 


MM 

ine 

*T1« 
PfMT 

*! 

? 

mm 

stfeftltl* 

-U' 

1 

PIT 

**A- 

t 

1 1  i  i 

46 

■ti 

t 

1 

*!>Ja- 

■ 

4  ■> 

[4  4 

" 

T 

43 

- 

- 

1/ 

r- 

41 

> 

b 

* 

*\  i 

40   , 

1 

•  i 

« 

40 
39 
39 
38 

* 

»i 

: 

V 

uj- 

j 

V  I' 

■    ' 

\  •  ! 

_[ 

38 

Jc 

1  i 

V 

HM 

B 

£ 

31 

.-. 

i 

■ 

, 

. 

>•  .. 

iEE 

til 

s 

f 

J  \ 

a 

=:■ 

r 

j  > 

■j- 

36 

i  i 

35 

1 

i 

34   1 

■ 

34 

3  3 

i 

S3 

1/ 

33 1. 

«rn 

33 

• 

■  - 

»« 

•    > 

31 

1 

31 

* 

. 

30'. 

1" 

J 

,v 

■  i 

30 

.« 

1 

"\ 

j 

39* 

.1    - 

1 

# 

« 

i 

29 

1 

i 

29   , 

■ 

■3E 

J3 

j, . 

"7    . 

■ 

: 

27 

v 

• 

. 

28.^ 
28 

j.L_i 

i 

"  a  i  r 

-J_ 

|     j 

25  " 

Tht8  chart,  published  b>i  courtesy  of  the  Yorkshire  Ob- 
servcr,  Bradford,  England,  shows  the  fluctuations  of  60s 
l!i>t'i)«i/  tops  during  l!)14  and  1915.  Last  year  then  rose 
from  25 %d.  /o  421!''/.  per  lb.,  a>id  in  January  were  still 
hie/her. 
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UNDERWEAR 


that  superior  product  of   Nova   Scotia's    salt-breeze 

matured  WOOlS,  which  is  the  livest  kind  of  insurance  any  merchant  can 
have  in  his  men's  underwear  department  for  1916. 

Note  the  name  'Atlantic."  It  means  infinitely  more  than  a  trade-mark  name. 
It  means  strength,  durab  lity,  unshrinkableness  in  a  pure-wool  garment.  It 
means  satisfaction. 

Samples  sent  on  request. 

E.  H.  Walsh  &  Co.,  Toronto 

Selling  Agent  s  for  Quebec,  Ontario  and  Western  Canada 

ATLANTIC  UNDERWEAR  CO.,   LTD.,  moncton 
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HOW  HOSIERY  BUYER  SIZES  UP  SITUATION 


iterview  with  member  of  the  staff  of  The  Review. 


black  stocking  with  the  white 

scarce  and   the  demand   is  bi{ 

and  white  are  also  indicated. 

Everything  points  to  a  hi: 


clock.     These  goods  are  very 
:.      Vertical  stripes  in  black 

;  white  season  this  Summer. 


THE  chances  of  obtaining  cashmere  hosiery  for  the 
Fall  and  Winter  of  1916  are  bad,  as  they  well  can 
be,  and  the  outlook  before  even  the  biggest  buyers 
is  none  too  bright.  Manufacturers  in  British  centres  are 
simply  swamped  with  orders,  many  of  which  they  can 
never  fill.  Big  orders  are  coining  to  them  from  the  home 
trade,  for  the  working  classes  never  before  had  the  buy- 
ing power  that  they  have  at  the  present  time.  Many  mills, 
and  some  of  them  among  the  largest  in  the  British  Isles. 
have  accepted  orders  when  they  had  neither  the  dye  nor 
the  wool  to  cover  —  or  at  least  that  is  the  way  in 
which  it  strikes  buyers,  and  they  are  cancelling  their 
contracts  every  day.  Some  mills  to  their  credit  are  execut- 
ing their  contracts,  though  it  is  almost  impossible  for  them 
to  make  money  on  the  transaction.  The  true  inwardness 
of  the  situation  is  that  the  majority  of  the  British  mills 
are  full  of  war  orders,  and  in  addition  they  are  interested 
more  in  the  war  than  in   business  at  the  present   time. 

Old  35-Cent  Lines  Up  To  $1.00 

Prices  will  be  very  high:  the  usual  35-cent,  three-pairs- 

for-one-dollar-line  cannot  be  sold  under  75c  or  $1.00  pel 
pair  and  $6.00  per  dozen  will  be  the  lowest  price  possible 
for  cashmere  hose  and  the  quality  will  be  pour  at  that. 
Already  the  high  price  of'  cashmere  hosiery  is  creating 
business  for  cotton   hosiery,  and   the  business  must    become 

of  much  greater  proportions  nexl  Fall  and  Winter.  In  my 
opinion  the  Canadian  mills  have  the  opportunity  of  their 
lives  in  the  present  conditions;  if  only  they  would  com- 
mence to  spin  and  dye  their  own  cotton  yarns,  they  could 
build  up  a  big  business.  It  is  true  they  do  SO  tn  some 
extent,  but  only  on  a  very  small  scale.  With  German} 
cut  out  entirely  and  the  extra  war  tax,  it  is  hard  to  con- 
ceive that  conditions  ever  again  could  be  so  favorable. 
Some,  however,  are  deterred  by  the  fear  of  German  com- 
petition after  the  war.  German  goods  are  probably  more 
missed   in   hosiery  than   in   any  oilier  line. 

A  Big  White  Season  Coming 

In   fancy  hose  the  most   wanted  article  at   the  present  Clocks,   white  on  black,  and  black  on   white,  are   very 

time  is  the   white  stocking  with   the   black   clock,  or  the      popular,  mid  those  shown  here  arc  the  latest  designs. 


HOW  WOOL  CHART  LINE  MOUNTED  UPWARDS 
( ( 'out inued  from  page  54 ) 

Up  From  29  to  52  Cents 
Take  another  grade  of  tops,  ones  used  more  in  Canada 
than  the  finer  Botany  wool,  namely,  40s  Crossbreds.  As 
The  Review  has  pointed  out  before,  the  price  graduations 
on  these  have  been  more  regular  during-  the  war — and 
mostly  upwards.  These  wools,  a  coarser  line,  were  used 
chiefly  for  khaki,  and  were  in  keen  demand  from  the  out- 
set. In  December,  1913,  they  were  down  to  14%d.,  but  at 
the  opening  of  the  war,  August,  1914,  were  16d.  There 
was  a  sharp  advance  and  by  December  the  price  had 
reached  19%d.  and  from  then  until  April  the  chart  line  is 
straight,  registering  at  that  time  26d.  When  the  rush 
of  khaki  manufacturer  was  over  the  price  eased  off,  drop- 
ping as  low  as  23d.  in  October.  Since  then,  however,  like 
Botanies,  the  market  has  shown  a  steady  advance  and  the 
high  point  of  26d.  has  again  been  reached. 

Dyers,  Spinners,  Etc.,  Take  Their  Toll 
This  brief  review  of  prices  in  what   may  bo  called  the 
"primary"   markets   takes    into   consideration    only   one   of 


many  elements  that  determine  the  settlement  of  prices  of 
knitted  goods  to  the  retailer.  Xot  only  is  the  wool  higher, 
but  the  spinners,  loaded  up  with  orders  that  the  Conti- 
nental mills  had  tilled  to  a  considerable  extent  before, 
added  the  inevitable  premium  that  is  the  penalty  where 
supply  falls  short  of  demand.  Then  came  the  dyers, 
charging  15,  20  or  25  cents  a  lb.  where  3,  4.  -"i  or  6  cents 
was  charged  before.  Afterwards  came  the  higher  trans- 
portation charges,  insurance  and  the  special  war  tax  of 
5  or  7%  per  cent,  and  it  does  not  require  much  close  figur- 
ing to  realize  the  conditions  that  lie  behind  the  alterations 
in  the  price  lists  of  knitted  goods  for  the  Fall  of  1915  and 
of   1916. 

How  do  these  elements  work  out  in  the  cost  of  yarns 
laid  down  in  Canada?  The  variations  are  simply  be- 
wildering. There  is  no  uniformity  once  the  wool  leaves 
the  market,  and.  of  course,  none  there  taking  one  day 
with  another.  Some  mills  buy  the  wool  in  the  partially 
prepared  form  of  tops,  then  spin  and  dye  it.  Others  buy 
as  yarn  and  either  dye  themselves  or  get  it  dyed  outside. 
Others  again  buy  it  as  yarn  dyed  ready  for  use.  Some 
prices  of  dyes  vary  200.  800  and  even  1.000  per  cent,  taken 
one  lot  with  another,  and  when  it  is  considered  that  some 
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as  ever  the  same  high  quality 
goods  with  the  Harvey  ear- 
mark of  style,  fit  and  finish. 
We  are  showing  this  season 
some  very  exclusive  and  clever 
ideas  in  men's  and  ladies' 
knitted  coats,  chief  among 
which  are: 

The  Men's  New  Notched  Col- 
lar on  the  regular  tailored 
coat  (shown  below)  when  but- 
toned has  military  effect.  The 
ladies'  new  white  trimmed 
coats  (imitation  fur),  also  the 
shadow  effect. 

See  Our  Children's 
Knitted   Overall   Suits 

ASK    FOR    CALL  FROM 
REPRESENTATIVE 


UNDERWEAR 

Our  Fall.  1916,  range  of 
ladies'  underwear  leaves 
nothing  to  be  desired  in 
fine  and  medium  weight 
cotton  and  wool  combina- 
tions and  two-piece  suits 
for  ladies  and  children. 


We  Ask  Your  Special 
Attention  to  Our 

New-Mode  Drop-Seat 
COMBINATIONS 

(Patented  1915) 

This  new  combination  is  absolutely  closed  and  is 
adapted  to  all  styles  of  corsets,  yet  has  the  advan- 
tage of  ordinary  drawers. 

We  feature-  in  our  combinations  fitted  seats  with 
two  gussets,  extra  length  ankle  cuffs  and  elastic  flat 
lock  seams. 

Make  it  a  point  to  see  our  range  of  Ladies'  and 
Children's  ITnderwear  for  1916. 

Samples  now  being  shown  by  our  representatives. 

Harvey  Knitting  Co, 

WOODSTOCK,  ONT. 

ONTARIO     J.  E.  McClung.  33  Melinda  Street.  Toronto. 
QUEBEC  -P.   C.  Adair.    426  Kings   Hall.    591    St.   Catherine 

Street  West.  Montreal. 
MARITIME  PROVINCES-F.  S.  White.  St.  Stephens.  N.B. 
NORTHWEST  and  B.C.— H.  P.    Lang.    600    Welton    Building. 
Vancouver. 
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of  these  top-priced  poods  are  adulterated  as  high  as  90 
per  cent.,  one  ceases  to  look  for  uniformity  in  yarn  quo- 
tations. 

Wash  Hosiery  Before  Wearing 

One  other  point  as  illustration:  an  aniline  dye  "worked" 
with  one  treatment;  the  vegetable  dyes  require  two  or 
three,  and  some  mills  have  been  forced  to  work  all  night 
to  complete  the  day's  "batch."  And,  after  it  is  all  over, 
they  are  forced  to  send  out  notices  to  the  trade  that  they 
will  not  guarantee  any  of  their  goods  so  far  as  dye  is 
concerned,  and  some  urge  consumers  to  wash  out  hosiery 
before  using  in  order  to  get  rid  of  superfluous  discolored 
matter  that  otherwise  would  stain  the  skin! 

Truly  it  is  a  merry  game! 


Comparisons  of  Yarn  Prices 

One  firm  is  paying  $1.15  for  Botany  yarn  that  cost 
85  cents  a  few  months  ago,  $1  for  a  worsted  instead  of  74 
cents. 

Another  $1.08  in  place  of  64  cents  one  year  ago. 

A  third  $1.50  for  a  very  fine  yarn  that  they  paid  97 
cents  one  year  ago. 

But  in  speaking  of  yarns  it  must  not  be  forgotten  that 
cotton  is  up  too.  The  raw  market  has  advanced  60  to  70 
per  cent,  in  the  last  six  months  and  cotton  yarns  are  up 
from  28-30  to  36-42%  cents. 

Add  one  other  element  of  uncertainty:  Deliveries  of 
yarn  cannot  be  depended  on;  some  already  are  six  or  eight 
months  late;  in  many  other  cases  only  small  percentages 
or  allotments  are  made. 


The  Coming  of  Cotton  Hosiery 

Heavy  Depletion  of  Stocks  of  Cashmeres  and  Artificial  Silks  With  Steadily  Rising  Costs 
Will  Force  Public  to  Use  Cotton — British  Buying  Cashmeres  and  Cotton  in 

States— Colored  Soon  Off  Market. 


T1IF  fifty  per  ecu!,  or  more  advance  in  prices  that 
has  occurred  in  the  finished  article  of  wool  hosiery 
since  the  outbreak  of  war  gives  every  indication 
of  a  further  movement  upward.  This  combined  with 
an  actual  scarcity  of  material  is  undoubtedly  going  to 
introduce  the  substitution  of  cotton  to  an  extent  hereto 
fore   dreamed   impossible. 

The  causes  of  this  condition  are  too  well  known  to 
require  any  elaboration  here.  The  scarcity  and  high 
cost  of  yarns,  the  further  depletion  of  an  already  over- 
taxed labor  Supply,  Which  is  one  of  the  chiei  causes,  the 
shortage  of  ships,  and  of  dyes  all  have  tended  toward 
the  common  end  of  an  abnormal  price  inflation  of  one 
of  the  world's  chief  staples,  and  more  important  still 
the  demands  and  uses  of  war  have  actually  consumed 
the  stocks  to  such  an  extent  thai  orders  must  be  pro- 
rated if  the  known  stocks  are  to  be  distributed  i 
to  the  clamoring  buyers.  To  do  otherwise  will  mean  that 
many  gaping  markets  will   remain  empty. 

To  cite  an  extreme  case,  one  of  the  largest  import 
ing  firms  in  Canada  to-day  have  exactly  seven  pairs  of 
boys'  knieker  hose  and  these  are  in  summer  weights 
only.  These  seven  pair  represent  their  entire  stock  and 
they  profess  entire  ignorance  of  any  possibility  of  add- 
ing to  this  shoes! ring. 

Another  house  is  basing  its  only  hope  for  a  certain 
line  of  hosiery  on  an  order  booked  in  September.  1914 
for  March  1915  delivery.  They  have  not  even  the  poor 
assurance  that  it  will  be  tilled,  even  at  this  late  date. 
17  months  after.  Like  the  whole  trade  they  are  in  a 
Micawberian  attitude  of  pathetic  waiting,  ready  and 
eager  to  snap  up  anything  and  everything  in  cashmere9 
or  artificial  silks  thai  is  offered,  regardless  of  vintage, 
color,  weight  or  style.  All  goods  are  seasonable.  Tt  is 
as  easy  to  sell  Christmas  lines  as  Spring  or  Kail  and 
vice  versa.  If  the  war  were  to  end  to-morrow  a  great 
length  of  time  must  ensue  before  the  stimulus  of  the 
new   production    would    be    felt. 

Lisle  in  Better  Condition 

In  lisle  the  condition  is  somewhal  better.  (Ireat 
Britain  has  produced  enough  for  the  normal  export 
trade  but  is  utterly  unable  to  care  for  the  trade  thai 
has  developed  as  a  result  of  the  closing  of  the  American 
market.     Fine  cotton  is  being  used   in   the  United  States 


for  this  purpose  and  it  is  to  the  State-  that  the  Can- 
adian trade  must  look  for  their  renewals.  The  li- 
of  the  same  fabric  as  the  cotti  n  originally.  The  differ- 
ence in  the  product  is  effected  by  the  u-r  of  a  different 
grade  of  cotton  that  is  given  a  different  twist  and 
makes  a  border  product.  Plentj  of  lisle  may  be  ex- 
pected of  an  inferior  quality  and  very  little  of  the  better 

variety  of  the  past.     In  both  cases,  advanced  prices  arc 

indicated. 

Very  Acute  in  Artificial  Silks 

In  artificial  silks  the  condition  is  probably  t 

acute    of    any    line.      There    are    plenty    of    silks    at    an 
average  advance  of  about  ten  per  cent,  but  of  artificials 
none  as  far  as  new   business   is  concerned.     Some  part 
of    the    retail    trade    will    run    into    Spring    lines    and    a 
-mailer   number   possibly    into   the   Fall   on   earlier  order- 
that    are    now     in     process    of    filling.       Hut     the    hi. 
houses    in    Now    York    to-day    are    refusing    artificial    silk 
orders.      And    it    is    from    the   United    State-   that    an\    re 
lief   that    might    come    would    materialize.      This   applies 
not     only    to    the    colors    which    of    course    would    be 
first   to  fee]  the  pinch  but  also  to  the  whites.     And  even 
in    the    present    slim    storks    referred    to    the    colors    are 
noticeable  by  their  abscence. 

Nothing  Before  1917 

As  an  instance  of  this  acute  condition  may  lie  cited 
the  case  of  a  Canadian  merchant  who  inquired  of  one  of 
the  largest  houses  in  Xew  York  for  some  dozens  of  arti- 
ficial silk-.  Their  reply  read:  ''Thanks  very  much  for 
your  inquiry  but  we  have  no  samples  on  hand  to  show 
for  1916.  Hut  if  anything  better  turns  up  for  1917  we 
will   bear  you   in   mind." 

It    is   to   be  noted   that   only  the  slimmest    of  ho 
extended    for  1917  orders.       Such    a    cleaning   up   of   old 
storks  has  never  been   known. 

Wide  Range  of  Cottons 

The  cottons  that  are  uoinu  to  he  flung  into  the  breach 
will  come  almost  entirely  from  the  United  States.  They 
will  be  good  hose  and  will  come  in  a  wider  rang* 
prices  than  heretofore  because  the  women  who  want 
woolen  or  artificial  silk  and  cannot  get  it  will  naturally 
purchase     the    best     cotton     hose    on     the     market.  Tin1 
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More  than  a  million  men  will  go  home  this  year 
with  a  suit  of  Penmans 


This  constitutes  one  portion  of  the  trade 
that  falls  to  the  lot  of  the  firm  handling 
Penmans  knit-goods.  The  demand  for 
Penmans  Underwear  for  men  has  kept 


apace  with  the  growth  of  the  country. 
The  goods  require  less  selling  effort 
than  any  other  brand.  The  foundation 
for  future  business  is  laid  if  you  stock 


PENMANS       LIMITED,      PARIS,      ONTARIO 


v^m 
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Attratcive  girl's  outfit. 

existing  woolen  stocks  as  long  as  they   last   are  already 
out  of  the  reach  of  the  purses  of  the  greal   hulk  of  the 
people    who    have    been    accustomed    to    wearing    the    casl 
meres  ami  artificial  silk  hose.     The  se\  enl  v-live  cents  that 


so  short  a  time  ago  would  jmrehase  a  pair  of  these 
would  now  he  little  better  than  the  equivalent  of  the 
cotton. 

The  English  mills  at  present  are  supplying  less  than, 
one  half  of  English  demands.  The  deficit  is  cared  for 
by  the  United  States  mills.  That  country  is  furnishing 
to  England  thousands  of  dozens  of  cashmeres.  There  is 
no  duty  on  them  into  England.  Rut  in  Canada  this 
source  of  supply  is  difficult  as  a  result  of  our  42 J  2  per 
cent.  duty.  Hence  we  have  the  anomaly  of  English 
firms  in  their  anxiety  to  look  after  their  connections. 
buying  cashmeres  from  the  United  States  and  reship- 
ping  them  to  this  country  as  English  goods,  here  to 
compete  against  the  American  goods  that  have  come 
over  direct.  Shipping  costs  place  the  English-American 
article  on  about  the  same  market  footing  here.  Thus 
the  United  States,  a  former  importer  of  British  woolens. 
has  reversed  her  role.  These  cashmeres  that  correspond 
to  those  that  sold  for  forty-five  cents  or  fifty  cents  in 
the  regular  way  were  retailed  for  one  dollar  or  there- 
about^. 

Even    the    largest    oi    British    houses   are   buying    for 

this  purpose  in  the  United  States  to-day  both  of  cotton 
and    cashmere   stocks. 

The  Canadian  mills  are  crowded  with  domestic  and 
war   orders  and    can    only    he    depended    upon    to   serve   the 

\  olume  slightly. 

It  i-  expected  that  the  Spring  will  see  the  iloin- 
away  with  all  colors.  Hose  will  be  either  black  or  white. 
The  colors  for  the  fancy  topped  shoes  that  indicated  the 
cidor  id'  hosiery  are  n<>  longer  obtainable.  Equally  they 
are  unobtainable  for  the  hose.  So  colored  stockings 
must    go. 

For  a  time  at  least  the  American  production  will 
include  a  half  cotton.  Later  a  full  cotton  will  be  lire- 
dominant.  The  condition  outlined  is  as  it  exists  to-day 
and  may  he  expected  I'm-  the  Spring  trade,  pretty  well 
.1-  outlined. 


THE  PRESENT  DYE-STUFFS  SITUATION 


THERE  are  some  rays  of  light  glimpsing  in  upon 
the  dye-stuffs  situation  which  promise  an  improve- 
ment in  a  few  months,  or  within  the  next  year, 
but  there  is  little  to  indicate  anything  better  in  sighl 
for  the  present.  So  far  as  Canada  is  concerned  the 
arrangement  with  the  United  States  covering  the  export 
of  logwood  from  -Jamaica  ensures  a  portion  coming  into 
Canada  and  this  uives  slighl  relief,  but  at  the  best  this 
vegetable  dye  is  not  working  satisfactorily  even  with  a 
much  longer  process  involved  in  the  use  of  it.  At  the 
best  dye  supplies  are  intermittent  and  no  one  can  lie 
sure  of  any  dye   for  a   month  at    a   lime. 

Tn  regard  to  aniline  dyes,  factories  in  the  United 
States  are  slowly  increasing  their  output,  but  the  pro- 
cess is  so  complicated  with  so  man\  intermediary  pro- 
ducts required  that  this  is  very  slow  and  months  are 
required  very  often  to  develop  a  certain  color.  Black  i- 
COmins'  a  little  easier  this  year  owing  to  the  fact  that 
the  effort  has  been  centred  on  this  as  a  staple  color  and 
the  one  for  which  there  was  the  greatesl  requirement, 
but  even  the  best  thai  can  be  turned  out  is  much  in- 
ferior as  a  rule  to  the  former  quality  of  German  aniline 
dves.  The  price,  of  course,  is  up  on  the  product  of  Hip 
I  nited  States'  dye  plants,  three,  four,  live  or  six  til 
and  in  some  cases  ten  times  what  it  was  eighteen  months 
ago.  For  instance  a  dye  that  was  selling  at  25  to  28 
((ids    was    held    at    65   cents   a    few    months    asro   and    now 


is  up  id  mi  cent-  ami  m  some  quarters  $2  is  asked  per 
pound.  Another  difficulty  is  that  no  one  can  be  sure 
of  the  strength  of  the  dye.  One  or  two  concerns  guaran- 
tee their  dye  at  one.  two  or  three  per  cent.,  that  is.  that 
it  requires  only  one.  two  or  three  per  cent,  dye  com- 
pared wil'i  the  weight  of  the  wool  to  be  dyed,  but  for 
the  most  part  the  stuff  is  bought  from  the  jobbers  with 
little  in  tlie  way  of  a  guarantee  and  some  mills  report 
that  not  only  are  they  paying  ten  times  as  much  or  more 
lor  their  dye  hut   that   it   is  on  per  cent,  adulterated. 

Much  surpris<  ha-  been  expressed  at  the  fact  that 
though  a  claim  was  made  that  there  were  no  more  dyes  in 
I  he  country  some  months  ago  that  small  quantities  are  still 
cropping  up  here  and  there.  These,  of  course,  were  held  for 
speculative  reasons  in  various  part-  of  the  country.  How- 
ever the  demand  is  greater  now  than  ever  owing  to  the  fad 
that  the  small  stock  of  dyes  held  by  the  dealers  and  job- 
bers has  been  nearly  all  absorbed  during  the  past  twelve 
months  and  even  with  the  slightly  increased  production  the 
situation  has  become  more  serious. 

Germany's  Policy  to  Kill  Competition 

A  representative  of  a  big  United  States  dye  house 
speaking  to  Drv  Goods  l>\  view  early  in  February  stated 
that  their  experience  with  Germany  had  been  that  immedi- 
ately it  was  found  thai  German  trade  was  being  inter- 
fered   with   by   the  sale  of  certain   kinds  of  aniline  dyes 
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This  Handsome  Model  No. 
Georgia  is  made  of  all  silk  in  rich 
two-tone  effect,  in  the  following 
colors : 

Melon  and  White 

Copenhagen  and  White 

Gold  and  White 

Black  and  White 

Lavender  and  White 

Peacock  and  White 

See  other  models  on  the  following 
pages. 

THE  MONARCH  KNITTING 
COMPANY,  LIMITED 

DL'NNVILLE        ONTARIO,       CANADA 
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Monarch  Knit  Resourcefulness 


Ol  05 


HP  HE  Wool  that  goes  into  Monarch- 
Knitted  Goods  is  bought  in  the 
raw  state  in  the  world's  largest  mar- 
kets. It  is  spun  into  yarn  in  our  own 
large  Spinning  Plant  at  St.  Thomas, 
colored  in  our  own  Dyehouse,  and 
knitted  in  our  thoroughly  modern 
Factories.  Tremendous  quantities  of 
wool  have  been  procured  by  us  and 
all  available  Dyestuffs  gathered  in. 
That  is  why  our  extensive  Organiza- 
tion is  able  to  give,  in  the  coming 
season,  to  our  customers,  a  service 
extraordinary,  notwithstanding  the  ab- 
normal conditions  that  prevail  in  the 
Knit  Goods  market  generally. 

We  cannot  too  strongly  urge  our  cus- 
tomers to  fully  cover  their  entire  sea- 
son's requirements  when  our  travellers 
call.  Buyers  in  close  touch  with  con- 
ditions realize  that  with  the  increasing 
scarcity  of  Dyestuffs  many  colors  will 
not  be  available  for  repeat  orders. 


The  Monarch  Knitting  Company,  Limited 

DliiNNVILLE,  ONTARIO,  CANADA 
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The  Monarch  Knitting  Company,  Limited 


DUNNVILLE,  ONTARIO,  CANADA 
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from  United  Stales  factories  that  a  reduction  in  price  was 
made  so  that  competition  might  be  killed.  Even  with  the 
duty  of  30  per  cent,  on  dyes  entering  the  States  the  prac- 
tice was  common  to  increase  the  strength  of  the  dye  and 
send  a  concentrated  quality  over  so  that  they  could  he 
diluted   afterwards,   but   have  it   invoiced   at   the  regular 


A  new  idea:  knitted  smoking  jacket  \oith  frog  fastenings. 

price.  In  this  way  the  duty  was  practically  cut  in  two  or 
less. 

One  of  the  greatesl  difficulties  at  the  present  time  is  in 
securing  the  dumber  of  intermediate  materials  coming 
from  coal  tar,  these  being  required  tor  munition  work  in 
I  he  States,  and  higher  prices  are  being  paid,  so  that  net 
only  is  there  an  extra  demand  hut  extra  cost. 

Parcels  of  one  dye  or  another  are  coming  over  into 
Canada  at  various  times.  Perhaps  there  will  he  a  couple 
of  hundred  pounds  of  one  dye  to-day  and  il  is  offered  to 
a  mill  and  if  it  is  accepted,  all  right.  If  not  the  chances 
are  that  it  will  he  bought  up  by  another  an  hour  after- 
wards and  the  mill  has  to  wait  its  turn  for  another  ship- 
ment.    Prices,  of  course,  are  constantly  advancing. 

Heavy  Tax  or  Anti-Dumping  Clause 

An  interesting  discussion  is  going  on  before  the  Senate 
Committee  of  the  Stales  as  a  result  of  the  hill  introduced 
by  Representative  Hill,  providing  for  increased  duties  on 
dyes  and  intermediate  materials.  The  provision  is  that 
there  should  he  a  duty  of  :!ll  per  cent,  on  the  value  of  the 
dye  and  T'o  cents  per  pound,  and  half  of  this,  or  15  per 
cent,  and  3%  cents  on  intermediate  products.  This  is  re- 
ceiving favorable  support  on  the  ground  that  it  will  he  a 
guarantee  to  the  dye  stuff  manufacturers  of  the  United 

States  that   they   will  not  he  ruined  by  German  competition 


when  the  war  is  over,  and  some  of  the  factories  are  guar- 
anteeing to  double  or  treble  their  output  in  a  very  short 
time.  Another  suggestion  is  that  there  should  be  an  anti- 
dumping clause  inserted  in  the  bill  instead  of  the  high 
tariff  in  order  to  prevent  Germany  from  following  out  its 
former  policy  already  referred  to  of  dumping  goods  to 
kill  off  any  likely  new  industry. 

States  Blame  Germany  Not  England  Now 

Some  of  the  dye  men  in  the  States  are  blaming  Ger- 
many for  the  shortage.  Henry  Howard,  chairman  of  the 
Executive  Committee  of  the  Manufacturing  Chemists' 
Association  in  an  address  on  Jan.  27,  in  New  Orleans  de- 
clared that  an  American  dyestuffs  industry  was  an  essen- 
tial for  textile  development.  "German  firms."  he  said, 
"are  responsible  for  the  difficulty  and  the  acute  position 
of  the  American  Consumers.  Their  primary  reason  for 
this  holding  back  of  shipments  was  probably  due  to  the 
fact  that  they  did  not  want  American  Consumers  to  get 
an  oversupply  of  colors  so  that  they  could  make  up  extra 
quantities  of  goods  which  they  might  use  tor  export  to 
customers  in  other  countries  who  had  formerly  bought  the 
same  goods  from  Germany  hut  who  could  no  Longer  obtain 
I  hem."  This  referred  to  Germany  holding  back  dyes  that 
Great  Britain  arranged  to  allow  to  reach  the  United 
States. 

The  New  British  Factory 

The  main  hope  of  Greal  Britain  tor  increasing  her 
supply  of  aniline  dyes  re>i>,  of  course,  in  the  new  factory. 
British  Dyes.  Ltd.,  which  is  being  built  at  Huddersheld. 
Professor  Perkins,  now  prof essor  of  chemistry  in  the  Uni- 
versity of  Oxford,  son  <>\'  the  founder  of  the  coal  tar  dye 
industry,  has  been  placed  at  the  head  of  the  Research  De- 
partment. 

Factories  tor  tin  manufacture  of  dyestuffs  arc  now 
established  in  France,  at  Paris,  Nancy  and  Lyons  and 
efforts  arc  being  made  to  get  together  a  number  of  speci- 
alists. The  difficult]  of  finding  men  who  are  trained  in  the 
various  branches  of  dye  manufacture,  however,  it  i>  Cell 
will  he  serious  unless  they  can  be  secured  from  Switzer- 
land. 

High  Explosives  Will  Work  In 

One  id'  the  most  favorable  conditions  for  dyestuffs  in 
the  future  will  be  that  the  Government  will  be  sure  to 
provide  for  a  supply  of  material  for  high  explosives  and 
in  tin-  way  there  will  be  an  equally  good  source  of  supph 
for  coal  tar  dyestuffs  which  are  very  closely  allied  in  the 
intermediate  products.  This  supply  will  include  Prance. 
Russia,  and  other  countries.  At  the  present  time  the  great 
difficulty  is  in  securing  these  intermediate  material-. 

Will  Employ  20,000  on  Dyes 

At  present  between  3,000  and  1, lion  workmen  are  en- 
gaged in  putting  up  necessary  buildings  tor  British  dyes 
and  several  thousand  are  engaged  in  turning  them  out.  It 
i-  expected  that  the  output  for  February  will  be  much 
increased.  It  will,  however,  require  several  years  to  com- 
plete the  work  where  between  20,000  and  30,000  employees 
will  he  required. 

Some  Coming  Into  Canada  Already 

A  Canadian  importer  of  yarns  told  The  Review  that 
he   was   receiving  already   a    certain   portion   ol    dyes    from 

the  lludderstield  factories  as  he  was  a  shareholder. 
The  logwood  dyes,  it  may  he  as  well  to  state,  art 

only    lor   woo]   and    where   they   are    used    for   mixtun 
wool  anil  cotton,  trouble  starts:  the  cotton  yarns  not   tak- 
ing the  wool   .Ives,  except    m   a   -treaky  fashion. 
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KNITTED   GOODS 


Dry  Hoods  Review 


Are  You 
Featuring 


— the  women's  and  children's  underwear  that 
strikes  the  keynote  of  success  in  the  hundreds 
of   Canada's  leading    underwear  departments. 

There's  no  half  way  with  Peerless.  Ir 
you  stock  it,  you  feature  it  for  its  unequalled 
qualities  bring  immediate  results  in  extraordin- 
ary business.  Hang  up  a  Peerless  sign  in  your 
underwear  department. 

WRITE  FOR  SAMPLES  AND 
ADVERTISING  CARDS 


UNDERWEAR 


REPRESENTATIVES 

Ontario — 

C.  &  A.  G.  Clark,  35  Wel- 
lington  St.   W.,   Toronto. 

British   Columbia — 

J.    J.    Mackay,    504    Mer- 
cantile Bldg.,  Vancouver. 

Quebec- 
Ernest     Hamel,    66     Rue 
de  L'Eglise,  Quebec,  Que. 

Maritime    Provinces — 
E.    R.    Woodill,    21    Roy 
Bldg.,   Halifax,   N.S. 

Manitoba  and  The  West — 
The  Hanley  &  Mackay 
Co.,  130  Albert  St.,  Win- 
nipeg. 

Montreal — 

W.      A.      Kennedy,      101 
Mappin-Webb    Building. 


The  Peerless  Underwear 
Company,  Limited 


HAMILTON,  CANADA 
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REMOVAL    NOTICE 


Canada's  Best. 


We  have  taken  possession  of  our 
new  and  enlarged  premises  in  the 

VINEBERG  BUILDING 

1202  ST.  LAWRENCE  BLVD. 

where  with  double  our  former  floor 
space  and  with  increased  facilities 
we  hope  to  be  able  to  give  our  cus- 
tomers a  better  service  than  during 
1915. 


1202  St.  LAWRENCE  BLVD. 


We  carry  a  complete  stock  of  Silk  Sweaters, 
Spencers,  and  Fancy  Knit  Ladies'  Goods. 

REGENT  KNITTING  MILLS,  Limited 

MONTREAL  -  -  -  QUE. 
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AND 


f§  children's! 


FINE 
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FOR 


Spring 


have  the  full  approval  of  the  Canadian  Underwear  trade.  Don't  decide  on 
your  Spring,  1916,  stock  until  you  have  considered  well  these  three  popular 
brands  of  ladies',  misses'  and  children's  underwear. 

MANUFACTURED  ONLY  BY 

S.  Lennard  &  Sons,  Dundas,  Ont. 

RICHARD  L.  BAKER  CO.,   lOo'Welfington  St.  West,  Toronto,  Ont. 


No.  1600 
Children's  Suit 


STRONGER  THAN  EVER 


The  Avon  Knit  line  has  been  made  stronger  than  6ver  by  the  addition 
of  Ladies',  Misses'  and  Children's  Sweater  Coats,  ami  Men's  ami  Youths' 
Sweaters  and  Sweater  Coats.  There  are  also  many  new  novelties  found 
only  in  the  1916  Axon  Knit  line. 


POPULAR  PRICES  PREVAIL 

Keeping  in  mind  that  most  people  cannol  afford  to  pay  any  more  for 
knit  goods  than  in  former  years,  despite  the  recent  increased  cost  o\' 
materials  and  dyestuffs,  we  have  produced  an  extensive  range  of  <j,ar- 

ments  to  retail  at  old-time,  popular  prices 

It  will  pay  you  handsomely  to  -ell  Avon  Knit  this  year. 

AVON    HOSIERY,   LIMITED 

STRATFORD,  ONTARIO 
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REGISTERED. 


RE50LVED 
THAT  TheBUSrEfcBPOWNSTOCKItoC 

lSA/300r^ro     /^OTHERS  andA5N/1P 

For   5anta  claus 

BU5TE,R,DROW/V 


.*£ 


TRADE    MflRK     HfdisTEReP 


A  quick,  profitable  turnover  is  not  luck.  It  comes  only 
to  the  merchant  who  stocks  wisely.  The  superior  wearing 
qualities  of  Buster  Brown  Stockings  added  to  their  good 
appearance  have  established  them  securely  in  the  favor  of 
thousands  of  mothers. 


Black 


Tan 


Order  From  Your  Wholesaler 

W$t  Cfnpman=J|olton  Unittmgf  Co.,  limtteb 

Haraest  ©o*terp  iBanufatturer*  in  Canaba 

gammon  -  "  ^ntario 

MILLS  AT  HAMILTON  AND  WELLAND,  ONTARIO 

Branch  Offices : 
MONTREAL   AND  WINNIPEG 


Sole  Selling  Agents : 
E.  H.  WALSH  &  CO..  Toronto 

EVERY    PAIR     OF 


HOSE  PROTECTED 


BY  THIS         nS^\I///^>  TRADE-MARK 
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CIRCLE-BAR 

The 
New  Canadian- 
Made  Line 
of  High-Grade 
Hose 


MEN 

Cashmere,  Mer- 
cerized, Lisle, 
Cotton,  Silk. 

Give  com- 
fort and 
wear. 


Registered 

FOR 

WOMEN 

Fine-finished, 

fast-selling  lines 

of    Cashmere, 

Silk,  Mercerized, 

Cotton. 


HOSIERY 

Inspect 

Our  Samples  with 

Our  Travellers. 

Give  Us 
a  Trial  Order 


CHILDREN 

Wear  and  appear- 

ance    in    tvery 

pair. 

1/1  Rib  Cashmere, 
1/1  Rib  Mer- 
cer iz  e  ,  1/1 
Rib    Cotton. 


The  Circle-Bar  Knitting  Co.,  Limited,  Kincardine,  Canada 


?f 


m* 


Registered  No.  202,1* 


THE    HALL  MARK    OF 

Maximum  Comfort  and  Durability 
at  Minimum  Cost. 

First  in  the  Field  and  Still  Leading. 

Made  on  the  GRADUATED  PRINCIPLE, 

and  starting  with  TWO  THREADS  in  the 
TOP,  it  increases  in  WEAR-RESIS 1 ING 
PROPERTIES  as  it  descends  Thus  THE 
LEG  HAS  THREE  THREADS,  THE 
INSTEP  AND  FOOT  FOUR,  and  the  HEEL 
and  TOE  FIVE.  By  this  process  the 
IV EIGHT  and  STRENGTH  of  the  Sock  are 
where  they  are  most  needed  IN  THE 
FEET,  making  it  essentially 

A   HALF  HOSE 
FOR  HARD  WEAR. 

Absolutely  Seamless 
Perfect  in  Fit 
Guaranteed  Unshrinkable 

THE    AOME    OF    PERFECTION    IN    FOOTWEAR. 

To  be  had  from  any  of  the  Leading  Wholesale 
Dry  Goods  Houses. 
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UNSHRINKABLE 

UNDERCLOTHING 

ALL  PURE  WOOL 


"<8eete? 

\3  C 

LOOK  FOR  THE  SHEEP  ON  EVERY  GARMENT  \L      ^5L^?°^' 


WRITE  FOR  PRICES 

TheCTurnbull  [oof  Gait  Ltd 

Bait  .Ontario. 

Manufacturers  of  Turnbull's  high  class  Ribbed 
t'nderwear  for  Ladies  andChildrenTurnbullVM' 
bands  lor  Infants  and'CEETEE'ShaterKnitSweaterGnts 


H  A  condensed  advertisement 
in  the  DRY  GOODS  REVIEW 

will  bring  good  results. 


M  EN'S    AND    B  O  Y  S  '    DEPARTMENT 


Dry  (roods  Review 


|  The  New 

I      Canadian-Made 
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Sanitary, 
Serviceable 


|  KNITTED  TOWELS  and  FACE  CLOTHS  | 

S3  = 

=  Our  announcement    last  month   brought  such   a  response  that  our  present  supply  of                        =£ 

=  yarns    will    soon    become    exhausted,    following    which    our  prices    must  advance  as 

§E  YARNS  HAVE  ADVANCED  15c;.                                                                               S 

EE  Orders  placed  now  will   be  filled  at  old  prices  as  long  as  present  stock  lasts.     Why 

=  not  order  now? 

I  Hawthorn  Knitted  Towels                             1 

2=  Face  Cloths  and   Towellings  are  snowy   white,   guaranteed  saniiary.    very   serviceable, 

S  (both  sides  usable.)                                                                                                                                                 S 

~  Send  trial  order  to  your  wholesaler. 

|  HAWTHORN    MILLS                         | 

SS  MAKERS  OF  BLANKETS,   KNITTED  GOODS,   ETC.                                                           EE 


=     CARLETON  PLACE 


ONTARIO      = 


SELLING    AGENTS 
John    Paterson,   :510  Corlstine   Building.    Montreal;    Little    &     Little.    152    Bay    Street.    Toronto,    (int.;     r 
Bumble,  410  Hammond  Building,  Winnipeg:  V.  A.  Barnwell,   Pictou,   X.S. ;  E.   Elworthy,   Ke  gina,  Sask. 
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A.B.C.  HOSIERY 

for  creeping  infants 


and 


romping 
children 


—  the    hosiery     that 
pleases  and  satisfies  the 
mother     whose     life 
interest  is  tied  up  in  her  'ittle  tots. 

A.  B.C.  Cashmere,  and  silk  and  wool  is  our  light 
weight  grade. 

ALEXANDRIA  BRAND  is  the  heavier  grade 
for  stout  wear.  Both  are  of  the  same  high-grade 
quality,  the  ditference  being  in  the  weight  only. 
We  also  make  men's  high-grade  cashmere  socks. 

Don't  place  your  order  until  you  ha<ve  seen  out  tines 
and  compared  our  'values. 

ALLEN  BROS.  CO.,  Ltd. 

817  Gerrard  Street  East,  TORONTO 


MAPLE  LEAF  HOSIERY 

—THE  "NINE  LIVES"   HOSIFRY    FOR 
THE  ROMPING  CHILD 

Be   it   girl    or   boy,   the    liose    problem    of   the 

Mother  is  a  most  trying  one. 

You  can,  Mr.  Merchant,  by  judicious  selection, 

aid    your    Mother-customers    more     than    you 

think. 

For  1916,  select  your  stock  of  children 's  hose 

from  the  Maple  Leaf  line  and  you  will  see  the 

immediate  result.     Satisfaction  follows  in  the 

wake  of  every  Maple  Leaf  Hosiery  sale. 

Send    for    sample    now — place    your    order    as 

early  as  possible. 

Prices  are  sure  to  advance. 

The  Goderich  Knitting  Co. 
Limited 

GODERICH,  ONTARIO 
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MENS  AND  BOYS' 


DEPARTMENT 


Advances  Bring  New  Problems  in  Men's  Wear 

Retailers  Must  Sell  Lower  Quality  or  Increase  the  Price  on  Standard  Lines — Overalls  Up 

50  Cents,  Caps  Going  and  Neckwear  Likely. 


THE  advance  in  overalls  that  was  forecast  in  last 
issue  took  place  this  month  and  prices  now  are 
generally  50  cents  higher  than  last  month.  The 
indications  are  that  this  is  only  the  first  of  a  series. 
The  time  has  come  for  the  retailer  to  consider  whether 
he  must  not  advance  the  price  to  the  public  as  well. 

Generally,  the  price  asked  from  the  customer  lias  been 
$1.25  a  garment.  When  that  was  asked  the  retailer  was 
paying  $12.00  and  $12.50  a  dozen  to  the  manufacturer. 
This  price  has  been  definitely  advanced  now  to  $13.00  a 
dozen.  Manufacturers  say  that  a  further  advance  of 
50c  is  almost  certain,  and  that  within  a  month  overalls 
will  probably  be  coming  to  the  retailer  at  $13.50  a  dozen. 
Tn  the  case  of  lower  price  overalls,  manufacturers  who 
have  been  putting  out  a  line  at  $9  are  now  selling  at  $10. 
They  say  that  higher  prices  are  also  a  certainty.  The 
reason  is  largely  the  extravagant  increases  in  the  prices 
of  dyes,  elsewhere  referred  to  in  this  article.  Dyes  are 
very  largely  used  in  the  manufacture  of  overalls  particu- 
larly indigo.  The  amount  of  dye  which  was  produced 
before  the  war,  outside  Germany,  was  infinitesimal  when 
compared  to  the  big  demand  for  it.  At  that  the  sub- 
stitutes for  the  German  dyes  are  not  guaranteed  as  unfad- 
ing. Moreover,  such  German  dyes  as  are  still  for  sale 
are  beimr  adulterated  and  watered  down,  and  even  so, 
the  prices  asked  are  outrageous.  This  simoly  means  thai 
the  famine  in  dyes,  of  which  people  have  long  been  talk- 
ing is  almost  upon  us. 

Pay  Duty  on  Market,  Not  Contract  Price 
Overalls  manufacturers  have  also  struck  another  sna? 
which  makes  conditions  worse.  Here  is  an  instance.  A 
manufacturer  had  purchased  some  material  necessary  for 
the  manufacture  of  his  overalls  at  10^4c  per  yard.  He 
was  unable  to  s'et  it  through  the  customs  at  that  fkmre. 
Custom  officers  claimed  that  the  cloth  now  had  a  market 
price  of  12^4c  a  yard.  The  manufacturer  did  not  deny 
this,  but  submitted  that  he  had  bought  at  1 01 ', *'  and  thai 
was  the  price  he  should  pay  duty  on.  After  some  con- 
sideration and  contention  on  the  part  of  the  manufac- 
turer, the  custom  officers  were  not  to  be  convinced.  The 
manufacturer  had  to  pav  on  the  market  basis,  and  the 
fact  that  he  bousht  goods  on  a  contract  at  a  somewhat 
better  rate  was  not  considered  at  all.  Tn  other  cases 
the  manufacturers  seem  to  have  been  able  to  get  their 
importations  through  at  the  price  at  which  they  bought 
and  not  at  the  market  rate. 

10  Per  Cent.  Advance  in  Caps 

Touching  the  hat  situation,  cap  manufacturers  say 
that  at  the  expiration  of  thirty  days  they  look  for  a  10 
per  cent,  advance  in  their  goods  to  the  retailer.  Thev 
say  they  simply  have  to  make  this  advance  because  of 
raw  material  scarcity  and  because  of  the  difficulty  with 
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regard  to  dyes.  In  addition  to  this  dye  scarcity,  which, 
of  course,  makes  it  exceedingly  difficult  for  manufac- 
turers to  turn  out  the  cloth  required,  the  whole  labor 
situation  is  having  its  effect.  Tt  does  not  need  any  ex- 
planation as  to  why  this  labor  scarcity  should  exist  in 
Europe  and  why  the  British  cloths  should  be  more  ex- 
pensive. The  American  situation,  however,  is  just  as 
severe  at  the  present  time.  Manufacturers  hitherto 
making  cloth  have  been  turning  their  plants  over,  in 
some  cases,  to  munitions.  Girls  who  have  been  working 
on  cloth  at  $f>  a  week —  to  take  a  case — have  been  now 
moved  to  the  munition  plants  where  they  are  jiettinn 
$1S  a  week,  and  the  demand  for  these  girls  is  so  large 
I  hat   one  concern   is  stealing  them    from    another. 

With  regard  to  suspenders,  the  dye  situation  is  verv 
strong.  Web  is  now  up  from  one  to  one  adn  three-quarters 
of  a  cent  per'yard.  Web,  for  instance,  which  used  to  come 
in  to  Canada  at  four  and  a  quarter  cents  is  now  costing 
five  and  a  half  cents  in  the  States,  and  upon  this  cent  and 
a  quarter  advance  there  has  to  be  paid,  of  course,  t1"' 
42'  2  per  cent.  duty.  Other  web  which  used  to  cost  six 
cents  per  yard,  now  costs  seven  and  three-quarter  (cuts 
per  yard  in  the  States.  All  this  means  that  the  increase 
will  be  considerably  more  when  you  figure  that  the  42]'j 
per  cent,  duty  lias  to  be  added  to  this  increase  in  the 
price  of  web. 

Buckles  are  also  awav  up,  because  of  the  steel  difficul- 
ties and  also  because  of  the  scarcity  of  labor.  Prices  in 
suspenders,  however,  are  remaining  steady.  It  is  likely 
that  many  manufacturers  will  hold  them  steady  for  four 
to  six  weeks.  When  their  present  stocks,  however,  which 
they  got  in  at  advantageous  prices,  run  out.  change  will 
be  necessary. 

As  to  coat  less  -suspenders,  while  there  is  no  dye  in 
this  web,  it  is ,  nevertheless  impossible  to  get  required 
deliveries  because  of  labor  scarcity. 


BOYS'  WEAR  FOR  SPRING 

In  suits,  the  yoke  Norfolk  with  fancy  pleats  is  prom- 
ised a  big  sale  for  Spring,  although  the  double-breasted 
coat  with  the  belt  will  still  be  in  demand.  The  Norfolk 
will  vary  according  to  whether  it  conies  from  England 
or  the  States.  The  English  will  be  the  smaller  of  the  two 
and  not  have  quite  so  much  pleat  and  will  be  in  a  plain 
yoke,  emphasizing  the  tendency  toward  conservatism. 
Greys  and  dark  browns"  will  be  the  prevailing  colors  with 
manufacturers  favoring  the  lighter  colors  that  do  not 
demand  so  heavy  a  dye.  Against  this  will  be  the  public 
tendency  for  darker  shades.  The  grey  shade  was  the 
prevailing  one  last  Fall,  but  the  indications  point  to  a 
return  to  dark  colors  for  Spring.  The  Norfolk  that  was 
once  made  in  only  the  child  "s  sizes  is  now  popular  in  all 
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j  \  COATED      \  LINEN      \ 


LEEDS    (Boys'  and 

Men's) 

Sizes    11    to    19% 


BOZEN     (Fat    Men's) 
Sizes   11   to  20 


BOND 

sizes   13  to   18 


PIT-SEN 

Sizes   13   to   18 


They're  one  of  the  oldest 
composition  collars  made 

in  America,  and   not  only 

have  they  been  on  the  mar- 
ket long,  but  they  have  shown  the 
greatest  improvements  of  any  com- 
position collar  in  the  trade. 

This  is  a  broad  statement,  but  we  can  prove  it, 
otherwise  how  could  we  give  the  retailer  a 
written  guarantee  that  he  will  not  be  stuck  with 
Kantkrack  stock,  and  how  is  it  that  we  stand 
back  of  him  in  guaranteeing  every  kantkrack 
collar  to  give  the  wearer  absolute  satisfaction 
(taking  the  wearer's  decision  as  final)? 

We  make  ' '  one  grade  only,  and  that  the  best. ' '  We 
have  but  one  price  to  all,  and  that  leaving  a  good 
margin  of  profit  for  the  retailer.  We  do  not  sell 
through  the  jobber,  but  direct  to  the  trade.  That's 
worth  thinking  about,  isn't  it? 

We  send  per  parcel  post  any  quantity  of  collars  up 
to  10  doz.  anywhere  in  Canada,  and  guarantee  safe 
delivery.  Select  a  few  styles  and  mail  a  trial  order 
to-day,  one  dozen  or  more.    Price  $2.00  per  dozen. 

J&Cakers  of  the  famous  KANTKRACK    Waterproof  Collar 


A  RAD 

Sizes   18  to   1!> 


ZARA 

Sizes   11>4  to   18i/. 


HAMILTON 

Sizes    12   to    lX'/i 

Linen   finish   onlj 


CARLSON 

Sizes  13  to  18 
Linen   finish    onlj 


The  Parsons  and  Parsons  Canadian  Co. 


HAMILTON 


CANADA 
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SUPPLYING  MINERS  AT  40  BELOW  ZERO 


This  is  a  viciv  of  the  store  of  Sky  Bros.,  of  South  Porcupine,  the  well-known  silver  mining  centre  of 
Northern  Ontario.  This  firm  carries  "ladies',  men's  anil  children's  wear,"  and  in  a  place  where  a  big  snow 
storm  might  tie  up  transportation,  they  naturally  keep  a  big  stock. 

In  a  busy  mining  centre  like  South  Porcupine  men's  wear  constitutes  an  important  item  and  all  kinds 
of  miners'  needs  in  clothing,  boots,  etc.,  are  kept  on  the  shelves.  Caps  are  seen  in  the  illustration,  and 
overalls,  working  shirts  and  trousers,  hats,  underwear,  etc.,  in  addition  to  a  complete  stock  of  women's 
wear,  dress  goods,  staples,  fancy  goods,  millinery,  etc. 

The  stove  shown  and  the  elongated  range  of  stove  pipe  to  warm  the  store  is  an  evidence  of  a  district 
where  the  furnace  exists  as  yet  in  the  hardware  and  stove  catalogues. 

As  to  climatic  conditions,  Messrs.  Sky  Bros,  in  a  letter  to  The  Review  say:  "The  winter  so  far  has 
been  pretty  cold.  We  had  as  "high"  as  40  below  zero  and  lots  of  snow.  We  take  a  good  deal  of  amuse- 
ment out  of  snowshoeing  and  dog  riding." 

Since  this  photograph  ivas  taken  the  store  has  been  enlarged  and  a  special  men's  wear  department 
installed. 


sizes.  Owing-  to  its  light  appearance  it  is  particularly  in 
favor  for  Spring  wear  as  against  the  heavier  looking 
Jouble-breasted. 

Bloomer  pants  will  be  worn  with  less  fulness  and  gen- 
erally in  more  conservative  styles.  The  scarcity  of  suit- 
able stockings  is  very  likely  to  unfavorably  affect  the 
demand  for  pear-shaped  knicker  pants. 

In  overcoats  the  covert  length  will  be  a  style  in  de- 
mand by  the  very  young  man  this  Spring.  There  will  also 
very  likely  be  a  certain  demand  for  the  raglan  shoulders 
of  English  cut,  but  nothing  of  any  extreme  tendency. 


REGULATIONS  ON  WOOL  EXPORTS 

The  British  War  Trade  Department  has  issued  the 
following  memorandum  containing  the  regulations  regard- 
ing the  exportation  of  wool,  manufactures  of  wool,  etc.. 
at  present  in  force  in  the  United  States  Kingdom. 

The  exportation  of  khaki  woolen  or  worsted 
cloth  or  a  mixture  thereof  with  any  other  fiber,  ex- 
cept under  license,  is  prohibited  to  all  destinations. 


The  exportation  of  the  following  goods,  except  under 
license,  is  prohibited  to  all  destinations  abroad  other 
than  British  possessions  and  protectorates: 

Wool  and  hair  of  all  kinds,  pure  and  mixed, 
or  mixed  with  any  other  fiber,  or  in  the  form  of 
tops,  noils,  wastes,  rags,  shoddy,  and  mungo  applic- 
able to  other  uses  than  manure,  pulled  or  not, 
yarns,  jerseys,  eardigan  jackets,  gloves,  socks,  and 
men's  underwear  of  all  kinds. 

The  exportation  of  the  following  goods,  except  under 
license,  is  prohibited  fo  all  foreign  countries  in  Europe 
and  on  the  Mediterranean  and  Black  Seas,  other  than 
France,  Russia  (except  through  Baltic  ports)  Italy,  Spain, 
and  Portugal : 

Blankets  and  rugs  of  all  descriptions,  cloth  of 
all  kinds,  manufactures  of  wool  or  hair,  except 
khaki  cloth,  the  exportation  of  which  is  prohibited 
to  all  destinations. 

Licenses  are  required  for  export  to  the  prohibited 
destinations  of  all  kinds  of  cloth  manufactured  of  wool 
or  hair,  or  of  both  combined,  whether  partly  of  cotton 
or  not. 
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impresses  on  her  son  the  fact  that  she 
is  through  laundering  his  linen  collars 

Scene  enactea  in  many  a  country  home 

"Well,  my  son,  I  told  you  that  I  was 
through  laundering  your  and  your  father's 
linen  collars,  and  that  you  must  take  them 

to  the  Chinaman  in  town  to  have  them  done.  You're 
getting  too  old  and  too  particular  for  your  mother's  work  to 
satisfy  you,  and  then,  too,  it  is  hard  work  and  no  woman 
shouldjhave  to  do  it." 

Perhaps  you  say,  Mr.  Merchant,  "What  has  this  to  do  with  selling  my  stock 
of  Arlington   Waterproof  Collars?" 

It  has  just  this: — This  woman  and  this  young  man  or  his  father  comes  to  your 
store  very  often  to  buy  their  supply  of  groceries,  dry  goods,  etc.  Just  set  up  a 
display  of  Arlington  Waterproof  Collars,  say  the  Challenge  Brand,  the  25c  grade 
with  its  real  linen  finish,  its  stitched  edge  effect,  its  natty  style,  and  suggest  them 
as  a  solution  to  the  collar  problem. 

Show  them  how  smart  the  Challenge  collar  looks  with  a  nicely  tied  cravat  and  how 
easy  the  tie  slides,  no  sticking  like  ordinary  linen  or  the  average  waterproof  collar. 

There,  Mr.  Merchant,  is  your  cue  for  more  satisfactory  business. 

Remember  in  selecting  a  stock  of  water- 
proof collars  that  any  of  the  several  grades  of 
Arlington  collars  is  a  third  heavier  in  weight 
than  competitive  collars  at  the  same  price. 
This  means  absolute  satisfaction  in  wear. 
No  laundry  bills  to  pay,  easily  and  quickly 
cleaned  with  soap,  water  and  sponge. 

There's  an  Arlington  style  and  grade  to  suit 
every  taste  and  every  pocket-book. 

Send  for  samples. 
THE 


Arlington  Company 
of  Canada,  Limited 


56  FRASER  AVE. 


TORONTO 


ONE  OF 
THE   MANY 
ARLINGTON 
STYLES 


Selling  Agents: 
Eastern  Agent:  Duncan  Bell,  301  St.  James  St.,  Montreal. 
Ontario   Agents:   J.   A.   Chantler  &   Co.,  8-10  Wellington 
St.    E.,    Toronto.      Western    Agent:    R.    J.    Quigley,    212 
Hammond  Block,  Winnipeg. 
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MEN'S  FASHIONS  AS  DECREED 

Single-breasted,  two-buttoned  sack  coats,  with 
drapery  over  the  hips,  are  the  proper  style  for  men's 
wear  this  Spring,  according  to  designs  exhibited  at  the 
convention  of  the  National  Association  of  Merchant 
Tailors,  which  was  held  in  St.  Louis  early  in  February. 

The  ballroom  of  the  hotel  where  the  convention  was 
held  was  filled  with  models  of  the  Spring  styles,  and 
many  striking  designs  were  shown. 

Double-breasted  coats  are  to  have  peak  lapels,  and 
both  single  and  double  breasted  will  follow  natural  lines. 
Extensive  padding  will  be  avoided. 

Scotch  plaid  is  to  be  a  popular  pattern,  judging  from 
the   designs. 

An  extreme  model  in  evening  dress  was  exhibited  by 
one  designer,  who  showed  a  wine-colored  coat.  With  the 
coat  goes  a  lavender  vest. 

Outing  coats  are  to  have  two  pleats  in  the  back  run- 
ning over  the  shoulders. 

In  summer  clothing,  designs  of  seersucker  coats 
weighing  eight  ounces  were  shown,  and  also  a  fawn-col- 
ored coat  with  white  buttons. 

Sleeves  this  Spring  and  Summer  are  to  be  small,  with 
a  button  at  the  cuff.  Trousers  will  follow  the  conforma- 
tion of  the  leg,  but  will  not  be  tight. 


HIGH  PRICES  ON  FALL  SUITINGS 

A  New  York  commercial  paper  says:  "Prices  on 
staple  worsted  suitings  and  staple  woolen  overcoatings 
are  being  quoted  at  prices  that  are  from  17V2c  to  50c  a 
yard  higher  than  the  opening  prices  for  the  Fall  1915 
season.  Fine  serges,  the  colors  of  which  are  guaranteed, 
are  as  much  as  40c  a  yard  higher  than  in  January  last. 
These  advances,  however,  cannot  be  taken  as  indicative 
of  values  generally  for  Fall.  1915,  because  in  some 
quarters  business  lias  been  done  at  figures  that  do  not  ap- 
pear to  be  commensurate  with  the  advances  in  manufac- 
turing costs.  The  market  can  be  best  described  as  irre- 
gular and  this  state  of  affairs  probably  will  be  much  in 
evidence  when  the  season  is  opened  formally. 

"Among  the  staples  that  have  been  bought  in  a  sub- 
stantial way  are  drapes.  The  two  manufacturers  who 
make  high-class  goods  of  this  sort  have  booked  a  larger 
volume  of  business  than  in  some  time,  and  the  outlook 
is  considered  so  favorable  that  the  mill  owners  expect  to 
have  all  the  business  they  can  handle.  There  is  nothing 
surprisino."  about  the  breadth  of  the  demand  for  drape, 
because  the  German  sources  of  supply  have  been  cut  off. 
Under  the  present  tariff,  German  manufacturers,  during 
the  first  six  months  of  1914,  cut  deep  into  the  business 
of  domestic  manufacturers.  It  is  stated  that  75  per  cent, 
of  the  business  was  placed  with  German  mills  during  the 
period  named. 

"Although  present  prices  on  some  of  the  finest  grades 
of  staple  and  semi-staple  lightweight  suitings  are  from 
10'c  to  25e  higher  than  opening  quotations,  duplicate  or- 
ders are  of  srood  dimensions." 


DISCARDING  THE  HIGH  COLORS 

A  dealer  in  men's  sweaters  states  that  he  has  discard- 
ed entirely  the  ordinary  high  colors  and  bringing  out 
sweater  coats  in  sober  grays,  dark  grays,  dark  browns, 
fawns,  khaki  and  smoke.  It  is  a  fact  that  some  firms  are 
asking  for  other  colors,  but  their  experience  with  some 
samples  is  rather  against  their  placing  much  depend- 
ence on  the  quality  of  the  dye.  A  good  many  have  found 
that  they  come  off  on  the  inner  clothing  and  this  is  one 
of  the  big  difficulties  now  confronting  the  knit  goods  and 
dress  sroods  mills. 


Geo.  E.  Pearson,  Associate  Editor  of 
Dry  Goods  Review,  who  has  been  in- 
valided home,  and  has  resumed  liis  duties 
on  the  editorial  staff  of  MacLean  Publish- 
ing Company.  Mr.  Pearson  enlisted  with 
the  Princess  Patricia  Light  Infantry  in 
August,  1914,  served  for  five  months  ivith 
them  on  the  firing  line,  and  entered  hos- 
pital in  May  of  last  year.  Mr.  Pearson 
has  so  far  recovered  as  to  be  able  to  take 
up  the  duties  of  civil  life,  and  will  be 
located  at  the  Montreal  office  of  Dry 
Goods  Review. 


R.  M.  Ballantyne,  Ltd.,  Stratford,  Ont.— Over  twenty 
employees,  most  of  them  skilled  men,  have  enlisted  for 
the  front. 

Smallman  and  Ingram,  London. — Major  Gordon  In- 
gram is  returning  from  overseas  and  may  take  com- 
mand of  the  33rd  Battalion. 

Mr.  Walter  H.  Barry,  of  Walter  II.  Barry  &  Co.,  Mont 
real,  has  presented  an  automobile  for  the  use  of  the  English 
units  recruiting  in  that  city. 

A.  A.  Allan  &  Co.,  Toronto,  wholesale  furs. — Frank  S. 
Allan,  one  of  the  directors,  has  been  appointed  junior 
major  of  the  134th  Highlanders. 

Monarch  Knitting  Co.,  St.  Thomas,  Ont. — Lance-Corp- 
oral Charles  John  Gillingham,  who  was  injured  at  the 
front,  has  been  appointed  to  a  position  in  the  Department 
of  Labor,  Ottawa.  He  enlisted  from  a  position  with  the 
Monarch  Knitting  Co.  here.    ■ 

F.  Doupe,  Toronto. — The  proprietor  who  was  in  busi- 
ness with  his  sister,  enlisted  with  the  .'14th  Battery  Field 
Artillery,  and  is  now  in  England.  Mr.  Doupe  was  in  the 
dress  goods  department  of  the  Robert  Simpson  Co.  for 
some  years,  and  was  afterwards  on  the  road.  He  was  in 
England    when    war  broke  out. 
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BRAND 

RCOISTCREO 

Known  from   Coast  to  Coast 


Knitted  Goods 

contain  all  the  latest  exclusive  ideas  in  knitted  apparel — the 
popular  selling  lines  that  guarantee  you  steady  business  and 
good  profits.  Their  splendid  wearing  qualities — a  character- 
istic of  every  "Bob  Long"  Brand  garment — places  them  in  the 
front  rank  of  dependable  trade  builders. 

Our  new  showing  embraces  sweater  coats,  jerseys,  children's  suits,  etc.,  and  numerous 
stylish  popular  novelties. 


"Bob  Long"  Brand  Union  Made  Mitts  and 
Gloves,  should  also  be  included  in  your  next 
order.  They  are  quick  movers,  produce  sub- 
stantial profits  and  are  the  only  Union  Made 
Made  in  Canada  gloves  and  mitts. 
Your  overall  department  will  be  a  bigger 
source    of    revenue    when    you    stock    "Bob 


Long"  Brand  Union  Made  Overalls  —  the 
latest  addition  to  our  splendid  selling  lines. 
Big  roomy,  comfortable  and  long  wearing, 
these  overalls  will  be  much  in  demand. 
Wait  for  the  "Bob  Long"  man,  he's  on  his 
way  to  you. 
Be  sure  to  see  our  range  of  moccasins. 


R.  G.  Long  &  Co.,  Limited,  Toronto  and  Winnipeg 


Superior  Service 

is  back  of  Tapatco 

gauntlet  and  glove 

popularity 


and  this  Tapatco  popularity  has  secured  bigger  profits  for 
dealers  who    '  banked  on '    Tapatco  service 


These  gloves  and  gauntlets  are  made  to  wear 
well,  and  are  recognized  as  the  most  depend- 
able for  hard  wear  purposes. 

The  extensive  Tapatco  line  includes  Gaunt- 
let, Knit  Wrist  or  Band  Top  Styles  in  Heavy, 
Medium  or  Light  Weights,  also  Leather-tip 


and  Leather  Face  Gloves  and  Jersey  Gloves 
and  Mitts,  in  Tan,  Brown,  Oxford,  or  Slate. 

Your  glove  department  will  net  you  bigger 
profits  when  you  display  the  "Tapatco"  line. 
Try  it  out  when  next  ordering. 


Your  jobber  can  supply  you. 


The  American  Pad  and  Textile  Co. 


CHATHAM,  ONTARIO 
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Big  Advance  to  Retailers  for  Next  Fall 

January  Sales  Even  Higher,  on  Average,  Than  October's  —  Long-haired  Furs  Popular 
as  Ever — Stoles  Will  Be  Smaller — Development  in  Dyeing  in  Canada. 


ANY  ideas  that  a  fur  sale  in  the  early  part  of  1916 
would  show  a  big  slump  in  prices  as  compared  with 
the  October  sales  and  the  ruling-  price  of  furs  in  the 
hitler  part  of  1915  received  a  rude  shock  at  the  London 
sales  towards  the  end  of  January,  and  the  St.  Louis  and 
New  York  sales  which  took  place  about  the  same  time. 
Many  buyers  believed  that  the  demand  for  fur  trimmings 
which  was  credited  with  raising  prices  very  high  during 
the  latter  part  of  the  past  year,  would  have  lost  their 
influence  once  the  season  was  past  and  that  furs  would 
go  back  again  more  or  less  to  the  old  level  which  they 
occupied  early  in  the  Spring  of  1915.  Others  believed 
that  they  would  take  an  intermediate  position.  Probably 
it  was  by  far  the  smaller  number  who  were  confident  that 
the  prices  in  the  Fall  would  be  maintained.  The  last 
mentioned,  however,  were  the  best  guessers.  The  sales 
indicated  not  only  that  furs  had  held  their  own  but  even 
gains  were  registered  amongst  a  number  of  the  more 
popular  lines. 

Prices  Up  20  to  40  Per  Cent,  for  Next  Pall. 

The  result  on  prices  to  the  retailers  for  next  Fall 's 
selling  will  not  be  in  doubt.  The  same  influences  that  were 
at  work  to  raise  the  prices  for  January  will  undoubtedly 
extend  to  March  and  this  ends  the  buying  Season  for  the 
making  up  of  furs  for  1916-1917.  The  prices  which 
reached  the  lowest  level  for  several  years  in  the  Fall  of 
1915,  so  far  as  the  public  were  concerned,  will  go  up  again 
and  go  up  considerably.  The  furs  that  were  sold  in  the 
stores  this  last  season  were  from  pelts  bought  early  in 
1915  when  the  market  was  at  its  lowest  point,  and  prices 
were  low  accordingly.  The  furs  for  the  season  of  1916- 
1917  will  be  bought  during  January,  February  and  March, 
and  must  result  in  an  upward  trend  in  the  market. 

A  well-known  fur  manufacturer  expressed  the  opinion 
that  prices,  when  the  salesmen  went  out  in  March,  would 
run  anywhere  from  20,  30  or  40  per  cent,  higher  than  for 
the  past  season.  As  a  rule  a  manufacturer  figures  out  that 
the  cost  of  the  fur  itself  represents  about  50  per  cent,  of 
the  cost  of  the  finished  article,  allowing  labor,  trimmings, 
etc.,  for  the  rest.  Some  furs  have  gone  up  40,  50,  75  and 
almost  100  per  cent.,  but  this  advance  will  be  cut  in  two 
on  the  made-up  article.  Those  who  have  furs  left  over 
for  next  Fall  may  not  feel  as  badly  about  it  as  they  did 
a  year  before  as  they  will  not  only  retain  their  value  but 
have  an  increased  value  over  the  past  year,  provided,  of 
course,  they  are  kept  properly  during  the  Summer  season. 
However,  most  retailers  report  a  good  selling  season 
during  November,  December  and  the  early  part  of  Janu- 
ary and  there  is  no  evidence  of  the  slaughters  this  year 


that  there  were  last  year.  In  fact  while  the  fur  cutting 
started  early  in  December  in  1914,  little  was  done  in  the 
way  of  reduction  this  season  until  well  on  in  January. 

Long  Furs  Strong  as  Ever 

There  has  been  some  predictions  of  the  short  fur  gain- 
ing gTound  for  next  season  but  buyers  scout  this  idea.  It 
will  be  a  season  of  long  furs  as  it  has  been  for  several 
seasons  past.  Foxes  will,  of  course,  retain  the  hold  they 
have  had  but  others  high  up  in  the  list  will  be  skunk, 
oppossum,  raccoon  and  other  long-haired  pelts.  As  most 
buyers  know  the  black  fox  that  is  seen  in  the  store  is 
mainly  red  fox  dyed.  A  lot  of  this  red  fox  is  still  selling 
in  New  York  but  except  for  Misses  it  has  not  taken  any 
hold  in  Canada. 

® 


NEXT  ST.  LOUIS  SALES  IN  MARCH 

The  following  letter  was  received  by  The  Review  from 
Funsten  Bros.  Co.,  St.  Louis: 

In  reply  to  inquiry  as  to  whether  we  will  hold  a  pub- 
lic auction  sale  in  June,  will  say  that  we  have  always 
considered  that  June  Auction  Sales  were  not  advant- 
ageous to  the  American  fur  trade — both  dealers  and 
manufacturei s.  And  as  our  aim  and  effort  in  conducting 
public  auction  sales  is  to  render  a  real  service  to  the 
fur  trade  of  this  country,  we  have  decided  not  to  hold 
any  June  Sale  this  year  unless  there  arises  a  very  urgent 
demand  for  it  and  we  have  sufficient  requests  to  do  so. 
We  believe  that  it  will  be  more  to  the  interests  of  the 
fur  trade  of  North  America  not  to  hold  any  June  Sales 
either  in  the  United  States  or  foreign  countries 

Our  next  public  auction  sale  will  be  held  March  20th. 
r.nd  days  following.  The  date  for  our  October  Sale  will 
lie  .announced  later  and  in  due  time. 


© 

PRICES  HIGH  AT  LONDON  SALES 

At  the  Lampson  sales  in  London  at  the  end  of  Janu- 
ary, racoon,  fox,  muskrat  and  skunk  ruled  very  high,  in 
some  cases  double  March  prices,  and  generally  much 
above  October's.  The  figures  show  the  percentage  above 
March  prices:  Raccoon,  100;  muskrat,  60;  skunk,  black 
and  short  stripe,  60;  long  stripe  and  white,  100:  civet  cat. 
60;  opossum.  100;  mink,  10;  marten,  25;  fox,  silver  and 
cross,  same:  blue,  30  per  cent,  lower;  white,  30  per  cent, 
higher;  red,  40;  grey,  100  per  cent,  higher;  otter,  same: 
fisher,  100;  lynx,  30;  beaver,  35;  bear,  25:  wolf.  76;  wil  1 
cat,  40:  ermine.  10  per  cent,  lower. 
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V^E  wish  to  thank  our  numerous  customers 
and  friends  for  their   liberal   patronage 
during  the  season  of  1915. 

For  1916  we  are  preparing  for  a  greater 
volume  of  business,  and  will  devote  our  best 
efforts  to  take  care  of  all  orders. 

We  have  bought  liberally  and  with  careful  selection  all  lines 
anticipated  to  become  popular;  and  we  secured  large  quan- 
tities at  satisfactory  prices. 

Our  designers  have  been  exceedingly  busy  and  our  creation 
of  new  styles  are  most  attractive. 

Remember  all  goods  bearing  the  Moose  Head  trade-mark 
have  our  guarantee  of  quality. 

This  standard  we  maintain  to-day,  the  same  that  in  years  past 
helped  to  make  our  name  what  it  is. 

A  very  complete  range  will  be  in  the  hands  of  our  travellers 
early  in  March,  and  we  bespeak  an  inspection  before  placing 
your  orders  elsewhere. 


L.  GNAEDINGER,  SON  &  COMPANY 

90,  92,  94  St.  Peter  Street,  MONTREAL 
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PLEASE  FILL  THIS  IN  AND  RETURN 

Confidential    Report    to    Dry  Goods  Review 


COST  OF   DOING   BUSINESS    IN    CANADA   BASED   ON 
PERCENTAGE  OF   THE  TURNOVER 


Place  of  business Prov. 

Firm's  name 


Population . 


Average  Cost 


Rent 

Salaries 

Advertising 

Delivery 

Heat,  light,  current  .  .  . 
Insurance,  taxes,  legal  . 
Bad  debts,  depreciation 
General  store  expenses* 
Total  .  .  . 
Turnover,  $ 


Per  Cent,  of  Turnover 
1905        1910        1913        1915 


Note.— Figures  in  each  case  will  represent  percentage  that  each  department 
bears  to  the  selling  price.  For  instance,  if  salaries  amount  to  $2,000  out  of  a 
turnover  of  $20,000,  the  percentage,  of  course,  would  be,  under  the  heading 
Salaries,  10.    If  you  prefer,  use  actual  amounts  in  dollars,  under  each  head. 


Suggestions  for  meeting  increased  cost  of  doing  business 


"If  you  have  not  been  dividing  your  expenses  under  these  headings,  please  indicate 
your  own  division. 
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Style   113. 

This   will   lie  your  style  leader.     Semi-fitted   Coat 
— "103"  sweep.     New  ohinohin  staple  collar.  Black 

Wolf   collar   and    border    $70.00 

Same    Coat    in    Hudson    Seal,    with    skunk    collar 
and    border    $147.50 


Style    110. 


Staple    "45"    semi-fitted    coat,    full    sweep   of   "81" 
large  shawl   collar.     1017   model. 

In   Near   Seal    $  5'J.50 

In   Hudson  Seal    $112.50 


Get  This! 


ELECTRIC  OR  NEAR  SEALS  are  tremen- 
dously advanced  in  price  over  last  year, 
because  nearly  all  the  factories  in  France 
are  making  munitions. 

THIS  YEAR'S  TOTAL  OUTPUT  of  skins 
is  estimated  at  about  15%  normal. 

WE  HAVE  SECURED  sufficient  skins  for 
only  several  hundred  Coats. 

ORDER  IN  QUANTITY  immediately, 
either  by  wire  or  mail.  Later  in  the  season 
you  will  be  glad  to  get  your  Near  Seal  Coats 
at  double  the  prices,  as  few  manufacturers 
have  been  able  to  secure  skins  at  any  cost. 
Prices  subject  to  change  without  notice. 


PLEASE  NOTE:  We  specialize  in  Hudson 
Seal  Coats,  Near  Seal  Coats,  Muskrat  Coats, 
Wolf,  Skunk,  Mink. 

WE  ARE  A  LIVE  CONCERN.  Last  year 
we  doubled  our  previous  year's  business. 
This  year  we  have  enlarged  our  plant  again 
into  the  most  modern  fur  factory  in  the 
trade.  Our  line  of  Style  Coats  will  increase 
your  business 

A  NEW  DEPARTURE  IN  CANADA. 

Let  us  remodel  your  old  Fur  stock  into  1917 
styles.  You  can  make  money  from  your 
out-of-date  stock  at  small  expense.  We 
have  a  special  alteration  department. 


Our   range  of   Near   Seal   Models   comprise    Natural    Coon,    Natural    Wolf,    Black  Wolf   and    Fox   trimming. 

Vineberg,  Silver  &  Co. 

Sommer  Building  -  -  -  MONTREAL 


79 


lltSAp 


EQUIPMENT*  DISPLAY 


Show  Cards  You  Can  Make  From  D.G.R.  Ads 

Very  Attractive  Cards  by  Using  Illustrations  From  Advertisements  in  This  Paper  — 
Directions  From  Expert  Card  Writer — Try  It  Out  Yourself 


IN  commencing  this  new  series  of  show  cards  you  can 
make    from    Dry    Goods    Review    advertisements    we 

wish  to  say  that  those  who  have  been  diligent  in  fol- 
lowing the  show  card  lessons,  "Cardwriting  Made  Easy," 
which  appear  every  month  in  this  paper,  and  who  have 
mastered  each  lesson,  month  by  month,  will  find  no  dif- 
ficulty in  producing  very  attractive  show  cards  from  ad- 
vertisements which  appear  in  this  paper. 

It  is  not  our  idea  to  make  these  cards  in  any  way  dif- 
ficult; simplicity  is  the  main  thing  so  that  all  readers  if 
they  are  at  all  handy  with  pen  or  brush  may  be  able  to 
reproduce  them.  It  is  no  necessary  of  course  that  you 
follow  the  same  wordings  or  style  of  lettering.  These 
can  be  changed  to  suit  the  style  of  display  and  goods  you 
sell. 

Take  for  instance  the  "English  mohair"  card.  The 
illustration  shown  here  is  quite  suitable  for  Spring  suits 
or  other  kinds  of  suiting  materials  which  will  be  used 
for  making  the  Spring  suits.  Note  that  the  phrase 
"English  mohair,"  is  used  in  prominence.  This  is  made 
larger  than  the  remainder  of  the  card  to  attract  atten- 
tion, and  when  the  customer's  notice  is  drawn  to  the 
card  they  are  sure  to  read  the  rest  of  it,  which  goes  on  to 
explain  the  use  of  the  English  mohair. 

The  heavy  lettering  is  single  stroke  brush  work,  done 
with  a  No.  6  red  sable  writer.  The  reader  part  of  the  card 
is  made  with  a  No.  2x/2  round  writing  pen.  ' '  Spring,  1916, ' ' 
is  made  with  a  No.  IV2  round  writing  pen.  The  dotted 
line  is  made  with  the  IV2  pen. 

Much  care  should  be  exercised  in   the  laying  out   of 
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„  \w  Spring  Picric/s- 
in Qjfus  'ho//  €r 


this  card.     Measure  and  lay  out  accurately   with   a   soft 

pencil  before  attempting  any  lettering. 

The  neckwear  card  is  one  that  you  cannot 
use  unless  you  handle  the  particular  kind  of 
collars  as  shown  in  the  illustration.  Tn  past- 
ing on  this  illustration  care  should  be  taken 
to  get  it  at  the  same  angle  as  it  appears  in 
the  ad.  The  top  line  was  lettered  with  a  No. 
(i  red  sable  writer.  This  letter  formation  has 
not  been  taught  in  the  "Cardwriting  Made 
Easy"  lessons  yet.  but  is  called  "Bradley." 
It  is  an  easy  letter  to  make  it'  the  brush  is 
kept  with  a  chisel  point.  The  second  and 
third  lines  are  made  with  a  No.  I1 2  round 
writing  pen.  This  formation  was  thorough- 
ly explained  in  lesson  Y.\  "Cardwriting 
Made  Easy."  The  remainder  of  the  letter- 
ing shows  a  semi-script  executed  with  the 
same  pen. 

One  of  the  main  thinsrs  in  this  letter  for- 
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PROGRESSIVE    business   methods   make   it    imperative  that   a    merchant 
keep  in    touch    with    every    department,   all  the  time.     Only  in  this  way 
can  a  store  be  operated  as  a  unit  and  at  maximum  efficiency. 

Where  Lamson  Carriers  are  used,  all  store  information  is  centralized. 
Volume  of  sales,  number  of  sales  and  other  valuable  facts  can  be  ascertained 
at  any  time  during  the  day  from  one  central  department,  without  having  to 
visit  various  parts  of  the  store.  With  Lamson  Carriers  a  merchant  may 
base  his  merchandising  plans  on  accurate,  up-to-the-minute  information. 

With  this  centralized  control,  which  enables  a  merchant  to  operate  his  store 
as  a  unit,  comes  better  service  to  customers  as  clerks  are  relieved  of  the 
burden  and  worry  of  change-making  and  bookkeeping  and  are  free  to  devote 
their  entire  time  and  energy  to  their  customers. 

Cash  and  records  are  better  protected  as  every  saleslip  is  checked  for  accuracy 
by  the  cashiers  in  the  central  desk. 


For  information  as  to  how    Lamson    Carriers    will  benefit 
you,     mail   us   a    card    or   ask    our    nearest    representative 


The  Lamson  Company, 


102  Boylston  Street 


Boston,  Mass.,  U.S.A. 
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Dresses  for  the 
SchoolGirl 

from  our 
Spring  Range 
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mation  is  to  keep  all  letters  at  the  same  slant.  The 
ruling-  was  made  with  a  small  sable  brush.  Note  the  two 
lower  corner  pieces.  They  harmonize  with  the  "Lotus'' 
shaped  collar  shown  in  the  illustration.  Pale  green  shade 
makes  a  good  color  for  ruling  this  card. 


The  "Girls'  Dress"  card  shows  the  use  of  a  lot  of 
ruling.  First  the  illustration  has  to  be  cut  out  square 
and  in  order  to  hide  the  edges  a  double  ruling  is  used 
around  it.  All  pen  ruling  should  be  made  with  a  heavy 
stub  pen  and  a  ruler  that  has  an  edge  that  does  not  lie 
flat  on  the  card.  If  you  rule  with  ruler  whose  edge  hugs 
the  surface  of  the  card  you  are  almost  sure  to  cause  a 
smudge. 

The  heavy  lettering  on  this  card  was  made  with  a  No. 
G  brush;  the  remainder  was  made  with  the  pen.  The  two 
top  and  one  lower  lines  show  the  "Bradley"  type  made 
with   the  pen. 

Pasting  on  the  Illustrations 

Care  must  be  taken  in  pasting  on  these  illustrations. 
First  cut  them  out  carefully,  then  select  and  mark  the 
place  they  are  to  be  on  the  card;  then  apply  thick  photo 
paste  to  back  of  cut-out  and  lay  carefully  in  position. 
Place  paper  over  illustration  and  rub  gently  witli  a  cloth 
until  all  edges  are  smooth. 

The  main  idea  with  using  illustrations  on  show  cards 
is  to  make  them  appear  as  if  they  were  drawn  or  printed 
on  the  card.    Avoid  smudges  and  finger  marks. 

The  following  articles  are  needed  to  execute  these 
cards:  Cardboard,  scissors,  photo  paste,  ruler,  No.  6  red 
sable  writer  brush  and  a  smaller  one  for  ruling,  No.  lx/2 
and  2V2  round  writing  pen,  stub  pen,  black  show  card 
ink  for  pen  and  brush.  White  show  card  color  and  colors 
necessary  .to  make  shades  desired. 


TEMPORARY  STAGE  FOR  SPRING  FASHION  SHOW 


THE  height  that  the  platform  should  be  built  from 
the  floor  depends  on  the  seating  arrangement.  The 
platform  in  the  sketch  sets  about,  18  inches  high. 
Th's  must  be  made  substantial  so  that  it  does  not  shake 
wl  ile  the  models  are  walking  to  and  fro.  A  platform  can 
be  built  from  2  x  4's  with  top  boards  at  least  7/»  thick. 
This,  then,  can  be  covered  with  composition  or  wall  board 
to  give  it  the  desired  finish.  The  background  is  built  up 
of  %"  material  with  centre  panels  covered  with  felt  or 
muslin,  to  which  a  coat  of  wall  color  can  be  applied. 

The   woodwork  should  be  painted   with   wall  color  in 


a  neutral  tone.  Panels  can  either  be  self-harmony  or  a 
contrasting  shade.  The  background  should  set  three  or 
four  feet  from  a  wall.  If  this  is  not  convenient,  it 
should  be  so  arranged  that  a  scenic  panel  can  be  placed 
three  or  four  feet  from  the  central  opening,  thereby  giving 
the  models  an  exit  at  each  side,  and  also  give  the  desired 
perspective  effect. 

The  ornaments  on  the  background  and  platform  are  of 
a  plastic  composition,  and  can  be  secured  from  firms  mak- 
ing a  specialty  of  this  material.  The  flower  boxes  are 
composed  of  light  framework,  covered  with  wall  or  com- 
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Utilizes  Your  Valuable  Wall  Space 

THE  "SANFORD" 
Juvenile  Garment  Rack 

jumps  right  in  and  clears  your  floor  of  unsightly, 
dust-catching  tables.  It  does  away  with  the  crease- 
producing  piles  of  boys',  girls'  and  ladies'  clothing 
by  allowing  you  to  hang  your  entire  stock  in  a 
space  against  the  wall  that  is  now  wasted. 

The  Sanford  Juvenile  Rack  holds  at  least  fifty  garments 

suspended  on  the  two  adjustable  arms,  keeping  them  in 

perfect  condition  and  easy  to  get  at;  the  arms  swing  in 

any  desired  direction,  but  do  not  crush  the 

garments  against  the  wall  when  swung  into 

^i!L)        place  owing  to  the  placing  of  the  hinges. 


Illi 


EASILY  SET  UP 

Any  handy  man  around  your  store  can  set  up  the  Sanford 
Juvenile  Rack  as  easily  as  a  carpenter,  and  quickly  mak- 
ing it  as  rigid  as  any  clothing  rack  on  the  market. 

Description:  Made  from  one  inch  square  drawn  steel, 
nickel-plated,  stands  6  ft.  3  in.  over  all;  set  12  inches  from 
the  wall;  arms  36  inches  long  (adjustable  and  do  not  sag). 

Price:  Each  $15.00,  shipped  K.D. 

Send  a  trial  order  to-day  for  one  or  two. 

The  Taylor  Mfg.  Company 

82  Queen  Street  North 
HAMILTON 
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position  board.  The  urns  on  top  of  these  boxes  can  be 
secured  either  in  the  store  or  borrowed  temporarily  from 
a  florist.    These  should  be  filled  with  dainty  green  foliage. 

Background  for  Window  Displays 

The  window  illustration  will  serve  as  a  very  effective 
background  arrangement  for  your  windows.  The  centre 
panel  is  a  neutral  gray  tone  with  dainty  lattice  work  at 
each  side,  well  covered  with  Spring  foliage.  The  black  and 
white  decorative  flower  boxes  are  composed  of  a  box  cov- 
ered with  white  cardboard  which  has  been  painted  with 
black  and  white  stripes.  The  cylinder  which  sets  in  the 
centre  of  this  is  composed  of  a  cardboard  arranged  in  a 
cylinder  effect  and  fastened  with  paper  fasteners. 

Immediately  on  top  of  this  is  a  chopping  bowl  which 
has  been  decorated  with  black  and  white  checks.  Dainty 
ferns  and  asparagus  vines  are  arranged  on  the  top  of  the 
chopping  bowl.  If  desired,  an  arrangement  like  this  could 
be  used,  together  with  a  platform  for  an  interior  display. 


© 

LAUNCHING    SPRING   FASHION    SHOW 

(Continued  from  page  15) 

In  all  likelihood  some  one  in  the  store  has  the  ability 
of  a  lecturer  or  an  announcer  and  he  should  be  selected 
to  lecture  during  this  important  event.  He  or  she  should 
become  perfectly  conversant  with  the  gowns  and  acces- 
sories that  are  going  to  be  shown.  Gowns  and  garments 
should  be  tactfully  and  plainly  explained  to  the  audience. 
Explanations  should  he  given  for  every  characteristic 
of  your  display.  It  might  be  well  to  consult  the  Spring 
Number  of  the  various  trade  journals  which  will  give 
much  valuable  information  on  the  style  tendencies  for 
the  season.  The  lecturer  should  fairly  breathe  style 
from  beginning  to  end. 

Admission  by  Invitation. 

Possibly  admission  by  invitation  or  by  ticket  to  the 
Spring  Fashion  Show  will  give  it  that  individuality  and 
distinctiveness  which  will  result  in  a  large  attendance. 
Each  ticket  should  be  dated  admitting  bearer  to  the 
Fashion  Show  on  a  certain  day  so  that  in  the  event  that 
the  show  is  held  on  more  than  one  day  there  will  he  no 
commotion  in  the  seating  of  your  audience. 


Planning  the  Window  Display. 

Special  pains  should  be  taken  in  planning  the  window 
displays  during  the  Fashion  Show.  Many  ideas  and  sub- 
jects could  be  used  for  this  purpose.  Scenic  paintings 
and  temporary  backgrounds  could  be  used  to  splendid 
advantage.  Interior  of  a  boudoir  or  dressing  room  could 
also  be  used,  using  dressing  tables,  chairs,  rug,  etc.  and 
nn  entire  outfit  including  lingerie,  gowns,  millinery  and 
all  accessories  arranged  unconventionally  on  chairs,  table, 
dresser,  etc. 

An  invitation  to  the  Fashion  Show  could  also  be 
prominently  displayed  in  this  window  and  a  card  tact- 
fully lettered  telling  that  Miss  Fashion  was  dressing  pre- 
paratory to  attending  the  show  within. 

For  a  preliminary  it  is  suggested  to  show  accessories 
such  as  lingerie,  slippers,  pumps  and  hosiery,  lecturing  as 
to  quality,  colors  for  the  coming  season,  and  the  manner 
in  which  combination  of  colors  will  be  worn. 

Above  all,  try  to  keep  interest  from  waning  as  an 
audience  becomes  restless  with  the  first  provocation.  Part 
two  should  proceed  immediately  so  that  there  will  be  no 
friction  or  drag  between  acts. 

Fitting  with  Corsets 
The  next  step  might  be  the  showing  of  the  new  models 
and  the  vital  necessity  of  proper  corseting,  in  the  event 
that  the  woman  is  to  be  fitted  to  a  new  sown  or  suit,  it  is 
absolutely  necessary  to  show  her  that  the  proper  founda- 
tion is  necessary.  Provide  a  room  for  your  models.  In  some 
acts  they  will  be  fitted  before  the  audience,  as  in  the 
case  of  corsets;  in  other  acts  they  will  be  fitted  before 
they  appear  such  as  the  appearance  in  gowns,  suits, 
etc. 

Hair  Dressing  May  be  Shown 

Another  feature  that  could  also  be  introduced  into  a 
"Fashion  Show  is  perfection  in  hair  dressing.  •  If  the 
store  enjoys  this  department  much  publicity  could  be 
thereby  gained  by  having  the  models  with  hair  perfectly 
dressed  in  the  latest  style  otherwise  it  would  be  neces- 
sary to  have  a  hair  dresser  called  in  to  do  this  work. 
Such  embellishments  as  hair  pins,  combs,  etc.,  could  be 
used  from  your  store.  It  might  be  that  a  hair  dresser 
could  be  found  to  do  this  work  without  charge  which 
would  be  more  than  repaid  in  the  publicity  gained  for 
her. 

When  the  model  is  completely  dressed  she  could    (as 
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Beautiful,  life-like  and  attrac- 
tive, the  Canadian  made 

Dale  Wax  Models 

are  not  surpassed  in  any  way 
by  the  foreign  manufactured 
article. 


Don't  any  longer  entertain  the  idea  that  you  have 
to  go  outside  Canada  to  get  wax  models  that  are 
serviceable,  attractive  and  life-like. 

The  Dale  Wax  Models,  manufactured  at  106  Front 
St.  East,  Toronto,  are  conceded  by  experienced  dis- 
play men  to  equal  the  most  expensive  imported 
models.  And  added  to  this  is  the  fact  that  buying 
the  Dale  Model  saves  you  paying  the  heavy  duty 
placed  on  the  foreign  article. 

A  few  Dale  Wax  Models  in  your  store  will  do 
much  towards  enhancing  the  appearance  and  selling 
value   of  your  Spring  and   Summer   displays. 

You  lose  nothing  by  investigating.  Let  us  send 
you  our  illustrated  catalog  to-day. 

Dale  Wax  Figure  Co.,  Limited 


106  Front  Street  East 


Toronto 


Canada's  Leading  Manufacturers    of  High-Class  Forms  and    Figures 


Wide-Awake  Merchants 


There's  an 


Metal  Store 
Front 

for  every  conceivable  kind 
of  store.  There's  oue  for 
yours.  Write  for  catalogue 
"G."  Sent  to  you  free  from 
obligation. 

H.  J.  St.  Clair 
Company,    Limited 

27      Toronto     Arcade 
TORONTO 

-'  -  aSCE-PLAHS  -FCC-CA5Y5ET'-I-1ETAL-JTCRE-TE0MT5    ~ 
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CASH  for 
WASTE  PAPER 

Also  reduce  your  fire  risk  and  keep  your 
place  tidy  by  using  a  Climax  Steel  Baler 


THE  CLIMAX  BALER  ^CO.,  HAMILTON,  ONT. 

Gentlemen: — 

Without  obligating  us  in  any  way,  please  send  par 
ticulars  of   your   Steel    Paper   Baler. 

Name 

Address  
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CLATWORTHY 


EVERYTHING    IN  STORE   FIXTURES 


/ 


Newest  Display  Model  No.  1570 

— has  enamelled 
neck  and  bust, 

in  that  natural-flesh  finish  and 
color. 

This  model  gives  a  most  at- 
tractive appearance  to  dresses. 
either  made  up  or  draped.  The 
finest  fabrics  show  to  the 
best  possible  advantage.  It  is 
a  winner  in  any  ladies'  de- 
partment for  the  display  of 
dresses,  suits,  coats,  waists 
and  skirts,  furs,  neckwear,  etc. 
A  trial  order  will  win  your 
entire  approval. 
Send   to-day. 


— that  "Lifeline"  expression 

Step  in  front  of  a  display  where  Clatworthy  Wax  Figures 
arc  posed  and  you  will  note  the  wonderful  hit  they  make. 
The  expression,  not  waxy,  but  natural,  really  human,  gels 
the  passerby  every  time.  It  takes  a  good  look  to  discover 
that  the  forms  are  inanimate.  Every  detail  in  the  poise  of 
the  head,  arch  of  the  eyebrows,  cut  of  the  lips,  the  teeth, 
muscles  of  face  and  neck,  and  contour  of  bust  all  combine 
with  the  "True-skin"  finish  to  deceive  the  eye. 
These  figures  are  the  finest  ever  made  in  Canada,  and  have 
the  patronage  of  the  best  stores.  Send  for  photos  of  our 
newest    modeltt. 


Waist  Form    No     1075A 

— nothing  on  the  market 
to  touch  it. 

The  excellent  shape,  the  exquisite 
natural-flesh  finish  and  color  of 
the  enamel  make  this  form  one 
of  more  than  ordinary  merit  for 
the  display  of  waists,  neckwear, 
furs,  etc.,  etc. 

The  hard  finished  enamel  Is 
washable,  which  means  greater 
service — a  clean  form  when  it's 
wanted.  "Nothing  on  the  Con- 
tinent can  equal  it"  is  the  general 
opinion  of  the  best  window  trim- 
mers. 
Send   for  sample. 


Not  one  cent  of  expense  has  been  saved  to.  make  our  new  wax  form  and 
enamelled  form  department  a  credit  not  only  to  Canada  but  to  America.  We 
employ  only  experts  and  use  every  means  to  turn  out  only  the  finest  quality 
work. 

Call  when  in  the  City.    Write  for  an  early  inspection  of  o>ir  1916  line. 

CLATWORTHY  &  SON,  LIMITED 

"'Uhe  largest  makers  of  Store  Fixtures,  Forms  and  Wax  Figures  in  Canada" 

161   King  Street  West  .....  TORONTO 


Established   1896 


Incorporated   1908 
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illllHIi 


IC 


Made  in  Canada 


2  Specimens  of  Our 

NEW  WORK 
OF  ART 

Equal  to  Parisian  Make 

Several   Different   Feature 
Heads  to  Choose  from 

These  can  be  furnish- 
ed with  several  kinds 
of  bodies,  such  as  sit- 
ting, standing  form  of 
perfect  human  poses. 
Also  mounted  on  our 
new  Shirt  Waist  Bust. 

P/wtOi   on   Rtqutit 


DELFOSSE  &  COMPANY 


IA 


LARGEST  MAKERS  OF  FIXTURES  AND  FORMS  FOR  STORE  EQUIPMENT 
249  Craig  Street  West,   Montreal 

FACTORY— 1  to  19  Hermine  Street  BRANCHES— Quebec  and  Ottawa 

mil  mm iiiiiiiiiiiiiiiniiiiiiiiiiiiiiiiiiniiiiiiiriiiiiiii miriiiiMiMniminiii nr:  iMiiMiiiiiiiiiiiiiiiiiini 


win: 


FREE 

THREE 

VALUABLE 

BOOKS 


>CA.K 

VHO\ 

knows;^ 
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GROWSF'*  ™ 


□   E.  T.  S.  Educational   Catalogue 

Contains  over  two  hundred  illustrations  of  Display  Ideas, 
Windows,  Window  backgrounds,  Show  Cards,  Newspaper  Ads.,  Let- 
ters from  Graduates,  and  complete  description  of  the  Educational 
work  the  E.  T.  S.  is  doing  in  Sales-management,  Advertising, 
Salesmanship,    Display    Management,    and    Show    Card    Writing. 

E.  T.  S.  Supply   Catalogue 

Contains  over  one  hundred  illustrations  of  Window  Backgrounds, 
Decorative  materials,  Show  Card  Writing  suggestions,  stencils, 
subject  Show  Cards,  Show  Card  Writing  supplies,  air  brushes;  over 
two  hundred  business  books  on  Retail  subjects,  with  complete 
description   and   prices. 

Q  10  Display  Managers  Tell  How  to  Sell  It 

Contains  ten  articles  written  by  ten  leading  Display  men's 
reproductions  from  the  Dry  Goods  Economist,  illustrated  with  cari- 
cature sketches;  thirty-two  pages  of  interesting  and  instructive 
reading. 

ECONOMIST  TRAINING  SCHOOL 

This  ad.  enclosed  in  a  letter,  or  a  postal  card  bearing  your 
name  and  address,  will  bring  any  one  or  all  of  these  booklets 
to  you. 

247-249  W.  39th  Street  -  New  York  City 


BEL-AIR    DISPLAY    STANDS 

For    Rugs,    Wall 

Paper,  Notions, 

Fancy  Goods, 

etc.,  etc. 

Great  economizer  of 
time,spaceand  labor. 
Pays  for  itself  with 
increased  sales. 

Write  for  illustrated 

catalogue  with  full 

particulars. 

BEL-AIR  TANK   &  TOWER    CO.,   Limited 

1835b  Ontario  St.  E..   MONTREAL 


11  You  can  talk  to  the  dry 
goods  merchants  from  Hali- 
fax to  Vancouver  for  only 
two  cents  for  each  word  with 
a  condensed  ad.  in  the  DRY 
GOODS  REVIEW. 
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A  GOOD  MODEL  FOR  UNDERWEAR  WINDOW 


in  all  following-  acts)  pass  slowly  down  your  promenade 
through  the  aisles  back  on  the  stage  which  would  com- 
plete this  act.  Some  women,  no  doubt,  in  the  audience 
will  want  to  examine  the  texture  of  this  and  the  follow- 
ing gowns.  This  she  should  be  invited  to  do  as  every 
effort  should  be  made  to  make  the  Fashion  Show  pro- 
ductive as  well  as  spectacular. 

It  might  also  be  announced  that  all  the  gowns  will  be 
on  display  on  the  living  models  in  the  suit  department 
immediately  following  the  Fashion  Show  or  they  can  be 
seen  in  various  sections  of  the  store  which  will  naturally 
distribute  the  audience,  something  that  should  be  the  aim 
of  the  management  at  this  point. 

A  Bathing  Scene 

Other  acts  can  be  made  up  by  having  a  stage  setting 
changed  with  an  appropriate  background  such  as  a  bath- 
ing scene  showing  the  advance  styles  of  bathing  costumes 
as  they  will  be  worn.  Another  act  with  an  appropriate 
Japanese  curtain  for  a  background  showing  the  new 
Japanese  kimonos  and  house  gowns. 

Another  act  could  he  made  up  with  a  woodland  back- 
ground showing  various  sport  costumes  and  sporting 
goods.      Many    pretty    effects   might   be   secured    on    the 


stage  by  having  a  series  of  various  colored  lights  which 
could  be  turned  on  and  off  at-will,  to  give  the  stage  a 
variety  of  coloring  for  the  various  colored  gowns.  These 
suggestions  can  be  worked  in  between  the  regular  show- 
ing of  suits  and  gowns  so  that  the  show  does  not  become 
monotonous. 

The  buyers  in  the  ready-to-wear  department  natural- 
ly should  have  a  month's  notice  or  more  previous  to  the 
show  to  give  them  ample  time  to  go  to  the  market,  or 
buy  through  the  mail.  Buying  should  be  confined  to 
practical  garments.  Simply  because  a  fashion  show  is 
being  launched,  a  buyer  should  not  lose  his  head  and  buy 
beautiful  merchandise  which  could  not  be  disposed  of  in 
his  town.  Some  manufacturers  might  send  merchandise 
on  consignment  whicli  would  naturally  give  your  show 
a  wide  range  of  choice  and  much  prestige  which  could 
not  be  otherwise  secured. 

Much  atmosphere  could  be  added  to  your  show  by 
having  your  sales-force  dressed  in  the  latest  styles  sell- 
ing them  suits  or  gowns  at  cost.  This  would  give  great 
prestige  and  add  much  in  handling  your  customers. 

It  might  be  well  if  the  store  enjoys  a  children's  de- 
Continued  on  Page  117. 


Facts  and  Queries 


Our  Carrier  Service  offers  advantages  unequalled 
by  any  other — in  fact  not  afforded  by  any  other. 
Is  there  another  service  that  offers  a  doublp 
check  in  the  matter  of  change  making?  Is  there  another  that  equally  secures 
the  merchant's  money — that  is  to  deposit  it  and  all  other  matters  of  record 
emanating  from  the  sales  counters,  to  a  common  centre  (the  Office)  without  the 
salesmen    leaving   their    customers,   whether    the    transaction    is    cash,    charge    or 

barter?  Is  there  another  to  give  an  itemized  record  of  all  purchases 
by  customers,  to  show  the  amount  of  money  received  by  every  sales- 
man, and  the  change  given  in  return?  Is  there  another  combining 
these  advantages  without  steps  to  and  from  the  office — and  hence 
the  saving  of  time  and  labor? 

More  information  and  many  illustrations  in  our  catalogue  D,  may 
be  had  for  the  asking. 

GIPE-HAZARD  STORE  SERVICE  CO.,  LTD. 

97   ONTARIO  STREET.    TORONTO.    CANADA 


Level,  grade  and  per- 
pendicular wire  Cash 
Carriers.  Parcel  Car- 
riers, Cable  Carriers 
and  Pneumatic  Tubes. 
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MERCHANTS  in  every  line  of  business  are  using 
more  show  cards  now  than  at  any  previous  time. 
The  value  of  self-advertising  goods  is  being 
realized.  Appropriate  cards  and  price  tickets  make  mer- 
chandise self-selling.  They  save  the  clerks'  time  and  the 
customer  can  see  at  a  glance  that  certain  articles  are 
selling  at  such  and  such  prices. 

The  old  idea  of  using  cards  only  on  goods  being  cleared 
out  at  bargain  prices  is  rapidly  being  discarded  and 
tickets  now  appear  wherever  they  will  draw  attention  to 
the  merchandise.  Suggestion  is  half  the  art  of  selling. 
Display  cards  and 
price  tickets  al- 
ways attract,  and 
in  attracting  sug- 
gest. The  store 
with  an  adequate 
number  of  tickets 
always  has  the 
appearance  o  f 
liveliness. 

A  p  p  ropriate- 
ness  and  neatness 
go  hand  in  hand 
or,  in  other  words, 
they  are  the  es- 
sential point  to 
remember  when 
making  cards. 
Whether  the  card 
is  small  or  large 
the  same  care 
should  be  exer- 
cised and  uni- 
formity should 
mark  every  let- 
ter. When  these 
few  rules  are 
kept  in  mind  the 
card  will  doubtless  be  executed  with  an  appreciable 
amount  of  attractiveness. 

The  accompanying  samples  of  show  cards  were  not 
written  altogether,  with  the  idea  of  the  merchant  copying 
them,  but  simply  to  show  the  number  of  letters  of  certain 
sizes  fit  certain  sized  cardboards.  For  instance  the  "V" 
shaped  card  would  not  do  for  a  motor  car  salesman  to 
use  with  the  following  words:  :"Only  $400  for  this  beau- 
tiful automobile."  The  word  automobile  would  come  at 
the  bottom  or  smallest  end  of  the  card.  The  samples  are 
simply  for  suggestions,  showing  the  various  styles  of 
letters  and  the  way  in  which  they  are  formed. 

In  most  cases  it  is  well  to  use  the  same  kind  of  letter- 
ing for  all  cards  and  tickets  in  the  store,     This  is  by  no 


m 
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Instructions  for  preparing  the  above  cards  are  given  in  the  accompanying 

article. 


means  an  infallible  rule  but  will  prove  helpful  to  the  nov- 
ice card  writer.  He  will  learn  the  strokes  of  one  style  of 
letter  quicker  than  he  will  the  strokes  used  in  more  than 
one  style.  Besides  this  it  will  give  the  appearance  of 
uniformity. 

Round  Pen  Writing 

The  round  pen  is,  as  explained  in  a  former  issue,  much 
easier  to  handle  than  a  brush  for  making  small  letters. 
With  the  pen  you  can  obtain  either  a  hair  line  or  a  very 
heavy  stroke.     This  is  impossible  with   the  brush.     The 

steel  pen  will  al- 
ways give  a  much 
finer  line  and  will 
spread  according 
to  the  artist's  de- 
sire. In  the  ac- 
company  ing 
chart,  No.  13, 
suggestions  will 
be  found  for 
small  card  suit- 
able for  many 
lines  of  merchan- 
dise. All  the  let- 
ters and  numerals 
used  in  this  chart 
are  of  the  style 
upon  which  in- 
struction w  a  s 
given  in  the  last 
lesson. 

The  Cards  in  De- 
tail 
Card  No.  1  is  4 
inches  by  5  inches 
and  has  a  white 
background.  The 
lettering  is  shaded  with  pale  green.  The  floral  decoration 
in  the  corner  is  appropriate  for  the  coming  Spring  trade. 
The  flowers  were  drawn  with  a  stub  pen.  The  artistic 
effect  of  card  could  be  enhanced  by  coloring  the  petals 
either  pale  pink  or  blue,  using  transparent  colors. 

The  "V"  shaped  card,  No.  2,  is  one  which  may  be  used 
in  nearly  any  store  and  is  especially  useful  when  the  card 
is  required  to  be  stuck  into  the  goods  on  display.  The 
size  of  this  card  is  4  inches  long  by  2x/2  inches  wide  at 
the  top. 

Card  No.  3  is  perhaps  a  more  suitable  style  for  most 
stores  than  style  No.  2.  This  card  is  2x/2  inches  by  51/% 
inches.     When  the  letters  are  shaded  with  pale  grey  or 
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pale  green  the  plainness  is  eliminated.  The  heavy  ruling 
around  the  card  is  done  with  the  same  size  pen  as  used 
for  the  lettering. 

Card  No.  4.  This  card  is  similar  in  shape  to  card  No. 
2.  The  lettering  in  this  case  was  done  with  a  No.  2  steel 
nib  and  the  border  was  done  with  a  stub  nib. 

Card  No.  5,  which  is  4  inches  square,  is  made  on  white 
cardboard.  In  making  this  card,  first  find  the  exact  centre 
and  then  with  the  aid  of  a  compass  draw  the  circle.  Next 
proceed  to  sketch  the  flowers  with  a  pencil.  After  this 
ink  in  the  flower.  Use  black  waterproof  ink  for  this 
purpose.  This  will  be  best  done  with  the  aid  of  a  stub 
pen.  Then  finish  the  circle  with  the  broken  line  for  the 
flowers.  Color  the  outer  background  with  a  heavy  opaque 
pale  green  color.  This  must  be  applied  with  a  brush. 
Note  that  a  narrow  margin  is  left  between  the  black  ink 
work  and  the  pale  green  background.  Color  the  petal  of 
the  flowers  with  a  delicate  shade  of  pink.  The  interior  of 
the  circle  may  be  used  for  any  lettering  or  numerals  the 
merchant  may  desire. 

The  letters  on  Card  No.  6  were  made  with  a  No.  2 
nib  and  the  figures  with  a  No.  1  nib.  The  ruling  was 
executed  with  a  No.  6  brush.  This  is  a  4  inch  square  card 
turned  cornerwise. 

Card  No.  7  is  a  popular  style  amongst  all  classes  of 
merchants.  It  is  a  square  card  and  like  No.  6  it  is  turned 
cornerwise.  The  figures  were  done  with  a  No.  1  nib  and 
the  border  was  drawn  with  a  fine  pointed  pen. 

Designs  after  the  style  of  Card  No.  8  are  first  sketched 
on  thin  paper  and  after  being  perfected  are  transferred 
on  to  the  cardboard  by  means  of  carbon  paper.  The  out- 
line should  be  made  with  black  ink  using  a  fairly  fine  pen. 
When  this  is  dry  fill  in  with  a  transparent  ink  using  a 
color  suitable  to  the  display.  If  the  words  "Made  in 
Canada"  are  to  be  used,  a  red  ribbon  will  be  quite  appro- 
priate. This  card  is  3V£  inches  by  5Vk  inches,  a  size  which 
cuts  economically  into  the  full  size  sheet  cardboard. 

Card  No.  10.  The  diamond  shaped  card  is  always 
attractive  and  can  be  used  for  many  lines  of  goods.  The 
heavy  border  on  this  card  was  drawn  with  the  same  nib 
used  for  the  figures.  The  fine  inner  line  was  made  with 
a  stub  pen. 

The  border  on  Card  No.  10  was  drawn  with  a  stub  pen 
and  filled  in  with  red  ink.  The  main  point  in  making  this 
border  is  to  get  the  effect  desired  by  the  overlapping 
corners.  The  lettering  on  the  card  was  done  with  a  No. 
2i/2  nib. 

No.  11.  This  is  a  card,  which  may  be  used  in  large 
numbers  by  the  merchant  in  almost  any  line  of  business, 
is  easy  one  to  make.  It  is  simply  a  square  card  with  the 
circle  first  drawn  by  aid  of  a  compass  and  then  blacked  in. 
The  figures  are  done  with  a  nib.  One  advantage  about 
these  cards  is  that  they  can  be  made  in  spare  time.  They 
always  come  in  useful.  The  size  of  the  sample  is  l3/4 
inches  square. 

Cards  after  the  style  of  No.  12  are  considered  very 
attractive.  They  may  be  used  in  many  instances  where 
new  goods  appear  for  the  first  time  or  where  slight  altera- 
tions have  been  made.  They  show  that  the  merchant's 
keeping  abreast  with  the  times. 

Card  No.  13  shows  a  unique  design  worked  up  on  a  pen 
lettered  card.  This  is  drawn  after  the  same  method  as 
card  No.  5.  The  background,  may  be  colored  to  suit  any 
display. 

The  last  card  in  (lie  sample  list  is  an  attractive 
shape,  popular  amongst  some  classes  of  businesses  and  of 
late  has  been  used  in  nearly  every  line  of  trade.  Its  size  is 
4  inches  by  V/2  inches.  The  lettering  ami  figures  were  ex- 
ecuted with  a  No.  2  pen.    The  outline  or  border  is  usually 


Fig.  I 


A. — Round  writing  pen.  B. — Pen  with 
ink  retainer  drawn  over  it  ready  for  use. 
C. — Pen  in  water  to  keep  clean. 


done  with  a  pen,  though  the  sample  was  done  by  means 
of  a  brush. 

New  Style  of  Letters 

Chart  No.  13  shows  a  different  style  of  round  writing 
pen-lettering  to  that  illustrated  in  the  last  lesson.  This  is 
a  much  quicker  letter  to  make  and  is  termed  "unfinished." 
The  name  is  perhaps  very  suitable  as  there  are  no  spurs 
or  finishing  strokes.  This  letter  may  not  be  quite  so  read- 
able as  the  former  style,  but  it  serves  as  a  good  variety. 

It  is  hardly  necessary  to  enter  into  detailed  description 
of  the  formation  of  this  alphabet.  Follow  the  directions 
of  the  arrows  and  work  the  pen  from  left  to  right  and 
from  top  to  bottom  and  there  will  be  little  difficulty  in 
mastering  the  style. 


"THE  SHORTAGE  IN  GLOVES" 

MONTREAL,  Feb.  2  (Special)— The  utmost  concern 
is  expressed  by  glove  manufacturers  and  import- 
ers over  the  scarcity  and  increasing  costs  of  the 
raw  material  and  labor. 

Leather  has  advanced  from  25  to  75  per  cant,  in  the 
grades  suitable  for  the  making  of  domestic  fine  goods  with 
a  corresponding  advance  of  15  per  cent,  in  leather  gloves. 
English  factories  are  tilled  up  with  orders  and  the  output 
is  very  limited  as  a  result  of  the  depleted  labor  supply. 
It  is  estimated  that  the  mills  are  turning  out  from  forty 
to  seventy-five  per  cent,  less  than  normal  output  and  this 
proportion  will  be  lessened  by  further  encroachments  on 
the  operatives  for  army  purposes. 

The  greatest  shortage  will  occur  in  woolen  goods  and 
fine,  imported  woolen  gloves  may  only  be  expected  in  very 
limited  quantities. 

The  uncertainly  is  added  to  by  the  prospect  of  a  Gov- 
ernment commandeering  of  their  factories  as  has  already 
happened  in  some  cases. 

Prices  on  all  classes  of  English  capes,  mochas  and 
chamois  are  constantly  increasing  and  supplies  increas- 
ingly difficult  to  obtain.  French  kids  and  suedes  will  fill 
the  shortage  nunc  than  ever  as  the  season  advances,  as  the 
French  Government  has  had  in  operation  since  January 
1  a  minimum  wage  law  for  female  workers.  This  fact 
alone  means  an  added  cost  of  from  one  franc  to  one  and  a 
half  a  dozen  pair. 

Prices  are  also  rising  in  fine  Italian  lambs.  It  is  next 
to  impossible  to  quote  on  these  for  future  delivery.  The 
future  on  this  line  will  depend  upon  the  supply  and  de- 
mand when  the  new  crop  is  established  in  the  Spring. 

A  further  increase  is  assured,  as  the  Italian  Govern- 
ment has  enforced  an  export  tax  on  all  merchandise  leav- 
ing the  country.  Chamoisette  gloves  arc  practically  im- 
possible to  obtain  as  it  is. 
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NECKWEAR 

Large  Flat  Collars  With  Cape  Backs,  the  Leaders — 

Ruffs  Promise  Well  for  Early  Season  Trade — 

Window  Ties  Again. 

PROSPECTS  are  a  deal  more  rosy  for  women's  neck- 
wear than  they  were  a  month  ago,  and  there  is  quite 
a  revival  of  interest  and  confidence.  Manufacturers 
are  willing  to  admit  that  the  hig'h  collar  styles  have  only 
had  a  limited  success,  and  are  quite  jubilant  over  the  re- 
turn of  flat  collars.  The  tendency  is  all  in  favor  of  the 
cape  effect  which  seems  to  lie  taken  from  the  neck  finish- 
ings worn  by  the  army  nurses  and  from  the  ever  popular 
sailor  collar.  Deep  backed  models  are  very  prominent 
and  very  often  the  back  of  the  collar  presents  a  complete 
surprise  as  a  model  that  is  very  narrow  in  front  tapering 
off  almost  to  nothing  will  have  a  very  deep  back,  cut 
square.  U-shaped,  or  pointed.  There  is  a  wonderful  smart- 
ness about  these  new  collars,  and  in  spite  of  the  famili- 
arity of  the  general  type  there  is  a  touch  of  originality 
that  marks  them  as  being  the  production  of  Spring,  191f>. 
Sets  are  very  fashionable,  and  as  a  rule  the  collar  used 
to  complete  a  set  is  not  so  large  as  when  worn  alone. 
There  are  also  numerous  roll-over  models  showing,  and 
this  class  of  collar  is  selling  very  freely  now  and  will  con- 
tinue to  do  so  until  the  Spring  season  is  well  opened  up. 
As  soon  as  the  weather  is  favorable  the  neck  of  the  gown 
will  be  cut  quite  low  and  neckwear  will  of  course  follow 
this  new  outline. 

Georgette  and  Organdie 

The  range  of  materials  used  is  a  wide  one.  At  the 
present  time  Georgette  is  very  much  used,  both  for  sets 
and  separate  collars,  both  of  the  new  cape  and  the  roll- 
over type.  There  is  a  decided  feeling  for  embroidery,  and 
many  of  these  collars  have  a  hand  embroidered  motif  in 
the  corner.  Others  are  bound  or  trimmed  with  braid,  and 
embroidery  or  Venise  edgings  are  also  used. 

In  spite  of  its  long  use  organdie  bids  fair  to  be  one  of 
the  leading  materials.  Plain,  striped  and  novelty  voiles 
are  used;  other  fabrics  are  soft-finished  pique,  batiste, 
net  and  mull.  Some  of  the  very  handsomest  collars  are  of 
net,  and  in  all  models  it  is  the  shaping  and  the  suitability 
of  the  trimming  chosen  that  gives  the  smartness  and 
charm. 

Tendency  to  Elaboration 

There  is  a  tendency  towards  more  elaboration  and  to 
a  more  lavish  use  of  lace.  At  present  it  is  embroidery  that 
is  most  used.  Some  very  smart  collars  have  the  edge 
scalloped  and  finished  with  a  bonaz  edge,  while  others  are 
finished  with  button-hole  stitch,  and  the  picot  edu'e  is  by 
no  means  out  of  date.  One  of  the  very  smartest  of  the 
recent  models  is  of  fine  net.  It  gives  just  the  effect  of  an 
ordinary  sized  collar  in  front;  at  the  back  it  is  very  large, 
covering  the  shoulders  and  reaching  more  than  half-way 


down  to  the  waist.     It  is  cut  square  and  is  made  of  fine 
net  pleated  and  picot-edged. 

Vestees  in  Flat  Effects 
Many  of  the  new  dresses  are  made  in  such  a  way  that 
a  vestee  is  necessary,  and  some  exceptionally  dainty 
models  are  showing  made  of  net,  net  laces,  and  embroid- 
ered organdie  as  well  as  of  Georgette  and  taffeta.  The 
majority  are  finished  with  the  rolling  high  back  collar, 
but  designers  are  working  on  vestees  finished  with  the 
large  flat  effects  that  spread,  cape  fashion,  over  the 
shoulders. 

Designers  are  working  on  novelties  in  ruffs  and  ruches 
as  an  extra  good  early  season  is  anticipated.  Ruff's  and 
ruches,  particularly  in  ostrich,  finished  the  midseason 
between  summer  and  fur  time  in  big  demand  and  this 
alone  should  give  them  a  good  start  for  the  early  Sprinsr 
season. 

Flat  collars  are  sure  to  increase  the  vogue  of  Windsor 
ties,  and  these  articles  are  showing  in  standard  and  novel- 
ty colors — so  far  solid  colors  are  the  best  sellers. 

Another  big  item  is  found  in  the  middy  tie.  Thes'3 
ties  are  literally  half-handkerchiefs  and  are  showing  up 
to  one  yard  square.  Navy,  emerald,  and  bright  red  are 
the  selling  colors.  Narrow  silk  ties  and  slides  in  fancy 
silks  and  in  noveltv  effects  are  selling. 


Vestee  of  Georgette  crepe.  The  collar  is  convertible,  and 
can  be  buttoned  up  to  form  a  high  stock  with  turnover  cut 
in  scallops,  or  open  as  a  roll-over  collar  with  open  V  neck. 
Shown  by  T.  H.  Birmingham  &  Co.,  Ltd. 
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Flat  cape  effects  are  the  latest.    Cape  back  collar  of 

pique  edged  with  fine  embroidery.    Shown 

by  R.  D.  Fairbairn  &  Co. 


Collar  ivith  square  back,  of  fine  pleated  net,  finished 

with  a  picot  edge.    Shown  by  Phoenix 

Novelty  Co. 


RIBBONS 

Public  Taste  Turning  to  Ribbons  Even  for  Parasols 

— Wide  for  Millinery,  Narrow  for  Dress  Goods 

— Velvets  as  Trimmings 

By  a  Staff  Corrrespondent 

MONTREAL,  Feb.  8  (Special) — Ribbons  are  coming 
into  their  own  at  last.  Wide  ribbons  for  millin- 
ery and  narrow  ribbons  for  dress  goods  are  the 
predominating-  features  in  New  York  at  present  and  will 
undoubtedly  be  followed  here.  Hats  in  particular  are 
very  much  given  over  to  ribbons. 

Plaited  effects  in  velvet  and  satin  ribbons  are  attract- 
ing considerable  notice.  The  predominant  colors  are 
caramel  and  castor,  browns  and  light  tans.  Deep  bronzes 
and  fur  browns  come  next  in  popularity  as  base  colors 
to  be  lightened  by  gayer  colors.  Deep  coral  tones,  light 
cerises  and  all  rose  tons  are  making  bids  for  popularity. 

Green  will  appear  in  many  new  shades,  amongst  which 
a  dull  bronze,  a  bright  chartreuse  and  a  vague  reseda  are 
most  popular.  The  drift  toward  violets  and  pansies  for 
trimming  purposes  will  tend  to  bring  in  mauves.  All 
shades  of  blue  are  also  prominently  featured. 

One  of  the  most  talked  of  hat  models  shows  overlap- 
ping strips  of  two-inch  faille  ribbons,  coral  and  African 
brown,  alternating.  The  demi-saison  hats  in  particular  are 
all  conspicuously  ribbon-trimmed.  Very  narrow  velvet 
ribbon  in  all  the  shades  of  pastel  and  full  bows  of  mauve 
and  Empire  green   taffetas     are     used  to  trim  leghorns. 


Moire  ribbons  of  the  closely  woven  belting  variety  are 
booked  for  a  big  demand.  Large  clusters  in  many  shades 
are  noticeable  on  many  hat  models  as  well  as  high  flares 
with  broad  bands.  Velvet  ribbon  trimmings  are  largely 
featured  on  the  new  models  in  dresses.  The  vogue  in  rib- 
bons is  extending  to  all  classes  of  wearing  apparel  with 
amazing   rapidity.      They   are    even    found   on    umbrellas. 


LACES  AND   EMBROIDERIES 

THERE  is  growing  evidence  that  lace  will  play  a 
more  important  part  during  the  coming  season  than 
for  some  seasons  past.  Summer  gowns  are  to  be  full 
and  fluffy  and  lace  flouncings  and  ruffled  edgings  are  to  be 
used.  Lace  is  coming  in  neckwear.  Light,  net  laces  are 
to  be  used,  and  Valenciennes,  Clunys  and  filets  will  be 
used  to  trim  organdie  and  the  numerous  other  neckwear 
fabrics.  Valenciennes  laces  will  be  extensively  used  to 
trim  the  Summer  waists  of  voile,  and  the  dresses  of  voile 
or  net.  Lightweight  Clunys  and  filets  will  be  employed  for 
the  same  purpose  as  well  as  the  handsome  Venise  edgings 
so  fashionable  now. 

Though  the  demand  is  largely  of  a  staple  nature,  there 
are  several  reasons  why  a  larger  outlet  for  embroideries  is 
looked  for.  For  one  thing,  skirts  are  wider  and  the  white 
underskirt  is  back  again  and  the  freer  use  of  embroidery 
can  be  banked  upon..  This  means  a  demand  for  bandings, 
headings  and  flouncings.  From  the  United  States  comes 
the  news  that  wide  novelty  llouncings  in  voiles,  marquis- 
ettes and  organdies  are  beginning  to  receive  attention. 


92 


DRESS     ACCESSORIES 


Dry  Goods  Review 


poubotr  Cap£ 

may  be  carried  to  great  advantage  in  the 
Neckwear  departments. 

Georgette  crepe  in  pink,  maize  and  blue 
lends  itself  beautifully  to  these  chic  Boudoir 
accessories. 

Our  salesmen  are  now  showing  the  new  line 
of  crepe  de  chine  and  Georgette  crepe  under- 
garments, which  on  account  of  the  present 
vogue  of  soft  silk  and  sheer  overdresses  makes 
this  class  of  undergarments  necessary  to  the 
high-class  trade. 


LADIES'  WEAR,  LIMITED,  TORONTO 

W.   F.  GOFORTH,  President 

Branch  Offices — Arts  and  Crafts  Building,  Vancouver,  B.C.  ;   Hammond  Building,  Winnipeg,    Man.  ; 

512    Drummond    Building,   Montreal 
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GLOVE  buyers  are 
worrying  —  not 
about  the  sale  of 
their  merchandise,  but 
about  the  shortage  in 
the  most  wanted  lines. 
This  probability  of  short- 
age has  been  outlined  before,  but  it  is  becoming'  very 
real  now.  and  the  general  opinion  is  that  it  will  gTOw 
worse.  There  is  no  doubt  about  the  selling  end.  Glove 
departments  did  a  big  Christmas  business  and  selling-  has 
been  brisk  through  the  first  month  of  the  year.  Desire- 
able  merchandise  will  lie  in  short  supply,  and  the  buyer 
who  does  not  prepare  in  time  is  going-  to  have  to  hunt 
for  stock  while  seeing-  the  business  go  to  the  department 
that  is  better  prepared  and  has  more  accurately  sized 
up  the  situation. 

The  glove  buyer  is  also  confronted  by  another  pro- 
blem besides  shortage — prices  are  away  up.  or  where 
price  is  maintained  the  quality  has  been  dropped  until 
the  result  is  the  same.  Buyers  are  finding-  that  it  is  nc 
longer  possible  to  obtain  a  satisfactory  kid  glove  to  sell 
at  one  dollar,  and  for  the  better  trade  it  is  difficult  to 
obtain  a  satisfactory  glove  to  sell  under  $1.50  or  $1.75. 
Prices  on  all  lines  of  gloves,  kid.  cape  and  fabric  are  or, 
a  high  level,  and  either  the  standard  prices  must  be  ad- 
vanced or  the  quality  must  be  lowered. 

Prices  are  advancing  on  nearly  every  article' of  wear- 
ing apparel  that  women  have  to  buy,  and  there  is  no 
reason  why  the  glove  buyers  should  not  put  on  the  extra. 
Very  little  explanation  would  he  necessary  and  the  cus- 
tomer could  easily  be  induced  to  pay  $1.60  instead  of 
$1.50  or  $2.00  in  place  of  $1.75.  Some  buyers  have  already 
broken  the  shackles  of  standard  prices  and  are  finding 
that  customers  are  perfectly  willing  to  pay  the  advances 
if  by  so  doing-  they  can  secure  a  glove  that  wears  and 
gives  satisfaction. 

There  are  two  distinct  branches  of  the  leather  glove 
trade — the  one  making  the  dress  glove  and  the  other 
a  glove  suitable  for  street  wear  and  for  various  sports 
wear.  The  difficulties  surrounding  the  procuring-  of  the 
first  class  of  gloves  are  great.  The  skins,  particularly  kid 
skins,  are  in  short  supply,  and  the  shortage  in  dye  stuffs 
is  another  factor.  How  to  procure  suitable  operators 
now  that  so  many  men  are  with  the  colors  is  also  one 
reason  why  there  is  a  shortage  of  kid  gloves.  Women 
operators  are  plentiful  and  the  result  is  seen  in  the 
elaborate  trimmings  and  embroideries. 

Washable  Capes  Made  in  Canada 

With  the  growing  scarcity  in  kids,  leather  gloves  are 
coming  into  extra  prominence  and  t lie  trade  is  very  much 
interested  in  the  washable  cape  glove.  Manufacturers 
are  full  of  orders  and  prices  are  high.  This  however  is 
a  practical  glove  and  gives  good  service  and  prices  are 
willingly  paid  and  there  are  unmisfcakeable  si'-ins  that 
washable  capes  will  occupy  a  leading  place  in  glove  lines 
during-  the  present  year.  The  shortage  in  .imported  lines 
has  created  an  opportunity  for  Canadian  manufacturers 
and  washable  cape  gloves  are  now  made  in  Canada. 

The  popular  chamoisette  glove  of  course  is  almost 
unobtainable  as  only  one  or  two  mills  are  able  to  turn 
out  a  satisfactory  cloth  and  these  firms  an1  simply  de- 
luged with  orders.  This  cloth  is  being  made  in  Canada 
and  a  very  good  glove  is  turned  out.  The  shortage  in 
chamoisettes  has  created  a  demand  for  double  silk  gloves. 
and  gloves  of  this  kind  have  had  a  big  sale.  Raw  silk 
has  advanced  in  price  during  the  past  few  months  to 
a  point  above  1907,  the  highest  price  silk  has  attained  in 
vears,  and  this  advance  has  as  a  matter  of  course  been 


GLOVES 

Prices  Higher  and  Shortage  is  More  Acute — Wash 

able  Cape  is  Leading  Seller  and  Double  Silk 

Gloves  Partly  Taking  Place  of  Chamoisette 


reflected    in    the    finished 
glove. 

For  summer  wear  lisle 
gloves  are  on  the  market 
but  they  are  not  the  lisle 
gloves  of  other  years 
therefore  the  trade  is 
turning-  more  than  ever 
to  the  silk  glove.  It  is  only  prudent  to  anticipate  that 
in  spite  of  advances  the  silk  glove  business  will  be  a 
large  one  in  the  coming-  summer  and  the  leading  buyers 
have  already  covered  their  requirements. 

Not  only  is  merchandise  difficult  to  obtain  but  the 
trade  is  demanding  novelties.  Although  many  buyers 
would  like  to  see  a  reiturn  to  conservative  styles  any- 
thing that  is  smart  in  the  form  of  a  novelty  finds  a  quick 
sale.  Yellow  gloves  come  under  this  catagory.  Butter, 
canary,  coffee,  champagne,  ivory  and  pearl  white  are  all 
colors  that  promise  to  sell  for  Easter  wear.  These  colors 
have  been  selling  in  the  exclusive  trade  for  the  past  three 
months.  The  vogue  of  the  yellow  glove  is  a  mid  Vic- 
torian development,  and  is  in  line  with  the  general  adop- 
tion of  the  styles  of  that  period.  There  is  a  growing  feel- 
ing- for  tan  and  tan  gloves  with  embroideries  in  grey  and 
white,  black  and  white,  and  brown  and  white  are  show- 
ing- for  Easter  trade  in  both  silk  and  leather. 

The  white  glove  as  in  most  seasons  will  be  the  heavy 
seller,  and  as  usual  the  novelty  will  lie  in  the  stitchimr. 
The  simplest  form  shows  heavy  black  stitchings  on 
glove,  and  the  more  elaborate  comes  in  military  effect 
with  embroidered  gauntlet  and  bias  straps  or  pipings  at 
the  wrist  in  chevrion  fashion.  Military  gloves  close  at 
the  side  and  are  shown  in  black  and  white,  white  and 
black,  and  white  and  tan. 
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VEILINGS 

i HE  Spring  prospects  for  doing  a  big  veiling  business 
are  of  exceptional  brightness.  This  year  Paris  has 
taken  to  the  veil  in  earnest  and  many  of  the  im- 
ported hats  have  a  veil  attached.  Veils  are  always  well 
worn  by  American  women  and  they  are  easily  induced  to 
take  up  this  fashion,  therefore  veils  will  be  even  more  the 
vogue  on  this  side  of  the  Atlantic  than  in  Paris. 

There  are  numerous  novelties  in  drape  veils  on  the 
market  and  their  mission  will  be  to  draw  attention  to  veil- 
ings in  general.  The  high  novelty  is  in  the  scroll  effects, 
and  scroll  patterns  come  both  in  borders  and  in  designs 
that  cover  the  whole  of  the  veil.  Sometimes  the  leaves, 
scrolls  and  berries  are  worked  in  in  bonaz  effect  or  the 
scroll  is  darned  in  and  the  leaves,  berries  and  flowers  are 
of  velvet  or  chenille.  Patterns  may  be  light  or  heavy  and 
they  are  so  skilfully  spaced  that  though  the  allover  effect 
is  preserved,  the  pattern  does  not  interfere  with  the  line 
of  vision.  In  many  other  designs  the  heavy  pattern  is 
confined  to  the  lower  part  of  the  veil  or  only  forms  a 
border. 

Hexagon  meshes  in  various  sizes  are  most  popular  and 
filet  and  other  nets  are  also  in  evidence.  Income  cases  the 
mesh  is  so  light  that  it  is  almost  invisible  and  only  the 
pattern  is  outlined  against  the  face. 

In  yard  goods  the  demand  is  for  fine,  light  nets  and 
meshes  and   there  is  less  dotting  ami  chenille. 

Prices  are  higher  and  there  is  a  growing  shortage,  as 
French  and  English  manufacturers  find  a  growing  scar- 
citv  of  suitable  help.  Heads  of  large  departments  are 
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I    RIBBON  SEASON    I 


T  is  now  assured  that  RIBBONS  are 
*  to  be  extensively  used  for  Millinery 
purposes  for  the  coming  Spring  Season. 
Paris  designers  are  keen  for  RIBBONS 
and  such  well  known  houses  as  Lewis' 
Redoux's  and  Suzanne  Talbot's  are  all 
showing  hats  CONSPICUOUSLY 
RIBBON  TRIMMED. 

The  very  best  American  trade  journals,  such  as  the 
"ILLUSTRATED  MILLINER"  and  the  "DRY 
GOODS  ECONOMIST"  speak  in  glowing  terms  regard- 
ing ribbon  trimmings.  Buyers  just  returning  from  New 
York  all  report  that  RIBBONS  are  playing  the  most 
important  part  in  hat  trimmings  for  the  spring. 

With  RIBBONS  such  a  dominant  feature  in  Millinery, 
the  supply  in  Canada  is  likely  to  be  much  less  than  the 
demand,  and  there  will  surely  be  a  shortage  in  certain 
lines.  Place  your  orders  with  us  before  the  "live  wires" 
buy  all  we  have  in  the  scarce  lines. 

We  carry  the  largest  and  best  assorted  stock  of  RIBBONS 
in  Canada,  and  all  orders  will  have  immediate  attention. 

Mail  Orders  Promptly  Attended  to. 

WALTER  H.  BARRY  &  COMPANY 

THE  SPECIALTY  RIBBON   HOUSE  OF  CANADA 

6  St.  Helen  Street  -  -  -  MONTREAL 

Winnipeg  Branch  :    222  McDermott  Avenue,  WINNIPEG 
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placing'  big  orders,  for  they  realize  that  the  scarcity  will 
grow  and  that  prices  will  also  go  higher. 

Colored  veils  are  high  style  and  brown,  taupe,  copper 
and  violet  are  the  best  selling  colors.    Bordeaux  is  the  new 


New  Cavalier  collar  as  ivell  as  shape  of  hat  taken  from 
periods  of  XIII  and  XIV. 

shade  and  this  color  has  attracted  great  attention  in  the 
high-class  trade.  Black,  as  usual,  is  the  best  seller,  but 
there  is  an  increasing  vogue  of  white  for  Easter  and  early 
Summer  wear. 


PARASOLS 

Striking  Black  and  White  Novelties  Shown — Chil- 
dren's Parasols  With  Nursery  Rhyme  Figures 

IMPORTED  parasols  are  very  fanciful,  but  Canadian 
manufacturers  are  only  following  up  these  ideas  to  a 
very  limited  extent.  The  truth  is  there  is  not  the 
usual  interest  taken  in  the  parasol  business.  Since  the 
advent  of  the  auto,  fewer  have  been  sold  and  women  who 
bought  two  or  more  parasols  a  season  can  hardly  be  in- 
duced to  buy  one.  The  parasol  business  last  Spring  was 
unsatisfactory  and  many  merchants  have  stock  left  over. 

The  best  business  this  year  promises  in  popular-priced 
lines.  The  novelty  comes  in  new  combinations  in  plain 
and  trimming  silks.  There  is  little  or  no  change  in  shape, 
save  for  a  feeling  for  nine-ribbed  parasols. 

Some  very  striking  effects  in  black  and  white  are  show- 
ing and  black  and  white  is  a  strong  seller.  .V  ten-ribbed 
parasol  had  the  narrow  gores  alternating  in  b'ack  and 
white,  giving  the  effect  of  the  new,  wide  stripes. 

More  models  than  usual  in  solid  colors  are  selling. 

In  lingerie  parasols,  wide  stripes  are  new  and  there  is 
some  interest  shown  in  cretonne  combination. 

Kiddies'  parasols  are  always  sellers,  and  there  is  big 
line  to  retail  at  25c. 

Patriotic  parasols,  with  Union  Jack  introduced,  and 
with  nursery  rhyme  figures,  Teddy  bears,  etc.,  are  sure  to 
attract.     Tinselled  novelties  are  also  shown. 


A  small  quantity  of  the  duplex  fabric  is  being  made  in 
Prance.  The  only  fabric  glove  which  will  be  available  in 
fair  quantity  would  appear  to  be  the  silk  and  that  at  an 
advanced  price. 


NECKWEAR    SUCCESS 


is  most  easily  achieved  by- 
carrying  a  stock  selected  from 
a  proven  line. 

Phoenix  Neckwear  made 
good  during  the  past  year  and 
will  repeat  its  success  during 


the  coming  year,  with  its  well- 
selected  attractive  numbers 
and  its  real  values. 

Lay  your  plans  for  1916 
around  an  initial  showing  of 
Phoenix  novelties  and  ladies' 
neckwear. 


Y  TORONTO,  ONT.  ^£/A 
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1743— Epaulet  shape,  made  of  imported  transparent  organdie,  with  1770 — Collar   and   cuff   set,   box-pleated    organdie   with   embroidered 

new  burnt-out  edge  $12.00  a  doz.  edge  .  between  pleats  inset  with  black  moire  ribbon  ;  for  coat 

1744 — Shoulder  collar,  made  with  butterfly  design,  with  new  burnt-  or  dress                                                                               $18  00  a  doz. 

out  edge $12.00  a  doz. 

1658 — Black  taffeta  collar,   made  over  pleated  Georgette  crepe;  can  1657— New  cape  collar,  made  of  pleated  Georgette  crepe,  attached  to 

be  worn  high   or  low  in   front ;  one  of  our  newest  and  pret-  band  and  covered  by  roll  collar  same  size  and  style  ;  in  vari- 

tiest  styles $15.00  a  floz.  ous  shapes  From  $1S.00  a  doz.  u? 

Evidence  of  the  Smartness  of  the  Bir- 
mingham Spring  Showing  in  Neckwear 

1  hese  numbers  are  hardly  sufficient  to  present  as  being 
representative  of  a  complete  showing  of  Spring  neck- 
wear such  as  we  have  never  shown  before. 

fhey  present  the  most  effective  styles  shown  so  far  this 
season. 

Don't  wait  for  our  representative,  write  to-day  for  samples  or  send  an  open 
order  subject  to  your  approval. 

T.  H.  Birmingham  &  Company,  Limited 

93  SPADINA  AVE.,  TORONTO 
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The  "Lattis-Wave" 


Made   in    L.S.A. 


#^\  NE  of  the  attractive  and  exclusive  Van  Raalte  creations  for 
^^  Spring.  Van  Raalte  style,  originality  and  quality,  plus  the 
power  of  national  advertising',  make  Van  Raalte  Veils  more  profit- 
able to  handle  than  ever  before.  Now  is  the  time  to  buy  for  Spring 
selling  while  varieties  are  full. 


Factories.  Paterson,   N.J. 


E.  &  Z.  VAN  RAALTE 

5th  AVE.   at  16th   ST. 
NEW  YORK 


Foreign    Offices.    Lyons. 
Calais,  Nottingham,  et< 
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n7uirytexr/ulle 

V_^^  TRADE    "/MARK       '  V / 


Made  in  U.S.A.  ^ 

TWO  nets  that  every  good  store 
should  sell  because  they  meet 
every  Net  demand  in  this  decided 
season  of  net  styles.  Nevvatare 
contains  twice  the  silk  and  twice 
the  wear  of  ordinary  nets.  Its 
great  strength  makes  it  ideal  for 
the  support  of  heavy  embroid- 
eries. Fairytex,  the  ideal  dress- 
makers' tulle,  sheer  but  of  surpris- 
ing strength.  Both  come  in  a  full 
line  of  colors  and  both  are  backed 
by  national  advertising. 

E.  &  Z.  VAN  RAALTE 

5th  AVE.  at  16th  ST. 
NEW   YORK 


Factories,  Patprson.  N.J. 


Foreign    (Iff ins, 
Lyons,  Calais, 
Nottingham.   Ptc. 
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Cmbrotberte^  in 


Bought  before  the  advance;  consequently,  right  price. 
See  our  Extensive   Range    of   Exclusive  Patterns. 


Edgings 
Seamings 
Beading  Edgings 
Beadings 
Strappings 


17"  Flouncings 

27"  Flouncings 

45"  Flouncings 

Corset   Cover   Embroideries 

Assorted  Box   Lot  Edgings 


Cambric,    Swiss,    Nainsook,    Longcloth,     Organdie,    Voile 


Travellers  have  full  range  of  Samples 

Greenshields  Limited 

Victoria  Square  .\  V  MONTREAL 


PATENTED 


Note  this: 

Special    Introductory   Offer: 

A  complete   Button-Making 

Outfit   foi    $10.50 

Comprising: 
1    Hand  Machine,  including 

implements    to    make    3 

sizes,  24,  30.  36  Half  Ball.S  7.50 
5    gross,  24  Half  Ball  Black 

Moulds,    15c    75 

5    gross,  30  Half  Ball  Black 

Moulds,   20c    1.00 

5    gross,  36  Half  Ball  Black 

Moulds,   25c    1.25 

Cost  for  the  complete  out- 
fit   $10.50 

You   need    a   "Defiance."     Send 
your    order   to-day. 


Why  throw  away 
clippings  of  Silk, 
Velvet  or  other 
fabrics,  when  the 

Defiance  Button 
Covering  Machine 

will  turn  them  into  attract- 
ive, fashionable  buttons? 


And  this  can  tip  clone  by  the  most 
inexperienced  c  urk  in  your  employ. 
There  is  no  mystifying  mechanism  in 
the  "Defiance" — it  is  carefully  con- 
structed for  long  service. 

You  can  keep  your  button  stock 
always  up-to-date  with  this  wonderful 
little  machine,  thus  avoiding  stocking 
unsalable  buttons  from  season  to 
season. 

There  are  over  25,000  Defiance  but- 
ton-covering machines  now  in  use. 
making  over  500%  profit  for  their 
users. 


Defiance  Button  Machine  Co. 

53  East  8th  Street  -  New  York,  U.S.A. 


Spring  Neckwear 
Exclusive 

— the  new  models,  picked  ripe  from 
the  New  York  fashion  tree  and 
handed  direct  to  the  neckwear  trade 
of  Canada. 

Our  Spriug  showing  is  replete  with 
tne  very  latest  models,  exclusive  de- 
signs with  all  the  ear-marks  of 
quality. 

Our  1916  range  of 

House  Aprons 

makes  interesting  selecting  for  the 
ready-to-wear  buyer.  They  are  sen- 
sible, serviceable  aprons  in  our 
famous  "Coverall"  style,  in  prints, 
ginghams,  etc.  Samples  of  neckwear 
and  aprons  mailed  on  request. 

Send  open  trial  order  to-day. 

A.  Bruce  Finnie  &  Co. 

Corner  Craig  and  Gosford  Streets 
MONTREAL 
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The  All-round  Veil 


NO  PINS 


NO  TYING 


ORDER  NOW  FROM 

Hodges  &  Lettau 

THE  VEILING  EXPERTS 
Best  Assorted  Stock  of 

VEILS 

in  Canada  at 

232  McGILL  STREET 
MONTREAL 


Come  In  and  See  Us  at  the  Millinery  Openings 


The  Quality 
Mark 


in  Veilings,  Laces,  Malines,  Chiffons, 
Nettings,  Scarfs,  Neckwear,  Em- 
broideries,  Millinery,    Novelties. 


Novelty  Lace  &  Veiling  Company 


76  BAY  STREET 


Maurice  A.   Teller 


TORONTO 

Milton  J.  Teller 
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STYLE   RECOMMENDATIONS,    FALL    1916' 


MEN'S  SHOES 

Forecast  on  materials  in  Men's  shoes  for  Fall, 
with  recommendation  that  retailers,  manufacturers 
and  wholesalers  use  it  as  a  guide  in  merchandising 
lines. 

BLACK  DULL  LEATHER   50  per  cent. 

TAN    30  per  cent. 

KID  15  per  cent. 

PATENT  LEATHER  5  per  cent. 

Lasts 

"English"  and  moderately  conservative  style 
lasts  will  predominate.  The  long,  or  so-called 
"French-English,"  model  will  be  the  young  men's 
style  shoe.  There  will  also  be  shown  a  moderately 
conservative  swing  last  particularly  adapted  to 
young  men's  trade  with  straight  lines  carrying  an 
inch  heel. 

Patterns 

The  Bal,  or  straight  last  shoe,  will  be  the  leading 
pattern.  It  will  have  in  evidence  a  strong  tendency 
for  perforations  or  buttons,  with  circular  vamp  and 
foxing,  carrying  a  wing  tip. 

Bluchers  will  be  shown  in  the  heavier  effects. 

Prices 

The  Committee  recommends  that  retailers  and 
manufacturers  frankly  meet  the  question  of  the 
increased  cost  of  materials,  because  it  will  mean  the 
raising  of  the  retail  and  wholesale  price  of  shoes 
to  give  the  public  the  standard  of  quality  as  main- 
tained in  the  past.  However,  we  also  state  that 
present  established  fixed  prices  will  be  maintained 
and  that  intelligent  consideration  be  given  by 
manufacturers  and  retailers  to  get  as  a  result  the 
best  ultimate  wear  by  bending  every  energy  to  the 
wear  in  the  bottom  of  the  shoe  and  in  the  vamp, 
and  that  substitutes  or  economies  be  distributed  in 
other  parts  of  the  shoe. 


WOMEN'S  SHOES 

We  see  no  reason  why  the  distribution  of  ma- 
terials will  be  radically  different  than  this  past 
season;  that  is,  that  black  shoes  will  run  70  per 
cent,  in  sales,  distributed  in  the  following  propor- 
tions: 

KID   25  per  cent. 

DULL  LEATHERS   25  per  cent. 

PATENT  LEATHERS   20  per  cent. 

Fancy  novelty  boots  will  run  30  per  cent,  of  the 
total,  distributed  between  fancy  materials  and 
fancy  patterns.  We  recommend  that  manufacturers 
in  making  their  sample  lines  make  free  use  of  black 
and  colored  cloth  for  topping,  because  of  the 
scarcity  and  high  price  of  all  leathers.  We  believe 
that  tan  lace  boots  will  be  a  factor. 

Lasts 

We  can  see  no  material  change  in  the  women's 
last  situation  from  the  present,  except  in  free  sell- 
ing styles.  A  new  long  forepart  last  will  be  shown 
in  some  high-grade  lines.  We  do  not  recommend 
the  purchase  of  this  new  extreme  last  in  popular 
and  intermediate  grades  of  shoes. 

There  is  an  increase  in  the  demand  for  women's 
sport  shoes  on  lasts  with  a  narrow  toe,  carrying  6-8 
heel,  for  outdoor  and  athletic  wear. 

Patterns 
We  recommend  the  adoption  of  the  7-inch  pat- 
tern as  a  standard  height  for  staple  and  semi-staple 
shoes.  Vamp  leathers  will  run  from  8%  inches  on 
staples,  up  to  3%  inches  in  the  higher  grades  and 
novelties.  Broadly  speaking,  the  patterns  will  be 
distributed  50  per  cent,  lace  and  50  per  cent,  button. 

For  Growing  Girls 
We  believe  that  manufacturers  and  retailers  can 
open  up  a  field  for  increased  business  by  paying 
considerable  attention  to  styles  of  shoes  especially 
designed  for  growing  girls  or  girls  in  the  youngei 
set,  carrying  snappy  high-grade  fancy  foreparts  with 
a  moderate  arch,  and  a  10-8  to  12-8  heel. 


*At  annual  convention  in  New  York  of  National  Retailers,  Manufacturers,  Wholesalers  and    Last. Makers. 
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White  for  Summer  Wear 

Sports  Business  Will  be  Important — High  Button  or 

Lace  Boot,  With  White  Leading,  is 

the  Style  for  Spring 

SOCIETY  is  taking  to  sports  for  amusement,  and  the 
better  class  trade  is  doing  a  big  business  in  special 
footwear.  Of  late,  smart  skating  boots  have  been  in 
the  limelight,  although  not  to  the  extent  it  obtained  even 
in  small  places  in  the  States.  This  sports  idea  will  have  a 
marked  influence  on  the  Summer  season  and  smart  foot- 
wear for  tennis  and  like  sports.  The  fact  is  that  the  foot- 
wear for  street  wear  is  too  dainty  and  light  in  weight  to 
serve.  Therefore,  a  stouter  boot  is  necessary.  Beautiful 
clothes  have  been  ordered  for  sports  wear  and  the  foot- 
wear must  be  in  keeping.  Much  attention  has  been  given 
to  this  class  of  footwear  and  the  result  is  seen  in  the 
many  smart  boots  and  low  shoes  and  Oxfords  showing. 

Appearances  point  to  a  Spring  as  well  as  a  Summer 
season  in  novelty  boots  and  shoes.  The  extreme  style 
points  to  the  wearing  of  very  high  boots  in  white  glace 
kid,  or  glace  kid  in  very  light  colors,  such  as  champagne 
or  dove  grey.  The  same  class  of  boot  is  also  shown  in 
bronze,  African  brown,  dark  blue,  and  in  the  new  Boiling 
green.  Trimmings  are  added  either  in  patent  leather  or 
in  the  same  leather  cut  out  and  stitched  or  piped  with  a 
very  narrow  line  of  white.  Shoes  of  this  kind  are  both 
buttoned  and  laced,  but  the  buttoned  boot  is  the  best 
seller. 

The  black  boot,  of  course,  as  in  all  seasons,  is  the  big 
seller,  but  a  large  business  is  also  being  done  on  these 
novelty  styles,  one  reason  being  that  these  glace  kid  boots 
cannot  be  copied  for  the  cheaper  trade,  as  was  the  case 
with  the  colored  cloth-topped  novelties. 

The  vogue  of  the  spat  continues  to  be  strong  and  white 
spats  cut  very  high  are  sellers.  Colored  spats  are  shown 
to  match  the  dress  and  when  the  color  is  suitable,  very 
narrow  white  pipings  are  used  as  trimming. 

Everything  points  to  a  big  season  ahead  in  white  foot- 
wear. White  boots  and  shoes  have  never  been  out  of  the 
limelight  all  through  the  Winter  season,  and  the  white 
boot  touches  the  highest  style  point  for  early  Spring  wear. 
The  vogue  of  white  footwear  will  come  as  a  relief  to 
manufacturers  who  are  finding  it  more  difficult  to  procure 
colored  leathers.  Besides,  the  all  white  shoe  combina- 
tions are  growing  in  favor,  and  both  boots  and  low-cut 
footwear  are  trimmed  with  black,  brown  or  with  any 
color  that  will  harmonize  with  the  dress  worn. 

For  late  Spring  and  Summer  wear  buyers  are  placing 
orders  for  plain  pumps,  with  absolutely  no  ornamenta- 
tions, save  a  small  point  at  the  throat.  This  type  of  shoe  is 
cut  with  a  longer  vamp  and  is  selling  for  the  early  trade 
in  patent  leather,  dull  kid  and  bronze. 

.The  same  pattern  for  Summer  wear  is  showing  in 
white  canvas,  and  nubuck  with  an  ivory  sole. 

Bronze  has  sold  well  right  through  the  Winter  season 
and  its  vogue  promises  to  continue.  Strap  styles  are  also 
big  sellers  and  there  are  all  sorts  of  strap  effects  from  the 
straight  strap  across  to  the  strap  around  the  leg  well  above 
the  ankle  held  to  the  shoe  by  an  extension  at  the  back. 
Crossed  straps  cut  out  of  the  one  piece  of  leather  are  also 
featured. 

For  the  Fall  season  of  1916,  a  minor  novelty  idea  in 
both  medium  and  fine  gTades  promises  to  be  the  use  of  silk 
facings  on  the  top  of  the  boot  or  shoe  that  will  harmonize 
in  color  with  the  kid  of  the  shoe. 

In  children's  shoes  the  call  for  white  buck  is  strong  and 
the  white  shoes  for  the  Summer  season  is  promising  to  be 
a  larsre  factor. 


a 


NUGGET 
OUTFITS 


ARE  BECOMING  MORE 
POPULAR  EVERY  DAY. 


M 


Containing    Brush,      Polishing 
Pad  and  Tin  of  Polish. 

Put  up  in  handy  Cardboard  or 
neat  Metal  Boxes  to  retail  at 
40c.  and  50c. 


WRITE  US   FOR  SAMPLES 
AND  PRICES. 


THE  NUGGET 
POLISH  CO. 

LIMITED 
9,  11  and  13  DAVENPORT  ROAD 

TORONTO,  ONT. 
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COMBINATION  DRESS  of  brown  taffeta 
and  crepe  chiffon.  The  skirt  forms  a  full 
flaring  double  flounce  effect  accentuated  by 
a  narrow  plush  trimming  along  the  edge  of 
the  upper  flounce.  The  waist  is  of  chiffon 
lined  with  net,  having  a  tucked  vest  effect 
and  stock  collar  edged  with  a  chiffon  frill. 
The  full  unlined  sleeves  have  a  taffeta  cuff. 
The  newest  feature  is  the  large  cape  of  taf- 
feta edged  with  the  plush.  Narrow  string  tie, 
of  taffeta  finishes  the  neck.  Shown  by  H.  C. 
Boulter  Co.,  Ltd. 


New  Styles  in   Dresses 

Silk    Dresses    Paramount — Silk    and    Transparent 

Fabrics  Used  in  Combination — Full  Skirts, 

Trimmings  and  Draperies  are 

Leading  Features. 

THE  houses  making-  dresses  are  exceptionally  busy, 
and  the  outlook  is  very  satisfactory  for  the  coming 
Spring  and  Summer.  Manufacturers  are  concen- 
trating- on  dresses  suitable  for  the  early  season,  and  are 
preparing  to  supplement  their  lines  with  newer  and  fresh- 
er ideas  as  they  develop.  The  chief  feature  is  the  increas- 
ing- width  of  the  skirt,  and  growing  use  of  rufflings,  pleat- 
ings  and  trimming  effects  made  up  of  the  material  of  the 
dress. 

The  majority  of  dresses  shown  are  made  up  of  the 
combination  of  one  or  more  materials.  Silk,  poplin,  and 
serge  are  used  with  chiffon,  crepe  de  chine  or  novelty  silk 
crepe,  Georgette,  voile  or  some  other  transparent  material. 
Often  the  sheer  fabric  is  confined  to  the  waist,  and  the 
sleeves  are  always  left  unlined  and  transparent.  So  far  it 
is  the  long  sleeve  and  even  for  warm  weather  wear  the 
long  sleeve  promises  to  be  in  the  ascendant. 

Some  models  are  of  the  sheer  material  with  bands  or 
circular  ounces  of  the  silk,  and  with  a  bolero  effect  or 
with  the  silk  used  in  the  form  of  strappings  or  camisole, 
so  as  to  bring  skirt  and  waist  into  unison.  The  sleeve  will 
be  of  the  sheer  fabric  with  more  or  less  important  cuffs 
of  the  silk. 

The  bodice  follows  more  closely  the  outline  of  the 
figure,  but  the  filled  effect  is  toned  down  by  the  use  of 
capes,  sleeveless  boleros,  fancy  collars,  fichus,  and  drapery. 
Fullness  is  a  feature  and  skirts,  flounces  and  the  new 
tunics  are  distended  by  the  use  of  cords  at  the  edge  and 
other  stiffening  devices.  Tunics  and  drapery  are  re-ap- 
pearing and  there  is  no  end  to  the  new  forms  and  novelty 
effects. 

Many  dresses  have  a  sleeveless  bolero  that  removes 
and  still  leaves  a  completed  dress. 

The  Russian  model  is  new.  The  plain  full  skirt  of 
taffeta  is  completed  with  a  slip  sleeveless  waist  of  the  same 
over  which  comes  a  full  blouse  of  Georgette,  to  match, 
finished  with  a  band  of  taffeta  and  with  yoke  of  the  same. 
The  sleeves  are  full  and  transparent  and  the  cuff  is  of  the 
silk.  A  silk  girdle  with  fancy  drop  ends  made  of  the 
silk,  confines  the  waist. 


SOME  PALM  BEACH  IDEAS 

The  rather  astonishing  combination  of  bat,  veil  and 
sweater  coat  is  recorded  from  Palm  Beach — but  it  must 
be  remembered  that  the  skirt  is  made  of  wash  silk,  short 
and  full,  and  the  sweater  is  silk,  too.  Society  is  wearing 
skirts  of  plain  linen,  or  of  checked  novelty  cotton 
materials.  Nearly  all  the  sweaters  soon  are  in  solid  color 
with  scarf  finished  with,  a  deep  silk  fringe. 
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Actual  Photo 

SryfeNo  1930-4'-* 


Bogey  Coats 


Style  No.  903-4  Vi.Light  weight  Jersey  Knitted 
Wool;  made  in  cloths.  No.  537,  Rose;  No.  538, 
Corn;  and  No.  540.  Belgian  Blue;  at  $9.50. 


Stylish    -    Attractive    -    Reliable 

Wide  awake  Merchants  keep  their  stock  up  to  the  minute, 
by  ordering  frequently  from  these  authoritative  style  announcements. 


Style  No.  955-4!^, light  weight  Flannel;  made  in  cloths,  No. 
18873,  Navy  Blue;  No.  804,  Black  and  White  check  with 
faint  Brown,  Green  and  Red  overplaid ;  No.  805,  Black  and 
White  check  with  faint  Blue  and  Green  overplaid;  at  $4.50. 
Kenyon  Sport  and  Motor  Coats,  Overcoats  and  Raincoats,  Palm  Beach  and  Tropical  Suits, 
are  made  in  a  large  variety  of  light,  medium  and  heavy  weight  fabrics,  for  men  and  women. 


Style  No.  1 936-4  flight  weight  Velour;  made  in 
cloths.  No.  5633,  Oxford;  No.  5634.  Green;  and 
No.  5635,  Green  and  Brown  mixed;  at  $10.50. 


New  York 
Fifth  Ave.  Bldg.,  23d  St.  and  Fifth  Ave. 


KENYON  COMPANY 

NEW  YORK 


Chicago : 
Congress  and  Franklin  Streets 
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Taffeta  silk  suit,  plain  skirt  with  high  waist  line 
and  full  overlapping  centre,  back  gore  with  pleated 
belt  across  the  back  finished  with  a  narrow  shirring. 
The  coat  has  a  novelty  double-row  shirred  collar, 
trimmed  with  self  cord,  and  with  the  neck  opening 
finished  with  a  picot  edged  fltited  frill  of  Georgette. 
The  side  and  back  are  full  over  the  hips  and  tucked 
and  finished  with  self  colored  ornaments.  The  front  is 
closed  with  ivhite  buttonholes  and  novelty  ball  buttons. 
The  clever  sleeve  is  shirred  into  a  flaring  cuff  with  a 
line  of  buttons  and  buttonholes.  Shown  by  M.  Pullan 
&  Sons,  Ltd. 


STRIKING  SPORTS  AND  WRAP  COATS 

Just  at  the  present  moment  the  suit  is  absorbing  the 
attention  of  both  manufacturer  and  buyer,  for  the  suit  is 
the  garment  that  will  open  the  season.  This  does  not 
mean  that  coats  will  be  neglected,  for  the  sports  idea  is 
strong-.  Summer  dresses  are  of  very  sheer  materials,  and 
therefore  wrap  coat  will  be  needed. 

Coat  models  seen  so  far  are  cut  along  loose,  flaring- 
lines.  The  cape  effect  is  new,  and  there  is  considerable 
fullness  in  the  sleeves.  For  both  wrap  and  sports  coats 
novelty  materials  are  favored,  and  some  very  striking 
checked  fabrics  are  shown. 


EASTER  SILK  SUITS 

The  Tendency   is  Towards   Dressy   Models — Many 
Novelty  Colors  are  Selling. 

THE  trade  is  preparing  for  a  big  suit  season,  and  silk 
suits  are  to  be  the  dominating  feature.  Taffeta  is 
the  leading  silk  but  all  the  wearers  now  in  the  lime- 
light are  showing,  such  as  faille,  satin  finishes,  benga'.ine. 
and  novelty  silks  some  of  which  are  both  shower  and 
spot  proof.  Some  models  show  silk  and  cloth  combined, 
but  the  newer  suits  are  all  silk  though  a  plain  and  a 
fancy  weave  may  be  used  together. 

Styles  vary  very  considerably,  but  the  tendency  is  all 
away  from  the  plain  suit.  The  skirts  are  of  various 
types  but  all  tend  to  fullness.  Some  skirts  are  wide  and 
plain  and  while  the  front  is  fitted,  the  back  is  shirred 
under  some  form  of  folded  belt.  Other  skirts  are  trim- 
med with  folds,  and  again  there  are  models  cut  with  long 
overskirts  or  having  some  form  of  drapery.  Some  are 
in  double  tiered  or  circular  flounced  effect.  Coats  are 
as  fanciful  as  the  skirts  and  while  there  is  no  tightening 
of  the  waist  line  they  are  so  cut  that  a  more  fitted 
appearance  is  given.  This  is  mainly  achieved  by  the  full 
peplum  which  falls  in  full  flaring  folds. 

Sleeves  are  changing,  they  are  fuller  and  important 
flaring  cuffs  are  used.  There  is  a  big  change  in  collars, 
they  are  flatter  and  revers  are  back  again  and  some  of 
them  are  draped.  The  newest  idea  comes  in  the  form 
of  shirred  and  pleated  ruches  following  the  line  of  the 
neck  and  V  shaped  opening.     This  is  true  1870-80  style. 

Ornaments  and  trimmings  made  of  the  material  are 
much  used,  and  so  are  lines  of  handsome  buttons.  Over- 
collars   of  Georgette   or  embroidered   organdie  are  used. 

One  of  the  scarcest  colors  at  the  present  time  is  Rus- 
sian green,  though  perhaps  the  fact  that  it  is  in  short 
supply  and  so  much  asked  for  magnifies  its  vogue.  Rose 
is  another  selling  color  in  silk  suits,  and  another  selling 
color  is  peanut — just  the  greyish  champagne  of  a  pea- 
nut shell.  Grey  and  purple  are  also  taken  and  there  are 
many  novelty  shades  of  blue  with  Copenhagen  in  the 
lead.  The  staple  colors  which  all  merchants  are  buying 
are  navy,  black,  African,  and  various  shades  of  mid 
brown. 

Suits  made  of  woo]  fabrics  are  cut  on  plainer  lines 
hut  the  outline  is  much  the  same  as  in  silk  suits.  Then' 
is  a  bis:  call  for  black  and  white  checks,  and  the  majority 
of  these  suits  show  touches  of  high  color,  such  as  emerald, 
orange,  Belgian  blue  in  trimmings  and  facings.  The  other 
materials  used  are  serges  and  gabardines. 


BOUDOIR  CAPS 

A  flirtation  boudoir  cap  appears  in  satin  with  a  frill 
that  hides  the  eyes.  Fur  trimmings  on  caps  are  in- 
creasingly popular.  The  other  extreme  of  simplicity  is 
represented  by  a  silken  square  that  is  held  to  the  head 
by  a  string  of  pearls  and  colored  beads,  peasant  girl 
style  and  that  of  course,  matches  the  negligee. 


SCARF  FROCKS 

Long  medieval  lines  and  common  effects  are  so  very 
popular  this  season  that  evening  frocks  created  out  of 
scarfs  on  tunic  lines  are  looked  upon  as  a  possibility. 
Draped  over  an  unpretentious  satin  frock,  a  jewelled  or 
beaded  scarf,  an  embroidered  or  a  frimred  one  may  so 
enhance  its  charm  as  to  make  of  it  a  dignified  evening 
gown.  Bertha  and  handkerchief  draperies  are  becoming 
more  popular  with  an  increased  display  of  originality  in 
the  use  of  them. 
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Styles  and  Materials 

Are  Employed   to  Wonderful  Advantage 


Our  models  are  so  exclusive,  so  unusually  attractive  that 

they  display  every  detail  of  "Fashion's  Latest 

Decree."     Extremely  Smart 


Taffeta  Silk  Suits  and  Coats 


The  materials  featured  are  Leather,  Awning  Stripes,  Fine 

Soft  Fabrics,  Fancy  Plaids,  Checks,  Poplins, 
1  !  Gabardines,  New  Stripes,  Tweeds 

□SSfihll   "  .'.."  and  Serges. 

^IfHE  extraordinary7success  of  our  first  showing  lias 
^^/  proven  that  our  models  arc  correct.  Our  placing 
business  has  been  actually  more  than  trebled.  It 
will  be  to  your  advantage  to  see  our  variety  of  novelty 
cloths,  effects  and  designs,  which  present  an  array  of 
excellence  unsurpassed   by  any  other  house. 

Samples  will  be  forwarded 
subject    to   your   approval 


M.  Pullan  &  Sons,  Limited 

Pullan  Building 

Corner  Bay  and  Wellington   Streets 

Toronto 
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DRECOLL   MODEL   FROM   PARIS 
Sent  out  to  The  Review 


A  mid-season 
Paris  model  in 
curr'tnt  red 
with  orphan's 
cape  of  same 
material.  Note 
the  flounced 
panel  at  the 
side,  the  ex- 
tremely long 
sleeves  and  the 
turnover  col- 
lar of  organ- 
die ;  also  the 
high  Directoire 
hat. 


EASTER  WAISTS 

Dressy  Waists  of  Net,  and  Sports  Waists  of  Washable 
Satin — Voile  for  Summer  Wear. 


WAISTS  for  Spring  and  early  Summer  are  very 
simple  in  style,  and  though  all  are  trimmed  there 
is  no  over-elaboration.  Lace  is  used  alone  or  lace 
and  hand  embroidery — that  is,  embroidery  worked  on  the 
hand  machine.  Very  sheer  organdie  embroideries  are  used 
most  effectively  on  some  waists,  and  the  laces  most  seen 
are  Venise,  Valenciennes,  filet  and  Cluny  in  the  form 
of  narrow  bands  and  edges.  Voile  is  the  leading  material, 
and  except  in  the  cheaper  waists  has  almost  taken  the 
place  of  lawn.  White  plain  voile  lias  the  preponderance; 
every  manufacturer  isv  showing  waists  made  of  fancy 
voiles — embroidered,  striped  and  checked,  and  of  novelty 
materials,  such  as  rice  cloths,  shadow  effects,  drop  stitch, 
voiles,  etc.,  organdie  and  marquisette. 


Novelty  Waists  in  Color 

Novelty  waists  show  the  introduction  of  color.  A 
typical  waist  was  made  of  very  fine  white  voile  with  em- 
broidered sprig  worked  in  orange.  The  newest  feature  of 
this  waist  was  the  sailor  collar  finished  with  an  embroid- 
ered border  and  a  fold  of  plain  orange  voile.  A  similar 
embroidered  piece  edged  with  folds  of  orange  on  each 
side  put  in  with  hemstitching  formed  the  shoulders,  and 
the  border  and  orange  folds  appeared  again  as  the  cuff 
finish  of  the  full  length  sleeves.  The  fronts  also  showed 
folds  of  orange  voile  and  the  buttons  were  of  fancy  pearl. 

The  high  novelty  is  the  waist  of  net.  These  waists  are 
lace  trimmed  and  ornamented  with  hand  embroidery,  and 
lines  of  pin  tucking  are  also  introduced.  Many  models 
have  a  net  camisole  with  ribbon  straps  and  ribbon  trim- 
mings. The  sleeves  are  full,  particularly  at  the  elbow,  and 
the  fullness  is  held  by  groups  of  tucks.  A  piece  of  lace 
insertion  forms  a  pointed  cuff  and  there  is  also  a  lace- 
edged  true  cuff  which  turns  back  over  the  sleeves.  Some 
of  the  sleeves  have  horizontal  rows  of  pin  tucks  placed  at 
the  elbow. 

Eyelet  Trimming 

Another  new  idea  noted  was  a  net  blouse  with  heavily 
embroidered  oval  eyelets  worked  down  the  front  and  also 
outlining  the  V,  There  is  a  scalloped,  button-holed  finish 
to  the  front  and  the  fastening  is  accomplished  by  means 
of  crochet  link  buttons  through  the  double  row  of  eye- 
let holes.  This  eyelet  trimming  extends  across  the  should- 
ers, and  there  is  a  band  above  the  elbow  on  the  sleeve. 
Below  this  bandi  the  net  forms  a  puff  and  picot  edged  ruf- 
fles fall  over  the  hand.  This  blouse  had  a  novel  collar 
pointed  at  the  side  and  square  at  the  back  and  edged  with 
a  fringe  of  crochet  buttons. 

Waist  manufacturers  are  using  quantities  of  Geor- 
gette crepe.  Many  waists  are  of  Georgette  either  plain  or 
embroidered  or  lace  trimmed,  and  Georgette  is  also  com- 
bined with  crepe  de  chine,  washing  satin  and  other 
materials. 

Washable  Satin 

This  is  to  be  a  season  for  wearing  sport  clothes  and 
the  sport  shirt  of  washable  satin  is  shown.  A  typical 
model  is  buttoned  through  eyelets  with  link  buttons  and 
has  a  snilnr  collar  edged  with  a  fold  of  Georgette  crepe. 

© 


KIDDIES'  DRESSES 

KIDDIES  can  play  unhampered  in  the  coming  season 
for  never  before  have  the  garments  made  for  them 
been  so  pleasing  and  practical  There  is  little  of 
frill  and  fur  below,  and  the  garments  are  made  of  the 
heavier  cotton  materials  such  as  Indian  head.  duck,  drill, 
galated  and  suitings  that  will  both  wash  and  wear.  The 
middy  dress  is  bound  to  be  a  winner  as  it  has  all  the  ad- 
vantages of  the  middy  cut  and  yet  is  all  in  the  one-piece. 
Some  models  show  the  flounce  buttoned  on,  but  in  the 
majority  it  is  stitched  to  where  the  middy  is  hemmed. 

There  is  a  decided  scarcity  in  colored  cottons,  and 
medium  and  cheap  cloths  are  in  very  short  supply.  Man- 
facturers  of  children 's  dresses  have  placed  big  orders  and 
the  more  foresighted  of  them  have  large  stocks  on  hand. 
They  are  finding,  however,  that  it  is  impossible  to  place 
further  orders  at  present  prices. 

For  children's  wear  the  fastness  of  the  colors  is  of 
great  importance  as  they  must  be  tubbed  so  many  times. 
This  question  together  with  the  scarcity  of  colors  is  lead- 
ing the  trade  to  push  children's  dresses  in  white  or  in 
natural  shades.  White  dresses  made  of  the  heavier  cotton 
materials  are  often  relieved  by  the  use  of  scalloped  edges 
of  color. 
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DRESSES  and  COSTUMES 

from 

$7.50  to  $20.oo 

For  Snappy,  Nifty  and  Smart  Dresses — 
To  keep  your  trade  and  bring  new  ones — 

Because  of: 

STYLE 

MATERIAL 

and  WORKMANSHIP 

COMBINED   IN   POPULAR  PRICES— 

Get  in  touch  with  GLOCKNERS' 

You  will  have  merchandise  and  service. 
Drop  in  to  see  us  when  in  New  York 
or  communicate  through  the  mails  that 
we  may  explain  our  novel  helps  in  sell- 
ing proposition. 

We  also  make  the  Kumf ort 
Maternity  Dresses 

J.  GLOCKNER  &  CO. 

115  West  30th  Street  NEW  YORK 
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GENERAL   IMPROVEMENT   IN   READY-TO-WEAR 


REVIVING  business  and  striking  and  original  styles 
have  brightened  the  outlook  for  ready  to  wear  gar- 
ments and  without  exception  the  manufacturers  of 
suits,  dresses,  waists  and  separate  skirts  are  full  of  ord- 
ers and  the  outlook  is  promising'  for  a  big  season — a  sea- 
son such  as  we  have  not  had  since  before  the  war  broke 
out.  The  problems  in  ready  to  wear  are  largely  those  of 
the  producing  end.  Materials  are  scarce,  and  deliveries 
are  poor  and  uncertain.  There  is  a  growing  shortage  also 
of  suitable  help,  and  even  female  operators  are  none  too 
plentiful.  Manufacturers  are  carrying  big  stocks  of 
cloths,  etc..  and  are  adding  to  them  as  opportunity  serves. 
They  are  perfectly  safe  in  doing  this,  for  with  the  raw- 
material  situation  as  it  is  known  to  be,  the  troubles  about 
dye  stuffs,  and  with  the  increasing  call  of  men  to  the 
colors  there  can  be  no  revision  of  prices  in  any  other 
direction  than  upwards. 

Nor  can  there  be  any  change  that  will  be  material  in 
the  character  of  the  fabrics  used.  Materials,  therefore,  in 
the  stock  rooms  of  the  manufacturers  are  good  invest- 
ments, even  if  they  were  never  to  be  turned  into  garments 
at  the  present  time.  Moreover,  without  a  reserve  of  fabrics 
it  would  be  impossible  for  any  manufacturer  to  do  busi- 
ness under  present  conditions. 

Fashion  is  always  irresponsible  and  contrary,  and  one 
of  the  most  striking  proofs  of  this  is  that  she  has  chosen 


Children's  Summer  dresses  are  practical  as  well  as 
smart  thin  ncason.  Tlicse  Neiv  York  models  are  made  of 
linen  finished  suitings  and  both  show  loose  coats  effects 
with  the  fullness  of  the  skirt  laid  in  wide  pleats.  The  hats 
are  of  straw  simply  trimmed  with  velvet  ribbon  and  fruit 
jind  flowers. 


the  present  time  to  launch  styles  that  call  for  a  greatly 
increased  yardage  of  material.  When  goods  were  easily 
obtainable,  a  few  seasons  ago,  two  or  three  yards  would 
cut  a  skirt  or  a  suit.  Now  that  goods  are  so  scarce,  5,  6 
or  7  yards,  and  even  more,  are  needed  to  make  a  dress 
or  a  suit. 

There  is  that  decided  change  in  stjdes  that  is  always 
favorable  to  a  big  distribution,  because  the  garments  of- 
fered bear  the  unmistakeable  stamp  of  novelty.  The  tend- 
ency is  wholly  in  favor  of  fancy  effects,  and  in  dresses, 
skirts,  suits  and  waists  the  Spring  of  1916  will  be  a  silken 
season.  Skirts  are  becoming  wider.  The  suit  skirt  runs 
from  about  2V2  to  4  or  5  yards  wide,  and  dress  skirts  are 
still  wider.  The  suit  coat  flares  to  correspond  with  the 
skirt. 

Sleeves  are  mostly  full  length,  and  are  more  or  less  of 
the  fancy  type.  The  advent  of  the  cape  is  having  a  large 
influence  upon  the  collar,  and  flat  collars  will  be  more 
numerous  as  the  season  advances. 

— @ — 
SEPARATE   SKIRTS 

Models  Developed  in  Silks  and  Washing  Materials  of 

Exceptional  Importance — Styles  are 

Very  Varied. 

THE  great  importance  of  the  separate  skirt  is  well 
demonstrated  both  by  the  interest  buyers  are  taking 
in  the  new  lines,  and  by  the  varied  styles  and  the 
number  of  materials  in  which  this  favored  garment  is 
being  developed.  Merchants  who  are  wise  will  under  pres- 
ent conditions  feature  the  skirts  made  up  in  the  novelty 
fabrics,  and  in  that  way  endeavor  to  get  round  the  very 
keen  competition  in  values  in  the  more  stylish  lines.  The 
peculiar  conditions  have  enabled  a  few  large  firms  to  put 
out  models  at  special  values.  These  skirts  are  made  of 
material  that  was  bought  before  values  advanced.  Just 
as  an  instance  of  how  rapidly  prices  have  risen,  take  a 
particular  cloth.  In  August  1014.  when  the  war  broke  out, 
this  serge  was  selling  at  58c,  last  May  it  had  advanced  to 
90c,  and  the  beginning  of  the  present  year  manufacturers 
would  only  lake  limited  orders  at  $1.37.  Novelties  in 
skirts  come  in  silk  fabrics  in  checks  and  stripes  as  well  as 
plain  silks. 

Wash  skirts  will  be  more  important  than  ever  and 
some  of  the  very  smartest  models  are  shown  in  wash 
fabrics.  Besides  the  regulation  repps  and  piques,  plain 
and  fancy  cotton  gabardines,  honeycomb  cloths,  and 
novelties,  in  striped,  plaid  and  checked  heavy  cotton 
fabrics  are  very  much  used. 

Separate  skirts  are  made  with  considerable  fullness, 
and  while  the  plainer  models  are  made  in  the  more  con- 
servative widths  some  models  are  three  yards,  and  over  in 
width.  The  circular  cut  skirt  in  two  or  three  pieces  is  in 
high  favor,  and  there  are  also  gored  and  flounced  effects. 
Silk  models  in  particular  have  Bounces  and  drapery,  often 
in  the  form  of  overskirt  effects  both  real  and  simulated. 
Many  skirts  have  belts  but  they  are  almost  invariably 
mounted  on  an  inside  belt,  and  all  models  still  show  the 
raised  waist  line. 

Pockets  lire  again  a  feature,  but  they  are  more  often 
ornamental  than  real  and  many  are  cut  in  one  with  the 
belt  effect.  There  are  many  yoke  models  which  serve  to 
drop  the  fullness  well  below  the  waistline,  while  others 
have  the  fullness  starting  from  the  waist  band  and  some 
models  have  a  shirred  heading  above  the  belt.     To  favor 
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FALL    1916 


We  are  now  showing  complete  ranges 
of  the  following  lines  for  Fall: 

Flannelette  Wear,  Night 

Gowns,  etc. 
House  Dresses 
Wrappers 
Kimonas 

Children's  Dresses 
Waists 
Underskirts 
Aprons 

In  spite  of  the  difficulty  of  securing 
materials,  we  have  been  able  to  show 
a  complete  assortment  in  all  lines. 

It  is  advisable  that  you  place  your 
orders  early,  in  order  to  secure  a  good 
selection  while  the  goods  are  still  pro- 
curable. 


(John  P.  Black  Co.,  Limited,  Ladies'  Wear  Factory) 

123  Vitre  Street  West  .'.  Montreal,  Que. 
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(So  ill©  mice 

will  command  the  better 
trade  of  your  town 

Miss  and  Mrs.  Canada,  both 
of  them,  are  demanding  a 
corset  that  is  conducive  to 
comfort.  The  straight- 
jacket,  casque-like  type  of 
corset  is  fast  dying  out,  and 
the  more  sensible  corset  is 
taking  its  place. 

Coilene  Corsets  with  their  flexible 
woven,  break  and  rust  proof 
stays  give  the  desired  grace  and 
style,  yet  they  do  it  hygienic-ally 
and  with  absolute  comfort  to  the 
wearer. 

Coilene  Corsetry  means  perfect 
corsetry,  comfort-producing,  sens- 
ible. 

Stock  a  few  lines  of  Coilene  Cor- 
sets for  1916 — write  for  our  latest 
samples. 

The  Coilene  Corset 
Company,  Limited 

LONDON     -     -     -     CANADA 


certain  figures  the  fullness  is  introduced  in  the  form  of 
pleated  or  shirred  panels. 

There  is  quite  a  variety  in  lengths  shown,  for  both  con- 
servative women  and  those  who  require  only  dressy 
models  buy  separate  skirts.  Some  skirts  are  so  short  that 
they  reach  only  just  above  the  boot  tops,  and  other 
models  are  five  or  six  inches  from  the  ground. 

© 

Corset  Must  Fit   Figure 

This  Makes  Corset  Buying  More  of  a  Problem,  and 

Creates  a  Bigger  Demand  Upon  the  Ability 

of  the  Selling  Force. 

THERE  is  a  wonderful  variety  in  corset  models  for 
the  coming  season  for  the  aim  of  the  manufacturer 
is  to  design  a  model  perfectly  adapted  for  every 
type  of  figure.  The  result  is  that  alteration  are  reduced 
lo  a  minimum,  and  exchanges  are  lessened,  and  the  corset 
is  a  physical  help  and  support  to  its  wearer. 

This  figure  specialization  is  creating  both  new  buying 
problems,  and  problems  in  connection  with  the  proper 
training  of  the  help,  for  it  is  perfectly  obvious  that  only 
properly  trained  help  can  give  the  right  selling  service. 
This  is  bringing  about  co-operation  between  the  manu- 
facturer and  the  retailer  in  the  matter  of  the  proper  train- 
ing of  the  selling  force. 

The  building  up  of  a  corset  department,  and  the  mak- 
ing of  a  proper  profit  is  largely  a  matter  of  selecting  the 
proper  models  so  that  scope  for  individual  corseting  is 
provided  for  the  largest  number  of  figures. 

Fashion  is  demanding  the  wearing  of  the  models  that 
have  the  high  bust,  but  so  many  women  are  resisting  this 
change  that  it  is  necessary  to  carry  the  low  bust-model  in 
stock.  Manufacturers  are  modifying  the  high  bust 
models — not  in  the  height,  but  by  carrying  the  bust  gores 
further  down  so  as  to  give  more  room,  and  by  making 
the  top  sufficiently  large  for  the  figure  to  drop  into  it.  The 
incurve  at  the  waist  is  retained,  but  it  must  be  understood 
that  this  curve  makes  a  very  slight  difference  in  the  size 
of  the  waist  and  is  not  felt  by  the  wearer. 

Heavier  eoutils  are  being  used,  and  corsets  are  more 
heavily  boned.  There  is  a  great  deal  said  about  the  length 
of  the  skirt,  but  this  is  purely  a  matter  of  models  to  suit 
the  particular  figure.  The  young  girl  or  the  woman  with 
a  slight  figure  can  wear  the  short  skirted  corset.  Medium 
and  heavy  figures  still  need  the  corset  with  the  long  skirt 
but  added  for  comfort  are  some  very  clever  gore  effects 
around  the  lower  edge.  A  new  feature  is  the  very  simple 
trimmings  used,  a  simple  embroidery  or  a  ribbon  in  place 
of  the  elaborate  lace  effects  of  a  few  years  ago. 

Higher  corsets  bring  the  brassiere  into  even  greater 
prominence,  for  it  is  needed  in  order  to  prevent  the  line 
of  the  corset  top  forming  an  ugly  ridge  that  is  perfectly 
perceptible  through  the  waist  of  the  gown,  and  the  tig 
the  waist  and  the  more  fitting  the  style  the  more  impor- 
rnt  it  is  that  a  brassiere  should  be  worn.  Brassieres  are 
almost  if  not  quite  as  numerous  as  corset  models,  but  the 
best  sellers  come  in  the  heavy-boned  varieties. 

% 

HANDBAGS  WITH   BEAD  DECORATIONS 

Handbags  are  more  elaborate  than  ever  with  an  in- 
creased use  of  beads  for  decorative  purposes,  and  velvet 
in  suit  colorings  predominant  in  the  material.  Taffetas. 
beaded  and  otherwise,  basis  of  short  haired  fur  and  ot 
flat  shapes  and  large  sizes  are  also  very  popular.  Sofl 
leather  bags  are  also  noticed.  The  frames  are  usually 
the  same  in  each  case  of  narrow  gold  and  silver.  More 
attention  is  being  paid  to  mountings.  The  latest  is  the 
use  of  crystal  in  all  designs. 
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GOLDMAN 

WRINKLES 

1  he  new  Idea  that  captivated  Dress  Buyers! 

When  our  twenty  living  models  put  on  the  GOLDMAN 
WRINKLES  ana  show  them  to  the  buyers  in  our 
showrooms,  a  murmur  or  pleasant  surprise  is  distinctly 
audible.      The  beauty  or  these  Dresses  is  so  unusual. 

And  it  s  the  kind  or  beauty  that  has  commercial  value. 
You  can  quickly  see,  that  no  matter  how  many 
GOLDMAN  WRINKLES  you  buy,  you  are  sure  to 
be  able  to  sell  them  profitably. 

GOLDMAN  WRINKLES  are  made  to  sell  at  moderate 
prices,  otherwise  they  would  not  be  so  great  a  success. 

Don  t  go  home  until  you  have  seen  GOLDMAN 
WRINKLES  —  if  you  do,  you  -will  overlook  the  one 
outstanding  feature  of  the  New  Y ork  Dress  Market. 

Ful-Form   Department 

The  Dresses  we  are  showing  for  women  of  Generous 
Proportions,  are  adaptations  of  "  regular  size  creations. 
However,  they  are  not  "  graded  up  — they  are  scientifically 
designed    from    special    measurements,  assuring    a    perfect    fit. 


We    are    also    showing    Stout    Dresses    in 

GOLDMAN    WRINKLES. 


Goldman  Costume  Company 

2    to    16     West     33rd     Street     (Waldorf     Building) 

NEW  YORK 
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For 

*15oto*>75 

Qu  a  I  1  tx 

Style 

Price, 


WORLDS    LARGEST     MAKERS    OF 
WASH     DRESSES    EXCLUSIVELY 

WE  HAVE  A  SPECIAL  DEPARTMENT 
fo,    STOUTS   and  ODD    SIZE    DRESSES, 

ROSEBUD  MFG.  CO. 

37-43  West  26th  Street 
NEW         YORK         CITY 

Canadian    Representative  : 

Chas.  E.  Yorick 

51    W.  Avenue  S.,   HAMILTON,  Ontario,    Canada 


BRAND 


Yes,  we've  got  them  all — 
the  latest  creations  in 

Ladies' 

Spring   Waists 

and  Middies 

and  we  want  you  to  see  them  before 
completing  your  Spring  stock.  We 
are  confident  that  you  will  pro- 
nounce them  the  very  best  showing 
ever  assembled. 

It  will  pay  you  well  to  have  our  rep- 
resentative call.  He  carries  a  repre- 
sentative assortment,  including 
white  and  colored  waists,  crepe-de- 
chine,  and  Jap  Silk,  and  wash  waists, 
priced  from  $9  to  $60  the  dozen. 

We  predict  a  big  sale  for  these  dis- 
tinctive productions.  Our  reputa- 
tion has  been  built  upon  superior 
values,  and  reliable  service.  Our 
present  lines  will  measure  up  to  our 
past  record. 

The   house   of  distinctive  styles  at 
popular  prices. 

Our  Salesmen  : 

Ontario  and  Quehec— H.  J.  DESAUTELS 

VICTOR   DESAUTELS 
Eastern  Ontario— H.  P.  CROUCH 
Maritime  Provinces -B.  H.  SWIFT 
Western  Provinces— FRANK  CLARK 

McCutcheon  Waist 
Company,    Limited 

329  St.   James  Street 

Montreal 
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MADE   IN   CANADA 


NATIONAL 

Raincoats. 


GARMENTS 

Utility  Coats 


WRITE    FOR    NEW    CATALOGUE 

National  Rubber  Co.  of  Canada  *  ST  c,£ohntreaslt-  west 


TORONTO— 60  Front  St.   West 
S.    M.    Hansher 


SHOWROOMS 


WINNIPEG— 286  Bannatyne  Ave. 
C.   Coppleman 


Juvenile  dresses  are  always  splendid  selling  lines,  because  their 
style  and  wearing  qualities  are  absolutely  unexcelled. 

Dealers  everywhere  have  recognized  the  big  profits  to  be  obtained 
from  a  Children's  Department,  particularly  where  Richardson 
Brand  garments  are  featured.  Our  lines  have  become  popular 
with  both  the  young  people  and  their  mothers  because  of  the 
distinctive  styles  and  long-wearing  qualities  they  embody. 

Richardson  Brand  includes  everything  in  children's  and  misses' 
wear  and  stylish  women's  middies.  A  stock  in  your  juvenile 
department  will  enable  you  to  outfit  the  youngsters  from  the 
tiny  tot  in  long  clothes  to  the  skipping  school  girl. 

Consider  the  big  extra  business  in  this  line.  May  we  send  yon 
samples? 

James  Richardson  Company 

14  Breadalbane  St.,  TORONTO 


]\  Have  you  something  to  buy  or  sell,  or  are  you  needing  some  experi- 
enced help?  If  so,  an  ad.  in  the  condensed  advertisement  column  of 
the  DRY  GOODS  REVIEW  will  carry  your  message  where  it  will 
be  read  in  nine-tenths  of  the  dry  goods  and  departmental  stores  through- 
out Canada.  You  can  reach  all  these  prospects  for  only  two  cents 
per  word  for  each  insertion. 
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ADVANCE    IDEAS   FROM    THE    PARIS    OPENINGS 


NEWS  oi  the  earlier  Paris  openings  is  beginning  to 
come  through  by  cable.  Beer's  is  the  most  import- 
ant yet  held.  Special  interest  was  taken  in  the 
dressy  suits  made  of  silk  materials.  Taffeta,  and  a  new 
silk  haitiene,  as  well  as  diagonal  silk  tricot  introduced  by 
Blanehini  are  the  fabrics  most  used.  The  jackets  are  knee 
length. 

The  leading  fabrics  for  tailored  suits  are  gabardine  in 
grey  and  beige  and  navy  serge.  For  practical  wear  jackets 
are  about  26  in.  long  with  very  full  ripple  basque,  and 
have  V-opening  with  revers.  Shirts  are  bell  shaped,  and 
have  waved  bands  as  trimming  and  touches  of  Egyptian 
embroidery.  A  number  of  the  evening  gowns  have  trains; 
some  have  paniers,  and  pointed  1830  bodices  with  fichu 
corsages  trimmed  with  rococo  flowers.  The  colors  are  sul- 
phur yellow,  leaf  green,  turquoise,  petunia  and  orchid  red. 

The  big  novelty  at  Georgette's  is  the  use  of  pastel 
shades  in  broadcloth  for  afternoon  dresses.  Wraps  and 
separate  coats  show  many  novel  features:  they  are  % 
length  and  have  extremely  full  skirt  sections  and  deep 
cape  collars  reaching  almost  to  the  waist  line. 

Serge  dresses  are  trimmed  with  bright  colored  em- 
broidery, and  some  of  the  one-price  models  have  panier 
drapery.  Skirts  are  quite  short,  many  cut  in  shape  and 
with  smocking  over  the  hips  while  others  are  made  with 
two  or  three  tiered  circular  flounces.  Elaborate  dresses 
are  made  with  paniers  and  are  trimmed  over  the  hips. 

The  latest  shapes  in  millinery  come  in  Louis  XITT  and 
XIV  styles,  with  one  side  raised.  These  shapes  are  large 
and  picturesque  and  are  developed  in  lisere,  crin,  pedal, 
and  English  straw. 


Important  Notice 


We  have  opened  and  equipped  a  first-class  fac- 
tory for  the  manufacture  of 

LADIES*  STRAW 
AND  FELT  HATS 

All  the  latest  machinery  has  been  installed  and 
the  services  of  high-class,  experienced  workmen 
employed,  supervised  by  expert  heads  in  each  de- 
partment. 

Our  designers  are  in  touch  with  the  fashion 
centres  and  our  goods  are  the  last  word  in  Style 
and  Quality. 

Our  brand  will  be  known  as  "The  Royal"  appro- 
priate to  the  times,  and  to  the  quality. 

Branch  offices  will  be  installed  shortly  at  all  the 
principal  cities  in  Canada. 

See  our  range  for  the  Spring  and  Summer  now 
ready.    Ask  for  new  illustrated  catalogue. 

THE    ROYAL    HAT    MFG.    CO. 

118  Craig  Street  West        -        -         -         MONTREAL 

Telephone  941 


MONTREAL'S  VIEWS  ON  HATS 

Montreal,  Feb.  7.  (Special) — The  new  material,  string 
rafia,  sold  already  pressed  into  shape  is  having  a  con- 
siderable run  in  Paris  and  threatens  to  take  hold  well 
over  here.  An  elongated  leghorn  straw  sailor  model,  fac- 
ed with  black  velvet  nearly  to  the  edge  and  with  a  band 
of  velvet  about  the  crown  promises  well.  In  the  novelty 
line  an  odette  crash  is  attracting  considerable  attention. 

Roses  of  crepe  and  silk  and  broad  ribbons  are  the 
features  of  a  very  large  proportion  of  the  hats  shown, 
ornaments  of  straw  and  tuscan  are-  being'  introduced. 
Beads  are  noticeably  absent. 

Louis  XVI  styles  are  creeping  in  and  affecting  a 
great  many  other  shapes.  Those  most  in  evidence  how- 
ever are  the  small  shapes  and  high  crowns.  Large  plateau 
shapes  with  flat  crowns,  the  latter  trimmed  with  quant- 
ities of  ribbon,  are  probably  next  in  favor.  Picot  ribbon 
in  old  blue  and  old  rose  mixed  together  formed  one  very 
striking  combination. 

Brown,  dark  blue  and  dark  green  saule  ostrich  are  in 
evidence.  There  is  a  profusion  of  flowers  amongst  which 
a  cyclamen  rose  shade  attracts  some  attention,  when 
combined  with  wings  of  the  same  shade. 

There  is  an  impartial  distribution  of  colors  varying 
from  lemon  shade  to  emerald,  green  and  including  hen 
na,  chestnut  brown,  grev  and  soldat  blue. 


-@- 


VINEBURG,   SILVER  &  CO.'S  PLANS 

Messrs.  Vineberg,  Silver  &  Co.,  Furriers  Soramer  Bldg., 
Montreal  are  preparing  for  a  more  active  season  during 
1916,  by  nearly  doubling  the  capacity  of  their  floor  space 
on  the  fifth  floor  of  the  Sommer  Bldg.  They  have  also 
secured  the  services  of  a  first  class  designer,  S.  Marcus, 
formerly  with  A.  Jackel  &  Co.,  exclusive  Fifth  Ave,  New- 
York.  Vineberg,  Silver  &  Co.  hope  to  be  able  to  give 
their  customers  better  service,  and  a  very  attractive 
range  of  goods  for  the  coming-  season. 


ALLAN  S.  BAIN  CO'S  NEW  WAREHOUSE 

The  Allan  S.  Bain  Co.  this  month   take  possession  of 

their  new  warehouse  at  150  Craig  St.  W..  Montreal,  with 

a  large  range  of  wholesale  dry  goods.    Mr.  Bain  has  been 

for   a   number   of  years   the    Canadian   manager   of   the 

Stewart    &    McDonald   Eport    Co.   of  Glasgow,    Scotland. 

who   have   closed   up   their   Canadian   warehouse,   and   is 

well   and   favorably  known  to  the  trade.     He  purchased 

the  Stewart  &  McDonald  stock  at  a  rate  on  the  dollar 

and   intends  carrying  on   the   business  of   wholesale   dry 

goods  jobbers,  etc. 

*         *         * 

ADVERTISING  HOUSE  IN  LARGER  QUARTERS 

The  Franklin  P.  Shutmvay  Company,  New  York,  have 
moved  to  larger  quarters  in  the  new  Dexter  Building,  453 
Washington  Street,  between  Winter  Street  and  Temple 
Place.  In  the  new  offices  this  advertising  agency  with  its 
successful  record  of  over  thirty  years  will  be  better  able 
than  ever  to  extend  a  well-balanced  service  to  their 
customers. 
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THOMPSON  LACE  &  VEILING  CO.'S  NEW  AND 
LARGER  QUARTERS 

As  already  noted  the  Thompson  Lace  &  Veiling  Co. 
are  moving  into  much  larger  and  more  convenient  prem- 
ises. This  is  the  second  time  in  four  years  of  business 
that  such  a  move  has  been  necessary.  This  firm  started 
business  on  the  1st  of  April,  1912,  at  76  Wellington  West. 
They  were  only  at  this  address  until  March  1st,  1913, 
when  their  rapidly  increasing  business  compelled  them  to 
seek  larger  premises,  which  they  found,  at  59  Wellington 
West.  For  three  years  their  business  has  continued  to 
m'ow  to  such  an  extent  that  they  are  again  compelled  to 
secure  more  accommodation  and  they  are  moving  to  111 
Wellington  West,  corner  of  York.  This  building  com- 
prises a  basement  and  three  flats,  and  has  2,400  square 
feet  of  floor  space,  so  that  it  may  be  expected  to  provide 
accommodation  for  some  time.  This  building  is  historic, 
and  was  put  up  when  Wellington  and  York  was  in  the 
fashionable  residential  section  of  Toronto.  It  has  been 
thoroughly  renovated  and  made  modern  in  every  respect. 
There  are  40  feet  of  show  windows  on  York  street,  which 
will  give  ample  room  for  the  display  of  their  large  and 
up-to-date  line  of  high  class  ladies'  novelties.  Be<rinnin°- 
with  one  traveler  in  1912  the  Thompson  Lace  &  Veiling 
Co..  now  have  ten  representatives  on  the  road,  traveling 
exclusively  with  their  lines  and  covering  the  Dominion 
from  coast  to  coast.  They  also  have  permanent  sample 
rooms  in  Vancouver  and  Montreal. 

@ 

DALE  WAX  FIGURE  CO.'S  WESTERN  AGENTS 
The  Dale  Wax  Figure  Co.,  Toronto,  have  appointed 
special  agents  in  Western  Canada  to  handle  their  goods 
and  these  will  carry  a  complete  line  of  samples  of  general 
display  fixtures.  These  are  as  follows:  Winnipeg,  Geo. 
F.  Campbell  Co..  246  Somerset  Block;  Regina:  Andrew 
W.  Murdison,  1809  Cornwall  St. 


LARGER  QUARTERS  FOR  REGENT  KNITTING  CO. 

The  Regent  Knitting  Co.,  Montreal,  is  moving  to 
larger  premises  at  1202  St.  Lawrence  Main,  in  order  to 
take  care  of  its  increased  orders. 


HATCH  ONE-BUTTON  UNION  SUITS 

Mr.  A.  F.  Zimmerman,  of  the  Zimmerman  Manufac- 
turing Company,  Hamilton,  says  that  "first  come,  first 
served,"  must  be  the  rule  with  their  Hatch  One-Button 
Union  Suits. 

The  Zimmerman  mill  is  very  busy  on  war  orders,  and 
the  available  raw  material  is  by  no  means  abundant.  The 
demand  for  the  Hatch  One-Button  Union  Suits  has  al- 
ready overtaken  the  supply.  The  Zimmerman  Company 
is  anxious  that  as  much  of  the  trade  as  possible  be  sup- 
plied, as  the  suits  are  good  sellers  and  every  suit  sold  this 
year  will  mean  that  its  wearer  will  recommend  it  to 
others.  That  means  bigger  sales  and  better  business  in 
the  future. 

Everything  possible  will  be  done  to  meet  the  require- 
ments, but  buyers  are  especially  requested  to  place  their 

orders  early. 

*  *         * 

LARGER  VAN  RAALTE  QUARTERS 

E.  and  Z.  Van  Raalte,  New  York,  the  well  known  veil 
house,   have   moved    to    larger   quarters   at    16th    and   5th 

Avenue  and  from  100.  5th  Avenue. 

#  *         * 

CHICAGO  OFFICE  FOR  RENFREW  MFG.  CO. 

F.  U.  Stearns  &  Co.,  selling  agents  for  Renfrew  Mfg. 
Co.,  and  Hansohoe  Mfg.  Co.,  have  opened  an  office  in  the 
Royal  Insurance  Building.  Chicago,  in  charge  of  Mr.  W. 
C.  Pptprpo". 


iMIMlM!M!MK!^5^Zr;i-^^I3TK  ?TMCTi2tiS^i3i^i^liLfl!lLL'li^  12 


THE  MACLEAN  PUBLISHING  COMPANY.  LIMITED 

JOHN  BAYNE  MACLEAN,  President.  H.  T.  HUNTER,  Vice-President. 

T.  B.  COSTAIN,  Managing  Editor 

Publishers  of  Dry  Goods  Review,  Hardware  and  Metal,  The  Financial  Post.  MneLean's  Magazine,  Farmer's 
Magazine,  Canadian  Grocer,  Men's  Wear  Review,  Printer  and  Publisher,  Bookseller  and  Stationer,  Canadian 
Machinery  and   Manufacturing   News,  The  Power  House,    The    Sanitary    Engineer.    Canadian     Foundryman, 

Marine   Engineering   of  Canada. 
Cable  address:   Macpubco,  Toronto;   Atabek,  London,  Eng. 
PUBLISHERS  OF 

THE  DRY  GOODS  REVIEW 

(ESTABLISHED   188S) 
F.  M.  Alexander,  Manager  H.  H.  Black.  Editor 

A.  B.  Caswell,  Montreal  Representative  Miss  L.  Dixon,  Associate  Editor 

F.  A.  Cockburn,  Toronto  Representative  Chas.  W.  Byers.  Associate  Editor 

S.  S.  Moore,  Ontario  Representative  Geo.  Pearson.  Associate  Editor. 

CHIEF    OFFICES. 

CANADA— Montreal.   701-702   Eastern   Townships   Bank    Building;   Toronto,   143-149  University  Ave.,   Telephone  Main  7324;  Winnipeg, 

31    Royal    Bank    Building,    Telephone    Garry   2313. 
GREAT    BRITAIN— London,    The    MaoLean    Company    of    Great    Britain,   Limited,   88  Fleet  Street,   E.C.     E.    J.    Dodd,    Director, 

Telephone   Central   12960.     Cable   Address:   Atabek,    London,    England. 
UNITED   STATES— New  York,   R.    B.   Huestis,  115  Broadway,   N.Y.,   Telephone   Rector  8971.     Chicago,    111.,    A.   H.    Byrne,   140   So. 

Dearborn  St.,  Room  607,  Telephone  Randolph  3234.    Boston,  C.    L.    Morton,   Room  733,    Old    South   Bldg.,    Telephone    Main   1024. 
SUBSCRIPTION   PRICE— Canada,   Great   Britain.   South   Africa    and    the   West    Indies,    $2    a    year;    United    States,    $2.50    a    year; 

Other   Countries,   $3   a  year;   Single   Copies.   10   cents.     Invariably   in    advance. 


117 


DRY'    GOODS    REVIEW 


TEMPORARY  STAGE  FOR  SPRING 
FASHION  SHOW 

(Continued   from  page  88) 
paxtment  to  have  at  least  one  act  showing 
children's   garments   on   living   models.      As 
most  of  your  audience  will  consist  of  mothers 
this  would  add  additional  business  to  store. 

Suitable  decorations  naturally  would  be 
taken  care  of  by  the  display  men.  Inasmuch 
as  the  show  will  cause  some  outlay  on  the 
part  of  the  management,  refreshments  should 
not  be  forgotten.  These  can  be  served  by 
maids  in  the  various  parts  of  the  store.  Ap- 
propriate music  by  orchestra  or  victrola  can 
also  be  supplied  and  introduced  throughout 
the  show  to  add  atmosphere  and  call  atten- 
tion to  a  musical  department  if  such  may  be 
the  case. 

To  cap  the  climax  and  to  hold  the  audi- 
ence to  the  last  minute  a  special  announce- 
ment might  be  made  to  this  effect : — That  a 
stunt  of  unusual  importance  would  be  ex- 
hibited as  the  last  and  closing  act  of  the  show 
and  for  this  act  a  living  model  could  be 
draped  with  material  without  cutting.  Also 
having  a  short  lecture  on  various  excelling 
points  of  various  patterns. 

In  draping  the  live  model  an  evening  gown 
of  some  kind  possibly  would  serve  the  pur- 
pose, using  ready  made  fancy  bodice  and  or- 
naments for  the  waist  and  sleeves.  This 
should  cause  unusual  interest  and  give  the 
store  much  publicity.  A  stunt  similar  to  this 
could  be  shown  in  show  window  previous  and 
during  days  of  show  at  a  stated  time. 


Here  is  a  case  where  the  entrance  to  the  floor  above  is  at  the  left 
inside  the  show  windows,  instead  of  cutting  off  the  space  on  the  out- 
side. This  is  a  case  where  the  upper  floor  was  used  by  the  store  itself 
and  there  would  be  no  objection  to  going  inside  between  the  show 
cases.    Designed  by  Taylor  Mfg.  Co. 


FOUNTAIN    AIR    BRUSH 

Model  A    Price  $20.00 

The  Standard   Air    Brush  of  the  World 

Show-Card    Writers    and    Window-Trimmers 
cannot  afford  to  be  without  one. 

Send  for  Catalogue  C  79. 

Thayer  &  Chandler,  Chicago 


LARGEST  MANUFACTURERS 

Artificial  Flowers.  Plants  and  Vines,  Window 
Decorations,  Japanese  and  Chinese  Decora- 
tions, Papier  Mache  Novelties.  Electric  Lis h ted 
Flower  Bushes.  Write  for  our  104  page  Cata- 
logue.   It's  free  for  the  asking. 

The  Botanical   Decorating  Company 

(Incorporated.) 
504  South  Fifth  Avenue.  Chicago,  111. 


!0CKgJ 


ATERSON 


LIMITED 

The  Wholesale  Millinery  and  Fancy  Dry  Goods 
House  of  the  Maritime  Provinces. 

MAIL  ORDERS  OUR  ESPECIAL  HOBBY 


ASSIGNEES  AGENTS,  LIMITED 

154   Simcoe   St.,    Toronto 


Assignments. 


Collections. 


Book-derjts  are  money  In  the  other 
man's  pocket.,  We  are  good  collectors 
of  past  flue  accounts — consult  us. 
Charges     moderate.      Phone    Adel.    919. 


Fitchburg  Horn  Goods  Co. 

Manufacturers   of 

HIGH-GRADE  HAIR  ORNAMENTS 

HORN  AND  CELLULOID  HAIR  PINS 

CELLULOID  BACK  COMBS 

SIDE  COMBS  AND  BARRETTES 

FITCHBURG.  MASS. 

Factory  and  Main  Office:   Fitchburg.  Mass. 


ATTENTION! 

Canadian  Window  Display  Managers 

SCHACK  flowers  are  undeniably  the  moat  econom- 
ical on  the  market— cost  Is  actually  one-half  of  the 
price  of  imported  flowers.  Write  for  our  seasonable 
FLOWER  BOOKS,  free  for  the  asking.  They 
contain  hundreds  of  ideas  for  window  and  interior 
displays. 

SCHACK    ARTIFICIAL    FLOWER   CO. 

1739   Milwaukee  Ave.      Phone  Humboldt  30 
CHICAGO.  ILL. 


AGENCIES  WANTED 

AGENCIES  WANTED— MONTREAL  AGENT 
open  for  agencies  for  dry  goods,  ladies'  and 
men's  wear  large  personal  connection  in 
Montreal,  Province  Quebec,  Maritime  Prov- 
inces. Very  best  testimonials  and  references. 
Address  Box  232,  Dry  Goods  Review,  702  East- 
ern  Townships  Bank   Bldg.,   Montreal. 


MANUFACTURERS'  AGENT.  COVERING 
Washington.  Oregon  and  Alaska,  desires  foot- 
wear; knitted  wear,  and  underwear  and  heavy 
clothing,  etc.,  lines  of  Canadian  manufacture 
for  British  Columbia.  Large  acquaintance  in 
the  territory.  Commission  basis.  Write  Box 
ISO,    Dry    Goods    Review. 

ASSISTANT  BUYER,  MILLINERY  DEPART- 

ment,    one    of    Canada's    largest    stores.      Must 
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be    young    and    experienced.       References    re- 
quired.     Box    170,   Dry   Goods    Review. 


QUEBEC  CITY  DRY  GOODS  AGENT.  HAV- 

ing  large  sample  room  and  established  con- 
nection amongst  the  best  retail  trade,  open 
for  good  lines  on  commission  basis.  Reply 
Bos    ITo,   Dry   Goods   Review. 
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Did  You  Read 
This  Number? 


If  This  is  the  last  page  of  what  we  consider  a  useful  and 
interesting  issue,  and  we  hope  that  you  have  read  this  issue 
from  cover  to  cover.    It  is  worth  while. 

If  If  you  are  interested  in  buying  dry  goods  and  kindred 
lines  it  would  pay  you  to  make  a  habit  of  reading  it  regu- 
larly. Read  not  only  the  interesting  articles  and  style  fore- 
casts prepared  for  your  benefit,  but  the  advertisements, 
which  also  have  a  message  for  you  and  contain  a  lot  of  news 
and  information  that  is  very  often  unattainable  elsewhere. 

If  See  that  your  department  heads  read  it  regularly.  It  will 
increase  their  efficiency. 

If  You  will  find  the  advertisers  in  this  paper  are  ready  and 
able  to  give  you  a  superior  service.  The  manufacturers 
and  wholesalers  using  this  paper  appreciate  your  business. 
That  is  why  their  advertisements  are  here,  knowing  that  you, 
as  a  live  dealer,  would  read  a  live  trade  paper. 

If  Start  with  this  issue  and  read  the  advertisements.  It  is 
worth  while,  and  when  answering  any  advertisement  sav  that 
you  saw  it  in  DRY  GOODS  REVIEW.  Outside  of  the 
service  you  will  do  us,  the  advertiser  likes  to  know  that  his 
advertisements  are  being  read. 

DRY  GOODS  REVIEW 

143  University  Ave.         Toronto,  Ont. 
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28  "Service     'Branches  Throughou 
Canada. 


hOMlNlOly    Canadian   Consolidated 

Rubber  Co.,  Limited 


vU&BER  SYSTE* 


MONTREAL,  P.Q. 


Our  1916  Catalogue 

OF 

DOMINION 
RAINCOATS 

Is  Now  On  the  Press 


MAY  WE  SEND  YOU  A  COPY? 


It  contains  illustrations  of  all  the  latest  style 

creations,  and  also  tells  about  the 

wonderful  new  T.P.  SEAM 


Canadian  Consolidated 

Rubber  Co.,  Limited 

DOMINION  1         Montreal  p.q.         (  DOMINION 


"BBER  SYSI^£2  SIBBER  SYSTE* 


28  "Service     Branches  Throughout 
Canada. 
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You  don't  worry 
about  selling  —  the 
big  magazine  and 
newspaper  advertis- 
ing to  be  run  during 
1916  will  create  a  big 
sale  for 

Color  ite 

COLORS  OLD  AND  NEW  STRAW  HATS 

Nothing  better  to  color  old  and 
new  straw  hats,  satin,  silk  and 
canvas  slippers,  and  fine  for 
basketry. 

Easily  applied,  dries  in  30  min- 
utes and  sells  like  sixty. 

Nearly  every  wholesale  druggist 
in  the  United  States  and  Canada 
sells  Colorite. 

Order   this    Assortment   from 
Your  Nearest  Jobber  To-day 


Special  Sample 

$6.00  Assortment 

This 

assortment    consists    of    three    dozen 

bottl 

as  of  Colorite, 

as  follows: 

8  Bottles  Jet  Black 
:;        "        Navy   Blue 
2        "        Brown 
2        •'        Violet 
2        "        Cerise 
2        "        Yellow 
2       "       Natural 

4  Bottles  Dull  Black 
3        "       Cadet  Blue 
2       "       Cardinal  Red 
Burnt  Straw 
2       "        Lavender 
2        "        Sage  Green 

Nearly  50,000,000  people  will  read 
Colorite  advertisements  in  the 

Saturday  Evening  Post 
Ladies'  Home  Journal 
Delineator         Designer 
Woman's  Magazine 
Scores  of  Sunday  Newspapers,  etc. 

You  get  the  benefit.  A  full  supply  of 
attractive  store  advertising  material,  dis- 
play stands,  window  cards,  etc..  with  each 
$6.00  assortment. 

Manufactured  by 

Carpenter-Morton    Company 

Established    1840 


77  Sudbury  St. 


Boston,  Mass. 


Canadian  Distributors:  A.  Ramsay  &  Son  Co. .Montreal 
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ASTER 


MARCH 
•19  16 


THE  MACLEAN  PUBLISHING   COMPANY  LIMITED 


PUBLICATION    OFFICE 


143-153    UNIVERSITY    AVENUE.    TORONTO 
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HORROCKSES 
FLANNELETTES 


Made   by    the   Manufacturers 

of  the  celebrated 

LONGCLOTHS,  TWILLS  and  SHEETINGS 


Are  made  from 
Carefully  Selected  COTTON 


The  nap  is  short  and  close. 

No  injurious  chemicals  are  used. 

Quality, designs  and  colourings  are  unequalled. 

If  purchasers  of  this  useful  material  for  Under- 
wear all  the  year  round  would  buy  THE  BEST 
ENGLISH  MAKE,  they  would  appreciate  the 
comfort  and  durability  which  inferior  qualities 
of  Flannelette  do  not  possess. 


See  the  name 

ANNUAL  SALE 

"HORROCKSES" 

upwards  of 

on  the  selvedge 

TEN  MILLION 

every  two  yards 

Yards 

Horrockses,  Crewdson  &  Co.,  Limited 

Manchester  and  London,  England 

AGENT  FOR  CANADA:-Mr.  John  E.  Ritchie  417  King's  Hall  Chambers, 
St.  Catherine  Street  West,  Montreal 
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Don't  Let  Higher  Prices 

Catch  You  With  Short  Stocks 


We  advise  you  to  buy  now  and  protect  yourself  while  we  still 
can  give  you  a  large  stock  and  variety  to  choose  from,  and  also 
the  benefit  of  low  prices. 

We  particularly  direct  your  attention  to  the  following  lines, 
which,  owing  to  various  business  conditions,  such  as  scarcity  of 
labor,  dye  stuffs,  and  raw  materials,  we  will  not  be  able  to  repeat 
at  anything  like  present  prices. 

Our  Woollen  Department  has  a  good  assortment  of  Ladies' 
Coatings  in  all  the  newest  weaves,  specially  the  large  checks  in 
black  and  white,  and  fancy  colors,  that  are  so  popular  for  Spring 
and  Summer  skirts,  as  well  as  coats. 

We  are  doing  a  large  trade  in  the  Summer  Evening  Wraps 
that  we  control,  such  as  Cordurex,  Avenue,  Scintilla,  and  we  are 
also  doing  a  large  business  in  Belfast  Canvas. 

Our  House -Furnishing  Department  has  a  splendid  range  of 
seamed  and  seamless  Tapestry  Squares,  seamed  Brussels,  Ax- 
minsters  and  Wiltons,  in  all  the  latest  and  most  novel  designs, 
and  in  the  best  qualities  made;  also  Stair  Carpets,  and  a  fine 
range  of  mats.  We  can  also  give  you  a  complete  range  of  quilts, 
blankets,  and  comforters,  Canadian  Floor  Oilcloths  and  Lino- 
leums; in  fact,  everything  pertaining  to  the  decoration  of  the 
floors  can  be  had  in  our  Carpet  Department. 

Our  Silk  Department  reports  large  sales  in  the  following 
lines — Black  and  Colored  Chiffon  Taffetas,  Black  Velveteens, 
Colored  Failles,  and  Crepe  de  Chines  in  all  the  leading  shades; 
also  Georgette  Crepes  and  Ninons. 

We  also  have  a  new  line  of  the  well-known  Priestley s'  Dress 
Goods.  "Priestleys'  Scotch  Braemars,"  a  tweed  effect  in  browns 
and  greys.  This  is  the  latest  and  most  fashionable  novelty  for 
Spring  and  Summer  wear. 

Our  Travellers  will  be  glad  to  call  on  you  with  a  full  range 
of  samples,  or  you  can  write  us  direct. 


Greenshields  Limited 

17  Victoria   Square,   Montreal 
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m^nrisri's 

TALCUMS 

"pOR  a  generation  Mennen's  Bomted  has  been  the  standard  of  purity  and 
"  safety  in  a  Talcum  Powder  and  has  merited  the  endorsement  of  thousands 
of  doctors,  mothers  and  nurses.  The  demand  for  Mennen's  is  universal.  It 
is  extensively  advertised,  and  you  will  find  that  the  mere  display  of  these 
Talcums  in  your  store  is  sufficient  to  "make  a  sale." 

Selling  Agents — Harold  F.Ritchie  Co.,  McCaul  St.,  Toronto 
Made  in  Canada  by  Gerhard  Mennen  Chemical  Co.,  Montreal 


Mennen's 

Borated 

Talcum 


Mennen's 

Violet 

Talcum 

Mennen's 
Sen  Yang 
Powder 


Mennen's 
Narangia 
Talcum 


I  Mennen's 
Talcum 
for  Men 


WILL  P.  WHITE,  LTD. 

Manufacturers'  Agents  and  Importers 


TORONTO 
65  Simcoe  Street 


MONTREAL 
525  St.  Paul  Street 


SOLE  AGENTS 


Luke  Turner  &  Co.,  Leicester,  Eng.— Garter  Elastics,  Webbings  and  Belt- 
ings.    Gold   Label   and   Silver   Label    (Registered)    Qualities. 

J.    Bonas    &    Son,    Derby,    England— Tapes,    Stay    Bindings. 

Rosenwald  Bros.,  London,  England— Coiffuretta,  Tidy-Wear  and  Silk  Hair- 
Nets,   Can. -Anglo  Brand   Dress  and   Garment  Shields. 

George   Goodman,    Ltd.,    Birmingham,    England— Safety   Pins,   Hairpins,   etc. 

Morris  &  Yeomans,  Redditch.  England— Needles,  Needle  Cases,  Crochet 
Hooks,    Hatpins,   etc. 

Donisthorpe    &    Co.,    Leicester,    England— Wool    Mendings. 

Howard  Wall,  Ltd.,  London,  England— Dean's  Tape  Measures,  Corset 
Fasteners,   Babies'   Bootees  and   Shoes. 

Coloniai  Weaving  Co.,  Peterboro,  Canada— Beltings,  Feather  Stitch  Braids 
and    Embroidery   Trimmings. 

F.    Bapterosses  &   Cie. ,    Paris,    Fiance — Agate   Buttons. 

Societe  Francaise  de  Cotton  a  Condre,  Paris,  France— C.  B.  Mendings, 
Embroidery    and    Crochet    Cottons. 

Henry    Myer   Thread    Co.,    Chicago,    111.— Subsilk    and    Mercerized   Threads. 

Western  Thread   Co.,   Elgin.    111. — .Tapsilk   Mending  and   Embroidery  Cottons. 

Rudolph  Liebmann  Mfg.  Co.,  Newark,  N.J. —Metal  and  Celluloid  Dress 
Buttons. 

Schott   Bros.— Button    Moulds,    Schott's   and    Diraco    Machines. 

The   Winwal  Co.— Buttons  that  can  be   cohered  by  hand. 

PEARL,   BUTTONS 

English,    French    and    Japanese. 

JAPANESE    HAIR    AND    TOOTH    BRUSHES 

TnE    WELL-WORTH   BINDING   BRAID 

Made   from    selected    Twist. 

THE   "GLOBE"  BOOTLACE   CABINET 

"GIVEASE"   COLLAR   SUPPORTS 

Made   in   England. 
"SURESTAY"    DOME    FASTENERS 

Manufactured   in   Spain   and  U.S.A. 

MANUFACTURERS   AND    WHOLESALE    TRADE    ONLY 
SUPPLIED. 


Australian  Trade 

Are  You  Interested? 

If  so,  'Uhe  Draper  of  Jluslralasia  (published 
monthly)  can  provide  you  with  much  valuable 
trade  information.  It  is  the  organ  of  the  drapery 
and  kindred  trades  of  the  Antipodes,  and  is 
subscribed  for  by  all  the  leading  firms  in  Australia 
and  New  Zealand. 

Subscription     $2.50     Mailed  Free 

Specimen  Copy  ivill  be  supplied  on  application 


Advertising  rates  may  be  obtained  and  space 
secured  by  communicating  with  our  London  Office, 
71    Qyeen  St.  E.C. 


Publishing  Offices  : 


Melbourne, 

Sydney, 

London, 


Fink's  Buildings 

Post  Office  Chambers 

71  Queen  St.,  E.C. 
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Regarding  a  Good  Spring 

Business 


Department  A 
White  and  Grey  Cottons, 
Drills,  Ducks,  Canton  Flan- 
nels, Sheetings  and  Pillow 
Cottons,  Cotton  and  .lute 
Rags,  Cotton  Warps  and 
Twines,  Waddings,  Horse 
Blankets  and  Carriage  Dust- 
ers. 

Department  B 
Apron      Ginghams,      Tickings 
Colored    Shirting's,   Saxonies, 
Flettes   and    Printed    Wrap- 
perettes. 

Department  C 

Woollens    and     Tailors'    Trim- 
mings. 

Department  D 
Dress    Goods,    Linings,    Wash  - 

Goods  and  Silks. 


Department  E 

-Men's     Furnishings    and     Luin 
In!  men  's  Clothing. 

Department  H 
Laces,    Embroideries,   Ribbons, 
Dress  Trimmings,  Silk,   Cot 
ton,  and  Linen  Threads,   Wo 
mm  's  Fancy  Smallwear. 

Department  M 

Women's    Furnishings,    Linens 
and   Towellings. 

Department  S 
Smallwares,      F  a  n  <■  y     Goods, 
Novelties,     Stationery     and 
Wool  Yarns, 

Department  T 
House     Furnishings,    Blankets, 
Carpets,  Oilcloths  and  Lino- 
leums. 


ou: 


UR  efforts,  redoubled  in  view  of  condi- 
ions,  have  put  us  in  a  position  to  offer 
our  customers  every  attainable  advantage  in 
buying  for  the  Spring. 

Looking  forward  to  an  excellent  demand  for 
Spring  we  have  purchased  much  more  heav- 
ily than  ever  before  and  our  endeaver  now  is 
to  secure  an  opportunity  of  demonstrating, 
either  through  our  travellers  or  in  our  ware- 
house, our  ability  to  serve  you  to  your 
entire  satisfaction. 


-a- 


JOHN  M.  GARLAND,  SON  &  CO.,  LIMITED 

Ottawa,  Canada 
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When  buying  Hosiery 
ask  for 

HAWLEY'S 
"HYGIENIC  BLACK 

There  is  no  better 
Dye  in  the  World. 

Every  Pair 

Warranted  Fast 
toAAfoshing,  Hard  Wear 
and  Perspiration. 

Works  -  Hinckley,  Enplane/. 


» 


THE  McKINLEY  EDITION  OF 
TEN  CENT  MUSIC 

will   always  hold    first    place    as  an  Edition   of 
Standard,  Classic  and  Teaching  Music 

as  an  established  demand  for  this  line  of  Music 
exists  throughout  the  United  States  and  Canada. 
It  meets  the  requirements  of  the  Teacher,  Student 
and  the  Accomplished  Musician. 
It  has  proved  itself  to  thousands  of  dealers  to  be 
the  best  foundation  for  a  sheet  music  department. 
Every  copy  of  The  McKinley  Edition  sold  means 
a  profit  of  over  200  per  cent,  to  the  dealer. 
The  McKinley  Edition  (Revised  for  Canadian 
Trade)  conforms  in  every  detail  with  Canadian 
copyright  laws. 

A  great  advantage  to  the  merchant  as  a  "Trade 
Brin?er"  is  the  catalogues  bearing  the  dealer's 
imprint  which  are  supplied  with  this  Edition. 
These  catalogues  will  attract  more  customers  to 
your  store  than  any  other  medium  you  could 
employ. 

Write  vs  for  samples  and  particulars  to-day. 

McKINLEY  MUSIC  CO. 

The  Largest  "Exclusively  <*heet  Music  House" 
in  the  World 

CHICAGO:  1501-15  EAST  FIFTY-FIFTH  ST. 

NEW  YORK  CITY:   80  FIFTH  AVENUE 


TRADE 


|s-l  A  R  K 


If  you  have  been  putting  up  with  the  inconvenience  of  the 
ordinary  pin  ticket— the  jabbing  of  the  fingers  :  the  tearing  of 
expensive  fabrics — then  it  is  time  you  tried  out  Noesting. 

NOESTING    (Rounded  Point)    PIN  TICKETS 

have  done  away  with  all  this,  as  hundreds  of  Canadian  merchants 
who  use  them  can  testify.  They're  safe,  humane,  profitable — and 
cost  no  more  than  the  old-fashioned  kind.  So  why  not  have 
Noesting  ?     Order  from  your  jobber  or  direct  from  us. 

The    COPP,    CLARK    CO.,    Limited 

495-517  WELLINGTON  STREET  WEST.  TORONTO 


How  Much 


EXTRA   MONEY 

arc  you  in  need  of  right  now?  Is  the  income  sufficient 
to  meet  your  requirements  and  allow  you  to  take  in  a 
few   little'  luxuries   of  life? 

If  it  isn't  and  you  have.  say.  two  or  three  hours  daily 
that  you  can  spare,  we'll  tell  you  how  to  add  to  your 
weekly  earnings  any  reasonable  amount  of  money,  Say 
on  your  "Post  Card" — "Please  send  me  full  particulars 
of  your  money-making  plan  for  spare  time  workers.'' 

The   Maclean    Publishing    Co.,  Ltd. 

143-153  University  Ave.     -   TORONTO,   CANADA 
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STYLES  OF  1916  FAVOR 
ENGLISH  MOHAIR 

English  Mohair  leads  all  fabrics 
in  popularity  for  1916  because 
of  its  peculiar  adaptability  to 
present  modes. 

It  is  self-distending — a  big  fea- 
ture in  creating  the  flares, 
ripples,  full  sleeves  and  bouffant 
effects  of  the  stylish  silhouette. 

English  Mohair  means  fashion- 
able models  without  artifical 
distension. 

This  is  a  big  point  in  favor  of 
Mohair  with  the  woman  who 
does  her  own  sewing,  and  whose 
purchases  mean  your  fabric 
department  profits. 

B.D.A.  means  Mohair  of  maxi- 
mum   merit. 

In  all  fashionable  shades,  colors 
and   color   combinations. 

THE  BRADFORD  DYERS 
ASSOCIATION,  LTD. 

of  Bradford,  England 

American  Bureau:    239  West  39th  St.,  New  York 
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Old  Bleach  Linens  will 
give  your  EASTER  trim 
an  added  attractiveness 


The  beautiful  snowy  whiteness  and  soft, 
Long-wearing  texture  of  these  high-grade 
Irish  linens  will  appeal  to  every  house- 
wife. 

Old  Bleach  linens  are  finished  in  the 
old-fashioned  way,  without  the  use  of 
chemicals,  hence  their  silky  softness  and 
unequalled  wearing  qualities. 

Try  the  pulling  power  of  an  "Old  Bleach" 
display. 

R.  H.  COSBIE,   LIMITED 


IRISH  LINEN  AGENCY 

30  WELLINGTON  STREET  WEST, 


TORONTO 
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For  better  linen  sales 

feature 
LiddelPs  Irish  Linens 

— the  daintiest  napery  for  the 
household. 

Their  snowy  whiteness,  de- 
lightfully soft  finish,  and 
strong  wear-resisting  qualities 
will  make  a  winning  appeal  to 
the  housewife. 

LiddelPs  Linens  will  give  add- 
ed tone  to  your  linen  trim. 

R.  H.  Cosbie,  Limited 

IRISH  LINEN  AGENCY 
30  Wellington  St.  W.      Toronto 
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BATTING 


NORTH    STAR,    CRESCENT 
and  PEARL 

These  brands  represent  the 
batting  that  your  customers 
want. 

They're  made  from  long  staple 
cotton,  white  as  snow,  lofty, 
soft  and  elastic. 

They  come  in  big  batts  that 
open  out  into  strong  sheets  of 
even  thickness. 

It  pays  you  to  sell  these  brands. 


Order  of  your  Wholesaler, 
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GOVERNMENT 


SHEETINGS 

PERFECTLY    PURE   AND   PERFECTLY  SHRUNK 
The  Truth  About  the  Sheetings  G.S. 

The  cloth  is  perfectly  pure  and  is   perfectly  shrunk  and   however 

often  washed  will  remain  the  original  width  till  worn  out. 

The  manufacturers  helieve  this  is  the  only  sheeting  at   the  price 

which  is  thoroughly  shrunk  and  pure. 

The  wearing  qualities  of  a  sheeting  are  determined  by  the  quality 

and  quantity  of  cotton  or  linen  material  it  is  compose.!  of  and  not 

of  the  starch  or  china  clay  used  to  give  it  an  appearance  altogether 

illusory.     These  substances  generally  disappear  after  once  washing, 

leaving  a  narrower  rag-like  article. 

If  you  buy  the  G.S.  Sheeting  (Government  Standard),  protected  by 

the  registered  trade-mark,  you  get  a  sheeting  that  is  always  the  same 

to-day,  to-morrow,  and  all  days. 

Cheapness  and  low  prices  are  seldom  synonymous  with  good  value' 

or  comfort. 

G.T.S.  TWILL  SHEETINGS 

Perfectly    Honest    and    Pure,     and    Made    at    the    Same   Mills 
See  the  Trade-Mark  on  every  piece 


ROCHETTE 


FLANNELETTE     SHEETINGS 


These  flannelette  sheetings  are  the  finest  ever 
offered  to  buyers  in  Canada  or  elsewhere. 
Also  the  production  of  the  same  well-known 
British  Firm  of  Manufacturers. 


Names    of   Wholesale    Houses    stocking    G.S.,  G.T.S.  and  Rochecte  Sheetings  can  be   had 

from  the  Manufacturers'  Agents: — 


TORONTO 

A.  H.  Park,  77  York  Street 

MONTREAL 
W.  E.  Rhodes,  33  St.  Nicholas  Street 


VANCOUVER 
W.  James,  P.O.  Box  447 

QUEBEC 
E.  Hamel,  66  Rue  de  L'Eglise 
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HOSIERY  AND  GLOVES 


Play-Proof!  | 

The  hardest  play  does  not  wear     i 
through  the  triple  knit  knees  and 
Irish    linen    reinforced    heels   and 
toes  of 

Reinforced    Hosiery  I 


1/1   Rib  Cashmere 

Heavy,   Durable — Seamless 
Sizes  6  to  10 — to  retail  50c. 


UhsurpassedForColor  and  Durability 


YOU  CAN  BEAT  A  DRUM, 
BUT  YOU  CAN'T  BEAT  OUR 

DRUMMER    BOY   HOSE 

2/1  Rib— Black  Cotton 
6  to  10— from  $1.80  to  $2.25 


Our  Stock  is  Extensive— Well  Selected.  Best 
Values  Procurable. 

We  think  we  have  what  you  want.  To 
particularize  would  fill  this  issue  of  the  D.G.R. 
Write  for  particulars,  or  inspect  samples  in 
the  hands  of  our  Travellers. 

Infants'  Sox 

LISLE  COTTON  SILK 

We  are  showing  a  large  and  specially  selected   range 
including  the  famous 

"CUTIES" 

Best  Made,  no  seams,  made  from  selected  yarns,  under 
ideal  conditions  in  sanitary  workrooms. 
Sizes  4  to  8V2. 


R150         1.10   Plain   Cotton    in    Black.    White,    Tan. 

Sky.  Pink. 
AT140     1.15  Plain   Cotton    in    Black,    Tan,    White, 

Sky,  Pink. 
R160         1.25  Plain  Lisle  in  Black,  White,  Tan. 
AT100      1.35  White    Cotton    with    Blue    and    Pink 

Stripe  Tops. 

ATI  10       1.65  White  Lisle  with  Sky,  and  Pink  turn- 
over tops. 

AT150      1.80  Plain  White  Lisle 
AT120      2.00  White  Silk  Lisle  with  Sky  and  Pink 
turnover  tops. 
2.00  White  Silk  Lisle  with  Navy.  Green  and 

Red  Stripe  turnover  tops. 
2.00  White  Silk  Lisle  with  heavy  Red.  Navy 
and  Green  Band  with  plain  white  turn- 
over tops. 

2.10  White  Silk   Lisle  with  Sky.  Pink  and 

Black  Stripe  turnover  tops. 
2. 10   White    Silk    Lisle    with    Plaid    Stripe 

Tops. 
3.50  White  Silk  with  assorted  Sky.  Pink  and 

Brown  Stripe  turnover  tops. 

Also  range   of  white,    black,    tan,   sky. 

pink,  lace  and  embroidered  infants'  sox. 

Children's  Waists 

Nazareth    }  (    Amazon 

White  >    Or  <     Natural 

Assorted     )  (    Solid  Sizes 

to  retail  at  25c. 


VH3 
VH5 

YII4 
VH6 
VH7 


The  W.  R.  BROCK  COMPANY  (Limited) 

TORONTO 
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READERS'  INQUIRIES  WE  HAVE  ANSWERED     j 

Just  a  Few  Samples  of  the  Directions  in   Which  the  Service  Department  of  The 
Review  Furnished  Information  to  its  Readers  During  the 

Past  Month 

WHEN  you  become  a  subscriber  to  "The  Review"  this  is  part  of  the  service  you  buy.  Every  day  "The 
Review"  receives  letters  from  subscribers  stating  that  they  want  to  secure  certain  goods  but  do  not 
know  where  they  can  be  procured.  We  have  facilities  for  procuring  information  about  new  goods, 
novelty  lines,  etc.,  and  our  Service  Department  is  at  your  disposal  at  all  times.  We  are  glad  to  be  of  any 
possible  assistance  to  our  readers,  and  requests  for  information  are  most  welcome.  Cut  out  the  coupon 
below  and  use  it  when  you  would  like  us  to  give  you  information.  The  following  are  a  few  of  the  inquiries 
received  and  answered  during  the  past  month : 


REMNANTS 

Petites,  Newfovndland. — Where  can  I  pro- 
cure pound  goods  and  remnants  of  tweeds, 
serges,  calicoes,  cottons,  percales,  mis-print  or 
soiled  cotton,  etc  J 

Answer. — The  Bachrack  Co.,  56  Bay  St., 
Toronto. 


"FOOTWARMER"  HOSIERY 

Yarmouth,  N.S. — Will  you  kindly  advise  us 
who  are  the  manufacturers  of  "Footwarmer" 
Hosiery  ? 

Answer — E.  M.  Townsend  &  Co.,  345  Broad- 
way, New  York  City. 


CHAMOISETTE  GLOVES 

Kincardine,  Ont. — We  understand  there  is  a 
firm  in  Quebec  manufacturing  chamoisette 
gloves.  We  are  unable  to  locate  them.  Kindly 
give  us  the  information. 

Answer. — Acme  Glove  Co.,  Montreal. 


POWER  KNITTING  MACHINE 

South  Porcupine,  Ont. — Where  can  we  get  a 
large  power  knitting  machine  to  knit  sox? 

Answer. — Harley  Kay  Knitting  Machine  Co., 
Georgetown,  Ont. 


SUN  FAST  CRETONNE 

Milverlon,  Ont. — Could  you  give  us  the  name 
of  the  manufacturer  or  jobber  of  what  is  called 
Sun  Fast  Cretonne f 

Answer — Daly  &  Morin,  Montreal;  George 
II.  Ilees,  Tornt'o. 


WA  TER PROOF  STOCKINGS 

Renfrew,  Ont. — We  have  an  inquiry  for 
"waterproof"  stockings.  Would  you  be  good 
enough  to  get  us  in  touch  with  the  makers  or 
agents  quickly  t 

Answer — Waterproof  Stockings,  Limited,  2 
Manning  Arcade  Annex,  Toronto. 


HELPS  IN  ADVERTISING 

Humboldt,  Sask. — Where  can  I  procure  cuts 
as  per  copy  enclosed.  Also  name  of  advertising 
concerns  in  New  York  who  make  contracts  for 
writing  up  ads.? 

Answer-  -The  simplest  way  is  to  paste  them 
on  a  piece  of  white  cardboard  leaving  a  little 
room  between  each,  and  send  them  to  an  en- 
graver in  Saskatoon  or  Regina  and  have  them 
made  up  as  one  cut. 

New   York  firms:    J.  A.   Westermann;   The 

Winder  Service. 
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For  Subscribers 


INFORMATION  WANTED 


PLEASE  TELL  ME  WHERE  I   CAN   PROCURE 


DRY     GOODS    REVIEW 


2Tf)e  Hates*  in  $ari£= 
TOje  IMP  Puttie 


This  is  the  nor  silhouette,  the  hip  bustle  that  is  the  newest  feature  of 
the  Paris  openings.  It  looks  extreme,  and  is  so  much  so  that  the  question 
that  rashes  to  the  lips  is:  Will  we  irear  it?  Hat  the  sheath  shirt  and  the 
peg-top  looked  jnst  as  extreme,  and  yet  they  were  styles  everybody  wore. 
Tins  is  tht  farthingale  outline,  and  taken  in  connection  with  some  of  the 
advanced  ideas  in  neckwear  ana  millinery,  it  would  look  cs  though  the 
fashion  creators  were  harking  back  to  the  days  of  Elizabeth,  a  d  Anne  of 
Austria. 
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WISEST  BUYING  POLICY  OF  THE  HOUR 

To  Stock  Heavily  at  Present  High  Prices  or  Not?  —  Symposium    of    Views    From    All 
Classes  Favors  Covering  Oneself  Up  to  Early  Spring  of  1917  —  Where 
Lessened  Demand  or  Substitutes  Will  Tone  Down  Orders 


"There  is  a  tide  in  the  affairs  of  men. 
That  taken  at  the  flood  leads  on  to  fortune." 

Y>i  know  tiie  rest.  The  idea  has  recurred  frequently 
t  i  us  the  past  few  weeks  in  being  conducted  through 
a  number  of  dry  goods  stores  in  Canada,  and  shown 
the  stock  rooms  where  shelves  are  bulging  with  blankets, 
linens,  hosiery,  underwear  and  all  those  other  much-to-be- 
desired  lines  of  merchandise  that  threaten  a  fond  fare- 
well to  US  one  of  these  days. 

"Enough  there  to  la-t  a  year,''  one  will  exclaim,  or  it 
may  be  for  the  next  two  years,  and  all  of  it  bought  at 
"1915  Delivery  Prices." 

Yes.  they  are  in  good  shape,  these  merchants  with  their 
ivd   grasp  of  probabilities  and  long  purse — or  credit. 

But  for  the  others.  "If  only,"  it  is  remarked  with  a 
sigh:  "if  only  our  foresight  were  as  good  as  our  hind- 
i." 

The  former  says:  "Yes,  I  have  enough  to  keep  me 
going  and  am  merely  filling  in  now.  In  a  great  many 
cases  1  am  selling  goods  now  at  less  than  I  can  buy  them 
for,  but  this,  of  course,  will  not  be  kept  up  indefinitely. 
Sonic  travelers  are  offering  to  buy  back  lines  they  sold 
me  last  year  at  a  big  advance." 

Which  is  not  an  unusual  experience.  But  the  others? 
Those  who  held  out  against  all  warnings  and  urgings  to 
buy,  or  who  felt  they  could  not  tie  themselves  up  with  too 
much  stock. — what  should  be  their  policy  now? 

SHOULD  THEY  HOLD  BACK  NOW? 

There  are  many  firmly  of  the  opinion  that  as  they  lost 
their  1915  chance  that  it  would  be  tolly  to  buy  on  a  mar- 
ket so  high  as  the  present;  that  they  should  "trust"  to 
goods  going  no  higher;  even  dropping  within  the  next 
year.  Any  other  course,  they  hold,  is  an  unwarranted 
gamble. 

In  the  main  The  Review-  believes  they  are  mistaken, 
and   that — failing  to  reap  a   harvest   from  last   year's  op- 


portunities, in  fairly  ample  stocks,  in  more  satisfied  cus- 
tomers, and  in  better  profits — they  are  destined  to  make 
a  second  mistake  in  the  year  1910  by  holding  bark  again. 
In  reaching  this  decision  we  have  consulted  manufactur- 
ers, jobbers  and  a  number  of  men  in  retail,  who  are  known 
ordinarily   as   shrewd   buyers. 

NO  DROP  IN  PRICES  FOR  A  YEAR 

One  apprehension  of  the  retailer  who  has  light  stocks 
now,  they  would  all  dispel,  namely,  that  the  present  high 
prices  have  reached  the  zenith.  They  unite  in  holding 
that  serges  will  lie  higher  still,  and  woolen  hosiery,  and 
linens,  and  colored  cottons,  and  notion.-,  and  carpets, — 
and  many,  many  more  essential  merchandise  lines.  In 
brief,  their  advice  in  so  far  as  all  agree  is: 

STOCK  UP  NOW  ON  STAPLE  LINES 

See  to  it  that  you  stock  up  sufficiently — in  staple 
lines — to  inert  your  requirements  until  February,  or 
perhaps  the  Spring  of  1917.  Beyond  that  it  prob- 
ably is  unwise  to  tafo  a  chance. 

It  should  be  noted  that  "staple"  is  used  as  the  oppo- 
site of  "novelties";  that  "requirements"  in  some  lines 
may  be  reduced  below  normal  owing  to  the  excessive 
prices,  and  thirdly  that  this  advice  presupposes  no  drop 
i:i  prices  for  at  leas!  a  year  to  come,  but  the  reverse. 

BUYING  FOR  1917  SPRING  CATALOGUES 

To  make  these  points  more  (dear  we  will  quote  a  nuiii- 
'  ei  of  opinions  secured.  One  came  from  one  of  the  lar- 
gest department  stores  in  Canada.  The  most  significant 
part  of  it  was: 

"On i-  buyers  are  stocking  n)>  at  present  prices  to 
/?'//  the  demands  for  our  catalogue  goods  as  required 

for  tin   Spring  mid  Summer  of  1917." 

What  does  this  mean?  Simply  that  the  best  informa- 
tion obtainable  by  this  house  with  its  buying  offices  in 
ITew  York,  London  and  Paris,  is  that  at   present  prices  it 
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can  afford  to  contract  for  goods  that  must  compete,  in 
the  "white  light"  of  catalogue  publicity,  with  anything 
that  can  be  picked  up  in  the  markets  of  the  world  one 
year  from  now, — even  if  Germany's  financial  or  commis- 
sariat foundations  should  collapse,  and  the  war  cease  in 
a  few  months. 

"No,"  they  point  out,  "You  cannot  judge  by  other 
wars  when  prices  take  a  slump  on  the  suspension  of  hos- 
tilities. Their  factories  were  piling  up  reserve  stocks: 
now.  with  the  tens  of  millions  in  the  warring  armies,  and 
the  colossal  call  for  munitions,  the  demands  even  of  the 
moment  for  merchandise  cannot  be  supplied.  At  the 
war's  close  there  will  be  no  surplus.  Not  only  does  this 
apply  to  manufactured  goods,  but  to  raw  materials,  such 
as  wool  and  yarns.  Moreover,  even  the  machinery  of 
some  of  the  largest  world  factories  are  demolished.  And 
once  again,  a  new  standard  of  prices,  in  all  likelihood,  has 
been  fixed  for  labor  in  Europe,  that  will  long  outlast  the 
war. 

"No,  matters  cannot  readjust  themselves  until  many 
months,  a  year,  in  some  cases  two  years,  after  peace  is 
signed." 

The  Review  desires  to  quote  another  significant  state- 
ment from  a  big  store:  "In  a  certain  department  where 
$90,000  is  spent  on  stock  annually,  we  have  already 
bought  double  the  amount  we  ordinarily  have  at  this 
time,  and  are  still  buying." 

WHERE  DEMAND  WILL  DROP 

But,  it  is  wise  to  consider  the  question  of  require- 
ments: dependent  on  readjustments  due  to  substitution 
and  excessively  high  prices.  If  a  piece  of  woolen  fabric 
costs  $2.75,  or  $3.50  in  place  of  $1.50  will  as  much  be 
bought  ? 

Said  a  buyer  in  another  large  Canadian  store:  "With 
blankets  up  50  per  cent,  and  more,  we  are  not  counting  on 
such  large  sales  as  usual :  people  have  started  to  take 
flannelette  as  a  substitute." 

COTTON  REPLACING  SOME  LINENS 

And  a  linen  buyer:  "Cotton  will  be  used  to  a  con- 
siderable extent,  partly  owing  to  scarcity  of  linen,  and 
partly  owing  to  the  prices.  A  member  of  one  of  the  best 
known  Irish  firms  was  here  a  few  days  ago  and  said  he 
was  testing  cotton  damask  table  cloths  in  his  own  home 
and  after  half  a  doz"en  washings  they  stood  up  unexpected- 
ly well,  with  their  linen-loom  pattern." 

And  a  man  who  handles  hosiery  by  the  tens  of  thous- 
ands of  dollars'  worth:  "The  retailers  are  keeping  to  lines 
(in  ladies')  that  they  can  sell  at  50  and  65  cents.  There 
is  little  call  for  the  finer,  all-wool  lines  that  would  have 
to  be  marked  at  75  cents  and  $1.00 :  only  a  few  of  their 
customers  would  take  them." 

These  all-wool  lines  that  before  were  "staple,"  have 
ceased  to  be  such.  Therefore,  do  not  stock  heavily  in 
them. 

LIBERAL  ORDERS  FOR  STAPLES— MONTREAL 

Several  of  the  replies  received  from  retailers  are 
quoted  verbatim  in  connection  with  this  article.  One  for 
instance  from  the  Merchandise  Manager  of  Henry  Morgan 


&  Co.,  Montreal,  says:  "It  is  advisable  and  very  neces- 
sary that  liberal  orders  be  placed  at  once  for  the  staple 
lines  of  woolens,  dress  goods,  hosiery,  sweater  coats,  lin- 
ens and  notions.  By  liberal  is  meant  sufficient  quantities 
for  the  Fall  season  of  1916  and  possibly  for  the  month  of 
January,  1917" — but  not  further. 

"As  regards  novelties:  the  very  unusual  conditions 
are  apt  to  bring  out  unusual  ideas  and  retailers  should 
always  keep  in  mind  that  designers  and  manufacturers 
have,  or  should  have,  sufficient  ingenuity  to  make  the 
public  want  what  the  manufacturer  can  supply." 

BUY  UP  TO  SPRING,  1917— OTTAWA 

Murphy-Gamble,  Limited,  of  Ottawa,  state  that  "In 
staple  lines,  where  same  would  not  be  affected  by  change 
of  styles,  it  would  be  fairly  safe  to  place  liberal  orders,  we 
might  say,  as  far  ahead  as  for  Spring,  1917." 

Yet  another  firm,  this  time  one  in  a  much  smaller  city, 
but  one  that  has  won  an  undisputed  lead,  recommends 
buying  "All  the  goods  they  could  possibly  use  for  next 
Fall  and  Winter  business,  but  that  it  would  be  foolish  to 
operate  any  further  ahead." 

Said  a  man  who  has  had  something  like  50  years'  ex- 
perience  in  the  wholesale  dry  goods  trade,  through  whose 
hands  pass  each  year  goods  high  up  in  the  millions: 

MORE  AT  liy2c  THAN  AT  13V2c 

"There  is  a  print  over  there  we  are  selling  for  13 '/^c. 
It  used  to  be  10c.  It  is  worth  20c  at  present  market 
prices.  Yet  where  a  man  would  be  warranted  in  buying 
heavily  at  HV2C,  he  would  buy  less  at  I3V2C  and  would 
think  a  long  time  before  trying  it  at  20  cents. 

"We  have  a  serge  for  men's  suits  that  was  $2.25,  but 
is  now  $3.75.  Where  a  man  would  take  a  piece  at  $2.25 
he  might  well  hesitate  to  take  more  than  10  yards  at  $3.75; 
it  might  stick  on  his  hands." 

There  is  the  viewpoint  of  the  wholesaler,  both  as 
regards  his  own  purchasing  and  the  possibility  of  selling 
to  the  retailer  and  the  retailer  to  the  customer.  This  may 
serve  to  emphasize  the  almost  certain  shrinkage  in  sales  of 
any  one  line  where  the  advance  in  price  tends  to  place  it 
beyond  the  point  where  the  customer's  judgment  tells  her 
it  is  wise  to  follow.  This  has  been  referred  to  before  in 
connection  with  the  sales  made  by  an  agent  of  cotton- 
mixed  hosiery  in  place  of  the  much  higher  all-wool  lines. 
Some  dealers,  hopeless  of  selling  the  old  quality  at  the  new- 
high  prices  have  looked  around  for  some  line — at  the  lower 
price — that  is  entirely  different,  in  order  that  the  contra-t 
may  not  be  too  marked  with  last  year's  u.mmIs.  or  that  a 
rival  who  may  have  chanced  to  have  bought  early  at  the 
lower  price  may  not,  by  featuring  this,  gain  prestige  at 
his  expense. 
WHERE  ORDERS  ARE  NOT  FILLED 

There  is  another  phase  of  the  placing  of  orders  thrt 
contains  even  a  larger  measure  of  uncertainty:  Delivery 
of  an  order  after  it  is  placed.  Some  firms  are  doubling 
orders  on  the  chance  of  getting  double  the  amount  that  a 
normal  order  would  net  them  where  only  a  percentage  is 
likely  to  be  allotted,  or  are  giving  a  full  order  to  each  of 
two  sources.    But  into  this  we  forbear  to  enter. 
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SUGGESTED  POLICY  LAID  DOWN  BY  RETAILERS 


*T*  i  IE  following  are  some  of  the  opinions  received 
from  leading  Canadian  retailers: 

Ottawa,  March  1st,  1916. 
H.  H.  Black,  Esq., 

Editor  Dry  Goods  Review, 
Toronto,  Ont. 
Dear  Sir: — 

Your  letter  of  Feb.  28th  received,  in  which  yon, 
make  a  modest  request  for  our  opinion  regarding  the 
advisability  of  the  merchant  stocking  heavily  at  the 
present  ruling  top  prices,  in  view  of  further  increased 
prices,  owing  to  prevailing  conditions. 

In  reply  we  might  say,  while  we  consider  the 
Retail  Merchants  who  are  well  stocked,  are  the  people 
who  are  making  money,  we  do  not  think  that  specu- 
lating heavily  when  prices  are  high  is  advisable  at 
any  time. 

We  think  again,  in  staple  lines,  where  same  would 
not  be  affected  by  change  of  styles,  it  would  be  fairly 
safe  to  place  liberal  orders,  we  might  say  as  far  ahead 
as  for  Spring,  1917. 

Trusting  the  above  opinion  may  be  of  some  little 
use  to  you,  we  remain, 

Yours  very  truly, 

MURPHY -GAMBLE  LIMITED. 


Wi titer  business,  but  at  the  advanced  prices-,  we  think 
it  would  be  foolish  to  operate  any  further  ahead. 

Yours  truly, 


HENRY  MORGAN  &  CO.  LIMITED 

COLONIAL  HOUSE 
MONTREAL 


Feb.  29th.  1916. 


Editor, 

Dry  Goods  Review, 

143  University  Ave. 

?oronto , 

Ont. 


Dear  Sir: 


Replying  to  your  letter  of  Feb.  28th; 
in  the  writer's  opinion  it  Is  advisable  and  very 
neoessary  that  liberal  orders  be  placed  at  onoe 
for  the  staple  lines  of  woollen  dress  goods, 
hosiery,  sweater  ooate.  linens  and  notions.   By 
LIBERAL  is  meant  suffioldnt  quantities  for  the 
Fall  season  of  1916  and  possibly  for  the  month 
of  January  1917. 

The  oondltlon8  existing  at  the  present 
time,  however,  do  not  warrant  retailers  placing 
orders  now  to  any  great  extent,  even  In  staples, 
for  requirements  beyond  that  date. 

As  regards  novelties;  the  very  unusual 
conditions  are  apt  to  bring  out  unusual  ideas  and 
retailers  should  always  keep  in  mind  that  designers 
and  manufacturers  have,  or  should  hav«  ,  sufficient 
ingenuity  to  nalce  the  public  want  what  the 
manufacturer  can  supply, 


,  March  1,  1916. 

The  Dry  Goods  Review, 

Toronto,  Ontario. 
Gentlemen : — 

Replying  to  your  letter  of  the  18th  instant, 
would  say  that  in  our  opinion,  merchants  should  buy 
all  the  goods  they  could  possibly  use  for  next  Fall  and 


Yours  very  truly. 


Merchandise  Manager. 


Dlotated  by 
J.  0.  Morrell, 
Merchandise 
Manager. 
I.E.Y. 


BIG  ADVANCES  IN  FALL  QUOTATIONS 

Furs,  Toys,  Shoes,  Silks,  Hold  a  Place  With  Woolens — No  Guarantees  Either  of  Price  or 
Delivery  in  Many  Cases — -Travelers  Delayed  by  Lack  of  Samples 

— Market  Reports 

The  Latest  Market  Reports 


ADVANCES  in  prices  have  become  an  old  story  now 
and  the  manufacture  is  at  last  convinced  that  the 
retail  trade  from  one  end  of  the  country  to  the 
other  thoroughly  appreciate  present  conditions.  With 
each  issue  The  Review  is  called  on  to  chronicle  some 
more  increases,  often  they  come  regularly  in  the  same 
line.  This  month  provides  opening-  prices  in  most  toy 
:md  fancy  goods  lines  for  Fall  as  showing  considerable 
advances,  following  the  rise  all  over  in  the  metal  mar- 
kets. Where  iron  toys,  for  instance,  are  the  same  prica, 
the  weight  is  less,  where  the  model  is  identical  with  last 
year,  the  price  is  higher. 

It  is  time  to  forecast  a  heavy  advance  in  shoes  for 
next  Fall.  The  makers  have  not  yet  decided  what  this 
will  amount  to  but  one  leading  manufacturer  told  The 
TJeview  it  would  he  very  large.  He  has  increased  prices 
for  sorting  orders  for  Spring  from  15  to  50  cents  over 
those  issued  at  the  time  of  placing.    Leather  is  not  only 


rising  steadily  but  has  become  very  scarce,  so  that  the 
situation  that  threatened  to  develop  in  the  Fall  of  1914, 
and  did  not — owing  to  a  fall  in  demand  as  a  result  of 
poor  business  conditions — looks  to  be  imminent. 

Not  Getting   Orders  but  Filling  Them 

A  Boston  authority  says : — 

"The  chief  concern  of  shoe  manufacurers  to-day  is 
not  the  question  of  getting  orders,  but  of  filling  them. 
There  is  more  business  on  the  manufacturers'  books  than 
leather  in  his,  stock  rooms.  And  what  is  of  more  serious  im- 
2iort,  there  is  less  leather  for  sale  in  the  market  than  is 
needed  to  supply  the  shoe  factory  deficiencies.  Tanners 
are  doing  all  they  can  to  accommodate  their  regular 
customers,  and  are  holding  prices  down  with  a  com- 
mendable endeavor  to  favor,  as  far  as  possible,  those 
who  have  traded  with  them  for  years. 

(Continued  on  page  16) 
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/.    Service.  2.   Honesty  in  Advertising.         3.   Liberality 


3  ELEMENTS   IN  AN   OWEN   SOUND  SUCCESS 


Why  (i.  B.  Ryan  &  Co.  Had  an  Unusual  Response  to  "Shopping  Week"  Sale 
Read  Ads.  and  Buy  From  Store  With  Reputation  —  Rules  of 
Exchange — Never  Say  "No." 


Public 


Sk  .win*  of  TV 
!'•■  Sprmf 
Good* 


Come  to  See  the  New  Spring  Suits 


OWEN  Sound,  March  4   ( Special)— A  Big  Seven-Day 
"Shopping;  Week"' — a  preliminary  showing  of  the 
new    Spring   goods — a    week    of   very   special    bar- 
gains in  every  sect  ion. 

Phrases  a-plenty  have  been  coined  for  special  sale 
events  that  would  convey  some  appeal  in  the  name  itself', 
but  in  "Shopping  Week"  the  store  of  G.  B.  Ryan  &  Co., 
of  Owen  Sound,  found  a  winner.  In  the  opinion  of  the 
manager,  Mr.  Bunt,  this  was  the  most  successful  phrase 
the  store  lias  ever  adopted.  The  idea  occurred  to  Mr. 
Bunt  as  he  puzzled  over  some  tempting  form  of  invitation 
in  that  usually  dull  period  at  the  close  of  Winter  selling 
before  the  Spring  season  has  reached  the  "certain  liveli- 
ness*' that  is  manifest  as 
March  develops.  The  idea 
in  "Shopping  Week"  was 
something  that  would  apply 
to  practically  all  depart- 
ments, staples  as  well  as  ihe 
new  Spring  lines;  an  appeal 
to  the  feminine  mind  to 
"shop,"  a  word  she  is  accus- 
tomed to  use  herself,  hut  is 
not  employed  often  enough 
by  the  store. 

So  a  big  ad.  was  put  in 
one  of  the  local  papers,  and 
a  smaller  notice  in  another, 
and  reprints  of  the  Larger 
one — reproduced  here- -were 
distributed  to  every  house  in 
town.  The  country  was 
reached   by   the   local    papers. 

Must  Get  Reputation  For 
Honest  Ads. 

When  asked  what  the 
response  was  from  country 
as  well  as  town,  Mr.  Bunl 
asserted  his  firm  confidence 
in  the  returns  from  a  newsy 
advertisement,  with  prices 
well  played  up,  hut  an  essen- 
tial to  such  a  response  was 
a  reputation  for  honest  ad- 
vertising. This  led  Mr.  Bunt 
to  outline  three  elements 
that  underlay  the  success  of 
this  store: 

1.  Service. 

2.  Honesty    in     Advert  is- 


On  Saturday.  Feb.  19th,  We  Inaugurate  a  Big  Seven  Day 

"SHOPPING  WEEK" 


:ry  Scroti 
•try  Section 

Paris  Model  Blouses  In  Spring  Styles 


New  Spring  Model  Dresses  on  Display 


29c 


n  Style  Nemo  Coraeta 


ITS.  tOO    5  00  nd  6  00 
He*.  SIJa  and  SI  30  D  A  A  C 


?1.13 


Handsome   Display  of  New  White  wear 


Big  Staple  Section   Bargain* 


ff^'jrS 

Taney        Ce.w'Co.e.        Syede 

^Ribbon.      Eobro.drry    R„dbto 

6.75  «  10.75 

Alkip.cm'a  Trench   Colofi-e 

Colfatc  nod   MuJly'a  Talcum 

Entb.mol   nam  Bu<n    To*tb   Pa.le 

Dier  Kin*  and'  Miaty1*  Perlame 

Silk    Underskirt. 

""s.bo 

Special   DldluMrtl 

95c 

Sale  o!  25c  Tooth  Bru«l»** 


G.B.RYAN&COJ 


Ii.  Liberality. 


This  is  a  reproduction  of  an  ad  and  circular  intro- 
ducing  "Shopping  ITeeA-,"  one  that  proved  a  most 
successful  event.  This  is,  above  all,  a  "newsy"  ad, 
one  that  is  certain  to  be  read;  an  ad  of  definite  infor- 
mation, prominent  prices  to  every  item,  with  a  well- 
irritten  explanatory  introduction  and  special  leaders 
/cell  played  up.  Another  sales  ad  is  shown  in  the  Art 
of  Display  Department  elsewhere  in  this  issue. 
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Must  Never  Say  "No"  to  Customer 
"No  one  in  our  store  is  allowed  to  say  'no'  to  a   cus- 
tomer," the  manager  declared. 

If  an  article  is  brought  hack  by  a  customer  who  wants 
lo  exchange  it,  the  clerk  must  do  so  with  a  smile,  if  she 
thinks  she  should;  otherwise  she  must  refer  the  ease  to 
Mr.  Hunt,  or  in  his  absence  to  someone  else  to  whom  this 
is  left.  Thus  all  requests  lor  exchange  of  goods  come  to 
one  source,  where  there  is  any  question  as  to  the  ad 
bility  of  doing  so. 

It  is  a  cardinal  principle  that  every  one.  from  clerk  to 
manager,  should  make  some  explanation  that  will  be  satis- 
factory to  the  customer. 

Mr.  Hunt  remembers  only  one  case  where  ii  iiat 

otter,  are  exchanged  an  abso- 
lute refusal  to  do  so  I  ad  1o 
he  made  by  him.  That  was 
a  suit  that  was  sold  early  in 
the  Spring  and  returned  date 
the  following  Augusl  with 
the  explanation  thai  it  did 
not  fit. 

The  sale  was  investigated 
and  it  was  recalled  that  the 
dress  had  been  fitted.  b>  |  |  i 
head  fitter  and  accepted  by 
the  customer  at  the  tin 

■aaaaasm.. 

Bought  Dress  in  Spring, 
Back  in  August 

Accordingly  a  letter  was 
sent  her  stating  that  per- 
haps she  had  forgotten  the 
fitting  and  offerins'  to  guar- 
antee a  fit  again.  It  was  im- 
possible to  take  the  dress 
back,  however,  as  the  season 
w  as  over. 

The  lady  did  not  semi 
back  the  dress  to  he  re-fitted, 
but  -came  back  Tor  other 
t!'o<  ds  and  deal!  regularly 
afterwards   with    the  store. 

A  glove  incident  was  re- 
called also  by  Mr.  Bunt.  A 
lady  bought  a  pair  and  the 
next  day  sent  them  back, 
with  a  tear  in  one  finger, 
which  had  all  the  marks  „r 
an  accident  that  was  not  the 
fault  of  the  glove  itself. 

Still  the  store  did  not 
"give  no  for  an  answer."  Ii 
was  suggested  that  the 
was  caused  by  catching  the 
glove  on  a  nail,  but  she  did 
not    think  so.      Then   the   sua 


Shopping  Meek  Sale  ol  rUne-eleHe  Gown, 
Some  of  Ibo  Hew  Dr.M  Good* 


10c 
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gestion  was  made — as  a  tiny  rip  was  discovered  in  another 
6nger — that  the  glove  be  returned  to  the  maker  for 
repairs.     To  this  the  customer  assented,  and  'a  few  days 

later  she  was  sent  a  new  pair — by  the  store.  This,  as  a 
matter  of  fact,  was  the  original  intention,  but  it  was  felt 
that  if  she  had  been  told  this  in  the  first  place  —  for  all 
the  "tear"  incident — she  would  have  judged  the  store  too 
"easy"  and  have  abused  exchange  privileges  again.  As 
a  matter  of  fact  the  manufacturers  made  u<  od  the  loss. 
I 
Refuse  to  Take  Cut  Goods  Back 

There  is  one  class  id'  returns  the  store  refuses,  that  is 
goods  eu!  off,  waist  or  dress  lengths,  etc.,  and  in  addition 
sanitary  lines,  such  as  hair  goods,  brushes,  combs,  etc.  An 
exception  is  an  exclusive  length.  Where  a  customer  asks 
that  a  cut  piece  he  taken  back — provided  the  sale  has  been 


a  lair  one—  the  tirm  has  always  found  that  an  explanation 
that  the  goods  if  taken  back  would  become  remnants  and 
so  of  less  value,  has  been  accepted  by  the  customer  and 
the  store  retained   her  good-will   ami    future   trade. 

No  "Due"  Bills  Given 

One  other  point  of  interest-^different  from  a  com- 
mon practice—  was  noticed  at  the  Ryan  st>re:  no  "due 
bills"  are  given.  Instead,  if  goods  are  accepted  back, 
cash  is  given  in  ret  urn. 

"We  don't  want  to  have  our  customers  feel  that  be- 
cause they  got  their  money  back  they  are  expected  to  buy 
something  else  of  equal  value,"  the  manager  explained. 
"As  a  matter  "f  fact  they  very  often,  indeed  usually,  get 
goods  of  equal  or  greater  amount." 


PARIS  FANCIES  TRANSPARENT  FABRICS 

Among  Fabric  Novelties  Arc  a  Voile  Woven  Like  Serge,  and  Crepe  de  Chine  Like  Faille 
—Satin  Foulard  lor  Spring — Silk  and  Metal,  or  Velvet  Figured  Chiffon 

— Afternoon  <  Jowns 


Paris,  France, 

February,  1916. 


EDITORIAL  NOTE.— "Busi- 
ness as  usual"  is  being  lived  up 
to  in  Paris  in  a  most  astonishing 
fashion.  Manufacturers  are 
bringing  out  new  fabrics  and  the 
dressmakers  creating  new 
gowns.  Life  is  colored  by  the 
changed  conditions  and  the  en- 
tertaining: the  theatre  and  even 
the  opera  are  held  in  the  after- 
noon; hence  the  prominence  of 
the  afternoon  gown.  Afternoon 
gowns  are  of  light  silk  combined 
with  lace  and  chiffon. 

A  new  idea  is  the  girdle  form- 
ed of  a  string  of  pearl  beads. 

Waistcoat  effects  of  double- 
faced  ribbon  in  striping  contrast 
with  a  deep  V  front  are  a  new 
feature  in  blouses  and  dress 
waists. 

The  new  umbrella  is  short  and 
swings  from  a  leather  strap 
over  the  arm. 

Speaking  of  fabrics,  the  point 
is  made  that  taffeta  is  still  the 
popular  silk,  thougli  faille  is  the 
smartest,  and  foulard  is  men- 
tioned as  one  of  the  Spring  silks 
in  the  regulation  blue  or  black 
with  a  white  pattern,  or  the  re- 
verse, and  also  in  cherry,  nattier, 
helio  and  green. 

Borders  are  again  showing, 
and  in  new  fabrics  there  is  a 
voile  in  serge  weave,  and  a  crepe 
de  chine  woven  to  imitate  faille. 


.'  pec  al   <  .'de   <  <    of  Yltc  Review 

THE  business  lite  that  stopped  so  suddenly  at  the  beginning  of  the  campaign 
js  taking-  on  little  by  little  its  more  usual  course.  Dressmakers  find  thai 
their  customers  are  coming  in.  and  therefore  there  are  novelties  to  take  note  of. 
But  we  are  not  dressing  as  we  were  befor<  the  war.  The  woman's  task  is  to  keep 
the  home,  to  wait  tor  the  absent.  Then  fore  there  is  im.rc  home  life  and  we  now 
receive  our  friends  at  home  in  place  of  meeting'  them  in  the  restaurants,  the  hotel 
cafes  or  the  tea  rooms.  Al  the  theatres,  too,  the  matinee  is  taking  the  place  of 
the  evening  performance. 

It  is  i'or  this  reason  that  many  of  our  great  dressmakers  are  ui\  imr  special 
attention  to  the  question  of  "interior"  dresses.  After  coming  back  from  shop- 
ping it:  is  a  pleasure  to  take  off  the  damp  tailor-made  and  don  a  dainty  interior 
gown. 

The  interior  dress  should  be  nearer  the  evening  gown  than  any  other.  For 
instance,  the  whole  dress  would  he  of  silk,  over  which  is  thrown  a  tunic  of  chiffon 
embroidered  with  silver  or  velvet  figures.  This  tunic  is  ended  by  a  band  of  beads 
or  fur,  and  pleats  are  used  to  give  a  young'  and  charming  effect.  The  sleeves  can 
either  be  short  or  half  short,  and  a  string-  of  shining  pearls  is  used  to  draw  in  the 
garment  at  the  waist.  All  this  is  completed  by  colored  satin  shoes  to  match 
the  dress. 

WAISTCOAT  EFFECT 

A  NOVELTY  this  Winter  which  will  keep  its  run  most  probably  on  into  Spring 
will  he  the  use  of  the  waistcoat  effect  in  waists  and  blouses.  These  vests 
are  formed  of  ribbon.  For  instance.  I  saw  on  a  white  dress  a  double  vest  effect 
of  ribbon,  cherry  and  black,  forming  a  pointed  corsage  in  front,  and  making 
quite  attractive  this  simple  dress  id'  white  charmeuse. 

Fashion  must  not  disappear  and  it  is  the  ladies  who  must  keep  it  alive  by  the 
exercise  of  their  taste.  We  must  also  admire  the  activity  of  our  manufacturers 
and  art  industries,  who  have  done  so  much  in  spite  of  the  great  difficulties 
regarding  raw  materials,  and  the  lack  of  special  workmen.  France  is  making  a 
big  effort,  and  it  is  to  these  industries  that  we  look  to  establish  a  period  of  pros- 
perity after  the  horrors  and  sufferings  of  the  present  time.  If  France  has  been 
able  to  keep  on  successfully  and  to  hold  her  own  throughout  the  world  since  war 
began,  what  shall  she  not  do  when  her  great  dressmakers,  her  manufacturers  and 
artists  gather  together  at  the  conclusion  of  peace  to  study  out  new  ideas  and 
fabrics? 
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UMBRELLA  WITH  LEATHER  STRAP. 

Will  say  a  few  words  to-day  regarding  the  umbrella 
that  all  ladies  are  carrying  every  day  during  this  rainy 
season.  The  are  generally  short  and  of  colored  silk. 
Brown  and  green  seem  to  be  the  shades  most  in  vogue. 
The  top  of  the  handle  is  of  leather  and  so  are  the  initials 
which  are  placed  just  above  a  sort  of  leather  belt  which 
is  made  to  suspend  the  umbrella  from  the  arm.  Every- 
body has  taken  to  this  model  which  is  very  simple  and 
very  easy  to  carry. 

Bags  are  getting  smaller  which  may  be  owing  to  the 
fact  that  dresses  now  have  two  little  pockets  on  the 
front  of  the  skirt. 

SATIN  FOULARD  FOR  SPRING. 

Shall  give  now  a  few  hints  on  what  is  being  prepared 
by  our  manufacturers  of  dress  fabrics  for  the  Spring 
;.nd  the  Summer  time. 

We  certainly  shall  see  foulard  dresses,  and  it  will  be 
specially  satin  foulard  that  will  be  in  demand.  There 
are  many  pretty  effects;  for  instance,  navy  _  with 
white  designs  or  white  grounds  with  black  or  navy  figures. 
The  following  shades  also  will  be  used  on  white  grounds, 
cherry,  nattier  blue,  helio,  and  green.  Taffetas  will  be 
very  good,  very  supple  as  they  are,  and  for  the  underskirt 
to  be  worn  with  these  taffeta  dresses  faille  will  be  used. 


Fashionable  ladies  will  wear,  for  instance,  a  dress  in  Saxe 
blue  taffeta  with  the  underskirt  of  white  faille. 

The  taste  for  pretty  effects  in  such  combinations  of 
colors  is  developing  every  day,  such  as  black  with  King's 
blue,  or  brown  with  old  green,  etc. 

The  small  borders  of  which  I  said  a  few  words  last 
article  will  be  used  also. 

INITIALS  ON  SILK  UNDERWEAR 

There  is  a  great  demand  for  silk  undercLothing.  The 
shades  are  quite  simple,  but  the  garments  are  not  trim- 
med with  lace,  but  with  pretty  openwork  in  connection  with 
a  very  small  lace  band.  The  wearer's  initials  are  a  feature, 
and  great  importance  is  given  to  the  manner  in  which  the 
initials  are  embroidered. 

I  have  seen  also  in  preparation  a  sort  of  gabardine 
voile  made  of  schappe  silk  to  which  is  given  a  serge  effect. 
Also  a  crepe  de  chine,  woven  in  order  to  imitate  faille. 

PINK  IN  IMMENSE  QUANTITIES 

Regarding  colors,  pink  is  selling  in  immense  quantities; 
champagne,  sky,  and  helio  do  not  sell  so  well  at  present. 

In  woolen  fabrics  grey,  and  beige  keep  their  running 
and  also  dark  red  and  dark  green.  This  color  has  nothing- 
in  common  with  Empire  green  of  which  we  are  getting 
rather  tired. 


BIG  ADVANCES  IN  FALL  QUOTATIONS 

(Continued  from  page  13) 
Travelers  Held  Back  for  Samples  Silk  50  per  cent.  Higher  in  New  York 

A   new    situation    has    arisen    in    the   field   for   woolen  A   report    from   New   York    states   that   advances   for 

goods,    particularly    men's  .suitings.      While    British    de-  fall  amount  to  50  per  cent.,  in  some  cases.     "Taffetas,  for 

iiveries  are  coming  in  late  but  fairly  well  at  that,  Cana-  example,  which  sold  as  low  as  57%e,  are  reported  ordered 

dian  mills  have  loaded  with  new  Government  orders  for  freely  for  late  delivery  at  85c,  or  close  to  a  50  per  cent. 

khaki  and  many   are  months  behind  in  deliveries.     One  increase.     Other  manufacturers   place   their  advances   at 

large  Canadian  house  have  stated  that  their  travelers,  who  35  to  371/2  per  cent." 

ordinarily  could  have  gone  and  before  the  first  of  March,  Further  advances  are  being  put  into  effect  in  ribbons. 

will  be  weeks  late  this  Spring'.     Prices  are  up  25  to  50  _       „.  ,        .     „,      ,    _,         T 

•j.1.  i    i.  ™  ii  i  i.  .l-  Fur  Higher  in  March  Than  January 

per  cent,  compared  with  last  Fall's  quotations. 

The  fur  market  shows  no  tendency  to  decline,  either. 

White  and  Grey  Cottons  Up  Again  January  prices   were,  as  announced  before,  higher  than 

October  and  the  March  sales  are  expected  to  show  fur- 
White  and  srey  cottons  are  next  in  line  for  a  further       |i  er  increases 
advance  of  from  5  to  10  per  cent.     This  is  expected  to  be 
announced  about  the  middle  of  March.  Linen  Yarns  Keep  on  Going  Up 

Linen  keeps  on   its  way   with   an  upward   movement, 
Colored  Up  5  per  cent,  to  10  per  cent.  not  pronounced,  but  as  persistent  as  the  tortoise.     It  is 

There   has  been   another  rise  in  colored  cottons  over       "oinS  a11   the   time-      The  following  is   a   comparison   of 
the  December  list,   of   about  5   to   10   per  cent.,   and   no       our  values  as  issued  from  Belfast : 
orders  will  be  accepted  for  delivery  after  April  1.  Per  Bundle  of  60,000  yards  of  Grey  Yam 

These   advances  are   discussed   in  more   detail   in   the  mi_  Tow  Wefts         LtaeWefts  PlnVwefts 

dress  fabrics  department.  s.      <j.  s.     d.  s.      d. 

January    7      4%  6      0  4      7% 

March   7       0  5      9  4       6 

Another  General  Advance  in  Silks  August  c     7y2  5     7y>  4     4% 

1915— 

While    silks   have   not   shown   the   phenomenal   lumps      January  11     4M>  9     o  5     3 

that  were  registered  in  October  and  November,  they  are  August"."!!!!!.'!."!.'".'!!  11     6                   8     9                   5     6 

going  up  steadily.     A  cable  from  Switzerland  announces  wi&L  13     3  10     3  5    10% 

another  advance  about  the  middle  of  March.     As  an  ex-      January  15     o  li     «  6     9 

ample  of  conditions,  a  Canadian  firm  wanted  to  place  an  e  luary  '                                                 12     ° 

order   for   several   thousand   pieces   of  paillette,  and   the  Velvets  and  Velveteens 

reply  was  that  it  could  be   taken  only  on  an   advancing  Pile  fabrics  are  indicated  strongly  for  the  coming  fall 

scale,   that  is  a   certain  price  for  the  first  lot,  a  higher  season,  and  a  big  fall  is  assured  for  both  millinerv  and 

one  for  the  next  portion,  and  so  on.  dress  velvets.    Jobbers  placed  orders  for  millinerv  velvets 

A  plain  lining  silk  for  Fall  is  up  from  62y2  to  821/2  before   prices    were    made,    and    these    orders    were    very 

and  another  rise  is  coming.  large.     Velvets  have   advanced   more  than   30  per  cent. 

Fancy  silks  are  particularly  high.  over  last  February,  and  some  colors  are  not  obtainable. 
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SIR  GEORGE  FOSTER'S  FIRST  STEP 

IN  a  letter  received  by  the  editor  of  The  Review 
from  Sir  George  E.  Foster,  Minister  of  Trade  and 
Commerce,  which  is  reproduced  in  this  issue,  an  an- 
nouncement is  made  of  a  definite  step  being  taken  by 
the  Government  to  assist  in  the  development  of 
Canadian  industry  along  lines  where  the  market  for 
various  reasons  seemed  to  be  pre-empted  by  the  Ger- 
mans and  Austrians  until  the  war  placed  a  huge  muz- 
zle upon  their  commercial  expansion.  The  first  step 
is  being  taken  in  the  form  of  a  Toy  Convention  simi- 
lar to  one  already  held  in  England,  where  manu- 
facturers and  buyers  and  Canadian  and  German- 
Austrian  wares  are  brought  face  to  face.  The  former 
class  and  their  products  will  bring  home  to  buyers 
the  gratifying  development  that  has  been  brought 
about  in  the  toy  industry  in  Canada  within  little 
more  than  a  year,  while  the  outside,  forbidden  goods 
will  serve  both  to  illuminate  Canadian  achievement 
and  to  set  forth  further  possibilities  to  meet  the  re- 
quirements of  the  buyers  who  had  been  customers 
before  of  the  imported  lines.  The  main  object  of  all 
such  conferences  is  to  secure  an  interchange  of  opin- 
ion between  maker  and  seller  in  order  that  Canadian 
industry  may  reach  out  after  and  hold  permanently 

as  large  a  field  as  possible. 

*        *        * 

"I  hope,"  writes  Sir  George,  "that  this  will  grow 
into  what  will  be  a  representative  exhibition  of  all 
articles  largely  consumed  in  other  countries  and 
practically  possible  of  being  manufactured  in  our 
own.  This  will  be  in  reality  a  'Bureau  of  Industrial 
and  Export  Information,'  where  products,  prices, 
costs  of  transit,  raw  materials  out  of  which  the  pro- 
ducts are  made,  etc.,  may  be  at  the  disposal  of  our 
manufacturers  and  buyers  equally." 

This  proposal  is  a  step  in  the  direction  of  state 
assistance  to  industry  that  the  MacLean  trade  papers 
have  been  urging  for  some  time.  Some  prominent 
men  have  opposed  this  in  the  past  as  a  movement 
towards  paternalism,  or  even  an  extreme  of  demo- 
cracy that  savored  of  Socialism,  and  yet  the  nation 
that  reeks  with  an  overshadowing  autocracy  is  the 
one  that  has  contributed  most  in  the  world's  historv 


towards  assisting  her  own  manufacturers  to  capture 
and  hold  the  world's  in arkets — to  what  extent,  .a 
world  that  was  almost  struck  dumb  with  amazement, 
learned  some  time  in  the  Fall  of  1914,  and  even  yet 
often  acknowledges  itself  a  helpless  dependent. 

Yes,  Cermany  utilized  its  world-renowned  scien- 
tists  in  working  out  processes  in  the  state-owned  lab- 
oratories for  her  manufacturers  in  their  struggle  for 
world-trade.  Germany,  even,  it  is  said,  paid  out  of 
the  public  funds  to  private  industries  to  make  up  the 
deficit  from  their  dumping  operations  in  other  mar- 
kets, until  they  had  killed  off  competitors  and  held 
the  ground  unchallenged.  It  was  not  for  the  indi- 
vidual, but  for  the  state,  however,  that  this  system 
was  carried  out;  a  link  in  the  chain  they  were  weld- 
ing to  enslave  the  world's  commerce,  intellect  and 

even  its  very  soul. 

*        *        * 

England  is  moving,  as  Chancellor  McKenna  has 
announced,  towards  a  mutual  trade  alliance,  with  pre- 
ference and  with  protection.  But  expert  advice  that 
does  not  come  from  a  political  department  must  be  at 
the  service  of  her  industries,  and  Canada  must  place 
this  at  the  disposal  of  her  own  industries,  if  the  com- 
mercial warfare  that  is  so  certain  to  succeed  the 
physical  struggle,  is  to  terminate  as  successfully,  as 
this  will.  So  we  hope  that  Sir  George's  announcement 
is  the  initial,  effective  step  towards  this  result. 


ARE  WEEKLY  PAPER  ADS.  READ? 

ON  several  occasions  lately  merchants  have 
asserted  with  some  force,  that  they  had  given 
up  advertising  in  their  local  weekly  papers  as  no  one 
ever  read  the  ads.  They  knew,  because  they  had 
tried  newspaper  advertising  without  results.  Daily 
ads.  were  all  right,  they  admitted,  judging  by  the 
continuous  performances  of  some  merchants,  but  the 
weekly  was  not  in  their  class. 

And  yet  for  all  this  claim  coming  from  many 
parts  of  Canada,  The  Review  is  disposed  to  take  issue 
from  many  examples  besides  the  Owen  Sound  one 
cited  in  this  issue.  We  believe  the  merchant  him- 
self is  to  blame  more  than  the  paper  or  its  readers. 
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We  have  one  town  in  mind  where  the  whole  adver- 
tising section  of  the  paper  looks  dead,  no  more  inter- 
esting than  so  much  plate,  fill-up  matter.  The  ads. 
run  week  after  week  without  a  change,  and  whenever 
they  are  altered  they  are  filled  with  generalities, 
such  as:  "See  our  new  dress  goods,  our  latest  novelties 
in  such-and-such,  our  Spring  millinery" — dead,  dead, 
dead.  Not  a  price,  not  a  line  of  description  of  the 
individual  lines,  nothing  to  show  why  they  are 
worthy  of  the  puhlic's  inspection  and  purchase; 
nothing  better  or  more  inspiring  in  fact  than  if  we 
should  read:  "Jones  Bros.,  we  keep  dry  goods." 

Good  ads.  have  a  definite  news  value  that  is  ap- 
preciated by  a  newspaper  as  well  as  its  readers.  We 
have  talked  to  newspaper  proprietors  of  dailies,  as 
well  as  weeklies,  who  value  a  live  dry  goods  ad.  on 
their  first  page  as  highly  as  news.  We  have  heard  of 
papers  that  have  cut  their  rates — almost  offered  free 
space — to  live  dry  goods  stores,  to  make  certain  that 
their  daily  announcements  would  appear  in  their 
paper  as  well  as  in  the  rival  one. 

If  a  merchant  finds  these  "dead"  ads.  in  his 
weekly  paper  he  should  not  only  bring  his  own  up 
to  the  modern  standard  demanded  by  women,  but 
induce  other  local  merchants, — even  rivals — to  get 
life  into  theirs,  and  line  up  the  newspaperman, — who 
may  be  nodding  himself — to  do  the  same.  The  appli- 
cation of  some  galvanizing  force  should  reverse  your 
opinion  on  the  value  of  weekly  paper  advertising. 


ONLY  THE  MANAGER  MAY  SAY  "NO." 

IN  MANY  quarters  merchants  are  grappling  anew 
with  the  old-time  problem  of  exchanges.    During 

the  past  few  years  there  has  been  a  growing  ten- 
dency to  follow  the  practice  of  most  of  the  depart- 
mental stores  and  adopt  a  lenient  policy  towards  cus- 
tomers. Unquestionably  the  facility  afforded  by  the 
larger  stores — "goods  received  back  without  a  ques- 
tion"— has  been  one  of  the  most  influential  factors 
in  drawing  trade  to  themselves.  This  point  cannot 
be  too  strongly  emphasized  to  the  general  retailer 
even  yet,  for  The  Review  has  observed  scores  of 
stores  where  a  too  rigid  attitude  towards  returns  is 
serving  to  emphasize  the  contrast  between  the  smaller 
and  the  larger  store,  or,  it  may  be,  the  up-town  and 
down-town  place  of  business. 

We  commend  as  a  theory  with  few  working  ex- 
ceptions, the  one  carried  out  by  the  manager  of  the 
Ryan  store  in  Owen  Sound  which  is  described  in  this 
issue.  A  stringent  order  is  issued  to  the  whole  staff 
never  to  say  "No"  to  a  customer.  Whenever  a  clerk 
does  not  feel  she  can  accept  the  return  of  goods  she 
must  refer  the  case  to  the  manager.  In  other  words, 
a  refusal  to  meet  a  customer's  wishes  is  considered  so 
serious  that  only  one  person,  the  head  of  the  store,  is 
allowed  to  accept  the  responsibility.  With  a  wide 
experience  such  as  the  working  out  of  this  policy 
brings,  Mr.  Bunt  has  decided,  practically;  that  the 


only  cases  where  purchases  should  not  be  accepted 
back  are  in  cut  goods,  lengths  for  skirts,  waists,  dresses, 
etc.,  that  is  where  the  clerk  made  no  mistake  in  serv- 
ing the  customer.  In  cut  pieces  it  has  been  found 
that  an  explanation  that  the  goods  when  returned 
must  be  sold  a  second  time  as  a  remnant  at  a  reduced 
price,  nearly  always  is  recognized  by  the  customer  as 
a  satisfactory  reason  why  she  should  not  penalize  the 
store  for  a  change  of  mind  on  her  own  part.  A  few 
stores  are  trying  to  "oblige"  the  customer  even  in 
such  instances,  and  others  are  planning  a  system  of 
discounts  that  may  cover  their  loss  in  part  at  least, 
but  if  a  store  holds  to  a  generous  policy  in  other 
respects,  it  can  hardly  be  condemned  for  drawing 
the  line  here. 

The  customer  may  be  wrong  technically  but  after 
all,  as  a  successful  manager  remarked,  "If  I  refuse  to 
take  back  a  pair  of  gloves  that  have  been  damaged  by 
the  buyer,  I  may  save  75  cents  or  $1  now,  but  the 
chances  are,  by  standing  on  my  dignity  and  my 
rights,  I  have  lost  a  customer,  and  I  figure  it  costs 
me  far  more  on  an  average  than  one  dollar  to  gain 
a  customer  to  replace  her." 

The  Review  invites  expressions  of  opinion  on 
this  subject  — How  far  ought  a  merchant  to  go? — 
and  these  will  be  published  in  the  next  and  following- 


issues. 


LOWER  COURT  UPHELD 

MANY  merchants  throughout  the  province  and 
in  other  parts  of  the  Dominion  will  be  inter- 
ested to  know  that  sentence  has  been  imposed  upon 
the  manager  of  Business  Boosters,  Limited,  by  the 
court  to  the  extent  of  $200  fine  or  three  months  in 
jail.  The  business  which  they  have  been  carrying 
on  is  declared  in  contravention  of  the  Trading  Stamp 
Act  of  Canada. 

E.  M.  Trowern,  secretary  of  the  Dominion  Board 
of  the  Retail  Merchants'  Association  of  Canada,  in 
an  interview  with  Dry  Goods  Review,  stated  that 
the  case  as  disposed  of  by  the  courts  makes  these 
contests  illegal  wherever  carried  on  in  the  Dominion. 

"Wherever  merchants  have  these  contests  under 
way  they  should  immediately  terminate  them,"  said 
Mr.  Trowern.  "If  they  continue  them  they  hold 
themselves  just  as  liable  as  the  promoters.  It  is  the 
purpose  of  our  association  to  see  that  steps  are  taken 
to  bring  an  action  wherever  the  contests  are  still 
continued.  Customers  who  accept  the  tickets,  mer- 
chants who  give  them  out  and  the  promoting  com- 
pany are  equally  guilty  before  the  law  in  having  any- 
thing to  do  with  these  coupons. 

"Merchants  who  have  purchased  prizes  for  these 
contests,  or  who  have  part  payments  made  on  them, 
should  take  what  measures  they  deem  best  to  protect 
their  interest  in  the  prizes,"  said  Mr.  Trowern. 
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FACTS 

EVENTUALLY  the  con- 
sumer will  purchase  irom 
the  retailer  who  has  the 
best  assorted  stock. 

The  difficulty  in  importing 
is  becoming  GREATER — 
especially  in  all  lines  of 
DRY  GOODS. 

Foreseeing  a  scarcity  we 
bought    early   and   heavily. 

To  safeguard  your  interests, 
it  is  necessary  that  your 
stock  be  well  assorted. 

Market  conditions 
STRONGLY  demonstrate 
that  placing  early  will  avoid 
future  disappointments. 

Our  traveller  will  be  pleased  to  call  on  you. 

The  W.  R.  Brock  Co.,  Limited 

WHOLESALE  DRY  GOODS 

Toronto  MONTREAL  Calgary 


19 


sk.;«sk 


DRESS  FABRICS 


AND  SILKS 


Taffeta  Chosen  as  Leading  Silk  For  Fall — All  Fabrics 

in  Good  Demand — Crepes  Holding  Their  Own 

— Transparent  Fabrics  Gaining  Ground 

— Silk    Nets    in    High    Favor 


SILK  fabrics  really  have 
the  past  year,  as  the 
had  no  rival  during 
fabrics  produced  are  of 
staple  character.  In  addi- 
tion, for  quite  a  period,  silk 
fabrics  were  cheaper  than 
usual,  but  partly  owing  to 

the  increasing  demand,  thought  more  to  the  increasing 
shortage  and  the  consequent  heavy  advances  in  the  cost 
of  raw  silk,  dyes,  labor  and  transportation  the  price  of 
silk  fabrics  are  soaring,  and  although  there  are  protests 
that  prices  are  higher  than  circumstances  warrant,  the 
chances  are  all  in  favor  of  still  higher  values. 

Silk  fabrics  are  now  fully  one-third  higher  than  in 
March  last  year.  Though  there  are  stocks  in  hand  which 
were  bought  at  lower  figures  than  prevail  to-day,  their 
owners  feel  that  they  are  justified  in  raising  prices  in 
order  to  even  up  on  losses  incurred  through  slow  deliver- 
ies, trouble  through  dyes,  etc.  Since  the  rapid  advance 
during-  the  latter  months  of  1915,  silks  have  been  very 
active,  and  buyers  have  been  very  willing  to  place  orders. 
The  cutting-up  trade  has  not  only  placed  good-sized 
orders,  but  they  have  been  buying  for  stock,  as  they  feel 
that  in  the  present  situation  the  wisest  policy  is  to  have 
the  goods  in  stock. 

Europe  Shy  of  Accepting  Orders 

An  important  indication  for  the  future  is  given  by  the 
unwillingness  of  European  manufacturers  to  accept  very 
large  orders  far  ahead.  This  is  due  to  the  state  of  the  raw 
material  market,  and  to  the  short  supply  of  dyestuffs  as 
well  as  to  the  increasing  difficulty  in  obtaining  labor.  In 
many  French  mills  even  the  executive  are  mobilized,  leave 
of  absence  for  stated  periods  being  granted  so  that  the 
soldier  may  attend  to  the  details  of  business. 

Will  taffetas  maintain  their  lead  for  next  Fall  seems 
to  be  the  leading  question  at  the  present  time.  The  new 
fashions  so  far  as  can  be  seen  are  being  taken  from  taf- 
feta periods,  and  the  full  skirts  and  pannier  fashions  de- 
mand a  silk  with  some  body  and  finish.  Though  taffeta 
will  lead  it  will  be  by  no  means  the  only  silk,  but  all  the 
leading  weaves  as  at  the  present  time  will  have  a  good 
representation.  This  is  a  silk  period  and  practically  all 
silk  fabrics  are  selling. 

Last  year  woolens  were  scarce,  and  after  November 
velvets  were  hard  to  obtain.  This  fact  had  a  big  influ- 
ence on  silk  sales,  and  as  these  conditions  will  be  repeated 
this  year,  it  is  only  reasonable  to  suppose  that  they  will 
have  the  same  influence.  In  addition  business  will  be 
stimulated  to  a  large  degree  by  the  wider  skirts  and  the 
larger  sleeves.  Taffetas  are  showing  in  plain  and  in  glace 
effects,  satin  stripes,  and  there  is  a  feeling  that  floral 
effects  in  Pompadour  patterns  should  be  good,  though  it 
is  early  yet  to  say  how  this  idea  will  develop.  Many  buy- 
ers are  positive  that  satins  with  a  brilliant  sheen  and  in 
soft,  heavy  makes,  and  also  charmeuse  will  be  good  as  the 


SILKS   ACTIVE 


requisite  flare  can  be  given 
by  the  use  of  cording  and 
other  materials. 


Crepe  and  Georgette 
Becoming   Staples 

Crepes  on  this  market 
are  quite  holding  their 
own.  Crepe  de  chine  is  used  so  extensively  for  lingerie, 
petticoats,  blouses  and  other  garments  that  this  material 
is  regarded  as  a  staple  now,  and  Georgette  is  rapidly 
assuring  the  same  position. 

In  Paris  the  leading  dressmakers  are  making  up  dress- 
es and  suits  of  faille,  and  while  faille  will  sell  in  expensive 
silks  its  importance  to  the  popular  trade  lies  in  the  fact 
that  cord  silks  are  fashionable,  and  therefore  bengalines 
will  continue  in  vogue. 

Fashion  is  developing  in  the  direction  of  sheer  trans- 
parent fabrics.  Ninons,  voiles,  marquisettes,  chiffons, 
crepe  chiffons  and  silk  nets  are  being  freely  ordered. 
When  prices  are  high,  materials  of  this  kind  always  come 
into  prominence  for  a  reason  that  is  very  obvious.  Fan- 
cies of  this  class  are  decorated  with  satin  or  woven  in 
stripes,  embroidered  figures,  or  printed  floral  groups  m 
Pompadour  effect.  High  novelties 
spaced  figures  in  silver  or  in  velt. 


show   small,   well- 


COTTONS 

Printed  Fabrics  Taking  Place  of  Solid  Colors— Voile 
leading  Fabric  in  Both  Plain  and  Printed 
From  Yardage  Point  of  View— Marqui- 
sette and  Organdie  the  Novelties 

COTTON  dress  fabrics  are  showing  an  increasing 
activity  as  the  selling  season  at  retail  is  begin- 
ning early  this  year.  Customers  are  showing  every 
disposition  to  buy  as,  when  compared  with  woollen  and 
silk  materials,  prices  of  cotton  fabrics  are  decidedly 
attractive.  The  majority  of  the  materials  shown  at  the 
present  time  were  bought  before  the  heavy  advances  of 
the  last  few  months,  and  buyers  will  have  to  pay  more 
for  their  goods  when  they  come  into  the  market  again. 
The  mills  making  fancy  cottons  are  filled  up  with  orders. 
English  mills  are  featuring  white  fabrics  largely  as  the 
dye  situation  is  acute  with  the  majority  of  manufac- 
turers, and  as  more  men  are  taken  for  the  army  the 
shortage  of  skilled  operatives  increases.  Cotton  fabrics 
are  coming  from  the  States  in  larger  quantities  and  the 
mills  there  making  cloths  for  the  converters  have  more 
orders  on  their  hands  than  they  can  execute. 

Printed  fabrics  are  taking  the  place  of  colors,  as  the 
trade  is  using  every  effort  to  conserve  and  economise  on 
their  stocks  of  dyes.  Therefore  there  is  a  return  to  soft 
colors,  and  white  grounds  with  floral  groups  in  pastel 
shades  with  plenty  of  ground  showing  between  are  the 
favored  patterns.    Some  colored  grounds  are  showing  but. 
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HURON  TEXTILE  CO.,  Inc. 

19-25  E.  24th  Street  (Carlisle  Bldg.),  New  York — 


White  and  Colored 

Cotton  Dress  Goods 

Spring,  1916 

We  have  now  ready  a  large  and  varied  assort- 
ment of  Colored  Cotton  Dress  Goods 

Including 

40-in.  Rain-Bow  Stripe  Voiles 

40-in.  Printed  Seed  Voiles 

40-in.  Promenade  Voiles 

40-in.  Embroidered  Voiles 

45-in.  Embroidered  Flouncings 

and  a  large  assortment  of  Woven  Colored  Striped  Voiles 

IN  WHITE  GOODS 

We  have  all  the  latest  and  best  fabrics  for 
Waists  and  Skirts 


Such  as 

Gabardines 

Seed  Voiles 

Honeycombs 

Basket  Weaves 

Diagonals 

Piques 

Shirting  Madras 

Organdies 

HURON  TEXTILE  CO.,  Inc. 

19-25  E.  24th  Street  (Carlisle   Bldg.),  New  York 

Telephone,  Madison  Square  2030-31-32 

AGENTS  IN   CANADA 

DONALD  SUTHERLAND  J.    CADIEUX 

404   McKinnon    Bldg.,    Toronto  10    Cathcart  St.,   Montreal 
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they  are  in  pale  shades  of  pink,  blue  or  helio,  or  in  grey, 
champagne  and  black. 

The  latest  novelty  in  prints  shows  a  line  check  for  the 
ground  with  a  floral  pattern  placed  at  the  point  where 
the  stripes  intersect.  These  checks  vary  in  size  very 
considerably,  some  being  very  large,  and  the  floral  pat- 
tern is  designed  in  keeping  with  the  size  of  the  check. 

The  more  expensive  fabrics  are  decorated  with  col- 
ored yarns  chiefly  in  the  form  of  woven-in  stripes, 
embroidered  dots  and  floral  patterns,  and  these  decora- 
tions are  combined  in  a  big  variety  of  styles. 

Plaids  on  White  Ground 

Manufacturers  are  showing  a  big  line  of  cotton  novel- 
ties suitable  for  separate  skirts.  These  come  in  gabar- 
dine in  chevron  effects,  and  with  pencil  stripes  in  black 
and  colors.  Newer  still  are  the  plaids  on  white  ground 
in  crash  and  rough  weaves.  A  gabardine  with  a  woven 
stripe  giving  the  effect  of  corduroy  is  another  novelty 
that  is  taking  with  the  skirt  makers.  Piques,  heavy 
cords,  and  cotton  suitings  are  selling  for  separate  skirts, 
and  for  outing  wear  useful  practical  skirts  are  made 
from  cotton  khaki. 

Voile  is  certainly  the  leading-  weave,  and  comes  with 
all  the  above  mentioned  decorations.  Snowflake  grounds 
are  very  much  in  evidence  and  the  so-called  rice  cloths 
and  shadow  voiles  are  strong.  These  grounds  are  printed 
or  have  woven-in  stripes,  tape  stripes  or  stripes  formed 
of  knotted  yarn  and  stripes  in  leno  or  drawn  work  effect, 
as  well  as  embroidered  sprigs,  sprays  or  dots.  Muslins, 
lawns,  and  dimities  show  the  same  class  of  printed  pat- 
terns. 

Marquisettes  and  organdies  are  selling  for  more  elab- 
orate dresses.  These  fabrics  will  not  equal  the  sale  of 
voiles  as  they  do  not  give  the  same  service.  Where 
beauty  only  is  the  consideration,  marquisettes,  and  organ- 
dies make  up  with  lovely  gowns.  Solid  colors  in  rose, 
grey  maize,  helio.  and  blue  are  being  sold  for  attractive 
gowns  made  with  many  frills  and  ruffles,  and  for  the 
new  flounced  and  pannier  gowns  there  are  lovely  rose 
patterns  showing  full  blown  blooms  and   foliage. 

White  Mid-Summer  Season 

Every  indication  points  to  a  white  mid-summer  sea- 
son, and  in  all  white  fabrics,  buyers  are  up  against  a 
shortage  and  advancing  prices.  Orders  are  coming  in 
freely  for  all  the  staple  white  cloths,  such  as,  long  cloths, 
nainsooks,  Persian  lawns,  organdies,  etc. 

As  in  fancies  voile  heads  the  selling  list  and  because 
of  its  many  uses  it  would  seem  as  though  this  material 
was  firmly  established.  The  plain  cloth  sells  the  best 
and  has  almost  superseded  lawn  as  a  waist  and  dress 
material. 

There  is  an  extensive  showing  of  heavy  cotton  cloths 
and  suitings  suitable  for  children's  dresses  and  separate 
skirts  such  as  Indian  head,  gabardine,  honey  comb  cloths, 
corduroys,  piques,  repps  and  cords.  Madras  cloths  are 
selling  for  middies  and  sports  waists. 


WOOLENS 


COTTONS  UP  AGAIN 

In  our  market  department  announcement  was  made  of 
a  coming  advance  in  white  and  grey  cottons  of  5  to  10 
per  cent. 

Colored  cottons  have  gone  up  again  since  last  issue 
from  5  to  10  per  cent,  and  in  some  cases  more.  Among  the 
typical  advances  to  the  jobbers  are:  cottonades,  14  to  15 
cents;  15y2c  to  17e;  19c  to  20c.  Denims,  20c  to  20y2c; 
22c  to  23V2C;  tickings,  about  5  per  cent.;  apron  ginghams 
from  14  to  lc  a  yard,  and  so  on. 


Only  Simple  Weaves  Possible — Serges  the  Leading 

Fabric — Prices  Show  a  Wonderful  Jump  From 

Those  of  a  Year  Ago — The  Bulk  of  the 

Staple  Business  For  Fall  Already  Done 

IT  is  a  very  far  cry  from  the  prices  and  conditions  of 
a  year  ago  for  now  the  trade  is  face  to  face  with  the 
growing  shortage,  and  prices  are  up  to  a  wartime 
basis.  A  wool  Ottoman  that  before  the  war  was  a  stand- 
ard cloth  for  many  years  at  75c  now  sells  at  $1.25. 
Before  the  war  French  broadcloth  held  the  market.  These 
cloths  are  now  unobtainable  and  the  cloth  selling  is 
coming  in  from  the  United  States.  A  French  cloth  that 
sold  at  $1.50  costs  from  $2.65  to  $2.85  to  duplicate. 
Serges  are  undoubtedly  the  leading  fabric,  but  serges 
are  none  too  easy  to  obtain  and  the  man  who  has  a  good 
stock  on  hand  or  in  prospect  is  sure  of  obtaining;  a  go<  d 
profit  on  the  same.  Not  only  are  prices  high  but  it  is 
difficult  to  induce  the  manufacturers  to  accept  the  larger 
orders,  and  in  many  cases  when  an  order  is  accepted  it 
carries  with  it  no  guarantee  of  acceptance. 

Buyers  have  been  very  willing  to  place  orders  for 
Fall,  and  the  greater  part  of  the  buying  of  staple  fabrics 
is  done.  As  there  are  few  novelties  procurable  or  likely 
to  be  procurable  this  means  that  the  advance  orders  from 
the  large  buyers  and  jobbing  houses  are  in.  This  is  con- 
firmed by  the  news  that  many  mills  are  fully  sold  up 
and  are  instructing  their  agents  to  accept  no  more  orders. 
Paw  wool  is  still  advancing,  worsted  yarns  that  sold 
around  85c  and  87c  are  now  selling  at  $1.30  per  pound 
and  with  every  prospect  of  values  going  higher.  Low 
grade  and  high  grade  wools  are  practically  paralleling 
each  other,  and  low  grade  and  fine  wools  are  selling  at 
what  approximately  is  the  same  price.  There  has  been 
an  immense  drain  upon  labor  both  for  the  army  and 
for  work  in  munition  factories,  and  with  the  premiums 
and  war  bonuses  now  paid,  wages  have  advanced  enorm- 
ously and  in  consequence  these  increases  have  to  be 
carried  bv  the  cloth. 


PILE  FABRICS 

British  Mills  Cannot  Promise  to  Fill  Orders — AVbite 

Cords  Short  as  Bleaching  Materials  Are  Used  For 

Explosives — Mills  in  United  States  Oversold 

A  SHORTAGE  is  sure  to  be  felt  in  pile  fabrics  in  the 
coming  Fall.  Pile  fabrics  are  fashionable  and  the 
demand  is  a  wide  one.  Last  year  they  were  used  to 
a  great  extent  to  take  the  place  of  the  handsome  woolen 
novelties  which  were  unobtainable,  and  even  last  year, 
before  the  season  was  half  over,  the  shortage  was  evident. 
This  year  it  is  very  safe  to  state  that  the  supply  of  pile 
fabrics  will  be  greatly  lessened.  From  England  it  is  not 
well  to  expect  much  in  the  way  of  corduroys  and  velvet- 
eens, for  manufacturers  expressly  state  that  the  accept- 
ance of  the  order  carries  with  it  no  guarantee  that  it  will 
be  filled.  This  is  due  to  the  shortage  in  dyestuffs,  the  labor 
situation  and  the  needs  of  the  allied  armies,  as  France  has 
been  a  large  purchaser  of  cotton  cords  for  army  wear. 
The  shortage  also  embraces  the  popular  white  corduroys,  as 
the  bleaching  materials  are  wanted  in  the  manufacture  of 
high  explosives.  There  are  many  mills  in  the  States 
making  pile  fabrics,  but  it  is  stated  that  even  if  they  were 
twice  as  large  they  could1  not  make  enough  goods  to  sat- 
isl'v  the  demand. 
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Fine  Dress  Goods 

For  over  fifty  years  the  Pacific  Mills  have  been  manufacturing  ALL 
WOOL  and  COTTON  WARP  Dress  Goods,  and  to-day  are  the 
largest  manufacturers  of  these  classes  of  goods  in  the  world. 

Among  the  many  fabrics  which  we  manufacture,  the  following  are 
peculiarly  adapted  for  the  Canadian  market: 


35-41-50-inch 

Cotton  Warp  Serges 

in  all  colors 
35-48-inch 

Cotton  Warp  Granites 

in  all  shades 


35-39-41-44-48-54-inch  35-inch 

All  Wool  Fine  French  Serges  Cotton  Warp 

in a u colos  Ha ir  Line  Granil 

35-40-inch  in  staple  shade6 

All  Wool  Batistes 

in  all  colors 
35-44-48-50-54-inch 

All  Wool  Storm  Serges 

in  all  colors 
35-inch 

Cotton  Warp  Hair  Line  Serges 

in  all  colors  35-inch 

35inch  Cotton  Warp 

Cotton  Warp  Lustres  Satin  Gabardines 

in  a  variety  of  patterns  and  colorings  in  all  colors 

42-inch  35-50-inch 

Cotton  Warp  Brilliantines        Cotton  Warp  Whipcords 

in  staple  shades  in  all  colors 

We  guarantee  that  these  products  cannot  be  excelled  for  uniform  weave,  color 
and  finish. 

We  have  prepared  swatch  books  containing  samples  of  all  the  above  fabrics,  and 
will  be  pleased  to  mail  them,  free  of  charge,  to  any  retailer,  and  refer  them  to  a 
jobber  who  carries  these  goods. 

PACIFIC  MILLS 

Lawrence,  Massachusetts 

LAWRENCE  &  CO.,   Selling  Agents 

BOSTON  NEW  YORK  PHILADELPHIA  CHICAGO  ST.  LOUIS  SAN  FRANCISCO 


23 


Dry  Goods  Review 


DRESS    FABRICS 


An  Extra  $5  or  $10 
Every  Week 

Quite  a  bit  extra,  isn't  it?  Would 
you  like  to  have  that  much  coming  to 
you  regularly  every  week,  entirely  in 
addition  to  your  weekly  pay  envelope? 
Of  course  you  would. 

Well  now,  write  us  and  we  will  be 
glad  to  send  you  full  particulars  of  our 
plan — the  very  same  proposition  that 
has  proven  so  successful  with  hundreds 
of  our  representatives.  You  can  read 
it  and  apply  it  right  in  your  own  home 
district.  Your  spare  time  is  all  that's 
needed.  Write  us  to-day, — next  week 
you'll  be  earning  more  money. 

The  MacLean  Publishing  Co., 

LIMITED 

143-153  University  Ave. 
TORONTO        -        CANADA 


ESTABLISHED  1849 


BRADSTREET'S 

Offices    Throughout    the    Civilized    World. 


OFFICES    IN    CANADA: 


Calgary,  Alta.. 
Edmonton,  Alta. 
Halifax,   N.S. 
London,  Ont. 


Ottawa,   Ont. 
St.  John,   N.B. 
Vancouver,   B.C. 
Victoria,  B.C. 
Hamilton,  Ont. 


Montreal,  Que. 

Quebec,  Que. 
Toronto,  Ont. 
Winnipeg,   Man. 


Reputation   gained    by   long   years   of  vigorous, 
conscientious   and   successful   work. 

THOMAS    C.    IRVING,     wee— J,  Mc\nnafde: 

TORONTO.  CANADA 


11  You  can  talk  to  the  dry- 
goods  merchants  from  Hali- 
fax to  Vancouver  for  only- 
two  cents  for  each  word  with 
a  condensed  ad.  in  the  DRY 
GOODS  REVIEW. 
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1    Your  Reputation  for  Quality 
I        Is  Safe  if  You  Feature 

|  "Dominion Textile' 
|     Cotton  Fabrics 

=  (Made  in  Canada) 

Under  this  Trade  Mark  you  can  offer  customers  the 
most  attractive  cottons  made,  at  prices  considerably 
lower  than  you  would  have  to  ask  for  imported,  duty- 
paying   goods  of  equal  quality.     To  this  better  value 

He  add  the  strong  sentiment  in  favor  of  Canadian-made 
products  and  you  have  most  convincing  reasons  for 
pushing  "Dominion  Textile"  Cottons. 

1H  Some  Seasonable  and  Popular  lines: 

Magog  Prints 
La  Pauline  Mull 
Hermitage  Suiting 
Steelclad  Galateas 
Rockfast  Drill 

Dominion  Textile  Co. 

LIMITED 

HI        MONTREAL  TORONTO 

WINNIPEG 

^=        Manufacturers  of  200  Qualities  of  Printed  Goods 

in  30,000  Patterns 
=        1,000  Qualities  of  Greys,  Whites,  Sheetings,  etc. 
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DRESS    FABRICS 


Tbe  CRAVENETTE  Co., 
Ltd.,  affix  their  stamp 
only  to  such  goods  as 
are  suitable  in  quality  for 
Shower-proof   purposes. 


Reg9  Trade  Mark 

proofed  by" 
The  Cravenette  C?  LT? 


Therefore,  this  stamp  is 
a  guarantee  not  only  of 
Shower  -  proof  properties 
but  also  of  the  Q 
the    Material. 


M  ni  it  v        \./^^^r_^. 


DUST- 
PROOF 

as 

well 

as 

SHOWER. 
PROOF. 


(Regd.) 

for  Man,  Woman 
—and  Child— 


Attractive 

Show    Cards 

For  Window 

DisplaySent 

Free  of  all 

Charge  on 

Application 

to  Leading 

Importers. 


RAINCOATS 

"KEEP  THE  WORLD  DRY" 


The  "Cravenette"  proof  is  rain  and  weather  resisting,  because 
it  treats  each  separate  fibre  of  the  cloth;  it  is  permanently  rain- 
proof ,  water  running  of  f  as  from  a  (luck's  back  The  ventilation 
is  perfect,  the  goods  being  porous.  "Cravenette"  fabrics  in 
great  variety  in  black  and  colours,  and  ready-to-wear  Coats  and 
Cloaks  in  tasteful  and  fashionable  styles,  are   readily  obtainable 

FROM  ALL  LEADING   IMPORTERS 

In  case  of  any  difficulty  in  obtaining;   "  CRAVENETTE  "  please   write  te— 

The  CRAVENETTE  CO.,  Ltd.,  Dept.,  6  Well  Street,  BRADFORD,  ENG. 
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Copyright. 


KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John    King    &    Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 

Made  by 

JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established    1775 
Canadian  Representatives:  CAMPBELL,  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 
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EGLA  FABRICS 


ALL   COTTON 
SILK  AND  COTTON 


Plain  and  Printed  Voiles 

Plain  and  Fancy  White  Goods 

Plain  and  Fancy  Piques 

POPLINS 

All  descriptions  of  Plain  and  Colored 
Yarn  Effects. 

Qualities  suitable  for  the 

MANUFACTURING 
WHOLESALE 
RETAIL  TRADES 


Immediate  Delivery 


Write  for  Samples 


HENRY  GLASS  &  CO. 


44-46-48  WHITE  STREET 


NEW  YORK 


27 


Fabric6 


D  ry  Uoods  lie  view  DRESS    FABRICS 


"STUDY  ECONOMY 
BUT  KEEP  UP  YOUR 
REPUTATION" 


CANADIAN 
HOMESPUNS 


For  Your  Dress  Goods  Department. 
These  lines  will  appeal  to  your 
trade  on  the  grounds  of  patriotism, 
of  economy  and  of  style,  for  they 
possess  "that  something  that  makes 
them  different"  demanded  by  your 
better  trade,  and  they  are  lines 
that  will  unquestionably  give 
satisfactory  wear. 


DEPARTMENTS: 
f 

MEN'S    FINE  WOOLLENS 

TAILORS'  TRIMMINGS 
SILK    AND   SATIN   LININGS 
LADIES'  COSTUME   CLOTHS 
WASH   GOODS 
HOUSEHOLD    LINENS 
MILITARY  TAILORING   SUPPLIES 


fief  &Gu(dMmi(ed 


32-34  WELLINGTON    STREET  WEST,   TORONTO 


ii 
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DRESS    FABRICS  Dry  Goods  Review 


ACTS 


Many  Merchants 

miss  sales  for  lack  of  wanted 
lines. 

Lose  the  profit  that  goes  with 
these  sales. 

Profit  is  easy  to  get  nowadays 
if  you  have  the  goods. 

Because  some  wholesale  houses 
and  manufacturers  are  short, 

They  not  having  anticipated 
this  shortage,  or 

Have  not  had  confidence  in 
Canada's  prosperity, 

Not  taking  into  account  the 
immense  crops  and  the  big 
war  orders. 

Tried  by  the  business  of  the 
past  year  and  a  half,  it  has 
been    proven   that 

RacineS  carry  the  biggest  stock 
of  staple  dry  goods  in  Canada. 

Alphonse  Racine,  Limited 

Dry  Goods  Jobbers  and  Manufacturers 

MAKERS   OF  "HERO"  SHIRTS    AND    COLLARS,     "MAPLE    LEAF"  OVERALLS, 
"LE  CYGNE"  CORSETS   AND    "SHEPHERDESS"  HOSIERY. 
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CARPETS 


Increasing     Shortage     in     Raw     Materials — Coarse 

Wools,  Jute  and  Linen  Yarns  Needed  For 

Military  Purposes 

THE  man  who  was  far-seeing  enough  during  the 
first  months  of  the  war  to  stock  carpets  and  floor 
coverings  is  reaping  a  big  reward  now.  He  has 
the  goods  in  stock  and  is  not  worrying  about  deliveries, 
and  he  is  also  making  an  excellent  profit  on  his  invest- 
ment as  besides  the  uncertainty  prices  are  very  much 
higher  now  than  wheri  his  merchandise  was  bought. 
From  all  markets  come  similar  reports,  and  they  all  deal 
with  the  difficulties  manufacturers  are  experiencing  be- 
cause of  the-  shortage  in  raw  material. 

Spinners  are  very  busy  with  military  yarns,  and  this 
affects  the  manufacturers  of  carpets  because  the  coarse 
wools  they  are  using  are  of  the  same  class  as  those  used 
for  spinning  into  carpet  yarns.  The  late  rise  in  cross- 
1  reds  has  been  reflected  in  carpet  yarns,  but  in  spite  of 
price  there  is  an  increasing  difficulty  in  obtaining  these 
yarns  as  they  are  going  into  army  cloths  and  blankets. 
The  jute  and  linen  yarns  that  are  used  for  backing  and 
filling  are  also  scarce  and  for  the  same  reasons.  The 
dye-stuffs  situation  is  another  factor  and  in  England 
there  is  an  ever-growing  drain  on  the  mills  for  men  for 
the  army. 

Canadian  agents  for  English  carpet  mills  are  exceed- 
ingly doubtful  as  to  whether  under  the  present  circum- 
stances all  the  orders  taken  will  ever  be  delivered,  and 
few  if  any  of  them  will  take  any  additional  orders 
There  have  been  no  new  patterns  since  the  war  started, 
nor  is  there  any  reason  why  this  expense  should  be  borne 
by  the  manufacturer  at  the  present  time. 

For  bungalows  and  bed-rooms  the  rag  carpet  is  in 
high  favor.  It  is  shown  in  hit-and-miss  effects  in  grey 
and  gay  colors,  and  also  in  grey,  stone  blue,  green,  helio 
and  pink,  and  with  striped  and  chintz  borders.  The 
novelty  in  this  class  of  carpet  consists  in  the  use  of  knit- 
ted fabric  instead  of  the  usual  torn  fabric.  The  knit- 
ted fabric  is  cut  into  strips  and,  as  it  is  cut,  it  curls, 
and  the  carpet  woven  from  it  is  delightfully  soft  and 
springy.  The  colorings  are  about  the  same  as  in  the  or- 
dinary rag  carpets. 

Scotch  wool  squares  come  in  the  usual  art  coloring'? 
in  monotone  designs,  and  in  chintz  patterns,  also  in 
chintz  patterns,  also  in  monotone  centres  with  chintz 
borders.  I 


TURKISH  RUGS  TO  BERLIN? 

There  is  a  rather  curious  story  that  the  stocks  of 
Oriental  carpets  in  Turkey  have  been  removed  to  Berlin  by 
the  German  government,  and  that  Constantinople  has  been 


practically  cleared  of  its  stock  of  rugs.  It  is  said  that  this 
is  regarded  as  a  precautionary  measure  and  that  all  carpets 
will  be  stored  in  the  name  of  the  owner  and  that  the  carpets 
will  be  sold  at  the  price  the  owner  put  upon  them  and  the 
proceeds  will  be  turned  over  when  sold. 

@ 

NETS  AND  DRAPERIES 

\/T  ORE  curtains  have  been  sold  during  the  past 
months  than  for  some  seasons,  and  there  has  been 
a  decided  return  to  Nottingham  curtains  particularly  in 
i  he  small  set  patterns  with  narrow  borders.  Windsor 
curtains  in  scrims  are  also  selling,  and  in  the  finer  effects 
marquisette  weaves  are  good.  This  weave  is  better  liked 
than  voile.  The  newest  scrims  are  decorated  with  hand 
machine  embroidery  as  well  as  insets  and  edges  of  filet 
and  Cluny  lace. 

Nets  are  selling  in  piece  goods  and  are  also  made  up 
into  curtains  with  insets  and  edges  of  Cluny  lace.  The 
popular  priced  nets  come  in  heavy  patterns  but  the  bet- 
ter priced  and  novelty  goods  come  in  filmy  and  fine  nets 
with  all  over  patterns.  Cretonnes,  chintzes,  taffetas  and 
kindred  printed  fabrics  are  coming  chiefly  from  Great 
Britain.  There  is  a  big  demand  for  shadows,  and  the 
besi  selling  patterns  come  in  large  floral  patterns  with 
birds  in  rich  colorings  on  black,  linen  and  striped 
grounds. 

The  new  papers  come  in  chintz,  and  floral  patterns 
and  in  silk  tapestry  effects  in  two  colors  or  two-tones 
of  the  one  color.  With  these  figured  and  rich  colored 
papers  the  hangings  and  curtains  must  be  in  solid  color. 
This  is  increasing  the  interest  in  velours.  This  hand- 
some drapery  fabric  used  to  come  from  Belgium  and 
Germany.  This  is  now  being  made  in  Canada,  and  the 
quality  of  the  Canadian  product  is  such  that  interior 
decorators  do  not  hesitate  to  use  it  in  the  handsomest 
•ooms.  Not  only  is  the  pile  silky  and  lovely,  but  the 
finish  is  soft  and  supple,  and  the  colors  are  beautiful. 
The  shades  are  French  blue,  Persian  pink,  tobacco  and 
Volden  brown,  and  two  of  art  green. 


-©- 


DYES  ADVANCE  CARPET  PRICES 

A  New  York  report  says :  The  great  prosperity  in  the 
States  is  creating  a  big  demand  for  carpets  and  the  in- 
dustry is  exceptionally  busy.  This  fact  alone  would  tend 
to  create  a  shortage  in  raw  materials.  Carpet  wools  are 
scarce,  but  this  is  not  so  serious  a  matter  as  the  inability 
to  procure  dyes.  Blue  is  the  color  that  is  most  difficult 
to  obtain,  but  greens,  reds  and  blacks,  all  essential  colors 
in  carpet  production,  are  only  available  at  a  tremendous 
advance  in  price.  The  season  when  fibre  carpets  sell  besi 
is  at  hand.  These  carpets  are  durable  and  attractive,  but 
the  fault  has  been  that  they  soil  easily. 
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DALMOR 
Art  Novelty  Curtains 

The  new  range  for  Fall  Delivery  will  be 

on  the  market 

MARCH  15th 

OUR  MOTTO  :     "QUALITY  AND  SATISFACTION" 


Also  Manufacturers  of 

Dalmor  Window  Shades  and  Shade 
Cloths 

Dalmor    Drapery    and    Upholstery 
Fabrics 


DALY  &  MORIN 

Lachine     -    Montreal 

Makers  of  the  Dalmor  Art  Novelty  Curtain  Line 


— and  8c  per  week 
will  do  it ! 

This  small  amount  invested  in 
the  Dry  Goods  Review  foi 
each  of  your  department  heads 
will  mean  the  difference  be- 
tween a  wide-awake,  efficient 
staff,  thoroughly  conversant 
with  the  trade,  and  one  which 
consists  of  mere  order-takers. 
Worth  while,  isn't  it? 


>&#,/--  ^< 


Increase    Your    Spring  Trade 

with  a  plentiful  assortment  of 

STAUNTON    READY-CUTS 

Borders,  Friezes  and  Trimmers  which  by 
an  intricate  mechanical  process  come  cut 
out  ready  to  hang. 

Not  a  speculation  but  a  safe  investment  is 
our  line  of  General  Wall  Papers  and 
Specialties,  which  assure  large  profits  to 
the  retail  merchant. 

STAUNTONS  LIMITED 

Wall  Paper  Manufactusers 

941  Yonge  St.  TORONTO 


**K, 
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EASTER  WAISTS 


Cardinal  and  Postilion  Collars — More  Color  Showing 

— Tucks,  Hemstitching  and  Hand  Embroidery 

— Georgette  and  Various  Silks  and  Lace  Used 

THE  blouse  this  season  runs  the  whole  gamut  of 
prices  and  styles,  from  the  modest  useful  model 
of  lawn  and  voile  lace  or  embroidery  trimmed  for 
house  and  morning  wear,  to  the  very  latest  models  in 
Bakst  colorings.     The  presence  of  these   waists  in   their 


Waist  of  flesh  colored  crepe  de  chine  trimmed  both  back 
and  front  with  groups  of  tucks  centered  with  hemstitching , 
leaving  a  vest  effect  in  front.  There  is  a  narrow,  yoke 
piece  over  the  shoulder  and  the  collar  is  convertible.  The 
moderately  full  sleeve  is  gathered  with  a  deep  cuff  ivith  a 
shaped  turned  back  piece.  Pearl  buttons.  Shown  by  the 
Winsome  Waist  Co. 

brilliant  yet  pale  colors  makes  the  showing  in  the  waisl 
department  gay  and  springlike  for  the  flesh  and  pale 
rose  has  blossomed  out  into  lively  shades  of  deep  flame 
and  rose,  cyclamen  and  begonia,  tangerine,  lemon  and 
maize,  lavender  and  wisteria,  turquoise  and  sacchary  blue, 
leaf  green,  etc. 

Here  and  there  a  note  of  relief  is  given  by  the  presence 


■:f?*S W  v^'^Tf^ 


of  waists  of  black  shadow  lace  over  white  Georgette,  and 
trimmed  with  silver  run  tulle  and  touches  of  color.  For 
instance,  a  waist  of  this  kind  has  the  sleeves,  the  collar  and 
the  jabot  of  tulle  threaded  heavily  with  silver.  The  sleeves 
are  banded  with  blue  velvet  and  the  collar  is  edged  with  the 
same,  while  the  front  of  the  waist  is  trimmed  with  blue 
velvet-covered  buttons.  Though  many  waists  are  in  solid 
color,  many  of  them  show  the  new  colors  introduced  in  the 
trimmings  or  in  embroidered  or  printed  floral  designs.  A 
waist  of  this  kind  is  made  of  one  of  the  new  fancy  Geor- 
gettes. This  material  has  a  faint  ivory  stripe  patterned 
with  lavender  flowers  at  intervals.  There  is  a  deep  pos- 
tillion or  square-backed  collar  of  tucked  Georgette,  edged 
with  lace  falling  from  a  neckband  of  lavender  taffeta.  The 
deep  cuffs  are  formed  of  tucks  ending  in  a  frill  and  on  each 
cuff  is  a  bow  of  lavender  ribbon. 

The  collars  show  many  innovations,  the  leading  one 
being  the  deep  square  postilion  back  collars  and  the  large 
cardinal  capes.  Many  of  the  postilion  collars  are  pleated 
and  edged  with  lace  and  collars  that  are  high  at  the  back 
and  flaring  come  in  endless  array.  The  new  sleeves  are 
long,  and  the  more  extreme  models  show  great  fullness  at 
the  elbow.  The  cuffs  are  fancifully  shaped  and  bell  at  the 
wrist. 

Paris  is  said  to  be  showing  very  short  puffed  sleeves  in 
blouses,  but  the  models  shown  for  both  Spring  and  Summer 
wear  so  far  all  have  the  long  sleeve. 

Georgette  is  used  extensively,  either  alone  or  in  com- 
bination with  lace,  silk  net  and  ribbon.  Crepe  de  chine, 
washing  satin,  taffeta,  radium  silks  and  light  laces  are  also 
used.  The  ornamentation  comes  both  back  and  front,  and 
tucks,  pleats,  hemstitching  and  other  hand-worked  effects 
appear.  Cordings  and  pinkings  are  the  latest  ideas  in  this 
line.  A  feature  in  the  cut  of  nearly  every  blouse  is  the  nar- 
row shoulder  yoke. 

The  convertible  collar  is  still  a  big  feature  and  adorns 
nearly  all  the  simpler  waists.  Sometimes  this  collar  ends  in 
a  vestee  effect.  Crepe  de  chine  is  still  the  favored  material 
in  the  simpler  waists  and  white,  flesh  and  maize  are  the 
best  selling  colors.  Tailored  waists  are  selling  in  shirting 
silks  with  colored  satin  stripes.  The  collars  are  convert- 
ible and  pearl  buttons  close  the  front. 


THERE  is  no  very  radical  change  in  the  models  dis- 
played at  the  Paris  openings.  The  majority  of  the 
Paris  houses  are  still  showing  models  taken  from  the 
various  crinoline  periods,  the  skirt  is  still  voluminous 
and  the  waist  more  fitting.  There  are  developments 
however  and  the  most  notable  comes  from  the  house  of 
Lauvin  which  is  going  beyond  the  Louis  XV.  and  XVI. 
periods  and  featuring  padded  hips  in  the  farthingale 
style.  The  name  of  the  "barrel  skirt''  has  been  applied 
to  this  new  outline,  and  as  this  name  indicates  the  skirt 
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READY-TO-WEAR  GARMENTS 


Dry  Goods  Review 


Coats  and  Suits 


It  has  always  been  our  hobby  to  make  Kenyon  Coats  and  Suits 
Distinctive  in  the  True  Essentials  —  Style  and  Workmanship 

On  the  left  is  style    No.  983-4' v,    made    in    high    grade,    medium    weight 
Velours;  No.  792.  Gold;  No.  791,  Light  Blue;  and  No.  790.  Rose;  at  $12.00. 

In  the  center  is  style  No.  11 4-4 S6,   Coat  made  of  high  grade  Jersey  Clove         On  the  right  is  style  No.  109-4' ■.•.     Coat  and  Skirt  of  high  grade  Jersey 

Silk;  skirt  of  Japanese  Hand  Woven  Crepe,  in  contrasting  colors.     Coat         Knit  Wool;  skirt  bound  with  contrasting  silk  braid;  made  in  cloths;  No. 

made  in  cloths,  No.  827,  Copenhagen  Blue ;  No.  826,  Rose ;  No.  828,         541 ,  Moss  Green ;  No.  540,  Copenhagen  Blue ;  No.  538,  Corn  ;  and  No. 

Heliotrope;  No.  829,  Moss  Green;  and  No.  830,  Gold;  per  suit  $12.50.         537,  Rose;  per  suit  $13.50. 

Kenyon  Sport  and  Motor  Coats,   Overcoats  and  Raincoats,  Palm  Beach  and  Tropical  Suits,  are  made 
in  a  wonderful  variety  of  tight,  medium  and  heavy-weight  fabrics,  for  men  and  women 


New  York: 
Fifth  Ave.  Bldg.,  23d  St.  and  Fifth  Ave. 


C.  Kenyon   Company 

NEW  YORK 


Chicago  : 
Congress  and  Franklin  Streets 
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RE  A  D  Y  - T  0  -  W  E  A R  G  A  R  M  E  N T S 


Blue  serge  suit 
trimmed  with 
braid  and 
pearl  buttons, 
made  by  Che- 
ruit. 


is  distended  at  the  hips  and  falls  from  there  in  an  almost 
straight  line. 

The  majority  of  models  come  in  Louis  XV  style,  but 
panniers  are  not  as  prominent  as  was  expected,  and  more 
skirts  are  elaborately  flounced,  fluted  and  draped. 

Another  feature  is  that  the  majority  of  the  model 
houses  are  showing  dresses,  waists  and  suits  with  34  and 
even  shorter  sleeves,  while  the  evening  gowns  have 
very  short  sleeves. 

Tailored  suits  show  short  jackets  reaching  slightly 
below  the  hips  with  pleated  or  ripple  basques  and  many 
of  them  are  of  intricate  cut.  Among  the  novelties  in 
fabrics  may  be  mentioned  the  waxed  fabrics  in  silk 
moire  particularly.  Paquin  is  introducing  straw  braid 
trimmings. 


SILK  VELVETS  FOR  DRESSES 

Orders  for  silk  velvets  for  millinery  and  dress  purposes 
were  placed  months  ago,  and  are  considerably  larger  than 
those  placed  for  the  Fall  of  1915.  And  this  is  in  the  face 
of  an  advance  of  over  30%  above  last  year's  prices.  So 
keen,  indeed,  were  velvet  buyers  that  the  bulk  of  the 
orders  were  placed  before  manufacturers  had  their  prices 
made.  The  list  of  colors  is  more  limited  and  the  shade 
card  shows  that  high  colors  and  novelties  are  absent. 


THE  NEW  COATS 

Sports  Coats  Are  Shown  for  Practical,  and  Silk  Coats 
For  Dressy  Wear — New  Cape  Effect 

COATS  for  the  new  season  may  he  divided  into  sports 
and  silk  models.  The  sports  coats  come  in  chin- 
chillas, pile  fabrics  and  rough  tweeds  and  serges,  and 
are  about  knee  length.  They  are  either  full  and  flaring  or 
semi-fitting  with  the  peplum  cut  in  full  godets,  particularly 
at  the  sides.  The  sleeves  are  wide  and  many  are  in  hell 
shape,  though  they  are  often  drawn  in  with  a  strap  above 
the  cuff. 

Reveis  are  hack  again,  and  the  new  collars  are  either 
flat  or  high  at  the  back,  and  rolling  in  front.  Some  models 
have  a  circular  back  full  and  swinging  from  the  shoulders 
and  the  front  is  often  belted  across. 

The  silk  coats  are  longer,  many  being  %  length.  They 
are  made  with  full  pleats  at  the  sides,  and  the  neck  has  the 
new  cape  effect.  These  models  come  in  black  and  navy 
taffetas  and  failles  and  also  in  the  new  wide  taffeta  and 
satin  stripes.  Very  full  paletots,  trimmed  with  a  full 
flounce  and  ruehings  and  with  full  sleeves  ending  in  a  frill 
over  the  hands  and  with  an  1830  cape  for  the  neck  finish, 
form  the  extreme  of  the  mode. 


CORSETS 

Deep  Bust  Gore  the  New  Feature — No  Longer  Pos- 
sible to  Keep  Stock  by  Waist  Size  Alone 

THE  corset  is  the  foundation  of  the  figure  and  no 
woman  can  hope  to  wear  the  new  season's  models  pro- 
perly unless  she  is  wearing  a  properly  designed  cor- 
set. There  the  corset  department  is  an  important  adjunct 
to  the  one  selling  ready  to  wear.  Any  change  that  is  radical 
in  style  is  first  reflected  in  the  corset  models  and  the  test 
of  the  manufacturer's  success  is  that  he  is  able  to  make  the 
necessary  changes  in  a  manner  that  is  quite  satisfactory 
to  the  store's  customers.  Often  it  takes  the  modifications 
of  one  or  two  seasons  before  the  new  styles  are  quite  satis- 
factory: this  is  what  is  happening  now  to  the  models  with 
the  higher  busts. 

The  new  models  for  the  present  Spring  are  not  cut  quite 
so  high,  but  the  most  important  feature  is  the  deep  gore  in 
front.  With  the  ordinary  bust  gore  the  models  of  a  season 
ago  were  not  quite  a  success,  for  while  they  gave  the  re- 
quired figure,  many  women  who  had  accustomed  themselves 
to  the  ease  of  the  low  models  were  not  comfortably  corseted 
in  the  new  high  models.  The  deep  bust  gore  is  designed  to 
give  extra  room,  and  besides  such  is  the  art  with  which  it  is 
cut  that  it  also  helps  to  give  shapely  curves  to  the  figure. 
It  used  to  be  that  corset  stock  was  kept  and  ordered  by 
the  waist  measure  alone — but  with  the  new  models  this  is 
no  longer  possible.  Not  only  must  the  waist  measure  be 
stocked,  but  the  models  must  be  ordered  by  the  different 
types  of  figure.  The  tendency  is  to  add  to  the  number  of 
types  in  the  more  expensive  models,  but  for  the  popular- 
priced  lines  it  should  be  sufficient  to  stock  all  the  usual 
sizes  in  slender,  medium  and  short  and  tall  stout  models. 


At  the  annual  meeting  of  Atlantic  Underwear,  Limited. 
F.  W.  Sumner  was  re-elected  as  president.  As  a  result  of 
the  rush  of  war  orders,  there  have  been  two  shifts  operative 
since  September  and  350  hands  are  employed.  The  man- 
ager is  J.  L.  MacDonald. 

A  charter  has  been  granted  the  Home  Shoe  Co.,  Limited. 
Montreal,  for  the  manufacture  of  boots  and  shoes. 
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1148— Ture  silk  crepe  fie  chine,  variety  of  candy  stripes,  also  Black  ana 
White.  Collars  and  cuffs  made  of  white  velvet  crepe.  Convertible 
collar.     Pearl   buttons.     Price,  $4L\00. 


Silk  Waists  for  Easter 

in  Stripes  and  Shirting  Effects 


Will  outwear  and  stand  the  laundry  strain 
better  than  any  waist  ever  offered. 

Our  timely  underprice  purchase  of  this 
material  offers  you  a  remarkable  opportun- 
ity for  exceptional  profit. 


Orders  will  be  filled  in  rotation  as  re- 
ceived, as  long  as  material  lasts. 

We  also  make  full  assortment  of  silk  crepe 
de  chine  and  georgette  and  fancy  wTaists 
$27.00  up. 


Don't  wait  for  our  representatives,  but  send 
an  open  order  now,  subject  to  your  approval. 


11   Duncan  Street,  Toronto 

GEO.    HARLOW,    Manager 
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A  FRENCH  MODEL 

The  chief  feature  of  this  Cheruit  suit  is  the  large 
shoulder  cape  with  small  turnover  collar  of  white  cord  silk. 
The  coat  is  hip  length  and  flares  at  the  sides.  The  side  is 
a  full  circular  model. 

NOVELTIES  IN  MIDDIES 

Silk  Middies  Come  in  Pongees,  Habutai  and  Crepe 

de  Chine — The  Newest  Middies  Are  of  Colored 

Jean  or  in  Wide  Awning  Stripes 

THE  middy  lias  become  a  steady  summer  seller.  In 
fact  there  is  a  certain  sale  for  middies  all  the 
year  round.  No  Summer  Girl  can  get  through  the 
season  however,  without  a  supply  of  middies  and  there  is 
a  big  demand  for  models  that  are  smart,  well-cut,  trim 
and  beautifully  finished.  Originally  brought  out  as  a 
garment  for  misses  and  young  women,  the  middy  has 
proved  adaptable  and  has  been  annexed  by  women  of  all 
ages,  and  also  comes  now  for  the  children  of  all  sizes. 

Silk  Ranges 

There  is  a  wide  range  of  styles  in  the  models  for 
Spring'  and  besides  the  regulation  wear,  many  other  ma- 
terials are  pressed  into  service.  Silk  middies  come  in 
pongees  and  tussahs,  Habutai  and  crepe  do  chine,  and  also 
in  the  striped  shirting-  silks.     Smocking  is  often  used  to 


give  fullness  at  the  shoulder,  and  pockets  and  often  belts 
are   added. 

A  new  idea  is  to  make  the  pocket  with  a  buttoned 
(lap  and  to  run  the  belt  through  the  flaps. 

The  coat  middy  is  another  style  that  is  well  liked. 
Some  models  come  in  surplice  fashion  and  are  held  in 
place  by  a  silk  sash.  Others,  button  up  the  front  like  a 
box  coat  and  come  in  plain  and  fancy  gabardines,  honey- 
comb cloths,  etc.  Some  of  the  best  models  are  military 
in  effect  and  have  the  pleats-  and  military  pockets  of  the 
soldier's  coat. 

The  latest  middy  is  the  Russian  blouse  middy  which 
is  expected  to  sell  as  well  as  the  Balkan.  It  is  very 
timely  as  it  has  the  flaring  godet  effect  that  is  now  so 
fashionable.  The  collar  is  new,  too,  and  points  at  the 
back  and  again  on  the  shoulders.  This  middy  comes  in 
colors  as  well  as  white,  and  the  colored  blouses  have 
white  silk  laces. 

The  majority  of  middies  have  the  %  sleeve  or  the 
sleeve  that  reaches  just  below  the  elbow,  though  many 
of  the  coat  middies  have  the  full  length  sleeve. 

SEPARATE  SKIRTS 

The   New  Spring   Models   Include   Numerous   Silk 

Skirts  in  Flounces  and  Draped  Effects 

— New  Pocket  Idea 

THIS  is  to  he  a  big  season  for  the  separate 
skirt.  Already  separate  skirts  are  selling  wonder- 
ully  well  and  the  manufacturers  are  full  of  on 
Novelty  is  the  keynote  and  there  is  a  wealth  of  smart 
models  in  the  lines.  There  is  a  perfect  craze  for  silk 
-kiits,  and  taffeta,  faille  and  fancy  silks  are  all  featured. 
The  models  are  very  varied  and  .description  can  do 
siant  justice  to  their  smartness.  Quaint  flounced  models. 
and  models  with  draperies  in  over  skirt  and  cascade 
forms  are  all  showing. 

Besides  the  stiffer  taffetas  are  moires  and  satin  strip- 
ed poplins.  Striped  silks  are  in  high  favor  and  are  cut 
so  that  the  strips  run  round  as  well  as  lengthwise  and 
also  in  chevron  effect.  Some  models  show  this  chevron 
panel  at  the  back  and  front  with  shirred  or  pleated 
models  at  the  sides.  Others  are  full  in  front  and  at  the 
back  with  the  chevron  panels  on  either  side.  Other 
models  have  full  overskirt  drapery  made  with  the  stripes 
running  round  while  the  skirt  below  is  of  the  vertical 
stripes. 

Serge,  gabardine  and  poplin  skirts  are  plainly  tailored 
and  cut  in  full  circular  effect.  A  great  deal  is  made  of 
the  pockets  but  they  are  more  for  trimmirg  effect  than 
for  any  practical  use.  The  newest  pocket  idea  is  formed 
of  a  shaped  band  which  sticks  out  away  from  the  gore  as 
though  the  linings  had  been  pulled  out ;  only  it  is  bound 
with  silk  and  decorated  with  buttons  as  if  to  draw 
attention  to  it. 

For  sports'  wear  there  are  many  tailored  models,  short 
and  practical,  some  of  them  have  a  wide  binding  of 
leather  around  the  bottom  edge. 

Washing  skirts  come  in  pique,  and  heavy  suitings. 
Also  in  cotton  gabardine  in  white  and  in  white  with 
pencil  stripes  in  black.  Novelty  materials  on  the  crash 
order  come  in  stripes,  checks  and  plaids'. 


For  evening  wear  stockings  show  both  clocks  and  em- 
broidery, but  the  embroidery  is  not  overdone  and  there- 
fore stockings  of  this  kind  will  appeal  to  women  of  good 
taste.  Open  work  and  lace  effects  will  be  very  well  worn. 
All  stockings  for  evening  and  dress  wear  are  of  very  sheer 
texture. 
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Easter  Creations 


MndMn 


THE 


BRAND 


OUR    Easter    production    of    Ladies' 
Waists  are  dainty  creations  that  will 
stimulate  Easter  buying. 

In  our  spring  styles  we  have  an  unique 
showing  of  Ladies'  Waists,  the  equal  of 
which  have  rarely  been  shown. 

This  line  includes  white  and  colored 
waists,  crepe-de-chine,  Jap  silk  and  wash 
waists,  in  designs  that  will  be  quickly 
taken.  Prices  run  from  $9  to  $60  the 
dozen. 

These  distinctive  designs  in  popular  styles 
are  consistent  with  our  established 
reputation. 

We  will  reciprocate  your  prompt  orders  by  prompt 
delivery.  Our  representative  will  be  pleased  to 
call  on  you. 


McCutcheon  Waist  Co.,  Limited 

329  St.  James  Street,  Montreal 


PHONE:     MAIN  1540 
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WIDTH  OF  SKIRTS  ? 

From  Two  to  Three  Yards  the  Usual — Price  Consid- 
erations Alone  Would  Prevent  Skirts  of 
Greater  Width  Selling 

TRAVELERS  out  for  Canadian  ready-to-wear  firms 
have  brought  in  the  report  that  some  buyers  are 
comparing  the  width  of  the  dress  and  suit  skirts 
of  the  samples  they  carry  unfavorably  with  the  widths 
of  the  models  shown  for  Spring  by  American  firms.  The 
Review  has  excellent  reasons  for  believing  that  this  con- 
tention is  not  true,  and  that  there  is  no  ground  for  such 
a  complaint.  One  buyer  stated  to  a  traveler  that  skirts 
should  be  five  yards  wide.  The  Review  visited  a  number 
of  ready-to-wear  departments  in  leading  stores,  and  in 
no  case  was  there  a  model  shown  with  this  width  of  skirt. 
There  were  models  that  had  four-yard  skirts  but  they 
were  high  priced — running  up  to  $70  each.  In  one  big- 
store  from  1%  for  serge  dresses,  and  from  2  yds  to  3  yds. 
for  silk  dresses  was  given  as  the  usual  widths. 

FASHION  FAVORS  SILK  SUIT 


The  sales  girl  in  the  French  room  in  another  large 
store  gave  the  widths  at  from  2  to  3  yards  for  medium 
priced  and  fairly  expensive  models.  Wider  skirts  would 
in  the  opinion  of  the  majority  of  buyers  mean  that  the 
dresses  would  be  too  high  priced.  Therefore  the  infer- 
ence is  that  from  2  yards  to  3  yards  is  the  selling  width, 
and  will  continue  so  as  prices  would  be  prohibitive  if 
more  silk  was  used  to  make  the  skirts  wider. 


DRY  GOODS  SECTION,  TORONTO 

A  T  THE  annual  meeting  of  the  Wholesale  Dry  Goods 
Section    of    Toronto,    the   following   report    was    pre- 
sented by  Mr.  A.  M.  Ivey,  Chairman  of  the  Section,  who 
said  in  part: 

That  business  is  on  a  sound  basis  has  not  only  been 
abundantly  proved  but  also  that  it  is  in  such  hands  as  are 
able  to  meet  extraordinary  conditions  without  demoraliza- 
tion. The  various  causes  producing  such  dislocation  have 
been  so  thoroughly  ventilated  in  the  press  and  otherwise 
and  are  so  widely  known  not  only  to  the  Wholesale  and 
Retail  trade  but  by  the  majority  of  consumers  as  well,  that 
it  is  hardly  necessary  to  discuss  them  further  at  this  time. 

It  should  not,  however,  be  forgotten  that  during  the 
early  period  of  the  war  it  was  generally  speaking,  easier 
to  secure  desirable  goods  than  to  sell  them  while  now 
conditions  are  reversed,  it  being  more  difficult  to  buy  than 
to  sell  desirable  merchandise.  Certain  colors  and  fabrics 
are  becoming  extinct  while  in  many  cases  substitutes  are 
being  resorted  to  which,  while  not  as  good  as  the  originals, 
are  the  best  that  can  be  obtained. 

We  in  Canada  have  benefited  through  the  curtailment 
of  borrowing  money  and  importing  merchandise  from 
abroad  and  because  of  increased  production  and  less  extra- 
vagance. At  this  time  when  the  Custom  House  returns  at 
different  points  indicate  a  large  increase  in  importations 
it  might  be  well  for  the  trade  to  bear  in  mind  that  the 
careful  policy  has  proved  to  be  a  good  one  and  that  it  is 
of  the  utmost  importance  that  every  individual  and  firm 
should  maintain  a  strong  financial  position  in  order  to 
meet  the  uncertainties  which  must  surely  lie  ahead. 
Patriotic  Work  of  Section 

In  the  month  of  October,  1915,  the  Section  organized 
a  fund  amongst  its  members  to  supply  to  the  Women's 
Patriotic  League  goods  to  the  value  of  about  $500  per 
month  for  the  making  of  Red  Cross  supplies  by  volunteer 
workers.  To  January  31  about  $1,600  worth  of  material 
was  purchased. 

® 


This  suit  shows  the  latest  touches  of  the  mode.  The  hip 
length  coat  has  the  fullness  at  the  sides;  the  back  is  decor- 
ated with  a  panel  to  the  ivaist  and  the  collar  has  the  square 
back.  The  sleeve  is  fullest  at  the  elbow  and  ends  in  a 
gauntlet  cuff  finished  with  a  circular  fare  and  a  row  of 
buttons.  The  skirt  is  very  full,  is  untrimmed  and  shirred 
on  to  the  belt. 


PERONAL  MENTION 

W.  Stark,  Terence,  Man.,  general  merchant,  has  been 
succeeded  by  Stewart  &  Palmer. 

James  McKee,  Cold  Springs,  Ont.,  has  sold  out  his 
general  store  to  Norman  D.  Mcintosh. 

Geo.  Spray,  Gibbs,  Sask.,  has  sold  his  general  business 
to  W.  Morgan.  Other  sales  are  R.  J.  Barber,  general 
merchant,  Tregarva,  Sask.,  to  Stewart  &  Keele;  and 
Morris  Rotstein,  Yorkton,  Sask.,  to  The  Market  Depart- 
ment Store. 

$ 

BOARD  OF  TRADE  OFFICERS 

Among  the  dry  goods  merchants  recently  elected  to 
office  in  the  Boards  of  Trade  in  Canada  are :  W.  McKnight, 
New  Liskeard,  Vice-President;  W.  J.  Elliott,  New  Lis- 
keard,  Ont.,  Secretary.  A.  B.  Scott,  Smith's  Falls,  Ont., 
,1.  A.  Sutcliffe,  Trenton.  Ont.;  C.  W.  Cahill,  Sackville, 
N.B.;  F.  R.  Hodgins  and  H.  E.  Hodgins,  Goderich.  Ont.; 
C.  E.  Chappie,  Fort  William,  Ont.,  elected  to  the  council. 
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These  two  dresses  are  selected  at  random 
out  of  a  line  of  more  than  one  hundred 

models 


No.   2902 

Taffeta  and  georgette  combination  dress. 
Has  three  heavy  cords  around  the  bottom 
of  skirt.  Shirring  and  frill  at  the  waist 
line.  Georgette  waist  has  a  shawl  collar  of 
taffeta.  Body  lining  of  same,  finished  at 
the  bust  with  silver  lace. 

Colors:- -Old  rose,  silver  gray,  Copen- 
hagen, reseda,  hunter's  green,  chestnut 
and  African  brown,  Bordeaux,  Navy, 
Black  and  White.     Price $12.50 


No   2912 

Satin-flowered  bordered  silk  and  wool 
poplin.  Waist  of  georgette  with  cape  col- 
lar of  the  poplin  which  is  edged  with  a 
handsome  chenille  trimming.  Colors: — 
Tan,  Russian  green,  Copenhagen,  gray, 
old  rose,  golden  brown.  Sizes  from  14  to 
44.     Price $12.50 


Tell  us  what  you  need,  if  it  is  something  up  to  the 
minute — the  latest  in  style  and  fabric, — we  have  it. 
Send  an  open  order  and  try  us. 

Call  when  in  New  York,  you  will  find  it  worth 
while. 

We  also   make  the  Kumfort  Maternity   Dress. 

J.  GLOCKNER  &  CO. 


115-125  West  30th  Street 


NEW  YORK,  N.Y. 
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A.Stedall,Ltd. 


2  Cannon  St. 
LONDON,  ENG. 


Wholesale  and 

Export 
Costume  and 

Mantle 

Manufacturers 

and  Furriers 


?    CANNON    ST"f  f 


Canadian  Buyers 

visiting  London  are 

invited  to  inspect 

£our  immense 

ranges  of' 

Coats  and  Skirts 

Cloth  Coats 

Fur  Coats 

Mantles,   Wraps 

Etc. 

Exclusive  and  original  de- 
signs of  exceptional  value. 
All  of  our  own  manu- 
facture.     

New  Autumn  Ranges 
Ready  May  20 


Coats  in  all  the  Newest.  Cloths.  Tweeds. 
Velours,  Naps,  etc.,  plain  and  trimmed 
Fur. 

20/-  to  80/- 


A.  STEDALL,  LTD. 

are    noted    for   Smart  up-to- 
date    Styles    at   fine    prices. 


Five  Factories 

exclusively 
for  the  produc- 
tion of  English 
Made  Goods. 


Cablegrams: 

Peplum-Cent, 

London 


Speeialite!     Seal,  Coney     and     Natural 

Musquash     Coats,  plain     and     trimmed 
Fur. 

80/-  to    400/- 


A.  Stedall,  Limited,  2  Cannon  St.,  London,  Eng. 
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Housewives'  Uniforms 

Popular-priced,  well- 
made  House  Dresses, 
Aprons  and   Caps 

Best  Value  in  Canada 


We  make  a  most  complete  range  of  these 
goods  of  the  best  fabrics,  patterns  and  colorings. 
Made  in  three  grades. 

Quality  A.  Assorted  prints,  nice  range  of  neat 
attractive  patterns  and  colorings. 

Quality  B.  Assorted  ginghams,  good  quality 
cloth  and  a  nice  variety,  patterns  and  colorings. 


Quality  C.  Extra  fine  quality  Ginghams  in  assorted  patterns  and  color- 
ings. These  garments  are  well  made  and  finished,  very  attractive  values. 
Deliveries  assured  at  right  prices.  Send  open  order.  Materials  used  in 
these  garments  are  all  made  in  Canada  by  Canadian  Labor.  Our  capacity 
to  buy  these  goods  in  large  quantities  makes  our  business  so  interesting  to 
the  large  Canadian  cotton  mills  that  we  get  good  deliveries  and  we,  in 
turn,  are  in  position  to  give  good  deliveries  to  our  customers. 

We  are  sure  our  lines  would  prove  profitable  to  you 
and  any  enquiries  will  receive  our  most  careful  attention. 

Hercules  Garment  Co.,  Limited 

59  St.  Peter  Street,  Montreal,  P.Q. 

(Factories  at  Louisville,  Quebec) 
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Easter  and  Spring  Styles  in  Infants'  and  Children's  Dresses. 
CHILDREN'S,  MISSES'  AND  WOMEN'S  MIDDIES. 

Have  you  tried  a  children's  department  as  an  attraction  for 
drawing  customers  to  your  general  lines?  A  children's  depart- 
ment has  put  new  life  into  many  a  lagging  store.  The  Richard- 
son Brand  of  Juvenile  dresses  are  helping  to  make  these  chil- 
dren's departments  successful.  Our  values  and  wearing  qual- 
ities make  a  strong  appeal  to  Mothers.  A  Profitable,  quick- 
selling  brand  to  handle. 

WRITE  FOR  SAMPLES. 

Jas.  Richardson  Company 

14  Breadalbane  St.,  TORONTO 
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|  "WYLKEDIN"  | 

|  WEATHERCOATS  | 

^  The    "Wylkedin"     Weathercoats  ^ 

—  are    manufactured    by    Alexander  = 
§5  Wilkie,    in    Edinburgh,   from   the  5= 

—  famous  ■= 

I  SHETLAND    TWEEDS  j 

==  These  Tweeds  are  the  finest  pro-  i£ 

5;  ductions    of    our    Scottish    hand-  = 

^  loom  wearers.     They  are  beauti-  ^ 

=  fully    soft    and    warm,    yet    light  — 

==  in  weight.     For  their  fine  quali-  —- 

|=  ties    and    rich    appearance    they  ~ 

~  have      been      chosen      for      these  = 

=  "Wylkedin"  Coats. 

~  The      "Wylkedin"      Goo  Is      are  — 

—  tailor-cut   and    tailor-made.     The  ^ 

—  Coats    are    finished    with    linings  '  :^T 
of   satin    and    Ymffalo    horn    but-  === 

^  tons,    while   the   style  and   finish 

~  of   each    garment   tells    the    taste 

EH  of   the    tailor. 

A    TRIAL    OFFER  E 

=  Alexander    Wilkie    offers    to    for-  ;r- 

S  waid  a  parcel  of  TEN'   SAMPLE  ^ 

=  OO.VTS    to    any    trader    for    the  E: 

~  sum      of     £26     5/-      (Twenty-six  ZZ 

^  pounds   five    shillings)  — 

F.O.B.    LIVERPOOL 

=  The   1916   Sketches   and   Patterns  E= 

^  are   also   reaily.     Write  for  them.  ^ 

|  Alexander  Wilkie  j 

^  55  61  SHANDWICK  PL.  1 

1§  EDINBURGH,    SCOTLAND  ^ 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiil 


AGENTS    ARE    WANTED 


A    •Wylkedin"   Suit  in  Shetland 
Tweed   at   5   Guineas. 


IN  EACH  TOWN 
ABROAD  TO_ 
"WYLKEDIN   DINE 


AT  HOME  OR 
STOCK     THE 


That  Graceful  Contour 

for    which    mo  1- 
em     w  oman 
strives,    is   ma  le 
lK«sible    through 
the  lines  of   the 
I'.   C.  Corset. 
The     very     con- 
struction  —    the 
.i  i  n  ngement    o  f 
the      ^eels,      the 
height    of    t  li  e 
waist  line,     t  h  e 
length    of    the 
skirt,    the  body  con- 
forming fit.  tends  to 
give   graoeful    roun  1- 
e  i    lines. 

Our  designers  are 
expert  corset  men 
wiiii  have  achieved 
phenomena]  success 
through  their  efforts 
Tin'  acme  of  theii 
success  has  been 
achieved  in  the  new 
Fall  range  of  I*.  C. 
Corsets. 

E  v  o  r  y  number  — 
prominent  among 
which  is  the  mo  lei 
here  illustrated— is  a 
credit  to  'he  1-  c. 
trade  mark  an  1  li 
the  Canadian  cms.! 
trade. 

LET  US  SUBMIT 
SAMPLES  FOR 
YOUR  INSPKC 
TION.  ■— 

PARISIAN  CORSET  MFG.  CO.,  LTD. 
QUEBEC.  QUE. 

Branches:      Toronto      Stock      Exchange      HMt 
Toronto;   329  Craigr  St.   \\ ..  Montreal. 
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Waterproof  Garments  for 

Immediate  Delivery 

fAt  Old  Prices  J 
Whilst  the  Goods  Last 

Notwithstanding  the  difficulty  of 
obtaining  goods  we  are  at  present 
ready  to  fill  all  orders  for  immedi- 
ate delivery  from  a  well  selected 
stock.  The  situation,  however,  is 
beyond  our  control  —  a  word  to 
the  wise  is  sufficient  —  we  advise 
a  placing  of  orders  immediately. 


j 


1 


THE 


Montreal  Waterproof  Clothing  Co. 

The  largest  and  oldest  Waterproof  Clothing  House  in  Canada 

MONTREAL,  CANADA 

*S t^tmmm^{fmm^^i t 
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READY-TO-WEAR  GARMENTS 


Rosebud 


for  Ladies' andMisses 


Tor 

'150  to '3. 35 

Quality 

Style 

Price, 


WORLD'S    LARGEST    MAKERS    OF 
WASH     DRESSES    EXCLUSIVELY 

WE  HAVE  A  SPECIAL  DEPARTMENT 
for   STOUTS   and  ODD   SIZE    DRESSES. 

ROSEBUD  MFG.  CO. 

37-43  West  26th  Street 
NEW        YORK         CITY 

Canadian  Representative  : 

Chas.  E.  Yorick 

51    W.  Avenue  S.,   HAMILTON,  Ontario,    Canada 


CHILDREN'S  DRESSES 

Sturdy  Fabrics  Used  For  School  and  Home  Wear — 

The  Best  Dress  is  Simply  Made  and 

Very  Dainty 

THE  department  is  very  willing  to  feature  the  wash 
dresses  for  children's  wear,  for  the  cotton  ma- 
terials are  available.  Buyers  express  themselves 
as  very  well  pleased  with  the  new  models  as  they  are 
saleable  in  a  high  degree.  They  are  simpler,  prettier 
and  more  girlish  and  practical  than  for  many  seasons, 
and  when  the  advances  in  the  cost  of  materials  are 
taken  into  consideration  they  are  wonderfully  moderate 
in  price.  For  one  thing  they  are  made  of  materials  that, 
give  good  wear  such  as  Indian  head,  repp,  drill,  duck  and 
cotton  suitings. 

Gingham,  a  fabric  that  gives  good  wear,  is  back 
again  and  some  charming  little  dresses  come  in  this 
popular  fabric.  One  of  the  most  interesting  of  the  new 
styles  is  the  "Flapper"  coat  dress.  The  little  round 
cornered  bolero  coat  opens  in  front  over  a  "Chin  Chin" 
blouse,  that  is  a  blouse  that  hangs  straight  like  a  Chinese 
blouse. 

Other  new  models  come  in  jumper  style  and  the 
jumper  is  often  cut  up  in  front  to  show  the  Coolie  blouse. 
Models  of  this  kind  come  in  striped  pique  with  a  full 
flaring  skirt.  The  blouse  is  white  and  the  jumper  has  a 
scalloped  edge  in  color.  The  shawl  collar  has  the  edge 
finished  to  match.  Many  of  the  skirts  have  wide  front 
panels  trimmed  with  rows  of  buttons,  and  the  jumper  is 
button  trimmed  to  match. 

Remarkably  pretty  frocks  come  in  heavy  chambray, 
in  shades  of  rose,  cadet  or  sky.  There  is  a  deep  yoke  and 
the  fullness  of  the  front  is  smocked  below  the  yoke  on 
either  side.  The  small  round  collar  is  white  and  there  is 
a  narrow  lomj'  vest  strapped  across  with  the  material 
and  pocket  tabs  to  match,  on  the  belt  that  finishes  the 
long  blouse.  The  skirt  flares  full  below  this  belted 
blouse. 

Another  practical  little  dress  is  of  Indian  head  in 
white,  pink,  blue  and  cadet.  The  collar  and  cuffs  are  of 
white  pique  and  there  are  lon°-  stitched  tabs  over  the 
shoulders  with  white  slides  to  match  the  collar  and 
cuffs  and  a  belt  with  a  similar  slide  finishes  the  Ion? 
blouse.     The  skirt  is  pleated  into  a  cotton  waist. 

New  Version  of  Oliver  Twist 

Another  well  liked  model  is  a  new  version  of  the 
Oliver  Twist  dress.  The  waist  is  of  white  linen,  there 
is  a  deep  yoke  and  the  blouse  has  box  pleats  in  military 
fashion  with  pocket  flaps  over  the  pleats  and  stitched 
in  with  the  yoke.  There  is  a  pleated  gingham  skirt  with 
a  deep  belt  which  buttons  into  the  waist.  The  elbow 
length  sleeves  are  puffed  into  the  cuffs.  This  is  the  lat- 
est sleeve  shown. 

The  best  dress  is  of  importance  and  here  even  the 
idea  of  simplicity  is  carried  out.  Simple  little  dresses 
come  in  voile  both  pale  pink  and  white.  There  is  a  deep 
yoke  and  the  fullness  is  either  smocked  or  tucked  under 
the  yoke.  The  skirt  is  shirred  on  to  the  waist  and  the 
round  collar  and  the  cuffs  are  of  white  organdie  edged 
with  a  ruffle  of  Val  lace.  A  black  velvet  ribbon  girdle 
encircles  the  waist  and  there  is  a  bow  to  match  as  a 
neck  finish.  Some  models  are  smocked  at  the  waist  in- 
stead of  having  a  belt. 

The  sheer  lawn  or  Swiss  muslin  dress  is  alwavs  worn. 
A  pietty  Swiss  muslin  dress  had  the  simple  full  skirt 
edged  with  a  ruffle  of  Val  lace  with  three  rows  of  inser- 
tion alternating  with  tucks.  The  front  of  the  waist  was  in 
jumper  effect  and  both  this  jumper  and  the  short  sleeves 
were  trimmed  to  match. 
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Dry  Goods  Review 


PLANNING  TO  AID  CANADIAN  INDUSTRIES 


Editorial  Note. — In  the  letter  appearing 
below,  Sir  George  Foster  declares  that  the 
Toy  Convention  that  has  been  called  for 
March  28  and  following  days  in  Toronto 
is  the  first  step  in  an  effort  to  build  up 
Canadian  industries  in  new  directions,  in 
which  they  may  expect  to  capture  markets 
at  home  and  abroad  that  were  never  at- 
tempted before,  partly  because  low-priced 
German  goods  seemed  to  hold  the  field, 
partly  because  conditions  were  not  pro- 
perly understood.  This  movement,  if 
followed  up  energetically,  and  backed  by 
sound,  technical  knowledge,  will  be 
received  with  enthusiasm  in  commercial 
circles  of  Canada. 


SIR  GEO.  E.  FO-STER 


IT.  H.  Black,  Esq., 
Dry  Goods  Review, 
Toronto,  Ont. 
Dear  Mr.  Black: — 


Ottawa,  March  4,  19 IG. 


Your  letter  of  the  1st  was  duly  received.  Please  see  our  Weekly  Bulletin  No.  630, 
for  some  information  in  reference  to  the  holding  of  the  Toy  Convention.  Further  informa- 
tion will  appear  in  No.  633,  issued  next  week. 

The  object  is  to  make  a  sample  showing  of  such  toys  as  have  formerly  been  imported 
from  Germany  and  along  with  these,  samples  of  toys  made  in  Canada  by  various  manufac- 
turers and  perhaps  samples  of  toys  now  being  made  by  the  Japanese,  with  a  view  of  arrest- 
ing the  attention  of  toy-makers  and  buyers  and  financial,  men  to  the  possibility  of  increas- 
ing the  production  of  such  articles  in  our  own  country.  As  it  looks  now,  we  shall  have  a 
pretty  fairly  representative  and  somewhat  larger  exhibition  than  I  had  thought  possible 
at  first.  There  is  to  be  a  conference  on  the  2Sth  of  March,  when  papers  will  be  read,  some 
addresses  given  and  a  general  interchange  of  opinions  had  with  reference  to  possibilities 
and  prospects. 

Tim  is  an  initial  step  towards  what  I  hope  to  extend  into  a  continued  and  permanent 
representation  of  industrial  products  which  find  vogue  in  overseas  countries  and  which  it 
appears  probable  or  possible  might  be  made  by  manufacturers  in  this  country.  Commenc- 
ing in  a  small  way,  I  hope  that  this  will  grow  into  what  will  be  a  representative  exhibi- 
tion of  all  articles  largely  consumed  in  other  countries  and  practically  possible  of  being 
manufactured  in  our  own.  This  will  be  in  reality  a  Bureau  of  Industrial  and  Export  In- 
formation, where  products,  prices,  costs  of  transit,  raw  materials  out  of  which  the  products 
are  made  etc.,  etc.,  may  be  at  the  disposal  of  our  manufacturers  and  buyers  equally. 

1  would  be  glad  if  you  would  attend  the  conference  in  Toronto  and  also,  of  course,  the 
exhibition,  and  assist  in  any  way  towards  the  publicity  of  the  affair. 

Yours  sincerely, 

(Signed)  GEO.  E.  FOSTER. 
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WHITE  FOR  SUMMER 

White  Shoes  in  Kid.  Washable  Kid,  Calf,  Nubuck, 

Canvas  and  Cloth  Will' all  Sell— Colonials  the 

Latest,  But  Strap  Pumps  Will  Have  Big  Sale 

ON  all  sides  a  big  white  season  in  shoes  is  predicted 
and  the  smart  vogue  of  white  at  the  present  time  is 
sure  to  have  a  big  influence  on  the  popular  vogue 
later.  Xot  only  is  fashion  favorable,  but  the  manufacturers 
would  welcome  such  a  development,  as  it  would  make  no 
demand  upon  their  stock  of  dyes.  White  promises  to  be 
very  generously  worn  during  the  coming  Summer;  the 
hosiery  men  are  preparing  for  a  heavy  demand  for  white 
hose  and  with  the  all-white  or  nearly  all-white  costume 
nothing  is  smarter  than  white  footwear.  This  applies  to 
children's  as  well  as  to  ladies'  shoes. 

White  will  be  strong  in  high  grade,  medium  priced  and 
popular  lines,  and  will  come  in  kid,  calf,  canvas  and  other 
fabrics.  This  is  the  opinion  of  most  authorities  and  is 
backed   by  the  orders  placed.     All. the  many  varieties  of 


THE  VOGUE  FOR  WHITE 

There  are  two  types  of  white  footwear  that  promise  to 
have  a  run  this  season.  The  high  white  boot  in  kid,  white 
or  champagne,  and  the  Colonial  in  white,  or  combination. 
White  gaiters  will  gain  much  of  the  same  effect,  and  sell 
well  for  the  popular  trade. 


pumps — Colonials,  and  the  many  strap  styles,  including  the 
new  Colonials  with  the  large  tongue  and  buckle — are  in- 
cluded in  the  list.  Many  of  these  shoes  come  with  the 
white  sole. 

Besides  all-white  shoes,  models  are  shown  with  colored 
trimmings.  One  straw  which  shows  which  way  the  wind  is 
blowing  is  that  white  cleaners  and  polishes  are  being  ord- 
ered extensively. 


WHITE  BOOTS  OR  GAITERS 

SAID  a  well-known  Canadian  shoe  buyer:  "We  expect 
the  high  shoes  in  kid  and  cloth  to  sell  pretty  well  to  a 
rather  exclusive  trade,  as  our  prices  range  from  $6  and 
$7.50  to  $11,  $12.50  andi  so  on.  In  addition  to  the  white 
kid  we  have  champagne  and  taupe.  The  buttons  and  laced 
high  boots  are  likely  to  be  pretty  evenly  divided.  There  is 
also  a  patent  quarter  and  white  top  that  will  have  a  good 
sale. 

"For  those  who  cannot  afford  the  high  white  boots, 
gaiters  are  still  likely  to  be  quite  popular,  we  have  the 
white  or  champagne  kid  at  $2.50  and  $2.75,  and  of  course, 
the  usual  cloth  tops. 

"Colonial  pumps  in  white  will  be  strong.  For  the 
popular  trade  there  will  be  a  big  buckle  and  high  tongue. 

"It  is  altogether  likely  that  the  high  shoe  will  become 
stronger  every  season  until  it  becomes  universal,  when  the 
pendulum  will  swing  back  again." 


HIGH  UNTIL  EASTER 

The  High,  White  Loot  of  Washable  Kid  the  Leader 

—Light  Colors  Come  Next   to  Whiter — Lace 

Boots  Gaining  Over  Buttons 

THE  Easter  displays  of  footwear  will  be  more  than 
usually  attractive,  for  pretty  shoes  are  decidedly  tic 
vogue.  WTomen  have  arrived  at  a  full  state  of  appre- 
ciation in  footwear,  and  they  are  willing  to  pay  the  price 
of  this  attractiveness.  This  means  that  more  high-grade 
boots  are  selling.  The  big  demand  is  for  a  light  shoe  and 
this  means  turns  and  welts,  and  this  taste  for  lightness  is 
influencing  the  shape  of  the  heel  also.  Louis  heels  predom- 
inate, and  many  of  the  more  expensive  boots  have  the  cov- 
ered heel.  The  Cuban  heel  with  a  slight  concave  is  also  a 
great  favorite. 

There  is  a  marked  distinction  between  the  dressy  slue 
and  the  one  for  sports  and  outing  wear,  and  the  outing 
trade  promises  to  be  very  important  in  the  coming  season. 
The  high  boot  will  sell  until  warm  weather  sets  in,  and 
while  there  will  be  a  big  sale  of  the  novelty  shoes  in  white 
and  in  large  colors,  the  big  bulk  of  the  business  will  come 
in  the  black  boot  in  dull  or  glace  kid.  Bronze  promises  to 
keep  its  place,  and  to  be  a  big  seller. 


46 


FOOTWEAR     DEPARTMENT 


Dry  Goods  Review 


Colonial  Pump  With  Big  Buckle 

When  the  warm  weather  arrives  pumps  in  white,  light 
colors,  and  also  in  patent  leather  and  kid  will  be  asked  for. 
Colonials  will  be  important ;  there  is  a  variety  of  models  to 
choose  from.  Tongues  and  shapes  come  in  all  varieties,  and 
the  buckles  are  either  leather-covered  or  of  steel.  As  a 
rule  they  are  smaller  and  unobtrusive.  The  dainty  small 
tongue  with  the  small  ornament  or  buckle  up  to  date  has 
had  the  first  place,  but  the  Colonial  pump  with  the  big 
tongue  and  the  big  buckle  is  making  its  appearance  and  the 
trade  is  taking  it  up. 

Many  buyers  have  great  faith  in  the  selling  qualities 
of  strap  pumps  for  the  reason  that  they  fit  the  foot  so 
neatly.  A  very  favored  style  has  the  cut-out  vamp,  and 
comes  in  the  cross-strapped  effect,  or  strapped  straight 
across  the  foot.  Gipsy  pumps  are  selling  best  to  popular 
priced  trade,  for  with  the  most  exclusive  the  life  of  the 
Gipsy  is  over  both  in  boots  and  pumps.  All  of  which  only 
goes  to  show  how  brief  a  run  any  style  that  is  distinctly 
different  has  in  the  shoe  trade  to-d'ay. 

There  is  very  little  real  change  to  be  noted  in  the  vamp 
— the  plain  vamp  with  the  narrow  toe  is  the  favored  type 
and  the  long  appearance  is  accentuated  by  the  manner  of 
cutting. 


— m — 

RUBBER  PRICES  UP 

THE  prices  for  rubbers  for  next  season  show  an  ad- 
vance of  5  to  10  per  cent,  compared  with  one  year 
ago.  The  new  lists  which  have  been  issued  are  practically 
the  same  as  those  in  force  for  sorting  orders  last  year, 
the  usual  advance,  but  instead  of  going  back  to  the  placing 
figures  of  last  Spring.  It  is  understood  that  early  in  May 
another  advance  will  take  place. 


Finest  Quality 


Largest  Variety 


§889 

ORESSINC 


=y 

softenT 

PRESERVES  I 
LEATHER | 

•RESTORES' 

COLOR 

LUSTRE 


1 


Quick 
white 

MAKES  DIRTY 
CANVAS  SHOES 

CLEANWHITE 


QUICKLYVHSILY 
APPLIED. 

ALSO  CLEANS 
All  ARTICLES  MADC 

'"•"WHITE  CANVAS 


GILT   EDGE   Black   Oil   Polish    (self   shining),   see   cut,  25c 

size. 

ROYAL  <;UOSS  Ladies'  Black  self-shining  dressing,  10c  size. 

QUICK    WHITE    Liquid    canvas   shoe   cleaner,   10c   and   25c 

sizes. 

ALBU.   White  Cake  canvas  shoe  cleaner,  10c  and  25c  sizes. 

ELITE  BLACK  COMBINATION   (liquid  and  paste)   10c  and 

25c  sizes. 

DANDY    RUSSET   COMBINATION    (liquid   and    paste),    10c 

and  25c  sizes. 

WHITE  BUCK  POWDER   (a  dry  cleaner  in  bags),  10c  and 

25c  sizes. 

SUPERB   PATENT   LEATHER   PASTE,   10c   size. 

DANDY  RUSSET  PASTE,  10c  size. 

Ask   your   Jobber   for   Whittemore's    Shoe   Polishes,    if    you 
want  the  BEST. 


FOR  EASTER 


YOU   WILL  BE 

SELLING  GOOD 

SHOES 

SEE  THAT  YOU  SELL 

A  GOOD  POLISH 


«< 


NUGGET 

Will  Bring 

Satisfied    Customers 

Back    to   Your   Store 


and    it   Shows  You  a 
Good   Margin  of  Profit 


M 


THE  NUGGET 
POLISH  CO. 

LIMITED 

9,  11  and  13  DAVENPORT  ROAD 

TORONTO,  ONT. 
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BAGS  FOR  EASTER 

Novelty  the  Keynote — Soft    Leathers    and  Draped 

Effects  Arc  the  Latest — Pyramid  Knob  in  Ivory 

— Leather  Prices  Up  and  Shapes  Small 

ALL  indications  point  to  a  season  in  which  novelty 
will  be  pre-eminent  in  ladies'  hand-bags,  and  the 
manufacturer  will  be  constantly  presenting  some- 
thing new.  The  Canadian  factories  are  busy  with_present 
orders,  too  busy,  as  a  matter  of  fact,  to  have  had  much  time 
to  devote  to  the  making  up  of  any  extensive  range  of  nov- 
elties as  yet  for  the  new  season.  From  the  orders  on  hand 
it  would  seem  that  the  pre-holiday  selling  had  so  reduced 
the  stock  of  hags  and  leather  novelties  that  the  merchants 
were  placing  good-sized  orders  in  order  to  replace  the  goods 
sold.  Merchants  must  be  prepared  to  pay  more  for  their 
bag's  in  the  future,  as  leather  is  up  25  per  cent,  or  over. 
Stocks  of  leather  suitable  for  making  bags  are  low  and  de- 
liveries are  slow  to  the  bag  and  leather  novelty  manufac- 
turers. Lining  silks  are  also  dearer  and  skilled  labor  is 
becoming  a  question. 


•No  matter  how  fashions  change,  it  seems  as  though  no 
place  can  be  found  for  a  safer  pocket  for  valuables  in  a 
woman's  gown,  and  therefore  the  hand-bag  still  maintains 
its  place  as  a  substitute,  and  the  hand-bag  is  still  a  neces- 
sary adjunct.  To-day  few  women  are  content  with  just  one 
bag,  and  the  hand-bag  carried,  as  a  rule,  corresponds  to  the 
character  of  the  attire. 

Leather  Will  Lead 

For  the  early  Spring  and  most  probably  right  through 
the  season  the  best-selling  hand-bag  will  be  of  leather.  The 
velvet  bag  has  been  tried  out  on  this  market  and  has  not 
proved  a  selling  success,  and  this  fact  makes  the  trade  some- 
what doubtful  of  the  future  of  other  fabrics.  While  lines 
are  not  complete,  enough  is  shown  to  indicate  the  trend  of 
the  style,  and  also  to  show  that  many  handsome  novelties 
will  lie  on  the  market.  The  tendency  that  promised  the 
development  in  favor  of  larger  bags  has  been  checked — 
most  probably  by  the  advancing  price  of  leather,  and  the 
small  and  medium  shapes  predominate.  The  new  shapes 
are  very  handsome  and  graceful  in  shape.  They  are  made 
from  soft-finished  leathers  that  can  be  draped  almost  as 
easily  as  a  fabric,  and  not  only  the  bag  itself  is  draped,  bu* 


NEW 

BAGS 

FOR 

EARLY 

SPRING 


Left.  —  Morocco  leather  draped  bag 
with  shirred  gusset.  The  leather  covered 
frame  has  highly  polished  nickel-silver 
corners,  clasps  and  fasteners.  The  lining 
is  deep  violet  moire  with  shirred  pocket 
on  either  side,  one  containing  bevelled, 
pear-shaped  mirror,  the  other  change 
purse  covered  with  silk.  Shown  by  Julian 
Sale  Leather  Goods  Co. 


Right. — Bag  of  pin  morocco:  The  shape 
is  new  and  cut  in  graceful  curves  to 
match  those  of  the  covered  frame.  The 
hut  tier  is  draped  and  the  frame  has 
nickel  plates  to  protect  the  corners.  The 
pyramid  shaped  knob  is  of  ivory,  and  the 
strap  handle  of  leather.  Shown  by  West- 
ern Leather  Goods  Co. 
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Infants' 


The  New  Line 
is  Surpassingly 
Fine — 
KRUEGER 
even  surpasses 
KBUEGER 
— each  season 
we  outdo  all 
previous 
displays. 
That  is  why 
we  stand  at 
the  head. 

Look  to 
KBUEGER 

first  and 
you  will 
have  the 
best  as 
well  as  the 
latest. 

An  especial 
showing  of 
popular 
Easter 
Novelties. 


Novelties 


RICHARD  G.  KRUEGER 

MANUFACTURER  OF  DAINTY  NOVELTIES 

Show  Rooms  and  Studio :  395  4th  Ave.,  New  York 
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KRUEGER 

leads  the  field 

for  real 

creativeness. 

You  need  a 

selection  for 

Easter 

selling. 

Variety 

large  enough 

to  keep 

your  display 

always 

attractive. 

Every  piece 

is  a  study 

in  art  and 

utility. 

Every  piece 

has  its 

distinct 

appeal. 

Come  and 

see  for 

yourself. 
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the  gusset  is  pleated  or  shirred.  Gussets  are  general  be- 
cause they  give  more  room  in  the  bag.  Pin  seal  and  pin 
morocco  are  the  leading  leathers  for  the  black  bag.  Colors 
are  selling  extra  well  and  the  colored  bags  come  in  tapir 
lamb.  The  best  selling  colors  are  brown,  tan,  grey  and 
blue,  with  an  occasional  green  and  purple. 

The  majority  of  the  bags  seen  so  far  have  covered 
frames,  and  a  new  point  is  the  addition  of  little  plates  of 
metal  at  the  corners.  These  plates,  while  decidedly  orna- 
mental, have  a  very  practical  use,  for  they  serve  to  protect 
the  covered  frame  at  a  point  where  they  wear  out  the  first. 
Other  frames  are  quite  plain,  but  some  are  ornamented  and 
set  with  mock  jewels. 

Very  handsome  knobs  are  still  a  feature.  The  knobs 
of  semi-precious  stones  are  still  running,  as  they  are  very 
much  liked.  They  are  found  to  break,  however,  and  some 
manufacturers  are  showing  them  with  a  screw,  so  that  they 
can  be  removed  and  replaced. 

The  real  novelty  in  knobs  is  the  pyramid  shape  in  ivory. 
These  knobs  come  in  a  variety  of  shapes,  but  all  of  them 
have  this  pyramidal  outline. 

Pockethooks  which  were  introduced  last  season,  are 
now  in  even  greater  demand,  and  there  are  many  new  ideas 
showing.  There  is  some  demand  for  the  very  narrow 
pocketbook,  but  those  which  run  from  six  to  nine  inches 
are  the  best  sellers.  There  is  an  inner  compartment  lined 
with  kid  having  a  metal  frame,  and  either  moire  in  such 
colors  as  Belgian  green,  peach  or  purple  or  in  corded  silks 
with  handsome  printed  floral  patterns  is  used.  Some 
pocket-books  have  the  strap  at  the  back  through  which 
the  fingers  are  thrust,  or  these  is  a  strap  handle  at  the  top. 

Gate-top  bags  are  showing  both  in  leather  and  silk  and 
in  most  departments  the  top  is  carried  and  sold  separately. 
Ladies  make  their  own  bag  of  handsome  silk  or  ribbon  and 
buy  the  gate  top  as  a  finish. 


EASTER  IVORY  GOODS 

Novelties   in   Embossed   and   Tinted  Patterns — The 

Blue  Bird  Motive  Showing — Baby 

Goods  a  Big  Line 

FRENCH  ivory  goods  are  a  settled  line  and  around 
Easter  the  trade  is  looking  for  attractive  novelties, 
lu  toilet  ware  the  latest  idea  is  the  blue  bird,  and 
also  floral  patterns.  These  patterns  are  embossed  in  the 
ware  in  such  a  manner  that  they  are  flat  with  the  surface 
and  are  beautifully  tinted.  The  blue  bird  motive  is  also 
applied  to  nursery  sets,  and  in  this  case  it  is  painted  or 
tinted  on  to  the  ware,  and  pink  may  or  dog  roses  are  used 
tn  g-ive  the  desired  pink  and  blue  scheme. 

The  whole  set  or  just  one  single  piece  can  be  sold  just 
as  the  customer  desires,  but  every  salesgirl  should  be  in- 
structed to  show  several  pieces  together  as  by  this  means 
salas  are  increased.  When  only  one  piece  is  bought  she 
should  inform  the  customer  that  they  always  have  the 
other  pieces  in  stock,  so  that  the  customer  can  buy  Mie 
whole  set,  piece  by  piece,  if  she  so  desires.  This  is  a  sug- 
gestion that  as  a  rule  bears  good  fruit.  Purchased  all  at 
the  one  time  the  cost  would  be  considerable,  but  when  only 
one  piece  at  a  time  is  bought  the  customer  soon  has  a  hand- 
somely furnished  dressing  table  without  any  undue  strain 
on  her  resources.  Many  stores  have  customers  who  are 
buying  in  this  way,  and  it  will  be  found  that  when  one  or 
two  start  to  buy  at  regular  intervals  their  friends  are 
likely  to  follow  suit,  and  what  is  almost  a  regular  demand 
that   will  continue  for  some  time  can  be  created. 


Ivory  Goods  For  Fabrics 

"Where  there  is  no  regular  baby  department  the  French 
ivory  goods  for  baby  are  carried  in  the  fancy  goods  section 
and  the  baby  goods  are  just  about  as  important  as  those 
for  big  sister  and  mother.  There  are  several  manufac- 
turers who  specialize  on  baby  goods  and  they  make  a  big 
feature  of  ivory  novelties. 

Toys,  rattles  and  balls  come  in  many  designs  and  in 
pink  and  blue  as  well  as  white.  The  latest  novelty  is  a 
rattle  with  pictures  illustrating  the  familiar  nursery 
stories,  such  as  the  Babes  in  the  Wood,  Jack  and  Jill,  etc. 
The  turning  of  the  handle  changes  the  picture.  The  pic- 
tures are  in  color,  and  the  rattle  comes  in  pink,  blue  or 
ivory. 

— ® 

FANCY  NOVELTIES 

New  Hangers  for  Blouses,  Etc.,  Furnished  in  Enamel 

— An  Improved  Knitted  Cloth — New 

Ideas  in  Bathing  Caps 

THERE  is  a  host  of  articles  sold  in  the  fancy  goods 
dejiartment  that  are  useful  as  well  as  novel,  and 
this  line  can  be  made  one  that  will  attract  more  cus- 
tomers almost  than  any  other  in  the  store.  There  are 
numberless  useful  articles  on  the  market  that  every  house- 
wife will  buy  on  sight  simply  because  she  realizes  that 
while  the  cost  is  small,  they  save  work  in  many  forms. 

Take  coat  hangers,  for  instance.  The  number  of  forms 
in  which  this  useful  article  comes  is  almost  unbelievable. 
There  are  the  wire  and  wood  hangers  with  which  we  are 
familiar.  There  are  hangers  designed  for  the  skirt  or 
trousers  which  grip  them  by  the  top  allowing  them  to  hang 
in  straight  folds.  Then  there  are  combination  hangers  for 
either  men's  or  women's  suits.  There  are  novelties,  too, 
and  these  come  in  specially  flat  wood  hangers  enamelled 
in  colors,  so  that  the  prevailing  color  of  the  bed-room  can 
be  matched.  The  enamel  moreover  is  easily  kept  clean, 
and  these  hangers  are  just  the  thing  for  dainty  waists  and 
gowns.  Padded  hangers  covered  with  shirred  ribbons  can 
also  be  had  though  as  a  rule  articles  of  this  class  are 
carried  in  the  ribbon  department. 

Knitted  Wash  Cloth 
The  wash  cloth  is  indispensible  and  the  sale  is  steady 
and  large.  As  a  rule  wash  cloths  are  made  of  Turkish 
looped  towelling,  but  now  there  is  another  fabric  on  the 
market  for  which  superiority  is  claimed.  This  fabric  is 
knitted  and  looped;  both  sides  are  alike  and  it  is  thick, 
soft  and  absorbant;  all  very  necessary  qualities  for  this 
purpose.  This  cloth  can  be  had  in  three  sizes  and  it  is 
claimed  that  no  woman  who  buys  one  of  these  knitted 
cloths  will  ever  again  be  content  with  the  old  style  cloth. 

Bathing  Shoes  With  Caps 
When  bathing  caps  are  carried  during  the  Summer 
months  there  is  also  in  the  majority  of  departments  a 
selection  of  bathing  shoes.  These  run  from  the  cheap 
canvas  shoe  to  high  boots  in  blue  or  white  or  in  combina- 
tions of  both  colors.  Other  lines  consist  of  bathing  bags, 
toilet  cases  and  other  articles. 

Bathing  Toilet  Cases 
Toilet  cases  are  made  of  silk  or  cretonne  lined  with 
lubber  and  contain  compartments  for  soap,  sponge,  tooth 
brush  and  various  other  articles.  Traveling  pockets  to  w:ear 
around  the  waist  under  the  dress  for  the  purpose  of  safe- 
guarding money  jewelry  and  other  valuables  are  also  good 
sellers  in  the  time  of  the  year  now  arriving. 
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No.  215— Black  Tapis  Grain  Leather, 

Gusset    Bottom,    Purse    and    Mirror. 

$12.00   doz.   nett. 


No.    236— Fluffed    Lamb,    in    Brown, 

Gray,   Blue,    Tan    and    Green.    Pouch 

shape,     covered     frame,     Purse     and 

Mirror,   $18.00  doz.    nett. 


No.  28G— Fluffed  Lamb,  in  all  color.- 
$21.00   doz.   nett. 
No.   31fl— Bright   Blaek    Pin   Seal, 
§30.00   doz.   nett. 


"Julian  Sale 

Hand 
Bags 


for  the 


Spring  Trade 


Hand  Bag 
Supplement 

to  our  Catalogue  No.  33 

Just  Issued 


Six  pages  illustra- 
ting thirty  -  nine 
new  styles  in 
Bags.  If  you  have 
not  received  a  copy 
drop  us  a  card  and 
we  will  mail  at 
once. 


No.  313— Black  Real  Morocco  Leather 

Covered    Frame,   Gusset   Bottom, 

$27.00  doz.  nett. 


No.  312-    Black  Real  Morocco,  Gusset 

Bottom,   Covered    Frame, 

$27.00  rloz.  nett. 


No.     341— Black     Real     Morocco.     ;ill 
leather  lined.     $36.00  doz.  nett. 


The  Julian  Sale  Leather  Goods  Co.,  Limited 


105  King  St.  West,  TORONTO 
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NEW  SEASON  TOYS 

Many   Lines   Show   Great   Improvement   Over   Last 

Year — Canadian,   American,   French   and 

Japanese  Dolls  Among  the  Leaders 

— Prices  Up 

THE  big  jobbers  are  busily  assembling  their  lines  of 
toys  for  the  coming  season,  and  though  the  samples 
are  by  no  means  complete,  and  many  novelties  are 
yet  to  come,  they  are  in  a  sufficiently  advanced  state  of 
preparation,  and  the  outlook  is  defined  enough  to  assure 
the  trade  that  their  wants  will  be  taken  care  of.  In  many 
lines  also  there  will  be  a  distinct  advance  in  the  quality 
of  the  merchandise  offered.  With  half  the  world  at  war 
and  the  supply  of  toys  from  the  nations  that  were  the 
chief  toy  makers  completely  cut  off,  the  great  surprise 
is  as  to  the  way  in  which  the  needs  of  the  trade  have  been 
filled,  but  this  condition  is  due  to  the  fact  that  nearly 
every  country  is  taking  advantage  of  the  opportunity  of- 
fered to  establish  toy  industries  or  to  perfect  those  al- 
ready  established. 

When  the  exhibit  of  Canadian  made  toys  takes  place 
this  month  the  big  progress  that  has  been  made  in  one 
«hort  year  will  be  the  outstanding  feature.  Take  dolls  for 
instance,  a  line  that  did  not  show  up  well  early  last 
season,  the  progress  is  little  short  of  wonderful.  A  cer- 
tain clumsiness  has  been  eliminated  and  the  features  have 
been  perfected,  the  complexion  and  eyes  are  more 
natural,  and  the  skin  has  the  smoothness  of  bisque.  The 
dolls  now  on  the  market  are  jointed,  their  eyes  open  and 
close,  and  have  a  natural  expression.  Moreover,  dolly's 
hair  is  not  painted  but  is  real  flaxen  or  dark  brown,  and 
:s  either  parted  or  banged. 

The  baby  doll  for  1916  is  a  real  beauty,  and  there  are 
any  number  of  character  dolls  including  a  very  fetching- 
boy  doll  in  a  white  belted  suit  and  little  white  cap,  while 
to  match  him  comes  a  girl  doll  with  a  flowered  cotton 
frock  and  frilled  bonnet. 

'Canada  is  entering  into  the  field  in  the  making  of 
both  tin  and  iron  toys,  and  the  much  loved,  almost  in- 
destructible iron  train,  fire  reels,  iron  dump  carts,  etc., 
can  now  be  had  of  Canadian  make. 

Canadian  manufacturers  are  going-  into  the  noise- 
producing  business,  and  are  providing  young  Canada 
with  both  drums  and  trumpets. 

England  leads  in  the  production  of  lead  soldiers,  and 
though  large  orders  have  been  placed  it  is  doubtful  as  to 
whether  the  supply  will  cover  the  demand.  The  metal 
is  wanted  for  other  purposes,  and  the  factories  capable 
of  producing  these  toys  are  beina-  turned  over  to  uses 
connected  with  the  making  of  munitions. 

France  is  also  showing  metal  soldiers,  forts,  etc.,  but 
while  a  small  selection  of  French  toys  are  sampled  there 
is  said  to  be  no  guarantee  that  the  goods  will  be  deliver- 
ed. They  may  come  to  hand  or  they  may  not.  Some  of 
the  more  expensive  representations  of  the  French  cavalry 
and  infantry  would  make  excellent  show  pieces  as  they 
are  evidently  modelled  from  life  and  are  most  spirited 
models. 

Bamboo  Work  Baskets 

Japan  is  showing  tin  toys,  and  various  lines  in  bam- 
boo and  wicker.  A  pleasing  line  of  work  baskets  comes 
in  the  mahogany  red  lacquered  bamboo  so  much  used  for 
basket  work  lamps,  etc.  These  work  baskets  should  fill 
the  place  of  the  leather  articles  that  cannot  he  obtained, 
and  most  acceptably  as  they  are  very  artistic. 


TOY  CONVENTION,    MARCH  28 

CONSIDERABLE  interest  is  reported  in  toy  circles 
over  the  coming  convention  to  be  held  in  the  Royal 
Bank  Building  on  Tuesday,  March  28  and  for  sev- 
eral days  following.  At  the  suggestion  of  the  Trade  and 
Commerce  Department,  Canadian  makers  of  toys,  including 
dolls,  will  have  exhibits  and  buyers  of  toy  departments 
are  invited  to  be  present  to  inspect  these.  The  official 
statement  says  that  "This  will  not  be  an  exhibit  for  the 
general  public,  but  for  such  persons,  whether  present  or 
prospective  makers,  capitalists,  or  merchants  who  may 
have  an  interest  in  co-operating. 

A  conference  of  those  interested  will  be  held  at  the 
time  of  the  exhibit  when  statistical  and  other  information 
by  toy  experts  will  be  given.  The  exhibit  will  include 
German  and  Austrian  toys,  such  as  may  be  replaced  by 
Canadian  makers. 

As  indicated  in  a  letter  to  The  Review,  published  on 
page  45  of  this  issue,  this  movement  will  be  extended  to 
other  lines  and  articles  that  are  collected  will  be  shown  in 
some  of  the  larger  centres. 

The  arrangements  for  this  convention  are  in  the  hands 
of  James  Woods,  of  the  Fancy  Goods  Company  of  Can- 
ada, and  P.  H.  O'Neill,  manager  of  the  toy  department 
of  the  Eaton  store. 

Among  the  exhibits  already  arranged  for  are  toy 
automobiles,  boats,  sleds,  construction  toys,  dolls'  furni- 
ture, etc. 


TOILET  GOODS 

Proving  a  Very  Satisfactory  Department  For  Dry 

Goods  Stores — Women's  Goods  for  a 

Woman's  Store 

UP  and  down  the  land  toilet  goods  are  more  and  more 
becoming  a  natural  and  profitable  part  of  a  dry 
goods  store  equipment.  In  the  last  two  issues  The 
Review  has  shown  views  of  sections  devoted  to  toilet  goods 
that  have  won  admiration  from  many  outsiders.  They 
were  splendid  examples  of  how  a  trade  can  be  built  up  by 
the  arts  that  are  employed  successfully  in  other  branches 
of  the  dry  goods  business.  Other  views  will  appear  from 
time  to  time  of  other  stores  where  success  has  met  the 
effort  to  feature  toilet  goods.  The  suggestion  is  met  often, 
even  if  not  expressed  by  the  thought  that  the  dry  goods 
store  has  a  monopoly  of  the  business.  Where  this  is  the 
case  it  is  only  because  it  has  been  granted  the  monopoly 
by  the  dry  goods  store  as  its  right  without  dispute.  The 
Review  has  just  heard  of  a  toilet  goods  department  in  a 
small  city  visited  last  month  by  the  representative  of  a 
very  well-known  firm  where  the  orders  given  exceeded  all 
the  orders  of  the  local  druggists.  And  this  was  not  an 
exceptional  experience.    It  is  duplicated  in  many  places. 
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"QUADDY"  TOYS  AND  OTHERS 

THERE  is  little  wonder  at  finding  the  Quaddies— the 
little  people  of  the  green  forest  and  the  green  mead- 
ows reproduced  in  toy-land,  for  they  and  the  children 
are  old  friends.  There  is  Peter  Rabbit  and  Mrs.  Peter 
and  the  family  on  wheels,  Peter  Rabbit  dressed  dolls, 
Quaddy  cut  outs  and  various  Quaddy  games  such  as  pin- 
a-cotton-tail  and  chug-a-runi.  There  are  also  Quaddy 
cloth  dolls,  post  cards,  bean  bags,  garden  sticks  and 
celluloid  place  cards.  All  these  toy  novelties  are  based 
upon  the  "Little  Stories  for  Bed-Time"  now  running  in 
many  of  the  Canadian  papers. 
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THE  BUILDER-TOY 


rj1!^  T?  T?    given  to  every  toy  buyer  on 
A    1VJ— JJ— J  request,  one  complete  set  of 
"The  Builder-Toy"  the  newest  mechanical 
I.        wood  construction  toy  on  the  market. 


N^       Express  Vl*g°n- 

,£R-T0Y    BOX 


There    are   83 
pieces    in     one 
set  of   Builder- 
Toy. 


Hundreds  of 
similiar  models 
like  illustrations 

Holes   <xre    puncbtdl  in   l/ox    To        can  be  built. 

faster;  cap  E!  Io  axle     centre   F\. 

WHEN  SENDING  FOR  FREE  SAMPLE  MENTION 
DRY  GOODS  REVIEW 

Toy  Products  of  Canada 

49  BATHURST  STREET       -       TORONTO 

Selling-  Representatives — L.  G.   BEEBE,   53  Yonge  Street,  Toronto 
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British  Manufacture 

mmwv 


Electric  Shades,  Candle 
Shades,  Lamp  Shades 

In  Linen,  Silk,  Cretonne,  Paper,  and  a  variety  of 
DECORATIVE  ARTICLES 

HENRY  WOLFF  &  CO. 

13   Bunhill   Row,  London,  E.C. 

Suppliers  to  Large  Sto:es  and  Jobbing  Trade  Only 
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Jntporters  and iy~v£amifacfutxrs 
<^/Jrir  JVcedleuporL  andytimyGoods 

Madeira  Hand  Embroidered  Linens  ™> 
Handkerchiefs 

fancy  jQnens  and  foecc  Goods 

'Ym.hjSrjC^YlcrcerQeciCoilons  "CrYSTAL"^//^«W Silk 

Gmroi^ry^ytaterials 

Campbell  Metzger  <&  Jacobsqn 

93Z~93t>  Broadway  Corner  Z  ^"Street 

;.■■■■  NEW    YORJK. 


CANADIAN  SHOWROOM    ?^AnMdT^eUi.n'tor?„ltr^ 


TORONTO 


ONTARIO 


Eye-Catching  Color  Creations 

is  a  phrase  which  most  aptly  describes  our  new  assort- 
ment of  Artistic  Silk  and  Cretonne  Shades,  one  of 
which  is  shown  above. 

Their  beautiful  and  artistic  designs  compel  the  atten- 
tion of  the  most  critical.  Leading  decorators,  finding 
that  these  shades  conformed  to  the  color  schemes  of 
various  rooms,  have  taken  lighting  under  their  super- 
vision. 

If  desired,  suitable  high-class  pedestals  can  be  fur- 
nished with  any  particular  shade. 

Write  for  complete  catalog  and  price  list 

TORONTO  SILK  SHADE   COMPANY 

Manufacturers  of  Candle.  Lamp  and  Electric  Light  Shades 

370  Victoria  Street  V  V  TORONTO 
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FANCY  GOODS,  NOTIONS  AND  TOYS 


SOAPS  —  PERFUMES 

CANADA'S    STANDARD   TOILET   REQUISITES 

Are  you  aware  of  the  large  returns  there  are  to  be 
had  from  a  Toilet  Dept.  4faZ/foJi  will  help  you,  by 
their  extensive  advertis-  ^^  ing  and  competent 
demonstrators  to  make  large  profits.  Stock  <^ 
Toilets  to-day  and  write  us  for  a  date  for 
demonstration. 

JOHN  TAYLOR  &  CO.,  LIMITED  !*  ^ftSfi^Y*"1* 

Makers  of  the  well-known  and  widely-used 

IN  FANT'S-DELIGHT    TOILET    SOAP 


Nothing  But  Socks 

To  be  Sent  to  the  Soldiers 

The  British  Government  has  requested  thai  nothing  but  warm  socks  be  sent  to  the  soldiers. 
This  means  that  there  will  be  no  let  up  to  the  knitting  of  socks,  but  rather  that  it  is  to 
be  further  encouraged. 
No  yarn  is  too  good  for  the  lads  at  the  front. 

BONNER- WORTH 
Domestic  and  Worsted  Yarns 

will  make  warm  cosy  socks.     By  featuring  Bonner-Worth  yam  prominently 

you  will  get  the  custom  of  those  patriotic  souls  who  are  "doing  their  bit." 

Bonner-Worth   Yarns  are  good  yarns  to  recommend  for  the  soldiers'  socks 

— Impress   this   point    on    your   customers. 

We  are  expert   spinners  and   dyers   of  the  finest    quality   yarns.     Put   up  in  G  lb. 
spindles,  all  lies;  selling  shades. 

Order  your  supply  now.    Samples  and  prices  i  a  request. 

The  Bonner-Worth  Co.,  Limited 


Teleg,ams     " BONWORTH"      PETERBOROUGH,  ONT 


.1.    E.   McClung,  Manchester   Bldg.,  Melinda   SI 
Ton  Qto,    Vgents.     Bryce  &  Co.,  Winnipeg  and  Van 
couvei,  Selling  Agents  Cor  West.    a.  L.  Gilpin,  -').". 
Bleurj    Street,  Montreal,  Selling  Agent  for  Quebec. 
V,   A.  Barnwell,   Pictou,   N.S. 
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"DUCHESS"   Embroidery    Hoops 


The  only  hoops  that  hold 
thick  and  thin  fabrics 
equally  taut,  and  have  no 
spring  or  attachments  for 
the  silk  to  get  caught  in. 

The  Felt  Cushion  pro- 
tects the  embroidered  work 
from  injury  when  being  ad- 
justed in  the  hoops. 


Sizes  in  Round,  3,  4,  5,  ('., 
7,  S,  10,  12  inch  diameter. 
Sizes  in  Oval,  3x(i,  4y2xy. 
and   6x12  inch. 


Order 

The  Big  Item  in  the  Notion      To-day 
and    Fancy    Goods    Depart- 
ments of  thousands  of  stores. 


To   Increase   Your    Sales 

in  Duchess  Hoops  and  meet 
the  popular  calls,  carry  all 
sizes  in  the  round  and  oval. 


THE  GIBBS  MFG.  CO.,   Canton,  Ohio,  U.S.A.        Your  jobber  will  supply  you. 


BE  SURE  TO  VISIT  OUR  SHOW  ROOMS  WHEN  IN  NEW  YORK. 
IF  NOT,  SEND  FOR  OUR  ASSORTMENT  AT  $25,  $50,  OR  $100. 

TWO    CENTS    PER    WORD 

You    can    talk    across    the    continent    for    two    cents  per    word    with    a    WANT    AD.    in  this  paper. 
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EASTER  NECKWEAR 

The  Cape  Idea  Developing,  and  This  and  Modifica- 
tions Strike  the  Keynote  in  Neckwear  Styles 
— Yestees  Are  a  Selling  Line 

THERE  is  a  welcome  change  in  the  neckwear  situ- 
ation, and  the  advent  of  the  low  collar  is  responsi- 
ble for  much  of  the  confidence  in  the  future.  The 
truth  is  that  the  wearers  were  responsible  for  the  turn- 
down neckwear  received  last  Fall,  they  admired  the  high 
collars — on  the  stands — but  refused  to  imprison  their  necks 
in  them.  Moreover  the  high  coat  collars — tight  buttoned 
up  to  the  neck — meant  the  practical  ruin  of  every  piece  of 
neckwear  worn  under  them.  Buyers  are  already  interested 
in  the  new  models  and  they  are  beginning  to  sell,  and  this 
is  taken  as  an  indication  of  what  will  happen  as  soon  as 
the  weather  becomes  favorable  and  allows  the  discarding 
of  furs  and  wraps. 

Climate  Demands  Low  Neckwear 

There  is  still  a  demand  for  the  neckwear  that  is  high 
at  t  lie  back  and  which  rolls  over  in  revers  fashion  forming 
a  V  in  front.  Paris  is  still  showing  this  class  of  neckwear, 
but  it  is  quite  certain  that  the  new  collars  based  upon  the 
cape  idea  will  lead  on  this  side  of  the  Atlantic.     For  one 


'EASTER  MODEL— Large  cape  effect,  with  high  back  roll 
collar;  made  in  net  top  lace.  Shown  by  Flett,  Lowndes  & 
Co. 

SALES  GIRLS  WEARING  VEILS 
A  good  selling  idea  was  noticed  by  The  Review  in  one 
store  last  month  that  might  be  tried  out  by  others.  The 
sales  girls  in  the  veiling  section  for  several  days  wore 
veils  fixed  on  hats  loaned  by  the  millinery  department. 
These  were  for  the  most  part,  separate  veils,  but  some 
were  piece  goods.  This  unusual  feature — gives  wearing 
hats  and  veils  behind  the  counter — attracted  much  atten- 
tion, and  much  larger  sales  were  the  results,  in  many  cases 
customers  buying  the  actual  veil  worn  by  the  clerk. 


thing  the  difference  in  climate  has  its  effect,  and  the  steady 
heat  of  the  summer  makes  the  low  open  collar  the  only 
style  that  can  be  worn  comfortably.  Many  of  the  large 
cape  effects  have  the  roll  collar  as  a  finish  and  some  of  the 
most  graceful  have  the  collar  cut  in  Puritan  style  in  one 
with  the  cape  and  the  shaping  lines  are  masked  by  lines  of 
hemstitching  or  narrow  Val.  insertion.  These  collars  have 
to  be  of  organdie  as  net  or  lace  is  too  stiff.  The  very  large 
model  in  cape  effect  with  the  long  square  back  promises  to 
he  a  leader  as  it  is  most  distinctive  and  is  very  becoming. 

Some  collars  are  so  large  that  they  reach  almost  to  the 
waist  line,  and  some  of  the  latest  are  very  large  at  the 
back  and  show  just  a  narrow  triangle  of  white  on  each 
side  in  front. 

Another  style  shows  a  double  collar,  one  square  and 
the  upper  one  in  V  shape. 

At  the  present  time  Georgette  or  crepe  de  chine  neck- 
wear is  the  big  seller,  and  these  fabrics  but  particularly 
Georgette  will  be  very  prominent  until  Easter — and  in 
the  opinion  of  many  after  it,  for  the  neckwear  made  of 
this  fabric  is  very  soft  and  dainty. 

There  is  a  feeling  for  high  colors  and  neckwear  is 
showing  in  deep  rose,  and  Saxe  blue,  as  a  rule  relieved 
with  white  in  the  form  of  edge  folds  and  revers.  Pinch 
tucks  are  used  to  trim,  and  large  square  back  collars  come 
tucked  all  over. 

Organdie  Will  Lead 

Though  organdie  has  had  such  a  big  run  in  the  past 
few  seasons  it  promises  to  be  the  most  used  material  in 
the  season  that  is  coming.  Manufacturers  are  selling 
better  priced  merchandise  and  therefore  they  are  using 
the  Swiss  organdie.  This  organdie  has  a  beautifully  clear 
and  transparent  finish  and  when  the  organdie  embroideries 
that  are  so  fashionable  are  used  for  the  trimming.  Swiss 
organdie  has  to  be  used  for  the  body  of  the  collar.  Some 
of  the  new  burnt  out  patterns  are  evidently  copied  from 
lace  and  are  almost  as  exquisite. 

Another  range  of  distinctive  patterns  comes  in  designs 
that  are  evidently  Chinese  in  origin.  Flat  collars  in 
cavalier  shapes  and  with  pointed  cuffs  to  match  are  sure 
to  be  big  sellers  made  of  organdie  edging  with  the  pattern 
as  the  edge  of  the  collar  and  cuffs.  The  collars  of  this 
kind  are  selling  without  the  addition  of  the  cuffs.  The 
cape  idea  is  dominant,  and  while  the  large  cape  covering 
the  shoulders  is  the  leading  style  idea,  the  best  sellers  will 
have  to  be  modified  from  it.  Some  are  cut  in  broken  line 
giving  a  revers  effect,  but  it  is  thought  that  the  round  out- 
line will  prevail  and  that  the  Dutch  shape  of  some  seasons 
ago  will  again  appear.  Taffeta  is  one  of  the  fabrics  used 
and  net  and  light  laces  are  vers*  much  in  evidence. 

There  is  talk  of  colors,  and  both  collars  and  vest  cos 
are  shown  in  colored  organdie  or  color  and  white  com- 
bined. Flesh  and  cornflower  blue  are  two  good  colors, 
and  there  is  some  showing  of  pale  orange  or  pumpkin 
shade. 
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$L  29.  Jf airtmim  Co.,  TLtb. 

107  g>tmcoe  &L,  Toronto,  #nt. 
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The  Bakst  Colors 

In  New  York  they  are  featuring  the  Bakst  colors — the 
colors  used  by  this  artist  in  the  production  of  the  Russian 
ballet.  These  colors  arc  Jap  rose,  powder  blue,  dark 
brown,  apple  green,  deep  grey  and  black. 

The  Canadian  trade  has  never  been  partial  to  colored 
neckwear,  and  the  manufacturers  are  proceeding  cauti- 
ously— colored  neckwear  may  take,  but  the  orders  will 
have  to  come  in  before  they  believe  it  is  assured.  Colored 
neckwear  may  sell  in  Paris  and  even  in  New  York  but  the 
fresher  coloring-  of  our  Canadian  women  is  best  set  up  by 
the  neck  piece  of  all  white. 


NEW  DRAPE  VEILS 

Big  Variety  Shown   in   High  and  Medium-Priced 

Veils — Latest  is  Jet  Patterned' — Fine  Me-dies  and 

Scroll  and  Rumage  Patterns  the  Best  Sellers 

FROM  the  beginning  of  the  year  there  has  been  a 
strong  interest  in  veilings,  and  this  interest  is  grow- 
ing as  the  season  when  veilings  are  most  worn  ad- 
vances. Orders  are  coming  in  in  sufficient  frequency  to 
indicate  that  a  busy  season  is  anticipated.  During  the 
last  few  weeks  one  of  the  largest  stores  has  devoted  a 
large  new  section  to  the  sale  of  veilings.  This  section 
has  been  used  for  handkerchiefs,  but  has  now  been  turned 
over  to  the  veiling  department,  giving  it  both  increased 
display  and  selling  space. 

This  is  to  be  largely  a  novelty  season  and  there  is  a 
wonderful  variety  in  the  styles  shown;  nor  is  the  novelty 
confined  to  drape  veils,  but  there  are  some  beautiful  pat- 
terns and  effects  in  veils  by  the  yard.  Of  course  the  vogue 
of  novelties  has  its  influence  upon  staple  lines,  increasing 
their  sale  generally.  The  veil  is  often  a  part  of  the  trim- 
ming of  the  hat  and  there  are  many  different  arrange- 
ments, but  the  loose  flowing  styles  are  most  in  evidence. 


It  is  the  draped  veil  for  Easter  and  early  Spring,  and  it 
comes  in  many  different  forms.  This  beautiful  veil  is  square 
and  is  of  filmy  lace.    Shown  by  E.  &  Z.   Van  Raalte  Co. 


The  high  novelty  is  the  square  veil  which  is  thrown 
over  the  hat  with  one  point  at  the  front  and  back  and  the 
other  points  on  the  shoulders.  Beautiful  lace  veils  come 
m  this  shape,  while  others  are  of  hexagon  mesh  with  the 
pattern  in  scroll  and  ramage  effect.  Often  there  are 
flowers  on  the  daisy  order  with  the  petals  of  velvet  and 
the  leaves  on  the  floral  scrolls  are  also  velvet. 

A  high  novelty  shows  jet  used  in  place  of  the  velvet 
leaves  and  flowers.  Circular  veils  and  veils  woven  in 
circular  fashion  are  showing  and  there  are  many  hand- 
some drape  veils.  So  far  black  has  sold  away  ahead  of 
either  white  or  colors.  The  colors  selling  are  brown,  grey, 
violet  and  flesh.  Many  veils  show  the  soft  Shetland  fin- 
ish. Light  designs  have  the  preference  over  the  heavy 
patterns  and  lovely  light  meshes  and  nets  are  used  for  the 
ground  work  of  light  patterns  in  floral  effects.  Hexagon 
mesh  veils  in  various  sizes  and  fine  nets  in  fillet,  tulle  and 
Mechlin  meshes  are  the  best  sellers. 

There  is  a  growing  interest  in  fine  meshes  with  ramage 
borders,  and  in  the  dotted  meshes  and  in  chenille  pat- 
terns. 

@ 


RIBBONS   FOR   HATS 

THE  season  just  opening  will  be  a  big  ribbon  season: 
The  millinery  openings  have  settled  that  point  be- 
yond dispute,  for  ribbon  is  one  of  the  favored  trim- 
mings for  hats,  and  now  it's  the  millinery  demand,  plus 
the  usual  counter  trade,  that  has  to  be  provided  for.  Both 
narrow  and  wide  ribbons  are  selling;  it  is  the  medium 
widths  for  which  there  is  little  call.  In  narrow  ribbons 
the  widths  selling  are  under  seven  lignes  and  in  the  fash- 
ionable wide  ribbons  over  forty.  The  narrow  ribbons  come 
in  gTosgrains,  cords  and  moires,  and  picot  edges  are  the 
best  sellers.  The  demand  for  wide  ribbons  is  growing,  and 
the  vogue  of  the  moment  is  for  plain  ribbons  rather  than 
fancies,  though  more  fancies  are  showing  than  a  few- 
weeks  ago. 

The  ribbons  most  in  demand  are  grosgrains,  failles, 
moires  and  satin-faced  moires,  as  well  as  novelty  weaves. 

African  Brown  and  Mushroom 

Two  of  the  most  fashionable  shades  are  African  brown 
and  mushroom.  Blue  is  always  a  Spring  color  and  the 
blues  selling  include  navy,  crow  blue,  Nattier,  Joffre,  corn- 
flower, Saxe  and  sky.  Grey  is  a  leading  millinery  color 
and  comes  in  dark  shades  almost  black,  and  intermediate 
shades  down  to  pearl  shades.  Green  is  also  selling  in  dark 
Russian,  the  new  Boiling  green  which  is  a  very  greenish 
shade  of  reseda,  and  in  the  new  yellow  green  chartreuse  or 
chartreuse  shades.  The  purple  shades,  and  the  rose  and 
pink  shades  are  particularly  good. 


TRYING  OUT  THE  RUFF 

Will  the  ruff  be  able  to  come  back  after  the  big  run  it 
had  last  season,  is  another  neckwear  problem.  This  is  one 
that  the  manufacturers  are  willing  to  try  out,  and  already 
the  making  of  sample  lines  is  in  progress.  It  would  seem 
logical  to  expect  a  ruff  season  for  assuredly  the  cbanue 
from  the  high  choker  collar  to  the  flat  cape  cannot  be  made 
without  some  intermediary.  Ostrich  ruffs  will  have  a 
certain  sale  but  it  is  the  ruff  of  pleated  tulle  that  is  ex- 
pected to  sell,  and  many  of  them  are  attached  to  a  cape  of 
taffeta.  All  the  leading  colors,  and  the  new  Bakst  shades 
will  be  featured  in  ruffs. 

A  wonderful  business  has  been  done  up  to  date  in 
Windsor  and  middy  ties,  and  the  importing  houses  have 
repeated  and  repeated  again.  New  lines  show  checker- 
board ends  and  patriotic  stripes,  but  the  big  business  has 
come  in  navy  red,  Belgian  blue  and  Paddy  green. 
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Cape  and  Shawl  Effects  in  Collars  have  brought  Ladies'  Neckwear 
to  the  foremost  place  during  the  past  few  weeks,  and 
indications    point    to    bigger    than    ever   before    Easter. 

See  Salesmen  with  Full  Range 

LADIES'    WEAR    LIMITED,  TORONTO 

W.    F.   GOFORTH,    President 

Branch    Offices — Art  and    Crafts    Building,   Vancouver,   B.C.  ;     Hammond    Building,   Winnipeg,    Man.  ; 

512  Drummond  Building-,    Montreal 
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EASTER  NECKWEAR  FROM  CANADIAN    HOUSES 


1.  Thompson  Lace  &   Veiling  Co. — Embroidered  organdie  collar. 

2.  Novelty  Lace  &  Veiling  Co. — Collar  of  gold  and  silver  cloth. 

3.  A.  Bruce  Finnic  &  Co. — Caperine  effect,  net  and  Val.  lace. 

4.  T.  H.  Birmingham  &  Co. — Square  back  collar;  organdie  in  Chinese  pattern. 

5.  Phoenix  Novelry  Co. — Puritan  cape;  Swiss  organdie,  and  Val.  lace. 

6.  R.  D.  Fairbairn  &  Co. — Collar  with  pointed  back;  Swiss  organdie;  hand  embroidered;  fold  of  net  as  a  finish. 

7.  Ladies'  Wear,  Ltd. — Square  collar  of  coral  crepe  de  chine  edge  of  white. 

8.  A.  &  T.  Hall. — Square  back  collar  of  net  and  Oriental  luce. 

Forms  supplied  by  Dale  Wax  Figure  Co. 
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1893 — Oriental  nett  top  lace  cape 
with  wired  roll  collar  and  bow 
of  black  velvet  ribbon.  Price 
$15.00  doz. 

B1925— Black  and  White  Cape 
Ruff,  trimmed  with  ruche  of 
maline  and  satin  ribbon.  Price 
$27.00  doz. 


is i !ii."> — Georgette  crepe  silk,  cape 
collar,  trimmed  with  Valen- 
ciennes lace  and  pleated  in  back. 
Price  $18.00  doz. 

1955 — The  new  ripple  effect  cape, 
made  of  silk  and  pleated  ma- 
line, trimmed  with  ribbon  and 
roses,  in  all  the  new  shades. 
Price  $42.00  doz. 


Smart   Easter   Neckwear 

A  UNIQUE  SHOWING 

Outstanding  smartness  and  originality  distinguish  Birming- 
ham Easter  Styles.  These  creations  will  lift  your  Easter 
neckwear  display  away  from  the  ordinary.  Such  effective 
styles  sell  briskly.  A  splendid  line  for  women  who  demand 
something  chic. 

Order  now  for  prompt  Easter  delivery.  Send 
an   open   order  subject   to   your  approval. 

T.  H.  Birmingham  &  Company,  Limited 

93  SPADINA  AVE.,  TORONTO 
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GLOVES 

Novelties  in  Big  Demand  in  Both  Silks  and  Leathers 

— Big  Season  in  Washable  Capes —  Long 

Glove  May  Come  Back. 

WITH  all  kinds  of  difficulties  in  the  way  of  securing 
supplies  the  glove  buyer  is  faced  with  a  novelty 
season- — a  season  in  which  novelty  is  paramount, 
and  this  demand  runs  right  through  and  is  just  as  pro- 
nounced in  silks  as  in  leathers. 

Buyers  in  the  high  class  stores  are  taking  more  interest 
in  lengths,  for  Paris  news  shows  that  the  great  dress- 
makers are  turning  to  styles  that  call  for  the  long  glove. 
Many  of  the  new  sleeves  are  %  and  those  longer  are  on 
the  bell  order,  and  the  short  puff  sleeve  has  also  made  its 
appearance.  Therefore  the  heads  of  high-class  depart- 
ments are  figuring  out  as  to  what  the  probability  of  a  re- 
turn to  long  gloves  will  mean. 

The  retail  stores  are  beginning  to  show  Spring  gloves 
and  it  is  noticeable  that  gauntlet  and  two  and  even  three- 
clasp  styles  are  prominent.  In  staple  gloves,  which  con- 
stitute, of  course,  the  bulk  of  the  sales,  wrist  lengths  will 
predominate. 

The  big  business  promises  to  come  on  washable  capes. 
These  gloves  are  growing  in  favor  because  they  have  good 
wearing  qualities  and  the  finish  is  all  that  could  be  desired. 
Those  made  by  reliable  firms  also  wash  perfectly.  Colors 
are  easier  to  produce  than  white;  hence  the  popularity  for 
such  colors  as  ivory,  putty,  oyster,  sand  and  the  butter  and 
amber  shades  as  well  as  grey.' 

Fancy  embroideries,  contrasting  linings,  and  bands  and 
pipings  are  very  much  in  evidence.  The  majority  come  in 
black  and  white,  but  white  or  delicate  shades  combined 
with  color  are  also  much  used.  Thus  a  lining  or  band  at 
the  cuff  may  be  in  crow  blue,  Russian  green  or  wisteria, 
and  the  embroidery  will  be  in  white  and  the  trimming 
color.  The  embroideries  are  three-row  and  five-row;  fancy 
stitch  and  in  crochet  and  tambour  effect. 


Silks    for    Easter 

Silk  gloves  will  do  a  bigger  business  than  usual  for 
Easter  as  the  season  is  later  this  year.  The  double  silk 
gloves  are  increasing  in  popularity  as  their  merits  become 
better  known.  Besides  white  and  black,  various  shades  of 
grey  from  pearl  to  taupe  are  good,  and  in  colors,  tan, 
brown  and  navy  are  in  the  lead.  Silk  gloves  are  taking 
the  place  of  chamoisettes  and  lisles,  and  prices  have  ad- 
vanced in  keeping  with  the  high  price  of  raw  silk  dyes, 
bleaching  chemicals,  clasps,  etc. 

Certain  mills  both  in  Canada  and  the  States  are  making 
chamoisettees  and  lisles  and  are  busily  employed  in  per- 
fecting their  output. 

The  supply  of  European  made  gloves  is  causing  anxi- 
ety, for  the  skin,  the  dye,  and  the  labor  situation  are 
growing  more  acute.  Prices  are  advancing  and  many  firms 
will  not  guarantee  delivery. 


USING  MORE  LACE 

T  ACE  is  to  be  used  in  greater  profusion  than  for  some 
■L/  time,  not  just  for  a  transparent  crown  or  brim,  but 
it  is  predicted  that  there  is  a  real  vogue  for  lace  as  a 
trimming  arriving.  Chantillys,  Mechlins  and  light  net 
laces  are  formed  into  pleated  frills,  and  these  pleatings 
are  used  to  trim  the  small  mushroom  shapes  in  the  Corday 
effect.  One  of  these  hats  had  three  pleatings  of  lace — 
one  turned  downward  and  forming  the  brim,  while  the 
cither  two  were  erect  around  the  croAvn.  In  between  the 
two  frills  at  intervals  around  the  crown  were  placed  flat 
mauve  and  pink  roses  which  were  veiled  by  the  outer 
frill.  There  was  a  large,  flat  bow  of  blue  ribbon  placed 
at  the  back  and  two  clusters  of  mauve  and  pink  roses  and 
forget-me-nots  were  placed  on  each  side  of  the  brim. 

Many  of  these  lace  pleatings  are  being  used,  and  for 
the  early  season  hats  of  gold  or  silver  lace  are  shown. 
One  of  gold  lace,  a  little  mushroom  shape,  had  the  top  of 
the  crown  massed  with  large  loops  of  brown  Malines  at 
the  base  of  which  pink  roses  were  grouped. 


RIBBONS  FROM  A  PARIS  POINT  OF  VIEW* 


PARIS,  Fel).  21. — I  have  just  been  in  Paris  and  to 
begin  with  I  never  saw  more  ribbons  worn  on  the 
streets  especially  on  millinery  that  appears  as  though 
it  had  come  from  first  class  milliners  and  whose  wearers 
look  as  though  they  belonged  to  the  upper  ten  thousand. 
The  most  prominent  style  of  hat  is  a  high  form  in  velvet 
or  taffeta  with  big  bows  of  taffeta  ribbon  in  wide  goods 
from  54  lignes  to  G8  or  even  wider.  .  These  bows  are  in 
different  shapes,  sometimes  all  over  the  top,  sometimes  on 
one  side,  but  always  wide  ribbons,  mostly  taffeta  or  moire. 
The  new  models  which  I  saw  at  the  milliners,  had  plenty 
of  ribbon,  in  fact  someone  told  me  they  had  too  much; 
six  yards  was  nothing  unusual.  Of  these  the  wide  ribbons 
in  taffeta  or  in  glace  shot  were  dominating. 

Picots,  very  large  and  heavy  picots,  are  excellent,  as 
well  for  the  wider  as  also  for  the  narrow  ribbons.  These 
later  ones  are  not  out  of  fashion;  they  are  used  in  many 
variations  on  hats  and  dresses. 

Tinsel  effects  or  small  flowers  strewn  on  a  taffeta 
ground  with  or  without  tinsel  are  in  high  favor.  Glace  or 
chameleons  will  be  worn  in  wide  goods  up  to  36  lignes. 


Letter   received  from  a  well-known  buyer. 


There  is  a  decided  demand  for  warp  prints  in  both 
narrows  and  wides,  in  peculiar  old-fashioned  flower  colors 
in  special  shades. 

I  have  seen  a  marvelous  collection  of  dresses,  new 
models  on  the  way  to  a  foreign  country,  where  narrow 
and  wide  ribbons  were  used.  A  certain  shape,  which  was 
repeated  in  various  ways,  comes  to  my  mind  with  wide 
chene  ribbons  on  the  skirt,  all  round,  and  covered  with  a 
dainty  mousseline  or  mousseline  with  tiny  tinsel  effect. 
Faille  ribbons  or  two-colored  failles  from  3  lignes  to  40, 
are  very  good. 

Frocks  will  be  very  wide  and  underskirts  are  worn,  so 
that  the  tissue  stands  out  in  good  shape.  I  have  seen 
niarvelously  made  underskirts  adorned  with  moire  ribbons 
and  ruches. 

As  for  colors,  light  shades  are  good ;  glace  in  light 
tones,  but  all  kept  in  pastel  colors — no  glaring  shades. 

Paris  looked  much  more  cheerful  than  a  few  months 
ago  and  business  has  resumed  a  decided  revival  all  round 
and  with  excellent  hopes  that  everybody  enjoys,  a  much 
superior  spirit  has  arisen  for  the  benefit  of  the  active  and 
sympathetic  creators  of  Paris  fashions. 
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Nothing 

But 

Ribbons 


"Best  To 
Be  Had"  In 

Ribbons 


Carter  JUbbonsi 


& 


EVERYBODY  NOW  KNOWS  that 
RIBBONS  are  to  be  the  prevailing  trimming 
in  Millinery  for  the  Spring  and  Summer 
seasons:  and  that  ribbons  for  other  pur- 
poses such  as  lingerie,  dress  trimmings, 
sashes,  hair  bows,  etc.,  etc.,  will  be  just  as 
good  as  usual. 

EVERYBODY  DOES  NOT  KNOW  that 
there  will  be  a  great  scarcity  of  these  goods 
owing  to  the  dyeing  situation  and  the  diffi- 
culties of  delivery. 

EVERYBODY  SHOULD  KNOW  that  we 
carry,  beyond  doubt,  the  largest  and  best 
assorted  stock  of  RIBBONS  in  Canada,  and 
our  contracts  for  the  coming  seasons  have 
been  well  looked  after,  and  we  know  we  can 
supply  your  needs  because  w  e  are 
SPECIALISTS  in  our  line. 

We  would  strongly  advise  our  customers  to 
keep  looking  ahead,  as  prices  keep  on  ad- 
vancing and  deliveries  are  getting  more 
difficult  every  day.  Mail  orders  are  promptly 
attended  to  and  satisfaction  is  absolutely 
guaranteed. 

Walter    IT.    Barry    vk?    Co. 

The  Specialty  Ribbon   House   of  Canada 
6  St  Helen  Street  MONTREAL,    QUE. 

IWINNIPEG  BRANCH:— CANADA  BLDG. 


^ 
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If  Spare  Time  Means  Dollars 

to  You 

If  an  extra  $5.00  or  $10.00  a  week  interests  you 
and  you  have  two  or  three  hours  a  day  that  you 
can  spare,  let  us  tell  you  how  that  much  time 
can  be  turned  into  money.  The  more  time  you 
have  the  better  the  pay.  We'll  buy  all  you  have 
and  pay  cash  for  it. 

We  need  bright,  active,  hustling  young  men  as 
district  representatives.  We  will  within  the  next 
month  make  hundreds  of  appointments — why 
not  write  at  once  and  secure  your  district.  If 
you  are  looking  for  an  increase  in  wages,  to  take 
care  of  your  many  extra  summer  needs  —  our 
plan  provides  the  money  for  them  without  inter- 
fering in  the  least  with  your  regular  duties. 

Last  week  right  here  in  Toronto  one  young 
man  earned  $32.00.     He  devoted  an  average  of 

four  hours  each  day  to  looking  after  our  subscription  business. 
Would  an  income  like  this  interest  you?  Write  us  to-day;  we 
will  gladly  send  you  full  particulars  concerning  the  plan  without 
obligating  you  in  the  least — simply  say,  "Show  me  how  to  turn 
my  spare  time  into  money." 

Address 

THE    MACLEAN    PUBLISHING    CO. 

Dept.  D.  G.  R.  TORONTO  -  CANADA 
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.linn. 


pring  Novelties 

New    Goods 
New  Season 
New  Warehouse 


i=X>  H  B  nt  — .—  m 


V  GlllllgS from  England  &  France 

Scarce  Goods  just  arrived 

LiCtCcS — Beautiful  Assortment 

Vals,  Linen  Torchons,  Cluny,  etc. 

Lovely  Collars  from 

Switzerland 

FOR   EASTER   SELLING 


£&4 


r? 


Mail  orders  promptly  attended  to. 

The  Thompson  Lace  &  Veiling  Co, 

Limited 

S.W.  Cor.  York  and  Wellington  Sts. 
Toronto,  Ont. 
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Easter  Ideas 


Postillion  Collar,  plain  net,  bias  hem 
of  Georgette  Crepe  hemstitched 


Our  Easter  Neckwear  creations 
will  have  the  approbation  of  wo- 
men who  require  originality  and 
exclusiveness  in  neckwear.  Your 
Easter  selling  will  be  invigorated 
by  the  addition  of  :>ur  exquisite 
creations  to  your  regular  stock.  We  have  an  all-Canada 
Service  and  prompt  attention  is  given  to  all  orders. 

Showing  specialties  in  Georgette  Crepe  and  fine  net  in 
new  Postillion  styles,  Caperine  effects. 

Wire  your  order  for  Easter  Neckwear.     Write  for  samples  of  Finnie  Neckwear. 

A.  Bruce  Finnie  &  Company 

Cor.  Craig  and  Gosford  Sts.,   MONTREAL,  Que. 


DENTS 


THE  BRAND  YOUR 
CUSTOMERS   WANT 


Dent,  Allcroft  &  Co. 

52  Victoria  Square         Montreal,  Que. 


Stopping  an  advertisement 
to  save  money  is  like  stop- 
ping a  clock  to  save  time. 
Advertising  is  an  insurance 
policy  against  forgetfulness 
— it  compels  people  to  think 
of  vou. 


Advertising 

"Advertising  is  the  education  of  the 
public  as  to  who  you  are,  where  you 
are,  and  what  you  have  to  offer  in  the 
way  of  skill,  talent  or  commodity. 
The  only  man  who  should  not  adver- 
tise is  the  man  who  has  nothing  to 
Offer  the  world  in  the  way  of  com- 
modity or  service." — Elbert  Hubbard. 
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Scarce  Lines 
for  Easter  Selling 

Veilings,    Laces, 

Malines,    Chiffons, 

Nettings,    Scarfs, 

Neckwear, 

Embroideries, 
FLOWERS   and 
FEATHERS 


The  Quality  Mark 


Novelty  Lace  &  Veiling  Co 


76   BAY  STREET 


TORONTO 


Maurice  A.  Teller 


Milton  J.  Teller 


ALEXANDRE  KID  GLOVES 

Highest  Grade  French  Kid  Gloves 

Perfection  in  Fit  and  Finish  Unsurpassed  in  Wearing  Qualities 

Anticipate  your  requirements  for  next  fall  by 
taking    delivery    now   from    stocks    on    hand. 

Silk  and  Lisle  IGloves  Short  and  Long  in  Stock 

HOSE  and  HALF-HOSE 

Complete    Stock    in    Cashmere,    Plain    and    Ribbed, 
Worsted,  Silk  and  Lisle. 


See  our  Travellers  or  write  direct 


ALEXANDRE  GLOVE  CO. 

46  ST.  ALEXANDER  STREET,  MONTREAL 
Toronto:    77  York  Street  Quebec:    80  Rue  du  Pont 
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MAKE   OVER    500%    PROFIT 

Covering  Buttons  With  Your  Customer's  Own  Materials 

You  are  in  business  for  profits  ana  we  nave  a  proposition  that  is  sure  to  appeal  to  you 

If  you  can  make  five  hundred  per  cent,  profit  year  after  year  with  an  initial  outlay  of  $10.50  you  will 
undoubtedly  see  the  wisdom  of  doing  so.     You  have  your  opportunity  in  a 

DEFIANCE  BUTTON   COVERING    MACHINE 


A  customer  selects  style  and  size 
buttons  desired;  you  make  them 
up  of  her  own  cloth.  You  thereby 
make  a  larger  profit  on  a  dozen 
buttons  covered  with  your  custo- 
mer's own  material  than  several 
dozen  sold  from  your  stock. 
Cloth,  silk,  velvet,  poplin  or  braid 
clippings  ordinarily  thrown  away 
may  be  made  into  stock .  buttons. 
They  make  a  stylish  trimming,  al- 
ways fashionable.  Dull  hours  of 
your  notion  counter  may  now  yield 
enormous  profits.  Cut  down  your 
money-losing  stock  of  fancy  but- 
tons and  multiply  your  button 
business. 

Dressmakers  and  tailors  will  pat- 
ronize your  other  departments 
when  coming  to  your  store  to  have 
buttons  covered.  This  again  adds 
large  profits  to  your  business. 
A  Defiance  Button  Covering  Ma- 
chine will  reduce  your  button  stock. 
You  avoid  carrying  unsalable  but- 


Y  o  u  r  customers 
will  appreciate 
having  buttons 
made  of  their  own 
cloth  t  o  match 
dress  or  costume 
exactly. 


tons  on  your  shelves  from  season 
to  season.  This  is  a  big  item  for 
you  to  consider. 

A  Defiance  Button  Covering 
Machine  requires  no  skilled  opera- 
tor. It  is  always  ready  for  use. 
Any  clerk  in  your  employ  can  turn 
out  thousands  of  buttons  a  day 
quickly,  efficiently,  economically. 
The  moulds  are  the  same  as  those 
used  for  making  the  finest  braid 
and  silk  stock  button.  They  cost 
you  as  low  as  2c  per  dozen;  when 
covered  with  clippings  supplied  by 
your  customers,  you  get  15c  per 
dozen  and  over. 

No  Risk — No  Dead  Stock — Custo- 
mer Always  Pleased,  and  receives  a 
perfect  match  with  color  of  dress, 
waist,  skirt  or  costume. 
This  machine  is  not  complicated,  no 
parts  to  get  out  of  order,  no  dies  to 
dissect,  screw,  unscrew  or  become 
demagnetized.  Material  is  cut  and 
buttons  made  on  the  same  machine. 


SPECIAL  INTRODUCTORY  OFFER         <fe  1  (\  50 
Complete  Button  Making  Outfit  for    *P  x  v*  — 

Comprising: 
1  Hand    Machine,   Including   3    Implements   to   make   3    sizes, 

24-30-36   Half  Ball    Shape    $   7.50 

5  gross  24  Halt  Ball  Black  Moulds  at  15c    75 

5  gross  30  Half  Ball  Black  Moulds  at  20c    1.00 

5  gross  36  Half  Ball  Black  Moulds  at  25c    1.25 

Total  15  gross  COST  OF  COMPLETE  OUTFIT $10.50 

The  half  ball  moulds  may  be  reordered  any  time  you  want  them 

We    recommend    this    Button    Making    Equipment    because    it    comprises    the    shapes    and    sizes 

most  staple  and  always  in  demand. 

You   may   start  with   this   small    outlay    by   purchasing  the   button    making   outfit   listed   above. 

Additional    sizes   and    styles    can    be   added,    and    made   on    the   same    machine    as    your    button 

demands   increase.         Mail  your  order  now — don't  delay — go  after  the  business. 

DEFIANCE  BUTTON  MACHINE  COMPANY 

53  East  8th  Street  NEW  YORK.U  S.A. 

Over  twenty-five  thousand  Defiance  Button  Covering    Machines-. n     use 


(Patented) 


We  can  well  meet 
Fashion  s  Demands 

for  BUTTONS 

We  are  in  a  splendid  position  to  fill 
your  every  need  for   the   newest   in 
buttons — and   New   York   and   Paris 
say   that   buttons   will     be     stronger 
than  ever  before. 

-  -*  ■  Im 

Write  for  samples  and  prices. 

A.  WEYERSTALL  &  CO. 

145  Wellington  Street  West                 ITORONTO 

FURRIERS 


w 


E    are    offering    a    most    complete,    up-to-date    line    of    the 
latest  in  novelties. 

Crochet  Buttons,  Fringes,  Braids, 

Cords  and  Tassels. 

Our   range  is  so  complete  that  we  are  able  to  supply   trimmings 

for-  the    most   expensive    to    the    lowest    priced  garments.     These 

goods    are    unique    and    artistic    in    design    and  of    reliable    work- 
manship. 

Headquarters  for  all  kinds  of  trimmings  for  cloaks  and   suits,  as 
well  as  furriers.     We  also  manufacture  Bonnaz  Art  Embroidery. 

WRITE  FOR  SAMPLES. 

The  American  Embroidery,  Cord  and  Tassel    Co. 

516   St.    Lawrence  Boulevard,  MONTREAL,  QUE. 
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Silks  and  Ribbons 


Paris  openings  have  proven  con- 
clusively that  ribbons  will  be  used 
lavishly  for  Spring,  not  only  for 
millinery,  but  for  trimming  pur- 
poses of  all  kinds. 

Paris  is  showing  wide  ribbons 
on  hats.  Drecoll,  Peggy  and 
others  are  using  a  generous  sup- 
ply of  ribbons  on  costumes. 


ALSO 


From  Paris  comes  the  word  that 
wide  ribbon  sashes  will  appear  on 
dainty  Spring  and  Summer 
frocks;  furthermore,  all  wide, 
plain  ribbons  and  delicately-col- 
ored novelties  will  be  used  for 
millinery  purposes. 

We  have  an  authoritative  range 
of  Dress  Silks  and  Ribbons  and 
unequalled  values.  If  you  have 
seen  our  line  you  know.  If  not, 
wire,  'phone  or  write.  We  want 
to  hear  from  you. 


We   Manufacture   Beldings   and 
Corticelli  Sewing  and  Embroidery  Silks. 


fielding  Paul  Corticelli,  Limited 

Montreal  Toronto  Winnipeg  Vancouver 
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Awarded 

GRAND  PRIZE 

Panama-1  acifie 

Exposition 


High  Power 
Behind  Your  Selling 

CI  Embedded  in  the  mind  of  feminine  Canada  is  the  name  -  f^^^oslf" 
and  with  it  is  closely  allied  the  thought  of  silk  garments — gloves,  hosi- 
ery, underwear — those  dainty,  qualitj'  garments,  pleasing  to  the  fem- 
inine touch,  and  which  give  the  liberal  wear  pronounced  most  satis- 
factory. 

4|  J?^ziAy^cc^m  high  power  advertising  in  America's  leading  publica- 
tions is  responsible  for  these  products  being  so  favorably  known 
throughout  the  Dominion. 

C|  Now  it's  left  to  you,  Mr.  Retailer,  to  bridge  the  space  between  this 
high  power  selling  advertising,  and  popularity  of  y^aA^ui^'"  pro- 
ducts, and  actual  profitable  sales  for  yourself. 

C|  The  first  move  is  to  arrange  for  your  Spring  and  Summer  stock  with 
Canada's  sole  selling  agents, 

McINTYRE  SON  &  CO.,  LIMITED 

MONTREAL 

The  second  move  is  to  display  your  stock,  using  the  above  illustrated 
cut-outs  and  other  dealers'  helps  which  we  will  supply. 

This  will  focus  the    -%§aM?tfarf'"  advertising  on  YOUR  store,  result- 
ing in  quick,  profitable  sales,  and  satisfactory  business. 

Niagara  Silk  Co.,  Limited,  Brantford,  Canada 
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(Canatra)  Htmtteb 

Have  a  large  and  Specially  well  selected  stock  of 

EUROPEAN  NOVELTIES   for  Easter, 
Spring  and  Summer  Requirements 

These  goods  comprise  many  lines  that  are  well  nigh 
unobtainable,  and  whilst  prices  for  most  of  them 
are  soaring  tremendously,  we  are  able  to  protect 
our  customers  to  a  very  great  extent. 

Conditions  over  which  we  have  no  control ,  however , 
make  it  advisable  to  place  all  orders  early,  as 
we  cannot  guarantee  prices  for  future  deliveries. 

See  our  salesmen  or  write  us  for  samples  and 
prices  on  any  of  these  lines. 

Laces  Neckwear 

Embroideries  Novelties 

Ribbons  Corsets 

Hosiery  Brassieres 

RIBBONS  are  in  particular  demand  this  season  and 
we  are  fortunate  in  a  large  and  well  selected  stock. 


jHuger  Protfjerg  (Canaba),  Htmtteb 

New  York         «**•  JT  ri  r*  t  •  London 

Manufacturers  and  Importers  or  Laces,  Dress  Irimmings 

Boston  and  Embroideries  '    Nottingham 

Philadelphia  Paris 

Importers  of  rancy  Dry  Goods 

Chicago  Calais 

Bam,™,  12  ST.  HELEN  STREET  C"""» 

Los  Angeles  Le  Puy 

San  Francisco  MONTREAL  St.  Gall 
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CASHMERE  HOSE 

It  is  Almost  Impossible  to  Place  Repeats — The  Worst 

of  the  Situation  is  the  Uncertainty  as  to  What 

Proportion  of  Orders  Will  be  Filled 

UNCERTAINTY  written  large  expresses  the  situation 
in  hosiery  to-day.  Buyers  have  placed  sufficient 
orders  to  more  than  cover  their  needs  but  they 
know  that  they  will  never  receive  a  proportion  of  their 
orders,  and  it  is  the  question  of  how  large  that  proportion 
will  ho  that  worries.  It  is  almost  an  impossibility  to  place 


Dainty  ef- 
fect in  silk 
sports  coat  in 
Georgia  web- 
bing, comes  in 
white  and  gold, 
white  and 
melon,  etc. 
Shown  by 
Monarch  Knit- 
ting Co. 


repeats  for  when  the  mills  have  taken  orders  up  to  the  yarn 
they  have  in  sight  they  withdraw  their  line  and  no  con- 
siderations will  induce  them  to  accept  further  orders.  De- 
liveries are  most  uncertain  but  the  buyer  accepts  them 
gratefully  when  they  come.  It  is  the  best  the  manufac- 
turers can  do,  and  where  orders  were  placed  far  ahead  the 


mills  could  obtain  much  better  prices  for  the  goods  to-day. 
Therefore  they  would  only  be  too  pleased  if  the  buyer 
would  cancel  his  order. 

The  buyer  who  placed  his  orders  early  will  be  able  to 
offer  the  best  values  in  cashmere  hosiery,  but  even  at  the 
best  there  will  be  a  wide  difference  between  values  in  the 
coming  season  and  now.  A  stocking  that  sold  at  35c  will 
hardly  be  duplicated  at  75c  and  even  at  this  price  it  will 
contain  cotton.  It  is  not  just  a  question  of  yarns  and 
deliveries,  but  the  dye  situation  is  even  more  aggravating. 
Undoubtedly  there  are  mills  that  have  dyes  but  they  are 
not  letting  them  go  unless  a  big  price  is  paid,  and  there 
are  others  that  are  in  a  very  bad  position  for  dyes.  More- 
over no  mill  will  guarantee  the  dye  it  is  using;  therefore 
when  the  customer  complains  that  the  dye  rubs,  the  buyer 
can  no  longer  stand  behind  the  goods  he  is  selling  and 
there  is  no  redress. 

In  many  departments  there  is  considerable  trouble  with 
customers — they  arg-ue  that  there  are  plenty  of  knitting 
yarns  to  be  obtained  and  cannot  be  made  to  see  that  this 
is  a  situation  apart. 

Many  customers  have  taken  to  cotton  hose  in  the  winter 
that  is  passing  because  of  the  price  and  the  appearance  of 
the  cashmere  lines,  and  for  the  same  reasons  cotton  hosiery 
will  sell  in  larger  quantities  in  the  coming  Fall. 

Fibre  Very  Scarce 

Bad  as  the  situation  is  in  cashmere  hosiery  it  is  worse 
in  finer  goods.  One  buyer  pointed  to  his  stock  of  fibre 
goods  and  stated  that  lie  only  had  them  because  he  took 
the  whole  output  of  the  mill — now  they  are  almost  unob- 
tainable— and  so  scarce  is  fibre  silk  that  you  see  it  mixed 
or  pleated  with  the  real  silk. 

In  silk  hose  the  pi-oblem  is  almost  entirely  one  of  dyes; 
both  in  hosiery  and  in  sweater  coats;  when  shipments  are 
held  up  it  is  because  the  fancy  colors  are  unobtainable. 


BLACK  AND  WHITE  HOSIERY 

Tf  ARLY  displays  of  Spring  run  largely  to  black  and 
white.  That  is,  black  on  white  and>  white  on  black. 
Clocks  are  very  fashionable  and  are  placed  on  both  sides 
of  the  foot.  When  the  hose  is  white  the  clock  is  black, 
and  when  the  hose  is  black  the  clocks  are  white.  Other 
embroidered  effects  come  in  the  same  colors  in  the  form 
of  dots  and  single  flowers  and  small  sprays. 

All  kinds  of  stripes  are  good.  They  come  in  all  widths 
and  in  both  vertical  and  horizonal  stripes.  A  kind  of 
plaid  is  shown  formed  of  stripes  round  in  white  on  black, 
or  black  on  white  and  vertical  stripes  in  drop  stitch. 

Sleeveless  boleros  are  showing  in  knitted  silk.  These 
boleros  come  in  all  the  new  colors,  Jap  rose,  coral,  leaf 
green,  turquoise  and  Joffre  blues,  helio,  maize,  peach,  and 
grey.  They  have  a  white  knitted  lining  and  are  bound 
with  silk  braid  either  white  or  in  color  to  match. 
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Two  of  the  latest  "Monarch  Knit"  Models  in  Silk  Sweater  Coats.     These  come  in  variety  of  colors. 

THE    MONARCH   KNLTTING  CO.,  LTD.     DUNNVILLE,  ONT.,  CANADA 
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Monarch  Knit  Resourcefulness 


OlOo 


'"pHE  Wool  that  goes  into  Monarch- 
Knitted.  Goods  is  bought  in  the 
raw  state  in  the  world's  largest  mar- 
kets. It  is  spun  into  yarn  in  our  own 
large  Spinning  Plant  at  St.  Thomas, 
colored  in  our  own  Dyehouse,  and 
knitted  in  our  thoroughly  modern 
Factories.  Tremendous  quantities  of 
wool  have  been  procured  by  us  and 
all  available  Dyestuffs  gathered  in. 
That  is  why  our  extensive  Organiza- 
tion is  able  to  give,  in  the  coming- 
sea  son,  to  our  customers,  a  service 
extraordinary,  notwithstanding  the 
abnormal  conditions  that  prevail  in 
the  Knit  Goods  market  generally. 

We  cannot  too  strongly  urge  our  cus- 
tomers to  fully  cover  their  entire 
season's  requirements  when  our  trav- 
ellers call.  Buyers  in  close  touch  with 
conditions  realize  that  with  the  in- 
creasing scarcity  of  Dyestuffs  many 
colors  will  not  be  available  for  repeat 
orders. 


] 
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The  Monarch  Knitting  Company,  Limited 


DUNNVILLE,    ONTARIO,   CANADA 
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CO— BOYS'  suit 


0»3 


The  Monarch  Knitting  Company,  Limited 

DUNNVILLE,  ONTARIO,  CANADA 
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Wool  spencers  come  in  the  same  shades.  They  are 
in  open  stitch  very  loose  and  elastic,  and  made  of  loosely 
twisted  wool.     They  are  made  like  a  plain  blouse  buttoned 


Smart  looking 
silk  coat,  show- 
ing use  of  black 
fringe  as  trim- 
ming for  belt. 


down  the  front  and  have  elastic  run  along  the  lower  edge 
so  as  to  draw  it  in  to  the  figure. 


KNITTING   MILLS  OVERSOLD 

A/T  ANY  British  nulls  making  standard  lines  of  knitted 
goods  have  completely  withdrawn  their  lines,  as  they 
have  sold  their  output  and  can  till  no  more  orders.  Prices 
have  advanced  materially  since  the  Fall  lines  were  put  on 
the  market  and  there  is  a  marked  difference  in  the  figure 
at  which  goods  placed  last  November  and  those  bought 
later  can  be  sold. 

For  instance,  a  line  of  all-wool  vests  ordered  in  Novem- 
ber can  be  sold  at  75c;  a  similar  vest  but  not  quite  so 
good  in  quality  would  have  to  be  sold  for  one  dollar  if 
ordered  now. 

We  are  face  to  face  with  the  shortage  now.  The  sui'- 
plus  has  been  used  up  and  even  should  the  war  end  in  the 
coming  Summer  in  the  opinion  of  many  there  would  be  no 


immediate  change  in  the  values  of  wool.  The  world's 
supply  is  used  up  and  would  have  to  be  replaced.  More- 
over it  is  more  than  probable  that  a  large  number  of  men 
would  be  kept  under  arms  for  months  after  the  actual 
cessation  of  hostilities. 

© 

BUYING  THE  MIXED 

By  Far  the  Largest  Part  of  Orders  for  Fall  Hosiery- 
are  for  Diluted  Lines' — Afraid  of  All-Wool 
Prices — Strong  on  White  for  Summer. 

THE  following  interesting  report  summarizes  the  ex- 
periences of  several  travelers  who  have  been  cover- 
ing Canada  for  placing  orders  in  knitted  goods  and, 
of  course,  looking  for  Summer  repeats. 

"First  of  all  we  do  not  carry  any  woolen  lines  of 
hosiery  that  will  retail  under  50  cents.  Our  lowest  priced 
line  in  ladies'  is  a  cashmere  brushed  cotton  to  sell,  as  be- 
fore, at  25  cents.  We  also  have  an  Egyptian  combed  cot- 
ton line  to  sell  at  35  cents  retail. 

"Coming  to  cotton-wool  mixtures  we  have  two  lines, 
to  sell  at  50  and  65  cents.  These  are  liberally  diluted  with 
cotton,  but  we  find  that  we  are  having  a  large  sale;  in 
fact  the  bulk  of  our  placing  orders  for  Fall  cover  these. 
The  cheapest  all-wool  lines  we  can  get  have  to  sell  at  75c 
and  $1,  and  a  good  many  firms  are  cutting  these  out  alto- 
gether, afraid  to  stock  them,  owing  to  the  price. 

' '  So  far  as  Summer  orders  go,  the  proportion  of  white 
hosiery  is  steadily  increasing.  It  has  run  up  from  25. 
30,  35,  and  now  it  is  over  40%,  and1  mid-summer  sales 
should  be  half  and  half.  In  deep  colors,  green  is  abso- 
lutely off  the  market,  owing  to  dyes,  while  about  the  only 
navies  you  can  get  are  those  for  which  orders  were  given 
very  early. 


BATHING  SUITS  ALSO  HIGHER 

In  bathing  suits  and  kindred  lines  the  scarcity  is  keenly 
felt.  One  importer  tells  of  just  having  received  a  ship- 
ment of  boys'  jerseys,  ordered  eighteen  months  ago  and  of 
having  heard  that  another  year-old  order  is  on  the  way. 
Navy  blues  are  the  hardest  to  get  and  the  most  wanted, 
so  that  to  a  large  extent  anything  offered  is  snapped  up 
in  this  line. 

Prices  in  boys'  jerseys  have,  to  a  large  extent,  been 
withdrawn.  There  is  very  little  new  stuff  on  the  market, 
as  the  small  stock  of  dyes  is  being  used  largely  for  trim- 
mings which  are  less  repelled  by  high  dye  prices  than 
larger  cloths. 

In  bathing  suits  this  condition  operates  to  produce  a 
very  thin  navy  or  else  greys,  balbriggans  in  some  cases 
no  coloring  matter  of  any  description,  particularly  as  some 
of  the  new  dyes  will  be  of  unknown  quality.  The  goods 
have  advanced  in  price  but  are  not  out  of  reach.  However, 
as  regards  colors  and  sources  of  supply  for  same,  a  great 
deal  of  uncertainty  exists.  A  shortage  is  freely  predicted, 
even  in  balbriggan,  but  to  what  extent  is  not  known. 


WQRNBYTHE      ft 
BEST  PEOPLE^ 

SOLD  BY  THE 
BEST  DEALERS 
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anufacturers  of  Turnbull's  high  class  Ribbed  Underwear  for 
idies  and  Children.    Turnbu  Is  m" Bands  tor  Infants,  a    ' 
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We  have  a  window  display  cut-out  that  will 
attract  attention  and  help  sell  the  Zimmerknit  lines. 

This  and  other  sales-producing  material  will 
be  sent  to  any  dealer  who  will  assure  us  that  he  has 
an  assortment  of  Zimmerknit  goods. 

An  advertising  campaign  for  Zimmerknit 
will  start  in  the  daily  papers  in  the  near  future. 

Connect  your  store  with  this  advertising  and 
get  the  full  advantage  of  it,  by  using  display 
material. 

Place  a  sorting  order  with  your  jobber  now 
for  Hatch  One-Button  Union  Suits.  This  will  be 
the  most  popular  Summer  underwear  garment  in 
the  Canadian  market. 

Send  us  your  name  and  address. 

Do  it  promptly  and  get  in  a  good  window  dis- 
play early  in  the  season. 

ZIMMERKNIT 


*k* 


V 


Zimmerman  Manufacturing  Co.,  Limited 

HAMILTON  -  -  ONTARIO 
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Underwear 

*— '      THE  STANDARD  OF  EXCELLE.NCt 


SOMEONE    has   said:    "It   is 
impossible    to    estimate    the 
value,    to    a    business   man,  of  a 

clean  shirt   every  day ,"   all 

very  well,  but  it  is  of  just  as 
much  value  to  get  into  the  right 
underwear. 

Penmans  offer  to  men  a  line  of  knit  under 
wear  in  all  weights  and  prices,  absolutely 
perfect  in  fit,  cosy  warmth  and  a  long  life. 

PENMANS     LIMITED, J.PARIS 

Makers  of  U  ndernveur,  Hosiery  and  Sweaters 
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Replace  those  unmovable  Lines 

in  your   underwear   department   with   "ATLANTIC"    men's   serviceable   underwear. 
"ATLANTIC"  is  an  unshrinkable  pure  wool  underwear  for  men.     Our  modern  facilities 
and  proximity  to  Nova  Scotia's  fine  sea-breeze  toughened  wools  enables  us  to  make  a 
garment   that   you   can   absolutely  guarantee   all   wool   and   unshrinkable.      A   patronage 
buill  upon  reliability  and  satisfaction  means  continued  sales. 
Ask  your  jobber  for  "ATLANTIC." 

E.  H.  Walsh  &  Co.,  Toronto 

Selling  Agents  for  Quebec,   Ontario  and  Western  Canada 

ATLANTIC   UNDERWEAR    CO.,  LTD.,  moncton 
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An  Entirely  New  Idea 
in  the 

Muffler  Line 


m, 


Made  in  white,  cardinal,  scarlet,  navy,  royal, 
castor,  khaki,  brown,  marine,  saxe,  with  the 
Hags,    as   illustrated,    in    red,    white   and   blue. 

Are  you  prepared  to  meet  the  demand?   If  not 
Write  To-day  for  Samples 


Prices 


Flag  No.  1.  48  ins.  long.  $7.50  per  doz. 
Flag  No.  2.  51  ins.  long,  $9.0Q  per  doz. 


R.  M.  Ballantyne,  Ltd. 

STRATFORD,  ONTARIO 


Kt& 


m  ' 


THE  LATEST  NOVELTY 
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UNDERWEAR 


A  BRAND 


of  women's  and  children's  under- 
wear familiar  to  the  public  for  its 
exceptional  durability,  comfortable 
fit,  and  sterling  quality. 

Feature  this 
brand,  promi- 
nently. 

A  Peerless  sign 
prom  inently 
placed  will  re- 
mind your  cus- 
tomers that 
you  are  hand- 
ling- this  popu- 
lar brand  now. 


^^?^^^ 


REPRESENTATIVES : 

Ontario— C.    &   A.    C.    Clark,   35   Wellington   St.   \V.,   Toronto. 
British    Columbia— .1.    K.    Mackay,   504   Mercantile    Bldg. ,    Vancouver. 
Quebec— Ernest   Hamel,   66   Rue  de   L'Eglise,   Quebec. 
Maritime  Provinces-  E.    R.    Woodill,   21    Roy   Bldg.,   Halifax.    N.S. 
Manitoba    and    the    West— The    Hanley    &    Mackay    Co.,    139    Albert 

St.,    Winnipeg. 
Montreal— W.    A.    Kennedy,    101    Mappin    Webb    Bldg. 


The  Peerless  Underwear  Co. 

LIMITED 

HAMILTON      -      ONTARIO 


The  A. B.C.  of  Hosiery  Sales 

Build  up  your  hosiery  department 
by  making  a  feature  of  infants'  and 
children's  hose. 


tf&BCffl 

■':■■■'  \  TRADE  MARK/        • 


A.B.C.  HOSIERY 

ie  a  good  line  as  a  foundation  for  a  live  hose 
department. 

A. B.C.  in  Cashmere  and  silk  and  wool  are  leaders. 
ALEXANDRIA  BRAND  is  the  heavy  weight 
for  stout  wear.  Both  are  of  the  same  high- 
grade  quality,  the  difference  being  in  the  weight 
only.  We  also  make  men  's  high-grade  cashmere 
socks. 

Our    values    and    quality    will    bear 
comparison. 

ALLEN  BROS.  CO.,  Ltd. 

817  Gerrard  Street  East,  TORONTO 

Selling  Agents— R.  L.  BAKER  &   CO.,  Toronto 


Registered  No.  262,00. 


THE    HALL  MARK    OF 

Maximum  Comfort  and  Durability 
at  Minimum  Cost. 

First  in  the  Field  and  Still  Leading. 

Made  on  the  GRADUATED  PRINCIPLE, 
and  starting  with  TWO  THREADS  in  the 
TOP,  it  increases  in  WEAR-RESISTING 
PROPERTIES  as  it  descends  Thus  THE 
LEG  HAS  THREE  THREADS.  THE 
INSTEP  AND  FOOT  FOUR,  and  the  HEEL 
and  TOE  FIVE.  By  this  process  the 
WEIGHT  and  STRENGTH  of  the  Sock  are 
where  they  are  most  needed  IN  THE 
FEET,  making  it  essentially 

A   HALF  HOSE 
FOR  HARD   WEAR. 

Absolutely  Seamless 
Perfect  in  Fit 
Guaranteed  Unshrinkable 

THE    AOME    OF    PERFECTION    IN    FOOTWEAR. 

To  be  had  from  any  of  the   Leading  Wholesale 
Dry  floods  Houses. 
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Circle-Bar  Hosiery 

Have  many  refinements  in  make. 

They  will  be  fast  sellers. 

They  will  please  your  customers 

See  samples  with  our  travellers. 

Take  up  our  line;  you  can  make  money  with  it. 


MEN 

Cashmere,  Mer- 
cerized, Lisle, 
Cotton,  Silk. 

Give  com- 
fort and 
wear. 


WOMEN 

Fine-finished, 

fast-selling   lines 

of    Cashmere, 

Silk,  Mercerized, 

Cotton. 


CHILDREN 

Wear  and  appear- 

ance    in    every 

pair. 

1/1  Rib  Cashmere, 
1/1  Rib  Mer- 
cerize,  1/1 
Rib    Cotton. 


The  Circle-Bar  Knitting  Co.,  Limited,  Kincardine, 


Ontario 
Canada 


Smart  Sports 

nPHESE  smart  sports  coats  set,  in  the  lead- 
-*-  ing  colors,  consisting  of  cap  and  sweater 
coat  with  double  sash  ending  with  large 
tassels,  looped  buttons  and  large  pockets 
(here  illustrated)  will  be  popular.  Military 
effects  are  the  season's  demands. 

We  have  a  line  of  exclusive  clever  ideas  in 
men's  and  ladies'  knitted  coats  built  upon 
smart  and  simple  lines  with  military  effects. 
We  invite  your  inspection  of  "Harvey" 
Knitted  Goods.  See  our  children's  knit- 
ted Overall  Suits. 

Ask  to  have  our  representative  call. 

HARVEY   KNITTING    CO. 

WOODSTOCK,  ONT. 

Ontario — J.  E.  McClung,  33  Melinda  St.,  Toronto. 

Quebec — P.  C.  Adair,  42G  King's  Hall,  591   St.  Catherine  St.  W.,  Montreal. 

Maritime  Provinces — F.   S.    White,    St.    Stephens,   N.B. 

Northwest  and  B.C. — H.  P.  Lang,  600   Welton  Building,   Vancouver. 
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Canadian  Made 
Superior    Quality 
Serviceable 
Sanitary 


Knitted  Towels 
and  Face  Cloths 

Announcement    to    the     Trade 


This  is  not  so  much  an  advertisement  as  it  is  a  Card  of 
Thanks!  You  read  what  we  had  to  say  last  month  in 
reference  to  the  advance  of  prices!  You  sent  in  your  ordeis 
in  abundance  and  you  have  taken  up  all  our  early  contract 
for  Yarn. 

We  thank  you  for  believing  our  written  announcement 
and   our   agent 's  word. 

Our  prices  now  are  advanced,  but  are  not  yet  high.  Date 
of   delivery  for  further   orders  will  be  from  June   forward. 

See  this  cloth  and  get  into  line.  Those  now  handling  it 
are  so  well  pleased  with  the  goods  that  they  have  repeated 
several   times   over. 


HAWTHORN   MILLS 

MAKERS     OF    BLANKETS,    KNITTED    GOODS.   ETC. 


CARLETON  PLACE 


ONTARIO 


SELLING   AGENTS 
John  Faterson,  310  Coristine  Building,   Montreal;   Little  &  Little,  152  Bay  Street,  Toronto.  Ont.:   Fred.   Rumble. 
410  Hammond  Building,  Winnipeg;   V.  A.  Barnwell,   Pictou,  N.S. ;  E.  Elworthy,   Kegina,  Sask. 


YOU  CAN  SELL  WITH  CONFIDENCE 
IF  YOU  HAVE  THIS  MARK  ON  YOUR 

SHIRTINGS 

There    is   an    enormous   range    of   fine    designs,   and 
you  are  sure  to  find  just  the  one  you  want! 

The    SHIRTINGS    include    Zephyrs,    Cheviots,    Silk 
and    Cotton,   Taney   Mattes,    Ceylons,    All-wool    and 

Union  Taffetas. 

The  Dress  Goods  include  the  ORIGINAL  SCOTCH 

GINGHAMS    and    latest    novelties    in    Voiles    and 
Crepes. 

David  &  John  Anderson,  Limited 

ATLANTIC  MILLS,  GLASGOW 

REPRESENTED  IN  CANADA  BY 

GREENSHIELDS,   LIMITED,  MONTREAL 


THE  EASTERN  BRAND 

Mackinaw  Coats,   Pants, 

Shirts,  Etoffe   Pants,  all 

Kinds,  all  Prices 


THE  E.M.C.  BRAND  WORKING  SHIRTS 


We  make  a  most  complete  range  of  these  lines — 

values    that   are    absolutely    unbeatable    in    the 

trade. 

Whether  your  requirements  are  large  or  small  we 

will  be  pleased  to  have  you  get  in  touch  with  us. 

Samples  submittal  on   request. 
Be  sure  to  see  our  L916  range  of  MackinawSi 


Eastern  Manufacturing  Co. 

MONT-JOLI,  QUEBEC 

(Formerly:     Ste.    Flavie    Station) 

Sales  Off  ices:— 301  St.  Nicholas   Bldg.  Montreal,  Que. 
505  Mercantile  Bldsj.,  Vancouver,  B.C. 
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MARKET    SITUATION 

MEN'S  WEAK  lines  almost  without  exception  indi- 
cate further  advances,  or  as  an  alternative,  a 
dilution  in  quality.  The  time  is  at  hand  when  big 
orders  for  hats  will  be  placed  and  merchants  will  perhaps 
he  wondering'  why  they  are  asked  to  pay  such  a  heavy 
advance  in  price.  Perhaps  also  they  will  be  pondering 
over  the  new  features  of  certain  hats.  These  new  features 
as  a  matter  of  fact  are  very  closely  connected  with  the 
change  in  price.  They  are  introduced  in  order  to  keep 
down  the  sum  that  must  be  asked  for  the  product. 

Dyes,  of  course,  are  at  the  bottom  of  the  whole  hat 
advance.  It  used  to  cost  for  instance,  75c  a  dozen  to  dye 
hats.  Now  it  is  costing  #1.50  a  dozen  and  even  at  this 
double  figure  the  results  are  not  satisfactory;  far  from  it. 

Aniline  dyes,  which  up  to  date  have  been  largely  used 
to  procure  the  right  colors,  are  practically  out  of  the 
question  at  the  present  time.  Not  only  are  aniline  dyes 
exceedingly  scarce,  hut  manufacturers  who  are  using  these 
state  that  they  are  90  per  cent,  adulteration.  This  simply 
means  that  a  manufacturer  pays  perhaps  $2.60  a  pound 
for  a  dye  which  ordinarily  would  cost  50c  a  pound — this  is 
an  actual  occurrence — and  he  finds  that  this  high  price 
dye  is  over  75  per  cent.  salt.  One  manufacturer  so  placed 
was  proud  of  himself  for  getting  the  dye  at  $2.60,  which 
under  existing-  conditions  is  a  low  price,  but  found  upon 
actually  putting  it  to  the  test  that  it  had  little  or  no 
value.  Salt,  it  is  said,  is  being  quite  generally  used  in  dyes. 
It  absorbs  the  color,  and  will  moreover  dissolve  when  put 
in  the  vat.  It  naturally,  however,  will  not  give  the  desired 
color  to  the  hat  or  to  other  fabrics  which  are  being  sub- 
jected to  treatment. 

So  hats  are  up.  Lines  which  were  selling  a  year  ago 
at  $12  a  dozen  are  now  quoted  at  $14.85.  Other  lines  which 
sold  at  $13.50  a  year  ago  are  quoted  at  $16.  And  English 
hats,  which  last  fall  brought  $18,  now  are  selling  around 
$24. 

HAT  RIBBONS  HIGHER  ALSO 

It  must  be  understood  that  there  are  causes  for  the 
advanced  price  of  hats  other  than  the  dye  situation.  Rib- 
bons, with  which  hats  are  bound,  have  advanced  to  such 
an  extent  that,  binding'  costs  approximately  60c  a  dozen 
more  than  a  year  ago.  These  ribbon  lines,  of  course,  come 
from  France  and  Switzerland,  mainly,  and  there  the  scar- 
city of  labor  is  greatly  interfering  with  production. 

This  ribbon  scarcity  is  resulting  to  some  extent  in  the 
adoption  of  welt  edges.  These  are  made  in  rope  and  tri- 
angle and  look  exceedingly  well.  Again  it  is  pretty  certain 
that  grey  hats  will  be  largely  used  this  year.  This,  of 
course,  on  account  of  the  dye  situation.  With  dyes  as 
they  are  at  present  it  is  almost  impossible  to  get  good 
tones  in  dark  and  fast  colors,  especially  in  navy  blue.  This 
navy  blue  dye  was  used  in  prodigal  fashion  just  after  the 
war  started — so  that  the  limited  supply  is  well  nigh  ex- 
hausted and  there  is  practically  a  bare  market. 


LITTLE  COLORING  IN  SHIRTS 

In  shirts  and  collars  the  same  general  conditions  apply 
with  a  noticeable  absence  of  colors  and  more  conservatism. 
A  bigger  demand  is  evident  for  soft  Summer  goods,  French 
cuffs  and  so  on,  although  Fall  demand  promises  a  greater 
use  of  stiff  stuff  then. 

IMPORTED  LININGS  UP 

Two  popular  grades  of  imported  linings  used  by  the 
coat  and  suit  trade  will  soon  be  advanced  in  price.  The 
goods  have  a  high  lustre  effect  and  are  made  of  Egyptian 
yarn.  They  are  produced  in  England  where  recently  a 
price  increase  equivalent  to  12  cents  a  yard  was  instituted. 
On  all  backstanding  orders,  of  course,  the  manufacturers 
are  protected,  and  until  stocks  in  importers'  hands  are 
cleaned  out  the  advances  will  not  have  to  be  paid.  The 
goods  which  were  formerly  priced  at  65  cents  a  yard  will 
shortly  be  increased  to  77  cents. 

In  leather  belts  advances  have  occurred  all  along  the 
line,  particularly  in  the  high-class  goods  as  a  direct  result 
of  leather  advances  and  the  situation  in  the  producing 
centres  indicates  a  further  shutting  off  of  these  supplies. 

NECKWEAR  FOR  EASTER 

Easter  always  brings  with  it  a  special  demand  for 
neckwear,  and  the  manufacturers  are  preparing  many 
novelties  in  addition  to  the  usual  staple  lines.  Printed 
crepes  and  broche  failles  promise  to  become  popular. 
There  is  also  a  demand  for  embroidered  silks  which  have 
the  appearance  of  being  hand-embroidered  with  Easter 
lilies  of  the  valley  on  a  leaf.  These  will  no  doubt  be  par- 
ticularly appropriate.  Checks  are  also  reported  to  be 
coming  in  again,  varying  from  a  quarter  inch  to  an  inch 
and  a  quarter.  Stripes  will  also  be  popular,  the  hand 
woven  double  stripe,  being  in  evidence.  Also  a  new  design 
will  be  a  large  white  tissue  spot  on  black  background. 

1,000,000  IN  ONE  PROVINCE 

The  following  list  of  furs  bought  in  Saskatchewan  by 
131  dealers  last  year,  totalling  961,849  pelts,  will  serve  to 
show  the  importance  of  the  domestic  fur  industry  to  Can- 
ada, and  the  extent  to  which  we  draw  upon  it  for  our 
supplies : 

Mink,  9,516;  Fisher,  275;  Otter,  453;  Skunk,  4,723; 
Muskrat,  892,960;  Beaver,  1,578;  Silver  foxes,  148;  Cross 
foxes,  1,745;  Red  Foxes,  7,609;  White  foxes,  6;  Lynx, 
5,138;  Coyote,  12,705;  Timber  wolves,  34;  Wolverine,  86; 
Badger,  416;  Weasels,  20,988;  Bears,  1,124:  Black  foxes, 
278;  Miscellaneous  skins,  130. 

For  the  year  previous  the  total  was  716,182,  or  an  in- 
crease for  last  year  of  245,667  pelts. 

The  above  figures  give  an  idea  of  the  immensity  of 
Saskatchewan's  fur  trade.  In  money,  the  value  for  last 
year  would  work  out  at  about  $596,876,  as  compared  with 
$330,750  for  the  previous  year. 

These  figures  do  not  take  into  account  the  pelts  shipped 
out  by  parcel  post  and  others  shipped  direct  to  the  mar- 
kets from  the  trappers. 
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"DOMINION"  COLOR  AND  HAT  DYES 

A  report  from  London  makes  dear  the  serious  situation 
facing-  the  soft  hat  makers.  "There  are  a  few  retailers," 
it  declares  "who  still  appear  to  expect  the  same  wide 
range  of  colorings  in  soft  felts  as  were  offered  them  before 
the  war,  and  express  surprise  when  informed  that  such 
and  such  a  color  cannot  now  be  secured.  Such  retailers 
fail  completely  to  grasp  the  situation.  Their  attitude  can 
be  appreciated  to  some  extent,  for  not  being  concerned 
with  the  details  and  intricacies  associated  with  the  pro- 
cess of  manufacture,  they  cannot  be  expected  to  be  alive 
to  all  the  difficulties  which  the  war  has  thrown  on  the 
shoulders  of  the  manufacturers.  And  of  those  difficulties 
the  problem  of  dyestuffs  is  perhaps  the  most  acute. 

"At  present  the  hat  trade  is  dependent  on  the  dyeing 
section  of  the  industry,  and  has  to  be  content  with  just 
those  colors  which  can  be  produced  from  the  available 
stocks  of  dyes.  Many  parcels  of  dyestuffs1  are  totally 
unreliable,  and  come  up  quite  a  different  color  to  that 
expected.  For  example,  some  time  back  one  firm  wished 
to  produce  some  velours  in  maple  shade  in  honor  of  the 
gallant  troops  from  the  Dominion.  The  hats  were  sent 
to  the  dyeing  department,  but  instead  of  turning  out 
maple  shade  the  result  was  a  dirty  yellow.  Consequently 
all  the  hats  had  to  be  re-dyed  black.  This  is  an  instance 
of  what  the  manufacturers  have  to  contend  with.  Com- 
plaints of  adulteration  of  dyes  are  numerous,  and  it 
may.  be  said  that  instead  of  easing  the  dye  situation  is 
becoming  more  and  more  acute  as  time  passes,  until  to- 
day hat  manufacturers  are  more  concerned  over  the 
shortage  of  supplies  than  at  any  time  since  the  war. 
However,  they  are  making  the  best  possible  use  of  avail- 
able supplies  which  are  purchased  in  small  quantities  here, 
there  and  everywhere." 

*  *         * 

ONE-PIECE  SWIMMING  SUIT  BANNED 

The  one-piece  swimming  suit  is  now  barred  from  most 
of  the  popular  bathing  resorts  in  the  United  States.  How- 
ever, one  may  wear  the  one-piece  affair  which  looks  just 
like  a  two-piece  suit.  Perhaps  the  best  type  of  swimming 
suit  is  that  which  buttons  down  the  front  like  a  coat.  You 
don't  have  to  pull  it  over  your  head  and  wriggle  into  it 
eel-fashion.  Swimming  shirts  may  be  sleeveless  or  may 
have  quarter  sleeves  to  guard  against  sunburn.  Profes- 
sionals like  deep-cut  armholes  and  shorter  trunks.  Be- 
sides the  plain  worsteds1  you  may  choose  sweater-knit 
fabrics,  heather  mixtures  or  club  stripes.  Owing  to  the 
dye  situation  the  lines  for  next  Summer  contain  a  larger 
proportion  of  grays  and  natural  colors  than  heretofore. 

*  *         * 

WILL  "TWO  PANTS"  SUFFER? 

The  big  advances  in  suitings  are  making  it  more  and 
more  difficult  for  the  stores  to  carry  the  three-piece  boys' 
suit.  This  idea  has  taken  so  well  that  many  manufacturers 
announce  it  as  a  specialty  in  their  line.  In  some  cases,  it 
is  complained  the  quality  has  been  cut  down  to  keep  the 
price  as  near  the  two-piece  as  possible,  but  this  has  not 
obtained  in  Canada  as  in  the  States.  However,  with 
"raw"  material  counting  so  much  the  divergence  be- 
tween the  two  sets  must  grow  greater. 

*  *         * 

NOT  NEARLY  AS  MUCH  PROFIT 

The  radically  higher  prices  named  by  manufacturers 
on  all  grades  of  woolen  and  worsted  fabrics  for  the  present 
heavy  weight  season  has  created  an  entirely  erroneous 
impression  on  the  minds  of  many  buyers,  says  The  Textile 
World  Journal  and  proceeds  to  combat  this.     If  the  com- 


ments heard  throughout  the  trade  are  to  be  relied  on, 
there  is  a  prevalent  idea  that  the  quotations  are  not  repre- 
sentative of  increased  costs  alone  but  also  include  a  greatly 
increased  margin  of  profit.  This  view  of  the  situation  is 
entirely  wrong,  and  if  the  facts  in  the  case  could  be 
definitely  obtained  there  is  no  doubt  but  that  such  returns 
would  conclusively  prove  that  many  mills  are  not  likely  to 
obtain  even  a  fair  return  on  their  investment.  As  a  mat- 
ter of  fact  there  are  no  lines  on  the  market  that  are  priced 
on  a  basis  that  even  approximates  actual  cost  of  produc- 
tion of  similar  cloths  made  from  materials  purchased  at 
to-day's  market  prices.  On  the  other  hand,  many  lines 
that  showed  a  legitimate  profit  when  sold  will  fail  to  be 
remunerative  to  the  mill  because  of  the  inability  of  the 
manufacturer  to  produce  them  at  the  estimated  cost. 
#         *         # 

ACUTE  AMERICAN  DYE  SITUATION 

Even  at  this  time  a  full  appreciation  of  the  gravity  of 
the  situation  in  connection  with  the  dyestuff  scarcity  is 
not  shown,  large  manufacturers  of  hosiery  state.  Some 
of  these  manufacturers  estimate  that  within  the  next  two 
months  the  matter  will  come  to  a  crisis  and  the  full  extent 
to  which  the  industry  is  being  handicapped  in  this  direc- 
tion will  become  generally  known.  It  is  feared  that  a 
number  of  mills  will  actually  have  to  shut  down  or  very 
largely  curtail  their  production. 

A  number  of  mills,  it  has  been  known  for  some  time, 
have  practically  been  brought  to  a  standstill  in  selling 
their  product  through  lack  of  dyes.  Quantities  of  hosiery 
in  the  gray  state,  it  has  been  commonly  reported,  exist, 
which  were  made  up  in  anticipation  of  some  relief  which 
did  not  materialize  from  the  dye  shortage. 

Those  manufacturers  who  made  contracts  with  the 
large  dye  concern  which  some  time  ago  offered  to  take 
business  on  developed  black  are  said  to  be  better  off  in 
this  respect  than  the  industry  at  large,  deliveries  having 
been  gradually  improving  in  quantity,  and  also  the  re- 
sults obtained  from  the  new  dye  made  in  this  country 
appear  to  be  up  to  expectations.  This  concern,  it  is  now 
learned,  is  anticipating  putting  out  a  sulphur  black  for  the 
hosiery  manufacturers  and  is  offering  to  take  contracts 
for  deliveries  to  begin  within  the  next  two  months. 

The  dye  situation  is  an  important  factor  necessarily  in 
enhancing  hosiery  values,  at  the  same  time  that  it  fore- 
warns of  an  actual  scarcity  of  regular  merchandise  which 
jobbers  and  retailers  have  been  accustomed  to  handling. 

At  the  same  time  wage  advances,  which  have  begun 
in  some  textile  centres,  added  to  raw  materials,  which  have 
been  steadily  increasing  in  price,  make  certain,  manufac- 
turers and  agents  point  out,  a  general  trend  upward  in 
values.  The  manufacturers  of  fiber  silk  hosiery,  it  is 
learned,  for  example,  will,  after  May,  be  subject  to  another 
increase  in  price  of  these  yarns  amounting  to  about  20 
per  cent.  This  new  price  cover  contracts  from  May  to 
October,  it  is  said.  Altogether  the  advance  in  the  price  of 
fibre  silk  yarns  to  the  hosiery  industry  is  figured  at  33  1/3 
per  cent.  On  the  price  per  dozen  of  such  hosiery  the  raw 
material  advance  is  said  to  add  about  20c.  Wage  ad- 
vances already  made  mean  somewhat  under  5c  a  dozen, 
it  is  claimed,  and  the  dyeing  advances  add  a  considerable 
item  further,  says  the  New  York  Journal  of  Commerce. 

@ 

ORDER  BOX  AT  FRONT  OF  STORE 

A  number  of  retail  stores  have  an  order  box  at  the 
entrance,  into  which  customers  who  are  late  or  rushed 
may  drop  their  orders.  Not  only  is  it  found  that  some 
customers  come  to  the  store  late  on  closing  nights,  but 
many  customers  who  are  passing  the  store  and  are  in  a 
hurry  find  it  convenient  to  drop  their  order  in  this  box. 
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\  COATED      \  LINEN      \ 


FORREST 

Front  2  in.,  sizes  1  3  to  1  8 


GRANT 

Front  1  \  in.,  sizes  12  to  18^ 


LAMON 

Front  1  \  in.,  sizes  1  4  to  19 


Here  they.are !— the  three  New  K^M 
styles:   Forrest,  Grant  and  Lamon 


— the  three  styles  that  will  give  your  stock 
of  Waterproof  jCollars  added  attraction  to 
the  man  whose  work  calls  for  a  more-than- 
ordinary  linen  collar — a  collar  that  is  ser- 
viceable, economical  and  stylish. 

These  three  styles  added  to  vouiKantkrack 
Collars  stand  for  the  acme  of  service  and 
satisfaction- "One  grade  only  and  that  the  best" 

Remember  this — 

We  make  claims  for  our  collars  which  we 
stand  back  of.  We  guarantee  you  actual 
sales.     (Jf  anyKANTKRACK  style  does  not 


take  with  your  trade,  send  it  back,  charges 
prepaid,  and  we  will  replace  it  with  stock 
that  you  have  found  O.K.) 

More  than  that,  we  guarantee  KantkracK 
Collars  to  your  customers  and  leave  them 
with  the  final  say  as  to  the  service  they  have 
received.    Can  you  ask  for  more1? 

These  three  new  KantkracK  styles  are  at 
your  service. 

Order  a  few  of  each,  subject  to  your 
approval. 


Kant|(racK    Coated   Linen    Coll 


ars  are  made 


in    Canada    and    sold    direct  to    the    trade. 

The  Parsons  and  Parsons  Canadian  Co. 


HAMILTON 


CA  NADA 


WW  IWPK  M  IWi  K^M  K-M 
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Oversold  on  Gloves 
Until  after  June  15th 


The  Success  of  the  "Bob  Long" 
Brands  of  Made-in-Canada  Union- 
Made  Gloves  has  necessitated  our 
advising  the  trade  that  we  are  sold 
up  on  gloves  for  immediate  delivery 
until  June  15th.  Our  new,  spacious 
Five-Story  building  is  now  com- 
pleted where  we  will  have  ample 
facilities  for  taking  care  of  the  in- 
creased business  and  we  would 
strongly  advise  our  friends  to  place 
their  requirements  for  Fall  early  to 
insure  deliveries. 


BRAND 

REGISTERED 

KNOWN  FROM  COAST  TO  COAST 


R.  G.  LONG  &  CO.,  LTD. 

WINNIPEG  .'.  TORONTO 


Also  makers  of 

"Bob  Long"  Union  Made  Overalls 
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having  refused  to  launder  any  more  collars;  her 
son  gets  his  first  batch  of  collars  from  the  town 

ldUIlUIj  A  Common  Family  Occurrence 

4£/^vUCH!  Mother,  I  cannot  wear  these  laundered 
^-J  collars,  the  beastly  saw  edges  chafe  my  neck 
'fit  to  kill.'  I  knew  what  it  would  be,  having  to  send 
my  collars  out  to  be  laundered.  Bill,  he  has  the  same 
trouble  and  his  collars  last  no  time — a  fellow  can't  be 
buying  collars  all  the  time !" 

It  Is  Up  to  You,  Mr.  Merchant, 
To  Overcome  This  Common  Home  Problem 

It  is  not  such  a  difficult  problem  after  all  when  you  tell  these,  your  customers,  how  satisfactorily  the 
Arlington  Challenge  Brand  Waterproof  Collars  do  away  with  laundry  expenses  and  saw  edge  collar 
discomforts.  At  the  same  time  Challenge  Brand  have  the  real  linen  collar  appearance  without  their 
disadvantage. 

The  family  of  Mrs.  "DO-THE-HOME-LAUNDRY  "  are  typical  of  customers  coming  into  your  store 
day  after  day.  A  prominent  display  of  Arlington  "Challenge  Brand"  Waterproof  Collars  and  a 
tactful  suggestion  that  Challenge  Brand  Collar  would  prove  a  household  economy  wTill  help  to  make 
sales.    A  suit  or  coat  is  the  next  natural  sale  after  a  purchase  of  a  Challenge  Brand  Waterproof  Collar. 

With  the  Arlington  Collars  you  have  the  advantage 
of  having  a  style  and  a  grade  to  suit  the  require- 
ments of  your  various  customers.  You  are  not 
restricted  to  one  class,  but  are  able  to  satisfy  your 
customers'  individual  tastes.  Arlington  Collars  give 
entire  satisfaction  to  the  wearer.  No  laundry  bills 
to  pay — a  collar  easily  and  quickly  cleaned  with 
soap,  water  and  sponge. 

Stock  Arlington  Collars — the  Waterproof  Collar 
with  a  linen  finish — a  style  and  price  to  suit  all 
customers.  Challenge  Brand  is  our  best  grade — 
sells  at  25c. 

THE 


Arlington  Company 
of  Canada,  Limited 


56  FRASER  AVE. 


TORONTO 


ONE  OE 
THE  MANY 

ARLINGTON 
STYLES 


Selling  Agents : 
Eastern  Agent:  Duncan  Bell,  301  St.  James  St..  Montreal. 
Ontario   Agents:   J.   A.   Chantler  &   Co.,  8-10  Wellington 
St.    E„    Torouto.      Western    Agent:    R.    .1.    Quigler,    212 
Hammond   Block,   Winnipeg. 


S9 


Dry  Goods  Review 


MEN'S  AND  BOYS'  DEPARTMENT 


BROTHERHOODS 


Overalls 

6  Styles 


UNION    MADE 

Smocks 

3  Styles 


Union  Suits 

1  Style 


The  above  styles  are  made  in  plain  indigo  blue  and  fast  black 
denims,  stifel  stripe  and  genuine  khaki  drills. 

Service  Coats,  Machinists'   Aprons  and  Carpenters'   Aprons  are 
made  in  genuine  khaki  drill. 

Our  famous  Auto  Suit  is  made  in  genuine  khaki  drill. 

Every  yard  of  denim  we  are  us- 
ing in  the  BROTHERHOOD 
garments  is  the  same  high- 
grade  denim  we  have  always 
used.  No  substitutes.  No  "fill- 
ins.''  When  you  buy 
BROTHERHOODS  you  get  the 
best. 


We  do  not  sell  through  jobbers 
or  travelers.  You  buy  direct 
from  us,  and  you  get  the  bene- 
fits of  this  saving  in  BROTHER- 
HOOD quality. 


Mogul  Coat 


Front  View 

Auto  Suit  or 

Union  Suit 


Don't  place  your  Spring  order  until  you  hear  from  u,  and 

REMKIvlBER    We  can  FILL  your  orders  and  guarantee  satisfaction. 

Our  offer  to  reliable  merchants   is  freight   prepaid  on  first  order  of  five  dozen  or 
more.     Samples  prepaid  if  you  prefer. 
A  line  from  you  will  bring  our  reply  with  prices  and  selling  proposition. 

H.  S.  PETERS,  Limited,  Welland,  Ont. 

Manufacturers  of  The  Famous  Brotherhood  Lines 


A  Dependable  Service 
For  Your  Glove  Dept. 

The  "Tapatco"  Line 


This  quick-selling  line  includes:  Gauntlet, 
Knit  Wrist  or  Band  Top  Styles,  in  Heavy, 
Medium  or  Light  Weights,  also  Leather- 
tip,  Leather  Face  Gloves,  Jersey  Gloves 
and  Mitts,  in  Tan,  Brown,  Oxford  or  Slate. 
Put  this  Tapatco  Line  into  your  glove 
department  for  brisk  selling  and  substan- 
tial profits. 

Your  jobber  can  supply 
your  needs. 


The  American  Pad  &  Textile  Co. 

CHATHAM,  ONT. 
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GROWING  LARGER 

Height  is  First  Consideration  at  Present  Time  But 

Large  Sailors  and  Plateau  Models  Are  Having 

an  Increasing  Sale — Crin  or  Horsehair 

Models   in   Pastel   Shades 

PARIS  ideas  are  coming  largely  via  New  York  these 
days  and  it  is  to  that  centre  to  which  we  are  looking 
for  the  novelties  for  early  Summer.  The  tendency 
that  has  been  so  marked  so  far  for  bright-finished  and 
glace  materials  continues  but  instead  of  the  rough  straws 
that  have  sold  so  well  for  the  early  season  hat  the  tend- 
ency is  now  to  buy  the  smooth-finished  braids.  Gelatine 
effects  have  achieved  some  success,  and  promise  to  con- 
tinue, as  they  give  the  Summer  effect  of  lightness  and 
transparency.  The  lisere  straw  is  the  first  seller,  but  fine 
Milan  hemp  is  a  very  good  second.  Fine  Milans  are  prom- 
inent, but  it  is  only  the  better  trade  that  can  sell  this 
straw  as  it  is  so  very  expensive.  The  best  liked  models  are 
now  finished  with  a  very  high  lustre  which  is  strictly  in 
accordance  with  the  prevailing  trend  of  the  style.  Crin  is 
coming  into  prominence  and  the  majority  of  Summer  hats 
intended  for  wear  with  the  flowered  Summer  frocks  will 
be  made  of  this  braid.  Dainty  picturesque  capelines  and 
Louis  shapes  come  in  crin  in  pastel  shades  and  this  indi- 
cates the  kind  of  hat  that  will  be  featured  for  dressy  wear. 
From  all  indications  hats  for  outing  and  sports  wear 
will  have  a  big  sale,  and  there  is  a  wealth  of  shapes  and 
of  novelty  materials  for  making  up  these  hats.  The  new- 
est is  angora,  and  as  this  is  an  expensive  braid  it  is  gen- 
erally used  for  the  crown  combined  with  a  brim  of  straw. 
Crashes,  fancy  printed  and  striped  silks,  and  cretonnes 
are  all  made  into  smart   outing  hats  for  Summer  wear. 


The  light-colored  felts  introduced  last  Summer  are  again 
shown,  and  there  are  hats  made  of  straw  cloth  as  well. 

Just  at  the  present  time  the  vogue  is  for  high  trim- 
mings and  huge  bouquets  of  flowers.  The  enormous  loop- 
ed bows,  and  the  wing  effects  in  ribbon  are  the  outstand- 
ing features.  But  notwithstanding  the  success  high  trim- 
mings have  achieved,  large  sailors  and  fiat  plateau  shapes 
are  receiving  a  great  amount  of  attention.  Pokes  and 
bonnets  too  are  in  evidence,  and,  while  many  are  high 
and  tapering  as  to  crown,  others  show  the  large  crown 
and  narrow  mushroom  brim. 

The  big  craze,  however,  comes  <r  ribbons,  and  the 
vogue  of  ribbon  continues  to  grow.  Grosgrains,  moires 
and  taffetas  with  picot  edges  are  the  leaders,  but  all  sorts 
of  plain  ribbons  are  selling.  It  is  very  hard  to  obtain 
deliveries  of  the  wanted  lines,  and  because  of  this  there 
is  a  growing  disposition  to  use  more  fancy  ribbons.  Yet 
vet  ribbons  are  also  coming  into  use  and  are  decidedly 
scarce.  Many  hats  are  wholly  of  ribbon,  save  for  the 
straw  facing  and  ribbon  is  used  in  the  form  of  pleatings, 
ruchings,  towering  bows,  loops  and  battlement  effects  and 
in  cockades  and  fancies  made  of  narrow  ribbons.  The 
moss  and  garden  roses  and  other  garden  flowers  are  fav- 
ored, and  among  the  new  floral  effects  come  large  shaded 
silk  pansies.  Daisies,  dahlias,  gelladias,  lily  of  the  valley 
and  other  natural  flowers  are  used  to  trim  the  new  hats. 
Violets  and  roses  are  a  very  usual  combination. 


THE  "BAKST"  COLORS 

Decidedly  new  are  the  light  vivid  tones  which  are 
known  as  the  "Bakst"  shades,  and  which  in  color  and  in 
•  •ombinations  are  copied  from  the  color  effects  used  in 
staging  the  Russian  bullet. 


PRESSED  SHAPES 

The  latest  in  pressed  shapes. 
Two  are  large  sailors,  and  the 
center  model  shows  the  bell  ef- 
fect in  the  crown.  Shown  by 
Gage  Brothers  &  Co. 
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M  IJ.LINERY 


Turban  of  clair-de-lune  or  gelatine  braid  in  Jap  rose  color. 
The  plum  and  foliage  is  in  bright  varnished  effect  and  the 
brim  is  covered  with  black  satin.  The  full  draped  veil  is 
patterned  in  jet. 


Large  capeline  of  shell  pink  brim  covered  with  Georgette 
in  the  same  shade  with  a  fold  of  the  same  around  the  edge. 
The  velvet  ribbon  around  the  crown  and  the  bow  perched 
on  top  are  in  a  pale  shade  of  Nattier  blue.  The  clusters  of 
flowers  on  either  side  of  the  crown  and  on  the  edge  of  the 
brim,  are  forget-me-nots,  heliotrope  and  pale  pink  roses. 


Directoire  bonnet  of  grey  crepe  shirred  over  wires  and  the 
brim  edged  with  crin  lace  braid  in  the  same  shade.  The 
narrow  ribbon  velvet  encircling  the  crown  and  forming  flu 
bow  and  streamers  at  the  back,  is  in  old  rote,  and  the  mixed 
(towers  are  in  pink,  mauve  and  Nattier  blue.  The  em- 
broidery on  the  brim  is  worked  out  in  iridescent  beads. 

LOTS  OF   FLOWERS 

Among  the  Novelties  are   Flowers  of  Gelatine  and 

Straw — Garden  Flowers  and  Moss  Roses  Good 

in  Natural  Branching  Sprays  and  Thick 

Wreaths  —  Cherries  Strong 

LOTS  of  Bowers  is  the  verdict  up-to-date,  and  beyond 
and  above  all,  roses,  for  roses  are  the  leading  flower. 
The  flower  toques  have  made  their  appearance,  but 
even  though  they  are  so  pretty  they  are  never  worn  long. 
The  latest  flower  aovelties  are  made  of  gelatine.  There  are 
foliage  wreaths  of  this  material  that  make  a  very  brilliant 
garniture  as  they  are  iridescent  and  sparkling.  Another 
novelty  is  the  porcelain  flowers.  These  flowers  are  made 
of  some  composition  resembling  china  and  the  flower  clus- 
ters come  in  vari-colors  and  are  very  brilliant. 

Not  quite  so  new  hit  dedicate,  ethereal  and  altogether 
lovely  are  the  flowers  made  out  of  crepe.  There  are  roses 
of  course,  but  most  striking  of  all  are  the  fuchsias,  made 
in  natural  colors.  Straw  flowers  and  straw  ornaments 
are  fashionable,  and  there  are  really  beautiful  sprays 
consisting  of  roses,  buds  and  leaves,  all  made  of  pyroza 
line  braid  in  one  or  two  delicate  shades  of  the  same  color. 
Any  kind  of  flowers  that  are  stiff,  like  porcelain  are  good, 
and  this  effect  is  obtained  by  weaving  metal  threads  into 
the  silk,  so  that  when  the  petals  are  pressed  into  shape 
thev  remain  as  if  frozen. 
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This  liking  for  varnished  or  polished  surfaces  is  the 
main  note  of  the  season  and  the  most  fashionable  foliage 
is  varnished  or  has  a  bright  finish.  Foliage  also  comes 
in  all  the  new  high  colors,  such  as  chartreuse  green,  blue- 
grey,  Saxe,  golden  yellow   and  flame. 

Natural  effects  in  flowers  are  strong.  There  are 
branches  or  sprays  of  roses,  stalk,  thorns,  foliage,  buds 
and  flowers,  and  these  sprays  give  the  latest  trimming 
effect,  as  they  are  placed  upon  the  crown,  forming  an 
extremely  high  mount.  Pom-pom  or  globular  roses,  moss 
roses  and  roses  of  all  sizes,  shapes  and  colors  are  showing. 
Some  are  loose-petalled  and  flat,  while  others  are  in  the 
most  Avonderful  shades  of  colors. 

Fruits  are  always  good  in  Spring,  but  this  Spring 
they  are  excellent,  apples,  plums,  peaches,  strawberries 
and  all  kinds  of  berries  are  selling,  and  often  with  the 
fruit  goes  some  of  the  flower  as  well  as  foliage. 


BAKST  COLORS 

Pink,  it  may  be  said,  is  a  leading  color,  and  possibly 
will  develop  into  the  color  for  the  coming  Summer.  This 
is  indicated  by  the  many  shades  of  pink  seen  and  by  the 
way  in  which  they  are  combined  with  other  colors:  there 
is  the  mauvish  hose  tone  known  as  Callot  pink,  shrimp, 
flesh,  cyclamen,  heather  and  the  full  rose  tones.  Bur- 
gundy and  wine  shades,  though  used  to  a  lesser  extent  are 
also  fashionable.  The  yellow  green  called  chartreuse  is 
coming  to  the  front  and  so  is  sulphur  yellow.  Champig- 
non or  mushroom  is  a  color  New  York  is  featuring,  an  1 
there  is  decided  evidence  of  a  return  to  grey;  and  sand 
shade,  which  is  really  champagne,  is  another  color  which 
is  selling. 


MALINES 

which  are  different 


MALINES 

you  cant  substitute 


DYNAMO  BRAND 


ASK  for  the 

"DYNAMO  BRAND"  RAINPROOF  MALINE 

The  ORIGINAL  Guaranteed  Rainproof  Maline 

The  "DYNAMO  BRAND"  RAINPROOF  MALINE  is  guaranteed  against: 

Rain 

Dampness 
Snow 
Sun 
Perspiration 


"DYNAMO"   MALINE    is    the    Ideal    Maline    for   Millinery— Heavy,    Fine,   Brilliant.       One  yard  o 
DYNAMO    MALINE  offers    the    same   effect    and    covers   better   than    two   yards  of  any  other  make. 


To  be  had  from 


80  Wellington 


Montreal  CHAS.MOUTERDE(  United  Makers)  *• ' 

Sommer  Bldg.                                                                                                        v                                                            7  TORONTO 

Tel.  Up  5448         The  only  selling  agent  for  Gros  Million  &  Co.  of  Lyons  (France)  for  the  Dominion  of  Canada  Te)   A.  .    x 

"  We  only  sell  to  the  Wholesalers" 


'       of  ART  in  Original  Model" 

HAT  FRAMES 

25  to  33  WEST  45th  STREET 

M  EW  YORK 


c. 


MANU- 
FACTURERS 
OF 

OSTRICH 

PARADISE 
OSPREYS 

MARABOU 

DOMINION  OSTRICH  FEATHER  COMPANY,  Limited 

78  WELLINGTON  STREET  West,  TORONTO 
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NOVELTY  SILK  DRAPES  FOR  SPRING 

Timely  Suggestions  for  the  Opening  Displays— Do  Not  String  Out  Accessories— Minute 

Directions  for  Draping. 

Written  for  The  Review  by  C.  J.  Notvak 


THE  three  fundamental  principles  of  window  displays 
are  the  correct  use  of  the  combination  of  colors, 
perfection  of  lines,  and  the  placing-  of  merchandise 
and  accessories  as  to  their  relative  importance  or  use. 
Along1  the  subject  of  lines  novelty  drapes  play  an  im- 
portant part,  carrying  out  those  important  principles. 

While  full  form  draping  is  the  highest  exponent  of  the 
display  men's  skill,  novelty  drapes  must  be  used  to  a 
greater  or  less  extent  to  add  that  tone  which  is  necessary 
in  a  high-class  window  display. 

The  display  man  will  find  that  novelty  drapes  of  the 
character  here  shown  will  be  found  most  timely  and  ap- 
propriate  in   their  Spring  displays.     The  display  men's 
endeavor  should  be  made  each  season  to  introduce  some- 
thing new  distinctively  novel  in  the  way  of  both  setting 
and  drapes  so  that  his  displays  will  be  characterized  as 
out  of  the  ordinary  and  incidentally  increase  the  value 
of  window  publicity.       The  display  man   must  carefully 
study  his  merchandise  and  their  display  possibilities.    As 
an  example,  silks  that  come  in  a  striped  pattern  should  be 
displayed  in  an  entirely  different  manner  from  a  piece  of 
silk  that  comes  in  a  check  or  flower  design.     Great  care 
must  be  taken  not  to  show  the  merchandise  in  a  reckless, 
unfinished  sort  of  way,  else  the  beautiful  effects  that  are 
possible  are  entirely  lost  through  the  display  man's  care- 
lessness. 

Graceful  Sweeping  Lines 

Rather  than  having  quantity  in  your  display  stick  for 
quality,  every  line  carrying  out  the  symmetry  of  the 
display  to  its  greatest  possible  extent.  The  display  man 
should  always  strive  for  graceful  sweeping  lines,  never 
sacrifice  height  for  breadth  in  a  novelty  drape. 

The  beauty  of  this  class  of  work  is  that  it  does  not 
require  an  expenditure  for  fixtures.  The  average  novelty 
drape  can  be  arranged  over  the  simplest  wood  T  stands. 
With  the  use  of  pressed  wood  ornaments  almost  any  of 
the  gold  top  stands  can  now  be  executed  and  made  up  by 
the  display  man  at  very  little  cost,  finished  either  in  gold 
or  any  natural  wood  stain  with  wax  finish. 

A  novelty  drape  can  be  made  much  more  forceful  if  the 
proper  accessories  arc  placed  in  the  front  or  to  one  side 
of  such  a  display.  A  parasol,  gloves  and  shoes  should  be 
gTouped  in  close  proximity.  One  mistake  that  the  average 
display  man  makes  is  to  string  such  accessories  through- 
out the  display,  thus  losing  the  individuality  of  the  mer- 
chandise, thereby  weakening  the  showing.  A  window  of 
extreme  height  naturally  will  take  a  novelty  drape  in  cor- 
responding proportion.     These  points,  of  course,  must  be 
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studied  and  considered  in  each  individual  ease,  depending 
on  the  layout  of  the  display  as  well. 

Illustration  No.  1 

Illustration  No.  1  is  one  of  the  new  curved  gold  top 
stands.  First  double  the  material  throughout  its  entire 
length  and  start  one  end  of  the  material  over  the  top  of 
the  stand.  Allow  about  twenty-four  inches  to  hang  from 
the  top.  Bring  the  material  down  on  the  floor  to  the 
right,  and  back  to  the  stand,  then  out  on  the  floor  to  the 
left  and  back  up  over  the  top  of  the  stand  and  form  a 
24-ineh  loop.  One  end  is  then  raised,  which  forms  a  loop 
on  the  other  side.  Make  four  loops  and  fasten  to  the  cen- 
tre of  the  stand,  arrange  as  shown  in  the  photograph. 

Illustration  No.  2 

Illustration  No.  2  shows  a  clever  temporary  background 

made  up  of  %  inch  material  and  backed  up  with  grey 

felt,  the  woodwork  being  finished  with  wall  color  or  cold 

water  paint  in  a  trifle  deeper  shade.    The  black  and  white 


IllvMration  No.  1. 
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"For  two  months  we  have  tried  to  find  a  weakness  in  our 
Lamson  A:r  Line  Special  Package  Carriers,  but  we  confess  that 
this  system  is  better  than  those  we  have  used  in  any  of  our 
former  stores.  We  wish  especially  to  testify  to  the  increased 
control  over  our  business  that  we  obtain  through  the  use  of 
these  centralizing  carriers." 
T.  W.  McDonald,  Prcs.,  Regent  Shoe  &  Shirt  Co.,  Denver,  Colo. 


"We  are  more  than  pleased  with  the  results  derived  from  our  19 
stations  of  No.  0  Parcel  Carrier.  These  carriers  enable  us  to 
conduct  our  business  on  a  more  profitable  basis  than  was  pos- 
sible under  the  old  method  where  wrappers  were  used  through- 
out the  store.  Our  clerks  can  now  give  our  customers  better 
service  than  when  they  left  them  after  each  sale." 
George  If.  Hallanan,  Pres.,  Hallanan  D.Q.  Co.,  New  York,  N.Y. 


A  Wire  Carrier  For  Every  Need 


|  TT  HI  ETHER  you  operate  your  store  on  the  Inspec- 
y  V  tion  Wrap  plan  or  the  Clerk  Wrap  plan,  there  is  a 
1  Lamson  Wire  Carrier  that  will  give  you  good  store 

J     service  at  low  cost. 

Where  the  Clerk  Wrap  plan  is  used,  Lamson  Air  Line 
j  Cash  Carriers  take  the  monev  and  saleslip  to  the  cashier- 
1  and  return,  while  the  clerks  are  wrapping  the  customer's 
1  packages.  This  relieves  the  clerks  of  hookkeeping  and 
1  change  making  duties  and  enables  them  to  give  their  cu^- 
1     tomers  quick  service  and  personal  attention. 

Where  the  Inspection  Wrap  plan  is  used,  the  Lamson 
1  No.  9  Package  Carrier  or  the  Lamson  Air  Line  Special 
|  Package  Carrier  will  give  quick  and  economical  service 
1  with  the  safety  that  comes  from  having  all  merchandise 
I  as  well  as  the  cash  and  saleslips  doubly  checked  by  expert 
1     employees  in  the  Central  De^k. 

|  lamson  Carrier  Service 

1  With   modern    Lamson   Curve3,    Bridges,   Cash   Lifts, 

I  Up-Send  and  Elevated  Carriers,  stores  of  irregular  shape 

1  can  have  the  same  quick  centralized  service  that  is  possible 

=  for  stores  of  regular  outline. 

Besides  their  low  first  cost,  Lamson  Wire  Carriers  have  the 

g  advantage  of  low  up-keep.    Many    Lamson    Wire    Carriers    are 

m  equipped    throughout    with     Oilless     Bearings,     which     require 

H  no    care    or    attention.       One    merchant    writes.         "For  some 

^  years    we    have    given    our    Air    Line    Carriers    the    severest 

|  service.    The  up-keep  during  this  time  has  only  been  ten  cents; 

W  we  would  not  be  without  them." 

The  attached   coupon  makes  it  easy  for  merchants  everywhere 

§  to  investigate  the  benefits  of  centralization  by  Lamson  Wire  Car- 

=  riers.     Simply  tear  it  off,  sign  and  mail  it  and  you  will  receive  a 

M  valuable  portfolio  for  merchants,  explaining  how  Lamson  Carriers 

H  help  increase  sales  and  lower  sales  expense. 

Pneumatic  Tubes   built  bn  our  associate,!}  companies 
carry  the  United  States  mail  in  the  large    cities. 

THE  LAMSON  COMPANY 

102  BoylstonSt.  BOSTON,  MASS. 

inn 
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No.  9  Package  Carrier     § 


For  stores  where  the  central- 
ized inspection-wrap  s3'stem  is 
used.  The  Lamson  No.  9  Pack- 
age Carrier  represents  the 
highest  type  of  store  service 
equipment.  These  carriers  are 
fitted  with  Oilless  Bearings 
throughout,  which  insure  long 
life  and  low  operating  expense. 


Air  Line  Cash  Carrier 


Air  Line 
Cash  Lift 

Where     the     Cash 
Desk  is  located  on 
a  balcony,  the  Air 
Line  Cash   Lift 
f  u  r  n  i  s  hes    a 
direct    and    r.-t- 
pid    connection       ^ 
with    the  first     <s# 


one     Propulsion     Ca=.h     ^S> 
Carrier  brings  centralized    yXJ^ 
store     control     within       ^^ 
reach   of   all  merchants.       vjgjs 
stations      may       be        *SSy 

may  be  easily  chang-  ^sSJ*  ■  o  v 
,,1  to  care  for  Chang-  ^  ,  ^  ^ 
ir.g  needs.  ..#_v^v# 
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New 

quickly  installed  and   tin. 
location      of     stations       ,^ 
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EQUIPMENT    AND   DISPLAY 
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Above:   Illustration  No.  2,  a  temporary  background  described  in  article 
on  page  94.       At  right — Illustration  No.  3,  as  described  in  article. 


panels  are  of  imported  wall  paper.  The  foliage  is  dainty 
wisteria.  The  novelty  drape  that  appears  in  this  illustra- 
tion is  made  up  of  a  9  x  9  inch  top  stand  setting  5  ft.  in 
height.  The  end  of  the  material  is  started  at  the  base  of 
the  stand,  brought  up  over  the  top  and  again  down  to  the 
base,  at  which  point  it  is  gathered  neatly  and  fastened. 
The  material  is  then  folded  on  its  length  and  brought  out 
to  the  extreme  right,  then  brought  up  and  fastened  to  the 
back  of  the  stand  which  forms  a  sweep  on  this  side.  Three 
loops  are  then  arranged  and  fastened  to  the  top  of  the 
stand  which  are  held  upright  to  a  piece  of  cardboard  in 
the  rear.  The  material  is  again  fastened  to  the  selvage 
in  the  rear,  brought  down  folded  on  the  floor  to  the  ex- 
treme left  and  back  again  to  the  base  of  the  stand.  The 
corners  of  the  sweeps  are  then  arranged  in  a  triangular 
effect. 

The  drape  is  further  enhanced  by  placing  dainty  foli- 


age and  baby  ribbon 
corner  of  the  stand. 


contrasting  length  from  the  front 


Illustration  No.  4 

Illustration  No.  4  is  a  12-inch  wooden  top  T  stand 
which  sets  5x/2  ft-  in  height.  Place  a  piece  of  18-inch  vel- 
vet over  the  stand.  A  20-yard  length  of  taffeta  ribbon  is 
folded  on  its  length.  Start  one  end  over  the  left  side  of 
the  stand,  bring  down  on  the  floor,  then  across  to  the 
right,  and  bring  up  over  the  right  top  of  the  stand. 

Arrange  two  loops  on  each  side  of  the  stand  14  and  16 
inches  in  length.  These  are  then  arranged  in  a  triangular 
effect.  Two  20-ineh  length  loops  are  then  arranged  to 
right  and  left  and  the  balance  of  the  material  placed  in 
the  centre.  A  gilded,  pressed  wood  ornament  is  then 
placed  on  top  of  the  stand  which  gives  the  drape  a  very 
rich  appearance. 
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A  clever  and  artistic  opening  display  by  W.  C.  Greenhill,  of  Ogilvic,  Lochead  &  Co. 
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Who  is  she  ? 


Whatever  her  name  one  would 
judge  her  to  be  a  very  pretty  and 
very 
woman 


attractive    looking 


young 


And  yet  the  original  is  not  any- 
body in  particular — just  one  of 
the  Dale  Wax  Figures  —  those 
serviceable,  high  -  grade  wax 
models  that  are  as  natural  look- 
ing and  as  life-like  as  human 
ingenuity  can  make  them. 

Consider  what  it  means  to  dis- 
play your  Summer  and  Fall 
Styles  on  models  such  as  these, 
which  are  conceded  to  be  equal 
to  the  most  expensive  imported 
production.  The  superiority  of 
Dale  models  will  put  a  big  selling 
"punch"  into  your  sales. 

Write  for  particulars.  Send  a 
card  to-day. 

Dale  Wax  Figure  Co. 

106  Front  St.  E.,  TORONTO 

Canada's  Leading  Manufacturers  of  High  Class 
forms  and  Figures 


—  \  I  ffii  I  ■ 

METAL  STORE  FRONT 

for  every  conceivable  kind  of 
store.  There's  one  for  yours. 
Write  for  catalogue  "G."  Sent 
to  you    free    from    obligation. 

H.  J.  St.  Clair  Co.,  Limited 

TORONTO,  ONT. 


27  TORONTO  ARCADE 
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□  E.  T.  S.  Educational  Catalogue 

Contains     aver     two     hundred     illustrations     of     Display     Ideas, 
Windows,   Window   Backgrounds,   Show   Cards,   Newspaper  Ads.,   Let- 
ters  from    Graduates,    and    complete   description    of    the    Euucational 
work    the    E.     T.     S.     is    doing    in    Sales-management,     Advertising, 
Salesmanship,    Display    Management,    and    Show    Card    Writing. 

□  E.  T.  S.  Supply  Catalogue 

Contains  over  one  hundred  illustrations  of  Window  Backgrounds, 
Decorative     materials,     Show    Card     Writing     suggestions,     stencils, 
subject   Show  Cards,    Show   Card   Writing  supplies,  air  brushes;  over 
two    hundred    business    books    on     Retail    subjects,     with    complete 
description   and  prices. 

□  10  Display  Manager*  Tell  How  to  Sell  It 

Contains    ten    articles    written    by    ten    leading    Display    men's 
reproductions  from  the  Dry  Goods  Economist,  illustrated  with  cari- 
cature   sketches;    thirty-two    pages    of    interesting    and    instructive 
reading. 

ECONOMIST  TRAINING  SCHOOL 

This   ad.    enclosed    in    a   letter,    or   a    postal    card   bearing    your 
name    and    address,    will    bring    any    one    or    all    of    these    booklets 
to  you. 
247-249  W.  39th  Street             -              New  York  City 
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SHOW  CARDS   FROM  ADS  IN  THE  REVIEW 


/- 


THK  "veiling:"  card  calls  forth  a  little 
ingenuity.  To  be  able  to  use  this  illus- 
tration it  is  necessary  to  paint  out  the 
winding'  with  waterproof  ink  and  put  some 
suitable  wording  in  its  place.  In  this  case 
the  firm's  name  is  used.  Other  suitable 
words  would  be  "Spring  1916,"  "Veiling 
styles, "  " Latest, "  "  Specialists  in  Veilings, ' ' 
etc.  It  is  advisable  to  mount  the  illustration 
before  any  retouching  is  done. 

The  small  lettering  at  the  top  of  the  card 
is  single  stroke  Roman  made  with  the  round- 
writing  pen.  "Veilings"  is  a  semi-script 
made  with  a  No.  6  red  sable  writer.  The 
shading  on  these  words  is  of  pale  grey  but 
other  shades  such  as  light  green,  light  brown 
would  be  very  attractive.  The  heavy  border 
around  the  card  and  illustration  can  be  made 
of  the  same  shade  that  is  used  on  the  letters, 
or  of  another  color  which  harmonizes  with 
it.  The  card  is  plain  white  and  14  x  22  inches  in  size 
written  landscape. 


-0^ 


Iici\ck[ii(\rf(i^ 
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The  "sport  coat"  card  shows  the  use  of  "Bradley" 
lettering  in  the  first  three  words  shaded  with  a  pale  green. 


Taken  from  the  Van  Raalte  ad  on  page    98,    February   issue,   used    by 
H.  C.  Wallace,  Toronto. 

pale  green  with  a  black  pen  line.    The  size  of  this  card  is 
22  x  12  inches.- 

Care  must  be  taken  with  the  cutting  out  and  mounting 
of  these  illustrations.  When  completed  they  should  ap- 
pear as  being  either  drawn  or  printed  on  the  card  itself. 
Don't  allow  the  card  to  become  smudged  during  pasting 
operations. 

Tools  and  material  necessary  to  complete  these  cards: 
Cardboard,  Paste,  Ruler,  Scissors,  Pencil,  No.  2  round- 
writing  pen,  No.  6  red  sable  writer,  card  writers'  black  for 
pen  and  brush,  cardwriters'  white  and  colors  for  mixing 
desired  shades.     Stub  pen  for  ruling  fine  black  lines. 


Sport. 
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will  be  the  craze 
this  summer. 
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From  the  Monarch  Knitting  Co.'s  ad  on  page  61,  February 

issue. 

The  remainder  of  the  lettering  was  made  with  a  No.  2 
roundwriting  pen.  The  first  two  pen  lettered  lines  are 
Roman  formation  and  the  remainder  is  of  a  quickly 
executed  script.     The  heavy  band  around  the  card  is  of 


"Made  in  Canada" 

making    in 

our    Montreal 

factor]    wax 
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the    equal    of 
imported,    at 
"Made      in 
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(i  rices. 

Several  differ 
ent  heads  and 
features     t  o 
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choose  from — 
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standing,   sit- 
ting and  nat- 
ural     human 
poses. 

Largest    Mak- 
ers    of     Fix- 
t  u i  e s    and 
Forms.      Ask 
for   our  cata- 
log, also  spe- 
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cial      supple- 
in  ent      o  n 
hungers      and 
racks. 

Let  us  quote 
on       t  ii  u  r 
K  a  s  t  e  r    Re- 
el u  i  reuionts: 
photos     and 

la  is     o  n     re- 

quest. 

DELFOSSE  &  CO. 

249  Craig  St.  West,           -           MONTREAL 

Factory  1  to  19  Hermine  St.        Branch,  Quebec 
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Proper  Display 

is  half  the  selling  done 

Get  the  public  attention  to  your  goods  by  showing  them 
attractively  and  prominently. 

Favorable  attention  is  the  first  step  to  successful  selling. 
Richardson  "true  to  life"  Wax  Heads  on  well-proportioned 
and  nicelv  finished  shapes  draw  favourable  attention  to  your 
goods — your  goods  are  seen  and  a  desire  is  created. 

This  is  two-thirds  of  the  sale.  Your  work  is  to  close  the  sale, 
but  first  get  favorable  attention  by  using  a  Richardson  Wax 
Model  for  realistic  attention-compelling  displays. 

We  have  a  complete  line  of  life-size,  three-quarter  and  full 
bust  models.     Write  for  full  particulars  of  these. 

We  have  something  special  in  feet  to  attach  to 
any  form.  They  are  necessary  to  complete  a 
neat  display  with  present  length  of  skirt. 

A.  S.  RICHARDSON  &  CO. 

OLD   AND  TESTED 


Showroom — 99  Ontario  St.     Factory — 101  Ontario  St. 


TORONTO 


A  charming  figure  for  the 

display  of  Evening 

( towns 


Or.xr  by  Head  No.  20 

Made  from  Photo 
With  P.  M.  Skirt  and  Iron 

Base  $46.00 

With   14   arms  and  small 

bust  $30.00 

$6.00  for  feet 


Facts  and  Queries 


Our    Carrier    Service    offers   advantages    unequalled  ., 

by  any  other — in  fact  not  afforded  by  any  other. 
Is  there  another  service  that  offers  a  double 
check  in  the  matter  of  change  making?  Is  there  another  that  equally  secures 
the  merchant's  money — that  is  to  deposit  it  and  all  other  matters  of  record 
emanating  from  the  sales  counters,  to  a  common  centre  (the  Office)  without  the 
salesmen    leaving   their    customers,    whether    the    transaction    is    cash,    charge    or 

barter?  Is  there  another  to  give  an  itemized  record  of  all  purchases 
by  customers,  to  show  the  amount  of  money  received  by  every  sales- 
man, and  the  change  given  in  return?  Is  there  another  combining 
these  advantages  without  steps  to  and  from  the  office — and  hence 
the  saving  of  time  and  labor? 

More  information  and  many  illustrations  in  our  catalogue  D,  may 
be  had  for  the  asking. 

GIPE-HAZARD  STORE  SERVICE  CO.,  LTD. 

97   ONTARIO    STREET.    TORONTO.    CANADA 


Level,  grade  and  per- 
pendicular wire  Cash 
Carriers.  Parcel  Car- 
riers, Cable  Carriers 
and  Pneumatic  Tubes. 


MACLEAN'S  POPULARITY 

Here  is  a  significant  message  which  was  written 
across  the  top  of  the  card  containing  the  report 
of  best  selling  books  sent  in  by  Russell,  Lang  & 
Co.,  the  big  firm  of  Winnipeg  booksellers : 

"Magazine  winning  most  new  friends — 
'MACLEAN'S.'  Every  Bookseller  and  News 
Agent  in  Canada  should  boost  it. — 'The  Magazine 
Worth  While.'  " 


BEL-AIR    DISPLAY    STANDS 

For    Rugs,    Wall 

Paper,  Notions, 

Fancy  Goods, 

etc.,  etc. 

Great  economizer  of 
time,  spaceand  labor. 
Pays  for  itself  with 
increased  sales. 

Write  for  illustrated 

catalogue  with  full 

particulars. 

BEL-AIR  TANK   &  TOWER    CO.,  Limited 

1835b  Ontario  St.  E..  MONTREAL 
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SPRING— A  GREY  AND  OLD  ROSE  COMBINATION 


French  Grey  and  Old  Rose — the  latest  combination  that  has  set  New  York  going.  The  real  charm  of  this  windoiv 
lies  in  its  coloring,  though  the  arrangement  is  very  telling.  There  is  a  new  note  in  the  drapes,  for  the  bolt  of  material 
is  used  and  in  such  a  way  that  its  presence  is  obvious.  For  instance,  the  drape  to  the  left  is  formed  by  placing  the 
piece  of  grey  poplin  on  a  white  marble  pedestal  and  unfolding  the  necessary  length  of  the  goods  which  is  draped  up 
in  graceful  folds  to  the  bolt,  and  thence  to  the  floor,  where  it  is  arranged  in  puffs.  Caught  to  the  bolt  also  is  a 
piece  of  embroidered  silk  voile  in  old  rose,  and  at  the  connecting  point  is  a  silk  tassel,  while  a  portion  of  the  drape  is 
carried  to  a  point  on  the  floor  and  ends  in  another  rose  silk  tassel.  All  the  materials  are  in  the  two  colors.  The  floor  is 
covered  with  white  felt,  and  the  panel  at  the  back  is  also  white,  and  the  flat  pilasters  are  covered  with  old  rose  velour. 

A  simple  touch  of  Spring  is  imparted  by  the  wreath  of  green  foliage  draped  across  the  white  centre  panel.  This 
window  was  designed  by  A.  E.  Apted. 

"HO!  FOR  CHICAGO  CONVENTION  IN  AUGUST!" 

Canadian  Association  of  Display  Men  Will  Attend  the  International — President  McNabb 
Nov;  a  Lieutenant — Growing  Roll  of  Honor — W.  G.  Moir  Acting  in  His  Place 


FROM  East  to  West  the  slogan  of  the  Canadian 
Association  of  Display  Men  changes  this  year,  and 
now  it  is  "Ho,  for  Chicago  for  August  next!"  At 
a  meeting  of  the  executive  of  the  association  held  in  Tor- 
onto on  March  1,  it  was  decided  unanimously  that  owing 
to  war  conditions  it  was  best  to  postpone  the  Canadian 
convention  and  continue  the  arrangements  which  worked 
out  so  satisfactorily  last  year  and  have  the  Canadian 
members  take  advantage  of  the  program  prepared  for  the 
International  Association.  Arrangements  were  made  last 
year  by  which  the  Canadian  Association  would  be  able  to 
attend  the  international  meeting  and  the  whole  program 
would  he  placed  at  their  disposal.  A  similar  arrangement 
will  be  in  effect  this  year,  under  the  terms  of  affiliation 
between  t lie  two  bodies.  Canadian  members  will  probably 
meet  in  Toronto  as  last  year  and  go  in  a  body  to  Chicago. 
They  will  attend  the  International  convention  and  also 
hold  a  Canadian  business  session,  elect  officers  and  carry 
on  their  annual  competition  in  window  trimming,  card- 
writing  and  advertising. 

"Jack"  McNabb  Now  a  Lieutenant 

The  members  of  the  executive  had  expected  to  meet 
J.  A.  McNabb,  who  has  been  their  very  active  president 
for  the  past  two  years.  A  short  time  ago  he  enlisted,  took 
a  course  at  Kingston  and  was  granted  a  commission.  Mr. 
McNabb  is  now  serving  with  the  9.'5rd  Battalion  at  Peter- 
boro'  and  expects  shortly  to  go  to  the  front.  Just  before 
the  meeting,  however,  a  wire  was  received  stating  that 
Lieut.  McNahb  was  ill  and  was  unable  to  be  present.  It 
is  expected  that  before  he  leaves,  however,  he  will  be  able 


to  meet  the  members  in  a  farewell  dinner  in  Toronto  or 
some  other  convenient  point.  Regret  was  expressed  at 
the  loss  the  association  would  suffer  from  Lieut.  McNabb 's 
enthusiastic  leadership  being  removed,  but  there  was  a 
feeling  of  satisfaction  that  the  head  of  the  association 
had  answered  the  call  and  joined  those  other  members 
who  had  donned  khaki  and  gone  to  the  front.  Among 
these  are:  E.  G.  Meadows,  formerly  of  St.  Catharines 
and  later  of  Edmonton ;  Chris.  Meadows,  of  Guelph ; 
Laurence  Whitney,  of  Orillia ;  Will  Surinam  of  Fort  Wil- 
liam; Warren  Andrews,  of  St.  Thomas  and  several  more. 
When  the  time  comes  a  fitting  recognition  of  these  will  be 
prepared  in  the  form  of  an  honor  roll. 

A  Good  Worker  in  W.  G.  Moir 
As  it  was  necessary  to  choose  an  acting  president  to 
till  out  Lieut.  McNabb 's  term  of  office  the  position  was 
unanimously  offered  to  W.  G.  Moir,  of  G.  W.  Robinson's 
store,  of  Hamilton.  "Billy"  Moir,  as  he  is  best  known 
among  his  associates,  has  for  some  years  been  a  very 
earnest  working  member  of  the  association  and  his  latest 
service  was  the  enrollment  of  Mr.  Welch  who  is  in  charge 
of  the  window  trimming  of  Finch  Bros.,  in  Hamilton.  Air. 
Moir  was  also  down  to  New  York  last  year  and  his  co- 
operation can  always  be  relied  upon. 

Appeal  to  Wipe  Out  Indebtedness 

It  was  also  decided  to  issue  mi  appeal  to  the  window 
trimmers  of  Canada  for  50c  each  to  wipe  out  an  indebted- 
ness for  prizes  which  would  make  the  financing  for  future 
conventions  of  less  anxiety  to  the  officers.  It  was  felt 
that  the  small  amount  could  be  secured  more  readily  than 
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a  larger  amount  and  it  is  hoped  that  the  sum  of  $75 
will  be  realized  to  wipe  out  the  outstanding-  obligation  and 
enable  the  association  to  start  the  new  year  free  of  debt. 
Among  those  who  took  part  in  the  meeting  were  the 
secretary,  F.  J.  Thompson,  of  St.  Thomas ;  W.  G.  Moir,  of 
Hamilton;  Mr.  Hay,  of  Kincardine;  Mr.  Holgarth,  of 
Guelph;  Mr.  Beaman,  of  St.  Thomas  and  H.  H.  Black,  Dry 
Goods  Review,  chairman  of  the  executive. 
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WINDOWS  OF  THE  MONTH  * 

'TpHE  millinery  windows  have  been  one  of  the  big  fea- 
tures  during  February,  but  many  of  them  are  too 
elaborate  for  any  but  the  largest  stores  to  copy.  Elab- 
orately painted  drop  background's  showing  not  so  mucli 
a  Spring  landscape  as  a  colorful  blending  of  clouds, 
sky,  trees  and  blossoms  were  used  in  front  of  which  were 
trellis  work  in  bronze  gold.  Magnolias  in  vases,  marble 
pedestals  and  Jacobean  furniture  also  helped  to  make  the 
display  elaborate.  The  floor  of  the  window  was  in  square 
tiles  in  imitation  of  marble — dark  grey  and  tinted  to  suit 
the  display  alternating. 

Mourning  Windows 

Great  prominence  is  being  given  to  mourning  windows. 
This  is  a  difficult  display  to  make  for  the  background  for 
obvious  reasons  must  be  either  white  or  purple  or  a  com- 
bination of  both.  When  all  white  is  used  particularly  at 
this  time  of  the  year  when  the  snow  is  still  with  us — an 
all  white  background  is  cold  and  staring,  and  more  so 
when  the  goods  shown  are  dull  dead  black.  On  the  other 
hand  purple  does  not  show  up  the  merchandise  so  well  as 
white. 

One  window  showed  the  two  colors  very  cleverly  com- 
bined. The  floor  and  the  back  of  the  window  was  of  white 
felt — just  a  little  on  the  ivory  or  creamy  order  broken  with 
two  flat  double  pillars  covered  plain  and  smooth  with 
purple  velvet  connected  by  a  trailing  branch  of  dark 
green  ivy.  Suits,  dresses,  waists,  millinery,  mourning  veils, 
umbrellas  and  bags,  were  the  accessories  used. 

A  display  of  this  kind  that  attracted  attention  even 
though  the  window  was  not  of  the  best  modern  type  was 
made  against  the  permanent  background  of  Circassian 
walnut  relieved  with  draped  panels  in  deep  rose  velours. 
The  central  feature  was  a  handsome  walnut  table  and  the 
stand  that  held  the  drape  was  placed  upon  it  and  the 
goods  taken  in  long  folds  to  the  floor.  There  were  high 
drapes  at   the  back   and   lower  drapes  in  front  arranged 


on  T  stands  with  massive  dull  gilded  arms.  The  rlief 
note  was  given  by  the  millinery.  One  model  was  black 
trimmed  with  pansies  in  yellow  and  brown  tones.    Another 
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was  in  black  and  the  new  bright  green  and  another  in  the 
new  cylamen  tones. 

Without  Creasing 

Taffetas  are  a  leading  silk  and  thereis  a  feeling  for  the 
stiffer  weaves.  How  to  show  these  silks  without  pin 
marks  and  undue  creasing  is  a  problem  with  many  trim- 
mers that  the  following  description  may  help  to  solve:  T 
stands  with  the  crosspiece  of  fancy  gilded  metal  are  used 
and  the  wide  silk  is  draped  over  them  in  graceful  folds 
and  the  ends  disposed  in  puffing  and  short  and  long  loops 
on  the  floor  of  the  window.  Three  of  these  high  drapes 
are  set  at  the  back  against  a  background  of  panels  of  old 
rose  plush.  One  drape  is  of  yellow  and  old  rose,  and  the 
others  of  turquoise  and  green,  and  Joffre  blue  and  yellow. 
In  the  centre  of  the  window  is  a  dark  walnut  table  witli 
gate  legs  in  slender  twisted  design.  A  periwinkle  blue 
taffeta  is  draped  in  long  and  short  loops  not  tied  but  the 
short  loops  laid  over  the  long  ones  in  such  a  manner  as 
to  hold  them.  The  silk  is  taken  from  both  sides  of  this 
table  to  the  floor  of  the  window  and  is  disposed  in  elabor- 
ate puffiings  and  loops. 


skilful  arrangement  of  merchandise  to  spell  "Notions.' 
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VETERAN  DRY  GOODS  MAN  ACTIVE  AT  80 

Head  of  W.  R.  Brock  Co.  Does  a  Full  Day's  Work  After  66  Years  Spent  in  Business 

— Experiences  of  the  Olden  Da}^s  Recalled. 


WHEN  (luring  the  latter  days  of  February  and  early 
in  March  a  host  of  customers  and  other  friends  of 
the  veteran  head  of  the  W.  R.  Brock  Co.  sought 
him  out  to  congratulate  him.  He  expressed  some  sur- 
prise at  the  notice  taken  of  this  particular  anniversary 
of  his  birth.     "Why  not  when  I  was  79?  or  78?" 

But  the  entrance  into  the  ranks  of  the  octogenarians 
seems  in  most  business  circles  an  event  worthy  of  special 
recognition.  Few,  however,  of  those  who  received  his  cor- 
dial thanks  for  their  good  wishes  realized  that  Mr.  Brock 
who  on  his  80th 
birthday  and)  every 
day  since  has  kept 
up  his  active  work 
in  his  huge  ware- 
house, and  his  other 
extensive  financial 
interests,  has  been  a 
busy  dry  goods  man 
for  66  years! 

Before  Trains  Were 
Running 

It  was  as  a  lad  of 
14,  after  leaving  the 
Guelph  Grammar 
School  that  Mr. 
Brock  first  started, 
to  learn  business  af- 
fairs in  a  general 
store  in  Caledonia, 
on  the  Grand  River. 
In  1855  he  came  to 
Toronto     and     went 

into  the  store  kept  by  Scott  &  Laidlaw,  at  the  corner  of 
King  and  Church  streets.  Later  he  went  to  Montreal  and 
from  1860  to  1871  he  was  the  sole  commercial  traveler  for 
Ogilvy  &  Co.  with  a  district  extending  from  Quebec  City 
to  Goderich.  Much  of  his  visiting  in  Western  Ontario 
had  to  be  done  far  from  the  steam  road,  the  Northern, 
which  then  connected  Toronto  and  Barrie.  His  trips 
averaged  two  a  year,  of  12  Aveeks  each,  and  with  a  necess- 
arily limited  stock  of  samples,  much  responsibility  was 
thrown  upon  the  traveler  in  replenishing  half-yearly 
stocks.  These  were  the  days  when  the  six  months'  credit 
system  flourished  as  the  green  bay  tree,  and  the  farmers 
received  low  prices  for  their  produce,  except  during  the 
Crimean  War. 

Into  Business  Himself  in  1878 

In  1871  Mr.  Brock  came  back  to  Toronto  and  was  foi 
seven  years  a  partner  in  Ogilvy  &  Co.  In  1878  he  retired 
and  with  23  years'  of  experience  he  started  a  whole-ale 
business  with  his  brother,  J.  H.  Brock,  under  the  firm 
name  of  W.  R.  Brock  and  Bro.  The  following  year  the 
brother  retired  to  accept  the  position  in  Winnipeg  of  agent 
of  Canada  Permanent  Loan  Co.  Mr.  Brock  joined  forces 
with  Wyld  &  Darling,  as  Wyld,  Brock  &  Darling  in  1880. 
Four  years  later  Mr.  Darling  retired  and  a  new  firm  of 
McMaster,  Darling  &  Co.  resulted.  Mr.  Wyld  and  Mr. 
Brock    continued    the    partnership    until    1887    when    Mr. 


Mr.  Brock  at  55. 


Wyld  retired,  since  which  time  the  firm  has  retained  the 
name  so  well  known  to-day,  the  W.  R.  Brock  Co.  Branches 
were  opened  in  Montreal  and  Calgary,  all  carried  on  under 
the  one  firm  name.  Starting  with  2  travelers,  it  has  ex- 
tended its  business,  simultaneous  with  the  building  up  of 
a  far-reaching  reputation  until  to-day  it  has  56  travelers. 

When  Hamilton  Was  Ahead  of  Toronto. 

The  opening  up  of  the  wholesale  house  in  Toronto  was 
regarded  by  many  as  something  of  a  venture  as  there  were 

a  score  of  others 
established  at  the 
time,  but  the  most 
have  since  fallen  by 
the  way-side.  It  was 
Hamilton,  however, 
with  its  grip  on 
Western  Ontario — 
through  rail  connec- 
tions with  Guelph, 
Fergus,  etc.,  that  for 
many  years  had  held 
the  leading  position, 
until  the  opening  up 
of  the  Grand  Trunk 
line  west  allowed 
the  Toronto  houses 
gradually  to  draw 
away  into  the  lead. 

Varied  Financial 
Interests 

Mr.  Brock  at  80.  With  all  this  rap- 

idly expanding  busi- 
ness to  direct,  Mr.  Brock's  energies  have  been  widespread 
and  his  advice  has  been  sought  in  many  financial  quarters. 
Besides  being  President  of  the  W.  R.  Brock  Co.  he  is 
Honorary  President  and  Chairman  of  the  Board  of  the 
Canadian  General  Electric  Co..  President  of  the  "West- 
ern" and  "British  American"  Insurance  Cos..  a  director 
of  the  Dominion  Bank  and  of  the  Toronto  General  Trusts 
Co.  and  President  of  the  Stanstead  Granite  Co. 

Was  M.P.  for  Four  Years 

He  has  always  taken  a  keen  interest  in  politics  and 
was  at  the  head  of  the  Toronto  Conservative  Association 
for  a  quarter  of  a  century.  In  1900  he  was  elected  mem- 
ber of  Parliament  for  Centre  Toronto,  which  he  repre- 
sented for  four  years,  retiring  in  1904  in  favor  of  the  late 
E.  F.  Clarke. 

One  of  the  features  in  connection  with  his  business  in 
which  Mr.  Brock  takes  some  pride  has  been  his  ability  to 
retain  the  services  of  trusty  employees.  Mr.  Hector,  for 
instance,  worked  with  Mr.  Brock  as  a  clerk  in  Montreal 
in  1864,  and  came  up  with  him  to  Toronto.  Mr.  Hewal 
now  manager  of  the  branch  in  London,  England,  is  also 
one  of  the  oldest  members  of  the  staff.  In  tad  then'  ire 
over  twenty-five  who  have  been  with  the  firm  a  quarter 
of  a  century. 

Even  at  80  years  Mr.  Brock  keeps  in  the  closest  touch 
with  the  details  of  his  business. 
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Among  those  who  called  to  congratulate  Mr.  Brock  was 
a  representative  of  Dry  Goods  Review,  which  Mr.  Brock 
described  as  "an  old  friend  of  mine."  Every  since  The 
Review  began  publication  the  Brock  firm  have  made  their 
announcements  to  the  trade  regularly  through  its  pages 
and  do  so,  as  usual,  in  the  present  issue. 

@ 

MAYOR    OF    PETROLEA 

No.   2 — Dry   Goods  Men   as  Mayors. 

Mr.  R.  Stirrett,  founder  and  senior  member  of  The 
R.  Stirrett  Company,  Petrolea,  elected  by  acclamation 
for  a  second  term  to  the  mayoralty  of  the  town 
of  Petrolea,  is  a  native  of  Lambton  County.  As  boy 
and    man    he    has    been    a    clerk    and    merchant    in    his 


MAYOR  GEORGE  STIRRETT 

native  county  since  lie  was  twelve  years  of  age,  except 
during  a  short  interval  during  which  he  attended  Collegi- 
ate Institute  at  Strathroy  and  taught  public  school. 

He  was  first  employed  as  a  clerk  by  D.  McBean,  of 
Aberarder,  next  by  E.  McQueen,  of  Petrolea,  then  by  Thos. 
Jones,  of  Forest. 

He  began  business  for  himself,  in  a  small  way  at  Jura, 
in  the  township  of  Bosanquet,  and  shortly  after  moved  the 
business  to  Forest,  where  he  was  for  some  years  a  member 
of  the  firm  of  Kirkpatrick  and  Stirrett.  When  this  part- 
nership was  dissolved  he  located  in  Petrolea,  where  for  25 
years  he  has  been  engaged -in  general  business,  which  has 
grown  larger  as  the  years  passed  on  and  is  now  a  depart- 
ment store  business  with  a  large  turnover  and  a  staff  of 
40  employees  in  the  various  departments. 

For  the  last  ten  years  Mr.  Stirrett  has  sat  in  the 
Petrolea  town  council  as  Councillor,  Reeve  and  Mayor, 
and  has  been  a  member  of  the  County  Council  of  Lambton 
for  five  years. 

He  is  secretary  of  the  Lambton  Publicity  Association. 
an  advertising  adjunct  of  the  County  Council  of  Lambton, 
which  has  done  much  to  make  known  to  the  public  the 
advantages  of  Lambton  County,  as  an  agricultural  and 
fruit-growing  district. 

He  is  chairman  of  District  No.  12  of  the  Hydro-Radial 
Union  of  Ontario,  which  district  includes  the  counties  of 
Lambton  and  Middlesex  and  the  cities  of  London  and 
Sarnia,  and  has  been  active  in  promoting  Hydro  interests. 


He  is  a  member  of  the  Council  of  the  Petrolea  Board 
of  Trade,  president  of  the  Lambton  County  Alliance  for 
the  suppression  of  the  liquor  traffic,  and  a  lay  member  of 
the  Presbytery  of  Sarnia. 

When  a  young  merchant  he  married  Miss  Meda  Pake, 
of  the  city  of  Belleville.  Their  family  consists  of  five  sons 
and  one  daughter.  The  third  son,  George  Stirrett,  24  years 
of  age,  a  partner  in  his  father's  business,  enlisted  in  the 
early  stages  of  the  war  as  a  sergeant  in  the  7th  Mounted 
Rifles,  and  is  now  serving  at  the  front  with  the  18th  Bat- 
talion. His  photograph  appears  in  the  Honor  List  in  this 
issue. 


THE  LATE  J.  H.  JMcKECHNIE 

J.  H.  McKechnie.  President  of  the  Canadian  Consoli- 
dated Rubber  Co.,  Ltd.,  Montreal,  died  on  February  8,  at 
his  residence. 

Much  revered  by  his  business  confreres  in  all  lines  of 
commercial  endeavor  it  is  not  alone  Canadian  Consolidated 
that  loses  the  benefit  of  his  experience  and  wisdom,  but 
many  other  important  business  circles  in  the  East  will  feel 
it  too.    One  of  his  near  associates  says  of  him : 

"He  was  a  man  among  men.  His  sterling  qualities 
and  noble  character  exerted  an  influence  for  the  better- 
ment not  only  of  business  conditions  but  on  the  community 
in  which  he  lived.  His  was  a  type  that  stood  for  courtesy, 
integrity,  intelligence  and  prudence.  In  him  were  found 
those  fine  human  elements  that  go  to  make  humanity  better 
because  of  his  presence.  Mr.  McKechnie  has  gone,  but  he 
leaves  behind  him  the  silent  influence  of  an  exemplary 
manhood  that  will  inspire  many  to  a  higher  standard  of 
life  and  livinff." 


The  Late  Mr.   McKechnie. — Courtesy   of  the  International 

Press. 
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LESSON  NO.  15— MUSIC  PENS 


THE  music  pen  is  one  of  the  most  important  of  the 
newest  tools  introduced  for  lettering  purposes.  This 
pen  was  invented  and  used  for  the  purpose  of  writing 
music,  and  it  was  some  time  before  its  value  for  forming 
letters  was  found  out. 

The  music  pen's 
great  forte  is  in  let- 
tering with  heavy 
opaque  color  on 
plain  white  card  or 
mat  board.  For  gen- 
eral lettering,  of 
black  on  white  card', 
the  round  writing 
pen  is  best,  but 
when  a  finely  letter- 
ed card  is  required, 
the  music  pen  is  su- 
perior. 

In  no  case  should 
ink  be  used  with  the 
music  pen.  Heavy 
cardwriting  color, 
slightly  thinned 
with  water,  will  be 
found  the  most  sat- 
isfactory. The  sur- 
faces of  mat  cards 
are  not  as  smooth  as 
the  white  coated 
cardboard  and  there- 
fore require  some- 
thing that  will  not 
cut  the  surface  of 
the  card  as  the  round 
writing  pen  does. 

The  music  pen 
fills  the  bill  com- 
pletely. The  color 
can  be  applied  per- 
fectly in  a  clear-cut 


The  Manipulation  of  the  Pen 

Study  carefully  Figure  2.  This  shows  two  illustrations 
of  the  music  pen :  the  first,  as  the  pen  appears  when  closed 
or  ready  to  make  a  fine  stroke;  the  second,  the  pen  as  it 
appears  under  pressure,  making  a  broad  stroke.     You  will 

notice  that  this  pen 


[3  q  r  $  1  u  v  w  x  y r* 


l.z 
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is  triple  -  pointed. 
This  is  the  secret  of 
its  being  able  to 
flow  the  heavy  color. 
A  two-pointed  pen 
will  not  allow  the 
color  to  flow  from  it 
as  freely  as  the 
three  -  pointed  one. 
The  principle  of  the 
manipulation  of  this 
pen  is  to  make  the 
narrow  strokes  of 
the  letters  with  the 
pen  closed,  while  the 
heavy  strokes  are 
regulated  by  the 
amount  of  pressure 
used  to  spread  the 
points. 

Graduating  of  the 
Strokes 


mariner  without  causing  any  rough  edges. 

The  using  of  white  color  on  dark  mat  board  has  been, 
to  most  beginners,  very  troublesome,  but  with  the  use  of 
the  music  pen  and  a  fair  amount  of  practice,  this  can  be 
overcome.  The  idea  is  to  get  the  white,  or  any  color  for 
that  matter,  quite  clear  with  one  stroke  of  the  pen,  be- 
cause it  cannot  be  gone  over  a  second  time.  The  color 
musi  be  at  the  right  thickness  and  this  can  be  found  out 
only  by  experience.  The  color  must  be  kept  thoroughly 
mixed  while  in  use.  Do  not  allow  the  size  to  come  to  the 
top  of  the  color  or  the  cardboard  will  show  through  it. 


The  graduating 
of  the  strokes  needs 
much  practice.  The 
best  way  to  get  used 
to  handling  this  pen 
is  to  use  plain  white 
card  and  any  show 
card  color  you  have, 
providing  it  is  not 
ink,  and  practise  all 
the  different  strokes 
which  are  composed 
in  the  formation  of  the  alphabet.  This  will  give  you  the 
best  knowledge  of  the  working  of  this  pen. 

One  of  the  most  important  points  about  the  pen  "s 
work  is  that  many  sizes  of  letters  can  be  made  with  it, 
graduating  from  very  small  up  to  its  capacity,  about  an 
inch  in  height.  Figure  2  shows  different  sized  letters 
made  with  the  same  pen. 

Mat  Board 
As  stated  before,  the  principal  use  of  these  pens  is  for 
lettering  on  mat  board,  therefore  it  is  necessary  to  know 
something  about  this.     Mat  board  was  not   first  made  for 
104 


EQUIPMENT    AND    DISPLAY 


Dry  (loads  Review 


MnHled 


Moll  led    Pebbled 
Cirey     Cream 


Pebbled    Wood 
Brown    Grain 


Linen 
White 


Pebbled 
Slale 


Some  of  the  finishes  procurable  in  mat    board. 


show  cards  and  is  not  made  now  exclusively  for  tins  pur- 
pose. Its  main  use  is  for  picture  mats,  photo  mounts,  cal- 
endars, etc.  Show  cards  are  really  a  secondary  considera- 
tion with  matbnard  manufacturers.  Nevertheless,  many 
plain  and  fancy  matboards  can  be  worked  up  into  fine, 
attractive  show  cards.  It  is  not  advisable  to  stock  up  with 
fancy  boards.  The  plainer  kind  are  the  best  for  all  classes 
of  fancy  showcards.  The  kinds  most  advisable  are  cream, 
buff,  light,  dark  and  medium  grey  and  brown  tones.  Many 
different  finishes  can  be  secured  in  these  colors,  such  as 
linen,  pebble,  ripple,  clouded,  besides  the  plain.  The  plain 
finish  is  preferable  where  fine,  accurate  lettering  is  neces- 
sary. 

Some  Matboard  Finishes 

Figure  1  gives  an  idea  of  some  of  the  finishes  procur- 
able. Do  not  stock  up  heavily  on  wood  grain  boards,  be- 
cause there  are  not  many  occasions  when  they  can  be 
used  to  good  advantage.  Wood  grains  can  be  obtained  in 
oak,  walnut,  mahogany,  etc. 

Make  Your  Own  Covered  Boards 

Cardwriters  who  do  not  wish  to  go  to  the  expense  of 
ordering  matboard  can  make  a  very  good  substitute  by 
getting  cover  papers  from  wholesale  paper  houses.  These 
can  be  mounted  on  plain  pulp  cardboard,  by  using  a  heavy 
flour  paste.  To  keep  the  card  from  curling,  paste  a  cheap 
paper  of  the  same  weight  on  the  back  of  the  card  and  press 
it  under  a  heavy  weight  until  dry.  A  very  beautiful 
assortment  of  fine  colorings  can  be  obtained  in  this  way. 

The  Chart 

In  general  appearance  this  lettering  is  very  similar  to 
the  round  writing  pen  work  shown  in  lesson  13,  but  in 
execution  it  is  vastly  different. 

"A"  is  a  good  example  of  the  use  of  the  music  pen. 
Stroke  one  is  made  with  the  pen  closed,  while  stroke  two  is 
made  by  using  more  pressure  to  get  the  broad  line.  To 
make  stroke  three,  use  heavy  pressure  in  the  centre  of  the 
stroke.  Both  ends  of  this  stroke  should  be  made  with 
very  little  pressure,  to  get  the  fine  lines.  Stroke  three  of 
the  second  "A"  is  made  with  the  pen  closed. 

"B"  is  a  letter  of  three  strokes.  Pay  special  attention 
to  strokes  two  and  three.  The  heaviest  pressure  must  be 
used  in  the  centre  of  each  stroke.  The  second  "B"  is 
composed  of  four  strokes.  Stroke  four  is  used  to  give  a 
variety  to  the  work,  but  should  only  be  used  at  the  begin- 
ning of  the  "reader"  of  a  showcard  or  in  headlines. 
Never  use  a  fancy  letter  in  the  body  of  the  "reader." 

The  "C"  in  both  cases  is  a  two-stroke  letter.  The 
difference  in  the  manipulation  of  the  music  pen  from  the 
round  writing  pen  is  illustrated  in  the  second  "C."  Note 
that  stroke  two  is  finished  by  shoving  upwards  on  the  pen 
which  would  have  to  be  completed  with  two  strokes  with 
the  square-pointed  nib. 

The  "D"  is  the  same  in  appearance  as  that  made  with 
the  roundwriting  pen. 

The  spur-making  on  the  "E"  and  "F,"  as  on  many 
other    letters,    should    be    watched    carefully.      By    much 


practice  these  can  lie  made  with  one  stroke.  To  make  the 
right  hand  top  spur,  spread  the  pen  the  full  width  ai  the 
commencement  and  as  the  stroke  is  made  release  the  pres- 
sure gradually  until  the  fine  line  is  reached.  The  bottom 
spurs  must  be  made  .just  the  reverse.  Stroke  three  of  the 
second  "E"  is  made  by  starting  and  ending  with  a  fine 
line,  using  pressure  on  the  pen  in  the  centre. 

"G"  is  a  three-stroke  letter.  Care  must  be  taken  with 
the  joining  of  strokes  one  and  three. 

Stroke  three  of  "H"  is  made  after  the  same  manner 
as  stroke  three  of  the  second  "E."  This  style  of  "H" 
should  not  be  used  in  the  midst  of  the  "reader,"  but  only 
for  heading  purposes.  The  second  "II"  is  of  the  plainer 
variety  and  can  be  used  on  any  part  of  the  card.  Take 
care  to  make  the  two  outside  strokes  parallel. 

Care  must  be  taken  t.o  keep  the  "I"  at  right  angles 
with  the  guide  lines. 

It  is  best  for  beginners  to  make  the  "J"  wit!;  three 
distinct  strokes.  With  practice  this  can  be  made  with  one 
entire  stroke.  The  second  "J"  shows  the  use  of  the  spur 
on  the  tail. 

Note  that  stroke  two  of  "K"  joins  stroke  one  above 
the  centre.  The  second  "K"  shows  a  variety  in  strpke 
two. 

A  plain  and  fancy  "L"  is  also  shown.  Stroke  two 
of  the  "L"  is  made  with  one  stroke. 

The  "M"  is  a  letter  that  always  needs  careful  prac- 
tice.    Be  sure  to  make   the  lower  centre  point   at   equal 


Fig.2. 


The 


distances  between  the  ends  of  strokes  one  and  four, 
second  "M"  shows  a  variety  in  stroke  two. 

Joins,  similar  to  that  where  stroke  two  joins  stroke 
three,  have  to  be  completed  with  the  point  of  the  pen. 
Stroke  two  of  the  second  "N"  shows  a  curved  stroke 
instead  of  a  straight  one. 

(Continued  on  page  114.) 
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LATEST  SUIT  MODELS 

Military  Note  With  Pleats,  Pockets  and  Belts  Still  in 

Evidence — Russian  Blouse  and  Cape  Models 

New — Flaring  Box  Models  Selling  For 

Misses  and  Small  Women 

DURING  the  last  few  weeks  in  addition  to  the  suits 
with  the  flaring  hip  coat,  the  suits  which  show  the 
modern  military  note  with  its  pleats,  pockets  and 
belt  idea  has  come  again  into  prominence,  proving  that 
this  model  is  to  have  another  season.  As  a  matter  of  fact, 
it  is  the  accepted  tailor-made. 

Another  new  model  is  in  Russian  or  peasant  blouse 
effect.  The  coat  has  a  deep  yoke  and  both  in  front  and  at 
the  back  is  a  panel  with  a  deep  band  of  embroidery  across 
the  bottom  and  decreasing  in  width  as  it  approaches  the 
waist.  The  waist  is  belted  and  the  collar  of  cord  silk  is 
high  at  the  back  and  has  revers  in  front.  The  skirt  is  full 
and.  perfectly  plain.  This  suit  was  made  of  navy  blue 
gabardine  with  the  embroidery  in  gold  and  black,  and'  a 


similar  model  in  the  new  boiling  green  had  the  embroidery 
done  in  black  and  white. 

Suits  are  showing  with  the  large  cape — one  made  of 
putty-colored  serge  had  the  cape  reaching  over  the  shoul- 
der in  front  and  buttoning  there  and  quite  full  at  the 
back.  The  collar  was  a  deep  sailor  trimmed  with  a  raw 
of  silver  buttons  and  simulated  buttonholes  on  each  side. 
The  coat  gives  the  fitted  effect  at  the  waist  line.  The 
coat  is  closed  by  a  double  row  of  buttons  in  front  to  a 
wedge-shaped  opening  in  front.  From  the  shoulders,  and 
outlining  this  opening,  is  a  band  of  silver  and  blue  em- 
broidery, which  is  continued  in  flat  hip  pieces,  under  which 
the  coat  is  shirred  full  at  the  sides.  The  skirt  is  shirred 
very  full  on  to  the  band. 

Misses  and  slender  women  are  again  to  wear  the  suits 
topped  by  a  full  flaring  box  coat.  One  of  these  models 
was  in  gabardine  with  a  yoke  both  back  and  front,  and 
with  a  wide  bell  sleeve.  The  flaring  faille  collar  was  shir- 
red at  the  base  and  this  collar  as  well  as  the  cuffs  and  a 
band  that  finished  the  edge  of  the  coat  was  of  faille  silk. 

Another  model  of  this  type  was  of  serge  with  the 
sleeve  cut  in  raglan  fashion.  The  sleeves  were  in  bell 
shape  with  a  turned  back  cuff,  piped  with  white  serge.  A 
vertical  pocket  with  a  large  piped  and  button-trimmed 
flap  decorated  each  side  of  the  front.  The  collar  was  a 
combination  of  choker  and  turnover  in  white  faille  and 
serge.  The  skirts  accompanying  both  these  suits  were 
circular  cut  and  about  2  yards  wide. 

Silk  suits  are  more  fanciful.  The  coats  are  hip  length 
and  are  very  full  over  the  hips.  The  back  has  a  panel 
hack  and  belt  effects  folded,  pleated,  embroidered  and 
cut  in  fanciful  shapes  at  the  sides,  and  fastened  with 
pearl  slides  or  buttons  in  front.  Many  suits  show  the 
surplice  closing  and  the  collars  are  in  shawl  effect  or  have 
wide  revers.  The  colors  are  navy,  African  brown,  Copen- 
hagen, grey  and  beige. 


New  Fall  models.    Set  of  black  bear;  round  muff  and  cape 
style  neckpiece.    Shown  by  Sandham  &  Thurston. 


BEAR  FOR  SETS 

A  New  Claimant   for  Popularity — Fox,  Wolf,  and 

Skunk,  the  Leaders — Civet  at  Popular 

Price — Mink  Coming  Back? 

FOX  will  be  a  great  favorite,  as  it  has  been  for  the 
past  number  of  years,  and  wolf  and  skunk  will  also 
have  a  very  strong  run.  A  new  claimant  for  popu- 
larity will  be  bear  and  a  large  number  made  up  in  black 
will  be  shown.  This  gives  splendid  wear  and  as  far  as 
looks  are  concerned  is  considered  as  good  by  a  great  many 
furriers  as  the  black  fox  or  skunk. 

Civet  cat  which  was  very  popular  a  couple  of  years  ago 
and  much  favored  for  trimming  as  well  as  for  sets,  has  lost 
much  of  its  strength  and  a  lesser  demand  for  this  purpose 
has   resulted    in   a    considerable   drop   in   price.      At   this 


106 


READY-TO-WEAR    AND    FURS 


Dry  Goods  Review 


PREPARED!!! 

For  a  tremendous  March  and  April  business  with  the  most 
desirable  materials  in  stock,  and  the  newest,  smartest  fashions  in 

SUITS  and  COATS 


No.  2060 

For  Ladies  and  Misses  in  fine  all  worsted  checks  in  black  and  white, 
green  and  white,  blue  and  white.  One  fine  Men's  Wear  Serge,  Gabar- 
dines and  Poplins,  in  all  colors.     $15.75.  3/10  or  2/10 — 60 

MAX   LACHMANN   &   SON,  Inc. 

302  FIFTH  AVENUE 
COR.  31ST   STREET  V  •;  •.■  NEW  YORK 

REPRESENTED  IN  CANADA  BY  GEO.  BRABANDER,  381  MAPLEWOOD  AVE.,  MONTREAL 
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price,  however,  a  good  many  furriers  think  that  it  will 
meet  popular  demand  and  are  making'  up  a  good  many  sets 
at  moderate  prices. 

Will  Mink  Come  Back? 

It  is  thought  thai  there  will  be  a  return  in  popularity 
of  mink  this  season,  alter  it  has  been  rather  weak  for  the 


'  J 


One  of  the  new  Hudson  Seal  models  for  fall,  1916,  designed 
by  S.  Marcus  of  Vineburg,  Silver  &  Co.,  Montreal. 

past  couple  of  years.  One  of  the  real  reasons  for  this 
drop  in  the  sale  of  mink  was  its  high  price  as  compared 
with  some  of  the  other  furs.  Mink  has  now  had  a  decided 
drop  in  the  past  year  and  at  the  present  prices  it  is  thought 
that  it  will  meet  with  better  success. 


PRICES  HIGHER 

March  Sales  Will  Determine  Quotations  for  Fall — 
Muffs  and  Stoles  are  Smaller. 

THE  majority  of  travelers  for  fur  firms  will  not  go 
out  until  after  the  middle  of  March  this  year,  sev- 
eral weeks  later  than  is  their  usual  custom.  The 
reason  for  this  is  that  the  fur  men  are  still  at  sea  as  to' 
what  price  to  charge  for  their  new  lines  for  the  season  of 
1916-17.  Since  October  the  market  for  pelts  has  been  a 
rising  one  and  most  believe  that  the  March  sales  which 
open  the  15th  of  this  month  in  London  will  show  further 
advances  over  the  figures  recorded  in  January.  Moreover, 
only  a  portion  of  the  buying  of  skins  has  been  made  al- 
ready; the  most  will  have  to  secure  their  supply  at  the 
March  prices.  If  a  skin  went  up  on  an  average  $2,  for 
instance,  as  is  quite  possible,  it  makes  a  very  serious  dif- 
ference in  the  net  returns  to  the  manufacturer,  and  in 
some  cases  means  an  entire  loss  in  all  the  goods  he  has 
in  this  particular  line. 

All  inquiries  lead  to  the  belief  that  there  will  be  good 
buying  early  this  year  for  next  Fall.  There  is  nothing  to 
indicate  that  the  market  will  go  back,  but  rather  the  re- 
verse in  furs,  as  nearly  every  other  line  now  carried  in  a 
dry  goods  store.  In  some  cases  where  there  is  a  special 
demand  prices  are  showing  an  advance  of  100 %  over 
March  of  a  year  ago  and  further  advances  are  looked  for. 
This  is  true,  for  instance,  of  American  opossum,  which  is 
in  great  demand  as  a  substitute  for  skunk  as  it  is  still 
obtainable  at  a  lower  figure.  Oppossum  is  now  over  1(H>< 
higher  than  a  year  ago  and  some  fur  men  look  for  it  to 
come  up  another  100c£.  One  of  the  strongest  demands  is 
for  muskrat  to  be  made  into  Hudson  seal.  Pelts  which 
ordinarily  sold  at  40,  45  and  47c  are  now  at  70  and  75c 
and  going  strong. 

In  some  lines  the  prices  reached  in  the  furs  for  trim- 
mings last  October,  November  and  December  have  not  yet 
been  exceeded.  Prices  ran  very  high  for  trimming  furs 
and  in  some  cases  are  not  likely  to  be  higher  than  they 
were  for  the  rush  trimming  orders  at  that  time. 

However,  compared  with  a  year  ago,  in  red  fox  say, 
there  will  be  a  big  advance.  One  dealer  had  a  set  last 
year  at  $12.50  for  which  he  is  asking  $16  this  year.  His 
two  lines  now  are  $16  and  $18. 

It  has  been  mentioned  that  the  sets  are  likely  to  be 
smaller  this  year  than  last.  There  will  be  none  of  the 
long  flowing  stoles  or  neck-pieces  that  there  were,  but 
rather  they  will  take  the  form  of  tln-ow-overs.  Animal 
effects,  however,  will  remain  as  strong  as  ever. 


COMBINING   FURS   AND    READY-TO-WEAR 


MONTKKAL,  March  .'!—  (Special).— Early  in  June,  a 
specialty  store  was  opened  at  479  St.  Catherine 
street  west,  Montreal,  under  the  name  of  Paquette 
&  Grenier,  Ltd.  Their  lines  consist  of  furs,  gloves,  hosiery 
and  blouses. 

R.  G.  Paquette,  one  of  the  proprietors,  was  head  clerk 
in  the  fur  department  at  Fairweather 's,  Montreal,  and 
had  been  with  that  firm  since  they  opened.  P.  A.  Grenier, 
the  other  partner,  was  a  designer  at  Fairweather 's. 

Together  these  men  form  a  very  successful  combina- 
tion. Mr.  Paquette  is  a  salesman  first  and  foremost;  he  is 
the  man  with  a  quick  tongue  and  charming  manner,  able 
to  handle  the  most  refined  clientele,    lie  lacks  the  thorough 


knowledge  of  furs  possessed  by  his  partner,  but  makes  up 
for  it  by  salesmanship  of  another  character. 

Mr.  Grenier  (with  a  technical  knowledge)  possesses  a 
unique  knowledge  of  the  fur  trade.  He  is  an  adept  at 
cutting  either  men's  or  ladies'  fur  garments.  In  these 
days  of  specialists,  he  is  able  to  assume  with  ease  the  role 
of  cutter,  blocker,  machine  operator,  or  finisher.  More- 
over, he  is  a  salesman  of  no  mean  order,  yet  relies  almost 
entirely  for  a  sale  on  his  knowledge  of  the  practical  end 
of  the  business. 

When  a  person  enters  a  stoic  in  the  mood  tor  spending 
five  hundred  dollars  on  furs,  the  matter  does  not  require 
to  be  handled   ligiitA.      Mr.   Grenier  can   tackle   the  sale 
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YOUR  GREATEST  ASSET 

is  your  satisfied  customer 
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Stye  142 


Customers  are  attracted  to  your  store  in  proportion  to  your  reputation  as 
style  authority.  To  sell  one  of  our  style  models  of  tailored  design  is  to 
sell  satisfaction,  and  pride  of  possession. 

Our  models  are  exactly  what  are  being  now  shown  by  leading  exclusive 
manufacturers  of  Fur  Coats,  to  be  sold  in  such  style  centres  as  New  York, 
Chicago,   St.   Paul,  etc.,  in  1916-17. 

Our  Mr.  Marcus  knows.  For  seven  years  he  helped  design  the  samples  of 
probably  the  best  known  exclusive  wholesale  and  retail  Fur  Shop  on  5th 
Avenue,  New  York.  He  says  our  line,  to-day,  could  compete  for  trade 
in  style  with  the  best  class  of  buyer  in  the  States. 

Compare  our  models  and  those  seen  in  such  magazines  as  Vogue,  Harper's 
Bazaar,   Elite  Styles,   also  with  those  of  any  other   house  in   Canada. 

VINEBERG,  SILVER  &  CO. 

SOMMER  BUILDING  MONTREAL,  QUE. 
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Furs— 1916— of  Beauty 
and  Quality 


Coat  of  Natural  Red  Muskrat  hel  ed  with  Hudson  Seal 
The  High  Collar  and  Cuffs  are  aUo  of  Hudson  Seal 


Canada  is  noted  for 
its  Splendid  Furs. 

Laberge,  Chevalier  &  Co. 
are  noted  for  the  Standard 
by  which  Canadian  Furs 
are  judged. 

For  the  1916-17  season  we 
are  making  preparations  to 
take  care  of  a  rapidly  in- 
creasing demand. 

You  will  find  in  our  range 
a  complete  assortment  in 
all  the  popular  furs. 

New  Designs. 

Beautiful  Creations. 

Handsome  Linings  and 
7  rimmings. 

Best  Values  and  Work- 
manship. 

Our  salesmen  will  be  out 
shortly  and  we  bespeak  an 
inspection  before  placing 
orders. 


LABERGE,  CHEVALIER  AND  CO. 


MONTREAL 


WINNIPEG 
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Now  Showing ! 


Our 

Very  Complete 

Range  of 

1916-1917 


FURS 


Hie  buying  season  in  Furs  is  coming  along 
in  full  swing,  and  the  merchant  never  has 
been  in  greater  need  of  a  thoroughly  reliable 
supply  house  than  at  this  present  period. 

Our  travellers  are  now  out,  and  Tour  line 
embraces  creations  that  are  leaders,  and 
careful  selections  from  fashion's  centre. 

We  bespeak  your  inspection  of  our  1916- 
1917  range,  which  should  be  seen  before 
your  orders  are  placed  elsewhere. 

L.  Gnaedinger,  Son  &  Company 

90-94  St.  Peter  Street,   Montreal 
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effectively  if  the  customer  lias  any  knowledge  of  furs  at 
all.  If  not.  then  he  may  lose  the  sale.  In  one  type  of 
customer  he  inspires  confidence,  in  the  other  as  likely  as 
not  he  inspires  awe.  If  suavity  will  save  the  situation, 
Mr.  Paquette  is  called,  and  he  with  his  knowledge  of 
feminine  foibles,  usually  saves  the  day. 

To  Blouses  and  Gloves 

Their  new  store  has  been  equipped  at  considerable 
cost,  the  fixtures  being  in  mahogany,  and  executed  with 
perfect  taste.  Two  entrances  lead,  on  one  side  to  the 
blouse  counter,  and  on  the  other  to  the  glove  counter. 
The  fitting  rooms  and  fur  displays  are  in  the  rear,  and  on 
a  balcony  overhead  are  the  offices. 

The  store  is  located  in  a  section  of  the  chief  business 
thoroughfare  and  on  a  side  of  that  thoroughfare  renowned 
as  a  centre  for  fashion,  especially  in  furs,  and  little  diffi- 
culty is  experienced  in  attracting  the  right  kind  of  custom 
to  the  store. 

Although  a  start  was  not  made  until  June,  it  was  an 
auspicious  start,  for  they  were  successful  in  securing  furs 
to  the  value  of  $45,500  for  storage.  For  this  purpose  they 
use  the  storage  in  the  Montreal  Herald  Building,  in  which 
the  cool  air  system  is  used.  In  cool  air,  if  there  is  a  moth 
in  a  garment,  to  live  is  impossible,  which  cannot  be  said  of 
storage  systems  often  adopted  where  use  is  made  of  cer- 
tain chemicals  for  purposes  of  preservation. 

Good  Business  in  Remodeling 

The  firm  has  its  own  workshop,  and  it  early  recognized 
that  considerable  business  would  be  done  this  season  in 
remodeling.  There  have  been  many  people  unable  to  buy 
new  furs,  but  willing  to  spend  money  to  have  them  re- 
modelled if  they  knew7  where  to  send  them.  Fearing  that 
an  attempt  will  be  made  to  sell  them  new  furs,  and  fearing 
also  to  trust  their  valuable  possessions  to  an  incompetent 


workman,  the  average  woman  prefers  not  to  do  anything. 
Paquette  &  Grenier  realized  this,  and  went  after  this 
class  of  business  by  issuing  circular  letters,  calculated  to 
inspire  confidence.  There  is  good  profit  in  remodelling, 
and  it  has  helped  to  pay  expenses  during  a  quiet  period. 

Saving  Hundreds  on  Discounts 

Fortunate  in  securing  good  financial  backing,  these  two 
men  were  able  to  go  into  the  fur  market  with  cash  in 
hand  and  take  their  discounts.  The  fact  that  they  have 
saved  nearly  $1,000  in  discounts  since  they  opened  up 
shows  that  they  are  watching  their  business  carefully,  even 
thoug'h  they  have  good  financial  backing. 

All  Blouses  Fitted 

.Apart  from  the  business  done  in  remodeling  and  stor- 
age of  furs,  they  are  dependent  during  the  summer  months 
on  their  specialties.  The  fitting  rooms  are  handy  for  try- 
ing on  blouses,  and  an  effort  is  made  not  to  let  a  blouse 
leave  the  store  without  the  customer  first  having  been 
fitted.  Thus  complaints  of  customers  that  a  garment  does 
not  become  them,  or  is  too  large  or  small,  are  rare.  Their 
prices  range  from  $3.50  to  $15,  but  these  are  compara- 
tively moderate,  the  prices  being  kept  low  in  order  to  draw 
business. 

Their  padded  glove  counter  often  elicits  complimentary 
remarks  from  customers  on  its  comfort.  It  will  be  ob- 
served from  the  photograph  that  the  chairs  are  high,  and 
that  hassocks  are  provided  for  the  feet.  It  is  very  tiring 
for  a  lady  to  sit  on  a  low  chair  with  her  elbow  on  a  high 
counter,  and  nowhere  to  rest  her  feet.  Under  these  condi- 
tions she  is  liable  to  hurry  the  process  of  trying-on  and 
dissatisfaction  follows. 

On  the  blouse  side  too,  the  chairs  are  high.  Thus  cus- 
tomers look  down  into  the  showcases  instead  of  up  at 
them. 


The  House  of  Coristine 

FOR  YEARS  THE  STANDARD  OF 
EXCELLENCE  IN  FURS 

In  times  like  these,  when  the  dye  situation  and  the  scarcity  of  dependable 
merchandise  are  grim  realities,  the  PRESTIGE,  POWER  and  PRE- 
PAREDNESS of  a  house  like  CORISTINE'S,  stand  out  all  important. 
We  have  anticipated  conditions  as  much  as  possible  and  are  prepared  for 
the  Season  of  1916-17,  with  a  range  complete  in  every  detail  and  fully  up  to 
our  usual  High  Standard  of  Style  and  Quality.  Our  salesmen  will  shortly 
be  on  their  respective  routes. 


JAS.  CORISTINE  &  CO.,  LIMITED 


ST.  PAUL  STREET 


MONTREAL 


112 


R  E  A  D  Y  -  T  0  -  W  E  A  R    A  N  D    F  U  R  S  Dry  Goods  Review 


-i.iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiii'iiiiiiiiiiiiiiiiiiiniii  1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1  ii  1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1  in  in  in  1 1  Hi' 


Our  Next  Public 
Auction  Fur  Sale 

will  be  held  in  St.  Louis 

March  20th,  1916, 

and    days    following. 


W/E  shall  have  a  very  attrac- 
"  tive  offering  of  raccoon, 
skunk,  opossum,  muskrat,  wolf 
and  other  staple  furs,  as  well  as 
a  good  offering  of  fancy  furs. 

Our  January  Sale  was  a  big 
success  from  every  standpoint, 
It  proved  the  necessity  and 
assures  the  permanency  of 
Auction  Sales  in  America. 

We  invite  the  Canadian  buyers 
to  attend  our  March  Sale  as  we 
believe  the  offerings  will  prove 
very    attractive. 

FUNSTEN  BROS.  &  CO. 

Public  Auction  Fur  Sales 
ST.  LOUIS,  U.S.A. 
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SOME  SAMPLES  OF  SEASONABLE  ADS 


fMm 


jHE 


of 
SPRING 

MILLINERY 


mbrace  a  charming  array  of  hats  in  small  effect* 

MANY   STUNNING   CONCEITS  aie   developed 
which  promise  to  be  the  first  favorites  this  season 
bined  extensively  with  satin  or  lucre 


n. 


SEVERAL 
reproduc- 
tions are 
given  here  of 
ads.  that  have 
appeared  dur- 
ing the  past 
month.  Two 
of  these  deal 
directly  with 
Spring-  Open- 
ings and  in  the 
main  are  excel- 
lent models. 
The  first  one 
shown  was  not 
complete  in  it- 
self but  was 
taken  out  of 
the  body  of  a 
full  page  ad. 
of  the  Calgary 
firm.  As  will 
be  judged,  it 
stood  out 
prominently  with  its  decorative  but  neat  border,  one  of 
the  most  attractive,  we  have  seen.  This  could  well  have 
been  used  by  itself — with  some  space  on  either  side — to 
set  it  forth. 

The  wording  is  admirable  for  an  opening  announce- 
ment, omitting  all  price  questions,  or  descriptions  of  indi- 
vidual hats,  this  being  left  for  the  customers  to  see  for 


*  ish  are  particularly  favored.  Lisere,  Pedal.  Sipper    Tagel  and  Leg- 
horns are  among  the  leading  wtim 

8  CHIEF  NOTE  and  change  in  the  New  Hats    is   found    in    the 

brighmevs  of  the  coloring* — from  the  sombre,  dull  tones  of  previous 

rub  relief  to  the  beautiful,  gay.  and  bright  shadings, 

that  go  fax  in  producing  the  striking  effect  that  mark  the  new  models 

t  have  the  GauJt  Pink,  a  new,  bright  cerise  tone  thai  is  very  pro 

The  lovely  tones  found  in  the  Orchids,  MaJlarrt   Blue.  Brass. 

I,  CoraJ,  Rose.  Lavender,  Old  Hue.  together  with  Navy. 

Black  and  Block  and  White  tones,  all  emphasize  the  tendency      ^jg 

for  bright  and  odd  shadings. 

— Millinery  SaJon — 2nd  Floor 


themselves.  The  purpose  of  this  ad.  is  to  tell  them  the 
new  points  in  Spring  millinery  along  general  lines,  what 
may  be  called  the  chief  "tendencies"  of  the  season's 
models.  This  practice  is1  adopted  now  by  a  great  many 
merchants,  and  is  a  mean  between  a  very  ornate  announce- 
that  gives  no  information  at  all,  and  an  attempt  at 
sales  ad.     Typographically   a   good    point   is   the   wide 


margin  between  the  type  and  the  border — carried  out  on 
top  and  bottom  as  well. 

The  "Spring  Announcement"  of  Ogilvie,  Lochead  & 
Co.,  of  Brantford,  is  a  neat  and  attractive  showing,  which 
includes  not  only  millinery,  but  ready-to-wear  as  well.     It 


»umiinimniniiTiim 


"ff 


1916        "Th°Hnm  Thty  Tclk  About"         1916 


Spring  flnoounccment 


-©gilvit,  lortjHB  6)  Company      ■  ■  — 

cordially   invite   your    unpcaioo   of   our  NEW 
SPRING  STOCKS    tverv  department  has  been  re- 
plenished jud  is  now  tsonderfnlly  complete  with  the 
usual  (.!  j«.i  and  quality  ol  merchandise  characteristic 
|I[|i|||T|  of  this  store.    Our  large,  spacious  and  wonde»  forty 

bright  secuiid  floor,  which  is  de\oted  exclusively  tn 

the  display  ol  Ladiea'  Coats.  Suit*,  Waist*,  Underakirta 
Corset*,  Whitewear  and  Millinery,  is  worthy  of  a  special 
vimi  exbl  pains  ha*  .iiv  been  taken  to  secure  for  your  approval 
the  very  newest  and  correct  styles  and  designs. 

The  Dress  Goods  and  Silk  Depts.  are  bloonnux  with  a  grand 
Assortment  o(  all  ilie  new  and  much  wanted  labnes.  and  are  be- 
intf  entensiveJy  displayed.  coding  you  to  an  early  inspection 

Ladies'  Suiis  and  Coab, 


Waists    and   Underskirts 


S  MALCOLM.    We 

design*,  along  with 


'he  Urft  i-irife  of  different  material*,  in  Ladi« 

COATS,  SUITS,  WAISTS  AND  UNDERSKIRTS 

Ur  are  determined  that  this  department  shall  rank  u  the  beat  in  it 
uf  BrcuilfonJ  for  valuta  and  rtyles.  and  wi  uvn  you  that  extra  effw 
being  out  forth  in  order  to  have  duplayert  for  'your  approval  jannenti  tk 
'Unit  lecond  to  none.     Sevtral  leading  runnfa^'iirrn  b«ve  conaented  t 

•ired  by  111 

Corsets  and  IVhitewear 

MTSS  WEST.  Van  la  in  chant*  of  BUT  Corset  and  Whittxw  D 
menl*.  «■-  are  proud  to  he  aM*  to  lay.  ,■  a  youne  lady  in  whan  our  patio. 

the  higheat  award*  for  uperl  corset  fittinR  al  the  Canadian  Coraetiem 
sedation,  which  we  feel  lure  will  be  a  delight  to  the  Laches  of  Branlfor 
i  icinitv.  a*  the  corset  ia  the  moat  important  factor  to  a  weil-gowntd  an 

NO  CHARGE  IS  MADE  FOR  FTTTTNCS 
Vte  are  sole  agent*  for  the  famou*  -GOSSARD*  Coraet,  which  ia  th 
genuine  front-laced  health-giving  conet    All  other  leading  makes  ate  e 

Our  Whiteweac  Department  is  now  complete  with  a  beautiful  aaaor 
of  uic*-?  while  garment*.  The  French  hxnd-vinMs-.de red  Mrtaon  wtD  ■ 
to  all.  and  is  certainly  worthy  of  an  early  impaction. 

Millinery 

MISS  SCHULER.  who  need*  no  introduction  to 
again  in  charge  o(  the  Millinery  Department,  hiving  jua 
tended  tnp  to  the  faihion  centre*.  Cilhe.rd  around  hi 
ladia*  who  an  artiit*  in  U»  crotion  of  artistic  niilline 

Here  again  you  *tll  be  aaaured  of  thiii  iWirrsJ  ncluaivi 


t  man*   pausing   ia 
ire  a  bevy  of  young 


Ogilvie,  Lochead  &  Co. 


matvatmnntimittmtinuioautujuamcntamtmmmtmwmt 


will  be  noted  that  attention  is  paid  to  the  personnel  of  the 
departments,  the  names  of  those  in  charge  being  given. 
This  carries  influence  in  places  where  the  heads  become 
well-known;  it  has  an  objection  from  the  proprietor's 
standpoint,  if  those  in  charge  should  decide  at  any  time 
"to  make  a  change."  We  would  have  preferred  some  de- 
scriptive matter  of  the  style  tendencies  such  as  appeared 
in  the  Calgary  ad.  One  point  typographically  we  do  not 
like,  the  use  of  black  face  type  in  the  introductory  para- 
graph :  it  makes  this  stand  out  rather  too  prominently  as 
compared  with  the  rest.  The  larger  type  used,  provided 
it  is  Roman,  is  not  a  disadvantage. 

Just  a  word  about  the  ad.  of  .Tames  Ramsey.  Edmon- 
ton :  it  is  playing  up  a  Red  Cross  Sale  and  a  red  cross  has 
been  outlined  by  a  border,  a  very  striking  feature. 


CARDWRITING  MADE  EASY 

(Continued    from   page  103) 

The  "0"  is  completed  with  two  strokes.  Note  that 
the  widest  part  of  these  two  strokes  is  midway  between 
the  guide  lines. 

The  first  "P"  is  a  plain  one  and  the  second  one  is  of 
a  fancy  nature  for  heading  purposes. 

The  "Q''  is  the  same  formation  as  the  "0.*'  with 
stroke  three  added.  This  stroke  should  present  a  grace- 
ful appearance. 

Two  styles  of  "R"  are  shown.  The  first  of  plain 
variety.  The  second  shows  a  change  in  stroke  two.  This 
makes  a  nice  variety  for  illuminated  caps  or  headline  use. 
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Two  styles  of  "S"  are  shown;  first,  the  plainer,  spur- 
red letter,  and  the  second  the  long,  sweeping  tail  variety. 

Only  in  the  spur-making  do  the  "TV  vary.  The 
second  letter  is  quite  popular  for  headline  work. 

The  main  part  of  the  "U"  is  made  with  two  strokes 
of  the  pen.  Much  practice  is  needed  to  perfect  stroke 
one. 

The  manipulation  of  the  pen  for  the  formation  of 
"V"  and  "W"  is  very  similar.  Give  particular  attention 
to  the  formation  of  the  last  "W";  note  how  the  strokes 
cross. 

The  formation  of  the  "X"  is  similar  to  many  others 
shown  in  previous  lessons. 

The  "Y"  is  also  the  same  formation  as  shown  before. 
Be  sure  to  join  strokes  one  and  two  a  little  above  the  two 
guide  lines. 

The  "Z"  is  of  the  plain  Roman  formation,  but  the 
second  '-'Z"  is  of  the  fancy  variety. 

You  should  practise  many  times  the  formation  of  the 
"&'s."  They  are  being  used  constantly  by  cardwriters. 
Many"  other  styles  can  be  made,  but  these  are  sufficient  to 
start. 

The  lower  case  formation  is  very  similar  to  the  round- 
writing  pen  formation  and  does  not  need  any  detailed 
explanation. 

The  arrows  show  the  directions  in  which  to  draw  the 
pen  and  the  cross  bars  show  where  the  continuous  strokes 


join,  so  with  following  the  same  principle  as  explained 
for  the  upper  case  lettering  you  should  be  able  to  master 
the  lower  case  without  much  difficulty. 


Youell  &  Wrong,  Aylmer— Henry  Arkell  Wrong,  43rd 
Battery,  11th  Howitzer  Brigade,  and  Earl  Prowse,  46th 
Battery,  9th  Artillery  Brigade,  have  gone  overseas,  mak- 
ing five  representatives  of  this  firm  who  have  answered 
the  call  of  King  and  Country. 

Pattinson  Woolen  Mills,  Preston,  Ont. — Albert  Leach, 
who  was  employed  at  the  mill  for  several  years,  and  who 
enlisted  with  the  111th  Battalion,  was  tendered  a  farewell 
at  the  mill  by  his  fellow  employees  and  presented  with  a 
wrist  watch,  which  was  accompanied  by  an  address.  The 
address  was  read  by  Louis  Makeschey  and  the  presenta- 
tion made  by  Miss  Winnie  Grobe. 


WHAT  THE  LARGER  STORES  ARE  SHOWING 


MANY  stores  are  featuring  mourning  this  Spring, 
and  some  of  the  larger  ones  are  opening  mourn- 
ing departments.  In  other  stores  in  each  section 
of  the  ready-to-wear,  that  is  in  women's  and  in  misses' 
dresses  and  suits,  a  special  display  is  being  made  of 
mourning.  When  mourning  is  wanted  the  demand  is  al- 
ways hurried,  and  another  feature  is  that  in  both  suits 
and  dresses  the  usual  range  of  sizes  is  supplemented  by 
extra  large  and  half  sizes.  In  one  store  these  supple- 
mental sizes  run  42,  42y2,  44,  44^2  up  to  50  inches  bust 
measure.  Thus  a  perfect  fit  with  little  or  no  delay  for 
alterations  is  assured  for  not  only  can  the  slight  and 
medium,  but  the  tall  stout  and  the  short  stout  figures  can 
be  fitted  easily  and  quickly  from  stock. 

Mourning  garments  must  show  style  but  it  has  to  be 
tempered  with  dignified  reserve  and  simplicity.  Little 
trimming  is  used  and  the  fabrics  chosen  must  be  fine  in 
weave  and  dull  in  finish.  With  the  exception  of  Georgette 
and  crepe  de  chine,  practically  the  same  materials  are 
chosen  both  for  dresses  and  suits;  that  is,  serges,  poplins, 
gabardines,  taffetas  and  failles,  and  separate  coats  for 
mourning  wear  come  in  gabardine,  serge,  taffeta  and  faille. 

TRELLIS  WORK  IN  DEPARTMENT 

Spring  millinery  has  been  on  show  in  the  larger  centres 
from  the  first  of  the  year  and  this  fact  has  to  some  extent 
taken  the  keen  edge  off  the  millinery  openings.  This  has 
tended  to  make  the  decorations  more  elaborate  and  strik- 
ing. In  one  store  all  the  show  cases  were  painted  over  in 
order  to  fit  in  with  the  purplish  grey  color  scheme  that 
was  adopted.  The  department  was  transformed  into  a 
trellised  rose  garden  with  arches  between  the  cases  and 
the  lines  of  trellis  work  supported  on  pillars.  Pillars, 
arches  and  trellises  were  painted  in  two  shades  of  purplish 
grey,  and  they  were  twined  with  pink  roses  with  brownish 
leaves  and  red  stems.  Jardinieres  and  flower  boxes  were 
used  in  profusion,  and  the  tops  of  the  mirrors  around  the 
pillars  were  banked  with  spring  flowers,  narcissus,  daffo- 
dils, tulips,  primroses,  cyclamen,  etc. 


A  raised  platform  down  the  centre  of  the  department 
was  arranged  with  hats  on  stands  to  match  the  general 
color  scheme  and  between  the  stands  hats  in  fancy  hat- 
boxes  were  shown.  These  boxes  were  made  by  covering 
the  regulation  hat  boxes  with  wall-paper  in  chintz  and 
cretonne  patterns. 

Another  feature  confined  to  the  opening  days  were 
young  girls  with  their  hair  elaborately  curled  and  dressed, 
wearing  frilly  black  taffeta  dresses,  and  lace  trimmea 
organdie  aprons  and  fichus. 

FEATURING  SUIT  HATS 

Another  millinery  department  is  making  a  big  feature 
of  suit  hats.  These  hats  are  a  little  more  elaborate  than 
the  tailored  models,  and  are  just  the  thing  for  wear  with 
the  new  suits.  There  is  a  big  variety  in  shapes,  and  the 
new  bright  colors  come  combined  with  the  dark  shades. 
The  new  deep  rose  shades  and  chartreuse  green,  are  very 
prominent  colors.  Grey  in  beige  tones,  as  well  as  in  dark 
metallic  shades  are  in  great  favor.  Suit  hats  come  in  the 
small  high  shapes  and  in  small  and  medium  sized  sailors. 
Ribbons  both  narrow  and  wide,  straw  flowers  and  fruits, 
close  bunches  of  fruit  and  flowers,  and  wings  are  the  most 
used  trimmings,  and  nearly  every  hat  is  of  varnished 
straw. 

ROOSTER  AND  HEN  EMBROIDERY 

Just  to  show  how  varied  and  daring  are  the  millinery 
novelties  this  Spring,  one  of  the  new  models  seen  in  a 
retail  store  selling  exclusive  millinery.  The  hat  was  a  large 
Louis  XV  capeline  of  leghorn  in  natural  shade.  The  crown 
was  of  black  faille  and  arranged  in  upright  position  like  a 
forest  in  miniature  wire  spikes  of  tiny  blue  bell  flowers 
leaving  a  space  on  the  side  brim  in  front  a  little  to  the 
side.  On  this  space  was  embroidered  a  very  realistic  leg- 
horn rooster  and  hen  and  between  them  was  placed  a 
basket  made  of  green  baby  ribbon  filled  with  tiny  white 
eggs.  Another  model  very  similar  had  a  bee-hive  with  a 
flight  of  bees  embroidered  on  it  in  the  same  manner. 
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KEEP  DRY  GOODS  REVIEW  CIRCULATING 


MR.  MERCHANT,  do  you  want  to  get  out  of  Dry  Goods  Review  the  greatest  pos- 
sible advantage  for  your  buyers  and  clerks  as  well  as  for  yourself?  We  are 
as  anxious  as  you  that  you  should,  and  yet  we  feel  that  often  through  the  lack 
of  a  systematic  handling  of  the  copy  or  copies  that  reach  your  store  there  are  unneces- 
sary delays,  and  in  some  cases  the  heads  of  departments  are  not  given  the  opportunity 
to  study  the  articles  and — equally  important — the  advertisements.  Frequently  there 
is  no  definite  arrangement  carried  out  for  passing  on  the  issues  to  each  department  in 
regular  order.  There  are  a  large  number  of  buyers  who  subscribe  personally  and  thus 
secure  their  copies  promptly.  Where  this  is  not  done,  however,  the  merchant  is  failing 
to  provide  a  valuable  service  and  training  (.'or  members  of  his  staff  who  may  chance  to 
be  passed  by. 

The  plan  is  a  simple  one:  just  tear  off  the  slip  given  below,  attach  it  to  this  issue  on 
the  cover  page,  and  write  down  the  names  of  the  staff  members  whom  you  wish  it  to 
reach.    It  is  a  matter  of  only  five  minutes  and  in  each  issue  hereafter  another  slip  will 

appear  for  use  with  that  particular 

CUT  THIS  OUT  AND  PASTE  ON 
THE  COVER 


This  issue  of  DRY  GOODS  REVIEW 
Belongs  to 


Firm 


Those  whose  names  appear  below  are  requested  to 
read  as  soon  as  possible  those  pages  in  this  issue 
that  apply  directly  to  their  own  departments,  check 
off  their  names,  and  pass  on  to  the  one  directly 
below  in  the  list.  If  you  desire  to  secure  the  copy 
again  later  for  a  further  reading,  place  a  check  in 
the  last  column  opposite  your  name. 


Dept. 


Name. 


Have|  Wish 


I 


Read 


Dress   Goods 


Office 


Ready   to   Wear 


Kress   Accessories 


Fancy  Goods,  Notions 


House   Furnishings 

Millinery    

Knit   Goods    , 

Furs    

Footwear    

Window  Trimmer  . . 

Card   Writer    

AdrertlBlng    


Back 
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number.  See  to  it  that  your  man- 
agers and  clerks  keep  up  to  schedule 
also  in  passing  on  their  copies  prompt- 
ly. Provision  is  made  for  copies  being 
sent  back  later  to  those  who  wish  a 
second  study  of  the  contents. 

Some  merchants,  while  they  exam- 
ine carefully  pages  of  The  Review 
themselves,  fail  to  realize  the  value 
that  lies  therein  for  those  behind  the 
counter — clerks  as  well  as  managers. 
They  are  kept  in  touch  by  type  and 
illustration  with  the  new  lines  that  are 
being  brought  out  in  their  own  depart- 
ments; with  the  conditions  of  supply 
and  market  changes;  with  selling 
methods  called  from  a  wide  field  by 
visits  of  staff  writers.  Not  only  is  the 
information  valuable  in  buying,  but  it 
should  be  of  equal  help  to  the  clerk 
that  sells;  it  supplies  him  with  a  more 
intelligent  viewpoint  than  he  could 
otherwise  obtain. 

But  apart  from  the  department 
articles,  there  are  a  large  variety  in 
each  issue,  covering  many  incidents  of 
store  life;  on  store  systems,  on  adver- 
tising, on  the  handling  of  customers, 
on  such  problems  as  mail  order  com- 
petition, credits,  approbation,  etc., 
stock-taking,  window  trimming,  and 
scores  of  others. 

Reading  them  will  not  only  benefit  your 
staff,  but  will  add  an  interest  and  a  zest  to  their 
work;  they  will  understand  better  and  as  a 
resu  t  do  better. 

Ii  one  or  two  copies  are  not  enough  to  so 
around,  try  taking  a  second  or  a  third. 
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FOUNTAIN    AIR    BRUSH 

Model  A    Price  $20.00 

The  Standard  Air   Brush  of  the  World 

Show-Card    'Writers    and    Window-Trimmers 
cannot  afford  to  be  without  one. 

Send  for  Catalogue  C  79. 

Thayer  &  Chandler,  Chicago 


LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines.  Window 
Decorations,  Japanese  and  Chinese  Decora- 
tions, Papier  Mache  Novelties,  Electric  Lighted 
Flower  Rushes.  Write  for  our  104  page  Cata- 
logue.   It's  free  for  the  asking. 

The  Botanic&l  Decorating  Company 

(Incorporated.) 
504  South  Fifth  Avenue.  Chicago.  III. 


|0CK^ATERS0N 

1  LIMITED 

The  Wholesale  Millinery  and  Fancy  Dry  Goods 
House  of  the  Maritime  Provinces. 

MAIL  ORDERS  OUR  ESPECIAL  HOBBY 


ASSIGNEES  AGENTS,  LIMITED 

154  Simcoe   St.,   Toronto 


Assignments. 


Collections. 


Book-debts  are  money  in  the  other 
man's  pocket.  We  are  good  collectors 
of  past  due  accounts — consult  us. 
Charges     moderate.      Phone    Adel.    919. 


ATTENTION! 

Canadian  Window  Display  Managers 

SCHACK  flowers  are  undeniably  the  most  econom- 
ical on  the  market— cost  is  actually  one-half  of  the 
price  of  imported  flowers.  Write  for  our  seasonable 
FLOWER  BOOKS,  free  for  the  asking.  They 
contain  hundreds  of  ideas  for  window  and  interior 
displays. 

SCHACK    ARTIFICIAL    FLOWER   CO. 

1739  Milwaukee  Ave.      Phone  Humboldt  3  0 
CHICAGO,  ILL. 


Isaac  Lehmann,  Inc. 

EXPORTERS 

MANUFACTURERS  AGENTS 

116  Broad  St.,  New  York 

We  will  be  pleased  to  act  for  you 
as  purchasing'  agents  in  United 
States  for  Hosiery  and  Underwear, 
Men 's  and  Ladies '  furnishing 
goods.  Will  submit  samples.  Our 
commission  is  paid  us  by  manufac- 
turer. All  invoices  sent  you  by 
manufacturer. 


Fitchburg  Horn  Goods  Co. 

Manufacturers   of 

HIGH-GRADE  HAIR  ORNAMENTS 

HORN  AND  CELLULOID  HAIR  PINS 

CELLULOID  BACK  COMBS 

.  SIDE  COMBS  AND  BARRETTES 

FITCHBURG.  MASS. 

Factory  and  Main  Office:   Fitchburg,  Mass. 


FOR  SALE— STOCK  OF  GENERAL  MER- 
ehandise  and  building,  in  a  good  farming 
community.  Good  reason  for  selling.  For  par- 
ticulars write  Madden  Bros.,  Rirch  Run,  U.S.A. 

SITUATION  WANTED  —  AS  BUYER  AND 
manager  for  Dry  Goods,  Ready-to-Wear  and 
White  Wear,  by  an  aggressive  man,  fully 
capable  of  managing  staff.  Twenty-one  years' 
experience  in  all  departments  pertaining  to 
ladies'  wear  and  general  dry  goods.  Age  So. 
References.  West  preferred.  Geo.  E.  Flowers, 
lied   Deer,   Alta. 


Hints  to   Buyers 


COUPON  TO  SOCIETY 

r  W  \  UK  coupon   shown  above  was  devised  for  a  rather 


unusual  purpose,  a  Patriotic  Sale  in  connection  with 
the  Orangeville,  Ont.,  store  of  F.  T.  Hill  &  Co.  Mr. 
Walker,  the  manager,  thought  he  could  improve  on  the 
familiar  method  of  presenting  5  per  cent,  of  the  days'  or 


Patriotic  Sale  Coupon 

<3ash  Value,  **rrr^J\/J..c. 

Payable  at  our  Office  to  any  Patriotic  or 
Cross  Society  on  Feb.  1st,  1916. 

F.  T.  HILL  &  CO.,  Limited. 

Per &LZ.. 


\ve<  k's  receipts  to  the  Red  Cross  or  other  Patriotic  Funds. 
So  in  January  he  started  a  month's  Patriotic  Sale,  and 
announced  that  coupons  would  be  given  with  purchases, 
and  that  these  would  be  good  for  2x/2  per  cent,  of  the 
value  of  the  goods  but  only  on  presentation  by  some  recog- 
nized patriotic  society.  That  is,  the  coupon  was  not  worth 
the  percentage  to  the  holder,  and  only  obtained  a  value 
when  it  was  handed  over  to  some  society  of  the  kind  men- 
tioned. The  sale  drew  much  favorable  comment  and 
good  support. 


VINEBERG,  SILVER  &  CO.'S  LINES 

It  has  been  remarked  that  the  line  of  style  coats,  being 
shown  by  Vineberg,  Silver  &  Co.,  Montreal,  for  the  coming 
season  is  of  a  very  high  order.  Mr.  Marcus,  the  designer, 
who  has  been,  until  recently,  with  A.  Jackel  &  Co.,  Fifth 
Avenue,  New  York,  considers  that  his  lines  compare 
favorably  with  what  he  has  ever  turned  out  in  the  States 
and  with  what  the  higher  class  of  Coat  Houses  in  New 
York  show  to  their  best  trade. 

Mr.  Marcus  and  Mr.  Silver  have  just  returned  from  an 
inspection  trip  to  the  New  York  market,  which  they  visit 
very  frequently  and  they  find  the  styles  for  this  year  more 
beautiful  than  ever. 


ENGLISH  LAMP  SHADES 

Mr.  Wolff  of  Henry  Wolff  &  Co.,  London.  England, 
electric,  candle  and  lamp  shade  manufacturers,  etc.,  is  not 
able  to  visit  Canada  this  year,  but  is  sending  a  representa- 
tive (Mr.  Browning)  with  full  range  and  has  made  ar- 
rangements for  handling  Canadian  orders  promptly. 

® 

CHANGE  OF  STAFF  IN  PALMENBERGS 

J.  R.  Palmenberg's  Sons,  New  York,  manufacturers  of 
model  forms  for  the  garment  trade  in  general,  announce 
that  L.  V.  Donovan,  an  esteemed  representative,  has  ac- 
cepted a  position  with  A.  M.  Engel  &  Co.  Mr.  Donovan's 
place  will  be  filled  by  Harry  H.  Wichman,  who  has  been 
on  the  Palmenberff  staff  for  a  number  of  vears. 
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28  "Service     ^Branches  Throughout 
Canada. 

Canadian   Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


YOU  SHOULD  HAVE  IT 


No  dealer  should   place  his  order  for  Rain- 
coats without  first  seeing 

Our  1916  Catalogue 


OF 


DOMINION 
RAINCOATS 


It  shows  a  complete  range  of  up-to-date,  serviceable  styles,  in 
a  splendid  assortment  of  dependable  qualities. 

WRITE  FOR  A  COPY 


Our  line-up  is  complete,  our  quality  is  unexcelled,  and  our 
prices  are  right.    Let  us  show  you  what  we  can  do. 

IT  IS  OUR  DESIRE  TO  SERVE  YOU. 


Canadian   Consolidated 

Rubber  Co.,  Limited 

DOMINION  )         Montreal  p.q.         (  DOMlNlO^ 


JOBBER  SYSTEM 


28  "Service     Branches  Throughout 
Canada. 


l^m  SYSTE^ 


gCMTED    CO***- 
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Estallislied  1902 

Make     1  nis    Your   Banner   Season 
By  Ordering  an  Assortment  or  These  Garments 


Suits  from 

$10.50 

to 

$35.50 

An  inspection 
is  invited — 
or  samples 
will  be  sub- 
mitted. Our 
salesman  will 
gladly  call  on 
you. 

346 

Taffeta  Silk 
Suit  of  good 
quality, pearl 
buckle  on 
front,  lined 
best  silk,  all 
colors. 

$20.00 


Coats   from 

$5.25 

to 

$24.00 

Write  for  our 
New  Spring 
Catalogue. 


354 

All  wool  pop- 
lin Suit,  collar 
trimmed  witb 
Cnamoisette, 
lined  best  two 
toned  silk,  all 
colors. 

$19.50 


NEW  SPECIAL  EFFECTS  FEATURED  FOR  SELLING  BEFORE  EASTER 

M.  PULLAN  &  SONS,  LIMITED 

Pullan    Building,    Cor.  Bay  and   Wellington  Streets,  V  TORONTO 


Special    Article:    The   Exchange   Policies  of  Canadian   Stores 

Dry  Goods  Review 


April 

19    16 


Featuring   Fancy    Goods, 
Toys,  House  Furnishings 


THE  MACLEAN  PUBLISHING   COMPANY  LIMITED 

PUBLICATION    OFFICE    -      -     143-153    UNIVERSITY    AVENUE.    TORONTO 
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VELVETEENS 

Owe  their  richness,  lustre  and  beauty, — and 
their  utility  too, — to  the  skill  of  the  Dyer  and 
Finisher,  and  the  wise  buyer  will  make  sure  that 
his  costume  velveteens  are  in  the  best  dye  and 
finish  obtainable. 

For  a  century  and  a  half  Messrs.  J.  &  J.  M. 
Worrall,  Ltd. — "The  Premier  Velveteen  Dyers 
ot  the  World" — have  led  the  way  in  the  treatment 
of  these  beautiful  pile  fabrics,  and  their  discovery 
of  processes  yielding  fast-to-rubbing  dyes  gave 
to  Velveteens  a  quite  new  value  —  and  utility. 

These  fast-dyed  Velveteens  were  awarded  the 
Grand  Prix  at  the  Franco-British  Fxhibition  in 
1908  and  at  Turin  in  191 1,  and  the  careful  buyer 
will  ask  for  and  insist  upon  a  guarantee  that  his 
Costume  Velveteens  are  in 

WORRALL'S 

FAST  DYES 


GRAN  DX  A 
PRIX 


FRANCO-BRITISH 
EXHIBITION,  1908 


GRAND 
PRIX 

TURIN 
EXHIBITION  .'.d\\. 
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Greenshields  Limited 

DEG  to  announce  to  the 
trade,  that  they  have  a 
large  stock  for  Immediate 
and  Fall  delivery — in  all 
staple  and  fancy  woollens  for 
men's  and  women's  wear. 

All  the  latest  novelties  and 
weaves  are  now  being  shown 
by  our  travellers — Samples  sent 
on   request. 

We  specialize  in  Sealettes, 
Plushes,  Black  and  White 
Coatings,  Serges,  etc. 

Try  us.  We  are  headquarters 
for  Dry  Goods. 

GREENSHIELDS  LIMITED 


U   D)> 


B"  Department 


17  Victoria  Square 


MONTREAL 


ill 
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NINETEEN  -  SIXTEEN— A 
A  YEAR  ON  MOHAIR 
FASHIONS.  B.D.A.  MEANS 
MOHAIR  OF  MAXIMUM 
MERIT 

This,  truly,  is  a  Mohair  Year.  Fashion 
as  usual,  favors  B.D.A.  English 
Mohair.  The  wide  skirt,  the  rippled 
peplum,  the  balloon  sleeve,  the  dis- 
tended hip  draperies — and,  indeed, 
all  the  bouffant  effects  of  the  Nine- 
teen Sixteen  silhouette  are  most  hap- 
pily portrayed  with  B.D.A.  English 
Mohair — the  practical  fabric  of  last- 
ing lustre,  long  wear,  smart  style  and 
certain  satisfaction.  For  coats,  cos- 
tumes and  separate  skirts,  for  in- 
doors and  out,  for  sport  and  tour — - 
there's  a  pattern  and  color  in  B.D.A. 
English  Mohair.  B.D.A.  means 
Mohair  of  maximum  merit.  Sold  by 
all  leading  importing  wholesalers. 


The  Bradford  Dyers'  Association, 

f  Limited 

ot 

Bradford,  England 

American  Bureau,  235   West  39th  St.,  New  York 
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We  Still   Have   a   Good    Stock 

of 

BRIGHT,  ATTRACTIVE  DESIGNS 


in 


Spring  and  Summer  Suitings 
and  Dress  Goods 


Voiles, 
Chines, 


Piques,  Crepe  de 
Crimps,  Muslins, 
Seersuckers,  Prints,  Ginghams 
and  all  lines  of  warm  weather 
suitings  can  still  be  had  from 
our  stock  and  the  patterns 
and   prices   will  please   you. 

SEE  OUR  "SPECIALS"  IN  SILKS! 

A 


John  M. Garland,  Son  &  Co.,  Ltd. 

Ottawa        v        Canada 

Wholesale  Dry  Goods  and  House  Furnishings 
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"MATRON  &  "MAID" 

The  World's  Best-Known  Wash  Fabrics 

"CORONA" 

and  "IDRI" 

Thebestsubstitutesfor 
"Matron"  and  "Maid" 
for  the  medium  and 
lower-priced  trades. 

These  famous  cloths  are  each 
identified    by    the    diamond- 
shaped  ticket  every  five  yards 
on  the  selvedge.  They  are  all- 
the-year-round  cloths,  making 
up  into  smart  washing  frocks 
for  ladies'  and  children's 
wear,  maids'  dresses,  boys' 
washing    suits,    jumpers, 
overalls    and    other    gar- 
ments. 

They  are  all  done  in  a  wide 
range  of  stripes  and 
plains. 

Names  of  wholesale 
houses  can  be  had 
from  the  manufacturers' 
agents : — 

TORONTO 
A.  H.  Parks,  77  York  Street 


MONTREAL 
W.  E.  Rhodes,  33  St.  Nicholas  St. 

VANCOUVER 
W.  James,  P.O.  Box  447 

QUEBEC 

E.  Hamel,  66  Rue  de  L'Eglise 
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The  Specialty  House  of  Canada 


JT 


MclNTYRE,  SON  &  CO 


LIMITED 

Montreal        Canada 


Notwithstanding   war  conditions  we  are  able  to  keep  our  stock  well 
assorted.    Let  us  know  your  Easter  or  Early  Summer  requirements. 

GLOVES,   HOSIERY  and 
UNDERWEAR 

Ladies',  Men's  and  Children's  Cashmere,  Cotton, 
Lisle,  Pure  Silk  and  Vegetable  Silk  Hose  and 
Half  Hose,  including  all  the  latest  colorings. 
Extensive  range  Children's  Plain  and  Fancy 
Socks.      Men's,    Ladies'    and    Children's    Under- 

DRESS  GOODS 

Serges,    Gabardines,   Shepherd    Checks,    Mohairs, 
Lustres. 

SILKS 

Complete    range    of    Paillettes,    Messalines,    Pop- 
lins, etc.     Plain  and  Fancies.     All  Blacks. 

LINENS 


ARE  ALWAYS  REIABLE 


Full  range  Household  Linens,  including 
Damask  Table,  plain  scroll  HS  Cloths  and 
Napkins,  Crash  and  Tea  Towellings,  etc.  Huck 
and  Bath  Towels,  Fancy  Borders.  Full  range 
Fancy  Linens,  including  Modern  Naps  and  sets, 
also  H.S.  Embroidered  Goods,  Embroidery 
Linens,  Handkerchief  Linens,  Waistings. 

COTTONS 

New  Voiles,  all  widths  of  stripes,  plain  white 
and  colors. 

Cotton  suitings  for  suits,  skirts  in  all  colors  ami 
White.  Newest  effects.  Novelties  in  printed 
and  woven  effects.  All  shades  of  our  well-known 
Roman   Sateen   and   "Cilktaf"   and  Broche   lin 

ings  SMALLWARES,  EMBROIDERY 

and  LACES 

For  Easter  and  Summer.  See  the  new  lines  in 
the  hands  of  our  representatives:  Laces,  Hand- 
kerchiefs, Embroideries,  Collars,  etc. 

Our  Salesmen  arc  now  on  the  Road  with  a  Complete  Range. 
Letter  Orders  Given  Special  Attention. 


We  are  sole  selling  agents  and  distributors  in  Canada  for 

TREFOUSSE"and    "ROUILLON" 


t( 


"VI  YELL  A" 

Flannels  and  Shirtings 


Kid  Gloves 

"NIAGARA  MAID" 

Silk  Gloves,  Hosiery  and  Underwear 


KNITTED   GOODS 


When  buying  Hosiery 
ask  for 

HAWLEY'S 
"HYGIENIC  BLACK 

There  is  no  better 
Dye  in  the  World. 

Every  Pair 

AAfarranfed  Fast 
to  Wishing,  Hard  Wear 
and  Perspiration. 

Works  -  Hinckley,  Enplane/. 


» 


LIDDELL'S 

GOLD   MEDAL 

IRISH  LINENS 


are  sun  -  bleached  on 
the  Shamrock  covered 
fields  of  Old  Ireland 

Hence,  their  beautiful, 
snowy  -  white  appearance 
and  soft,  silky  texture. 

We  suggest  that  you  sort 
your  stock  now  and  prepare 
for  the  coming  June  trade. 

Irish  Linen  Agency 

R.  H.  COSBIE,  LIMITED 

30  Wellington  St.  W.. Toronto 


THE  McKINLEY  EDITION  OF 
TEN  CENT  MUSIC 

will   always   hold    first    place    as  an  Edition  of 
Standard,  Classic  and  Teaching  Music 

as  an  established  demand  for  this  line  of  Music 
exists  throughout  the  United  States  and  Canada. 
It  meets  the  requirements  of  the  Teacher,  Student 
and  the  Accomplished  Musician. 
It  lias  proved  itself  to  thousands  of  dealers  to  be 
the  best  foundation  for  a  sheet  music  department. . 
Every  copy  of  The  McKinley  Edition  sold  means 
a  profit  of  over  2C0  per  cent,  to  the  dealer. 
The    McKinley    Edition    (Revised    for    Canadian 
Trade)    conforms  in  every  detail  with   Canadian 
copyright  laws. 

A  srreat  advantage  to  the  merchant  as  a  "Trade 
Brin^er"  is  the  catalogues  bearing  the  dealer's 
imprint  which  are  supplied  with  this  Edition. 
These  catalogues  will  attract  more  customers  to 
your  store  than  any  other  medium  you  could 
employ. 

Write  us  for  samples  and  particulars  to-day. 


McKINLEY  MUSIC  CO. 

The  Largest  "Exclusively  Sheet  Music  House" 
in  the  World 

CHICAGO:  1501-15  EAST  FIFTY-FIFTH  ST. 


NEW  YORK  CITY:   SO  FIFTH  AVENUE 


DRY    GOODS    REVIEW 


Transportation  being  so  difficult  on  all  im- 
ported dry  goods,  that  the  most  important 
problem  is  one  of  delivery — prices  are  a  secon- 
dary consideration. 

Your  sure  protection  against  loss  of  sales  is 
to  stock  up  NOW. 

Our  early  and  heavy  purchases  give  assur- 
ance of  satisfactory  filling  of  orders.  Call 
our  traveller. 


THE  W.  R.  BROCK  COMPANY  (Limited) 

WHOLESALE  DRY  GOODS 


TORONTO 


MONTREAL 


CALGARY 


DRY    GOODS    REVIEW 


WINDSOR:  Scrim  and 
BRAND   Marquisette  Curtains 


These  curtains  hang  straight,  sell  at  a  good  profit,  and  give  utmost 
satisfaction  to  both  retailer  and  consumer. 

We  are,  recently  appointed,  sole  selling  agents  in  Canada  and 
Newfoundland,  for  Messrs.  McLintock  &  Son,  Limited,  of  Barns- 
ley,  the  leading  manufacturers  of  High  Class  Eiderdown  Quilts. 
For  Messrs.  John  Brown  &  Son,  Limited,  of  Glasgow,  manufac- 
turers of  Scotch  Madras  Muslins,  we  have  been  selling  agents  for 
nearly  a  quarter  of  a  century. 


Tj.,,  .,A|  |„„c       are  now  showing  a  full  range  of  these  firms' 
1  I  dVeilCia      h^h   grad«  goods.     You  should  see  the  lines. 

Also  showing  our  own  make  of  Windsor  Brand  Cotton  Filled  Com- 
forters and  an  excellent  range  of  Japanese  Silk  Crib  Quilts  in  all  sizes, 
and  a  new  line  of  Japanese  Lace  and  Drawn  Work  Linen. 


FOR  IMMEDIATE  DELIVERY 

We  have  a  special  range  of  36"  Cretonnes, 
Silkolines,  Taffetas  and  Shadow  Cloths,  sell- 
ing at  very  close  prices. 


Prime  &  Rankin  Limited,  Toronto 


WILL  P.  WHITE,  LTD. 

Manufacturers'  Agents  and  Importers 


TORONTO 

65  Simcoe  Street 


MONTREAL 
525  St.  Paul  Street 


SOLE  AGENTS 


Luke  Turner  &  Co..  Leicester.  Eng.— Garter  Elastics,  Webbings  and  Belt- 
ings.    Gold   Label   and   Silver   Label    (Registered)    Qualities. 

J.    Bonas    &    Son,    Derby,    England— Tapes,    Stay    Bindings. 

Rosenwald  Bros.,  London,  England— Coiffnretta,  Tidy-Wear  and  Silk  Hair- 
Nets,   Can. -Anglo  Brand   Dress  and   Garment   Shields. 

George   Goodman,    Ltd.,    Birmingham.    England— Safety   Pins,    Hairpins,   etc. 

Morris  &  Yeomans,  Redditch,  England— Needles,  Needle  Cases,  Crochet 
Hooks,    Hatpins,   etc. 

Donisthorpe    &    Co.,    Leicester,    England— Wool    Mendings. 

Howard  Wall,  Ltd.,  London,  England— Dean's  Tape  Measures,  Coreet 
Fasteners,   Babies'   Bootees  and   Shoes. 

Colonial  Wearing  Co.,  Peterboro,  Canada— Beltings,  Feather  Stitch  Braids 
and    Embroidery   Trimmings. 

F.    Bapterosses   &   Cie. ,    Paris,    France — Agate   Buttons. 

Societe  Francaise  de  Cotton  a  Coudre,  Paris,  France— C.  B.  Mendings. 
Embroidery   and   Crochet   Cottons. 

Henry   Myer   Thread   Co.,    Chicago,    111.— Subsilk    and    Mercerized    Threads. 

Western  Thread  Co.,   Elgin,   111.— Japsilk   Mending  and   Embroidery  Cottons. 

Rudolph  Liebmann  Mfg.  Co.,  Newark,  N.J. —Metal  and  Celluloid  Dress 
Buttons. 

Schott   Bros.— Button    Moulds,    Scholt's   and    Diraco    Machines. 

The   Winwal  Co.— Buttons  that  can   be  cohered  by  hand. 

PEARL,  BUTTONS 

English,    French    and    Japanese. 

JAPANESE    HAIR    AND    TOOTH    BRUSHES 

THE    WELL-WORTH    BINDING    BRAID 

Made   from    selected    Twist. 

THE   "GLOBE"  BOOTLACE   CABINET 

"GIVEASE"   COLLAR   SUPPORTS 

Made   in    England. 
"SURESTAY"    DOME    FASTENERS 
Manufactured   in   Spain   and  U.S.A. 

MANUFACTURERS  AND    WHOLESALE    TRADE    ONLY 
SUPPLIED. 


BATTING 


NORTH    STAR,   CRESCENT 
and  PEARL 

These  brands  represent  the 
batting  that  your  customers 
want. 

They're  made  from  long  staple 
cotton,  white  as  snow,  lofty, 
soft  and  elastic. 

They  come  in  big  batts  that 
open  out  into  strong  sheets  of 
even  thickness. 

It  pays  you  to  sell  these  brands. 


Order  of  your  Wholesaler. 


TOILET  GOODS  ADVERTISING 


Dry  Goods  Review 


SOAPS  — PERFUMES 

CANADA'S    FINEST  TOILET    REQUISITES 

Spring  Spells  Reddened  and   Rough  Skin  from  Wind  and   Rain. 

c!%£li£&Z£L   TALCUMS  and  LOTIONS  are  the 
^^'    ±F  *     ^^  highest  grade.  Delightfully  perfumed. 

GOOD  SELLERS  AND  BIG  PROFITS 


SALES    DEPARTMENT 


JOHN  TAYLOR   &   CO.,  LIMITED 

12  WELLINGTON   STREET  EAST,   TORONTO,   CANADA 


Make 

Good  Profits 

by  Selling 


TALCUMS 


T^HE  advertising  now  running 
-*■  for  Mennen's  Talcum  Powders 
is  creating  a  bigger  demand  than 
ever  for  these  popular  lines. 
Why  not  take  advantage  of  this 
advertising  by  showing  Mennen's 
on  your  counter?    The  sight  of  the 


Mennen  products  in  your  store  will 
recall  the  advertising  in  the  mind  of 
your  customers  and  nine  times  out 
of  ten  effect  a  sale. 

Thus  you  can  make  Mennen's  a 
very  profitable  line  without  any 
trouble  on  your  part. 


^Endorsed  by   doc- 
tors and  nurses  all 
over     the     world. 


Here  are  the  Mennen   Products  :  — 
Borated  Talcum,   Violet  Talcum,  Flesh   Tint  Talcum,  Sen  Yang  Talcum, 
Talcum  for  Men,   Narangia  Talcum,   and    Cream  Tint   Talcum;    Shaving 
Cream,  "Dentrifice,  Liquid  Shampoo  aDd  Bath  Powder. 


It's  easy  to 
sell  Mennen's 
Talcum     Powder. 


Made  in  Canada  by  Gerhard  Mennen  Chemical  Co.,  Montreal 


Selling:  Agents  : 


HAROLD  F.  RITCHIE  &  COMPANY,  Limited,  Toronto 


F( )( )TW  EAR  A 1  )VERTISING 


Dry  Goods  Review 


WHITE  SHOES 

WILL  BE  WORN 


)•> 


"NUGGET 

WHITE  CLEANER 

WILL  BE  SOLD. 

Send  us  your  order  now. 

The  Nugget  Polish  Company 
Limited 

9,  I  1  and  1  3   Davenport  Road 
TORONTO  ONTARIO 


Finest  Quality 


Largest  Variety 


Quick 
white 

MAKES  DIRTY 
CANVAS  SHOES 

CIEAIHWHITE 


QUICKLY.-HSILY 
APPLIED. 

ALSO  CLEANS 

AU  ARTICLES  MADC 

'""WHITE  CANVAS 


GILT    EDGE   Black   Oil   Polish    (self   shining),   see   cut,   25c 

size. 

KOYAL  GLOSS  Ladies'  Black  self-shining  dressing,   10c  size. 

QUICK    WHITE    Liquid    canvas    shoe    cleaner,    10c    mid    25c 

sizes. 

ALBO,   White  Cake  canvas  shoe  cleaner,  10c  and  25c  sizes. 

ELITE  BLACK  COMBINATION   (liquid  and  paste)   10c  and 

25c  sizes. 

DANDY    RUSSET    COMBINATION    (liquid    and    paste),    10c 

and  25c  sizes-. 

WHITE  BUCK  POWDER  (a  dry  cleaner  in  bags),  10c  and 

25c  sizes. 

SUPERB   PATENT   LEATHER   PASTE,   10c   size. 

DANDY  RUSSET  PASTE,  10c  size. 

Ask    your   Jobber   for   Whittemore's   Shoe   Polishes,    if    you 
want  the  BEST. 


Australian  Trade 

Are  You  Interested  ? 

If  so,  'Uhe  Draper  of  jluslralasia  (published 
monthly)  can  provide  you  with  much  valuable 
trade  information.  It  is  the  organ  of  the  drapery 
and  kindred  trades  of  the  Antipodes,  and  is 
subscribed  for  by  all  the  leading  firms  in  Australia 
and  New  Zealand. 

Subscription     $2.50     Mailed  Free 

Specimen  Copy  'will  be  supplied  on  application 


Advertising  rates  may  be  obtained  and  space 
secured  by  communicating  with  our  London  Office, 
71    Qyeen  St.  E.C. 


Publishing  Offices: 


Melbourne, 

Sydney, 

London, 


Fink's  Buildings 

Post  Office  Chambers 

71  Queen  St.,  E.C. 
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KNITTED   GOODS 


Fancy  Dry  Goods 

FOR 

Easter  and  Summer 

COMPRISING 

Georgettes  Vie  lings 

Chiffons  Hosiery 

Laces  Neckwear 

Embroideries  Novelties 

Ribbons  Corsets 

Silks  B?  assieres 

We  are  fortunate  in  having  a  large  and  well  selected 
stock  including  MANY  LINES  THAT  CANNOT  BE 
DUPLICATED  TO-DAY. 

These  goods  are  rising  rapidly  in  price,  but  we  are 
protecting  our  customers  and  friends  as  far  as  possible. 

Let  us  know  your  requirements  for  Spring  and 
Summer  trade. 

We  can  give  you  prompt  service  and  save  you  money 
on  many  lines. 

Samples  are  now  in  the  hands  of  our  salesmen. 

Jlusier  fUrotfjersf  (Cana&a),  HimittH 

New  York         ..,  •  T  *  i  r»  t  •  London 

Manufacturers  and  Importers  or  Laces,  Dress  1  rimmings 

Boston  and  Embroideries  Nottingham 

Philadelphia  Paris 

Importers  of  Fancy  Dry  Goods  _  ,  . 

Chicago  Calais 

Baltimore  12  ST.  HELEN  STREET  Caudry 

Los  Angeles  Le  Puy 

San  Francisco  MONTREAL  St.  Gall 
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Dry  Goods  Review 


MEN'S  WEAR  ADVERTISING 


A  Dependable  Service 
For  Your  Glove  Dept. 

The  "  Tapatco"  Line 

This  quick-selling  line  includes :  Gauntlet, 
Knit  Wrist  or  Band  Top  Styles,  in  Heavy, 
Medium  or  Light  Weights,  also  Leather- 
tip,  Leather  Face  Gloves,  Jersey  Gloves 
and  Mitts,  in  Tan,  Brown,  Oxford  or  Slate. 
Fut  this  Tapatco  Line  into  your  glove 
department  for  brisk  selling  and  substan- 
tial profits. 

Your  jobber  can  supply 
your  needs. 

The  American  Pad  &  Textile  Co. 

CHATHAM,  ONT. 


r 


v.. 


Before  finally 
deciding 


it  will  pay  you  to  inspect  the  values 
contained  in 

THE  EASTERN  BRAND 

line  of  Mackinaw  Coats,  Pants,  Shirts, 
Etoffe  Pants — all  kinds  and  all  prices. 

We  offer  values  in 

The  E.M.C.  Brand  Working  Shirts 
that  are  regarded  as  absolutely  un- 
beatable in  the  trade. 

. !  sk  for  x't mples.  For  exceptional  sell- 
ing value  see  our  1916  range  of 
Mackinaws. 

Eastern  Manufacturing  Co. 

MONT-JOLI,  QUEBEC 

(Formerly:     Ste.    Flavie    Station) 

Sales  Off  ices:— 301  St.  Nicholas   Bldg.   Montreal,  Que. 
505  Mercantile  Bldg.,  Vancouver,  B.C. 


■^ 


.J 


ESTABLISHED  1849 


BRADSTREET'S 

Offices    Throughout    the    Civilized    World. 


OFFICES    IN    CANADA: 


Oalgary,  Alta. 
Edmonton,  Alta. 
Halifax,   N.S. 
London,  Ont. 


Ottawa,   Ont. 
St.  John,   N.B. 
Vancouver,   B.C. 
Victoria,  B.C. 
Hamilton,  Ont. 


Montreal,  Que. 
Quebec,  Que. 
Toronto,   Ont. 
Winnipeg,   Man. 


Reputation    gained    by   long   years   of  vigorous, 
conscientious   and   successful   work. 


THOMAS    C.    IRVING, 

TORONTO,  CANADA 


General    Manager 
Western      Canada 


T  Ft  A  D  El 


MARK 


If  you  have  been  putting  up  -with  the  inconvenience  of  the 
ordinary  pin  ticket— the  jabbing  of  the  fingers  :  the  tearing  of 
expensive  fabrics — then  it  is  time  you  tried  out  Noesting. 

NOESTING    (Rounded  Point)    PIN  TICKETS 

have  done  away  with  all  this,  as  hundreds  of  Canadian  merchants 
who  use  them  can  testify.  They're  safe,  humane,  profitable — and 
cost  no  more  than  the  old-fashioned  kind.  So  why  not  have 
Noesting  ?     Order  from  your  jobber  or  direct  from  us. 

The    COPP,    CLARK    CO.,    Limited 

495-517  WELLINGTON  STREET  WEST.  TORONTO 
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MEN'S  WEAR  ADVERTISING 


Dry  Goods  Review 


$$%  K^M  IWPJR  IP M IW^  K~  M IWISK 

I    %       TRADEMARK  I     %        REGISTERED       II     % 

\  COATED      \  LINEN      \ 


FORREST 


GRANT 


LAMON 

Front  IK  in.,  sizes  1  2  to  18'i 


ont  2  in.,  sizes  13  to  18  Front   1%  in.,  sizes  14  to  19  Front  IK  in.,  sizes  12  to  1 

What's  the  good  of  extra  profit 
if  you  lose  your  trade  ? 

"You  can  fool  some  of  the  people  all  of  the  time  and  all  of 
the  people  some  of  the  time,  but  you  can't  fool  all  of  the 
people  all  of  the  time." 


You  may  sell  some  of  your  customers  water- 
proof collars  that  give  you  a  little  extra  profit 
and  keep  on  selling  them,  hut  these  are  few  and 
far  between.  It's  a  whole  heap  better  to  satisfy 
all  of  your  customers  with  KANTKRACK 
Coated  Linen  Collars  all  of  the  time  and  make 
a  fair  living  profit  than  to  satisfy  less  than  half 
of  them  and  make  a  little  larger  percentage  of 
profit. 

Now,  this  is  worth  a  few  minutes  of  good,  solid 
thinking.  Size  up  the  stock  you  are  carrying 
and  see  if  it  is  giving  the  satisfaction  you  would 
like  to  base  vour  future  business  on. 


Great  time  now  for  housecleaning — if  you 
haven't  a  really  truly  good  stock  of  waterproof 
collars,  clean  them  out  and  wire  us  an  open 
order  of  say  ten  dozen  assorted  (sent  subject  to 
your  approval).  We  have  but  one  price,  no 
matter  if  you  are  a  one-dozen  or  a  hundred- 
dozen  dealer.  We  guarantee  actual  sales  and 
satisfaction  to  you  and  your  customers. 

We  make  "One  grade  only  and  that  the  best." 
Sold  direct  to  the  trade  only. 

KANTKRACK  collars  are  made  in  Canada. 


The  Parsons  and  Parsons  Canadian  Co. 

HAMILTON  CANADA 

l/ANTlifRAClf    YaNTYrACV   IfANTlfRAClf    Y/WVrACY ^ANTl^RAC^    IfANTlfRAClf    IfANTlfRAClf 

IVtRAOC  l\  HAM  IV         IXtBAM  l\  MASK  IV         I  \  TRADt  I  \  NARK  I  V         j  \  Taaoe  I  \   hair    I  \         I  \  TRADC  I  \  HARK  I  \         I  \  TRAOt  I  \  HARK   I  \  I  \  TRADC  I  \  HARK  I  \ 
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MEN'S  WEAK  ADVERTISING 


George  is  a  pretty  mad  boy;  while  driving 

to  church  in  a  buggy,  a  motor  car  whizzed  past 
leaving  chunks  of  mud  on  George's  collar. 

Luckily,  the  horse  was  the  only  creature  to  hear 
George's  un-church-like  remarks  about  the  gol-darn- 
this  and  that,  pertaining  to  motor  cars  in  general  and 
this  one  in  particular.  Of  course,  Kate  would  be  at 
church  and  no  doubt  walk  home  with  Jim  Tinkins 
when  she  saw  what  a  state  his  (George's)  collar  was 
in.  George's  blood  boiled  with  anger  as  he  thought 
over  the  situation. 


Poor  George! 


He  is  not  the  only  one  who  finds  his  collar  prob- 
lem a  serious  one;  many  other  young  men  have 
gone  through  a  similar  experience,  but  most  are 
now  using  the  Arlington  Challenge  Brand 
Waterproof  Collars,  and  they  find  no  difficulty 
in  removing  mud  splashes  from  their  collars. 


You  can  do  a  good 
turn,  Mr.  Merchant, 

by  pointing  out  the  "Arlington"  waterproof  collar 
to  the  young  men  who  come  to  your  store.  After 
once  trying  an  "Arlington"  and  finding  how  like  a 
linen  collar  the  "Arlington"  is,  these  young  men  will 
he  continually  coming  back  to  you  for  other  Arling- 
ton Styles  and  incidentally  a  new  tie.  handkerchiefs 
and  socks.  Arlington  Challenge  Brand  Waterproof 
Collars  are  made  in  different  grades  to  suit  the  dif- 
ferent tastes  and  requirements  of  your  customers. 

"Arlington"  waterproof  collars  give  entire  satis- 
faction to  customers  and  allow  you  a  generous  profit. 
Show  your  customers  how  they  can  do  away  with 
laundry  expenses  by  wearing  Arlington  "Challenge 
Brand"  Collars,  which  are  easily  and  quickly 
cleaned  with  soap,  water  and  a  sponge. 

Stock  and  display  "CHALLENGE  BRAND"  Collars 
— the  linen-finish  collars  with  a  style  and  price  to 
suit  each  customer. 

THE 

Arlington  Company 
of  Canada,  Limited 


56  FRASER  AVE. 


TORONTO 


ONE  OF  THE  MANY  ARLINGTON  STYLES 


Selling  Agents: 
Eastern   Agent:   Duncan   Bell,  301   St.  .Tamo  St..   Montreal. 
Ontario    Agents:    .T.    A.    Chantler    &    Co..    S-10    Wellington 
St.,  K..  Toronto.     Western   Agent:  It.  J.  Quigley,  212  11  m 
mniiii   Block,   Winnipeg. 


DRY     GOODS    REVIEW 


KEEP   DRY  GOODS  REVIEW  CIRCULATING 


MR.  MERCHANT,  do  you  want  to  get  out  of  Dry  Goods  Review  the  greatest  pos- 
sible advantage  for  your  buyers  and  clerks  as  well  as  for  yourself?  We  are 
as  anxious  as  you  that  you  should,  and  yet  we  feel  that  often  through  the  lack 
of  a  systematic  handling  of  the  copy  or  copies  that  reach  your  store  there  are  unneces- 
sary delays,  and  in  some  cases  the  heads  of  departments  are  not  given  the  opportunity 
to  study  the  articles  and — equally  important — the  advertisements.  Frequently  there 
is  no  definite  arrangement  carried  out  for  passing  on  the  issues  to  each  department  iu 
regular  order.  There  are  a  large  number  of  buyers  who  subscribe  personally  and  thus 
secure  their  copies  promptly.  Where  this  is  not  done,  however,  the  merchant  is  failing 
to  provide  a  valuable  service  and  training  i'or  members  of  his  staff  who  may  chance  to 
be  passed  by. 

The  plan  is  a  simple  one:  just  tear  off  the  slip  given  below,  attach  it  to  this  issue  on 
the  cover  page,  and  write  down  the  names  of  the  staff  members  whom  you  wish  it  to 
reach.  It  is  a  matter  of  only  five  minutes  and  in  each  issue  hereafter  another  slip  will 
appear  for  use  with  that  particular 

number.     See  to  it  that  your  man-  CUT  THIg  Q{]T  AND  pAgTE  QN 

agers  and  clerks  keep  up  to  schedule  thr   rnvRU 

also  in  passing  on  their  copies  prompt-  ^   ^u  V  E  R 

ly.  Provision  is  made  for  copies  being 
sent  back  later  to  those  who  wish  a 
second  study  of  the  contents. 


Some  merchants,  while  they  exam- 
ine carefully  pages  of  The  Review 
themselves,  fail  to  realize  the  value- 
that  lies  therein  for  those  behind  the 
counter — clerks  as  well  as  managers. 
They  are  kept  in  touch  by  type  and 
illustration  with  the  new  lines  that  are 
being  brought  out  in  their  own  depart- 
ments; with  the  conditions  of  supply 
and  market  changes;  with  selling 
methods  called  from  a  wide  field  by 
visits  of  staff  writers.  Not  only  is  the 
information  valuable  in  buying,  but  it 
should  be  of  equal  help  to  the  clerk 
that  sells;  it  supplies  him  with  a  more 
intelligent  viewpoint  than  he  could 
otherwise  obtain. 

But  apart  from  the  department 
articles,  there  are  a  large  variety  in 
each  issue,  covering  many  incidents  of 
store  life;  on  store  systems,  on  adver- 
tising, on  the  handling  of  customers, 
on  such  problems  as  mail  order  com- 
petition, credits,  approbation,  etc., 
stock-taking,  window  trimming,  and 
scores  of  others. 

Reading  them  will  not  only  benefit  your 
staff,  but  will  add  an  interest  and  a  zest  to  their 
work;  they  will  understand  better  and  as  a 
resu  t  do  better. 

Ii  one  or  two  copies  are  not  enough  to  go 
around,  try  taking  a  second  or  a  third. 


This  issue  of  DRY  GOODS  REVIEW 
Belongs  to 


Firm 


Those  whose  uames  appear  below  are  requested  to 
read  as  soon  as  possible  those  pages  in  this  issue 
that  apply  directly  to  their  own  departments,  cheek 
off  their  names,  and  pass  on  to  the  one  directly 
below  iu  the  list.  If  you  desire  to  secure  the  copy 
again  later  for  a  further  reading,  place  a  check  in 
the  last  column   opposite  your  name. 


Dept. 


Name. 


Have|  Wish 
Keadl  Back 


Uress   Goods 


Office 


Ready   to   Wear 


]>ress   Accessories 


Fancy  Goods,   Notions 


House    Furnishings 


Millinery 


Knit   Goods 


Furs 


Footwear 


Window  Trimmer 


Card    Writer 
Advertising 
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The  W.  R.  Brock  Company  (Limited) 
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OJN  E  Entire  Flat  of  this  immense 
warehouse  is  devoted  to  our  MEN'S 
FURNISHING  DEPARTMENT. 

1  rilo  Month  you  will  be  making 
a  display  of  Men's  Summer  Under- 
wear. 

WE  can  supply  your  needs  in  this 
department  promptly — Old  values, 
notwithstanding  recent  advances. 

YES,  we   stock  BVD  Underwear. 

EASTER  Neckwear— Newest 
designs — To  sell  at  popular  prices 
— just  received. 

WAREHOUSE 

S.W.  Cor.  Wellington  and  Bay  St.,   TORONTO 
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READERS'  INQUIRIES  WE  HAVE  ANSWERED 

Just  a  Few  Samples  of  the  Directions  in  W hie h  the  Service  Department  of  The 
Review  Furnished  Information  to  its  Readers  During  the 

Past  Month 

WHEN  you  become  a  subscriber  to  "The  Review"  this  is  part  of  the  service  you  buy.  Every  day  "The 
Review"  receives  letters  from  subscribers  stating  that  they  want  to  secure  certain  goods  but  do  not 
know  where  they  can  be  procured.  We  have  facilities  for  procuring  information  about  new  goods, 
novelty  lines,  etc.,  and  our  Sen-ice  Department  is  at  your  disposal  at  all  times.  We  are  glad  to  be  of  any 
possible  assistance  to  our  readers,  and  requests  for  information  are  most  welcome.  Cut  out  the  coupon 
below  and  use  it  when  you  would  like  us  to  give  you  information.  The  following  are  a  few  of  the  inquiries 
received  and  answered  during  the  past  month: 


ADJl  IS T.  1 BLE  DRESS  FORMS 

Portage  la  Prairie,  Man. —  We  are  enclosing 
stamped  envelope  and  will  ask  you  kindly  to  ad- 
vise  us  of  the  names  of  manufacturers  in  Can- 
ada, of  adjustable  dress  forms. 

Answer — Hall,  Borchert  Dress  Form  Co.,  140 
Adelaide  West,  Toronto. 


CARD  WRITING  SUPPLIES 

Oven  Sound,  Out. — Where  can  we  procure 
curd  writing  supplies,  such  as  brushes,  pens,  etc. 

Answer — Art  Metropole,   Toronto;  Art  Em- 
porium, Montreal. 


CUTS  FOR  NEWSPAPER  ADS 

Oxbow,  Sash. — Where  can  we  buy  cuts  for 
newspaper  advertising? 

Answer- — Mandel  Brothers'  Service,  c/o  Brit- 
is],  ci-  Colonial  Press,  Adelaide  St.  West,  Tor- 
onto: I'hoto  Engravers,  Limited;  Beaver  Hall 
Hill,  Montreal;  ./.  A.  Westermann,  New  York 
City;  The  Winder  Service,  New  York  City. 


'  'OTTON  AND  LISLE  GLOVES 

East  Angus,  Que. — Where  can  I  purchase 
ladies'  cotton  and  lisle  gloves  wholesale  in  Can- 
ada or  the  States. 

Answer — Alexandre  Glove  Co.,  Montreal. 
Acme  Glove  Co.,  Montreal;  Charles  Phillips,  56 
Bay  St.,  Toronto;  Dent,  Allcroft  &  Co.,  Montreal. 


OLD  CARPETS  INTO  RUGS 

Midland,  Ont. — We  eve  anxious  to  get  in 
touch  with  a  firm  in  Toronto  that  will  make  over 
old  carpets  into  rugs. 

Answer — Toronto  Ray  Works,  Dundas  street. 


I  MIT  A  TION  BARK  WALL-PAPER 

Ingersoll,  Ont.- — Where  can  I  procure  an  imi- 
tation bark  (birch  preferable)  wall-paper  for 
window  decoration. 

Answers — Staunton*,  Limited,  Toronto;  Mr. 
C.  J.  Nowak,  231  West  30^  St.,  New  York  City. 


ACME  GLOVES;  QUEEN  QUALITY  SLIOES 
Kelowna,  B.C. —  (1)    Where    can   we   secure 

Acme   gloves,   made   in    Canada?     (2)    Where 

can  we  get  Queen  Quality  shoes? 

Answer — 1.  Acme  Glove  Co.,  Montreal.     2. 

Titos.  E.  Plant  Co.,  Center  and  Bickford  Sts., 

Boston,  Mass. 

WOMEN'S  COLORED  SILK  HOSE 

Amherst,  N.S. — We  are  unable  to  procure 
anything  in  Women's  colored  silk  hose  in  Can- 
ada. 

Answer — Chas.  Phillips,  Bay  St.,  Toronto. 


MILLINERY  PAPER 

Napanee,  Ont. — Who  are  the  publishers  of 
"The.  Illustrated  Milliner." 

Answer — Address  656  Broadway,  New  York 
City. 
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Top  Bow,  Ze/f. — Bordered  effect 
in  French  blue  chiffon  crepe.  The 
roses  are  embroidered  in  gold  be- 
tween lines  of  silk  crepe  in  the  same 
color,  above  and  below  which  is  a 
zig-zag  line  of  silver.  Right. — Bord- 
ered effect  in  shell  pink  chiffon 
crepe,  the  border  composed  of  a  lat- 
tice work  in  silver  with,  silk  crepe 
border  embroidered  in  small  figures 
in  gold. 

Bottom  Row,  left. — Chiffon  voile 
in  delicate  leaf  green.  The  pattern 
sltows  a  large  set  figure  at  set  in- 
tervals with  an  all-over  design  in 
small  figures  all  in  silver.  Right. — 
White  crepe  chiffon  embroidered 
with  silver  leaves  veined  in  gold. 


Top  Rotv,  printed  crepe  de  chines 
for  lingerie  and  blouses.  Left. — 
Flesh  pink  with  wreaths  of  pink 
roses  shading  to  mauve  and  blue 
forget-me-nots.  Right. — Baby  blue 
with  single  cornflower  and  rose 
blooms  scattered  over  it. 

Bottom  Row,  left. — French  blue 
crepe  chiffon,  printed  in  single  rose 
blooms.  Right. — Silk  voile  with 
woven-in  line  utripe.  Pink  roses 
with  a  small  flower  m  black  form 
the  pattern. 
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SYMPOSIUM  ON  EXCHANGE  POLICIES 

Most  Progressive  Stores  Appear  in  Favor  of  a  Generous  Attitude — Losing  Money  on 

One  Transaction  but  Holding  the  Customer — Interesting  and  Helpful 

Outlines  of  Practices  of  Some  of  Canada's  Best  Known  Firms. 


MANY  merchants  are  coming  to  realize — as  many 
others  have  done  long  ago — that  their  attitude  in 
relation  to  the  exchange  of  goods  is  a  decisive 
factor  in  the  building  up  of  a  list,  of  regular  customers. 
They  are  coming  to  realize  that  the  ability  to  exchange 
goods  under  conditions  that  are  pleasant  and  do  not  seem 
to  involve  an  obligation  upon  the  customer,  is  often  quite 
as  vital  a  part  of  the  transaction  as  the  paying  over  the 
money  and  the  taking  away  of  the  goods  in  the  first  place. 

Many  merchants  who  have  taken  pains  to  make  shop- 
ping attractive  for  the  customer  up  to  the  point  where  s'he 
leaves  the  store  after  purchasing,  have  raised  such  a  har- 
rier to  satisfying  her  after  a  change  of  mind,  that  the 
final  attitude  to  the  store  is  such  someone  has  expressed 
it — "as  to  leave  a  bad  taste  in  the  mouth." 

Leaving  aside  all  theories,  however,  we  ask  our  readers 
to  study  the  replies  that  are  published  in  this  issue  and 
in  others  to  come,  and  to  consider,  in  cases  where  their 
policy  is  at  variance  with  those  suggested  here,  whether 
more  generous  action  might  not  be  to  their  advantage. 

"While,  as  several  declare,  each  case  must  be  decided  by 
itself,  there  would  appear  to  be  a  few  well-defined  lines  of 
policy  on  which  the  greater  number  agree,  and  these,  we 
submit,  deserve  at  least  an  investigation  from  those  who 
we  feel,  arc  liable  to  injure  trade  by  too  narrow  an  atti- 
tude. It  is  not  too  much  to  say  that  a  revolution  has  been 
wrought  in  the  matter  of  exchanging  goods  in  Canadian 
stores  within  the  past  few  years — but  even  yet  a  large  per- 
centage of  trade  is  being  driven  off  by  many  stores  by 
their  inflexible,  disobliging  policy. 

Below  are  reproduced  a  few  of  the, opinions  we  'have 
received  from  Canadian  stores,  including  some  of  the 
largest  department  establishments.  "We  ask  for  a  discus- 
sion of  these  policies  from  our  readers. 

CHAS.  OGILVY; OTTAWA 

f^LERKS  are  instructed  to  ask  the  reason  why  goods 
^  are  returned.  "It  is  most  necessary  to  know  the 
reason  when  a  return  favor  is  asked." 

In  neckwear,  waists,  gloves,  worn  or  soiled  goods  not 
exchangeable.    Other  cases  treated  on  their  merits. 

Piece  goods — Every  case  treated  on  its  merits.  "When 
a  good  reason  exists  for  accepting  return  of  cut  piece  goods 
we  grant  the  request  and  endeavor  to  make  a  mutually 
satisfactory  arrangement. 

"Who  decides? — In  most  cases  the  department  manager. 


Cash  or  due  bills  for  returns — Mostly  cash,  but  both 
are  used  and  often  the  exchange  does  not  require  either. 

Other  points — ""We  think  it  better  to  have  no  cast 
iron  rule  unless  in  regard  to  toilet  goods  of  a  certain 
character.  "We  just  use  our  judgment  and  endeavor  to  be 
liberal  while  not  allowing  imposition." 

R.  STIRRETT  CO.,  PETROLEA 

"T^vO  clerks  ask  reason  for  return? — Yes. 

-L^        Neckwear,  waists,  gloves — Accept,  if  not  injured. 

Cut  piece-goods  such  as  silks,  etc. — Yes. 

Are  clerks  allowed  to  decide? — Yes. 

Cash  or  due  bills? — Either,  as  requested. 

Would  you  favor  a  discount  on  piece  goods  returned? — 
No. 

Other  points — Tact  and  judgment  as  to  the  conditions 
of  the  case;  commonsense;  no  arbitrary  act. 

W.  W.  COOPER  CO.,  SWIFT  CURRENT,  SASK. 

y\  O  clerks  ask  reason? — Always. 

^~^       Neckwear,  waists,  gloves? — Accept   return  if  they 

have  not  been  used,  soiled,  or  otherwise  damaged. 

Cut  goods  such  as  silks,  etc.? — "Depends  entirely  un- 
der what  circumstances  same  was  sold.  We  try  in  reason 
to  please  our  customers." 

Do  clerks  decide  whether  returns  shall  be  accepted? — 
"Supposed  to  refer  the  matter  to  the  manager.  Clerks 
do  not  always  have  the  proper  judgment  in  such  cases  and 
sometimes  make  trouble. 

Other  points — Return  of  hair  goods  should  not  be  ac- 
cepted. 


Exchange  Method  No.  1.—  -A  refusal  that  may  mean  loss  of 
a  good  customer. 


19 


DRY     GOODS     REVIEW 


SUGGESTED  CONDITIONS  IN   EXCHANGES 


1.  Do  not  leave  a  decision  to  the  clerk;  have  it  re- 
ferred to  the  department  manager,  or,  ivhere  the 
cases  are  not  too  numerous,  to  the  manager  of  the 
store. 

2.  Where  the  goods  are  in  good  condition,  reply 
"yes,"  at  once,  and  pleasantly  where  an  explanation 
of  the  circumstances  is  required,  come  to  a  decision  at 
oner,  without  leaving  the  customer  uncertain. 

3.  Try  to  keep  refusals  to  a  minimum;  including 
(for  sanitary  reasons),  veilings,  hair  goods,  tooth  or 
nail  brushes,  combs,  bedding  mattresses;  and  also 
books  and  music,  and  generally  small  lengths  of  rib- 
bons, linings-,  etc. 


4.  Include  regulation  lengths  of  dress  goods  when- 
'  vt  r  possible  in  goods  you  exchange. 

5.  Give  a  customer  cash  rather  than  a  due  bill;  do 
not  make  her  think  you  are  keeping  a  "string"  on 
her. 

6.  Where  goods  like  silks  are  defective,  offer  to 
pay  the  cost  of  the  dressmaker,  if  they  have  been 
made  up.    This  occurs  very  seldom,  of  course. 

7.  Avoid  discounting  tJie  amount  the  customer 
receives  except  on  rare  occasions.  It  looks  rather 
"small"  to  her. 


REGINA    TRADING    CO.,    REGINA 

TpvO  clerks  ask  reason? — Diplomacy  is  always  used. 
*-*       Neckwear,  waists,  gloves — When  returned  in  good 
condition. 

Cut  lengths  of  piece  goods,  such  as  silk — Seldom  have 
occasion  to  refuse  return  of  cut  lengths;  if  properly  ex- 
plained few  customers  would  take  offence. 

Who  decides? — Department  manager. 

Cash  or  due  bills? — Cash. 

Would  you  favor  discount  on  piece,  goods  returned? — 
No;  if  length  is  good  stock  as  cut,  we  willingly  accept  it. 

Other  points1 — "The  less  argument  as  to  the  returns  of 
goods  you  always  accept,  the  better.  Satisfied  customers 
are  a  store's  best  asset. 

GOODWIN'S,    LTD.,    MONTREAL 

T~\  0  clerks  ask  reason  for  return? — No. 

**-*        Beturn  of  cut  goods,  such  as  silk,  dress  goods,  etc. 

— Accept  return  without  question. 

Who  decides? — Goods  are  accepted  without  any  ques- 
tion anywhere. 


TOWN'S  BROAD  POLICY 

The  Playfair,  Preston  Co.  of  Midland,  Outline  Rules 
That  Work  Out  Well  in  Practice. 

AS'AN  example  of  a  broad  and  far-sighted  policy, 
and  one  that  we  believe  has  had  its  reward,  we  pre- 
sent a  statement  from  W.  E.  Preston,  manager  of 
Playfair,  Preston  Co.  of  Midland.  We  feel  that  some  of 
the  larger  city  stores  might  model  their  systems,  profitably, 
on  that  of  this  thriving  town  store.  While  broad,  it  is 
tempered  by  restrictions  that  tend  to  check  abuses. 

The  form  of  questions  was  one  that  was  drawn  up 
after  a  number  of  replies  had  been  received  and  we  would 
appreciate  answers  from  merchants  along  these  lines  in 
order  that  views  along  some  definite  form  of  policy  may 
be  exchanged. 

The  replies  from  .Midland  were  as  follows: 

Dress  a  Waist  Length 

1.  What  do  you  do  if  a  customer  asks  you  to  take  hack 
a  dress  or  waist  length? 

Answer — Depends  on  circumstances.     If  a  customer  is 
honest  and  doesn't  abuse  our  system,  we  find  it  better  to 
meet  her;  impossible  to  lay  down  a  set  rule. 
Sanitary  Goods 

2.  Do  you  accept  the  return  of  veilings,  hair  goods, 
tooth  or  hair  brushes,  combs,  bedding,  mattresses,  books 
or  music?     Answer — No. 


Small  Pieces,  Linings,  Etc. 

3.  A  small  piece  of  lining,  or  cretonne,  or  similar 
goods? 

Answer.  No.  If  cut  from  regular  piece,  a  customer 
who  will  ask  this  will  likely  be  unreasonable  along  other 
lines,  so  it  is  better  to  educate  her  at  once  to  what  she  may 
expect. 

Refuse  Returns 

4.  On  Avhat  goods  do  you  refuse  returns  generally? 
Answer — Goods    that    have   been    cut ;    goods   that    we 

know  for  a  fact  have  been  worn  by  customer;  hair  goods, 
toys ;  millinery  as  a  rule,  but  have  to  give  and  take.  There 
is  very  little  that  we  refuse  to  take  back,  and  sometimes 
take  back  some  of  these  lines  in  extreme  cases. 

Who  Decides? 

5.  Does  the  clerk,  the  head  of  the  department  or  the 
manager  of  the  store  usually  decide  whether  an  article  is 
to  be  exchanged  or  not? 

Answer — Head  of  the  department,  and  sometimes  re- 
ferred to  the  management.  We  usually  decide  at  once : 
never  try  to  give  the  impression  that  we  are  doing  it  as  a 
favor.  Yes  or  no,  and  with  a  smile,  no  matter  whether  wTe 
know  for  a  fact  that  wre  are  getting  the  worst  of  the  deal 
or  not. 

Due  Bills  or  Cash? 

G.  Do  you  give  due  bills  or  do  you  prefer  to  give  the 
straight  cash  for  the  returned  goods  .' 

Answer — If  cash  transaction  in  first  place  we  pay  back 
the  cash  without  hesitation.  If  for  a  trade  transaction. 
we  give  due  till  checks  that  are  the  same  as  cash  in  the 
store. 


PLEASE    NOTE 

On  and  after  March  14th,  REFUND  or  EXCHANGE 

in     LADIES'     NECKWEAR,     VEILINGS,     HAIR 

GOODS  and  SANITARY   MERCHANDISE  will  be 

DISCONTINUED   by   the   following   firms: 

ARCADE  LIMITED 

MURRAY  SONS,  Ltd. 

FINCH   BROTHERS,  Ltd. 

T.  H.  PRATT  CO.,  Ltd. 

R.  McKAY  &  COT 

G.  W.  ROBINSON  CO.,  Ltd. 

STANLEY  MILLS  &  CO.,  Ltd. 

THOMAS  C.  WATKINS,  Ltd. 

This  is  a  reproduction  of  a  cardboard    notice    that    has 
been  placed  in  eight  stores  in   Hamilton    dealing    with    a 
refusal  to  exchange  three  classes  of  goods. 
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Discounts 

7.  Are  there  any  returns  on  which  you  ask  the  customer 
to  accept  a  discount  on  the  ground  that  the  goods  will  not 
sell  for  the  full  amount  to  any  one  else? 

Answer — No.  If  for  any  reason  an  article  goes  wrong, 
and  we  have  no  chance  of  redress  from  the  firm  we  have 
purchased  from,  we  usually  repair  free  of  charge,  and 
usually  replace  with  another  article  at,  say,  a  reasonable 
allowance.    In  short  we  aim  to  have  a  satisfied  customer. 

Too  Generous 

8.  Are  stores  getting  too  generous  in  their  policy,  or  is 
there  any  point  where  the  average  dry  goods  store  should 
improve  its  policy? 

Answer — Think  as  a  rule  the  average  store  is  too  gen- 


erous, and  we  have  been  more  strict  of  late  with  an  ap- 
proval and  sometimes  refuse  flat  to  take  goods  back,  when 
we  feel  that  we  are  being  imposed  on.  It  seems  to  "be 
getting  harder  all  the  time  to  satisfy  the  people. 

Must  Hold  Customers 

9.  Do  you  recall  any  incident  that  will  illustrate  any 
point  in  your  policy? 

Answer — After  the  foregoing-  questions  you  will  see 
how  hard  it  would  be  to  answer  this.  We  contend  that  it 
is  practically  impossible  to  lay  down  any  hard'  and  fast 
rule.  City  stores  may  be  able  to  do  so  but  we  who  have  to 
hold  the  same  customers  day  after  day  have  to  exercise 
good  sound  judgment,  or  be  satisfied  to  do  a  very  small, 
narrow  business. 


SATISFACTION  OR  GOODS  BACK:  NO  EXCEPTIONS 

Liberal  Policy  of  Alrny's  Big  Department  Store  of  Montreal — Even  Veilings  Taken  Back 
and  Burned — Half-yard  Pieces  Offered  at  Reduction — Not  Strict  on  Time 
Goods  Are  Kept — Chintzes  to  Remnant  Counter. 

Interview  by  The  Review  with  H.  G.  Munroe,  raerch  andise  manager,  Alrny's,  Montreal 


MONTREAL,  April  7— (Special)— "The  customer  is 
always  right"  is  the  basis  of  AJmy's  policy  in 
dealing  with  the  public;  upon  the  employee  de- 
volves the  duty  of  satisfying  the  customer 's  desires,  not  of 
criticizing  either  her  or  the  policy  of  the  store.  This  rule 
is  given  a  very  practical  application  in  dealing  with  the 
acceptance  of  returned  goods'.  A  customer  may  return 
anything  at  any  time  within  the  same  season.  The  back 
of  the  salesslip  reads:  "We  guarantee  satisfaction  or 
refund  your  money;  no  exceptions — Alrny's." 

More  than  that,  we  make  the  promptness  of  our 
acquiescence  a  feature  in  dealing  with  any  complaint  or 
return  of  goods  that  occurs. 

It  is  simply,  "Certainly,  would  you  like  to  exchange,  or 
pay  less  for  this,  or  return  it  altogether?  Whichever  you 
like." 

We  have  found  that  the  percentage  of  customers  who 
will  take  advantage  of  such  a  policy  is  so  infinitesimal  as 
to  be  a  negligible  factor.  In  addition  there  is  always  the 
chance  that  a  heavy  purchaser  is  being  very  favorably  im- 
pressed at  the  slight  expense  of  taking  back  a  yard  of  cot- 
ton goods  so  that  it  will  influence  her  heavier  purchases  as 
well  as  cause  her  to  tell  her  friends  of  it 

In  the  matter  of  small  pieces  of  returned  goods,  say 
half,  a  yard  of  satin  lining  that  would  be  unsaleable  to  any 
one  else  ordinarily,  we  cut  the  price  to  such  a  very  low 
figure  that  the  customer  is  almost  certain  to  take  the 
goods,  or  we  sell  it  for  one  quarter  of  a  yard  direct.  If 
the  customer  refuses  to  take  it  on  these  terms — and  that 
is  very  improbable — we  sell  it  as  a  remnant  or  for  trim- 
ming or  fancy  work. 

Chintzes  Accepted,  Then  to  Remnant  Counter 
In  the  case  of  one  or  two-yard  pieces  of  chintzes'  that 
have  been  cut,  we  would  not  offer  them  to  the  customer  at 
all,  but  would  wait  until  the  accumulations  of  returned 
pieces  was  large  enough  to  warrant  a  sale,  at  a  reduction 
on  the  original  price,  of  course.  These  odd  pieces  in  this 
line  are  very  much  sought  after,  so  much  so  in  fact  that 
it  is  rather  hard  to  collect  a  sufficient  quantity  for  a  sale. 
We  find  that  by  keeping  a  tabulated  list  of  measurements 
of  these  odd  pieces  on  hand  that  it  is  quite  easy  to  fre- 
quently dispose  of  them  to  other  customers,  and  thus  have 
no  loss  at  all. 


Few  Veilings  Brought  Back 

In  the  matter  of  veiling  or  any  other  of  the  sanitary 
lines,  such  as  hair  goods — we  have  one  absolute  rule — to 
destroy  all  returned  goods.  Fortunately  the  percentage 
of  returns  on  this  class  of  goods  is  small,  just  about  one- 
half  of  one  per  cent,  of  the  total,  apparently  because  the 
average  woman  hesitates  to  seek  to  return  an  article  that 
she  has  used  on  her  person.  The  proportion  of  profit  is 
large  enough  on  veilings  so  that  the  second  sale  will  usu- 
ally almost  cover  the  loss  on  the  first,  and  the  third  sale  to 
this  customer  that  such  a  policy  fosters  will  ensure  the 
beginning  of  profits  on  the  whole  set  of  transactions. 
Accept  Dresses — Then  Give  to  Employees 

In  dresses  and  waists  we  are  forced  to  go  to  extremes. 
Usually  the  returned  goods  are  not  so  injured  as  to  im- 
pair their  sale;  'but  if  they  are  not  in  first-class  condition 
they  are  literally  given  away  to  some  employee.  No  effort 
is  made  to  sell  them. 

One  Central  Exchange — With  Records 

No  exchanges  are  made  in  departments,  as  a  central 
exchange  office  exists  for  that  purpose,  so  that  each  de- 
partment is  charged  with  its  own  returns  in  subdivisions 
that  fix  the  responsibility  and  determine  the  source  of  the 
trouble.  Each  day's  record  is  available,  but  these  are 
made  up  only  in  monthly  or  semi-monthly  annual  periods. 
These  records  enable  us  to  spot  any  weaknesses  in  the 
goods  or  the  handling  of  them.  If,  as  sometimes  happens, 
(Continued  on  page  25) 


Exchange  Method  No.  2. — A  cheerful  affirmative  where 
goods  are  not  injured  makes  a  customer  solid,  and  the  "cash" 
does  not  wander  jar  away,  as  a  rule. 
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FABRIC   NOVELTIES   FROM    FRANCE 

Lovely  New  Metal  Bordered  and  Patterned   Crepe  Chiffons,  as  Well  as  New  Weaves  and 

Printed  Novelties  From  Almost  Within     the  Sound  of  the  Big  Guns — The 

War  Bride  Wears  a  Simple  Gown  of  Net,  Crepe  de  Chine  or 

Satin,  With  Short  Skirt  and  no  Train. 

Monthly  letter  from   oar  Paris  correspondent 


Paris,  France, 

March,  1916. 

EDITORIAL  NOTE.  — It  is 
interesting  news  that  Paris  is 
considering  styles  giving  free- 
dom at  the  waist  as  well  as  those 
with  the  nipped-in  waist  ten- 
dency. It  shows  that  women  are 
not  taking  to  the  latter  type  of 
corsets  with  any  great  avidity. 

Crepe  de  chine  seems  slated 
for  a  long  vogue,  if  not  a  place 
that  is  staple,  for  apparently 
Paris  has  taken  up  this  fabric 
for  mid-season  wear.  The  colors 
also  are  interesting,  coming  as 
they  do  in  the  neutral  fur  tones 
which  have  not  been  worn  for 
some  time. 

War  brides  wear  simpler 
dresses  of  net,  or  satin  and  net 
or  crepe  de  chine  made  with  the 
short  skirt  and  no  train,  and 
trimmed  with  pleatings  are  a 
band  of  flowers. 

Patriotic  ornaments  in  jewelry 
show  the  colors  of  the  Allies 
worked  out  in  enamel  and  mock 
jewels. 

The  buyer  who  watches  fash- 
ion's indications  will  be  prepared 
to  hear  that  bayaderes  are  on 
the  market.  Lyons  manufactur- 
ers arc  showing  them  in  floral  ef- 
fects and  both  woven  and  print- 
ed. The  number  of  dresses  and 
separate  skirts  made  up  the  long 
way  of  the  material,  with  the 
stripe  going  round,  goes  to  show 
that  the  Paris  dressmakers  are 
favoring   bayaderes. 

Now  that  buyers  arc  making 
plans  for  Fall,  and  lookinq  ahead 
to  Spring,  1917,  it  is  a  confirma- 
tion of  their  ideas  to  know  how 
strong  Paris  is  going  on  taffetas, 
also  that  shots  are  considered 
the  latest  novelty  there. 

"Crepe  Myrko"  is  a  new  adap- 
tation of  the  popular  crepe;  it  is 
made  nf  crepe  yarn  woven  in  the 
corded  weave  of  faille.  There  is 
a  feeling  for  such  effects,  for 
crepe  yarn  in  plain  weave  is  one 
of  the  latest  cloths  on  the  market. 
Paris  confirms  the  voque  of 
prints  for  the  coming  Summer, 
and  the  fact  that  Paris  is  usina 
the  dainty  fowered  crepes  for 
lingerie  purposes  is  significant 
and  points  to  further  possibili- 
ties in  silk  underwear. 


SPRING  is  in  the  atmosphere  and  a  few  sunny  afternoons  will  make  furs  and 
wraps  too  heavy  for  their  wearers'  shoulders.     We  will  all  lie  glad  to  leave 
oft  our  heavy  wraps,  but  in  the  meantime  we  are  finding-  compensation  in 
the  dainty  blouses,  and  early  Spring-  hats. 

In  the  novelties  for  the  coming  season  two  quite  district  schools  are  contending 
for  the  favor  of  fashionable  ladies.  One  follows  the  line  of  the  figure,  leaving  all 
the  natural  suppleness  and  easiness  to  the  waist,  the  other,  on  the  contrary, 
demands  the  small  waist,  the  waist  drawn  in  and  made  unnaturally  small.  The 
result  is  a  certain  stiffness  of  figure.  With  this  waist  the  skirt  worn  is  cut  with 
plenty  of  fullness  around  the  hips. 

Awaiting-  the  Summer  time  with  its  light  dresses,  we  continue  to  see  a  lot  of 
crepe  de  chine,  and  this  fabric  is  worn  even  on  formal  and  semi-formal  occasions, 
such  as  dinner  parties,  receptions,  etc.  This  fabric  takes  the  place  of  the 
Winterly  velvet,  and  the  shades  most  in  vogue  are  the  fur  shades,  brown  or  plain 
brule.  These  shades  can  be  worn  becomingly  by  the  majority  of  women,  although 
our  capricious  taste  laid  them  away  a  few  years  ago.  I  should  mention  also  a 
taste  to  trim  the  blouse  or  Hie  waist  of  the  dress  with  large  buttons  in  different 
colors,  giving  the  pretty  effect  that  can  be  compared  in  richness  with  the  use  of 
a  small  jewel. 

COSTUMES  FOR  WAR  WEDDINGS 

In  spite  of  conditions,  we  see  a  few  weddings,  but  they  are  war  weddings,  and 
the  elegancy  of  the  short  skirt,  and  the  freshness  of  the  white  dress  is  in  sharp 
contrast  to  the  blue  uniform  of  the  soldier  bridegroom.  These  weddings  are  quite 
simple,  but  we  do  not  regret  the  great  ceremonies  of  before  the  war  with  the  bride 
swathed  in  a  satin  gown  completed  by  the  long  court  tram.  The  wedding  dresses 
of  to-day  are  made  of  crepe  de  chine,  satin  Liberty  or  net.  Net  seems  rather  light 
for  the  present  season,  and  the  preference  just  now  is  given  to  some  fabric  woven 
in  a  more  compact  way.  The  skirts  are  a  copy  of  those  used  for  the  ordinary 
gown — short  and  trimmed  round  with  pleatings  or  a  band  of  floiWers.  The  bodice 
is  open  at  the  top,  revealing  the  young  neck,  and  the  high  or  Medici  collar  has 
disappeared. 

WAR  JEWELRY— HEAPS  OF  CASH 

1  shall  say  a  word  about  the  small  ornaments  or  accessories  used  to  complete 
the  dress  of  every  fashionable  woman.  During-  peace  time  many  of  these  novel- 
lies  came  in  jewels— jewels  combined  in  a  stone  or  ring — to-day  women  wear  war 
jewels  so  that  they  may  buy  to  maintain  the  business  of  the  country.  There  are 
brooches,  pendants,  patriotic  rings,  shining  with  their  three  colors.  These  rings 
consist  generally  of  three  small  rings  placed  close  together.  Oilier  rings  are  made 
with  the  colors  of  the  Allies,  and  those  of  the  British  are  in  great  demand.  The 
75  gun  and  bine  helmets  are  represented  in  pendants,  and  hat  pins,  brooches,  etc.. 
as  well  as  aircraft  screws  made  of  bright  enamel  or  of  artificial  stones.  The 
"Red  Cross"  is  also  used  to  decorate  the  covers  of  diaries  and  other  covers  on 
plain  white  leather. 

STRIPES  GOING  AROUND      . 

Turning  to  materials,  French  linen  and  batistes  are  very  much  shown  at  the 
present  time,  the  colors  being  Saxe,  blue,  sky,  navy,  champagne,  khaki,  and  with 
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pink  very  much  in  the  lead.  In  previous  articles  I  have 
made  it  very  plain  that  the  demand  for  this  last  color  was 
very  big. 

The  Lyons  market  is  showing  bands  or  "bayaderes,'' 
both  woven  and  printed.  These  are  generally  in  flower 
combinations  with  white  or  colored  grounds.  Stripes  will 
be  used  also,  but  the  same  way  as  the  bayaderes,  that  is  to 
say  in  the  width  of  the  dress — going  round. 

A  great  many  models  have  been  made  in  shot  taffeta  or 
"Haitienne."  This  last  fabric  comes  between  taffeta  and 
faille — it  is  only  a  question  of  wearing.  Taffeta  is  firmly 
established  and  is  selling  in  great  quantities. 

I  am  sending  you  a  sample  of  crepe  de  chine  imitating 
faille,  of  which  I  said  a  few  words  in  my  last  article.  This 
fabric  is  called  "Crepe  Myrko,"  and  is  the  production  of 


one  of  our  greatest  manufacturers  of  silk  fabrics.     1  am 
also  enclosing  a  small  cut  of  gabardine  voile. 

NEW  POINTED  EFFECTS 

Prints  begin  to  come  out,  and  t lie  season  will  be  a  big 
one  in  this  idea.  1  am  enclosing  some  sweet  little  printed 
effects  on  chiffon  crepe  and  striped  voile,  also  flower  prints 
made  on  washable  crepe  de  chine,  which  can  be  used  for 
night-gowns,  blouses  or  dresses.  1  have  seen  made  for  the 
Summer  some  petticoats  in  the  same  idea,  in  floral  effects, 
only  in  cotton  voile. 

I  shall  close  witli  a  pattern  of  brocaded  metal  on  chif- 
fon crepe,  of  which  I  think  a  good  deal,  and  which  will 
make  ravishing  dresses.  The  patterns  are  quite  new  and 
come  from  one  of  our  best  manufacturers,  and  they  will 
certainly  be  a  big  success. 


COTTONS  AND  SHOES  SHOW  BIG  ADVANCES 

Colored  Cottons  From  25  to  50  Per  Cent.  Over  Last  Fall — Shoe  Prices  Increased  20  to 
25  Per  Cent.— Silks  Very  High— Market  Peports 


THE  Fall  prices  for  colored  cottons  came  out  late  in 
March  and  the  advances  over  last  Fall  run  from  25 
to  nearly  50  per  cent,  in  a  few  cases.  The  explana- 
tion for  this  given  the  jobbers  was,  of  course,  the  fact 
that  there  has  been  no  improvement  in  the  condition  of 
dyes  and  also  the  fact  that  the  high  cost  of  cotton  had 
come  into  full  effect. 

Among  the  advances  that  have  taken  place  was  one  of 
25  to  30  per  cent,  in  indigo  shirting,  and  a  similar  one 
also  on  tickings,  and  30  to  33  1-3  per  cent,  on  denims. 

In  no  case  will  a  guarantee  be  given  as  to  the  quality 
of  the  dyeing.  Not  only  can  the  dyes  themselves  not  be 
bought  in  Urge  quantities,  but  even  the  packages  that  are 
bought  in  pound  and  two-pound  lots  do  not  produce  results 
that  are  the  same.  As  one  manufacturer  remarked,  "No 
two  vats  give  the  same  results." 

It  is  noticeable  that  a  great  many,  probably  1/3,  of 
the  lines  of  one  textile  company  have  been  eliminated  for 
this  Fall.  The  idea  was  that  it  was  better  to  produce  as 
much  as  possible  of  the  uiore  staple  lines,  than  to  spread 
cut  the  limited  capacity  over  a  wider  area  and  make  it 
impossible  for  a  good  many  of  their  customers  to  get  a 
certain  quantity  in  lines  for  which  there  was  the  greatest 
demand.  This  policy,  no  don't  will  be  commended  as  a 
wise  one.  It  will,  of  course,  prevent  the  showing  of 
novelty  lines  such  as  are  always  looked  for  by  the  live 
merchants. 

Dominion  Textile  Co.'s  prices  for  next  Fall  have  been 
advanced  5  to  15  per  cent,  over  the  December  list,  and 
show  about  25  per  cent,  advance  over  prices  of  one  year 
ago. 

SHOES  FOR  FALL  UP  20  PER  CENT. 

When  the  shoe  travelers  went  on  at  the  beginning  of 
April  their  price  lists  showed  advances  that  would  aver- 
age 20  per  cent.  In  the  ease  of  one  firm  the  advances  ran 
from  10  to  35  cents  a  pair.  Calf  and  kid  are  very  scarce 
and  some  firms  are  refusing  to  guarantee  delivery. 

Another  decided  advance  in  new  Fall  quotations  has 
taken  place  in  oil  cloths,  and  carpets.  These  are  dealt  wit  h 
in  the  housefurnishings  department. 

ENGLISH  MOHAIRS  UP  15  PER  CENT. 

Owing  to  the  improved  demand  for  English  mohairs 
both  for  dress  goods  and  for  men's  wear  Bradford  reports 


that  advances  have  been  made  as  high  as  15  per  cent,  over 
the  figures  quoted  a  short  time  ago.  At  the  same  time 
importers  have  been  advised  that  inasmuch  as  the  machin- 
ery required  for  mohairs  has  been  changed  over  to  make 
goods  for  military  purposes  very  few  export  orders  can 
be  taken.  The  firms  have  been  cut  down  to  one  half  and 
one-quarter  the  quantity  they  have  ordered. 

SILKS  UP  50  PER  CENT.  IN  ALL 

A  report  from  New  York  says  that  an  advance  of  50 
per  cent,  over  the  lower  prices  are  common  enough  in  the 
silk  market  lately  under  prevailing  conditions  in  raw  silks 
and  dyeing.  Sonic  have  already  put  up  the  price  (>0  per 
cent.  Manufacturers  have  continued  to  do  an  unusually 
large  volume  of  business  for  the  Spring  and  Summer  sea- 
son. Manufacturers  who  specialize  in  silk  are  naturally 
still  active  in  that  material,  with  taffetas,  crepes  and 
Georgettes  leading.  Of  late  these  manufacturers  state 
that  fancies  are  coming  in  on  the  order  of  printed  effects. 
There  are,  however,  a  number  of  manufacturers  who  have 
turned  to  cotton  materials  for  the  latter  trade.  With  silk 
scarce  and  prices  high  it  is  predicted  by  many  that  cotton 
dresses  will  have  a  better  season  this  year  than  for  a 
number  of  seasons  past. 

WOOL  RECOVERS  IN  LONDON 

A  feature  of  the  March  wool  sales  in  London  was  the 
recovery  of  both  grades  in  anticipation  of  further  Gov- 
ernment orders.  The  usual  American  demand  was  cut  off 
owing  to  the  difficulty  in  securing  licenses.  Compared 
with  the  last  auction  fine  merinos  and  crossbreds  closed 
unchanged  while  other  grades  were  5  to  10  per  cent  lower. 
During  the  series  the  Home  trade  bought  7,000  bales, 
France  and  Russia  8.000.  while  11,000  were  held  over. 

NO  FLAX  EXCEPT  UNDER  LICENSE 

A  decree  has  been  issued  in  England  preventing  the 
trading  in  Russian  flax  except  under  license.  It  is  thought 
that  this  may  restrict  the  export  of  linen  to  this  country 
and  the  United  States. 

Ribbon  manufacturers  are  perplexed  as  to  what  prices 
to  charge  for  next  Fall  season  and  announcement  of  these 
have  been  delayed  owing  to  the  continued  rise  in  raw  silk 
and  the  trouble  in  dyes. 
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CRIMINAL  LAW  AND  ITS  APPLICATION  TO 
COMMERCIAL  TRANSACTIONS 

Prepared  for  Dry  Goods  Review  by   Walter  E.   Lear 


Editor's  Note — An  arrangement  has  been  made  by  which  a  series  of  articles  bearing  on  the  legal  phases 
of  business  will  appear  in  Dry  (Ioods  Review.  They  will  deal  with  the  workings  of  the  law  as  applied  to 
commercial  transactions,  with  particular  regard  to  the  retail  business.  Walter  E.  Lear,  who  will  prepare  the 
articles,  is  perhaps  better  fitted  for  this  work  than  any  other  lawyer  in  Canada.  As  editor  of  the  "Ontario 
Weekly  Reporter,"  "Eastern  Law  Reporter,"  "Canadian  Reports,  Appeal  Cases"  and  "Quarterly  and  Annual 
Digest  Canadian  Case  Law"  he  keeps  closely  in  touch  with  every  legal  development  in  every  province  of 
Canada.  He  has,  in  addition,  written  a  number  of  books  on  legal  questions  whicn  have  been  accepted  as 
authoritative.  Mr.  Lear  will  write  his  articles  for  the  lay  reader  and  it  is  not  claiming  too  much  to  say  that, 
by  following  his  explanations,  readers  of  Dry  Ooods  Review  will  be  able  to  gain  a  clear  insight  into  the 
working  principles  which  govern  the  law  in  reference  to  business  transactions. 

Any  questions  concerning  legal  matters,  sent  by  readers  to  us,  will  be  answered  by  Mr.  Lear  through  the 
columns  of  Dry  Goods  Review.  This  service  will  be  entirely  free,  the  only  stipulation  being  that  the 
name  of  the  enquirer  be  given,  though,  of  course,  no  names  will  be  used  in  publishing  the  answers.  It  is  im- 
portant for  inquirers  to  remember  that,  to  get  an  accurate  answer,  it  is  necessary  to  give  full  information. 

Registered  in  accordance  with  t lie  Copyright  Act. 


Section  1. — Introduction 

THE  laws  by  which  the  rights  of  society  are  enforced, 
and  the  wrongs  redressed.  ;ire  but  little  known  to 
the  great  majority  of  the  community.  Were  it 
otherwise — were  the  honest  portion  of  mankind  more  thor- 
oughly aware  of  the  distinction  between  civil  and  criminal 
wrongs,  and  the  legal  grounds  upon  which  the  latter  are 
distinguishable  from  the  forme]' — the  dishonest  would  find 
(heir  attempts  at  the  commission  of  offence  less  frequently 
successful. 

To  this  ignorance  is  referable  much  of  the  litigation 
which  occupies  our  criminal  courts  of  justice;  hence  the 
obvious  importance  that  every  one  engaged  in  commercial 
transactions  should  adopt  the  advice  of  that  great  judge 
and  commentator,  Blackstone: — "It  is  incumbent  upon 
every  man  to  be  acquainted  with  those  laws,  at  least  with 
which  he  is  immediately  concerned." 

"And  now,  reader,  in  addressing  you.  I  shall  assume  that 
you  are  engaged  in  commercial  pursuits  of  one  kind  or  an- 
other and  that  as  such,  whether  merchant  or  tradesman, 
you  are  desirous  of  acquiring  seme  practical  information 
touching  those  laws  with  which  you  are  immediately  con- 
cerned. 

I  am  aware  that  there  prevails  amongst  the  majority 
of  the  community  a  sort  of  instinctive  dread  that  legal 
knowledge  is  wholly  beyond  the  ordinary  mind.  True  it  is, 
the  attainment  of  anything  approaching  to  an  intimate 
knowledge  of  law  and  its  technicalities  would,  to  persons 
engaged  in  commerce  or  trade,  be  a  task  as  difficult  as  it 
would  be  useless;  but  the  amount  and  nature  of  the  in- 
formation indicated  by  Blackstone,  and  about  to  be  laid 
before  the  reader,  is  as  comprehensible  by  persons  of  ordi- 
nary education  and  mental  capacity  as  the  first  four  rules 
of  arithmetic. 

As  far  as  practicable  T  shall  avoid  the  use  of  technical 
phrases,  but  some  are  so  intimately  interwoven  with  the 
subjects  hereinafter  noticed,  that  it  will  be  impossible  to 
wholly  omit  them.  In  reference  to  these,  therefore,  as 
they  occur,  I  will  give  you  such  explanation  of  their  legal 
signification  as  will  enable  you  to  appreciate  their  value 
and  understand  their  application. 

T  have  no  doubt  that  you  are  familiar  with  the  old 
thai   the  law  provides  a  remedy  for  every  wrong. 


Accepting  this  as  substantially  correct,  which  you  safely 
may,  I  dare  say  that  you  have  often  been  puzzled  to  dis- 
cover the  particular  remedy,  in  a  legal  point  of  view. 
applicable  to  a  particular  wrong;  upon  this  point  I  shall 
endeavor  to  inform  you  as  we  go  along. 

Wrongs  have  been  classified  under  the  heads  of  private 
wrongs — such  as  breaches  of  contract — which,  as  you 
probably  know,  are  capable  of  civil  remedies  only;  and 
public  wrongs  or  crimes — such  as  murder,  arson,  treason, 
and  those  offences  which  we  are  about  to  consider — for 
which  the  law  provides  penal  remedies.  Touching  the 
graver  crimes,  such  as  those  just  mentioned — offences  per- 
petrated for  the  most  part  under  unanticipated  circum- 
stances over  which  we  can  have  no  control,  and  against 
which  no  precaution  can  avail — it  is  obvious  that  a  know- 
ledge of  the  laws  by  which  they  are  redressed  is,  as  com- 
pared to  the  offences  to  which  the  commercial  community 
is  mostly  subject,  of  comparatively  trifling  importance. 
Hence,  I  do  not  intend  to  here  deal  with  such  crimes,  but 
rather  direct  your  attention  to  the  special  consideration 
of  matters,  a  knowledge  of  which  to  you,  as  engaged  in 
business,  may  be  of  importance  at  any  moment.  But  be- 
fore we  go  further  into  the  subject,  it  will  be  as  well  that 
you  should  clearly  understand  what,  in  the  eyes  of  the 
law,  constitutes  an  offence,  and  is  consequently  punish- 
able. 

Section  2. — What  is  an  Offence? 

An  offence,  then,  is  an  act  committed  or  omitted  in  vio- 
lation of  the  law,  to  the  injury  of  the  public  at  large,  for 
which  the  law  provides  some  punishment  or  penalty,  there- 
by indicating  that  the  act  done  or  omitted  is  regarded  as  a 
public  wrong,  for  which  the  transgressor  must  make  atone- 
ment to  society.  You  must  therefore,  safely  pronounce 
any  act  or  omission  to  which  the  law  annexes  penal  conse- 
quences an  offence,  the  punishment  prescribed  implying 
that  the  doing  or  not  doing,  of  such  act  is  a  detriment  or 
wrong  to  the  public.  And  in  reference  to  what  act  or 
acts  constitute  an  offence,  let  me  impress  upon  your  mind 
that  no  act  or  acts  or  combination  of  acts  will  constitute 
any  one  of  those  offences  about  which  T  am  going  to  treat. 
unless  the  acts  be  the  result  of.  and  are  accompanied  by. 
a  fradulent  and  corrupt  intention.  For  example,  if  A 
lakes  your  goods,  with  your  consent,  intending  to  pay  you 
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their  value,  but  subsequently  finding  himself  unable  so  to 
do,  makes  default,  he  does  you  a  private  wrong;  whereas, 
if  he  obtains  possession  of  your  goods  by  some  trick  or 
artifice,  with  an  intention,  at  the  time,  of  never  paying 
you,  but  wholly  to  defraud  you  of  them  and  their  value, 
the  law  treats  this  as  an  offence,  and  awards  a  punishment 
for  its  commission. 

Section  3. — Parties  to  an  Offence 

It  may  be  as  well  to  now  inform  you  that  all  persons 
who  are  present,  aiding  and  abetting  in  the  commission  of 
an  offence,  are,  by  section  69  of  the  Criminal  Code,  equally 
guilty  with  the  person  who  actually  commits  it,  and  by 
section  70  of  the  Criminal  Code  a  person  wholly  absent  at 
the  actual  commission  of  the  offence  is  just  as  punishable 
as  he  whose  hands  perpetrate  it,  provided  he  has  previ- 
ously recommended,  counselled,  or  assisted  the  actual  per- 
petrator; in  such  a  case  he  is  called  in  law  an  accessory 
before  the  fact.  By  section  71  of  the  Criminal  Code  any 
one  who  receives,  comforts  or  assists  anyone  who  has  been 
a  party  to  an  offence,  in  order  to  enable  him  to  escape, 
knowing  him  to  have  been  a  party  thereto,  is  also  liable 
to  punishment  for  being  an  accessory  after  the  fact.  By- 
section  69  of  the  Criminal  Code,  accessories  before  the  fact 
and  aiders  and  abettors  are  declared  to  be  guilty  of  the 
offence  itself,  and  are  charged  as  principals  in  the  first 
degree. 

Section  4.— Persons  Exempt  From  Punishment 

Generally  every  violator  of  the  law  is  amenable  to 
justice  and  punishable,  but  it  is1  as  well  that  we  should 
here  pause  to  enquire  what  exceptions  there  are  to  this 
rule,  for  I  need  not  remind  you  that  there  are  exceptions 


to  everj-  general  rule.  That  the  law  exempts  some  persons 
from  its  penalties  is  well  known.  Reason,  justice  and 
mercy  warrants  every  such  exception,  as  I  shall  presently 
show  you.  Blackstone  has  well  said  that  the  several  pleas 
and  excuses  which  protect  the  committer  of  a  forbidden 
act  from  the  punishment  which  is  otherwise  annexed  there- 
to may  he  reduced  to  this  single  consideration — 'want  or 
detect  of  will.'  An  involuntary  act,  as  it  has  no  claim  to 
merit,  so  neither  can  it  induce  any  guilt:  the  concurrence 
of  the  will,  when  it  lias  Us  choice  either  to  do  or  to  avoid 
the  fact  in  question,  being  the  only  thing  that  renders 
human  actions  praiseworthy  or  culpable;  indeed,  to  make 
a  crime  complete  and  cognizable  by  human  laws  there  must 
be  both  a  will  and  an  act.  A  fixed  design  or  will  to  do 
an  unlawful  act  is  almost  as  heinous  as  the  commission  of 
it,  yet  as  no  temporal  tribunal  can  search  the  heart,  nor 
fathom  the  intentions  of  the  mind  otherwise  than  as*  they 
are  demonstrated  by  outward  actions,  it,  therofore,  cannot 
punish  for  what  it  cannot  know.  And  for  this  reason  an 
overt  act,  or  open  evidence,  is  necessary  in  order  to  demon- 
strate the  depravity  of  the  will  before  a  man  is  liable  to 
punishment.  So,  now  you  see  that  to  constitute  a  crime 
against  human  laws  there  must  be,  first,  a  vicious  will ;  and, 
secondly,  an  unlawful  act  consequent  upon  such  vicious 
will.  Blackstone  lays  it  down  as  a  general  rule  that  no 
person  shall  be  excused  from  punishment  for  disobedience 
to  the  laws  of  his  country,  excepting  such  as  are  expressly 
defined  and  exempted  by  the  laws  themselves,  and  Sir 
William  Russell  has  classified  the  exemptions  from  pun- 
ishment under  four  heads,  as  follows: — 1,  Infancy;  2, 
Insanity  and  Idiocy;  3,  Subjection  to  the  Power  of  Others: 
and  4,  Ignorance. 


SYMPOSIUM  ON  EXCHANGE  POLICIES 


(Continued  from  page  21.) 


sleeves  are  too  short  or  too  long,  the  number  coming  in 
proves  that  fact  to  the  information  office.  On  the  other 
hand,  if  the  clerks  are  getting  careless  and  selling  twenty- 
fours  for  twenty-twos,  that  fact  is  also  apparent.  The 
plan  is  double-edged. 

No  distinction  is  made  in  the  length  of  time  that  elapses 
between  the  sale  and  the  return  if  it  occurs  during  the 
same  season.  We  consider  one  day  the  same  as  a  fort- 
night in  such  a  matter.  A  woman  may  frequently  go  for 
weeks  before  she  has  occasion  to  use  a  purchase  and  dis- 
cover its  unsuitability  for  her  need.  The  fact  that  she 
took  the  goods  in  the  first  place  without  a  too  close  inspec- 
tion argues  a  confidence  in  us  that  we  cannot  afford  to 
dissipate,  so  we  give  her  the  benefit  of  the  doubt. 

EATON'S  AND  SIMPSON'S  POLICIES 

In  the  next  issue  will  appear  a  summary  of  the  rules 
lor  exchanging  goods  in  operation  in  the  Eaton  and  Simp- 
son stores,  Toronto. 


A 


LESS  THAN  $60  OUT  OF  $3,800 

FORMER  manager  of  the  millinery  section  of  a  Tor- 
onto department  store  contributes  the  following  to 
our  symposium: 

"So  you  are  taking  up  exchanges"?  One  Monday  morn- 
ing 1  was  in  my  office  and  a  friend,  a  retail  man,  was  with 
me. 

"A  lady  came  in  with  what  she  had  bought  on  the  Sat- 
urday, and  asked  me  to  take  it  back.  I  did,  and  paid  her 
the  refund  in  cash. 


"Another  came  in,  and  the  same  transaction  was  re- 
peated. A  little  later  a  third,  and  before  noon  my  friend 
burst  out:  'What  on  earth  are  you  doing  that  for?  Why 
you're  giving  up  your  day's  sales  in  refunds.  And  cash, 
too ! ' 

"I  replied:  'Let  us  figure  it  out.  Probably  the  refunds 
amount  to  only  $60.  If  not  one  buys  another  hat  here  it 
will  be  less  than  2  per  cent.,  for  my  Saturday  sales  were 
.$3,800.  And,  anyway,  the  hats  they  brought  back  are 
worth  just  as  much  now  as  on  Saturday,  so  we  aren't  out 
anything  on  these  anyway.  But  the  chances  are  that  sev- 
eral of  those  ladies,  being  well  pleased,  will  buy  a  second 
hat  here,  so  that  reduces  even  the  $60.' 

"He  seemed  to  grasp  the  point,  and  was  not  as  alarmed 
for  inv  sanity  as  at  first." 


TRYING  A  DIFFERENT  SALES  GIRL 
A      FORMER  manager   of   a    big   millinery   department 
•**■    gave  The  Review  the  following  suggestion: 

"Here  is  a  plan  I  tried  often.  If  a  lady  was  not  suit- 
ed and  brought  hack  a  hat,  and  still  wanted  to  buy  here; 
I  said  to  her:  'Now  just  go  to  a  new  clerk  and  start 
afresh,  forgetting  that  you  could  not  be  suited  before; 
perhaps  the  next  one  will  find  something  you  like.' 

"Very  often  it  happened  that  by  trying  a  new  sales- 
girl— instead  of  feeling  under  obligation  to  go  to  the 
first  again — s'le  got  what  she  really  liked,  and  became  a 
satisfied  customer." 

We  commend  the  suggestion  to  readers  of  The  Review. 
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( '.  1 NA  DA  TO  HA  1  rE  ANTI-GERM,  I V  T.  l  /.'  IFF 

THE  Toy  Fair  held  in  Toronto  at  the  end  of 
March  has  risen  to  an  importance  far  beyond 
what  attaches  to  it  as  the  first  serious  attempt  made 
by  the  Dominion  Government  to  organize  the  forces 
that  are  essential  for  the  development  of  a  Canadian 
industry.  For  it  was  at  the  conference  of  toy  makers 
and  buyers  that  Sir  George  Foster  made  an  announce- 
ment that  a  tariff  would  he  imposed  that  would 
guard  against  an  invasion  of  our  economic  system  by 
Germany  and  her  confederates.  A  vision  was  held 
out  of  a  tariff  relationship  among  all  the  Allies  that 
would  act  at  once  as  a  harrier  to  outsiders  and  an 
encircling  bond  to  the  allied  countries,  flow  this 
will  work  out  as  regards  neutral  nations  will  be  one 
of  the  problems  to  settle.  At  all  events  manufac- 
turers in  Canada  hereafter  will  be  able  to  go  ahead 
more  confidently  in  improving  old  or  installing  new 
equipment  that  will  supply  for  this  country  many 
lines  of  goods  for  which  she  was  dependent  upon  Ger- 
many before,  without  fear  that  this  same  equip- 
ment may  have  to  be  scrapped  after  the  war  in  the 
face  of  a  dumping  movement  from  the  enemy  coun- 
tries. Something  has  been  done  already,  in  tapes- 
tries, hosiery,  gloves,  underwear,  and  toys,  to  men- 
tion only  a  few  at  random,  and  the  courageous  ven- 
tures in  most  cases  have  met  with  an  encouraging 
response. 

It  is  not  too  early,  however,  to  urge  the  need  for 
a  treatment  of  the  question  in  a  non-partisan  man- 
ner, in  which  the  business  interests,  including  the 
retail  trade,  shall  he  consulted,  and  at  intervals,  not 
too  short  to  permit  of  the  required  stability  in  manu- 
facturing conditions,  and  not  too  long  to  allow  abuses 
in  protection  to  become  oppressive. 


WHAT  IS  YOUR  POLICY  OX  EXCHANGES ? 

THE  Exchange  of  Goods  is  an  old  and  yet  a 
new  problem  for  the  dry  goods  merchant:  and. 
undoubtedly,  one  of  (he  most  important.  As  we  re- 
marked in  our  last  issue  The  Revieav  makes  no 
apology  for  making  it  a  feature  in  this  issue.  We 
believe  that   the  policy  of  some  of  the  department 


stores  in  this  respect  has  drawn  away  trade  from 
many  other  stores.  To  many  merchants  we  have 
met,  a  small  loss  on  an  exchange  looms  larger  than 
the  losing  of  the  customer. 

There  are  other  merchants  who  are  ready  to  go 
as  far  as  any  department  store,  and  do  so,  and  yet 
feel  that  the  privilege  is  being  abused  to  an  extent 
that  is  absolutely  unwarranted.  The  merchants  of 
Hamilton  who  as  a  local  organization  probably  have 
reached  more  mutual  arrangements  upon  sub- 
jects of  this  character  than  any  others  in  Canada — 
have  arrived  at  an  understanding  to  refuse  exchanges 
of  neckwear,  veilings,  hair  goods  and  several  other 
lines.  If  a  single  merchant  had  refused  to  take  back 
neckwear  many  a  customer  would  have  been  lost. 
With  the  agreement  in  force  none  may  turn  away, 
although  to  some  retailers  the  neckwear  end  of  this 
agreement  may  appear  rather  drastic. 

The  Hamilton  men  are  trying  also  to  work  out 
some  basis  for  the  acceptance  of  cut  goods.  A  dis- 
count has  been  suggested  but  to  this  several  firm-  as 
noted  in  the  article  in  this  issue,  would  take  strong 
exception. 

This  subject  of  exchanging  goods  is  worth  in  it- 
self a  serious  attempt  of  merchants  to  form  local 
organizations  to  discuss  it  and  to  reach  some  definite 
working  basis  that  will,  in  a  few  cases,  prevent  un- 
reasonable demands  and  yet,  will  enable  the  reason- 
able customers,  who  form  the  vast  majority,  to  -Imp 
and  change  their  minds  without  loss  to  themselves 
or  more  than  a  casual  one  to  the  store. 

For  this  reason  The  Review  has  opened  a  dis- 
cussion or  symposium  in  it-  columns.  The  policies 
of  a  number  of  well-known  .-tores  are  outlined  as  ex- 
pressed  by  themselves  and  others,  including  those  of 
Toronto  department  store-,  will  appear  in  our  next. 
We  appreciate  the  pains  taken  in  framing  the  replies 
and  the  frank  spirit  shown.  The  viewpoints  in  many 
instances  will  arrest  attention  ;  many  will  be  set  think- 
ing, perhaps  readjusting  their  whole  attitude  towards 
exchanges.  On  the  whole  the  tendency  is  to  he  too 
strict  rather  than  over-generous.  But  from  the  one 
class  as  well  as  the  other  The  Rkview  invito  replies 
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that  will  express  the  store's  own  policy  and  criticize 
those  observed  by  other  stores. 

Do  your  part  in  providing  a  profitable  exchange 
of  views. 


SASKATCHEWAN  OPPOSES  M.  0.  TAX 

THE  divergence  of  opinion  among  retailers  as  to 
the  advisability  of  a  special  local  tax  on  mail 
order  houses  as  a  means  of  lessening  their  business  or 
reducing  the  advantages  under  which  some  of  them 
operate,  has  been  emphasized  by  the  decision  of  the 
Saskatchewan  Executive  of  the  R.  M.  A.  not  to  fol- 
low the  example  of  the  Manitoba  retailers  in  apply- 
ing for  a  M.  0.  tax. 

In  a  statement  to  Dry  Goods  Review  explaining 
his  position.  Mr.  Raymond,  secretary  of  the  Saskat- 
chewan Executive  declares  that  the  proposed  taxation 
does  not  get  at  the  root  of  the  evil.  As  matters  stand 
the  M.  O.  house  has  to  contend  with  the  natural  pre- 
judice of  many  persons  against  sending  money  away 
from  home  for  goods  that  can  be  obtained  from  the 
local  dealer.  The  mail  order  house,  he  contends  if 
taxed  a,  nominal  sum  would  be  placed  "well  on  the 
way  towards  overcoming  this  prejudice,  as  they  could 
attractively  advertise  that  they  were  paying  taxes 
for  the  privilege  of  doing  business  with  the  person 
reading  the  catalogue.  In  this  respect  alone  the  in- 
creased advertising  power  would  far  more  than 
offset  the  comparatively  small  amount  paid  in  taxes. 
Nor  would  a  small  tax  add  materially  to  the  cost  of 
the  M.O.  goods  and  thus  relieve  the  local  merchant. 
"To  make  a  noticeable  difference  a  larger  tax  would 
have  to  be  imposed,  and  in  our  opinion  this  could  not 
be  done  as  it  would  be  class  legislation,"  he  declares. 

Another  point  that  influenced  Saskatchewan,  and 
killed  the  Manitoba  measure,  was  the  opposition  of 
the  farming  class. 

Mr.  Raymond  proceeds  to  leave  this  question  of 
what  must  be  at  best  an  "artificial"  means  of  striking 
at  the  M.O.  houses,  and  reaches  methods  that  have 
been  advocated  many  times  in  The  Review  :  "Far 
better  would  it  lie  if  country  merchants  would  to  a 
certain  extent  adopt  the  methods  of  the  catalogue 
houses  and  cater  better  to  their  customers.  For  one 
thing,  advertise  more,  bring  their  business  as  far  as 
possible  down  to  a  strictly  cash  basis,  and  if  they  do 
give  credit  see  that  their  accounts  are  secured,  and 
follow  up  their  collections  better." 

He  goes  on  further  to  point  out  another  essential 
of  the  M.  O.  strength,  their  better  buying  facilities, 
and  advocates  an  "improvement  in  our  present  sys- 
tem of  buying." 

He  draws  attention  to  the  "Community  Build- 
ing" plan  that  is  progressing  in  the  middle  Western 


States,  where  merchants  and  farmers'  clubs  are  work- 
ing hand  in  hand  in  order  to  beat  out  mail  order 
competition. 

The  question,  however,  will  come  up  for  a  final 
settlement  at  the  annual  convention  in  Regina  on 
May  9.  10  and  11  next. 


SERIES  ON  COMMERCIAL  LAW 

COMMENCING  in  this  issue  a  new  series  has  been 
started  on  "Criminal  Law  and  Its  Application 
to  Commercial  Transactions,"  prepared  for  Dry 
Goods  Review,  by  Walter  E.  Lear,  of  Osgoode  Hall, 
Toronto,  barrister-at-law. 

The  articles  will  deal  with  the  criminal  law  with 
particular  regard  to  the  retail  business.  This  series 
should  prove  exceedingly  valuable  to  our  many  sub- 
scribers throughout  Canada.  In  addition  to  the 
series  of  articles,  Dry  Goods  Review  has  made 
an  arrangement  whereby  subscribers  to  The  Dry 
Goods  Review  can  send  in  inquiries  regarding  legal 
matters,  and  they  will  be  answered  without  cost  to 
the  subscriber.  The  only  stipulation  being  that  the 
subscriber  must  send  in  his  name  as  an  evidence  of 
good  faith.  Names  of  inquirers  will  not  be  given 
when  publishing  answers. 


EDITORIAL  NOTES 

WHAT  does  it  profit  you  if  you  smile  when  a  custo- 
mer is  buying  your  goods  and  scowl  when  she  asks 
you  to  exchange  them. 

*  *         * 

WILL  YOU  lose  in  the  long  run  by  discarding  the 
due  bill  and  handing  out  the  ca<h  on  an  exchange? 
Most  of  it  will  be  spent  in  your  store  by  the  customer 

any  way. 

*  *         * 

A  COMMERCIAL  MUSEUM  has  been  suggested  at 
Ottawa  for  aiding  manufacturers  in  learning  what 
new  lines  it  will  pay  them  to  develop.  The  idea  may 
be  all  right,  but  the  name  should  be  changed. 
"Museum"  makes  one  think  of  dead  'uns. 

*  *         * 

ONE  OF  THE  most  hopeful  features  of  the  business 
revival  in  Canada  the  last  six  months  has  been  the 
demand  for  a  better  class  of  goods.  This  is  charac- 
teristic of  nearly  every  line  and  is  a  practice  that  will 

become  a  habit. 

*  *        * 

THE  LABOR  situation  is  becoming  acute  in  Canada 
and  the  output  is  curtailed  seriously  through  lack  not 
only  of  male  but  female  operatives.  A  movement 
"Back  to  the  Factory"  should  soon  be  started  if  Can- 
ada is  to  reap  anything  like  the  full  advantage  of 
the  tremendous  demands  for  goods  from  retailers 
and  the  public. 


27 


MILL/INEEY 


SUMMER    INDICATIONS 

Sailors,  Capelines,  Mushrooms  and  Poke  Shapes — 

Many  Hats  Are  of  Material — Crin  and 

Leghorn  Leading  Summer  Straws 

THE  weather  is  always  a  potent  factor  in  the  mil- 
linery trade.  No  matter  how  good  the  conditions 
may  be  the  business  does  not  come  until  the  weath- 
er is  propitious.  In  the  big  centres  there  is  activity,  par- 
ticularly in  the  trade  that  will  pay  the  price,  but  the 
country  trade  and  the  popular  trade  where  business  is 
not  brisk  until  Spring  is  really  here,  would  be  benefited 
greatly  by  a  spell  of  fine  bright  weather. 

The  unfortunate  fact  is  that  business  lost  at  the  be- 
ginning of  the  season  is  never  made  up  later.  The  early 
purchase  of  a  between-the-season  hat  means  that  the  one 
for  Summer  wear  must  be  bought  later.  If  the  weather 
allows  the  Winter  hat  to  do  duty  to  a  late  date,  only  one 
hat  for  Summer  wear  need  be  purchased. 

The  feature  so  far  lias  been  the  very  general  buying 
of  better  goods.  Practically  all  millinery  materials  are 
high  priced,  and  evidently  the  trade  is  of  the  opinion  that 


Small  poke  shape  of  lisere  straw  trimmed  with  plcatings 
and  bands  of  Joffre  blue  faille,  and  high  natural  mount  of 
velvet  mul  silk  roses  and  ivy  leaves. 


it    is    more    profitable    to    pay    the    extra   for  the   better 
materials. 

Advent  of  Larger  Hats 

There  is  no  question  that  larger  hats  will  be  worn 
later.  Even  now  they  are  selling  in  the  shape  of  large 
sailors  of  varnished  straw  and  capelines  made  of  Milan 
and  lisere  in  dark  colors  that  look  a  bit  heavy  even  now. 
In  spite  of  the  vogue  of  the  new  pastel  shades  colors  are 
quite  somber,  and  dark  colored  and  black  hats  will  be 
worn  right  through  the  season.  Even  though  the  effect 
is  simple  there  is  quite  a  lot  of  millinery  work  on  these 
large  hats  and  prices  rule  accordingly. 

Either  the  crown  or  the  brim,  or  side  crown  and  brim 
will  be  covered  with  silk  or  some  fancy  material.  One 
hat  of  black  lisere  had  the  wide  upper  brim  covered  with 
Chartreuse  yellow  faille  overlaid  with  a  star  shaped  piece 
of  the  same  silk  in  Belgian  blue  and  the  side  of  the  crown 
was  covered  with  the  same.  A  narrow  picot-edged  blue 
ribbon  fell  in  a  ladder  of  loops  from  the  side  crown  cen- 
tering each  star-shaped  point  and  a  pleated  cockade  of 
the  same  ribbon  was  placed  in  front.  Milliners  report 
that  customers  are  finding  these  hats  very  wearable  and 
they  are  selling. 

Models  that  are  sailor  in  outline  but  have  the  brim  in 
all  kinds  of  irregular  shapes  are  also  selling.  One  model 
had  the  brim  in  the  shape  of  a  shield.  This  hat  was  made 
of  a  bright  fancy  straw  in  moss  green.  The  trimming  was 
highly  original  consisting  of  a  twist  of  picot  edged  ribbon 
around  the  crown  in  which  were  caught  four  little  tips  in 
rainbow  shades.  Chartreuse,  blue,  mauve,  orchid  and  pink. 
These  tips  are  uncurled  ami  both  end  and  flues  are  caught 
to  the  stem  forming  a  pear-shaped  mount. 

Mushrooms  and  Pokes 

Besides  the  sailor  shapes  and  capelines,  mushroom 
shapes,  both  large  and  medium-shaped  and  poke  honnets 
are  those  indicated  for  Summer  wear.  Dresses  are  to  be 
flounced  and  fluffy,  and  to  complete  a  costume  of  this  type 
the  hat  that  is  picturesque  is  necessary,  for  a  plain  severe 
shape,  simply  trimmed,  would  be  just  as  out  of  place,  as 
is  the  flower-crowned  hat  when  worn  with  the  suit  that 
is  plainly  tailored.  Moreover  the  costume  must  balance 
and  with  spreading  skirts  must  come  the  wide  elaborate- 
ly trimmed  hat. 

Increased  Use  of  Fabrics  for  Covering 

One  feature  that  promises  new  development  is  the  in- 
creasing use  made  of  various  fabrics  for  covering  hats, 
and  a  further  development  is  when  the  hat  is  covered 
with  the  same  material  as  the  gown.  We  are  perfectly 
familiar  with  hats  made  of  Georgette  and  other  crepes, 
but  the  hat  made  of  the  silk  of  the  gown  or  the  same 
fancy  cotton  as  the  frock  is  a  new  idea.  Thus  an  L830 
gown  of  green  and  blue  glace  silk  with  satin  stripe  and 
figure  in  vivid  blue,  had  a  Louis  XVI.  mushroom  shape — ■ 
a  Corday  shape  as  some  call  it,  made  of  the  silk  and 
faced  with  blue  straw.  The  hat  was  wreathed  with  mixed 
flowers. 
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MIDSUMMER  RIBBONS 

WIDE  ribbons  will  figure  largely  on  the 
mid-summer  models.  For  instance,  a 
toque  of  straw  was  completely  trans- 
formed into  a  flat  crowned  plateau  model  by 
a  frill  of  wide  ribbon  wired  at  the  outer  edge 
and  edged  also  with  a  straw  lace.  The  hat 
formed  a  bandeau  which  was  trimmed  at  the 
back  with  full  loops  of  the  ribbon. 

Many  of  the  new  leghorn  and  lisere  hats 
have  the  crown  made  wholly  of  ribbon,  and 
there  are  ruches,  bows  and  streamers  to  many 
of  the  large  hats.  As  is  usual  the  more  sum- 
merlike hats  are  trimmed  with  velvet  ribbons 
— black,  Nattier,  blue,  and  rose  shades  being 
most  used.  The  narrow  ribbons  are  not  for- 
gotten, and  the  picot-edged  cord  ribbons  are 
to  be  as  widely  used  for  Summer  as  in  the 
early  season. 

Faille  still  holds  the  centre  of  the  stage, 
but  taffeta  and  moire  are  also  used,  and  with 
the  exception  of  some  glaces  and  stripes  there 
is  very  little  call  for  fancv  ribbons. 


One  of  the  new  large  picturesque  sailors  of  pearl  grey  Milan  hemp 
trimmed  with  ribbon  and  large  pointed  wings  in  cyclamen  pink. 


THE  LEADING  COLORS 

For  Summer  wear  hats  are  shown  of  flowered  cotton 
crepes  cretonne  and  even  of  gingham  and  pongee  com- 
bined with  erin,  leghorn,  lisere  or  bamboo.  Striped  pon- 
gee and  striped  cottons  are  used  and  the  color  combina- 
tions are  of  the  brightest.  The  leading  colors  are  sky, 
turquoise,  powder  blue,  citron,  lemon,  salmon,  corah; 
violet,  grey  and  old  rose. 


RAW  OSTRICH  DOUBLE 

Drought  and  War  the  Reason — No  Present  Demand 
For  the  Feathers  From  the  Millinery  Trade 

OSTRICH  is  up  from  100  to  150  per  cent,  over  prices 
paid  for  the  raw  feathers  a  year  ago,  and  the 
strangest  feature  about  the  advance  is  there  is  no 
present  demand  for  this  trimming  from  the  millinery 
trade,  as  its  use  in  any  form  at  the  present  time  is  mere- 
ly negligible.  The  advance  brings  ostrich  up  to  just 
about  the  same  figure  at  which  it  stood  before  the  big- 
drop  in  value  that  came  just  after  the  outbreak  of  the 
war.  It  is  asserted  that  the  big  feather  manufacturers  in 
Paris,  London,  New  York  and  other  centres  are  buying 
up  all  the  raw  ostrich  they  can  lay  their  hands  upon,  and 
the  reason  given  is  that  no  fine  stock  will  be  produced  for 
some  years,  and  the  quantity  of  any  grade  will  be  small. 
There  are  two  reasons  given  for  this — drought  and 
the  war.  The  big  drop  in  the  price  of  feathers,  and  the 
difficulty  of  finding  transportation  lessened  the  value  of 
the  birds,  and  it  was  more  profitable  to  sell  the  corn  than 
to  use  it  for  feed.  Moreover,  there  is  a  drought  in  South 
Africa  which  has  had  a  further  disastrous  effect.  Farm- 
ers, it  is  said,  have  turned  their  birds  loose  and  very 
large  numbers  have  died. 

Should  fashion  decree  ostrich  for  Fall,  and  the  taste 
develop,  prices  for  plumes  and  fancies  would  show  a 
sharp  advance.  In  any  case  an  early  revival  must  mean 
higher  prices  because  it  will  be  some  time  before  the 
flocks  can  be  brought  up  to  the  standard  again,  and  be- 
cause the  available  supply  now  on  the  market  has  been 
bought  up  by  the  big  firms  in  both  the  European  and 
American  market. 


PARIS,  TALL  OR  LARGE 

Sailors  Are  Immense,  And  Are  of  Crepe  de  Chine  or 

Faille  and  Straw — Neapolitan  is  Favored  in  the 

New  Shades — War  Flowers  the  Latest 

PARIS  styles  are  extreme — the  hats  shown  are  either 
tall  and  towering,  or  they  are  wide-spreading  and 
broad.  Lewis  and  Reboux  are  both  showing  tall  hats 
and  many  of  these  are  trimmed  with  Condor  quills.  The 
rtal  quills  are  imitated  in  goose  feathers.  The  stems  of 
these  quills  are  covered  with  feathers  sometimes  as  high 
as  half  way  up  the  quill.  These  quills  are  also  used  to  trim 
the  large  straw  sailors. 

All  the  leading  Paris  milliners  are  showing  sailors,  and 
some  models  are  simply  immense  in  size.  Many  of  these 
sailors  are  of  straw  and  faille  or  straw  and  crepe  de  chine 
and  many  are  trimmed  with  the  silk  fringed  or  with 
fringed  and  pleated  ribbon.  Ribbons  are  smocked  as  well 
as  pleated  and  there  are  many  changes  rung  on  this  idea. 
Neapolitan  or  crin,  which  is  really  horse  hair,  is  im- 
mensely popular  and  comes  in  the  very  palest  of  pastel 
shades  and  is  trimmed  with  flowers  or  ribbon  ruches  veiled 
in  tulle.  .This  straw  is  particularly  good  in  pink,  grey, 
baby  blue,  faint  lavender  shades  and  string-  or  ficelle. 

All  kinds  of  waxed  materials,  straws,  ribbons,  and 
flowers;  are  the  craze  but  the  latest  is  the  production  of 
real,  wax  flowers.  These  flowers  are  mixed  with  other 
kinds — thus  a  cluster  of  tuber  roses  or  fuchsias  may  he 
of  wax  included  in  a  knot  of  small  flowers  of  silk  or  vel- 
vet. One  of  the  prettiest  conceits  shows  apple  blossoms  of 
wax  mixed  with  foliage  and  tiny7  green,  golden  or  ripe 
rosy  red  apples. 

Georgette  is  showing  Leghorn  in  large  and  small  Louis 
shapes  trimmed  with  ostrich  and  taffeta  flowers.  The 
color  combinations  she  is  using'  are  rather  sombre — many 
being  in  old  rose  and  old  blue,  as  well  as  Bordeaux  red. 


Picturesque  hats  on  the  cavalier  and  Gainsborough 
order  trimmed  with  plumes  are  shown,  and  there  are  any 
number  of  quaint  pokes  and  hats  on  the  mushroom  order 
and  these  models  are  ribbon  and  flower  trimmed. 

Mexican  straws  come  in  drooping  shapes,  and  are  best 
liked  in  tan  and  dull  green.  Hats  are  shown  nf  raffia,  and 
these  are  woven  so  that  ribbons  can  be  run  through  the 
straw. 
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THE  FALL  OUTLOOK 

Another  Season  of  Shortage,  Delay  and  High  Prices 

in  Dress  Fabrics — Some  Novelties  in 

Fall  Coatings  Shown 

ANOTHER,  season  of  shortage  and  delay  lies  before 
the  dress  fabrics  section.  The  greater  portions  of 
the  season's  business  has  already  been  done,  and 
many  mills,  both  in  the  old  country  .and  in  the  United 
States  have  all  the  business  they  can  take  care  of.  The 
Canadian  mills  are  busy  with  government  orders,  and  it 
is  only  under  previous  arrangements  that  orders  are  being 
received.  The  British  mills  are  also  making  army  cloths 
and  other  supplies,  and  their  output  is  further  curtailed 
by  the  withdrawal  of  men  for  the  army.  It  is  not  just 
the  operating  staff  that  is  being  depleted  in  this  manner, 
but,  in  many  firms  the  younger  members  of  the  organiza- 
tion are  being  withdrawn,  and  the  older  members  are  hav- 
ing again  to  take  up  the  burden  of  management. 

As  in  the  season  past  very  few  novelty  cloths  will  be 
on  the  market  for  Fall,  and  serge,  gabardine,  broadcloths, 
whipcords,  poplins,  tweeds  and  homespuns  will  be  the 
selling  fabrics.  In  spite  of  advances  in  price  the  buying  is 
for  the  better  article,  and  there  will  be  little  or  no  pur- 
chasing of  cotton  warp  and  part  cotton  goods.  The 
values  of  all  wool  fabrics  have  advanced  abnormally,  but 
in  spite  of  the  advance  it  ,is  the  better  goods  that  are 
selling.  Raw  materials  are  still  advancing,  and  the  ten- 
dency is  upward.  So  great  has  been  the  consumption  of 
raw  wools,  and  so  great  is  the  need  to-day  that  even  an 
early  ending  to  the  demand  for  army  purposes  would 
make  no  change  until  the  surplus  that  has  been  used  up 
was  replaced. 

Under  present  conditions  there  can  only  be  an  in- 
creased shortage  and  even  higher  prices  to  be  faced; 
therefore,  the  merchant  who  is  in  a  position  to  do  so 
would  be  wise  in  stocking  up*  as  liberally  as  possible  for 
the  coming  season,  as  goods  bought  now  are  sure  to  ap- 
preciate in  value  as  the  season  advances. 

Velours  have  sold  well  in  Spring  weights,  and  their 
position  seems  to  be  thoroughly  entrenched  for  Fall. 
They  are  shown  in  various  weights  and  colorings.  Solid 
checks,  two  color  checks,  and  checks  in  two  tones  in 
sizes  from  half  to  one  inch  square  are  promised.  Skirt- 
ing cloths  for  separate  skirts  are  important  and  these 
cloths  come  in  plaids  and  stripes.  There  are  a  few  novel- 
ties in  coatings.  Cheviots  and  homespuns  are  selling,  but 
the  preference  is  still  for  napped  fabrics.  Velours  coat- 
ings are  also  shown,  and  there  are  some  novelties  in  this 
class. 

One  of  the  best  selling  materials  at  the  present  time 
is  shepherd's  check,  and  the  mills  making  these  fabrics 
are  totally  unable  to  take  care  of  even  a  fair  part  of  the 
business  offered. 


VELVETEENS 

Velveteens  will  be  among  the  wanted  articles  in  the 
coming  season,  as  many  orders  that  are  already  placed 
will  never  be  filled.  Even  white  corduroys  are  becoming 
scarce,  and  there  is  general  complaint  as  to  deficiencies 
in  finish.  The  answer  to  any  complaint  is  that  bleaching 
chemicals  like  dyestuffs,  are  becoming  very  scarce. 

— © — 
SILK   THE  FAVORITE 

Majority  of  Suits  and  Costumes  of  Taffeta  or  Taffeta 
Trimmed — Glaces  Are  the  Latest — Increas- 
ing Interest  in  Satins 

THOUGH  raw  silk  may  have  taken  a  drop  or  so  dur- 
ing the  past  few  weeks  it  has  made  a  quick  and 
complete  recovery.  This  temporary  recession  ap- 
plies only  to  Japan  silks,  for  the  European  and  China 
markets  have  not  changed.  Prices  are  back  at  the  old 
level  and  the  general  opinion  is  that  silks  will  go  still 
higher. 

Fashion  has  proved  a  very  faithful  ally  of  the  silk 
manufacture,  for  silk  is  emphatically  the  fabric  this  sea- 
son, and  not  only  is  the  Spring  suit  and  costume  either 
of  silk  or  silk  trimmed,  but  Milady  is  clad  in  silk  from 
head  to  foot.  Even  her  lingerie  is  of  washable  satin  either 
in  shell  pink  or  white,  and  the  underskirt  is  hack  again 
and  is  silken  fabric  which  varies  according  to  the  gown 
.  with  which  it  is  worn. 

Taffeta  certainly  holds  the  centre  of  the  sta^e,  and  the 
majority  of  the  suits  and  costumes  are  either  of  taffeta  or 
taffeta  trimmed.  Taffetas  come  in  even'  color,  but  navy 
and  various  shades  of  dark  blue  are  in  the  lead.  Black 
almost  rivals  navy,  and  the  other  selling  colors  are 
African  brown,  very  dark  green,  old  rose  shades,  various 
shades  of  grey  and  amethyst. 

Taffetas  for  Fall 

Taffeta  also  has  the  confidence  of  buyers  for  the  com- 
ing Fall,  but  they  are  also  predicting  a  big  taffeta  season 
for  Spring  1917.  So  far  it  has  been  the  city  trade  that 
has  bought  taffeta  to  any  extent — now  the  country  trade 
and  the  smaller  centres  are  buying  it. 

Taffetas  combined  in  two  colors — the  glace  effects — are 
in  evidence  at  the  openings.  These  rich  glistening  silks 
come  in  both  somber  and  high  color  combinations  and  in 
striped  and  figured  effects  as  well.  African  brown  and 
green,  blue  and  green,  Belgian  blue  and  black,  are  typical 
of  the  darker  effects  while  cylamen  and  gold,  grey  and 
Nattier  blue,  rose  and  Nattier,  and  various  shades  of  blue 
and  helio,  are  representative  of  the  high  colors.  For  the 
evening  and  the  dressy  gown  for  Fall  and  Winter  wear 
buyers  are  placing  orders  for  white  warp  glaces — white 
and  maize,  white  and  rose,  white  and  cylamen,  white  and 
Nattier  blue,  etc. 

Though  taffeta  is  high  style  there  is  still  a  place  for 
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silks  that  are  more  staple,  and  satin  duchesse  is  showing 
in  all  the  new  colorings  as  well  as  woven  in  the  popular 
two  colors.  Other  satin  finished  silks  such  as  poult-de 
soie,  paillettes,  and  messalines  also  are  selling. 

A  Novelty  in  Stripes 

In  fancy  silks  stripes  are  having  a  wonderful  sale, 
particularly  in  two  colors  and  in  wide  effects.  In  lines 
for  popular  priced  selling  some  attractive  novelties  arc 
offered  in  satin  de  chines.  A  novelty  in  this  class  just  on 
the  market  has  a  cord  effect  given  to  it  by  the  arrange- 
ment of  the  stripes.  This  material  is  particularly  hand- 
some in  Russian  green  and  African  brown,  in  l1/?  inch 
stripes  divided  by  a  narrow  stripe  of  white.  This  silk 
also  comes  in  all  the  leading  colors. 

Silk  Georgette  is  indispensable  this  season  as  it  forms 
as  high  as  nine-tenths  of  the  gown.  It  comes  in  solid 
colors  and  embroidered  in  self  colors  and  contrasting 
floral  effects. 

Crepe  de  chine  is  still  a  wanted  fabric.  A  new  weave 
that  is  interesting  buyers  as  it  lias  the  necessary  weight 
is  in  plain  weave — that  is,  it  is  made  of  crepe  yarn  but 
in  plain  instead1  of  crepe  weave.  Rich  cord  weaves  such  as 
failles  are  selling  for  handsome  separate  coats.  Benga- 
lines  are  in  for  another  good  season. 

Among  the  high  novelties  featured  at  the  retail  open- 
ings in  the  larger  cities  are  printed  foulards  and  pussy- 
willows. These  silks  come  in  stripes  of  various  widths, 
or  they  are  dotted  over  with  small  dots  in  turquoise,  coral, 
gold,  or  green,  edged  with  white  on  navy,  African. 
Nattier,  cadet,  rose  or  grey  grounds. 


COTTONS  FOR  FALL 

Dye?tuffs  Scarcity  a  Big  Factor  in  the  Price  Increase 

For  Fall — Heavy  Cotton  Novelties  Selling 

For  Separate  Skirts  —  Awning  and 

Rainbow  Stripes  the  Latest 

THE  jobbing  houses  report  active  business  in  cotton 
fabrics.  Buyers  are  very  willing  to  place  orders, 
particularly  for  colored  and  staple  cloths,  and  from 
the  size  of  the  orders  received  the  inference  is  that  they 
arc  buying  beyond  their  present  selling  requirements. 
Under  present  conditions  this  is  good  policy,  as  difficul- 
ties now  experienced,  in  securing  goods  are  bound  to  in- 
crease and  the  shortage  become  more  acute.  Goods 
bought  now  will  be  in  stock  when  wanted,  and  besides, 
their  value  will  have  been  enhanced  considerably  when 
the  time  for  selling  them  comes  around,  as  there  is  no 
shadow  of  a  doubt  that  prices  will  be  higher,  and  goods 
very  much  scarcer  later  on  in  the  season. 

Large  buyers,  both  wholesale  and  retail,  and  the  agents 
for  British  mills  are  over  in  England  in  search  of  cloths 
for  the  heavy  goods  season,  and  for  advance  showings 
for  the  Spring  of  1917.  As  an  indication  of  what  may  be 
expected,  it  may  be  mentioned  that  the  Canadian  mills 
have  not  yet  been  able  to  quote  definite  prices  on  Fall 
lines  of  heavy  cottons.  It  is  very  largely  a  question  of 
dye;  heavy  goods  soak  up  the  dye,  and  therefore  more  dye 
is  required.  Dyes  are  very  scarce  and  high  priced,  and 
though  some  dyes  are  being  purchased,  the  quantity  is 
not  sufficient  to  begin  to  supply  the  demand.  The  mills, 
therefore,  are  finding  a  difficulty  in  stating  price  levels 
that  will  pay. 

Another  effect  of  the  dye  scarcity  will  be  that  the 
cheaper  grades  of  materials  will  be  almost  unobtainable 


Top  Row.  (1) — Satin  de  chine  in  cord  stripe  effect 
with  narrow  white  separating  stripe.  {2)— Black  taffeta 
with  wide  stripe  consisting  of  even  narrow  stripes  in  white 
and  color. 

Centre.  Ihib  silks  with  woven-in  stripes  in  various 
colors,  black  and  white,  grey  and  white,  blue  and  white,  rose, 
lavender,  etc. 

Bottom  Row.  (1) — Grouped  stripes,  white  on  black  taf- 
feta ground,  etc.  (2) — Black  taffeta,  with  stripe  in  Bel- 
gian blue. 

Shown  by  Belding  Paul  Corticelli. 


as  it  will  not  pay  to  convert  them  now  that  dyestuffs  are 
so  scarce  and  high. 

Up  to  the  later  months  of  1915  Canadian  buyers  found 
some  relief  for  the  growing  shortage  in  the  United  States. 
Prices  since  then  have  advanced  until  they  are  on  a  level 
with  other  markets.  The  American  mills  are  very  busy 
and  those  making  ginghams  and  napped  goods  are  sold 
up  until  next  October. 

Prices  are  steadily  advancing  on  all  fast  dyed  goods, 
and  even  in  branded  lines  the  supply  is  limited.  Even  the 
large  stores  are  not  well  supplied  with  piques,  Morse 
cloths  and  kindred  lines,  but  are  warning  customers  that 
when  present  stocks  are  sold  out  the  goods  will  be  un- 
obtainable. 

In  Lancashire,  in  spite  of  the  reservations  in  favor  of 
needed  employees,  the  draughting  of  operatives  into  the 
army  is  being  severely  felt,  and  deliveries  are  bound  to 
be  slow  and  uncertain. 

In  high  priced  fancies  the  feature  is  the  growing  im- 
portance of  the  heavier  cloths.  These  cloths  are  wanted 
for  separate  skirts  and  for  suits.  The  vogue  of  the 
separate  skirt  is  growing  and  so  is  the  sale  of  such 
cloths  as  gabardines,  basket  and  honeycomb  cloths  deco- 
rated with  fancy  stripes  in  black  and  colors. 
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The  CRAVENETTE  Co., 
Ltd.,  affix  their  stamp 
only  to  such  goods  as 
are  suitable  in  quality  for 
Shower-proof   purposes. 


Rec?  Trade  Mark 

proofed  by" 
The^/bw///*C?Lt? 


Therefore,  this  stamp  Is 
a  guarantee  not  only  of 
Shower  -  proof  properties, 
but  also  of  the  Quality  of 
the    Material. 


(Regd.) 


for  Man,  Woman 
— and  Child — 


Attractive 

Show    Cards 

For  Window 

DispIaySent 

Free  of  all 

Charge  on 

Application 

to  Leading 

Importers. 


RAINCOATS 

"KEEP  THE  WORLD  DRY" 


DUST- 
PROOF 

as 

well 

as 

SHOWER. 
PROOF. 


The  "Cravenette"  proof  is  rain  and  weather  resisting,  because 
it  treats  each  separate  fibre  of  the  cloth;  it  is  permanently  rain- 
proof, water  running  off  as  from  a  duck's  back  The  ventilation 
is  perfect,  the  goods  being  porous.  "Cravenette"  fabrics  in 
great  variety  in  black  and  colours,  and  ready-to-wear  Coats  and 
Cloaks  in  tasteful  and  fashionable  styles,  are   readily  obtainable 

FROM  ALL  LEADING  IMPORTERS 

In  case  of  any  difficulty  in  obtaining    "  CRAVENETTE  "   please   write  to  — 

The  CRAVENETTE  CO.,  Ltd.,  Dept.,  6  Well  Street,  BRADFORD,  ENG. 


KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John    King    &    Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 


Made  by 


JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established    1775 
Canadian  Representatives:   CAMPBELL,  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 
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HURON  TEXTILE  CO.,  Inc.  I 


40-in.   PRINTED  VOILES  32-in.  SHIRTINGS   AND 

FLORAL,  MADRAS    FOR 

STRIPES    AND    PLAIDS  TAILORED    WAISTS 


FAST  COLOR 
SPORT  SKIRTINGS 


40-in.  EMPIRE  VOILE  40-in.  PROMENADE  VOILE 

All  Colors  All  Colors 


32-In.  CLYDESDALE 
GINGHAM 


WHITE   NOVELTY  WHITE   SHEER 

SKIRTINGS  WAISTINGS 


1  HURON  TEXTILE  CO.,  Inc.  1 

j  19  East  24th  Street,  New  York  j 

I  Telephone,  Madison  Square  2030,  2031,  2032 

AGENTS  IN   CANADA  § 

DONALD  SUTHERLAND  J.   CADIEUX  | 

%  404   McKinnon    Bldg.,    Toronto  New    Birks   Bldg.,   Montreal  W 

llllMllllllllllllllllllllllllillllllllllllllllllllB 
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DRESS  FABRICS  AND  SILKS 


r^  ■■: 


'HBeH 


T*tADE  MARK 


'AbricS 


ALL  COTTON 
SILK  AND  COTTON 


Plain  and  Printed  Voiles 

Plain  and  Fancy  White  Goods 

Plain  and  Fancy  Piques 

POPLINS 

All  descriptions  of  Plain  and  Colored 
Yarn  Effects. 

Qualities  suitable  for 

WAISTS         DRESSES         SKIRTS 

CHILDREN'S    WEAR 


Immediate  Delivery 


Write  for  Samples 


HENRY  GLASSI&  CO. 


r 


44-46-48  WHITE  STREET 


NEW  YORK 
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Stedclad" 

Galatea . 


(Made  in  Canada) 

The  Cloth  for 

Nurses'  Uniforms 

Among  hospital  and  private  nurses  "Steel- 
clad"'  Galatea  has  earned  an  enviable  reputa- 
tion. They  have  found  by  experience  that 
uniforms  made  from  it  wear  longest,  wash 
best,  and  are  in  every  way  most  serviceable. 

In  the  home,  too,  "Steelclad"  Galatea  has 
abundantly  proved  its  all-round  usefulness 
and  superiority.  Its  substantial  body,  per- 
fect weave,  neat  patterns  and  fast  colors  make 
it  the  favorite  fabric  for  house  dresses,  school 
girls'  frocks,  and  children's  blouses  and 
rompers. 

Our  "Romper  Cloth-'  is  a  heavier  material 
of  the  same  style,  designed  and  woven  especi- 
ally for  the  hardest  kind  of  children's  wear. 

These  "Made-in-Canada"  fabrics  provide 
the  surest  foundation  for  Canadian  trade. 

Dominion  Textile  Co. 

LIMITED 
Montreal  Toronto         Winnipeg 

Manufacturers  of 

20(1   Qualities   of   Printed    Goods   in   30,000  Patterns 
1,000    Qualities    of    Greys,    Whites,    Sheetings,    Cambrics, 
etc. 


-<  •■ rr< 1^ <^< err 


TEXTILE  CO. 
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Known  to  Every 
Canadian  Mother- 


mi 


fe 


A  V| 


:A 


"LITTLE 
DARLING" 

and 

"LITTLE 
DAISY" 


Hosiery  for  Children 


Two  brands  of  hose  for  Children 
which  have  become  so  favored  by 
mothers  everywhere  for  fine  fin- 
ish and  splendid  wearing  qualities 
that  ready  sales  are  assured — and 
each  sale  means  a  good  profit. 


"Little  Darling"  has  silken  heel 
and  toe — all  sizes  for  infants  up  to 
seven  years  old.  "Little  Daisy"' — 
with  reinforced  heel  and  toe- 
Children  up  to  twelve.  In  Pink. 
Sky  Blue,  Cardinal,  Black,  Tan 
and  Cream. 


Order  From  Your  Wholesaler 

Wfyt  Cfttpman^olton  knitting  Co.,  Ximttetr 

largest  Hosiery  JWanufacturer*  in  Cattaba 
Hamilton  •  ■  -  •  ■  Ontario 

MILLS  AT  HAMILTON  AND  WELLAND,  ONTARIO 


Sole  Selling  Agents : 
E.  H.  WALSH  &  CO..  Toronto 


EVERY    PAIR     OF 
BY  THIS 


Branch  Offices : 
MONTREAL   AND  WINNIPEG 

HOSE  PROTECTED 


nA^\|/^//V,  TRADE-MARK 


EREl 
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Clocks  and  Pencil  Stripes  for  Easter  With  White  on 

Dark  Colors,  and  Black  on  White  and  Light 

Shades  Showing. 

NOT  only  has  the  closing  of  the  German  market 
meant  a  large  increase  in  the  production  of  knitted 
goods  throughout  the  British  Empire,  but  British 
mills  are  now  turning  their  attention  to  the  spinning  of 
cotton  hosiery  yarns — a  business  that  they  could  not  pro- 
fitably handle  in  competition  with  Saxony.  The  ordinary 
hosiery  yarns  come  in  coarse  counts,  and  besides  there  is 
considerable  business  in  mixed  yarns  of  cotton  and  wool 
fibres.  These  are  known  as  "vigogni"  yarns  and  are  pro- 
duced from  a  mixture  of  cotton  and  carded  wool,  and  they 


Rich  looking  Angora  set,  coat,  sash  and  cap,  with  Sa.vc  blue 
trimming.     Shown  by  Harvey  Knitting  Co. 


are  used  both  by  the  manufacturers  of  hosiery  and  dress 
fabrics.  Several  British  mills  with  up-to-date  machinery 
are  turning  their  attention  to  the  production  of  these 
yarns. 

The  scarcity  in  fibre  silks  has  become  a  famine  and  the 
majority  of  mills  have  none  to  offer.  The  only  fibre  silks 
on  the  market  are  in  the  hands  of  the  jobbing  houses  and 
big  buyers,  and  when  these  goods  are  sold  up  no  further 
supply  is  forthcoming. 

Silk  hose  will  be  in  fair  supply,  but  prices  are  up.  This 
is  only  to  be  expected  as  the  raw  silk  that  was  only  $3  a 
year  ago  costs  $6  or  over  at  the  present  time.  The  advance 
came  rapidly  and  manufacturers  were  unable  and  unwill- 
ing because  of  uncertain  conditions  to  put  in  adequate 
stocks  while  prices  were  low,  therefore  the  rise  in  price 
on  silk  hosiery  is  very  apparent.  In  spite  of  prices,  orders 
are  very  large.  The  dye  situation  is  giving  trouble  but 
tin'  mills  are  pretty  sure  that  the  wanted  colors  will  be  on 
hand.  The  dark  colors  selling  now,  and  in  novelties  the 
brilliant  pastels  known  as  the  Bakst  colors  are  expected 
to  be  the  selling  colors  for  evening  and  dress  wear. 

Clocks  and  stripes  are  the  novelties  for  Spring  and 
Summer  wear.  The  clocks  are  embroidered  up  both  sides 
■  it'  the  leg,  and  come  in  black  on  white  and  light  shades, 
and  white  on  black  and  dark  colors.  The  same  applies 
to  stripes  which  are  of  the  pencil  variety  in  boot  top 
length.  In  light  colors,  white,  straw,  and  flesh,  cadet  and 
pearl  grey  are  the  selling  colors;  in  dark  shades,  besides 
black,  navy,  African  brown,  and  dark  green,  and  grey  are 
the  selling  colors. 

— ©- 
FAMINE  IN  MAROONS 

Well-Knmvn    Canadian    Manufacturer    Predicts    its 

Disappearance — Using  a  Rubber  Stamp 

as  Protection 

THE  conditions  in  regard  to  a  supply  of  certain  col- 
ors in  knit  goods  is  indicated  pretty  well  by  a  notice 
which  a  well  known  Canadian   firm  sent  out  a    few 
days  ago  to  their  travelers. 

"We  sent  you  a  notice  the  other  day  about  colors," 
this  reads;  ''as  to  what  would  be  necessary  if  our  yarn 
supply  did  not  come  through,  but  we  do  not  want  our  men 
to  -ct  an  exaggerated  idea  of  the  word  •substitute/  We 
will  be  as  strong  on  delivery  of  correct  shades  as  any 
firm  in  Canada,  and  will  deliver  colors  as  originally  taken 
as  lon^'  as  our  suppliers  give  us  the  colored  yarn  and  as 
long  as  they  can  get  the  dye  to  give  us  the  yarn. 

"We  have  heard  of  fabulous  sums  bein.;'  paid 
small  quantities  of  dye  stuff.  Owing  to  the  great  short- 
age it  will  not  be  long  before  spinners  will  stop  dyeing 
tiie  heavier  colors  entirely,  such  as  maroon,  navy  and 
frown,  because  it  takes  just  four  times  as  much  dye  to 
cet  maroon  as  it  does  silver  grey,  for  instance.     The  dye- 
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man  protects  himself  with  the  spinner,  and  the  spinner 
with  us,  and  it  is  only  reasonable  that  we  should  protect 
ourselves  with  the  trade.  That  is  what  the  rubber  stamp 
is  for  which  we  sent  you  the  other  day;  stamp  it  on  all 
your  order  blanks;  have  it  understood  with  your  cus- 
tomer— he  knows. 

"We  do  not  think  it  will  be  necessary  to  substitute 
on  the  lighter  shades,  but  like  our  customers  across  the 
line  we  must  have  protection,  even  if  it  is  at  the  expense 
of  the  other  fellow. 

"Maroon,  however,  is  now  cancelled.  Just  as  soon  as 
other  manufacturers'  supplies  of  this  color  are  used  up 
they  will  not  be  able  to  get  another  pound.  The  colors  we 
are  reasonably  sure  of  getting-  at  time  of  going  to  press 
are  silver  greys,  dark  greys,  khaki,  tan,  brown,  cardinal. 
navy,  slate  and  white." 

© 


SILK  SPORTS  COATS 

Large  Range  Shown  at  Lyon's  Fair — Artificial  ^ilk 
With  Backing  of  Linen  Yarn 

THE  Fair  at  Lyons,  France,  last  month,  showed  that 
artificial  silk  sweaters  were  as  popular  in  Europe 
as  they  are  becoming  in  Canada  and  the  States. 
They  were  shown  in  all  fashionable  shades,  old  rose,  old 
blue,  sky  blue,  lilac  and  prune,  with  some  khaki  and  navy 
blue.  There  were  also  gold  sweaters  shown,  made  of 
jersey  with  a  loose  girdle  from  which  tassels  hung. 

A  great  demand  was  manifest  for  warp  stripes,  com- 
pleted with  moderate  trimmings  in  solid  colors. 


For  instance,  says  a  correspondent  a  navy  blue  collar  is 
completed  with  a  cravat  of  white  or  a  color.  These  golf 
sweaters  come  usually  in  jacket  length,  although  one  can 
occasionally  see  small  boleros.  Knitted  goods  for  Winter 
wear  are  shown  made  of  artificial  silk  with  a  back  of 
linen  yarn  to  give  more  body  to  the  fabric.  Other  models 
are  made  of  double  tricot,  which  is  two  thicknesses  of 
knitted  fabric  interlaced  with  each  other.  The  one  worn 
inside  is  of  fine  white  worsted.  This  helps  to  give  the 
required  suppleness  and  elasticity  to  the  fabric. 

There  was  also  shown  a  scarf  folded  and  sewn  to  form 
a  hood.  This  part  of  the  scarf  was  lined  with  marceline, 
which  is  a  variety  of  knitted  fabric,  one  side  of  which  is 
made  of  combed  wool  with  a  nap  finish  and  the  other  of 
very  clear  mesh.  The  scarf  was  finished  with  fringes  at 
the  ends. 


SKATING  SETS  SELL  WELL 

'TpHE  best  seller  on  the  market  is  proving  to  be  the 
-*-  skating  sets  that  had  so  good  a  run  in  New  York  last 
season  and  started  well  in  Canada.  The  scarfs  are  sell- 
ing as  quickly  in  the  wide  as  in  the  tubular  and  all  pat- 
terns and  colors  are  going  well  at  advanced  prices,  par- 
ticularly in  the  Maritime  Provinces,  according  to  some 
reports. 

Both  light  and  dark  checks  are  going  extra  well  and 
tartans  are  the  most  popular  >of  all.  All  shades  of  solid 
colors  rank  next  in  sales  recorded.  Brushed  knitted  goods 
are  equally  good. 


WAX    FIGURES    SUPPLANT    LIVE    MANNEQUINS 

Eaton's  Show  French  Gowns  on  Wax  Figures  in  Long  Collonade — An  Elaborate  Fashion 
Pageant  That  Drew  Crowds  to  the  Department  for  One  Whole  Week — - 

Live  Mannequin  a  Curiosity 


FOR  some  time  now  the  mannequin  has  dominated 
the  fashion  openings  held  at  the  beginning  of  each 
season.  This  year  the  T.  Eaton  Co.  proved  to  their 
own  satisfaction  in  their  Toronto  store  that  the  living 
model  is  superfluous,  and  that  the  woman  of  wax  is  the 
one  for  the  purpose.  But  it  must  be  premised  that  had 
not  the  making  of  wax  figures  attained  such  a  high  per- 
fection, a  display  like  that  made  at  this  opening  of  the 
ready-to-wear  season  would  have  been  impossible.  One 
big  point  where  the  display  as  made  this  Spring  gained 
over  the  exhibit  on  the  living  model  was  that  for  the  time 
being  it  was  permanent,  and  the  costume  could  be  ex- 
amined at  leisure.  Also  for  the  same  reason  the  number 
of  people  who  viewed  the  models  was  infinitely  larger. 
and  last,  but  not  least,  the  display  was  made  right  in  the 
department. 

Fifteen  or  Twenty  on  Each  Platform 

Larue  white  felt-covered  platforms  were  built  the 
length  of  the  big  cloak  and  suit  department,  and  each 
platform  was  large  enough  to  hold  fifteen  or  twenty 
figures,  each  dressed  in  exquisite  Paris  model  gowns. 
One  platform  was  devoted  to  garments  for  sports  wear. 
The  suits  and  coats  were  made  of  silk  or  fine  wool  jersey 
cloth,  and  the  coloring  of  these  costumes  rivalled  in  fresh- 
ness and  brilliancy  the  tulips  and  other  Spring  flowers 
so  lavishly  used  in  the  decorations.  Each  platform  was 
built  around  a  pillar,  which  was  masked  by  a  golden 
grill  work,  twined  with  wisteria  and  rambler  roses,  and 
outside  this  grill  work  was  a  painted  drop  scene  showing 


Spring  foliage,  flowers  and  birds,  suggesting  a  landscape. 

One  platform  had  a  fountain  illuminated  by  colored 
lights,  while  another  had  an  automobile  as  a  central 
piece. 

Several  Living  Ones  Like  Wax 

A  feature  that  took  with  the  crowd  was  the  presence  of 
several  living  models  made  up  to  look  like  wax.  These 
girls  played  their  part  with  great  cleverness  by  slipping 
into  the  various  groups  and  posing  as  wax  figures.  They 
certainly  held  the  interest  of  the  crowd  and  kept  the 
public  guessing  and  on  the  tip-toe  of  expectation  to  catch 
some  involuntary  movement  that  would  reveal  the  differ- 
ence between  the  living  model  and  the  model  in  wax. 

One  group  that  attracted  great  attention  was  given 
over  to  showing  children's  dresses  and  dresses  for  the 
young  girl.  A  very  smart  little  dress  for  a  girl  of  eight 
or  nine  was  of  navy  blue  taffeta,  showing  that  what 
mother  wears  the  small  daughter  will  wear  also.  The 
dress  was  in  simple  style  a  kind  of  elaborate  middy 
model  with   a   full-flounced   skirt. 

Borders  and  Bayadere  Stripes 
Paris  says  that  borders  and  bayadere  stripes  are 
coming,  and  this  collection  of  dresses  certainly  confirms 
this  idea,  for  many  of  the  striped  materials  were  made 
up  with  the  stripe  going  round.  This  was  particularly 
noticeable  in  the  separate  skirts.  It  is  noticeable,  too, 
that  the  dressy  silk  separate  skirt  and  the  elaborate 
separate  waist  are  back  again.  One  platform  was  wholly 
given  over  to  showing  waists  and  skirts  of  this  type. 


39 


Dry  Goods  Review 


KNITTED   GOODS 


1 1 1 1  in  1 1 1 1  h  1 1 1 1 1 1 1 1  mi  i  hi  in  1 1 1 1 1 : 1 1 1 1 1 1 1 1 1 1 1  i  1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1  i  1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1  in  1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1  ii  1 1 1 1 1  Li  nil  1 1 1 1 1 1 1 1 1,1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1,1  iii  ii  ii  i 


"Imperial"  Underwear 

Five  Points  of 
Superiority 


Note    the    Special 
Closed   Crotch 


Your  customers  will 
appreciate  the  value 
of  the  five  special 
features  that  dis- 
tinguish "Imperial" 
Underwear,  features 
which  make  "Im- 
perial" combina- 
tions and  two-piece 
suits  more  comfort- 
able, better  fitting 
and  longer  wearing 
than  is  usual. 

THESE  ARE  THE 

Imperial  Special 
Features: 

Lap  Seam 

Shoulders 
Comfort-Knitting 

Collarette 
Snug-Fitting  Flap 
Closed  Crotch 
Improved  Knit 

Cuffs  and  Anklets 

Make  your  under- 
wear department  the 
nucleus  for  busi- 
ness growth  by  in- 
troducing your  cus- 
tomers  to  "Im- 
perial" —  the  five 
points  superior  un- 
derwear. 


Kingston  Hosiery  Co.,  Kingston,  Ont. 
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^VON  I^M  J 

WINTER  WEAR 

has  proved  popular  beyond  our  expectations,  but  with  the  new  four-story 
addition  to  our  factory  that  is  being  rushed  to  completion,  we  will  be  able 
to  take  care  of  the  ever-growing  demand  for  "AVON  KNIT." 

FALL  KNIT  GOODS 

If  you  have  not  ordered  sufficient  Knit  Goods  for  Fall,  1916,  do  so  now,  for 
all  prices  must  go  still  higher  and  we  expect  that  even  our  additional  capa- 
city will  soon  be  taxed  to  the  limit,  though  for  the  present  we  are  able  to 
take  care  of  your  wants  in 

Gloves,  Mitts,  Toques,  Caps  and  all  kinds  of  Sweater  Coats, 
but  in  Hosiery,  just  for  the  present,  our  capacity  is  sold  out. 

Avon      Hosiery    Limited,     Stratford,    Ontario 


The  Effect  of  the  Great  World  Struggle 

upon  business  and  upon  investment  values  has  been  far-reaching.  The  business 
man  and  the  investor  has  never  been  in  greater  need  of  accurate  knowledge  of 
conditions — and  of  the  best  possible  business  and  financial  counsel. 

The   Financial   Post 

of  Canada 

through  its  unexcelled  sources  of  information,  and  its  exact  analyses  and  fore- 
casts, supplemented  by  its 

By-Mail  Information  Bureau 

which  deals  with  financial  or  business  problems,  furnishes  a  service  of 
unsurpassed  value. 

Annual  Subscription  $3.00  a  Year.     Write  for  Sample  Copy. 

JOHN  BAYNE  MACLEAN.  R.  G.  DINGMAN.  M.A..  JOHN  APPLETON. 

President  Managing  Editor  Editor 

THE  FINANCIAL  POST 

OF  CANADA 

Published  by  The  MacLean  Publishing  Co.,  143-153  University  Ave.,  Toronto,  Can. 
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UNDERWEAR 


REPRESENTATIVES 
Ontario — 

C.    &    A.    G.    Clark,    35    Wel- 
lington St.  West,  Toronto. 

British  Columbia — 

J.    J.    Maekay,    504   Mercan- 
tile Bldg.,  Vancouver. 

Quebec- 
Ernest    Hamel,    66    Rue    de 
L'Eglise,  Quebec,  Que. 

Maritime  Provinces — 

E.  R.  Woodill,  21  Roy  Bldg., 
Halifax,  N.S. 

Manitoba  and  The  West — 
The   Hanley   &  Maekay  Co., 
139  Albert  St.,  Winnipeg. 

Montreal — 

W.  A.  Kennedy,  101  Mappin- 
Webb  Bldg.,  Montreal. 


Immediate   Sales 

invariably  result  when  PEER- 
LESS  Brand  Underwear  is  shown. 
Customers  say.  "Just  the  thing  I 
want"!  You  will  find  PEER- 
LESS underwear  for  women 
and  children  your  trump 
card  for  winning  the  sale. 

The  perfect  finish  and  appar- 
ent good  quality  of  this 
Brand  find  a  ready  response 
from  customers  who  want  a 
good,  serviceable  underwear. 
"Write  for  samples. 

Get  a  PEERLESS  display 
card  tvorking  for  you.  These 
cards  will  help  to  attract  new 
business. 


mmm 


The  Peerless  Underwear 
Company,  Limited 


HAMILTON,  CANADA 


A.B.C.  HOSIERY 

A  Quick-Selling  Line 

A.B.C.  Brand  in  Cashmere,  also  Silk  and 
Wool,  are  rapid  movers  and  make  splen- 
did leads  for  brisk  selling. 
ALEXANDRIA  Brand  is  a  heavyweight 
for  stout  wear.  The  quality  is  high- 
grade.  ' 

Men's  Cashmere  Sox 

Our  high-grade  Men's  Cashmere  Socks 
will  satisfy  your  customers  who  want  a 
medium  weight,  serviceable  hose. 

Our  values  will  please.   Push   our  lines. 

ALLEN  BROS.  CO.,  Ltd. 

817  Gerrard  Street  East,  TORONTO 

Selling  Agents— R.  L.  BAKER   &   CO.,  Toronto 


A  Paying  Position 

Would  you  be  interested  in  a  plan 
that  will  increase  your  present  income 
$5.00  or  more  a  week?  This  plan 
will  in  no  way  interfere  with  your 
regular  occupation.  Hundreds  of 
men  and  women  in  Canada  are  de- 
voting their  spare  tune  to  it.  and  are 
pronouncing  it  to  be  a  money-maker. 

We  need  more  representatives  in 
Canada  to  look  after  our  subscription 
business.  The  opportunities  for  the 
right  kind  of  people  are  practically 
unlimited.  No  previous  experience 
required.  Full  particulars  concern- 
ing the  plan  will  be  sent  you  on 
request.  Write  us  to-day.  Next 
week  you'll  be  earning  more  money. 

The  MacLean  Publishing 
Co.,  Limited 

143-153    University    Avenue,    Toronto,    Canada 
Dept.  M.W. 
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HEGG  A  SHANNON 


A  WINDOW  LIKE  THIS  BRINGS  BUSINESS 

The  handsome  display  card  in  colors  shown  in  the  illustration 
will  be  sent  to  any  Zimmerknit  dealer  who  asks  for  it. 

Your  window  has  real  business  bringing  power.  Use  it  to 
the  best  advantage.  We  start  our  advertising  campaign  through 
the  daily  papers  in  April.  A  good  window  of  Zimmerknit  lines 
will  link  up  your  store  with  the  advertising  and  enable  you  to 
get  your  share  (perhaps  more)  of  the  demand  created. 

If  your  name  is  on  our  list  we  will  also  send  other  trade 
stimulants.    Drop  us  a  card.    Right  now  is  a  good  time.    Write  now.  / 

FILL  IN  THE  ATTACHED  COUPON  /V 


ZIMMERKNIT 


>° 


*i> 


V 


/^ 


ZIMMERMAN    MANUFACTURING     COMPANY, 

HAMILTON,   CANADA 
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THE  MONARCH  KNITTING  COMPANY  .LIMITED. 


H.  2  HOCKEY 


L625 


The  extensivenessitof 
MONARCH  Organiz- 
ation stands  to  guard 
the  interests  of  MON- 
ARCH Customers  in 
this  year  of  scarcity 
and  consequent  high 
prices. 

Made-in-Canada 


DUNNVILLE,       CANADA 


14-SET 


SUIT   18 


5J-AVIATION 
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Monarch -Knit 

STANDARD   FOR 

STYLE,    QUALITY   AND 

WORKMANSHIP 


Made  in  Canada 


Your  customers  will  ask  for 
MONARCH -KNIT  Styles. 

VOGUE.  —  One  of  our  many 
attractive  silk  models.  Made  in 
Melon  and  White,  Copenhagen 
and  White,  Gold  and  White. 


VOGUE 


Mqmhiiiuh1 


:m  knitting  compa 


DUNNVILLE   VW^^V    CANADA 
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UNDERWEAR 


High  Grade  Wool 


A  Line  to 
Build  a 
Reputation 
Upon 


The 

Mark 

of  a 

Superior 

All-Wool 

Brand 


The  natural  softness  of  a  maritime  wool  caused  by  the  salt  sea  breezes 

gives  that  feel  to  an  underwear  garment  which  is  immediately  recognized 

even  by  the  inexperienced,  as  a  pure  wool  garment  that  wili  give  entire 

satisfaction. 

This  natural  softness  is  peculiar  to  wools  from  the  maritime  provinces — 

it  is  this  feel  of  real  wool  softened  by  the  breezes  of  the  Old  Atlantic  and 

the   perfect   workmanship   which   sells    "ATLANTIC   UNDERWEAR" 

readily. 

Watch  your  sales  grow. 

SALES   AGENTS 
Quebec,  Ontario  and  Western  Canada:  E.  H.  Walsh  &  Co.,  Ltd., 
Bead    Office:    Toronto;    Branch    Offices:    Montreal.    Winnipeg    and 
Vancouver.     Maritime   Provinces:   Jones   &  Cairns,   St.   .Tohn.   N.B. 

Atlantic  Underwear,  Limited 

Moncton,  N.B. 


LOOK  FOR  THE  SHEEP 
ON  EVERY  GARMENT 


WORN  BY  THE 
BEST  PEOPLE 

SOLD  BY  THE 
BEST  DEALERS 


TheC.TurnbullCo.oFGaltLtd 

Gait. Ontario 

Manufacturers  of  Turnbullshiqhctass Ribbed 

(Jnderwear  for  Ladies  andChildren.TurnbulIsM 

~X   WRITE  FOR  PRICES  Bands  for  InfantsandXEETEfthaker Knit SweaterGak. 


Increase    Your    Income 

Right  now  is  the  time  to  do  it.  Wp  can  use  a  live 
representative  in  your  district  to  look  after  our 
subscription  interests.  The  position  we  have  to 
offer  you  is  pleasant  and  extremely  profitable.  Only 
your  spare  time  will  be  required.  As  you  become 
proficient  and  thoroughly  master  the  plan  your  pros 
ent  income  can  be  supplemented  by  an  additional 
$5.00  or  $10.00  each  week. 

Supposing  you  let  us  hear  from  you.  Drop  us  a 
line  and  say,  "Show  me  how  to  turn  my  spare  time 
into  dollars." 

THE   MACLEAN    PUBLISHING    CO.,  LIMITED 

143-153  UNIVERSITY  AVE.  Dept.  M.W.  TORONTO,  CAN. 


Registered  No.  282,00 


THE    HALL  MARK    OF 

Maximum  Comfort  and  Durability 
at  Minimum  Cost. 

First  in  tbe  Field  and  Still  Leading. 

Made  on  the  GRADUATED  PRINCIPLE, 
and  starting  with  TWO  THREADS  in  the 
TOP,  it  increases  in  WEAR-RESISTING 
PROPERTIES  as  it  descends.  Thus  THE 
LEG  HAS  THREE  THREADS,  THE 
INSTEP  AND  FOOT  FOUR,  and  the  HEEL 
and  TOE  FIVE.  By  this  process  the 
WEIGHT  and  STRENGTH  of  the  Sock  are 
where  they  are  most  needed  IN  THE 
FEET,  making  it  essentially 

A    HALF  HOSE 
FOR  HARD   WEAR. 

Absolutely  Seamless 
Perfect  in  Fit 
Guaranteed  Unshrinkable 

THE    ACME    OF    PERFECTION    IN    FOOTWEAR. 

To  be  had  from  any  of  the   Leading  Wholesale 
Dry  floods  Houses. 
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The  Latest  in  Women's 
Pearl  Stitch  Design 

WOMEN'S  OUTING  SET 
Made  in  White,  Old  Rose, 
Marine,  Cardinal,  Saxe, 
Silver  with  contrasting  colors 


(Jap  A-29 
Muffler  A-50 
Mitts  A-40   - 
Coat  A-6     - 


price  $13.50  per  doz. 
10.50     "       " 
6.00     "       " 
"         55-00     "       " 


Complete  Set,  price  -  $85.00  per  doz, 


Samples  Forwarded  on  Approval 
Write  To-dav 


R.  M.  Ballantyne,  Ltd., 


STRATFORD, 
ONT. 


Circle-Bar  Hosiery 

Made  by  men  who  have  been  making  and  handling  hosierv 
all  their  lives.  They  know  what  hosiery  should  be,  and 
are  working  towards  that  standard.  One  good  Ontario 
store  wrote  after  receiving  their  first  shipment:  "They  are 
much  better  than  even  we  expected,"  and  they  ordered 
more.    See  samples  with  our  travellers. 


MEN 

Cashmere,  Mer- 
cerized, Lisle, 
Cotton,  Silk. 

Give  com- 
fort and 
wear. 


WOMEN 

Fine-finished, 

fast-selling   lines 

of    Cashmere, 

Silk, Mercerized, 

Cotton. 


CHILDREN 

Wear  and  appear- 
ance  in  every 
pair. 

1/1  Rib  Cashmere, 
1/1  Rib  Mer- 
cerize ,  1/1 
Rib    Cotton. 


The  Circle-Bar  Knitting  Co.,  Limited,  Kincardine, 


Ontario 
Canada 
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B.  Rudinan,  Blaine  Lake,  Sask.,  has  sold  out  to  J.  J. 
Coflin. 

Bookhalter  Bros.,  Plunkett,  Sask.,  have  opened  a 
branch  at  Horizon. 

Jennie  Marrin,  Marmora,  milliner,  has  sold  out  to 
Ethel  Roberts. 

P.  D.  Fletcher,  McKellar,  Ont.,  general  merchant,  has 
sold  to  W.  T.  Canning. 

A.  C.  McCorkell,  general  merchant,  Prelate,  Sask.,  has 
sold  out  to  C.  C.  Helm. 

J.  Williamson,  Siloam,  Ont.,  general  merchant,  has 
sold  out  to  E.  W.  Davis. 

P.  L.  Campbell,  general  merchant,  Orton,  Out.,  has 
sold  out  to  A.  J.  Smith. 

The  W.  W.  Cooper  Co.,  Ltd.,  of  Swift  Current,  Sask., 
has  been  incorporated. 

The  Dominion  Dustless  Sweepers,  Peterborough,  Ont., 
has  obtained  a  charter. 

H.  &  A.  Jackson,  St.  Thomas,  Ont.,  women's  clothing, 
have  sold  out  to  C.  Jackson. 

E.  M.  Checkley,  Ventnor,  Ont.,  has  succeeded  James 
Gillespie,  general  merchant. 

Stephens  &  Edwards,  general  store,  Hanna,  Alta.,  has 
been  succeeded  by  Stephens  Bros. 

H.  M.  Foy,  general  merchant,  Eganville,  Ont.,  has 
been  succeeded  by  J.  R.  Reeves. 

Macnab  &  Lang'ley,  Hamilton,  hats  and  furs,  have 
dissolved,  K.  F.  Macnab  continuing. 

G.  S.  Wallace,  Beatty,  Sask.,  general  merchant,  has 
been  succeeded  by  Rachael  Nacht. 

Gilroy  &  Brunt,  Plenty,  Sask.,  general  merchants,  have 
been  succeeded  by  P.  A.  Gilroy. 

B.  R.  Poulin,  Hawkesbury,  Ont.,  general  merchant, 
has  been  succeeded  by  A.  Clement. 

Russell  Callen  Co.,  Bengough,  Sask.,  general  merch- 
ants, have  been  succeeded  by  C.  G.  Callan  &  Co. 

Robinson  &  Dale.  Toronto,  wholesale  dry  goods,  have 
dissolved  partnership,  Albert  Dale  continuing. 

The  staff  of  the  Robinson-MacBean  store  in  Moose 
Jaw,  held  a  delightful  social  evening  with  whist  and 
dancing. 


L.  G.  BEEBE 

Secretary  of  the  new  Canadian  Toy  Association 


Peturson  &  Thorne,  Foam  Lake,  Sask.,  general  merch- 
ants, have  dissolved,  S.  T.  Thorne  continuing. 

C.  E.  Byrens,  for  13  years  a  buyer  for  James  A. 
Ogilvy  &  Sons,  Montreal,  has  joined  the  staff  of  the  Right 
House,  Hamilton. 

J.  E.  Whiting,  employed  with  Harvey,  Bailey,  Ltd.,  of 
Ash  croft,  B.C.,  left  for  Merritt,  to  join  the   staff  of  G. 

B.  Armstrong. 

Le  Page  Bros.,  Medicine  Hat,  Alta.,  have  moved  into 
fine  new  quarters  in  the  Tweed  block.  The  move  took 
place  at  midnight. 

L.  J.  Layden,  late  superintendent  of  the  Oxford  Knit- 
ting Company,  Woodstock,  has  joined  the  staff  of  W.  J. 
Westaway,  Hamilton.  On  leaving  he  was  presented  with 
a  club  bag,  and  Mrs.  Layden  with  a  cut  glass  water  set. 

Raymond  T.  Metcalfe,  foreman  of  the  weaving  depart- 
ment of  the  Imperial  Cotton  Co.,  Hamilton,  was  presented 
by  the  employees  with  a  purse  of  gold  on  leaving  to 
return  to  his  home  in  Baltimore,  Md. 

The  Brock  Woolen  Co.,  Simcoe,  Ont.,  has  an  order  for 
blankets  for  Canadian  soldiers,  that  will  keep  the  plant 
running  to  capacity  until  the  end  of  October. 

H.  Cole,  manager  of  the  Canadian  Pearl  Button  Co., 
Neuton,  has  resigned  to  accept  a  position  with  his  brother, 
W.  G.  Cole,  Lindsay,  a  manufacturer  of  art  brass  goods. 

Fire  broke  out  in  the  wallpaper  department  of  the 
store  of  Spencer  Stone,  and  Mr.  Winters,  the  manager 
of  the  carpet  department,  received  some  painful  burns 
mi  the  hands  in  trying  to  put  it  out.  Blankets  were  used, 
hut  the  firemen  had  to  be  called  in. 

J.  W.  Woods,  president  of  Gordon  MacKay  &  Co/, 
who  was  recently  elected  director  of  the  National  Trust 
Co.,  has  been  added  to  the  board  of  the  Imperial  Bank  of 
Canada,  in  succession  to  the  late  J.  Kerr  Osborne.  Mr. 
Woods  was  also  president  last  year  of  the  Toronto 
Board  of  Trade. 

Arthur  Wolfsohn.  president  of  the  Synder  Snap  But- 
ton &  Fastener  Co.,  Inc.,  New  York,  lias  been  looking  tin 
Canadian  field  over  with  a  view  to  establishing  a  plant 
here  for  the  manufacture  of  the  company's  products. 

Mrs.  Dolloff,  of  Magog,  Que.,  dry  goods,  has  sold  her 
stock  to  Misses  Randell  and  Biron,  who  have  been  em- 
ployed in  the  store  for  several  years.  The  business  will 
continue  under  the  name  of  A.  G.  Dolloff  &  Co.  Mrs. 
Dolloff  has  been   in  charge  for  2S  years. 

-@ 

FATHER  DIES;  TWO  SONS  AT  FRONT 

George  A.  Jones,  Toronto,  for  many  years  a  manu- 
facturers' agent  in  woolens,  aged  75.  One  son,  Lieut. 
Trafford  Jones  is  with  the  Royal  Flying  Corps  in  France, 
and  another,  Gunner  H.  II.  Jones,  with  the  Canadian 
Artillery  in  France. 

@ 

BUYERS   AT   THE   TOY  FAIR 
Among  the   retail  buyers  who   were  at   the  Toy  Fair 
were:  Robert  Mills,  of  Stanley.   Mills  &  Co..  Hamilton: 

C.  E.  Speiran,  of  Smallman  &  Iimram.  London;  Fred  C. 
Holden.  Henry  Morgan  &  Co.,  Montreal:  A.  W.  Day  ami 
James  Thompson,  of  Thomas  C.  Watkins.  Hamilton:  A. 
B.  Macdonald,  of  Jas.  A.  Ogilvy  &  Sons.  Montreal:  J.  A. 
Jackson,  Robert  Simpson  Co..  Toronto;  D.  Coutie.  Adams 
Furniture  Co.,  Toronto:  J.  Bald,  Duschereau  &  Dus- 
chereau,  Montreal. 
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NOTIONS  &  TOYS 


ANTI-GERMAN  TARIFF  PROMISED  TOY  MAKERS 

Successful    Convention    Under    Leadership    of   Minister   of   Trade    and    Commerce  — 
Surprising  Exhibits  of  Canadian  Industry — Organization  to  Hold 

the  Field. 


A  START  has  been  made  in  the  direction  of  linking 
together  the  various  interests  connected  with  the 
toy  industry  in  Canada  for  the  purpose  of  develop- 
ing it  to  take  advantage  of  the  immense  field  thrown  open 
as  a  result  of  the  war.  A  strong  organization  of  manufac- 
turers and  buyers  was  effected  at  the  opening  session  in  the 
Royal  Bank  Bldg.,  Toronto,  and  the  foundations  were  laid 
for  a  growth  that  is  expected  within  the  next  year  or  two 
to  reach  enormous  proportions.  In  other  words,  Canada 
in  this  industry  is  preparing  to  appropriate  to  herself  the 
commerce  that  lay  mainly  before  in  the  hands  of  Ger- 
many and  to  this  end  some  of  the  industrial  methods  will 
be  employed  that  gave  to  Germany  her  undisputed  su- 
premacy in  so  many  directions  previous  to  the  war. 

More  important  than  the  organization  of  this  one 
industry,  however,  was  the  announcement  made  by  the 
Minister  of  Trade  and  Commerce,  the  Hon.  Sir  George 
Foster,  who  presided  at  the  conference,  that  the  toy 
makers  might  be  assured  of  all  reasonable  protection  that 
could  be  granted  by  the  Government  in  order  to  prevent 
the  business  from  passing  again  into  the  hands  of  Ger- 
many. This  statement  was  a  general  one,  and  may  be 
taken  to  apply  to  all  other  lines  of  industry,  and  to  in- 


clude in  its  scope  not  only  the  Government  of  Canada,  but 
of  all  the  members  of  the  Entente.  This  statement  should 
set  at  rest  the  serious  misgivings  that  have  heretofore 
checked  the  development  of  industries  not  only  in  Canada, 
but  in  Great  Britain  and  all  other  parts  of  the  Empire. 

Annual  Toy  Fair  in  Canada 
At  the  Toy  Fair  not  only  was  there  a  combined  com- 
mittee of  manufacturers  and  buyers  appointed,  and 
organized,  but  it  was  decided  to  hold  an  annual  toy  fair, 
which  the  buyers  from  all  over  Canada,  and  it  was  hoped, 
the  United  States  and  Europe,  would  in  time  attend.  An 
attempt  will  be  made  to  have  the  basis  of  manufacture 
brought  down  to  a  more  definite  ground  through  having 
orders  placed  as  far  in  advance  of  the  season  of  delivery 
as  has  been  done  in  the  past  in  connection  with  the  big 
fair  at  Leipsic.  The  manufacturers  were  impressed  by  Sir 
George  and  by  the  buyers  who  spoke  with  the  absolute 
necessity  of  delivering  goods  in  time,  and  also  with  the 
strong  feeling  there  was  against  the  turning  out  of  any- 
thing in  the  form  of  a  "monstrosity.''  Representatives  of 
two  of  the  largest  department  stores  in  Canada  pointed 
out  to  the  manfacturers  certain  definite  lines'  in  which 
their  products  now  were  quite  up  to  the  mark  required  and 


View  of  Room  No.  2,  First  Toy  Exhibit  of  Canada,  showing  Fine  Exhibit  of  Dolls.    The  exhibit  of  dolls  was  most  creditable. 
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THE  IDEAL  BED 


amusement.  The  idea  of  killing  time 
he  would  like  to  see  "banished  to 
the  lower  Hades." 


Vietv  of  Room  No.  4,  First  Toy  Exhibit  of  Canada,  showing  children's  cars,  dolls' 
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beds  and  metal  toys. 

in  ofher  cases  where  some  improvement  is  needed,  and  a 
few  others  where  various  conditions  made  it  probably  im- 
possible for  them  to  compete  successfully  with  outside 
countries.  In  this  way  the  wide  experience  of  the  buyers 
will  he  placed  at  the  disposal  of  the  manufacturers 
through  the  conferences  of  the  special  committee  that  was 
appointed. 

The  exhibits  and  attendance  at  this  opening  fair  were 
alike  a  surprise  to  all  concerned.  The  exhibits,  which  will 
be  described  more  in  detail  later,  showed  a  surprising' 
variety  of  toys  and  also  a  very  commendable  quality.  The 
attendance  itself  was  very  close  to  the  200  mark  and 
represented  a  large  number  of  buyers  from  the  principal 
cities  of  Ontario  and  Quebec,  while  several  score  of  manu- 
facturers were  represented.  The  first  week  of  the  fair  is 
being-  devoted  to  trade  and  the  second  week  it  will  be 
thrown  open  to  the  public. 

Work  by  Soldiers  and  in  Schools 

Some  important  developments  may  be  expected  in 
regard  to  the  area  of  manufacture.  It  is  intended  t<>  have 
a  certain  amount  of  the  work  done  in  the  homes,  possibly 
in  the  schools,  and  also  to  bring  in  the  services  of  as  large 
a  proportion  as  possible  of  the  returned  soldiers.  Already 
steps  to  this  end  have  been  taken  in  connection  with  the 
Handicrafts  Council  of  Quebec,  which  was  represented  by 
its  president  and  secretary  at  the  conference. 

In  his  opening  address  Sir  George  Foster  expressed  his 
pleasure  at  the  cordial  response  which  was  made  to  the 
efforts  of  his  department. 

"Canada   possesses  every  essential    for  the   production 
of  toys,  not  only  for  her  own  use,  but  tor  export  as  well. 
This  matter  should  he  taken  into  calculation  in  connection 
with     the    work     of    organization." 
Does  Not  Believe  in  Monstrosities 
He  urged  the  toy  makers  to  think 
not  (inly  of  the  financial   benefit  to 
themselves,  but  of  the  human  side; 
they  should  endeavor  that  the  child 
life  in  Canada  should  net  he  barren 
and  unprofitable,  but   should  1  e  full 
of  delight. 

"I  do  not  believe  in  toy  monstro- 
sities," he  said,  and  was  cheered. 
"  Let  us  keep  monstrosities  and  aim- 
less things  out  of  the  toy  business." 
Toys  might  be  made  one  of  the  finest 
lii  Ids  in  the  education  of  the  chil- 
dren of  Canada.  The  best  kind  of 
amusement  for  old  and  young  as  well 

ply  amuse,  but  invokes    Vietv  of  Room  No.  1,  First  Toy  Exhibit  of  Canada,  showing    Children's    Slciiili* 
something     which     is     higher     than  and  other  articles. 
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"No  man  has  any  business  to  kill 
time  in  this  country.  Canadian  toys 
should  not  only  amuse,  but  educate 
and  instruct  and  have  in  them  also 
something  of  a  national  flavor." 

"The  making  of  toys  is  an   in- 
dustry that  might  be  extended  from 
the  factories  to  the  homes  and  the 
schools,  as  is  done  in  parts  of  Ger- 
many and  Austria,"  he  said.     Work 
could  even  he  done  during  the  long 
Winter  in  the  farm  houses,  but  care  must  be  taken  in  all 
these    directions    to    avoid     the    growth    of    sweat    shops. 
There  was  also  great  work  to  be  done  in  connection  with 
providing  employment  for  returned  soldiers,  and  the  toy 
industry  opens  up  great  possibilities  for  this. 

P.  H.  O'Neil  brought  his  21  years'  experience  in  con- 
nection with  the  toy  department  of  the  T.  Eaton  Co.  into 
his  address.  He  opened  by  expressing  the  wish  that  the 
tariff  could  be  made  so  high  against  German  goods  that 
none  could  be  got  into  Canada  after  the  war,  a  sentiment 
Which  brought  enthusiastic  applause.  He  hoped  that  this 
was  the  first  of  a  long  series  of  toy  fairs  by  which  toy 
buyers  would  be  brought  to  Canada  from  all  parts  of  the 
world,  and  that  it  would  mean  that  toys  previously  bought 
in  Germany  would  he  purchased  in  Canada. 

Dolls  the  Most  Popular  of  Toys 

Dolls  are  the  greatest  in  demand  of  all  toys,  he  said. 
The  doll  industry  in  Canada  had  been  a  decided  success 
and  all  the  parts  are  now  being  made  here.  Some  of  the 
heads  are  made  of  a  secret  composition,  some  of  wood 
pulp,  and  a  third  of  celluloid.  Celluloid  dolls  have  not 
yet  been  made  in  Canada,  but  other  celluloid  products 
were  being  brought  out  in  West  Toronto,  and  he  believed 
that  they  could  make  dolls  there  of  celluloid  that  would 
put  those  bought  formerly  in  Nuremburg  "'clean  under  in 
price."     (Applause.) 

No  China  or  Bisque  Heads 

'"1  don't  think  we  can  manage  china  and  bisque  dolls' 
heads.  These  must  be  imported.  It  is  a  matter  of  a  par- 
ticular kind  of  sand  that  is  required.  There  are  only  two 
countries  that  manufacture  these — Germany  and  France. 
England    can,    but    does   not.        Her    manufacturers    were 
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afraid  that  after  the  war  the  business  would  revert  to 
Germany  again. 

"We  must  continue  to  import  these  bisque  and  china 
heads,  but  all  the  bodies  should  be  made  in  Canada." 

Mr.  O'Neill  believed  Canadian  manufacturers  could 
obtain  the  home  market  and  also  export  goods.  Toy 
furniture  and  building  blocks  were  being  skilfully  made 
in  Canada,  and  rocking  horses  with  steel  frames  and  papier 
mache  bodies.  He  complimented  the  makers  on  the  suc- 
cess of  this  line. 

So  far  as  mechanical  toys  are  concerned  the  dies  for 
making  these  are  costly.  Some  are  being  turned  out  by 
Canadian  manufacturers,  but  the  only  nation  that  could 
do  so  successfully  he  thought  were  the  Japanese,  where 
10c  of  labor  represents  practically  .$1  in  Canada.  The 
Japanese  prices  on  these  goods,  however,,  were  going  to 
advance  2.5  per  cent. 

Methods  for  Manufacturers 

First. — German  toys  were  never  brought  out  in  quan- 
tities until  orders  for  these  were  taken  in  advance.  The 
Leipsic  Toy  Fair  was  held  on  the  first  of  March,  and  orders 
were  received  here  before  the  goods  were  turned  out.  This 
should  be  the  system  in  Canada.  This  would  greatly 
minimize  the  risk  of  the  manufacturer  and  it  would  be 
easier  to  interest  capital  with  a  sale  assured  before  the 
goods  were  manufactured. 

Second. — Manufacturers  should  ascertain  exactly  the 
cost  of  production  and  allow  a  reasonable  profit.  Two 
mistakes  were  frequently  made  by  toy  makers — one  that 
the  prices  were  too  low,  and  the  second  that  the  prices 
were  tot)  high.     The  evil  effects  of  both  were  obvious. 

Third. — The  manufacturer  should  deliver  his  toys  on 
time.  "Nothing  kills  business  more  quickly  than  the 
failure  to  deliver  on  time.  If  you  deliver  on  time  you  get 
your  money  and  possibly  a  repeat  order.  Tt  is  far  better 
to  be  a  week  too  soon,  than  one  day  too  late." 

Mr.  Burton,  of  the  Robert  Simpson  Co.,  who  also  lias 
had  a  large  experience  was  also  very  practical  in  his  sug- 
gestions. 

The  toy  makers  of  Canada,  he  said,  should  strive  for 
perfection  in  form. 

"My  experience  is  that  a  monstrosity  is  not  a  seller." 
"A  thing  of  beauty  is  a  joy  forever,"  was  never  more 
true  than  in  connection  with  toys. 

Just  as  the  conference  closed  a  short  statement  was 
made  by  Sir  George,  summing  up  the  points  dealt  with  by 
the  various  speakers. 

"No  man  but  the  finance  minister  can  tell  what  the 
duty  on  toys  will  be."  he  said,  "and  he  never  tells  before 
he  delivers  his  budget  speech." 

Promised  Tariff  Against  German  Goods 
"But,  you  may  depend  on  it,  that  the  British  Empire 
has  had  its  eyes  opened  with  reference  to  a  war  campaign 
that  has  been  going  on  for  many  years  under  the  guise  of  a 
peaceful  movement."  The  Germans  were  getting  the 
domination  wherever  it  was  possible  with  a  view  of  being 
masters 'in  the  end.  The  British  Empire  had  not  under- 
stood this  movement,  but  it  did  now. 

"You  may  depend  upon  it  that  so  far  as  reasonable, 
anything  necessary  will  be  done  to  guard  against 
an  unreasonable  invasion  of  our  economic  system,  and  our 
productive  interests  will  be  looked  after  and  guaranteed  by 
the  Government."  He  did  not  think  that  any  attempt 
to  veto  action  taken  by  the  Imperial  Government  would  be 
made  in  Canada. 

He  assured  the  toy  men  that  the  industry  would  be 
aided  by  the  Government  "to  every  reasonable  extent," 
and  he  felt  they  did  not  want  it  supported  to  an  "un- 
reasonable extent." 


The  Kiddo-Kar.     A  n'eiv  line  shown  by  Canada 
Toy  Company 


TOY  MAKERS'  PLANS 

Will  Ask  For  Anti-German  Tariff — Maple  Leaf  as 
Emblem  on  All — Capital  For  Small  Firms 

THE  following  committee  was  arranged  finally  from 
among  the  manufacturers  and  buyers,  to  act  as  a 
permanent  organization: — P.  H.  O'Neill,  T.  Eaton 
Co.,  president;  J.  A.  Wade,  of  the  Consolidated  Rubber 
Co.,  Montreal,  vice-president;  John  A.  Chantler,  of  John 
A.  Chantler  &  Co.,  second  vice-president;  L.  (i.  Beebe,  53 
Yonge  street,  Toronto,  secretary-treasurer;  L.  V.  Dus- 
seau,  Gendron  Mfg.  Co.,  Toronto;  L.  C.  Fortin,  Duches- 
neau  &  Duchesneau,  Montreal;  Arthur  P.  Reed,  The  Copp 
Clark  Co.,  Toronto;  W.  G.  Botsford,  The  United  Incandes- 
cent Light  Co.,  Toronto;  M.  E.  Cone,  the  Dominion  Toy 
Co.,  Toronto. 

Several  important  decisions  were  reached  by  this  com- 
mittee. One  was  to  unite  by  means  of  a  sub-committee 
with  the  Canadian  Manufacturers'  Association  and  apply 
for  a  protective  tariff  against  German  goods  coming  in 
after  the  war. 

Another  was  to  arrange  for  an  advance  of  capital 'to 
small  firms  unable  to  finance  themselves,  but  with  a  fair- 
ly large  number  of  orders  on  hand  for  the  season's  goods. 

An  effort  will  be  made  to  prevent  undue  duplication  of 
toys  among  different  makers. 

A  section  will  be  taken  at  the  Canadian  National  Ex- 
hibition for  the  display  of  toys,  all  together,  and  the 
manufacture  will  be  shown  in  the  Process  Building. 

Maple  Leaf  as  Emblem 

A  design  of  a  maple  leaf  with  "Made  in  Canada" 
stamped  in  the  centre  has  been  selected,  and  in  future 
all  Canadian  made  toys  will  be  known  by  this  stamp. 


A  "MOVING"  EXHIBIT 

One  of  the  best  devices  adopted  for  attracting  the 
attention  of  the  public  at  the  Toy  Fair  was  shown  in  con- 
nection with  the  exhibit  of  the  Builder  Toy  by  "Toy 
Products."  The  windmills  and  other  models  were  located 
on  shelves  high  up  and  two  electric  fans  were  kept  going 
constantly  and  kept  the  "works"  revolving.  This  was 
done  also  to  impress  on  merchants  the  idea  that  a  "mov- 
ing" exhibit  of  toys  could  be  made  in  their  windows. 
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Fancy  bag  of  satin  striped  silk,  metal  frame  with  fili- 
gree knob  and  strap  of  silk  for  the  handle.  Shown  by  Flett, 
Lowndes  &  Co. 


SILK  BAGS 


Nearly  Every  Leather  Shape  Reproduced  in  Silk- 
Both  are  Selling — Though  Black  Dominates 
Colors  are  Decidedly  in  Evidence. 

MANUFACTURERS  of  leather  hand  bags  and  other 
leather  novelties  are  fairly  well  supplied  with 
suitable  leathers,  but  they  have  had  to  pay  more 
for  it.  Another  feature  that  will  also  influence  prices  is 
that  the  right  kind  of  labor  is  hard  to  get  and  wages  are 
going  up  in  consequence.  Business  is  good  and.  better 
still,  it  is  the  high  grade  bag  that  is  selling,  and  the  Cana- 
dian manufacturers  are  now  turning  their  attention  more 
and  more  to  the  production  of  better  grade  goods.  The 
demand  for  novelties  is  dominant  and  as  new  shapes  are 
being  constantly  produced,  it  is  impossible  for  merchants 
to  buy  very  far  ahead.  The  leather  hand  bags  for  Spring 
are  very  attractive  and  while  there  are  many  novelty  fea- 
tures, no  one  particular  idea  stands  out — the  line  is  too 
varied  for  that. 

All  possible  changes  are  being  rung  on  shapes  and 
drapings  in  small  bags.  A  feature  that  the  majority  have 
is  the  gusset,  one  secret  of  its  favor  being  the  extra  room 
it  gives  in  the  bag. 

Frames  as  a  rule  are  covered  and  there  is  a  wonderful 
variety  in  knobs.  While  black  is  as  always  the  best  seller, 
colors  are  more  than  usually  strong.  The  newest  color  is 
rose,  but  African  brown,  navy  and  Callot  blue,  Russian 
green,  dove  grey  and  purple  are  all  selling  colors. 

Pocket-books1  are  selling,  both  with  the  strap  handle 
and  the  strap  across  the  back,  and  colored  leathers  arc 
-(mhI  in  pocket  books  also.  Linings  are  very  varied  as 
manufacturers  are  buying  up  almost  any  suitable  silk  that 
they  find  available. 

So  many  silk  suits  are  selling  that  the  silk  bag  is 
regarded  as  a  sure  thing.  In  popular  and  medium-priced 
lines  the  silk  is  moire,  and  the  bags  are  shown  in  all  the 
colors  selling  in  leathers.  There  is  little  difference  in  the 
shape  even  to  the  gusset,  and  nearly  every  shape  shown  in 
leather  is  reproduced  in  silk.  Stripes  are  good  and  some 
of  the  smartest  bags  come  in  striped  silks. 


CROCHET  WORK 

Children's  Dresses,  and  Articles  For  Household  and 

Personal  Use  Trimmed   With   Crochet  Work  — 

Many  Novelties  in  Cretonne — Wash  Trimmings 

THIS  is  the  biggest  season  yet  in  art-needlework, 
and  the  orders  placed  are  very  large.  The  art- 
needlework  departments  in  the  dry  goods  stores  are 
doing  a  heavy  business  and  indications  point  to  even  more 
activity  as  the  best  part  of  the  year  is  coming  on.  The 
goods  selling  are  all  useful  articles  for  personal  or  house- 
hold use,  children's  dresses  and  gowns  being  in  the 
heaviest  demand.  Crochet  is  the  latest,  and  crochet  is 
used  in  many  ways.  Gowns  and  corset  covers,  combina- 
tions, etc.,  have  the  yoke  of  crochet,  and  crochet  takes 
the  place  of  la<?e  as  a  trimming  for  the  sleeves.  Little 
slip-on  dresses  also  have  this  crochet  yoke  and  sleeve 
finish,  while  other  dresses  have  medallions  of  crochet 
inset  and  the  sleeves  finished  with  the  same.  Besides  the 
crochet  work  embroidery  decorates  each  garment  and 
when  it  is  white,  delicate  blue  and  pink  shades  are  com- 
bined with  the  white.  This  applies  to  gowns  and  other 
whitewear  as  well  as  to  children's  dresses.  Crochet  work 
is  taking  the  place  of  lace  as  a  trimming  finish  for  many 
articles  such  as  towels,  combing  jackets,  runners,  table 
covers,  doileys,  etc.,  and  as  a  general  rule  it  is  in  the  main 
color  of  the  embroidery,  or  in  two  of  the  colors  used. 

Children's  dresses  are  a  big  line,  and  this  is  not  to 
wondered  at  when  it  is  considered  that  an  attractive  little 
slip-on  dress  all  made  and  stamped  ready  to  embroider 
can  be  had  to  sell  as  low  as  39c.  One  particularly  good 
model  was  in  dark  brown  cotton,  material  finished  like 
holland,  worked  in  button-hole  stitch  in  red.  Besides  the 
scalloping  around  the  neck  and  sleeves,  a  line  of  the 
stitching  formed  a  jumper  effect  and  slashes  cut  at  the 
waist  line  through  which  a  black  patent  leather  licit  was 
drawn  were  button-holed  round  as  well.  Dainty  little 
frocks  of  cream  white  linen  finished  fabric  are  embroid- 
ered in  pink  or  pale  blue.  For  better  wear  there  are  lovely 
little  mnslin  frocks  lace  trimmed  as  well  as  embroidered. 


Gown  with  crochet  yoke  and    sleeve    trimming    of    the 
same.    The  embroidery  outlining  yoke  and  sleeves  is  worked 
in  pale  pink,  baby  blue,  and  white.   Shoivn  by  Jennings  & 
Wilson. 
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LAMP  SHADES 

Chinese  and  French  Embroideries  as  Decorations — 

Dyeing  Fringes  to   Match  Adds  Materially  to 

Cost — Black  and  White  the  Latest  Fad 

THE  general  cheapening'  of  electric  light  has  extend- 
ed its  use  to  nearly  every  household  over  a  large 
section.  Decorators  have  been  quick  to  see  the 
possibilities  of  producing-  artistic  lighting  effects.  In 
homes  of  wealth  and  taste  there  is  a  big  demand  for  silk- 
shades,  and  as  is  always  the  case  with  this  trade  there  is 
the  search  for  novelty.  The  fall  of  the  year  is  the  best 
selling  season,  but  a  nice  little  business  is  being  done 
now  that  the  Spring  season  for  renewing  and  refurnish- 
ing is  at  hand.  The  monied  class  who  buy  silk  shades  will 
always  buy  if  they  see  something  new,  or  replace  as  soon 
as  the  newness  is  gone. 

Rose  is  the  big  color  in  shades  as  it  fits  in  with  any 
scheme.  The  other  colors  are  old  gold  and  golden  brown. 
The  cretonne  shades  are  selling  but  are  giving  place  to 
shades  made  of  printed  silks,  and  the  newest  are  in 
Chinese  designs. 

Another  novelty  is  the  black  and  white  shade  to  match 
the  black  and  white  lamp.  These  shades  come  in  stripes 
and  checker  board  effects,  as  well  as  in  Chinese  designs 
in  black  on  a  white  ground. 

The  latest  craze  is  for  embroideries.  Lovely  French 
embroideries  on  chiffon  in  soft  g-ceens,  du  Barry  rose, 
Goblin  blue,  with  touches  of  mauve  and  primrose  yellow 
in  floral  border  effects  on  black  chiffon  or  mousseline  are 
placed  over  a  lining  of  rose  pink  or  old  gold,  and  beauti- 
ful Chinese  embroideries  in  gold,  silver  and  color  are  be- 
in-'  imported  for  use  in  the  coming  Fall. 

© 

THE  NOTION  COUNTER 

Boning    and    Stiffening    Cords    and    Braids — IToop 
Skirts   Showing  For   Wear   Under   Filmy 
Summer  Dresses — Wash  Trimmings 
For  Summer  Garments  • 

FASHION  seems  to  be  entering  on  a  period  when 
boning  will  be  in  extensive  demand.  Not  only  does 
the  skirt  flare  but  the  waist  above  it  is  prim  and 
tight  and  both  effects  cannot  be  gained  without  the  use 
of  some  boning  material.  The  good  old  way  was  to  use 
whalebone  sewn  into  a  silk  casing  with  the  ends  of  the 
honing  carefully  covered.  This  method  was  effective;  but 
it  was  slow  and  whalebone  is  very  expensive  now.  There 
are  other  kinds  of  boning  made  of  various  substances 
that  can  be  obtained  ready  covered  that  are  literally  just 
as  good  at  a  fraction  of  the  price  of  bone. 

Some  of  these  can  be  sewn  in  with  the  sewing  mach- 
ine making  the  boning  one  with  the  garment.  Tubular 
cording,  and  light  braids  of  horse  hair,  bands  of  hair- 
cloth, etc.,  are  used  to  give  the  requisite  amount  of  stif- 
fening to  the  filmy  lightweight  materials  now  in  vogue. 
For  dress  occasions  hoop  skirts  are  worn.  These  skirts 
are  made  of  fine  bobbinet  and  they  have  three  graduated 
hoops  with  a  weighted  tape  at  the  bottom  edge  to  keep 
them  down.  Another  form  of  hoop  skirt  is  cut  with  gores 
to  produce  the  proper  flare  and  it  has  three  boned  frills  at 
the  lower  edge.  These  skirts  are  indispensable  for  wear 
with  Summer  dresses  of  voile,  net  or  some  such  light 
material. 


Bleached  bath  towel  and  thumb  gloves.    Shown  by 
J.  J.  Cash,  Ltd.,  Montreal. 

PEARL  BUTTONS  LEAD 

Fall  Lines  of  Buttons  Will  be  Late  and  Higher  in 

Price — Larger  Sizes  Coming — Washable 

Buttons. 

PEARL  buttons  are  having  a   big  run   in   sizes  from 
small  to  medium,  and  even  dark  silk  suits  are  trim- 
med  with   pearl  buttons.     Besides   the  usual   shapes 
there  are  all  sorts  of  novelties,  square,  oval,  diamond,  as 
well   as   a    host    of  carved    novelties.     Ball   and   half-ball 
shapes  are  in  special  demand. 

Washable  buttons  are  showing.  These  buttons  are 
made  of  silk  embroidered  in  various  designs  in  such  colors 
as  pink,  blue,  black,  navy,  green  and  lavender.  The  de- 
signs are  dainty  and  come  in  floral,  butterfly,  bird's  and 
conventional  patterns.  They  are  in  the  colors  used  in 
printing  the  flowered  and  striped  voiles  that  are  so  fash- 
ionable, and  are  eminently  suitable  for  using  on  wash 
dresses  as  they  wash  with  the  fabric. 

The  tendency  even  now  for  large  buttons  is  marked 
and  therefore  manufacturers  are  certain  that  larger  but- 
tons will  take  the  lead  for  Fall.  Among  the  Parisian 
novelties  imported  are  square  buttons  with  beveled  edges. 
These  buttons  come  in  large  size  and  are  very  striking. 
Another  new  button  has  a  star  of  steel  in  the  centre  with 
a  fancy  edge  and  the  perforations  coming  through  this 
steel  star.  A  buckle  of  metal  with  a.  centre  hand  of 
galalith  run  through  it  is  both  striking  and'  unusual. 
Two-Toned  Pearls 

There  is  a  wonderful  demand  for  pearls  and  their  vogue 
as  a  trimming  for  dark  suits  and  dresses  is  assured.  Pearls 
are  also  used  to  trim  separate  skirts  and,  in  smaller  sizes, 
the  majority  of  the  new  waists.  The  novelty  here  comes 
in  the  luminous  two-toned  buttons  with  the  color  changing 
and  deepening  towards  the  centre.  As  the  color  effect  is 
shaded  these  buttons  easily  match  up  with  the  floral  voiles, 
and  with  the  different  shades. 

Prices  in  all  lines  of  buttons  are  advancing  and  indi- 
cations1 point  to  still  further  increases. 
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BUTTONS  ARE  IN  BIG  DEMAND 

CASH'S  Washable  SILK  BUTTONS 


are   read.y  sellers  and  good  profit  bringers.   Two  size* — each  size  in  54 
colorings  rind  designs. 


SPECIAL 

INTRODUCTORY 

OFFER: 

We  will 
send  you  a 

sample 

carton  of 

four  gross 

15  line 

and  one 

gross  30 
line, 

assorted 
colors  and 
designs  for 
$10.00Net 


ENGLISH    MANUFACTURE 


These  buttons  retail  at  25c.  per  card  of  small  size 
and  25c.  per  card  of  8  large  size 


DISCOUNT — On  all  orders  of  one  cross,  or  more,  of  a  pattern.    V£   gross  of  a  color  we   will 
allow  a  liberal  discount, 

DELIVERY — At  once.    As  these  goods  are  imported  from  England,  orders  should  be  placed 
at  once,  as  stock  is  constantly  running  down. 


J.  &  J.  Cash,  Limited 

301   St.  James  St.  -  Montreal 

24  Wellington  St.  West         Toronto 


LONDON 

PARIS 

NEW   YORK 


Coventry,    England 
South  Norwalk,   Conn.,  U.S.A. 


MELBOURNE 

MONTREAL 

SOUTH    NORWALK 
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The  above  photograph  shows  the  striking  display  you  can 
make  with  an  investment  of  $58.50  in  Erector,  "The  Toy  Like 
Structural  Steel." 

With  Erector,  boys  build  Bridges,  Elevators,  Engines,  Battle- 
ships, Flying  Machines,  etc.  Hundreds  of  thousands  of  Erector 
Sets  are  sold  every  year. 

All  the  displays  shown  in  the  photograph  are  furnished  free  to 
dealers,  including 

An    Interesting   Erector   model 

A    large    beautifully    lithographed    cut-out    in 

colors 
A     lithographed     metal     sign     containing     the 

famous  slogan.  "Hello!  Boys" 
A    lithographed    metal    "Erector"    name   sign 
A   set   of  two-color   grice  cards 
200  8-page,   two-color  folders 
A   Demonstrator's   Kit.   which    shows   you   how 

to  make  Erector  sales  quickly  and  easily 

All  this  for  an  investment  of  $58.50,  phis 
$21.94  duty,  total  $80.44,  and  vou  net  the 
profit  $54.96. 

Send  for  No.  2  assortment  to-day.  You  will  find 
Erector  one  of  the  quickest  selling  and  most 
profitable  items  you   ever  carried. 


DISTRIBUTORS 


MENZIES  &  CO.,  LIMITED 


FOR 


THE  A.  C.  GILBERT  CO.,  ' 


WaVaV/  • 


CONN.  U.S.A. 
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ASSORTMENT    NO. 

o 

Profit  $31.50. 

U.S.A. 

Canada 

Retail  $90.00. 

Retail 

Retail 

Net   $5S.50. 

Prices 

Prices 

8— No.    1    

$  S.00 

$  12.00 

6— No.    2    

12.00 

IR.O'i 

3—  No.    3    

0.00 

13.50 

3— No.    4    

15.00 

22.50 

1— Erector      Elec- 

trical   Set.  ... 

5.00 

7.50 

3— No.    1-A     

3.00 

1..1H 

2— No.    2-A     

2  00 

3.00 

1— No.    3-A    

2.00 

3.00 

3— No.     P-5S     Mo 

tors     

4.50 

6.75 

2— No.     P-50     Re 

verse    Rases 

1 .50 

2  25 

1— No.  P-fiO  Trans 

former     .... 

:<.00 

4.50 

10—  No.    3    Manuals     2. .10 

3.75 

1 — No.    3    Erector 

Tarts    Cabinet 

.  22.50 

33.75 

$00  00 

$135.00 

Less     359?  ■  ■ 

31. .10 

S.l«  .10 

Note.  —  Canadian 

Retail 

prices 

50%    higher    than 

U.S.A. 

Terms 

F.O.B.   New 

Haven 

WAVjWAI 


0/ 

I 

0y 
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Gaining  Wide-spread 
Popularity 


THE  BUILDER-TOY 


Wheel     Barrow. 


-mn  i  ii  ii 
nmmn 


At  the  Canadian  Toy  Fair,  held  in  Toronto,  The  BUILDER- 
TOY  was  the  centre  of  attraction.  Every  toy  was  moving — 
the  only  moving  toy  exhibit  at  the  Pair.  There  are  83  pieces 
-  in  one  set  of  Builder-Toy.  Hundreds  of  similar  designs  to 
the  two  illustrated  can  be  made  from  one  set. 
Get  some  of  these  toys  moving  in  your  window,  they  will 
attract  new  business  to  your  store.  These  BUILDER-TOY 
sets  will  keep  children  out  of  mischief  and  amuse  them  for 
hours.  Valuable  for  developing  the  constructive  faculties 
of  children  at  the  forming  age. 

WRITE  FOR  SAMPLE  AND  PARTICULARS 

TOY  PRODUCTS  OF  CANADA 

49  BATHURST  STREET  v  \-  TORONTO 

Selling  Representatives— L.  G.  BEEBE,   53  Yonge   Street,   Toronto 

iiiMuiiiiiiiiiiiimiiimiiiiiiiiiiiMiii iin iiiiiiiiiJiimirniimrniMiiiiMiinmiiiiiE mini  in  mum iinini i 
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IMPORTERS   and  MANUFACTURERS 

Art  Needlework  wlknci|  Goods 

"Peri-Lusta*  "Cnjstal" 

Meixerized  Cottons    Artificial  Silk 
Embroidery  Materials 

Fancy  Linens  *nd  Piece  Goods 

MADEIRA  HAND  EMBROIDERED 

LINENS  and  HANDKERCHIEFS 


Eye  -  Catching    Color    Creations 

is  a  phrase  which  most  aptly  describes  our  new  assort- 
ment of  Artistic  Silk  and  Cretonne  Shades,  one  of 
which   is  shown  above. 

Their  beautiful  ami  artistic  designs  compel  the  atten- 
tion of  the  most  critical.  Leading  decorators,  finding 
that  these  shades  conformed  to  the  color  schemes  of 
various  rooms,  have  taken  lighting  under  their  super- 
vision. 

If  desired,  suitable  high-class  pedestals  car.  be  fur- 
nished with  any  particular  shade. 

Write  for  complete  catalog  and  price  list. 

TORONTO     SILK    SHADE    COMPANY 

Manufacturers  of  Candle,  Lamp  and  Electric  Light  Shades 

370  Victoria  Street  ....  TORONTO 


Campbell  MetzgetJacobson 

932 -95ft  Broadway    NewYbrk     Cor^-'St 


Canadian  Showroom,  Bay  and  Wellington  Sts.,  Toronto,  Canada 


INCREASE  THE  EFFICIENCY 
OF  YOUR  SALES  FORCE  BY 
SUBSCRIBING  FOR     :    :    :    : 
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FOR    YOUR    DEPARTMENT 
BUYERS 

Write  for  Special  Clubbing  Rates. 


Cardwriting  Aade  (asp 
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LESSON  NO.   16     CAPITALS  IN  WINDOW  CARDS 


ILLUMINATED  capitals  are  not  by  any  means  a  new 
idea  in  the  making  of  window  cards.  They  were 
used  many  years  ago,  and  are  yet  used  extensively  in 
the  printing-  trade.  You  come  across  them  in  daily 
papers,  magazines  and  journals)  of  all  sorts.  They 
are  usually  used  at  the  beginning  of  the  reader.  They 
are  never  used  lavishly,  usually  only  one  to  a  page.  So  it 
is  with  the  show  card.  No  more  than  one  of  these  fancy 
capitals  should  be  used  to  a  card,  and  some  cards  should 
not  have  them  at  all. 

For  instance,  as  they  are  for  the  better  class  card, 
it  is  not  advisable  to  use  them  on  a  card  where  a  price 
is  shown  unless  the  price  appears  very  small  in  the 
reader.  The  recognized  use  of  the  illuminated  letter  is 
to  use  them  at  the  beginning  of  a  neatly  lettered  card 
whre  the  lettering  is  of  a  uniform  size.  The  style  of 
fancy  initial  used  depends  entirely  upon  the  style  of 
letter  to  be  used  on  the  remainder  of  the  card.  Do  not 
use  a  fancy  cap  with  a  Roman  letter  or  vice  versa.  One 
must  harmonize  with  the  other. 

Keep  Lettering  in  Centre 

In  laying  out  a  card  for  this  style  of  work,  keep  the 
lettering  to  the  centre  of  the  card.  Do  not  have  it 
sprawled  all  over  the  card.  Another  thing  to  be  remem- 
bered in  making  this  style  of  show  card  is  that  there  is 
to  be  only  one  fancy  thing  on  the  card,  and  that  is 
around  the  first  letter.  No  other  scrolls  and  flourishes 
should  be  used  on  various  parts  of  the  card.  You  will 
find  it  necessary  at  all  times  in  this  work  to  sketch  it  out 
lightly  with  a  pencil  before  applying  the  color.  This  is 
necessary  even  for  the  most  experienced  cardwriters. 

The  Chart 

The  collection  of  fancy  letters  in  the  chart  only  serves 
to  give  an  idea  of  what  can  be  produced.  Hundreds  of 
other  styles  can  be  made  just  as  effectively.  These 
letters  are  all  of  a  more  or  less  fancy  nature,  but  the 
plain  styles  which  we  have  taken  up  in  previous  lessons 
can  be  made  into  illuminated  capitals  with  as  good  an 
effect  as  those  shown  here. 


The  first  "A"  is  of  Roman  formation,  with  the  extra 
cross  stroke  added  to  give  variety.  This  letter  can  be 
formed  either  with  the  music  pen,  explained  in  Lesson 
No.  16,  or  the  round-writing  pen.  If  a  large  letter  is 
needed,  it  is  advisable  to  use  the  brush  stroke  method,  or 
it.  can  be  made  by  outlining  with  the  pen.  The  letter  is 
black  and  the  scroll  work  is  of  a  pale  mauve  applied 
with  a  small  brush. 

The  second  "A"  is  a  fancy  pen-outlined  letter  in 
black.  The  centre  is  a  green  opaque  color,  and  the 
shadow  is  of  a  pale  French  grey. 

The  first  "B"  is  of  freakish,  but  striking  formation. 
It  also  is  outlined  with  a  stub  pen,  with  the  centre  left 
white.  The  diamond-shaped  background  has  a  double 
black  border,  with  the  centre  in  a  rich  shade  of  brown. 

The  second  "B''  is  of  very  fancy  formation.  The 
only  way  this  letter  can  lie  made  is  by  outlining,  or  with 
the  music  pen.  The  letter  is  solid  black,  with  a  mild 
shade  of  grey  for  a  shadow. 

The  "C"  is  an  extended  outlined  letter.  The  interior 
is  colored  with  ultramarine  blue.  The  panel  behind  the 
letter  it  is  of  a  pretty  shade  of  pale  blue,  with  a  pale  grey 
outline.  There  are  many  other  color  combinations  which 
can  be  used,  such  as  two  tones  of  green,  brown,  etc. 
This  letter  should  be  a  fancy  cap  on  a  card  lettered  in 
Roman. 

The  "D"  is  of  modernized  "Old  English"  forma- 
tion. It  is  a  pen  outlined  letter  with  a  heavy  shade  of 
black  on  the  left  and  lower  side.  The  centre  of  this 
letter  can  be  filled  in  with  any  suitable  color  to  match 
the  card,  or  it  can  be  left  plain. 

The  first  "E"  is  of  an  uncommon  formation,  and 
should  be  used  on  a  card  where  a  square-faced  or  block 
letter  is  used  in  the  reader.  The  letter  was  first  outlined 
with  black  and  filled  in  with  a  medium  shade  of  blue. 
After  this  was  dry,  I  added  dots  of  thick  white,  as 
shown.  The  shade  on  the  left  and  lower  side  of  the  letter 
was  of  sky  blue.  To  work  up  two  tones  of  the  same 
color  on  fancy  caps  similar  to  these  makes  a  very  at- 
tractive card,  and  dees  not  appear  overdone  or  splashy. 
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The  second  "E"  shows  a  very  graceful  letter  of  the 
semi-outlined  style.  The  outline  is  of  black  made  with 
the  pen.  The  centre  is  left  white.  The  shield-shaped 
background  is  of  pale  green,  with  a  broken  dark  green 
outline.  This  letter  should  be  used  on  a  card  when  the 
remainder  of  the  lettering  is  of  a  delicate  Roman  forma- 
tion p.nd  executed -with  the  music  or  round-writing  pens. 

The  first  "F"  shows  a  letter  which  is  easy  to  make 
Draw  the  circle  first  with  the  aid  of  a  compass,  then 
place  the  letter  in  the  centre  of  it.  This  letter  is  a  black 
outline  block  style,  with  the  centre  a  pea  green  shade. 
The  background  is  a  pale  shade  of  mauve.  This  letter 
should  be  used  on  a  card  with  other  square-faced 
lettering. 

The  second  "F"  shows  a  fancy-shaped  background 
effect.  The  only  thing  in  tin-  formation  of  this  letter 
from  the  ordinary  Roman  letter  is  thai  the  two  upper 
right-hand  spurs  are  made  to  curl  to  the  left  instead  of 
the  right.  Any  suitable  pale  shade  can  be  used  for  the 
background  of  this  letter. 

The  first  "G"  shows  a  letter  very  heavily  colored  and 
one  that  is  not  always  desirable.  While  it  shows  up  well 
on  some  cards,  it  is  not  advisable  to  use  it  on  a  card  for 
a  dainty  display.  The  background  of  this  letter  is  of  a 
green  shade  with  a  darker  green  used  as  a  shade  for  the 
letter. 

The  second  "G"  is  better  for  the  dainty  show  cards, 
as  it  is  not  so  conspicuous  as  the  former.  It  is  a  con- 
densed formation  and  black  in  color.  The  background  is 
striped  with  pale  grey  and  outlined  witli  the  same  shade. 
This  must  be  done  with  a  small  brush. 

The  "II"  shows  a  diagonally-striped  outlined  letter. 
It  i-  of  the  block  style,  and  should  be  used  on  cards  with 
other  types  of  the  same  class.     A  pale  green  hack-round 


is   outlined    with   giltj   and   the  letter  is  outlined   with   a 
dark  shade  of  green. 

The  second  "H"  shows  an  excellent  one  in  fancy 
cap  pattern.  It  is  a  clean-cut  solid  black  letter  of 
snappy  formation.  In  this  case  a  pea  green  was  used  as 
a  s!  adow. 

The  "I"  is  a  black  outlined  letter,  with  the  centre 
left  plain  white.  A  line  of  red  dots  surrounds  the  letter. 
.The  shield-shaped  background  is  of  a  pale  mauve. 

The  first  "J"  shows  a  rather  striking  formation. 
Any  dark  color  can  he  used  for  this  letter,  but  a  pale 
shade  must  be  applied  for  the  scroll  work. 

The  second  "J"'  shows  an  outline  letter  with  the 
left  and  lower  side  made  heavier  than  the  remainder  of 
the  letter.  A  dark  green  letter  with  a  pea  green  back- 
ground makes  a  good  color  combination  for  this  letter. 

The  first  "K"  is  quite  simple,  being  a  spurred  block 
outline  letter,  with  an  outline  of  pale  blue. 

The  second  "K"  is  of  upright  script  formation,  made 
with   a  stub  pen  by  the  outlining  and  filling  in   prd 
It  is  solid  black,  and  the  circular  background  is  of  a  rich 
shade   of    light    orange. 

Daintiest  Letter  of  All 

In  the  "L"  we  have  what  is  considered  by  some  card- 
writers  the  daintiest  letter  of  the  lot.  It  has  a  light  out- 
line of  black,  with  a  mauve  centre.  The  ball  is  gold. 
The  suggestion  of  a  flower  is  quite  suitable1  for  the  spring 
season. 

The  "M"  is  an  oddly-shaped  letter,  and  should  be 
used  on  cards  when  the  remainder  of  the  type  is  o\" 
similar  formation.  The  background  is  a  pale  green 
shade,  with   a   darker  shade  of  green   outline. 

The  second  "M"  is  one  that  should  not  be  used  on 
any   kind   of  show   card   on   account   of  it    beinu   hard    I  i 
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read.      It  is  an  outline  letter  with  black  diagonal  stripes. 
The  shade  is  grey. 

The  "N"  is  a  very  gracefully-formed  letter,  and 
can  be  used  on  a  card  with  either  Old  English  or  Roman 
lettering.  It  is  an  outline  letter  with  a  dark  green  centre 
and  shaded  with  a  pale  green. 

The  first  "0"  is  quite  simple.  It  can  be  formed  with 
either  pen  or  brush.  Any  suitable  light  shade  can  be 
used  for  the  background.  The  second  "0"  shows  the 
straight  Roman  formation  with  the  two  diamond  shapes 
added.  The  centre  of  the  diamonds  is  dark  blue  and 
the  centre  of  the  letter  is  pale  blue.  A  pale  grey  or  gold 
shade  can  be  used  to  make  the  letter  stand  out. 

The  "P"  shows  another  letter  that  can  be  used  mi 
a  card  where  "Bradley"  type  is  used.  It  is  entirely  a 
pen  outlined  letter  in  black,  with  small  diagonal  strokes 
on  the  left  and  inner  side  of  the  letter.  The  shaped  back- 
ground is  a  pretty  shade  of  buff. 

The  "Q"  is  a  very  decorative  letter.  Many  color 
combinations  can  be  used  here.  Black  letter,  with  a  buff 
background,  with  an  orange  shadow  on  the  letter  and  the 
scroll  work  of  pale  green,  is  a  good  suggestion. 

The  first  "R"  shows  a  script  letter  worked  over  a 
two-tone  band.  This  letter  should  only  be  used  where 
the  remainder  of  the  lettering  is  script.  Tt  is  a  solid 
black,  outlined  and  filled  in  letter. 

The  second  "R"  gives  the  bizarre  effect.  The  letter 
is  outlined  with  a  small  pen  in  black.  Various  spots  of 
bright  colors  are  arranged  haphazardly  in  the  interior. 
The  double  shadow  is  of  two  tones  of  green. 

To  make  the  first  "S"  it  must  be  marked  out  accur- 
ately with  a  pencil  before  ink  is  applied.  The  body  of  the 
letter  is  black  diagonal  stripes,  with  a  black  shading  lino 
on  the  left  and  lower  side.  The  shadow  is  of  pale 
blue. 

The  second  "S"  is  a  solid  black  letter,  with  an  outline 
of  light  red,  and  a  darker  shade  of  red  is  used  over  the 
light  red  as  a  left-hand  shadow. 

The  first  "T"  gives  a  newer  variety  of  the  fancy 
capitals.  The  letter  is  outlined  with  a  shaded  centre. 
The  pale  blue  background  shows  a  pretty  spray  of  spring 
flowers  over  it. 

The  second  "T"  shows  a  very  popular  shape  for  this 
letter.  The  background  is  mauve,  with  a  deeper  shade 
of  the  same  color  as  an  outline  and  shade  for  the  letter. 

The  "U"  is  a  mottled  letter,  with  a  pale  green 
ground.     This  makes  a  good  letter  for  a  spring  card. 

The  "V"  is  a  very  dainty  and  neat  letter.  It  is 
especially  adaptable  to  card  used  in  showings  of  a  quiet 
nature. 

Popular  Shield-Shaped  Letters 

The  first  "W"  has  its  interior  shaded.  From  a  dark 
brown  at  the  bottom,  it  gradually  fades  to  a  cream  at  the 
top.     The  background  is  a  light  brown. 

The  second  "W"  shows  the  use  of  the  popular  shield 
shape.  It  is  a  pretty  shade  of  blue,  with  a  black  dotted 
outline.     The  letter  is  black  with  a  white  centre. 

The  "X"  shows  the  heavy  stroke  shaded.  Commenc- 
ing at  the  top  and  bottom,  it  fades  from  a  dark  green 
to  a  pale  green  at  the  centre.  The  background  is  pale 
green. 

The  "Y"  shows  an  outline  letter  with  a  heavy  shade 
on  the  right  and  lower  side.  The  letter  is  of  a  dark  blue, 
with  a  pale  blue  centre. 

The  "Z"  is  of  script  formation,  with   a  gold  outline. 

Fancy  Caps 
Some  letters  permit  of  more  detail,  as  shown  in  the 
illustration  elsewhere.     This  is  not  always  practical,  but 


it  does  not  do  any  harm  to  make  a  very  fancy  letter  if 
the  time  can  be  spared. 

"F"  is  a  heavy  black  letter,  with  a  gold  outline.  The 
diamond-shaped  background  is  of  pale  blue,  with  a  darker 
shade  of  blue  as  a  water  effect. 

"A"  is  a  solid  black  round-spurred  letter.  The 
broken  background  is  of  a  bright  green. 

"N"  is  a  letter  taken  from  the  cover  of  a  child's 
picture  book.  It  is  black  outline,  with  an  inner  of  two 
tones  of  red.     A  pale  green  shade  is  used. 


|fl)  ainty 

Accessories 

ior 

Easter 
Sunday^ 

Veils,  Gloves, 

Neckwear®, 

;ier 


An  attractive  Easter  card  that  can  be  made  by  folloiving 
instructions  in  this  lesson. 

"C" — The  centre  of  this  letter  is  a  medium  shade  ot 
grey,  with  a  lighter  shade  of  the  same  color  over  it  to 
give  the  watered  effect.  The  circle  in  the  centre  is  a 
black  and  white  check.  The  double  shade  is  light  and 
dark  blue. 

The  interior  of  the  "Y"  is  shaded  from  a  dark  to  ri 
pale  green.  This  letter  is  .outlined  with  black  and  gold. 
"C"  is  a  letter  which  will  brighten  up  any  card.  It  is 
a  black  outline  letter,  and  the  interior  has  lines  running 
in  various  directions.  These  lines  are  colored  with 
various    bright    transparent    colors. 

"A''  is  an  excellent  example  of  illustrated  capitals. 
The  letter  is  white  with  a  black  outline,  being  heavier  on 
the  left  and  lower  side.  The  background  is  pale  green, 
with   black  diagonal  stripes. 

"P"'  is  just  in  the  colors  of  black  and  grey,  but  is 
very  effective  when  used  on  a  card. 

The  "S"  is  a  very  showy  letter.  The  centre  is  worked 
up  with  yellow  on  one  side  and  red  on  the  other.  The 
background  is  of   a  French   grey. 

The  completed  cards  give  a   very  good  illustration  of 
how  these  illuminated  capitals  appear  when   used  on  the 
show  card. 
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EDADY-TO-WDAB 


SUMMER  DRESSES 


Fluffy,  Flowered  and  Flounced' — Taffeta  and  Other 

Silk  Weaves  Will  Sell  the  Season  Through 

Summer  Dresses  of  Flowered  Voile, 

Dainty  and  Lace  Trimmed. 

UP  TO  Easter  the  taffeta  dress  will  be  the  big  seller, 
and  afterward  it  will  be  prominent  right  through 
the  season,  for  taffeta  is  an  ideal  summer  silk  for 
wear  on  the  cooler  days  that  always  come  in  the  course  of 
the  Canadian  Summer.  Even  when  the  gown  is  of  taffeta 
a  great  portion  of  the  waist  is  of  Georgette  or  chiffon,  and 
many  of  the  models  show  sleeves  that  are  wholly  of  the 
transparent  fabric  and  also  unlined.  When  the  gown  is 
not  of  taffeta  it  is  taffeta  trimmed,  and  while  a  useful  dress 
here  and  there  is  of  serge,  Georgette,  chiffon  or  voile  are 
the  leading  materials. 


SUMMER 
GOWN 

Cord  striped 
voile  with  the 
skirt  finished 
with  and  trim- 
med xvith  bands 
o  f  faille  silk 
put  on  with  a 
band  of  Venise 
lace.  The  large 
cape  collar  is 
of  organdie 
and  lace.  Note 
the  very  short 
puffed  sleeves 
of  net,  for  tli  is 
is  the  newest 
sleeve. 


These  dresses  are  very  full  as  to  skirt  and  the  waist 
has  straps  or  jumper  effect  made  of  the  silk.  When 
draperies  are  used  they  are  banded  with  taffeta,  and  these 
draperies  are  elaborate,  but  so  arranged  that  the  fullness 
comes  at  the  sides,  and  these  are  full  panel  effects  at  the 
back  and  front.  Other  models  show  graduated  bands  of 
the  silk  from  the  hem  to  the  waist.  Flounces  to  the  waist 
at  the  sides  and  plain  panels  back  and  front  are  new. 

Since  serge  became  so  high  priced  it  has  not  been 
available  for  the  useful  gown.  There  are  very  few  serge 
dresses  on  the  market,  their  place  being  taken  by  models 
made  of  various  silks  and  serge  and  of  crepe  de  chine. 

Return  of  the  Short  Sleeve 

One  new  feature  is  the  return  of  the  short  sleeve.  For 
some  time  past  fashion  has  favored  the  full  length  sleeve. 
At  the  recent  openings,  the  periods  chosen  were  all  periods 
when  the  short  sleeve  was  in  favor.  Canadian  women 
always  welcome  the  short  sleeve  for  summer  wear — even  to 
the  extent  of  demanding  it  when  fashion  says  no.  Now 
fashion  is  advocating  the  short  sleeve,  and  designers  have 
in  preparation  some  fascinating  models  both  in  %  and 
shorter  lengths.  Some  will  show  the  simple  bell  shape. 
others  the  Louis  XV  outlining  the  arm  and  ending  in  a 
flare  of  the  fabric  or  a  flounce  of  lace,  and  there  arc  models 
showing  the  Victorian  puff  effects. 
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PRESENT  CONDITIONS 

Factories  Finding  it  Difficult  to  Encrease  Operating 

Staffs — Falling  Off  in  Immigration  One  of  the 

Chief  Reasons — Increasing  Business  Coming 

OUICK  change  is  the  word  in  ready-to-wear — last 
year  at  this  time  business  was  almost  dead,  and  it 
was  impossible  by  any  means  to  obtain  sufficient 
business  to  keep  going.  To-day  the  ready-to-wear  manu- 
facturers are  head  over  heels  in  work,  and  have  more 
orders  than  they  possibly  can  till.  Though  materials  are 
scarce  and  deliveries  slow,  the  majority  of  them  have 
fair  stocks  of  materials  both  on  hand  ami  on  order,  and 
save  in  the  case  of  serges  have  the  situation  fairly  well 
in  hand. 
There  is  another  shortage,  however,  that  manufacturers 
declare  emphatically  is  more  pressing  than  that  of  mate- 
rials, and  that  is  the  shortage  of  suitable  help.  Not  only 
arc  experienced  operators  unobtainable  but  very  tew  begin- 
ners are  applying.  Various  courses  are  given  and  possibly 
all  are  contributory.  The  fact  that  there  is  little  or  no 
immigration  at  present  is  one  of  the  most  potent,  for  the 
last  I'vw  years  operators  have  been  largely  recruited  from 
the  girls  from  the  British  Isles.  Many  girls  who  went 
heme  to  the  country  during  the  months  after  the  war 
started  have  found  employment  there,  and  now  that  there 
is  work  again  have  not  returned  to  the  factory.  Also 
girls  are  taking  the  place  of  the  men  who  have  gone  to  the 
front,  and  lastly  there  are  the  girls  who  have  married 
soldiers. 
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FILMY  GEORGETTE  CREPE  BLOUSE  IN  BAKST  COLORS 


This  blouse  is  in  apple  green  touched  with 
bead  embroidery  in  black  and  white.  The 
shirring  at  the  yoke  and  the  round  neck  fin- 
ish are  new  points.  The  full  sleeves  have  a 
tight  cuff  at  the  waist  and  narrow  ribbon 
decoration  from  the  yoke.  Hat. — Large  hemp 
capeline  with  crown  of  crushed  taffeta  roses 
in  a  soft  shade  of  pink;  black  velvet  ribbon 
streamers,  and  girdle  of  the  same. 

COLORS  in  WAISTS 

Side  Frills  and  Jabots  Back  Again — The 

Elbow  and  Shorter  Sleeves  Indicated 

For  the  Summer  Waist 

C3L0R  has  come  to  the  front  for  the 
opening'  up  of  the  Spring  season,  and 
the  majority  of  the  more  expensive 
waists  made  up  of  filmy  crepes,  lace  trimmed, 
are  in  the  new  Bakst  colors.  Bakst  colors 
might  just  as  well  be  called  candy  colors  for 
they  reproduce  the  shades  seen  in  expensive 
bon  bons  and  cremes  only  in  addition  to 
lemon,  orange,  apricot,  helio,  and'  vivid 
absinthe  and  chartreuse  greens,  there  are  bril- 
liant light  blues  such  as  powder  blue  and 
corn  flower,  and  delicate  pearl  greys.  There 
are  also  vivid  yellow  and  Venetian  red  combinations  in 
Spanish  style  as  well  as  a  multiplicity  of  pink  and  rose 
shades  running  from  tea-rose  and  coral  down  to  old  ruse 
and  cyclamen  shades. 

These  waists  are  developed  in  such  fabrics  as  Georgette 
and  novelty  crepes,  silk  voile  and  similar  sheer  fabrics,  and 
are  trimmed  with  tinsel  and  filmy  laces  with  a  touch  here 
and  there  of  Venise  or  Guipure. 

The  sudden  prominence  of  color  in  waist  lines  points 
to  a  vogue  for  colored  waists  in  the  coming  Fall.  Manu- 
facturers are  following  this  lead  in  buying  materials  and 
are  preparing  for  a  more  extensive  range  of  colors  when 
Fall  waists  are  shown.  Of  course  the  preponderance  will 
be  given  to  the  more  staple  shades  but  it  looks  as  though 
the  colored  waist  would  be  a  factor  in  the  coining  season. 

Even  in  Summer  models  the  more  delicate  shades  and 
white  are  trimmed:  with  bands  and  pipings  of  color,  and 
waists  of  white,  ivory,  and  flesh  are  piped  or  bound  with 
rose  or  Copenhagen.  The  tendency  is  still  towards  more 
elaborate  styles  and  many  of  the  newest  waists  show  the 
side  frill  or  full  jabots.  Blouses  in  this  style  are  made  of 
net  with  insets  of  Georgette  crepe.  The  crepe  de  chine 
blouse  is  the  leading  popular  seller,  and  many  of  the 
latest  models  have  the  side  frill,  and  frill,  collar  and 
cuffs  are  bound  with  such  colors  as  Copenhagen  or  rose. 
Many  beautiful  models  come  in  ivory  or  cream  radium  lace 
in  combination  with  Georgette  in  such  colors  as  flesh, 
maize  or  peach.  The  collar  is  bound  with  white  satin  and 
a  fold  of  the  same  outlines  the  vest. 

The  newest  tailored  silk  waist  comes  in  checked  tub 
silks  with  a  broad  satin  stripe.  Just  a  few  tucks  or  shir- 
ring on  the  shoulder  give  fullness,  and  the  collar  like  the 
cuffs  is  of  white  bengaline,  and  is  convertible.  Flat  collars 
and  cape  effects  lead  and  many  collars  show  a  full  pleated 
back. 

For  Summer  wear  dainty  waists  of  embroidered  or- 
gandie are  showing.    Tucks  and  hemstitching  are  used' and 


the  flat  collars  are  trimmed  with  Valenciennes  lace.  Since 
Paris  at  the  openings  just  held  declared  for  the  short 
sleeve  there  is  more  confidence  in  this  length  for  Summer 
wear,  and  the  lingerie  models  will  show  either  elbow  or, 
when  the  waist  is  very  smart,  even  shorter  sleeves. 


SMART  SUIT  OF  NAVY 

Simpler  Models  the  Big  Sellers — Whether  Belted  or 

Two-Piece  Fullness  Comes  Over  Hips — Sleeves 

Have  Large  Cavalier  or  Bell  Cutis 

THE  smart  suit  this  season  is  navy  blue,  or  in  some 
shade  of  dark  blue — and  taffeta  for  choice,  and  if 
the  pocket  can  stand  it.  but  if  not  of  some  silk 
weave  in  this  color.  Though  the  openings  have  brought 
out  some  very  elaborate  suits,  the  selling  in  the  depart- 
ment has  settled  down  on  to  simpler  models. 

All  models  whether  Moused  or  belted  show  the  fuller 
peplum,  the  fullness  being  placed  at  the  sides.  The  coats 
are  short  coming  well  over  the  hips,  and  the  skirt  is  in 
plain  full  circular  effect.  The  sleeves  are  fuller,  particu- 
larly below  the  elbow,  and  the  cuff  is  either  in  flaring- 
cavalier  cut,  or  shows  a  bell  effect  obtained  by  reversing 
the  same  cuff.  The  collars  are  large  and  flat  and  many 
new  models  have  an  over  collar  of  white  faille  silk. 

Models  very  similar  to  the  above  and  having  the  same 
features  come  in  gabardine  and  serge  as  well  as  in  black 
and  white  check.  The  selling  colors  are  navy,  black,  Rus- 
sian and  reseda  green,  African  brown  and  tan  or  sand 
shade. 

Sports  suits  come  in  grey  homespun,  and  in  cheviot 
and  jersey  in  high  colors  such  as  coral,  Jap  rose,  ('allot 
blue,  orange  and  apple  green,  as  well  as  white.  The  jersey 
cloth  is  cravenetted  and  therefore  is  moisture  proof  and 
will  not  shrink  out  of  shape  if  wetted.  Many  models  are 
made  with  the  drop  shoulder  to  give  plenty  of  freedom, 
and  pleats  in  Norfolk  style,  belt  and  pockets  are  intro- 
duced. The  skirt  is  plain  and  cut  with  plenty  of  fullness. 
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Left. — Dress  of  white 
gabardine;  waist  in 
corselet  effect  with 
skirt  gathered  full  save 
in  front,  forming  a 
panel.  Deep  cape  at 
back  buttoning  on  to  col- 
lar and  covering  sleeve. 
Collar  of  a  new  type, 
standing  up  away  from 
neck.  Hat  of  sheep,  pink 
crin  with  crown  of 
mixed  flowers.  This  is 
a  Lanvin  model. 


4 


At  Right.  —  Printed 
silks  are  growing  i  n 
favor.  This  gown  shows 
new  barrel  skirt  and  is 
trimmed  with  pleatings, 
puffings  and  cordings. 
Waist  defines  the  figure, 
and  pleating  that  trims 
front  forms  neck.  Vest 
of  lace  ends  tender  small 
bow  which  finishes  the 
belt.  Corday  hat  of 
crepe  and  lace  trimmed 
with  small  plumes,  a 
rose  and  velvet  ribbon. 
This  is  a  Drccoll  model. 


BATHING  SUITS 

Silk  Bathing  Suits  Selling  Extremely  Well — Stripes 

and  Large  Checks  in  Matching  Color  and 

White  are  the  Trimming  Features 

— Military  Models  Showing 

DESIGNERS  are  putting  out  very  smart  styles  in 
bathing  suits;  styles  that  while  very  practical  are 
quite  in  accordance  with  the  new  fashion  lines. 
The  skirts  have  a  smart  flare,  and  they  are  just  long 
enough  to  cover  the  bloomers.  The  one-piece  suit  is  cut 
with  the  panel  front  forming  big  pleats  that  are  released 
when  the  buttons  at  the  neck  and  belt  are  unfastened, 
leaving  room  to  pull  the  garment  on  like  a  union  suit. 
The  bloomers  and  skirt  are  joined  on  to  the  waist  and 
when  the  buttons  are  fastened  at  the  belt  and  neck  the 
suit  is  adjusted  to  the  figure. 

The  majority  of  bathing  suits  sold  are  made  of  lustre, 
navy  and  black  being  the  leading  colors,  as  this  fabric 
not  cling  to  the  figure  when  wet. 
The  novelty  comes  in  the  trimmings.  The  military 
models  have  the  square  neck  outlined  with  a  band  of 
lustre  and  with  belt  and  cuffs  to  match.  The  lustre  used 
is  either  white  or  red  and  the  panel  fronts  are  trimmed 


with  narrow  braid  and  covered  buttons  to  match  in  mili- 
tar}-,  frog  fashion. 

Another  new  trimming  comes  in  block  checks,  in  white 
and  navy,  white  and  cadet,  white  and  black,  white  and 
red.  The  collars,  cuffs,  the  belt,  and  on  some  models  the 
pocket  flap  are  made  of  this  striking  material.  Other 
models  have  pipings  and  bands  of  satin  as  a  trimming 
and  for  this  purpose  cadet  and  red  are  the  favored  colors. 

Each  year  shows  an  increase  in  the  sale  of  silk  bath- 
ing suits,  and  an  increase  in  the  sample  lines.  Taffeta 
and  satin  are  both  used,  and  though  there  are  some  very 
smart  suits  in  black  and  white  checks,  and  in  black  and 
white,  and  navy  and  white  stripes,  the  best  selling  models 
are  developed  in  solid  colors,  black,  navy.  Copenhagen, 
and  green  being  the  colors  most  in  evidence,  though  red 
also  sells  to  some  extent. 

Quite  a  number  of  the  silk  models  have  the  bloomers 
made  of  jersey  cloth.  One  model  of  this  kind  has  a  deep 
yoke,  and  the  blouse  is  long  enough  and  full  enough  to 
take  the  place  of  the  skirt.  This  garment  is  confined  to 
the  figure  just  below  the  bust.  This  sash  is  of  tartan 
plaid  silk  and  knots  a  little  to  the  side  of  the  front. 
The  collar,  cuffs,  and  a  piping  finishing  the  yoke  are  also 
of  the  same  silk.  Many  of  the  silk  suits  axe  smartly 
trimmed  with  stripes  in  white  and  matching  color. 

As  in  all  oilier  readv-to-wear  lines  the  manufacturers 
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making  bathing  suits  are  very  busy.  Orders  are  larger 
than  for  some  seasons,  and  buyers  are  anticipating  their 
needs.  The  big  demand  is  coming  also  for  the  better 
grades. 

— ® — 


NEW  STYLE   MIDDY 

Striped  Silk  Models  Come  in  Many  Colors — Yokes, 
Belts  and  Pockets  a  Feature 

MIDDIES  are  blossoming  out,  and  the  riot  of  color 
that  is  displayed  in  blouses  is  also  reflected  in 
middies.  The  Summer  girl  is  no  longer  content 
with  the  useful  middy  in  white  or  trimmed  with  navy, 
cadet,  or  red,  though  the  loose  comfort  of  shape  is  retain- 
ed the  new  middies  are  gay  in  rose,  flesh  and  cylamen  for 
collars,  cuffs  and  pocket  trimmings.  Most  effective  are 
lines  of  narrow  black  braid  as  a  further  trimming  on 
these  bright-hued  collars. 

The  silk  middy  is  selling  fast,  and  besides  the  useful 
models  of  pongee  and  white  habutai  are  showing  those 
made  of  awning  and  fancy  stripes  in  all  the  new  colors. 
When  the  middy  is  of  the  stripe,  the  collar  and  cuffs  are 
of  plain  white  silk  and  vice  versa. 

Everybody  wears  middies  now  from  the  tot  just  walk- 
ing, and  the  style  touches  are  many.  There  are  yokes, 
vests,  belts,  half  belts  and  pocket  styles  galore.  A  new- 
touch  is  the  use  of  the  convertible  collar  instead  of  the 
regulation  sailor.  Another  new  collar  is  pointed  in  shawl 
fashion  in  the  back.  Smocking  is  used  to  control  fullness 
mi  many  silk  models. 

— © — 
SILK  SUMMER  SKIRTS 

The  Separate  Skirt  is  Back  Again  as  a  Dressy  Gar- 
ment— Stripes  Predominate  in  the  Models 
Shown — Some  Used  Lengthwise 

THE  separate  skirt  is  back  again  as  a  dressy  gar- 
ment and  the  manufacturers  are  putting  out  a  big 
line  of  silk  skirts.  Stripes  take  the  lead.  Extreme 
models  from  Paris  and  New  York  come  in  the  new  rain- 
bow stripes  in  brilliant  colors,  and  in  such  combinations 
as  red,  green  and  yellow,  and  toned  down  by  folds  of 
black.  Broad  stripes  in  monotone  and  in  two  colors  and 
in  various  fancy  effects  are  made  up  into  elaborately 
draped  models.  Many  of  these  show  the  stripe  used 
lengthwise,  giving  the  effect  of  greater  width  than  the 
skirt  really  has.  This  is  a  feature  well  liked  as  there  is 
a  tendency  on  the  part  of  the  customer  to  ask  for  skirts 
very  much  wider  than  the  models  that  are  really  shown. 
This  fault  is  not  confined  to  customers  alone  for  some 
buyers  are  also  in  the  same  category,  the  truth  being  that 
neither  customer  nor  buyer  would  accept  the  models  if 
made  up  in  such  wide  effects,  as  it  would  be  impossible 
t<>  dispose  of  the  fullness  gracefully  at  the  waist.  More- 
over the  price  would  be  prohibitive  if  the  number  of  yards 
that  would  be  needed  to  produce  such  widths  were  used. 
Skirts  are  from  1%  to  2%  or  3  yards  wide  at  the  hem. 
but  the  way  in  which  they  are  draped  gives  the  appear- 
ance of  much  greater  widths.  Shawl  drapery,  cascade 
draping  at  the  sides,  umbrella  drapes,  and  Godet  effects 
arc  all  used. 

Many  models  are  flounced  and  others  are  built  in  cir- 
cular tiers.  The  tailored  models  of  serge  poplin  or  gabar- 
dine show  yokes,  pleats,  circular  flounces,  and  the  fullness 
at  the  waist  is  gathered  in  under  a  belt  or  short  yoke  at 
the  back. 


FUR  PRICES  STILL  RISING 

A  S  predicted  in  The  Review  the  March  sales  in  London, 
"^^  St.  Louis  and  New  York,  more  than  upheld  January 
prices  and  made  price  quotations  on  next  Fall's  lines  in 
Canada  even  tinner.  At  New  York  for  instance,  opossum 
ranged  20  to  30  per  cent,  higher  than  in  January;  white 
fox,  60  per  cent. ;  red  fox,  20  per  cent. ;  silver,  35  per 
cent.;  mole,  50  per  cent.;  muskrat,  10  to  20  per  cent.; 
skunk,  about  the  same;  mink,  civet  cat  and  wolf  showed 
no    advances.      The    strong    bidding    in    opossum    was    a 


feature. 


@ 


FURS  FOR  FALL 

Coats  Most  Popular  at  42  or  45  Inches — Chin-Chin 
Collars — Less  Fur  For  Hats 

X/TONTREAL,  April  8  (Special). — The  tendency  in 
-*-*-*■  lengths  has  settled  down  definitely  to  the  42  to 
45-inch  lengths  as  the  most  in  vogue.  The  full  length  coat 
of  50  inches  is  also  beginning  to  show  signs  of  renewed 
life  and  will  not  be  downed  in  spite  of  the  blow  dealt 
it  two  years  ago  with  the  short  jacket. 

In  all  .-ases  irrespective  of  length  the  skirt  is  fully 
flared,  more  so  than  was  the  custom  last  year.  Trimmings 
and  collars  and  cuffs  are  in  contrasting  colors  and  linings 
are  largely  given  over  in  the  fancy  varieties. 

There  is  a  big  demand  in  sets  and  stoles  and  muffs 
appear  almost  exclusively  in  animal  effects.  Muffs  are 
noticeably  smaller  than  formerly,  with  a  preponderance 
of  round  and  melon  shapes.  The  flat  pillow  muffs  run  a 
good  second  in  demand. 

The  demand  for  fur  for  toques  and  hats  generally  is 
not  as  strong  as  it  was,  although  it  is  still  in  evidence  in 
some  offerings. 

Coats  and  collars  are  all  made  very  soft  and  the  latter 
incline  to  choker  effects,  the  most  popular  of  which  is 
a  very  wide  and  adjustable  one  that  will  give  a  Chin  Chin 
effect. 

Small  collars  predominate  in  recent  offerings  for  Fall 
and  the  pin  effect  promises  to  be  very  popular,  both  in 
small  collars  and  with  cape  effects.  Animal  capes  with 
pin  collars  are  also  shown  in  very  convincing  numbers. 


THE   GARDEN  SMOCK 

A  NEW  garment,  or  rather  the  development  of  one  well- 
■**- known  and  liked  is  the  garden  smock.  These  smocks 
are  slipovers,  like  the  middy,  but  are  longer  and  looser. 
Fulness  is  given  back  and  front  by  gathering  t'.ie  fulness 
into  lines  of  smocking  to  the  yoke,  and  the  sleeves  are 
smocked  at  the  wrist  so  as  to  leave  a  frill  as  a  finish. 
There  is  a  large  flat  collar  at  the  neck,  and  the  opening  in 
front  is  closed  with  laces.  Linen  finished  cottons  in  high 
colors,  and  washing  silks  in  rose,  yellow,  white,  apple 
green,  and  kindred  colors  are  used  to  make  this  garment. 

# 

PROMOTIONS  BY  REGINA  TRADING  CO. 

H.  Bush,  for  several  years  buyer  for  the  Hudson  Bay 
Company  in  Winnipeg  and  Calgary,  has  been  engaged  by 
the  K'egina  Trading  Co.  as  buyer  for  the  staple  dry  goods, 
hosiery,  gloves,  small  wares,  fancy  neckwear  and  art 
departments.  R.  M.  King  has  been  promoted  to  the  posi- 
tion of  buyer  and  manager  of  the  boys'  department,  and 
J.  E.  Powell,  to  buyer  and  manager  of  the  dress  goods 
and  silks  department.  Roth  of  the  two  latter  men  have 
been  in  the  employ  of  the  company  for  some  time  as  sales- 
men, and  have  proven  themselves  to  be  worthy  of  posi- 
tions of  trust,  possessing  sufficient  business  initiative 
and  personality  to  warrant  acknowledgment. 
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CHILDREN'S   DRESSES 

Shirrings,  Hemstitching  Tucks,  and  Lace  Insertions 

and  Edgings  Trim  Children's  Summer 

Gowns 


THE  season  is  only  just  opening  up  in  the  retail  stores 
but   factories  making  children's  dresses  and   other 
garments  for  children's  wear  are  full  of  orders.    As 
in  all  other  sections  of  the  garment  trade  the  problem  of 
obtaining  suitable  help  is  looming  large  and  manufacturers 

would  be  able  to  do  a 
much  larger  business  if 
only  operatives  were  a- 
plenty.  With  lots  of 
business  offering  and 
help  a  n  d  materials 
scarce  there  has  been 
no  necessity  for  making 
further  additions  to  the 
Spring  sample  lines, 
and  therefore  all  that 
is  new  appertains  to 
Summer. 

Dresses  for  chil- 
dren's and  misses' 
wear  are  delightfully 
filmy  and  summery  and 
are  specially  adapted 
for  the  heated  season. 
Floral  printed  and 
striped  voiles  are  the 
leading  fabrics.  Print- 
ed rice  cloths  and 
lawns  are  also  used. 
Though  styles  are  still 
simple,  shirring  and 
flounces,  and  lace  trim- 
ming are  used  for  dec- 
oration. 

The  waists  are  cut  in 
simple  blouse  style, 
buttoned  either  down 
the  front  or  back  and 
the  neck  is  finished 
with  a  large  cape  col- 
lar of  organdie  either 
with  hemstitched  hem 
or  with  a  ruffle  or  pleat- 
ing of  narrow  lace.  A 
new  feature  is  the  puf- 
fed sleeves  cut  rather 
full  into  the  armhole 
and    either    shirred    in 


Child's  dress  of  flowered  seed 
voile.  The  full  skirt  is  shirred  to 
the  waist  and  finished  with  a  hem- 
stitched hern.  The  sheer  muslin  col- 
lar is  lace  trimmed.  The  newest  fea- 
ture is  the  short  lace-edged  puffed 
sleeves.  Shown  by  Jas.  Richardson 
Company. 


several  rows  or  shirred 
into  a  band  and  finished  with  lace.  Often  the  skirt  is 
finished  with  a  heading  and  several  rows  of  shirring  and 
is  put  on  the  waists. 

Very  good  use  is  made  of  striped  fabrics  and  fabrics 
which  have  the  stripe  combined  with  floral  patterns1.  One 
model  had  two  narrow  flounces  trimming  the  skirt  made 
in  such  a  way  that  the  stripe  formed  a  band  of  color  on 
the  edge  of  the  flounce.  The  waist  also  w7as  made  of  the 
stripe  across  instead  of  downward  and  the  plain  short 
straight  sleeves  were  cut  in  one  with  the  waist.  This  dress 
had  a  girdle  of  pink  satin  with  a  band  of  black  velvet 
ribbon  on  the  lower  edge. 

White  dresses  of  lawn,  mull,  and  Swiss  are  always 
worn.    This  year  the  models  are  elaborately  trimmed  with 


both  Valenciennes  insertions  and -edgings  and  also  with 
pinch  tucks.  Dresses  for  the  larger  girls  have  long  wais.t 
with  full  skirt  attached  and  both  waist  and  skirt  are 
trimmed  with  tucks  and  insertion.  Many  dresses  have  in 
addition  an  overskirt  or  tunic  edged  with  insertion  and 
lace.  Many  dresses  have  a  jumper  or  peasant  waist  over 
a  slip  waist  to  which  the  skirt  is  attached. 

Serge  is  getting  to  be  too  expensive  a  fabric  for  making 
children's  dresses  and  manufacturers  are  seeking  a  sub- 
stitute. Smart  dresses  for  Sunday  and  better  wear  are 
made  of  silk  finished  repp  in  such  shades  as  navy,  reseda, 
rose  and  Copenhagen.  The  skirts  are  cut  with  consider- 
able flare,  and  the  vest  and  collar  is  of  white  crepe. 

Possibly  the  best  substitute  for  serge  yet  introduced, 
and  duplicating  its  useful  qualities  is  a  new  mohair  filled 
fabric  which  has  the  twill  of  serge — a  bright,  silky  finish, 
which  wears  like  iron.  Another  merit  is  that  this  fabric 
is  uncrushable  and  holds  the  pleat  perfectly.  All  the 
year  round  dresses  come  with  pleated  skirts  and  middy 
waists.  The  new  middies  have  scalloped  edges,  and  scal- 
loping trims  the  collar  and  cuffs. 


CORSETS 

Training   in    Fitting   Helps   Sales   in    the   Cheaper 

Lines — Fitting  Impossible  Below  a 

Certain  Price 

THE  majority  of  merchants,  particularly  in  the 
smaller  centres,  do  the  big  end  of  their  corset  busi- 
ness on  the  cheaper  grades  running  from  50c  up  to 
$3.50  per  pair.  It  is  impossible  to  fit  corsets  at  this  price, 
for  it  would  not  pay  to  do  so  nor  as  a  rule  do  this  class 
of  customers  demand  such  a  service.  What  they  do  want  is 
a  serviceable  corset,  giving  a  comfortable  fit,  and  having 
as  far  as  possible  the  appearance  of  the  high  class  corset. 
Of  course  corsets  at  this  price  cannot  give  the  lines  to 
the  figure  that  expensive  models  do,  nor  do  they  give 
the  wear  and  service;  that  is  impossible  to  expect,  for  not 
only  are  cheaper  materials  used,  but  the  finish  and  work- 
manship must  of  necessity  be  of  lower  grade.  Neverthe- 
less, it  is  wonderful  how  good  a  corset  the  customer  can 
obtain  for  the  money,  and  jnst  how  much  care  is  taken 
by  the  manufacturer  to  produce  a  good,  low-grade  corset. 
The  new  schools  of  fitting  benefit  the  selling  of  cheap- 
er corsets  indirectly.  The  girl  who  is  a  trained  fitter,  is 
educated  to  judge  the  size  and  type  of  corset  the  cus- 
tomer requires  by  the  eye  alone,  and  this  knowledge  is 
brought  to  bear  on  all  the  corsets  she  sells.  Of  course 
she  has  not  the  ranges  of  sizes,  and  models  to  choose 
from  in  the  cheaper  lines,  but  she  is  more  competent  to 
advise  her  customer  as  to  the  model  she  should  wear  and 
the  size  she  should  take.  Many  women  buy  a  smaller 
corset  than  they  should  really  wear — though  not  so  many 
do  so  as  a  few  years  ago.  This  means  that  the  bones  do 
not  come  in  the  right  place:  the  corset  is  uncomfortable, 
and  does  not  Liive  the  service  it  should  do  as  the  strain 
ciimes  where  the  manufacturer  did  not  intend  it.  A  girl 
trained  to  measure  by  the  eye  can  tell  when  the  customer 
is  asking  for  the  wrong  size,  and  can  give  the  reasons  whv 
the  size  she  advises  will  suit  the  customer  better.  This 
also  applies  to  the  height  of  bust,  length  of  skirt  and 
other  features.  She  can  give  advice  on  these  points  that 
will  make  and  keep  customers  loyal  to  the  store  and  de- 
partment. There  is  no  department  that  can  make  more 
friends  for  the  store  than  this  department  for  it  is  one 
that  vitally  interests  every  woman. 
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CURRENT  TOPICS  AFFECTING 
THE  DRY  GOODS  TRADE    :    :    : 


By  "THE  ROVER" 


SHORTER  CREDITS  ON  CLOTHS 

THE  manufacturers  of  line  cloth  in  the  West  Riding 
and  the  South  of  Scotland  have  agreed  upon  new 
rules  for  the  purpose  of  cutting  down  long  credits 
and  these  go  into  effect  on  July  1  next.  These  prevent 
dating  forward,  all  invoices  must  be  dated  60  days  from 
first  of  following.  In  addition  pattern  discounts  are  cut 
out,  as  well  as  the  37-inch  measure  to  the  yard.  The  new 
regulations  that  are  binding  on  these  manufacturers  read : 

1.  That  all  goods  invoiced  from  the  1st  to  the  31st  of 
the  month  shall  be  payable  on  or  before  the  20th  of  the 
third  month  following  that  in  which  the  goods  were  in- 
voiced, thus  giving  what  the  trade  calls  two  clear  months. 
At  the  end  of  that  time  the  account  will  be  subject  to  2V2 
per  cent,  discount.  If  at  the  end  of  that  time  the  merchant 
wishes  to  pay  by  bill,  the  manufacturer  may  or  may  not 
agree  to  accept  a  bill  or  promissory  note  not  exceeding 
four  months  from  the  due  date.  In  this  case  the  discount 
will  first  be  deducted  and  then  interest  at  the  rate  of  7Y2 
per  cent,  per  annum  added.  This  will  work  out  at  practi- 
cally net  cash  after  deducting  discount  and  adding  interest 
but  there  is  a  small  margin  in  favor  of  the  buyer.  Should 
the  buyer  wish  to  pay. before  the  due  date  he  will  first 
take  off  the  2*4  per  cent,  discount  and  then  a  further  6 
per  cent,  per  annum  calculating  as  many  days  as  the  ac- 
count is  paid  in  advance. 

2.  There  is  to  be  no  dating  forward,  no  further  dis- 
count, commission  or  bonus  in  addition  to  the  above,  and 
there  is  to  be  no  getting  behind  the  terms  laid  out. 

3.  All  goods  are  to  be  measured  36  inches  to  the  yard, 
and  there  is  to  be  no  allowance  for  overmeasure  or  for 
shrinking. 

4.  Carriage  is  to  be  paid  to  the  port  of  embarkation  or 
to  the  premises  of  the  clothworker.  but  beyond  that  no 
charge  is  to  be  at  the  manufacturer's  expense,  unless  the 
clothworker  himself  collect  the  goods  from  the  manufac- 
turer, in  which  case  carriage  will  be  allowed  by  the  manu- 
facturer to  the  port. 

5.  This  is  not  to  apply  to  goods  which  are  invoiced 
other  than  in  sterling. 

Patterns  to  Be  Paid  in  Full 

6.  All  patterns  of  */4  yard  single  width  and  over,  or 
any  patterns  which  contain  a  square  area  of  243  inches 
are  to  be  paid  for  in  full. 

How  the  Discounts  Are  Cut 

Several  Canadian  wholesale  buyers  when  spoken  to  by 
The  Review  stated  that  these  regulations  undoubtedly  were 
intended  to  enforce  short  credits  and  might  make  matters 
difficult  for  the  buver  who  was  not  ready  to  settle  prompt- 

ly. 

"The  cutting  out  of  the  allowance  for  overmeasure, 
that  is  giving  37  inches  to  the  yard,  will  apply  chiefly  to 
men's  wear,  as  most  women's  goods  are  on  the  logical 
basis,"  said  one  buyer.  "The  new  rule  is  the  only  sensi- 
ble one  as  in  the  end  we  pay  for  the  overmeasure,  not  the 
manufacture. 

"So  far  as  the  new  rule  for  discounts  is  concerned  it 
is  not  much  different  from  the  present  for  cash  settle- 
ments.    We  are  allowed  3%  per  cent,  usually  now ;  under 


the  new  rule  we  get  the  2T/2  per  cent,  and  a  further  dis- 
count of  Y2  per  cent,  a  month  or  31  2  in  all  for  cash.  In 
the  case  of  credit  after  the  60  days,  there  is  still  the  2y2 
per  cent,  discount  under  the  new  rule  but  a  charge  of  7J/2 
per  cent,  per  annum  is  made  on  practically  a  net  charge 
of  5  per  cent,  as  it  is  now, — when  it  is  enforced.  The  chief 
difference  under  the  new  rule  likely  will  be  that  the  en- 
forcement of  a  charge  for  a  long  credit  will  make  it  un- 
profitable to  accept  credit,  and  may  wipe  out  some  of  the 
men  with  small  means." 

So  far  as  patterns  are  concerned,  many  mills  give  a 
50  per  cent,  discount  now7;  this  will  be  cut  off,  but.  as  one 
large  buyer  remarked :  "If  they  give  the  discount  we  pay 
for  it  in  some  other  way, — naturally  in  a  higher  initial 
price,  so  what's  the  odds?" 

MERCHANTS'  BIG  ESTATES 

'TH1E  city  of  London,  Out.,  has  furnished  lately  in  the 
death  of  two  of  its  leading  merchants,  first  T.  F. 
Kingsmill  and  afterwards,  J,  H.  Smallman,  instances  of 
large  estates  being  left  after  successes  that  must  he  re- 
garded as  surprising  in  view  of  the  somewhat  restricted 
spheres.  Mr.  Kingsmill  left  over  $250,000  and  Mr.  Small- 
man,  one-half  a  million. 

GOBBLING  UP  SUIT  STOCKS 

*~pHE  demand  for  suits  during  the  first  few  days  of 
-*•  April  probably  broke  all  records.  The  makers  were 
simply  deluged  with  orders  and  a  number  of  them  called 
in  their  travelers.  Buyers  came  in  from  all  directions  to 
pick  up  what  they  could  get  and  nearly  all  wero  disap- 
pointed. At  the  present  time  if  0  maker-;  look  for  as  live  a 
Fall  trade. 

Surprise  is  also  expressed  in  retail  circles  at  the 
amount  of  money  in  circulation,  particularly  among  their 
women  customers. 

© 

EASTER  SUNDAY 

Showing  the  date  of  Easter  Sunday  for    twenty-two    years. 

March  April                                      March              April 

3916   23  1027  17 

1917   8  ■  1928  8 

1918   31  1929  31 

1919   20  1930  26 

1920   4  1931  5 

1921    27  1932  27 

192C?   16  1933  lfi 

1923    1  1934  3 

1924   20  1935  21 

1925    12  1936  12 

1926 4  1937  2S 


ltKTIRED 

He  used  to  be  a  business  man,  and  had  a   whopping  trade; 

Prom  dawn  to  dark  he  used  to  plan,  and  quite  a  wad  he  made. 
But  now  he  lives  a  life  of  ease,  by  no  ambition  fired, 
And  in  the  business  circles  he's  declared  to  have  "retired." 

It  seems  depression  came;  the  skies  of  business  all  were  dull. 
He  thought  that  he'd  economize  because  there  was  a  lull. 

He  stopped  his  advertising— so  in  memory  he  grew  dim; 

He  didn't  retire  from  business— no,  the  business   retired  from 
him. 
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Canada  Cloak  Co.,  Limited 

We  are  now  closing  the  greatest 
Spring  season  in  the  history  of  our 
business.     Our  sales  of 

Women's  and  Misses' 

COATS,  SUITS  AND  SKIRTS 

show  a  substantial  increase  over 
any  corresponding  period  for  the 
past  fourteen  years. 

We  now  have  ready  for  immediate 
delivery  some  splendid  values  in 


Women's  and  Misses' 

Serge  Suits 

14.50 

16.50 

18.50 

<(                a             a 

Silk      " 

17.50 

19.50 

22.50 

a                it             tt 

Covert     Coats 

8.50 

10.50 

12.50 

a                a             (( 

Serge         '  ■ 

7.50 

10.00 

12.50 

a               tt            tt 

Corduroy  " 

7.50 

8.50 

10.00 

tt               tt            a 

Sports       " 

6.50 

7.50 

8.50 

Wash  Skirts,  All  Sizes 

10.50 

15.00 

18.00  Dozen 

We  are  illustrating  on  the  opposite 
page   a   couple   of   our  newer  styles. 


Canada  Cloak  Co.,  Limited 


63-71   West  Wellington  Street 


Toronto,  Canada 
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c 


ANADA  ^LOAK 


c 


Co.,  L 


IMITED 


Wire  or  Write  Your  Requirements. 


Canada  Cloak  Co.,  Limited 


63-71  West  Wellington  Street 


Toronto,  Canada 
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Waterproof 
Garments 

For  Immediate  Delivery 


NO  ADVANCE   IN 
PRICE 

While  the  goods  last  we  are 
offering  these  at  the  old 
prices  and  for  the  present 
are  able  to  fill  all  orders  for 
immediate  delivery.  Our 
judicious  buying  before  the 
situation  became  acute  gives 
you  a  well-selected,  but  fast- 
diminishing  stock  to  choose 
from,  as  you  know  the  situa- 
tion is  beyond  our  control — 
prompt  action  will  cover 
you.    Place  your  order  now. 

The  Montreal  Waterproof 
Clothing  Co. 


MONTREAL 


CANADA 


The     Largest     and    Oldest     Waterproof   Clothing 
Home  in    Canada 


|  "WYLKEDIN"  | 

|  VVEATHERCOATS 

=  The    "Wylkedin"     Weathercoats  11 

=  are   manufactured   by   Alexander  = 

-77  Wilkie,    in    Edinburgh,   from   the  s 

: —  lamous 

1  SHETLAND    TWEEDS 

=  These  Tweeds  are  the  finest  pro-  = 

=  ductions   of   our    Scottish   hand-  = 

s  loom  weavers.     They  are  beauti- 

=§  fully   soft   and   warm,    yet   light  = 

g:  in  weight.     For  their  fine  quali-  = 

=  ties    and    rich    appearance    they  g 

=  have     been     chosen     for     these  = 

=7  "Wylkedin"  Coats.  = 

^  The      "Wylkedin"      Goods     are  = 

=  tailor-cut   and   tailor-made.     The  3 

=  Coats    are    finished   with   linings  g 

^  of    satin    and    buffalo   horn    but-  = 

t=  tons,   while   the  style  and   finish 

IE  of  each   garment  tells   the   taste  = 

=  of   the    tailor.  = 

A   TRIAL   OFFER 

HI  Alexander    Wilkie    offers   to   for-  7= 

=  waid  a  parcel  of  TEN   SAMPLE  =5 

=  COATS    to    any    trader   for   the  = 

§§  sum      of     £26      5/-      (Twenty-six  |§ 

=  pounds   five   shillings)  =| 

F.O.B.    LIVERPOOL 

=  The   1918   Sketches   and    Patterns  Sj 

=  are  also  ready.     Write  for  them.  ^ 

I  Alexander  Wilkie 

I  55  61  SHANDWICK  PL.  | 

=  EDINBURGH,    SCOTLAND  = 


"Wylkedin"   Suit  in  Shetland 
Tweed   at   5   Guineas. 


AGHXTS    ARE    WANTED 

IN  EACH  TOWN  AT  HOME  OR 
ABROAD  TO  STOCK  THE 
"WYLKEDIN   LIME. 
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READY-TO-WEAR    AND     FURS 


Dry  Goods  Review 


Ladln 


g 


M 


A  Unique  Showing 


THE 


BRAND 


/^\UR  Easter  and  Spring  creations 
contain  a  range  of  designs  that 
will  be  quickly  taken.  This  line  in- 
cludes white  and  colored  waists,  crepe 
de  chine,  Jap  silk  and  wash  waists,  the 
equal  of  which  have  rarely  been 
shown.  Prices  run  from  $9.00  to 
$60.00  a  dozen. 

These  distinctive  designs  in  popular 
styles  will  attract  wide  attention. 

Our  representatives  will  be  pleased  to 
call  upon  you.  Mail  orders  are  guar- 
anteed prompt  delivery. 


McCutcheon  Waist  Co.,  Limited 

329  St.  James  Street,  Montreal 


PHONE:    MAIN  1540 
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READY-TO-WEAR    AND    FURS 


Juvenile  Dresses  ftJFsSSit 

The  Richardson  Brand  of  Juvenile  dresses  are  helping  to  put  many 
children's  departments  among  the  most  profitable  departments  in  the 
store. 

Richardson's  Infants'  and  Children's  Dresses  and  Children's,  Misses' 
and  Women's  middies,  have  been  instrumental  in  bringing  new  pat- 
ronage to  general  lines  through  satisfaction  from  the  excellent  value 
and  wearing  qualities  of  the  Richardson  Brand. 

Win  the  goodwill  of  the  Mothers  and  you  win  success. 

WRITE  FOR  SAMPLES  TO-DAY 

TWDa^D^u    JAS.    RICHARDSON    COMPANY 

a  strong  appeal  to  mothers 

and    win    their  patronage.  14    Breadalbane   Street  V  TORONTO 


FURS 


Season 

of 
1916 


Our  New  and  Extensive  Line  for 

Ladies  and  Gentlemen 

is  now  in  the  hands  of  our  travellers  on  their 
respective  routes. 

The  range  comprises  MANY  ATTRACTIVE 
DESIGNS  in  all  the  popular  FURS,  which  can- 
not fail  to  create  a  favorable  impression. 

Every  article  made  by  us  CARRIES  THE 
USUAL  GUARANTEE  of  CORTSTINE 
QUALITY. 

We  bespeak  an  inspection. 


JAMES  CORISTINE  &  COMPANY,  LIMITED 

MONTREAL 
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READY-TO-WEAR   AND    FURS 


Dry  Goods  Review 


FALL  SAMPLES! 


1916 


FURS 


The  safe  to  buy  and  old  reliable  line 
now  being  shown  in  all  territories. 

Let  the  mark  "THE  MOOSE  HEAD 
BRAND"  be  on  the  furs  you  intend  offering 
your  customers  this  coming  season.  This  will 
be  an  assurance  to  you  of  satisfied  purchasers, 
the  same  as  other  merchants  have  been  piling 
up  for  over  60  YEARS. 

HIGH    GRADE    FURS 
LADIES'  WEAR  —  MEN'S  WEAR 


L  Gnaedinger,  Son  &  Company 

90-94   St.  Peter   Street,   Montreal 
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Dry  Goods  Reviep  R  E  ADY-T  0  -  W  E  A  R     A  N  D     FURS 


T^TTTJ  C  New  Designs 

F  ^J  JV  k3  Beautiful  Creations 
For  the  1916-17  Season 


Our  travellers  are  now  out 
showing  our  new  range,  which 
is  a  complete  assortment  in  all 
the  popular  furs. 

The  Quality 
and  Beauty 

of  LABERGE,  CHEVALIER 
AND  CO.'S  FURS  have  long 
made  them  popular  with  the 
buying  public. 

FURS  will  undoubtedly  be 
higher  in  price  this  fall  and  we 
advise  early  selections  on  the 
part  of  our  customers  and 
friends.  Our  range  for  this 
season,  both  in  Coats  and  Small 
Furs  is  well  worth  inspection. 


SMALL   SET    OF    NATURAL    RACCOON. 

THE   SCARF    IS   IN   ANIMAL    EFFECT   AND 

THE    MUFF    IS    WORKED    WITH    CROSSWISE    STRIPES. 


LABERGE,    CHEVALIER    AND    CO. 

MONTREAL  WINNIPEG 
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AM  nn 


F^0  CO. 


To  our  Customers  and  Friends  : 

We  beg  to  advise  you  that  owing  to  our  increased  business 
we  have  moved  our  offices  and  factory  from  14  St.  Helen  St.  to 
the  SOMMER  BUILDING,  37  MAYOR  ST.,  where,  with  increased  floor 
space,  larger  manufacturing  facilities,  better  light  and 
complete  modern  sanitary  conveniences,  we  hope  to  be  in  a 
position  to  give  you  an  even  better  service  than  in  the  past. 
Our  range  for  1916  season  comprises  some  new  and  beautiful 
creations.  Yours  very  truly, 

THE   KASSAB   KIMONO  MFG.   CO. 

SOMMER   BUILDING,    MONTREAL,    P.Q. 


$12.Q0 

PER 
DOZEN 


$12.oo 

PER 
DOZEN 


"COUNTRY  CLUB" 

This  wide  stripe  silk  Sport  Hat  is  the  sensation  of.  the  season.    Sou  can  sell  it  by  the  ^ross!  It  is  the  Sport   Hat  fad  of  fads. 
White  and    Copenhagen,   White  and   Rose.   White  and   Kelly  Green,    White   and    Lavender. 

sen. I    for   Sample   dozen   Assorted   Colors. 
Other  Pport  Hats  in   different  effects  and   materials  at   $7.50  and  $9.00  and   up  $18.00  per  doz. 
Send  for   Sample  Dozen  Assorted,  styles  and   prices. 


NEW  YORK  MFG.  COMPANY 


600  BROADWAY,  NEW  YORK 


MANU- 
FACTURERS 
OF 


OSTRICH 

PARADISE 
OSPREYS 

MARABOU 


DOMINION  OSTRICH  FEATHER  COMPANY,  Limited 

78  WELLINGTON  STREET  West.  TORONTO 


^      of  ART  in  Original  Model" 

HAT  FRAM  ES 

25  to  33  WEST  45™  STREET 

N  EW  YORK 
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HOUSEFURNISHINGS 


CARPETS  ADVANCE 

50$    Higher  Than  One  Year  Ago — English  Mills 

Again  Taking  Orders — Neutral 

Tones  Welcomed 


IN  the  cities  and  the  larger  towns  business  is  active  in 
the  housefurnishing  sections.  Reports  from  the 
country  trade  are  not  quite  so  bright,  but  even  here 
a  fair  business  is  passing.  It  is  not  the  present  that  is 
troubling  the  majority  of  buyers,  for  in  floor  coverings 
especially  they  have  plenty  of  stock  on  hand  bought  be: 
fore  the  big  advances.  Therefore,  they  are  able  to  offer 
attractive  prices  to  their  customers. 

There  is  another  10  per  cent,  advance  in  carpets.  Car- 
pets advanced  early  in  the  year  10  per  cent.,  making  the 
values  20  per  cent,  higher  for  1916.  This  means  a  straight 
advance  of  50  per  cent,  over  last  spring. 

For  some  months  English  lines  have  been  withdrawn 
as  the  British  mills  had  all  the  orders  they  could  take 
care  of.  Mills  are- now  taking  orders  subject,  of  course. 
to  the  presant  advance.  Canadian  orders  will  be  limited 
owing  to  the  very  high  price,  and  buyers  will  draw  upon 
their  reserve  stocks  for  the  coming  season.  There  is  some 
feeling  that  the  war  may  be  over  by  the  end  of  the  year 
and  no  one  wishes  to  be  caught  with  too  heavy  stocks  at 
that  time  of  re-adjustment ;  though  the  opinion  is  ex- 
pressed that  no  considerable  drop  in  wools  can  take  place 
until  the  reserves  that  have  been  exhausted  have  been 
replaced. 

Everything  that  goes  into  the  making  of  a  carpet  is 
high-priced  to-day,  for  the  government  has  taken  over  im- 
mense quantities  of  wool,  jute,  and  linen  goods  for  army 
purposes.  The  dye  situation  is  acute,  though  there  has 
been  some  relief  here  or  many  factories  would  now  be 
closed.  Blues,  greens  and  reds  are  the  scarce  colors,  and 
the  patterns  in  which  these  colors  predominate  are  being 
eliminated.  Fortunately  the  trend  of  fashion  is  towards 
the  use  of  neutral  colors  in  floor  coverings,  and  this  fits 
in  admirably  with  the  dve  situation.    There  is  nothing  new 


in  patterns  and  designs  as  no  mill  would  think  of  going 
to  the  expense  of  producing  anything  new  under  present 
conditions. 

There  is  a  growing  shortage  of  Oriental  rugs,  par- 
ticularly in  the  more  wanted  smaller  sizes,  for  no  rugs 
can  come  into  Canada  that  were  bought  in  Turkey  since 
the  outbreak  of  the  war;  therefore,  all  selling  has  to  be 
done  from  stocks. on  hand  and  after  18  months'  selling  the 
assortment  cannot  be  as  perfect  as  usual.  This  is  an  im- 
portant matter  as  it  is  the  monied  and  "particular" 
people  who  purchase  this  class  of  carpet. 

Prices  .have  advanced  anywhere  from  75  per  cent  to 
100  per  cent,  in  some  cases,  though  it  is  difficult  to  figure 
advances  of  such  merchandise,  but  prices  generally  are 
higher. 

The  advances  have  been  heavy  on  linoleums  the 
cloth  made  by  British  mills  having  advanced  27  per  cent, 
since  last  year.  The  advances  made  by  Canadian  mills 
are  not  so  heavy.  Buyers,  however,  are  well  protected  by 
orders  placed  when  prices  were  lower  and  present  stocks 
will  have  to  be  exhausted  before  the  merchant  and  the 
buying  public  will  feel  the  full  advance. 
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FLORAL  MARQUISETTE 

/^vNE  of  the  novelties  in  housefurnishings  that  has  been 
^'^  placed  on  the  market  for  Fall  buying  is  floral  marquis- 
ette, in  beautiful  shadow  effects,  as  a  substitute  or  vari- 
ation from  chintz.  The  floral  patterns  come  in  rose,  blue, 
tans  and  greens  chiefly.  This  is  used  as  an  ordinary  hang- 
ing and  is  particularly  suited  to  bedrooms. 

Scrim,  as  has  been  said,  is  proving  the  salvation  of  the 
curtain  situation  in  the  scarcity  of  Nottingham  goods. 
Some  very  handsome  lace  and  insertion  patterns  have  been 
brought  out  in  Canada,  and  may  also  be  had  by  the  yard. 
The  medium  priced  lines  of  scrim  are  proving  excellent 
sellers,  the  favorites  being  light  ivory  and  beige,  and 
are  used  for  any  room. 


French  novelties  in  drapery 
fabrics.  Nos.  1  and  2  shoic  the 
latest  in  floral  effects;  No.  3  is  a 
quaint  nursery  pattern.  All  are 
printed  on  repp  grounds.  Shown  by 
Daly  &  Morin. 


HOUSEFURNISHINGS 
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OILCLOTHS  UNCERTAIN 

Prices  in  Some  Cases  Up  50%,  But  Raw  Materials 
Far  Higher — Advice  Against  Speculation 

OIL  CLOTHS  have  shown  during  the  period  of  the 
war  the  same  general  upward  tendency  of  all  lines 
that  are  peculiarly  subject  to  the  effect  of  an  in- 
creasing shortage  of  tonnage,  depleted  stocks  of  raw  mate- 
rial and  rising  costs  of  both.  Fortunately,  the  manufac- 
turers have  up  to  date  been  able  to  meet  all  the  necessary 
requirements  of  the  trade,  and  they  take  the  position  that 
they  expect  to  continue  to  be  able  to  do  so.  They  depre- 
cae  the  tendency  to  speculation  that  occasionlly  crops  up 
in  some  quarters  as  a  result  of  the  rising  market ;  and  in 
their  dealings  with  the  trade  at  large  endeavor  to  restrict 
purchases  to  moderate  needs  rather  than  to  make  provision 
for  those  of  the  future  far  ahead. 

Predictions  on  the  future  state  of  the  market  in  general 
or  of  prices  this  Fall  in  particular  are  out  of  order.  Any- 
thing is  possible  and  the  whole  future  trend  of  prices  de- 
pends upon  that  of  raw  material  and  that  again  depends 
upon  the  trend  of  war  developments. 

Increases  in  the  finished  product  in  some  lines  reach  a 
level  of  50  per  cent,  but  even  this  advance  is  less  than  that 
of  the  raw  material  which  in  some  cases  has  gone  up  500 
per  cent.  A  disparity  exists  to-day  between  the  price  of 
the  raw  and  the  finished  product.  Canvas,  for  instance, 
has  gone  up  from  4d.  to  9d.  a  yard.  Lithipone  of  zinc  is  up 
400  to  500  per  cent, 

Oilcloth  has  now  become  a  highly  speculative  product. 
Further  advances  are  conceivable  of  course.  But  so  are 
declines.  Jute  and  canvas,  linseed  oil  and  cotton  which  are 
chief  ingredients  are  speculative  in  character  and  in  their 
raw  state  fluctuate  considerably  in  value.  The  jute  mills 
of  Britain  have  been  commandeered  so  that  their  output  of 
canvas  may  be  diverted  to  the  Government  for  the  making 
of  trench  sand-bags,  a  purely  war  demand  that  absorbs 
sixty  per  cent,  of  the  output  of  the  mills.  The  coloring 
material  that  came  from  Germany  before  the  war  has 
advanced  over  400  per  cent,  in  value  and  is  coming  forward 
only  in  restricted  quantities  from  the  States.  Linseed  oil 
is  very  much  higher. 

But  on  the  other  hand  either  the  end  of  the  war  or  even 
a  lifting  of  this  embargo  on  the  British  jute  mills  and  a 
relief  of  the  acute  shortage  of  tonnage  would  cause  an 
easing  of  the  market,  so  that  the  whole  situation  is  tense 
with  possibilities  that  incline  either  way. 


WALL-PAPER  WILL  ADVANCE 
Manufacturers  of  wall-paper  are  making  pre- 
parations to  quote  an  advance  in  the  lines  which 
they  will  put  on  the  market  about  July  next.  These 
goods  will  not  advance  in  price  to  the  consumer 
until  next  year's  goods  are  marketed.  Travellers 
for  the  manufacturers  will  quote  advanced  prices 
on  certain  lines  when  they  start  their  rounds  in 
July  of  this  year.  The  manufacturers  state  this 
advanced  price  is  necessitated  through  the  in- 
creased cost  of  dyestuffs.  Yellow,  green  and  blue 
dyes  have  advanced  in  certain  instances  several 
hundred  per  cent.  Barium  chloride,  which  is  used 
as  a  base  for  colors,  is  to-day  quoted  at  450  per 
cent,  more  than  last  year.  There  has  also  been  an 
advance  in  the  price  of  crystals,  such  as  clay,  zinc, 
bark  extract,  logwood,  caustic  soda,  shellac, 
bronzes,  varnishes,  twine,  wrappers,  coal.  In  addi- 
tion, the  price  of  paper  has  been  bounding  upward. 


A  NOVELTY  IN  HANGINGS. 

Floral  marquisette  in  shadow  effects,  in  beautiful  colorings. 
Shown  by  Prime  &  Rankin. 


Labor  troubles  have,  in  Britain  at  least,  added  their 
quota  to  the  list  of  high  price  tendencies. 

Since  one  year  ago,  raises  totalling  from  20  to  25  per 
cent,  have  gone  into  effect  on  oilcloths.  The  shortage  in 
the  flax  crop  of  last  year  materially  affected  the  stocks  of 
linseed  oil. 

This  shortage  has  led  to  some  unusual  arrangements. 
For  instance,  factories  to-day  are  banking  orders  ahead 
provisionally  and  with  the  understanding  that  goods  will 
be  sold  at  prices  ruling  at  time  of  delivery.  This  practice, 
of  course,  tends  to  discourage  overstocking  on  the  part  of 
dealers. 
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XMAS  HANDKERCHIEFS 

COME  beautiful  new  goods  are  being  shown  in  handker- 
^  chiefs  for  the  Christmas  trade.  A  prominent  feature  is 
the  large  amount  of  colored  stuff  that  has  been  brought 
out,  in  dainty  borders,  or  in  a  small  embroidered  design 
worked  in  colors.  The  favorites  are  helio,  coral,  blues 
and  greens. 

In  white  the  tendency  is  to  get  away  from  the  heavier 
edges,  and  to  favor  more  simple  designs.  The  goods,  of 
course,  bear  the  advances  in  price  that  we  have  become 
accustomed  to  look  for  each  season  since  August,  1914. 

Travelers  who  have  been  out  on  the  road  report  that 
the  retailers  are  buying  readily,  and  are  anticipating  the 
needs  for  Fall  as  they  never  have  before, 
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"DO  YOUR  BIT  ON  THE  FARM" 

This  was  the  heading  of  an  appeal  issued  by  the  head 
of  the  H.  S.  Falls  Co.,  of  Simcoe,  Ont.,  in  their  regular 
newspaper  space,  calling  upon  all  men  who  for  various 
reasons  could  not  enlist,  to  give  two  weeks  on  a  farm, 
with  no  pay  except  board  and  meals,  in  order  to  set  free 
farmer's  sons  to  go  to  the  front.  The  appeal  was  drawn 
forth  by  Mr.  Falls  meeting  an  elderly  couple  who  were 
coming  in  with  their  second  and  only  other  son.  With  the 
two  boys  in  khaki,  who  was  to  work  their  farm? 
75 


FOOTWEAR  DDPT 


SERIOUS   CONDITION   as 


Not  Only  Are  There  Advances  of  From  10  to  35  Cents  a  Pair, 

Guarantee  Delivery  Either  in  Kid  or  Calf 


FALL  GOODS    GO   OUT 

But    Pew    Makers    Will 


AS  indicated  in  our  last  issue,  the  shoe  travellers 
who  started  on  the  road  the  first  of  this  month 
carried  with  them  information  to  buyers  of  a  con- 
siderable advance  in  footwear  for  Fall.  This  runs  all  the 
way  from  10  to  35c  per  pair,  with  an  average  of  about 
25c,  taking  it  altogether.  This  advance  is  due  to  the 
scarcity  and  rising  price  of  leather  and  most  of  the  other 
materials  which  go  into  the  manufacture  of  shoes. 

The  following  is  a  scale  of  advances  as  carried  out  by 
one  firm : — ■ 

Up  to  $1.75,  10c  per  pair. 
$1.75-$1.80,  15c  per  pair. 
$2.55-$3.15,  20c  per  pair. 
$3.20-$3.90,  25c  per  pair. 
$3.95-$4.50,  30c  per  pair.  - 
$4.55  up,  35c  per  pair. 

There  were  some  shoe  sales  made  before  these  prices 
went  into  effect  at  the  end  of  March  on  a  small  increase 
over  corresponding  prices  for  last  Fall,  but  the  majority 
will  be  paying  25  per  cent,  for  the  footwear  for  the  Fall 
of  1916,  as  compared  with  what  they  paid  for  the  Fall 
of  1915. 

No  Guarantee  of  Kid  and  Calf  Deliveries 

The  situation  in  regard  to  the  supply  of  leather  has 
become  very  serious.  There  is  an  unusual  demand  for 
kid  owing  to  the  growing  popularity  of  kid  for  the 
uppers  of  women's  shoes,  as  a  result  of  the  craze  for  the 
high  shoe  in  white,  champagne  and  other  shades.  This 
makes  a  big  Spring  demand.  The  supply  from  England, 
France  and  Russia  is  now  almost  entirely  cut  off,  and 
practically  the  only  source  of  supply  is  South   America. 

Calf  is  also  exceedingly  scarce,  particularly  in  tan  and 
brown  shades,  and  a  number  of  manufacturers  have 
instructed  their  salesmen  to  make  it  clear  that  there  will 
he  no  guarantee  of  delivery  of  orders  in  kid  and  calf  for 
Fall.  The  scarcity  of  calf  has  also  made  an  almost 
similar  condition  in  patent  leather,  although  these  are 
in  rather  better  shape  than  some  other  lines. 
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KID  VERY  STRONG 

White   Now    Leading   in   Fashionable   Wear — Lace 
Stronger  Than  Button — Canvas  For  Summer 


FROM  a  fashion  standpoint  white  leads  the  selling, 
both  for  Spring  and  Summer.  Greys  and  cham- 
pagnes come  next  to  white,  and  the  demand  for 
high  footwear  promises  to  run  late.  The  high  lace  boot  is 
growing  in  favor.  Women  are  still  wearing  short  skirts. 
and  there  is  no  indication  that  longer  skirts  are  coming 


back  in  the  near  future.  The  black  boot  always  sells,  and, 
though  the  all  black  boot  is  the  leader,  a  few  very  smart 
models  show  very  narrow  lines  of  white  piping.  Besides 
black,  dark  brown,  dark  blue,  and  dark  green,  as  well  as 
bronze,  are  selling  to  some  extent.  White  tops,  with 
black  vamps,  are  shown,  and  among  the  later  novelties 
there  is  a  growing  call  for  white  tops  and  vamps  in  such 
colors  as  grey,  champagne,  brown  and  bronze.  No  fabrics 
are  used,  save  in  the  production  of  white  footwear,  kid 
being  the  fashionable  leather. 

Tan  and  White  Rubbers 

A  feature  that  should  be  noted  in  connection  with 
present  styles  is  the  increase  in  the  sale  of  white  and 
tan  rubbers.  These  colors  have  been  selling  for  some 
time  for  children's  wear,  but  only  to  a  very  limited  extent 
in  women's  goods.  Now  the  demand  is  coming  for 
women's  sizes  in  white  and  tan  rubbers — though,  of 
course,  very  few  pairs  are  selling  in  comparison  with 
black. 

Summer  shoes  come  in  wide  variety,  and  some  manu- 
facturers are  now  showing  very  smart  new  models  made 
up  in  blue,  grey,  champagne,  and  khaki  shades,  as  well  as 
in  white  canvas.  The  canvas  used  is  of  very  fine  grade, 
and  the  shoes  are  unusually  pretty.  There  is  a  tendencj 
now  to  make  boots  with  longer  fore-parts,  and  many 
vamps  are  now  3%  inches  long.  The  new  pumps  come 
with  vamps  fully  four  inches  long,  and  some  of  these  Ion- 
vamps  are  trimmed  with  fancy  tips  with  perforations. 


Men's  military  civilian  shoe  for  Fall;  toe  made 
without  box,  cither  in  tan  or  black.  Shown  by 
Ames  Holden  McCready  Limited. 
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GLOVES  ADVANCING 

This  Caused  by  Increases  in  Cost  of  Raw  Materials 
Overalls  Going  Higher 


THE  steady  increase  in  the  price  of  leather  has 
caused  advances  in  most  lines  of  leather  gloves,  or 
gloves  in  which  leather  is  used  to  any  extent.  One 
firm,  for  instance,  has  advanced  one  number  from  $6.50 
to  $8  a  dozen,  and  another  from  $13  to  $15  a  dozen.  In 
a  great  many  cases  prices  are  still  being  held  down 
below  what  present  costs  of  raw  material  would  compel, 
if  the  makers  had  not  been  stocked  up  fairly  well  at  the 
lower  rates. 

Sheepskin,  for  instance,  has  gone  up  from  7c  to  9c 
per  foot  for  one  grade  within  a  year.  One  glove  maker 
received  word  from  a  tanner  that  Alaska  horse  leather 
was  being  billed  to  him  at  18y2C  a  foot,  but  had  gone  up 
that  very  day  to  19V2C.  A  short  time  before  the  price 
was  Yiy%c. 

Suede  leather  is  selling  at  18c  that  sold  a  couple  of 
years  ago  at  13c,  and  the  first  price  is  f.o.b.  New  York, 
and  the  second,  landed  in  Canada. 

The  scarcity  has  become  so  acute  that  orders  are 
being  filled  only  according  to  percentages. 

One  firm  wrote  late  in  March:  "We  have  very  little 
horsehide  on  hand,  and  all  prices  are  subject  to  change 
without  notice." 

Another  said:  "Our  prices  on  glove  horsehide  have 
been  advanced  1  cent  per  foot  over  those  quoted  you  last 
week. ' '  This  firm  is  only  considering  orders  for  two 
months  at  the  most. 

Another  letter  reads:  "Our  tannery  advises  us  that 
further  advances  are  likely  to  come  at  any  time,  and 
suggests  that  you  cover  your  wants." 

This  is  only  one  instance  where  the  placing  of  good 
orders  for  Fall  has  resulted  in  a  gain  to  the  retailer 
compared  with  the  policy  of  holding  off.  The  policy  of 
small  placing  orders  and  frequent  repeats  is  a  policy  with 
which  Dry  Goods  Review  thoroughly  agrees  under  or- 
dinary conditions,  but  the  present  time  is  not  a  good 
occasion  on  which  to  carry  out  this  policy.  Goods  where 
advances  are  certain  to  take  place  in  the  near  future 
should  be  purchased  now  in  as  large  quantities  as  the 
dealer  feels  he  can  dispose  of,  because  the  same  reasons 
that  underlie  the  advances  which  have  taken  place  during 
the  last  eighteen  months  will  continue  for  several  months 
further,  and  many  buyers  think  until  the  turn  of  the 
year. 

Black  and  White  Striped  Overalls 

The  advances  announced  last  issue  for  overalls  have 
taken  place,  and  further  ones  are  almost  certain  to  come 
into  effect  within  the  next  few  months.  The  scarcity  of 
the  old  favorite  blue  is  becoming  more  pronounced,  and 
a  number  of  makers  are  turning  out  a  grew  vmdved.  or 
are  trying  out  the  public  on  a  black  and  white  stripe. 


CIVILIAN  MILITARY  BOOT 

There  are  several  new  lines  for  men,  which  have  been 
brought  out  in  this  country  for  Fall.  One  of  the  most 
striking  is  the  civilian  military  boot,  made  very  much 
the  same  as  military  officer's  shoe.  The  great  difference 
between  this  and  the  ordinary  shoe  is  that  the  toe  is 
made  without  a  box,  which  had  been  considered  necessary 
in  the  past  to  make  it  stand  up.  However,  it  is  claimed 
that  the  shoe  is  much  easier  on  the  foot  than  the  one 
with  the  box  toe,  and  it  is  believed  in  some  quarters 
that  the  omission  of  the  box  will  extend  to  a  great  many 
other  lines  of  men's  shoes.  This  shoe  comes  in  black 
and  tan,  with  or  without  toe  cap. 

For  workmen  there  is  a  stout  boot  being  brought  out 
in  black  horse  hide,  with  Hungarian  nails.  This  also  is 
made  on  a  military  last. 


Warm  cosy  outfit  for  the  boy:  Brushed  finish  in  heather 
effect  in  combinations  of  sexl  and  royal  (the  one  illus- 
trated) cardinal  and  white,  navy  and  cardinal,  grey  and 
maroon,  seal  and  tan.    Shoiun  by  R.  G.  Long  &  Co. 


GEORGE  H.  STIRRETT 

a  young  merchant  of  Petrolia,  son  of  Mayor  Stirrett,  Ser- 
geant in  the  Divisional  Cavalry,  18th Battalionnow  serv- 
ing at  the  front.   Anoth  er  brother  has  enlisted. 

Gray's,  Limited,  London. — Mr.  James  Gray,  head  of 
this  firm,  had  formerly  associated  with  him  his  sons,  says 
the  London  Free  Press.  One  of  these  has  given  his  life  on 
the  field  of  honor,  another  is  now  overseas,  while  a  third, 
Ronald,  is  in  training-  for  active  service. 

Robinson  &  Co.,  Winnipeg. — The  death  in  action  is  an- 
nounced of  Lieut.  Shaver  Eadie,  ci»  the  Winnipeg  90th 
Rifles,  aged  55.  Lieut.  Shaver  worked  in  Robinson  & 
Company's  store  for  25  years.  He  was  in  business  in 
Portage  la  Prairie  before  coming  to  Winnipeg. 

C.  Turnbull  Co.,  Gait. — J.  E.  Saunders,  on  enlisting 
with  the  111th  Battalion,  was  presented  with  a  wrist 
watch. 

Weseloh-Gondie,  Berlin,  Ont. — Mr.  Pedes,  bookkeeper 
of  this  firm  was  presented  with  a  wrist  wateli  and  an 
address  on  enlisting'. 


Dominion  Textile  Co.,  Montreal. — James  Dolphin, 
manager,  has  received  word  that  his  son  James  was  killed 
in  action  near  Ypres,  while  fighting  with  the  24th  Bat- 
talion. 

W.  E.  Sanford  Mfg.  Co.,  Hamilton, — A  wrist  watch 
was  presented  to  "Tommy"  Fisher,  of  the  cutting  room 
staff  on  enlisting  in  the  173rd  Battalion. 

Western  Veiling  Co.,  Winnipeg. — Pte.  C.  Norman 
Mortimer,  61st  Overseas;  Pte.  Ernest  Vickers,  8th  Batt., 
ist  Contingent;  Bugler  Thomas  Robertson,  27th  Battalion. 

Western  Pleating  Co.,  Winnipeg. — E.  W.  Long,  man- 
ager, with  53rd  Overseas. 


HARD  TO   GET  OPERATIVES 

IN  talking  to  a  well-known  representative  of  a  Canadian 
textile  company,  The  Review  learned  that  great  diffi- 
culty was  being  experienced  in  connection  with  operators 
owing  to  the  enlistment  of  so  many  men  and  the  difficulty 
in  securing  female  help  as  well.  There  are  a  large  number 
of  positions  in  every  cotton  mill  that  cannot  be  filled  by 
girls  and  the  calling  out  of  the  men  to  enter  the  Canadian 
forces  has  depleted  the  capacity  of  every  textile  mill  to  a 
considerable  extent,  and  on  this  account  both  the  output 
and  time  of  delivery  may  be  interfered  with  seriously. 

Another  point  that  is  not  taken  into  consideration 
usually  in  thinking  of  a  cotton  mill  is  that  the  large  por- 
tion of  the  output  goes  to  clothe  the  Canadian  soldiers. 
For  instance,  an  enormous  quantity  of  khaki  cotton  is 
being  turned  out  for  shirts  and  drawers,  and  flannellette 
and  other  goods  for  hospital  supplies  and  also  material  for 
mattresses,  etc. 

These  are  only  a  few  lines  which  the  textile  companies 
are  called  upon  to  furnish  supplies,  although  the  public  is 
more  familiar  with  woollen  goods  for  soldiers  such  as 
underwear,  sweater  coats,  woollen  khaki  stuffs,  etc. 


OPPORTUNITIES  OF  BRITISH  MANUFACTURERS 

'~pO  learn  by  personal  observation  of  the  opportunities 
■*•  for  still  larger  British  shipments  to  Canada  which  has 
resulted  from  the  war,  Mr.  E.  J.  Dodd,  director  of  the 
MacLean  Company  of  Great  Britain,  is  now  in  this 
country. 

Mr.  Dodd,  is  thoroughly  familiar  with  the  British  field 
and  British  products  and  would  be  glad  to  talk  over  the 
situation  with  any  Canadian  manufacturers  or  manufac- 
turers' agents. 

Mr.  Dodd's  time  in  this  country  is,  of  course,  limited 
and  those  who  would  like  to  have  the  opportunity  of  dis- 
cussing affairs  with  him  would  make  this  easier  by  ar- 
ranging an  appointment  in  writing. 


DRY     GOODS     REVIEW 


AS    A   FITTER    SEES    IT 

Never  Let  a  Clerk  Guess  at  the  Cost — Charges  on 
Garments  Under  $30— Folly  of  Over- 
Persuasion. 

Written  For  The  Review 

YOU  ask  me  about  how  we  handle  the  cost  of  altera- 
tions: we  charge  for  it.  That  is,  on  all  garments 
under  $30.  Over  that  amount  we  allow  the  customer 
up  to  $2.50  and  charge  her  if  it  goes  over  that  amount. 
As  a  matter  of  fact,  few  alterations  will  exceed  $2.50;  if 
they  do  it  is  a  pretty  good  sign  that  there  are  too  many 
alterations  on  that  particular  suit,  and  your  customer 
would  be  well  advised  to  try  another.  The  whole  charge 
is  credited  to  the  Fitting  Department  and  we  manage  to 
make  it  pay  for  itself  fairly  well.  On  some  alterations 
we  gain  a  little  as  we  do  not  do  anything  below  50  cents, 
but  in  a  few  the  firm  loses.  When  the  suit  or  other 
garment  costs  more  than  $30  we  make  alterations  up  to 
$2.50  free  of  charge.  Over  that  the  customer  pays.  In 
the  case  of  goods  over  $30  the  Fitting  Department  is 
credited  with  the  amount  and  the  Ready-to-Wear  depart- 
ment is  charged  with  it. 

Customer  Always  Pays 

Now,  who  pays  in  the  over-$,'!0  arrangement"?  Al- 
ways the  customer;  just  as  she  does  in  every  establishment 
no  matter  how  loud  their  claims  that  they  "do  not  charge 
for  alterations;  they  are  done  free  for  our  customers." 
The  customer  always  pays;  the  only  difference  being  that 
we  charge  the  customer  for  exactly  what  she  gets  done; 
not  for  what  someone  else  has  done. 

Let  Fitter  Decide  Cost  at  Time  of  Sale 

There  is  a  point  I  feel  should  be  insisted  upon,  or  two 
rather,  closely  connected.  Never  allow  a  clerk  to  "guess" 
at  the  cost  of  alterations.  She  usually  places  them  far 
below  what  they  really  will  be,  and  then  the  customer 
later  will  make  a  fuss. 

Too  much  stress  cannot  be  laid  on  the  folly  of  over- 
persuading  a  customer  against  her  will.  She  is  rarely 
satisfied  afterwards. 

I  remember  a  case  in  point.  A  lady  came  in  to  buy  a 
brown  suit  and  the  clerk  got  her  off  on  to  a  black  and 
white  check,  not  finding  a  brown  one  at  the  first  attempt 
to  suit  her,  she  took  the  black  and  white,  and  did  come 
back  later  for  another  next  season,  but  our  hold  on  her 
was  pretty  strong  or  we  might  easily  have  lost  her.  She 
brought  up  the  subject  several  times  afterwards  and  it 
seemed  to  rankle. 

Using  One  Person  on  Special  Lines 

In  connection  with  the  fitting  room  we  have  found  it 
best  to  use  one  person  on  a  certain  kind  of  alteration  that 
occurs  frequently,  for  example,  shortening  a  skirt  or  a 
sleeve.  We  find  that  with  so  much  practice  she  becomes 
quite  expert  and  can  do  her  work  in  half  the  time  that  it 
would  be  clone  if  divided  up  in  the  ordinary  way.  Tt  is 
only  another  case  of  having  an  operator  specialize  as  is 
done  in  nearly  eyery  large  factory. 


SILK  COVERED  BUTTONS 

Buttons  of  washable  silk  on  a  zinc  foundation  are  now 
becoming  a  feature  of  the  trade  in  women's  and  children's 
clothes  and  may  well  spread  to  the  fancier  of  the  men's 
lines.  The  buttons  are  offered  in  all  sizes,  designs  and 
colors,  with  a  favoring  of  the  solid  white  on  which  are 
worked  fancy  flower,  bird,  stripe  and  patriotic  designs. 


Rosebud  Wash 
Dresses 

For  Ladies  and  Misses 

Our  new  line  of  Sports  Apparel 
features  styles  that  touch  the  up- 
permost heights  of  originality  and 
combine  the  feature  of  extremely 
low  prices.  They  are  well  within 
the  reach  of  the  great  bulk  of  vaca- 
tion-goers who  cannot  afford  to 
pay  prohibitive  prices. 

In  addition  to  this  remarkable 
Sports  line,  we  have  our  usual 
collection  of  Rosebud  Wash 
Dresses,  daintier  and  more  flower- 
like than  ever.  Our  line  as  a  whole 
stands  head  and  shoulders  above 
any  similar  assemblage,  for  where 
do  you  find  Quality,  Style  and 
Price  in  such  exceptional  degree? 

Sport  Models,   Sizes  14  to  40 
Other     Styles,     16    to  146 

ROSEBUD   MFG.  CO, 

37-43  West  26th  Street 
NEW  YORK  CITY 

Canadian  Representative  : 

Chas.  E.  Yorick 

51    VV.  Avenue    S.,      HAMILTON,    Ontario,     Canada 
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EQUIPMENTsDISPLAY 


THE  WINDOWS  OF  THE  MONTH 

Trimmers  Using  Blue,  Gobelin  in  all  Shades — One  Attractive  Window  in  Navy  Relieved 
With  Roses  in  All  Shades  From  Purple  to  the  Palest  Blue — Windows  Feat- 
uring Children's  Wash  Dresses  and  Sports  Suits  Extra  Attractive 


FOR  some  reason  or  other  nearly  every  window  trim- 
mer seems  to  have  chosen  blue  Gobelin  in  various 
shades.  The  most  striking  background  of  them  all 
showed  an  architectural  effect  like  the  entrance  to  a 
Chinese  temple  painted  in  flat  black.  Two  of  these  en- 
trances were  in  the  window  connected  by  a  dado  about 
18  inches  high,  also  painted  black.  The  openings  in  the 
doorway  and  the  space  above  the  dado  were  filled  in  with 
a  large  panel  clouded  in  with  the  blue,  shading  upwards 
from  dark  to  light.  Just  above  the  dado  was  run  a  band 
in  Futurist  effect  with  a  background  of  mauve  and  white 
stripes  and  flat  unshaded  flowers  in  red,  yellow  and  green. 
This  background  has  been  used  for  many  displays,  one 
of  the  most  effective  showing  silk  skirts,  the  majority  be- 
ing" of  glace  taffeta  and  satin.  The  many  colors  in  the 
skirts — the  number  of  pinks  and  deep  rose  shades,  the 
vivid  greens — showed  to  great  advantage  against  this 
background. 

Another  store  had  the  centre  window  panelled  at  the 
top  and  sides  in  the  same  blue  with  a  classical  moulding 
and  figure  in  the  centre  of  each  panel  in  dull  gold.  The 
space  below,  and  between  the  side  panels  was  filled  in 
with  a  velours  curtain  in  the  new  Chartreuse  shade.  The 
side  windows  had  draped  panels  of  a  pale  shade  of  Gobe- 
lin blue  velours  over  the  mahogany  permanent  back- 
ground. 

Originally  a  centre  window  was  put  in  to  show  suit 
hats.  The  hats  were  shown  on  gilded  stands  high  at  the 
back  and  lower  towards  the  centre  of  the  window.  Each 
bat  had  plenty  of  space  around  it  so  that  it  showed  up  dis- 
tinctly without  interference  with  the  other  models.  The 
relief  was  given  by  a  group  of  three  figures  in  Spring- 
suits  in  the  centre  of  the  window. 

A  most  artistic  window  was  a  symphony  in  blue.  The 
white  background  was  draped  with  groat  widths  of  navy 
velours,  which  billowed  down  over  the  white  felt  floor. 
The  floral  decorations  were  roses  of  every  shade  from 
purple  to  pale  blue.  The  hats  were  all  blue  and  in  the 
centre  was  a  seated  figure  and  one  standing,  each  wear- 
ing- a  blue  silk  suit.  This  window  would  be  attractive 
when  developed  in  the  new  rose  shades. 

Boxes  With  Flowers  in  Children's  Windows 

Quite  a  number  of  windows  have  been  devoted  to 
showing  wash  dresses  for  children.  One  window  had  the 
permanent  ground  painted  white  with  small  mirrors  let 
into  the  background  in  window  pane  effect.  All  along  the 
baseboard   were     green     flower     boxes     filled   with   mixed 


WIPE   OUT   THE   DEFICIT 

Display  men.  whether  window  trimmers,  card 
writers  or  advertising  men  are  asked  to  make  a  special 
payment  of  fifty  cents  for  members!)  ip  in  the  Cana- 
dian Association  of  Display  Men  for  the  year  1916. 
The  Executive  decided  to  reduce  the  fee  this  year 
from  $2  to  50  cents  as  there  was  to  be  no  Canadian 
Convention  this  year.  A  sum  of  considerably  over 
$100  is  required  to  meet  all  obligations  and  to  pay  for 
the  prizes  and  it  is  hoped  a  generous  response  will  be 
made  to  this  appeal.  A  neat  gold  stick  pin  or  button, 
with  C.  A.  D.  M.  engraved  on  it  will  be  sent  to  each 
new  member. 

Name  and  fee  s-liould  be  sent  to  the  Secretary- 
Treasurer,  F.  J.  Thompson,  care  Stanley  Mills  &  Co., 
Hamilton. 


flowers  as  though  they  were  growing.  In  addition  in  the 
foreground  on  either  side  were  two  green  silk  parasols 
open  and  filled  with  pink  and  red  rambler  roses.  The 
showing  was  devoted  to  wash  dresses  for  little  misses  of 
from  six  to  twelve.  One  little  miss  wore  a  dress  of  pink 
and  blue  gingham  with  belt  of  black  velvet.  Another 
pretty  dress  was  of  green  crepe  with  white.  A  dress  of 
blue  linen  finished  material  was  smocked  at  the  should- 
ers. Another  dress  of  pink  and  white  crepe  had  the  col- 
lar and  cuffs  shell  pink  crepe.  For  the  girl  of  twelve  there 
was  a  dress  of  white  corduroy  with  peasant  blouse  in 
blue  with  big  side  pockets  and  large  white  pearl  buttons. 

Sports  Suits 

Several  windows  showing  sports  suits  have  been  seen 
recently.  The  most  attractive  have  scenic  backgrounds 
showing  Summer  foliage  and  flowers.  The  other  main 
decorative  feature  in  this  window  was  a  magnolia  tree  in 
full  bloom  in  a  large  green  jardiniere."  The  suits  were 
shown  on  wax  figures,  one  of  which  was  seated.  This 
figure  had  a  jacket  of  white  silk  worn  with  a  striped 
jersey  silk  skirt  striped  in  emerald  green  and  white.  This 
skirt  was  pleated  and  the  pleats  sewn  down  so  as  to  form 
a  white  yoke  and  hanging  full  and  loose  below.  Another 
figure  wore  a  bright  cherry  red  coat  with  large  pearl  but- 
tons with  a  skirt  of  white  silk  jersey  cloth. 

Sports  hats,  and  appropriate  footwear  were  the  acces- 
sories used  to  complete  this  window. 
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CASH  IN  ON  THE  WASTE  PAPER  FAMINE 

Stock  Dealers  Paying  $11  Per  Ton  for  Baled  Paper  in  Canada  —  Merchants  Should 
Combine  to  Ship  a  Carload — Suggestion  for  Aid  to  Red  Cross. 


DO  you  realize  that  there  is  a  famine  in  waste  paper 
in  Canada  as  well  as  in  the  United  States,  and  that 
in  throwing  your  waste  paper  into  the  furnace  you 
are  burning-  up  something  that  is  a  very  valuable  assel 
to  the  dry  goods  merchant? 

Waste  paper  is  so  scarce  now  on  this  continent  that 
the  United  States  Government  have  sent  out  1,000,000 
circulars  urging  people  to  save  the  waste  paper.  Waste 
paper  is  so  valuable  now  and  so  scarce  that  the  paper 
mills  of  the  United  States  and  of  Canada  are  seriously 
considering  what  they  will  do  if  the  supply  becomes  any 
less  than  it  is  at  present. 

Good  Prices  Paid  Now 

With  a  famine  in  sight,  it  is  not  surprising  that  the 
prices  that  waste  paper  dealers  are  paying  are  nearly 
double  what  they  were  a  year  ago.  In  some  cases  three 
times  as  much.  We  heard  from  several  dry  goods  mer- 
chants last  year,  who  stated  that  they  could  not  get 
enough  on  waste  paper  to  pay  any  more  than  the  freight. 
This  was  at  a  period  when  there  was  a  decided  slump  in 
waste  paper,  owing  to  the  fact  that  the  cardboard  makers 
were  running  very  short  in  their  mills,  and  there  was  very 
little  demand  for  waste.  Conditions  have  changed  since 
then;  mills  in  most  places  are  running  day  and  night 
owing  to  the  greatly  increased  demand,  and  a  new  factor 
has  entered  into  the  situation :  the  embargo  on  the  export 
of  waste  paper  from  the  United  Kingdom.  Heretofore  a 
large  quantity  of  waste  paper  has  been  sent  out  to  the 
States  and  some  to  Canada,  and  now  that  this  supply  has 
been  cut  off  and  the  stocks  in  hand  are  being  rapidly 
used  up,  the  scarcity  has  loomed  before  the  mills  and 
caused  serious  alarm. 

As  an  example  of  the  seriousness  of  this  condition, 
and  also  a  suggestion  to  the  dry  goods  merchant  to  take 
advantage  of  it  to  his  own  profit,  it  may  be  mentioned 
that  the  public  school  children  of  Hamilton.  Out.,  are 
taking  to  the  schools  every  Monday  bundles  of  rags  and 
waste  paper,  and  these  are  in  turn  carted  to  a  central 
depot  and  are  sold,  the  proceeds  going  to  the  Red  Cross. 
The  amount  that  is  beimr  raised  in  this  way  has  now 
reached  several  hundred  dollars  per  week.  Arransements 
are  beinsr  made  in  other  centres  for  collection  of  waste 
paper  through  school  children  and  other  means. 

Paying  $11  a  Ton 

One  of  the  largest  waste  paper  dealers  in  Canada,  in 
discussing  the  situation  with  Dry  Goods  Review,  stated 
that  they  are  now  paying  40c  a  hundred,  or  $8  a  ton,  for 
the  unbaled,  f.o.b.  Toronto  55c,  and  $11  per  ton  for  the 
baled  paper,  f.o.b.  shipping  point.  This  firm  advises 
merchants  to  get  in  waste  paper  balers  and  take  advan- 
tage of  the  scarcity  and  the  high  prices  now  paid.  They 
report  that  a  good  many  are  doing  so,  and  that  a  great 
many  more — in  fact,  nearly  every  person  in  the  country — 
will  find  it  profitable  to  follow  this  example.  There  are  a 
great  many  tons  of  waste  paper  to  be  gathered  up  in  bales 
and  sold  each  year,  and  the  initial  cost  of  the  baler  would 
be  paid  for  long  before  the  year  is  out.  In  fact,  some 
stores  even  at  the  old  rate  paid  for  their  baler  a  couple 
of  times  over  in  a  single  year. 

Some  dry  goods  merchants  have  told  us  of  the  diffi- 
culty they  have  had  in  not  being  able  to  secure  a  large 


NEW  PRESIDENT,  C.  A.  D 


W.  G.  Moir,  acting  president  of  the  Canadian  Association 
of  Display  Men,  has  been  with  the  G.  W.  Robinson  store  in 
Hamilton  for  fifteen  years.  His  ivindow  work  has  always 
been  of  a  high  order  and  in  addition  he  shows  a  decided 
taste  and  skill  in  card  writing.  Mr.  Moir  has  proved  one  of 
the  most  faithful  of  the  Associatioyi's  members. 


enough  supply  of  waste  paper  to  ship  a  car  load,  and  the 
freight  rate  for  a  smaller  quantity  has  been  so  high  that 
they  could  get  very  little  for  their  waste  paper.  The  Re- 
view mentioned  this  to  the  waste  paper  dealer. 

Better  to  Bale  It 

"That  is  a  difficulty,  undoubtedly,"  was  the  reply. 
"The  freight  rates  for  waste  paper  in  less  than  ear  load 
lots  are  more  than  double  those  for  car  load  lots,  that  is 
for  about  a  12-ton  quantity.  We  find,  however,  that  a 
number  of  merchants  are  going  together  in  this  in  a  town 
and  making  up  a  car  load  and  shipping  it  at  a  compara- 
tively low  rate.  On  all  this  paper — that  is,  the  ordinary 
waste  of  a  store,  we  allow  $11  per  ton.  In  shipping  in 
bags — that  is,  shipping  the  loose  paper — the  freight  rate 
is  much  more  than  for  baled  paper;  in  fact,  almost  double. 

Join  Together  for  Carload  Rate 

"We  have  received  carload  lots  from  as  small  a  place 
as  Lucan,  Ont,,  and  there  are  very  few  of  the  larger  towns 
and  smaller  cities  that  could  not  arrange  to  send  a  carload 
lot  at  a  very  low  rate.  In  the  case  of  Lucan,  the  Red 
Cross  Society  has  taken  this  up  and  made  collections  in 
the  towns  from  merchants  and  others,  and  we  expect 
another  carload  shipment  from  them.  The  proceeds  of 
this  go  to  the  local  Red  Cross  Society.  We  look  to  this 
idea  of  the  general  collection  of  waste  paper,  both  from 
the  merchants  themselves  and  for  patriotic  purposes  by 
some  local  society,  to  develop  tremendously  during  the 
next  few  months,  because  the  price  for  waste  paper  under 
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EQUIPMENT   AND   DISPLAY 


SUGGESTIONS  FOR  EASTER   WINDOWS 


This  display  featuring  gloves  only,  the  long,  white  Easter  lines,  has  quite  a  seasonable  flavor,  the 
elements  of  which  might  be  used  for  a  composite  window  of  gloves,  neckwear  and  veiling  for  example,  a 
strong  trio.  That  is  the  drawing  at  the  back  shoiving  the  rabbit  being  hatched  out  with  several  others  in 
outline,  all  done  in  purple.  Very  effective  designs  have  been  cut-outs  instead  of  brush  work.  The  bunny 
also  shows  up  on  the  card  in  front  in  the  centre.  The  arrangement  of  the  gloves  on  either  side  with  the 
boxes  running  out  as  spokes  in  a  wheel,  or  radii,  with  a  rounded  surface  that  has  somewhat  of  a  half-egg 
suggestion,  is  easy  to  duplicate.  The  gloves  themselves  are  set  up  mainly  on  their  own  boxes,  except  a  care- 
lessly arranged  lot  in  front  grouped  easily  around  the  card.  The  bow  of  ribbon  in  the  centre  with  its  two 
streamers  can  be  either  of  white  or  of  purple,  as  is  thought  best  to  suit  the  general  color  scheme. 


SPRING  DISPLAY  IN  THREE-COLOR  EFFECTS 


This  is  a  rather  unusual  type  of  window,  resembling  to  a  certain  exit  nt  a  "unit"  display  in  a  men's  wear 
store  without  the  dividers.     The  panels  mark  the  color  divisions,  coral,  royal  blue  and  tan  respectively, 

and  the  garments  correspond  and  the  harmony  is  retained  in  the  hats  and  other  accessories.  The  pun,  Is 
themselves  are  of  velours  paper.  The  flooring  is  of  9-inch  squares  of  velours.  The  cards  used  embody 
appropriate  cut-outs  in  hat  or  gown.  Note  also  the  use  of  beautiful  colored  lamps  suspended  from  the 
panels,  and  connected  with  electric  wires,  a  form  of  illumination  at  night  that  is  extremely  effective.  The 
window  is  the  work  of  W.  0.  Moir. 
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A    beautiful  Spring-like   background  made   of  composition.    Goodwin's,  Montreal. 


CASH  IN  ON  THE  WASTE  PAPER  FAMINE 

(Continued  from  page  81) 

present  conditions  is  likely  to  continue  very  high  for 
some  time  to  come. 

"To  what  extent  do  you  allow  dust  in  the  baled 
packages?" 

"We  overlook  a  small  percentage  of  dust.  That  is 
often  unavoidable,  but,  of  course,  it  must  be  remembered 
that  dust  is  not  paper,  and  we  are  in  no  sense  what  might 
he  called  a  garbage  organization  here.  Care  must  be 
taken  not  to  get  the  ordinary  sweepings,  ordinary  dust,  or 
excelsior  or  floor  compounds  that  are  used,  mixed  up  with 
the  paper,  because  this  makes  it  less  valuable  to  the  mills. 
But  with  ordinary  care  the  paper  that  is  gathered  up  in  a 
dry  goods  store  should  be  worth  the  full  value  of  $11  a  ton 
when  baled." 


MR.  HALGARTH.  VICE-PRESIDENT 

W.  Halgarth,  window  trimmer  for  E.  MacDonald  & 
Bros.,  Guelph,  has  been  appointed  acting  vice-president  of 
the  C.  A.  D.  M.  in  place  of  Warren  Andrews,  who  has 
enlisted. 


DEATH  OF  R.  R.  DAVIS 

The  death  took  place  in  Toronto  early  in  April  of  R.  R. 
Davis,  a  manufacturers'  agent,  well  known  to  the  dry 
goods  trade. 


JUST  TO  TELL  YOU  IT'S  COMING 

As  we  go  to  press  a  letter  has  arrived  from  the  head  of 
a  general  store,  complaining  that  he  guided  a  customer 
to  a  wholesale  house,  but  received  no  commission  on 
the  goods  the  latter  sold  as  a  result.  It  will  appear  in 
next  issue  with  comment  by  our  Legal  Department. 


PADDED  ANIMAL  COVERS 

A  Fall  novelty  in  children's  books  is  the  new  padded 
cover  that  represents  animals,  both  wild  and  domestic, 
in  all  variety  of  lifelike  positions  that  are  greatly  height- 
ened by  the  raised  effect  of  the  figures. 

The  natural  colorings  of  the  animals  are  used  on 
cloth  which  is  inset  in  a  board  cover  and  covered  on  the 
inside  by  a  false  sheet.  All  board  covers  are  used  and  the 
variety  of  stuffed  animal  covers  is  restricted  to  a  limited 
number  so  far. 


OUR  SECRETARY  MOVES  TO  HAMILTON 

F.  J.  Thompson,  for  a  number  of  years  window 
trimmer  and  manager  of  the  linen  and  staples  depart- 
ment of  Maxwell's,  St.  Thomas,  Ont.,  has  been  appointed 
buyer  for  Stanley  Mills  &  Co.,  Hamilton,  and  has  begun 
his  new  duties.  With  President  Moir  he  will  make  Asso- 
ciation affairs  hum  in  Hamilton. 

Q 

CARDS  FROM  D.G.R.ADS 


■■,■■:■ 


i 


I  <?niiqrens 
|  Dresses 


i 


Stamped 
readvTor 
.your  needle 


The  cut-out  on  this  card  for  the  Owen  Sound  store  was 
taken  from  Belding  Paul  Corticelli  ad  on  page  37,  Feb- 
ruary issue. 

The  card  above,  "Children's  Dresses,"  shows  a  com- 
bination of  brush  and  pen  lettering  used.  The  fancy  bor- 
der should  be  marked  out  correctly  with  pencil  before 
applying  pen  or  brush.  The  broken  black  line  was  made 
with  a  No.  2  roundwriting  pen.  Care  must  be  taken  to 
get  the  semi-circles  at  the  lower  corners  round.  The 
shading  color  used  on  this  card  should  be  pale  blue.  This 
shade  goes  hand  in  hand  with  children's  embroidered 
dresses. 
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CAPE  EFFECT  COLLARS 

More  Business  Passing  in   Fichus  by  the  Yard — 

Colored  Neckwear  More  for  Show  Purposes 

Than  for  General  Selling. 


THE  weather  so  far  has  held  up  neckwear  business 
to  a  considerable  extent,  but  a  few  days  of  season- 
able sunshine  would  make  all  the  difference  as  it 
would  allow  the  discarding'  of  Winter  wraps  and  furs  and 
the  wearing  of  Spring  suits  and  dresses.  The  trade  is  still 
in  the  air  as  to  ruffs  and  ruches  as  there  has  been  no 
weather  suitable  for  trying  them  out.  There  can  be  little 
question  but  they  will  be  worn  to  some  extent,  because  the 
transition  from  the  high,  close  collar  that  has  been  worn 
during-  the  Winter  to  one  uncovering-  the  neck  would  be 
too  sudden. 

The  ruffs  seen  so  far  are  finished  with  a  cape.  Some- 
times this  cape  is  of  silk,  but  it  is  also  carried  out  in  tulle. 
The  ruche  part  is  very  full  and  flaring  and  comes  only  to 
the  side  of  the  throat  ending  with  ribbon  bows  and  stream- 
ers. Black  and  white,  singly  and  in  combination,  and  the 
new  Bakst  colors,  are  those  showing.  Ostrich  will  be  good 
to  some  extent,  but  it  will  not  have  anything  like  the  vogue 
of  last  Fall. 

In  spite  of  the  weather  there  has  been  a  decidedly  good 
business  done  in  neckwear.  Women  have  taken  to  the  (lat 
collar,  and1  all  the  varied  long  back  and  cape  styles  are  sell- 
ing. The  varieties  and  modifications  are  endless  and  de- 
signers are  busy  with  new  numbers.  For  wearing  with  the 
new  silk  dresses,  collars  developed  in  Georgette,  net  or 
filmy  net  laces  are  most  in  favor,  though  a  good  business 
is  being  done  on  organdie,  and  in  all  probability  organdie 
will  be  the  best  selling  article  later. 

Frills  and  Jabot  Effects 

Frills  and  jabot  effects  are  beginning  to  show  on 
waists  and  this  is  responsible  for  their  revival  in  neck- 
wear. Many  of  the  latest  neck-pieces  are  somewhat  in 
fichu  effect.  The  neck-piece  illustrated  is  a  good  example, 
as  it  is  really  a  fichu  cape.     The  frill  is  new  and  shows  a 


Fichu  cape  collar  of  Georgette  crepe.  The  frill  is  made 
full  by  pleating  to  within  a  couple  of  inches  of  the  edge.  Frill 
and  collar  have  picot  edge.  Shown  by  R.  D.  Fairbairn  &  Co. 


new  idea  that  is  freely  used,  namely  the  frill  is  pleated  to 
about  a  couple  of  inches  from  the  edge  and  the  rest  is  left 
loose,  giving  a  full,  fluffy  effect.  This  effect  is  sure  to  be 
encouraged  by  the  trade,  for  when  neckwear  is  on  the 
frilly,  fluffy  order,  good  business  invariably  results. 

Models  that  are  high  at  the  back  and  roll  over,  leaving 
a  V-opening  in  front,  are  having  a  fair  sale.  There  is 
some  development  in  favor  of  Medici  styles,  but  after  all 
the  main  trend  is  all  in  favor  of  the  flat  collar.  The  fichu 
frillings  by  the  yard  are  selling  and  there  are  some  pleas- 
ing ideas  in  this  kind  of  neckwear. 

The  kind  of  pleating  leaving  the  edge  full  and  free,  de- 
scribed above,  is  the  newest  idea  in  this  kind  of  neckwear. 
This  pleating  is  attached  to  a  plain  piece  of  the  Georgette 
and  either  a  lace  or  a  pleating  or  just  a  plain  hemstitched 
hem  finishes  the  other  edge. 

Pale  colors  are  appearing  in  fichus  by  the  yard,  such 
as  ivory,  flesh  and  straw  color. 

As  in  all  kinds  of  neckwear,  Georgette  is  very  much 
used  for  these  fichus  and  a  new  idea  is  to  trim  Georgette 
with  narrow  knife  pleatings  of  net. 

Vestees  and  guimpes  continue  to  be  strong.  They 
come  in  lace  and  net,  in  embroidered  organdie  and  in 
Georgette.  Guimpes-  and  vestees  in  organdie  in  high  colors 
are  well  shown.  Flat  collars,  fichus  and  other  forms  of 
neckwear  come  in  cylamen  rose,  maize,  helio,  emerald 
green  and  French  blue.  Colored  neckwear  in  high  colors, 
it  would  seem,  are  brought  more  as  show  pieces  to  draw 
attention  to  the  department  than  with  the  expectation  of 
any  big  business  resulting.  Buyers  are  careful  not  to 
stock  too  largely,  for,  as  they  say,  colored  neckwear  sel- 
dom sells  well  in  Canada. 


WIDE,   PLAIN    RIBBONS 

DURING  part  of  the  month  ribbons  were  rather 
quiet,  due  to  the  fact  that  owing  to  the  weather  the 
millinery  trade  throughout  the  country  had  not 
yet  got  down  to  business.  There  is  no  question  about  the 
vogue  of  ribbons.  Wide  plain  ribbons  are  endorsed  and 
those  selling  must  be  of  a  weave  that  has  some  body 
and  finish.  Faille,  grosgrain,  moire  and  taffeta  are  those 
sellimr,  and  the  widths  run  up  to  fourteen  inches.  These 
wide  ribbons  are  formed  into  crowns,  pleated  rushes  and 
bows,  and  the  up-to-date  millinery  department  is  adding 
to  its  sales  by  featuring  a  wide  variety  of  these  bows. 
These  bows  are  made  in  the  department,  and  the  usual 
way  is  to  charge  so  much  a  bow. 

Medium  widths  are  not  so  much  wanted,  but  the  nar- 
row ribbons  particularly  when  picol  edged  are  very  fash- 
ionable. 

Now  that  Summer  is  approaching  comes  the  usual  de- 
mand for  velvet  ribbons  which  will  be  more  difficult  to 
fill  as  velvets  are  among  the  scarce  articles  this  year.  The 
only  real  novelty  developed  so  far  is  a  tresse  or  basket 
weave  in  braid  effect.  Cords  and  Ottomans  are  showing 
and  there  are  a  few  metal  figures  on  plain  faille  or  taf- 
feta grounds. 
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TRIMMED  WITH  A  VEIL 

Many  Imported  Hats  Come  With  This — Veils  Fit- 
ting Close  are  Worn  Now — But  Flowing  Veil 
Will  Come  Later — So  Far  no  High  Colors 
Sold  Here 

GOOD  business  has  been  done  and  promises  to  con- 
tinue in  veilings.  Paris  has  endorsed  the  veil  and 
has  attached  it  to  some  of  her  most  stunning 
models.  Some  of  these  veils  are  short,  full  and  frilly, 
while  others  are  square,  circular  or  oblong',  while  the  latest 
veil  does  not  cover  the  face  but  only  the  crown,  and  falls 
from  the  back  and  sides  of  the  hat.  These  are  the  extremes 
that  prove  the  vogue  of  the  veil. 

As  is  natural  at  this  season  of  the  year  the  veil  that  is 
sold  by  the  yard  and  which  is  worn  close  to  the  face  is 
the  big'  seller.  With  the  advent  of  the  large  brimmed  hat 
the  vogue  of  the  drape  veil  is  promised.  Bordered  veilings 
are  the  best  sellers  and  any  pattern  that  is  neat  and  un- 
obtrusive no  matter  whether  it  be  run  in  in  ramage  fashion 
or  dotted  or  woven,  is  freely  taken.  Hexagon  meshes 
continue  to  he  the  favorites  and  it  looks  as  though  this 
mesh  would  continue  to  lead. 

Plain  hexagon  meshes  bordered  with  chiffon  in  various 
colors  are  shown.  This  is  the  only  real  appearance  of 
color  on  this  market.  Black  is  the  steady  and  staple 
seller,  and  there  is  beginning  to  be  some  call  for  white, 
while  brown,  navy  and  taupe  constitute  the  rest  of  the  list 
of  selling  colors.  High  colors  were  predicted  at  the  turn 
of  the  year  but  as  yet  they  have  obtained  no  hold  either 
in  New  York  or  on  this  market. 
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GLOVE  MATCHES  BOOT 


Canary,  Neupprt.  and  Various  Dove  Grevs  are 
Be*t  Sellers— Dong  Gloves  Will  Sell  Better 
Than  Was  Expected. 


the 


EASTER  is  late  this  year  and  as  the  logical  time  for 
selling  leather  gloves  will  not  wait  for  the  big  festival 
retailers  are  dressing  their  departments  and  making 
their  initial  displays.  Great  interest  is  taken  in  washable 
capes  for  undoubtedly  they  are  a  splendid  glove  for  sports 
and  street  wear.  Color  is  stronger  in  glovedom  than  for 
many  seasons.  The  yellow  shades  with  canary  as  the 
special  seller  stand  first  in  the  novelty  line.  The  new  fad 
is  to  match  the  boots  and  the  gloves,  therefore  the  gloves 
selling  are  practically  the  same  colors  as  are  in  vogue  for 
the  high  boots.  Not  every  woman  with  big  yellow  gloves, 
but  all  are  in  love  with  the  beautiful  grey  tints  running 
from  putty  to  dove  shades.  These  shades  already  ar,e 
splendid  sellers.  The  trade  is  demanding  novelties,  and 
their  numbers  are  many,  which  makes  the  departmental 
displays  and  windows  most  attractive  and  striking.  So 
far  is  this  carried  that  some  big  buyers  select  their  own 
stitchings.  Now  that  heavy  stitchings  have  been  exploited 
lo  the  full,  trimmings  of  the  leather  in  contrast  are  coming 
into  vogue.  The  simplest  form  shows  a  band  of  leather  in 
contrasting  color  trimming  the  top  of  the  cuff.  A  further 
.ii'velopment  of  this  idea  shows  a  turnback  cuff  to  the  top 
of  the  glove  with  prettily  rounded  corners.  More  elaborate 
cuffs  are  set  into  the  top  of  the  glove  with  rows  of  stitch- 
ing, and  in  contrast  with  the  rest  of  the  glove. 

Some  Novelty  Lines 

Fancy,  flowing  cuffs  on  suits  and  wide  transparent 
sleeves  on  dresses  are  creating  a  market  for  longer  gloves, 
a  demand  that  is  all  the  stronger  because  fashion  says  that 


WASHABLE  CAPE  NOVELTIES  FOR  FALL 


^ 


1. — Gauntlet  with  strap  fastening.  Centre  row:  1, 
white  on  black;  2,  putty  and  black;  3,  oak  with  tan  trim- 
mings; 4,  Newport  with  tan  trimmings.  Bottom. — Two- 
clasp  white  glove  with  trimmings  and  stitching  of  black. 
Shown  by  Chas.  Phillips,  Toronto. 


short  sleeves  are  coming.  Two  clasp  gloves,  and  even  eight 
and  twelve  button  lengths  are  beginning  to  sell.  A  very 
favored  glove  is  a  mousquetaire  or,  as  it  is  called  a  mili- 
tary glove  drawn  to  the  wrist  by  a  band  and  buckle  or  by 
a  clasp  or  button  and  one  or  two  fasteners.  Other  novel- 
ties lace  up  the  outer  arm  over  a  gusset  in  contrast  and 
fasten  with  three  buttons  at  the  wrist. 

Those  buyers  who  have  carried  over  stocks  of  long  silk 
gloves  will  welcome  the  return  of  shorter  sleeves  as  it  will 
mean    that   they   will   find   sale   for   them   at   full    prices. 

Bad  Outlook  for  Fall 

While  glove  stocks  are  in  a  reasonably  good  condition 
for  the  Spring  season,  the  Fall  proposition  is  beset  with 
a  hqst  of  uncertainties.  The  big  buyers  have  already 
placed  orders,  and  those  merchants  who  have  not  done  so 
will  find  difficulties  in  their  way.  Many  lines  are  sold  up 
in  their  cheaper  grades,  and  prices  are  going  up  on  other 
lines,  as  one  buyer  put  it,  "by  leaps  and  jumps."  Glove 
manufacturers  are  finding  it  increasingly  difficult  to  secure 
the  leathers  used  in  manufacturing  gloves:  dyes  are  scarce 
and  abnormally  high,  and  there  is  a  growing  shortage  of 
suitable  help.  There  are  very  few  firms  able  to  turn  out 
a  satisfactory  chamoisette  glove  and  those  able  to  do  so 
are  swamped  with  orders. 

Washable  capes  promise  to  be  a  big  item  and  are 
shown  in  many  novelties,  particularly  in  colored  trim- 
mings. The  selling  colors  are  pearl,  canary,  light  tan,  oak, 
ivory  "Newport"  a  very  light  tan  with  a  pinkish  tinge, — 
putty,  and  grey.  Silk  gloves  in  heavy  weaves  and  in  what 
is  known  as  the  double  effect  will  take  the  place  of  cham- 
oisettes.  The  colors  in  silks  are  the  same  as  in  leather, 
and  the  heavy  stitchings  and  contrasting  trimmings  are 
the  same. 
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"NET"  PROFIT 

== 

100%  on  10c.  Line 

— 

— 

OF 

■^ 

= 

LARGE  SIZE  REAL  HUMAN  HAIR  NET 

—- 

There   is  a    pleasure    in  selling    a    net    like  this. 

~~ 

Besides  the  knowledge  that  you  are  doubling 

m— 

^™ 

your  money,  you  know  you  are  selling  your 

^^™ 

. 

customer  a  net  that  will  please   her  every 

^^^ 

— 

time    she     wears    it,    and     thus     sub- 
consciously   create    a    preference   for 

— 

— 

your  store.    If   you   have  not  previ- 

ss 

— 

ously    stocked   Real   Human 

^~ 

Hair  Nets,  send  for  a  gross  of 

—— 

these  at  once.     It  will  insure 

;^S 

— 

Satisfaction  To  Yourself 

and 

Your  Customer 

= 

= 

= 

^ ^^ 

The  hair  net  season  has  com- 

— 

== 

menced.   Don't  let   this  oppor- 
tunity   to  get  in  a  good  line  slip. 

^^ 

^^ 

We  have   large  stocks  and  can  ship 

^zz 

mmm* 

at   once.      Colors    absolutely    right. 

The    best  Real  Human    Hair  Net  value 

BB 

= 

on  the  market. 

MM 

ss 

Price  $7.20  per  Gross  Net 

— 

— 

PALMERS  LIMITED 

= 

™^^ 

Manufacturers   of  Hair   Goods  of 

Every  Description,  Perfumery  and  Toilet  Preparations 

^^^ 

^2; 

100  LATOUR  STREET              v              v               MONTREAL 

""' 

= 

MAKERS  OF  THE  CELEBRATED   MINTY  TOILET   PREPARATIONS 

r 
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Compare  Our  Line 
for 

QUALITY,  STYLE  and  PRICE 

$2.00  to  $60.00  Dozen 


Manufactured  by 


Flett-Lowndes  &   Co.,  Limited 

TORONTO 
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SILKS 
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^>  Silks  and  Satins 

are  made  for  a  discriminating  and 
fastidious  trade.  They  include  all  the 
newest  and  latest  fabrics,  colors  and 
designs. 

If  delivery  values  mean  anything  to 
you,  call  on  us. 

Don't  hesitate.  Place  your  orders  at 
once  for  immediate  shipment,  before 
stocks  become  broken,  prices  increase 
an'd  goods  become  scarce.  Wire, 
write,  phone  or  call. 


We  manufacture 
Ribbons,  Braids  and  Tapes 


ii  ii  mini  n  i iiiiiiiiiiiiiiiiiii'iiiiiiiiiiiiiii 
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Belding  Paul  Corticelli,  Limited 

Montreal  Toronto  Winnipeg 


Vancouver 
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Another  Smart  Showin 


Original 
Neckwear 


These  smart  ideas 
focus  the  attention 
of  women  who 
know  "what  is 
what" — those  who 
seek  the  neckwear 
which  gives  that 
correct  finish  to 
their  dress — a  line 
that  will  widen 
your  reputation 
for  originality  and 
discriminate  taste. 

Send  an  open  order  to-day 
subject  to  your  approval. 


B.  3060 — Pleated  georgette  crepe — this  is  a  beautiful 
cape  effect.     Price  $30.00  doz. 

B.  2025 — Net  fichu  with  a  double  row  of  pleated 
frills:  frills  finished  with  picot  edge,  made 
of  a  very  fine  net  that  makes  an  exceed- 
ingly  pretty   fichu.     Price  $1S.00  doz. 

B.  2066— Maline  and  silk  combination  ruff,  fiuished 
with  small  silk  roses  and  tulle  band  for  tie. 
At  $15.00  doz. 

B.  2081 — 'Georgette  embroidered,  sailor  effect,  em- 
broidered four  corners;  hemstitched  fold  on 
edge.     At  *12.00  doz. 

B.  2021 — Net  cape  collar,  georgette  folds,  hem- 
stitched.   At  $12.00  doz. 


'^^Hg^r' 


T.  H.  Birmingham  &  Company,  Limited 

93   SPADINA   AVENUE,   TORONTO 
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and  Nettings 

are  sold  exclusively  by 

E.  &  Z.  VAN  RAALTE 

of   NEW   YORK   CITY 


~o     VAN  RAALTE    MAKE 


This  little  ticket  on  every  yard  is  a  guarantee  of  Van  Raalte  Merchandise 

We  have  absolutely  no  selling  agents 
representing  us  in  Canada.  We  sell  the 
Canadian  retailers  direct. 

Our  extensive  advertising  and  co-oper- 
ative plans  make 

VAN   RAALTE  MERCHANDISE 

a  profitable  and  easy  selling  line  to  handle. 

Samples  submitted  upon  request.  Our 
merchandise  purchasable  at  wholesale 
only  from 

E.  &  Z.  VAN  RAALTE 

79  5th  Ave.,  v  NEW   YORK 
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No.  88<)  -Modified  Cape  Collar,  introducing  combined  Fichu  Front,  made  of  Georgette  Crepe,  picot  edge,  lined  collar, 
$12.00  a  doz. 

No.  858 — Dress   Set   of   Fine   Organdy,   neatly   executed    with  satin    finish    cording.     $4.00. 

No.  867 — Vestee  of  Fine  Organdy,  made  on  lines  of  distinct  individuality,  including  new  Cape  Collar  hemstitched,  and 
edge   picot   Frilling.     $8.50. 

No.  708 — Chevalier  Set  of  fine  Swiss  Organdy,  edged  with  new  French  Braiding.  An  "added  attraction"  for  your  Neck- 
wear  Section.     $6.00. 

Where  the  New  Styles 
In  Neckwear  Originate 

We  are  the  creators  of  original  novelties  and  ladies'  neckwear.  Our 
styles  are  exclusive,  winning  the  approval  of  the  most  critical  of 
smart  dres.-ers.  The  Phoenix  line  contains  rare  ideas  for  Easter  and 
Spring  offering  at  very  attractive  values. 

(Pref>are  for  lively  Easter  Selling   by   a   Display   of   'Phoenix  Creations. 
Sena  open  order  to-day. 

yy       TORONTO,  ON T.  W^x 
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STYL  E 

Is  a  most  valuable  force  in  both  Dry 
Goods  and  Department  stores. 

It  increases  store  reputation  and  at- 
tracts customers. 

Because  of  the  increased  facilities  of 
the  McCall  Company  for  gathering  the 
best  style  information,  women  are 
everywhere  recognizing  the  style  su- 
premacy of  McCall  Patterns. 

Now  is  the  time  to  make  your  store  a 
style  centre — bv  tying  up  with  the 
McCall  Pattern  Service. 

The  McCALL  COMPANY 


)■■ 


NEW  YORK 
CHICAGO 


SAN  FRANCISCO 
BOSTON 


ATLANTA 

TORONTO 


Je 
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Make  Your  Easter  Display 

WITH 

DENT'S     ^m$^    GLOVES 


Take  advantage  of 
our  nation-wide  ad- 
vertising campaign. 


Place  DENT'S 
prominently  before 
your  customers. 
They  will  respond. 


200  YEARS' 
REPUTATION 

DENT,  ALLCROFT  &  CO 

MONTREAL 
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The  LACE  GOODS  COMPANY,  Limited 


fi 


Curtain  Nets 

or  Immediate  Delivery 


SPECIAL 
VA  L  UES 

llllJllllililllllllilJTIJIIlilllillllllilil'IIIIIJriTlllllllliHTII'lllilhl 


We  have  them — a  complete  range  of 
qualities  in  White,  Ivory  or  Ecru — 
and  these  are  from  contracts  made 
months  ago — when  prices  were  lower 
than  what  they  are  to-day.  If  you 
need  any — we  can  supply  you.  Send 
for  samples  or  we  can  have  one  of 
our  travellers  call. 

Specialists  in — 

CURTAIN  NETS 
LACES 

EMBROIDERIES 

HANDKERCHIEFS 


The  LACE  GOODS  COMPANY,  Limited 

64  WELLINGTON  STREET  WEST  TORONTO,  CANADA 

IMPORTERS    AND    MANUFACTURERS'  AGENTS 


"Canadian-Maid"  Lines 

Live    Sellers   for 
Spring  Business 

Veilings,  Laces, 
Malines,  Chiffons, 
Nettings,  Scarfs, 
Neckwear, 
Embroideries, 
Flowers  and  Feathers. 


NOVELTY  LACE  &  VEILING  CO. 


76  BAY  STREET,  TORONTO 


Maurice  A.  Teller 


Milton  J.  Toiler 


Made  in  Canada 

If  you  are  looking  for  the  latest  Waist  and 
Dress  forms,  we  have  them,  with  washable. 
delicate  Mesh-color  on  nock  and  bust,  balance 
covered  in  white  fabric. 


DELFOSSE  &  CO. 


Makers  of 

Fine  French  Model 
WAX  FIGURES 


BUST  FORMS 


Fixtures 

of  all 

Descriptions 

for  Store 

Equipment 


249   Craig   St.   West 

The   N'ewest   Shape  Waist    Form,  MONTREAL 

EXBSHO  and  63  St.  Joseph  St. 

Finest    washable    flesh    skin-color  OUEBEC 

finish     on     nei  k     and     bust.       The 

rest    of    the    form    is    covered    With  Factory: 

fine    fabric.  1  to  19  Hermine  St. 


96 


I)  R  E  S  S     ACCESSORIES 


Dry  Goods  Review 


Tremendous  Demand 

For  SPRING   NOVELTIES 

Laces, Veilings  and  Embroideries 

Owing  to  the  scarcity  of  these  goods,  we  impress  upon 
customers  the  necessity  of  buying  early.  Our  stock  will  be 
rapidly  depleted  and  impossible  to  repeat  at  prevailing 
prices. 

vVe  foresaw  this  demand  and  are  in  a  position  to  supply 
these  goods. 

Thompson  Lace  &  Veiling  Company,   Limited 

S.W.  Corner  York  and  Wellington  Streets,  Toronto  ^ 


Postillion  Collar,  plain  net,  bias  hem 
of  Georgette  Crepe  hemstitched 


Last  Call  K**' 

Our  specialties  in  Georgette  Crepe  and  fine 
net  in  new  Postillion  styles,  etc.  Also  the 
new  Maline  ruffs  and  caperines  in  all  shades, 
will  stimulate  your  Eastern  selling.  Our 
original  creations  will  attract  the  women  who 
desire  exclusiveness  in  neckwear. 
Wire  your  orders.  Prompt  delivery  guar- 
anteed. 

A.Bruce  Finnie&Company 

Cor.  Craig  and  Gosford  Streets,  Montreal,  Quebec. 


DON'T  LOSE  A  SALE 
Because  You    Have   No   Buttons   to    Match 


A  Defiance  button-covering  machine  enables  you  to  supply  your 
customers  With  buttons  to  match,  dippings  of  silks,  velvets  and  other 
fabrics,  instead  of  being  a  waste,  can  he  turned  into  attractive  but- 
lous.  limit  stock  unsalable  buttons.  Make  your  own  buttons  right 
up-to-date.  Any  clerk  in  youi  store  can  operate  this  machine.  It  will 
pay    fin    itself   many    times    over. 

Won  than  twenty-five  thousand  users  of  the  Defiance  button- 
oovenn«  machine  Rre  turning  Waste  into  profit.  For  example,  the 
Defiance  button-covering  machine,  -imply  by  the  insertion  of  different 
style  implements  and  moulds,  will  turn  out.  flat,  half  ball,  full  ball. 
acorn,  olive,  square,  triangle,  ivory  rims  and  many  other  kinds  of 
fancy    shape    buttons    with    equal    facility. 

Special  Introductory  Offer.  Complete  Button- 
Making  Outfit 
for  -  -   $10.50 

Comprising  : 

1  Hand  Machine,  including 
3  Implements  to  make  3 
sizes,    24-30-36    Half    Ball. ..$  7.50 

5  gross  24  Half  Ball  Black 
Moulds.    15c    75 

5  gross  30  Half  Ball  Black 
Moulds,    20c    1.00 

5  gross  36  Half  Ball  Black 
Moulds,    25c    1.25 

Total  15  gross. 

Cost   of   complete   outfit.. $10.50 

Weight  of  Machine  17  lbs. 

The  half  ball  moulds  may  be  re-ordered 
PATENTED  any    time    you    want    them.      We    recom- 

mend this  button-making  equipment, 
because  it  comprises  the  shapes  and 
sizes  most  staple  and  always  in  demand. 

You  may  start  with  this  small  outlay  by  'purchasing  the  button- 
making  outfit  listed  above.  Additional  sizes  and  styles  can  be  added, 
and  made   on    the  same   machine   as   your  button   demands   increase. 

MAIL  YOUR  ORDER  NOW— DON'T  DELAY- 
GO  AFTER  THE  BUSINESS. 

Defiance  Button  Machine  Co.,  "e^Yo^.VsX1 
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Show  off 

your  goods  to  the  greatest  advantage 

A  poor  form  or  figure  will  spoil  the  effect  of  the 
smartest  garment,  but  a  correct  form  or  figure  will 
smarten  up  even 
an  inferior  arti- 
cle for  attractive 
display. 

Dale  Display    ^ 

Forms  and      j- 
Wax  Figures    \ 

sell  your  goods  V 
without  ARGU- 
MENT. Send  us 
a  card  and  get 
prices  and  full 
particulars.  Get 
sales  -  compelling 
attention. 

Dale  Wax 
Figure    Co. 

106  Front   Street   East 
TORONTO,  ONT. 


FREE 

THREE 

VALUABLE 

BOOKS 


-MAX* 

-WHO" 

knows; 

IS     ^ 


MAN\'»ra 


□    E.  T.  S.  Educational   Catalogue 

Contains  over  two  hundred  illustrations  of  Display  Ideas. 
Windows,  Window  Backgrounds,  Show  Cards,  Newspaper  Ads.,  Let- 
ters from  Graduates,  and  complete  description  of  the  Educational 
work  the  E.  T.  S.  is  doing  in  Sales-management,  Advertising. 
Salesmanship.    Display    Management,    and    Show    Card    Writing. 

E.  T.  S.  Supply   Catalogue 

Contains  over  one  hundred  illustrations  of  Window  Backgrounds, 
Decorative  materials,  Show  Card  Writing  suggestions,  stencils, 
subject  Show  Cards,  Show  Card  Writing  supplies,  air  brushes;  over 
two  hundred  business  books  on  Retail  subjects,  with  complete 
description   and   prices. 

PI]  10  Display  Managers  Tell  How  to  Sell  It 

Contains  ten  articles  written  by  ten  leading  Display  men's 
reproductions  from  the  Dry  Goods  Economist,  illustrated  with  cari- 
cature sketches;  thirty-two  pages  of  interesting  and  instructive 
reading. 

ECONOMIST  TRAINING  SCHOOL 

This  ad.  enclosed  in  a  letter,  or  a  postal  card  hearing  your 
name  and  address,  will  bring  any  one  or  all  of  these  booklets 
to  you. 

247-249  W.  39th  Street  -  New  York  City 


The  days  when  wooden  lockers  would  be  tolerated  In 
any  first-class  modern  establishment  are  past  and  gone. 

To-day  the  call  is  for  metal  lockers,  and — among  the 
discriminating — for  lockers  made  under  this  name: — 

nCNNISTEEl 

■^   LONDON,  CANADA  ■» 

Well  designed,  solidly  constructed,  handsomely  finish- 
ed— DEN'NISTBEL  lockers  represent  a  permanent  invest- 
ment. 

They  are  fitted  with  every  latest  device,  are  hygienic 
in  use,  vermin-proof,  thief-proof,  fire-proof,  wear-proof. 
-Made  in  several  styles  and  sizes  in  Canada's  foremost 
locker   plant. 

May   we   send    you   complete   information   and    illustrated 
Folder? 

The  DENNIS  WIRE  &  IRON  WORKS  CO..  Ltd. 

LONDON  CANADA 


Sell  Your  Waste   Paper 
Prices   Going    Sky-High 


The  scarcity  of  pulp,  paper  and  other  raw  materials 
has  created  a  big  demand  for  baled  waste  paper.  Paper 
mills  and  waste  paper  dealers  are  offering  better  prices 
than  ever  before. 

Every  merchant  should  have  a  Climax  Steel  "Fire- 
proof" Baler.  Ask  us  where  you  can  sell  youi  baled 
waste  paper. 

Climax  Baler   Company 

HAMILTON,  ONTARIO 
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Lockers  that  are  made  of  wood 

are  most    unsanitary,  and  an 
additional  fuel  in  case  of  fire. 

Our  metal  lockers  are 
highly  sanitary  and 
made  on  strictly  hy- 
gienic principles. 

They  will  not  burn,  and 
they  occupy  but  a  small 
space.  They  are  light 
and  airy,  and  each  has 
a  different  lock. 

These  lockers  are  a 
great  benefit  to  places 
where  a  number  of 
people  are  employed. 
They  prevent  contact 
of  one  person 's  cloth- 
ing with  another's,  thus 
avoiding  possible  con- 
tagion. 

We  manufacture  Steel  Shelving  for  all  purposes. 

INQUIRIES  SOLICITED. 

WRITE   FOR   CATALOGUE. 

Canada  Wire  &  Iron  Goods  Co. 

Hamilton,    Ontario 


Metal  Store  Fronts 

Are  used  by  many  of  Canada's  best  merchants. 
We  would  be  pleased  to  send  you  a  list  of 
Departmental  and  Dry  Goods  Stores  where 
Easyset   construction   has  brought   results. 


Hudson  Bay  Store,  Lethbridge 

There's  an  "EASYSET" 

Store  Front  for  You 

Write  for  Details  and  Catalog   "  G, "   sent  you 
without  obligation. 

H.  J.  St.  Clair  Co.,  Limited 

Dept.  1  1 

27  TORONTO  ARCADE       TORONTO,  ONT. 


BEL-AIR    DISPLAY    STANDS 

For    Rugs.   Wall 

Paper,  Notions, 

Fancy  Goods, 

etc.,  etc. 

Great  economizer  of 
time.spaceand  labor. 
Pays  for  itself  with 
increased  sales. 

Write  for  illustrated 

catalogue  with  full 

particulars. 

BEL-AIR  TANK   &  TOWER    CO.,   Limited 

1835b  Ontario  St.  E..  MONTREAL 
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ASTE  PAPER 

I   BUY  IT. 


E.  PULLAN 


20    Maud    St. 
TORONTO 


Write    to  me  for  full  details  regarding  freight  and 
prices.     Information  cheerfully  furnished. 

DO  IT  NOW. 


Parte  anil  HliariHC  0ur  Carrier  Service  offers  advantages  unequalled 
rdU  Id    allU    IfUCIICO    by  any  other— in  fact  not  afforded  by  any  other. 

=■  =  Is   there   another   service   that   offers   a    double 

check  in  the  matter  of  change  making?  Is  there  another  that  equally  secures 
the  merchant's  money — that  is  to  deposit  it  and  all  other  matters  of  record 
emanating  from  the  sales  counters,  to  a  common  centre  (the  Office)  without  the 
salesmen    leaving   their    customers,    whether    the    transaction    is    cash,    charge    or 

barter?  Is  there  another  to  give  an  itemized  record  of  all  purchases 
by  customers,  to  show  the  amount  of  money  received  by  every  sales- 
man, and  the  change  given  in  return?  Is"  there  another  combining 
these  advantages  without  steps  to  and  from  the  office — and  hence 
the  saving  of  time  and  labor? 

More  information  and  many  illustrations  in  our  catalogue  D,  may 
be  had  for  the  asking. 


Bkd^- 


GIPE-HAZARD  STORE  SERVICE  CO.,  LTD 


97   ONTARIO  STREET.    TORONTO.    CANADA 


Level,  grade  and  per- 
pendicular wire  Cash 
Carriers.  Parcel  Car- 
riers, Cable  Carriers 
and  Pneumatic  Tubes. 
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WILL  ENGLAND  HAVE  A  QUADRUPLE  TARIFF? 

Free  Trader  Says  He  Has   Abandoned  Theory  to   Meet  Germany — The  Japs  as  the 
World's  Cleverest   Imitators — Cool    Situation     Very     Serious — Taffetas, 

Crepe  de  Chines  and  Georgettes. 

Written  Specially  for  The  Review 


UP  to  the  present  a  Free  Trader  of  the  Manchester 
School,  I  have  renounced  it  and  helieve  that  free 
trade  is  dead  in  England.  The  Manchester  Cham- 
ber of  Commerce  has  supported  a  tariff  war  against  Ger- 
many very  strongly  and  this  in  itself  is  an  indication  of 
how  complete  a  reversal  of  feeling  amongst  business  men 
in  England  has  taken  place  since  they  came  to  understand 
fully  the  result  of  Germany's  commercial  methods. 

Little  has  been  heard  from  Canada  with  regard  to  her 
plans  for  the  readjustment  of  the  tariff  after  the  war,  but 
in  business  circles  in  England  there  seems  to  be  a  pretty 
general  belief  that  there  will  be  at  least  four  main  divi- 
sions in  a  general  tariff  revision.  One  of  these  will  provide 
a  preferential  tariff  for  the  whole  Empire,  another  a  little 
higher  will  take  in  the  whole  of  the  Allied  Countries, 
France,  Italy,  Russia,  Belgium  and  so  on,  while  a  third 
will  apply  to  neutral  countries.  There  will  be  a  fourth, 
the  highest  of  all  and  considerably  above  the  other  tariffs, 
that  will  apply  to  Germany,  Austria  and  other  enemy 
countries. 

Special  Tax  on  German  Agents 

Not  only  is  there  a  belief  in  the  necessity  for  a  surtax 
against  German  and  Austrian  goods  but  it  is  even  proposed 
that  agents  of  houses  with  headquarters  in  those  coun- 
tries should  pay  a  special  head  tax  for  operating  in  the 
British  Empire.  In  Canada,  of  course,  there  is  now  a  pre- 
ferential tariff  for  England  and  an  intermediate'  tariff 
taking-  in  a  dozen  or  so  other  countries  but  this  did  not 
include  Italy  and  we  hope  to  have  Italy,  of  course,  in- 
cluded by  Canada  with  France  in  this  special  tariff,  either 
before  the  end  of  the  war  or  as  soon  after  as  possible. 

Coal  $65  in  Italy 

So  much  for  the  question  of  tariff,  which  we  think  will 
supersede  the  old  policy  of  free  trade.  With  regard  to 
general  conditions  the  lack  of  supply  of  coal  was  becoming 
even  more  acute  than  the  labor  question  among  a  great 
many  factories  when  I  left  England.  Our  coal  supply,  of 
course  goes  to  the  Fleet,  to  the  munition  factories  and  also 
to  France  and  Italy.  The  Government,  of  course,  controls 
the  whole  supply  now,  and  preference  is  given  to  factories 
working  on  munition  orders  and  those  that  are  not  occu- 
pying themselves  are  cut  off  with  a  supply  for  a  day  or  so 
and  sometimes  have  to  shut  down  altogether  until  a  quan- 
tity arrives.  Usually  it  is  only  a  small  amount  to  keep 
them  going-  for  a  few  days. 

I  heard,  a  short  time  ago,  that  a  rate  had  been  offered 
of  $40  per  ton  cash  for  carrying-  coal  from  Newcastle  bo 
Italy  which  would  make  the  price  there  about  $65,.  This 
has  a  very  direct  bearing  on  the  price  of  silks  from  that 
country  and  other  goods,  because  tin-  difficulty  in  securing 
eoal  and  the  high  price  will  not  only  make  the  output  less 
but  it  will  greatly  increase  the  cost. 

There  is  a  very  interesting  development  that  we  notice 
amongst  the  Japanese  since  the  war  began,  particularly 
the  last  few  months.  These  people  are  probably  the  most 
remarkable  imitators  in  the  world  and  we  find  them  in  a 
greal  many  places  in  Europe,  particularly  in  London, 
going  round  amongst  the  warehouses,  looking  in  the  shoo 
windows,  vetting  a  line  on  new  goods. 

LOO 


This  is  just  an  example  of  how  these  people  are  making 
ready  to  greatly  enlarge  their  share  of  the  world's  trade. 
There  is  no  question  in  the  mind  of  a  great  many  that  the 
Japanese  have  set  out  to  take  control  of  a  large  portion  of 
trade  that  before  went  to  Germany,  that  is  in  the  cheaper 
class  of  goods,  and  that  they  will  be  bringing  out  main- 
lines of  wearing  apparel,  fancy  goods  and  so  forth.  They 
have,  of  course,  built  up  a  large  business  in  silks  before  the 
war.  One  difficulty  they  have  is  in  getting  a  good  black 
dye. 

To  give  you  an  idea  of  the  extent  to  which  Japanese 
are  exerting  themselves,  I  may  mention  that  three  directors 
of  a  Japanese  Company  were  in  Europe  shortly  before  I 
left  getting  all  the  ideas  they  could  for  the  lines  which 
they  carried.  There  is  no  doubt  that  in  a  few  months  they 
will  have  on  the  market  as  near  a  copy  as  possible  of  these 
goods.  At  the  present,  of  course,  owing  to  the  difficulties 
of  transportation,  there  is  only  a  small  quantity  of  Jap- 
anese goods  can  come  over  and  I  believe  it  is  impossible  to 
get  Japanese  toys  as  space  is  not  allowed  them  on  the  ship. 
Rut  after  the  war,  of  course,  all  this  difficulty  will  pass 
away. 

Silks  Lower  in  Toronto  Than  in  London 

T  was  amazed  when  T  came  over  here  to  find  that  silks 
were  selling  in  Toronto  at  a  lower  price  than  in  London. 
In  fact  there  are  some  silks  which  could  be  sent  over  from 
Canada  to  London  and  sold  there  at  a  profit.  There  is  an 
enormous  demand  for  silks  in  London  and  in  many  cases 
not  one-tenth  of  the  orders  can  be  supplied.  The  greatest 
scarcity  is  in  taffetas,  crepe  de  chines  and  Georgette  crepes. 
The  high  cost  of  woollen  goods  has,  of  course,  influenced  a 
good  many  people  to  the  use  of  silk,  which  is  very  little 
higher,  and  on  this  account  silk  has  become  very  popular 
in  England.  Not  so  much  so  in  Canada  and  the  United 
States,  as  for  the  population  these  are  the  greatest  con- 
sumers of  silk  in  the  world.  So  far  as  prices  go  they  are 
ascending  constantly  and  our  latest  advice  is  that  they 
will  go  much  higher.  There  was  one  order  cabled  over  to 
England,  a  very  large  one,  for  crepe  de  chine,  at  2  S,  but 
in  the  few  days  between  the  offer  and  the  receipt  of  the 
order  the  price  had  gone  up  to  3/5,  but  there  was  a  poor 
substitute  at  3  -.  A  very  large  firm  tells  me  that  prices 
are  bound  to  go  still  higher  and  will  not  be  lower  this 
year.  In  a  short  time  crepe  de  chine  that  was  3,/'2  jumped 
to  1    7  and  a  Georgette  that  was  2/6  went  to  3/6. 

With  conditions  as  they  are  T  don't  see  how  the  new 
crop  can  hold  down  prices. 

Plain  Back  Velveteens 

Velveteens,  as  you  know,  are  almost  unprocurable.  The 
dyes,  of  course,  have  a  great  deal  to  do  with  this.  One 
firm  tells  me  that  the  red  dye  that  they  used  cost  them, 
three  months  ago,  only  3/6  and  is  now  selling  at  42/-  a 
pound.  There  is  a  great  preference  in  Canada,  and  a 
strong  demand,  for  twill  backed  velveteens,  but  your  buy- 
ers will  have  to  be  satisfied  with  plain  backs,  for  that  is 
all  that  is  available  now. 

Ribbon  prices  are  in  the  same  position  and  have  gone 
up  50^  in  a  few  months.  This  has  really  not  got  to  the 
retailer  yet,  but  is  the  advance  made  by  the  manufac- 
turer. Over  here  in  Canada  you  appear  to  have  a  good 
stock  of  stuff  on  hand  as  well  as  fair  stock  of  ribbons  and 


DRY    GOODS    K  E  V  1  E  W 


apparently  the  holders  have  not  extracted  the  full  ad- 
\  ances  from  the  retailer. 

Crepe  de  chines  have  advanced  25%  in  a  very  short 
period  and  the  English  firms  are  sending  out  word  to 
Canada  in  place  of  filling  orders  that  have  been  given  some 
time  ago  to  know  definitely  whether  they  are  required,  as 
they  can  dispose  of  them  over  there  at  much  higher  price 
than  the  contract  calls  for. 

Scotland  Yard  and  the  Home  Office  are  watching  very 
carefully  all  possible  violations  against  importing  German 
goods.  One  firm  was  amazed  to  find  that  they  had  been 
under  surveillance  by  Scotland  Yard  for  several  weeks. 
and  it  came  out  that  not  only  had  their  goods  been  opened 
up  and  examined  to  every  individual  article,  but  that  the 
authorities  had  been  able  to  intercept  messages  on  tele- 
phones. We  feel  there,  however,  as  no  doubt  you  do  here, 
that  we  cannot  leave  it  to  the  popular  feeling  to  discrim- 
inate against  German  goods  after  the  war,  because  if  one 
merchant  takes  advantage  by  buying  a  certain  line  and 
offers  it  at  a  lower  price  than  his  neighbor  and  competitor, 
the  latter  feels  bound  to  follow.  The  only  remedy,  we 
feel,  is  for  a  tariff  war.  This  feeling  that  it  is  the  only 
remedy  is  causing  free  traders  in  England  to  give  up  their 
life-long  faith  in  it  and  consent  to  discuss  details  of  the 
creation  of  a  tariff  system  for  Great  Britain. 

@— 

TORONTO  MAN  GOES  TO  NEW  YORK 

F.  H.  Screaton,  formerly  of  F.  H.  Screaton  &  Sons,  of 
London.  Ont.,  and  for  the  past  five  years,  buyer  and  man- 
ager of  the  housefurnishing  department  of  the  Robert 
Simpson  Co.,  Toronto,  was  appointed  buyer  and  manager 
in  the  same  department  for  Lord  &  Taylor,  New  York  and 
took  up  his  new  duties  early  in  April. 


"Old  QyeTKiad  "11  Gel  X)u" 

By    Eva  M  Burke  ^^a^ 


ie  to  our  store  to  stay, 
goods  and  make  the  busi 


An  advertising  man  has  < 
To  show  us  how  to  sell  < 

ness  pay. 
You've  got  to  be  consistent  if  you  expect  to  win- 
He  says  it  is  persistent  ads  that  bring  the  people  in 
"Your  sales,"  he  says,  "will  double  those  you  had  before 

I  came. 
And  still  your  rent  is  not  increased;  expenses  just  the 

"You've  simply  got  to  advertise."  is  all  he  talks  abor  , 
Or  "Old  Overhead  'II  get  you  ef  you  don't  watch  out " 


Once,  he   said,  he  knew  a  man  who  kept  a  great  hie 
store. 


Bedecked    in    all    the    latest    style,    with    good    things 
■ned  to  know  about  the  goods  he  had 


brimming  < 
But  no  one  se 

to  sell. 
Because   he   never   advertised,   those    wondrous    things 

to  tell 
Thi:    milk    of   human    kindness'  Wed    not,    as    in    his 

dream. 
Hoi    white   he   slept   the   man   next   door   was   skimming 

off  the  cream 
And  now   he  hasn't   any   store,   for  things  have  turned 

And  "Old  Overhead  '11  get  you  ef  you  don't  watch  out." 


And  once  there  v.  a 


anothe 


n — "Spasmodic 


He  thought  an  ad  each  month  or  so  would  bring  him 

into  fame; 
And  so,  whene'er  he  advertised,  "I'll  startle  them,     he 

said. 
And  long,  high-sounding  words  he  used,  in  letters  large 

and  red. 
But  in  between  the  folks  forgot  he  even  had  a  store, 
And  still  his  rent  kept  coming  due,  his  clerk  hire  o  er 

and  o'er. 
Until  this  quite  expensive   strain    put    him    at   last   to 

rout, 
And  "Old  Overhead  'II  get  you  ef  you  don  t  watch  out 


wHQ'osroRfi  s^v 
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And  so  our  advertiser  says  when  the  world  looks  gray. 
And  your  volume  keeps  on  falling,  and  your  busmes» 

doesn't  pay, 
It's  time  you  got  your  pencil  and  figured  out  an  ad. 
And  have  a  new  one  every  day—making   writing  ad» 

your  fad 
You've  got  to  be  consistent,  if  you  expect  to  win. 
And  only  perseverence  will  bring  the  people  in. 
Just  get  your  brains  to  working,    for  there  isn't   any 


doubt 
That  "Old  Overhead  'II  get  yo 


ei  : 


i  don't 


atch  out " 
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FOUNTAIN    AIR    BRUSH 

Model  A    Price  $20.00 

The  Standard   Air    Brush  of  the   World 

Show-Card    Writers    and    Window-Trimmer5 
cannot  afford  to  be  without  one. 

Send  for  Catalogue  C  79. 

Thayer  &  Chandler,  Chicago 


LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines,  Win- 
dow Decorations,  Japanese  and  Chinese 
Decorations,  Papier  Mache  Novelties.  Elec- 
tric Lighted  Flower  Bushes.  Write  for 
our  104  page  Catalogue.  It's  free  for  the 
asking. 

The  Botanical   Decorating  Company 

(Incorporated.) 
504  South  Fifth  Avenue,  Chicago,  III. 


!0CK4?J 


'ATERS0N 


LIMITED 

The  Wholesale  Millinery  and  Fancy  Dry  Goods 
House  of  the  Maritime  Provinces. 

MAIL  ORDERS  OUR   ESPECIAL  HOBBY 


ASSIGNEES  AGENTS,  LIMITED 

154  Simcoe  St.,   Toronto 


Assignments. 


Collections. 


Book-debts  are  money  in  the  oth<jr 
man's  pocket.,  We  are  good  collectors 
of  past  due  accounts — consult  us. 
Charges    moderate.      Phone    Adel.    919. 


ATTENTION! 

Canadian  Window  Display  Managers 

SCHAOK  flo-ners  are  undeniably  the  most  econom- 
ical on  the  market— cost  is  actually  one-half  of  the 
prise  ol  imported  Powers.  Write  for  our  seasonable 
FLOWKE  ROOKS.  tv>e  for  the  asking.  They 
contain  hundreds  of  ideas  for  window  and  interior 
displays. 
SCHACK    ARTIFICIAL    FLOWER   CO. 

1739  Milwaukee  Ave.      Phone  Humboldt  3  0 
CHICAGO.  ILL. 


Isaac  Lehmann,  Inc. 

EXPORTERS 

MANUFACTURERS  AGENTS 

116  Broad  St.,  New  York 

AVe  will  be  pleased  to  act  for  you 
as  purchasing  agents  in  United 
States  for  Hosiery  and  Underwear, 
Men's  and  Ladies'  furnishing 
goods.  Will  submit  samples.  _  Our 
commission  is  paid  us  by  manufac- 
turer. All  invoices  sent  you  by 
manufacturer. 


FOR  SALE— STOCK  OF  OENRRAI.  MER- 
ehandise  aud  building,  in  a  good  farming 
community.  Good  reason  for  selling.  For  par- 
ticulars write  Madden  Bros.,  Birch  Run,  U.S.A. 


HINTS  TO  BUYERS 

From  information  supplied  by  sellers, 
but  for  which  the  editors  of  "  The  Re- 
view "  do  not  necessarily  hold  them- 
selves responsible. 


EXHIBITORS  AT  TOY  CONFERENCE 

See  pages  5(1-52. 

THOS.  DAVIDSON  MANUFACTURING 
COMPANY,  LIMITED,  Toronto.— Tin  drums, 
doll  trunks,  beach  pails,  horns,  enamelware 
sets  for  children,  sand  shovels,  tin  horses, 
dustpans,   tin    banks   and    picture   cups. 

HENRY  WISE  WOODEN  WARE  COMPANY, 
Palmerston. — Flexible  coasters,  coaster  sleds 
in  22  styles,  swing  chairs,  croquet  sets,  kin- 
dergarten tables  and  baby  cutters  in  a  large 
variety  of  designs. 

VICTORIA  TOY  COMPANY.  \  ii  tl  iaville, 
Que. — Children's  toy  dressers,  bookcases,  chif- 
foniers, in  the  natural  grain  wood,  white 
enamel,  paint  and  fancy  designs.  There  were 
also  rocking  horses,  rucking  chairs,  children's 
secretaries  and  writing  desks,  tea  tables  in 
yellow  oak,  white  enamel  and  fumed  oak, 
dulls'  beds,  building  blocks  in  boxes  with 
pictures. 

GENDRON  MANUFACTURING  COMPANY, 

Toronto. — Toy  wheelbarows,  go-carts,  dolls' 
cradles,  sleighs,  swing  sleighs,  bob-sleds,  ve- 
locipedes, doll  carriages,  In  white,  grey,  brown 
wiekerware:  children's  foot  automobiles  in 
red,  gray  and  black  colors,  some  of  the  de- 
signs being  quite  fancy:  combination  baby'- 
chair  and    table  with  counting  beads. 


CANADIAN    BUFFALO     SLED     CO.,     LTD.. 

Preston.— Wagons,  sleds.  Quebec  baby  sleighs. 
rubber-tired  artillery  car,  army  service  cars. 
children's   rockers   and    morris   chairs. 

DOMINION  TOY  MANUFACTURING  CO.. 
LTD.,  Toronto.— Pells  in  great  variety— boys 
in  khaki,  Highlander  boys,  country  lassies, 
Red  Cross  nurses,  boys'  Indian  suits,  building 
blocks,  dominoes,  sailing  ships,  target  and 
darts. 

NATIONAL  TOY  *  NOVELTIES,  LTD. 
Toronto. — 'This  firm  manufactures  in  all  about 
thirty  different  styles  of  dolls  of  the  unbreak- 
able type,  in  khaki  lads.  Red  Cross  nurses. 
Highlander  lads,  sailor  boys  and  Red  Ridihu 
Hoods.  Their  display  of  dolls  were  quite 
extensive.  They  also  manufacture  a  line  i  i 
doll   veranda   hammocks. 

SOREN  BROS.,  Toronto.— A  large  variety 
of  metal  toy  drums  in  various  sizes. 

CANADIAN  CONSOLIDATED  RUBBER 
CO.,  LTD.,  Montreal.— Baby's  whistles,  toy 
water   bags,   rubber   bathing  caps. 

GENUINE  PANAMA  HAT  COMPANY,  Tor 
onto. — Display   of  dolls'   hats. 

DAVID  SMITH  ENGRAVING  &  LITHO- 
GRAPHING. Toronto. — Games  entitled  "Fight- 
ing with  the  Allies."  and  "Hunting  the  Huns." 

TIP  TOP  DOLL  COMPANY.  Toronto. — Dis- 
play of  dolls  in  quite  a  variety  of  costumes, 
such  as  jockeys,  soldiers  and  clowns. 

COVP,  CLARK  CO.,  LTD.,  Torouto.— Games 
such  as  checkers,  Ups  and  Downs,  eribbage 
and   an    assortment   of  various   flags. 

JOHN  A.  CHANTLER  «  CO.,  Toronto.  — 
Manual  construction  building  sets,  trimmed 
doll   beds,  celluloid   rattles. 

SI1IMAMURA  CO.,  LTD..  Toronto.  -Variety 
of    Japanese-made    toys. 

RELIANCE    TOY    CO.,    Toronto.      Steel    an 
planes,  derricks,   ferris   wheels,  dredges,   soma 

phones    and    bridges. 
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Fitchburg  Horn  Goods  Co. 

Manufacturers   of 

HIGH-GRADE  HAIR  ORNAMENTS 

HORN  AND  CELLULOID  HAIR  PINS 

CELLULOID  BACK  COMBS 

SIDE  COMBS  AND  BARRETTES 

FITCHBURG.  MASS. 

Factory  and  Main  Office:  Fitchburg.  Mass. 


SITUATION  WANTED  —  AS  BUYER  AND 
manager  for  Dry  Goods.  Ready-to-Wear  and 
White  Wear,  by  an  aggressive  man,  fully 
capable  of  managing  staff.  Twenty-one  years' 
experience  in  all  departments  pertaining  to 
ladies'  wear  and  general  dry  goods.  Age  So. 
References.     West  preferred.     Geo.  E.   Flowers. 

Red  Deer,  Alta. 

WANTED— POSITION  AS  BTJYEB  I\  NIX  K- 
wear,  veilings,  embroideries,  ribbons.  Nine 
years'  experience  as  saleslady  aud  buyer; 
also    in    ready-to-wear.      Apply    Box    180,    Dry 

Goods    Review. 

AT  ONCE,  YOUNG  MAN  WITH  SOME  KX 

perience  in  women's  ready-to-wear,  Good  op- 
portunity  for  bright,  loyal  man.  State  experi- 
ence and  references.  Bos  181,  Dry  Goods  Re 
view. 


EMERY  MANUFACTURING  CO.— Toy  cruis 
ers,  dreadnaughts,  building  blocks,  toy  guns 
and  games. 

Mel  Alil.ANE  LADDER  WORKS.  Toronto. 
—Rocking  horses,  go-carts.  Teddy  bears,  wheel- 
barrow s.  express  wagons,  dolls'  tea  sets,  aero- 
planes. 

TOY  PRODUCTS  COMPANY  Ol  CANADA, 
Toronto.— Mechanical    wood    toys,    games,    ring 

toss,  gramophones. 

SHURLY-DERRETT.  LTD..  Toronto. — Skip 
ping  ropes,  sb'iuh  skates,  hammocks,  soldiers, 
battles;, ips.   beavers. 

W.  WILLIAMS,  Montreal.— J>ollso  tea  sets 
in    boxes,    bedroom    sets    in    boxes 

E.  SKAT  PETERSEN,  Toronto.  Till  sol- 
diers, showing  (be  various  Canadian  regl 
moots 

MACDONALD        MANUFACTURING        CO. 
I. TO..      Toronto.     Metal      packages,      novelties, 
engines,     horses,     cattle,     driving     r( 
meats   of   s,,l,liers.   children's   reins   with   bells. 

(  LNADA  TOY  CO.,  Toronto.  Three-wheel 
kiddies'    ear. 

SClll  LI  TZ  BROS.  CO..  LTD.,  Brant  ford.— 
Teddy-bear   rockers.   Children's    pool    bibles.    In! 

Hard  games,  triangleo  games,  eroklnote  boards. 
[DEAL    BEDDING    CO.,    LTD.,   Toronto.    — 
Dolls'  beds, 

NEWMARKET    METAL   TOT    CO..    Newmar 

u,  t      Railway    cars,    boats,    hook    and    ladde'% 
dump  carts,  an  elephants.    This  es 

hibil    caused    considerable    comment 

moyfk  -siiAW       MANUFACTURING       CO., 

Windsor.  Cash    register    banks,    children's 

1  i   po\\  I'ilel's.     po],     Willis. 

TORONTO  WOMEN'S  PATRIOTIC 
LEAGUE.— Monkeys,  dogs,  cradles,  circus 
Billy,  golliwoggs,   Russian  dolls,  Sister,  susv , 

Red  cross   Nurse.   Miss  Canada. 
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INDEX      TO      ADVERTISERS 


A 

Australian  Draper 10 

American  Pad  &  Textile  <  '<> 12 

Atlantic   Underwear,  Ltd 46 

Allen  Bros.,  ( !o 42 

Arlington  Co 14 

Avon  Hosiery  Co 41 

B 

Belding  Paul  Corticelli  Co 86 

Bradford  Dyers'   Association    2 

Bradstreets 12 

Brock,  W.  R.,  Toronto 16 

Brock,  W.  R.,  Montreal   7 

Bel-air  Tank  &  Tower  Co 99 

Birmingham,  T.  II.,  &  Co 87 

Ballantyne,  R,  M.,  &  Co 47 

C 

Chipman-Holton  Knitting  Co 37 

( lanada  Wire  &  Iron  Co 99 

Copp,  Clark  Co 12 

( 'raftana 46 

Canadian  Consolidated  Rubber  Co 

Inside  Back  Cover 

Campbell,  Metzer  &  Jacobson 56 

Circle  Bar  Knitting  Co 47 

Cravenette  Co.,  Ltd 32 

( 'Umax  Baler  Co 98 

J.  J.  Cash 54 
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D 
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F 

Finnic,  A..  Bruce  *.v  Co 97 
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G 
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Greenshields,   Ltd 1 

Gnaedinger,  L.,  Sons  &  Co 71 

Class,  Henry  &  Co 34 

Gilbert  Co.,'  A.  C 55 

H 

Huron  Textile  Co 33 

Henderson,  Robt 8 

Hawley,  A.  E..  &  Co 6 


K 

King,  John  &  Son 32 

Kingston  Hosiery  Co 40 

L 

Lace  Goods  Co 96 

Lennard,  S.,  &  Sons 36 

Liddell  's  Linens 6 

Ladies '  Wear,  Ltd 90-91 

Laberge,  Chevalier  &  Co 72 

M 

"Matron  &  Maid" 4 

Mclntyre,  Son  &  Co 5 

McKinley  Music  Co ■   6 

Mennen  Chemical  Co 9 

Monarch  Knitting  Co 44-45 

Muser  Bros 11 

Me(  'all  Pattern  Co 94 

McCutcheon  Waist  Co 69 

Montreal   Waterproof  Co 68 

N 

New  York  Mfg.  Co 73 

Nuggett  Polish  Co 10 

Novelty  Lace  &  Veiling  Co 96 

P 

Palmers,  Ltd 86 

Peerless  Underwear  Co.,  Ltd 42 

Parisian  Corset  Co 68 

Parsons  &  Parsons  Can.  Co 13 

Pullan,  M.,  &  Sons Back  Cover 

Phoenix  Novelrv  Co 93 

Prime  &  Rankin   8 

R 

Renfrew  Mfg.  Co 36 

Richardson  Co.,  Jas 70 

Rosebud  Mfg.  Co 79 

S 

Seckendorf,  Inc 73 

St.  Clair,  H.  J.,  Ltd 99 

T 

Turnbull,  C,  Co 46 

Toy  Products  of  Canada 56 

Taylor.  Jno.,  &  Co 9 

Toronto  Silk   Shade   Co 56 

Thompson  Lace  &  Veiling  Co 97 

V 

Van  Raalte.  Z.  &  Z 92 

W 

White,  Will  P 8 

Wilkie,  Alex 68 

Whittemores    10 

Z 

Zimmerman  Mfg.  Co 43 
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RESUL  TS 


A  knit  goods  manufacturer  secured  over  a  dozen  direct 
orders  from  an  advertisement  in  Dry  Goods  Review,  adver- 
tising a  Knitted  Novelty. 

A  manufacturer  of  children's  dresses  opened  up  three  new 
accounts  through  his  last  advertisement. 

A  toy  manufacturer  got  seven  enquiries  through  a  half-page 
advertisement  in  the  March  issue. 

A  ladies'  neckwear  house  got  six  orders  from  their  last  adver- 
tisement. Four  of  these  enquiries  came  from  dealers  they 
had  never  sold  before. 

The  uncertainty  of  the  source  of  supply  makes  The  Review 
invaluable  to  a  live  buyer  or  department  manager. 

In  fact  an  authoritative  trade  paper  like  The  Review  is 
essential  to  any  merchant  or  buyer  who  is  seeking  reliable 
information  on  buying  or  selling. 

'  And  by  no  means  is  all  the  news  in  the  editorial  columns. 
The  wise  buyer  reads  the  advertisements  carefully,  as 
they  so  often  suggest  new  lines  that  are  a  source  of  profit, 
and  new  ways  of  selling  goods  that  he  is  already  handling. 

When  you  answer  advertisements  and  let  the  manufacturers 
know  you  saw  their  advertisement,  you  are  encouraging  him 
and  through  him,  other  manufacturers  to  spend  money  to 
keep  you  constantly  informed  of  the  new  lines  that  they  are 
placing  on  the  market.  Try  this  out  with  the  next  issue.  You 
are  missing  something  if  you  neglect  to  read  the  advertise- 
ments. 

DRY  GOODS  REVIEW 


143  University  Ave. 


Toronto,  Ont. 
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28  "Service     'Branches  Throughout 
Canada. 

Canadian  Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q.  ..£_" 


"DOMINION" 
RAINCOATS 


"DOMINION"  Raincoats  are  the  only 
raincoats  which  are  entirely  Made  in  Canada. 
For  style,  quality  and  workmanship,  they  are 
equal  to  the  best  foreign  makes. 

"DOMINION"  Raincoats  represent  the 
best  value,  at  the  price,  within  your  reach. 
They  are  made  to  suit  the  tastes,  as  well  as 
the  purses,  of  all  classes. 

Write  for  Catalogue  and  make  sure  to 
see  all  the  samples  when  our  salesman  calls. 


Canadian  Consolidated 
Rubber  Co.,  Limited     /K^  ^STf 

MONTREAL.  P.Q.  |)Q|Vt.  Nl(jN 


28  "Service     Branches  Throughout 
Canada. 


>BER  SYSTEH 
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SUITS  anJ  COATS 

READY  FOR  DELIVERY 


/. 


'*    ^H^HH 

:  it 

1   ft 

■ 

V 

9  B, 

1 

$14.75 


vve  have  never  shown 
such  novel  yet  strictly 
salable  designs. 

The  Pullan  Line  not  only 
helps  you  to  show  the  smart- 
est and  most  charming  styles 
—  but  also  great  values  — 
that  will  turn  the  tide  of 
trade  toward  you  for  that 
Spring  selling  event 

EASTER 

Write  for  an  assortment  of 
these  garments. 


394.    All-wool,  fine  serge  suit.    Taffeta  trimmed.  Satin  lined,  all  eolors. 
This  suit    can   be  had   in  all-wool  black  and  white  checks. 

M.  PULLAN  &  SONS,  LIMITED 


Pullan   Building,   Cor.  Bay  and  Wellington  Streets 


TORONTO 


Dry  Goods  Review 


Trade  Mark  Number 


May  1916 


From    Sketches  made 
)ecially  in  Paris 

Tne    Review 


THE  MACLEAN  PUBLISHING  COMPANY  LIMITED 

PUBLICATION  OFFICE  -  -  143-153  UNIVERSITY  AVENUE.  TORONTO 


DRESS     ACCESSO U I ES 


ROCHETTE 


TRADE-MARK 


FLANNELETTE   SHEETS 

Delightful  Winter  Sheets — always  warm 
Ideal  Summer  Blankets — cool  and  light 

These  British-made  Flannelette  Sheets  are  the 
finest  ever  offered  to  buyers  in  Canada,  or  else- 
where. They  are  soft  as  silk,  easy  to  wash, 
and  very  durable.  Ask  for  Rochette,  and  see 
the  name  on  sheet  or  sheeting. 


G.S.  SHEETING 

(GOVERNMENT    STANDARD) 

Perfectly  Pure  and 
Guaranteed  thorough- 
ly shrunk.  A  most 
durable  and  econom- 
ical cotton  sheeting. 


G.T.S.  SHEETING 

A  twilled  sheeting, 
also  a  production  of 
the  same  firm  of 
manufacturers.  A  per- 
fectly honest  and 
pure  cloth. 


Names  of  Wholesale  Houses  stocking  Rochette 
Flannelette  Sheets,  and  also  the  G.S.  and  G.T.S.  plain 
and  twilled  white  cotton  sheets  can  be  had  from  the 
Manufacturers'  Agents: 


TORONTO 
A.  H.  Park,  77  York  Street 

MONTREAL 
W.  E.  Rhodes,  33  St.  Nicholas  Street 


QUEBEC 
E.  Hamel,  66  Rue  de  L'Eglise 

VANCOUVER 
W.  James.  P.O.  Box  447 
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Seasonable   Goods 

for 

Spring  and  Summer 
Sal  es 

We  are  showing  this  season  a  magnificent 
assortment  of  light  goods  and  Summer  Nov- 
elties. Among  other  lines  we  draw  your 
attention  to  the  following  Leaders  from  our 
Stock. 

O — 2001.  House  Dress  made  from  fine  quality  print,  low  neck 
with  small  collar  and  \  sleeves,  has  large  pearl  buttons  and  small 
breast  pocket.  Packed  assorted  patterns,  and  sizes,  36/42  or  36/44, 
one  dozen  in  box. 

This  is  a  regular  $9.00  number.    (Price  special  on  application.) 

O — 2008.  House  Dress  made  from  G-84  Cloth,  low  neck,  and 
f  sleeves.  Assorted  colors  and  patterns,  packed  one  dozen  in  box, 
36/42  or  36/44.  (Price  special  on  application.) 

O — 2012.  House  Dress.  This  line  is  made  from  heavy  blue 
chambray,  trimmed  with  navy  checked  gingham,  collar,  and  piping 
to  match,  pocket,  f  sleeves  and  long  sleeves,  high  or  low  neck. 
Assorted  sizes  36/42  or  36/44,  packed  one  dozen  in  box.  (Price 
special  on  application.) 

Also,  Duplex  printed  skirting  in  "Country 

dub  Stripes.  This  is  the  latest  thing  in  vogue  this  season, 
and  is  a  heavy  seller.  Be  sure  and  see  samples  now  being  shown 
by  our  travellers  throughout  Canada. 


Greenshields  Limited 

17  Victoria  Square 
Montreal 
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SOAPS— PERFUMES 

Canada's  Standard   Toilet  Requisites 

THE   NAME  %AW^t^   on    Toilet 

Articles  is  the  same  as  the  Sterling  mark 
on  silver — the  mark  of  quality. 

Infants-Delight  Soap 


PURE 


WHITE 


\ji  U?  ;n;  tti;  51;  51;  7nj  tjt  nv  ttit  rnj  uv  thj  tJ}:  jJ}1  ,j}1  thj  ttit  jjt  tjtt  uv  nv  ttv  W  tt  ^vju^ttv,  j 

(guarantee 

guarantee  all  goods  bearing  our  name 
to  be  perfect  in  every  respect,  and  we 
authorize  you  to  refund  the  money  to  any 
customer  who  has  any  complaint  to  make. 

Wit  furtfjer  guarantee  these  INFANTS- 
DELIGHT  goods  to  sell,  and  we  will  take 
back,  at  the  full  price  you  paid  for  them, 
any  goods  that  you  have  not  sold  within  a 
reasonable  time. 

John  Taylor  &  Son,  Limited 

Toronto,   Canada 


WHAT  IS  BACK  OF  THE  GUARANTEE 

JOHN  TAYLOR  &  CO.  have  been  established 
in  business  over  50  years,  and  are  now  theiare- 
est  manufacturers  of  Toilet  Soaps   in   Canada. 

"  TAYLOR'S  "  on  Soap  is  like 
"  Sterling  "  on  Silver. 
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BORATED 

HPHIS     Guarantee 
A    not  only  guaran- 
tees   the  goods,  but 
also  the  sale  of  them. 

WRITE  FOR  PRICES 

NOW! 

John  Taylor  &  Co. 

LIMITED 

Makers  of  Fine  Toilet  Soaps 
and  Perfumes 

Sales  Dept. 
12  Wellington  Street  East 

TORONTO 
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Now  Arrives  the  Season  of 

"Rush"  Orders 

Telegraph,  Telephone  or  Mail  us  your 
wants  and  you  can  depend  on  every 
efficiency  of  service. 

Good  Values 

Large  and  Well-Assorted  Stock 
Intelligent  and  Experienced  Selection 
Prompt  Shipment 

Nine  Departments  of  Up -to -Date   Dry  Goods 

Fancy  and  Staple  Dry  Goods 

Smallwares  and  Fancy  Goods 
Carpets  and  Oilcloths 

Women's  and  Men's  Wear 

Tailors'  Woolens  and  Trimmings 
Dress  Goods  and  Wash  Goods,  etc. 


:&mme 


Be  sure  to  see  our  range  of 
Summer  Dress  Goods 


-a- 


John  M.  Garland,  Son  &  Co.,  Ltd. 


Ottawa,  Canada 
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This  year 
it's  surely 
Mohair 

The  flaring,  billowy  lines 
decreed  for  women's  wear 
are  best  secured  in  Mohair. 

It  is  self-supporting;  re- 
quires no  interlining  to 
give  puff  or  distension. 

For  the  creation  of  the 
bouffant  outline,  the  prac- 
tical fabric  is 

English  Mohair 

Indoor  and  out,  for  coats, 
suits  and  separate  skirts, 
there  is  a  wide  variety  of 
desirable  patterns  in  lus- 
trous, long-wearing  B.D.A. 
English  Mohair. 

It's  the  season's  fabric  for 
style  and  satisfaction. 

SOLD  BY 

ALL  LEADING  IMPORTING 

WHOLESALERS 


B.D.A.  mcam  Mohair 
o  f     Ma  x  i»i  u  m      Me  rit. 


The  Bradford  Dyers' 
Association,  Limited 

of  BRADFORD,  ENGLAND 


mi  milium i 
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To  the  Trade  May,  igi6 

Semi- Annual  Stocktaking*   Sale 

Ending  May  31st 

Our  stock  is  very  much  larger  than  it  usually  is  at  this  season  of  the  year, 
caused  by  late  deliveries.  During  the  past  few  weeks  import  shipments  have  been 
the  largest  in  our  history. 

Our  policy  is  to  clear  out  all  lines  we  possibly  can  previous  to  our  new 
season's  business,  and,  therefore,  we  are  now  prepared  to  sell  new  seasonable 
goods  for  immediate  shipment  at  prices  greatly  below  market  values. 

WASH  GOODS  DEPARTMENT  DRESS  GOODS  DEPARTMENT 

1-100— Printed    Muslin 10c  SERGES— ID-inch,    colors    brown,    myrtle,    green,    car- 

1-101 Voilette                                                                 lie  dinal,    wine,    light    ami    dark    navy    and    black,    at 

1-102— Delainette  '.'. 77.7.  .7.7  '. '. '. . '. '. '. '. '.  77  '. '. '.  '.lie  i0c  *>er  yard- 

1-107 Joffre  Serge                                                             lTVic  ALL-WOOL    SERGES — 4(>    inches;    colors   grey,    Royal 

1-114— Mercerized  Mull,  plain  shades,  40-42   I8V2C  blue  ai"'  "av-v;  50  P^ces  only,  at  50c  per  yard. 

1-807— Plain    White   Repp,   36    inch    12y2c  50   and    54   Lnclies.   '-"    black   and    navy,   at   all   prices 

1-808— White  Pique,  36  inch 12V>e  from  $L0°  t0  $2-00  Per  yard- 

1-812—39-40    inch    White    Gabardine    32i%c  S^nch  CREAM  SERGE,  at  $1.50  per  yard. 

1-857— 36  in.  White  Stripe  Gabardine 32V2c  GABARDINES— 42,mch;    colors,    Saxe,    ('open,    taupe, 

1-858—36    in.    White    Mat   Suiting    32V2c  PurP!Pj   brown,   wine,   Russian  green,   light   and   dark 

1-865—37-38    Rope    Cord    Voile,    White    32V2c  'Jav7  aml  black,  at  $1.15  per  yard. 

50-inch;   colors,  Copen.,  Russian   green,  brown,  navy 
and  black,  at  $1.15  per  yard. 

~,T^    .— — .   „~mm T   „. „  54-inch;    colors,   grey   and    black    only,    at    $2.00   per 

SILK  AND   COTTON   FABRICS  yar^  8     J  J'  * 

1-S75— Chiffon  Silk,  plain  shades,  26  inch    25c  ALL-WOOL   POPLINS— 42-inch ;    colors,   Copen.,    navy 

1-877— Chiffon  Silk,  plain  shades,  36  inch 25c  and  black,  at  $1.10  per  yard. 

1-880 — Printed  Voile,  floral  effects,  36-37   inch... 25c  50-inch;    colors,   Copen.,   brown,    navy   and    black,   at 

1-878— Tub  Silk,  36  inch,  colored  stripes    35c  51-75  per  yard. 

1-870 — Printed  Silk  Chiffon,  36  inch   37V2c  50-inch;    colors,   grey,   navy   and   black,   at   $1.65  per 

yard. 

A   very  large  range  in   different  weaves  and  effects,  RATINES—  (  Clearing  lot),  411-inch:   colors,   white,  sky, 

including  embroidered  voiles,  seed  voiles,  St.  Gail  Spot  pink,  mauve,  maize,  apricot,  Nile  green,  silver  grey, 

Voile,  Silk  and   Cotton   Flowered    Crepes,   on   different  mid   grey,   old    rose,   brown,    navy  and   black,   at   30c 

colored  grounds.     Marquisettes,  Satin  Stripe  Crepe   de  per  yard. 

Chene,  self-colored  Crepe  de  Chenes,   in  all  the  leading  TARTANS — 28-inch;  ten   designs,  at  20c  per  yard.     40- 

shades,  from  37V2c  to  $1.00  per  yard.  inch,  fifteen  designs,  at  42V2c  and  471'2c  per  yard. 

SILK  DEPARTMENT 

4ii-inch    1-1   stripes,  SILK  POPLIN,   in  green  and  white,  navy  and   white,   black   and    white,   for   sport    coats,   at 

$2.00  per  yard. 
36-inch    BLACK   AND   WHITE   CHECK  MESSALINE,    medium  and  large  checks,  at  $1.25  per  yard. 
36-mch  PAILETTE;    colors,   ivory,  sky,   tan,  brown,   resda    green,    Copen..   Saxe,    wine,    purple,    Royal    blue    and 

black;   limited   quantity.     Special,  75c  per  yard. 
40-inch  CREPE  DE  CHENE,  in  full  range  of  colors,  at   $1.25  per  yard. 
Also  a  full  range  of  colors  in  FAILLE  MELBA,  40  inches,  at  $1.00  per  yard. 
36  inch  CHARMEUSE  SATIN,  at  $1.00  per  yard.     38-inch    MESSALINE    at    85c    per    yard.      24  inch    LINING 

SATIN,  at  37V2c  per  yard. 
Also  a  large  range  of  BLACK  SILKS,  in  the  following    weaves— Fleur-de-Nice,     Niobe,    Bengalines,     Radzimirs, 

Moires.     36  to  44  inches  wide,  at  from  $1.00  to  $3.00  per  yard. 

CARPET    DEPARTMENT 

800  AXMINSTER  HEARTH  RUGS,  27"  x  52",  at  $2.00  each;  assorted,  Oriental  and  floral  designs.  1,000 
AXMINSTER  DOOR  MATS,  15"  x  27",  at  $9.00  per  dozen.  60  pieces  %  TAPESTRY  STAIR  CARPET, 
at  52V2c  per  yard. 

SEAMLESS  TAPESTRY  SQUARES,  clearing  lines,  special— 2  yd.  x  3  yd.,  $6.25  each.  2%  vd.  x  3  yd.,  at 
$9.00  each.     3  yd.  x  3  yd.,  at  $10.50  each.     3  yd.  x    4  yd.,  at  '$12.50  each. 

Tf^SS:^r.t"  Only  for  the  Month  of  May 

John  Macdonald   &    Co.,  Limited 

TORONTO 
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ST.  GEORGE 


THE  LEADING  HOUSE 

in  the  trade  for 

SMALL  WARES  and  SHOE  MERCERY 


SPHERE 


We  shall  welcome  vour  enquiries  (direct  or  through  shippers)  for  ,  _      .    , 

Reg'd  Trade-Mark  Reg  d  Trade-Mark 

WOVEN   NAME   LOOPS  AND  LABELS  HOSE  SUPPORTERS   AND  BRACES 

BOOT   LACES  AND  LOOPINGS  COTTON   WEBBINGS  AND  BINDINGS 

CORK   AND   WOOL  INSOLES  ELASTIC  BRAIDS   AND  WEBS 


FAIRE  BRO?  &  C°,  Ltd, 

AND     19    FORE    ST..    LONDON.    E.C. 


Manufacturers, 


LEICESTER 


ENGLAND 
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Show 

"Old  Bleach" 
Linens  Now 

for  the  June  Bride 


The  exquisite  snowy  whiteness  and  the 
delightful  soft  texture  of  these  fine  sun- 
bleached  Irish  Linens  make  them  particu- 
larly suitable  for  the  June  Bride's  linen 
shower. 

Suggest  their  suitability  by  getting  up  an 
effective  trim  of  Old  Bleach  Towels,  Table 
Cloths,  and  Napkins.  The  wearing  quali- 
ties of  Old  Bleach  Linens  are  not  in  any 
way  impaired  by  chemical  bleaching — the 
"Old  Sol"  way  being  employed  exclusively. 
Show  a  stock  of  Old  Bleach  now  and  secure 
your  share  of  the  profitable  June  trade. 


R.  H.  Cosbie,  Limited 

IRISH  LINEN    AGENCY 

30  Wellington  St.  W.        -        Toronto 
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U  Have  you  something  to  buy  or  sell,  or  are  you  needing  some  experi- 
enced help?  If  so,  an  ad.  in  the  condensed  advertisement  column  of 
the  DRY  GOODS  REVIEW  will  carry  your  message  where  it  will 
be  read  in  nine-tenths  of  the  dry  goods  and  departmental  stores  through- 
out Canada.  You  can  reach  all  these  prospects  for  only  two  cents 
per  word  for  each  insertion. 
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Cotton 
Voiles 


EMBROIDERED 
PRINTED  AND 
—     PLAIN 


THESE  are  the  most  active  and  most  sought  after  Dress 
Materials  this  season.  We  have  them  in  abun- 
dance, in  great  variety,  and  at  old  prices. 


Embroidered  Voiles  (dou 


ble  Fold) 


DIANA 

36  inch 

per  yard, 

25  cents 

NY  12 

36  inch 

per  yard, 

30  cents 

NY  13 

36  inch 

per  yard, 

35  cents 

Colors  for  all  three  ranges  —  Sky,  Pink,  Lavender,  Green,  Tan,  and 
Black  Embroidery  on  White  Grounds,  also  all  White.  They  all  have 
Stripes  as  well  as  the  Embroidered  effects.  Stripes  are  the  most  popular 
patterns  for  Spring  and  Summer,  1916. 


Printed  Voiles 


Al 
A2 
A3 


27  inch  per  yard,  17  cents 
27  inch  per  yard,  22^  cents 
40  inch      per  yard,   35   cents 


Designs  are  Florals,  (large  and  small)  Fancy  Spots  and  Stripes.     A  very 
choice  assortment. 

Plain  Voiles 

DL19      28  inch      white       per   yd.,   20  cts. 

colors       per  yd.,  2254  cts« 

T277, 40  in.,  white  and  colors,  per  yd.,  27J£  cts. 

Also  a  full  range  of  Whites,,  all  prices,  single  and  double  widths. 

A  /en  in  Ktnrb  •  A  very ful1  assortment  of  WHITE  GOODS, 
SI13U  in  kJLULK.  Voiles,  Repps,  Piques,  Indian  Heads,  Ducks, 
Drills,  Middy  Twills,  etc.,  etc. 

THE  W.  R.  BROCK  COMPANY  (limited. 


WAREHOUSE:    SOUTH    WEST   CORNER    BAY  AND   WELLINGTON   STREETS 

TORONTO 


ill 
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Australian  Trade 


Are  You  Interested  ? 

If  so,  'CTie  Draper  of  Jlustralasia  (published 
monthly)  can  provide  you  with  much  valuable 
trade  information.  It  is  the  organ  of  the  drapery 
and  kindred  trades  of  the  Antipodes,  and  is 
subscribed  for  by  all  the  leading  firms  in  Australia 
and  New  Zealand. 


Subscription     3)^.50     Mailed  Free 

Specimen  Copy  ivill  be  supplied  on  application 


Advertising  rates  may  be  obtained  and  space 
secured  by  communicating  with  our  London  Office, 
71    Queen  St.  E.C. 


Publishing  Offices: 


Melbourne, 

Sydney, 

London, 


Fink's  Buildings 

Post  Office  Chambers 

71  Queen  St.,  E.C. 


WILL  P.  WHITE,  LTD. 

Manufacturers'  Agents  and  Importers 


TORONTO 
65  Simcoe  Street 


MONTREAL 
525  St.  Paul  Street 


SOLE  AGENTS 


Luke  Turner  &  Co.,  Leicester,  Eng. — Garter  Elastics,  Webbings  and  Belt- 
ings.    Gold   Label    and   Silver   Label    (Registered)    Qualities. 

J.    Bonas    &    Son,    Derby,    England— Tapes,    Stay   Bindings. 

Rosenwald  Bros.,  London,  England— Coiffuretta,  Tidy-Wear  and  Silk  Hair- 
Nets,   Can. -Anglo  Brand   Dress  and   Garment  Shields. 

George   Goodman,    Ltd..    Birmingham,    England— Safety   Pins,    Hairpins,   etc. 

Morris  &  Yeomans,  Redditch.  England— Needles,  Needle  Cases,  Crochet 
Hooks,    Hatpins,   etc 

Donisthorpe    &    Co.,    Leicester,    England— Wool    Mendings. 

Howard  Wall,  Ltd.,  London,  England— Dean's  Tape  Measures,  Corset 
Fasteners,   Babies'   Bootees  and   Shoes. 

Colonial  Wearing  Co.,  Peterboro,  Canada— Beltings,  Feather  Stitch  Braids 
and    Embroidery   Trimmings. 

F.    Bapterosses  &   Cie.,    Paris,    France— Agate   Buttons. 

Societe  Francaise  de  Cotton  a  Coudre.  Paris,  France— C.  B.  Mendings, 
Embroidery   and   Crochet   Cottons. 

Henry   Myer   Thread    Co.,    Chicago,    111.— Subsilk   and    Mercerized    Threads. 

Western  Thread   Co.,   Elgin,   111.— Japsilk   Mending  and   Embroidery   Cottona. 

Rudolph  Liebmann  Mfg.  Co.,  Newark,  N.J.— Metal  and  Celluloid  Dress 
Buttons. 

Schott   Bros.— Button    Moulds,    Schott's   and    Diraco    Machines. 

The   Winwal  Co.— Buttons  that  can  be  covered  by  hand. 

PEARL   BUTTONS 

English,    French    and    Japanese. 

JAPANESE    HAIR    AND    TOOTH    BRUSHES 

THE    WELL-WORTH   BINDING   BRAID 

Made   from    selected    Twist. 

THE   "GLOBE"  BOOTLACE   CABINET 

"GIVEASE"   COLLAR   SUPPORTS 

Made  In    England. 
"8URESTAY"   DOME    FASTENERS 
Manufactured   In   Spain   and   U.S.A. 

MANUFACTURERS   AND    WHOLESALE    TRADE    ONLY 
SUPPLIED. 


ESTABLISHED  1849 


BRADSTREET'S 

Offices    Throughout    the    Civilized    World. 


OFFICES    IN    CANADA: 


Oiilgary,  Alta.. 
Edmonton,  Alta. 
Halifax,   N.S. 
London,  Ont. 


Ottawa,   Ont. 
St.  John,  N.B. 
Vancouver,   B.C. 
Victoria,  B.C. 
Hamilton,  Ont. 


Montreal,  Que. 
Quebec,  Que. 
Toronto,   Ont. 
Winnipeg,   Man. 


Reputation   gained   by   long   years   of  vigorous, 
conscientious   and   successful    work. 


THOMAS    C.    IRVING, 

TORONTO.  CANADA 


General    Manager 
Western      Canada 


II  You  can  talk  to  the  dry 
goods  merchants  from  Hali- 
fax to  Vancouver  for  only 
two  cents  for  each  word  with 
a  condensed  ad.  in  the  DRY 
GOODS  REVIEW. 
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Put  your  linen  trims  in 
order  for  the  June  bride 

An  effective  display  of 

LIDDELL'S 

GOLD    MEDAL 

LINENS 

will  bring  you  many  dollars  of  profit 
during  the  coming  month.  Linen  is 
always  a  favorite  gift  to  the  bride,  and 
Liddell's  linens,  because  of  their  exclu- 
sive designs  and  distinctive  appearance. 
offer  unusual  scope  for  gift  selecting. 

A  neat  window  trim  of  these  popular 
linens  will  start  brisk  business  in  your 
linen  department. 

R.  H.  COSBIE,  LIMITED 

30  Wellington  St.  W., Toronto 

iimiimiiiiiiiiimii 
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HORROCKSES 
FLANNELETTES 


Made   by   the   Manufacturers 

of  the  celebrated 

LONGCLOTHS,  TWILLS  and  SHEETINGS 


Are  made  from 
Carefully  Selected  COTTON 


The  nap  is  short  and  close. 

No  injurious  chemicals  are  used. 

Quality, designs  and  colourings  are  unequalled. 


If  purchasers  of  this  useful  material  for  Under- 
wear all  the  year  round  would  buy  THE  BEST 
ENGLISH  MAKE,  they  would  appreciate  the 
comfort  and  durability  which  inferior  qualities 
of  Flannelette  do  not  possess. 


See  the  name 

ANNUAL  SALE 

HORROCKSES  " 

upwards  of 

on  the  selvedge 

TEN  MILLION 

every  two  yards 

Yards 

Horrockses,  Crewdson  &  Co.,  Limited 

Manchester  and  London,  England 

AGENT  FOR  CANADA:— Mr.  John  E.  Ritchie  417  King's  Hall  Chambers, 
St.  Catherine  Street  West,  Montreal 
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If  You  Value 
Your  Customers 


fit 


NUGGET 

IS  THE  ONLY 
SHOE  POLISH 
TO  SELL  THEM 


Advertising  Matter 
on  Request 


AGENCIES  : 

Nova  Scotia 
Arthur  Fordham  &  Co.,       Halifax 

New  Brunswick 
C.  A.  Munro,  St.  John 

Quebec 
R.  E.  Boyd  &  Co.,  Montreal 

British  Columbia 
J.  Leckie  Co.  Ltd.,  Vancouver 


M 


THE  NUGGET 
POLISH  CO. 

LIMITED 

9,  11  and  13  DAVENPORT  ROAD 

TORONTO,  ONT. 


Finest  Quality 


Largest  Variety 


VJHITTEM0RF;» 
<JILT*Q 
U   EDC<E 

dressing 

sofTenT 

PRESERVES  I 
LEATHER  I 

-RESTORES" 
COLOR 

LUSTRE 


Quick 
white; 

MAKES  DIRTY 
CANVAS  SHOES 

CIEAMWIITE 


aUICKlTVfASILY 
APPLIED. 

ALSO  CLEANS 
AU  ARTICLES  MADE 

™«TECANVAS 


GILT   EDGE   Black   Oil    Polish    (self   shining),   see   cut,   25c 

size. 

ROYAL  GLOSS  Ladies'  Black  self-shining  dressing,  10c  size. 

QUICK    WHITE    Liquid    canvas    shoe   cleaner,  JOc   and    25c 

sizes. 

ALBO,   White  Cake  canvas  shoe  cleaner,  10c  and  25c  sizes. 

ELITE  BLACK  COMBINATION   (liquid  and  paste)  10c  and 

25c  sizes. 

DANDY    RUSSET   COMBINATION    (liquid   and   paste),   10c 

and  25c  sizes. 

WHITE  BUCK  POWDER   (a  dry  cleaner  in  bags),  10c  and 

25c  sizes. 

SUPERB   PATENT   LEATHER   PASTE,  10c  size. 

DANDY  RUSSET  PASTE,  10c  size. 

Ask   your   Jobber   for   Whittemore's   Shoe   Polishes,   if   you 
want  the  BEST. 


Trade  and  Consumers 

both  know  this  trade  mark. 


For  years  the  name  of  DAVID  & 
JOHN  ANDERSON  stamped  on 
GINGHAMS,  HIGH-CLASS 
VOILE,  CREPE  and  SHIRTINGS, 
has  meant  the  best  that  could  be 
procured. 

GREENSHIELDS  LTD. 

Victoria  Square,   MONTREAL 
Sole  Agents  for  Canada 
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Some  Racine  Standards 


"LeCygne" 
Corsets 


Modele 
de  Paris 


Alphonse  Racine,  Limited, 
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60-70  St.  Paul  Street 

Montreal,  Canada 
iDRY4G00DS  JOBBERS  AND  MANUFACTURERS 

Sample  Rooms  at  Ottawa,  Quebec,  Sherbrooke,  Three  Rivers,  Sydney,  C.B.,  Cbarlottetown,  P.E.I. 
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Your  Spare  Time 


IN    EXCHANGE 


For  Our  Money 

Will  you  exchange  a  part  of  your  spare  time  for  our  money?  Does  it 
interest  you  to  know  that  we  are  employing  hundreds  of  men  and  women, 
right  here  in  Canada,  to  represent  us  during  spare  time  and  "off  hours." 
For  their  otherwise  leisure  hours,  our  representatives  are  greatly  increas- 
ing their  regular  incomes.  A  number  of  our  best  representatives  find  that 
their  spare-time  efforts  earn  for  them  more  than  their  regular  occupations. 

Our  plan  takes  no  time  from  your  regular  duties  —  your  spare  time  is 
all  we  want  at  present.  Are  you  willing  to  exchange  it  for  cash,  providing 
we  prove  to  you  that  money  can  be  made?  Supposing  you  write  us  a  line 
by  return  mail  and  say,  "Send  full  particulars  regarding  your  spare-time, 
money-earning  plan,"  that  will  do. 

The   MacLean    Publishing   Co.,   Ltd. 

143-153  UNIVERSITY   AVE.  -  TORONTO,    CANADA 


THE  McKINLEY  EDITION  OF 
TEN  CENT  MUSIC 

will   always   hold    first    place    as  an   Edition   of 
Standard,  Classic  and  Teaching  Music 

as  an  established  demand  for  this  line  of  Music 
exists  throughout  the  United  States  and  Canada. 
It  meets  the  requirements  of  the  Teacher,  Student 
and  the  Accomplished  Musician. 
It  has  proved  itself  to  thousands  of  dealers  to  be 
the  best  foundation  for  a  sheet  music  department. 
Every  copy  of  The  McKinley  Edition  sold  means 
a  profit  of  over  200  per  cent,  to  the  dealer. 
The  McKinley  Edition  (Revised  for  Canadian 
Trade)  conforms  in  every  detail  with  Canadian 
copyright  laws. 

A  great  advantage  to  the  merchant  as  a  "Trade 
Bringer"  is  the  catalogues  hearing  the  dealer's 
imprint  which  are  supplied  with  this  Edition. 
These  catalogues  will  attract  more  customers  to 
your  store  than  any  other  medium  you  could 
employ. 

Write  us  for  samples  and  particulars  to-day. 

McKINLEY  MUSIC  CO. 

The  Largest  "Exclusively  Sheet  Music  House" 
in  the  World 

CHICAGO:  1501-15  EAST  FIFTY-FIFTH  ST. 

NEW  YORK  CITY:   80  FIFTH  AVENUE 


MANU- 
FACTURERS 
Of 


OSTRICH 

PARADISE 
OSPREYS 

MARABOU 


DOMINION  OSTRICH  FEATHER  COMPANY,  Limited 

78  WELLINGTON  STREET  West.  TORONTO 


~      of"ART  in  Original  Model'' 

HAT  FRAMES 

25  to  33  WEST  45™  STREET 

N  EW  YORK 
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MALINES 

which  are  different 


MALINES 

you  can't  substitute 


DYNAMO  BRAND 


ASK  for  the 

"DYNAMO  BRAND"  RAINPROOF   MALINE 

The  ORIGINAL  Guaranteed  Rainproof  Maline 

The  "DYNAMO  BRAND"  RAINPROOF  MALINE  is  guaranteed  against: 

Rain 

Dampness 

Snow 

Sun 

Perspiration 

"DYNAMO"   MALINE    is   the    Ideal    Maline    for   Millinery— Heavy,    Fine,    Brilliant.       One  yard  of 
DYNAMO    MALINE  offers    the    same    effect    and    covers   better    than    two    yards  of  any  other  make. 

To  be  had  from 

montkeal  CHAS.  MOUTERDE  {United Makers)  s"™w"rn 

Sommer  Bldg.  V  '    TORONTO 

Tel.  Up  5448         Tlie  only  selling  agent  for  Gros  Million  &  Co.  of  Lyons  (France)  for  the  Dominion  of  Canada       Tel   Ade|  41g4 

"  We  only  sell  to  the  H  holesalers"' 


When  buying  Hosiery 
ask  for 

HAWLEYS 
"HYGIENIC  BLACK 

There  is  no  better 
Dye  in  the  World. 

Every  Pair 

Warranted  Fast 
to  Mashing,  Hard  Wear 
and  Perspiration. 

Works  -  Hinckley,  England. 


W 


DRY    GOODS    REVIEW 


PETERS'  BROTHERHOOD  AUTO-SUIT  is  the  first  garment  of  this  kind  to 
be  made  in  Canada,  and  it  fills  a  real  need.  There  isn't  an  automobile  owner 
or  driver  who  has  not  spoiled  one  or  more  suits  of  clothes  while  repairing  his 
car  or  changing  a  tire.  Usually,  too,  the  trouble  occurs  just  when  he  has  on 
his  best  suit. 


peters  Brotherhood 

Auio-suii 


is  made  to  slip  over  his  clothes,  covering  him 
from  neck  to  heels.  It  buttons  up  the  front 
and  is  easy  to  slip  on  and  take  off.  He  can 
do  any  kind  of  work  and  not  spoil  his  clothes 
when  he  slides  into  an  AUTO-SUIT. 

One  thing  that  a  motorist  dreads  more  than 
anything  else  is  to  be  compelled  to  repair  his 
car  or  change  a  tire  while  out  driving.  It 
usually  means  that  he  gets  covered  with  dirt 
before  the  job  is  done.  We  have  been  asked 
repeatedly  for  some  kind  of  a  suit  that  a 
motorist  can  carry  in  the  car  or  have  at  his 


garage  and  one  that  he  can  slip  into  easily 
and  quicklv  when  he  needs  to.  Our  answer 
is  Peters'  Brotherhood  AUTO-SUIT. 

Every  motorist  in  the  country  will  want  one 
as  soon  as  he  finds  that  such  a  useful  gar- 
ment has  been  placed  on  the  market. 

We  are  going  to  place  an  agency  with  one 
reliable  merchant  in  each  town  and  city  in 
Canada.  This  agency  will  be  a  drawing  card. 
for  the  best  trade  of  your  community.  Do 
you  want  it?  Write  us  at  once  and  we  will 
send  samples  prepaid  by  return  mail. 


%  &  peters,  limtteti 

ISJellanb,  .\  ©tttarto 
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While  glancing  over  a  magazine  Mrs.Do-the-Home-Laundry 
saw  "Arlington"  Collars  advertised  so  she  went  to  town  next 

day    and    purchased    one    for    her 

son,  George. 


HrV 


// 


Z* 


M* 


As  soon  as  she  saw  how  like  a  linen  collar  an 
"Arlington"  is,  Mrs.  Do-the-Home-Laundry 
exclaimed:  "And  to  think  that  I  have  been 
tussing  and  worrying  over  George's  collars, 
with  the  like  of  these  right  handy;  why,  this 
collar  will  save  me  a  heap  of  trouble.  I'm  glad 
1  read  that  advertisement." 


Yes,  Mr.  Merchant: 


"A  r  1  i  n  g  ton" 
Challenge 
Brand  Waterproof  Collars  wall  save  many  of  your  custom- 
ers a  whole  heap  of  trouble,  and  our  consumer  advertising 
appearing  in  the  leading  Canadian  magazines  is  helping 
to  stimulate  the  demand  for  "Arlington"  Collars.  By 
making  a  prominent  display  of  "Challenge  Brand"  collars 


on  your  counter,  you  will  be  connecting  up 
with  this  consumer  advertising.  The  display 
will  act  as  a  "prompter"  for  those  who  saw  our 
advertisements,  but  in  the  stress  of  buying  have 
forgotten  for  the  moment  the  advertisement.  By 
giving  the  memory  a  jolt  in  this  way,  you  will 
catch  the  sale,  and  with  it  other  sales  for  lies, 
shirts,  socks,  etc. 

Arlington  Challenge  Brand  Waterproof  Collars 
give  you  a  substantial  profit,  and  your  customers 
get  entire  satisfaction.  The  many  styles  of  the 
Challenge  Brand  and  the  various  grades  give 
you  a  wide  scope  not  only  for  pleasing  each 
customer  by  satisfying  their  individual  require- 
ments, but  as  most  fellows  like  to  have  different 
collar  styles,  the  Arlington  range  satisfies  this 
desire. 

"Arlington"  Collars  are  made  of  stout  material, 
give  good  w'ear,  and  are  easily  cleaned  with  a 
sponge,  soap  and  water.  Made  in  different 
grades  at  prices  to  each  customer. 

Get  in  a  stock  and  make  a  strong  bid  for  the 
patronage  of  the  "Waterproof"  Collar  wearers. 
Make  a  display  of  Arlington  Challenge  Brand 
Waterproof  Collar. 

The  Arlington  Company 
of  Canada,  Limited 

56  FRASER  AVE.  TORONTO 

Selling  Agents : 
Eastern   Agent :   Duncan   Bell,   301  St.   James   St.,   Montreal. 
Ontario     Agent:    J.    A.     Chantler    &     Co..    S-10     Wellington 
St.,  E.,  Toronto.     Western  Agent:   R.  J.  Quigley,  212  Ham- 
mond Block,  Winnipeg. 
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— the  glove  line  with  the  well-established  reputation  for  satisfactory, 
long-wearing  service.  A  display  of  "Tapatco"  on  your  sales  counter 
will  do  much  towards  building  up  worth-while  sales,  and  bigger 
profits. 

This  quick-selling  line  includes:  Gauntlet,  Knit  Wrist  or  Band  Top 
Styles,  in  Heavy,  Medium  or  Light  Weights,  also  Leather  Tip,  Lea- 
ther Face  Gloves,  jersey  Gloves  and  Mitts,  in  Tan,  Brown,  Oxford  or 

Slate. 

Put  Tapatco  Gloves  before  your  customers  to-day.  Your  wholesaler 
will  supply  you. 

The 

American  Pad 
and  Textile  Co. 

CHATHAM,  ONTARIO 
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Before  finally 
deciding 


il  will  pay  you  to  inspect  the  values 
contained  in 

THE  EASTERN  BRAND 

line  of  Mackinaw  Coats.  Pants,  Shirts. 
Etoffe  Pants- -all  kinds  and  all  prices. 

We  offer  values  in 

The  E.M.C.  Brand  Working  Shirts 
that  are  regarded  as  absolutely  un- 
beatable in  the  trade. 

.  isk  for  samples.  For  exceptional  sell- 
ing value  see  our  P)1<>  range  oj 
Mackinaws. 

Eastern  Manufacturing  Co. 

MONT-JOLI,  QUEBEC 

(Formerly:  Ste.  Flavie  Station) 

Sales   Offices:— 301   St.  Nicholas   Bldg.    Montreal,   Que. 

505  Mercantile  Bldg.,  Vancouver,  B.  C. 
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BATTING 


NORTH    STAR,   CRESCENT 
and  PEARL 

These  brands  represent  the 
batting  that  your  customers 
want. 

They're  made  from  long  staple 
cotton,  white  as  snow,  lofty, 
soft  and  elastic. 

They  come  in  big  batts  that 
open  out  into  strong  sheets  of 
even  thickness. 

It  pays  you  to  sell  these  brands. 


Order  of  your  Wholesaler. 
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What  the 


^ntI/rac 


Trade-Mark 


means  to  you 

Jt  means  the  livest  and  most  liberal  selling  proposi- 
tion you  have  in  your  store. 

Because — You  buy  entirely  on  the  approval  basis. 
If  the  goods  do  not  give  you  and  your  customers 
satisfaction  you  are  at  liberty  to  return  them  at  our 
expense  within  sixty  days  of  receipt  of  same. 

Because — We  guarantee  our  styles  to  sell.  If  they 
don't  we  will  exchange  them  without  a  word  if  re- 
turned prepaid  to  Hamilton. 

Because — When  you  buy  kantkracK  Collars  you 
are  paying  the  same  price  for  them  that  the  largest 
dealer  in  Canada  is  paying,  not  a  cent  more  or  a 
cent  less.    We  have  one  price  only. 

Because — KantkracK  gives  yon  a  good  living  pro- 
fit with  no  possible  chance  for  loss  or  dissatisfaction. 

Because — A  full  range  of  KantkracK  Collars  may 
be  carried  with  the  least  possible  amount  of  money 
invested  in  stock,  for  there  is  "One  Grade  Only  and 
that  the  best" — no  need  to  carry  half  a  dozen  goods. 

These  are  only  a  few  reasons.  Send  a  trial  order  for 
a  few  of  these  styles  and  learn  the  full  meaning  of 
the  Kantkrack  trade-mark  to  you  and  your  cus- 
tomers. 


THE  PARSONS  AND   PARSONS 
CANADIAN  COMPANY 


Makers  of  the  Famous    KANTKRACK    Coated  Linen  Coll 
HAMILTON,  CANADA 


Registered 


Grant— T! 4  ins.,  sizes  12  to  18/4 


Lamon — l!i  ins.,  sizes   14  to  19 


ar 


Forrest — 2  ins.,  sizes  13  to  18 
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SOVMKjH 


IF 


DRESS  C000S 


IK. 


y**.. 


Dress  Goods  and 
Silks 

J         Ladies'  and 
Children's 
Knitted  Wool  Goods 


Carpets,  House 

Furnishings  and 

Gents'  Furnishings 


Hosiery  Wears 

For 
Men,  Women  and  Children 


Ladies',  Misses' 

and  Children's 

Ready -to -Wear 


GOODS    OF   THE    ABOVE    BRANDS   HAVE    GIVEN   ENTIRE 
SATISFACTION    TO    RETAILER   AND    CONSUMER. 

THE  W.  R.  BROCK  COMPANY  (Limited) 


TORONTO 


WHOLESALE   DRY  GOODS 

MONTREAL 


CALGARY 


IWSM 
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READERS'  INQUIRIES  WE  HAVE  ANSWERED 

Just  a  Few  Samples  of  the  Directions  in  Which  the  Service  Department  of  The 
Review  Furnished  Information  to  its  Readers  During  the 

Past  Month 

WHEN  you  become  a  subscriber  to  "The  Review"  this  is  part  of  the  service  you  buy.  Every  day  "The 
Review"  receives  letters  from  subscribers  stating  that  they  want  to  secure  certain  goods  but  do  not 
know  where  they  can  be  procured.  We  have  facilities  for  procuring  information  about  new  goods, 
novelty  lines,  etc.,  and  our  Service  Department  is  at  your  disposal  at  all  times.  We  are  glad  to  be  of  any 
possible  assistance  to  our  readers,  and  requests  for  information  are  most  welcome.  Cut  out  the  coupon 
below  and  use  it  when  you  would  like  us  to  give  you  information.  The  following  are  a  few  of  the  inquiries 
received  and  answered  during  the  past  month: 


CREX  GRASS  RUGS 

Bristol,  N.B. — Kindly  advise  me  where  I  can 
buy  Crex  grass  rugs,  etc. 

Answer — Crex  Carpet  Co.,  New  York  City. 


BIAS  FILLED  CORSETS 

Ayton,  Ont — Where  can  we  buy  "Bias  Filled'' 
corsets. 

Answer- — Bias  Corset  Co.,  Britain  Street, 
Toronto. 


PAPER  BALER  AND  SALE  FOR  PAPER 

Schomberg,  Ont. —  Where  can  I  procure  a 
paper  press,  and  where  can  I  sell  the  paper? 
Would  it  pay  a  clerk  to  buy  one  and  save  the* 
waste  paper? 

Answer — For  paper  baler,  write  Climax  Baler 
Co.  of  Hamilton.  You  could  sell  the  ivaste 
paper  to  E.  Pullan,  20  Maud  St.,  Toronto.  At 
present  high  prices  it  should  pay  you  to  save  the 
waste  paper.  The  Red  Cross  is  finding  the  col- 
lection of  ivaste  paper  quite  profitable. 


BATHING  SUITS 

Alexandria,  Ont. — Where  can  I  procure  bath- 
ing suits  in  size  14  and  16  years.  Have  tried 
,  ivithont  success. 

Answer — Athletic  Suit  Co.,  313  College  St., 
Toronto. 


SMALL  CHILDREN'S  SPRING  COATS 

Niagara  Falls,  Ont. — Where  can  we  buy  chil- 
dren's Spring  coats,  say  from  2  to  5  years,  Cana- 
dian made. 

A  nswer — About  a  dozen  firms  were  communi- 
cated with  by  The  Review,  but  owing  to  the 
brisk  demand,  and  the  scarcity  of  materials  and 
labor,  only  two  or  three  could  give  any  hope. 
These  were  put  in  touch  with  the  merchant. 


PUTTEES:  LADIES'  COSTUMES 

Dry  den,  Out — (1)  Where  can  we  procure 
Fox's  improved  puttees.  (2)  Ladies'  ready-to- 
wear  tailored  suits  or  costumes,  etc. 

Answer — (1)  William  Scully,  320  Univer- 
sity street,  Montreal,  Que.  You  might  also  write 
Monarch  Knitting  Co.,  Dunnville,  Ont.,  who 
are  making  a  knitted  puttee. 

2.  M.  Pullan  &  Son,  Bay  Street;  Canada 
Cloak  Co.,  Wellington  street;  Princess  Mfg.  Co., 
Darling  Building;  Consolidated  Cloak  Co., 
Spadina  Ave.;  Patricia  Cloak  &  Suit  Co., 
Saynuels  Building;  J.  H.  Winters  &  Co.,  431 
King  West;  all  of  Toronto;  also  Exclusive 
Ladies'  Wear.  Montreal. 


MUSIC  PENS 

Shelburne,  Ont. — Please  tell  us  where  we  can 
procure  those  music  pens  that  were  described  in 
one  of  your  recent  articles  on  Card  Writing? 

Answer — Art  Metropole,  Toronto;  Art  Em- 
porium, Montreal. 


QTfje  latest  in  $ar.£ 


Brccoll  Jttobel  Braton  ^>pcciallp  for  3Tije  Bebicto 


Tailored  costume,  made  of  aubergine  ("egg-plant")  faille.  Close-fitting  jacket  with  large  flares, 
and  edged  round  with  the  faille  cut  on  tht  bias.  Little  waistcoat  of  satin  and  white  "ill:  net. 
The  skirt  is  also  of  faille,  full,  with  several  bands  of  silk,  cut  on  lit*  bias. 
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SELLING  VALUE  OF  TRADE  MARKS  AND  BRANDS 

Merchants  Recognize  Them  as  Guarantee  of  Quality  and  Feature  Them  in  Interior  and 
Window  Displays  and  Advertising — Object  to  Home  and  Address — Views 

Of  Retailers 


ALL  of  us  recall,  even  if  only  through  the  misty 
memories  of  childhood,  those  trade  marks,  brands 
and  slogans  that  seems  to  form  a  part  of  our 
daily — or  nightly,  existence.  Probably,  as  in  "He  won't 
be  happy  till  fe  gets  it,"  they  savored  of  the  bath;  pos- 
sibly they  took  on  the  form  of  a  household  remedy  that 
•'children  cry  for'' — unless  it  was  our  cruel  fate  to  lie 
born  too  soon,  and  to  be  denied  a  teaspoonful  of  that 
"tasteless'  tonic  that  was  nectar  compared  with  that 
nauseous  dose  of  rhubarb,  brandless.  and  unhonored,  but 
very  real   and  everlasting: 

From  the  home  we  passed  on  to  the  hoardings  with  the 
old  B.B.B.  and  the  Pink  Pills,  down  to  the  modern  time 
when  a  sailor  boy  sets  forth  a  sugar  brand,  exuding  a 
spirit  of  freshness  and  youth,  no  doubt,  ami  yet  sadden- 
ing us  with  the  practical  reflection  of  a  distressing  sim- 
ilarity to  our  old-time  sugar  brands  in  its  suseeptibilty 
to  the  upward  currents  of  the  raw  market  and  the  rising, 
odd-cent,  price. 

Trade  marks  and  brands  Hash  before  us  in  every  con- 
ceivable location,  and  even  the  North  and  South  Poles 
were  honored,  it  is  said,  with  the  burial  beneath  the  flag- 
staff, at  the  apex  of  the  earth,  of  certain  well-known 
brands  of  clothing.  New  brands  spring  up  perennially,  a 
record  in  themselves  of  all  that  is  heroic,  and  nearly  all 
that  is  notorious,  in  the  current  history  of  each  year. 

Dry  Goods  Merchant  Prizes  Branded  Goods 

Possibly  it  is  on  the  grocers'  shelves  nowadays,  with 
the  human  appetite  whetted  for  package  goods,  where  the 
trade  mark  flourishes  with  almost  universal  use.  Or  the 
druggist  may  still  retain  a  sort  of  99  to  1  leadership  in 
brand  percentage.  Perhaps  in  a  dry  goods  store  the  per- 
vasiveness of  branded  goods  is  not  so  evident  to  the 
public,  but  probably  at  the  s:uue  time  there  is  no  trade 
influenced  to  an  equal  degree  by  the  trade  name  that  up- 
holds like  a  personal,  bonde  1  guarantee  the  quality  and 
standard  of  those  same  goods.  Take  Horrockses,  Cruni's. 
Viyella,  Shamrock,  or  Old  Bleach,  various  brands  of 
hosiery — a  score,  a  hundred,  a  thousand  names  that  may 
be  regarded  as  essential  to  well-equipped  departments. 
Others  may  be  considered  for  variety's  sake  or  for  ex- 
clusive Showings,  but  this  or  that  is  an  absolute  require- 
ment, a  staple  that   must  be  stocked. 

A  trade  mark  or  brand  of  this  character  contains 
almost  inestimable  value  to  the  manuufacturer.  It  is  un- 
necessary, perhaps,  to  emphasize  the  need  for  genuine 
value  behind  the  trade  name,  the  value  that  brings  forth 
"repeats"    and    makes    its    growth     cumulative,     a    value 


created  by  a  standard  kept  up  unswervingly,  and  absorb- 
ing every  improvement  that  inventive  genius  has  placed 
within  human  control. 

In  a  few  departments  trade  marks  are  as  shifting  as 
fashion:  indeed,  in  their  very  novelty  they  are  themselves 
harbingers  of  a  new  fashion.  Such  is  the  case  with  men's 
collars.  A  new  line  comes  on  the  market:  an  old  brand 
name  will  not  do;  there  must  be  a  new  name  to  signify 
a  new  model. 

Keeping  the  Old  Name  and  the  Old  Quality 

But  fickle  fancy  in  the  main  stands  by  the  old  terms, 
with  the  old  trusted  guarantee  of  quality.  It  was 
Beec'ham's  generations  ago,  and  it  is  Beecham's  to-day, 
and  no  one  lives  who  can  figure  out  the  value  in  millions 
of  dollars,  or  of  pounds,  of  that  term  Beecham's.  and  of 
each  word  in  that  slogan  that  has  been  linked  so  close  to 
that  pill  trade  name,  "'Worth  a  guinea  a  box." 

The  Obligation  on  the  Maker 

The. building  and  the  machinery  may  be  worth  a 
quarter  of  a  million,  but  the  tangible  assets  of  the  trade 
marks  may  pass  the  million  figure.  The  makers  of  a 
number  of  popular  brands,  built  up  in  a  little  over 
twelve  years,  writing  to  The  Review  for  this  issue,  ex- 
pressed themselves  as  heartily  in  sympathy  with  every- 
thing we  might  publish  "which  will  tend  to  acquaint  the 
retail  merchant  with  the  obligation  to  maintain  quality 
and  to  turn  out  a  superior  article  to  the  best  of  his  ability, 
that  is  put  on  the  manufacturer  who  markets  his  output 
under  advertised  brands  or  trade  names." 

To  what  extent  does  the  retailer,  as  a  rule,  insist  on 
his  own  firm  name  in  connection  with  the  goods  he  sells? 
To  what  extent  does  he  adopt  as  part  of  his  family  the 
trade  mark  of  the  maker,  and  place  all  his  powers  of 
salesmanship  at  its  disposal  while  it  retains  its  own 
identity?     The  point  is  an  interesting  study. 

Trying  to  Sell  Under  an  Unknown  Name 

A  lady  called  up  a  small  shoe  store  on  the  outskirts  of 
a  city.  It  was  when  the  fever  for  high-cut  kid  shoes  was 
reaching  its  height. 

"Have  you  any  high-cut  black  kid  shoes,  size  4?" 

"Yes." 

"Whose  make  are  they?" 

"They   are   the   R brand"    (mentioning    his   own 

name.) 

The  lady  rang  off.  (That  brand  did  not  convey  to  her 
any  inclination  to  buy.) 
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Impressing  on  Retail  Trade  Rather  Than  on 

Consumer 

"HILE  we  hurc  not  done  much  by  way  of  advertising  this  particular  line  to  the  consumer,  we  have,  as 
you  are  aware,  very  thoroughly  impressed  this  name  on  the  minds  of  the  retail  trade  throughout  the 
country,  until  to-day  we  very  much  doubt  if  there  is  a  retail  merchant  from  coast  to  coast  who  is  not  familiar 
with  the  Three  Eighties  trade-mark,  and  in  fact  as  we  state  in  our  advertisements,  this  stocking  has  quite 
the  largest  sale  of  any  one  style  of  hose  in  the  Dominion." — Statement  of  the  Chapman,  Bolton  Knitting  Co., 


W 


A  Two-fold  Argument 

The  genial  manager  of  ''The  Arcade,''  in  Oshawa, 
George  Miller,  was  discussing  trade  marks  with  The 
Review. 

"We  have  a  glove  we  have  named  'Millerson'  (Miller 
&  Son) — but  we  keep  the  brand  of  the  maker  as  well." 
Here  is  a  wise  merchant,  seeking  a  certain  individuality 
in  his  goods,  but  refusing  to  sacrifice  any  of  the  value 
that  attached  to  the  maker's  name  through  years  of 
"quality"  making  and  selling. 

This  merchant  understood  clearly  the  value  to  him  of 
the  name  of  a  glove  maker  whose  goods  were  known  to 
the  public,  and  accepted  as  among  the  best  values  on  the 
market. 

The  merchant's  name  and  the  branded  one — to  what 
extent  does  the  one  blazen  forth  the  other?  A  member 
of  The  Review  staff  called  on  a  number  of  merchants  to 
investigate — in  various-sized  places,  towns  and  cities. 
Another  carefully-scanned  the  ads  from  Prince  Edward 
Island  to  Victoria,  B.C. 

Said  one  city  merchant:  "I  make  use  of  branded  names 
in  displays  of  the  goods  on  ledges,  in  show  cases,  and  in 
my  windows,  and  frequently  play  up  names  in  my  ads. 
I  have  put  in  a  whole  window  of  one  line  of  linens,  using 
the  cards  they  provide,  or  of  hosiery  or  underwear.  But 
I  have  never  left  such  a  window  in  for  more  than  two 
days,  and  I  haven't  repeated  it  except  at  considerable 
intervals. ' ' 

But  for  those  two  days,  an  unusually  large  percentage 
of  the  selling  force  of  that  store  was  set  behind  these 
branded  goods. 

A  ready-to-wear  buyer  in  a  medium  sized  city  was  dis- 
cussing the  extent  to  which  a  store  should  allow  the  use 
of  the  maker's  name  on  a  garment,  or  use  it  in  newspaper 
advertising. 

"Most  of  us  feel  that  our  own  firm's  name  should  be 
identified  in  some  way  with  each  garment  we  sell,"  he 
declared.  "Not  that  we  wish  to  give  the  impression  that 
we  made  up  the  garments,  for  that  would  not  help  the 
sale  with  most  people,  but  a  label  with  our  name  on,  at- 
tached to  the  back  of  the  collar  seems  to  carry  an  inti- 
mation that  we  made  special  arrangements  for  these  gar- 
ments and  will  back  them  up. 

""Mind  you,  we  don't  object  to  a  brand  name  being- 
used  by  the  maker  on  the  coat,  back  of  our  label  if  need 
be,  but  on  no  account  will  we  permit  a  maker  to  use  his 
ordinary  firm  name  with  his  address," — and  he  gave 
practically  the  same  reason  as  the  house  furnishings  man 
referred  to  before. 

The  objection  to  the  address  of  a  manufacturer  ap- 
pearing on  a  garment- — or  anything  else,  indeed' — is  wide- 
spread, and  insofar  as  it  seems  to  magnify  the  one  place 
at  the  expense  of  the  place  that  buys,  this  would  seem  to 
be  well  founded. 
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A  few  merchants  would  insist  on  their  own  brands  as 
much  as  possible,  and  one  hears,  now  and  then  the  old 
argument  as  to  why  a  merchant  should  "boost"  branded 
goods  at  the  expense  of  his  own  name. 

Brand,  But  Not  Firm's  Name  and  Address 

To  a  certain  department  of  another  store  a  manufac- 
turing and  jobbing  firm  had  sent  down  goods,  each 
wrapped  around  with  a  paper  band,  on  which  were 
printed,  not  a  brand  name,  but  the  firm,  — ■ —  "of  Toron- 
to." A  letter  was  forwarded  that  day  suggesting  that  no 
more  bands  with  a  similar  inscription  be  placed  on  those 
goods. 

"The  way  it  struck  us  was  this,"  said  the  manager 
of  this  Belleville  store  to  The  Review.  "Our  greatest 
competitor  east  along  the  lake  front  is  Toronto,  and  any 
of  my  customers  seeing  that  name  might  think  we  were 
dependent  on  some  retailer,  and  this  would  strengthen 
their  belief  in  the  advantages  of  mail  order  business. 
No,  a  brand  would  have  been  all  right,  if  it  were  well 
known  and  carried  a  guarantee  of  quality,  but  not  the 
firm's  name  and  address.  We  alone  are  concerned  with 
this." 

A  well-known  merchant  said : 

"Sometimes  stores  make  themselves  ridiculous  trying 
to  give  their  own  brand  to  everything  on  their  shelves  and 
in  their  eases.  They  label  their  gloves,  shoes,  ready-to- 
wear  clothing  in  men's  and  women's  and  even  their  shoes. 
What  do  they  gain?  And  they  lose  any  selling  value  that 
is  possessed  by  the  brand  they  rejected  for  their  own. 
No,  we  play  up  branded  goods,  and  use  any  display  matter 
they  send  us.  We  set  these  up  in  our  windows;  we  use 
the  name  plainly  in  our  ads.  The  public  soon  get  to  be 
familiar  with  branded  goods  and  their  presence  on  our 
shelves  is  a  guarantee,  often,  of  the  general  quality  of  our 
stock." ' 

Substitution — With  Equal  Quality 

We  will  not  enter  here  into  the  vexed  question  of 
Substitution.  There  are  those  who  would  argue  tha£ 
because  a  merchant  has  not  the  line  requested,  he  should 
let  a  sale  go  by  default.  Perhaps  he  has  another  brand 
that  he  honestly  believes  is  the  equal  of  the  other;  per- 
haps, indeed,  better;  as  it.  too.  carries  a  guarantee  of 
quality  as  the  other. 

After  all,  the  inherent  evil  in  Substitution  lies  not  so 
much  in  "substituting."  but  in  persuading  a  customer  to 
accept  goods  that  are  not  the  equal  of  those  for  which  she 
iii(|iiired,  just  to  effect  a  sale.  Where  the  substituted 
article  is  of  equal  quality  who  is  there  shall  say  the  mer- 
chant should  have  fled  from  a  sale? 

For  the  manufacturer  the  task  is  to  secure  and  main- 
tain a  high  quality  and  to  make  this  familiar  to  the  mer- 
chant so  that  in  stocking  it  he  will  be  able  to  endorse  it  as 
the  best  in  its  line  that  he  can  exhibit  to  his  customer. 
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HOW    MERCHANTS    PLAY    UP    BRANDED 
GOODS    IN   THEIR   ADS 
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INTERESTING  ORIGINS  OF  TRADE  MARKS 

)evices  to  Prevent  Use  by  Rival  Firms — Avoiding  Simple  Name  in  Most  Cases Some 

Obvious,  Many  Complicated  in  Origin— Favorite  Use  of  Three  Initials 

First  of  series  on  well-known  trade-marks 


BELOW  are  given  accounts  of  the  origins  of  a  few- 
trade    marks,    brands    and    slogans    that    arc    quite 
familiar    to    the    trade    through    the    pages    of    The 
Review.     Others  will  appear  in  future  issues. 

THE  "CICICO"  BRAND  of  the  Canadian  Converters 
Company  of  Montreal,  grew  out  of  the 
desire  of  the  manufacturers  of  a  vari- 
ety of  lines,  each  of  which  had  its  dis- 
tinctive brand,  to  standardize  all  their 
products  and  all  their  brands  by  giving 
them  a  common  one.  "Cicico"  is  the 
result  and  is  meant  simply  as  an  abbreviation  of  the  full 
name  of  the  company,,  as  in  C.  C.  Co.  The  letter  "i"  is 
added  to  give  to  the  combination  of  letter  C  is  the  dignity 
of  a  word,  while  retaining  the  incisive  quality  of  sound 
that  the  use  of  a  sibilant  vowel  ensures.  Naturally  such 
a  trade  mark  is  in  a  class  by  itself  and  secure  from  imita- 
tions. 

THE  CHOICE  OE  "CIRCLE  BAR"  as  a  brand  for  the 
knitting     company     recently     estab- 
lished  at    Kincardine,   Out.,    by   Mr. 
Win.    Mitchell,    has    aroused    much 
curiosity     among    the     trade.       The 
firm's    explanation    is    as    follows: 
Our  trade  mark,  "Circle-Bar"  is  a 
matter   of   evolution    of   ideas   built 
up  as  follows: — The  "Circle"  is  got 
from  the  Circular  Knitting  machine. 
The  "Bar"  was  suggested  from  another  machine  we 
in  connection  with  the  manufacture  of  hosiery.     And 
"Foot   and   Ankle"  are  the   parts  of  the   body  on    w 
the  hose  are  worn.     We  spent  considerable  time  fign 
this  trade  mark  out,  and  registered  same  at   Ottawa. 
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THE  ALPHONSE  RACINE  "Shepherdess"  brand  repre- 
sents   a    dainty    shepherdess,    in 
<<  CU        U      A         "  h.aHi  hose  with  crook  in  hand  on 

bhepnerdeSS  a    pas,tora]    background    of   lake 

and  sheep  and  Scottish  scenery. 
and    hack    of    that,    black    and 
white  checks,  the  whole  suggestive  of  the  connection  of  the 
company's    hosiery    product     with    the    primal    source    of 
supply — the  sheep. 

This  trade  mark  is  registered  but  its  distinctiveness  is 
such  that  no  competitor  has  ever  sought  to  imitate  it. 
The  owners  state  that  the  origin  of  this  trade  mark  grew 
out  of  their  desire  to  standardize  their  product  and  estab- 
lish a  guarantee  that  would  protect  the  buyer  from  the 
time  the  order  was  taken  until  the  last  pair  of  hose  was 
taken  out  of  the  box  for  sale. 

The  same  idea  is  followed  out  in  the  use  of  the  Bo-Peep 
brand  for  the  children's  botany  cashmere  as  the  manage- 
ment professes  a  strong  belief  in  the  use  of  illustrations 
for  this  purpose,  believing  as  they  do  that  the  customer's 
sense  of  sight  is  the  one  most  easily  reached,  and  that  the 
eve  rather  than  the  ear  is  usually  the  farthest  advanced 
in  a  perception  of  values.  Attractive  window  ami  news- 
paper  illustrations   are   being   provided. 


TO  MANY  THE  TERM  "BENTRO"  has  been  a  puzzle. 
The  Willian.s-Trow  Knitting  Co. 
explain  this  brand  as  follows: 
"Our  trade  mark,  "Bentro,"  is 
derived  from  the  first  and  last 
names  of  the  two  principals  in 
the  business.  Our  Mr.  B.  M.  Wil- 
liams is  known  only  as  Ben. 

"  In  looking  out  for  a  trade  mark,  naturally  we  wanted 
one  which  was  catchy  and  easily  remembered  and  this  com- 
bination appealed  to  us.  The  insert  "The  Wear  is  There,'' 
was  an  after  consideration,  but  of  course  we  have  the 
whole  thing  copyrighted. 

"We  find  the  trade  mark  to  be  taking  hold  very  well, 
although  we  have  only  been  in  business  three  years,  and 
our  company  is  generally  spoken  of  as  "Bentro  Knit." 
We  presume,  however,  that  this  is  partially  caused  by  the 
length  of  our  official  company  name,  "The  Williams-Trow 

Knitting  Co..  Limited." 

*         *         *- 

THE  DOMINION  TEXTILE  Company's  brand  of 
"Magog"  grew  out  of  the  location 
of  the  company's  print  works  in 
the  town  of  that  name,  while  the 
more  well-known  circular  trade 
mark  that  hears  the  company's 
name  simply  represents  the  logical 
and  practical  method  of  giving  to 
its  goods  a  certain  definite  and 
fixed  individuality  that  is  associated  with  the  name  of  t'e 
company.  Both  trade  marks  originated  with  the  formation 
of  the  company  and  are  used  in  all  advertising  and  on  all 
products  other  than  those  that  are  sold  under  distributors' 
brands.  This  company  has  had  no  troubles  to  meet  as  a 
result  of  similar  brands  being  offered  by  rival  organiza- 
tions. 

THE   OH  I  I'M  AX-HOLTOX    CO.   give   a   very   interesting 

account  of  the  origin  of  SO- 
SO-SI)  and  other  trade  marks: 
"Tf  we  are  putting  a  new 
style  of  goods  on  the  market 
which  we  consider  is  of  par- 
ticular merit,  we  ask  for  sug- 
gestions for  a  name  for  'his 
particular  style  from  the 
different  people  connected  with  our  business,  and  from  the 
names  which  are  submitted,  we  select  the  one  which  we 
think  is  the  most  appropriate,  taking  into  consideration 
the  style  of  garment  and  the  class  of  people  who  art'  to  be 
the    wearers. 

"There  is,  however,  a  matter  in  connection  with  the  way 
we  came  to  adopt  our  SO-SO-SO  trade  mark  which  might  be 
of  interest.  When  the  stocking  that  is  our  present 
SO-SO-SO  Brand  was  originally  put  on  the  market  back  in 
1002,  when  we  commenced  business  in  this  country,  this 
was  not  branded,  the  mill  number  of  this  style  being  380 
in  the  same  way  as  every  style  we  make  whether  sold  under 
a  trade  name  or  otherwise:  to  simplify  matters  in  coming 
through  our  different  departments,  each  is  designated  by  a 
number.      After   this  •  stocking   had    been    marked    for    two 
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or  three  years  in  this  way  and  had  commenced  to  become 
a  very  popular  number  with  the  trade,  we  decided  to  adopt 
a  trade  name  and  to  brand  this  number  so  thai  while  this 
was  a  low  priced  line,  buyers  could  be  assured  of  obtain- 
ing a  standard  article  of  uniform  quality  at  all  limes. 
Also  we  found  that  other  manufacturers  in  view  of  the 
popularity  of  this  line  were  putting  on  the  market  similar 
lines  under  the  number  "380"  which  in  some  instances 
were  not  as  well  knit  and  finished  or  possibly  not  as  care- 
fully inspected  for  imperfections  as  our  own.  Also  in 
view  of  the  fact  that  this  number  380  had  become  fairly 
well  known  to  the  trade  and  was  associated  in  their  minds 
with  a  popular  priced  stocking  such  as  our  .'{80  we  disliked 
very  much  to  do  away  with  the  number  380  in  connection 
with  this  line.  We  therefore  conceived  the  idea  of  making 
up  a  design  of  the  three  figures  "80"  and  the  words  Three 
Eighties  Brand',  which  we  had  registered  and  with  which 
we  have  branded  this  style  of  hosiery  since. 

"While  we  have  not  done  much  by  way  of  advertising 
this  particular  line  to  the  consumer,  we  have,  as  you  are 
aware,  very  thoroughly  impressed  this  name  cm  the  minds 
of  the  retail  trade  throughout  the  country,  until  to-day  we 
very  much  doubt  if  there  is  a  retail  merchant  from  coast 
to  coast  who  is  not  familiar  with  the  Three  Eighties  trade- 
mark, and>  in  fact  as  we  state  in  our  advertisements  this 
stocking  has  quite  the  largest  sale  of  any  one  style  of  hose 
in  the  Dominion. 

"As  regards  our  having  to  contend  with  infringements 
of  names,  we  are  pleased  to  state  we  have  had  up  to  the 
present  very  little  to  contend  with  in  this  way.  There  are. 
of  course,  similar  lines  of  goods  which  have  been  put  on 
the  market  here  from  time  to  time  with  designs,  brands  or 
trade  names  somewhat  similar  to  those  which  we  have 
instituted.  As  an  instance  of  this, — since  we  adopted  the 
names  of  Little  Darling  and  Little  Daisy  for  our  two 
infants  rib  lines  of  cashmere  hose,  there  have  been  a  great 
many  similar  lines  named  with  other  names  but  prefaced 
with  "Little.''  This,  of  course,  does  not  constitute  any 
infringement  on  our  trade  names. 

"Trusting  this  letter  will  be  of  interest  and  assuring 
you  that  we  are  heartily  in  sympathy  with  anything-  you 
might  publish  which  will  tend  to  acquaint  the  retail  mer- 
chant with  the  obligation  to  maintain  quality  and  to  turn 
out  a  superior  article  to  the  best  of  his  ability  put  on  the 
manufacturer  who  markets  his  output  under  advertised 
brands  or  trade  names." 

*  #  *■ 

MUCH  CURIOSITY  HAS  been  expressed  over  the  origin 
of  the  "Ceetee"  brand  of  the  C. 
Turnbull  Co.  of  Gait.  This,  as  ex- 
plained to  The  Review  by  the  senior 
partner  gTew  out  of  his  initials,  C.  T. 
(Charles  Turnbull).  It  was  impossi- 
ble to  protect  a  single  name  like  Turn- 
bull,  as  any  other  maker  of  that  name  would  have  a  right 
to  adopt  it.     The  device  that   is  so  closely  connected  with 

it  is  obvious. 

*         *         * 

THE  MACK  BRAND  originated  less  than  a  year  ago  with 
the  formation  of  the  new  firm  of  the 
McCutcheon  Waist  Co.,  of  Montreal,  the 

and  was  derived  from  the  prefix  of 
"Mc"  in  the  company  name,  thus 
ensuring  for  the  product  some  de- 
gree of  association  with  that  name.  Also  something-  short 
and  snappy,  easily  remembered  and  yet  distinctive  was  the 
desideratum.  Each  waist  turned  out  by  the  firm  is  trade- 
marked  on  a  small  cotton-backed1  tag  and  the  management 
state  that  the  connection  so  established  in  the  customer's 
mind  is  such  that  orders  frequently  come  in  for  an  article 
that   is  liberally  described  as  "those   Mack   waists."     The 


trade  mark  is  used  on  all  advertising,  on  envelopes  and  on 
every  box  of  waists  that  goes  out  of  the  factory.  Imita- 
tions of  the  brand  have  never  been  attempted. 


BRAND 


SHOW  ML  "SOMETHING  DIEEERKNT" 
remark  to  the  neckwear  traveler  who 
now  goes  on  his  rounds  once  a 
month,  suggested  this  as  a  slogan  to 
the  firm  of  Ladies'  Wear  some  three 
years  ago,  and  it  has  been  a  promi- 
nent part  of  their  publicity  ever 
since. 


-a   common 


THE  MOOSEHEAD   BRAND  of  L.   Gnaedinger,  Son   & 
(  ,,  Company  of  Montreal,  is  one 

Lrnaedinger  (hat     originated     twenty-five 

years  ago  out  of  the  firm's 
desire  to  impart  to  their  goods  an  individuality  that  they 
had  previously  lacked  in  their  thirty-five  years  of  exis- 
tence. The  object  was  to  present  a  trade  mark  that  not 
only  had  some  relation  to  the  fur  trade  but  more  import- 
ant still  intimated  a  superiority  over  its  kind. 

With  that  object  in  view  the  brand  is  featured  in  all 
advertising  and  on  tags,  boxes,  etc.  Further  a  plan  has 
been  outlined  to  reach  the  clerks  of  customers  by  having 
travelers  turn  in  names  in  each  store  sold,  in  order  that 
the  clerks  might  be  educated  in  the  goods  they  were  selling 
and  thus  encouraged  to  explain  and  push  them  to  their 
customers.     A  regular  follow  up  correspondence  campaign 

is  part  of  this  method. 

*         *         * 

THREE  INITIALS  AS  BRANDS 

This  is  a  favorite  device  of  firms,  a  crisp,  short-cut 
to  familiarity.  Examples  are  almost  numberless.  There 
is  the  B.  I).  A.  of  the  Bradford  Dyers'  Association. 
B.P.C.  of  Belding  Paul  Corticelli;  D.  J.  A.  ginghams  from 
David  &  John  Anderson;  A.  B.  C.  here,  from  Allen  Bros. 
Co.  Or  longer  terms  or.  a  similar  basis,  "Hegla"  fabrics 
from  Henry  Glass  &  Co.;  Tapatco,  from  the  American 
I'ad  and  Textile  Co. 

A  shortened  form  such  as  Bonworth,  for  Bonner- Worth, 
is  a  familiar  device. 

"AVON"  AS  A   BRAND  NAME  for  a  hosiery  company 

of    Stratford,     is    eminenMy 

"Avon    Hosiery"       f"in";    At  once  it  recalls  the 

J  "Bard  of  Avon'    and  Strat- 

ford-on-Avon,  the  latter  of  which,  the  firm  state,  suggested 
this  well-known   brand. 

In  our  next  issue  the  explanation  of  the  origin  of  trade 
marks,  branded  names  and  slogans  will  be  continued. 
@- 

LEGAL   DECISIONS 

Ingenious  attempts  without  number  have  been  made 
both  to  infringe  on  registered  trade-marks  on  the  one 
hand,  or  to  secure  registration  for  some  feature  that  would 
cripple  all  opponents. 

Decisions  have  been  given  against  the  right,  for  in- 
stance, of  any  firm  to  register  a  certain  form  of  package, 
or  a  certain  colored  one.  Nor  are  exact  pictorial  repre- 
sentations of  a  package  allowed  as  a  trade-mark. 

In  an  article  on  the  registration  of  trade-marks  it  is 
stated  that  a  "general"  registration  granted  to  one  firm 
prevents  another  firm  using  the  brand  name  for  other 
goods.  In  a  U.S.  court  recently  a  manufacturer  was  pro- 
hibited using  the  name  "Stork"  on  a  rubber  nipple  be- 
cause in  1004  in  the  State  of  Maine,  incorporation  had 
been  granted  to  the  Stork  Company,  although  they  did  not 
manufacture  rubber  nipples. 


LATEST  FASHION  NEWS  FROM  PARIS 

Bayaderes  Showing  Up  Strongly,  Stripes  Running  Width  of  Material,  and  Graduating 
From  Wide  to  Narrow — Wide  Skirt  Firmly  Established  —  Glaces  the 
Newest  in  Taffetas — Net  Growing  in  Favor — The  Fashion 
Shows  of  April 

Special  Correspondence  of  Dry  Goods  Review 


Paris,  France 

April  1916 

EDITORIAL  NOTE.  —  The 
wide  skirt,  so  says  our  Paris  cor- 
respondent, reigns  supreme. 
From  5  to  7  yards  wide  he  gives 
as  the  width  of  the  most  ad- 
vanced models.  He  also  hints  at 
the  coming  of  some  form  of 
crinoline  effect  as  soon  as  we  are 
habituated  to  the  idea,  which  at 
present  excites  only  ridicule. 
This  is  as  it  may  be,  and  can  be 
safely  left  to  the  future. 

If  the  skirt  is  full  the  bodice  is 
in  direct  contrast,  and  fits  plain- 
ly over  the  figure,  and  is  primly 
fastened  by  a  row  of  buttons 
down  the  front. 

Fashion,  however,  breaks  out 
in  variety  when  the  collar  is 
reached,  and  collars,  to  quote, 
are  "taken  from  every  style  and 
period."  Net  sleeves  are  ahnost 
inevitable,  and  the  vogue  of  net, 
alreac'y  large,  is  increasing. 
Steel  effect  is  the  latest. 

The  tasie  for  combining  ma- 
terials is  growing,  and  now 
Parisian  dressmakers  are  com- 
bining voile  and  serge,  and  gab- 
ardine and  Georgette  crepe.  The 
reign  of  taffeta  is  by  no  means 
over  and  the  tendency  is  back  to 
glaces.  The  new  colors  in  Paris 
are  "Desert,"  "Chauvre,"  "Liane" 
and  Tomatoe,"  and  also  a  light 
Bordeaux  red  named" Garibaldi." 

Bayaderes  are  coming,  and  the 
latest  are  striped  the  full  width 
of  the  material  beginning  with  a 
very  wide  stripe  on  one  edge,  and 
running  to  a  very  narrow  one  on 
the  other.  Piques  are  showing  in 
a  beautiful  soft  new  finish  and  in 
stripes  and  checks,  while  the 
latest  voiles  show  beautiful  open- 
work stripes. 

The  small  pocket  has  become 
almost  a  little,  highly-ornament- 
ed bag,  and  is  used  to  contain 
toilette  and  other  cherished  art- 
icles. 


ALMOST  within  the  sound  of  the  firing  of  guns  the  new  styles  are  born,  for 
though  our  hearts  are  anxious,  this  is  one  of  the  tasks  undertaken  by  those 
who  cannot  be  on  the  firing  line,  and  this  is  the  method  in  which  they  are  serving 
their  country.  The  first  days  of  April  sees  the  fashion  shows  on,  and  care  has 
been  taken  to  make  the  new  styles  even  more  attractive  and  prettier,  and  it  is  a 
pleasure  to  note  that  everything  has  been  made  to  fulfil  this  object. 

Our  eye  is  getting  swiftly  acquainted  with  the  coquetry  of  the  wide  skirt,  but 
it  is  with  a  certain  reserve  that  we  declare  it  very  sweet,  remembering  as  we  do 
that  the  crinoline  is  in  the  background.  Though  a  bit  ridiculous  the  word  is  now 
admitted,  and  the  saleswoman  who  is  presenting  with  glory,  her  new  models,  is 
entirely  right  in  recommending  the  crinoline  skirt.  As  I  have  said  before  the 
fulness  of  the  skirt  is  oscillating  between  5  and  7  yards,  and  considering  the  price 
of  fabrics  this  means  quite  an  increase  in  the  cost  of  producing  the  gown. 

The  blouse  or  waist  presents  quite  a  contrast  to  the  fulness  of  the  skirt.  The 
waist  is  as  flat  and  fitting  as  possible,  and  is  closed  down  the  front  by  big  buttons. 
Some  sleeves  are  made  of  net;  and  regarding  this  fabric  I  should  mention  par- 
ticularly the  great  vogue  of  steel  effect  made  of  a  mixture  of  black  and  white 
silk.  This  light  net  with  its  metallic  effect  is  used  in  great  quantities  with  the 
fashionable  taffetas  and  other  silk  fabrics,  all  of  which  are  more  and  more  in 
demand. 

In  this  connection  I  should  mention  the  great  success  of  black  net  used  over  a 
transparent  skirt,  for  instance  over  a  silver  fabric.  This  gives  an  effect  that  is 
extremely  elegant,  and  which  is  made  still  prettier  if  you  add  under  the  net  some 
bands  of  blue  ribbon  having  here  and  there  a  pink  rose. 

If  the  waist  is  usually  about  the  same,  this  does  not  apply  to  the  collar. 
Collars  are  very  different  and  present  a  great  variety.  Some  we  see  are  straight 
and  fit  the  neck  closely  all  round,  while  others  are  softer  in  effect,  and  sit  close  to 
the  neck  only  at  the  hack  leaving  it  free  in  front.  There  is  no  special  rule  and 
]t  is  therefore,  impossible  to  say  which  style  is  the  one  most  favored.  Collar 
modes  are  taken  from  all  styles  and  times,  from  old  engravings  and  pictures,  and 
it  is  better  to  follow  your  own  taste  when  making  a  choice. 

LIGHT  WEAVE  OF  ALPACA 

A  FABRIC,  not  new  in  its  composition,  but  coming  from  the  past,  and  now 
sharing  favor  with  serge  and  gabardine,  is  a  light  and  bright  weave  of 
alpaca,  fresh  and  silky.  Fashion  at  the  present  time  likes  the  mixture  of  two 
fabrics,  and  a  new  idea  is  the  matching  of  voile  and  serge.  The  skirt  will  be  of 
voile  with  a  band  of  the  serge  at  the  top  and  at  the  knee.  A  very  effective  com- 
bination is  gabardine  with  a  light  shade  of  crepe  Georgette,  which  are  used  also 
for  the  waist. 

GLACE  TAFFETAS 

I  HAVE  already  mentioned  the  great  demand  for  taffeta,  and  there  are  9ome 
lovely  Spring  creations  in  this  fabric.    There  seems  to  be  a  tendency  to  come 
back  to  the  glaces.     In  my  last  article  I  said  a  word  about  a  new  fabric  called 
"Haitienne"  which  could  be  put  between  taffeta  and  faille.     I  am  enclosing  a 
small  sample  to  let  you  see  the  effect  of  the  fabric.     I  think  a  great  deal  of  this 
2(5 


WHAT  PARIS  IS  SHOWING  IN  FABRICS 


The  samples  given  above  were  sent  to  The  Review  by  its  Paris  Correspondent,  and  are  reproduced  actual 
size  to  give  a  better  idea,  of  the  use  of  smaller  patterns.  The  three  larger  ones  are  cotton  voiles'  which  have  been 
taken  up  by  couturiers,  smaller  ones  are  samples  of  a    novelty  in  open-work  voile.    Shown  actual  size. 


new  material,  and  it  has  sold  largely  to  the  leading-  dress- 
makers. I  am  also  enclosing  4  shades  which  are  in  the 
greatest  demand.  There  is  a  fifth  one,  a  sort  of  light 
Bordeaux  called  "Garibaldi,"  but  I  could  not  obtain  a 
sample.  Fancy  effects  in  taffeta  also  enter  into  many 
combinations  such  as  checked  or  striped  taffeta  with  plain. 
A  new  idea  is  a  white  and  red  stripe  on  a  navy  or  brown 
ground. 
BAYADERE  BANDS 

Concerning  Bayadere  bands,  of  which  I  said  a  few- 
words  in  my  last  article.  I  am  enclosing  to-day  a  sketch 
showing  how  this  idea  is  worked  out.  The  stripe  will  take 
all  the.  width  of  the  cloth,  beginning  with  quite  a  large 
band  and  ending  with  a  small  one. 

In  cotton  fabrics.  I  am  enclosing-  some  novelties  in 
voiles  and  piques.  I  should  mention  particularly  the  two 
samples  of  piques  with  check  and  stripe.  The  great 
novelty  of  this  cloth  lies  not  in  the  design  but  in  the 
finish  which  gives  great  suppleness  to  the  cloth. 

OPENWORK  VOILE 

I  think  also  a  great  deal  of  the  two  samples  of  voile 
witli  openwork.     A  great   deal  of  imagination   and  pains- 


taking care  has  gone  both  into  the  making  and  the  manipu- 
lation of  these  fabrics. 

I  shall  end  to-day  with  three  designs  in  cotton  voile. 
They  have  been  sold  largely  to  the  dressmaking  trade  in 
Paris,  and  1  have  no  doubt  that  the  daintiness  of  the 
designs  will  suit  also  quite  well  for  the  Canadian  trade. 

What  I  said  in  my  recent  articles  about  petticoats  is 
becoming  more  true  every  day.  Some  of  the  very  smartest 
are  made  of  pink,  blue,  or  helio  silk  trimmed  with  small 
flounces  edged  with  narrow  Valenciennes  lace  and  they 
look  more  like  some  sort  of  overblown  flower  than  a 
lady's  petticoat.  Petticoats  of  ninon  and  lace  have  had 
quite  a  success,  and  they  are  likely  to  have  a  long  run. 

RESURRECTION  OF  SMALL  POCKETS 

I  have  also  mentioned  previously  the  resurrection  of 
small  pockets.  Although  they  are  made  more  of  an  orna- 
ment than  for  use  and  are  treated  as  such  by  being  em- 
broidered and  otherwise  trimmed,  they  form  a  sort  of 
small  bag  in  which  can  be  carried  the  little  personal  be- 
longings such  as  handkerchiefs  and  powder  puff  case,  and 
especially  the  dear,  sweet  letters  coming  from  the  firing- 
line. 


FURTHER  LIGHT  ON   EXCHANGE  POLICIES 

Replies  of  Merchants  Indicate  That  Broadening^  of  Policy  Has  Worked  Out  Successful^ 

-Sharp  Differences  Over  Cut  Goods  and  Cash  or  Due  Bills — Go  Farther 
Whore  Customers  Insist— Belleville  Store's  Timely 
Lesson  to  Customer. 

Second   article   of  Symposium 


IN  this  issue  The  Review  continues  what  is  proving  an 
interesting  series,  setting  forth  the  views  of  well- 
known  dry  goods  merchants  on  the  subject  of  the 
exchange  of  goods.  A  diversion  is  provided  by  the  gen- 
eral managers  of  two  of  the  best  known  of  New  York's 
departmental  stores,  Macy's  and  Gimbel  Brothers'.  This 
series  will  go  on  at  least  one  other  issue,  as  a  number  of 
further  contributions — backed  up  by  experiences — have 
been  received  that  could  not,  for  reasons  of  sp:ice.  be 
given  in  this  article. 

* @ 


CREDIT  FOR  MANAGER 

Voucher  Given  by  Store  to  Make  Up  For  Loss  on 

Returns   and   Charge   is   Made   Against 

Advertising  in    Peterborough  Store 

AN  interesting  point  is  brought  up  in  the  report  of  the 
Cressman  Co.,  of  Peterboro,  Ont.,  where  a  very  wide 
policy  is  pursued.  This  point  was  discussed  a  short 
time  ago  by  the  editor,  with  Mr.  Cressman.  and  lie  refers 
to  it  in  his  report  on  the  questions  submitted.  He  yoes  fur- 
ther than  most  stores  into  question  2.  Most  declare  that 
they  refuse  returns  on  all  lines  mentioned.  His  reply  is: 
"Yes;  if  unsaleable,  departments  can  get  credit  voucher 
and  the  amount  is  charged  to  advertising." 

The  explanation  given  to  The  Review  by  Mr.  Cressman 
on  this  point,  when  it  was  discussed  before,  was  that  it 
sometimes  happens  that  an  apparent  injustice  is  done  the 
buyer  of  a  special  department  by  having  to  exchange 
goods  I  hat  he  knows  he  cannot  receive  the  full  amount  for. 
but  this  is  done  chiefly  for  the  advantage  it  will  I  e  to  the 
store  as  a  whole  to  retain  a  customer's  trade.  In  such 
cases  Mr.  Cressman  gives  a  credit  voucher  to  the  manager 
in  order  that  his  department  will  not  lose  by  the  trans- 
action. The  amount  is  charged  up  to  advertising  on  the 
theory  that  the  holding  of  a  customer  is  as  good  as  the 
gaining  of  a  customer. 

This  charge  to  the  account  of  "advertising-"  is  often 
done  by  stores  in  the  case  of  postage  that  is  paid  on  orders 
coming-  in  from  outside,  and  has  been  developed  consider- 
ably since  the  parcel  post  plan  was  adopted  in  Canada. 

The  Cressman  store  also  take  a  different  view  about 
the  return  or  exchange  of  small  pieces  of  cut  goods  such 
as  linings,  cretonnes,  etc.  Their  reply  to  this  question  i> 
the  same  as  to  No.  2.  "Goods  are  accepted,  cash  is  given 
the  customer  and  a  credit  slip  given  the  manager  of  the 
department   where  it  was  bought." 

This  store  goes  farther,  too,  than  most  that  have 
reported  on  the  fourth  question,  on  what  goods  they 
refuse  to  exchange  generally.     The  answer  is  "None." 

In  regard  to  the  person  who  decides,  the  reply  is  if 
there  is  any  question  about  it,  it  is  referred  to  the  firm. 

This  store  takes  a  broad  view  in  regard  to  "due  bills 
or  cash,"  and  gives  cash.  They  are  also  opposed  lo  asking 
a  customer  to  accept  a  discount  on  the  amount  she  paid. 
In  answer  to  this,  they  state  "No,  it   is  returned." 

The  final  word  is:  "It  always  pays.  Many  specific 
instances  prove  this  to  be  the  case." 


THE  QUESTIONS 

1.  W Ji'ii  i!t>  you  tin  if  it  customer  asks  you  In  tola 
Intel-  a  dress  or  waist  length? 

2.  Dt>  you  accept  the  return  of  veilings,  hair 
goods,  tooth  or  hair  brushes,  combs,  bedding,  mat- 
tresses, books  <>r  music? 

3.  .1  small  pieee  of  lining,  or  cretonne  or  similar 
goods? 

4.  (hi  what  goods  do  you  refuse  returns  gener- 
ally?   ' .'.    

5.  Docs  the  clerk,  the  hetttl  of  tin  department  or 
tlie  manager  of  tin-  store  usually  decide  whether  an 
article  is  to  he  exchanged  or  not? 

6.  Do  you  give  tine  hills  or  do  you  prefer  the 
straight  cash  for  the  returned  goods?   

7.  Are  there  any  returns  on  which  ijon  ask  the 
customer  to  accept  a  discount  on  the  ground  that  tin 
t/ootls  will  not  sell  for  tlie    fall    amount  to  anyone 

'else? ' ' 

8.  Are  tin  stores  getting  too  generous  in  their 
policy  or  is  there  any  point  where  the  average  dry, 
goods  store  should   improve   their  policy? 

it.  Do  yon  recall  any  incident  that  trill  illustrate 
any  point  in  your  policy? 


AN  "OUTWARD"  SMILE 

With  Oshawa   Merchant   it   Evidently   i-  n  Case  of 

"Grin  and  Bear  It" — Pay  Cash  as  Quickly  as 

Possible  (To  Get  It  Rack  Again) 

THE  reply  of  Mr.  Geo.  Miller  of  The  Arcade,  Oshawa, 
contains  as  mighl  be  expected  one  or  two  humorous 
sallies  that  uphold  Mr.  Miller's  growing  repute 
among  the  trade  as  the  possessor  oi  a  brand  of  wit  that 
will  be  illustrated  in  an  early  issue  of  The  Review.  We 
do  not   mean   his  real  affection   for  rising  at  (>  a.m.  either. 

Goods  are  taken  back,  he  says,  with  an  "outward" 
i  mile. 

As  regards  hair  goods,  tooth  brushes,  etc.:  "We  do 
not  handle  any  of  this  junk."  says  Mr.  Miller.  "Small 
pieces  of  lining,  etc.,  ate  taken  back  "as  it  is  no  trouble 
to  sell  again.  We  wouldn't  take  the  chance  of  offending 
a  customer  tor  a  few  cents." 

The  store  does  not  .refuse  returns  as  a  general  rule.     A.S 
to   who   decides   the   question     "It    is   the   boss   himself 
(That  's  me)." 

Mr.  Miller  has  no  use  for  due  bills.  He  says:  "We  pay 
cash  as  quickly  as  possible  and  then  try  to  get  it  back  and 
USUallj    succeed." 

He  doesn't  believe  that  these  policies  are  too  generous 
either.  "With  the  average  profits  the  live  merchants  are 
getting,"  be  says,  "they  are  none  too  generous." 


_'s 


N.  Y.  STORES  OUTLINE  EXCHANGE  POLICIES 

General   Managers  of  Macy's  and  Gimbels'  Reply  to  Series  of  Questions — Discount  in 
F«»rce  if  Goods  Are  Marked  Down  Since  Purchase — Both  Consider 

Stores  "Too  Generous." 


IN  ...II  cH'iirt  In  secure  information  from  as  wide  sources 
as  possible  on  the  subject  of  the  exchange  of  goods, 
The  Review  wrote  to  two  of  the  largest  department 
stores  in  New  York,  K.  II.  Macv  &  Co.,  and  Gimbel  Bros. 
In  both  cases  the  general  manager  forwarded  replies  to  all 
the  questions  submitted.  These  questions  were  the  same 
as  sent  to  a  few  Canadian  stores  and  will  he  sent  to  a 
number  of  others  picked  at  random  in  various  provinces 
of  Canada  during  the  next  few  weeks,  and  are  given  else- 
where  m   detail   by  their  numbers. 

By  a  peculiar  coincidence  the  first  question,  as  to  what 
is  done  witii  a  customer  who  asks  the  store  to  take  back  a 
dress  or  waist  length,  was  answered  in  the  same  words. 
"Take  it  back."  The  answer  leaves  no  room  for  any 
doubt. 

To  (he  seventh  question,  as  to  whether  the  customer 
should  I  e  asked  to  accept  a  discount  on  the  ground  that 
the  goods  will  not  sell  for  their  full  amount  to  anyone 
else,  we  received  an  interesting  answer  from  Macy's.  This 
was  that  if  since  the  time  the  goods  had  been  bought  there 
had  been  a  reduction  in  price,  that  the  refund  be  the 
amount  the  goods  are  marked  at  on  the  day  of  the  return. 
The  reply  of  Gimbels'  to  this  quection  is  a  simple  nega- 
tive, "  No. ' ' 

Discount  if  Goods  Have  Been  Marked  Down  Since 

This  answer  of  Macy's  brings  up  one  of  the  difficuH 

points  in  the  Exchange  business.  Some  months  ago  Tie 
Review  happened  to  raise  this  very  question,  and  several 
answers  were  received,  as  to  what  should  be  done  when 
a  waist,  for  example,  is  bought  by  a  customer  on  a  certain 
day,  say  at  $2,  and  a  couple  of  weeks  or  so  afterwards 
this  is  reduced  to  $1.50.  A  lady  who  had  been  in  and 
bought  one  at  $2  decided  she  did  not  want  to  keep  it  and 
came  back  at  a  time  when  the  same  line  had  been  reduced, 
and  the  question  was  whether  she  should  he  allowed  in 
returning  it  the  $2  which  she  had  paid  for  it,  or  whether 
she  should  be  satisfied  in  receiving  the  $1.50,  the  reduced 
price  at  which  it  was  selling  when  she  brought  back  the 
goods. 

The  general  opinion  as  submitted  to  The  Review  at  the 
time  was  that  she  should  get  full  return  for  her  money. 
There  is  always  the  point  which  was  remarked  at  the  time, 
that  she  would  seem  to  gain  50c  by  having  kept  the  goods 
for  two  weeks,  and  then  coming  back  and  taking  some- 
thing at  the  reduced  price  resembling  the  goods  she  had 
returned.  Rut  even  then  there  is  the  broader  question  to 
consider,  as  to  the  solution  which  will  leave  the  customer 
in  the  frame  of  mind  that  will  result  in  good-will  to  the 
store  in  future. 

This  same  point  has  been  raised  by  several  merchants 
in  this  exchange  theory  and  one  of  the  largest  depart- 
mental stores  in  Canada  on  many  occasions  reduces  the 
amount  that  is  refunded  to  the  customer  on  piece  lengths 
to  the  amount  that  they  feel  they  can  secure  for  these  as 
remnants.  The  majority,  however,  take  a  firm  stand 
against  this  matter  of  discount  and  declare  that  il  is  far 
better  that  if  the  store  accepts  the  goods  at  all  to  pay  the 
customer  the  full  amount  she  paid  for  the  goods,  rather 
than  to  haggle  with  her  over  a  few  cents  and  probably  in 
the  end  leave  her  with  a  feeling  of  ill-will,  and  certainly 
not  one  of  satisfaction  with  her  treatment  bv  the  store. 


These  two  New  York  department  stores  provide  also 
another  big  question,  that  of  giving  due  bills  to  customers 
good  tor  that  amount  in  goods,  or  whether  cash  should  Ire 
offered  them  in  full  when  the  goods  are  returned.  Gimbels' 
state  that  they  give  credit  cheques  when  cash  is  not  asked, 
while  Macy's  reply,  "We  invariably  refund   in  cash." 

Are  the  stores  getting  too  generous  in  their  exchange 
policy?  Both  t'ie  New  York  stores  unite  in  declaring  that 
they  are  too  generous.  Relow  are  given  m  detail  the 
answers   received    from    both    these   stores: 


R.  H.   Macy   &   Co. 


1.  Take  it  back. 

2.  Yo.  In  this  case  the  words  "books  or  music"'  are 
si  ruck  out. 

3.  Referring  to  the  return  of  Lining  or  cretonnes — Yes. 

4.  (roods  on  which  returns  are  refused- -when  of  a 
sanitary  nature,  which  it  would  lie  unfair  to  again  offer 
for  sale. 

5.  If  returned  goods  are  accompanied  by  sales  check  of 
original  sale,  set  ion  manager  (floor  walker)  makes  the 
refund.  If  not  it  is  referred  to  the  floor  manager  who 
handles  the  transaction. 

0.  We  invariably   refund   in   cash. 

7.  If  the  goods  have  been  reduced  in  price  and  marked 
down  since  the  time  of  purchase,  we  refund  at  the  price 
the  merchandise  is  selling  at   on  day  of  return. 

8.  We  believe  the  department  st<  res  are  too  liberal 
in   permitting   the  return   of  merchandise. 


Gimbel  Brothers 


1.  Take  it   back. 

2.  No. 

:i.  Depends  on  length. 

4.  Sanitary  poods,  garments  that   have  been   worn,  and 
unsaleable  lengths  of  merchandise. 

5.  Aisle  manager. 

6.  Credit   cheques   are   given    where   cash    is   not    asked. 

7.  No. 

S.  Too  generous, 

-®- 
AT  REMNANT  PRICE 

For    Small     Lengths    That     Are     Good     Only     as 

Remnants  Refund  is  Reduced — Cut  <>ut 

Dressmakers'  Discount 

A  LARGE  dry  goods  firm  in  Eastern  Ontario  pave  the 
following  answers  to  the  questions: 
1.  Dress  or  waist  lengths — depends  on  circum- 
stances. If  a  death  has  occurred  and  black  is  wanted  we 
readily  exchange.  In  other  cases  we  use  our  best  judg- 
ment. 
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2.  Return  of  veiling',  hair  goods,  etc — Decidedly  no. 
These  are  articles  which  we  refuse  to  exchange. 

3.  Linings,  cretonne,  etc. — If  it  is  cut  off,  only  return- 
able at  remnant  price. 

4.  Refuse  returns  on  all  goods  mentioned  in  No.  2.  All 
garments  that  have  been  altered  to  suit  the  customer,  and 
all  garments  which  have  been  worn;  kid  gloves  that  have 
been  tried  on. 

5.  Manager  of  the  store  decides. 


b'.  Due  bills  mostly. 

7.  In  regard  to  discount.  Small  ends  that  have  been 
cut  off  as  in  Number  3,  returnable  only  at  remnant  price. 

8.  We  believe  in  a  liberal  policy,  but  also  believe  that 
many  privileges  generally  in  vogue  are  much  abused,  such 
as  discounts,  samples,  etc. 

9.  In  regard  to  any  incident  to  illustrate  this.  Take 
dressmaker's  discount.  This  has  been  abused  to  such  an 
extent  that  we  have  cut  it  out. 


REGISTERING  A  TRADE  MARK  AT  OTTAWA 

Cost  is  $3.5  or  .$40,  Including  Patent  Attorney's  Fees  — ■  " Special"  Trade  Marks  for  One 
Line,  "General"  Covering  Everything — Injunctions  Issued  Where 

Priority  is  Proved. 

Written  for  The  Review  by  a  Patent  Attorney 


THERE  are  two  kinds  of  registrations  or  copyrights 
that  apply  to  trade  marks,  the  one  for  "special" 
lines,  the  other  a  "general"  one.  A  special  trade 
mark  is  the  exclusive  right  given  to  a  firm  to  use  that 
special  name  or  brand  or  device  of  any  kind  for  one  line 
of  goods,  such  as  hosiery,  underwear,  dress  goods,  boots 
and  shoes,  etc. 

A  general  trade  mark  is  the  right  given  to  a  firm  to 
use  its  name  or  trade  mark  or  brand  exclusively  for  any 
number  of  goods  which  it  may  turn  out  or  handle,  and  at 
the  same  time  prevents  any  other  firm  from  using  this 
name.  No  other  firm  could  use  this  name  even  if  it  wish- 
ed to  apply  it  to  goods  that  were  not  turned  out  by  the 
firm  to  whom  the  privilege  had  been  granted. 

$35  or  $40  for  Registering 

It  is  easy  of  course  to  understand  that  these  general 
trade  marks  and  registrations  are  more  difficult  to  secure 
than  the  special  ones. 

The  cost  of  registering  these  trade  marks  with  the 
Dominion  Government  under  the  Patent  Branch  of  the 
Department  of  Agriculture  is  quite  moderate,  $35  for  a 
separate,  $40  for  a  general.  The  government  cost  is  $25 
and  $30  respectively  and  a  patent  attorney  is  usually  paid 
about  $10  for  bis  work.  Of  course  when  a  drawing  has  to 
be  made,  as  in  the  case  of  machinery  or  special  devices, 
the  cost  is  added  to  by  this,  but  all  the  clerical  work  is 
covered  by  the  $10  charge  of  the  attorney.  The  special 
trade  mark  is  good  for  25  years,  wben  it  has  to  be  re- 
newed for  a  similar  period  at  the  same  cost,  but  the 
general  trade  mark  is  good  for  all  time. 

Priority  in  Use  May  Break  Registration 

The  government  department  is  very  strict  in  con- 
nection with  the  registration  of  trade  marks.  As  a  rule 
priority  decides  which  firm  shall  have  the  right  to  a  cer- 
tain trade  mark.  I  mean  by  that  that  if  a  firm  shows  that 
they  have  been  using  a  certain  trade  mark  ffjr  some  time, 
say,  for  a  few  years,  and  have  built  up  a  business  on  the 
basis  of  that,  and  that  the  public  is  familiar  with  that 
trade  mark,  that  it  helps  to  sell  the  goods,  but  unfor- 
tunately they  have  omitted  to  have  it  registered,  no  other 
firm  even  if  it  applied  first,  is  allowed  to  retain  a  copy- 
right on  this  name.  Even  if  the  second  firm  secure  a 
registration  and  the  first  firm  brings  its  case  before  a 
court  it  nearly  always  happens  that  if  they  can  prove 
priority  in  use  an  injunction  is  issued  against  the  use  of 
their  trade  mark  by  the  second  firm.  Thus,  the  court  can 
rescind  the  action  of  the  department. 
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Search  Under  Both  Heads 

When  a  search  is  made  at  Ottawa  it  is  not  difficult  to 
find  out  whether  a  name  has  been  used  before,  as  all  trade 
marks  or  brands  are  tabulated  under  two  headings,  one 
special  and  one  general.  All  the  names  that  have  been 
registered  for  corsets  for  instance,  are  under  the  head- 
ing "Corsets,"  all  those  for  a  breakfast  food  are  under 
that  heading,  so  they  are  easily  kept  track  of.  On  the 
other  hand  there  is  a  list  of  names  for  which  general 
registration  has  been  issued. 

Where  Foreign  Firm  Can  Get  Injunction 

In  the  case  of  United  States  and  British  firms,  many 
of  them  of  course  register  their  name  in  Canada,  but 
where  this  is  not  done  and  a  Canadian  firm  appropriates 
the  brand  name,  it  is  usually  a  simple  matter  for  the 
outside  firm  to  get  an  injunction  by  showing  that  their 
brand  has  become  well  known  and  they  have  gone  to 
some  expense  in  obtaining  publicity  for  it  and  that  they 
would  suffer  a  hardship  by  the  use  of  it  by  a  Canadian 
firm.  There  would  he  no  objection  in  regard  to  making 
use,  however,  of  a  trade  mark  or  brand  that  has  been 
used  for  one  line  of  goods  and  adapting'  it  to  another 
line.  For  instance  "Black  Cat"  has  been  used  for  cig- 
arettes as  well  as  hosiery. 

As  a  rule  it  is  well  for  firms  to  have  an  out-of-the-way 
name  for  trade  marks,  as  this  makes  it  easier  for  them 
to  get  registration  and  there  is  Jess  likelihood  of  this 
name  bein°'  confused  when  used  for  other  lines  of  goods. 
The  department  usually  refuses  registration  on  an  ordin- 
ary firm  name  such  as  "Thompson,"  when  a  single  name 
only  is  used.  The  position  they  take  of  course  is  that 
any  other  Mr.  Thompson  might  claim  the  right  to  give 
the  brand  "Thompson,"  to  the  same  line  of  goods  if  he 
were  manufacturing-  them,  and  the  department  would 
have  little  to  say  against  his  claim.  On  this  account  it 
would  be  usual  in  that  case  to  use  an  initial  or  some  other 
name  with  this,  or  better,  not  to  use  the  name  at  all. 

An  Interesting  Origin  for  Underwear  Brand 

A  very  interesting  case  illustrates  this  point.  The 
Review  was  speaking  to  Mr.  Charles  Turnbull,  of  the 
Turnbull  Co.,  of  Gait,  about  the  origin  of  the  name 
"Ceetee,"  that  this  firm  uses  for  underwear.  As  a  mat- 
ter of  fact  this  is  simply  a  spelling  out  of  the  initials 
C.  T.,  standing  for  Charles  Turnbull.  Mi-.  Turnbull  stales 
he  could  not  restrict  anyone  else  with  the  name  of  Turn- 
bull  from  using  the  term  Turnbull  Brand  if  he  wis 
to  go  in  for  making  underwear,  because  lie  would  have 
as  much  right  to  it  as  lie  himself,  and  that  is  why  he 
used  this  distinctive  brand  formed  from  the  initials  of  his 
name. 
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CRIMINAL  LAW  AND  ITS  APPLICATION  TO 
COMMERCIAL  TRANSACTIONS 

Prepared  for  Dry   Goods  Review  by  Walter  E.   Lear 


IN  considering  the  offences  of  which  I  am  about  to 
treat — and,  indeed,  in  reference  to  commercial  trans- 
actions in  general — it  will  be  well  that  you  always 
keep  in  mind  a  most  important  legal  axiom,  tersely  ex- 
pressed by  the  late  Mr.  Baron  Wood  in  the  case  of  R.  v. 
Oliver,  2  Leach,  R.  1072,  where  he  states  that,  "a  parting 
with  the  property  in  goods  can  only  be  effected  by  eon- 
tract,  which  requires  the  assent  of  two  minds,  viz.,  the 
assent  of  the  owner  as  well  as  that  of  him  who  proposes 
to  become  the  owner.  If,  therefore,  a  person  part  with 
his  goods  merely  on  trust,  or  for  a  specific  object,  or  on 
a  special  understanding  that  they  shall  be  returned  if 
certain  conditions  are  not  complied  with,  such  parting  is 
a  parting  of  possession  only,  and  not  of  the  property  in 
them.  The  importance  of  this  will  be  more  apparent  here- 
after. 

Section  20— Definition  of  Theft 
Under  the  Criminal  Code  theft  is  defined  by  section 
347  as  the  act  of  fraudulently  and  without  color  of  right 
baking,  or  fraudulently  and  without  color  of  right  con- 
verting to  the  use  of  any  person,  anything  capable  of  be- 
ing stolen,  with  intent : — 

(a)  To  deprive  the  owner,  or  any  person  having  any 
special  property  or  interest  therein,  temporarily  or  abso- 
lutely of  such  thing  or  of  such  property  or  interest;  or, 

(b)  To  pledge  the  same  or  deposit  it  as  security;  or, 

(c)  To  part  with  it  under  a  condition  as  to  its  return 
which  the  person  parting  with  it  may  be  unable  to  per- 
form; or 

(d1)  To  deal  with  it  in  such  a  manner  that  it  cannot  be 
restored  in  the  condition  in  which  it  was  at  the  time  of 
such  taking  and  conversion. 

(2)  Theft  is  committed  when  the  offender  moves  the 
thing  or  causes  it  to  move  or  to  be  moved,  or  begins  to 
cause  it  to  become  moveable,  with  intent  to  steal  it. 

(3)  The  taking  or  conversion  may  be  fraudulent,  al- 
though effected  without  secrecy  or  attempt  at  conceal- 
ment. 

(4)  It  is  immaterial  whether  the  thing  converted  was 
taken  for  the  purpose  of  conversion,  or  whether  it  was,  at 
the  time  of  the  conversion,  in  the  lawful  possession  of  the 
person  converting. 

Section  21 — Ingredients  of  Theft 

Certain  elements,  or,  so  to  speak,  ingredients,  consti- 
tute each  offence  known  to  our  laws,  and  unless  we  pos- 
sess a  clear  conception  of  each  ingredient,  it  is  utterly  im- 
possible that  we  can  form  anything  like  an  accurate 
opinion  as  to  whether  certain  acts  and  facts  do  or  do  not 
amount  to  an  offence.  The  absence  or  insufficiency  of  any 
one  vitiates  the  whole.     The  ingredients  of  theft  are — 

(1)  A  fraudulent  taking  without  color  of  right. 

(2)  Without  the  consent  and  against  the  will  of  the 
owner;  and 

(3)  With  an  intent  on  the  part  of  the  taken  to  con- 
vert the  property  to  his  own  use. 

Section  26 — Without  Consent  and  Against  the  Will 
The  taking  of  property  may  be  otherwise  than  by  forci- 
ble abstraction  against  the  will  of  the  owner;  as  where  one 


with  an  intention  to  steal  induces  you  by  means  of  some 
artful  device  or  trick  to  part  with  the  mere  temporary 
possession  of  your  goods,  you  not  for  a  moment  meaning 
to  divest  yourself  of  your  ownership.  This  is  technically 
termed  a  constructive  taking. 

Section  27 — Distinction  Between  Theft  and  False 
Pretence 

Later  on  I  shall  have  occasion  to  direct  your  attention 
to  the  subject  of  cheating,  or  obtaining  goods  by  false 
pretences,  then  you  will  perceive  the  importance  of  well 
understanding  the  point  we  are  at  present  considering; 
for  the  main  distinction  between  stealing  and  obtaining 
goods  by  false  pretences  is  that  in  the  former  case  you 
never  intended  to  divest  yourself  of  your  ownership,  but 
in  the  latter  you  did,  and  on  the  faith  of  some  statement 
or  pretence  you  wholly  and  entirely  dispossessed  yourself 
of  your  property,  and  transferred  it  to  another  as  com- 
pletly  as  when  you  sell  your  goods  and  receive  the  value 
therefore.  While  I  shall  hereafter  discuss  this  matter  at 
some  length,  I  am  now  anxious  that  you  should  keep  it  in 
mind  while  considering  what  is  theft,  for  the  purpose  of 
facilitating  our  subsequent  inquiries.  What  constitutes  a 
taking  such  as  I  have  just  indicated  will  be  more  clearly 
manifest  by  reference  to  a  few  reported  cases. 

Section  28 — Changing  Money 

In  the  ease  of  R.  v.  Williams,  6c.  and  P.  390,  the 
prisoner  went  into  a  shop  and  asked  for  change  for  half- 
a-crown.  The  shopman  gave  him  two  shillings  and  six- 
pence, and  the  prisoner  held  out  the  half-crown,  but  just 
as  the  shopman  took  hold  of  it  by  the  edge  the  prisoner 
ran  away  with  the  change  and  the  half-crown.  Upon  an 
indictment  for  stealing  the  two  shillings  and  sixpence  he 
was  convicted  of  theft. 

In  another  case  R.  v.  Oliver,  2  Leach  1072,  the  prisoner 
proposed  to  give  a  merchant  gold  for  bank  notes,  and  upon 
the  merchant  laying  down  some  bank  notes  for  the  pur- 
pose of  having  them  changed  for  gold,  Oliver  took  them 
up  and  went  away  with  them,  promising  to  return  imme- 
diately with  the  gold,  but  in  fact  he  never  did  return.  The 
judge  left  it  to  the  jury  to  say  whether  the  prisoner  had 
the  intention,  at  the  time  he  took  the  notes,  to  steal  them, 
for  if  they  were  of  that  opinion,  the  case  clearly  amounted 
to  theft.  Now  under  section  347  of  the  fvv^inal  Crde, 
Oliver  would  be  guilty  of  theft  even  if  he  had  had 
the  intention  of  returning  with  gold.  The  fact  that  he 
did1  not  do  so  would  be  sufficient  to  justify  his  conviction. 


MR.  BEST  BACK  WITH  SHERWOOD'S 

H.  H.  Best,  so  well  known  in  the  West  as  a  ready-to- 
wear  buyer,  is  again  back  with  the  newly  formed  company 
of  Sherwood,  Limited,  Regina.  Mr.  Best  left  the  old  com- 
pany, C.  W.  Sherwood,  Ltd.,  to  take  up  a  position  with  the 
Regina  Trading  Co.  It  is  a  compliment  to  Mr.  Best  to 
be  one  of  the  first  whose  services  were  sought  after  by 
the  re-organized  company.  Originally,  Mr.  Best  was  the 
popular  ready-to-wear  buyer  of  McKinnons,  of  Weyburn. 
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TRADE-M.  I RK  REPETITION 

AVERY  significant  statement  is  that  made  by  a 
member  of  a  hosiery  firm  quoted  on  page  22  of 
this  issue,  in  which  lie  says  that  they  have  done  very 
little  consumer  advertising,  hut.  devoting  most  of 
their  energies  to  reaching  the  retail  trade,  they  have 
brought  a  certain  line  to  a  position  of  first  place  in 
the  matter  of  sale  in  Canada.  This  is  not  referred  to 
iu  order  to  minimize  the  value  of  judicious  advertis- 
ing to  reach  the  user  of  t lie  goods,  hut  to  draw  atten- 
tion to  the  immense  power  wielded  by  the  retailer. 
Convince  him  that  your  goods  are  of  the  quality  he 
can  guarantee  to  his  customers,  a  quality  that  his 
customers  will  come  back  for  a  second  time,  and  you 
have  the  consumer  more  than  half  sold.  With  all 
the  confidence  held  by  the  public  through  a  widen- 
ing knowledge  of  goods  and  business  conditions,  the 
man  behind  the  counter  can  sell  this  line  or  discour- 
age the  sale  of  that  in  a  majority  of  case-, — where  he 
has  earned  the  confidence  of  the  people  who  deal 
with  him. 

But  in  whichever  direction  publicity  works,  the 
value  of  steady  repetition  can  hardly  be  overesti- 
mated. In  a  recent  issue  of  Printers'  Ink.  dealing 
with  "Stories  of  some  successful  British  Slogans-  and 
headlines,"  the  statement  is  made  in  reference  to  the 
"innate  conservatism''  of  John  Bull:  "Once  convince 
him  by  sheer  repetition  that  a  thing  is  good  for  him, 
and  prove  it  to  him  in  your  product,  then  his  national 
trait  of  holding  on  fast  comes  into  play  and  the  adver- 
tiser rakes  off  the  fat  profit  that  can  only  spring  from 
the  cream  of  the  repeat  order." 

One  case  is  mentioned  where  the  slogan  "Try  it 
in  your  bath"'  was  kept  up  until  by  sheer  insistence 
the  average  Englishman  began  to  use  it.  It  was  re- 
peated year  by  year  that  "If  she  waul-  to  make  a 
blouse  she  may  just  as  well  cut  it  out  of  Yiyclla." 
that  "Johnnie  Walker,  horn  in  1820,  is  still  going 
strong."  and  in  every  bus  or  tulie  the  passenger  is 
told  to  "Get  it  at  Ilarrod's." 

Or  in  the  language  of  this  continent,  success  is 
won  for  the  trade-mark  and  the  merchant  alike  by 
"Keeping  everlastingly  at  it." 


HALF  HOLIDAY  AND  EARLY  CLOSING 

THE  time  is  approaching  when  local  merchants 
should  be  planning  some  form  of  early  closing 
that  will  be  observed  uniformly  throughout  the  com- 
munity. Some  merchants  have  held  out  against 
shutting  down  for  a  whole  afternoon,  on  the  ground 
that  this  is  an  inconvenience  to  farmers  and  other 
visitors  to  the  town  upon  that  day.  As  an  alternative 
they  have  closed  every  day  of  the  week,  except  Sat- 
urday, one  hour  earlier  and  claim  that  the  clerks 
are  better  satisfied  with  their  pleasure  spread  out 
over  the  whole  week  rather  than  "gulped"  down  at 
once. 

The  Review  has  received  an  interesting  sugges- 
tion from  Sample  Bros.,  well-known  merchant-  of 
Kenobert.  Sask.  This  firm  favors  a  half  holiday 
without  a  by-law  however. 

"By  mutual  agreement,"  they  write,  "all  stores 
in  our  town  close  at  six  o'clock  with  the  exception  of 
Saturday  night,  and  nights  before  holidays.  A  move- 
ment is  now  on  foot  to  close  all  places  of  business  on 
Thursday  afternoons  at  one  o'clock,  beginning  May 
lo,  and .  continuing  to  August  !•">.  This  will,  no 
doubt,  be  also  a  mutual  agreement  among  the  mer- 
chants. We  do  not  favor  a  by-law.  as  it  sometimes  i- 
very  inconvenient  to  a  customer  who.  through  cir- 
cumstances, might  be  compelled  to  come  to  town  on  a 
holiday,  and  vet  would  want  to  make  some  purchases 
at  the  same  time.  If  we  had  a  by-law  we  could  no1 
accommodate  them,  but  by  our  mutual  agreement 
we  are  able  to  see  that  the  customer  has  his  want- 
supplied.  This  in  regard  to  six  o'clock  closing  worked 
out  very  satisfactorily,  and  nobody  has  become  jeal- 
ous of  his  competitor  in  the  six  years'  practice.  This, 
you  see.  does  away  with  any  fear  of  any  business 
being  sent  to  the  mail  order  houses.  This  probably 
would  not  work  out  so  satisfactorily  in  all  towns,  but 
the  business  men  of  Kerrobert  have  ever  pulled  to- 
gether for  their  personal  benefit  and  the  benefit  of 
our  town." 

That  last  point  contain-  the  crux  of  the  whole 
arrangement,  the  working  together  of  merchants  on 
legitimate  points  oi'  mutual  benefit. 


DRY  GOODS  REVIEW 

OUR    DUTY    TO    OUR    RETURNED    SOLDIERS 

(Written  for  The  Reviev:  by  one  of  them,  George  Pearson,  again  a  member  of  our  staff') 


THE  time  has  come  for  Canada  to  make  good  the 
promises  of  the  hysterical  days  of  the  war.  To- 
day her  sons,  some  of  them,  return  to  seek  their 
strange  place  in  a  new  scheme  of  things. 

It  is  more  than  money  that  these  men  work  for. 
It  is  that  understanding  that  is  born  of  a  generous 
sympathy  steeped  in  a  warm  imagination  that  can 
conceive  of  the  horrors  they  have  been  subjected  to 
and  that  makes  large  allowance  for  the  shortcomings 
that  they  bring  with  them  into  civil  life.  Is  it 
humanly  possible  for  a  man  who  has  stood  the  strain 
of  months  of  trench  warfare  to  be  as  other  men,  his 
looks  of  health  notwithstanding?  He  has  scraped 
his  dearest  friends  off  his  clothes.  He  has  withstood 
the  shock  of  charges  and  the  tense  tumult  of  counter- 
charge. He  has  for  months  lived  under  every  hellish 
variety  of  modern  death,  perhaps  he  has  been  gassed, 
the  tissue  of  his  lungs  burnt  out,  his  brain  seared  and 
certain  cells  closed  forever,  and  has  perhaps  gone 
through  that  most  awful  trial  that  modern  artillery 
can  bring  to  bear  on  a  body  of  men  "the  preparation 
for  the  infantry  attack,"  a  concentrated  inferno  of 
noise  and  gas  and  blood  and  death  that  leaves  its 
poor  victims  stunned  and  dazed,  irresolute  of  -limb 
and  mind.  Can  these  men  be  as  other  men  in  one 
year  or  two  or  three?  Never.  Always  they  mil  bear 
in  their  mind  the  cicatrice  of  it,  long  after  kindly 
memory  has  enabled  them  very  largely  to  forget  the 
detail.  Their  wounds  heal.  Agony  leaves  their  eyes. 
They  do  not  return  to  Canada  until  sufficient  time 
has  elapsed  to  allow  of  this  much.  But  their  sick 
minds  with  its  scar  of  sorrow  and  pain  undreamt  of 
here,  that  has  destroyed  their  very  thought  impulses 
and  dried  up  the  very  springs  of  action  they 
bring  home  to  Canada  to  heal  in  the  blessed  quiet  of 
an  uneventful  life  which  they  must  largely  slip 
through  unobtrusively,  all  joy  of  action,  all  hope  of 
initiative  hopelessly  lost  to  them. 

And  it  is  peculiarly  the  task  of  those  who  remain 
to  recognize  this  fact  and  give  to  them  in  this  condi- 
tion which  is  often  so  dull  and  so  elusive  in  its 
operation  as  to  defy  recognition  even  by  its  unhappy 
victims,  a  rich  forbearance  that  will  remember  what 
they  have  gone  through  and  that  will  condone  even 
though  it  condemns. 

They  have  borne  all  that  alone.  Now  must  they 
too  bear  all  this  alone.  As  never  before  in  the  history 
of  the  world;  are  there  men  who  crave  the  helping 
hand  in  word  and  thought  and  deed.  Deeds  are 
tangible  and  imply  the  securing  of  positions,  the 
gift  of  goods  and  money.  But  more  important  is  the 
Christ-like  tolerance  for  the  man  who  lacks  and  the 
inspiring  presence  of  an  enveloping  kindliness  that 
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the  passage  of  years  will  not  erase  and  that  will  for- 
ever remain  an  inspiring  vein  of  pure  gold  in  the 
metal  of  our  national  life. 


DAYLIGHT  SA  VING  IN  NEW  BRUNSWICK 

AS  this  is  being  written  a  cable  announces  that 
Holland  has  adopted  a  Daylight  Saving  Law 
whereby  the  clock  is  put  on  one  hour,  and  though 
breakfast  comes  one  hour  earlier  and  the  clerks  are 
in  their  places  at  7..°>0  instead  of  8.30,  although 
nominally  it  is  the  old  schedule,  they  get  out  that 
much  sooner  for  recreation  in  the  afternoon.  A  com- 
plete review  of  the  advantages  of  the  early  closing 
scheme  was  given  in  Tiie  Review  last  year  through 
the  kindness  of  a  well-known  Smith's  Falls  merchant. 
A.  B.  Scott,  who  is  organizing  a  movement  for  all 
Canada  through  the  Boards  of  Trade. 

Several  cities  in  Western  Canada  have  adopted 
the  "early  rising"  idea  and  seem  well  satisfied  with 
the  results.  New  Brunswick  is  the  latest  Canadian 
Province  to  take  it  up  and  a  St.  John  paper,  where 
the  merchants  are  supporting  it,  outlined  the  ar- 
rangements that  were  to  go  into  effect  on  the  first  of 
May. 

"In  St.  John,  arrangements  have  been  made  that 
the  suburban  train  schedule  be  changed  to  concur  in 
the  new  time  and  the  business  men  have  been  unani- 
mous in  the  acceptance  of  the  scheme.  Yesterday  it 
was  also  announced  that  the  various  banking  institu- 
tions throughout  the  city  had  decided  to  adopt  the 
new7  time. 

"On  Sunday  at  midnight  the  clocks  of  the  city 
will  be  turned  ahead  one  hour,  the  tired  business  man 
will  have  an  extra  hour  in  his  car  in  the  afternoon  or 
on  the  golf  links  and  all  will  have,  as  well,  an  addi- 
tional hour  for  relaxation.  If  the  scheme  works  out 
as  splendidly  as  its  promoters' hope  it  will  it  should 
become  an  institution  in  the  city  of  St.  John. 

"Although  Moncton  has  decided  against  the  day- 
light saving  scheme  it  was  found  that  its  action  was 
due  more  particularly  to  conditions  peculiar  to  that 
city  than  on  general  principles.  Moncton  has  ever 
been  a  time-stricken  city,  owing  to  its  being  a  railway 
centre.  The  pendulum  of  its  existence  is  swung  by 
the  hours  and  minutes  of  railway  time-tables,  hence 
it  would  be  a  stupendous  undertaking  to  introduce 
and  carry  out  the  daylight  saving  scheme  under  such 
conditions." 

It  is  a  fair  conclusion  that  the  retail  trade  will 
back  up  the  movement  wherever  it  is  proposed. 


THE  SPORTS  HAT 

Comes  in  All  the  Gay  Bakst  Colorings  And  in  an 

Infinite  Variety  of  Materials — Large  Sailors 

and  Drooping  Mushroom  Shape  Well 

Designed  for  Summer  Wear. 

THE  Summer  girl  is  to  be  a  Sports  Girl  this  year,  and 
she  is  to  wear  a  sports  costume  for  all  occasions,  and 
to  go  with  the  sports  costume  the  milliners  have 
brought  out  the  sports-  hat.  The  variety  is  infinite  and  the 
color  effects  range  from  the  bizarre  to  the  exquisite,  but 
there  is  always  some  oddity  either  in  the  color  effects  or 
in  the  combining-  of  materials.  Paris  is  using  linen  and 
linen  braids  for  these  hats,  and  among'  the  many  novelties 
may  be  mentioned,  Bankoks,  Weuchows,  cane-seating  and 
Japanese  rush  hats. 

"Straw"  Made  of  Hemp  Braid 

Some  of  the  latest  pattern  hats  that  Paris  has  sent 
are  made  of  linen  braid,  so-called.     This  braid  is  really 

A  SPORTS  HAT 


Sports  hat  of  white  Madagascar  straw  with  facing  of 
crepe  flame-stripe  in  sunset  tones.  Large  bird  embroidered 
in  bakst  colors  on  crown. 


made  of  hemp  to  which  is  given  a  linen  finish  and  which  is 
braided  with  a  straw  that  is  both  smart  looking  and  new. 
It  is  about  one  inch  wide  and  comes  in  all  the  so-called 
sweater  coat  colors  such  as  rose,  bright  tan,  Italian  green, 
Joffre  blue,  canary  yellow,  Garibaldi  red,  etc. 

One  imported  model  in  this  straw  was  in  navy  blue  and 
pink.  The  crown  was  on  the  bell  order  and  made  of  alter- 
nating rows  of  pink  and  navy  linen  braid  while  the  brim 
was  of  pink  linen  with  a  band  of  the  navy  braid  near  the 
edge.  The  brim  was  faced  with  pink  linen  and  a  band  of 
the  same  bands  the  crown,  finished  with  a  flat  bow  at  the 
side. 

The  Stencilled  Hat 

The  latest  idea  in  New  York  is  the  stencilled  hat.  The 
hats  are  of  Bankok,  Panama,  Leghorn  or  hemp.  The  under- 
brim  is  faced  with  printed  or  striped  pongee,  or  a  striped 
or  figured  cotton  fabric,  and  the  only  trimming  consists  of 
stencilled  designs  consisting  of  apples,  pears,  and  other 
fruit,  cat-tails,  and  various  flowers  and  foliage  in  well 
arranged  designs  placed  around  the  crown  of  the  hat. 
Sometimes  embroidery  is  combined  with  the  painted  pat- 
terns. 

Sports  Hat  of  Cane 

Another  style  of  sports  hat  is  made  of  cane,  woven  in 
l  he  same  kind  of  patterns  as  the  seat  of  a  chair.  These 
hats  have  no  lining  and  are  simply  trimmed  with  ribbons 
in  all  kinds  of  combinations.  The  ribbons  are  laced  hori- 
zontally around  the  crown,  the  brim,  and  the  edge.  Baya- 
dere stripes  in  many  colors  are  the  most  used,  and  it  takes 
quite  a  number  of  yards  to  trim  a  hat. 

Other  models  are  covered  plainly  and  smoothly  with 
figured  or  striped  pongee  or  foulard,  or  with  awning 
striped  cotton  stuffs  and  even  with  cretonne.  These  hats 
are  faced  with  lisere  or  hemp  in  all  the  new  Bakst  shades 
and  are  trimmed  with  celluloid  or  leather  flowers,  spun 
glass  grapes,  pears  or  plums,  or  flowers  and  motifs  made 
of  straw; — in  short,  there  is  no  end  to  the  variety  of  color- 
ings and  novelty  materials  and  trimmings  used.  The 
shapes  are  either  wide  trimmed  sailors,  or  in  the  mush- 
room or  capeline  order,  and  some  of  the  smaller  mush- 
room shapes  have  quite  high  crowns. 


FURS  FOR  FALL 

Velvet  still  reigns  supreme  as  the  hat  par  excellence 
for  Eall  and  combinations  of  colors  are  offered  in  a  great 
range  of  velvets  with  toques  and  sailors  chiefly  noticed. 
Ostrich  mounts  and  combinations  of  ostrich  and  fur  are 
very  popular  and  ribbons  will  again  be  a  chief  feature  of 
the  season's  hats.  The  use  of  fur  will  be  more  pronounced 
in  trimmings  than  heretofore  according  to  present  indica- 
tions. 
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MILLINERY 


SUMMER  MILLINERY 

Soft  Tones  in  Rose,  Old  Blue,  Helio,  and  Leaf  Green 

in  Flowers  and  Ribbons,  Beautifully  Combined 

with  Black,  White,  Pale  Pink,  Grey  or 

Beige — Crin,  Hair  Pace 

and  Leghorn. 

THE  midsummer  millinery  is  delightful,  and  is  en- 
tirely in  keeping  with  the  bright  days  that  are  com- 
ing. Soft  beautiful  colors  are  used  and  both  mate- 
rials and  shapes  are  in  harmony  with  the  dainty  pictur- 
esque dresses  of  flowered  voile  or  taffeta.  The  new  hats 
are  large  and  shady — very  large  they  look  after  the  small 
models  that  we  have  been  wearing  and  the  majority  are 
on  the  sailor  or  the  capeline  order. 

The  small  hat,  however,  is  not  entirely  displaced  and 
the  woman  to  whom  it  is  becoming  can  wear  a  small  shape 
and  not  feel  that  she  is  behind  the  fashion. 

Softly  Curved  or  Drooping 

But  it  is  the  large  hat  that  fashion  is  busy  with  and 
some  of  the  later  models  have  wide  spreading  brims  that 
rival  the  huge  proportions  of  the  celebrated  Merry  Widow. 
Some  brims  are  straight  and'  stiff  while  others  are  softly 
curved  or  drooping,  but  one  and  all  they  are  graceful  in 
their  proportions  and  outlining,  and  what  is  more  to  the 
point  they  are  wonderfully  becoming.  Paris  always  de- 
lights in  a  daring  exaggeration  of  toucli  and  as  if  the 
very  wide  brims  were  not  wide  enough,  often  there  is  a 
flange  of  crin,  hair  lace  or  tulle  that  adds  an  inch  and  a 
half  or  two  inches  to  the  already  expansive  brim. 

Some  of  the  French  milliners  always  show  large  hats 
and  one  looks  for  them  as  characteristic,  but  this  year  they 
are  universal,  and  practically  every  milliner  of  note  is 
launching  them.  For  instance,  Reboux  is  showing  an 
immense  sailor  with  a  straight  cart  wheel  brim  made  of 
pearl  grey  crin.  The  crown  is  flat  and  is  covered  with 
large  wild  roses  made  of  crepe  in  shades  of  mauve  and 
pale  pink.  Right  on  top  in  the  centre  of  the  crown  is 
placed  a  bow  of  wide  faille  ribbon  in  the  pearl  grey  of 
the  crin. 

Another  hat  also  of  pearl  grey  crin  only  in  a  lacy  braid 
has  the  soft  flopping  brim  trimming  of  tiny  puffs  of 
ostrich  in  pistachio  green,  Wedgewood  blue  and  shell  pink 
and  rose.  A  wreath  of  similar  puffs  encircles  the  crown, 
above  which  rises  a  three  tier  pleating  of  tulle  in  the  same 
delicate  shades  as  the  feathers. 

Grey  a  Paris  Favorite 

Grey  is  a  favored  color  in  Paris  and  the  leading  milli- 
ners are  all  using  it.  They  are  talking  grey  also  for  the 
early  Fall.  The  grey  shades  favored  are  soft  and  pearly 
and  shade  down  into  taupe  in  the  darker  shades.  The 
new  greys  are  not  in  the  battleship  order,  for  that  color 
was  found  to  be  harsh  and  decidedly  unbecoming. 

Ribbons  are  having  immense  vogue,  and  while  all 
kinds  of  ribbons  are  selling  the  demand  is  for  wide,  plain 
ribbons  or  narrow  heavy  faille  ribbons  with  a  picot  edge. 

Ribbons  for  Fall 
Not  only  are  ribbons  the  favored  trimming  now,  but 
Paris  is  declaring  in  favor  of  ribbon  trimmings  for  the 
coming  Fall.  This  is  a  most  unusual  idea  but  the  under- 
lying reason  may  be  found  in  the  scarcity  of  other  orna- 
ments, and  ribbon  can  be  manipulated  into  many  shapes 
and  ways.  The  Summer  promises  to  bring  a  revival  both 
of  black  and  white,  but  smartest  of  all  is  pale  grey.  Grey 
has  come  to  the  front  late  on  in  the  season  and  many 
leading  buyers  are  placing-  grey  among  the  prominent 
colors  for  Fall.     It  is  not  the  all  bleach,  all  white  or  all 


Dry  Qoods  Review 
A  LARGE  CAPELINE 


Made  of  black  Duchess  lace  with  transparent  crown  and 
brim  drape.  Wreath  of  wintergreen  berries  and  dahlias  in 
pastel  tints.    Large  bow  of  velvet  ribbon  in  bishop's  purple. 

grey  hat  that  is  worn,  but  the  following  description  of 
modes  seen  will  show  what  is  fashionable. 

A  capeline  of  black  hair  lace  had  the  crown  encircled 
with  roses  made  of  crepe  in  various  shades  of  pink,  maize, 
and  pistache  green  with  four  flat  bows  or  old  blue  heavy 
faille  ribbon  with  a  silver  selvedge  and  picot  edge  dividing 
the  groups  of  flowers. 

A  very  striking  hat  was  a  wide  brimmed  grey  Milan 
in  sailor  shape  faced  with  organdie  exactly  the  same  shade 
put  on  plain  and  finished  with  a  cording.  The  lining  was 
of  the  same.  The  crown  was  banded  with  grey,  grosgrain 
ribbon,  and  in  front  was  a  cluster  of  field  flowers  in  plas- 
tique  effect  mixed  with  natural  roses  in  several  shades  of 
pink.  This  lining  of  the  hat  with  the  same  material  as 
the  outer  brim  is  faced  with,  is  new  and  many  of  the  smart 
milliners  are  adopting  it. 


MILLINERY  HINTS  FROM 
MONTREAL 

PINK  and  white  hats  are  coming  in  strongly  for  Sum- 
mer and  trimmings  favor  Dresden  ribbons  and  pom- 
padours. Leghorns  are  very  good  as  well  as  striped  or 
sport  hats  of  combinations  of  color.-,,  amongst  which  white 
and  black  and  saxon  are  very  strong,  although  the  pre- 
dominating colors  are  white  and  pink,  chartreuse  and  old 
rose. 

Ostrich  goods  are  very  popular  and  overshadow  all  else 
in  buying.  Quills  are  also  being  used  a  great  deal  in 
trimmins'. 


IMITATION  SCARABS  FOR  FALL 

Montreal,  May  8 — (Special) — Imitation  scarabs  are 
the  novelty  of  the  Fall  offerings  and  will  be  shown  in 
many  sizes  on  smart  hats.  The  craze  extends  to  jet  orna- 
ments of  all  kinds  and  shapes  which  are  very  strong  in 
the  offerings  at  present. 


35 


SLUMP  IN  JAP  SILK  MARKET 

European  Situation  Not  Affected  Yet  and  May  Not  Be — Everything  Else  Keeps  Going 
Up — Bleached  Cottons  and  Greys  Up — Current  Market  Reports 


FURS. — Market  very  firm,  particularly  for  Canadian 
furs  such  as  wolf,  fox,  rat,  etc.,  and  lining  hard  to 
get,  and  advancing  in  price. 

Ribbons. — Very  scarce  on  market  as  result  of  conges- 
tion at  wharves  and  demand  that  has  exceeded  all  expec- 
tations and  used  up  small  stocks  carried  over  from  last 
year.  Prices  very  firm  and  advancing  irregularity  on 
liasis  of  individual  requirements. 

Gloves. — Deliveries  hard  to  get  and  orders  coming 
freely.  Advances  of  20  per  cent.,  have  occurred  lately  in 
all  silk  goods  and  further  scarcity  is  expected.  Canadian 
manufacturers  and  importers  are  devoting  themselves 
inure  to  home-made  substitutes  for  lines  that  have  gone 
out  of  market.  Supply  of  domed  gloves  from  England 
stopped  by  embargo  on  domes.  Wash  capes  attracting 
more  attention  in  trade.    Silks  replacing  many  lines. 

Leather  Goods. — All  lines  very  scarce  and  no  relief  in 
sight  until  June  after  Spring  slaughtering  relieves  market. 
Last  London  sales  were  of  rejects  of  last  six  months  and 
found  ready  sale. 

Cotton  Goods. — Very  high  and  firm  on  all  classes  of 
goods  with  tendency  toward  higher  range  of  prices. 
Present  prices  are  changing  all  the  time  as  various  lines 
are  withdrawn  from  time  to  time  for  readjustment. 
Bleached  cottons  advanced  in  middle  of  April,  and  greys 
in  latter  part. 

Dyed  in  the  yarn  goods  are  steadier  now  that  Fall 
orders  are  all  in. 

House  Furnishings. — Tapestries  selling  very  well  but 
stocks  hard  to  keep  up  and  in  general  only  one-third  as 
many  lines  shown  as  a  year  ago.  Novelty  curtain  demand 
is  developing  great  strength.  Cretonnes  and  window 
shades  come  next  in  volume  of  sales.  All  lines  very  firm 
and  increasing  scarcity  of  supplies  noted.  Last  of  Spring 
orders  are  now  being  filled. 

Hosiery. — Stronger  demand  springing  up  for  silks  to 
replace  other  lines  out  of  market.  Prices  very  firm  and 
in  some  cases  10  Oper  cent,  higher. 

New  Widths  in  Piece  Goods. — The  development  of 
heavy  American  importations  of  cotton  piece  goods  has 
brought  to  the  forefront  a  fact  of  hitherto  minor  im- 
portance, hut  with  the  present  larger  use  it  is  becoming 
more  uotic'eable,  namely  that  the  American  uoods  are 
usually  wider  and  sometimes  lend  themselves  to  a  more 
economical  cutting. 

NEW  YORK  TRADE  REPORTS 

Handlers  of  fine  wasli  fabrics «re  troubled  by  the  slump 
in  prices  on  silk  goods.  Some  silk  Georgette  crepes  that 
were  held  at  $1.35  a  yard  wholesale  a  week  or  more  ago 
were  obtainable  last  week  at  $1.15  and  these  uoods  make 
the  silk  and  cotton  Georgettes  look  too  dangerous  I" 
handle  in  large  quantities. 

The  prices  at  which  sonic  large  specialty  clothing 
manufacturers  have  purchased  English  mohairs  for  1917 
are  only  12%  Per  cent,  higher  than  a  year  ago.  Later  in 
the  season  prices  are  expected  to  he  advanced  another 
l'_M  2  per  cent. 

All  future  merchandise,  it  is  recognized  by  the  hosiery 
manufacturers,  must  be  at  a  greatly  increased  cost  of 
producing;    this   applying   to   the    staple   cotton    lines   and 


silks,  whether  fibers  or  silk  thread.  In  the  popular  fiber 
silks,  for  example,  manufacturers  fear  a  very  high  cost 
of  such  yarns  covering  deliveries  for  making  hosiery  for 
next  spring.  The  leading  producers  of  the  fiber  silk  yarns, 
it  is  said,  have  not  as  yet  made  a  price  for  that  far  ahead, 
hut  it  is  believed  that  the  price  when  made  will  be  at  least 
$3  a  pound,  and  may  he  considerably  over  that.  Com- 
pared with  the  old  price  several  seasons  ago  of  around 
$1.70  a  pound,  it  is  recognized  that  hosiery  of  this  kind 
will  be  on  a  high  basis  of  cost.  A  probability,  in  fact,  of 
the  regular  fiber  silks  selling  as  high  as  $3  a  dozen  manu- 
facturer's price  is  hinted  at  by  some  agents. 

Jap   Silk  Drops  $1.25 

Altogether  by  yesterday's  quotation  (the  end  of  April) 
the  Japan  market  shows  a  decline  of  about  $1.25  a  pound 
from  the  high  point  of  this  spring.  About  March  20  the 
high  point  of  $5.55  to  $5.57y2  a  pound  for  No.  1  Sinshiu 
was  reached,  whereas  yesterday,  as  reported  above,  the 
market  was  about  $4.35  for  Sinshius.  The  usual  explana- 
tion here  for  the  present  decline  is  found  in  the  buying 
of  cocoons  for  the  next  season  o  nthe  part  o  fthe  reelers. 
On  this  explanation  the  decline  has  not  been  unwelcomed 
and  perhaps  not  unstudied.  Similarly  the  impression  is 
that  when  this  is  over  the  tendency  will  again  be  to  force 
prices  up  somewhat. 

Prints  Highest  Since  1907 

Standard  prints  were  advanced  J  L>c  a  yard  to  a  basis 
of  7c  by  the  American  Printing  Company.  This  action 
has  seemed  inevitable  for  some  time,  as  some  printers 
have  been  declining  orders  for  indigo  prints  under  7c  a 
yard,  and  have  been  selling  some  prints  at  6%c.  The 
new  price  places  prints  on  a  price  parity  with  the  highest 
prevailing  in  1907.  Grey  eloths  were  much  higher  then 
than  now,  the  new  high  price  in  the  finished  cloth  being 
due  to  the  excessive  costs  of  dvestuffs. 


REMEMBER   OTHER   DEPARTMENTS 

A  POINT  that  has  not  been  emphasized  enough  was 
■**■  brought  out  by  the  buyer  of  dress  goods  and  silks  in 
Murray-Kay,  of  Toronto,  Mr.  Oxley.  He  thoroughly 
believes  in  a  generous  policy  in  regard  to  his  department 
and  indeed  in  every  department  of  the  store.  "The  man- 
ager of  the  department  should  not  only  consider  the  effect 
it  will  have  on  the  sales  of  his  own  department,  but  should 
view  the  matter  from  the  standpoint  of  all  the  other  de- 
partments." he  told  The  Review.  "If  a  customer  becomes 
dissatisfied  with  one  department  she  docs  not  separate 
this  from  the  rest,  but  the  effect  is  seen  in  her  unwilling- 
ness to  deal  in  any  department.  In  this  way  the  whole 
business  of  the  store  is  injured  through  her  experience 
with  one  department.  Where  I  might  decide  that  so  tar 
as  we  are  concerned  we  should  not  accept  certain  goods. 
very  frequently  when  looking  at  it  from  the  effect  on  other 
sections  I  have  decided  that  il  would  be  better  to  overlook 
the  apparent  injustice  that  has  been  done  to  my  own  de- 
partment, particularly  when  goods  are  returned  for  which 
1   know  I  cannot  get  the  full  amount." 
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FANCY  GOODS 

NOTIONS  &  TOYS 


TOILET  GOODS  LEAD 

Dry  Goods  Stores  Soon  Work  Up  Best  Local  Business 

— Helping  Out  by  Ads.  and  Window 

1  Hsplays 

MANY  dry  goods  stores  that  are  handling  toilet 
goods  are  making  of  them  conspicuous  successes. 
A  sales  manager  of  a  well-known  house  after  re- 
ceiving reports  from  a  medium-sized  city  in  Canada 
figured  it  out  that  one  dry  goods  store  had  exceeded  the 
orders  of  all  the  drug  stores  in  the  place. 

It  is  becoming  a  common  experience  that  when  a  dry 
goods  store  takes  up  a  certain  line  and  decides  to  back  it 
ii])  by  all  the  energy  that  is  used  in  their  staple  lines,  that 
it  is  not  long  until  they  assume  a  leading  position  in  the 
community  in  sales  of  this  article.  Not  only  do  they  do  a 
general,  medium  price  trade,  but  they  are  able  to  cater  to 
and  win  the  support  of  the  highest  class  of  buyers. 

This  is  true  not  only  in  toilet  goods,  but  in  toys  and 
frequently  in  jewelry.  The  stores  that  are  featuring  toilet 
goods,  all  kinds  of  perfumes,  lotions,  powders,  soaps,  etc., 
and  making  a  success  of  it,  are  not  only  giving  these  goods 
a  prominent  location  and  display,  but  are  using  newspaper 
space.  Some  pick  out  a  certain  day  of  the  week,  often 
Friday,  and  devote  a  generous  section  of  their  regular  ad. 
Others  work  this  every  other  week. 

Nearly  all  successful  departments  use  window  displays 
also,  for  there  is  no  better  reminder  to  a  woman  that  the 


store  carries  her  toilet  needs  than  a  showing  of  the  goods 
in  the  window.  The  department,  fairly  handled,  is  an 
excellent  and  natural  addition  to  the  usual  dry  goods  lines. 

@ 

RETURN   OF   MOIRE   BAG 

'Tp  HERE  appears  to  be  in  sight  for  the  near  future  a 
-*■  return  of  the  black  moire  bag  with  shell  cut  head 
trimmings,  according  to  the  view  held  in  New  York. 
There  is  also  a  good  demand  for  colored  silk  bags  in 
navy,  green,  brown,  grey  and  purple. 

In  leather  bag's  pig  skin  takes  the  lead  with  kid  and 
Morocco  running  in  dead  heat. 

There  is  a  tendency  also  for  combinations  of  materials 
such  as  leather  and  silk,  the  upper  part  of  the  bag  of 
leather  and  the  lower  of  silk. 

Strap  back  vanity  cases  are  selling  well.  They  measure 
about  7  x  3\2  inches.  Vaehette  leather  is  greatly  used  in 
making  these  cases. 

© 


Beautiful  novelties  in  boxed  h  andkerchiefs  are  being  shown.  The 
striped  box  has  a  handsome  figure  on  the  cover.  The  handkerchiefs 
come  in  San  Martino  embroideries  in  white  and  pastel  shades.  Note 
the  border  which  is  continued  into  the  corner  in  a  fancy  motif.  From, 
the  line  of  Ladies  Wear,  Ltd. 
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NEW  YORK  BUTTON  NOVELTIES 

BALL  shapes  still  hold  their  own,  and  ball  buttons  come 
in  metal,  ivory,  celluloid,  pyroxalin  and  galalith. 
There  are  many  metal  buttons  in  the  new  line  and  they  are 
quite  handsome.  Some  are  scooped  out  and  carved  and  have 
liars  of  gold  and  silver  in  moire  effect  on  a  dull  metal 
ground.  Some  of  the  new  buttons  are  thick  and  high  and 
are  decorated  with  enamel  in  white  colors  and  gold,  the 
ground  being  either  dull  silver  or  gun  metal. 
There  are  also  beautiful  buttons  in  filigree 
work  in  ball,  half-ball,  olive,  barrel  and  oval 
shapes. 

Some  very  handsome  buttons  are  made  of 
glass,  producing  a  spangled  effect  that  matches 
the  spangled  trimmings.  Other  buttons  have 
bands  of  gold  or  silver  beneath  the  surface, 
and  others  have  centres  faceted  in  such  a  way 
as  to  give  the  effect  of  being  set  with  rhine- 
stones. 

®- 

NEW  TOYS  ON  THE  MARKET 

The  "Think-o-board"  is  a  new  educator 
toy  which  has  distinct  value,  both  as  a  toy 
and  also  because  with  its  aid  a  child  can  build 
up  any  word,  sentence  or  problems  in  arith- 
metic. The  letters,  words  and  figures  are  on 
movable  slides  of  wood,  and  when  built,  the 
sentence  appears  across  the  board. 
*       *-       * 

The  "Big  Bang,"  a  new  toy  cannon — 
comes  in  two  models,  field  and  defence,  and 
in  two  sizes,  16  and  23  inches,  absolutely 
harmless  and  safe — no  matches,  no  powder,  no 
danger. 
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FANCY  GOODS,  NOTIONS  AND  TOYS 


CHRISTMAS   CARDS 

THE  new  British  made-cheap  paper  books  are  begin- 
gining  to  cut  a  considerable  figure  in  many  classes  of 
Fall  offerings.  Some  very  attractive  post  card 
painting  books  based  on  incidents  of  the  great  war  are 
foremost  amongst  these  and  show  a  high  degree  of  art. 

British  Xmas  cards  have  pretty  well  usurped  the  mar- 
ket and  are  seen  in  great  profusion  and  in  a  great  variety 
of  prices.  There  is  an  absence  of  the  patriotic  variety  as 
yet  but  an  abundance  of  beautiful  hand-colored  cards  at 
widely  different  prices. 

Pot-pourri  scented  cards  with  scent  satchets  set  in  them 
promise  to  exceed  their  former  popularity.  They  are 
being  offered  in  cheaper  grades  this  year  following  the 
introduction  of  them  last  year  as  a  high-class  line.  The 
greatest  attention  is  paid  to  the  hand  painted  cards  in 
the  high  class  lines. 

@ 

FOR  CANADIAN  TOYS 

Organization  of  Woman  That  Will  be  Spread  all 

Over  Dominion  to  Interest  Public  in  Keeping 

German  Goods  Out 

IN  the  days  before  the  war  representatives  of  German 
toy   concerns  used   to   visit  big  canneries   in   various 

parts  of  Canada,  buying  scrap  tin,  the  waste  from  the 
making  of  cans.  Some  of  these  scraps  of  tins  were  so 
small  that  it  was  difficult  to  imagine  that  they  could  be 
put  to  any  use,  but  the  toy  factories  of  Germany  found 
good  use  for  them  and  doubtless  many  toys  in  which  they 
were  used  found  their  way  to  Canada  within  the  ensuing 
year.  Canadian  toy  makers  will  be  able  to  similarly 
utilize  scrap  material  and  the  question  is  having  the 
consideration  of  interested  firms. 

A  good  movement  is  being  fostered  by  the'  Toronto 
women  in  favor  of  the  purchase  of  Canadian  made  toys. 

A  conference  of  women  representing-  the  women's  or- 
ganizations of  the  city  met  in  the  assembly  hall  of  the 
Board  of  Trade  and  discussed  the  subject.  It  was  a  re- 
markably representative  and  well  attended  meeting.  Some 
of  those  present  were:  Mrs.  Willoughby  Cummings,  Mrs. 
J.  E.  Elliott,  Mrs.  Torrington,  Mrs.  E.  F.  B.  Johnston 
and  Mrs.  A.  M.  Huestis. 

The  opinion  was  unanimous  that: 

"Whereas,  women  being  the  chief  purchasers  of  toys, 
have  in  their  power  materially  to  assist  or  hamper  the 
Made-in-Canada  principle  in  respect  to  toys.  And,  where- 
as,  the  representatives  of  the  women's  oranizations  of 
Toronto  here  assembled  learn  with  satisfaction  that  the 
Canadian  manufacturers  of  dolls  and  toys  who  have  ex- 
hibits at  the  toy  fair  have  agreed  to  make  use  of  a  Made- 
in-Canada  stamp  on  all  their  dolls  and  toys,  so  that  the 
purchaser  may  be  assured  of  the  genuineness  of  the  ar- 
ticles bought: 

"Be  it  therefore  resolved  that  we  respectfully  urse 
the  department  of  trade  and  commerce  of  the  Dominion 
of  Canada  to  bring  this  matter  to  the  knowledge  of  as 
many  Canadian  women  as  possible,  through  associations, 
clubs,  institutes  and  individually,  as  we  feel  confident  that 
the  great  majority  of  our  women  will  do  all  in  their 
power  to  help  the  Canadian-made  dolls  and  toys,  and  if 
they  must  have  imported  toys,  will  buy  those  manufac- 
tured by  the  Allied  nations." 

Other  suggestions  embodied  in  a  resolution  were: 

That  the  toys  should  be  made  durable  and  satisfactory 
to  child  nature  and  that  there  be  an  annual  toy  fair  at 
the  time  of  the  Canadian  National  Exhibition. 


That  Canadian  artists  be  employed  in  the  work  of 
designing  Canadian  toys.  They  also  suggested  that 
women,  who  are  the  chief  purchasers  of  toys  in  all  parts 
of  Canada,  in  consideration  of  the  great  expense  in- 
volved in  the  equipment  of  the  necessary  factories  and 
machinery  for  the  making  of  toys,  be  willing  to  support 
the  industry  after  the  close  of  the  war  as  well  as  during 
the  present  emergency. 

The  retailers  can  do  good  service  in  the  general  pro- 
motion of  the  interests  of  Canadian  toy  production.  Why 
should  not  the  representative  retailers  in  each  town  bo 
the  moving  spirits  in  getting  such  organization  as 
women's  clubs  to  take  up  the  question  actively1? 

Home  Toy  Making 

In  considering  the  question  of  toy  making  in  the  homes 
and  the  prospects  of  the  development  of  this  branch  of 
the  industry  in  Canada,  it  is  interesting  to  consider  the 
success  which  has  been  scored  in  this  way  in  Britain  in 
addition  to  the  vast  development  in  the  way  of  newly 
established  plants  in  the  United  Kingdom  for  the  making 
of  toys.  The  home  toy  industry  in  the  old  land  took  root 
readily  in  villages,  and  up  and  down  Buckinghamshire 
and  Bedfordshire  many  little  cottages  have,  ranged 
around  the  front  room  or  the  kitchen  a  strange  assort- 
ment of  toys  in  all  states  and  stages  of  incompleteness. 
Toy-making  is  of  course  peculiarly  adapted  to  home  em- 
ployment. It  can  be  taken  up  and  left  off  at  almost  any 
time. 

— m — 

DOME  FASTENER  SITUATION 

'T*  HE  snap  fastener  situation  has  now  reached  a  most 
-■■  acute  stage,  says  a  New  York  report.  Very  few  snap 
fasteners  of  the  desirable  sizes  are  in  the  market,  and  the 
few  that  are  being  held  by  their  fortunate  possessors  are 
quoted  at  almost  prohibitive  prices.  A  representative  of 
a  well-known  firm  who  recently  returned  to  the  United 
States  from  Europe,  looked  over  the  snap  fastener  situa- 
tion there  very  thoroughly,  having  visited  practically  all 
the  large  factories  in  which  the  snap  fasteners  are  made. 
He  stated  that  the  German  manufacturers  of  snap  fast- 
eners have  on  hand  at  the  present  time  orders  running 
into  millions  of  dollars  which  are  to  be  filled  as  soon  as 
possible  after  war  ceases  and  specifying  "at  the  best 
possible  prices."  These  orders  are  from  South  America 
and  the  Continent  as  well  as  from  the  United  States.  "It 
must  be  borne  in  mind  that  the  United  States  is  not  go- 
ing to  be  the  only  country  which  will  need  these  snap  fasf- 
eners.  A  larse  demand  from  the  allied  countries  will  be 
filled  by  orders  placed  through  neutral  channels." 

This  report  takes  it  for  granted  that  Germany  will 
retain  control  of  the  market.  "Prices  will  not  show  a 
decided  decrease  after  the  war  is  over,"  it  says,  "until 
the  German  home  markets  have  been  supplied  with  mer- 
chandise. The  situation  in  Germany's  home  markets  is 
practically  the  same  as  it  is  in  the  United  States,  with 
prices  and  supply  of  aoods  just  about  as  high  and  scarce. 
This  is  of  course,  as  has  often  been  stated,  primarily  on 
account  of  the  confiscation  of  the  metal  of  the  German 
Government  and  also  secondarily  by  the  conversion  of  the 
largest  factories  into  ammunition  plants. 

"Mr.  Singer  is  of  the  opinion  that  considering  all  the 
phases  of  the  situation  and  figuring  on  the  length  of  time 
it  must  take  in  order  to  resume  operations  in  Germany 
even  after  the  cessation  of  hostilities  unless  something 
unforeseen  develops,  the  price  to  jobbers  can  conservative- 
ly be  put  at  no  less  than  three  dollars  a  great  gross  for 
possibly  two  years  after  peace  lias  been  declared." 
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"  I  am  a  typical  Boy.  There  are 
many  thousands  just  like  me 
throughout  Canada — hundreds 
living    right    in    your    locality." 

"  I  know  a  good  thing  when  I 
see  it — and  I  also  know  that  of 
all  the  good  things,  designed 
for  boys,  that  I  ever  saw.  Erector 
is  by  far  the  best." 


VERY  year  thousands   of  boys  show  their 
approval  of  Erector  by  buying  it. 

And  on  every  set  sold,  some  dealer  makes  a 
big,  substantial  profit.    With 


"The  Toy  Like  Structural  Steel" 

boys  build  bridges,  tunnels,  battleships,  flying 
machines,  farm  machinery  and  hundreds  of 
other  models.  Great  fun  for  them  —  and  it's 
educational,  too. 

Dealers  find  that  Erector  practically  sells 
itself — that  all  they  need  to  do  is  to  feature  Erector 
in  their  windows  in  order  to  bring  the  boys  into 
their  stores. 

If  you  are  not  handling  Erector,  write  us 
today  and  we  will  send  you  full  particulars  of  our 
most  attractive  proposition  to  dealers. 

Representatives : 

MENZIES  &  CO.,  LIMITED 

;439  King  Street  West, 
TORONTO,  ONT. 

FOR 

THE  A.  C.  GILBERT  CO. 

NEW   HAVEN,   CONN.,   U.S.A. 
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DRESS  FABRICS 


AND  SILKS 


SUMMER  COTTONS 

Light  Weight  Cotton  Dress  Fabrics  Such  as  Voiles 

Hold  the  Leading  Position — Stripes  and  Floral 

Patterns  Fashionable' — Up-to-date  Colored 

Materials  Have  Been  Most  in  Demand. 

THE  demand  for  cotton  materials  exceeds  the  sap- 
ply,  in  spite  of  the  fact  that  prices  are  advancing. 
The  advances  taking  place  now  are  due  more  to  the 
increase  in  wages  and  other  manufacturing-  costs  than  to 
the  'high  price  of  cotton.  The  Canadian  market  is  buying 
largely  in  the  States  during-  the  present  crisis,  as  the  mills 
in  England  are  not  able  to  fill  orders  for  present  delivery, 
and  transportation  is  becoming-  more  and  more  uncertain. 
Though  prices  are  so  high,  customers  are  tempted  by  the 
attractiveness  and  beauty  of  the  cotton  fabrics  shown, 
and  although  the  weather  has  been  against  the  free  buy- 
ing of  light  Summer  fabrics,  a  very  big  business  has  been 
done  in  fine  cotton  dress  goods. 

So  far  colored  and  printed  cotton  fabrics  have  sold 
better  than  white,  and  there  has  been  no  particular  short- 
age, save  in  a  few  lines,  though  in  the  majority  of  stores 
customers  are  being  told  that  when  the  present  supply  of 
certain  lines — notably  standard  makes  that  are  guaran- 
teed fast  color — are  sold  out,  no  further  goods  are  obtain- 
able. American  ginghams  and  percales  have  been  with- 
drawn, and  will  not  be  on  the  market  again  until  the  mills 
are  able  to  make  more  definite  price  lists.  Prices  for  this 
class  of  goods  are  sure  to  show  a  fair  advance  in  keeping 
with  the  dyes  and  colors  used,  but  the  cost  of  finishing- 
will  have  to  be  added,  as  the  mills  claim  that  finishing 
now  costs  as  much  or  more  than  the  fabric. 

Sheer  lightweight  fabrics  keep  the  lead,  as  they  re- 
quire very  little  cotton  and  very  little  dyestuff  to  color  or 
print  them,  and  prices  are  so  high  that  there  is  every  in- 


ducement to  keep  to  a  fabric  that  can  lie  produced  at  the 
least  possible  cost. 

Floral  designs  on  a  white  ground  or  on  a  ground 
striped  in  delicate  shades  of  color  are  the  big  selling. 
After  florals  come  stripes — in  the  high-class  satin  stripes 
and  in  more  popular  lines  every  possible  width  and  com- 
bination in  awning  and  rainbow  effects.  Plain  and  colored 
dimities  are  selling  for  waists.  After  white,  the  ground 
colors  selling-  are  rose,  maize,  helio,  tan,  navy,  French 
blue,  and  grey. 

Silk  and  cotton'  crepe  de  chine  and  novelty  crepes. 
both  plain  and  in  floral  patterns,  come  in  a  large  array  of. 
shades,  such  as  flesh,  pink  coral,  sky  maize,  Nile,  pearl, 
pumpkin,  taupe,  reseda,  helio,  wisteria,  Copenhagen,  old 
rose,  black,  Russian  green,  and  navy. 
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SILKS  FOR  FALL 

Taffeta  Still  the  Leading  Silk— Japanese  Silks  in 

For  a  Heavy  Season — Crepes  Still  Big' Item — 

Jap  Drops  but  European  Holds. 

THERE  has  been  a  drop  in  the  price  of  raw  Japanese 
silks,  but  the  general  opinion  is  that  the  only  influ- 
ence this  lowering  of  price  will  have  is  on  the  Jap- 
anese made  silks.  Japanese  makes  are  not  now  confined 
to  Habutai,  pongees,  etc.,  but  these  clever  people  are  pro- 
ducing crepes,  satins  and  taffetas.  Only  a  few  years  back 
Japanese  silks  had  to  be  dyed  and  finished  in  Lyons,  but 
since  the  war  broke  out  the  dyeing  and  finishing  is  done 
in  Japan.  The  color  range  is  somewhat  limited,  but  it  is 
becoming  more  extended. 

The  drop  in  raw  silks  in  Japan  can  have  no  influence 
in    the    price   of   European-made    silks,    as    the    European 


Fancy  tweeds  in  heather  and  granite  colorings  for  Fall. 
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Shown  by  Nisbet  &  Auld. 
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manufacturers  are  using  Italian  silks  exclusively,  as  it  is 
almost  impossible  to  obtain  the  Jap  silks  because  of  trans- 
port dlifficulties'.  Italian  raw  silks  are  scarce  ami  high- 
priced,  and  there  can  be  no  drop  in  the  price  of  European 
made  silks — the  tendency  is  altogether  in  the  other  direc- 
tion. 

In  the  States  wages  are  advancing,  and  manufacturers 
arc  having  to  pay  more  money  to  prevent  their  help  desert- 
ing to  the  ammunition  factories.  This  feature  and  the  big 
demand  are  keeping  down  production  and  manufacturers 
are  able  to  get  their  own  prices  for  the  goods  they  are 
turning  out.  The  mills  in  the  States  are  sold  away  ahead, 
particularly  for  taffetas  and  an  order  placed  now  could 
not  under  the  most  favorable  conditions  be  delivered  before 
October. 

Because  of  the  high  price  of  silk  fabric  there  is  a  de- 
cided movement  in  favor  of  satin  fabrics  and  this  move- 
ment will  become  stronger  as  the  opening  up  of  the  Fall 
season  approaches. 

Taffeta  is  still  the  leading  silk  and  buyers  are  display- 
ing fheir  confidence  in  its  future  by  placing  orders  for 
taffeta  for  Spring,  1917.  The  finish  is  just  the  right  one 
for  the  wide  skirts  now  so  fashionable.  Other  silks  selling 
are  «ros-grain,  gros  de  Londres  and  faille. 

In  novelties  the  latest  idea  is  the  Bayadere  effect 
which  has  been  prepared  for  and  foreshadowed  by  using 
striped  fabrics  around  instead  of  lengthwise  of  the  skirt. 
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BAYADERE  STRIPES  IN   PARIS 


PILE  FABRICS 

Practically  Impossible  to  Place  Repeat  Orders  for 

Corduroys  and  Velvets— Seal  mushes  Up  50  Per 

Cent.— Novelties  in  Canadian  Made  Coatings. 

FASHION  favors  pile  fabrics,  and  buyers  are  anxious 
to  secure  them.  It  is  the  man  who  has  his  -order 
placed,  or  who  has  the  goods  in  stock,  that  is  in 
the  happy  position  to-day.  It  is  commonly  conceded  that 
all  the  orders  now  placed  will  in  all  probability  never  be 
filled,  and  this  applies  particularly  to  corduroys.  It  is 
impossible  to  place  repeats  for  corduroys  at  the  present 
time — agents  simply  laugh  and  shake  their  heads  when 
the  attempt  is  made.  It  is  not  a  question  of  price  or 
delivery;  the  mills  simply  cannot  turn  out  the  goods. 

French  velvets  have  been  ordered  long  ago,  and  no 
more  orders  can  be  accepted,  and  American  mills  have 
more  business  than  they  can  take  care  of.  Prices  are  in- 
creasing all  the  time,  and  the  only  safe  way  is  to  get  the 
goods  into  the  stock  room  and  make  sure  of  them.  Goods 
bought  now  will  certainly  cost  less  than  they  will  a  month 
from  now,  and  you  know  that  you  have  the  stock  when 
wanted. 

American  mills  are  showing  some  novelties  in  cords. 
Awning  stripes  are  the  latest,  and  they  are  intended 
for  separate  skirts  and  coats.  Another  novelty  shows  a 
pastel  ground  with  rainbow — that  is,  groupings  of  narrow 
stripes  in  a  number  of  colors.  The  corduroy  separate 
skirt  will  again  he  a  feature,  and  so  will  the  long  separate 
coat,  in  such  colors  as  brown,  Bordeaux,  plum,  Russian 
green,  Garibaldi  red,  and  novelty  shades  in  blue. 

Seal  plushes  are  up  50  per  cent,  over  last  year,  and 
the  various  other  animal  plushes  have  advanced  accord- 
ingly. There  are  some  handsome  coatings  on  the  market 
of  mohair,  with  a  shaggy,  furry  surface,  in  one  color,  and 
with  the  body  of  the  cloth  in  contrast  showing  through. 

The  Canadian  mills  have  put  out  very  handsome  coat- 
ings in  chinchilla  and  in  heavy  tweeds,  in  rough  pebble 
and  basket  effects.  These  cloths  come  in  handsome  mix- 
tures i  n  heather  and  granite  colorings. 

Buyers  who  are  searching  for  goods  through  the  mar- 


This  draw- 
ing is  a  rewn- 
duction  of  one 
sent  us  by  our 
Paris  corres- 
p o nd ent  to 
show  how  the 
idea  of  Baya- 
dere bands  is 
worked  out. 
"The  stripe," 
he  says,  "will 
take  the  whole 
width  o  f  tli  e 
cloth,  begin- 
ning with  quite 
a  large  band 
and  ending 
with  a  small 
one." 


ket,  and  who  are  finding  it  difficult  to  procure  the  goods 
they  need,  would  do  well  to  try  the  departments  devoted 
to  men's  cloths.  Owing  to  the  number  of  men  in  khaki 
now  the  demand  on  the  men's  department  is  not  so  press- 
ing as  it  is  in  the  women's  section,  and  for  the  Fall 
season  especially  there  is  little  difference  in  the  weights. 
Tweeds  and  homespuns  sold  very  freely  on  the  Canadian 
market  last  Winter  and  Fall,  and  these  goods  can  be 
bought  equally  well  in  the  men  's  department. 

@ 

WOOLEN  FABRICS 

Serges,  Gabardines,  Broadcloths,  Poplins  and  Velours 

the  Cloths  for  Fall— No  Great  Change  in 

Colors — Stripes  and  Checks. 

PRICES  are  mounting  higher  in  wool  dress  fabrics, 
and  though  the  lines  have  not  been  long  on  the 
market,  many  of  them  have  been  already  with- 
drawn. The  business  with  the  mills  in  staple  lines  is 
already  over,  for  their  whole  output  lias  been  sold  up. 
Buyers  are  hastening  to  place  their  orders  for  Fall,  and 
they  are  wise — indeed,  the  wise  buyer  at  the  present  time 
is  the  one  that  makes  his  selection  when  first  he  is  shown 
the  line,  and  who  anticipates  his  needs  for  the  season. 
By  doing  so,  he  will  have  his  goods  on  hand  when  he 
needs  them,  and  most  probably  at  a  lower  figure  than 
the  man  will  pay  who  buys  later.  Indeed,  there  is  con- 
siderable chance  of  the  late  buyer  being  unable  to  pro- 
cure many  of  the  most  desirable  materials,  such  as  serge 
or  broadcloth. 

One  big  wholesale  house  has  already  sold  within  a 
hundred  pieces  or  so,  all  the  serge  that  is  obtainable  be- 
fore October.  These  goods  have  not  been  sold  in  quantity 
to  just  one  or  two  buyers,  but  have  been  parcelled  out 
between  many  stores,  so  that  all  their  regular  customers 
could  have  a  share.  Serges  are  so  high-priced  and  are  so 
scarce  that  this  material  is  advancing  from  the  staple 
into  the  novelty  class — though  novelty  fabrics  will  be  few 
and  far  between  this  Fall. 
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DRESS  FABRICS  AND  SILKS 


The  CRAVENETTE  Co., 
Ltd.,  affix  their  stamp 
only  to  such  goods  as 
are  suitable  in  quality  for 
Shower-proof   purposes. 


Rec?  Trade  Mark 

QrawnefftJ 

PROOFED    BY 

The  4rawnette  C  LT? 


Therefore,  this  stamp  is 
a  guarantee  not  only  of 
Shower  -  proof  properties, 
but  also  of  the  Quality  of 
the   Material. 


DUST- 
PROOF 

as 

well 

as 

SHOWER. 
PROOF. 


(Regd.) 

for  Man,  Woman 
— and  Child — 


Attractive 

Show    Cards 

For  Window 

DisplaySent 

Free  of  all 

Charge  on 

Application 

to  Leading 

Importers. 


RAINCOATS 

"KEEP  THE  WORLD  DRY" 


The  "Cravenette"  proof  is  rain  and  weather  resisting,  because 
it  treats  each  separate  fibre  of  the  cloth;  it  is  permanently  rain- 
proof, water  running  off  as  from  a  duck's  back  The  ventilation 
is  perfect,  the  goods  being  porous.  "Cravenette"  fabrics  in 
great  variety  in  black  and  colours,  and  ready-to-wear  Coats  and 
Cloaks  in  tasteful  and  fashionable  styles,  are   readily  obtainable 

FROM  ALL  LEADING  IMPORTERS 

In  case  of  any  difficulty  in  obtaining    "  CRAVENETTE  "   please    write  to  — 

The  CRAVENETTE  CO.,  Ltd.,  Dept.,  6  Well  Street,  BRADFORD,  ENG. 


to 


(Copyright. 


KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John    King    &    Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 

Made  by 

JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established    1775 
Canadian  Representatives:  CAMPBELL,  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 
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With  the  Summer  Comes 

i he  Big  Demand  for 


nnts 


Made  in  Canada 


By  restricting  importation,  the 
war  is  giving  Canadian  women  a 
new  and  truer  idea  of  values  in 
dress  goods.  Hundreds  and  thou- 
sands who  had  formerly  been  led 
away  by  the  lure  of  "Imported" 
have  turned  perforce  to  "Made  in 
Canada"  fabrics — and  to  their  sur- 
prise have  found  them  more  satis- 
factory in  quality  and  far  better 
value. 

With  their  perfect  weave,  fine 
finish,  splendid  wearing  qualities 
and  wonderful  range  of  attractive 
patterns,  "C"  Prints  are  entering 
the  heaviest  selling  season  the 
Trade  has  ever  seen  for  Prints. 


Dominion  Textile  Co 

Limited 
Montreal,  Toronto,  Winnipeg 

Manufacturers  of  200  Qualities  of  Printed  Goods 

in  30,000  patterns,  1,000  qualities 

of  Greys,  Whites, 

Sheetings, 

et;. 
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I)  R  E  S  S  F  A  B  H  I  C  S   A  N  D   S  I  J.  K  S 


PHOENIX  MANUFACTURING  CO. 


CONVERTERS   AND 
MANUFACTURERS 


132-134  GREENE   ST. 
NEW  YORK 


COTTONS   for   MANUFACTURING 
and  JOBBING   TRADES 


KHAKIS 

DUSTER  CLOTH 
PANTINGS 
SUMMER  CLOTH 
FABRICS 
BEACH  CLOTHS 
MIDDY  CLOTH 


We 

Make 


WASH   SKIRTINGS 
WAISTINGS 
FRENCH  LINENS 
BUTCHER  LINENS 
GALATEAS 
BLAZER  STRIPES 
CHAMBRAYS 


And   a   general   line   of   Cotton   Goods   for  Cutting-up 
Trades,     Ladies',     Children's    and     Men's    Wear. 

Will  submit  samples  on  request.  Visit  our  Showrooms  when  in  New  York 


SMITH,    HOGG    &    CO. 

STANDARD   WOVEN    COTTON    FABRICS 


Celebrated  Massachusetts  Bird  Line  Shaker  Flannel 


Bleached  and   Unbleached,  Chiffon  Finish. 


Red  Seal  Zephyrs,  27  in. 
York  Dress  Gingham,  27  in. 
Berwick  Ohambray,  32  in. 
Yorway  Madras,  32  in. 
Eden  Cloth,  28  in. 
Golden  Galatea,  27  and  32  in. 
York  A  Flannel,  28  in. 
York  No.  10  Flannel,  28  in. 
York  Seersucker,  27  in. 
Orchard  Madras,  32  in. 


Everett  Classics,  26  in. 

Everett  S.  C.  Shirting,  28  in. 

Essex  Chambray,  31%  in. 

Tiger  Chambray,  28  in. 

Cub  Blanket,  size  30  x  40. 

Kroy  Krinkle,  26  x  32  in. 

Bluebell   Cheviot,   28.    32    and 
36  in. 

Eastworth  Seersucker.  27  in. 


Peggy  Cloth,  32  in. 

Everett  D.  D.  Blue  Denim,  28 
in.,  Pure  Indigo. 

Massachusetts  Covert  Cloth,  28 
in. 

Lindale  Duck. 

Grev  and  White  Cotton  Blank- 
ets, size  43  x  72. 

Hipo,  32  in..  Fine  Chambray. 


140  ESSEX  STREET 

115-117  WORTH  STREET 

160  WEST  JACKSON  BOULEVARD 


BOSTON 
NEW  YORK 
CHICAGO 
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*-1 


WALLACE  &  WALLACE 

AGENTS  FOR  CANADA 


301  Coristine  Building,  Montreal 


410  Empire  Building,  Toronto 


ALL  COTTON 
SILK  AND  COTTON 


Plain  and  Fancy  White  Goods 
Plain    cff^Gi^    Plain 

Piques  ^AbrjCS  Voiles 

POPLINS 

All  descriptions  of  Plain  and  Colored 
Yarn  Effects. 

Qualities  suitable  for 

WAISTS         DRESSES         SKIRTS 

CHILDREN'S    WEAR 


Immediate  Delivery 

HENRY  GLASS  &  CO. 


44-46-48  WHITE  STREET 


NEW  YORK 


r 
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DRESS    FABRICS 


VELVETEENS 

Owe  their  richness,  lustre  and  beauty, — and 
their  utility  too, — to  the  skill  of  the  Dyer  and 
Finisher,  and  the  wise  buyer  will  make  sure  that 
his  costume  velveteens  are  in  the  best  dye  and 
nnish  obtainable. 

For  a  century  and  a  half  Messrs.  J.  &  J.  M. 
vVorrall,  Ltd. — "The  Premier  Velveteen  Dyers 
of  the  World" — have  led  the  way  in  the  treatment 
ot  these  beautiful  pile  fabrics,  and  their  discovery 
of  processes  yielding  fast-to-rubbing  dyes  gave 
to  Velveteens  a  quite  new  value  —  and  utility. 

These  fast-dyed  Velveteens  were  awarded  the 
Grand  Prix  at  the  Franco-British  Exhibition  in 
1908  and  at  Turin  in  191 1,  and  the  careful  buyer 
will  ask  for  and  insist  upon  a  guarantee  that  his 
Costume  Velveteens  are  in 

WORRALL'S 

FAST  DYES 


^r 


GRAND 
PRIX 

FRANCO-BRITISH 
EXHIBITION,  1908 


GRAND 
PRIX 

TURIN 
EXHIBITI0N.I9II. 
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THE  EATON  POLICY 

Ready  to  Exchange  in  Most  Cases — Sometimes  Only 

"Remnant"  Values  Allowed- — Paying  the 

Dressmaker's  Bill. 

Based  on  a  series  of  interviews. 

IT  is  quite  true  that  our  policy  has  become  broader  and 
broader,  and  it  is  also  true  that  the  system  continues 
to  meet  with  approval  from  those  at  the  top.  You 
might  be  surprised  to  know  the  large  number  of  returns 
that  we  receive  every  day,  and  in  some  cases,  particularly 
after  Christmas,  our  glove  department  may  show  a  bal- 
ance on  the  wrong  side,  so  far  as  receipts  are  concerned, 
as  more  returns  have  come  in  for  that  day  than  sales. 
However,  taking1  our  business  all  through,  the  percentage 
of  returns  compared  with  sales  will  be  quite  small. 

As  a  general  rule,  we  divide  returns  into  two  classes: 
the  first  class  are  goods  that  are  brought  back,  and  which 
can  be  at  once  put  back  on  the  shelves  in  the  same  condi- 
tion as  when  they  went  out.  This  applies  to  such  articles 
as  are  not  easily  damaged  by  handling — articles  like  rugs, 
various  kinds  of  hard  goods,  package  goods  and  hats,  for 
instance,  if  there  has  been  no  question  of  the  wearing  of 
the  article.  In  all  such  cases  it  is  our  view  that  where 
the  customer  does  not  wish  these  goods,  that  it  is  far 
better  for  us  to  take  them  back  at  the  full  price,  of 
course,  than  to  have  her  feeling  at  all  dissatisfied  with 
what  She  has  bought  from  our  store. 

It  is  not  in  cases  like  this  that  the  real  difficulty  lies. 
This  comes  more  perhaps  in  the  dress  goods  department 
than  in  any  other.  A  customer  will  buy  a  dress  length 
or  a  few  yards  of  serge  or  of  silk,  and  thinks  she  likes 
it  when  she  sees  it  in  the  store  in  the  large  piece,  takes  it 
home,  and  then  decides  that  it  will  not  do.  She  may  have 
in  mind  to  match  it  up  with  something  else,  and  when  she 
has  the  two  together  at  home,  she  is  not  satisfied.  She 
comes  back  to  us  and  wants  us  to  exchange  it.  There  is 
no  question  as  to  who  should,  technically,  bear  any  loss; 
the  clerk  sold  the  goods  the  customer  asked  for,  and  yet 
the  customer  herself  is  not  getting'  what  she  really  wants. 
Now  what  are  we  to  do?  Are  we  to  say,  "No,  you  cannot 
return  these  goods  because  they  are  cut,"  or  are  we  to 
tell  her  that  we  want  to  satisfy  her  and  will  take  the 
goods  back? 

There  are  some  firms  who  make  it  a  point  to  insist  on 
a  discount  on  goods  that  are  cut.  for  the  reason  that,  very 
frequently,  in  fact,  in  the  majority  of  cases,  these  goods 
have  to  be  sold  at  a  reduction — that  is,  as  remnants.  Even 
in  such  a  case  we  nearly  always  refund  the  full  amount 
to  the  customer. 

Where  the  Season  is  Over 
In  special  cases,  where,  for  instance,  the  goods  have 
been  kept  for  several  weeks  or  months  and  the  season  is 
over,  or  where  they  are  a  novelty  line,  where  there  is 
only  a  short  selling  season,  and  where  a  big  reduction! 
must  be  made  if  the  goods  are  to  be  sold  at  all  after  they 
are  returned,  we  point  this  out  to  the  customer,  and,  as  a 
rule,  find  that  she  is  quite  willing  to  agree  to  some  reduc- 
tion of  this  kind.  In  such  cases  where  we  feel  she  will 
remain  satisfied,  we  allow  her  about  what  we  feel  we  can 
get  for  it  as  a  remnant. 

There  are  other  cases,  however,  where  we  make  it  a 
hard  and  fast  rule  not  to  refund  the  amount.  Take  the 
rase  of  a  person  who  buys  half  a  vard  of  satin  to  com- 
plete what  she  needs  for  lining.  What  good'  is  this  half 
yard  of  satin  to  us?  We  have  knoAvn  people  coming  back 
to  return  even  a  quarter  of  a  yard,  and  no  one  would  buy 
this,  because  it  would  not  be  of  any  use  to  anyone  unless 
she  was  in  a  similar  position  wanting  to  make  up  just  a 


small  amount,  but  this  very  seldom  happens.  In  these 
cases  we  simply  point  out  to  the  customer  that  the  small 
length  is  worthless  to  us.  and  it  is  very  seldom  that  they 
do  not  agree  with  us.  But  if  they  still  persist — or  there 
is  an  appeal  higher  up — invariably  the  refund  is  made, 
and  for  the  full  amount. 

Paid  for  Embroidery  Work  as  Well 
A  lady  bought  some  linen  goods,  took  them,  and  had 
them  embroidered  outside  of  the  store.  She  afterwards 
complained  that  the  linen  was  not  what  she  had  ordered, 
and  although  she  had  accepted  the  goods  at  the  time  of 
sale,  a  refund  was  made,  covering  not  only  the  cost  of  the 
'.roods,  but  what  she  had  paid  out  for  the  work  on  them. 

Paid  Dressmaker  as  Well 

There  have  been  cases  where  a  silk  did  not  wear  as 
well  as  it  should,  and  then  the  dressmaker's  charges  were 
refunded  as  well  as  the  original  cost  of  the  goods.  But 
this  is  rather  an  extreme  case. 

In  the  sale  of  house-furnishings,  cretonnes,  chintzes, 
curtains,  nets,  etc.,  as  a  rule,  refunds  are  made  in  full 
where  the  piece  is  of  a  reasonable  length,  say  4  or  5  yards. 
Under  this  we  usually  try  to  satisfy  the  customer  by  ex- 
plaining that  we  cannot  get  the  full  amount  for  the  goods 
as  a  remnant. 

In  the  case  of  veilings  and  goods  regarded  as  sanitary, 
returns  are  refused  according  to  rule. 

Where  goods  over  10c  are  returned  from  out  of  town, 
we  not  only  refund  the  full  cost,  but  include  expenses  or 
postal  charges  as  well. 

Wherever  there  is  the  slightest  error  on  the  part  of 
the  store,  or  where  there  lias  been  a  misunderstanding, 
the  refund  is  made  without  the  slightest  question,  on  any- 
thing, even  if  we  have  to  burn  the  veiling  or  mattress. 


GOOD  ADVICE  FROM  ST.  THOMAS 

WE.  MAXWELL,  St.  Thomas,  Ont.— "The  gen- 
eral policy  of  our  store  is  to  take  back  or 
*  change  anything  with  which  the  customer  is  not 
satisfied.  For  instance,  if  we  make  a  sale  of  a  piece  of 
cloth  for  a  dress  and  the  customer  finds  later  on  that 
she  does  not  like  it,  we  take  it  back  again.  If  it  is  full 
dress  length  it  is  put  in  stock  and  offered  to  some  one  else. 
If  it  is  a  shorter  length  we  take  it  back  and  place  it  on 
the  remnant  counter. 

"In  the  case  of  gloves,  if  the  gloves  themselves  are  at 
fault,  we  accept  them  from  the  customer  and  send  them 
back  to  the  manufacturer,  as  we  purchase  only  guaranteed 
stock.  We,  however,  make  it  a  point  to  fit  every  pair  of 
gloves  sold  over  our  counter  before  they  leave  the  store, 
and  we  never  take  back  gloves  which  have  been  tried  on 
or  worn  for  this  reason — except  where  the  manufacturer 
is  at  fault. 

"I  do  not  remember  having-  had  any  experience  with 
returned  veiling.  If  it  were  brought  back  to  me  a  great 
deal  might  depend  on  the  appearance,  but  our  general 
policy  is  as  above  stated,  to  please  the  customer.  This 
sometimes  makes  the  merchant  the  sufferer.  I  know  of  a 
case  where  a  woman  purchased  a  rug  from  a  certain 
store,  had  it  sent  home,  and  used  on  the  floor  for  one 
night — the  occasion  of  a  special  social  function — and  next 
day  had  it  returned  as  being  "unsatisfactory."  Of 
course,  we  find  such  people  as  this  evervwhere,  but  T  do 
not  think  the  majority  can  be  criticized  in  this  respect. 

"My  policy  now  is  to  have  clerks  submit  everything 
to  me  which  comes  hack  to  the  store.  This  gives  me  an 
opportunity  to  judge  the  case  on  its  merits,  and  as  in  the 
majority  of  instances  we  take  back  the  article,  it  also 
gives  me  the  opportunity  to  mint  out  our  policy  in  regard 
to  satisfying  our  patrons." 
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WEST   IS  EAGER 

Sale-    Manager    Reports    Orders    For    Hosiery   and 

Underwear  Doubled — Silk  Improving — 

Artificial  Hard  to  Get 

THERE  is  every  indication  that  people  are  taking  up 
with  the  idea  of  wearing  silk  hosiery  more  generally. 
Even  the  practical  and  common  sense  West  is  going 
in  more  for  this  line.  One  of  the  best  known  jobbers  in 
Canada,  reported  on  his  return  from  a  trip  in  April  that 
silk  lines  in  both  hosiery  and  underwear  found  a  ready 
sale  among  the  dealers  there. 

"Business  in  all  lines  of  hosiery  and  underwear  was 
100  per  cent,  better  this  year  than  last,''  he  declared.  "In 
fact  in  all  lines  business  has  never  been  better.  There  is 
more  money  around  now  than  there  has  ever  been  in  Can- 
ada. This  is  accounted  for  by  the  fact  that  the  soldier's 
wives  are  receiving  good  money  and  the  soldiers  themselv-s 
are  spending  freely.  Then  civilians  who  remain  at  home 
have  more  money  to  spend.  They  are  receiving  better 
wages  and  salaries  than  they  have  for  some  time  past  and 
they  are  spending  it  more  freely. 

"All  Canadian  and  United  States  mills  have  larger 
orders  than  they  can  fill.  Deliveries  in  consequence  are 
behind  time  from  one  to  two  months,  particularly  in  those 
lines  of  hosiery  which  come  from  England. 

"In  the  artificial  silk  lines  it  is  impossible  to  get  them 
at  all  at  this  season  of  the  year.  This  is  caused  through 
inability  to  get  the  raw  materials  from  Norway.  Much  of 
the  artificial  silk  is  made  from  the  Norway  pine  and  it 
has  been  impossible  to  get  this  material  through  to  the 
manufacturers  in  England. 

Great  Advance  in  Raw  Silk 

One  of  the  reasons  for  the  advance  of  the  silk  lines  of 
hosiery  is  by  reason  of  the  scarcity  of  the  raw  material. 
Last  fall  raw  silk  was  selling  at  $3.60  to  $4.00  per  pound. 
This  year  it  is  selling  from  $6  to  $0.50  per  pound.  Most 
of  the  raw  silks  comes  from  Italy  and  Japan.  The  war  in 
Italy  has  operated  to  cause  a  dearth  of  the  raw  materials 
there. 

In  consequence  it  has  been  hinted  in  certain  quarters 
that  fine  of  the  outcomes  of  such  abnormally  high  prices 
will  be  a  still  further  increase  in  the  cost  of  the  raw 
material  through  a  dipping  of  the  silk  in  certain  solutions 
such  as  lead  in  order  to  make  it  weigh  heavier.  Tf  this 
commences  the  quality  of  the  goods  will  deteriorate,  as 
the  life  of  the  silk  will  be  lessened  by  such  an  operation. 
Tt  is  not  known  that  this  has  been  done  as  yet,  but  manu- 
facturers assert  that  it  is  within  the  bounds  of  conception 
that  such  might  be  done. 

Hosiery  Colors  Mostly  Solid 

"For  the  most  part  hosiery  will  run  to  solid  colors  for 
the  summer,"  said  a  well-known  buyer.  "Blacks  and 
whites    will  be.  strong  sellers,  and  bronzes,  sands,  cham- 


pagnes, pearl  greys  and  suedes  to  match  the  color  of  the 
shoes,  will  be  very  popular  in  women  's  silk  lines.  There 
is  a  scarcity  in  the  half  wool  and  half  cotton  lines  at  the 
present  time.  This  is  caused  largely  through  the  inability 
to  get  consignments  from  the  mills  in  England.  The 
dearth  of  tonnage  and  the  congestion  of  freight  on  the 
railways  has  made  deliveries  few  and  far  between.  While 
solid  colors  will  predominate  a  few  stripes  will  be  shown 
in  modification  of  the  solid  colors,  such  as  white  and  pearl 
grey  stripes  and  others  of  a  similar  design  where  the  pre- 
dominant colors  can  be  combined  in  such  effects." 

In  the  manufacture  of  silk  lisle  stockings  the  Canadian 
manufacturers  have  been  doing  a  good  business.  Canadian 
.mills  for  the  most  part-  have  not  embarked  on  the  manu- 
facture of  such  a  variety  of  colors  and  combinations  as  the 
foreign  manufacturers.  The  lines  they  are  turning  out 
have  met  with  success,  a  nice  trade  being  reported  in 
blacks,  whites,  greys  and  a  few  colors  such  as  pinks. 

West  is  Buying  Silks 

One  of  the  striking  tendencies  of  the  trade  in  the  West 
this  year  was  the  stocking  up  with  silk  hosiery  and  silk 
underwear.  In  the  past  these  lines  have  never  been  heavy 
sellers  in  the  West,  but  manufacturers  report  a  change 
of  heart  among  the  retailers  in  that  section  of  the  Dom- 
inion. Stocks  in  all  lines  were  exceedingly  low  with  the 
retailers  in  the  West  and  with  the  laying  in  of  new  sup- 
plies they  have  ventured  to  take  in  more  silk  goods. 


© 

HANDICAPS  IN  BUSINESS 

"TAEALEKS  in  such  lines  as  hosiery,  gloves  and  under- 
-^wear  also  report  a  difficulty  in  getting  sufficient  help 
to  conduct  their  business.  Young  men  are  constantly 
leaving  their  places  in  the  warehouses  and  factories  to 
wear  the  khaki.  New  hands  must  be  schooled  in  the  work. 
In  many  instances  when  they  have  come  to  attain  a  fair 
measure  of  efficiency  they  in  turn  have  heard  the  call  to 
the  colors.  To  save  the  situation,  managers  of  departments 
have  been  forced  to  get  in  and  look  after  the  warehouse 
end  of  the  business  in  addition  to  their  own  duties.  With 
slow  deliveries  and  a  big  demand  for  all  classes  of  these 
goods  there  lias  developed  an  extraordinary  condition  of 
affairs.  Manufacturers  and  dealers  are  making  the  most 
of  tlie  situation  and  are  doing  their  best,  to  meet  the  condi- 
tions with  an  optimism  and  a  willingness  to  do  their  best 
under  conditions  of  strain  atid  stress. 

© 

CARNATIONS  FOR  EASTER  GLOVE  BUYERS   ' 

Moore  &  McLeod.  of  Charlottetown,  P.E.I.,  just  be- 
fore Easter  announced  prominently  in  their  advertise 
nients  that  they  would  give  to  any  and  all  purchasers  of 
kid  gloves,  men's  or  women's,  a  fresh  cut  carnation  free. 
The  ad.  was  well  designed,  two  divisions  being  made  in 
prominent  type,  one  for  ladies  and  another  for  men,  and 
under  each  of  these  were  several  lines  of  gloves  described 
with  the  price,  and  lots  of  white  space  around. 
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Dry  Goods  Review 


UNIQUE  SPORTS  COATS 

Heavy  .Stripes  Used  With  Military  Effects  in  Pockets 

and  Sleeves — Novelty  in  Pronounced 

Flare 


THERE  is  evidence  already  that  the  silk  sports  sweat- 
er coat  ranging  in  retail  price  from  $7.50  to  .$25  or 
$30,  will  have  a  particularly  good  sale  this  season. 
This  is  not  only  due  to  the  fact  that  business  is  brisk  in 
most  women's  lines  and  that  the  sale  of  suits  and  coats 
during  the  early  Spring  presages  a  good  sale  later  on  for 
lines  that  will  be  as  attractive  to  the  younger  portion. 
Business  in  all  important  outing  lines  promes  to  be  equal- 
ly good,  for  there  seems  to  be  a  feeling  in  the  air  in  favor 
of  something  that  is  novel  and  out  of  the  ordinary,  after 
the  rather  staid  course  pursued  by  Dame  Fashion  last 
year.  One  has  only  to  consider  the  rush  there  was  on 
the  high  cut  shoes  in  nearly  all  imaginable  colors  during 
the  Spring,  and  the  indication  in  some  quarters  that  these 
will  be  used  right  on  through  the  Summer,  instead  of  be- 
ing entirely  discarded,  as  would  be  usual  in  favor  of 
pumps  and  slippers. 

Some  firms  started  to  display  these  coats  at  the  first 
of  May  and  devoted  a  section  to  sports  coats,  usually  in 
silk,  with  other  outdoor  wearables,  such  as  bathing  suits, 
running  shoes  and  so  forth.  In  the  earliest  models  of  the 
silk  sports  coat  a  cap  generally  accompanied  it  in  a  toque 
style,  but  the  manufacturers  of  the  later  novelties  appear 
to  have  been  content  to  turn  out  the  coat  itself  and  to 
leave  the  wearer  to  chose  her  own  hat  from  the  many  and 
attractive  straw  lines  that  are  being  rushed  on  the  market. 

An  entirely  new  idea,  or  at  least  one  that  has  de- 
\  eloped  in  a  new  way  is  the  making  up  of  these  silk  coats 
with  very  prominent  stripes.  These  had  been  made  up  in 
narrow  stripes,  but  new  ones  are  coming'  out  in  very  broad 
stripes  over  an  inch  in  width.  Some  come  out  in  the  plain 
black  and  white,  running  vertically  of  course,  but  one  firm 
has  had  produced  for  it  a  very  smart  feature  in  the  form 
of  a  narrow  stripe  of  black  outlining  the  colored  stripe 
that  alternates  with  the  white.  For  instance  in  the  case 
of  the  plain  black  and  white  stripe,  each  stripe  is  of  the 
same  width  but  in  this  new  combination  there  will  be  for 
instance  a  white  and  saxe  blue,  about  1%  in.  in  width, 
with  a  narrow  black  stripe  taken  off  the  edge  of  the  white, 
decreasing  the  width  and  leaving  the  saxe  a  full  U/4  in. 
This  serves  to  show  up  prominently  the  main  shade  of  the 
coat,  reducing  the  size  and  prominence  of  the  white. 

A  variation  of  this  black  outlining  stripe  is  found  in 
the  case  of  the  combination  of  china  rose  and  white  with 
a  narrow  stripe  of  canary  taken  out  of  the  white  on 
either  side  and  outlining  in  this  way  the  china  rose  shade. 

These  coats  come  in  saxe  and  white,  as  well  as  black 
and  white,  Annette  and  white,  Copenhagen  and  white,  and 
green  and  white. 

Military  Effect  in  Pockets  and  Cuffs 

This  type,  however,  is  not  the  only  new  feature  of  the 
sports  coat.  Even  more  pronounced,  perhaps,  is  the  mili- 
tary effect  that  is  aimed  at.  This  is  shown  in  the  cuff 
and  pockets,  both  of  which  have  the  regular  military  flap, 
or  tab.  The  pockets  also  follow  the  military  shape  in  nar- 
rowing towards  the  top.  Then  there  is  a  decidedly  differ- 
ent effect  secured  by  the  use  of  a  small  tie,  usually  of 
white  under  the  collar,  which  is  tied  once  and  draws  the 
collar  higher  than  the  ordinary  low  V  effect.  The  collar 
itself  is  mostly  a  large  cape  with  an  edging  of  the  stripes 
and  the  main  portion  of  white  just  as  the  case  with  the 
cuff  and  pocket.     A  variation  of  the  collar  is  an  ordin- 


ary sailor  in  the  place  of  the  large  cape  effect.  There  is 
usually  also  the  sash  trat  has  become  so  popular  and  al- 
most an  essential  to  the  sports  coat.  This  is  made  in 
striped  effect. 

Another  feature  of  the  coat  is  that  the  old-time  close 
fitting  skirt  lias  been  dropped  and  now  there  is  a  decided 
flare,  following  closely  the  ordinary  tailored   suit   idea. 

As  they  are  a  novelty  line  these  coats  are  securing  a 
very  high  price  but  no  doubt  they  will  later  be  brought 
out  in  a  medium  price  and  their  distnctve  style  should 
make  them  quite  popular. 

The  scarcity  and  high  price  of  artificial  silk  shows  no 
abatement.  Indeed  the  threatened  famine  of  three  months 
ago  although  slightly  delayed  is  now  severely  felt.  One 
Canadian  manufacturer  has  just  returned  from  New  York 
where  he  bought  up  all  he  could  but  this  amounted  to  so 
little  that  he  reported  that  the  expenses  of  his  trip  had 
added  14c  a.  pound  to  the  cost  of  the  silk. 

The  hats  that  are  worn  with  these  coats  include  a  plain 
Jap  straw  with  various  designs  hand-painted  on  it,  al- 
though often  a  stencil  is  used.  This  includes  roses, 
grapes,  etc.,  following  out  the  variety  of  flowers  and 
fruits  that  are  used  in  the  ordinary  trimmed  hats.  Then 
there  are  some  very  novel  effects  such  as  peacock  with  all 
its  bright  colors,  the  feathers  running  across  the  crown  of 
the  hat  and  along  the  brim.  Leghorns  are  very  common 
in  this  connection  as  well  as  silk  bound  hats.  Some  are 
plain  white  with  a  colored  braid  as  a  trimming  without 
anything  else  on  them,  the  trimming  at  the  edge  of  the 
brim  taking  the  place  of  the  ribbon  band  that  is  found 
on  the  ordinary  panama  hat. 

An  illustration  of  such  a  sports  coat  as  has  been  de- 
scribed, and  one  of  the  popular  sports  hats,  is  shown  in 
the  Ready-to-Wear  editorial  section. 
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MERINOS    UP,    CROSSBREDS    DOWN 

A  T  the  April  wool  sales  in  London  there  were  6,000 
bales  catalogued,  4,300  bales  being  from  New  Zea- 
land, and  the  result  showed  merinos  par  to  5  per  cent, 
dearer,  with  erossbreds  par  to  5  per  cent,  easier  than  in 
March,  the  lower  grades  exhibiting  the  most  weakness. 
Later  sittings  brought  out  a  more  varied  show  of  merinos, 
with  an  increase  of  buying  power,  accompanied  by  a  fur- 
ther rise  in  values,  so  that  the  best  greasy  sound  staph 
warp  and  fault  free  scoureds  were  occasionally  10  per 
cent,  up  from  last  auction  level;  indeed,  some  parcels 
showed  a  rise  of  1  and  l%d.  per  pound;  erossbreds,  on 
the  other  hand,  showed  little  improvements,  no  doubt  at- 
tributable to  the  action  of  the  Government  in  controlling 
mills,  and  also  fixing  the  prices  to  be  paid  for  yarns  to  the 
spinner  direct,  eliminating  all  intermediaries —  a  proceed- 
ing which  awakens  much  concern  among  manufacturers, 
who  feel  that  the  system  in  control  may  easily  extend 
to  branches  of  the  industry  other  than  the  hosiery  and 
kahki  departments. 

The  Bradford  markets  showed  a  further  improvement 
in  values  and  fully  indorsed  the  verdict  of  Coleman  street 
by  advancing  quotations  on  fine  grades  anything'  up  to 
Id  per  pound ;  at  the  same  time  the  average  figure  for 
super  64s.  Australians  is  only  43  and  43V2d.  The  tendency 
in  erossbreds  was  to  recede  and  the  turnover  greatly  re- 
stricted, and  40s.  prepared  are  now  called  at  26y2d.,  with 
carded  at  25d.  per  pound;  hosiery  grades  are  fluttering,  as 
spinners  are  reluctant  to  book  further  orders  until  they 
can  see  their  way  clear  with  regard  to  the  actions  of  the 
Government  authorities. 
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the  name  of  the 
favorite  underwear 
of  Canadian  women 

The  PEERLESS  sign  on  your  stock  of 
underwear  is  a  guarantee  of  better  sales  and 
better  customer-satisfaction.  The  PEER- 
LESS trade-mark  has  always  signified  supe- 
rior quality  and  is 
recognized  to-day  \^(^\\ 
as  the  hall-mark  of 
high-grade  under- 
wear. 

A  sure  indication 
of  comfortable  fit, 
and  exceptional 
durability. 

REPRESENTATIVES : 
Ontario — 
C.   &   A.   G. 

Wellington 

Toronto. 
British   Columb 

J.      J.      Mackay,     504 

Mercantile     Building, 

Vancouver. 
Quebec — 

Ernest       Hamel.       (if! 

Rue       de       L'Eglise, 

Quebec,   Que. 
Maritime 
Provinces — 

E.   R.    Wood- 
ill.    21    Roy 

Blflg..      Hali 


Clark,  35 
St.   West, 


fax,   N,S. 
Manitoba    and 
The  West — 

The  Hauler 
&  Mackay 
Co..  130  Al- 
bert Street. 
Winnipeg. 
Montreal — 
W.  A.  Ken 
n  e  d  y.  10  1 
M  a  p  p  i  n  - 
Webb  Rids., 
Montreal. 


The  Peerless  Underwear  Co. 


LIMITED 


HAMILTON 


ONTARIO 


1^ 


Registered  No.  262,o 


THE    HALL  MARK    OF 

Maximum  Comfort  and  Durability 
at  Minimum  Cost. 

First  in  the  Field  and  Still  Leading. 

Made  on  the  GRADUATED  PRINCIPLE, 

and  starting  with  TWO  THREADS  in  the 
TOP,  it  increases  in  WEAR-RESISTING 
PROPERTIES  as  it  descends.  Thus  THE 
LEG  HAS  THREE  THREADS.  THE 
[NSTEP  AND  FOOT  FOUR,  and  the  HEEL 
and  TOE  FIVE.  By  this  process  the 
WEIGHT  and  STRENGTH  of  the  Sock  are 
where  they  are  most  needed  IN  THE 
FEET,  making  it  essentially 

A    HALF  HOSE 
FOR  HARD   WEAR. 

Absolutely  Seamless 
Perfect  in  Fit 
Guaranteed  Unshrinkable 

THE    AOME    OF    PERFECTION    IN    FOOTWEAR. 

To  be  had  from  any  of  the   Leading  Wholesale 
Dry  Goods  Houses.  » 


This 

is  it! 


This  is  the  mark 
of  superiority  in 
infants'  and  children's  hose,  a  mark  that 
makes  all  the  difference  in  the  world  be- 
tween inferior  brands  and.  dependable  sell- 
ing lines. 

Lay  the  foundation  of  a  real  profitable 
hosiery  department  by  featuring  A.B.C. 
lines  in  cashmere  and  silk  and  wool. 

We  also  make  the  popular  Alexandra  brand 
in  heavy  weight,  for  hard  wear  and  high  grade 
cashmere  socks  for  men. 

Compare  A.B.C.  values.  They'll  stand  the 
tost    for    price   and    quality. 


ALLEN  BROS.  CO., 

limited; 
817    Gerrard  StreetfEast.  TORONTO 

Selling     Agent*— R.    L.    BAKER     &     CO., 
Toronto 
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We  Control   the  Output   of 

52  Knit  Goods  Mills 

From  these  52  mills,  we  are  prepared  to 
meet  any  demand  for  any  grade,  style  and 
weight  of  underwear  or  sweater  coats,  suit- 
able for  any  climate,  in  any  part  of  the 
world,  at  prices  sure  to  satisfy. 

We  Sell  to  Jobbers  and 
Manufacturers  Only 

Flat  and  ribbed  wool,  worsted  and  cot- 
ton underwear  in  shirts,  drawers,  vests, 
pants  and  union  suits  for  men,  women  and 
children. 

Nainsook  underwear  —  complete  line  of 
union  suits,  shirts  and  drawers  for  men, 
boys  and  children. 

Complete  line  of  Sweater  Coats,  Bathing  Suits,  Jerseys,  Scarfs, 
Caps,  Skirts.  Angora  Sets  in  cotton,  wool,  worsted  and  silk 
for  men,  women  and  children. 

We  have  a  special  department  for  the  care  of  Canadian  trade. 
Our  long  experience  enables  us  to  render  you  efficient  service, 
and  we  solicit  a  call  at  our  New  York  office. 

Clift  &  Goodrich 

ESTABLISHED  1891 

80-82  LEONARD  STREET  -  NEW  YORK 

Chicago,  Boston,  Philadelphia  and  63  Basinghall  Street,  London,  E.C.,  England 
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^von  UNI  j 

This  is  the  brand  that  denotes  the  high-water  mark  of  knit  goods 
quality  and  value.  Just  as  Shakespeare  stands  for  all  that  is  best 
in  the  dramatic  world,  so  does  the  "Avon  Knit"  trade-mark 
denote  superiority  and  popularity  in  the  world  of  knitted  goods. 

We  wish  to  call  your  attention  to  the  noteworthy  values  we  are 
now  offering  the  trade-  and  we  cordially  invite  you  to  compare 
our  lines  with  any  others,  knowing  that  an  inspection  will  be 
convincing  proof  of  Avon  Knit  superiority. 

The  "Avon-Knit"  trade-mark  on  your  stocks  of  knitted  goods  is 
a  sure  guarantee  of  quick  sales  and  customer-satisfaction.  Sam- 
ples will  be  gladly  sent  you  on  request. 

Let  "Avon-Knit"  build  up  big  knit  goods  sales  for  you. 

Avon  Hosiery,    Limited,    Stratford,   Ont. 

RICHARD    L.  BAKER   &    Co.,  100  Wellington    Street    West,  Toronto,  Agents 


UNDERWEAR 


This  is  the 
trade- mark 
of  satisfac- 
tion in  pure 
wool  under- 
wear 


Tf    the    underwear    you    are 

selling  bears  the  "Atlantic"  Pennant  you  can 

rest  assured  there  will  he  no  kick  coming  from  your  customer 

because  of  poor  quality  or  unsatisfactory  service.     "Atlantic"  Underwear  has 

the  real  wool  feel,  a  sure  indication  of  high-gr ade  quality.       Every  "Atlantic"  garment  is 

made  from  pure  Maritime  wool — wool   that    has  been   naturally  softened  by  the   Atlantic 

breezes. 

The  "Atlantic"  Pennant  means  much  to  your  underwear  department.    Replenish  your  stock 
with  this  popular  brand — the  favorite  underwear  of  those  who  know. 

SALES  AGENTS) : — Quebec,  Ontario  and  Western  Canada :    K.    IT.   Walsh   &   Co..    Ltd..    Ilead   Office  : 
Toronto  :    Branch   Offices:    Montreal.   Winnipeg  and  Vancouver.    Maritime  Provinces :  Jones  &  Cairns 

St.  John.   N.B. 

Atlantic  Underwear,  Ltd. 

MONCTON,  N.B. 
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THE  MDNARCH  KNITTING  COMPANY  .LIMITED 


This  Brand  is  the  Standard 

for 

Style,  Quality  and 

Workmanship 

"MONARCH-KNIT"  will  make  your 
Sweater  Department  one  hundred  per  cent, 
efficient. 

Our  extensive  advertising  has  educated  your 
customer  to  recognize  "M  O  N  A  R  C  H- 
KNIT"  as  first  in  Sweater  Coats.  Your  cus- 
tomer depends  on  your  good  judgment  to  give 
the  best  value  at  the  price.  Sign  up  with 
"MONARCH-KNIT"  for  a  successful  Knit 
Goods  Department. 


DUNNVILLE,   CANADA 
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Circle-Bar  Hosiery 


u  Winning 


Made  for 


Its  Way 


MEN 


in 


Cashmere,  Mer- 
cerized, Lisle, 
Cotton,  Silk. 


WOMfEN 


in 


Fine-finished  , 
Cashmere,  Silk 
Mercerized,  and 
Cotton. 


CHILDREN 

in 

1/1  Rib  Cashmere, 
1/1   Rib   Mercer- 
ize,   1/1  Rib  Cot- 
ton. 


SEE  SAMPLES  with  our  travellers  or  write  to  mill  for  trial  order. 

The  Circle-Bar  Knitting  Co,,  Limited,  Kincardine,  £112!! 
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K N 1 T T  E  h   GOODS 


Swealer-coals 

9r      THE  STANDARD  OF  EXCELLENCE. 


pENMANS  offer  a 
line  of  Sweater  Coats 
in  a  complete  variety 
of  colors,  weights  and 
sizes,  forevery  occasion. 

Good    wearing    qual- 
ities? Of  course.   And 
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(Canatra)  TLimitth 

HOSIERY 
IN 

DEMAND 


European  J\.ove/ties 
For  Late  Spring 
ana  Summer 
Requirements 


You 

have 

the 

Choice 

of  a 

Large 

and  Well 

Selected 

Stock 


Laces     Embroideries    Neckwear 

Ribbons         Novelties 
Hosiery         Corsets       Brassieres 

Our  large  and.  well  selected  stock  of 
novelties  is  fast  becoming  depleted,  as 
many  lines  are  well  nigh  impossible  to 
replace.  To  the  present  date  we  are 
fortunate  in  being  able  to  safeguard 
our  customers  to  a  large  extent  against 
the  rising  prices,  which  are  gaining 
rapidly.  It  is  difficult  to  accurately 
gauge  conditions  and  impossible  to 
guarantee  prices,  so  that  customers  will 
be  well  advised  to  place  orders  early. 

Write  us  for  samples  or  have  our  sales- 
man show  you  our  lines. 

Jluger  protfjerg 

(Canaba)  Htmtteb 
1  2  St.  Helen  Street,   Montreal 

Manufacturers  and  Importers  of  Laces 

Dress    Trimmings    and  Embroideries 

Importers  of  Fancy  Goods 


New  York 
Boston 
Philadelphia 
Chicago 


Baltimore 
Los  Angeles 
San  Francisco 


Caudry 
LePuy 
St.  Gall 


London 
Nottingham 
Paris 
Calais 
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The   New 
Canadian-Made 


banitary, 
Serviceable 


Knitted  Towels  and  Face  Cloths 

Deliveries  of  these  goods  are  going  forward  to  our  customers  in  increasing  volume,  and  despatch.  Added 
machinery  is  giving  us  greater  production,  and  hence  we  are  better  able  to  take  care  of  the  Trade  than 
we  were  some  months  ago. 

We  can  deliver  now  in  six  weeks  from  date  of  order.  We  will  be  showing  to  the  Trade  for  Spring,  at 
the  regular  time.  To  those  who  are  not  yet  on  our  books,  why  not  get  sample  orders  placed  and  have 
the  goods  in  and  examined  prior  to  Spring  placing? 

Hawthorn   Knit 

Face    Cloths     and      Towellings;    snowy  white,  guaranteed  sanitary,  very  service- 
able (both  sides  used). 


HAWTHORN  MILLS 

MAKERS    OF    BLANKETS,   KNITTED    GOODS,   ETC. 


CARLETON  PLACE 


ONTARIO 


SELLING   AGENTS 
John   Patersou,  310  Coristine   liuililing,   Montreal;    Little  &    Little,   152   B;iy    Street,    Toronto,    out.:    Fred    Rumble.    410 
Hammond    Building,    Winnipeg;    V,    A.    Barnwell.    Picton,    N.S. ;    E.    Ehvorthv,    Regina,    Sask. ;    A.    J.    Snell,    Calgary. 
Alta..    for  British   Columbia   and    Alberta. 


Jill  lil 


n:i  n  i  liii  i  i  i  i,n  n  i  1.1:1 1:1 1 1.1.1  l.ni  1 1 1  lit  1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1  [  1 1 1 1 1  in  1 1 1 1 1 1  u !  1 1 1 1 1 1 1 1 1 1 1 1 1  it  i  ri  1 1 1 1 1 1  i  1 1 1 1 1 1 1 1 1 1 1 


Why  Not  Increase 
Your  Income 

No  matter  what  your  present  salary  may  be — 
you  would  like  to  add  to  your  present  income, 
wouldn't  you?  Providing,  of  course,  the  plan 
interferes  in  no  way  with  your  regular 
occupation  and  paid  you  liberally. 

We  have  a  plan — a  money-making  one  for 
you.  It  takes  no  time  from  your  regular 
duties,  devote  an  hour  or  so  to  it  every  day 
and  you  will  augment  your  present  income 
by  $5.00  or  $10.00  a  week.  The  exact  amount 
all  depends  on  the  amount  of  time  you  can 
spare  us.  Hundreds  of  our  district  repre- 
sentatives have  found  the  plan  so  profitable 
they  have  given  all  their  time  to  it.  Would 
a  plan  such  as  this  interest  you?  If  so,  write 
us  to-day.  Say,  "Send  me  full  particulars  of 
your  money-making  plan,  I  am  interested." 

The  MacLean  Publishing  Co. 

143-153  University  Ave. 
TORONTO,  ONT. 


WORN  BY  THE 
BEST  PEOPLE 

SOLD  BY  THE 
BEST  DEALERS 


TheCTurnbullCoof  Gait  Ltd 

Gait.  Ontario 

Manufacturers  of  TurnbullshiqhclassRibbftj 

Underwear  for  Ladies  andChildren.TurnbulIsM 

WRITE  FOR  PRICES  Bands  for  lnfantsand'CEETErShakerKnit$*«tefCials. 


IMPORTERS   and  MANUFACTURERS 

Art  Needlework^foncij  Goods 

"Per  i-  Lusta*  "Cnjstar 

Meixerized  Cottons    Artificial  Silk 

Embroidery  Materials 

Jhiicy  Linens  and  Piece  Goods 

MADEIRA  HAHD  EMBROIDERED 

UNENSwHANMERCHIEFS 


Canadian  Showroom.  Bay  and  Wellington  Sts  .  Toronto.  Canada 
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HATCH 

ONE-BUTTON  UNION  SUITS 

(REGISTERED 


T  I  is  doubtful  if  we  can  supply  the  demand  this  year.  The 
■*■  Hatch  One-Button  has  taken  hold  beyond  our  expecta- 
tions. 

The  same  situation  exists  in  regard  to  Velvetrib  Inter- 
lock, the  New  Zimmerman  Fabric.  Two  large  dealers  have 
taken  a  large  proportion  of  the  1916  output. 

We  can  only  ask  the  forbearance  of  the  trade,  and  assure 
our  friends  that  we  will  be  prepared  to  meet  all  demands  for 
1917  if  orders  are  placed  this  Fall. 

Hatch  One-Button  Union  Suits  are  going  to  have  the 
call  in  1917.  Advertising  in  Canadian  papers  and  in  Amer- 
ican Magazines  coming  into  Canada,  such  as  the  Saturday 
Evening  Post,  will  create  a  big  demand.    Prepare  for  it. 

Send  for  sample  of  Velvetrib  Interlock,  the  new  fabric 
for  Spring  and  Fall  underwear. 


ZIMMerKNIT 


*h> 


f 


ZIMMERMAN    MANUFACTURING    COMPANY,    LIMITED 

HAMILTON,   CANADA 
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GLOVE  SITUATION 

Italian  Export  Tax  and  Labor  Scarcity  Severely  Felt 

— Fabric  Factory  in  Canada'.-' — Leaving 

Off  Domes 

MONTREAL,  May  5  (Special) — The  export  tax  from 
Italy  and  the  recently  enacted  minimum  wage 
law  for  women  in  France  have  both  operated  to 
increase  the  cost  of  gloves  laid  down  here,  but  even  that 
tact  is  of  lesser  importance  than  the  increasing  scarcity 
which  is  as  true  of  the  Tyrol  supply  of  chamois  as  of  the 
English-made  goods  that  have  been  curtailed  in  produc- 
tion by  a  lack  of  factory  labor. 

Silks  have  advanced  20%  recently  and  a  further  scar- 
city in  this  line  is  expected.  All  leather  goods  have  so 
advanced  in  price  and  in  addition  have  become  so  scarce 
that  glove  manufacturers  are  looking  for  a  leather  substi- 
tute that  can  be  adapted  to  their  product.  Visible  sup- 
plies of  wash  capes  are  seriously  threatened  by  the  in- 
roads of  hoot  and  shoe  manufacturers  who  are  buying  up 
the  material  for  tops  for  the  high  shoes  which  are  selling 
so  freely  in  the  States  at  from  $10  to  $20  per  pair. 

The  importation  of  domes  into  Britain  lias  been  stop- 
ped, presumably  under  the  head  of  the  "luxury"  clause 


.4   jetted   veil,  somewhat  extreme,   but   proving   popular 
New  York  to-day. 


Sports  set  of  wide  awning-striped  crepe;  the  stripe  in 
Belgian  blue  outlined  with  narrow  stripes  of  gold  and  black. 
Shown  by  R.  D.  Fairbairn  &  Co. 

in  the  embargo  list,  and  the  trade  here  is  always  begin- 
ning to  receive  English  button  gloves,  the  alternative  is  to 
dome  the  unfinished  glove  here. 

Washable  capes  which  have  practically  monopolized 
the  American  trade,  particularly  in  the  braided  pointing, 
are  being  ordered  to  a  greater  extent  all  the  time  here, 
and  are  expected  to  be  the  chief  feature  of  Canadian 
demand. 

After  Duller  Tans 

Manufacturers    are    experimenting    very    extensively 

with  substitutes  for  some  lines  that  are  entirely  out  of  the 
market.  The  chief  difficulty  in  the  tans  has  been  in  the 
establishment  of  (he  duller  shades,  as  a  lack  of  experience 
in  preparing  the  leather  has  tended  to  produce  a  bril- 
liant shade  of  tan. 

The  establishment  of  a  British  and  perhaps  a  Cana- 
dian manufacturing  industry  in  the  Fabric  gloves  BO  popu- 
larized by  the  Germans  seems  very  probable  if  only  the 
prospect  of  some  measure  of  protection  from  German 
goods  is  promised  for  the  after-!  he-w  ar  period. 

The  trade  in  general  is  buying  with  eagerness  the 
crudest  products  of  manufacturers  who  arc  seeking  to 
imitate  German  goods  and  who  often  are  forced  to  the 
use  of  makeshift  methods  and  inferior  raw  material  in 
the  production  of  their  own  lines.  Substituted  leathers 
are  freely  used. 
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DRESS     ACCESSOR TES 


This  Spring's  stock  of  fieshers  were  sold  before  being' 
put  on  the  market. 

Big  Orders  For  Silks 

There  are  practically  no  $1  kid  gloves  on  the  market 
now,  and  the  cheaper  quality  silk  gloves  at  the  same  price 
is  largely  taking  its  place.  The  silks  are  also  expected  to 
very  eagerly  replace  the  chamoisettes  and  lisle  gloves 
which  are  now  out  of  the  market.  The  demand  in  this 
line  is  said  to  be  enormous  and  orders  have  been  booked 
that  will  drain  some  manufacturer's  stocks  until  well  into 
August. 

Woolen  gloves  are  said  to  be  out  of  the  question,  as  the 
British  Government  has  commandeered  all  the  stocks  in 
Great  Britain  of  the  cheaper  grades.  The  higher-priced 
goods  are  expected  to  be  released  later  on  and  the  situa- 
tion will  be  helped  that  much. 

— © — 
RIBBONS  GOOD  for  FALL 

Prices  Very  High,  and  Still  Advancing— Velvet  Rib- 
bons 40  Per  Cent.  Above  a  Year  Ago  With 
Furtber  Advance  of  10  Per  Cent. 
Assured. 

NOT  for  a  dozen  years  have  ribbons  had  such  a  run 
as  in  the  present  season,  and  their  popularity  is 
just  beginning.  Ribbons  form  the  most  popular 
hat  trimming',  and  the  usual  velvet  vogue  for  Summer 
wear  will  be  greater  than  ever,  notwithstanding  the  heavy 
advance.  Velvet  ribbons  are  fully  40  per  cent,  higher 
than  they  were  at  the  beginning  of  the  Summer  of  1915. 
and  another  advance  of  10  per  cent,  is  pending,  and  will 
most  probably  be  in  force  before  this  issue  of  The  Review 
reaches  the  trade,  making  in  all  an  advance  of  50  per 
cent,  over  this  time  last  year.  Black  is  always  a  heavy 
seller,  and  in  colors,  rose,  various  shades  of  blue.  grey. 
brown  and  green,  are  the  wanted  colors. 


Thin  style  of  silk  glove  is  proving  popular  for  late  spring 
selling. 


Imported  circular   veil  from   stock  of  Ladies'   Wear,  Ltd., 
Toronto. 

Velvet  ribbons  are  becoming  more  and  more  difficult 
to  obtain,  as  there  is  a  growing  scarcity  of  labor  in 
Europe,  and  shipping  facilities  are  also  harder  to  secure. 
Mills  in  the  States  are  full  of  orders,  and  will  book  orders 
only  for  delivery  dated  far  ahead.  Therefore,  when  the 
present  stocks  are  sold  out,  the  prospect  of  obtaining  fur- 
ther supplies  is  not  encouraging. 

The  ribbons  that  have  sold  this  Spring  are  the  plain 
failles  in  black,  grey,  blue  shades,  taupe,  brown,  purple 
and  green,  in  wide  widths,  and  in  the  narrow  widths  up  to 
seven  lines  with  a  prominent  picot  edge. 

Though  as  a  general  thing  ribbons  are  not  regarded 
as  a  Fall  article,  the  coming  Fall  is  to  prove  an  exception, 
and  the  success  of  ribbons  is  assured.  The  reason  given 
is  because  of  the  lack  of  Parisian  millinery  novelties,  ami 
because  ribbons  can  be  manipulated  in  so  many  different 
ways;  therefore,  Parisian  milliners  are  turning  to  ribbons 
tti  relieve  the  situation.  This  means  that  the  new  millinery 
is  expected  to  show  some  highly  interesting  developments 
in  the  ingenious  manner  of  using  ribbons.  The  ribbons 
wanted  for  Fall  are  much  the  same  as  those  put  out  for 
the  Spring — namely,  failles  and  cords  in  solid  colors,  and 
in  narrow  widths  with  picot  edges.  Moires  are  shown, 
hut  so  far  have  aehieved  their  best  success  in  black,  and 
are  only  a  minor  article  in  colors.  There  is  no  change  in 
the  colors  wanted,  only  grey  is  very  prominent,  and 
buyers  look  upon  it  as  a  coming  color. 

The  novelties  seen  so  far  come  in  the  narrow  ribbons. 
Picot  edges  and  narrow  line  stripes  in  gold  and  silver  are 
new,  and  are  regarded  with  favor.  Mohair  is  used  in 
place  of  silver,  and  the  mohair  is  mixed  with  the  silk  in 
such  a  manner  as  to  produce  a  silver  shot  or  glace  effect 
that  is  very  pleasing.  Some  of  these  ribbons  have  a 
narrow  Dresden  ed'jc  as  well  as  the  picot  finish. 

@ 

MOTOR  TRANSPORT  FOR  EMBROIDERIES 

An  interesting  fact  in  connection  with  the  supply  of 
embroideries  is  that  factories  at  St.  Gall  to  a  large  extent 
must  depend  almost  entirely  upon  motor  transport  of 
their  goods  down  through  Italy  to  the  shipping  part.  The 
same  method  of  transportation  was  largely  used  in  the 
case  of  gloves  in  the  early  stages  of  the  war,  but  has  now 
been  discontinued. 
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DRESS    ACCESSORIES 


OSTRICH  REPLACING  FOX 


Combination  ostrich  arid  tulle  collar  shown  by  Vyse 
Sons  &  Co.,  which  is  replacing  the  white  fox  collar  of  last 
year  for  Summer  wear. 

BRIGHT  for  NECKWEAR 

A  Big  Season  Assured — Scarcity  of  Suitable  Help  the 

Most  Serious  Factor — Sports  Sets  and  Frilly. 

Fluffy  Capes  the  Leading  Features — 

Awning  Stripes — Children's  Sets. 

THE  first  few  days  of  real  Spring  sunshine  have  had 
a  marked  influence  on  the  neckwear  trade,  and 
neckwear  departments  have  been  crowded  with  buy- 
ers. This  has  been  reflected  in  the  neckwear  houses  and 
orders  have  come  pouring  in  only  to  uncover  another  source 
of  trouble  for  the  neckwear  manufacturers.  Up  to  date 
it  has  been,  Shall  I  get  the  materials  I  need  in  my  busi- 
ness? Now  the  trouble  is  to  obtain  the  help  necessary  to 
turn  the  materials  into  finished  goods.  It  is  not  often 
The  Review  advises  the  placing  of  orders  in  quantity — 
but  neckwear  is  going  to  be  good  this  season  and  will  sell 
in  quantity,  but  the  manufacturer  is  not  going  to  have 
the  operators  to  turn  the  goods  out.  Therefore,  there  will 
be  no  immediate  orders  filled  as  in  the  past  season,  but 
the  buyer  who  wants  to  keep  a  proper  stock  on  hand  will 
have  to  place  his  order  in  good  time. 

There  promise  to  be  two  distinct  lines  in  neckwear 
during  the  coming  season — the  one  to  go  with  the  sports 
costume,  the  other  to  complete  the  dainty  flounced  and 
picturesque  gowns  of  taffeta,  voile  or  organdie.  For  sports 
wear  there  are  showing  many  sets,  the  collar  being  flat  and 
in  either  cape  or  sailor  shape,  the  majority  having  the 
long  back. 

The  novelty  of  the  moment  is  the  use  of  awning  stripes, 
mainly  in  pink,  bright  tan,  Belgian  blue,  or  green  and 
black.  These  colors  come  in  many  combinations  and  the 
result  is  a  number  <>f  gay  little  sets  that  give  an  air  to 
the  sports  or  sweater  coat.  No  sooner  were  these  sets  on 
the  market  than  they  were  taken  up  and  there  was  a  rush 
of  orders  for  them,  for  they  give  just  the  right  touch  to 
the  ordinary  sweater  coat.  Expensive  silk  sweaters  all 
have  a  large  collar  and  cuffs  to  match  of  stripe,  and  these 
sets  bring  the  wool  sweater  into  line. 

Another  idea  is  the  revival  of  the  cretonne  fad  of  a 
year  ago;  the  cretonne  being  appliqued  on  to  a  collar  of 
pique.  Tn  New  York  they  are  laundering  these  collars  and 
giving  them  a  high  glazed  polish.  On  this  market,  however, 
it  will  be  the  soft  pique  and  cretonne  collar  that  will  sell. 
Pique  promises  to  have  a  wonderful  vogue  and  the 
newest  pique  collars  are  trimmed  with  beautiful  imitation 
Irish  crochet  lace. 


In  tailored,  as  in  fluffy  neckwear,  organdie  is  the  stand 
by  and  some  lovely  sets  are  shown  in  organdie  finished 
with  a  picot  edge,  or  braided  or  corded,  or  edged  with  rich 
burnt  out  embroidery. 

Neckwear  for  wearing  with  the  new,  tight-boddced, 
wide-skirted  frock  of  taffeta,  voile  or  organdie  is  assuredly 
designed  to  have  just  a  touch  of  1830  quaintness.  Not 
only  are  these  new  models  picturesque,  but  they  are  prac- 
tical. The  frilled  cape  is  one  of  the  latest  and  it  is  un- 
deniable that  it  gives  an  up-to-date  touch  to  the  plainest 
frock  or  blouse. 

The  jabot  idea  is  strong  and  very  smart  are  the  com- 
binations of  jabot  and  square,  long-backed  collars. 

It  was  thought  that  Easter  would  see  the  last  of 
Georgette  in  neckwear,  but  this  is  not  so  and  this  filmy, 
fascinating  fabric  promises  to  keep  its  place  right  through 
the  Summer  season,  for  it  has  many  merits  and  only  one 
drawback,  namely,  its  high  price.  Georgette  that  a  few 
months  ago  could  be  bought  for  90c  per  yard  is  now  $1.36 
and  there  is  very  little  left  out  of  the  yard  when  a  mod- 
ern neckpiece  has  been  cut  from  it. 

Frills  and  ruffles  rule  and  a  favored  trimming  for 
Georgette  cape  effect  is  found  in  a  pleating  or  ruffle  of 
organdie  or  net  often  inset  with  a  line  of  dainty  Valen- 
ciennes lace. 

Hemstitching  and  picot  edging  are  just  as  fashionable 
as  ever. 

Lace  is  very  freely  used,  but  the  tendency  is  for  imi- 
tations of  real  lace,  such  as  Val.,  filet,  Venise  and  Baby 
Irish. 

Colored  Neckwear 

Colored  neckwear  has  taken  with  the  better  trade  and 
many  collars  come  touched  liberally  with  the  new  Bakst 
colors.  In  no  line  is  the  hold  of  color  so  strong  as  in 
vestees  and  guimpes,  and  the  smartest  guimpes  come  in 
cyclamen  pink,  old  blue,  maize  and  pistache  green,  and 
some  of  the  most  attractive  are  embroidered  in  white. 
There  is  an  immense  sale  for  vestees,  guimpes,  etc.,  made 
of  Georgette,  organdie  or  net. 

Frills  and  ruffles  are  fashionable  and  the  section  de- 
voted to  frilling  and  ruffling  by  the  yard  is  a  large  one. 
The  new  rufflings  consist  of  a  wide  band  edged  with  full 
ruffles  of  Malines  or  net,  Georgette  or  colored  organdie. 
Many  ruffles  are  knife-pleated  and  have  another  ruffle 
along  the  edge.  All  the  new  colors  come  in  these  ruffles 
in  combination  with  white,  ivory,  cream  or  shell  pink. 

Wash  Ties  in  Lovely  Soft  Colors 

Wash  ties  of  crepe  de  chine  or  China  silk,  plain-striped, 
shaded,  checked  and  flowered  come  in  exquisitely  soft  and 
lovely  colors.  Other  wash  ties  are  of  Messaline,  and  here 
the  color  range  is  even  wider  than  in  crepe  de  chine. 

The  Plauen  lace  collar  has  long  been  an  institution  for 
children's  wear,  and  sold  year  in  and  year  out.  The  war 
has  stopped  the  importation  and  now  it  is  up  to  the  neck- 
wear manufacturers  to  fill  this  want.  This  has  been  done 
by  bringing  out  the  very  smartest  little  sets  imaginable 
in  plain,  flowered  and  embroidered  pique,  edged  with 
heavy  Venise  edge,  burnt-out  embroidery  or  Irish  crochet 
lace.  Nearly  every  manufacturer  is  showing  a -handsome 
line  of  children's  sets  and  they  are  a  great  Belling  success. 

-®" 
LACES  IN  NEW  YORK 

Radiums  allovers  are  good  and  are  expected  to  he  good 
leaders  for  Fall,  but  there  is  a  decided  falling  off  in  the 
use  of  double  width  allovers.  Venise  point  edgings  are 
still  strong  and  there  is  a  derided  tendency  for  valenci- 
encies  laces  for  the  Fall. 
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THE   MARKET   IN   REVIEW 

TI1K  price  of  materials  for  Fall  suitings  this  year 
will  be  in  the  neighborhood  of  75  per  cent,  higher 
than  they  were  a  year  ago.  Cheaper  serges,  strange 
as  it  may  seem,  have  advanced  more  in  price  than  the  more 
expensive  lines.  The  coarser  yarns  which  are  used  in  the 
lower  priced  blue  serges  are  being  utilized  in  the  manu- 
facture of  uniforms  for  the  navy.  This  has  caused  a 
scarcity  of  this  particular  quality  of  cloth  for  export. 
The  lower  grade  serges  which  a  year  ago  sold  for  87c  a 
yard  are  now  selling  for  $1.62  a  yard.  This  is  almost  one 
hundred  per  cent,  increase.  The  finer  grades  of  serges 
which  a  year  ago  sold  by  the  manufacturers  for  $1.25  a 
yard  are  now  selling  for  $1.87  or  thereabouts. 

There  has  been  a  great  increase  also  in  the  price  of 
freights  and  marine  insurance.  These  have  tended  to 
increase  the  price  to  the  dealer  and  to  the  consumer. 
Also  the  manufacturers  are  unable  to  guarantee  the  colors 
oi  these  blue  serges.  The  scarcity  of  the  dyes  has,  of 
course,  brought  this  about.  The  worsteds  and  cheviots 
have  all  had  a  corresponding  increase  in  price,  although 
on  the  whole  perhaps  hardly  as  great  as  the  serges.  The 
worsteds  in  reality  are  serges,  the  distinguishing  difference 
between  the  worsteds  and  serges  in  the  minds  of  most 
manufacturers  being  in  the  fact  that  the  worsteds  usually 
have  a  coloring  thread  that  gives  the  appearance  of  a 
stripe,  although  this  stripe  is  of  the  same  material  as  the 
cloth  but  may  be  of  a  darker  or  lighter  shade. 

Steady  Increase  in  Prices  of  Cloth 

There  has  been  a  gradual  increase  in  the  price  of  all 
cloths  for  the  past  twelve  years,  but  the  present  high 
prices.have  been  brought  to  a  culmination  by  war  condi- 
tions. The  increased  demand  for  the  English  makes  of 
cloth,  together  with  the  better  wages  paid  to  employees, 
has  operated  to  bring  this  gradual  increase  about.  Manu- 
facturers have  had  very  good  success  for  the  most  part 
with  their  dyes  under  present  conditions.  Occasionally 
the  colors  do  not  come  out  as  well  as  formerly,  being  in- 
clined to  be  streaky.  There  has  been  a  dearth  of  opera- 
tives in  the  mills  in  England.  .Many  of  the  looms  have 
been  idle  in  consequence.  This  has  been  another  factor 
that  has  caused  an  increase  in  price.  It  has  also  operated 
to  make  deliveries  slower. 

The  freight  situation  and  the  scarcity  of  tonnage  have 
been  two  factors  that  have  caused  slower  arrival  of 
goods.  Some  Canadian  importers  have  been  informed 
that  the  Scotch  railroads  are  not  carrying  goods  of  this 
class  at  all.  The  situation  with  respect  to  the  handling 
of  freight  is  the  biggest  factor  in  causing  slow  deliveries. 

Buying  Heavily  At  Long  Range 

In  some  instances,  however,  goods  sold  last  Spring  have 
not  vet   been  delivered.     This  circumstance  is  accounted 


for  by  the  fact  that  many  covered  themselves  by  placing 
heavy  orders  with  the  expectation  that  the  goods  were 
bound  to  have  a  steady  advance.  In  this  their  judgment 
has  been  justified.  While  the  orders  were  placed-  by  the 
local  Canadian  dealers  it  was  not  with  the  expectation 
that  they  would  be  for  immediate  delivery.  They  were 
looking  more  to  the  future  and  took  this  means  of  pro- 
tecting themselves.  Their  purchases  in  these  lines  were 
made  with  a  view  to  long  deliveries. 

Daily  Changes  Looked  For. 

.Manufacturers'  agents  in  this  country  make  sales  sub- 
ject only  to  the  market  quotations  from  day  to  day.  These 
have  often  been  so  rapid  that  notification  of  advances  is 
made  by  cable.  Orders  also  are  made  by  cable  so  that  the 
purchaser  will  not  be  called  upon  to  pay  more  by  reason  of 
advances  which  might  take  place  during  the  interim  of  a 
mail  order.  Orders  are  accepted  only  subject  to  market 
prices.  As  an  instance  one  manufacturers'  agent  cabled 
an  oi-der  to  his  house  in  Huddersfield  on  April  17  for  five 
hundred  pieces.  The  following  morning,  April  18,  the 
manufacturers  cabled  that  an  advance  of  one-sixteenth  of 
a  cent  per  yard  would  go  into  effect  from  the  time  of 
notification.  On  a  previous  occasion  some  large  orders 
were  cabled  and  the  price  of  cloth  was  advanced  six  cents 
a  yard  the  following  day. 

Overalls  Up  to  25  Per  Cent. 

Manufacturers  of  overalls  state  that  the  trade  in  these 
goods  was  never  better  than  at  the  present  time.  Increase 
in  the  price  of  raw  materials1  here  again  has  operated  to 
increase  the  price.  Indigo  dyes  used  in  the  coloring  of  the 
blue  overalls  have  been  hard  to  get.  Cotton  materials  have 
advanced  in  price  and  labor  is  scarce.  There  has  been  a 
good  sale  of  the  black  overalls.  Manufacturers  are  finding 
that  the  farming-  community  prefer  the  black  overalls 
while  the  city  dwellers  prefer  the  blue  shades.  Business 
is  reported  fully  50  per  cent,  better  than  it  was  a  year  ago 
in  these  lines.  Makers  of  these  lines  find  it  hard  to  get  a 
sufficient  number  of  operatives  to  turn  out  all  the  goods 
they  have  orders  for.  In  many  retail  stores  overalls  which 
formerly  sold  for  $1  .25  a  pair  are  now  selling  for  $1.50. 

Leather  Gloves  Also  March  Upward 

Leather  gloves  used  by  working  men  have  joined  in  the 
throng  of  advancing  prices,  as  was  indicated  in  last  issue. 
Horse  hide  and  sheepskin  are  the  leathers  most  commonly 
used  in  this  class  of  glove.  The  demand  for  leather  of  all 
kinds  for  war  supplies  has  given  the  upward  impetus  to 
prices.  Cowhide  is  seldom  used  in  these  gloves,  owing  to 
the  big  demand  for  this  leather  for  other  things.  Gloves 
which  formerly  sold  for  50  cents  a  pair  are  now  selling  in 
the  neighborhood  of  00  cents.  The  advance  in  this  line 
has  accordingly  been  in  the  neighborhood  of  10  to  20 
per  cent. 
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QUALITY  and  VALUE  are  responsible  for  the  pop- 
ularity of  these  Brands  or  Trade  Marks.  Goods 
are  true  all  through;  they  give  merchant  and  consumer 
the  best  and  most  possible  for  the  money. 


BELDING'S 


ORIENTAL 


BRAINERD  &  ARMSTRONG 


There  is  but  one  safe,  sure  method  and  protection  for 
you.  Buy  and  sell  Quality.  Insist  on  getting  the 
following  lines,  sold  under  above  brands  or  trade  marks: 


RIBBONS 


SILK  THREADS 


EMBROIDERY  COTTON      CROCHET  COTTON 


BRAIDS  and  LACES 
DRESS  SILKS 


STAMPED  LINENS 
GILT  EDGE  SATIN 


VELVETEENS 


Widths,  Sizes,  Shades  and  Qualities  for  Every  Purpose 

Belding  Paul  Corticelli,  Limited 


SALES  OFFICES: 

MONTREAL  TORONTO  WINNIPEG 

We  Manufacture  Belding's  and  Corticelli  Spool  Sewing  Silk. 


VANCOUVER 
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Laces,  Veilings 


&  Embroideries 


specialize  in 

Veilings,  Laces 
Embroideries, 
Silk  and 
Cotton  1 


Thompson  Lace  & 

S.W.  Corner  York  and 


Try 

Us 


Veiling  Co.,  Limited 

Wellington  Sts.,  Toronto 
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Builders  of 


GUARANTEE  TICKET 
IN   EVERY  PAIR 

DOUBLE   TIPPED 

PURE  SILK  GLOVES 

PORE  SILK  UNDERWEAR 


Prestige 


THE  universal  recognition  of,  and  preference 
for,  the  products  of  the  NIAGARA  SILK 
MILLS  are  due  to  the  uniformly  high  quality  of 
the  materials  used,  care  in  manufacture  and  the 
trueness  of  their  style  value. 


Glove  Silk  Fabric 

TRICOT  and  MILANESE 

^yp^_^-i7«    SILK  GLOVES  satisfy  the  most  exact- 
ing shoppers  in  color,  style,  workman- 
ship and  wear.    They  are  everything  that's  desired  in 
silk  gloves. 


SILK  GLOVES  mean  practically  sell- 
ing insurance  to  retailers. 

SILK  UNDERWEAR  is  the  means  of 
attracting  the  best  class  of  customei 
in  every  community.  The  quality  and  comfort  values  of 
■%2?aiaj4{k<^m   Silk  Underwear  are  known  to  women 
who  demand  the  best  in  undersilks. 

^g^T^T  GLOVE  SILK  HOSIERY  has  all  those 
important  little  (and  big)  points  that 
women  look  for  when  buying  silk  hosiery.  They  not 
only  make  good  sales  but  what  is  much  more  important, 
they  make  good  customers. 

^ua^cu^'     THREAD  SILK  HOSIERY  has  built 
a  reputation  for  service  and  appear- 
ance that  is  in  itself  a  remarkable  asset  for  the  best 
retail  store. 

QUALITY  is  more  important  in  your  silk 
lines  than  in  any  other  class  of  merchandise, 
and  on  it  alone  depends  your  store's  reputation. 

Niagara  Silk  Mills 

North  Tonawanda       -       New  York 

Makers  of 
}2?A0/7ia^i4/    Z-JP'     Silk  Gloves,  Silk  Underwear,  Glove  Silk  Hosiery 
/wygw-^/  ^u^cp        Thread    Silk    Hosiery,    Chamois    Fabric    Glove*. 


NEW  YORK,  33  Union  Square 

Stock  Carried 
BOSTON,  77  Summer  Street 
Stock  Carried 
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CHICAGO,  33  S.  State  Street 
Stock  Carried 
SAN   FRANCISCO,  153  Kearney  Street 
Stock  Carried 
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This 
Mark 

Stands  for  Quality  and  Value 

Fifteen  years'  experience  and  concen- 
tration on  making  goods  of  sterling 
quality  enables  us  to  offer  you  unsur- 
passed excellence  in  Ladies'  Wear. 

You  can  absolutely  depend  upon  these 
goods  bearing  our  mark: 

Fancy  Silk  Blouses 
Ladies'  Neckwear 
Fancy  Cotton  Blouses 
Laces,  Veilings 
Handkerchiefs 
Embroideries,  Boudoir  Caps 
Camisoles 


Ladies'  Wear 
Limited 

563  College  Street 
TORONTO 


W.  F.  GOFORTH, 
President 
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THE    GLOVE    TRADE-MARK 


Customers  seeing  this 
mark,  need  no  selling 
arguments;  it  is  just  a 
matter  of  selecting  the 
the  right  size — the  fit, 
style  and  quality  will 
be  perfect. 


SHOW  THIS  BRAND 
TO  CUSTOMERS- 

THE  MARK   WILL 
DO     THE    REST. 

200  Years' 
Reputation 


DENT,    ALLCROFT    &    CO. 


52    VICTORIA     SQ 


MONTREAL,     QUE 


ft 


>C 


Q 


'**  Distinctiveness  and  Rare  Quality 
Go  With  This  Mark 

The  Phoenix  Novelry  mark  stands  for  originality,  exclusive 
styles,  rare  ideas,  right  quality  and  true  values  in  Ladies' 
Neckwear,  Boudoir  Caps,  Aprons,  Crepe  de  Chine  Slips 
and  Camisoles. 

A  Dependable  Line  backed  by 
Adequate  Service. 


ft 


0  ^-r"\J'W7?:iJ»,rW7 


TORONTO,  ONT.  "^£/X 
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A 

Dependable 
Mark 


For  Quality 

and 

Value 


This  Mark  Stands  For  Selling  Value  In  : 

Veilings,    Laces, 

Malines,    Chiffons, 

Nettings,   Scarfs, 

Handkerchiefs,  Neckwear, 
Embroideries, 

Flowers  and  Feathers 

Backed  by 

Novelty  Lace  &  Veiling  Company 


76   BAY  STREET 


TORONTO 


Maurice  A.  Teller 


Milton  J.  Teller 


French  Fabric  Gloves 


IN  STOCK 


Lisle,  short  and  long       Cotton,  short  and  long 

Silk  Chamois  Suede 


Hosiery 


Hose  and  half  hose  in  stock 

Silk,   Fibre    Silk,    Lisle,   Cotton,   Cashmere 


ALEXANDRE  GLOVE  CO. 

46  ALEXANDER  STREET 

MONTREAL 

TORONTO- 77  York  Street  QUEBEC  — 80  Rue  du  Pont 
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LESSON  NO.  17— SILHOUETTES 

THERE  are  many  styles  of  cardwriting,  which, 
when  done  properly,  are  equally  as  effective  in 
bringing  good  business,  but  the  eardwriter  should 
not  be  content  with  this;  he  should  be  ever  alert  for  new 
ideas  in  order  that  he  may  secure  decided  changes  in  his 
show-card  effects  so  that  his  style  will  not  become  tire- 
some to  the  public. 

A  good  change  not  only  gives  added  interest  to  the 
customer  but  it  keeps  the  work  from  becoming  mono- 
tonous to  the  eardwriter  himself. 

In  this  month's  lesson  I  am  endeavoring  to  give  as 
concisely  as  possible  an  entirely  new  phase  of  the  card- 
writing  art  so  far  as  this  series  is  concerned.  This  method 
is  the  making  of  attractive  show  cards  by  means  of  sil- 
houettes for  the  decorative  part  of  the  card. 

Silhouette  drawing  is  an  old  art,  in  fact  one  of  the 
oldest  styles  of  hand-drawing,  but  of  recent  years  it  has 
been  used  more  extensively  for  advertising  purposes;  hut 
the  show  card  has  not  received  as  much  of  this  style  of 
illustration  as  it  should.  The  silhouette  when  properly 
and  skilfully  applied  to  the  card  is  attractive  and  adds 
life. 

The  proper  meaning  of  a  silhouette  is  an  outline  draw- 
ing witli  the  interior  filled  in  solid  black.  Many  drawings, 
however,  in  order  to  bring  out  certain  effects  show 
interior  lines.  This  form  does  not  require  any  drawing 
ability  whatever. 

The  best  system  for  making  these  is  as  follows: 

You  must  first  obtain  the  proper  illustrations  from 
magazines,  newspapers,  trade  journals,  or  from  any  book 
or  paper  which  has  illustrations  which  are  up-to-date.  It 
is  advisable  to  watch  for  these  from  time  to  time  so  that 
you  will  have  them  on  "tap"'  when  required. 

In  selecting  a  drawing  for  silhouette  the  outline  is 
the  main  thing  to  go  by.  After  the  drawing  is  completed 
there  must  be  life  in  it,  ami  it  must  show  clearly  what, 
it  is  supposed  to  illustrate.  If  the  figure  of  a  human  be- 
ing is  being  selected,  it  is  best  to  have  a  profile  face,  but 
sometimes  even  this  is  not  necessary  if  the  rest  of  the 
outline  is  good.  You  must  learn  to  judge  for  yourself. 
There  is  no  set  rule  to  follow. 

Transferring  Silhouette  on  to  Card 

There  are  two  methods  in  which  to  transfer  the  draw- 
ing from  the  printed  paper  to  the  show  card.  The  easiest 
is  to  blacken  the  entire  figure  in  with  either  show-card 
black  or  waterproof  ink,  then  cut  out  neatly  with  a  small 
pair  of  scissors  and  paste  on  the  desired  spot.  This  is 
the  quickest  way,  but  if  you  want  the  silhouette  to  be 
drawn   right   on   the  card   itself  then   follow   the   method 


as  illustrated  in  Fig.  1.  Make  a  tracing  of  the  outline 
on  transparent  tissue  paper.  Then  place  carbon  paper 
under  the  tissue  over  the  desired  spot  on  the  show  card, 
and  retrace  the  outline.  This  being  done  you  have  the 
outline  drawing  on  the  card  and  all  that  is  left  to  be  done 
is  to  blacken  in  the  interior.  It  is  quite  simple  and  can 
be  done  in  a  very  few  minutes.  Care  must  be  taken  not 
to  lose  any  of  the  detail,  more  particularly  about  the 
face. 

The  silhouette  drawing  should  only  be  used  on  a  white 
card  with  nothing  but  black  used  for  lettering.  No  form 
of  bright  colors  or  shading  is  in  keeping  with  the  sil- 
houette. 

THE  CHART 

No.  1  shows  a  silhouette  produced  from  a  half  tone 
figure  of  a  woman  in  an  afternoon  dress.  The  outline 
of  this  is  excellent  as  the  imagination  can  fill  in  the 
detail  from  it.  A  drawing  after  this  nature  should  be 
placed  on  the  left  side  of  the  card. 

Suitable  wording  to  go  with  this  illustration:  "Our 
latest  style  frocks  show  foreign  style  tendencies." 

No.  2  shows  a  silhouette  of  a  swallow  dying.  This  is 
often  used  for  placing  on  the  card  along  with  other  draw- 
ings to  lend  variety. 

No.  3.— You  will  not  get  many  opportunities  to  use 
this  form  of  illustration.  A  novelty  card  would  be  the 
best  way  to  work  up  a  show  card  from. 

Suitable    wording:    "Our    children's    hosiery    has    that 
'nine  lives'  propensity.'  " 

No.  4. — The  figure  of  a  man's  head  makes  an  excellent 
illustration  in  silhouette  when  it  is  in  profile.  This  can 
be  secured  from  full  size  figure.  Make  sure  that  the  style 
of  the  hat  is  of  the  latest  shape. 

Wording   suggestion    for    a    hat    card:    "London    and 

Xew   York   hat   styles — well   known    brands." 

No.  5. — -The  figure  of  a  parrot  makes  a  good  novelty 
card  and  can  be  used  in  any  store  with  wording  that  is 
suitable  for  any  kind  of  merchandise. 

Here  are  two  suggested  wordings:  "Come  in  and  talk 
it  over  with  us."  "Our  values  talk  for  themselves." 

No.  6. — This  figure  provides  an  excellent  outline  for  a 
silhouette  drawing.  One  glance  shows  you  the  very  style 
and  cut  of  the  dress  and  hat  worn.  This  was  taken  from  a 
monthly  fashion  book. 

Wording  suggestion:  "We  are  small  girl  outfitters." 

No.  7. — Here  is  another  man's  head  silhouette.  This 
is  best  used  for  a  collar  show  card.  Tn  tact  the  collar 
shown  here  is  one  of  the  latest  styles,  widely  advertised 
by  a  prominent  maker.  This  was  taken  from  a  daily 
paper. 

Wording  for  card:  "Let  your  neck  be  free  and   easy 
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in  our  latest  style  collars." 

No.  8  shows  a  specially  good  il- 
lustration taken  from  a  magazine 
advertisement  and  transferred  into 
a  silhouette.  It  can  be  used  on 
grocery  .show  cards  with  good  ef- 
fect. 

Here  are  some  show  card  word- 
ing suggestions:  "Good  cooks  say 
our  groceries  are  always  reliable 
and  up  to  a  high  standard.  Give 
us  your  weekly  order." 

"While  doing  your  daily  cook- 
ing don't  forget  that  we  have 
everything  that  good  cooks  re- 
quire. ' ' 

This  drawing  could  also  be  used 
by  a  hardware  merchant  to  adver- 
tise cooking  utensils. 

No.  9. — 'The  hand  makes  an  ex- 
cellent and  easily-made  silhouette 
for  show-card  use.  If  a  couple  of 
sizes  of  these  are  kept  on  hand  to 
be  used  as  patterns  the  drawings 
can  be  made  very  rapidly. 

No.  10  shows  late  style  frocks 
and  could  be  used  on  a  show-card 
for  a  window  display  of  dresses,  of 
similar  lines.  This  should  be  used 
on  the  left  side  of  a  card. 

No.  11.  —  If  the  hardwareman 
carries  electrical  fixtures  here  is  an 
idea  for  a  silhouette  show  card  il- 
lustration.   It  is  a  daily  paper  illustration. 

Suggested  wording1:  "Our  electric  fixture  depart  meat 
is  showing  many  new  styles  in  table  lamps. ' ' 

No.  12. — The  boot  and  shoe  section  has  many  oppor- 
tunities to  get  the  proper  illustrations  for  this  form  of 
show-card  work  as  nearly  all  of  their  illustrations  have 
the  right  outlines  for  this  work.  Make  sure  to  get  the 
latest  styles  in  footwear. 

No.  13. — A  very  dainty  illustration  for  children's 
headwear  taken  from  a  daily  paper.  The  daily  papers 
are  full  of  just  such  illustrations. 

Showcard  wording:  "We  are  featuring  dainty  Pana- 
mas for  the  little  folk.    Priced  from  $2.25  and  upwards." 

No.  14. — If  you  are  a  handler  of  pipes,  this  will  show 
what  uood  silhouettes  can  be  made  from  a  catalogue  il- 
lustration. 


Showing   process   of  making   silhouettes. 


ehart 16. 


No  15. — A  silhouette  cut  as  it  was  taken  from  a  cut 
catalogue.  This  pose  is  called  the  "Speaker,"  and  can 
be  used  on  a  show  card  with  general  wording:  "Let  us 
show  you  that  we  are  giving  bigger  and  better  values 
than  ever." 

No.  16. — A  drawing  of  a  cod  fish.  If  you  are  a  grocer 
with  a  fish  department,  a  fish  illustration  in  silhouette 
makes  an  attractive  show  card. 

Wording  suggestion :  ' '  Fish  in  large  variety  from 
fresh  and  salt  water." 

No.  17. — This  drawing  was  taken  from  a  picture  of  a 
hunt  scene.  It  can  be  used  on  cards  to  advertise  different 
kinds  of  merchandise. 

Wordings:  "After  that  invigorating-  gallop  our  excel- 
lent line  of  groceries  will  appease  your  ravenous  appe- 
tite. Order  a  supply  to-day."  "We  are  outfitters  to  men 
who  participate  in  the  chase." 

No.  18. — The  ball  player  illustration  is  a  good  one 
for  advertising  sporting-  goods.  Cuts  like  this  can  be 
secured  from  sporting  sections  of  the  daily  papers. 

No.  19. — The  fly  illustration  can  be  used  by  the  grocer 
to  advertise  fly  paper  and  poisons.  This  was  taken  from 
a  Canadian  Grocer  advertisement. 

Wording  suggestion:  "Swat  the  fly.  Arm  your  home 
against  the  fly  nuisance." 

No.  20. — An  illustration  of  a  man  wearing  a  spring 
and  fall  overcoat.  This  was  obtained  from  a  daily  paper 
and  is  excellent  for  card  purposes. 

No.  21. — A  drawing  that  is  full  of  action.  From  its 
outline  you  can  see  how  eager  the  dog  is.  It  makes  a 
good  illustration  for  a  dog  biscuit  card. 

No.  22. — The  merchant  who  stocks  bicycles  will  find 
many  illustrations  in  catalogues  which  will  make  up  into 
splendid  show  cards. 

Wording  suggestion:  "We  carry  one  of  the  best 
makes  of  bicycles  our  country  produces." 
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No.  23.-  A  very  dainty  illustration  which  can  be  used 
for  afternoon  or  evening-  gowns. 

A  suggestion  for  show  card  wording:  "Here  you  have 
daintiness  and  latest  style  combined,  with  good  wearing 
qualities." 

No.  24. — The  bathing-  suit  girl  shows  excellent  lines 
for  silhouette  work.  This  looks  well  when  used  in  a 
display  of  these  garments. 

Nos.  25  and  26. — Cuts  like  these  which  are  found  hi 
catalogues  make  good  show  card  illustrations  for  the 
hardwareman. 

No.  27. — This  is  a  fine  illustration  for  a  grocery  card 
in  a  cereal  display. 

Wording  suggestion:  "Our  splendidly  flavored  cereals 
make  the  children  hurry  down  to  breakfast." 

No.  28. — You  will  have  little  trouble  in  obtaining  a 
suitable  automobile  illustration  for  silhouette  work.  The 
papers  and  magazines  are  full  of  them. 

Card  wordings:  "We  are  showing  many  new  ideas  in 
motoring  garments." 

"The  auto  part  is  not  complete  unless  the  hampers 
are  filled  with  our  cooked  meats,  canned  goods  and  con- 
fections." 

No.  29. — Here  is  a  drawing  of  a  diving'  girl.  This 
makes  an  attractive  illustration  when  used  on  a  card  in 
a   bathing  suit  window. 

No.  30. — Here  is  a  silhouette  made  from  an  ornamental 
floral  design.  This  makes  a  very  attractive  card  and 
can  be  used  in  any  kind  of  merchandise  display. 

No.  31. — This  is  a  striking  cravat  illustration.  Note 
that  this  face  does  not  show  profile  but  enough  of  the 
chin  and  cheek  bone  is  showing  to  give  it  the  proper 
life. 

No.  32. — Can  be  used  for  several  different  purposes. 
Here  are  some  show  card  suggestions: 

"You  may  knit  for  the  soldiers  while  our  tireless 
cookers  do  vour  work." 


MONDAY    DRESS   GOODS   DAY 


Cool  Washable 
Summer  Frocks 

Styles  Gorrect 

* for       — • 

Warm  Weather  Wear 


A  suggestion  in  silhouettes. 


"We  are  headquarters  for  wool  for  soldiers'  socks." 

No.  33. — A  little  floral  spray  that  can  be  used  as  an 
end  piece  for  any  show  card. 

No.  34. — A  girl  waving  a  handkerchief,  evidently  say- 
ing good-bye  to  friends. 

No.  35. — A  basket  of  flowers  for  any  class  of  show. 
card. 

You  must  bear  in  mind  that  you  may  not  be  able  to 
secure  these  same  drawings  to  make  silhouettes  from. 
This  is  just  to  give  you  an  idea  of  what  can  bo.  made 
from  illustrations  you  see  every  day. 


1  MONDAY  WILL  BE  SILKS  AND  DRESS  600DS  DAY! 


Our  Fifth  C™«..l.>.  S.L  ScnJ,  50 

P.«<.  of  P»,l«tt.  Silk.  J...  to  98c 


U,   Loul,  XIV  Room  for  Silk  Etklkit 

Colored  "(for.  HAL. 

T.ff.U  Ju«$1.50 


BLck.rd'V.p.u.SJk, 


fsiip'Six  Month's  Supply  of  HORROCKSES*  STAPLES! 

HORROCKSE? 


yj  The  First-of-Tle-Season   Sale   of  Untrimmed   Shapes 


\1  7E  W,.k  to  Sp«k  of 

VV       Jkc    Boy.'    SprtoJ 
Su,f— Tktyr*  N.w  ToA>y 


«w 


Si.WTrlcon..  fc'D.ir.tyTurb.r., 
Cantn  Sj^kt  to  S«L  at       3.50 

...I"!"™'0''  J      Mount,  .t  SI  00     I 


I Cp  Odd  lines  of  Dinnerware  I C^    TONIGHT ! 


Mot,  Lu>,.,To  M.tch   P.«t.  Ak< 


This  is  a  reproduction  of  a  bright,  newsy  and  well- 
planned  ad.  by  J.  R.  M alette,  manager  of  publicity  for  this 
Saskatoon  store,  which  carried  out  an  idea  of  Mr.  O'Brien, 
buyer  for  the  dress  goods  and  silk  departments,  a  special 
Monday  sale.  This  event,  ably  backed  up  by  this  style  of 
advertising,  proved  a  signal  success.  This  ad.  appears  in 
the  Saturday  paper,  when  space  is  usually  cut  down,  and 
draws  a  crowd  to  the  department  every  Monday.  This 
might  be  tried  out  by  other  stores. 

@ 


PEE SON AL 

Joll  Bros.,  Red  Jacket,  Sask.,  general  merchants,  have 
sold  out  to  H.  &  V.  Bruning. 

R.  A.  Laing,  Lyleton.  Sask.,  has  sold  his  business  to 
J.  M.  Beckett. 

C.  M.  T.  Leith,  Edgar,  Ont.,  general  merchant,  has 
sold  out  to  Roy  Merrick. 

The  H.  F.  Ketcheson  Co.,  Ltd.,  Belleville,  have  obtained 
a  charter. 

Robt.  Maltas,  Little  Current,  Sask.,  general  merchant, 
has  sold  out  to  G.  Armstrong. 

Webb  Trading  Co.,  Webb.  Sask.,  have  opened  a  branch 
in  Lethbrigde,  Alta. 

Chas.  Kettles  &  Sons,  Pincher  Creek,  Alta.,  general 
merchants,  have  been  succeeded  by  R.  C.  Brumpton  &  Co. 

William  Lott,  of  Belleville,  a  former  alderman  died  on 
April  19th.  For  many  years  he  conducted  a  laro-e  woolen 
mill. 

The  firm  of  Manchester,  Robertson,  Allison,  St.  John, 
N.B.,  celebrated  their  50th  anniversary  last  month.  They 
started  in  1866  with  a  13-foot  frontage,  and  have  grown 
continuously  ever  since.  Three  members  of  the  original 
firm  are  still  alive  and  two  of  them  are  yet  identified 
with  the  business. 
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EARLY   FALL    MODEL 


This  is  a  smart  model  for  next  Fall.  Note 
slightly  fitting  effect  at  waist,  panniers  at  hips, 
and  pronounced  flare.  Shown  by  M.  Pullan  &  Sons. 


COATS  FOR  FALL 

Decided  Flare  in  Skirts  the  Feature — Beavers  and 

Kerseys  Used — Fur  Trimming  Strong  in  Earlier 

Period — Keeps  Down  Cost  in  Trimmings 

ALTHOUGH  few  makers  are  ready  yet  with  their 
Fall  models  in  coats,  owing  partly  to  the  lateness 
of  Easter  and  the  rush  of  business,  and  partly  to 
difficulties  in  getting  definite  information  as  to  materials, 
enough  has  been  turned  out  to  show  the  general  trend. 
Probably  the  marked  feature  is  the  pronounced  flare  to 
the  skirt.  This  sometimes  starts  right  from  the  shoulders, 
or  the  coat  is  slightly  fitting,  and  las  a  pronounced  flare 
from  the  hips.  Some  coats  have  a  sweep  of  3  to  3y2  yards 
at  the  bottom,  not  as  extreme  as  New  York  models,  but 
considered  quite  enough  for  more  conservative  Canadian 
fancies.  There  is  little  evidence,  as  yet,  of  the  close- 
fitting  bodice  effect,  although  some  show  a  suggestion  of 
the  extension  at  the  hips  of  the  French  skirts. 

A  slight  change  in  the  collar  was  noticeable  in  a  num- 
ber of  coats.  While,  in  general,  the  high  effect  at  the 
back  is  retained,  it  has  been  found  by  experience  that 
many  necks  were  too  short  to  enable  the  high  collar  to 
sit  up  without  creasing,  and  the  Fall  collar  will  be  some- 
what lower,  while  striving  to  retain  the  appearance  of 
height.  Among  the  collars  that  are  being  brought  out  are 
what  is  called  the  " coachman 's "—a  fairly  accurate  copy 
that  is  self-explanatory — and  the  Puritan.  The  cape 
effect  is  thus  prominent,  but  is  slightly  toned  down  from 
the  earlier  models.  Raglan  sleeves  will  be  in  vogue  in 
many  models. 

Fur  is  expected  to  play  a  large  part  in  the  trimming's 
for  early  Fall  at  least,  but  some  manufacturers  are  of  the 
opinion  that  the  strength  of  this  fashion  last  season  will 
not  enable  it  to  survive  the  height  of  the  coming  season. 
Among  the  furs  that  are  being  used  are  coon,  Hudson 
seal  and  sable,  sealette,  and  a  good  imitation  of  beaver. 

In  materials,  fancy  plushes  are  looked  to  for  a  good 
season,  and  beavers  and  Kersey  cloth  are  being  made  up 
on  many  models,  the  last  two  to  replace  broadcloth  that 
is  running  strong  in  the  States,  but  is  hardly  heavy 
enough  for  a  Canadian  Winter. 

Prices  of  materials,  of  course,  show  a  considerable  ad- 
vance over  1915,  and  partly  to  compensate  for  this,  manu- 
facturers have  had  to  resort  to  cutting  down  expenses  in 
the  linings  and  trimmings,  so  as  to  make  a  good  showing 
with  the  main  material.  Expensive  linings  have  had  to 
be  omitted  from  most  coats,  the  more  so  as  the  frill  skirt 
must  be  maintained  at  an  additional  for  the  material  as 
compared  with  last  year. 
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NATIONAL  ASSOCIATION  MEETS 

The  National  Skirt,  Cloak,  Suit  &  Dress  Association 
will  meet  at  Cincinnatti,  Ohio,  with  Fall  models,  May  12-13. 


Dry  Goods  Review 


READY-TO-WEAR    AND    FURS 


SiVIART  SPORTS  COAT 


The  sports  idea  is  a  leading  one  and  has  a  wonderful 
hold.  This  suit  shows  the  coat  of  plain  novelty  mohair 
fabric  built  upon  sweater  lines;  skirt  has  the  stripe  to 
match  the  plain  fabric.  The  hat  is  one  of  the  new  large 
sailors. 

RAISING  ON  CORSETS 

Departments    Working    in    Direction    of    Showing 

Women  the  Superiority  of  the  Higher  Priced 

Lines — No  Free  Laces 


ONE  of  the  most  enthusiastic  managers  of  a  corset 
department  we  have  met  is  Miss  Lockhart,  of  John 
Wickett  &  Son's,  Port  Hope.  This  department,  in 
close  connection  with  white  wear  and  coats,  suits,  skirts. 
and  the  other  ready-to-wear  lines,  is  by  itself  in  the 
second  of  three  stores,  all  adjoining,  and  connected  by 
wide  opening's;  the  first  being  for  general  dry  goods  and 
the  third  for  a  large  men's  and  boys'  wear  department, 
including  furnishings  as  well  as  clothing'. 

This  manager  not  only  works  along  the  line  of  selling 
higher-priced  corsets — $3  instead  of  $1  and  $1.50 — but  of 
sending  customers  away  with  certain  prospects  of  being 
better  satisfied  than  ever  before.  The  one,  in  fact,  works 
into  the  other;  is.  in  fact,  the  cause  of  the  other. 

Miss   Lnckhart   has   not   vet   gone   into   fitting'  to   any 


extent,  although  that  is  the  aim  now  of  a  large  proportion 
of  corsetiers,  but  she  shows  a  lady  a  priced  corset  such 
as  she  inquires  about,  and  then  sets  alongside  it  one  or 
two  of  a  higher  price.  In  a  few.  minutes  she  is  able  to 
convince  most  customers  that  the  latter  are  of  better 
material,  and  will  wear  longer,  look  better  on  their  figure, 
and  be  more  comfortable,  a  three-fold  advantage  that  a 
higher-priced  article  does  not  always  guarantee.  But  in 
corsets  this  invariably  is  the  case. 

To  do  this,  it  is  necessary  for  the  corset  seller  to  have 
a  rather  intimate  knowledge  of  the  goods  she  is  carrying, 
and  the  responsibility  for  this  rests  not  only  with  her, 
but  with  the  manufacturer.  The  latter  has  been  too  long 
in  awakening  to  the  advantage  of  training,  or  drilling  the 
corset  seller  in  the  advantages  of  his  lines,  and  of  the 
higher-priced  over  the  lower.  Once  she  knows  thoroughly 
the  great  obstacle  to  her  inducing  old  customers  to  extend 
the  price  from  $1.50,  say,  to  $3,  will  be  removed. 

In  selling  the  higher-priced  lines,  the  fitting  room  near 
at  hand  is  of  immense  benefit,  for  then  a  woman  can  try 
on  the  two  or  three  lines,  and  test  them  for  herself.  If 
there  is  no  fitting  room,  it  is  difficult  to  avoid  allowing 
the  customer  to  have  a  couple  to  try  on — probably  one 
means  of  selling  the  higher-priced,  but  at  once  opening 
the  way  to  the  usual  abuses  of  "approvals." 

@ 

CLAUDE  FRERES  CARD 

Fall   Colors  New  Showing,   With  Blues  and   Greys 

Occupying  a  Prominent  Place — Cut 

Down  to  <)<>  Shades 

THE  difficulties  laid  upon  manufacturers  generally 
in  securing  dyes,  either  in  quantity  or  in  variety, 
are  reflected  in  the  new  Claude  Freres  card  for 
Fall  and  Winter,  which  has  just  arrived.  Only  66  shares 
are  listed,  and  these  show  comparatively  few  changes. 

The  most  prominent  shade  on  the  card  is  blue,  stai't- 
ing  with  a  range  from  a  pale,  three  gobelin  and  two  that 
are  deep.  There  are  also  six  that  include  a  light  and  a 
medium  Delft,  deep  royal,  navy,  and  crow's  wing.  Three 
turquoise  blues  are  shown  also. 

Grey  is  also  prominent,  six  coming  in  the  second 
column,  from  a  light  pearl  to  dark  taupe,  of  which  a  dark 
shade  is  the  most  popular.  In  the  seventh  column  are 
three  tones  of  steel  grey. 

The  third  column  introduces  red.  mostly  old  rose. 
Besides  six  of  these  in  varied  tones,  are  six  more — cerise, 
cardinal,  garnets  (two).  Boredaux  and  plum.  A  green 
bronze  and  a  deep  bronze  and  a  delicate  gold  shade  are 
also  quite  prominent. 

Six  modes  are  shown,  pale  and  dark  ecru,  tete  de 
negre,  etc.  Yellows  come  in  a  golden  rod  shade,  and  one 
in  a  lemon.  Apple  greens  come  next,  with  deeper  ones 
in  the  eighth,  emerald,  hunters,  and  a  very  dark,  almost 
black,  one. 

Three  amethyst  and  three  deep  purples  complete  the 
card. 

Copies  of  this  card  may  be  procured  from  Dry  Goods 
Review. 


FUR  ON  SUMMER  DRESS 

Furs!  Furs!  Furs!  on  dresses  and  suits.  One  firm  here 
is  showing  a  Summer  dress  make  of  dark  green  char- 
meuse  with  a  narrow  fringe  of  fur  on  the  edge  of  the 
skirt.  There  is  also  a  good  sale  for  fur  neckpieces,  white 
fox  predominating. 
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FUR  PRICES  HOLD 

Advances  in  Native  Lines,  Fox,  Wolf  and  Rat — Big 
2,er  Demand  From  the  Trade 


PRICES  in  almost  any  line  that  may  be  mentioned  are 
steadily  going-  up  particularly  in  native  furs  such  as 
fox,   wolf   and   rat.      Even   Persian   lamb    is   higher. 
There  is  scarcely  a  line  that  has  not  been  thus  affected. 

An  unusually  good  business  is  being  done  all  over  the 
country  and  a  large  part  of  the  demand  consists  of  orders 
for  the  newer  ideas  that  are  being  worked  out  in  sympathy 
with  present  day  trends  in  woman's  dress.  A  wider  range 
and  more  fancy  styles  are  being  asked  for  than  ever  before 
and  the  trade  appears  to  be  getting  away  from  staples  for 
the  greater  part.  Customers  appear  to  be  spending  more 
liberally  now  that  the  war  prosperity  is  being  felt  in  all 
the  ramifications  of  trade  and  the  Western  dealer  who 
bought  lightly  of  a  line  last  year  is  frequently  doubling 
his  order  this  year.  The  lowness  of  stocks  has  of  course, 
had  a  great  deal  to  do  with  this  fact  too. 

Conditions  are  such  that  the  feeling  in  the  fur  trade 
is  for  a  maintenance  of  the  high  prices  particularly  in 
view  of  this  demand  which  in  turn  has  been  accelerated  by 
the  continued  use  of  fur  trimmings  which  are  almost  as 
popular  as  last  year,  the  larger  use  of  furs  in  the  flaring- 
coat  skirts  and  the  use  of  animal  effects  which  does  away 
with  the  availability  of  odd  pieces  for  small  sets,  etc. 


STORING  FURS  AT  THREE  PER  CENT. 

T_J  AYE  you  made  any  arrangement  for  storing  furs  for 
your  customers  so  as  to  bring  in  an  income  for  your 
fur  department  at  a  time  when  there  are  few  sales?  A 
number  of  the  stores  are  announcing  this  and  of  course 
the  exclusive  fur  stores  are  making  a  feature  of  it  in 
their  advertising.  One  firm  announced  that  "our  storage 
protects  your  furs — our  system  protects  you.  Cool  moth 
free  vaults,  thorough  cleaning  of  the  furs  when  received, 
and  constant,  watchful  care  throughout  the  season,  these 
are  the  means  by  which  we  keep  furs  in  perfect  condition 
during  the  Summer  season.  Three  per  cent,  of  your 
valuation  of  the  furs  covers  the  whole  service.  A  signed 
receipt  for  all  furs  when  called  for  by  our  trusty  mes- 
senger and  a  fur  policy  insurancing  them  against  damage 
by  moths,  fire  or  burglar.  These  are  parts  of  our 
svstem." 


ADVANCE  FALL  MODEL 


The  first  hint  of  the  coming  Fall  is  given  by  this  ad- 
vance model  of  dark  green  broadcloth.  The  collar  shows 
the  long  back  idea  and  is  of  velvet  with  a  frill  of  faille 
silk.  Bands  of  velvet  and  fox  trim  the  bottom  of  the 
sleeves  and  the  coat.    Plain  full  skirt. 


NEW  YORK  FASHIONS 

Craze     for    Colored     Neckwear — Fur    on     Summer 
Dresses — Light  Colored  Sports  Hats 

NEW  YORK,  May  8. — There  is  only  one  change  in 
neckwear  here,  the  introduction  of  collars  in  silk 
mostly  in  shantung  with  striped  borders  for  wear 
with  sport  suits  and  coats.    New  also  are  collars  of  French 
grey  organdie,  but  the  main  movement  is  in  white  goods. 
There  is  a  certain  craze  for  colored  neckwear  in  saxe, 
old  rose  and  pale  blue. 

In  veilings  chenille  spots  and  filet  mesh  run  about  even. 
In  colors,  black  and  cafe  an  lait.  a  shade  lighter,  than 
khaki,  are  leading. 

There   is    a    decided    tendency    again    for    the    use    of 


flouncing  laces  in  net  top  designs.  Some  of  them  are  being 
edged  with  satin.  A  good  many  net  top  laces  are  being 
shown  with  fancy  edges. 

Sports  Dresses  for  Summer 

Summer  dresses  are  not  as  good  as  was  expected,  but 
there  is  a  demand  for  dresses  of  a  sports  character.  Plain 
and  fancy  waists  are  in  good  demand  and  as  far  as  we 
can  see  this  is  likely  to  continue. 

Millinery  demand  lies  in  white  and  light  colored  hats 
of  sport  and  mid-summer  character.  Milliners  returning 
from  Paris  inform  us  that  large  black  velvet  and  light 
colored  felts  are  the  newest  effects. 

The  large  black  velvet  tarns  with  straw  brims  are 
smart,  but  there  is  an  element  in  the  trade  which  is  try- 
ing to  fight  the  growing  use  of  velvet  at  this  season  of  the 
vear. 
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PARIS  STRONG  FOR  "BEEHIVE"  EFFECT  AT  HIPS 

Begins  to  Look  as  if  This  Fashion  Centre  Would  Impose  This  on  the  World  —  Petticoat 
Will  be  Restored  to  Favor — Some  Striking  Points  in  Current  Paris  Fashions. 


Above  is  illustrated  through  courtesy  of  Notions  and 
Fancy  Goods,  a  new  type  of  hip  hoop  that  will  be  required 
if  the  hoop  skirt  that  is  the  rage  in  Paris  now  and  is  selling 
in  New  York  really  gets  a  foothold  in  Canada.  This  type 
of  hip  hoop  gives  a  straight  front  effect  and  does  not  bulge 
when  the  wearer  sits  down. 


cate  a  little  fullness  at  the  elbows,  a  little  collar  of  lingerie 
lace  or  linen  are  all  worn  so  as  to  preserve  the  straightness 
of  the  lines. 

But  it  is  in  the  skirts  that  the  great  changes  of  the 
season  are  shown.  Recently  the  fullness  has  been  round, 
the  bottom  of  the  skirt  in  full  gores,  now  it  is  at  the  hips 
and  gives  them  the  aspect  of  a  "beehive." 

We  notice  more  or  less  a  movement  towards  tailored 
suits  and  little  serge  dresses,  but  it  is  even  more  pro- 
nounced towards  afternoon  dresses  and  we  certainly  find 
it  in  the  almost  flower-like  evening  dresses.  At  the  bot- 
tom of  the  skirt  we  see  also  the  return  of  the  "Croquet," 
a  garniture  so  much  beloved  by  our  ancestors. 

The  revolution  in  skirts  indicates  one  in  which  the 
petticoat  will  be  restored  to  favor,  which  has  been  for- 
saken for  some  time.  This  is  made  of  stiff  muslin  to  the 
hips.  As  a  rule,  the  tops  of  the  hooks  are  covered  by  the 
skirt. 

The  materials  used  are  more  varied  than  ever.  For 
tailor-made  marine  serge  is  much  used,  but  also  lustre 
made  in  woven  and  faille  styles,  in  navy,  pale  grey  or 
tilleul. 

In  afternoon  dresses  there  is  more  variety  still,  bom- 
bazine and  mousseline  de  soie,  with  a  foulard  finish. 
Georgette  crepe  with  flowered  twill,  until  organdie  returns. 

These  few  details  permit  our  friends  everywhere  to 
see  that  despite  the  war  and  its  difficulties,  Paris  has 
remained  herself  the  only  centre  which  can  possibly 
evolve  and  spread  abroad  the  Fashion. 

THE  HOUSE  OF  DRECOLL. 


PARIS,  April  20  (Special) — It  is  with  great  pleasure 
that  we  reply  to  the  kind  invitation  of  The  Dry 
Goods  Review,  proposing  that  we  should  keep  them 
in  touch  from  time  to  time  with  our  impressions  of  fashion, 
at  least  those  which  we  view,  and  in  which  we  have  some 
part.  Despite  the  war,  fashion  has  undergone  a  great 
evolution,  I  might  say,  revolution. 

From  the  narrow  skirt  which  hindered  walking  we  have 
arrived  at  a  width  which  even  Loie  Fuller  in  her  dances 
would  not  disdain.  Although  we  have  left  behind  the 
skirts  which  our  grandmothers  wore  with  their  horse 
coaches,  and  mittens  dear  to  romance,  it  is,  however,  a 
little  of  these  that  are  being  revived  in  fashion  at  the 
present  time.  Another  epoch,  equally  glorious  in  French 
art,  was  the  end  of  the  reign  of  Louis  XV,  with  its  pan- 
niers, head-dress  and'  patches. 

One  reproaches  oneself  perhaps  with  not  being  entirely 
original,  but  life  itself  is  nothing  but  a  perpetual  recom- 
mencement, besides  with  an  artistic  past  like  that  of 
France,  it  is  difficult  not  to  suffer  repeat  impressions. 

The  fashions  to-day  are  no  less  charming  than  when 
one  remembers  that,  flowing,  graceful  and  elegant,  they  are 
above  all  the  picture  frame  to  a  woman,  giving  her  grace 
and  harmony  of  lines.  Some  designs  among  the  most 
characteristic  of  our  models  show  better  than  all  disserta- 
tion, the  tendency  of  the  moment. 

Tight-Fitting  Bodices 
The  bodices  are  tight-fitting,  following:  very  closely  the 
lines  of  the  shoulder,  bust  and   waist.     The  sleeves  indi- 


BATHING  SUITS  IN  BIG  DEMAND 

MANUFACTURERS  state  that  the  demand  for  bath- 
ing suits  has  been  greater  this  year  than  in  any 
previous  year.  The  only  limitation  which  seems  to 
be  placed  on  the  sale  of  bathing  suits  is  the  inability  to 
secure  raw  materials.  The  output  of  entire  factories  has 
been  disposed  of  well  in  advance  of  the  Summer  season. 
In  one  instance  a  manufacturer  had  20,000  yards  of  one 
material  on  order  and  5,000  of  another  material.  These 
deliveries  came  in  good  time.  "On  repeat  orders  we  are 
unable  to  get  anything,"  stated  the  manufacturer  in 
question.  "If  we  had  had  100,000  yards  of  these  goods 
we  could  have  disposed  of  them  without  difficulty.  We  are 
unable  to  surmise  what  has  caused  the  greater  demand 
for  bathing  suits,  but  apparently  the  people  have  made  up 
their  minds  to  do  more  bathing  this  year.  The  demand  is 
not  confined  to  any  particular  section.  The  West  is  taking 
equally  large  orders  with  the  East." 

Luster  in  particular,  is  exceedingly  scarce. 
The  most  noticeable  change  in  this  Summer's  bathing 
suits  will  be  observed  in  the  trimmings.  Scarcity  of  dyes 
has  caused  the  brighter  colors  in  spots  and  stripes  to  be 
practically  non-existent.  As  a  result  the  trimmings  will 
be  mostly  of  whites  and  solid  colors.  There  will  be  some 
red  braid  trimmings  but  these  are  largely  the  left-overs 
from  other  times. 
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WAISTS  FOR  FALL 

Marquisette   Likely    to   Replace   Ninon — Georgette 

Crepe  Hard  to  Procure — Long  Sleeve  and 

Flare  Cuff 

IX  the  new  Fall  waists  the  materials  which  will  predo- 
minate are  crepe  de  chine,  Jap  silk  and  a  new  wash- 
able silk  with  a  satin  finish.  Marquisette  will  take  the 
place  of  Ninon  to  some  extent,  and  Georgette  crepe  is  also 
being  shown,  but  owing-  to  the  difficulty  of  procuring-  this 
material  there  is  a  feeling-  on  the  market  that  something 
will  soon  have  to  take  the  place  of  it. 

Some  of  the  manufacturers  are  showing  a  line  of 
waists  made  in  American  pongee  with  the  candy  and 
wide  stripes.  These  materials  are  made  into  tailored 
waists.  More  than  anything  black  and  wihite  stripes  are  be- 
ing shown,  both  in  voile  and  silk  Marquisette,  and  are 
likely  to  continue  good  until  the  end  of  the  war. 

The  colors  for  Fall  are  practically  the  same.  Maize 
is  still  strong  with  flesh  and  white  following. 

Fall  fronts  and  cape  collars  are  being  shown,  also  the 
long  sleeve  with  the  new  flare  cuff.  On  lingerie  waists 
heavy  Venetian  lace  is  being  used,  but  in  the  silk  waists 

NEW  MODEL  OF  SPORTS  COAT 


A  new  type  of  sports  coat  in  knitted  silk  designed  for 
Fair  weathers',  Toronto.  Note  the  wide  stripes;  this  is 
paddy  green  edged  with  narrow  black  stripes,  with  white 
alternating.  Note,  also,  the  military  effects  in  the  tab  on 
the  cuffs  and  pockets.  The  bottom,  of  the  coat  is  widely  flar- 
ing. The  collar  can  be  tied  as  shown,  or  higher  up.  Smart 
though  simple  sports  hat  in  white  and  green,  by  courtesy 
of  W.  &  D.  Dineen. 


Extra  fine  quality  crepe  de  chine  in  assorted 
stripes  of  the  prevailing  shades.  Collar  of  fine 
pussy-willow  silk;  fancy  cuff,  also  lined  with  pussy- 
willow. Hemstitched  shoulders  and  sleeves.  Trim- 
med with  exceptionally  fine  grade  fancy  pearl 
buttons.  Shown  by  McCutcheon  Waist  Co. 


tailored  effects  with  the  convertible  collars  are  still  to 
the  fore. 

Prices  are  higher  owing  to  the  difficulty  of  procuring 
goods  and  labor. 

Lingerie  waists  of  voile  and  organdie  are  very  good 
now  and  as  soon  as  the  weather  turns  there  is  expected  to 
be  the  largest  waist  season  in  the  history  of  the  trade. 
Sleeves  are  still  long,  and  the  collars  being  shown  are 
the  cape  and  Fall  effects  but  there  is  still  a  small  show- 
ing of  the  convertible  collar. 

Habutai  silk  is  another  strong  line  for  Summer  waists 
mostly  in  white.  There  is  also  a  call  for  crepe  de  chine 
and  Georgette.  In  habutai  and  crepe  de  chine  a  semi- 
tailored    effect    is  being   shown. 

The  colors  being  shown  now  are  chiefly  rose,  coral, 
most  shades  of  blue,  maize,  Chartreuse  green  and  flesh. 
The  last  has  fallen  back  a  little  as  rose  has  been  in  bigger 
demand. 


MURRAY-KAY   AFTER  MONTREAL 
STORE. 

As  we  go  to  press  we  learn  that  Murray-Kay,  of  Tor- 
onto, propose  to  take  over  Jas.  A.  Ogilvy's,  of  Montreal, 
and  to  open  up  offices  in  London  and  Paris. 
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A.Stedall,Ltd. 


2  Cannon  St. 
LONDON,  ENG. 


Wholesale  and 

Export 
Costume  and 

Mantle 

Manufacturers 

and  Furriers 


•    CANNON    5T»f  f 


Five  Factories 

exclusively 
for   the  produc- 
tion of  English 
Made  Goods. 


Cablegrams: 

Peplum-Cent, 

London 


Canadian  Buyers 

visiting  London  are 

invited  to  inspect 

our  immense 

ranges  of 

Coats  and  Skirts 

Cloth  Coats 

Fur  Coats 

Mantles,   Wraps 

Etc. 

Exclusive  and  original  de- 
signs of  exceptional  value. 
All  of  our  own  manu- 
facture. 

New  Autumn  Ranges 
Ready  May  20 


Special  ite !  Seal,  Coney  and  Natural 
Musquash  Coats,  plain  and  trimmed 
Fur. 

80/-  to  400/- 


A.  STEDALL,  LTD. 

are    noted    for   Smart  up-to- 
date    Styles    at   fine    prices. 


Specialite!  Seal.  Coney  and  Natural 
Musquash  ("oats,  plain  and  trimmed 
Fur. 

SO/-    to    400/- 


A. Stedall,  Limited,  2  Cannon  St.,  London,  Eng. 
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Alreco  Fabrics 

is  a  complete  line  of  White  Goods  in  both 
plain  and  novelty  weaves,  and  in  weights 
from  the  transparent  Organdie  to  heavy 
skirtings.  White  is  the  popular  choice  this 
season.  In  spite  of  the  unusual  demand, 
prompt  deliveries  may  still  be  secured. 

We  invite  comparison  of  values 


A.  L.  REID  &  COMPANY 

White  Goods  Specialists 

44   EAST  25TH   STREET 

NEW  YORK  CITY 

N.Y. 

THOMAS  BROPHY  &  SONS,  Agents, 11  Herald  Bldg.,  Montreal,  Can. ,167  YongeSt.,Toronto,Can. 
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A  Mark  of  Distinctiveness 


THE 


BRAND 
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In  this  trade-mark  issue  of  The  Review,  we  beg  to 
call  attention  to  our  Brand  as  above. 

"MACK"  stands  for  all  that  is  good  in  Ladies' 
Waists. 

We  deserve  the  patronage  of  every  retailer  who 
seeks  a  rare  and  distinctive  line,  unsurpassed  in 
workmanship  and  quality  of  material. 

Jap  Silks,  Crepe-de-chines, 
Voiles,  Shantungs  and  Wash 
Waists  of  all  kinds. 

Better  made  waists  that  command  respect  for  their 
originality,  careful  finish  and  distinctive  styles. 

Our  prices  leave  a  good  margin  of  profit  and  the 
values,  plus  the  quality,  will  interest  the  shrewd 
shopper.  Business  has  so  increased  with  us  that 
we  have  doubled  our  plant  in  order  that  we  may  be 
able  to  give  uninterrupted  service. 

Mail  orders  receive  immediate  attention. 


McCutcheon  Waist  Co.,  Limited 

329  St.  James  Street,  Montreal 

PHONE:     MAIN    1540 
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Ladies' 
and 

Children's 
Coats 

Complete  and  com- 
prehensive range  of 
Ladies'  cloth,  Curl, 
Chenille,  Plushes  and 
check  coats  also  large 
range  of  children's 
coats. 


Ladies' 
Suits 

Latest  Novelties  of 
Fall  Suits  in  Serge, 
Gabar  dines  and 
Poplin  at  popular 
prices. 


Cxciugtbe 
Garments 

are  Moneymakers  for  You 

OUR  Success  is  the  result  of  produc- 
ing Garments  that  are  Different. 

Style  and  Finish  of  our  product  is  our 
continual  Study. 

Profit  for  the  Merchant  and  Value  to 
his  Customer  is  Our  Aim. 

Service  is  a  feature  of  our  Successful 
Business. 

Exclusive  models  that  Excel  at  mod- 
erate and  popular  prices  is  what  we 
offer  to  you. 

We  are  now  preparing  our  range  of 
Suits,  Coats,  Dresses,  Waists  and  Child- 
ren's Coats,  for  Fall. 


TRAVELLERS  ARE  LEAVING  SHORTLY 
WITH  A  COMPLETE  RANGE 


MR.  MERCHANT—  When  in  Montreal,  call  and  see  us. 


Cxduatbe  babies'  TOear,  **** 

BLUMENTHAL  BUILDING 

207  ST.  CATHERINE  ST.  W. 
MONTREAL 

IN  THE  HEART  OF  THE  BUSINESS  SECTION 


Dresses 

Our     reputation     as 

makers  of  serge  and 

silk   dresses    is    well 

known. 

Don't  fail  to  see  this 

range. 


Waists 

Our  Waist  Depart- 
ment is  showing  the 
very  latest  in  Crepe- 
de-Chine,  Georgette 
Crepe-de-Chine,  Jap 
and  wa»h  waists  that 
are  well  worth  your 
attention.  Styles  for 
the  coming  season 
and  prices  arecorrect. 
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NO  MATERIAL 
ADVANCE 

In  Our  Prices  For 

Waterproof 
Garments 

Our  old  prices  will 
prevail  just  as  long  as 
our  present  stock  lasts, 
which  may  not  be  long, 
as  the  stock  is  being 
rapidly  depleted. 

Place    your    order    now    for 
immediate  delivery 

The  Montreal  Waterproof 
Clothing  Co. 

MONTREAL  -  CANADA 


The     Largest    and     Oldest     Waterproof    Clothing 
House  in    Canada. 


Corset    Buying-    vs.   Corset     Selling 


Made 


Canada 


They  are  quitt 
t  w  o  different 
ipropositians  — 
the  buying  and 
the  selling  of 
corsets. 

To  sell  well, 
corsets  must  be 
bought  well, 
must  be  well 
selected. 

P.  C.  Corsets  are 
the  choice  of  wo- 
men who  wear  cor- 
sets for  the  com- 
fort, the  ease  and 
the  grace  they  give, 
for  the  health-pro- 
moting features 
they  contribute. 
The  steels  are  scien- 
tifically arranged  to 
promote  the  best 
results  in  comfort, 
appearance  anf  ser- 
vice. 

'The  P.  C.  range 
provides  a  style  to 
suit  every  figure  and 
taste. 

Increase  the  selling 
value  of  your  stock 
by  stocking  P.  C. 
Corsets. 

We'll  scud  samples 
on     request.  MXHEBZ 

PARISIAN  CORSET  MFG.  CO.,  LTD. 

QUEBEC.  QUE. 

nones:     Toronto,    Stock    Exchange    Bldg.; 
Montreal,   928   Craig    St.    \V. 


|[|IH| 

j  "WYLKEDIN"  | 

|  WEATHERCOATS 

=  The    "Wylkedin"     Weathercoats  jg 

=  are    manufactured    by   Alexander  = 

—  Wilkie,    in    Edinburgh,   from   the  = 
^-  famous 

1  SHETLAND    TWEEDS  | 

S  These  Tweeds  are  the  finest  pro-  ^ 

jS  ductions    of    our    Scottish    hand-  = 

^  loom  weavers.     They  are  beauti-  = 

=  fully    soft    and    warm,    yet    light  = 

j=  in  weight.     For  their  fine  quali-  = 

S  ties    and    rich    appearance    they  = 

=  have     been     chosen     for     these  ^ 

=  "Wylkedin"  Coats, 

p  The      "Wylkedin"      Goods      are  = 

=  tailor-cut  and   tailor-made.     The  = 

=  Coats    are    finished    with    linings  ^ 

=  of    satin    and    buffalo   horn    but-  = 

^  tons,   while   the   style  and   finish  = 

£H  of  each   garment  tells   the   taste  = 

^  of   the    tailor. 

A    TRIAE    OFFER 

=  Alexander    Wilkie    offers   to   for-  = 

=  ward  a  parcel  of  TEN   SAMPLE  s 

=  OOATS    to    any    trader   for    the  = 

S  sivm      of     £2S     5/-      (Twenty-six  = 

—  pounds   five   shillings)  = 

F.O.B.    LIVERPOOL 

=  The   1916   Sketches   and    Patterns  ^ 

s  are  also  ready.     Write  for  them.  = 

|  Alexander  Wilkie  § 

I  55-61  SHANDWICK  PL.  j 

=  EDINBURGH,    SCOTLA.ND  = 


Wylkedin"   Suit  in  Shetland 
Tweed   at   5   Guineas. 


AGENTS    ARE    WANTED 

IN  EACH  TOWN  AT  HOME  OR 
ABROAD  TO  STOCK  THE 
"WYLKElDIN   LINE. 
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A  Line  That   Boosts 
Profits 


In  J  ants9  and 
Children's  Dt esses 


Make  Richardson's  Infants'  and  Children's  Dresses  and  Children's, 
Misses'  and  Women's  middies  a  basis  for  brisk  selling  and  increased 
patronage. 

Our  excellent  values  and  wearing  qualities  give  entire  satisfaction  to 
customers  and  bring  profit  to  you. 

Attract  mothers  to  your  store  with  the  Richardson  Brand.  Write  for 
samples. 

I        JAS.  RICHARDSON  CO.,  14  Breadalbane  St.,  Toronto 


These    Dainty    Dresses    make 

a    strong    appeal    to    mothers 

and  win   their  patronage. 


House  Dresses 

at  Popular  Prices 


We  make  a  most  complete  range  of  housewives' 
uniforms  of  the  best  fabrics,  patterns  and  color- 
ings. 

Made  in  three  grades.     Best  values  in  Canada. 

Materials  used  in  these  garments  are  all  made  in 
Canadian  mills  by  Canadian  workmanship.  Our 
capacity  to  buy  in  large  quantities  from  these  mills 
enables  us  to  offer  exceptionally  attractive  values 
to  our  customers. 

Send  an  open  order,  for  our  lines 
will  prove  profitable  to  you. 

Hercules   Garment    Company,   Limited 

59  Peter  Street  MONTREAL,  P.  Q. 
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Prepare  Now  for  the  1916-17 
Fur  Season 

Don't  place  your  final  orders  until  you  have  inspected  the 
exclusive  designs  and  the  unusual  values  in  our  new  season's 
showing. 

PfYDICTIlVI?  pvr TOC  have  alwavs  stood  for 
VjUniOlllirj  r  UllO  high-grade  quality,  and 
absolute  satisfaction  giving.  Every  Coristine  creation  is  a 
dependable  seller. 

We  ask  you  to  compare  our  quality  and  our  values  with  any 
others  on  the  market.    Have  our  traveller  call. 

JAMES  CORISTINE  &  COMPANY,  LIMITED 

MO  NTR  E AL 


Well  Prove  It 


GIVE  us  a  chance  to  prove  to  you 
that  you  can  make  money  by 
working  our  plan.  Hundreds  of 
men  and  women  in  Canada  are  making 
splendid  salaries  by  working  for  us  a  few 
hours  each  day.  Why  not  learn  all  about 
it? 

If  your  regular  position  isn't  producing 
enough  money  to  take  care  of  a  few  added 
luxuries — our  plan  will  fit  in  splendidly, 
giving  you  as  much  extra  money  as  your 
spare  time  will  allow  for.  The  more  time 
you  devote  to  the  plan  the  more  money 
you  can  make.  To  learn  all  about  it— 
drop  us  a  Post  Card, — back  to  you  by  re- 
turn mail  will  come  full  particulars.  This 
will  not  obligate  you  in  any  way.  Simply 
say,  "Send  me  full  particulars  of  your 
money-making  plan." 

Name 


Address . 


The  MacLean  Publishing  Co.,  Limited 


143-153   University  Avenue 


Toronto,  Ontario 


New  Georgette  Collar 


This  is  One  of  Our  Snappy 
New  Sellers 


We  specialize  on  neckwear  for  women  and 
our  lines  can  always  be  depended  upon  to 
contain  all  the  latest  and  most  exclusive 
ideas. 

Speed  up  your  summer  selling  by  stocking 
specialties  in  Georgette  Crepe  and  fine  net 
in  new  Postillion  styles,  new  Maline  ruffs, 
('aperines,  etc. 

Investigate  our  values.  Orders  promptly 
attended  to,  and  satisfaction  guaranteed. 


A.Bruce  Finnie&Company 

Cor.  Craig  and  Gosford  Streets,  Montreal,  Quebec. 
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Established 

1852 


Reliable 
Furriers 


The  Distinguishing  Mark 
of  Good  Furs 

A  "TRADE  MARK" 

WITH  A  RECORD 


In  the  earlier  days,  when  Canadian  trade  was  limited  to  the  old 
provinces  of  Eastern  Canada,  the  importance  of  branding  the 
output  of  our  factory  had  not  much  significance;  but  when  the 
confines  of  trade  spread  to  Winnipeg,  and  then  on  across  the 
prairies  to  Vancouver  and  north  to  Edmonton,  it  was  felt  that 
each  article  manufactured  merited  being  labelled  with  a  "Trade- 
Mark."  The  goods  were  high-class  and  above  the  average;  and 
we  wanted  the  wearing  public  to  know  where,  after  years  of  sat- 
isfied service,  the  quality  could  be  duplicated  in  any  part  of 
Canada.  Such  is  the  case  to-day  after  over  60  years  in  the  front 
line. 

The  Oldest  Wholesale  Manufacturers  of  FURS  in  Canada 

L.  Gnaedinger,  Son  &  Co. 

90-94  St.  Peter  Street,  Montreal 
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SUGGESTIONS  FOR  RIBBON  DISPLAYS 

Various  Methods  in  Handling-  the  Goods — No  Need  to  Make  Stocky  Display- 
Regard  to  Color  Harmony — Sketches  That  Can  be  Copied. 

Written  for  The  Reviewby  G.  A.  Smith 


-Care  in 


RIBBON  is  a  line  of  merchandise  which  most  display 
managers  delight  in  handling'.    It  is  not  difficult  to 
arrange  and  its  display  requires  the  expenditure  of 
only  a  small  amount  of  time  and  labor. 

Moreover  the  merchandise  is  so  attractive  in  itself 
and  lends  itself  so  gracefully  to  such  a  wide  variety  of 
treatments  in  handling  that  makes  it  a  very  simple  mat- 
ter to  instal  displays  that  are  sure  to  attract  interest  to 
the  merchandise. 

With  all  of  these  good  points  to  your  advantage  there 
are  still  many  other  things  to  be  considered  where  good 
displays  are  to  be  produced.  Some  of  these  are  careful 
unit  groupings,  proper  handling  of  the  color  scheme 
throughout,  width  that  may  be  secured  in  one  pattern, 
suggestions  as  to  how  the  merchandise  may  be  utilized. 
This  can  be  effected  very  easily  by  showing  a  few  hats 
and  parasols  in  connection.  These  articles  of  course 
should  contain  ribbon  in  their  make-up.  Waists  placed 
over  forms  finished  off  with  a  sash  or  belt  made  from  rib- 
bon is  another  good  feature  to  bring  out  the  use  more 
forcibly.  Lengths  of  ribbon  tied  up  into  beautiful  bows 
may  also  be  placed  at  various  points  throughout  the  dis- 
play. 

How  to  Display  Them 

When  placing  the  ribbons  on  display  there  are  several 
methods  that  may  be  resorted  to.  One  way  is  to  show  it 
removed  from   the  bolt.     This  is  a   very  good  treatment 


where  short  lengths  and  odds  and  ends  are  being  shown. 
Another  is  to  show  the  bolts  in  their  original  form.  They 
can  also  be  opened  up  and  draped  out  over  the  floor,  etc., 
as  shown  in  the  accompanying  sketches.  The  paper  band- 
ing' should,  in  this  case,  be  left  intact.  By  this  method  a 
more  graceful  effect  may  be  secured. 

Where  a  stock  sale  window  is  being  installed  the 
method  of  displaying-  a  good  quantity  of  bolts  in  connec- 
tion with  a  few  finishing-  touches  such  as  bows  of  ribbons, 
Dowers,  etc.,  is  the  best  treatment. 

Just  because  it  is  a  sale  window  does  not  justify  your 
filling'  the  window  full  of  stock.  This  should  be  arranged 
accordingly,  so  that  each  piece  stands  out  prominently. 
In  addition  to  this  I  might  add  that  when  all  of  the  rib- 
bon is  removed  from  the  bolt  the  pins  that  hold  the  end 
of  ribbon  in  place  should  be  removed  and  thrust  into  the 
end  of  bolt.  A  pin  ticket  bearim>-  the  stock  number 
should  in  this  case  be  fastened  to  the  end  of  ribbon.  In 
this  way  you  can  save  yourself  a  good  deal  of  time  when 
replacing  the  ribbon. 

Color  Combinations 

Special  care  should  be  taken  in  reference  to  your 
color  schemes.  A  solid  color  window  executed  in  almost 
every  shade  of  one  color  is  much  more  effective  than 
where  a  dozen  or  more  colors  go  to  make  up  a  complete 
display.  Yet  this  cannot  always  be  accomplished  especi- 
allv  in  the  smaller  stores  where  the  stock  is  limited.     A 


No.  1. — Showing  use  of 
parasols  in  ribbon  windoiv, 
both  as  fixture  and  embellish- 
ment. See  article  for  detailed 
description. 
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No.  2. — Arrangement 
of  ribbons  in  connection 
with  three-panel  screen 
as  backing.  See  article 
for  detailed  description. 


very  creditable  showing,  however,  may  be  secured  when 
a  wide  variety  of  colors  is  used  providing  the  display  man 
understands  colors. 

For  example,  where  five  or  six  colors  are  used  see  that 
each  color  is  grouped  separately,  the  goods  being  arranged 
so  that  the  colors  blend  into  each  other  perfectly.  As  a 
rule,  it  is  best  to  place  the  dark  shade  in  the  centre  blend- 
ing out  at  each  side  with  lighter  tones.  A  bouquet  of  flow- 
ers to  match  will  add  a  good  deal  of  distinctiveness  to  the 
showing. 

The  backgrounds  in  connection  whether  temporary  or 
permanent,  should  come  in  for  their  share  of  attention. 
If  it  be  permanent  a  fancy  screen  may  be  used  as  a  centre- 
piece to  give  it  additional  character. 

Possibly  a  festoon  or  wreath  of  foliage  placed  at 
some  point  in  conjunction  with  the  background  or  mer- 
chandise will  add  considerably  to  the  finished  effect  of 
your  display. 

Two  Unique  Ribbon  Units 

The  adept  display  man  can  employ  certain  other 
methods  for  enhancing  the  appearance  of  his  ribbon  dis- 
plays thereby  more  strongly  impressing  the  passers-by. 
To  create  a  beautiful  display  does  not  in  all  cases  de- 
mand a  bis-  expense.  In  fact,  it  is  usually  the  opposite, 
providing  the  display  man  is  of  a  resourceful  nature.  The 
modern  display  man  not  only  studies  to  make  his  displays 
beautiful  and  effective,  but  he  also  gives  special  attention 
to  reducing  the  cost  of  the  productions.  The  accompany- 
ing illustrations  represent  two  ribbon  units  of  a  most 
unique  nature,  which  in  both  instances  may  serve  as 
centre  pieces. 

No.  1  shows  the  use  of  a  parasol  containing  ribbon  in 
its  make  up  which  is  used  as  a  suggestive  embellishment 
and  fixture  as  well.  Six  holts  of  ribbon  are  shown  draped 
from  the  parasol  out  over  the  floor  of  the  window  in  a 
graceful  fashion.  A  pyramid  of  bolts  is  arranged  on  the 
floor  and  at  the  base  of  the  rod  supporting  the  parasol. 
A  length  of  ribbon  is  shown  tied  up  into  a  bow  and 
placed  directly  in  front  of  and  at  the  base  of  the  pyramid. 

Two  T  stands,  one  placed  at  each  side  are  draped  with 


ribbon    as    shown.       This    produces    a    very    striking    unit 
and  one  that  is  easily  executed. 

No.  2  illustrates  a  clever  arrangement  of  ribbons  in 
connection  with  a  three-panel  screen  as  a  backing.  A 
pedestal  glass  slab,  one  flat  top  wood  stand  and  two  T 
stands  constitute  the  fixtures  used  in  this  grouping,  the 
flat  top  wooden  stand  being  utilized  for  the  centre  ar- 
rangement. This  is  first  placed  on  top  of  the  glass  slab. 
It  is  then  draped  with  a  piece  of  silk,  velours  or  plush. 
Ribbon  is  then  draped  from  the  top  as  shown.  A  beauti- 
ful wreath  is  placed  back  of  the  stand  and  on  to  the 
screen,  the  top  of  the  stand  being  finished  off  with  a  bow 
of  ribbon  and  stuffed  bird  secured  from  the  millinery 
department.  The  remainder  of  the  grouping  is  self-ex- 
planatory. 


WASTE   PAPER  BALING 

Price  of  Paper  lias  Dropped  a  Little,  But  Baled  Goods 

Still  Yield  a  Good  Profit  and  is  a  Far  Safer 

Method  of  Handling;  the  Waste 


MUCH  interest  has  been  manifested  in  the  article 
in  the  April  issue  dealing  with  the  famine  in 
waste  paper  and  the  advantage  for  the  dry  goods 
merchant  in  baling  his  paper  and  securing-  the  highest 
price  that  has  been  offered  for  years.  A  few  days  after 
the  issue  came  out  there  was  a  drop  in  the  market  price 
of  about  $2  a  ton,  or  a  little  more,  so  that  $8  to  $9  a  ton 
for  the  baled  waste  paper  is  all  that  is  now  being  offered 
the  United  States  market,  dropping  off  at  the  same  time. 
Even,  however,  at  the  reduced  price,  many  merchants  will 
find  it  profitable  to  save  their  waste  paper.  It  should  be 
pointed  out  that  the  figures  quoted  are  f.o.b.  Toronto, 
so  that  freight  charges  must  be  deducted.  Wherever  it 
is  possible  to  combine,  local  merchants  should  do  so,  and 
by  sending  a  carload  save  materially  the  freight  rates. 

The  Red  Cross  societies  are  taking  the  matter  up  in  a 
good  many  places,  and  are  arranging  to  collect  the  paper. 
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A  Lightning  Shoe  Window  from  Dauphin 

mm 


This  striking  shoe  display  was  planned  by  Donald  E.  Bankart  for  H.  C.  Purdy  &  Co.  of  Dauphin,  Man. 
The  "lightning"  was  suspened  from  the  ceiling  by  invisible  threads,  and  was  made  out  of  cardboard 
pasted  double  and  covered  with  silver  paper,  and  was  intended  to  appear  as  though  coming  out  of  the 
clouds,  pointing  diagonally  across  the  window.  Thesmall  "lightnings"  on  the  mirrors  were  of  gold  paper 
stuck  to  the  glass,  and  to  the  side  wall  in  silver.  The  lightning  pi-ice  tickets  on  boots  were  in  gold  and 
silver  mixed.  The  flash  at  the  back  was  in  a  rich  gold,  which  showed  off  the  white  buck  boots  on  the  floor. 
The  floor  was  of  white  cotton  stretched  tight;  the  card  about  16  x  24,  in  light  brown  with  black  lettering. 
At  the  top  of  the  window  was  placed  cotton  batting  covered  with  thick  dusting  of  black-blue  powder  to 
represent  clouds,  held  up  by  uneven  pieces  of  wood.  The  window  attracted  large  crowds  and  proved  its 
worth.     It  SOLD  the  goods. 

Clever  Draping  by  Warren  Andrews   Now  at  the   Front 
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MANAGER'S  STORY  OF  HIS  LINEN  DEPARTMENT 


IN  handling'  a  linen  and  staple  department  of  which 
I  have  done  a  previous  turnover  of  nearly  two  hun- 
dred thousand  dollars  on  a  thirty-one  thousand  dol- 
lar stock  by  careful  handling  of  markets  and  conditions, 
what.  I  did  was  to  dissect  my  department  into  six  sec- 
tions, viz.: 

Towels  etc. 

Cloths  and  Linens. 

Fancy    Linens. 

Cottons,  Sheetings. 

Flannels,   etc. 

Blankets,  Comforters,  etc. 

I  would  then  buy  heavily  on  placing  of  linen  towels, 
table  linens  and  flannels,  also  blankets.  I  would  buy 
lightly  on  cottons,  etc.,  knowing  that  the  markets  in 
cottons  are  up  and  down  occasionally.  I  would  buy  very 
light  on  fancy  linens,  which  I  know  are  only  regulated 
and  handled  with  variety.  I  would  always  have  enough 
cash  on  hand  of  my  appropriations  to  go  into  the  mar- 
ket to  buy  a  special  or  pick  up  a  good  line  of  merchan- 
dise to  create  a  lively  crowd  round  my  linen  department. 

"If  It  Sticks,  Tell  Me" 

I  therefore  knew  by  my  section  division  what  part  of 
my  stock  channels  were  not  "flowing  clearly".  I  could 
find  in  a  few  minutes  what  section  did  the  business,  and 
I  went  after  the  slow  sellers.  My  slogan  is  always  to 
the  help  "Every  bit  of  merchandise  on  the  shelf  repre- 
sents cash  and  hard  cash;  if  it  sticks,  tell  me."  No 
goods  can  afford  to  lie  on  the  fixtures  as  ornaments. 
Get  them  out.  Display  is  the  essential  to  selling.  If 
goods  are  properly  displayed,  the  customers  will  very 
soon  see  what  a  big  variety  we  carry,  and  the  price 
ticket  will  practically  act  as  the  silent  salesman.  In 
previous  stores,  I  have  sold  a  thousand  dozen  of  fancy 
linens  at  98c  each,  and  more  than  that,  impressed  the 
house  wife  with  a  real  bargain. 

Using  a  Business  Calendar 

I  use  all  means  and  devices  to  reach  the  pocket  of 
the  home  buyer.  I  have  used  telephone  specials  on  rainy 
days  to  shop  by  phone,  which  was  a  success.  A  system 
which  I  used  to  cover  my  big  days  ahead,  was  a' business 
calendar,  which  I  outlined  for  each  month.  Six  months 
ahead,  every  day's  sales,  I  would  underline  in  blue  pencil 
the  big  days.  I  would  carry  this  calendar  in  my  posses- 
sion all  the  time,  and  any  time  a  bargain  presented  itself 
T  would  look  up  my  calendar  and  spot  the  day  and  spot 
the  bargain.  Thus  I  would  not  be  worrying  over  the 
big  days  arriving,  for  I  would  have  something  to  meet 
them  with,  planned  for  long  ago. 

My  policy  is  to  visit  the  market  as  often  as  possible 
to  keep  personally  in  touch  with  the  manufacturer  him- 
self. He  then  knows  who  you  are,  then  when  a  bargain 
presents  itself,  your  choice  comes  first. 

"Slow  Sellers"— Goods  Nearly  Exhausted 

You  ask  me,  how  do  your  clerks  keep  so  close  a  touch 
on  stock?  Here  it  is.  Every  section  head  (chief  clerk 
of  every  section  as  I  have  previously  related)  keeps  a 
want  book.  Every  day  they  must  go  over  their  stocks 
and  note  down  on  their  books,  (two  page  book).  One 
side  indicates  the  "slow  sellers",  and  the  other  side 
indicates,  "goods  nearly  exhausted,  and  calls  for". 
These  books  must  appear  on  my  desk  every  morning  at 
9.30  a.m.,  which  I  make  it  a  point  to  go  over  very  care- 
fully.    I   call   in   each   chief  clerk   and   question   him   re- 


garding' his  notes.     This  system  keeps  me  and  the  clerk 
closely  in  touch  with  the  merchandise. 

On  slow  selling  goods,  I  consider  it  essential  to  buy 
from  the  nearest  market,  even  though  I  pay  a  little  high- 
er percentage.  This  eliminates  bad  stock  and  keeps  your 
selling  goods  moving,  and  the  fast  sellers  with  a  bigger 
profit  cover  the  little  percentage  it  may  cost  more  on 
the   slow  sellers. 

Never  Load  Up  on  Cottons 

Never  load  up  a  cotton  section.  There  are  dozens 
of  mills  right  in  Canada.  Your  profit  on  cotton,  to  meet 
competition  must  be  regulated  lower.  I  have  done  a 
cotton  business  including  sheetings,  cottons,  nainsocks, 
etc.,  of  thirty  thousand  dollars  turnover,  on  a  stock  of 
one  thousand  five  hundred  dollars  at  retail,  just  by  keep- 
ing my  eyes  on  ,the  markets,  and  the  department  wants, 
right  in  my  own  city. 

There  is  one  important  point  that  every  linen  buyer 
should  follow,  that  is,  "Get  your  staff  enthused  over 
your  merchandise,  get  them  all  loyal  to  your  firm.  Make 
them  feel  that  you  are  fighting  the  merchandise  battles 
with  them.  You  are  their  leader  to  victory  over  last 
year's  sales,  and  make  them  feel  when  in  the  markets, 
that  your  organization  is  going  on  the  same  as  if  you 
were  there  by  their  sides.  Have  and  give  them  your 
confidence,  tell  them  of  the  market  conditions.  They 
appreciate  news,  and  this  news  eventually  leads  to  the 
customers.     That  is  their  education. 

"Wee"  Red  Hot  Items  Read 

I  believe  in  big  window  displays,  more  than  big  ad- 
vertising. Advertised  goods  should  be  goods  worth  ad- 
vertising, with  a  meaning  to  their  appearance.  Large 
numbers  of  goods  advertised  do  not  necessarily  bring 
in  t be  biggest  crowds.  One  "wee"  advertisement  with 
a  red  hot  item,  with  a  quantity  of  it,  will  create  as  much 
impression  and  save  your  firm  money.  But  it  must  be 
a  live  wire,  with  a  sting  to  business.  Go  over  your  stock 
now,  you  may  have  the  very  essence  of  business  tied  up 
in  your  shelves  for  a  long  time,  that  may  bring  in  the 
buying  housewife,  and  only  by  using  a  small  advertise- 
ment, well  written. 

But  remember  to  show  the  goods  prominently.  Pack 
your  counters,  look  busy,  use  bold  attractive  sign  cards, 
in  uniform  size,  and  your  register  till  will  be  tinkling  all 
day  long. 

Your  are  charged  with  every  corner  in  your  section. 
Make  use  of  it ;  utilize  every  nook  you  can  to  display 
goods,  and  change  your  display  tables  and  counters 
every  day,  if  possible,  so  that  customers  will  always 
see  something  new.  Something  bright  and  attractive  to 
greet  them  as  they  enter  your  department.  It  is  not 
the  goods  in  the  shelves  that  are  lying  dormant;  that 
pay  your  salary  or  the  bills;  it  is  the  turning  and  re- 
newing the  merchandise  that  meets  all  obligations. 

Therefore  a  linen  department  must  be  looked  after 
with  great  respect.  It  requires,  1st,  expert  management, 
expert  buying  knowledge,  careful  handling,  up  to  the 
minute  with  the  market,  experienced  help,  and  it  shows 
big  profits,  and  is  the  premier  department  and  founda- 
tion of  a  departmental  store  to-day. 


Spittal  Bros,  &  Co.  have  bought  the  stock  and  good-will 
of  MacMillan,  Calder  &  Co.,  London,  Ont.,  wholesale  hats. 
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COLOR-FEST  FOR  FALL 

For  All  Except  Staple  Lines  Dark,  Rich  Shades  For 

Tops  Are  Being  Predicted  in  the  States — Navy, 

Brown  and  Green  in  Order 


WHILE  the  staple  trade  for  Fall  undoubtedly  will 
run  to  the  cloth  tops,  as  before,  mostly  black, 
with  patent  or  kid  quarters,  there  is  a  consider- 
able amount  of  uncertainty  among  the  trade  as  to  what 
the  real  novelties  will  turn  out  to  be.  Will  the  color 
element  enter  into  the  situation,  as  it  did  this  Spring', 
darker  shades,  of  course,  superseding-  the  white,  cham- 
pagne, and  taupe  in  conformity  with  lithe  season?  Self- 
protection  almost  would  decide  the  disappearance  of  the 
lower  part  in  white,  although  last  season  in  New  York 
white  flashed  along  Broad  way — around  11  p.m. — all  Win- 
ter through.  But  in  Canada  a  tempering  of  black  on  the 
quarter  is  likely  to  be  enforced. 

Navy  blue,  for  several  reasons,  is  a  favorite  in  first 
choices  for  Fall.  It  is  being  worn  to  a  certain  extent,  and 
it  would  not  have  taken  much  blazing  of  the  way — we  be- 
lieve, with  the  present  craze  for  navy  blue  suits,  in  silks 
and  serges — to  win  over  a  goodly  portion  of  the  public. 

With  the  premise  that  navy  blue — the  "men's  wear'' 
navy — will  liead  the  list  of  dress  goods  colors  for  Fall, 
the  Boot  and  Shoe  Recorder  of  Boston  goes  on  to  argue 
that  deep  tones  of  Dutch  blues  and  Copenhagens  "could" 
be  chosen  for  shoe  tops.  The  colors  must  be  dark,  any- 
way. 

Dark  and  medium  dark  shades  of  African  brown,  they 
state,  will  have  second  place  in  dress  goods  sold  by  the. 
yard,  and  those  with  fawn  tones  on  the  shoe  tops  could 
match  the  dress  goods.  Taupe  is  to  come  third,  with  a 
medium  dark  for  the  shoe  top.  "Dark  shades  of  green," 
it  goes  on,  "having  a  bluish  rather  than  a  yellowish 
cast,  and  somewhat  allied  to  myrtle,  will  follow  in  the 
order  of  popularity.  Prune  and  plum  purples,  always  in 
dark  shades,  arc  indicated  for  next  position  in  dress 
colors. 

"Dark  rich  shades  in  Burgundy  will  be  the  high 
novelty  Winter  color  in  dress  fabrics.  As  for  shoes  with 
green,  plum  and  Burgundy  tops,  very  little  need  be  done 
in  color  harmony  shoe  topping,  for  the  reason  that  black 
could  he  worn  to  advantage  with  suits  of  green,  plum  or 
Burgundy,  and  for  the  additional  reason  that  specials 
could  he  supplied  by  special  order. 

Velours  Checks  in  Tops 

"In  dress  goods,  velours  checks,  dyed  in   the  foregoing 
ground    colors    with    small   black    oven-hecks,   can    he    con- 
fidently looked   for  next  Fall  and   Winter,  and   with   suck* 
velours  checks  the  foregoing  cloth  top  shoes  selected  can 
be  worn  to  advantage. 

"Dark  rich-toned  plaids  in  combinations  of  navy  blue 
and  green;  dark  blues  and  African  browns; -Dutch  blues 


and  Burgundies;  men's  wear  navy  blue,  and  taupe  and 
dark  shades  of  grey  and  blue,  will  indicate  the  main  color 
movement  in  plaids.  No  brilliant  overchecks  will  be 
sanctioned. 

"In  a  similar  way  rich  dark  Burgundy  reds  will  be 
combined  with  low  tones  of  bluish  green,  gold  and  greys. 

"Deep  tones  of  amethyst  purple  will  be  combined  with 
equally  deep  gold,  Burgundy,  taupe  and  other  dark,  har- 
monious colors. 

"As  formerly,  grey,  fawn,  taupe  and  drab  will  be  the 
safe  neutrals,  but  the  shades  must  be  dark.  Light  greys 
will  be  good  form  for  afternoon  weddings,  and  may  be 
worn  in  the  form  of  either  tops  or  spats.  White  tops  will 
remain  a  high  novelty." 


A  BUYER'S  PROPHECY 

That    High    Kids  Will  Sell  Into  Summer;  Browns 

he  Strong;  Navy  Blues  in  Pumps  and  Cloth 

fops  For  Fall 

HE  merchant  who  has  enough  capital  to  invest  in 
boots  and  shoes,  can  save  himself  about  50  cents 
per  pair  between  now  and  Fall. 

The  high  boot  of  last  season,  as  far  as  can  be  seen 
to-day.  has  gone  and  a  hoot,  6  inches  maybe  7,  is  con- 
sidered the  rigid  height. 

There  will  be  an  advance  on  $5  shoes  of  $1.50  for  Fall. 

Cloth  tops  will  be  uood  owing  to  the  scarcity  of 
leather,  and  two-tone  effects  are  very  strong  especially 
in  grey. 

There  is  at  the  present  time  a  material  being  placed 
on  the  market  which  resembles  doe  skin. 

Lace  boots  are  to  take  the  lead  and  there  is  also  a 
tendency  for  brown  boots,  owing  to  the  fashion  centres 
trying  to  bring  brown  to  the  fore. 

For  immediate  wear  pumps  are  good  of  course,  al- 
though some  manufacturers  are  trying  to  keep  the  high 
boots  in  all  Summer. 

There  is  a  feeling  that  there  will  be  a  large  call  for 
colored  pumps  to  match  suits  and  dresses. 

As  far  as  can  be  seen  grey  and  navy  blue  are  good;  in 
fact  during  the  Spring  season  one  of  the  leading  retail 
stores  that  put  in  a  stock  of  navy  blue  hoots  could  have 
sold  double  the  amount  in  pumps. 

© 


W.  C.  GREENHILL  BECOMES  MANAGER 

Members  of  the  C.A.D.M.  will  be  interested  in  know- 
ing that  W.  0.  Greenhill,  who  for  several  years  has  done 
clever  work  as  window  trimmer  and  advertising  manager 
for  Ogilvie,  Lochead  &  Co.,  of  Brantford.  lias  been  placed 
in  charge  of  Levy's,  a  ready-to-wear  store  in  the  same 
city. 
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KEEP   DRY  GOODS  REVIEW  CIRCULATING 


MR.  MERCHANT,  do  you  want  to  get  out  of  Dry  Goods  Review  the  greatest  pos- 
sible advantage  for  your  buyers  and  clerks  as  well  as  for  yourself?  We  are 
as  anxious  as  you  that  you  should,  and  yet  we  feel  that  often  through  the  lack 
of  a  systematic  handling  of  the  copy  or  copies  that  reach  your  store  there  are  unneces- 
sary delays,  and  in  some  cases  the  heads  of  departments  are  not  given  the  opportunity 
to  study  the  articles  and — equally  important — the  advertisements.  Frequently  there 
is  no  definite  arrangement  carried  out  for  passing  on  the  issues  to  each  department  in 
regular  order.  There  are  a  large  number  of  buyers  who  subscribe  personally  and  thus 
secure  their  copies  promptly.  Where  this  is  not  done,  however,  the  merchant  is  failing 
to  provide  a  valuable  service  and  training  Cor  members  of  his  staff  who  may  chance  to 
be  passed  by. 

The  plan  is  a  simple  one:  just  tear  off  the  slip  given  below,  attach  it  to  this  issue  on 
the  cover  page,  and  write  down  the  names  of  the  staff  members  whom  you  wish  it  to 
reach.  It  is  a  matter  of  only  five  minutes  and  in  each  issue  hereafter  another  slip  will 
appear  for  use  with  that  particular 


number.  See  to  it  that  your  man- 
agers and  clerks  keep  up  to  schedule 
also  in  passing  on  their  copies  prompt- 
ly. Provision  is  made  for  copies  being 
sent  back  later  to  those  who  wish  a 
second  study  of  the  contents. 

Some  merchants,  while  they  exam- 
ine carefully  pages  of  The  Review 
themselves,  fail  to  realize  the  value 
that  lies  therein  for  those  behind  the 
counter — clerks  as  well  as  managers 
They  are  kept  in  touch  by  type  and 
illustration  with  the  new  lines  that  are 
being  brought  out  in  their  own  depart- 
ments; with  the  conditions  of  supply 
and  market  changes;  with  selling 
methods  called  from  a  wide  field  by 
visits  of  staff  writers.  Not  only  is  the 
information  valuable  in  buying,  but  it 
should  be  of  equal  help  to  the  clerk 
that  sells;  it  supplies  him  with  a  moro 
intelligent  viewpoint  than  he  could 
otherwise  obtain. 

But  apart  from  the  department 
articles,  there  are  a  large  variety  in 
each  issue,  covering  many  incidents  of 
store  life;  on  store  systems,  on  adver 
tising,  on  the  handling  of  customers, 
on  such  problems  as  mail  order  com- 
petition, credits,  approbation,  etc., 
stock-taking,  window  trimming,  and 
scores  of  others. 

Reading  them  will  not  only  benefit  your 
staff,  but  will  add  an  interest  and  a  zest  to  their 
work;  they  will  understand  better  and  as  a 
resu  t  do  better. 

If  one  or  two  copies  are  not  enough  to  go 
around,  try  taking  a  second  or  a  third. 


CUT  THIS  OUT  AND  PASTE  ON 
THE   COVER 


This  issue  of  DRY  GOODS  REVIEW 
Belongs  to 


Firm 


Those  whose  names  appear  below  are  requested  to 
read  as  soon  as  possible  those  pages  in  this  issue 
that  apply  directly  to  their  own  departments,  check 
off  their  names,  and  pass  on  to  the  one  directly 
below  in  the  list.  If  you  desire  to  secure  the  copy 
again  later  for  a  further  reading,  place  a  check  in 
the  last  column  opposite  your  name. 


Dept. 


Name. 


Have|  Wish 
Kead|   Back 


Dress   Goods 


Office 


Ready   to   Wear 


]>ress    Accessories 


Fancy   Goods,   Notions 


House    Furnishings 


Millinery 


Knit   Goods 


Furs 


Footwear 


Window  Trimmer 


Card    Writer 
Advertising 
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First  Johnstone  Walker  store  in  1886. 


EVOLUTION  OF  EDMONTON 
STORE  IN  THIRTY  YEARS 

Founder  of  Johnstone  Walker,  Limited,   of  Edmon- 
ton,  Came  from  South  Africa  in  1885 — Won- 
derful Growth  in  Size  and  Confidence  of 
Public  as  Result  of  Far-sighted 
Policies 


T 


HE  romances  of  West  business  include 
among'  their  most  interesting'  subjects  the 
development  of  that  widely  known  mer- 
cantile institution  of  the  city  of  Edmonton, 
Johnstone  Walker.  The  founder,  the  late  W. 
Johnstone  Walker,  made  a  trek  of  tremendous 
proportions  in  the  year  that  the  C.  P.  R.  joined 
the  prairies,  the  Rocky  Mountains  and  the  Pa- 
cific Coast  to  Eastern  Canada,  but  passed 
through  Calgary,  200  miles  south  of  Edmonton. 
For  leaving  the  Orange  Free  State  in  South 
Africa,  he  made  his  way  to  Alberta  with  the 
idea  of  settling  on  a  homestead  or  farm  in 
the  southern  portion  of  the  Territory,  as  it  was 
then,  and  indeed  for  a  time  he  did  live  in  a 
small  village  in  the  vicinity  of  Edmonton,  where 
Frank  Oliver  even  then  was  running'  his  print- 
ing- press. 

But  the  vision  of  large  things  came  to  him 
and  he  realized  the  opening  there  was  in  Ed- 
monton in  a  mercantile  line  and  forthwith 
opened  up  a  small  general  store  on  the  corner 
of  Fraser  and  Elizabeth  streets.  This  store, 
which  was  established  in  1886.  was  30  x  30  feet, 
and  is  shown  in  the  heading-. 

It  was  not  long-,  a  matter  of  only  two  or 
three  years  later,  the  business  having  developed 

and 


Cecil    Sutherland,    Vice-President    and 
Manaaer. 


Store  that  has  been  vacated  for  larger  premises. 

<n'o\vn,  placed  in  part,  by  brick,  and  enlarged,  until  it  grew  from 

he     was  30  x  75  feet  to  50  x  150  feet,  with  a  second  storey,  giving 

forced  to  seek  a  total  floor  space  of  18,750  feet. 

new     quarters.  A  short  time  ago  the  Acme  Company  decided  to  wind 

He  secured  the  up  its  business  and  the  Johnstone  Walker  firm  made  ar- 

property     o  n  rangements  to  buy.     This  proposal   was  carried  out  and 

Jasper  avenue,  the  present  location  was  thus  secured,  and  an  additional 

where  the  late  floor  space  of  10,000   feet   compared   with  the  old   store. 

Johns  tone  When  the  two  upper  stories  are  completed,  as  shown   in 

Walker     store  the  plans  given  below,  this  will  mean  12,000  feet  more,  or 

stands,     a  n  d  over  40,000  feet.     In  the  growth  of  this  firm,  one  of  the 

there  erected  a  moving  spirits — backed  up  by  a  faithful  ami  capable  staff 

larger  store,  a  — has    been    Cecil    Sutherland,    now    vice-president    and 

frame       struc-  manager.     Mr.   Sutherland  has  practically  grown  up  with 

ture,     25  x  50  the  business,  the  late  Mr.  Walker  having  turned  over  the 

feet     in     size,  management  to  him  entirely  in  1902.    In  1906  lie  became  a 

with  a  lean-to,  partner  in  the  business  which  a  short  time  ago  was  made 

a  mere  shack.  a  limited  liability  company. 

m  the  rear,  The  new  building  gives  the  store  far  greater  facilities 
which  was  for  then-  rapidly  growing  business,  and  even  more  pro- 
used  for  stor-  nounced  improvements  are  contemplated  in  the  completed 
age     purposes,  building. 

this    being  oc-  On  the  ground  floor  of  the  new  building,  the  left  hand 

cupied  in  1800.  .  s|(le   towards   the    front     is    occupied    with    staples,   wash 

In     a     few  goods  and  linens,  while  on  the  right   is   the  men's   wear 

y  e  a  r  s      the  department,  witli   smokers'  accessories  opposite  the  hats 

frame      struc-  and  caps.    At  the  back  of  the  building  is  an  extensive  shoe 

ture     was     re-  department,   with   smokers'  accessories  opposite   the   hats 
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centre,  ladies'  neckwear,  jewelry,  hair  goods,  trimmings, 
ribbons;  small  wares;  toilet  goods  and  household  remedies, 
and  confectionery. 

On  the  second  floor  are  dress  goods  and  silks,  also 
patterns,  and  women's  and  children's  ready-to-wear,  cor- 
sets and  underwear.  A  special  department  for  boys  is  also 
located  on  this  floor.  The  fitting  and  alteration  rooms 
are  also  here,  and  the  quarters  of  the  advertising  depart- 
ment. 

On  the  third  floor  is  one  of  the  finest  grocery  depart- 
ments in  the  West.  The  fixtures  are  of  white  enamel,  and, 
giving  an  impression  of  being  cleanly  and  sanitary.  One 
department  is  known  as  the  "Pure  Food  Grocery." 

On  this  floor  are  located  also  the  house  furnishings 
sections  as  well  as  the  general  offices. 

Among  those  who  are  co-operating  earnestly  with  Mr. 
Sutherland  in  this  splendid  new  store  are  the  following 
buyers:  E.  E.  Davies,  dress  goods,  silks  and  staples;  H.  F. 
Orr,  men's  and  boys'  wear;  C.  A.  Horwood,  fancy  goods, 
smallwares,  etc.;  Miss  J.  V.  Wright,  women's  and  chil- 
dren's ready-to-wear;  Joseph  Whitelaw,  groceries;  Fred  V. 
Hollands,  advertising  and  display  manager;  with  J. 
Grahame  Walker,  president  of  the  firm,  and  Philip  C. 
Engel,  secretary-treasurer. 


as  yet,  notwithstanding  the  great  advances  very  generally 
made. 


McCUTCHEON  WAIST   COMPANY  ENLARGES 

The  McCutcheon  Waist  Co.,  of  Montreal,  has  recent- 
ly added  to  its  floor  space  in  order  to  accommodate  the 
addition  of  twenty-two  machines  to  their  original  plant 
of  fourteen  and  state  their  intention  of  further  enlarg- 
ing capacity  in  the  near  future. 

® 

PLANNING  THE  DELIVERY  ROOM 

A  very  attractive  and  convincing  booklet  has  been 
issued  by  the  Lamson  Company  of  Boston,  on  "Planning 
the  Delivery  Room."  In  illustrations  emphasized  by  red 
arrows  the  Lamson  system  is  shown  as  used  in  some  of  the 
largest  stores  on  the  continent,  a  delivery  "conveyor" 
system,  wThich  handles  packages  many  times  as  rapidly, 
cuts  down  the  idle  time  of  the  delivery  wagons  and^  en- 
ables a  store  to  deliver  more  with  the  same  wagon  facili- 
ties. Helpful  instructions  are  given  on  the  various  parts 
of  an  efficient  delivery  system. 


HINTS  TO  BUYERS. 

MONTREAL  WATERPROOF   CLOTHING   CO. 

The  Montreal  Waterproof  Clothing  Co.,  are  out  with 
their  new  Fall  range  including  many  nobby  designs,  both 
for  ladies  and  men  as  well  as  full  staple  lines.  As  this 
firm  was  fortunate  in  their  contracts  and  in  having  a  large 
stock  before  the  war  they  are  able  to  meet  the  wants  of 
their  customers  without  any  material  increase  in  prices 


It  is  figured  by  cotton  experts  that  a  bale  of  cotton 
will  provide  with  uniforms,  blankets,  head  gear  and  un- 
derclothing ten  soldiers  in  the  European  trenches  for  one 
vear,  allowing,  of  course,  for  the  enormous  amount  of 
wool  used. 

Estimating  from  the  unofficial  reports  by  war  depart- 
ments of  the  different  nations  at  war  that  there  are  about 
12,000,000  men  under  arms,  the  cotton  trade  considers  the 
consumption  of  the  staple  for  this  one  purpose  is  running 
at  the  rate  of  1,200,000  bales  per  year,  more  than  10  per 
cent,  of  the  crop  of  the  United  States  in  the  past  year. 


HOUSDFUBNISHINGS 
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SOME  OUTDOOR   LINES 

Where    Grass    Rugs    and    Screens    Sold    on    Being 

Played  Up  Prominently — Suggestion  of  a 

Summer  Home. 

GRASS  rugs  and  other  lines  of  verandah  and  camp- 
ing furnishings  are  beginning  to  move  more 
rapidly  in  Canada.  There  are  localities  where 
very  poor  sales  are  reported,  while  in  others  a  good-sized 
turnover  is  now  assured  each  season.  The  difference 
usually  lies  in  the  method  of  bringing  these  lines  before 
the  public. 

In  the  store  of  Ketcheson  &  Earle,  in  Belleville,  a 
large  space  is  devoted  to  housefurnishings  on  the  two 
upper  floors.  Early  in  May  Summer  outfits  are  brought 
out  and  given  considerable  prominence.  The  floor  is 
covered  with  grass  rugs  of  various  sizes,  and  wires  or 
ropes  are  strung  across  from  pillars,  and  verandah 
screens  of  bamboo  or  awnings  hung  down.  The  display 
of  these  goods  in  this  manner  has  resulted  in  a  constant 
increase  in  sales. 

One  method  that  might  be  adopted  where  a  depart- 
ment is  not  crowded  would  be  to  give  the  effect  of  a 
Summer  cottage  or  outing  arrangement  by  means  of 
"walls''  of  screens,  with  a  rustic  table  inside  and  the 
grass  rugs  on  the  floor  'here  and  there. 

Some  Summer  (artificial)  flowers  in  a  vase  on  the 
table  would  add  to  the  seasonable  atmosphere. 


-®- 


BIG  OILCLOTH  ORDERS 

Higher  Prices  Do  Not  Interfere  With  Trade — An 
Imitation  of  Linoleum 

IN    spite  of  expectations   to    the    contrary   high    prices 
have  been  no  deterrent  to  a  large  increase  in  the  oil- 
cloth business.     All  mills  are  well  booked  ahead  and 
the  British  are  asking  for  ample  time  for  delivery. 

The  firmness  in  price  is  kept  up  by  the  continued 
scarcity  in  jute,  pigments  and  labor,  and  relief  seems  out 
of  the  question. 

The  British  Government  has  taken  over  the  production 
of  the  Dundee  and  Calcutta  mills  and  so  restricted  the 
volume  of  production  available  for  trade. 

Following  the  first  advance  of  the  war  stocks  were 
allowed  to  run  low  in  this  country  as  people  were  afraid 
to  buy,  but  this  feeling-  has  disappeared,  and  in  both  the 
East  and  West  a  remarkable  business  is  passing,  particu- 
larly in  the  better  grades  of  printed  and  inlaid"  linoleum. 
The  last  British  advance  occurred  early  in  the  year  and 
was  one  of  from  4c  to  8c  a  yard.  A  parallel  advance  of 
from  3c  to  5c  a  yard  occurred  in  April  on  the  part  of 
Canadian  mills. 


There  has  been  an  attempt  to  introduce  imitations  of 
linoleums  in  a  felt  base  printed  cloth  which  has  been  at 
its  best  in  mats  and  rugs  and  is  to  some  extent  replacing 
the  cheaper  grades  of  oilcloth  without  interfering  with 
the  sale  of  higher  priced  goods. 

The  war  has  stopped  all  changes  in  design  and  style 
and  it  is  thought  that  during  the  war  further  changes  are 
unlikely  on  any  large  scale.  "Weights  and  grades  also  re- 
main unchanged  by  the  scarcity  of  some  material,  and  the 
consequent  temptation  to  substitution. 


NOVELTY    CURTAINS 

THE  novelty  curtain  business  has  developed  aston- 
ishingly in  the  last  few  years  so  that  some  firms 
show  a  growth  of  two  or  three  hundred  per  cent. 
The  goods  are  offered  at  a  high  range  of  prices  but  custo- 
mers take  very  kindly  to  them  in  spite  of  that  fact  as  they 
are  made  only  in  exclusive  designs  and  appeal  to  the  con- 
stant desire  for  something'  different.  They  now  rank  with 
cretonnes  and  tapestries  in  their  importance  in  the  house 
furnishings  business. 

Tapestries  and  cretonnes  are  being  offered  this  year  in 
a  much  smaller  range  than  usual  and  changes  in  tapestries 
have  consisted  more  of  a  rearrangement  of  old  designs 
than  of  new  creations.  Old  designs  are  shown  in  new 
figures  or  old  figures  on  lighter  shades,  etc.  Cretonnes 
have  shown  more  variety  in  the  offering's  and  British 
manufacturers  in  particular  are  evincing  a  more  pro- 
nounced tendency  to  cater  to  popular  taste  in  going  in 
more  for  novelty  designs  for  the  more  elaborate  goods. 

— ® — 


COMBATING   RETURNS 

Department  Store  l»y  Way  of  Anecdote  Gives  Strong 

Hint  to  Customers  to  Consider  the 

Merchant's  Interest- 

A  GENTLE  hint  is  administered  by  a  department 
store  known  as  one  of  the  most  progressive  on  the 
continent,  by  way  of  an  anecdote  that  might  be 
tried  out  by  others.  Two  brothers,  one  owning  a  small 
outside  store,  the  other  a  big  city  store,  were  discussing- 
the  evil  of'  "returns."  The  "little  merchant"  said  he 
was  thinking  of  giving  up  business  because  sometimes  he 
got  bark  almost  more  than  he  sold.  The  other  said:  "  My 
dear  boy,  your  troubles  and  mine  are  identical.  But  what 
can   we  do  ?" 

The  store  told  this  in  a  panel  down  one  side,  adding: 
We  quote  this  conversation,  not  because  it  was  in 
any  way  spectacular,  but  because  it  shows  that  no 
storekeeper  is  immune  to  the  ever  growing  "return 
goods  evil."  The  big  merchant  and  the  small  mer- 
chant  are  almost  as  these  two  men   were  and   are  to 
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this  day — blood'  brothers  in  misery.  The  gaunt, 
stalking  spectre  of  "goods  back"  is  present  in  every 
market  place  in  the  land. 

We  ask  you — is  it  right  or  just? 

We  have  not  changed  our  policy  of  liberality,  nor 
have  we  the  slightest  intention  of  doing  so.  These 
little  talks  are  purely  educational;  we  are  telling  you 
of  a  condition  that,  in  all  probability,  you  never 
knew  existed.  We  are  asking  you  to  lend  your  sup- 
port, moral  and  otherwise,  to  a  movement  that  we 
know  will  benefit  you  as  well  as  ourselves. 

"Talk  it  over  with  vour  friends.'' 


BIG  ADVANCE   IN  KID   GLOVES 

DEALERS  are  having  trouble  in  getting  their  orders 
of  French  kid  gloves.  Gloves  which  ordinarily 
should  have  been  on  the  counters  in  time  for  the 
Easter  trade  have  in  some  instances  not  yet  arrived.  Ow- 
ing to  the  Titanic  struggle  in  which  France  is  engaged  her 
industries  are  suffering  greatly.  Deliveries  in  consequence 
are  very  slow  from  that  country.  The  price,  too,  of  kid 
gloves  coming  from  France  lias  advanced  from  30  to  40  per 
cent.  Gloves  which  sold  for  $10.50  per  dozen  are  now 
selling  at  $13.50.  One  Ontario  firm  had  one  thousand 
dozen  on  order  for  the  Easter  trade.  When  the  shipment 
arrived  about  a  week  after  Easter  there  were  but  one 
hundred  dozen  in  the  consignment.    In  spite  of  this  dearth 


of  French  gloves   a  good   trade  in   Easter  kid   gloves  is 
reported. 

© 

DRESS   GOODS   NOTES 

COME  shades  have  been  substituted  by  inferior  grades 

and  some  lines  again  have  not  been  touched.  But 
practically  without  exception  firms  refuse  to  guarantee 
navy  blue  dyes.  One  of  the  latest  developments  in  the 
matter  of  shades  has  been  the  revival  of  bright  mohairs 
which  are  coming  back  very  strongly  again. 

Tweeds  are  very  good,  but  are  as  hard  to  get  as  the 
fancier  stuff. 

Homespuns  From  the  States 

The  new  homespun  cloths  from  t lie  States  are  only  just 
beginning  to  show  up  in  this  market  and  it  is  too  early  to 
say  how  they  will  take  as  they  have  not  yet  had  time  to 
become  established.  There  is  no  dye  trouble  here,  as  the 
homespuns  come  only  in  the  light  shades  and  the  line 
promises  well  in  the  two  dollar  lines  or  thereabouts.  Imi- 
tation homespuns  at  a  much  lower  range  of  values  are  also 
putting  in  an  appearance  in  the  same  shades  of  grey,  light 
tans,  etc 

Six  Months'  Delay  in  Dyeing 

Labor  and  dye  scarcity  continue  to  be  the  chief  causes 
of  the  advancing  prices  and  increasing  shortness  of  goods. 
It  is  stated  that  it  is  frequently  six  months  after  goods 
are  placed  in  the  hands  of  the  dyers  before  they  can  be 
shipped. 


ASSIGNEES  AGENTS,  LIMITED 

154  Simcoe  St.,  Toronto 

Assignments.  Collections. 

Book-debts  are  money  111*  the  otlur 
man's  pocket.  We  are  good  collectors 
of  past  due  accounts — consult  us. 
Charges     moderate.      Phone    Adel.    919. 


ATTENTION! 

Canadian  Window  Display  Managers 

SCHACK  flowers  aie  undeniably  the  most  econom- 
ical on  the  market— cost  is  actually  one-half  of  the 
price  of  imported  flowers.  Write  for  our  seasonable 
FLOWER  BOOKS,  fme  for  the  asking.  They 
contain  hundreds  of  ideas  for  window  and  interior 
displays. 

SCHACK    ARTIFICIAL    FLOWER   CO. 

1739  Milwaukee  Ave.      Phone  Humboldt  30 
CHICAGO.  ILL. 


Isaac  Lehmann,  Inc. 

EXPORTERS 

MANUFACTURERS  AGENTS 

116  Broad  St.,  New  York 

We  will  be  pleased  to  act  for  you 
as  purchasing  agents  in  United 
States  for  Hosiery  and  Underwear, 
Men's  and  Ladies'  furnishing 
goods.  Will  submit  samples.  Our 
commission  is  paid  us  by  manufac- 
turer. All  invoices  sent  you  by 
manufacturer. 


Fitchburg  Horn  Goods  Co. 

Manufacturers  of 

HIGH-GRADE  HAIR  ORNAMENTS 

HORN  AND  CELLULOID  HAIR  PINS 

CELLULOID  BACK  COMBS 

SIDE  COMBS  AND  BARREfTES 

FITCHBURG.  MASS. 

Factory  and  Main  Office:  Fitchburg.  Mass 


LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines,  Win- 
dow Decorations,  Japanese  and  Chinese 
Decorations.  Papier  Mache  Novelties,  Elec- 
tric Lighted  Flower  Bushes.  Write  for 
our  104  p;ige  Catalogue.  It's  free  for  the 
asking. 

The  Botanical  Decorating  Company 

(Incorporated.) 
504  South  Fifth  Avenue.  Chicago,  111. 


CONDENSED 
ADVERTISEMENTS 

MONTREAL  SALES  AGENT  WITH  SEVEN 
years'  connection  with  dry  goods  and  house 
furnishing  trades,  can  handle  one  good  line 
on  commission.  Best  references.  Box  183, 
Dry   Goods    Review. 

FOR  SALE— STOCK  OF  GENERAL  MER- 
chandise     and     building,     in     a    good     farming 


community.     Good  reason  for  selling.     For  par 
ticulars  write  Madden  Bros.,  Birch  Run,  U.S.A. 


SITUATION  WANTED  —  AS  BUYER  AND 
manager  for  Dry  Goods.  Ready-to-Wear  and 
White  Wear,  by  an  aggressive  man,  fully 
capable  of  managing  staff.  Twenty-one  years' 
experience  in  all  departments  pertaining  to 
ladies'  wear  and  general  dry  goods.  Age  35. 
References.  West  preferred.  Geo.  E.  Flowers. 
Red  Deer,  Alta. 


WANTED— POSITION  AS  BUYER  IN  NECK- 
wear,  veilings,  embroideries,  ribbons.  Nine 
years'  experience  as  saleslady  and  buyer; 
also  in  ready-to-wear.  Apply  Box  180,  Dry 
Goods   Review. 


AT  ONCE,  YOUNG  MAN  WITH  SOME  Ex- 
perience in  women's  ready-to-wear.  Good  op- 
portunity for  bright,  loyal  man.  State  experi- 
ence and  references.  Box  181,  Dry  Goods  Re- 
view. 
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discusses   what    the   effect    on    Canada    would    be    "If 
Uncle  Sam  Goes  to  War." 


Stephen  Leacock 

who  writes  on  "Humor  as  I  See  It,"  with  s 
iuns   on   Canadian   humor — or  the  lack  of  i 

Agnes  C.  Laut 

discusses   what    the   effect    on    Canad 
Uncle  Sam  Goes  to  War." 

Arthur  E.  McFarlane 

oeglns  an  enthralling  mystery  story,  "Behind  the 
Bolted  Door?" — a  psycho-analyst's  solution  of  a 
baffling    crime. 

Robert  W.  Service 

begins  a  new  series  of  his  virile  poems — "My  Mate" 
— written  somewhere  in  Prance. 

Nellie  McClung 

"Speaking  of  Women"  is  a  finely  treated  considera- 
tion of  woman's  place  and  work  during  these 
momentous   times. 

All  in  the  May  Number  of  MacLean's 

Also  C.  C.  James,  James  L.  Hughes,  N.  W.  Eowell,  J.  P.  Downey  and 
Sir  Herbert  Ames  contribute  signed  statements  on  current  Canadian 
matters,  in  a  new  department,  "From  the  National  Viewpoint." 
The  popular  Review  of  Reviews  Department,  Short  and  Serial  Fiction, 
Business  Articles,  and  numerous  feature  specials  combine  to  make  the 
May  MACLEAN'S   a   very  appealing  issue. 

Arthur  Stringer's  new  romance,  "The  Anatomy  of  Love,"  begins  in 
the  June  issue. 

MacLean's  Magazine 

is    an    all-Canadian    magazine    of    surpassing    interest    to    every    true 
Canadian.     It   is   its   Canadian   savour   that   makes   MACLEAN'S    so 
esteemed — this  and  its  very  high  literary  merit. 
In  the  May  MACLEAN'S  the  BIG  feature  is  McFarlane  's  story— 

"Behind  the  Bolted  Door?" 

A  mystery  problem  brilliantly  solved 

If  you  enjoy  stories  in  which  apparently  baffling  mysteries  are  un- 
ravelled, read  "Behind  the  Bolted  Door!"  If  you  desire  a  magazine 
whose  note  is  Canada  First,  you  will  find  it  in  MACLEAN'S.  If 
you  are  ready  to  give  your  practical  endorsement  of  a  policy  which 
has  for  its  end  the  development  of  a  worthy  Canadian  magazine  in 
which  the  best  work  of  the  best  Canadian  writers,  artists  and  senti- 
ment shall  find  expression,  then  buy  MACLEAN'S. 

MAY  ISSUE  ab*S*L  15  Cents 
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\7[7^E  have  a  position  open  on  our 
Editorial  staff  for  a  young  lady  of 
good  education  with  thorough  know- 
ledge of  dry  goods  business.  One  who 
has  had  experience  in  buying  and  selling 
in  good  retail  establishment  preferred. 
Apply  by  letter  giving  full  particulars 
and  salary  expected.  Good  opportunity 
for  advancement. 

Address 

Managing  Editor, 

DRY  GOODS  REVIEW, 
TORONTO. 
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EQUIPMENT    AND   DISPLAY 


Make  Two  Sales 

When   only  One  Purchase  is  Intended 
— that  is  "Burbankism"  in 
Salesmanship. 

Walker  Store  Equipment 

co-operates  with  you  in  this  Burbauk 
idea.  From  the  time  a  customer 
walks  in  to  make  a  purchase  the 
Walker  Service  is  suggesting  other 
purchases  that  the  customer  had  not 
thought  of.  Walker  Store  Equipment 
is  a   constant  reminder  to  the  pur- 


chaser —  silent 


suggestive- 


-effec- 


tive.  Making  two  or  more  sales  when 
only  one  purchase  was  intended;  that 
is  selling  co-operation  at  its  best. 
Intensify  your  selling  for  1916  and 
bring  your  sales  to  a  record  number 
with  the  minimum  selling  cost. 
Walker  Service  will  prove  an  effec- 
tive aid  to  a  better  sales  record. 
Sales  increase  whenever  the  Walker 
Service  is  adopted. 


No  matter  what  your  needs  may  be,  we  solicit 
your  inquiry.  We  can  submit  you  some  inter- 
esting figures  on  receipt  of  your  floor  plan  and 
specifications. 

WRITE   TO-DAY 

The  Walker  Bin  &  Store  Fixture  Company,  Limited 
Berlin,  Canada 

Manufacturers    and    Designer*   o,     Modern    Store    Fixtures. 


Provide  Lockers 

for  your  employees  because  it  means  a  great 
savin,"'  of  time  in  finding  clothes,  in  prevent- 
ing arguments,  in  seeking  a  safe  place  for 
lunch-box,  tools,  etc. 

Provide  STEEL  lockers,  because  they  are 
indestructible,  theft-proof,  fire-proof  a»d 
strictly  sanitary. 

QENNISTEEL 

is  the  name  under 
which  we  market  the 
finest  locker  line  in 
e  \  i  s  t  e  n  c  e  —  and 
Made-in-Canada. 


V  o  a  c  a  n  1)  u  v 
DENNISTEEL  lock- 
ers in  various  units, 
many  styles,  sizes  and 
finishes, 

Miin  ice  send  you  some 
useful,  profitable  locker 
information  ' 


The  Dennis  Wire  &  lion  Works,  Limited 

London  -  -  Canada 


MAN 

VHO> 
KNOWS* 

IS    N 

THEfi' 

MA 

VHO\ 


A.J.  Edgell 

President  of  the  In- 
ternationa] Association 
of  Display  Men,  is  now 
a  member  of  the  staff  of 
tin'  Economist  Training 
School. 


When  you  take  up  your  studies  at  this  institution 
you  conic  in  direct  contact  with  acknowledged  retail 
experts  and  get  the  prestige  of  New  Noil    training. 

The  entire  expert  staff  of  the  Dry  Goods  Econ- 
omist contribute  to  the  fund  of  practical  salary- 
raising  knowledge  you  obtain. 

There  is  a  better  position  waiting  for  you — take 
tlie  lust  step  towaid  it  by  sending  for  our  school 
catalogue  on  advertising,  display  management, 
showcard  «  ril  ing  and  -a  lesmanship. 

ECONOMIST  TRAINING  SCHOOL 

Instruction  Department  of  Dry  Goods  Economist, 

247-249  W.  39th  Street  -  New  York  City 
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"Bringing  in  Customers" 

By  sheer  merit  and  satisfaction,  plus  extensive  and  truthful 
advertising,  Mennen's  Products  have  won  thousands  of 
users. 

And  level-headed,  calculating  dealers  have  ordered  the 
complete  Mennen  Line,  for  they  know  that  a  demand  has 
been  created  for  them,  Mennen's  Products  are  easy  to  sell. 
The  enormous  demand  has  been  built  by  numerous  and 
forcible  advertising  campaigns  and  sustained  by  the  high 
merits  of  the  products  themselves. 

A  display,  on  your  counter  or  in    Three  very  attractive  window  trims 

your  window,  of  the  Mennen  goods,  have  been  prepared  for  you— one  on 

•11  v  i  -11        i        •  .  i  the   Talcum    Powder,    one   on   the 

will  link  up  with  the  advertising:  and  cu     •        r  j  u- 

h  &  Shaving  Cream  and  one  combina- 

bnng  you  many  sales  and  new  cus-    t;on  trjm ;  any  one  or  all  of  these  will 
tomers.  be  shipped  to  you  on  request. 


The  complete  t'me  of  Mennen  s  Products  is  as  follows : 


Mennen 
Mennen 

Mennen 
Mennen 
Mennen 
Mennen' 


Borated  Talcum  Powder 

Violet  Talcum  Powder  Mennen 

Sen  Yang  Talcum  Powder  Mennen 

Cream  Tint  Talcum  Powder  Mennen 

Cold  Cream  Mennen 

Liquid  Shampoo  Mennen 


Mennen's  Talcum  for  Men 

's  Flesh  Tint  Talcum  Powdei 

s  Bath  Powder 

s  Shampooing  Cream 

s  Shaving  Cream 

s  Cream  Dentrifice 


Selling  Agents: 

H.  F.  Ritchie  Co.,  Limited,  Toronto 


Made  in  Canada  by 

G.  Mennen  Chemical  Company 

MONTREAL 

MENNEN'SPRODUCTS 
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EQUIPMENT    AND    DISPLAY 


METAL  STORE  FRONT 


■  i. 


- 

High-Class    Millinery.    Costumes    a 

XD      GOWNS 

?I;r"*v«Hui*oBL*oF«""                                                                Montreal,    fafcruary   14,    1?16- 

nECELYETN 

K.I.St.    Clair  Co.    Lt'd. , 
69  Yonge  St.    Arcade, 

[\f  FEB  1  5  1916  \\J 

Ans'd    «* - 

Toronto,   Ontario. 

■^ 

Dear  Eir:- 

»•  muet    Indeed    oomplljr.erit    you,    wpor 

the   apead  and  quality  of 

»ork   you    r»»o    done    for  ue,    aa    It    has   turned   up 

to   our  expectation,  ard  ft 

little  abc*e   ttnt.       It  vill    Indeed    bo  a    pleasur 

e  to  ue,   to   lot   you  tender 

on  any  »ork  w«  may  happer.  to    rave   of  t  *b  nature 

,    you   tave   Juftt   fln.fcad. 

Hoping  thU    latter  will   be    recelTed,    rlth  ae  mi, 

oh  pSea.ure,  fte   It    la   aert 

cut,   w   renain, 

Youra  tJ 

■oiy.    / 

Daxwls 

This  Letter  Tells  the  Story 

Write  for  Details  and  Catalog  "GM  sent    you    without   obligation. 

H.  J.  ST.  CLAIR  CO.,  LIMITED 

Dept.  11 

27  TORONTO  ARCADE       TORONTO.  ONT. 


Lockers  that  are  made  of  jwood 

are  most  unsanitary  and  an 
additional  fuel  in  case  of  fire 
Our  metal  lockers  are  highly  sani- 
tary and  made  on  strictly  hygienic 
principles. 

They  will  not  burn,  and  they  oc- 
cupy but  a  small  space.  Tl  ey  are 
light  and  airy,  and  each  has  a 
different  lock. 

These  lockers  are  a  great  benefit  to 
places  where  a  number  of  people  are 
employed.  They  prevent  contact  of  one 
person's  clothing  with  another's,  thus 
avoiding  possible  contagion. 
We  manufacture  Steel  Shelving 
for  all  purposes.  Inquiries  soli- 
cited. Write  for  Catalogue. 

Canada  Wire  and  Iron  Goods  Co. 

HAMILTON  ONUIIO 


BEL-AIR    DISPLAY    STANDS 

For    Rugs.   Wall 

Paper,  Notions, 

Fancy  Goods, 

etc.,  etc. 

Great  economizer  of 
time,  spaceand  labor. 
Pays  for  itself  with 
increased  sales. 

Write  for  illustrated 

catalogue  with  full 

particulars. 

BEL-AIR  TANK   &  TOWER    CO.,  Limited 

1835b  Ontario  St.  E..  MONTREAL 


Facts  and  Queries 


by  any  other — in  fact  not  afforded  by  any  other. 
Is  there  another  service  that  offers  a  double 
check  in  the  matter  of  change  making!  Is  there  another  that  equally  secures 
the  merchant's  money — that  is  to  deposit  it  and  all  other  matters  of  record 
emanating  from  the  sales  counters,  to  a  common  centre  (the  Office)  without  the 
salesmen    leaving   their    customers,    whether    the    transaction    is    cash,    charge    or 

barter?  Is  there  another  to  give  an  itemized  record  of  all  purchases 
by  customers,  to  show  the  amount  of  money  received  by  every  sales- 
man, and  the  change  given  in  return?  Is  there  another  combining 
these  advantages  without  steps  to  and  from  the  office — and  hence 
the  saving  of  time  and  labor? 

More  information  and  many  illustrations  in  our  catalogue  D,  may 
be  had  for  the  asking. 

GIPE-HAZARD  STORE  SERVICE  CO.,  LTD. 

97   ONTARIO  STREET.    TORONTO.    CANADA 


Level,  grade  and  per 
pendicular  wire  Cash 
Carriers.  Parcel  Car- 
riers, Cable  Carriers 
and  Pneumatic  Tubes. 


"What  ruined  your 
business  ?" 

"Advertising." 

**  T  T  1i  »» 

"I  let  it  all  be  done 
by  my  competitors." 

— Boston  Transcript 


\  Try 

a 

condensed 

advertise- 

ment 

in 

the    DEY    GOODS 

REVIEW.    It  will 

carry  your 

messa 

ge 

into   the 

dry   goods 

and  departmental  stores  from 

coast 

to 

coast  for 

only   two 

cents 

per 

word  for  each  inser- 

tion. 

• 
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SHOE   DEPT.    I.  X.    1'OULJX,    LTD. 


MEN'S  WEAR   UKI'T.    L.    N.    POULIN,    LT1 


Canadian  Retailers  Endorse 
Lamson  Carrier  Service 


A  MONG  the  many  Can- 
■**-  adian  retailers  who 
endorse  Lamson  Carrier 
Service  is  the  well  known 
firm  of  L.  N.  Poulin,  Ltd., 
Ottawa,  Ont. 

For  fifteen  years  their  store  has  been 
operated  on  the  centralized  plan — 
Lamson  Carriers  being  used  to  convey 
the  cash  and  saleslips  between  the 
clerks  and  the  central  desk  where 
change  is  made  and  where  every  saleslip 
is  checked  for  accuracy. 
A  few  months  ago  their  rapidly  increas- 
ing business  necessitated  the  rearrange- 
ment of  their  Lamson  Cable  System  and 
the  addition  of  a  number  of  stations. 
The  business  done  in  the  store  was  care- 
fully investigated  by  the  Lamson  Repre- 
sentatives. The  needs  of  all  departments 
were  studied,  with  the  result  that  the 


system  installed  was  exactly  fitted 
to  the  business  of  the  Poulin  Store. 
Busy  stations  were  combined  on 
the  same  lines  with  stations  where 
trade  was  slower,  so  that  the  work 
of  both  clerks  and  cashiers  was 
equalized. 

Mr.  L.  N.  Poulin  writes  of  this  instal- 
lation: 

"We  have  just  had  the  largest  Christmas  business 
in  the  history  of  this  store  and  each  department 
was  served  by  the  Lamson  Carrier  System  in'  a 
highly  satisfactory  manner.  We  are  very  much 
pleased  with  the  general  plan  of  the  lines,  as  the 
cashiers'  work  is  divided  very  equally  by  the 
redistribution. 

"We  feel  that  we  should  not  let  the  season  pass 
without  expressing  our  satisfaction." 

Our  representative  will  be  pleased  to 
study  the  conditions  in  your  store  and  to 
make  recommendations  for  a  carrier 
system  that  will  be  best  adapted  to  your 
requirements. 


THE  LAMSON  COMPANY  102  BOYLSTON,  ST. 

CANADIAN  FACTORY,     126  WELLINGTON  ST.  W. 


BOSTON,   MASS 
TORONTO,  ONT. 


101 


TOPICS    OF    INTEREST    TO    THE    TRADE 


A  CINDERELLA  CONTEST 

A  VERY  interesting  contest  1ms  been  carried  on,  and 
an  ingenious  one  at  that,  in  several  Canadian  cities 
as  well  as  in  the  States.  This  is  part  of  a  scheme  to  boom 
the  "Cinderella"  slipper  which  was  originally  made  for 
a  Miss  MacMillan,  a  movie  star.  The  shoe,  a  tiny  one,  is 
exhibited  by  the  stores  in  the  various  cities  and  every  day 
a  prize  in  the  form  of  a  pair  of  box  seats  for  the  week's 
show  at  a  theatre,  where  Miss  MacMillan  is  playing  legi- 
timate drama  is  given  to  the  girl  whose  feet  are  small 
enough  to  fit  this  Cinderella  sample.  In  several  places 
there  were  not  enough  small  feet  found  to  earn  the  total 
number  of  prizes  and  "The  Right  House"  in  Hamilton, 
which  was  conducting  this  competition,  made  use  of  this 
for  publicity  purposes  in  dubbing  Hamilton  the  "Cinder- 
ella City."  In  a  newspaper  write-up  it  was  stated  that 
no  less  .than  five  of  the  many  ladies  who  tried  on  the 
"Cinderella"  slipper  at  the  Right  House,  in  one  day  suc- 
ceeded in  getting  it  on.  while  in  Ottawa,  in  a  week,  only 
two  were  discovered.  This  latter,  however,  seems  some- 
what of  a  libel.    How  about  it,  Ottawa? 


SPRINKLER  SYSTEM  PAYS  FOR  ITSELF 
O  T.  HOLM  AX  CO.  have  installed  a  very  complete 
■*■  *  sprinkler  system  in  their  department  store  and 
extensive  warehouses.  This  is  connected  with  the  town 
waterworks  system,  and  also  embodies  a  very  large  re- 
serve tank  to  be  used  in  emergencies.  It  is  estimated  that 
the  installation  will  pay  for  itself  by  reduction  of  insur- 
ance premium  in  about  six  years. 

-@ 

SWITCHING  CLOTH  PRODUCTION 

A  MATTER  that  is  likely  to  effect  materially  future  de- 
^^-vek'pments  in  the  cloth  markets  is  the  fact  that  some 
manufacturers  in  the  west  of  England  are  beginning  to 
seek  and  obtain  releases  from  their  Government  khaki 
contracts  on  some  such  argument  as  this:  "This  country 
is  beginning  to  feel  the  absolute  need  of  suitings.  If  we 
are  not  allowed  to  turn  them  out  on  our  looms,  the  orders 
must  go  elsewhere.  So  why  not  relieve  us  of  existing  con- 
tracts and  place  them  outside  thus  allowing  us  the  ad- 
vantage of  making  the  higher  priced  goods  for  which  our 
plaints  were  specially  constructed  and  thus  retain  for  home 
benefit  the  extra  profit?" 

The  result  is  that  other  factories  are  beginning'  to  work 
on  the  lower  priced  khaki  whilst  Old  Country  mills  arc 
engagredl  in  turning"  out  the  more  valuable  goods. 


THE  DEACON  SHIRT  CO.'S  CHARTER 

The  Decon  Shirt  Co.,  of  Belleville,  hitherto  carried  on 
under  a  partnership,  has  secured  a  charter  with  authorized 
capital  of  $200,000. 


LOST  ON  THE  SUSSEX 

The  funeral  occurred  on  April  20  at  St.  Mat- 
thias Church,  Montreal,  of  John  Henry  Palmer, 
who  was  drowned  in  the  torpedoing  of  the  Sussex, 
and  whose  body  was  later  recovered.  The  late  Mr. 
Palmer  was  forty  years  of  age,  and  had  for  ten 
years  been  the  European  buyer  of  Debenham's, 
Ltd.,  and  just  previous  to  his  sailing  on  his  last 
trip  had  been  made  a  director  of  the  firm. 


C.  Turnbull  Co.,  Gait,  Ont.  -  -  Half  a  dozen  of  the 
most  skilled  employees  of  this  firm  have  enlisted. 

Deacon  Shirt  Co.,  Belleville. — W.  H.  Fink'e.  who  has 
covered  Eastern  and  Northern  Ontario  for  this  firm,  has 
enlistedi  with  the  52nd  Battery,  now  forming  in  Kingston. 

Manchester,  Robertson,  Allison,  St.  John,  N.B. — Pri- 
vate Albert  MacGorman  died  of  wounds  obtained  while 
fighting  in  France.  He  joined  an  infantry  unit  in  Toronto 
last  August.  For  several  years  he  was  employed  with  this 
St.  John  firm  and  later  went  to  Toronto  where  he  entered 
the  employ  of  the  T.  Eaton  Company. 

The  Robert  Simpson  Company,  Toronto. — Privat" 
Georges  Shiers,  166th  Battalion,  aged  17,  died  in  a  To- 
ronto hospital  where  he  had  been  operated  upon  for  ton- 
tilitis.  Private  Shiers  was  born  in  the  Isle,  of  Jersey,  and 
was  the  eldest  of  three  boys.  Before  enlisting  he  was  em- 
ployed in  the  mail  order  department  of  the  Robert  Simp- 
son  Company. 

R.  J.  Whitla  Co.,  Winnipeg.— Lt.  Dawson  Whitla 
Elliott,  of  the  27th  City  of  Winnipeg  battalion,  who  was 
serving  in  France,  is  officially  reported  as  missing.  The 
news  came  in  a  message  from  the  militia  department  to  his 
lather.  I).  K.  Elliott,  president  of  the  R.  J.  Whitla  Com- 
pany, wholesale  dry  goods,  Winnipeg.  Lieut.  Elliott  left 
Winnipeg  with  his  battalion  a  year  ago,  and  has  been  on 
the  firing'  line  for  several  months.  He  was  formerly  in 
the  office  of  the  R.  J.  Whitla  Company. 

— a — 

3,000,000  SPINDLES  AGAINST  1,800,000 

France  has  always  been  celebrated  for  the  production 
of  high  grade  cotton  novelties,  and  therefore  the  following- 
tacts  taken  from  a  report  made  by  the  American  Consul 
Attache  to  France  will  be  interesting.  The  French  cotton 
textile  centers  are  located  in  Yosges.  and  in  and  around 
Lille  in  the  north-west  near  the  Flanders  border,  the  very 
districts  that  have  suffered  the  most  in  the  war. 

It  is  difficult  to  ascertain  just  how  many  spindles  are 
in  operation,  but  the  opinion  seems  to  be  that  there  are 
some  3,000,000  spindles  running,  against  l.SOO.OOO  at  the 
end  of  1914.  During  the  past  year  there  has  been  an 
attempt  to  establish  looms  and  spindles  in  the  south  of 
France,  and  every  possible  effort  is  being  made  to  build 
up  a  cotton  textile  industry  there.  From  the  figures  taken 
from  the  statement  of  the  Ministry  of  Finance  it  is  cer- 
tain that  all  available  French  spindles  are  working  over- 
time, and  with  the  greatest  efficiency,  for  the  imports  of 
raw  cotton  for  manufacturing  during  the  same  periods  of 
1915  compare  favorably  with  imports  in  the  similar 
periods  of  1914  and  1915.  In  this  connection  it  must  be 
remembered  that  only  40  per  cent,  of  the  normal  number 
of  spindles  is  being  operated. 


Hilton's.  Toronto,  dry  goods,  sold  out  to  Mrs.  Annie 
Buffey. 

The  Silks  Co..  Ltd..  of  Toronto,  have  changed  the  firm 
name  to  Silks,  Ltd. 
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SPECIAL  ARTICLES 

Selling  Value  of  Trade  Marks  and  Brands. 

How  retailers  play  up  trade  marks  and  brands  in  their  ads. 

Origin  of  trade  marks,  brands  and  slogans. 

Method  of  registering  a  trade  mark. 

Further  light  on  Exchange  policies. 

Answers  of  two  leading  New  York  department  stores. 

Letter  from  our  special  Paris  correspondent,  with  reproduc- 


tions of  samples  of  newest  fabrics. 
Ribbon  trims  for  the  windows. 
Of  interest  to  the  trade. 
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!    MADE  IN  CANADA 

^•raincoat  i 

'*      •%*  FOR  ALL  CLIMATES! 

CANADIAN  RUBBER  CO. ! 
OF  MONTREAL  LIMITED  '! 


This  identifying  mark  establishes 
a  guarantee  of  security. 

You  take  no  risk  in  selling   Raincoats  and 
Waterproofs  having  this  label. 

//  is  a  guarantee  that  the  garment  is  absolutely 

waterproof. 

"DOMINION" 
RAINCOATS 

are  "MADE  IN  CANADA"  and  equal  the 
best  imported  makes. 

Write  for  Illustrated  Catalogue  and  Price  List. 


Canadian  Consolidated  Rubber 
Company,  Limited 

Montreal,  P.Q. 
28  "Service"  Branches  Throughout  Canada 
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After  a  Record  Breaking  Business 

We  Can  Fill  all  Your  Immediate  Demands 


$9.75 


$8.00 


Special  purchases  of 
materials  for  late  spring 
and  summer  wear  en- 
able us  to  put  out  the 
best  values  we  have  ever 
offered. 


Suits 

$10.00  and  up 

Let  us  have  your  wants 
for  any  special  priced 
models. 


Coats 

p5.25  and  up 

Smart  and  sensible 
effects.  Two  of  the 
models    are    illustrated. 


Drop  your 
Open  Order 

in    the    mail    box    now 
and  time  our  delivery. 


Write  for  these  coats  in  assorted  patterns 


M.  PUL'LAN  &  SONS,  LIMITED 

Pullan  Building,  Bay  and  Wellington  Streets        TORONTO 
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FEATURING   FALL 

READY-TO-WEAR 


ILLUSTRATION  SHOWS  THE 
LATEST  IN  BATHING  SUITS, 
THE  "HAREM,"  BLOOMERS 
REPLACING  THE  SKIRT.  IT 
IS  OF  BLACK  TAFFETA, 
TRIMMED  WITH  GOLD  SATIN. 


THE  MACLEAN  PUBLISHING   COMPANY  LIMITED 


PUBLICATION    OFFICE 


143-153    UNIVERSITY    AVENUE.    TORONTO 
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atherproofs 


Style,  Quality,  Relia  bility— Nationally  Advertised. 

Be  very  sure  that  your  cloak  and  suit  line  can  feature  these  four  modern  business  essentials. 


Right:     Model   16.     High    grade    soft  finish  English  Covert. 
Medium  Tan.  7855  Tan  and  7856  Olive  Tan;  at  $8.50. 


7854 


Left:     Style  6999.    High  grade  English  Homespun.     3483  Black 

and  White,  3485  Brown  and  White  and  3486  Green  and  White; 

at  $10.00. 

Note  the    address    of   our    New  York   and    Chicago    offices, 
where  hundreds  of  other  styles  may  be   seen   to  advantage. 

Kenyon    Kenreign    Sport    and    Motor    Coats,  Overcoats  and  Raincoats,   Palm  Beach  and  Tropical  Suits,  are  made  in  a  large  variety  of 

light,  medium  and  heavy-weight  fabrics,  for  men  and  women. 


New  York: 
Fifth  Ave.  Bldg.,  23rd  St.  and  Fifth  Ave. 


C.  Kenyon  Company 

NEW  YORK 


Chicago: 
Congress  and  Franklin  Streets 
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INVENTORY  FINISHED— NEW  FALL 
GOODS  COMING  IN 


w 


E  completed  our  annual  inventory  two  weeks  ago,  and  in  every 
department  are  now  receiving  heavy  shipments  of  new  Fall 
goods. 


The  larger  retail  stores  throughout  the  country  are  putting  in 
heavy  stocks  in  all  imported  lines,  as  a  precaution  against  probable 
shortage  of  material  later  on,  and  we  advise  all  our  customers  to  order 
their  complete  Fall  requirements  as  early  as  possible. 


USE  OUR  LETTER  ORDER  SERVICE 

Many  customers  are  finding  our  Letter-Order  department  a  great 
convenience — especially  at  this  time,  when  rush  sorting-orders  are  to  be 
filled  quickly  and  when  it  is  frequently  desirable  to  increase  the  quan- 
tities of  placing-orders  already  sent  in  through  our  travelers. 

This  department  will  give  prompt  attention  to  mail-orders  for  any 
other  department,  and  all  sales  through  it  are  credited  to  the  traveler 
from  whose  territory  they  are  received. 


Address  Rush  Mail  Orders  to 
"Letter  -  Order    Department." 


GREENSHIELDS   LIMITED 

"Everything  in  *Dry  Goods 

Victoria  Square  -  Montreal 
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Fall  Style 
Predictions 


B.  D.  A.  MEANS 

MOHAIR    OF 

MAXIMUM 

MERIT 


assure  a  continuance  of 
puffed  and  flared  eff- 
ects and  an  increased 
demand  for 

ENGLISH  MOHAIR 

The  mode  of  full  and  flare  effects  in 
women's  dress  is  building  big  yardage 
on  Mohair  for  retailers  everywhere  who 
are  abreast  of  conditions  and  who  mer- 
chandise accordingly. 

English  Mohair  gives  the  correct  curv- 
ing sweep  and  distention  demanded, 
unaided  by  bonings  or  interlinings; 
simply  and  with  minimum  material.  It 
sells  readily  because  every  woman  is 
familiar  with  its  desirable  quality. 

And  even  from  the  delicate  pastel  shades 
to  which  present  dye  shortage  limits 
most  colorings,  dust  and  dirt  shakes 
instantly. 

Dust-proof,  dirt-proof  and  of  extreme 
durability,  B.D.A.  English  Mohair  is 
the  logical,  staple,  big-selling  fabric  of 
the  period. 

The    Bradford    Dyers'    Association, 
Ltd.,  of  Bradford,  England 

AMERICAN  BUREAU: 

239  W.  39th  Street,  New  York,  U.S.A. 
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Telegraph,  Telephone  or  Mail  us  your 
wants  and  you  can  depend  on  every 
efficiency  of  service. 

Good  Values 

Large  and  Well-Assorted  Stock 
Intelligent  and  Experienced  Selection 
Prompt  Shipment 

Nine  Departments  of  Up-to-Date 

Dry  Goods 

Fancy  and  Staple  Dry  Goods 

Smallwares  and  Fancy  Goods 
Carpets  and  Oilcloths 

Women's  and  Men's  Wear 

Tailor's  Woolens  and  Trimmings 
Dress  Goods  and  Wash  Goods,etc. 


Be  sure  to  see  our  range  of 
Summer  Dress  Goods 


-B- 


John  M.Garland,  Son  &  Co.,  Ltd. 
Ottawa        '.'        Canada 
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SOAPS     PERFUMES     TALCUMS 

The  hot  weather  season  is  here  and  plentiful  bathing  is  the  order  of  the  day. 
For    a    refreshing    bath,    use    only 

INFANTS-DELIGHT  SOAP 


It's    BORATED,   and   will  heal 
that    stinging    sunburn. 

TRY  IT. 


JOHN  TAYLOR  &  CO.,  LTD, 

12   WELLINGTON    STREET    EAST,   TORONTO,  CAN. 
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Making  a  "Dollar  Customer" 
Out  of  a  "Ten  Cent  One." 

A  cake  of  shaving  soap  costs  five  cents  and  the  average 

man  uses  two  cakes  in  the  year %   .10 

A  tuhe  of  Mennen's  costs  twenty-five  cents  and  the  aver- 
age man  uses  four  tubes  a  year 1 .  00 


By  recommending  and  selling  Men- 
nen's Shaving  Cream,  you  not  only 
increase  your  own  profits  tenfold,  but 
you  do  your  men  customers  a  real 
service  as  well;  because  Mennen's  has 
shown,  millions  of  men,  that  shaving 
can  be  made  as  pleasant  an  operation 
as  washing  the  face. 

This  year  Mennen's  is  co-operating  with 
you   more   than   ever   before.      A    large, 


Canadian  Agents; 

HAROLD  F.  RITCHIE  &  CO.,  LTD. 

TORONTO,  ONT. 


new,  advertising  campaign  has  just 
begun  in  the  newspapers  and  advertise- 
ments are  steadily  appearing  in  tb° 
leading  magazines;  all  bringing  custom- 
ers to  your  store,  helping  you  sell 
Mennen  's  Shaving  Cream,  and  increase 
your  profits. 

Keep  well  stocked  to  meet  the  growing 
demand.  Write  for  attractive  window 
display  to  Harold  F.  Ritchie  &  Co., 
Toronto. 


Made  in  Canada  by 

G.  MENNEN  CHEMICAL  CO.,  LTD. 

MONTREAL,  QUE. 
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MATRON  &  "MAID" 

The  World's  Best-Known  Wash  Fabrics 


"CORONA" 

and  "IDRI" 

Thebestsubstitutesfor 
"Matron"  and  "Maid" 
for  the  medium  and 
lower-priced  trades. 

These  famous  cloths  are  each 
identified    by    the    diamond- 
shaped  ticket  every  five  yards 
on  the  selvedge.  They  are  all- 
the-year-round  cloths,  making 
up  into  smart  washing  frocks 
for  ladies'  and  children's 
wear,  maids'  dresses,  boys' 
washing    suits,    jumpers, 
overalls    and    other    gar- 
ments. 

They  are  all  done  in  a  wide 
range  of  stripes  and 
plains. 

Names  of  wholesale 
houses  can  be  had 
from  the  manufacturers' 
agents : — 

TORONTO 
A.  H.  Parks,  77  York  Street 

MONTREAL 
W.  E.  Rhodes,  33  St.  Nicholas  St. 

VANCOUVER 
W.  James,  P.O.  Box  447 

QUEBEC 
E.  Hamel,  66  Rue  de  L'Eglise 
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When  buying  Hosiery 
ask  for 

HAWLEYS 
"HYGIENIC  BLACK 

There  is  no  better 
Dye  in  the  World. 

Every  Pair 

Warranted  Fast 
to  Mashing,  Hard  Wear 
and  Perspiration. 

Works  -  Hinckley,  England. 


f* 


Australian  Trade 

Are  You  Interested? 

If  so,  Ijhe  Draper  of  Jlustralasia  (published 
monthly)  can  provide  you  with  much  valuable 
trade  information.  It  is  the  organ  of  the  drapery 
and  kindred  trades  of  the  Antipodes,  and  is 
subscribed  for  by  all  the  leading  firms  in  Australia 
and  New  Zealand. 

Subscription     $2.50     Mailed  Free 

Specimen  Copy  ixiill  be  supplied  on  application 

Advertising  rates  may  be  obtained  and  space 
secured  by  communicating  with  our  London  Office, 
71    Queen  St.  E.C. 

Publishing  Offices  : 

Melbourne,  Fink's  Buildings 

Sydney,  Post  Office  Chambers 

London,  71  Queen  St.,  E.C. 


WILL  P.  WHITE,  LTD. 

Manufacturers'  Agents  and  Importers 

TORONTO  MONTREAL 

65  Simcoe  Street  525  St.  Paul  Street 

SOLE  AGENTS 

Luke    Turner    &    Co.,    Leicester,    Eng. — Garter    Elastics. 
Webbings  and  Beltings.     Gold  Label  and  Silver  Label 
(Registered)    Qualities. 
J.  Bonas  &  Son,  Derby,  England — Tapes,  Stay  Bindings. 
Rosenwald    Bros.,    London,    England — Coiffuretta,    Tidy- 
Wear    and     Silk    Hair-Nets,    Can. -Anglo    Brand    Dress 
.  and    Garment   Shields. 
George    Goodman.    Ltd.,    Birmingham,    England — Safety 

Pins.   Hairpins,   etc. 
Morris  &   Yeomans,   Redditch,   England — Needles,   Needle 

Cases,   Crochet   Hooks,   Hatpins,   etc. 

Donisthorpe  &  Co.,   Leicester,  England — Wool   Mendings. 

Howard     Wall,     Ltd.,     London,     England — Dean's     Tape 

Measures,     Corset     Fasteners,     Babies'      Bootees     and 

Sljoes. 

Colonial     Weaving     Co.,     Poterboro.     Canada — Beltings, 

Feather  Stitch   Braids  and.  Embroidery   Trimmings. 
F.  Bapterosses  &  Cie.,  Paris.  France — Agate  Buttons. 
S  icicte    Frr.ncaise    de    Coton    a    Cnudre.    Paris,    France — 

C.  B.   Mendings,  Embroidery  and   Corchet  Cottons-. 
Henry  Myer  Thread  Co.,  Chicago,  111.— Subsilk  and  Mer- 
cerized   Threads. 
Western    Thread    Co..    Elgin,    111. — Japsilk    Mending    and 
*   Embroidering  Cottons. 
Rudolph    Liebin.inn    Mfg.    Co..   Newark,    N. J. —Metal   and 

Celluloid  Dress  Buttons. 
Schott   Bros. — .Button    Moulds.    Schott's    and    Diraco    Ma- 
chines. 
The  Winwal  Co. — Buttons  that  can   be  covered   by   hand. 
l'EARL    BUTTONS 
English.    French    and    Japanese. 
JAPANESE    HAIR    AND    TOOTH     BRUSHES 
THE    WELL-WORTH   BINDING   BRAID 

Made    from    selected    Twist. 

THE  "GLOBE"  BOOTLACE  CABINET 

"GIVEASE"  COLLAR  SUPPORTS 

Made    in    England. 

"SliRESTAl"  DOME   FASTENERS 

Manufactured    in    Spain    and    F.S.A. 

MANUFACTURERS  AND  WHOLESALE  TRADE  ONLY 

SUPPLIED. 
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The  General  Saying 
and  it's  True! 

Goods  are  getting 
scarcer  and  scarcer  — 
prices  steadily  going 
up  —  many  lines 
practically  wiped  out 
— importation  almost 
at   a   standstill. 

With  these  unavoid- 
able and  increasing 
difficulties,  the  live  re- 
tailer realizes  that  it's 
wise  to  stock  up  NOW. 

Our  ample  stock  of 
general  dry  goods  en- 
ables us  to  give  satis- 
factory and  immediate 
deliveries. 

Our  traveller  will  be  pleased  to 
call  on  you.  or,  you  may  send 
us  your    requirements    direct. 

The  W.  R.  Brock  Company  (limited) 

Wholesale  Dry  Goods 
Montreal 

Toronto  x  Calgary 
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THIS   IS   ROWLAND   R.  POPPLETON 

HIS  SPARE  TIME  PROFITS  AMOUNTED  TO  $40  IN  THREE  WEEKS 


We  Have  Positions  For  More  Men  of 
Mr.  Poppleton  s  Ability. 

When  Mr.  R.  R.  Poppleton  inquired  about  our  representative 
plan  lie  did  it  with  the  intention  of  turning  his  spare  time  into 
an  extra  $5.00  a  week.  He  little  thought  that  an  hour  now  and 
again  would  produce  $40.00  in  three  weeks'  time.  But  this  is 
the  exact  amount  which  Mr.  Poppleton  has  earned,  and  it  has 
interfered  in  no  way  with  his  regular  occupation. 

The  present  demand  for  MacLean 's  Magazine  makes  necessary 
more  representatives.  To  the  young  men  of  energy  and  ambi- 
tion— students — teachers — young  people  just  starting  in  business, 
we  offer  opportunities  equal  to  the  one  that  hundreds  of  MacLean 
representatives  have  found  profitable. 

The  work  is  permanent,  pleasant  and  extremely  profitable.  We 
teach  you — co-operate  with  you — your  success  with  us  is  guaran- 
teed if  you  are  very  much  in  earnest. 

All  particulars  free  upon  request. 

The  MacLean  Publishing  Co. 

143-153   University  Ave.,  Toronto,  Ont.  Limited 
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Summer 
Novelties 


On  many  lines 


we  save  you  money 


Notwithstanding  the  rapid  rising  of  prices,  we  are 
protecting  our  customers  and  friends  as  far  as  possible. 
Our  position  is  a  fortunate  one  because  of  the  stock 
carried  which  is  large  and  well  selected. 


Your  requirements  at  present  can  be  supplied  at 
prices  which  on  many  lines  will  save  you  money. 
What  the  future  holds  it  is  impossible  to  accurately 
know,  but  by  taking  advantage  of  our  present  prices 
and  stock  you  will  be  in  a  better  position  to  cope  with 
future  problems.  Let  us  know  what  your  summer 
requirements  are.  Our  stock  contains  many  lines 
that  cannot  be  duplicated.  Our  salesmen  are  out  with 
summer  samples.     We  guarantee 


Prompt 
Deliveries 


Georgettes, 
Chiffons, 
Laces,  Embroid- 
eries,    Ribbons, 
Wash  Goods,  Hosiery, 
eckwear    Novelties, 
ets,    Brassieres,  etc. 


rotijers;  (Canaba)  Htmtteb 


New  York 

Boston 

Philadelphia 

Chicago 

Baltimore 

Los  Angeles 

San  Francisco 


Manufacturers  and  Importers  of  Laces, 
Dress    Trimmings    and     Embroideries 

Importers    of    Fancy   Dry    Goods 

12  ST.  HELEN  STREET 

MONTREAL 


London 

Nottingham 

Paris 

Calais 

Caudry 

LePuy 

St.  Gall 
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THE  McKINLEY  EDITION  OF 
TEN  CENT  MUSIC 

will   always  hold    first    place    as  an   Edition  of 
Standard,  Classic  and  Teaching  Music 

as  an  established  demand  for  this  line  of  Music 
exists  throughout  the  United  States  and  Canada. 
It  meets  the  requirements  of  the  Teacher,  Student 
and  the  Accomplished  Musician. 
It  has  proved  itself  to  thousands  of  dealers  to  be 
the  best  foundation  for  a  sheet  music  department. 
Every  copy  of  The  McKinley  Edition  sold  means 
a  profit  of  over  200  per  cent,  to  the  dealer. 
The  McKinley  Edition  (Revised  for  Canadian 
Trade)  conforms  in  every  detail  with  Canadian 
copyright  laws. 

A  great  advantage  to  the  merchant  as  a  "Trade 
Bringer"  is  the  catalogues  bearing  the  dealer's 
imprint  which  are  supplied  with  this  Edition. 
These  catalogues  will  attract  more  customers  to 
your  store  than  any  other  medium  you  could 
employ. 

Write  us  for  samples  and  particulars  to-day. 

McKINLEY  MUSIC  CO. 

Tbt  Largest  "  Exclusively  Sheet  Music  House" 
in  the  World 

CHICAGO:  1501-15  EAST  FIFTY-FIFTH  ST. 

NEW  YORK  CITY:   80  FIFTH  AVENUE 


Panamette  Sport  Hats 


Katinka,  $^.00  per  dozen 
Send  for  our  One  Dozen  Assortment  of  Panamettes  for  Ladies  and 
Girls,  in  different  styles,  at  $4.50,  $7.50,  $9.00  and  $15.00  per  dozen. 

SABLE  BROTHERS 

The   Novelty    Head-wear    House 

215-217    Greene    Street,    New   York    City 


SEE 

LIDDELL'S 

SAMPLES  OF 

LINEN 
NOVELTIES 

NOW  ON  THE  ROAD 


The  many  new  and  exclusive 
designs  in  this  range  will  attract 
the  attention  of  the  keenest 
buyer. 

R.     H.     COSBIE,     LIMITED 

3  0  Wellington  St.  W.,  Toronto 


MANU- 
FACTURERS 
OF 


OSTRICH 

PARADISE 
OSPREYS 

MARABOU 


DOMINION  OSTRICH  FEATHER  COMPANY,  Limited 

78  WELLINGTON  STREET  West.  TORONTO 


'       of"ART  in  Original  Model'' 

HAT  FRAMES 

25  to  33  WEST  45th  STREET 

N  EW  YORK 
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George  was  a  surprised  boy:  Mrs.  Do-the-Home-Laundry 
placed  two  collars  before  him  and  asked  him  to  pick  out  the 
linen  collar.  George,  without  hesi- 
tation, selected  the  "Arlington." 

You  can't  blame  George!  That  is  the  beauty  of 
an  '"Arlington" — in  appearance  it  is  very  like 
a  linen  collar,  but  it  has  not  the  disadvantages 
of  the  linen  collar.  A  linen  collar  is  quickly 
soiled;  it  wilts  or  chafes  and  quickly  loses  its 
shape;  an  Arlington,  however,  retains  its  smart 
appearance,  will  not  wilt  nor  chafe,  and  there 
are  no  laundry  expenses  to  charge  against  an 
"Arlington." 

You  Know,  Mr.  Merchant 

that  George  is  not  the  only  one  who  does 
not  easily  detect  the  difference  between  the 
linen  and  the  "Arlington"  collar. 


Challenge  Brand 

"Arlington"  Collars  have  other  features  that  make 
the  selling  of  this  Brand  very  profitable.  In  style, 
for  instance,  there  is  an  "Arli  gtcn"  for  every  sen- 
sible linen  collar  style  excepting  the  freakish — we  do 
not  follow  freakish  styles  in  "Arlingtons"  because 
they  have  no  selling  stability. 

In  the  CHALLENGE  BRAND  there  are  various 
grades  and  different  prices — this  feature  gives  wide 
scope  for  selling— each  customer  gets  just  what  his 
purse  permits,  and  a  style  that  suits  his  individual 
taste. 

Another  feature  of  the  CHALLENGE  BRAND  is 
the  durability  of  Arlington  collars  which  are  made 
of  stout  material,  a  little  heavier  than  used  in  the 
ordinary  waterproof  collars,  ensuring  extra  wear. 
Arlington  collars  are  easily  and  quickly  cleat  ed 
with  a  sponge,  soap  and  water,  they  give  entire  satis- 
faction to  customers  and  are  profitable  to  handle. 
Have  you  an  "Arlington"  display  case  ?  Get  a  stock 
of  Challenge  Brand  collars  and  have  a  d'splay  case 
make  sales  for  you. 


The  Arlington  Company 
of  Canada,  Limited 

56  FRASER  AVE.  TORONTO 

Setting  Agents : 
Eastern   Agent:   Duncan    Bell,   301  St.   James   St.,   Montreal 
Ontario    Agent:    J.    A.    Chantler    &     Co.,    S-10    Wellington 
St..  E.,  Toronto.     Western   Agent:   R.  J.  Quigley,  212  Ham- 
mond Block,  Winnipeg. 
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Gloves  bearing  this 
label  are  becoming 
more  popular  every 
year. 

There's  a  reason.  VALUE.  Our  present  showing  is  better  than  ever 
before.  You  cannot  afford  to  miss  seeing  our  samples  before  placing 
your  next  order. 

"Tapatco"  Brand  Gloves  are  made  in  Gauntlet,  Knit  Wrist  or  Band 
Top  Styles,  and  in  Heavy,  Medium  or  Lightweights.  We  also 
make  Jersey  Gloves  and  Mitts  in  Tan,  Brown  and  Oxford. 

Drop  a  card  now  for  samples  of  these  quick-selling,  profit-making 
lines.    Our  values  will  surprise  you. 

Handled  by  all  Jobbers. 


THE 

AMERICAN  PAD 
AND  TEXTILE  CO. 

CHATHAM,  ONTARIO 
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Big  Values 

IN 

Mackinaws 

We  offer  you  unbeatable  values 
in  Mackinaw  Coats  and  in  other 
of 

THE  EASTERN  BRAND 

Lines  :     Pants,     Etoffe  Pants, 

Shirts,    and    the    E.M.C.  Brand 

working     shirts.    These  values 

give  you  an  exceptional  oppor- 
tunity for  quick  selling. 
Ask  for  samples. 

Don't  fail  to  see  our  1916  range 
of  Mackinaw  Coats. 

Eastern   Manufacturing  Co. 

MONT-JOLI,   QUE.  (Formerly    Ste.    Flavie    Station) 

Sales  Offices  : 
301  St.  Nicholas  Building,  Montreal,  Quebec 
505  Mercantile  Building,   Vancouver,   B.  C. 


BATTING 


NORTH    STAR,    CRESCENT 
and  PEARL 

These  brands  represent  the 
batting  that  your  customers 
want. 

They're  made  from  long  staple 
cotton,  white  as  snow,  lofty, 
soft  and  elastic. 

They  come  in  big  batts  that 
open  out  into  strong  sheets  of 
even  thickness. 

It  pays  you  to  sell  these  brands. 


Order  of  your  Wholesaler. 
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You  need  never  carry  a  dead  stock 
of  men's  and  boys'  waterproof  collars 
if  you  sell 

^ntVracI^ 


a 


-the  coated  linen  collars  that  are  made  in 
One  grade  only,  and  that  the  Best" 


A.11  styles  are  selected  to  sell.  All  collars  are  made  to  wear. 


They're     reinforced     where 
others   are   weakest. 


Only  a  small  stock  is  neces- 
sary. 


KANTKRACK     sales      are 
guaranteed. 


KANTKRACK   collars     are 
guaranteed    to    give    service. 


KANTKRACK   collars     are 
made  in  Canada. 


They're    sold    direct    to    the 
trade    only. 


KANTKRACK    sell   at   one 
price  to  all. 


REMEMBER   THE   K-K-K  WHEN   ORDERING 


The  Parsons  and  Parsons  Canadian  Co, 

Makers  of  the  famous  KANT-KRACK  Waterproof  Collar 

Hamilton       :       Canada 
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THE 


W.      R.      BROCK      COMPANY 


(LIMITED) 


Scarce 
Goods 


Scout  36-inch  Indigo  Percales,  13 lAc 

A  well  assorted  stock  on  hand  in  Cadet  and  Navy — spots,  stripes 
and  florals,  also  plain  shades. 

Worth  to-day  15c. 

For  a  short   time  only  will  sell  at  13}^c 

Buy  now.     It  will  pay  to  lay  these  aside. 

Calmont  Batiste 

30-inch.       Per  yard,  15c 

This  is  a  fine  grade  of  Batiste,  at  old  value.  Comes  in  Coin  Spots- 
Florals — Tape  Stripes  and  Cluster  Stripes,  in  great  variety.  It  has 
been  one  of  the  big  successes  of  the  season. 

Pacific  Pongee 

32-inch.   Per  yard,  22^4c 

This  is  a  double-fold  Foulard.  The  ground  is  Palm  Beach  shade, 
and  comes  in  Plain-Colored  Stripes  or  Spots.  Colors  Blue — Helio 
— Cerise — Green — Black.  Have  also  Black  and  Navy  grounds 
with  White  Stripes  or  Objects. 

This  fabric  is  desirable  in  the  light  grounds,  either  for  Dresses  or 
Waists,  and  is  proving  a  great  success.  In  the  Black  and  Navy 
grounds  it  is  particularly  good.  ,  Will  sell  as  readily  for  Fall  as  now. 

White  Goods 

Our  stock  of  White  Goods  for  summer  wear  is  very  complete,  com- 
prising   Voiles,  Repps,  Piques,  Bedford  Cords,  Drills,  Ducks,  etc. 


THE 


W.  R.  BROCK  COMPANY  (L. 


MITED) 


WAREHOUSE  :    SOUTH    WEST    CORNER    BAY  AND  WELLINGTON  STREETS 

TORONTO 
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WHERE  CAN  I  SELL  OLD  READY=TO-WEAR  ? 

This  Inquiry  From  Stellarton,  Nova  Scotia,  Listed  Below,  With  a  Few  Others  of 
the  Large  Number  Sent  in  During  the  Past  Month  by  Readers 

of  The  Review 


WHEN  you  become  a  subscriber  to  "The  Review"  this  is  part  of  the  service  you  buy.  Every  day  "The 
Review"  receives  letters  from  subscribers  stating  that  they  want  to  secure  certain  goods  but  do  not 
know  where  they  can  be  procured.  We  have  facilities  for  procuring  information  about  new  goods, 
novelty  lines,  etc.,  and  our  Service  Department  is  at  your  disposal  at  all  times.  We  are  glad  to  be  of  any 
possible  assistance  to  our  readers,  and  requests  for  information  are  most  welcome.  Cut  out  the  coupon 
below  and  use  it  when  you  would  like  us  to  give  you  information.  The  following  are  a  few  of  the  inquiries 
received  and  answered  during  the  past  month: 


Alia. — "1  am  thinking  of  adding  a 

millinery  department  to  our  store.  Would  you, 
kindly  give  me  address  of  some  Winnipeg  or 
Eastern  firms  where  we  could  buy  goods  at  low 
prices. 

Answer — Names-  of  Toronto  and  Montreal 
jobbers  forwarded,  and  Winnipeg  editor  of  The 
Review  covered  Winnipeg. 


BUYERS  OF  WASTE  PAPER 

New  Glasgow,  N.S. — Where  can  we  sell  baled 
waste  paper  profitably? 

Answer — The  freight  charges  make  it  advis- 
able to  sell  to  the  nearest  shipping  point.  For 
instance  in  Toronto,  E.  Pullan,  20  Maud  street, 
6r  Levi's,  100  John  street;  in  Montreal,  J.  R. 
Walker  &  Co.;  in  Nova  Scotia, nearer  the  source 
of  the  inquiry  five  names  were  submitted  to  the 
firm  desiring  information:  W .  Grant,  O1/^  Upper 
Water  street;  C.  Blister,  57  Upper  Water  street ; 
W.  McFetridge,  61  Upper  Water  street;  N. 
Komarsky,  all  of  Halifax;  and  Pullman  Bros, 
of  New  Glasgow. 


SUPPLIES  FOR  MUSLIN  UNDERWEAR 

Dunmore,  Pa.,  U.  S.  A. — Can  you  give  me 
any  information  regarding  sources  of  supply 
for  manufacturers  of  muslin  underwear. 

Answer — Montreal  Cottons,  Valley  field,  Que., 
and  Wabasso  Cotton  Co.,  Three  Rivers,  Que. 


CHAMOISETTE  GLOVES 
Weyburn,    Sask—  Where 


procure 


can    we 
white  and  yellow  chamoisette  gloves. 

Answer — Dent,  Alcroft  &  Co.,  and  Acme 
Glove  Co.,  of  Montreal,  and  ('has.  Phillips,  Bay 
St.,  Toronto. 


EXCELSIOR  PAPER 

Mont  real.  Que. —  Where  can  we  procure  ex- 
celsior paper? 

Answer — Victoria  Paper  and  Twine  Co.,  439 
Wellington  St.,  West,  Toronto;  or  same  firm, 
Browne  Building,  Montreal,  Que. 


MUSIC  PENS 

Shelburne,  Out. — Where  can  we  secure  music 
pens  as-  described  in  cardwriting  article  in  Dry 
Goods  Review. 

Answer. — R.  H.  Williams  &  Sons  or  Whale;/, 
Royce  <fe  Co.,  both  of  Yonge  street,  Toronto, 
asking  for  three-pointed  ones. 


A  SALE  FOR  "LEFT-OVERS" 

Stellarton,  N.S. — Please  tell  me  if  there  are 
any  firms  in  Canada  who  purchase  "left-overs" 
in  Ready-to-W ear  Garments,  These  are  mostly 
out  of  style  winter  coats  of  good,  heavy,  service- 
able materials. 

Answer — Dominion  Auction  House,  20  Wel- 
lington West.  If  store  is  a  reasonable  distance 
away,  appraiser  is  sent  out  by  this  firm. 


THE  DRY  GOODS  RE VIE W 

143-153  UNIVERSITY  AVENUE 

TORONTO 


For  Subscribers 


INFORMATION  WANTED 


DATE 


.191 


PLEASE  TELL  ME  WHERE  I  CAN  PROCURE. 


NAME. 


ADDRESS 
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Afos.  1  and  2 — New  effect*  in  stripes  and  checks  hi 
crepe  Georgette.  No.  3.  Crepe  chiffon,  a  new  weave, 
known  as  "crepe  miracle." 


Nos.  1  and  3  are  pretty  novelties  in 
metallic  embroidered  effects,  on  chiffon, 
showing  new  combination  of  gold  and 
silver.  No.  2  is  a  novelty  weave  in 
"alpaca"    (mohair). 

Samples  on  left  are  reproduced 
actual  size. 
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EQUALIZING  PROFITS  AND  CREATING  RESERVE 
AGAINST  SLUMP  THAT  MAY  FOLLOW  THE  WAR 


THE  question  of  the  hour  with  the  dry 
goods  merchant  may  appear  to  many 
to  be,  Where  and  when  am  I  to  secure 
an  adequate  stock  of  goods  for  Fall  and 
Winter,  and  for  next  year,  if  the  war  con- 
tinues >. 

A  number  of  merchants  already  have  set 
this  question  down  in  second  place  in  im- 
portance in  their  merchandising,  as  they 
figure  out  one  that  seems  even  more  vital: 
At  what  price  should  I  sell  the  merchandise 
that  is  coming  in  day  by  day?  Should  the 
mark-up  be  regulated  by  the  amount  paid 
for  the  goods  six,  eight  or  twelve  months 
ago,  when  the  placing  order  was  given  at 
the  usual  basis  in  normal  times,  or  should 
there  be  an  extra  percentage  of  profit, 
bringing  the  selling  price  close  to,  if  not  up 
to,  the  natural  figure  if  the  goods  had  to  be 
bought  in  the  open  market  to-day? 

In  othei  Avoids,  is  a  merchant  justified  in 
realizing  the  full  profits  now  on  orders  he 
had  placed  advantageously  many  months 
ago? 

Consider  the  point  from  two  stand-points, 
the  merchants'  and  the  consumers'. 

The  merchant  surely  will  be  well  advised  to 
equalize  the  profits,  say  of  1916  and  1917, 
creating  a  Eeserve  Fund  now  to  meet  a  pos- 
sible, and  almost  inevitable  slump  in  prices 
of  most  lines  that  will  follow  the  war. 
From  the  customer's  standpoint  will  not  an 
average  price  for  the  two  years  leave  a  bet- 
ter impression  at  the  end  than  a  price  below 
the  average  now,  and  a  price  far  above  this 
average  ruling  next  year? 

We  will  present  the  points  of  view  of  two 
merchants  as  given  to  the  Review: 


No.  1  took  a  line  of  hosiery  that  he  might 
sell  now  at  50  cents,  and  even  now  was  cost- 
ing $6.00,  and  must  be  sold  later  on  at  75 
cents.  He  preferred  to  equalize  the  cost 
prices  and  sell  at  60  or  65  cents  this  year, 
so  that,  if  compelled  to  pay  $6  or  more  for 
next  year's  stock,  he  would  have  a  reserve  to 
carry  the  loss  when  the  market  price  might 
slump  and  force  everyone  to  sell  at  a  far 
lower  level  than  was  warranted  by  the  cost 
of  six  months  lief  ore.  The  merchant  owed 
it  to  himself,  he  maintained;  owed  it  to  the 
stability  of  his  business,  to  prepare  this 
year  when  the  purchasing  power  of  the 
public  was  on  a  strong  basis^  to  protect  him- 
self against  a  drop  in  the  margin  of  profit 
in  1917. 

Merchant  No.  2  figured  it  out  from  the 
standpoint  of  the  final  attitude  of  the  cus- 
tomer. 

"Here  are  overalls  which  I  bought  at  $8.30 
to  sell  at  $1.00  These  overalls  are  $11.50 
to-day,  and  are  almost  certain  to  go  higher. 
I  could  sell  them  to-day  at  $1.00,  but  I  would 
have  to  charge  $1.50  next  year  to  get  my 
profit.  Why  not  equalize  costs  and  profits 
over  the  two  years  and  sell  now  and  in  1917 
— so  long  as  I  can — at  $1.25  ?  Will  not  my 
customer  getting  the  goods  next  year  at 
$1.25  be  more  satisfied  than  if  I  had  sold 
him  at  $1  now  and  $1.50  next  year?" 

Both  merchants  recognized  the  likelihood 
of  a  comparison  of  prices  with  competitors 
if  they  increased  the  mark-up  in  1916,  but 
both  were  prepared  to  lose  a  small  portion 
of  trade  to  establish  that  Reserve. 

We  solicit  replies  to  this  problem  for  our 
July  issue,  the  Annual  Fall  Sales  Number. 
What  basis  should  be  adopted  in  marking- 
up  the  new  Fall  goods? 


PARIS  SHOWS  TENDENCY  TO  LONGER  SKIRT 

Fullness  is  Still  Retained — Airy  Dresses  Wholly  of  GeorgetteV  Chiffon,  Voile,  Batiste  or 
Organdy— In  -Fabrics  New  Silver  and  Gold  Combination  Woven  In — Tiny 
Chiffon  Roses  the  Latest  Trimming  Effect  at  the  Hips — New  Taf- 
feta and  Crepe  Weaves. 

From  our  Special  Correspondent 


Paris,  May  18. 

MVY  is  here,  the  season  of  weddings  and  first  com- 
munions, white  dresses  and  flowered  hats.  The 
avenues  are  bright  with  sunshine,  and  ladies  in 
Spring-  costumes  walk  swiftly  by,  adding  a  note  of  gaiety 
to  their  surroundings. 

Taffeta  is  the  chief  favorite  in  silk  fabrics;  but  it  is 
not  the  sheer  taffeta  that  has  been  used  up  to  date,  but  a 
new,  delicate,  supple  fabric,  which  is  most  appropriate  for 
making  up  into  the  new  models  and  trimmings.  It  is  the 
national  taffeta  without  any  foreign  mixture.  Aristocratic 
and  of  the  highest  distinction  when  it  comes  in  the  darker 
shades  such  as  blue  or  taupe,  and  very  dressy  when  it 
comes  in  the  softer  colors  such  as  the  greys  or  pink  shade, 
and  most  attractive  in  the  novelty  effects  such  as  stripes, 
or  when  embroidered  with  small  flowers. 

The  vogue  for  silk  fabrics  has  opened  the  way  for 
ribbons  which  are  to  have  a  great  success,  and  about 
which  I  said  a  few  words  in  a  previous  letter.  Ribbons 
plain,  embroidered  or  striped  are  put  on  dresses  in  the 
form  of  colored  band  in  a  manner  that  reminds  one  of  the 
fashions  of  the  Eighteenth  Century.  In  this  style  is  a 
dress  of  navy  blue  taffeta  which  has  a  delicate  trimming  of 
narrow  blue  ribbon  embroidered  with  small  roses,  and  laid 
on  another  and  wider  ribbon  in  a  lighter  shade  of  blue 
which  shows  on  either  edge. 

Many  fabrics  are  embroidered  in  steel,  and  these  em- 
broideries impart  an  air  of  elegance  to  the  material,  the 
effect  being  particularly  good  when  the  sun   catches  the 
metallic  threads  in  the  full  pleats. 
FLESH  SHADE  VERY  POPULAR 

Skirts  are  a  little  longer,  but  quite  full,  and  the  styles 
favored  by  the  better  dressed  women  show  an  entire  ab- 
sence of  eccentric  combinations  and  effects.  Skirts  of  this 
kind  are  charming  and  quite  easy  to  wear. 

The  blouse  is  bright  in  color,  and  is  made  of  the  finest 
and  sheerest  of  fabrics.  Quantities  of  chiffon  are  used  as 
well  as  batiste  or  organdie,  and  all  these  fabrics  are  much 
used  in  flesh  shade  which  sets  off  the  complexion. 

Crepe  Georgette  is  being  made  up  into  lovely  dresses, 
the  weave  used  for  this  purpose  being  somewhat  heavier 
than  either  voile  or  chiffon.  Georgette  is  also  seen  in 
combination  with  taffeta  and  other  silk  materials. 

USING  CHIFFON  ROSES  FOR  TRIMMING 

For  Summer  wear  the  fabrics  showing-  are  batistes, 
organdies  and  cotton  voiles  in  pink,  blue,  helio,  or  white. 
The  skirts  are  laid  in  pleats,  and  the  waist  opens  over  a 
yoke  trimmed  with  a  line  of  tiny  chiffon  roses. 

These  little  flowers  are  the  latest  trimming  idea  and 
their  use  is  not   confined   to   dresses   made  of  the   above 


"PDITORIAL  NOTE.— Even  when  Paris  clings  to  a  fabric 
as  she  is  doing  now,  to  taffeta,  Georgette  and  chiffon, 
she  contrives  to  vary  it  and  introduce  the  element  of  novelty. 
The  taffetas  are  like  those  of  the  eighteenth  century,  very 
sheer,  very  supple  and  very  beautiful,  and  when  they  are 
not  striped  or  embroidered  they  are  trimmed  with  ribbons 
in  Bayadere  fashion. 

Steel  embroideries  are  new,  and  the  chiffons  and  crepes 
are  embroidered  with  patterns  in  gold  and  silver  combined, 
the  pattern  being  darned  with  the  fabric. 

Skirts  are  still  full  and  wide,  but  they  are  also  noticeably 
longer — one  of  the  most  important  fashion  hints  of  the 
month;  and  the  blouse  in  some  very  light  tone,  particularly 
in  flesh  shade,  is  very  fashionable.  Blouses  are  made  up  of 
the  finest  and  sheerest  of  fabrics,  such  as  chiffon,  organdie 
or  batiste. 

In  new  materials  particular  attention  is  drawn  to  striped 
and  checked  in  the  vjeave  Georgettes. 

Dresses  are  being  made  wholly  of  Georgette  now  and 
also  of  voile  or  chiffon,  though  some  are  also  of  these  fabrics 
in  combination  with,  taffeta  and  other  silks.  Many  of  these 
fabrics  show  the  darncd-in  patterns  in  silver  and  gold  men- 
tioned above. 

A  totally  new  idea  is  the  trimming  of  tailor-made  cloth 
dresses  with  chiffon  roses,  put  around  the  hips  and  on  the 
front  of  the  bodice  of  the  gown.  Batistes,  organdies,  and 
cotton  voiles  in  soft  shades  of  pink,  blue,  helio  and  white  are 
being  made  up  into  delightful  summer  gowns. 

light-weight  fabrics,  but  the  same  finish  is  applied  to 
gowns  of  woolen  fabrics  and  even  to  serge  and  gabardine. 
It  is  quite  a  new  idea  to  trim  a  tailor-made  with  roses  of 
chiffon  around  the  waist  or  at  the  hips  between  the  pleats 
of  the  skirt. 
SILVER  AND  GOLD  EMBROIDERED 

I  am  sending  some  very  pretty  novelties  in  metallic 
embroidered  effects  on  chiffon — silver  is  the  prevailing  note 
in  the  embroidery,  or  newer  still  it  is  combined  with  gold. 
The  different  shades  enclosed  are  selling  well  to  the  dress- 
making trade. 

Alpaca,  or  as  you  term  it  in  America,  mohair  is  a  com- 
ing fabric.  I  am  sending  a  novelty  weave  effect  that  is 
very  pretty,  and 'which  is  already  in  demand.  I  have  said 
a  few  words  upon  the  colors  and  weaves  in  this  cloth  in  a 
previous  article. 
STRIPES  AND  CHECKS  IN  GEORGETTE 

Crepe  Georgette  and  crepes  in  imitation  or  in  similar 
weaves  are  selling  well.  Some  of  the  newest  have  the 
effect  of  stripes  or  checks  like  the  sample  enclosed  and 
these  cloths  are  in  great  demand. 

Another  novelty  is  a  kind  of  crepe  chiffon  to  which  the 
name  of  crepe  "miracle"  has  been  given.  This  is  just 
from  the  loom  of  a  great  manufacturer,  and  there  is  little 
room  to  doubt  that  it  will  have  a  big  success. 

In  conclusion  I  would  say  that  all  the  pink  shades  are 
selling-  wonderfully,  in   fact   manufacturers  generally  are 
showing  swatches  in  this  particular  shade. 
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EXCHANGE  POLICY  OF  MARSHALL  FIELD  &  CO. 

Manager  Writes  the  Review  in  Response  to  Request — Refund  of  All  Over  One  Yard  in 
Yard  Goods — Prefer  to  Issue  Credit  for  the  Goods— Orillia  Merchant  Wants 

Same  Treatment  for  all  Customers. 

Tliird  article  in  symposium 


AN  interesting  and  valuable  contribution  to  our 
symposium  on  Exchange  Policies  this  issue  comes 
from  the  manager  of  the  department  store  of  Mar- 
shall Field  &  Company,  of  Chicago,  in  some  respects  the 
biggest  concern  of  its  kind  in  the  world.  A  generous 
policy  is,  as  one  might  expect,  in  operation  throughout  the 
store.  A  rule  that  has  not  yet  been  mentioned  in  the 
replies  of  merchants  is  in  regard  to  yard  goods:  "It  is 
customary  for  us  to  take  back  all  yard  goods  measuring 
one  yard  or  more  and  give  full  credit.  The  acceptance  for 
credit  of  less  than  one  yard  is  left  entirely  to  the  judg- 
ment of  section  managers,  and  depends  upon  how  much 
value  the  material  is  to  us." 

To  most  merchants  that  rule  would  appeal  as  eminently 
fair  to  the  customer;  with  the  point  as  to  issuing  credit 
slips  many,  as  has  been  remarked  before,  would  take  ex- 
ception, preferring  to  leave  the  customer  absolutely  free 
to  "trade  out"  the  refund  or  not  as  she  pleased.  Prob- 
ably the  simplest  way  would  be  to  ask  her  whether  she 
preferred  the  cash  or  a  credit  slip,  as  many  do. 

Mr.  Carruthers,  of  Orillia,  brings  up  the  point  that  all 
customers  should  be  treated  alike,  on  the  same  theory  that 
there  should  be  "one  price  to  all."  He  argues,  and  with 
justice,  that  if  one  woman  gets  a  refund  and  another  is 
refused,  this  discrimination  becomes  known  and  naturally 
creates  dissatisfaction.  On  the  other  hand  it  must  be 
remembered  that  the  circumstances  surrounding  requests 
for  refunds  may  be  widely  different,  even  in  the  purchase 
of  the  same  line  of  goods,  and  that  is  why  many  shrewd 
proprietors  or  managers  reserve  to  themselves  the  settle- 
ment of  all  disputes,  and  even  handle  every  case  of  return- 
ed goods  that  occurs. 

@ 

"DO   NOT   PLAY  FAVORITES" 

JOHN  CARRUTHERS,  of  Orillia,  writes  as  follows  in 
explanation  of  his  general  policy  as  tried  out  for  a 
period  of  15  years. 

"Please  the  customer  when  it  is  possible,  but  do  not  be 
afraid  of  offending'  her  by  carrying  out  the  rules  laid 
down. 

"This  is  what  we  try  and  in  the  fifteen  years  in  busi- 
ness I  don't  think  we  lost  $50  in  profits  by  carrying-  out 
the  rule  set  down. 

No  Cut  Goods  Taken  Back 

"We  have  a  rule  that  we  take  nothing  back  after  it  is 
cut  off,  as  it  would  be  unfair  for  the  customer  to  take  up 
the  salespeople's  time  and  then  leave  us  with  an  end  that 
might  remain  for  years  useless,  and  be  put  on  a  bargain 
counter  at  half  price.  We,  of  course,  believe  in  taking- 
back  anything  that  is  not  cut  off  and  brought  back  in 
good  condition. 

JS^/w  out  next  issue  there  will  be  submitted  figures 
showing  the  actual  amounts  paid  out  in  refunds  in  a 
Canadian  Dry  Goods  Store  in  the  past  four  years,  and 
the  more  generous  the  policy  became,  and  the  larger 
the  annual  turnover,  the  smaller  the  total  of  refunds. 
■Does  it  pay?    Surely! 


Marshall  Fif:li>&  Compajvy 
Chicago 


Hay  24,    191S. 


Editor,   Dry  Goods  Review, 
Toronto,   (iitario.  . 

Dear  Sir: 

We  have  your  letter  of  May  sixteenth.! 
Ab  a  general  proposition  we  try  to  be  liberal 
in  accepting  merchandise  for  oredit.     There  are,   however,  a 
few  exceptions  to  the  general  rule  on  account   of  e.-uiitary 
and  other  reasons.       We  prefer  not  to  credit  nerchandlse 
represented  In  the  following  liBti 

Hair  goods.    Including  hair  brushes,   combs,   etc.. 
Women's  opera  coats   [of  a  perishable  nature), 
Men's  opera  hats. 

Beaded  net   garments   {of  a  perishable   nature). 
Veils, 

Tooth-brushes, 
Matresses. 

It   is  customary  for  us  to   take  back  all  yard 
goods  measuring  one  yard  or  more  and  give  full  credit.     Tha 
acceptance  for  credit  of  less  than  one  yard  is  left  entirely 
to  the  Judgment   of  section  managers,  and  depends  upon  how 
much  value  the  material   Is  to  us. 

We  prefer  to  Issue  credit   for  the  goods  and  allow 
the  customer  freedom  in  makine  further  purchases. 

We  hope  that  we  have  answered  your  inquiry  satisfac- 
torily. If  there  Is  any  further  information  which  you  desire, 
please  feel  at    liberty   to  call  tipon  us. 

Tours  vsry  truly, 
MARSHALL  FIELD  &  COMPAJTi 


"The  great  fault  with  the  merchant  of  to-day  is  that 
he  is  spoiling  the  people,  and  making*  it  very  hard  for 
sales  people ;  he  is  so  jealous  of  his  fellow-merchant ; 
afraid  they  will  get  some  one  he  ought  to  have.  The  fact 
is  the  retail  merchants  are  the  most  disorganized  people 
doing  business. 

Don't  Make  Differences  Between  Customers 

"I  notice  some  merchants  say  they  take  it  back  if  she  is 
a  good  customer.  This  is  wrong.  If  you  take  it  back, 
take  it  back  from  all.  Maybe  the  customer  that  you  refuse 
may  hear  that  you  took  it  back  from  the  other  and  he  or 
she  might  then  set  out  to  do  you  more  harm  than  if  you 
had  lost  the  other  customer. 
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Away  Six  Months;  Then  Came  Back 

"I  know  of  four  cases  where  I  refused  to  take  back  a 
dress  length  from  good  customers.  I  explained  my  rule, 
and  also  told  them  that  I  i-efused  others  and  it  would  not 
be  honest  to  the  others  if  I  took  the  goods  back.  They 
agreed  1  was  right  and  I  did  not  lose  them.  I  think  one 
of  them  stayed  out  of  the  store  for.  about  6  months,. but. 
she  is  now  trading  with  me. 

No  Samples  From  Expensive  Pieces 

"Another  thing  we  have  not  done  for  a  number  of 
years  is  to  cut  samples  off  of  expensive  trimming,  silk  or 
any  stuff  dress  goods  that  the  customer  can  see  in  the 
piece  at  her  home  or  in  the  store.  Of  course,  if  anyone 
writes  for  samples  we  send  a  few  as  near  descriptions  as 
we  can.  We  give  samples  of  wash  goods  as  people  some- 
times want  to  try  colors  to  see  if  they  are  fast. 

"Everybody  has  a  right  to  run  his  own  business,  but 
I  think  the  retail  merchants  should  cut  out  a  lot  of  stuff 
that  makes  it  hard  for  the  sales  people.'' 


HUDSON'S  BAY  CO.,  CALGARY.    . 

'TpHE  superintendent  of  the  Hudson's  Bay  Co.,  Calgary, 
A  E.  A.  Landry,  replied  as  follows: 

1.  Dress  or  waist  length — "We  exchange,  refund  or 
give  other  merchandise." 

2.  Veiling,  hair  goods,  etc.? — "No." 

3.  Small  piece  of  lining,  cretonne,  etc.? — "Yes." 

4.  Returns  refused  on  blankets,  comforters,  and  all 
kinds  of  bedding,  for  sanitary  reasons. 

5.  As  to  who  decides — "Head  of  department,  assistant 
and  doormen  have  authority  to  exchange,  but  the  manage- 
ment of  the  company  reserve  the  right  to  finally  decide  in 
case  of  dispute,  between  department  and  customer." 

6.  Are  due  bills  given,  or  cash? — "We  give  cash  re- 
funds. ' ' 

7.  Are  customers  asked  to  accept  discounts  on  any  re- 
turns?— "Practically  none." 

8.  Are  stores  getting  too  generous? — "Our  policy  is  to 
give  the  customer  complete  satisfaction  and  as  far  as  we 
are  concerned  our  customers  appreciate  liberal  methods. 

9.  "Every  day  results  illustrate  this  point  in  our 
policy." 


CURRENT  MARKET  CONDITIONS  AND  SUPPLIES 

Japs  Invade  the  Lyons  Field  and  Deliver  Crepe  de  Chine  to  Canada — Advance  in  Merinos 
in  June  Sales — Sharp  Rise  in  Leather  and  Shoes — No  More  2-for-a-Qnarter 

Collars— Silks  Will  Go  Higher 


ONE  OF  the  most  interesting  developments  now  tak- 
ing place  in  connection  with  the  dry  goods  trade  in 
Canada  is  the  tendency  of  Japan  to  enter  more  and 
more  into  the  supply  of  goods  to  this  country,  which  for- 
merly had  been  supplied  by  Europe  or  the  United  States. 

A  case  that  was  drawn  to  the  attention  of  The  Review 
this  month  was  that  of  crepe  de  chine  which  a  manufac- 
turer had  previously  secured  from  Lyons.  He  informed 
The  Review  that  he  had  just  obtained  a  shipment  from 
Japan  and  that  this  Eastern  nation  would  shortly  turn  out 
for  him  some  Georgette  crepe.  In  price  these  Japanese 
goods  wTere  up  to  the  ordinary  market  level,  but  the  de- 
livery in  his  opinion  was  better  than  that  from  Europe 
and  would  be  for  some  time  to  come. 

He  was  particularly  impressed,  he  said,  with  the  mar- 
vellous imitative  powers  of  the  Japs.  He  had  given  repre- 
sentatives who  were  traveling  through  this  country  several 
patterns  and  months  afterwards  he  found  goods  returned 
to  him  that  were  in  all  respects  equal  to  the  originals,  both 
in  quality  and  in  pattern. 

The  entry  of  the  Japanese  into  a  number  of  new  lines 
of  industry,  not  only  those  which  have  been  cut  off  by  the 
prohibition  of  German  trading  since  the  war  began,  but 
also  a  number  of  lines  made  in  other  European  countries 
in  which  Canada  is  accustomed'  to  deal,  we  must  now  re- 
gard as  one  of  the  most  significant  of  commercial  develop- 
ments, and  one  that  may  rival  in  interest  that  of  any 
other  country.  There  is  an  impression  that  the  Japanese 
Government  has  followed  closely  the  example  of  the  Ger- 
man Government  and  is  making  the  upbuilding  of  their 
commerce  a  national  affair,  instead  of  leaving  it  to  each 
individual  manufacturer  to  hunt  out  new  fields  for  him- 
self and  develop  them  at  his  own  expense. 


Jap  Government  Bearing  Share  of  Expense 
A  manufacturer  pointed  out  to  The  Review  that  the 
Government,  in  his  opinion,  must  be  bearing  a  great  deal 
of  the  expense  of  exploring  new  fields,  because  in  one  case 
he  knew  a  manufacturer  who  had  spent  $1,000  to  secure 
an  order  of  $100.  There  were  circumstances  connected,  with 
the  transaction  that  led  him  to  suppose  that  it  was  not  an 
ordinary  case  of  a  firm  going  to  a  large  expense  to  get  an 
opening  order  that  would  be  followed  by  others  that  would 
reimburse  it  for  the  original  large  outlay.  It  appeared  that 
much  wider  interests  than  a  single  firm's  were  being  con- 
sulted. 

This  applies  more,  however,  to  the  finer  crepe  de  chines 
at  present.  One  of  the  largest  buyers  of  silks  in  Canada, 
who  has  an  intimate  knowledge  of  conditions  the  world 
over,  also  has  placed  a  large  order  with  the  Japanese 
for  medium  quality  crepe  on  which  he  shortly  expects  de- 
livery. He  declared  to  The  Review  that  the  goods  were 
more  sheer  and  coarser  than  the  Lyons  original  and  that 
the  Eastern  nation  had  not  yet  trained  its  operators  to 
the  skill  required. 

"But  they  will,  of  that  I  am  positive,  and  they  will 
underbid  everyone  else  in  the  world,"  he  added. 


LINENS    VERY  FIRM 

T  IXEN  prices  remain  fairly  stationary  but  are  quite 
firm.  There  is  a  fair  quantity  of  goods  coming  over 
but  at  latest  reports  no  new  flax  had  come  out  yet  this 
spring  by  way  of  Archangel,  and  the  spinners  were  await- 
ing it  before  making  contracts.     According  to  quotations 
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from   Belfast    there   has   been  a   slight   advance   in   linen 
yarns: 

25  's  40  's  70 's— 110 's 

Tow  Wefts  Line  Wefts  Fine  Wefts. 

1914.                       s.      d.  s.      d.  s.      d. 

January 7       4y2  6       0  4       71 2 

March    7       0  5       9  4       6 

August    6       7y2  5       714  4      4y2 

1915. 

January   11       4%  9       0  5       3 

March    11       6  9       3  5       6 

August 11       G  8       9  5       6 

October    13       3  10       3  5     10y2 

1916. 

January 15       0  11       6  6       9 

March 16       0  13       6  8       0     • 

May    16       0  14       0  8       6 


RAW  SILK  RECOVERING 

C1LK  manufacturers  claim  that  the  market  is  in  a  much 
stronger  position  than  it  was  several  weeks  ago.  Raws 
declined  towards  the  end  of  April,  remained  weak  for  a 
time  but  went  up  steadily  the  last  week  or  ten  days  of 
May,  and  were  at  least  30c  a  pound  higher  for  the  Japan 
grade  than  the  low  priceat  the  end  of  April.  A  New  York 
trade  report  says  that  it  was  expected  by  some  that  the 
garment  workers'  strike  would  affect  the  price  but  all 
that  was  sold  to  the  cutting-up  trade  realized  good  prices, 
and  the  retail  trade  expect  that  with  the  warmer  weather 
June  will  prove  an  exceptionally  good  month.  Dress 
manufacturers  have  been  quiet  for  a  month  or  six  weeks, 
resulting  from  the  cool  weather,  but  manufacturers  are 
commencing  to  loom  up  with  navy  blue  taffeta.  They  are 
also  combining  it  with  serges,  for  the  immediate  trade. 
They  expect  that  the  combination  will  be  popular  again 
this  Fall.  Some  are  figuring  on  white  taffeta  being  wanted 
in  considerable  volume  in  the  warmer  weather. 


COTTON  MARKETS  PUZZLING 

'  I  "*  HE  strength  of  the  cotton  market  continues  to  sur- 
prise  trade  experts,  on  the  other  side  as  well  as  here 
and  in  England.  In  a  review  of  the  situation,  the  First 
National  Bank  of  Boston,  which  keeps  in  close  touch  with 
textile  as  well  as  financial  lines,  states  that  the  level  of 
high  values  maintained  during  the  past  few  weeks  has 
been  puzzling  to  many  observers,  considering  the  appar- 
ently strong  economic  reason  relative  to  the  decline  in  the 
price  of  the  staple.  They  point  out  that  exports  have 
diminished  materially,  being  for  5  months  up  to  May  1, 
1916,  only  4,450,000  bales  as  against  7,200,000  in  1915  up 
to  the  same  date,  and  8,200,000  in  1914  for  the  same  period. 
Great  Britain's  imports  have  dropped  from  3,250,000  bales 
last  year  to  2.100,000  for  this  year. 

Another  point  which  would  seem  to  lower  the  market 
is  that  there  has  been  a  10  per  cent,  increase  in  the  acreage 
planted  for  this  year,  compared  with  last  year,  although 
the  lessened  fertilizer  will  offset  this.  Moreover,  the  crop 
is  backward  on  account  of  weather  conditions. 

At  the  same  time,  the  steady  demand  for  actual  cotton 
has  been  the  chief  sustaining  factor  in  the  situation. 
American  consumption  is  unprecedently  large,  and  con- 
tinues regularly  to  show  an  increase  of  about  18  per  cent, 
over  last  year.  Moreover  the*  South  is  able  to  hold  its 
cotton,  while  last  year  it  put  it  on  the  market  early.  It  is 
thought  also  that  considerable  cotton  is  owned  on  Euro- 
pean account  waiting  for  lower  freight  rates. 


"Whatever  the  cause  is,  there  is  no  denying  the 
strength  of  the  market,  which  international  policy  even  at 
the  most  critical  moment  has  been  unable  to  unsettle  to 
any  marked  degree,  there  having  been  an  increase  of 
about  lc  a  lb.  during  the  past  month." 

On  the  other  hand,  the  American  Cotton  Yarn  Co., 
while  admitting  that  the  situation  is  very  complex,  more 
so  than  it  ever  has  been,  state  that  they  do  not  see  how 
the  inflated  market  can  go  any  higher  as  prices  to-day  are 
not  suited  to  a  legitimate  business,  "and  we  think  you 
will  take  no  chances  buying  yarn  from  hand  to  mouth,  as 
the  opinion  prevails  for  a  general  reduction.  We  call  your 
attention  to  this  because  it  has  a  very  important  bearing 
on  present  and  future  conditions.  When  the  excessive 
demand  for  merchandise  exceeds  the  supply  prices  will 
surely  rise  until  the  inordinate  demand  is  checked,  usually 
by  over-production,  then  will  follow  decline,  fully  as  rapid 
as  the  advance,  so  please  govern  yourself  accordingly." 

Of  course  in  the  manufacturer's  point  of  view,  in  the 
made-up  cotton,  there  are  other  elements  besides  the  cost 
of  the  yarn  to  take  into  consideration,  dyes,  labor,  etc., 
which  will  keep  prices  up  even  if  the  raw  market  takes  a 
slump. 


GERMAN   DYE    MERGER— FRENCH 
PRICES  UP. 

TN  dyes  there  are  reports  from  United  States  of  a  slight 
■*■  improvement  and  hints  of  a  coming  decline  in  price. 
The  refusal  to  allow  over  the  projected  German  shipment 
is  likely  to  check  this  movement.  In  Europe  there  is  no 
such  expectation.  A  cable  received  in  Toronto  early  in 
June  by  a  large  silk  importer  stated  that  on  July  1  there 
would  be  an  advance  of  10  per  cent,  made  by  the  dyers 
to  the  silk  mills. 

From  Germany  came  on  June  1  a  story  of  a  combine  of 
coal-tar  dyestuff  manufacturers,  a  1,00'0,000,000-mark 
affair.  The  chairman  is  quoted  as  saying:  "Everywhere 
in  neutral  and  enemy  countries  rival  undertakings  have 
sprung  up  during  the  war,  which  are  supported  by  their 
Governments  and  threaten  to  contest  the  supremacy  of 
our  industry  in  the  world  market  with  all  the  means  at 
their  command.  These  new  undertakings  are  taken  very 
seriously.  According  to  our  information  a  new  dyestuffs 
industry  has  spread,  particularly  in  America  in  a  threaten- 
ing manner.  It  is  necessary  to  be  armed  for  this  fight. 
To  this  purpose  the  union  of  our  native  industry  on  the 
broadest  possible  basis  seemed  to  us  to  he  the  best 
weapon." 


NEW  WAR  AREA  AFFECTS  SILK 
CROP. 

'T*HE  prospects  for  higher  prices  in  silks  were  not  less- 
■*■  ened  by  the  temporary  slump  in  Japan  and  China  and 
these  markets  have  now  returned  to  the  old  level.  Re- 
ports of  the  new  silk  crop  indicate  that  the  recent  activ- 
ity along  the  Italian  border,  bringing  in  practically  a  new 
war  zone  will  cut  down  the  crop  considerably,  and  it  is 
this  that  the  Swiss  and  French  depend  on  mainly. 


ANOTHER  ADVANCE  COMING 

A  FURTHER  and  much  larger  advance  in  the  price  of 
-**■  boots  and  shoes  is  likely  to  be  made  shortly  by  the 
manufacturers.  A  Canadian  manufacturer  in  a  recent 
letter  points  out  the  reason  for  this  coming  advance,  on 
the  ground  that  the  makers  are  not  protected  in  the  present 
prices  for  the  advances  that  have  taken  place  already  in 
every  line  connected  with  the  making  of  shoes. 
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VANCOUVER  STORE  SETS   PACE  IN  EQUIPMENT 

Handsome  New  Building  Marks  246th  Anniversary  of  Hudson's  Bay  Co. — In  Ventila- 
tion, Air  Purified  by  Water,  Colored  Signals  for  Staff,  Gas  Fuel  and  Fire 
Protection,  Store  Reaches  High  Standard 


With  the  renewed  energy  that  has  been  characteristic 

of  its  movements  the  last  few  years,  the  Hudson's  Bay 

Co.,  celebrated  its  two  hundred  and  forty-sixth  anniversary 

last  month  by  the  opening  of  new,  handsome  and  modern- 

lv  equipped  premises  in  Vancouver,  B.C.     In  a  later  issue 

The  Review  will  deal  more  in  detail  with  the  departments, 

confining  this  article  chiefly  to  the  equipment. 

The   new   building  is   six   storeys   high,  of  reinforced 

concrete,  and  a  front  of  cream  terra  cotta,  with  stately 

Corinthian    columns.     The   frontage  in   Georgia   street    is 
120  feet,  with  175  feet  depth 
on  Seyman  Street. 

The  new  structure  ad- 
joins the  one  that  has  been 
occupied,  with  two  enlarge- 
ments, since  1893.  In  any 
adequate  description  one 
must  go  down  80  feet  be- 
low the  street  level  where 
are  stored  large  oil  tanks, 
with  a  capacity  of  15,000 
gallons  of  crude  oil,  the 
new  fuel  that  is  used. 
Above  these  some  25  feet, 
are  the  huge  water  tube 
boilers,  .  of  300  h.p.  each. 
These  supply  the  power  for 
the  whole  building.  Along- 
side are  the  oil  pumps  that 
provide  a  supply  automatic- 
ally. Each  furnace  has  two 
burners  consisting  of  two 
pipes,  one  of  which   delivers 

oil      and      the      other      steam.  View  of  New  Hudson  Bay   Co.'s  Store. 

The  pressure  of  the  pumps  maintains  a  steady  stream  of      by  small  trucks  to  delivery 


At  various  points  on  the  floors  are  "bubblers''  which 
supply  ice  water  in  summer  to  the  customers.  This  is 
cooled  by  a  refrigerating  process,  which  is  used  for  cold 
storage  as  well. 

Fire  protection  is  looked  after  by  a  fine  pump  which 
can  pump  500  gallons  a  minute  into  any  hose  on  any 
floor.  In  addition  is  a  sprinkler  system  for  each  sec- 
tion, attached  to  the  ceiling.  This  causes  a  portion  of 
soft  metal  to  melt  at  a  fairly  low  temperature  and  re- 
leases a  volume  of  water  every  seven  feet. 

There  are  eight  elevators, 
four  for  the  public,  one  for 
the  staff  and  three  for 
freight. 

A  cash  tube  system  is  also 
in  operation. 

Spirals  and  Endless  Bell  for 
Parcels 

The  means  for  handling 
parcels  are  a  feature  of  this 
thoroughly  modern  equip- 
ment. There  is  a  spiral 
shaft  connecting  each  de- 
partment with  the  shipping 
floor  in  the  basement.  Here 
the  parcels  drop  on  to  an 
endless  moving  belt  three 
feet  in  width,  in  the  form 
of  a  trough.  Parcel  sorters 
select  their  package's  as  they 
come  along  and  put  them  in 
their  proper  compartments, 
from  which  they  are  carried 
vans. 


oil  which,  as  it  leaves  the  burner,  is  caught  and  thrown 
forward  by  a  powerful  jet  of  steam  which  immediately 
atomizes  the  fluid,  making  it  more  readily  combustible. 
The  result  is  a  sheet  of  smokeless  flame  of  intense  heat 
which  plays  continually  on  the  water  tubes  above.  The 
gases  from  the  furnaces  are  carried  along  an  under- 
ground tunnel  into  the  6  inch  smoke  stack,  which  rises 
185  feet.  Nearby  is  the  main  engine  room  where  the 
steam  power  is  converted  into  electrical  energy  for  power 
and  lighting. 

Knows  Temperature  in  Any  Room 

This  power  room  is  120  feet  by  30.  The  engineer 
here  can  tell  exactly  how  the  store  services  are  working; 
the  temperature  of  any  room,  a  corridor,  or  even  the 
outside  air.  He  touches  a  switch  and  illuminated  figures 
appear  on  a  board. 

The  ventilation  as  well  as  the  heating  are  after  the 
most  approved  methods.  The  air  is  first  forced  through 
warm  steam  coils,  and  then  drawn  by  fans  through  tail- 
ing water  to  remove  the  dust  and  other  impurities,  then, 
warmed  again,  and  conveyed  in  iron  ducts  all  over  the 
store.  Others  suck  in  the  used  air.  The  air  in  each 
room  is  renewed  every  15  minutes.  The  main  vestibules 
are  also  heated  to  prevent  the  interior  becoming  chilled 
at  anv  time. 


Bells  and  Light  Signals 

One  of  the  most  interesting  and  convenient  of  the 
"services"  is  a  system  of  bells  and  signal  lights,  for 
securing  the  attention  of  the  heads  of  departments.  At 
the  ringing  of  a  bell,  a  certain  colored  light,  as  arranged 
for  a  particular  official,  burns,  in  all  parts  of  the  store 
until  he  is  located. 

The  general  store  fixtures  are  of  Honduras  mahogany. 

With  the  enormous  additional  space  provided  the  store 
is  enabled  to  add  a  number  of  new  departments,  jewelry, 
drugs,  stationery,  meat   and  green  groceries. 

The  following  shows  the  location  of  departments  ac- 
cording to  floors. 

First — Dress  goods,  accessories,  fancy  goods,  notions, 
toilet  goods  and  drugs,  books,  jewlery,  stationery,  ad- 
justment  bureau. 

Second — Keady-to-wear,   millinery,  hair  dressing. 

First — Dress  goods,  accessories,  fancy  goods,  nations, 
china,  glass,  trunks  and  valises,  and  sporting  goods. 

Fourth — House  furnishings,  including  draperies,  car- 
pets, linoleums,  wallpaper;  also  circulating  library. 

Fifth — General    offices    and    furniture    with    decorated 


rooms. 
Sixth- 


-Receivinu'  and  stock  rooms. 


THEFT  TO  KEEP  MIS-DELIVERED  GOODS 

Paying  for  Goods  With  Counterfeit  Money  or  Worthless  Cheques  is  Also  Considered 
Theft — Third  Article  in  Series  on  "Criminal  Law  and  its  Application 

to  Commercial  Transactions." 

Prepared  for  Dry  Goods  Review  by  Walter  E.  Lear 


Editor's  Note. — This  is  the  third  of  the  series  written  for  Dry  Goods  Review  by  Mr. 
Lear  bearing  on  the  criminal  law  and  its  application  to  commercial  transactions.  Instances 
which  are  here  cited  are  those  of  decisions  in  actual  cases  which  have  been  decided  by  the  court. 
The  incidents  here  related  have  been  encountered  many  times  by  almost  every  business  man. 
The  article  deals  with  the  status  of  goods  sent  on  approval,  failure  to  pay  for  goods  on  delivery, 
paying  for  goods  with  counterfeit  money  or  worthless  cheques,  goods  delivered  by  mistake  and 
theft  by  clerks  and  servants.  Merchants  will  find  this  article  most  interesting  and  its  contents 
most  valuable. 


Sec.  30.  Goods  on  Approval 

ONE  Davenport  obtained  from  a  silversmith  two 
cream-ewers,  in  order  that  a  customer  of  the  sil- 
versmith, with  whom  the  prisoner  said  he  lived, 
might  select  which  he  liked  best,  and  absconded  with 
them,  but  the  silversmith  did  not  charge  for  either  of  the 
ewers,  and  did  not  at  the  time  of  the  delivery  intend  to 
charge  for  either  of  them  until  he  had  ascertained  which 
would  be  chosen.  This  was  held  to  be  theft,  because  the 
possession  only,  and  not  the  right  of  property  had  been 
parted   with.     See  Davenport's  case,  cited   in  Arch,  C.P. 

279. 

*  -*         # 

And  in  R.  v.  Sharpless,  2  E.  P.  C.  G75,  a  hosier  was 
requested  by  the  prisoner  to  take  a  parcel  of  silk  stock- 
ings to  his  lodgings,  out  of  which  the  prisoner  chose  six 
pairs,  which  were  laid  on  the  back  of  a  chair;  the  pris- 
oner then  sent  the  prosecutor  back  to  his  shop  for  some 
articles,  and  while  he  was  absent,  absconded  with  the 
stocking's;  the  judges  held  that  this  amounted  to  theft, 
the  prisoner  having  clearly  obtained  possession  of  the 
goods  with  intent  to  steal,  the  prosecutor  not  meaning 
to  part  with  his  property  in  them  till  he  should  receive 
his  money. 

Sec.  31.  Payment  on  Delivery 

In  Campbell's  Case,  11  M.  C.  C.  179,  he  induced  a 
tradesman  to  take  goods  to  a  particular  place,  under 
pretence  that  the  price  would  then  be  paid  for  them,  and 
afterwards  induced  him  to  leave  the  goods  in  the  care 
of  a  third  person,  from  whom  the  defendant  got  the 
goods  without  paying  the  price;  the  tradesman  swore  that 
he  did  not  intend  to  part  with  the  goods  until  they  were 
paid  for,  and  the  jury  found  that  the  defendant  intended, 
from  the  very  beginning,  to  get  the  goods  without  pay- 
ing for  them.  This  was  held  to  be  theft. 

*  *         * 

Obtaining  money  on  goods  by  the  practice  of  ring  drop- 
for  goods,  for  which,  by  the  custom  of  trade,  the  price 
should  have  been  paid  before  they  were  taken  away, 
took  them  away  without 
paying  and  without  the 
consent  of  the  owner,  not 
intending  to  pay  for 
them,  but  meaning  to  get 
them    into    his    own    pos- 


LEGAL  TERMS  EXPLAINED 

Mr.  Lear  has  prepared  a  little  pamphlet  explaining 
the  more  common  legal  terms,  copies  of  which  will  be 
supplied  to  readers  of  Dry  Goods  Review  for  a 
nominal  charge  of  fifteen  cents. 
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session,   and    dispose   of  them   for  his  own   benefit;   this 
was  held  to  be  theft. 

*         *         * 

In  Pratt's  case,  1.  M.  C.  C.  250,  Pratt  intending  to 
get  goods  by  fraud,  had  them  put  into  his  cart  upon  the 
express  condition  that  they  should  be  paid  for  before 
they  were  taken  out  of  it,  and  then  took  them  out  of 
the  cart  without  paying  for  them,  and  converted  them 
to  his  own  use;  this  was  held  to  be  theft. 

Sec.  32..  Paying  for  Goods  With  Counterfeit  Money 
In  R.  v.  Small,  8  C.  &  P.  46,  Small  induced  a  trades- 
man to  send  his  goods  by  a  servant  to  a  particular  place, 
with  change  for  a  crown  piece,  and  on  the  way  met  the 
servant,  and  giving  him  a  counterfeit  crown  piece,  in- 
duced him  to  part  with  the  goods  and  change  which  he 
had  not  authority  to  do  without  receiving  payment;  this 
was  held  to  be  theft. 

Sec.  33.  Paying  for  Goods  With  Worthless  Cheque 
In  the  case  of  R.  v.  Stewart,  1  Cox  174,  A.  and  B. 
ordered  goods  of  C,  who  sent  them  to  the  house  of  A. 
and  B.  by  his  (C 's)  servant  D.,  with  strict  orders  not 
to  part  with  the  goods  without  receiving  the  price  of 
them.  When  D.  arrived  with  the  goods,  A.  and  B.  gave 
him  a  cheque  which  they  knew  was  worthless,  wherefore 
D.  left  the  goods. 

Had  C.  himself  delivered  the  goods,  or  had  D.  had 
a  general  authority  to  act  for  C,  then  it  would  have  been 
a  case  of  obtaining  goods  by  false  pretence,  and  not  theft. 

Sec.    34.      Goods   Delivered   in   Mistake 

A  carrier's  servant  left  goods  at  the  house  of  the  de- 
fendant by  mistake,  but  without  any  inducement  from  the 
defendant,  who  afterwards,  knowing  that  they  had  been 
left  there  by  mistake  and  did  not  belong  to  him,  converted 
them  to  his  own  use.  He  was  held  guilty  of  theft.  See 
R.  v.  Little,  10  Cox  559. 

Sec.  35.    Ring  Dropping 

Obtaining  money  on  goods  by  the  practice  of  ring  drop- 
ping, as  it  is  called,  is  also  theft.  In  R.  v.  Patch,  1 
Leach  238,  the  prisoner,  in  the  presence  of  the  prosecutor, 

picked  up  a  purse  in  the 


street,  containing  a  re- 
ceipt for  £147  for  a 
"rich  brilliant  diamond 
ring,"  and  also  the  ring 
itself;    it    was    then    pro- 
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posed  that  the  ring  should  be  given  to  the  prosecutor, 
upon  his  depositing  his  watch  and  some  money  as  a  secur- 
ity that  lie  would  return  the  ring  as  soon  as  his  propor- 
tion of  the  value  of  it  should  be  paid  to  him  by  the  de- 
fendant ;  the  prosecutor  accordingly  deposited  his  watch 
and  money,  which  were  taken  away  by  some  of  the  de- 
fendant's confederates;  the  ring  turned  out  to  be  of  the 
value  of  10s.  only,  and  the  watch  and  money  were  never 
returned;  it  was  left  to  the  jury  to  say  whether  this  was 
not  an  artful  and  pre-concerted  scheme  to  get  possession 
of  the  prosecutor's  watch  and  money;  and  the  jury  beinii' 
ot   that  opinion,  convicted  the  defendant. 


Sec.  36.    Theft  by  Clerks  and  Servants 

Clerks  and  servants  have  the  lawful  possession  of 
their  employer's  property,  but  the  possession  or  custody 
only,  the  legal  ownership  of  the  employer  being-  precisely 
the  same  with  reference  to  a  servant  as  to  a  perfect 
stranger.  Hence,  if  a  servant  fraudulently  appropriate 
to  his  own  use,  or  sell,  or  give  away,  his  master's  goods, 
this  is  taking,  and  he  is  guilty  of  theft  in  an  aggravated 
form,  for  the  law  says  that  he  who,  being  in  his  master's 
confidence,  betrays  the  trust  reposed  in  him,  shall  be 
punished  more  severely  than  one  who  stands  in  no  such 
relation.  A  person  convicted  of  this  offence  is  liable  under 
section  359  of  the  Criminal  Code  to  imprisonment  for 
fourteen  years. 


WESTERN  MERCHANTS  FIGHT  MAIL  ORDER 

This  Competition  Thoroughly  Discussed  at  Regina  Convention  of  Saskatchewan  Retail- 
ers— Co-operative  Buying  Talked  Of — Meet  in  Moose  Jaw  Next  Year 


Reported   by   Geo.  D.   Davis,  of  Editorial   Staff  of   Mm  Lean    Publisnii 


Co. 


ON  this,  the  third  anniversary  of 
the  meeting  at  which  the  retail 
merchants  of  Saskatchewan  or- 
ganized, the  convention  was  again 
held  in  Regina;  and,  as  in  1913,  more 
than  400  retailers  from  the  North  and 
South  of  the  Province  gathered  to  dis- 
cuss the  many  problems  of  import- 
ance to  them. 

Perhaps  the  chief  amongst  these 
problems  is  that  of  the  invasion  of  the 
mail-order  house,  and  during  the  con- 
vention a  great  deal  of  attention  was 
devoted  to  this  question. 

An  exceedingly  good  idea  of  what 
this  Saskatchewan  association  has  ac- 
complished in  the  three  years  it  has 
been  in  existence  is  given  in  the  ad- 
dress of  the  President,  Mr.  George  A. 
Mayee  of  Maybee-Kennedy,  Ltd.,  Moose 
Jaw.  Mr.  Maybee  was  just  completing 
his  second  term  as  president  of  the  live 
association,  and  was  in  a  position  both 
to  review  the  work  done  and  to  utter 
a    warning    against    certain    dangers 

which,  he  felt,  threaten  the  highest  usefulness  of  the  As- 
sociation. 

In  the  course  of  his  address,  which  he  termed  a  heart-to- 
heart  talk  with  his  fellow  members, — and  Mr.  Maybee  is  a 
wizard  at  such  heart-to-heart  talks — he  said: 

While  I  say  we  are  laboring  under  a  terrible  gloom,  we  have 
in  tins  country  a  great  deal  to  be  thankful  for,  for  what  kind 
Providence  has  given  to  us  in  tne  past  twelve  months.  We  have 
been  blessed  by  the  greatest  harvest  our  country  has  ever  known, 
and  prosperity  is  fast  becoming  within  the  reach  of  every  retail 
merchant,  in  the  Province  of  Saskatchewan.  And  times  are  very 
much  different  commercially  than  they  were  a  year  ago,  due 
to  bank  reserves  having  accumulated,  trade  and  commerce  devel- 
oped, and  we  are  enjoying,  at  the  present  time  a  commercial 
condition  far  superior  to  the  one  in  which  we  were  in  twelve 
mouths  ago  to-day.  So  at  this  convention  this  afternoon  we  have 
a   great   deal   to  be  thankful   for  indeed. 

We  owe  a  great  deal  to  the  present  Government  of  the  Province 
of  Saskatchewan  for  taking  upon  itself  the  responsibility  of  wiping 
from  this  province,  and  I  believe  for  all  time  to  come,  the  liquor 
traffic  as  it  was  being  conducted  by  the  bar  room  system  of 
the  Province  of  Saskatchewan.  I  don't  know  of  any  commercial 
institution  that  received  as  much  direct  benefit  from  the  elimin- 
ating of  this  wholesale  waste  of  money  as  the  retail  merchants 
of  the  Province  of  Saskatchewan.  We  are  told,  and  quite  rightly 
told,  that  this  manner  was  brought  about  by  the  people.  I 
heartily  agree  with  every  man,  that  there  never  was  a  piece 
of  legislation  worthy  of  the  name  of  legislation  in  any  Province 
but  was  placed  there  by  the  hands  of  the  people  themselves.  I 
refer  to  majority  rule,  and  I  will  be  glad,  Mr.  Chairman,  and  the 


Victoria  Sqitare,  Regina,  Sask.,  city  in    which    convention   of  Saskatchewan 
Retail  Merchants'  Association  ivas  held. 


time  is  not  far  off,  and  resolutions  of  that  kind  are  very  acceptable 
to  this  convention,  when  the  present  dispensary  system  as  oper- 
ated by  our  Government  to-day  shall  be  wiped  out  absolutely.  I 
want  to  be  fair  in  my  comments.  I  want  to  give  honor  to  whom 
honor  is  due.  I  compliment  the  Government  very  highly  Indeed 
for  wiping  out  the  bar  rooms  in  Saskatchewan,  but  upon  my 
standing  as  a  man,  I  hereby  cond'emn  and  abhor  the  dispensary 
system  as  it  is  being  conducted  at  the  present  time.  It  grieves 
me,  it  hurts  me  from  both  sides  and  within,  to  see  our  people. 
our  retail  merchants,  taxed  to  the  limit  by  levies  for  one  kind 
and  another,  in  order  that  our  boys  in  khaki  may  be  fully  and 
properly  equipped  for  the  task  that  is  before  them,  and  to  see 
an  institution  pouring  that  accursed  liquid  of  fire  into  our  boys 
in  khaki  freely  and  fully  in  wholesale  quantities.  I  will  ask 
this  convention  in  the  first  place  to  consider  if  it  is  not  within 
our  rights  that  we  should  ask  this  Government  of  the  Province 
of  Saskatchewan  if  it  is  not  an  opportune  time  to  wipe  out 
this  dispensary  system  absolutely  and  altogether.  It  certainly 
must  be  time  when  they  shall  cease  to  hand  out  in  any  shape 
or  form  to  the  soldiers  of  the  King  the  free  will  offerings  of 
the   boozeoriums. 

This  Dominion  Board  situation.  I  might  say,  is  not  all  th.it 
it  should  be.  I  am  going  to  talk  plainly  to  you  when  I  say  it  is 
not  satisfactory  to  us  at  all.  because  we  are  called  upon  to  pay 
into  the  treasury  of  this  Association  a  per  capita  tax.  while  we 
as  an  Association  in  Western  Canada  cannot  figure  anything  that 
we  are  receiving  of  any  importance  to  us  in  the  world,  and  we 
promised  you  last  year  that  we  would  not  invest  a  dollar  of  your 
money  in' anything,  without  your  consent,  where  we  could  not 
show  you  that  we  would  receive  some  direct  benefit  in   return. 

The  requirements  of  the  East  are  not  fitted  to  the  requirements 
of  the  West.  Business  is  conducted  in  the  East  very  differently 
from    the   West.      Their    system    of   business    is    not    applicable    to 
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ours,  and  ours  is  not  applicable  to  theirs.  So  you  will  be  asked 
at  this  convention  to  consider  the  advisability  of  organizing  a 
Western  Branch  of  the  Dominion  Board,  taking  in  the  four 
Western  Provinces,  owned,  controlled,  manned  and  managed  by 
ourselves.  This  will  not  interfere  in  any  way  with  our  strength 
as  a  Dominion  Board.  It  will  add  to  our  strength,  because 
if  it  is  necessary  to  go  to  the  fathers  at  Ottawa  to  receive  any- 
thing by  way  of  legislation,  the  Eastern"  and  Western  Boards 
could  unite  on  the  same,  but  there  are  sometimes  many  things 
crop  up  that  are  required  in  some  of  the  Provincial  Parliaments 
of  Western  Canada,  that  we  need  the  united  support  of  every 
member  of  the  whole  Western  Branch,  to  put  them  through. 
You  can  see  the  sense  of  that,  I  am  sure.  If  a  certain  matter 
comes  up  in  a  certain  Province,  and  it  is  necessary  and  fair 
and  useful,  it  is  our  duty  as  a  Western  Board  to  assist  that 
Province  with  all  the  power  that  is  in  us,  to  put  that  legislation 
through,  because  it  has  a  doublefold  effect,  if  it  is  defeated  in 
the  four  provinces.  If  it  is  carried  in  the  one  province,  it  goes 
a  long  way  to  carry  it  in  the  other  provinces,  but  the  greatest 
duty  we  have  to  perform  as  retail  merchants  in  this  Province  is 
not  so  much  to  seek  legislation  as  it  is  to  prevent  legislation 
that  is  detrimental  to  our  rights,  so  the  idea  of  the  Western 
Board  is  just  as  much  to  prevent  legislation  as  it  is  to  seek 
legislation. 

We  have  had  in  this  Province  the  last  year  one  of  the  wicked- 
est things  I  ever  heard  told  in  my  lifetime  by  way  of  proposed 
legislation,  and  that  was  when  the  Credit  Meu's  Association  went 
to  Kegina  and  tried  to  have  a  measure  passed  by  the  Government 
that  ail  assignees  of  every  nature,  by  Act  of  Parliament,  should 
be  turned  over  to  the  Credit  Men's  Association  of  the  Province 
of  Saskatchewan.  We  went  to  Regina  when  that  possibility  came 
up  and  we  blocked  it,  and  we  stopped  it.  Of  course  they  heard 
that  we  had  in  mind  the  idea  of  forming  our  own  retail  trust 
company,  and  with  this  idea  in  view  they  tried  to  slip  across  this 
legislation.  You  wili  lie  glad  to  know,  gentlemen,  how  this  thing 
turned  out.  This  proposition  of  theirs  failed  anil  the  Retail 
Merchants'  Trust  Company  is  to-day  on  the  Statutory  Board  of  the 
Province  of  Saskatchewan. 

We  have  not  yet  developed  far  enough  to  have  foresight 
enough  to  prevent  some  of  the  merchants  becoming  bankrupt. 
I  believe  the  idea  of  the  Retail  Trust  Company  will  go  a  long 
way  to  eliminate  that  evil,  but  if  bankrupt  stocks  are  to  be  put, 
on  the  market,  we  have  been  assured  this  much  from  the  differ- 
ent trust  companies,  and  that  is,  when  a  bankrupt  stock  is  in  your 
town,  that  we  have  the  option  of  purchasing  the  stock  in  this 
manner  : 

After  the  assignees  receive  the  highest  bid  they  can  get,  they 
have  agreed  to  give  the  merchants  of  that  town  the  option  of  buying 
the  stock  at  that  price. 

Your  small  debt  court,  we  were  successful,  as  you  will  re- 
member, in  having  legislation  passed,  whereby  all  sums  up  to 
.$50.00  may  be  collected,  before  your  police  magistrate,  and  a 
judgment  granted  thereon  without  cost  to  you.  This  has  been 
raised  to  $100.00.  With  this  additional  that  any  amount  over 
and  above  $50  when  judgment  has  been  signed,  if  there  is  no 
other  way   of  collecting  it,  it  may   be  registered  against  the  land. 

How   can   we   improve   our   buying  powers? 

Am  I  in  favor  of  co-operative  buying,  gentlemen?  I  hope 
you  may  never  misunderstand  me.  I  don't  give  one  snap  whether 
you  agree  with  me  or  not,  but  I  do  hope  the  time  will  never  come 
that  I  may  be  misunderstood.  Co-operative  buyiug  certainly. 
How  can  we  do  it?  Through  the  Merchants  Consolidated,  through 
the  Canadian  Supply  Company.  I  do  not  know,  but  there  is  one 
thing  that  I  want  to  make  plain  here,  and  I  want  it  to  be  heard 
in  all  corners  of  this  building,  that  the  Retail  Merchants'  Asso- 
ciation of  the  Province  never  has  been,  and  personally  I  hope 
will  never  be,  attached  in  any  shape  or  form  with  any  merchan- 
dising institution  of  any  kind.  If  I  understand  the  Retail  Mer- 
chants' Association  rightly,  we  are  a  protective  institution,  we 
have  tried  to  harmonize  merchants,  we  have  tried  to  enact  laws 
that  will  give  equal  rights  to  all  and  special  privileges  to  none. 
We  believe  that  legislation  that  is  good  for  the  merchant  in  Sas- 
katoon is  equally  good  for  the  merchant  in  Swift  Current,  and 
the  legislation  for  the  merchant  in  Grand  Coulee  is  equally  good 
for  the  merchant  in  Mortlaeh.  And  we  are  a  united  family,  thank 
God,  and  as  long  as  the  special  privilege  part  of  it  is  struck  out 
we  always  will  be.  There  are  three  things  that  have  broken  up 
families,  they  have  separated  man  from  his  wife,  they  have  divided 
partnerships,  they  have  eliminated  friendships,  they  have  busted 
confidence,  and  these  three  things  are  religion,  commercialization 
and  politics.  We  have  eliminated  everything  of  a  political  nature. 
You  helped  me  kill  that  last  year  so  nobly.  I  will  never  forget  it. 

During  the  Convention,  Mr.  Henry  Detchon,  general 
manager  of  the  Canadian  Credit  Men's  Association  deliv- 
ered an  address  in  which  he  made  it  clear  that  this  associ- 
ations aims  to  work  hand  in  hand  with  the  retailer.  As 
he  said: 

"The  Canadian  Credit  Men's  Association  aims  to  help 
the  retailer  to  place  his  business  on  a  sounder  basis.  Our 
chief  object  is  to  eliminate  the  crook  from  business  and 
thus  help  all  classes  of  trade.  During  the  course  of  the 
proceedings,  however,  Mr.  Detchon  had  it  very  closely 
brought  to  his  attention  that  the  retailers  present  do  not 
see  eye  to  eye  with  the  Credit  Men's  Association  on  every 
subject.  The  chief  grievance  has  been  the  selling  of  bank- 
rupt stocks  by  the  Credit  Men's  Association,  but  legislation 
has  been  secured  which  practically  prevents  merchants  of 
a  town  suffering  by  reason  of  a  bankrupt  stock  sale. 

In  the  Secretary's  report  Mr.  F.  E.  Raymond  had  some- 
thing to  say  about  the  mail-order  competition  question  and 


also  about  the  question  of  fire  insurance.     Sections  from 

his    address    dealing    with    these    subjects    are    herewith 

quoted : 

During  the  past  year  the  subject  of  mail  order  competition 
has  received  a  great  deal  of  our  attention.  It  has  many  times 
been  proposed  that  we  endeavor  to  have  a  tax  levied  on  mail 
order  houses  for  the  business  done  outside  of  the  municipality 
in  which  they  are  located,  or  on  their  catalogues.  Your  executive 
has  never  considered  that  the  imposition  of  such  a  tax  would 
meet  the  ease,  for  reasons  that  have  already  been  explained  in 
the  columns  of  our  magazine,  "The  Retailer."  It  is  considered 
that  the  only  means  by  which  this  competition  can  be  met  is  to 
fight  mail  order  houses  with  their  own  weapons — that  is,  improve 
our  buying  facilities  and  service  to  the  public. 

A  plan  has  been  developed  by  which  this  can  be  done,  and 
which  will  be  explained  to  you  during  the  course  of  this  con- 
vention. 

As  is  now  generally  known  the  charter  for  a  Retail  Merchants' 
Mutual  Fire  Insurance  Company  was  secured  in  August  last, 
and  this  company  has*  been  writing  business  since  the  1st  of 
September,  1915,  with  fairly  satisfactory  results,  although  there 
are  still  a  great  many  members  of  the  Association  who  have 
not  yet  placed   a   policy  with   US'. 

The  aim  of  the  company  is  to  eventually  give  members  of  the 
Association  insurance  at  cost,  in  the  meanwhile  accumulating  a 
surplus  in  order  that  the  lines  written  may  be  increased  from 
time    to    time    as    the    reserve   fund    warrants. 

What  was  perhaps  the  most  warmly  discussed  question 
dealt  with  two  companies  which  have  just  grown  up  in  the 
West,  having  as  their  object  the  consolidation  of  buying  so 
that  the  retail  merchant  may  get  prices  which  will  enable 
him  to  successfully  compete  with  the  big  mail-order  houses. 
The  Merchants  Consolidated  was  shown  to  have  a  number  of 
stockholders  among  the  members  of  the  Saskatchewan  As- 
sociation. The  Canadian  Supplies  Co.,  which  has  practic- 
ally grown  up  with  the  Association,  and  which  has  as  its 
managing  director  Mr.  J.  L.  S.  Hutchinson,  treasurer  of  the 
Saskatchewan  Association,  was  also  shown  to  have  share- 
holders in  the  convention. 

Representatives  from  both  these  companies  addressed 
the  members  in  session  from  which  all  but  the  regular 
members  and  representatives  of  the  trade  press  were  ex- 
cluded. Then  the  tremendous  business  done  by  mail-order 
houses  in  the  West  was  discussed.  Mr.  Hutchinson,  as  al- 
ways, was  ready  with  figures,  and  put  forward  these  com- 
panies to  enable  co-operative  buying  as  the  remedy  which 
would  strengthen  the  hands  of  the  retailer  in  fighting  these 
big  mail-order  houses. 

Finally  it  was  determined  that  a  committee  composed 
of  a  representative  from  the  Merchants'  Consolidated,  the 
Canadian  Supply  Co.  and  from  the  Executive  of  the  Sas- 
katchewan Retail  Merchants'  Association  should  consider 
the  whole  question  with  the  object  of  trying  to  form  an 
amalgamation  of  the  two  companies,  getting  them  on  a 
basis  which  would  make  it  easier  for  merchants  to  take 
advantage  of  the  service  they  claim  to  offer.  This  commit- 
tee will  report  at  the  convention  next  year,  but  before  that 
time  will  discuss  matters  with  the  executive. 

The  election  of  officers  was  then  held,  but  before  this 
came  to  a  vote  G.  A.  Maybee  and  W.  W.  Cooper,  last  year's 
president  and  first  vice-president,  advised  the  Association 
that  it  would  be  absolutely  impossible  for  them  to  accept 
office   this   year. 

President — A.  A.  Evans,  Outlook,  Saskatchewan,  Gen- 
eral Merchant. 

First  Vice-President — H.  B.  MacPherson,  Regina,  Sask., 
Men's  Wear  Dealer. 

Vice-President — S.  W.  Smith,  General  Merchant,  Wey- 
burn,  Sask. 

Secretary — F.  E.  Raymond,  Saskatoon. 

Treasurer,  J.  L.  F.  Hutchinson,  Hardware  Merchant, 
Saskatoon. 

Organizers — J.  F.  Brayler  and  G.  W.  Anderson. 

A.  A.  Evans,  the  new  president,  is  a  member  of  the  firm 
of  Evans  &  Lougheed,  Outlook,  Sask.,  and  has  always  taken 
a  deep  interest  in  the  work  of  the  association.  He  has  been 
a  retailer  for  28  years.  He  started  in  business  with  $317 
in  cash  and  as  he  says  himself,  has  held  his  own  ever  since. 
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■BOOSTING"  DAYLIGHT  SAVING 


44tt  rllY  don't   you  boost  the  Daylight  Saving 

W  Bill?;  that  is  the  best  ever,"  writes  John  M. 
Hall,  of  Paris. 

The  Review  has  always  "boosted"  a  Daylight 
Saving  measure.  So  far  in  Canada  it  has  seemed 
impossible  to  stir  up  sufficient  public  interest  to  have 
it  made  operative  in  a  whole  Province  at  a  time. 
Unless  it  is  observed  over  a  fairly  wide  area,  the 
resultant  confusion  and  loss  would  seem  to  outweigh 
the  advantages.  The  council  of  the  city  of  Kingston 
adopted  it  and  a  few  days  later  swung  over  against 
it;  it  had  been  said  that  work  would  begin  one  hour 
earlier,  and  close  at  the  old  time,  so  as  to  accommodate 
visitors  from  the  outside.  Toronto  is  considering  the 
adoption  of  this  scheme  at  the  time  of  writing,  but 
what  would  the  law  courts,  the  Parliament  Buildings, 
the  big  stores  do — close  one  hour  earlier,  following 
the  civic  clock,  or  conform  to  the  time-pieces  of  the 
thousands  from  outside  who  would  be  doing  business 
in  the  city? 

But  the  change  must  come  and  the  sooner  the 
better.  Sunlight  for  work  and  for  recreation;  t he 
darkness  for  sleep.  The  economic  saving  probably 
has  been  exaggerated,  but  the  health-giving  argu- 
ment cannot  be  gainsaid.  We  have  lived  hitherto 
according  to  Greenwich  time;  let  us  be  consistent  and 
change  with  Greenwich. 

So,  to  our  merchant  readers  we  pass  on  our  good 
Paris  friend's  exhortation :  "Why  don't  you  boost 
Daylight  Saving?" 


DRY  GOODS  MEN  IN  THE  COUNCIL 

WHEN  Orangeville  was  considering  the  expen- 
diture of  $30,000  on  the  second  electric  plant, 
the  well-known  dry  goods  merchant,  Marshall  Green, 
advised  that  the  other  plant  should  be  fixed  up  temp- 
orarily at  as  small  a  cost  as  possible  and  utilized  until 
the  war  bad  come  to  an  end.  Why  multiply  work 
now  when  the  workmen  are  scarce,  and  why  spend 
needlessly  when  our  resources  should  be  conserved 
for  the  one  great  and  all-important  end  in  view?  The 


town  council  accepted  his  advice  and,  when  the  work- 
men return  from  the  front,  will  start  an  undertaking 
that  then  will  prove  a  much  greater  boon  than  to-day. 
Merchants  should  encourage  a  similar  policy  in 
their  own  localities  in  connection  with  public  works. 
Far  too  many  are  without  apparent  interest  in  muni- 
cipal affairs.  The  dry  goods  man  of  a  few  years' 
successful  operation  would  be  an  unusual  asset  to  any 
council's  deliberations. 


A  RETALIATORY  PROGRAMME  AGAINST 
DV M PING 

AN  extraordinary  statement,  but  one  which  veri- 
fies a  conviction  that  had  been  entertained  as  to 
Germany's  trade  methods,  has  been  made  by  one  of 
the  largest  American  electrical  firms,  who  declare  that 
for  a  long  time  they  were  mystified  as  to  how  Ger- 
many controlled  the  English  electrical  market  before 
the  war.  This  firm  secured  balance  sheets  of  a  num- 
ber of  German  firms,  which  in  some  cases  showed  30 
per  cent,  profits,  but  in  other  countries,  which  in- 
cluded England,  none  were  shown.  The  large  profits 
made  in  some  places  enabled  the  German  firms  to 
gain  and  hold  the  British  market  by  actual  losses. 

This  is  a  form  of  dumping  which  England  and 
Canada  expect  will  take  place  after  the  war,  and 
which  will  require  stringent  legislation  to  prevent. 
A  White  Paper  just  issued  by  a  Board  of  Trade  Com- 
mittee in  England  declared  that  there  was  a  general 
feeling  that  immediately  after  the  war  England 
would  be  Hooded  with  German  and  AustrOrHungar- 
ian  goods  sold  at  almost  any  price,  and  that  the  com- 
petition in  price  which  was  going  on  before  the  war 
would  be  accentuated.     "This  would  result  in  serious 

difficulty  for  all  manufacturers  of  u 1-  exposed  to 

this  competition  and  positive  disaster  to  those  manu- 
facturers who  had  been  enticed  to  extend  their  oper- 
ations or  to  engage  in  new  branches  of  industry  with 
a  view  to  capturing  trade  hitherto  carried  on  by 
enemy  countries." 

Information  also  has  come  from  Germany  that  a 
few  weeks  after  war  began,  the  Government  met  the 
manufacturers  and  arranged  to  advance  monies  on 
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stock  made  up.  In  this  way  industrial  activity  was 
continued  even  with  outside  markets  shut  off,  and  it 
is  reported  that  at  least  $1,500,000,000  has  been  ad- 
vanced to  date.  These  goods  are  ready  for  dumping 
and  slaughtering  prices  may  be  accepted  in  order  to 
secure  the  cash  equivalent  for  a  large  portion  of  these 
Government  loans. 

We  trust  that  the  Department  of  Trade  and  Com- 
merce at  Ottawa  have  begun  already  to  make  a  thor- 
ough investigation  into  this  question  of  dumping  and 
a  retaliatory  programme.  It  is  a  matter  that  requires 
as  its  foundation  for  any  legislative  action  a  fund  of 
expert  technical  information  which  can  only  be  sup- 
plied by  manufacturers  and  retailers  as  well.  We 
would  suggest  to  this  department  that  opinions  be 
secured  from  a  number  of  buyers  in  retail  stores  in 
Canada,  who  are  in  a  better  position  probably  than 
anyone  else,  to  size  up  those  lines  of  manufacture 
which  with  protection  from  German  dumping  and 
perhaps  some  reasonable  provision  from  ordinary 
competition  would  in  a  few  years  justify  this  nurture 
and  by  right  of  merit  grow  up  into  vigorous  Canadian 
industries. 


DIRECTOR  OF  RECRUITING  NEEDED 

THE  recruiting  question  continues  to  be  a  serious 
one  to  many  industrial  establishments.  Many 
men  whose  services  are  of  the  greatest  value  to  Canada 
and  the  Empire  are  volunteering  from  a  sense  of 
duty  for  service  overseas,  while  thousands  of  un- 
trained young  men.  who  could  be  spared,  are  not 
responding  to  the  calls  of  the  recruiting  agents. 

Condemnation  of  the  Ministers  of  Labor  and 
Militia  is  not  confined  to  Eastern  Canada  for  not 
getting  together  on  the  question,  but  we  are  hearing 
it  from  the  West.  The  Regina  Leader,  in  quoting 
from  an  article  in  The  Financial  Post,  published  by 
the  MacLean  Publishing  Company,  says : 

"The  whole  country  is  becoming  aroused  over  tho 
question  of  recruiting,  and  with  particular  reference  to 
the  absence  of  any  leadership  from  Ottawa,  and  the 
failure  of  the  Militia  authorities  to  provide  any  system. 
People  are  only  now  beginning  to  awaken  to  the  danger 
to  the  country  if  the  haphazard,  happy-go-lucky  way 
of  enlisting  men  is  to  continue.  The  demand  for  a  na- 
tional registration  of  the  manhood  of  the  Dominion 
is  increasing,  while  talk  of  conscription  is  heard  from 
many  places." 

What  is  needed  is  a  Director-General  of  Re- 
cruiting, a  good  executive  officei.  who  will  adopt  a 
methodical,  business-like  procedure.  Recruiting  is 
carried  on  now  by  chance,  any-man-you-meet-in-the- 
street  methods.  We  do  not  advocate  for  a  moment 
any  slackening  of  a  supreme  effort  to  secure  the  full 
limit  of  Canada's  quota  of  500,000  men,  but  we  do 
believe  that  if,  under  a  national  registration,  recruit- 
ing efforts  were  concentrated  more  upon  those  who 
have  few  ties  or  whose  departure  would  not  jeopar- 
dise our  necessary  industrial  life,  the  results  would  be 
far  more  satisfactory  in  actual  numbers,  and  the  sum 
total  of  Canada's  contribution,  at  home  as  well  as 
abroad,  would  be  increased  immeasurably. 


SUSPENDING  ALIEN  LABOR  LAW? 

A  MANUFACTURER  suggests  to  The  Review 
that  it  would  be  a  help  in  supplying  the  scarcity 
of  labor  in  the  factories  if  the  Government  suspended 
the  Alien  Labor  Act  as  applicable  to  such  lines  as 
ready-to-wear  operatives.  He  thinks  that  if  the  gar- 
ment'workers  strike  continues  for  any  length  of  time 
a  number  would  come  over. 

Several  others  of  the  cutting-up  trade  were  dubious 
about  the  proposal.  Some  did  not  think  the  strike  in 
New  York  would  last  far  into  June;  and  were  skepti- 
cal as  to  whether  girls  would  risk  coming  over  to  an 
unfamiliar  country  in  the  face  of  the  obvious  pros- 
perity of  their  own  ;  others  hoped  the  situation  would 
adjust  itself.  At  all  events  it  would  be  an  experiment 
that  might  bring  troublesome  complications. 


FIGURE  PERCENTAGE  ON  SELLING  PRICE 

ANY  retailer  who  is  still  in  the  habit  of  associating 
costs  and  profits  on  the  invoice  price  of  goods  in 
relation  to  the  price  at  which  he  sells  them,  should  get 
out  of  that  frame  of  mind.  He  should  investigate 
and  determine  his  cost  of  doing  business.  This,  of 
course,  will  vary,  with  different  merchants,  but  20 
per  cent,  may  be  quoted  as  probably  the  average. 
Therefore,  Mr.  Average  Dealer,  should,  when  con- 
sidering the  cost  of  an  article  invoiced  at  one  dollar 
fix  that  cost  in  his  mind  as  $1.00  plus  20  per  cent, 
of  the  selling  price.  Then,  should  temptation 
come  in  the  way  of  a  sale  at  $1.25  for  that  article  the 
dealer  will  be  able  to  realize  that  he  will  be  money 
in  pocket  by  foregoing  that  sale  instead  of  accepting 
the  $1 .25  and  reposing  in  a  fool's  paradise,  mentally 
assuring  himself  that,  anyway,  he  made  25c  profit. 

A  far  1  tetter  way  would  be  to  demonstrate  even  to 
a  customer  that  the  article  in  question,  assuming  the 
retail  price  to  be  $1.50,  actually  cost  him  $1.30. 

This  illustration  will  be  sufficient  to  convince 
any  merchant  of  the  necessity  for  passing  on  increases 
in  his  costs  to  the  consumer,  otherwise  there  will  be 
a  danger  of  lessened  profits  entirely  wiping  out  that 
margin  between  the  actual  cost  of  goods  and  the 
retail  prices  which  they  bring. 


EDITORIAL  NOTES 

Smug  self-satisfaction  is  the  foe  to  all  progressive 

business. 

*  *        * 

A  receptive  mind  like  that  of  a  child  will  lead  a 
merchant  on  to  higher  things. 

*  *         * 

IT  IS  not  every  customer  that  is  proud  of  his  name, 
but  he  is  never  pleased  when  you  forget  it. 
#        *        * 

The  West  is  struggling  bravely  to  wipe  out  the 
evil  of  bankrupt  stocks  thrown  on  the  open  market. 
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MILLS   MAY  CLOSE   FROM    LACK  OF  WORKMEN 

Serious  Condition  Among  Knit  Goods  Trade  Discussed  by  Manufacturers — Special  Com- 
mittee Will  Wait  on  Government — Must  Provide  for  War  Orders 


SOMETHING  of  a  crisis  has  been  reached  among'  the 
knitted  goods  manufacturers  of  Canada  as  a  result 
of  the  drain  upon  their  employees  through  recruiting. 
At  a  meeting  of  the  association  of  manufacturers  held  in 
Hamilton  this  difficulty  was  carefully  considered  by  the 
the  manufacturers  present.  From  all  sides  came  evi- 
dences that  the  industries  were  being  badly  crippled  as 
skilled  workers  were  drawn  off  and  the  green  hands — 
where  such  even  were  procurable — let  the  output  sink 
steadily.  Some  were  afraid  that  soon  their  mills  would  be 
compelled  to  shut  down  altogether. 

Apart  from  the  industrial  standpoint  it  was  pointed 
out  that  it  would  be  a  serious  problem  to  turn  out  the 
army  orders  for  1917  if  the  drain  continued.  A  great 
many  manufacturers  had  sacrificed  much  of  their  perma- 
nent trade  to  cope  with  Government  orders,  and  it  was 
felt  that  some  consideration  should  be  shown,  and  some 
distinction  made  in  methods  of  recruiting  that  would  serve 
to  retain  for  war  order  factories  the  help  that  was  neces- 
sary to  turn  out  goods  for  the  troops  and  at  the  same  time 
extend  some  protection  to  home  trade.  In  England  after 
the  munitions  and  other  war  industries  were  placed  on  a 
systematic  basis  workmen  were  brought  home  from  the 
trenches  to  take  their  place  again  in  the  factories. 

At  first  it  was  thought  best  to  memorialize  the  Govern- 
ment but  later  a  special  committee  was  appointed  to  con- 
fer with  them. 

This  step  may  exercise  an  important  influence  upon  the 
whole  practice  of  recruiting  in  Canada,  and  may  result  in 
some  system  being  adopted  whereby  industries  may  still  be 
kept  going  while  the  supply  of  men  for  the  front  will  not 
be  reduced. 


MERINOS   15   PER   CENT.   UP. 

WITH  almost  incredible  persistence  the  wool  market 
advances.  Earlier  in  the  war,  of  course,  it.  was  the 
lower  and  medium  grades,  but  of  late  merinos  have  been 
the  stronger. 

A  report  from  Bradford  following  the  May  sales  said: 
"The  outstanding  feature  of  the  Bradford  market  is  the 
strengthening'  of  merino  tops  and  of  all  fine  tops  in  sym- 
pathy therewith.  Demand  is  insistent,  but  sellers  are  con- 
fident and  hardening  their  attitude.  Topmakers  believe  in 
a  coming  shortage.  Spinners  are  to  a  large  extent  deterred 
by  the  pace  of  the  advance.  Therefore  business  is  not 
great  in  bulk.  Even  in  medium  and  low  tops  the  tendency 
is  towards  improvement  in  price.     English  wools  are  well 


held,  though  not  actually  improved  in  price.  Mohair  is 
stationary  in  values,  but  with  more  business  doing." 

But  the  May  advance  over  March  did  not  end  there. 
A  cable  despatch  early  in  June  reads  as  follows:  "Mer- 
inos dearer  daily;  often  15  per  cent,  above  last  sales.  New- 
records  established.  Russia  buying  heavily.  Best  scoureds 
up  45d.  Greasy  superior  merinos  24  to  26d.  Crcssbreds 
firm  and  unchanged.  Australian  sellers  think  embargo  is 
the  cause  of  the  lack  of  American  competition.  Lower 
values  the  object  unless  wool  is  required  for  military  pur- 
poses.    Sixty-fours  tops  51d. " 

This  last  quotation  almost  reminds  us  in  Canada  of  the 
saying,  "Wheat  has  passed  the  Dollar  Mark." 


AMONG    THE    SILK    GOODS. 

CIXCE   the   new   type   of  silk   sports   coat    came  out   as 

shown  in  last  issue,  a  number  of  variations  in  lighter 
weave  and  cheaper  patterns  have  been  brought  out  retain- 
ing, however,  the  general  effect  of  heavy  stripes  with  wide 
white  and  a  narrow  edging  of  black.  These  are  now  di- 
viding popularity  with  the  one-color  garment. 

The  scarcity  of  kid  and  ether  of  the  older  glove  fabrics 
and  the  rapidity  anil  ingenuity  with  which  the  silk  mills 
seized  the  opening  in  bringing  out  styles  that  followed 
several  pre-conceived  ideas  hut  yet  carried  novelty  and 
smartness  enough  to  he  striking  have  brought  their  .just 
reward,  in  an  enormous  sale  of  silk  gloves.  Black  and 
white,  of  course,  are  the  staples,  with  a  call  coming  in 
now  for  the  long  white  with  the  approach  of  Summer  (we 
will  not  say  warm  weather).  The  makers,  however,  are 
finding  a  difficulty  in  getting  the  clasps,  fasteners  ami 
other  accessories,  and  this  combined  with  the  rise  in  the 
price  of  silk  makes  an  early  advance  inevitable. 

In  hosiery  there  has  been  a  very  heavy  demand  for 
white  which  are  being  worn  with  dark  shoes  as  well  as 
white.  Few  fancy  effects  in  these  are  seen.  Another 
shade  that  is  doing  well  is  mahogany,  matching  the  brown 
in  shoes.  This  is  being  taken  by  men  as  well,  as  are  the 
white  hose  in  large  numbers. 

A  novelty  seen  in  New  York  is  a  hand-painted  stock- 
ing to  match  the  hand-painted  pump.  Thus  we  have,  with 
the  hand-painted  sports  hat,  the  trio  complete. 


It  is  expected  that  prices  for  fibre  silk  yarn  will  lie 
fixed  some  time  this  month.  The  reports  indicate  that  this 
raw  material  will  cost  manufacturers  about  20  per  cent. 
more  than  they  have  been  paying,  for  this  season. 
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MAKING  FINE  MERINO  YARNS  IN  CANADA 

Machinery  Being  Installed  by  York  Knitting  Mills  That  Will  Result  in  an  Important 
Development  of  the  War  in  Building  Up  Canadian  Industry. 


MANY  promising-  developments  have  taken  place  in 
industrial  directions  in  Canada  as  a  result  of 
war  conditions,  which  are  likely  in  most  cases  to 
prove  permanent  accessions  to  our  labor-employing  and 
wealth  producing-  resources.  Among  "these  have  been  the 
making-  of  tapestries,  finer  lines  of  underwear  and  hosiery, 
certain  grades  of  gloves,  tissue  and  parchment  papers, 
toys  and  fancy  goods,  etc.  In  some  cases  a  finer  grade 
of  material  has  been  employed  to  produce  goods  to  re- 
place those  of  enemy  country  origin  or  from  other 
sources  whose  filling  of  contracts  was  impeded  by  lessened 
manufacture  or  the  impossibility  of  securing  transporta- 
tion. In  a  few  cases  the  Canadian  production  is  admitted- 
ly temporary  a  mere  expedient,  but  in  most  cases  every 
effort  will  be  made  to  hold  the  newly  acquired  market. 
With  some  there  are  strong  reasons  for  believing  the 
improved  quality  of  the  products  will  be  sufficient  to 
ensure  the  field  in  the  future;  others  must  look  to  some 
tariff  regulation  that  will  prevent  the  deliberate  strangu- 
lation of  an  infant  industry  by  the  dumping  on  our  mar- 
kets of  accumulated  stock  of  German  and  Austrian  Mer- 
chandise. 

High-Grade  of  Yarn 

The  York  Knitting  Mills  of  Toronto,  and  related  inter- 
ests have  completed  arrangements  for  a  two  fold  develop- 
ment that  cannot  but  stimulate  the  movement  in  Canada 
for  a  larger  industrial  growth.  In  a  new  building  that 
is  being  erected  by  the  York  Mills,  130  feet  square  and 
six  stories  high,  there  will  be  installed  machinery  for 
spinning  worsted  on  the  dry  spun  French  process,  which 
will  produce  a  fine  Merino  yarn  for  which  Canada  in  the 
past  has  been  dependent,  chiefly  upon  Belgium,  France 
and  England.  Now,  it  is  felt,  the  time  has  come  for 
Canada  to  produce  this  fine  yarn  herself.  There  is  an 
enormous  amount  imported  to  this  country  where  it  is 
used  in  the  manufacture  of  the  finer  grades  of  hosiery 
and  underwear  and  to  a  certain  extent  of  woollen  cloths 
such  as  serges,  etc. 

Weaving  Into  Serges 

In  conjunction  with  this,  looms  will  be  installed  for 
weaving  this  fine  yarn  into  serges,  chiefly  for  women 's 
garments.  The  latter  is  carried  on  to  a  certain  extent 
now  in  Canada  from  imported  yarns  but  the  saving  in 
duty  will  permit  of  a  considerable  development  of  the 
industry  not  only  at  this  new  plant  but  in  the  others  now 
operating.  Under  present  regulations  the  duty  saved  on 
the  yarn  as  constructed  with  the  wool  will  not  repre- 
sent more  than  the  5  or  ~y2  per  cent,  on  the  labor,  as 
under  the  old  tariff  yarn  for  hosiery  came  in  free  al- 
though there  was  a  duty  of  12%  per  cent,  on  yarn  intend- 
ed for  underwear. 

The  spinning  of  the  yarn  in  the  new  mill  will  begin 
about  the  first  of  November  if  deliveries  of  the  machinery 
are  as  promised.  This  was  ordered  from  England  nearly 
a  year  ago  and  even  then  delivery  couldn't  be  promised 
inside  of  12  months.  The  new  industries  will  employ 
over  200  hands  and  bring  the  aggregate  at  the  York  Knit- 
ting Mills  to  the  neighboi-hood  of  700. 

Other  machinery  will  be  installed  for  producing  cot- 
ton yarn  from  "waste."  This,  too,  will  be  a  distinct  in- 
novation  for  Canada. 


What  Protection  Will  Tariff  Give? 

As  the  Review  has  pointed  out  the  future  of  the  in- 
dustry outlined  above  will  depend  largely  on  how  the 
Government  of  Canada  deals  with  the  tariff  in  the  re- 
adjustment that  is  inevitable  when  peace  is  signed.  The 
fact  that  the  York  Knitting  Mills  have  committed  them- 
selves to  an  undertaking  that  will  involve  hundreds  of 
thousands  of  dollars  is  pretty  conclusive  evidence  that 
they  have  confidence  that  they  will  be  taken  care  of  by 
those  who  will  consider  tariff  revision. 


KEEP  DYES  FROM  U.S.— A  PRO-GERMAN  SCHEME 

A  VERY  important  decision  was  reached  at  the  end  of 
May  by  the  British  Government  in  refusing  the  re- 
quest of  the  United  States  that  cargoes  of  dyestuffs  should 
be  allowed  to  go  through  from  Germany  as  a  relief  to  the 
industries  of  America.  Lord  Robert  Cecil  said  in  explain- 
ing this  refusal  that  over  a  year  ago  it  had  been  agreed  to 
allow  two  cargoes  of  dyestuffs  to  pass  from  Germany  to 
America,  but  it  was  stipulated  by  America  and  Germany 
that  these  were  to  go  in  exchange  for  a  cargo  of  cotton 
from  America  to  Germany.  This  has  been  contracted  for 
before  March,  1915.  It  was  found  out.  however,  by  the 
British  Government,  that  Germany  paid  for  the  cotton 
cargoes  in  cash  and  did  not  ship  the  dyestuffs.  The  British 
attitude  was  that  as  American  industries  were  able  to  gei 
along  a  whole  year  without  German  dyestuffs  they  could 
not  feel  that  there  was  an  urgent  necessity  existing  for 
the  dyestuff  at  this  late  day.  Besides,  the  conditions  under 
which  the  exchange  was  allowed  were  not  served  last  year. 

Trying  to  Get  $50,000,000 

It  was  further  pointed  out  that  Germany  was  trying  to 
get  $50,000,000  worth  of  dyestuffs  to  America  and  this 
would  be  a  huge  advantage  to  Germany,  in  re-opening  her 
markets. 

"Great  Britain,"  said  Lord  Robert  Cecil,  "does  not 
intend  to  allow  her  to  do  it  now.  We  are  trying  to  keep 
all  of  Germany's  goods  out  of  the  world  markets  while 
this  war  is  on  and  it  is  only  in  rare  cases  such  as  shipments 
of  drugs  where  we  feel  like  making  exceptions. 


LABOR'S  EFFECT   ON   SPRING,   1917. 

'TpHERE  is  some  talk  among  the  mills  on  underwear  and 
*■  hosiery  for  next  Spring,  and  everything  indicates  an 
advance.  One  of  the  elements  that  was  not  felt  to  any 
extent  for  the  Spring  of  1916  that  will  operate  seriously 
for  next  year's  output  is  the  labor  question.  Undoubted- 
ly th is  will  contribute  quite  as  much  if  not  more  to  an 
advance  than  raw  materials  and  dyestuffs. 

There  is  every  indication  of  a  fancy  hosiery  season  for 
1917  as  there  was  for  this  year,  that  is  if  the  skirts,  which 
show  a  slight,  though  only  a  slight  tendency  to  lengthen, 
leave  it  at  that.  Colors  of  shoes  playing  such,  an  important 
part  in  the  sale  of  hosiery  that  the  skirt  must  stay  pretty 
much  where  it  is  or  there  will  be  no  longer  such  a  need 
for  the  present  pretty  effects  in  understanding 
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1jnd£P 


W£*R 


— the  underwear 
that  most  people 
prefer    because    oj 


its  perfect  fit  and  superior  wearing  qualities. 

"Atlantic"  quality  is  developed  from  the  long,  fine  sea-breeze  tough- 
ened wool  of  the  Maritime  sheep,  processed,  cleaned,  spun  and  woven 
under  the  most  ideal  factory  conditions,  and  tailored  by  operators 
experienced  in  the  making  of  high-grade  underwear. 

Our  values  have  put  a  punch  in  underwear  departments  in  every 
corner  of  the  land.  Stock  up  with  a  good  supply  of  "Atlantic"' 
to-day.     To-morrow  you  will  begin  to  reap  the  benefits. 

ATLANTIC  UNDERWEAR  LIMITED 

MONCTON,  N.  B. 


AVON   KNIT 
"SPORT  CAP" 

Produced  in  Silk 
$7.90    Dozen 


yVVONi^Mj 

SPORT  CAP 

A  Real  Novelty — A  Sure  Winner 

The  Avon  Knit  Sport  Cap  is  of  knitted  silk  in  a  variety  of  suitable 
shades;  it  is  as  light  as  a  feather  and  has  THAT  DASH  OF  STYLE 
which  makes  immediate  appeal  to  women.  It  will  be  bought  by 
women  for  MOTORING,  BOATING,  TENNIS  and  a  dozen  other 
out-door  sports. 

The  large  peak  gives  needed  protection  from  the  sun.  Silk  draw-strings 
make  the  cap  adjustable  to  any  size  and  hold  it  tightly  on  the  head. 

We  are  prepared  to  give  prompt  delivery. 

Send  in  your  order,  or  request  for  samples,  and  he  the  first  to  show  this 
effective  novelty  in  your  town.  It  will  make  sales  for  you  right  away — 
Don't  delay  this. 

Stratford, 


Avon  Hosiery,  Limited,  canada 

RICHARD   L.  BAKER  &   COMPANY,  100  Wellington   Street   West,  Toronto,  Agents 
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For  Ladies  and  Misses 


t5§§ND 


REGISTERED 

The  One  Big  Hosiery  Leader 
Throughout  Canada 

So  completely  has  the  Three  Eighties  line  won  the  con- 
fidence of  hosiery  purchasers  that  now  it  is  recognized  by 
dealers  everywhere  as  the  one  big  stock  line  to  carry. 

This  prestige  comes  from  three  broad,  clearly-estab- 
lished facts.    Three  Eighties  is  a  popular  priced  line. 

First  acquaintance  is  won  on  the  basis  of  this  reason- 
able j3rice  and — looks  that  are  unmistakably  good. 

Repeat  orders  come  unfailingly  and  regularly — the 
good-wearing  quality  of  Three  Eighties  is  constantly 
proven. 

Ladies'  Sizes      -     81/?   to  10 
Misses'  Sizes      -      4^  to  8l/£ 

Black     —     Tan     —     White 

Order  From  Your  Wholesaler 

®fje  Cfttpman=?|olton  knitting  Co,,  Htmtteb 

^largest  Jfyo&itvp  Jfflanufacturersi  tn  Canaba 
Hamilton,  (Ontario 

MILLS  AT  HAMILTON  AND  WELLAND,  ONTARIO 


Sole  Selling  Agents : 
K.  H.  WALSH  &  CO..  Toronto 


Branch  Offices : 
MONTREAL  AND  WINNIPEG 


EVERY 


PAIR     OF 
BY  THIS 


i^P^ 


HOSE  PROTECTED 
TRADE-MARK 
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HOSIERY 

for 

Men 
Women 

and 

Children 


'immediate  Deliveries" 

In  the  following  lines  of  hosiery  we  can 
give  practically  immediate  deliveries. 

1  1  Fine  Ribbed  Cotton  Hose,  sizes  iy2  to  10,  made  from  high-grade  combed  cotton  yarn,    qj- 
singed  ;  in  white  or  black,   retails  from  20c  to,  per  pair ^*>C 

1/1   Fine    Ribbed    "Royal    Lustre,"    Mercerized    Hcse,    sizes   4%    to    10.     White   or    Black,    qj- 
Retails  from  25e  to,   pair   «3t>C 

Women's  Plain  Automatic  Fashioned,  Seamless.  Combed   Cotton   Hose,  singed,  reinforced    qj- 
lieels  and  toes,  double  soles.     Sizes  N'4  to  10.     White  or  Black.     Retails  at,  per  pair *oC 

Women's  two  thread,  American  Lisle  Hose,  automatic  fashioned,  seamless,  flare  top.  rein-    «j(- 
forced   heels  and  toes,  double  soles.     Sizes  S^>  to  10.     White  or  Black.     Retails  at iSOC 

Women's  "Royal  Lustre"  Mercerized  Hose,  automatic  fashioned,  seamless,  flare  top,  rein-     *f. 
forced  heels  and  toes,  double  soles.    Sizes  8%  to  10.  White  or  Black.  Retails  at,  per  pair.    ^UC 

Women's  13-inch   ribbed  top,  sheer  ankle,   "Royal   Lustre"   mercerized   Hose.     Reinforced    jr/-j_ 
hcils  and  toes,  double  soles.  Sizes  M/i>  to  10.  White  or  Black.    Retails  at,  per  pair.  45c  or   t>UC 

Men's   Combed   Cotton    Hose   in    White   or   Black,   reinforced   heels   and   toes.      Sizes  S>%    to    «jj- 
tl1  j.     Retails  at,  per  pair  ^OC 

Men's  "Royal   Lustre"   .Mercerized   Hose,   sheer  instep.    Reinforced   heels  and   toes,   double   OC-, 
soles.     Sizes  !)V,   to   11.     White  or  Black.     Retails  at,   per   pair    «30C 

These  hose  are  good,  clean,  fast-selling  lines  that     make    good     profit    for    you    ami     give    your 
customers  satisfaction.     See  samples  with  our  travellers,  or  write  direct  to  mill. 

The  Circle-Bar  Knitting  Co.,  Limited 

Kincardine,  Ont. 
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WE  DISTRIBUTE  EXCLUSIVELY  THROUGH 

52  KNIT  GOODS  MILLS 

From  these  52  mills,  we  are  prepared  to  meet  any  demand  for  any 
grade,  style  and  weight  of  underwear  or  sweater  coats,  suitable  for 
any  climate,  in  any  part  of  the  world,  at  prices  sure  to  satisfy. 

WE  SELL  TO  JOBBERS  AND  MANUFACTURERS  ONLY 

Flat  and  ribbed  wool,  worsted  and  cotton  underwear  in  shirts, 
drawers,  vests,  pants  and  union  suits  for  men,  women  and  children. 

Nainsook  underwear — Complete  line  of  union  suits,  shirts  and  drawers 
for  men,  boys  and  children. 

Complete  line  of  Sweater  Coats,  Bathing  Suits,  Jerseys,  Scarfs,  Caps, 
Skirts.  Angora  Sets  in  cotton,  wool,  worsted  and  silk  for  men,  women 
and  children. 

We  have  a  special  department  for  the  care  of  Canadian  Trade.  Our 
long  experience  enables  us  to  render  you  efficient  service,  and  we  solicit 
a  call  at  our  New  York  office. 

CLIFT  &  GOODRICH 

ESTABLISHED  1891 

80-82  LEONARD  STREET,  NEW  YORK 

Chicago,  Boston,  Philadelphia  and  63  Basinghall  Street,  London,  E.C.,  England 


The  best  value  you 
can  buy 

—  that  is  exactly  what  the  A.B.C.  LINES 
OF  INFANTS'  AND  CHILDREN'S  HOSI- 
ERY offers  you.  Whether  your  hose  sales  be 
good,  bad,  or  indifferent,  a  stock  of  A.B.C. 
values  will  put  added  "pep"  into  that 
department. 

For  stout  wear  ALEXANDRIA  BRAND  is 
absolutely  unequalled. 

Ask  to  see  samples  of  our  high-grade  cashmere 
socks  for  men. 

Send    to-day   for    prices    and    particulars. 


ALLEN  BROS.  CO., 

LIMITED 

817    Gerrard  Street  East.  TORONTO 

Selling    Agents— R.    L.    BAKER    &     CO., 
Toronto 


Registered  No.  262,(X 


THE    HALL-MARK    OF 

Maximum  Comfort  and  Durability 
at  Minimum  Cost. 

First  in  tbe  Field  and  Still  Leading. 

Made  on  the  GRADUATED  PRINCIPLE, 

and  starting  with  TWO  THREADS  in  the 
TOP,  it  increases  in  WEAR-RESISTING 
PROPERTIES  as  it  descends.  Thus  THE 
LEG  HAS  THREE  THREADS,  THE 
INSTEP  AND  FOOT  FOUR,  and  the  HEEL 
and  TOE  FIVE.  By  this  process  the 
WEIGHT  and  STRENGTH  of  the  Sock  are 
where  they  are  most  needed  IN  THE 
FEET,  making  it  essentially 

A   HALF  HOSE 
FOR  HARD   WEAR. 

Absolutely  Seamless 
Perfect  in  Fit 
Guaranteed  Unshrinkable 

THE    AOME    OF    PERFECTION    IN    FOOTWEAR. 

To  be  had  from  any  of  the  Leading  Wholesale 


Dry  Goods  Houses. 
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rwear 

Preferred  by 
Particular  Women 

Women    prefer    "Peerless"   Underwear   because    they   are    sure 
of  comfortable  fit  and  more  than  ordinary  wear. 
Consistent  patronage   results  from   the   entire   satisfaction  that 
Peerless  Brand  gives.    The  word  "Peerless"  on  women's  under- 
wear is  a  hallmark  of  high  quality. 

Representatives : 

ONTARIO:  C.  &  A.  G.  Clark,  35  Wellington  St.  W.,  Toronto.  BRITISH 
COLUMBIA:  J.  J.  Mackay,  504  Mercantile  Bldg.,  Vancouver.  QUEBEC:  Ernest 
Hamel,  66  Rue  de  L'Eglise,  Quebec,  Quebec.  MARITIME  PROVINCES:  E.  R. 
Woodhill,  21  Roy  Bldg.,  Halifax.  N.S.  MANITOBA  and  the  West:  The  Hanley 
&  Mackay'  Co.,  139  Albert  St.,  Winnipeg.  MONTREAL:  W.  A.  Kennedy,  101 
Mappin-Webb    Bldg.,    Montreal. 

The  Peerless  Underwear  Co. 

LIMITED 

HAMILTON     -    ONTARIO 


We'll  Prove  It 


GIVE  us  a  chance  to  prove  to  you 
that  you  can  make  money  by 
working  our  plan.  Hundreds  of 
men  and  women  in  Canada  are  making- 
splendid  salaries  by  working  for  us  a  few 
hours  each  day.  Why  not  learn  all  about 
it? 

If  your  regular  position  isn't  producing 
enough  money  to  take  care  of  a  few  added 
luxuries — our  plan  will  fit  in  splendidly, 
giving  you  as  much  extra  money  as  your 
spare  time  will  allow  for.  The  more  time 
you  devote  to  the  plan  the  more  money 
you  can  make.  To  learn  all  about  it- 
drop  us  a  Post  Card, — back  to  you  by  re- 
turn mail  will  come  full  particulars.  This 
will  not  obligate  you  in  any  way.  Simply 
say,  "Send  me  full  particulars  of  your 
money-making  plan." 

Name 


Address. 


The  MacLean  Publishing  Co.,  Limited 


143-153   University  Avenue 


Toronto,  Ontario 


CeeTee 

UNSHRINKABLE 

UNDERCLOTHING 

ALL  PURE  WOOL 


LOOK  FOR  THE  SHEEP  ON  EVERY  GARMENT 


WRITE  FOR  PRICES 

The LTurn hull  [o.o f  Gal t.tW. 

Gait  .Ontario. 

Manufacturers  of  Turnbull's  high  class  Ribbed 
I'ndervyear  for  Ladies  andChildren.TurnbuH's'M' 
viands  tor  Infants  and'CEETEE'Shater  KnitSweaUrCaats. 


*d 


*<"?E  WOO\\ 


ESTABLISHED  1849 


BRADSTREET'S 

Offices    Throughout    the    Civilized    Wortd. 


OFFICES    IN    CANADA: 


Calgary,  Alta.. 
Edmonton,  Alta. 
Halifax,  N.S. 
London,  Ont. 


Ottawa,   Ont. 
St.  John,   N.B. 
Vancouver,   B.C. 
Victoria,  B.C. 
Hamilton,  Ont. 


Montreal,  Que. 
Quebec,  Que. 
Toronto,   Ont. 
Winnipeg,   Man. 


Reputation   gained    by   long   years   of  vigorous, 
conscientious   and   successful   work. 


THOMAS 


C.    IRVING, 

TORONTO. CANADA 


General   Manager 
Western     Canada 
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Annual  Fall  Sales  Number 
Dry  Goods  Review 

will  be  mailed  to  the  trade 

July  12.      Advertisers  are 

reserving  space  now  in  this 

important  issue. 

HOW  ABOUT  YOU? 
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FOOTWEAR  DDPT. 


FABRICS    STRONGER   FOR   FALL 

U^ABRIC  slioes  are  beginning  to  look  stronger  for  Fall 

and  they  are  meeting  with  support  in  all  directions. 
Something  must,  of  course,  be  introduced  in  the  shoe  field 
to  relieve  the  strain  on  the  leather  market.  Then,  too, 
fabric  top  shoes  are  a  sensible  proposition,  just  as  warm 
and  comfortable  as  letaher  shoes  and  will  give  practically 
the  same  amount  of  wear.  Fabric  tops  in  combination 
with  leather  vamps  and  heel  foxings  are  being  featured 
and  bid  fair  towards  carrying'  a  goodly  portion  of  the 
volume  on  Fall  boots. 

Another  noticeable  feature  in  the  Fall  style  situation 
is  the  increased  popularity  for  tans.  Manufacturers  on 
every  hand  are  scrambling  in  the  leather  market  with  an 
idea  in  mind  of  endeavoring  to  cover  themselves  on  tan 
leathers,  both  kid  and  calf,  for  anticipated  Fall  demands. 
The  whole  tendency  seems  to  be  towards  the  dark  or  ma- 
hogany shades,  although  slightly  lighter  colors  are  in  evi- 
dence. 

Summer  Styles  in  New  York 

A  report  from  New  York  states  that  while  a  large  num- 
ber of  women  favor  low  sport  shoes  in  Oxford  style,  there 
are  also  quite  a  number  who  prefer  a  higher  boot,  as  it  is 
a  greater  support  to  their  ankles,  and  they  claim  they  do 
not  tire  so  quickly.  The  shoes  of  this  kind  are  usually  of 
canvas  or  buck,  some  being  trimmed  with  bands  of  leather 
in  white  or  colors. 

Not  only  are  the  trimmings  of  mahogany,  black  or 
brown  leather,  but  blue,  green,  and  gold-colored  trimmings 
are  noted  on  some  of  the  sport  shoes  that  have  been  taken 
by  some  young  women  who  have  already  left  the  city  for 
their  Summer  homes. 

For  golfing,  sport  slioes,  usually  of  leather  or  canvas 
and  leather,  have  been  selected  by  golf  enthusiasts.  A 
number  of  women  have  both  high  and  low  shoes  for  golf, 
lilt  the  low  shoe  is  given  the  preference  in  most  instances. 

Women  are  giving  so  much  time  and  attention  to  the 
selection  of  their  shoes  it  is  not  surprising  that  they  even 
consider  the  kind  of  footwear  they  think  proper  to  wear 
with  their  bathing  costumes.  These  consist  of  both  high 
and  low  shoes,  with  a  preference  for  the  high  ones.  High 
satin  shoes  in  matching-  color  to  the  costumes  are  consid- 
ered very  smart.  These  are  trimmed  and  laced  in  white  or 
colors,  the  same  idea  being  carried  out  in  the  trimming  of 
their  bathing  suit.  As  all  black  is  very  smart,  some  women 
wear  an  all-black  suit  and  an  all-black  shoe,  with  a  novelty 
black-and-white  silk  stocking  to  relieve  the  sombreness  of 
a  costume  of  this  kind. 


"ANOTHER  ADVANCE." 

The  secretary  of  the  National  Boot  and  Shoe  Manu- 
facturers Association  of  the  United  States  declares  that 
there  will  be  a  further  advance  of  $1  on  shoes  that  have 
gone  up  already  $1  since  the  first  of  the  year.  Before  the 
war   the  United    States   used    double   the   amount    of   the 


leather   made   in    that   country.      The   rest    was   imported 
and  nearly  all  these  markets  are  now  cut  off. 

Calf  leather  has  advanced  over  60  per  cent.  The  qual- 
ity used  in  $5  shoes  costs  48c  now,  compared  with  29c  a 
year  ago.  Shoe  accessories  of  nearly  every  description 
have  gone  up  from  50  per  cent,  to  three  times  their  former 
price. 

Another  firm  points  out  that  goat  skins  are  costing 
twice  as  much  now  as  a  few  months  ago,  and  that  the 
Balkans  and  Russia  cannot  supply  any,  whereas  before  the 
war  some  50,000,000  came  in  to  be  manufactured  into 
glazed  kid.  The  freight  rates  from  India  make  shipments 
almost  prohibitive  as  the  freight  from  Calcutta  before  the 
war  was  $7,  and  now  they  are  over  $100  per  ton.  An- 
other reason  for  coming  advance  in  ladies'  shoes  is  the 
tendency  to  increase  the  height  of  the  shoes,  which  means 
a  considerable  extra  quantity  of  leather  used  in  their 
manufacture. 

Consider  "Replacement"  Values 

An  important  resolution  has  been  assented  to  by  all  the 
boot  and  shoe  interests  of  the  United  States,  urging  in 
view  of  the  scarcity  of  leather  and  other  materials,  the 
abnormal  prices,  etc.,  that  every  effort  be  made  to  have 
goods  held  in  foreign  countries  released,  and  also,  of  more 
interest  in  one  sense  to  Canadians.  That  in  view  of  the 
present  high  prices  of  materials  entering  into  the  con- 
struction of  shoes,  we  recommend  that  in  pricing  mer- 
chandise, replacement  values  be  taken  into  consideration, 
ami  that  we  discourage  speculative  buying  by  shoe  manu- 
facturers, shoe  wholesalers  and  shoe  retailers. 


AMONG  THE  TRADE. 

Fire  at  Neche.  Man.,  destroyed  the  millinery  store  i  t 
Mrs.  Livingston. 

Damage  of  $50  000  was  dune  by  fire  and  water  to 
William  Croft  &  Sons,  fancy  goods  warehouse,  Toronto. 

The  F.  S.  Carr  Rubber  Co.,  of  Tebury,  Ont.,  are  moving 
to  Granby,  Que.,  where  they  will  occupy  premises  vacat- 
ed by   the   Walpole  Rubber  Co. 

R.  P.  Langford,  traveling  representative  for  Wilson 
Bros.,  Victoria,  B.C.,  has  been  appointed  manager  of  W. 
R.  Megaw's  departmental  store,  Vernon,  B.C. 

The  death  took  place  on  May  29,  following  an  opera- 
tion, of  one  of  the  best  known  fur  men  in  Canada,  Donald 
J.  Sellers,  head  of  Sellers-Goug'h,  Limited,  at  the  early 
age  of  41.  Mr.  Gough  was  known  over  the  continent  as  a 
fur  expert.  He  was  in  the  fur  business  all  his  life.  Eleven 
years  ago  when  Mr.  Camming  retired  from  the  firm  of 
dimming  and  Sellers,  Mr.  D.  J.  Sellers  became  president 
and  built  up  one  of  the  largest  fur  businesses  in  Canada. 
He  was  a  member  of  the  Masonic  fraternity,  of  the 
Shriners  and  St.  Patrick's  Scottish  rite.  A  widow  and 
one  daughter  survive. 
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MENS  AND  BOYS' 


A  MARKET  REVIEW 

F)  ROBABLY  one  of  the  most  unexpected  of  changes  in 
*■  men's  wear  markets  was  the  simultaneous  announce- 
ment on  the  first  of  June  that  the  collar  men  had  with- 
drawn the  2  for  a  quarter  collar  and  it  must  go  for  15 
cents  straight,  "or  2  for  30e. "  The  reduction  came  at 
$1.75  per  dozen  (instead  of  $1.80),  a  saving  of  5  cents. 
Similarly  a  3  for  50c  brand  goes  for  20  cents  straight  now, 
or  $2.25  per  dozen.  Extra  cost  of  cotton — not  linen — 
and  of  manufacturing  generally  are  given  as  the  cause.  It 
will  be  interesting  to  note  whether  the  rise  will  cause  a 
drop  in  the  sale,  as  with  the  advent  of  the  "2  for,"  the 
sales  went  up  very  considerably. 

A  Big  Duck  Overall  Order 

The  overall  market  continues  to  keep  rising,  particu- 
larly when  it  comes  to  the  navy  blue,  and1  so  far  the  suc- 
cess of  substitutes  has  not  been  marked  in  some  quarters. 
There  is  an  interesting  story  that  has  reached  us  of  a 
Canadian  manufacturer  who  happened'  to  notice  a  line  of 
khaki  colored  duck,  and  the  thought  struck  him,  why  not 
a  good  substitute  for  dull  or  denim?  He  acted  on  the 
personal  suggestion,  bought  in.  a  big  lot,  made  them  up 
and  found  a  ready  sale.  His  repeat  order,  however,  was 
almost  entirely  refused,  as  the  duck  was  needed  for  some- 
tMnE:  else  and  in  his  first  order  he  had  almost  cornered 
the  market. 

No  Relief  in  Shirts 

No  relief  is  coming  for  the  shirt  manufacturer,  and 
retailers  are  still  fearing  that  they  are  to  experience  diffi- 
culty in  getting  what  is  required  — yet  in  spite  of  the 
scarcity  of  material,  in  spite  of  the  higher  cost  of  labor 
and  f'e  exceeding  scarcity  of  labor,  prices  of  shirts  have 
not  advanced  to  any  extent. 

At  the  present  time  there  is  being  felt  a  big  demand 
for  military  duck  shirts.  Here  too  the  question  of  cloth  is 
a  serious  one  for  the  duck  market  is  almost  bare.  This  is 
the  result  of  the  high  price  of  cotton  generally,  and  of 
the  unusual  demand  for  this  material.  There  seems  no 
immediate  promise  of  any  improvement  in  the  dye  situ- 
ation, and  according  to  several  manufacturers  it  is  exceed- 
ingly difficult  to  obtain  fast  color  shirtings  at  any  price. 
Manufactures  of  non-fading  fabrics  have  in  some  cases 
been  compelled  to  withdraw  guarantees  which  have  stood 
for  many  years.  While  it  is  still  possible  to  get  such 
fabrics  the  supplies  consist  mostly  of  odd  lots  which  manu- 
facturers had  made  up  before  the  supply  of  fast  dyes  was 
exhausted.  Prices  for  these  materials  are  of  course,  ex- 
ceedingly high,  and  as  far  as  can  be  learned  there  is  no 
prospect  of  restoration  to  the  old  levels  until  some  time 
after  the  war  concludes. 

Something  new  in  the  way  of  sports  shirts  is  being  put 
on  the  market  now.  These  models  have  a  wide  turn  down 
collar,  as  in  earlier  models,  but  a  collar  which  may  be 
starched  in  plaees,  and  which  when  starched,  will  retain 
its  neat  appearance  and  yet  give  the  greatest  comfort  for 
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the  shirt  is  so  fixed  that  the  starch  is  only  applied  in  parts 
of  the  collar  which  do  not  come  near  the  neck.  The  free- 
dom of  motion  is  therefore  not  interfered  with  in  the  least. 
Awning  stripes  are  being  shown  extensively  in  these 
models,  and  are  evidently  very  popular  with  those  who  like 
this  kind  of  shirt. 

A  word  on  colors  likely  to  be  strong  for  Spring,  1917: 
Green  and  brown  colors  are  to  be  shown  quite  extensively, 
it  seems.  These  will  take  the  place  of  mauves,  which  under 
present  conditions  are  exceedingly  difficult  to  make.  Some 
attractive  Spring  lines  are  in  small  checks,  and  fancy 
pongees  with  herring  bone  stripe  are  in  evidence  in  the 
higher  priced  shirtings.  These  are  exceedingly  handsome 
and  will  evidently  be  strong. 

The  labor  situation  is  still  very  difficult.  Readers  will 
have  noted  however,  that  the  committees  in  charge  of  dis- 
tributing the  patriotic  fund  recently  made  the  announce- 
ment that  they  would  not  discontinue  payment  of  patriotic 
allowances  for  the  reason  that  those  receiving  it  were 
doing  outside  work.  Rather,  they  said,  they  encouraged 
this  outsidie  work.  This  is  a  step  in  the  right  direction  and 
it  may  do  something  to  relieve  an  exceedingly  difficult 
situation. 

There  seems  no  doubt  that  some  soldiers'  wives  have 
been  accustomed  to  work,  have  the  time  to  work,  would  like 
to  work,  but  being  human  don't  intend  to  work  when  by 
remaining  idle  they  get  money  from  a  fund' — money  which 
is  deniedi  them  if  they  earn  money. 

A  cable  announces  that  the  British  G-overnment  lias 
taken  charge  of  the  wool  crop  of  1916.  This,  with  the 
embargo  on  Australian,  may  have  a  serious  effect  on  this 
continent. 


RECORD  YEAR  FOR  DOMINION  TEXTILE 

The  Dominion  Textile  Co.  at  its  annual  meeting  held 
the  end  of  May  reported  a  record  year's  sales  and  the 
highest  net  profit  in  its  history.  The  turnover  during  the 
12  months  ending  March  31st,  amounts  to  $10,438,098,  an 
increase  of  $2,794,424  compared  with  1915.  A  net  profit 
of  $1,481,195,  showed  an  increase  of  $251,428,  or  20  per 
cent.  The  dividend  of  $74,377  from  the  Dominion  Cotton 
Mills  Co.  made  a  total  net  revenue  of  $1,555,573.  The 
dividends  after  paying  everything  up  were  equal  to  12.5 
per  cent,  against  7.25  per  cent,  in  1915,  6.98  per  cent,  in 
1914.  There  was  a  sum  of  $100,000  set  aside  out  of  the 
vear's  earnings  for  the  Government  war  tax  on  profits. 


Dr.  Walter  J.  Teasdale,  president  of  the  Peerless  Hosi- 
ery Co.,  London,  Ont.,  died  last  month. 

McCullough  &  Rollins,  general  merchants.  Killarney, 
Man.,  have  been  succeeded  by  R.  Rollins  &  Co. 

Messrs.  Quinlan  &  Wiles,  men's  and  boys'  clothiers, 
Brantford,  have  dissolved,  Mr.  Quinlan  continuing. 

The  death  took  place  late  in  May  of  D.  Silverberg,  of 
D.  Silverberg  &  Son,  Toronto,  manufacturers  of  furs  and 
dresses. 
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MILLJNDEY 


FALL  MILLINERY 

Velvet  Strong  Again  With  All  Kinds  of  Close  Cut 

Pile  and  Fur  Fabrics1 — Wings,  Imitation 

Gourra  and  Ostrich 

WITH  the  gay  sports  hat  meeting  her  in  jaunty  en- 
counter at  every  turn,  and  the  filmy  mid-Summer 
millinery  so  lovely,  it  was  difficult  to  ask  milady  to 
concentrate  on  her  likely  whims  and  vagaries  when  the 
warm  Summer  sun  should  have  absorbed  the  gay  beauty  of 
her  sports  hat  and  unexpected  Summer  showers  should 
have  dampened  the  crisp  freshness  of  her  capeline.  Then 
would  the  cool  days  of  Fall  be  upon  her,  urging  her  to 
turn  to  sterner  modes  to  match  the  sterner  season. 

Fut  what  shall  build  these  sterner  modes? 

From  the  scanty  hints  she  has  so  far  condescended  to 
drop  it  would  seem  she  has  her  eye  on  velvets,  and  an- 
other velvet  season  seems  assured.  With  velvet  satin  will 
be  much  used  in  combination  effect.  But  in  addition  fur 
fabrics  will  be  in  vogue,  in  imitation  of  moleskin,  beaver, 
seal  and  ermine;  and  hatter's  plush  and  other  substitutes. 

But  as  to  the  trimmings  milady  will  employ,  she  has 
been  more  confidently  communicative. 

Imitation  gourra  made  by  deft  clever  French  fingers, 
as  well  as  importations  from  our  Southern  neighbors,  she 
hints  at  as  one  of  her  favorites. 

And  what  an  amazing  imitation  of  the  beautiful,  nat- 
ural gourra  it  is!  One  lovely  mount  in  natural  gourra 
grey,  with  velvety  black  beak  and  flue  tips  dotted  with  a 
little  clump  seems  indeed  to  confirm  and  commend  Milady's 
choice  of  it. 

"Wings  and  birds — all  sizes,  shapes  and  colors,  but 
favoring  an  early  use  of  white,  and  black  and  white" — so 
declared  Milady. 

Tiny  birds  to  ride  merry-go-around  fashion  on  sailor 
shape  hat  brims,  large  birds  caught  on  the  wing  and 
pressed  most  heartlessly  flat,  birds  with  heads  turning,  like 
Lot's  wife,  to  glimpse  over  inquisitive  shoulders,  also 
caught  and  flattened  mercilessly;  birds  with  tiny  heads  and 
long  upstanding  tails  pressed  into  one  long,  slim  flatness. 
So  the  new  plumage  must  appear. 

"Ostrich  trimming?"  we  next  inquired. 

"Yes,  it  will  be  used  too,"  she  declared.  "Tiny  tips — 
fringe-curled  and  uncurled — fringe  with  burnt  flues  look- 
ing like  ostrich  and  osprey  in  combination.  So  stunning, 
laid  flat,  to  project  slightly  over  upper  hat  brims!"  she 
interposed.  "Ostrich  'eggs'  made  of  tied-down  flues  and 
fashioned  into  aigrettes  or  mounted  on  yard-length  bands 
for  circling  large-sized  hat  crowns." 

"Yes,  imitations  of  paradise,  peasant,  some  marabout 
and  velvet  flowers  too,"  she  confided,  "with  roses  as 
my  favorite. " 


"And  the  hats  may  be  sailor-shape,  or  sports  outline  so 
far  as  I  know  now,  and  all  shades  of  dark  blue,  emerald 
green,  some  shades  of  grey,  and  perhaps  Oriental  effects 
may  be  the  shades,  but  as  to  that  I'm  not  just  certain,  but 
will  decide  and  let  you  know  a  little  later  on." 

And  then  Milady  left  me  to  finish  out  her  interrupted 
set  of  tennis. 


SPORTS  NOW;  THEN  ALL-WHITE 

"DECATSE  of  the  discouraging  weather,  the  Summer 
millinery  is  being  rather  slowly  launched. 

The  sports  hat  is  at  present  leading,  although  it  is 
thought  it  will  later  be  replaced  by  the  all-white  models. 
However,  the  sport  styles  have  reached  such  a  climax  of 
ingenious  perfection,  and  show  such  adaptation  to  every 
costume  and  occasion  that  the  sports  hat  is  likely  to  have 
its  devotees  throughout  the  season. 

For  strictly  sports  occasions  the  introduction  of  Ori- 
ental effects  is  the  latest  innovation.  In  the  more  expen- 
sive models  with  lisere  facings,  the  upper  brim  and  crown 
of  crepe,  crash  linen,  or  coarse  linen  scrim  is  embroidered 
in  woolen  yarns  of  Oriental  hue  in  odd  lot  combination, 
stencil-pattern,  fruit  and  bird  designs.  In  the  cheaper 
grade  hat  this  embroidered  effect  is  achieved  by  wool 
yarn  or  braided  applique  motifs  in  bird,  parrot,  or  weird 
Hard  designs,  in  tropical  bird  colors.  These  motifs  are 
laid  flat  on  brims  or  set  against  hat  crowns. 

Embroidered  designs  in  white  wool  yarn  appear  also 
on  the  all-white  hats,  while  one  distinctive  leghorn  model 
had  the  entire  top  of  the  hat,  with  the  exception  of  two 
inches  of  the  outer  brim,  submerged  under  woolen  yarn 
laid  flat  and  circling  row  after  row  until  at  last  the  centre 
crown  was  reached.  Two  huge  pearl  ball  pins  holding  the 
slouch  crease  of  the  crown  in  place  formed  the  only  other 
trimming  of  this  truly  distinctive  hat. 

Grosgrain  and  picot  edge  ribbon,  sewn,  one  edge  to  the 
hat,  the  other  edge  upstanding,  is  treated  in  the  same 
manner  as  the  yarn  to  submerge  leghorn  hat  tops. 

Hats  of  yeta  braid — mere  feather-weight  hats  they  are, 
— and  hats  of  white  tagel  braid  joined  with  old-fashioned 
rickety  braid,  are  other  recent  models.  The  hand-painted, 
stencilled,  and  cane  hats  have  their  adherents  and  one 
house  mentioned  a  demand  for  navy  blue,  and  navy  blue 
and   white  tagel  hats. 

For  later  wear  the  leghorn  and  felt  hat  is.  being  shown, 
and  is  quite  attractive  with  its  crown  of  vivid  colored  felt 
and  brim  of  leghorn,  or  upper  or  lower  brim  of  felt  and 
crown  and  remaining  brim  of  leghorn. 

Summer  felts  in  all  the  delicate  pastel  shades,  as  well 
as  vivid  hues,  have  also  arrived. 

But  as  intimated  above,  this  is  expected  to  be  an  all- 
white  midsummer  millinery  season. 
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MILLINERY 


Dry  Goods  Review 


Hats  of  white  tulle,  crepe 
and  leghorn,  trimmed  with 
pond  lilies  and  other  white 
flowers  are  expected  to  have  a 
vogue.  Grapes  will  also  ap- 
pear as  trimming,  and  while 
on  the  subject  it  may  be  well 
to  mention  that  besides  white, 
this  fruit  trimming  is  also 
shown  in  cameo  pink  and 
citron  shades. 

The  trimmed  Panama  is 
one  of  the  season's  innova- 
tions. One  model  showed  the 
crown  and  upper  brim  cov- 
ered with  two  layers  of 
Georgette  crepe  of  different 
sizes.  The  layers  were  bound 
in  ivory  satin  and  hung  in 
double  ripple  effect  over  the 
brim.  White  flowers  tightly 
basing  the  crown  and  a  three- 
quarter  facing  of  crepe  com- 
pleted the  trimming.  The 
effect  was  quite  good  and 
proves  the  possibilities  of 
the  Panama  as  a  trimmed 
hat. 


TRIMMING  FANCIES  FOR  EARLY  FALL. 

Prominent  use  of  wings  and  bird  effects.  Imitation  Gourra,  as  seen  in  Nos.  2  and 
3  of  top  row,  is  also  strongly  favored.  The  last  one  in  bottom  row  is  a  combination 
of  ostrich,  with  the  wings  of  navy  blue.    Shown  by  Strachan,  Burden  &  Plaskett. 
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LATE  SEASON  MILLINERY. 

ILLINERY  sets  consisting  of  hat  and  parasol  to 
match,  is  a  Paris  vogue  that  is  being  taken  up  here. 

One  of  these  sets  showed  a  dyed  leghorn  in  tomato  red 
with  ivory  satin  facing.  A  narrow  ivory  satin  band  pass- 
im: around  the  crown  midway  between  base  and  top,  dis- 
appeared at  intervals  under  tiny  hand-painted  applique 
birds  while  the  large  flat  Japanese  parasol  in  tomato  red 
silk  opened  to  reveal  a  flock  of  these  birds  on  its  under 
rim.    Ivory  tips  matched  the  ivory  satin  in  the  hat  facing. 

Another  set  consisting  of  panama  sailor  edged  witli 
lisere  straw  in  green  showed  a  similar  band  and  bird 
crown  trimming  while  the  filled  parasol  when  opened,  re- 
vealed three  little  matching  birds  alight  among  the  frills. 

The  tarn  effect  is  seeing  a  revival  in  this  year's  millin- 
ery particularly  in  crowns  on  straw  shapes.  These  tarn 
crowns  are  of  black  velvet  and  are  so  laro-e  as  to  extend 
in  soft  effect  fully  an  inch  beyond  the  straw  bat  brim. 

Ostrich  fringe — the  straight  fringe  or  n.aline,  tulle  and 
dressy  Summer  hats — the  curled  usually  surmounting 
turban  and  small  hat  crowns — is  appearing  on  Midsummer 
millinery  modes,  while  burnt  peacock  is  being  effectively 
used  on  black  hat  with  crin  and  hair  lace  crises. 


SPORT  HATS! 

O  OMETHING  absolutely  new,  novel  and  practical  is  what 
^  the  sports  maid  is  asking  for,  and  we  are  ready  to  fill 
all  orders  with  a  wide  varitey  of  design  and  coloring. 

Stripes  predominate,  it  may  be  in  the  foundation,  or  we 
may  find  it  only  in  the  trimming.  But  in  almost  every 
case  the  stripe  will  be  in  evidence. 

Sailors,  Panamas,  Linen  and  "Cane  Seat"  all  are  fea- 
tures of  the  Mid-summer  outing  hat — (Bright  ad.  by  a 
Fredericton,  N.  B.,  merchant.) 


NEW  YORK  FALL  HINTS 

TN  dealing  with  early  Fall  indications  in  New  York,  the 

Illustrated  Milliner  says  that  a  decidedly  new  departure 
in  tailored  millinery,  splendid  for  between-season  and  early 
fall  wear,  consists  of  a  very  full  and  high  beretta  crown 
of  velvet  (worked  over  a  foundation  to  retain  its  shape) 
and  a  small  milan  brim  which  seems  conspicuously  narrow 
against  the  imposing  proportions  of  the  crown. 

Generally  speaking  New  York  is  talking  pile  fabrics 
for  Fall.  Beretta  crowns  of  velvet  are  seen  already. 
While  black  will  be  preferred  to  all  tones,  white  will  be 
prominent  as  will  every  gradation  of  grey,  from  slate  to 
pearl,  and  blue  in  its  entire  gamut.  So  colossal  will  be  the 
demand  for  velvet  that  plushes  and  velours  will  have  to  be 
called  upon  to  fill  the  demand  where  deliveries  cannot  be 
made  fast  enough  on  velvets.  The  close-cropped  pile  fab- 
rics will  be  preferred  to  the  longer-napped  varieties  of 
plushes,  and  especial  stress  will  be  laid  on  anything  and 
everything  woven  that  simulates  fur.  Moleskin,  beaver, 
seal  and  ermine  are  the  fur  types  that  have  the  greatest 
prospects  for  millinery  popularity  next  Winter — all  short- 
haired  and  silky,  and  very  excellently  copied  is  pile  fabrics, 
in  case  of  a  shortage  in  the  supply.  Satin,  taffeta  and 
faille,  used  in  conjunction  with  velvet,  with  rough  fur- 
like felts  (another  promising  material  for  Autumn)  and 
with  velours  are  the  silk  fabrics  expected  to  lead  in  the 
coming  season;  wide  ribbons  in  the  same  textures  and 
fancy  effects  in  startling  variety  will  also  figure  among  the 
offerings  of  the  coming  season. 

Laces  are  looked  for  to  become  strong,  and  rich  metallic 
effects. 

As  to  shapes  none  of  the  tiny  ones  of  last  Winter  are 
expected. 
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SILKS  FOR  FALL 

Indications  That  Taffetas  Will  Continue  Stron; 
Stripes  Very  Popular — Silk  and  Cotton 
Mixtures. 


PROPHECIES  are  even  now  being-  made  in  silk  circles 
that  taffetas  will  come  in  again  strongly  for  the 
Spring  of  1917.  so  satisfactory  has  been  the  experi- 
ence this  year, — and  nothing  yet  is  in  sight  as  a  possible 
substitute. 

While  heavy  satins  are  being  favored  for  Fall,  taffetas 
still  have  a  call  for  the  early  season,  particularly  in  two- 
tone  effects  and  in  stripes.  The  stripes  have  received  an 
impetus  from  the  tremendous  vogue  for  stripes  in  cottons 
during  the  Summer.  The  striped  taffetas  are  fancied  by 
some  for  trimming  purposes,  with  a  plain  silk,  such  as 
Georgette.  The  stripes  in  some  cases  are  becoming  very 
pronounced,  extending  two  inches  or  more  in  width,  in 
combination  with  3  or  4  candy  stripes.  A  sample  of  one 
of  thes'e  is  shown  in  this  issue.  There  is  a  suggestion,  too, 
that  silk  will  be  used;  to  relieve  the  serges,  as  these  were 
combined  with  the  main  portion  of  silk  in  the  Spring  suits. 
Some  very  striking  designs  have  been  turned  out  and  de- 
liveries are  now  being  made. 

The  favorites  in  the  rich  two-tone  effects  are  black  shot 
with  navy,  green  and  black  and  brown  and  black.  These 
are  favoredi  for  afternoon  gowns  for  Fall.  For  evening 
there  is  a  white  warp,  instead  of  black,  in  pastel  shades, 
maize  and  champagne  being  the  favorites. 

New  York  reports  that  so  far  as  yardage  goes  in  the 
newer  Fall  business  now  coming  in  for  delivery  along  in 
October,  taffeta  weaves  are  far  in  the  lead.  There  is  an- 
other "spurt"  in  navy  blue  taffetas. 

Silk  and  Cotton  Mixtures 

The  scarcity  and  high  prices  of  silks  have  given  a  new 
turn  to  the  wheels  of  many  of  the  silk  mills,  and  silk  and 
cotton  mixtures  are  being  brought  out  for  the  Fall  trade, 
a  condition  that  was  never  worthy  of  notice  until  this 
season.  These  are  of  good  weight,  a  little  heavier  than 
the  Summer  goods,  and  carry  the  stripes  and  all  the  other 
pure  silk  fancies  for  Fall.  From  the  price  standpoint  the 
advantage  is,  of  course,  marked,  a  silk  "crepon,"  for  ex- 
ample, in  delicate  shades,  something  that  would  make  up 
into  a  lovely  frock,  selling  for  50  cents  wholesale  as 
against  $1.25  or  thereabouts. 

The  mills  report  very  heavy  orders  as  many  of  the 
larger  stores  are  falling  into  line  in  the  buying. 

For  immediate  wear  the  stripe  seems  to  grow  stronger 
every  day,  whether  it  is  called  jockey,  blazer,  sporting,  or 
the  most  familiar,  awning. 

Silk  Notes 

Silk  throwsters  are  now  reported  getting  over  $2  a 
pound    for   making  crepe   twist   such   as   is   used   for   the 


Georgette  weave.  Added  to  the  cost  of  raw  silk  itself,  this 
is  one  of  the  reasons  manufacturers  point  to  for  high  prices 
on  their  finished  product. 

Among  the  foreign  silk  novelties  coming  over  lYr  the 
Fall  season  are  fancies  in  warp  print  effects  in  high  colors, 
particularly  suitable  for  combination  use  such  as  for 
waists,  etc. 


POPULAR  COTTON  FABRICS 

EACH  year  sees  some  cotton  fabric  that  recommends 
itself  to  popular  fancy  and  enjoys  a  leading  vogue. 
This  year  Palm  Beach  cloth,  that  started  out  well 
last  year  is  the  favorite  material  for  skirts  and  suitings. 
It  comes  in  plain  material  of  linen  shade  as  well  as  in 
awning-stripes. 

Rajah  linen  is  another  cotton  fabric  finding  favor  this 
year  as  a  suitings  material.  It  resembles  crash  linen,  being 
of  very  loose  and  coarse  weave  and  comes  dyed  in  good 
shades  of  Russian  green,  bright  rose,  coral  pink,  saxe  and 
navy  blue. 

White  and  colored  linen  is  also  being  used  in  the  mak- 
ing of  skirts  and  suits  this  season. 

Striped  suitings,  particularly  of  the  plain  awning  stripe 
pattern  have,  up  to  the  present  been  leading  sellers. 

In  the  lightweight  fabrics  white  and  colored  voiles  are 
leading.  The  season's  craze  for  stripes  is  reflected  in  the 
designs  of  the  printed  voiles  as  most  of  them  show  stripes 
running  through  or  separating  dainty  floral  patterns. 

White  and  colored  dimities  and  organises  are  well  liked 
for  blouses  and  are  shown  in  shades  of  pink,  deep  rose, 
maize,  Copenhagen,  mauve  and  Saxe  blue. 

Crazy  Over  Stripas 

There  are  more  than  fifty-seven  varieties  of  sport 
stripes  on  suiting  cottons  offered  in  the  wash  goods  de- 
partment, and  every  one  of  the  fifty-seven  is  in  demand. 

Sport  stripes  on  all  sorts  of  cloths  are  wanted  more 
persistently  than  jobbers  or  converters  thought  would  be 
the  case  two  months  ago,  says  a  New  York  trade  report. 
"Such  a  bewildering  variety  of  patterns  and  colors  is 
now  on  the  market  and  on  all  kinds  of  cloths  that  it  seems 
probable  that  stripes  will  become  "vulgar"  before  the 
season  ends.  The  vogue  is  giving  little  or  no  clue  to  the 
poularity  of  other  fabrics  and  styles  that  may  be  carried 
into  another  season.  In  exclusive  circles  there  is  more  fea- 
turing of  fine  organdies  in  white  and  printed  styles,  and 
some  converters  anticipate  that  this  cloth  will  grow  in 
favor  as  the  Summer  advances.  Voiles  are  being  worn,  but 
not  in  the  volume  predicted  for  them.  Yet  nearly  all  con- 
verters now  regard  voiles  in  plain  and  fancy  weaves  as 
likely  to  carry  strong  into  Spring,  1017." 

In  a  Toronto  window  was  shown  a  skirt,  draped,  with 
stripes  running  around,  fully  0  inches  in  width, 
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TAFFETA  STRIPES  FOR  FALL— This  shows  a  new  pattern  of  a  type  that  will  be  used  for  trimming,  with 
stripes  running  around.  The  white  stripe  is  2  inches  wide.  Some  beautiful  color  harmonies  have  been  produced. 
Shown  by  Belding  Paul  Corticelli. 


ENGLISH  COMPETITION. 

That  English  mills  are  getting  gradually  into  better 
positions  is  the  opinion  of  New  York.  The  paper  says: 
There  is  a  menace  looming'  up  in  the  importing  end  of  the 
business.  Naturally,  importers  decry  the  probability  of 
any  large  influx  of  foreign  merchandise  for  next  Spring. 
The  figures  of  imports  tell  their  own  story  of  the  growing 
trade  of  England  compared  with  a  year  ago,  and  despite 
many  doubts  entertained  in  several  places,  the  pressure 
of  English  cotton  goods  on  this  market  for  the  Spring  of 
1917  is  going  to  be  much  more  in  evidence  than  it  was 
when  the  selling  season  of  Spring,  1916  began  in  wholesale 
centres. 

Voiles  are  being  ordered  heavily  for  1917,  both  in  plain 
and  fancy. 

Many  held-over  stocks  of  ratines  have  been  disposed  of 
this  season  printed  in  the  popular  wide  stripes  in  bright 
colors. 


"PILE  FABRICS." 

'T*HE  call  again  for  velvets  for  Fall  millinery  as  well  as 
-*■  ready-to-wear  will  only  serve  to  intensify  the  scarcity 
already  existing.  Perhaps  the  ones  best  supplied  are  a 
few  in  the  millinery  trade  who  banked  on  it  from  away 
back.  France  is  not  likely  to  let  out  even  as  much  as 
usual  as  the  Paris  houses  will  be  in  somewhat  better  shape 
to   use  it. 

Supplies  of  velveteens  from  Manchester  are  still  ar- 
riving but  in  smaller  and  smaller  quantities,  and  deliveries 
are  very  unsatisfactory.  This  condition  will  be  accentu- 
ated as  conscription  is  worked  out. 

Across  the  border  the  pile  fabric  mills  cannot  turn  out 
anything  like  enough  goods  to  supply  the  demand.  There 
has  been  a  little  piling  up  of  reserves  as>  a  result  of  the 
garment  workers'  strike,  for  many  of  the  cutters-up  have 
asked  for  delays  in  deliveries.  The  manufacture  of  silk 
plushes  has  been  curtailed  through  the  embargoes  on  the 
shipment  of  tussah  yarns  placed  by  Great  Britain  and 
Switzerland. 

The  call  for  trimmings  for  garments  has  mad'e  imita- 
tion furs  in  great  demand  also  and  there  is  little  limit  to 
the  varieties  that  are  beino-  turned  out. 


PILE  FABRICS  FOR  FALL  COATS. 

ONTREAL,  June  7  (Special)— Pile  fabrics  for  coats 


M 


are  said  to  be  certain  to  be  in  good  demand  again 
for  Fall,  and  fur  trimmings  in  regular  and  novelty  effects 
a  strong  feature.     Even  buttons  are  seen  in  fur,  although 


not  exactly  in  great  quantity.    Fancy  colored  linings  seem 
to  be  very  attractive  to  buyers. 

Coats  are  chiefly  long  to  cover  nicely  the  short  skirt, 
and  forty-five  to  forty-eight  inches  the  most  frequently 
shown. 


NONE  BEFORE  JANUARY  1917. 

"N^ONE  of  the  signs  of  easiness  that  have  occurred  in 
some  other  lines  is  evident  in  the  dry  good's  trade 
in  which  firmness  in  all  lines  continues  to  be  the 
chief  factor  of  importance,  next  to  the  difficulty  in  secur- 
ing delivery.  Manufacturers  of  cotton  goods  are  in  many 
cases  turning  orders  away  because  they  are  unable  to 
insure  delivery  before  January,  1917,  owing  to  the  over- 
sold state  of  the  mills.  Sorting  orders  for  light  Summer 
goods  are  increasing  now  that  the  warm  weather  is  begin- 
ning to  appear. 

Silks  and  artificial  silks  show  a  growing  increase  in 
demand.  Dominion  Textile  withdrew  prices  again  during 
the  past  month  on  grey  and  bleached  cottons. 


LINENS 

/^vNE  of  the  largest  linen  mills  in  the  world  issued  a 
^  revised  price  list  last  month  and  a  iicav  one  is  likely  in 
September,  embodying  later  productions  and  a  revision 
upwards  of  present  prices.  In  most  cases  orders  will  be 
taken  only  from  stock  already  on  hand.  The  numbers 
offered  are  decreasing  with  each  new  list.  Some  lines  are 
now  close  to  double  the  price  they  were  two  years  ago.  The 
compulsory  service  bill  is  cutting  down  still  more  the  staffs 
of  the  mills. 

While  a  few  linen  mills  have  steadfastly  refused  to 
utilize  cotton  on  their  looms,  many  report  an  active  de- 
mand that  is  increasing  as  prices  of  the  real  linen  keep 
on  advancing.  Where  retailers  are  now  refusing  to  stock 
up  at  the  present  high  prices,  they  are  buying  more  freely 
in  the  cotton  and  mixtures.  Cotton  goods,  however,  are 
going  up  almost  as  consistently  as  the  linen,  and  a  mill 
refused  to  accept  a  June  order  at  a  price  quoted  on  May  15. 

One  reason  given  for  this  is  that  Lancashire  has  to  fill 
the  cotton  gap  in  Europe,  and  stiff  prices  are  assured  for 
at  least  a  year,  as  a  result  of  the  vacuum  created  in  sup- 
plies. 
41 


DRY  GOODS  REVIEW 


VELVETEENS 

Owe  their  richness,  lustre  and  beauty, — and 
their  utility  too, — to  the  skill  of  the  Dyer  and 
r  inisher,  and  the  wise  buyer  will  make  sure  that 
nis  costume  velveteens  are  in  the  best  dye  and 
finish  obtainable. 

For  a  century  and  a  half  Messrs.  J.  &  J.  M. 
VVorrall,  Ltd. — "The  Premier  Velveteen  Dyers 
oi  the  World" — have  led  the  way  in  the  treatment 
of  these  beautiful  pile  fabrics,  and  their  discovery 
of  processes  yielding  fast-to-rubbing  dyes  gave 
to  Velveteens  a  quite  new  value  —  and  utility. 

These  fast-dyed  Velveteens  were  awarded  the 
Grand  Prix  at  the  Franco-British  Exhibition  in 
1908  and  at  Turin  in  191 1,  and  the  careful  buyer 
will  ask  for  and  insist  upon  a  guarantee  that  his 
Costume  Velveteens  are  in 

WORRALL'S 

FAST  DYES 


NT 


GRAND 
PRIX 

FRANCO-BRITISH 
EXHIBITION,  1908 


GRAND 
PRIX 

TURIN 
EXHIBITI0N.I9II. 
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The  Mothers 
of  the  Land 

are  strong  for  "Steelclad"  Galatea. 
Its  neat,  clean-cut  patterns  look  trim 
and  tidy  on  the  children.  Its  honest, 
sturdy  strength  withstands  the  hard- 
est wear.  Its  moderate  price  keeps 
down  the  cost  of  new  clothes  when  at 
last  the  old  ones  are  worn  out. 


=         They  prefer 


WW 


Steelclad 

Galatea 

..CJj?    for  their  own  house  dresses, 

KJT       too,  and  for  school  frocks 

for  the  growing  girls.     In 

fact  they  consider  it  "The 

most   useful   cloth   around   the 

house." 


JJm 


£7 

10  ^if 


It  will  certainly  pay  you  to  fea- 
ture this  "Made-in-Canada" 
fabric  which  is  such  a  general 
favorite. 


Dominion  Textile  Co.  = 


Montreal 


Limited 
Toronto 


Winnipeg 


Manufacturers   of  200  Qualities  of  Printed 

Goods   in   30,000    patterns.     1000   Qualities 

of  Greys,   Whites,  Sheetings,  etc. 


Ulil 
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WALLACE  &  WALLACE 

AGENTS  FOR  CANADA 

301  Coristine  Building,  Montreal.  410  Empire  Building,  Toronto 

Plain    <f?EG*^    Plain 
Piques  ^AamC^   Voiles 

Plain  and  Colored  Poplins 
Plain  and  Fancy  White  Goods 

All  Cotton — Silk  and  Cotton 

HENRY  GLASS  &  CO. 

44-46-48  WHITE  STREET  NEW  YORK 

3^5 


The  CRAVENETTE  Co.. 
Ltd.,  affix  their  stump 
only  to  such  goods  as 
are  suitable  in  quality  for 
Shower-proof   purposes. 


Rec?  Trade  Mark 

proofed  by 
The  -tiiwewtte  C?  U? 


Therefore,  this  stamp  Is 
a  guarantee  not  only  of 
Shower  -  proof  properties, 
but  also  of  the  Quality  of 
the   Material. 


as 

well 

as 

SHOWER. 
PROOF. 


(Regd.) 

for  Man,  Woman 
— and  Child — 


Attractive 

Show    Cards 

For  Window 

Display  Sen  t 

Free  of  all 

Charge  on 

Application 

to  Leading 

Importers. 


RAINCOATS 

"KEEP  THE  WORLD  DRY" 

The  "Cravenette"  proof  is  rain  and  weather  resisting,  because 
it  treats  each  separate  fibre  of  the  cloth;  it  is  permanently  rain- 
proof, water  running  off  as  from  a  duck's  back  The  ventilation 
is  perfect,  the  goods  being  porous.  "Cravenette"  fabrics  in 
great  variety  in  black  and  colours,  and  ready-to-wear  Coats  and 
Cloaks  in  tasteful  and  fashionable  styles,  are   readily  obtainable 

FROM  ALL  LEADING   IMPORTERS 


B 


(Copyright.) 


In  case  of  any  difficulty  in  obtaining    "  CRAVENETTE  "  please   write  to  — 

The  CRAVENETTE  CO.,  Ltd.,  Dept.,  6  Well  Street,  BRADFORD,  ENG. 
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HURON   TEXTILE   CO.,   Inc.  | 


40-in.  PRINTED  VOILES  32-in.  SHIRTINGS  AND 

FLORAL,  MADRAS  FOR 

STRIPES    AND    PLAIDS  TAILORED    WAISTS 


FAST  COLOR 
SPORT  SKIRTINGS 


40-in.  EMPIRE  VOILE  40-in.  PROMENADE  VOILE 

All  Colors  All  Colors 


32-In.   CLYDESDALE 
GINGHAM 


WHITE  NOVELTY  WHITE  SHEER 

SKIRTINGS  WAISTINGS 


HURON    TEXTILE   CO.,    Inc. 

19  East  24th  Street,  New  York 

Telephone,  Madison  Square  2030,  2031,  2032 

AGENTS  IN  CANADA 
DONALD  SUTHERLAND  J.   CADIEUX       . 

404  McKinnon  Bldg.,  Toronto  New  Birks  Bldg.,    Montreal 
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Superiority 
Beyond  Dispute 

Waterside  Corduroys  have  won  the  preference  of  the  most  exacting 
trade  in  sheer  merit.  You'll  find  their  superiority  exemplified  io 
texture,  durability,  style  and  color. 

"Wmerside  Corduroy^ 

are  made  for  all  purposes  of  both  men  s  ai.d  wtmen  s 
wear  and  we  offer  an  exceptionally  gratifying  selection 
in  the  most  popular  shades  in  dark  and  light  shades. 

A  postcard  request  schedules  a  shewing  cf  this  svperb 
line  b/  a  salesman. 

HOWLETT  &  HoCKMEYErCo 

Makers    Of 

"Wmerside  Corduroys* 

19  Madison  Ave..  NY 
"Wvterside  Mills.  Lowell.Mass. 


WAittemore's 

ff   Shoe  Polishes 


Finest  Quality 


Largest  Variety 


U  EDGE 

DRESSING 


SOFTENS 

preserves  1 
leather! 

-RESTORES" 
COLOR 
LUSTRE 


Quick 
white 

MAKES  DIRTY 
CANVAS  SHOES 

CLEAN^WHITE 


aUICKlVEWILY 
APPLIED. 

*LSO  CLEANS 

All  ARTICLES  MADE 

'""WHITE  CANVAS 


GILT   EDGE   Black   Oil   Polish    (self  shining),   see  cut,  25e 

size. 

ROYAL  GLOSS  Ladies'  Black  self-shining  dressing,  10c  size. 

QUICK    WHITE    Liquid   canvas   shoe   cleaner,   10c   and   25c 

sizes. 

ALBO,   White  Cake  canvas  shoe  cleaner,  10c  and  25c  sizes. 

ELITE  BLACK  COMBINATION  (liquid  and  paste)  10c  and 

25c  sizes. 

DANDY   RUSSET   COMBINATION    (liquid   and   paste),   10c 

and  25c  sizes. 

WHITE  BUCK  POWDER  (a  dry  cleaner  in  bags),  10c  and 

25c  sizes. 

SUPERB   PATENT   LEATHER   PASTE,  10c  size. 

DANDY  RUSSET  PASTE,  10c  size. 

Ask   your   Jobber   for   Whittemore's   Shoe   Polishes,   if   you 
want  the  BEST. 


A  Paying  Position 


Would  you  be  interested  in  a  plan 
that  will  increase  your  present  income 
$5.00  or  more  a  week?  This  plan 
will  in  no  way  interfere  with  your 
regular  occupation.  Hundreds  of 
men  and  women  jn  Canada  are  de- 
voting their  spare  lime  to  it,  and  are 
pronouncing  it  to  be  a  money-maker. 

We  need  more  representatives  in 
Canada  to  look  after  our  subscription 
business.  The  opportunities  for  the 
right  kind  of  people  are  practically 
unlimited.  No  previous  experience 
required.  Full  particulars  concern- 
ing the  plan  will  be  sent  you  on 
request.  Write  us  to-day.  Next 
week  you'll  be  earning  more  money. 


The  MacLean  Publishing 
Co.,  Limited 

143-153    University    Avenue,    Toronto,    Canada 
Dept.  M.W. 
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DRY    GOODS    REVIEW 


IW/W/W/W^^^^^^^ 


Trade  Mark  Registered  U.S.  Patent  Office 

Alreco  Fabrics 

are  the  right  White  Goods  in  style  and  value. 

At  this  season  the  most  popular  fabrics  are 
Organdies,  Voiles  and  Skirtings.  A  full 
line  of  staple  and  novelty  white  goods  will 
be  shown  by  our  agents. 

Co???parison  of  values  is  invited. 


A.  L.  REID  &  COMPANY 

White  Goods  Specialists 

44   EAST  25TH   STREET 

NEW  YORK  CITY 
N.Y. 

Selling  Agents  : 
THOMAS  BROPHY&  SONS,  167  YongeSt.,  Toronto, Canada;  41  Herald  Bldg.,  Montreal,  Canada 
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DRY     GOODS    REVIEW 


KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John    King    &    Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 


Made  by 


JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established    1775 
Canadian  Representatives:  CAMPBELL,  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 


The  New  Canadian-Made  Sanitary  Serviceable 

Knitted  Towels 
and  Face  Cloths 


Many  Wholesale  Houses  have  been  handling  our  Face 
Cloths,  Towels,  and  Towelling  for  months  past,  to  such  good 
advantage  that  repeat  orders  have  been  given  us  in  good 
volume. 

Our  samples  for  Spring  1917,  will  he  ready   in  a  short  time. 

You  may  make  a  mistake  if  you  do  not  see  our  lines  before  buying  your  1917  require- 
ments.    We  will  show  some  new  fabrics  and  features — why  not  see  them? 

Another  thing  must  be  borne  in  mind  and   that  is,  the  raw  material  market  is  constantly 
rising,  hence  no  mistake  will  be  made  in  covering  fully. 
Kindly  examine  our  lines  at   your  convenience. 

AT  PRESENT  we  can  deliver  for  this  Fall's  requirement,  in  six  weeks  from  date  of  plac- 
ing orders. 

HAWTHORN   MILLS 

MAKERS     OF     BLANKETS,    KNITTED     GOODS.    ETC. 

CARLETON  PLACE  ONTARIO 

SELLING  AGENTS 
John   Patersou,   310   Coristine   Building,    .Montreal;    Little   &    Little.    152    liny    Street,    Toronto,    Out.;    Fred    Rumble.    410 
Hammond    Building,    Winnipeg;    V.    A.    Barnwell,    Plctou,   N.S. ;    E.    Elwortliy,    Reglna,    Sask. ;    A.    J.    Snell,    Calgary, 
Alta.,    for   British    Columbia    and    Alberta. 
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DRY    GOODS    REVIEW 


PHOENIX  MANUFACTURING  CO. 


CONVERTERS   AND 
MANUFACTURERS 


132-134  GREENE   ST. 
NEW  YORK 


COTTONS   for   MANUFACTURING 
and  JOBBING   TRADES 


KHAKIS 

DUSTER  CLOTH 
PANTINGS 
SUMMER  CLOTH 
FABRICS 
BEACH  CLOTHS 
MIDDY  CLOTH 

And   a   general    line 
Trades,     Ladies', 

Will  submit  samples  on  request. 


We 

Make 


WASH   SKIRTINGS 
WAISTINGS 
FRENCH  LINENES 
BUTCHERS  LINENES 
GALATEAS 
BLAZER  STRIPES 
CHAMBRAYS 


of   Cotton   Goods   for   Cutting-up 
Children's     and     Men's    Wear. 

Visit  our  Showrooms  when  in  New  York 


SMITH,    HOGG    &    CO. 

STANDARD   WOVEN    COTTON    FABRICS 

Celebrated  Massachusetts  Bird  Line  Shaker  Flannel     —     —    Bleached  and   Unbleached,  Chiffon  Finish. 


Red  Seal  Zephyrs,  27  in. 
York  Dress  Gingham,  27  in. 
Berwick  Chambray,  32  in. 
Yorway  Madras,  32  in. 
Eden  Cloth,  28  in. 
Golden  Galatea,  27  and  32  in. 
York  A  Flannel,  28  in. 
York  No.  10  Flannel,  28  in. 
York  Seersucker,  27  in. 
Orchard  Madras,  32  in. 


Everett  Classics,  26  in. 

Everett  S.  C.  Shirting,  28  in. 

Essex  Chambray,  SI1/?  in. 

Tiger  Chambray,  28  in. 

Cub  Blanket,  size  30  x  40  in. 

Kroy  Krinkle,  26  and  32  in. 

Bluebell    Cheviot,   28,    32    and 
36  in. 

Eastworth  Seersucker,  27  in. 


Peggy  Cloth,  32  in. 

Everett  D.  D.  Blue  Denim,  28 
in.,  Pure  Indigo. 

Massachusetts  Covert  Cloth,  28 
in. 

Lindale  Duck. 

Grey  and  White  Cotton  Blank- 
ets, size  43  x  72  in. 

Hipo,  32  in.,  Fine  Chambray. 


140  ESSEX  STREET 

115-117  WORTH  STREET 

160  WEST  JACKSON  BOULEVARD 


BOSTON 
NEW  YORK 
CHICAGO 
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MILLOUTLOOK  BETTER 

Deliveries  More  Free  and  Certain  as  War  Conditions 

Become  More  Assured — Constant  Advances 

— Dye  Situation  Easier 

THERE  is  a  distinct  improvement  reported  in  deliv- 
eries from  British  mills  on  carpets,  rugs,  and  oil- 
cloths. A  number  of  representatives  are  now  in 
Canada  and  are  able  to  give  guarantee  of  delivery  of  the 
lines  they  are  showing  and  within  a  definite  period. 

The  explanation  given  for  the  improvement  is  not  that 
the  labor  situation  is  improved  at  all:  in  so  far  as  num- 
bers of  workmen  who  have  been  taken  into  the  army  is 
concerned,  it  is  worse.  But  affairs  have  reached  a  stage 
at  last  in  the  factories  where  they  know  just  where  they 
are  at;  the  vacancies  of  skilled  men  may  not  be  tilled 
properly,  but  the  heads  are  fully  aware  of  how  much  the 
substitutes  can  be  depended  on  to  do;  and  now  that  nearly 
all  the  eligible  men  are  gone  there  are  no  sudden  enlist- 
ments that  took  away  an  operator,  or  foreman,  or  man- 
ager, and  threw  into  confusion  at  once,  a  score  or  more 
workmen.  The  mills  thus  are  able  to  figure  out  quite 
accurately  what  they  can  turn  out  for  the  new  season, 
and  when  they  can  guarantee  delivery,  something  that  has 
been  utterly  impossible  heretofore. 

So  far  as  prices  are  concerned  the  shifting  situation 
may  be  understood  from  the  statement  that  not  one  of  the 
men  from  across  seas  carried  a  printed  price  list.  As  in  a 
great  many  other  lines  these  lists  might  be  out  of  date 
before  they  were  in  the  customers  hands,  so  rapid  were 
the  marked  changes.  Advances  are  beinu-  made  steadily 
and  orders  so  far  placed  for  spring  1917,  are  all  consider- 
ably higher  figures  than  even  for  the  coming  Fall. 

The  new  lines  do  not  show  any  further  troubles  from 
ore  shortages  than  they  did  months  ago,  and  reports  agree 
that  the  situation  is  being  relieved  a  little  by  greater  pro- 
duction in  the  new  British  Dyes,  Limited. 

ADVANCE  IN  PRICE  OF  BURLAP 

Burlap  manufacturers  both  in  Canada  and  elsewhere 
are  troubled  by  the  difficulty  in  securing  raw  material. 
Months  ago  the  British  Government  placed  an  embargo 
on  canvas  and  it  became  necessary  for  the  exporter  to 
secure  a  license  before  being  able  to  ship  from  Great 
Britain.  The  reason  for  this  was  that  the  Allies  require 
an  enormous  amount  of  canvas  for  sand  bags;  they  also 
wanted  to  know  where  it  was  going,  whether  for  their 
own  people  or  to  Germany  and  Austria,  as  there  was  no 
doubt  that  much  of  it  was  going  to  the  enemy. 

The  result  of  this  embargo  is  that  manufacturers  on 
this  side  of  the  Atlantic  arc  greatly  hampered  for  want 
of  raw  materials.  Canvas  has  advanced  tremendously 
since  the  war  broke  out  and  prices  of  other  materials 
which  enter  into  the  manufacture  of  wall  burlaps  have 
likewise  increased. 


ADVANCES  IN  RAW  MATERIAL 

Relative  to  the  increase  in  the  cost  of  producing  wall- 
papers referred  to  in  the  May  Issue,  it  is  interesting  to 
allude  to  influences  which  have  brought  about  the  ad- 
vances. 

As  to  dye-stuffs,  the  price  of  yellow  dyes,  reds,  greens 
and  blues  have  gone  up  several  hundred  per  cent,  while 
Barium  chloride  used  as  the  base  of  all  colors  is  quoted 
at  almost  five  times  the  price  of  two  years  ago. 

While  dye-stuffs  constitute  a  most  important  ingredient 
of  manufacturing  wall  paper,  the  scarcity  of  paper  is  also 
responsible  to  a  great  extent  for  advanced  costs.  Crys- 
tals too  are  soaring  in  price,  as  are  clay,  zinc,  bark  ex- 
tract, logwood,  caustic  soda,  shellac,  bronzes,  varnishes, 
twine,  wrappers,  coal  and  in  fact  everything  entering 
into  the  activities  of  the  makers. 

SINGLE  OR  DOUBLE  ROLL? 

"By  the  single  roll  or  the  double  roll  do  you  quote  the 
price  of  your  Wall  Papers?"'  the  question  is  asked. 
"What  difference  does  it  make?"  you  may  enquire,  "it 
comes  to  the  same  thing  in  the  end".  So  it  does,  but 
why  is  it  that  all  the  city  stores  and  the  sample  book 
houses  quote  their  prices  per  single  roll*  Did  you  ever 
stop  to  consider  the  reason  of  this?  Simply,  that  to  the 
consumer  the  lower  figure  quoted  for  the  single  roll 
sounds  cheaper.  Scientists  call  this  the  psychological 
effect  of  suggestion.  Fifteen  cents  sounds  much  less  than 
thirty  cents  even  if  your  customer  gets  exactly  twice  as 
much  wall  paper  for  the  higher  price. 

Now  often  customers  ask  rather  embarassing  ques- 
tions as  to  why  manufacturers  put  up  wall  papers  in 
rolls  and  then  call  that  roll  two  rolls,  when  it  is  actually 
only  one  roll.  Every  wall  paper  salesman  who  has  quoted 
prices  per  single  roll  has  been  repeatedly  asked  this 
question  and  generally  he  is  able  to  give  a  satisfactory 
explanation.  French  wall  papers  are  usually  put  in  rolls 
of  8  metres  or  about  87/s  yards.  The  waste  is  so  great 
that  a  room  will  take  18  or  more  rolls  of  French  goods 
which  could  easily  be  papered  with  14  rolls  of  wall  paper 
put  up  by  the  Canadian  method.  The  standard  length  of 
a  roll  of  Canadian  wall  paper  is  8  yards  and  two  of  these 
rolls  are  put  up  together  into  16-yard  bolts,  which,  in  a 
room  of  ordinary  height  can  be  cut  into  five  strips.  If  it 
were  put  up  in  single  rolls  of  eight  yards,  you  would  gel 
four  strips  from  ten  rolls  thereby  causing  a  wastage  of 
one-fifth  of  the  wall  paper,  and  consequently  requiring  a 
fifth  more  for  each  room. 

Therefore,  do  not  place  your  wall  papers  at  a  disad- 
vantage by  quoting  the  price  of  them  by  the  double 
roll.  Your  customers  will  soon  get  used  to  it,  if  they  are 
not  already  familiar  with  this  method  of  buying  wall 
paper,  and  if  you  insist  that  your  clerks  invariably  make 
use  of  this  method,  you  will  find  that  your  prices  will 
especially  appeal  to  that  class  of  trade  where  cost  is  the 
main  object.  Try  it  this  coming  season  and  you  will 
find  that  you  will  not   want  to  return  to  the  double  roll. 
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MORE  ABOUT  TRADE  MARKS  and  THEIR  ORIGINS 

Often  a  Bank  Will  Advance  Money  on  a  Trade-Mark  as  a  Definite  Asset — An  Interna- 
tional Mark — Laborer  Suggested  "Kant-Krack" — A  Lighthouse. 

Second  of  a  Series 


AS  an  illustration  of  the  newer  value  of  trade-marks 
they  have  now  come  into  their  own  even  in  the  last 
citadel  of  all  business  effort — the  banks.  Some  large 
institutions  attach  as  much  value  to  the  intangible  value 
of  the  good-will  represented  by  brands  as  to  the  more 
tangible  assets  of  cash  in  bank  and  stock  on  hand.  Brands 
and  the  extent  of  their  use  by  borrowing'  firms  are  regu- 
larly investigated  by  banks.  Cases  have  been  known  where 
financially-ruined  firms  have  been  able  to  borrow  large 
sums  of  money,  reorganize,  start  anew  and  eventually 
make  a  success  that  was  based  entirely  en  the  good-will  of 
the  trade-mark,  the  only  asset  left  in  the  original  wreck. 

A  trade-mark  is  as  contrary  as  a  woman — it  is  both  a 
stern  master  and  a  valuable  friend.  It  forces  its  owner 
always  to  maintain  a  certain  standard,  else  it  will  adver- 
tise the  poor  quality  of  his  goods  to  a  critical  world.  Con- 
versely it  stands  behind  his  customer  and  his  customer's 
customer,  giving  to  the  goods  a  new  dignity  and  assuring 
every  buyer  down  to  the  ultimate  consumer  that  the 
manufacturer  is  proud  of  his  goods  and  wishes  to  be  asso- 
ciated with  them. 

*  *         * 

THE  FIRM  OF  DENT,  Allcroft  from  its  inception  200 
years  ago  has  been  a  steadfast 
and  consistent  user  of  trade- 
marks starting  with  their  original 
D  in  the  ellipse  which  is  always 
associated  with  their  product, 
"The  Hand  In  Glove  With  The 
World"  is  an  international  trade- 
v^V11^  /^tJI   Sa$)  mark  known  all  over,  and   is  of 

rllLrJiPs  course  the   adaptation   of  an  old 

phrase  to  their  product  in  a  clever 
way  so  that  the  Dent  glove  is  thus 
hooked  up  with  an  idea  that  is  familiar  to  every  man  thus 
obtaining  much  the  same  effect  as  that  of  linking  up  with 
first  page  news  for  advertising  purposes.  Imitators  have 
given  this  firm  some  trouble  but  by  registering-  the  proper 
name  Dents  so  that  by  law  it  is  synonymous  with  that  of 
gloves,  and  impossible  for  any  one  else  to  use  they  have 
proven  the  fact  that  in  the  minds  of  men  "Dent's"  means 
"gloves."  It  is  said  to  have  been  almost  unprecedented 
that  the  judges  who  had  to  decide  on  this  case  were  unani- 
mous and  instant  in  their  decision. 

*  *         * 

Mercury    Mills    Limited,    founded    their    "Mercury" 
trade-mark       from       Roman 
MERCURY  mythology. 

Mercury,  (Mercunus)  was 
the  God  of  Merchandise  and  Merchants,  later  identified 
with  the  Greek  "Hermes."  In  the  native  Italian  States 
no  trade  existed  until  the  influence  of  the  Greek  Colonies 
on  the  Coast  introduced  the  Greek  customs  and  terminol- 
ogy. Mercury  became  the  God  of  buying  and  selling  in 
general. 

"We  were  influenced  in  adopting  the  trade-mark,  as 
represented  above  on  our  letterhead,  and  the  trade  name 
' '  Mercury, ' '  and  having  it  registered,  as  it  seemed  to  us  a 
name  very  easily  impressed  upon  the  mind  of  the  public, 
and  furthermore,  the  name  and  the  trade-mark  are  entirely 
different  from  those  used  by  any  other  knit  goods  concerns 


in  the  world,  and  it  was  our  chief  desire  to  adopt  a  trade- 
mark that  would  lend  distinction  and  individuality  to  our 
advertising,  and  suggest  quality.  We  wished  our  trade- 
mark to  be  in  keeping  with  the  high  quality  of  goods  which 
we  have  aimed  to  manufacture. 

"Kant-Kraek,"   the   well-known   trade   name   used   on 

products  of  the  Parsons  and 

KANT-KRACK  Parsons  Canadian   Company, 

Hamilton,  has  a  remarkable 
story. 

One  day  a  laborer  in  the  employ  of  the  company  came 
to  Mr.  Baldwin,  now  in  charge  of  the  Canadian  business, 
and  asked  him  if  he  could  not  mend  his  coated  fabric 
waterproof  collar — it  having  cracked  at  one  edge. 

Mr.  Baldwin  looked  the  collar  over,  put  on  a  reinforce- 
ment which  effected  the  desired  object.  Soon  it  was  seen 
that  the  mend  was  well  nigh  perfect,  and  talking  the  mat- 
ter over  the  three  Parsons  and  Mr.  Baldwin  discussed  the 
good  points  of  the  new  idea.  "Why  it  can't  crack,"  said 
one  (and  now  no  one  knows  which  one).  That  name  was 
then  adopted  to  designate  in  part  this  diff-^p^t  collar's 
strong  features.  First,  the  name  was  printed  Kantcrack. 
Then  the  final  K  was  capitalized.  Then  it  was  put  iii  its 
present  form  KantKracK  playing  up  the  three  K's. 

*  *         * 

"Monarch-Knit"  of  this   well-known  line,  the  manu- 
facturers  have  this  to  say: 

MONARCH-KNIT         "™t  we  starte  ,  V1  * 

very  humble  way,  and  knit 
goods  was  a  new  thing  to  Canadian  manufacturers,  our 
ambition  was  to  make  our  line  a  leader  in  this  class.  We 
do  not  think  that  a  more  suitable  name  could  have  been 
chosen.  We  had  to  face  very  heavy  German  competition, 
and  you  are  well  acquainted  with  the  knit  goods  condition 
to-day,  and  the  position  that  "MONARCH-KNIT"  holds. 
This  is  one  feature  in  regard  to  our  Brand  name,  any  one 
who  remembers  the  Brand  "Monarch-Knit"  can  readily 
associate  it  with  our  firm  name. 

ALRECO  is  an  abbreviation  of  A.  L.  Reid  &  Co.,  com- 
bining as  it  does  the  initials 
of  that  firm's  name  and  giv- 
ing to  the  poised  eagle  of  the 
familiar  trade-mark  an  insurance  against  imitation  that 
the  use  of  the  single  name  of  Reid  alone  would  not  give. 
The  idea  is  carried  out  further  in  various  ads.  in  which 
the  figure  of  a  woman  is  called  "Miss  Alice  Reco,"  ami  is 
shown  engaged   in   various  activities,  wearing  the   firm's 

product. 

*  *         * 

J.  &  J.  Cash  trade-mark  of  THREE  SPIRES  is  repre- 
sentative of  the  city  of  Cov- 
THREE    SPIRES         entry,     where     the'    English 

plant  is  located,  which  is 
noted  for  its  three  Church  steeples.  Tennyson  in  his 
famous  poem  "Godiva,"  writes,  "I  stood  upon  the  bridge 
and  watched  the  three  tall  spires,  but  lo !  the  ancient 
legend  thus."  The  trade-mark  has  been  the  property  of 
-T.  &  J.  Cash,  for  over  50  years. 
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I™  FANCY  GOODS 

J  NOTIONS  &  TOYS 


BUTTONS  FOR  FALL 

Continued  Vogue  as  Trimmings  Will  Make  Them 

Strong  Counter  Factor — Stripes  and  Fancy 

Colors — Military  Shapes 

THE  early  models  of  Fall  coats,  suits  and  waists  in- 
dicate that  buttons  will  be  used  almost  as  exten- 
sively as  a  trimming-,  having  regard,  of  course,  to 
seasonable  conditions,  as  for  the  Spring.  With  the  popu- 
larity of  buttons  the  manufacturers  are  vying  with  one 
another  in  artistic  efforts  and  some  very  handsome  results 
have  been  secured. 

The  vogue  for  stripes  that  has  grown  to  such  an  extent 
during  the  Summer  will  hold  into  Fall.  This  idea  is 
carried  out  in  a  natural  manner  in  button  trimmings.  One 
is  made  with  a  white  rim  and  stripes  of  contrasting  colors. 
Others,  for  shirtwaists,  are  made  in  jet  with  color  stripe 
combinations.  Still  others  are  of  the  popular  deep  cut 
shape  and. are  made  in  white  and  black,  as  well  as  a  vari- 
ety of  combinations  such  as  white  buttons  with  black  rims, 
or  black  buttons  with  white  rims,  both  sewed  through  or 
shank  in  all  sizes  from  twenty-four  to  forty-five  lines.  The 
twenty-four  lines  are  used  for  shirtwaists  and  the  larger 
sizes  for  coats  while  the  intermediate  sizes  shape  up  well 
for  suits  and  gowns. 

For  all  that  is  heard  about  the  scarcity  of  .dyes  many 
fancy  shades  are  shown,  including  the  bright  colors  used 
for  sports  suits,  as  well  as  dull  brown  and  grey  tints  de- 
manded by  the  extreme  social  set.  Opalescent  and  smoked 
effects  are  also  selling.  Many  of  the  metal  buttons  carry 
a  distinctive  military  character  and  are  embellished  with 
various  military  devices.  One  in  particular  is  in  the  form 
of  a  miniature  drum.  These  military  effects  are  used 
principally  on  suits  of  the  darker  shades  and  cut  on 
tailored  lines.  Filagree  buttons  are  also  enjoying  a  good 
run  of  favor.  Many  of  the  new  design  are  distinctly  orna- 
mental in  character.  Practically  all  of  them  are  higli  in 
form  and  are  shown  in  ball,  oval  and  olive  as  well  as  ir- 
regular shapes,  in  silver,  gun-metal,  copper  and  oxidized. 
Quite  a  number  of  them  are  combined  with  a  dash  of 
color,  which  is  effectively  shown  beneath  the  filagree  pat- 
tern. 

Wash  buttons  are  coming  in  many  new  shapes  and 
patterns.  Some  of  the  newest  are  made  of  silk  and  em- 
broidered in  various  colors  including  pink,  blue,  navy, 
black  green  and  lavender.  The  designs  are  dainty  and 
eome  in  Moral,  butterfly,  birds  and  conventional  patterns. 
They  are  in  the  colors  used  in  printing  the  fashionable 
flowered  and  striped  voiles. 

Leather  Goods  Market 
xN  THE  small  leather  goods  department  conditions  are 
1  less  unfavorable  so  far  as  manufacturers'  problems  are 
concerned.  Leathers  are  becoming  scarcer,  however,  and, 
of  course,  prices  show  more  pronounced  advances,  but  thus 
Ear  the  makers  have  been  able  to  secure  necessary  supplies 
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without  much  difficulty.  The  purse  and  hand  bag  frame 
business  is  in  better  condition  than  that  of  traveling  bag 
frames,  probably  because  of  a  more  diversified  supply,  but 
even  with  this,  similar  influences  affect  production,  and 
makers  are  generally  behind  on  deliveries.  The  greatest 
shortage  is  developing  in  goat  and  sheep  leathers.  Tan- 
ners' stocks  are  unusually  low,  and  with  diminished  re- 
ceipts of  skins  no  relief  is  in  sight.  Prices  jump  over- 
night, and)  are  now  at  record  height.  The  market  is  well 
cleaned  up  with  any  available  grade  eagerly  sought.  Sheep 
skins  and  skivers  are  selling  at  an  advance  of  several 
cents  a  foot. 

Celluloid  Up  25  to  33  Per  Cent. 

Another  rise  in  the  price  of  raw  celluloid  stimulated  a 
still  further  increase  in  the  price  of  all  finished  goods, 
compelling  salesmen  now  out  on  the  road  to  immediately 
readjust  the  prices  of  their  sample  lines.  The  entire  lines 
in  some  cases  have  had  to  be  re-marked  to  meet  the  new 
market  conditions.  Some  lines  are  now  fully  23  per  cent, 
above  the  old  price  standards. 


GOLD  FISH  WITH  TOILET   GOODS. 

A  NOVEL  plan  to  introduce  a  dealer's  private  brand 
of  tooth  paste  and  powder  is  being  used  in  Cleve- 
land. The  manufacturers  of  the  private  brand  gave 
it  a  different  name  for  each  of  the  60  dealers  who  went 
into  the  plan.  A  half-page  in  the  newspapers  advertised 
that  a  gold-fish  and  glass  aquarium  would  be  given  free 
with  each  25-cent  package  of  the  tooth  preparation  pur- 
chased on  a  certain  day.  The  name  of  the  druggist  and 
the  name  of  the  brand  they  sold  were  listed  in  the  copy. 
The  following  was  the  publicity  notice: 

"Some  years  ago  druggists  began  to  demand  a  tooth 
paste  and  powder  that  would  so  satisfy  their  customers 
that  every  conscientious  druggist  could  personally  recom- 
mend and  guarantee  them  by  printing  his  name  on  the 
package.  A  long-established  house  of  unquestioned 
reputation  and  ability  succeeded  in  producing  both  prep- 
arations. That  both  are  worthy  is  proven  by  their  en- 
ormous sales.  Fifty  thousand  Clevelanders  purchased  last 
year  and  were  glad  to  buy  again  and  thank  the  druggist 
who  sold  them  the  article. 

"Thousands  are  yet  unfamiliar  with  either  the  paste 
or  powder.  The  free  goldfish  are  an  inducement  for  you 
to  test  one  or  both  tooth  preparations.  You'll  lie  glad 
to  buy  them  without  extra  inducements  afterwards." 


AMONG  THE  TOY  MEN 

The  Quaddy  Toys  which  are  based  on  The  Little  Stories 
for  Bed  Time  by  Burgess,  the  naturalist,  which  are  run- 
ning through  a  great  many  newspapers,  will  be  further 
popularized  by  an  arrangement  with  a  phonograph  compairj 
I,,  reproduce  the  bed-time  stories  in  the  voice  of  the  author. 
The  movies  may  also  be  used  for  a  similiar  purpose.  A 
biscuit  manufacturer  will  reproduce  the  Quaddy  charac- 
ters in  the  form  of  crackers. 
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A  new  kind  of  naval  war  game  called  "Snug  Harbor," 
was  brought  out  recently.  It  is  played  on  a  new  kind  of 
folding  board,  with  metal  battle-ships  and  submarines. 
It  sells  for  75  cents. 

A  new  game  of  Kick-in  is  on  the  market,  played  with 
balls  and  ten  pins,  coming  in  two  sizes  to  retail  at  50  cents 
and  $1. 

A  new  line  in  a  hobby  horse,  the  feature  of  which  is  a 
slight  rocking  motion,  and  a  pull  on  the  reins,  makes  one 
leg  of  the  horse  advance  and  causes  it  to  travel  across  the 
floor.  It  can  be  guided  by  the  reins.  Anti-frictional 
rollers  keep  it  from  injuring  even  a  polished  floor. 

A  new  puzzle  game  whose  name  will  prevent  it,  if 
nothing  else,  from  being  popular  in  Canada,  is  called  the 
"Peace  Message." 

Over  200  million  clay  marbles  are  used  by  boys  on  t his 
continent  every  spring,  and  an  Ohio  manufacturer  turns 
out  fully  half  of  this  number.  The  marbles  are  made  or 
rolled  by  young  girls.  Clay  marbles  are  used  by  the  Stand- 
ard Oil  Co.  as  well,  in  varying  sizes,  to  clean  out  their 
pipes. 


ART   NEEDLEWORK 

French    Knots    Popular    in    Pall    Designs — Riot    of 
Color  Shown  in  Bird  Motifs 


THREE  factors  stand  out  in  the  realm  of  art  needle- 
work— French  knots,  crochet  and  the  inclination  to 
favor  white  instead   of  colors   in   certain   types   of 
fancy  work. 

White  jewel  cloth,  which  somewhat  resembles  scrim  of 
fine  quality  and  is  marked  off  in  large  drawn  stitch  squares 
or  diamonded  and  triangled  in  solid  hemstitch  effect  is  par- 
ticularly well  liked  for  luncheon  and  dresser  scarf,  square 
and  cushion  sets. 

The  daintiest  of  garland  and  basket  designs  in  French 


knots  and  embroidery,  give  the  corners  of  these  luncheon 
sets  pretty  color  touches. 

One  luncheon  set  carried  on  each  corner  a  little  brown 
embroidered  fruit  basket  showing  purple  grapes,  rosy 
apples  and  bright  oranges  embroidered  into  it. 

A  dresser  scarf  with  pillow  and  square  to  match  showed 
tiny  rose  and  forget-me-not  garlands  done  in  French  knots 
ornamenting  it.  White  Cluny  lace  or  cotton  fringe  is  used 
to  edge  such  sets. 

So  popular  is  the  French  knot,  and  so  effective,  that  it 
is  used  in  solid  shaded  effect  to  fashion  large  flowers,  such 
as  snowballs  and  to  bring  out  conventional  designs,  while 
on  a  bolster  cushion  carrying  a  flower  basket  design,  the 
flowers  and  garland  surrounding  the  basket  were  worked 
out  in  French  knots. 

In  crochet  work,  a  white  cotton  set  boasting  large,  pink 
primroses  had  a  crochet  centre  done  with  haklegarn  in 
filet  pattern.  French  knots  worked  with  haklegarn  con- 
stituted the  other  work  on  the  set. 

A  dainty  child 's  apron  showed  crochet  shoulder  straps 
and  belt  of  crochet,  while  crochet  on  underwear  is  still 
very  popular. 

Cretonne  house  and  fancywork  bags,  and  cretonne,  as 
well  as  cretonne  and  pique  boudoir  sets,  are  popular,  while 
gay-colored  tropical  bird  sets  are  also  being  shown. 

In  the  United  States  there  appear  to  be  two  distinct 
views,  one  that  white  will  lead,  the  other  for  colors.  One 
report  says  that  all  indications  point  to  an  extravagant 
use  of  color.  Many  of  the  embroidery  designs  are  worked 
in  solid  fill-in  stitch  in  a  combination  of  brilliant  colors. 
<  hie  of  the  new  designs  for  Fall  is  the  bird  design.  Bright 
reds,  greens  and  yellows  are  used  in  working  out  the  de- 
signs and  the  effect  is  unusually  attractive.  Birds  are 
used  in  the  decoration  of  dresser  scarfs,  pillow  tops,  etc. 
They  are  usually  arranged  on  the  ends  on  dresser  scarfs 
which  are  cut  in  odd  designs  and  are  finished  with  crochet- 
ing. Blue  birds  which  have  been  extremely  popular  in  art 
needlework,  as  well  as  on  dishes  and  other  articles,  are  to 
be  used  extensively  in  the  decorations  of  Fall  art  needle- 
work. 


HOW  DAYLIGHT  SAVING  SCHEME  WORKS  OUT 
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Each  diagram  represents  twenty- 
four  hours  in  June,  from  7  a.m.  to  7 
p.m.  in  the  case  of  a  person  7-ising  at 
1  a.m.,  ivorking  from  8  a.m.  to  6  p.m., 
and  going  to  bed  at  11  p.m.  The 
white  spaces  represent  daylight,  the 
dark  spaces  darkness.  The  first  dia- 
gram shows  that  a  man  having  five 
hours  of  leisure  finds  himself  with 
three  hours  of  sunlight  and  two 
hours  of  darkness.  For  sleep  he  has 
five  hours  of  darkness  and  three 
hours  of  light — which  light  is  not 
only  ivasted,  but  sometimes  prevents 
sleep.  The  second  diagram  shows 
that  the  same  man  would  have  four 
hours  of  sunlight  and  one  hour  of 
darkness  in  his  leisure,  with  the  ad- 
ditional advantage  of  an  extra  hour 
of  darkness  during  sleep.  The  lat- 
est to  follow  Regina's  lead  are 
Guelph,  London  and  Brantford. 
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CASH'S  Washable  SILK  BUTTONS 


Are  Ready  Sellers 

The  Demand  For   Buttons   is    Big 

There  are  54  colorings  and  designs  in  each  size — Two  sizes  only. 

Cash's  Buttons  bring  good  profits — 65%  is  the  profit  you  secure  from  the  sales  of  the 
contents  of  a  cabinet  of  Cash's  Buttons.  These  buttons  retail  at  25c  per  card  of  small 
size  and  25c  per  card  of  8,  large  size. 

MANUFACTURED  IN  ENGLAND.    SPECIAL  INTRODUCTORY  OFFER. 

We  will  send  you  a  sample  carton  of  four  gross  these  goods  are  imported  from  England  and 
15  line  and  one  gross  30  lice  assorted  colors  orders  should  be  placed  at  once  as  stock  is 
and    designs   for  $10.00    net.     Older   now,   as       being  depleted  rapidly. 

J.  &  J.  CASH,  Limited 

301   St.  James  St.  -  Montreal 

24  Wellington  St.  West         Toronto 

Coventry.   England 
South  Norwalk,    Conn.,  U.S.A. 


LONDON 

PARIS 

NEW   YORK 


MELBOURNE 

MONTREAL 

SOUTH    NORWALK 


New  Awning  Striped 
Neckwear 

VERY  POPULAR 

Our  line  of  ladies'  neckwear 
gives  you  new,  exclusive  ideas 
that  make  ready  sales  among 
women  who  dress  well,  but 
are  not  extreme. 

See  our  Summer  range  and 
specialties  in  awning  stripes, 
in  collar  and  cuff  sets  and  new 
cape  effects. 

Our  values  will  please. 
Immediate  delivery. 
Positive  satisfaction. 

A.  Bruce  Finnie  &  Company 

Cor.  Craig   and   Gosford   Streets 

MONTREAL,  QUE. 


IMPORTERS   and  MANUFACTURERS 

Art  Needfewprk.wlkncij  Goods 

"Peri-Lusta*  "Cnjstar 

Mercerized  Gsttom   ArtifzciaJ  Siik 
Embroidery  Materials 

Fancy  Linens  ***d  Piece  Goods 

MADEIRA  HAND  EMBROIDERED 

LINENS  w  HANDKERCHIEFS 

CampbellMeizger^Jacqbson 

952 -93ft  Broadway    NewYbrk     Cor.22^St 


Canadian  Showroom.  Bay  and  Wellington  Sts  ,  Toronto.  Canada 


H  A  condensed  advertisement 
in  the  DRY  GOODS  REVIEW 
will  bring  good  results. 
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JJS 


DEAN  &  SON 

LIMITED 

160a  FLEET  STREET, 

LONDON, 
ENG. 


«tf 


We  have  in  stock  a  very  extensive 
range  of  Children's  Toy  and  Picture 
Books,  both  paper  and  cloth.  We 
can  also  supply  a  fine  selection  of 
Painting  Books. 

Our  celebrated  line  of  Rag  Books  is 
having  a  larger  sale  than  ever,  and 
we  would  bring  to  your  notice  our 
line  of:  — 

PAINT  BOXES 
DRESSED  DOLLS 
DRAWING  SLATES 
RAG  DOLLS 


If  you  are  interested,  write  to  us  for 
catalogue  and  terms. 
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SPEEDING  UP  SALES  BEFORE  THE  HALF  HOLIDAY 

Special  Offerings  Made  by  Stores  so  That  Turnover  May  Equal  Full  Days — Arbor  Day 
Sale  in  Unique  Type  Scheme — Playing  up  Personality  of  Lady 

Managers. 


Cressmans'    First     Merry    Half- Day    Sale 


\-«o~M-M-.-->->->  K--;-*-:-M-»^*->-> 


Trying  to  double  sales  before  the  half  holiday. 


JUmeIe     ^"I'l'if  tow 

^j^Wp.  Sport  Hafc 

fif  SI  25  10  S5         '     S         \  V'.li^-t"-     ""■"''  - 


NOW  that  the  half-holiday  season 
is  at  hand,  merchants  should  be 
planning-  how  to  make  the  most  of 
the  losing-  of  the  second  half  of  one  day 
of  the  week  so  far  as  time  for  selling1  is 
concerned.  Many  merchants  have 
adopted  the  half-holiday  idea,  partly 
from  a  personal  desire  for  a  diversion 
when  trade  is  not  usually  very  brisk,  and 
partly  in  the  interests  of  their  employees. 
In  such  cases  probably  the  majority 
have  accepted  the  afternoon  as  a  "dead" 
loss,  and  been  contented  when  they  start- 
ed into  the  second  year  of  it  in  order  that 
the  sales  record  might  balance  better 
against  the  corresponding  half  day  last 
year. 


In  Peterbor- 
ough, as  in  a  num- 
ber of  other  places, 
the  merchants  take 
no  such  view  as  of 
the  inevitable. 
They  are  ambitious 
to  keep  sales  up; 
to  make  the  half 
day  equal  the  full 
day.  To  accomp- 
lish this  something  special  must 
be  done,  a  sale  put  on  that  will 
attract  the  public  mure  than 
ordinarily.  So  in  Peterborough, 
Richard  Hall  &  Son  call  it  a 
"  Four-Hour' 


Household  Hard»a 


SERVICE : 


j\s  You   Expected,  an  Arbor  Day  Sale  of  Intense  Interest 
to  You  and  the  Entire  Community 


Greatest  Line  Up  of  "Quality"  Footwear  Gathered  for  a 
One  Day  Sale 


Millinery 


»»R«!BiiO  iR 


lalnY 


V.,0,  BmI  I  r.rod,  ■■  the  '   k.n    Up 


Women's  Silk  Dresses, 


T»o  Wo«Jr.-f.l  V*lirr.  From  Uk  M«mI  Depart 


h   LiE 


:.95 ;-;  ':^1^ 

Embroider  iei,  J7«  Yjrd 


a  Con-**  Section  Rjd.«l  with 
BCi  FjWimiI  Special  Value* 

::;:;  sic    £s£  ifc. 


WUd  Black  Cherry  Trees 

LtCrrX  2  ™»  25c 
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Where  "Arbor  Day  Sale"  was  printed  in  red  ink. 


Cressman's,    a 

"Merry  Half- 
D  a  y  Sale.  " 
You  can  take 
your  choice  of 
the  trio. 

An  effort  is 
made  by  all  to 
secure  and  set 
for  the  special 
off  e  r  i  n  g'  s, — 
"  hiirgains,''  if 
you  will — play 
up  the  prices, 
reduced  from 
the  "  regular," 
and  draw  the 
public  out  to 
buy.  The  oc- 
casion gives 
one  of  the  best 
talking  points 
a  mer  c  b  a  a  t 
c  o  u  1  d  wish, 
and  one  infin- 
itely more  con- 
vincing      than 


Playing  up  the  personal  element  in  Winnipeg. 


half  the  sales  are  built  on.  Tell 
them  frankly  you  want  to  do  as 
much  on  the  half-day  as  the  full;  that  a 
merchant  is  jealous  over  his  compara- 
tive sales;  that  he  wants  to  have  a  strong 
showing  in  the  mid-week,  and  is  content 
to  mark  down  on  ordinary  prices.  This 
is  dune  by  most  for  this  day,  and  the 
percentage  of  profits  under  the  circum- 
stances can  hardly  he  as  high,  although 
special  buying  for  these  tialf-hcliday 
sales  will  help  keep  up  the  average  of 
profits.  The  Turnbull  store  often  last 
year  ran  a  '"Wonder  Sale"  at  one  price, 
say  47  cents,  with  a  battery  of  47c  values, 
and  a  big  "47"  at  the  right  hand  side. 
Arbor  Day  Sale  as  illustrated  in  the 
ad,  of  McKinnon 's.  Limited,  is  shown 
not  so  much  as  an  "Arbor  Day"  idea — 
which  is  much  stronger  in  Western 
Canada  than  in  the  East,  where  the  tree- 
have  more  foothold — but  for  the  clear- 
cut  manner  in  which  the  purpose  of  the 
sale  is  made  to  stand  out.  The  repro- 
duction does  not  do  this  .justice:  in  the 
original  these  three  words  were  print)  d 
in  red  ink.  through  a  separate  run  of  the 
press  at  extra  expense,  id'  course,  but  well 
worth  it  on  this  occasion.  Even  the  black 
type  stands  out  ami  lends  distinction  to 
the  ad.  without  we  feel,  distracting  atten- 
tion from  the  offering.  This  type  scheme 
can  be  adopted  to  almost  any  kind  of 
sale. 

Handing     The      Store      Over     to      a 
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body  of  women  for  a  special  event,  as  in  this  case  a  patri- 
otic one,  has  been  tried  out  frequently  in  Canada  for  the 
last  20  months  or  so,  but  we  believe  the  way  the  Hudson 's 


Bay  Co. 's  store,  of  Winnipeg,  did  it  in  the  advertising  end 
on  this  occasion  carries  a  hint.  This  is  true  in  the  promi- 
nence given  the  personal  idea,  through  cuts  and  signatures. 


OF   A    PERSONAL   NATURE 


P.  Silver,  Tribune,  Sask.,  general  merchant,  sold-  to  A. 
M.  Peikoff. 

0.  P.  Cole,  South  Fork,  Sask.,  general  merchant,  sold 
to  A.  E.  Cole. 

David  Silverberg,  a  fur  manufacturer,  of  Toronto,  died 
at  the  age  of  56. 

A.  G.  Doloff  &  Co.,  Magog,  Que.,  are  registered  for 
dry  goods,  millinery,  etc. 

Fred  Holroyd,  Gilroy,  Sask.,  general  merchant,  has  been 
succeeded  by  Holroyd  Bros. 

Estate  of  E.  W.  Pratt  &  Co.,  Chauvin,  Alta..  general 
merchants,  succeeded  by  L.  E.  Roy. 

A  toy  industry  will  be  established  in  South  Africa  and 
monthly  toy  competitions  will  be  held. 

D.  F.  McPherson,  MeCreary,  Man.,  has  succeeded  Mc- 
Pherson &  Anderson,  general  merchants. 

R.  J.  Mann,  Teeswater,  Ont.,  dry  goods  and  hardware, 
has.  been  succeeded  by  -John  MacWhinney. 

The    Kent    &    Brown    Co.,    Moose   Jaw,    Sask.,   general 
merchants,  have  opened  a  branch  at  Gilroy. 

The  Western  Canada  Supply  Co.,  Herbert,  Sask.,  gen- 
eral merchants,  have  sold  out  to  Peter  H.  Goertzen. 

J.  N.  Beaubien  &  Co.,  general  merchants,  Gravel- 
bourg,  Sask.,  are  selling  out  to  Farmers'  Cause  Co-opera- 
tive  Co. 

Rumsey  &  Co.,  Limited,  have  been  incorporated,  to 
manufacture  toys,  fancy  goods,  etc.,  with  authorized  capi- 
tal of  $50,000.     The  headquarters  will  be  in  Toronto 

The  Lambton  Flax  Co.,  of  Sarnia,  Out.,  has  been  grant- 
ed a  charter  to  carry  on  the  manufacture  of  linen,  as  well 
as  the  spinning  of  flax,  jute,  etc.,  and1  bleaching  and  dyeing. 

Taffert  &  Dabrofsky,  cloak  and  suit  manufacturers, 
have  moved  into  the  old  Hart  Mfg.  Co.'s  building  at  459 
Phillips  Place,  Montreal,  in  order  to  increase  their  capa- 
city. 

The  Moncton,  N.B.,  plant  of  the  Dominion  Textile  Co., 
comprising  a  lar«e  brick  building  and  five  or  six  acres  of 
land,  to  J.  A.  Marven,  Ltd.,  biscuit  manufacturers.  The 
cotton  company  is  removing  its  machinery. 

The  Standard  Factory  of  Canada,  Montreal,  makers  of 
ladies'  blouses,  middy  waists,  etc.,  have  opened  up  at  354 
St.  Laurient  Main  in  the  former  quarters  of  Exclusive 
Ladies'  Wear,  who  are  now  at  207  St.  Catherine. 

Exclusive  Ladies'  Wear  have  made  an  addition  to  their 
business  by  opening  up  the  factory  previously  occupied  by 
the  Imperial  as  a  branch,  and  expect  soon  to  be  working 
at  full  capacity. 

A  charter  has  been  granted  the  Parker  Shoe  Co.,  Pres- 
ton, Ont.,  with  capital  of  $49,000  to  manufacture  boots  and 
shoes,  rubber  goods,  etc.  The  provisional  directors  include 
S.  H.  Parker,  Geo.  Fink.  W.  S.  Hudson  and  A.  N.  W. 
Clare,  manufacturers. 

W.  F.  Bilger,  successor  to  Mr.  Ashcroft  as  advertising 
manager  of  the  Canadian  Consolidated  Rubber  Co..,  with 
headquarters  at  Montreal,  was  tendered  a  complimentary 
dinner  recently  by  his  friends  at  the  National  Club,  Tor- 
onto, on  the  occasion  of  assuming  his  new  duties. 

The  Robert  Simpson  Co.  of  Toronto  sent  a  special 
train  of  employees  in  charge  of  Messrs.  Cornwell  and 
Yorston  to  Regina  to  take  charge  of  the  new  eight-storey 
warehouse  there.  Four  hundred  will  be  employed  on  a 
mail  order  business.  The  T.  Eaton  Co.  have  a  M.  O. 
branch  at  Saskatoon. 


HONOR    ROLL 

Gordon  Mackay  &  Co. — Lieut.  John  H.  Douglas,  re- 
ported missing,  was  with  this  wholesale  firm  before  going 
overseas. 

T.  Eaton  Co.,  Toronto — Pte.  J.  W.  Rowland  was  injured 
by  a  shell  at  the  front.  He  was  formerly  a  cutter  at 
Eaton  's,  and  a  well-known  lacrosse  player. 

Dominion  Textile  Co. — The  Russian  Cross  has  been 
awarded  to  Lanee-Cpl.  W.  K.  Graveley  of  the  3rd  Bat- 
talion, son  of  W.  R.  Graveley  of  the  Dominion  Textile  Co. 
of  Montreal. 

T.  Eaton  Co.,  Toronto.— Pte.  Percy  Rose,  with  the  19th 
Canadian  Battalion,  aged  24,  a  former  employee  of  the  T. 
Eaton  Co.,  was  killed  by  a  shell.  Lieut.  Czowski  in  writing 
to  the  parents  said  "he  had  won  the  respect  and  admir- 
ation of  all  his  comrades  and  the  confidence  of  the  offi- 
cers. ' ' 

R.  H.  Cosbie,  Toronto. — Mr.  Coshie  has  received  word 
of  the  wounding  of  his  son,  Capt.  W.  Gerald  (Jerry") 
Cosbie  at  Ypres.  The  wire  from  Ottawa  read  that  he  was 
suffering  from  gunshot  wounds,  "multiplex,  severe,"  in 
Boulogne  Hospital.  A  later  cable  from  Mr.  Liddell  from 
Londkxo  brought  much  more  encouraging  news:  "Progres- 
sing favorably,  up  next  week."  Capt.  Cosbie  by  this  time 
had  been  taken  to  London,  to  the  Daughters  of  the  Empire 
Hospital.  Capt.  Coshie  is  an  old  Upper  Canada  College 
boy. 

The  Cressman  Company,  Peterborough — F.  C.  Cress- 
man,  secretary  of  the  Cressman  Company,  left  for  Newprrt 
News,  Va..  to  take  a  course  in  aviation  preparatory  to 
going  overseas.  Mr.  Cressman  spent  the  week  before  he 
left  in  the  Canadian  and  American  markets  purchasing 
for  the  departments  of  the  Cressman  Company  that  he  is 
most  particularly  identified  with.  This  makes  twelve  en- 
listments from  this  company,  quite  a  number  of  whom  are 
now  on  the  firing  line.  Practically  every  eligible  young 
man  who  was  with  the  company  when  war  broke  out  has 
joined  the  colors. 

At  Ypres. — Among  the  Canadians  listed  in  the  casualty 
reports  of  the  fighting  at  Ypres  are  Lieut.  M.  Grondin, 
killed,  of  Holt,  Renfrew  &  Co.,  Quebec;  Lieut.  J.  H. 
Douglas,  missing,  only  son  of  W.  M.  Douglas,  of  Gordon, 
Mackay  &  Co.,  Toronto;  Lieut.  N.  T.  Patterson,  wounded, 
son  of  A.  H.  Patterson,  manager  of  Dr.  Jaeger  Sanitary 
Wool  Company,  Montreal;  Major  Hamilton  Gault,  presi- 
dent of  Gaults  of  Montreal,  who  though  at  first  reported 
killed,  has  been  heard  from  in  a  hospital;  Lieut.  E.  L. 
Berkinshaw,  killed,,  son  of  W.  H.  Berkinshaw,  managing- 
director  of  the  W.  R.  Brock  Company  of  Calgary. 


PECULIAR  ACCIDENT  TO  MR.  NORTHWAY 

Mr.  John  A.  Northway,  the  well-known  manufacturer 
and  head  of  the  chain  of  retail  Northway  stores,  met  with 
a  peculiar  and  painful  accident  on  the  night  of  the  24th. 
He  was  driving  his  car  when  a  runaway  horse — which 
itself  had  been  started  off  by  a  motor  car  running  into  it 
— raced  right  into  his  machine,  mounted  the  radiator  and 
crashed  through  the  windshield,  falling  directly  in  front 
of  the  steering  wheel.  The  glass  lacerated  Mr.  Northway 's 
face  and  head.  The  animal  had  its  back  broken  and  had 
to  be  shot. 


WEEKLY    HALF    HOLIDAY    IN    ONTARIO 

Towns  and  Cities  Where  It  is  Being  Observed — The  List  Grows  From  Year  to  Year 
Merchants  Closing  Practically  Wherever  Possible — Early  Closing  in  Many  Centres 
Where  No  Half  Holidav  Exists: — Information  for  the  Traveler. 
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FOLLOWING  is  a  list  of  Ontario 
towns  where  there  is  a  weekly  half 
holiday,  or  immediate  prospect  of 
one  being'  observed  this  year.  These  re- 
plies show  that  as  a  whole  Ontario  mer- 
chants are  as  keen  for  the  welfare  of 
their  clerks  and  selves,  from  a  health 
point  of  view,  as  from  that  of  business. 
The  half  holiday  a  week  certainly  en- 
ables employer  and  employee  alike  to 
perform  allotted  duties  during  working 
days  all  the  more  easily  and  to  better 
advantage.  Dry  Goods  Review  would  be 
glad  to  hear  from  merchants  in  any  town 
not  herein  represented  and  where  a  half 
holiday  is  observed. 

ALMONTE— No  half  holiday,  but  6 
p.m.  daily  closing  from  May  till  Septem- 
ber.   

AURORA — Wednesday  p.m.,  June,  July  and  August. 

AMHERSTBURG— No  half  holiday,  but  six  p.m.  clos- 
ing daily  except  Saturday. 

BRANTFORD— Wednesday  p.m.,  June,  July  and  Aug. 

BALLANTYNE  and  JACKSON— No  half  holiday;  6 
p.rn.  closing,  3  days  a  week. 

BALA — No  half  holiday.  7  p.m.  closing  four  nights  a 
week. 

BELLEVILLE — Wednesday  afternoon,  June,  July  and 
August. 

BOTHWELL — Wednesday  p.m.,  June,  July  and  Aug. 

BONFIELD— No  half  holiday,  Close  6  p.m.  Monday, 
Wednesday  and  Friday,  year  round. 

BRACEBRIDGE— Half  day  a  week,  June,  July,  August 
and  September.     Day  not  stated. 

BROCKVILLE — Wednesday  p.m.,  June,  July  and  Aug. 

BOWMANVILLE— Wednesday  afternoon,  June,  July 
and  August. 

BLIND  RIVER— Thursday  afternoon,  May,  June,  July 
and  August. 

CARLETON  PLACE— No  half  holiday.  Some  dry- 
goods  firms  close  at  5  p.m.  in  July  and  August,  except 
Saturdays. 

CHAPLEAII — Wednesday  afternoon  June  and  July  up 
to  September  15. 

CHATHAM — Thursday  afternoon,  June,  July  and 
August. 

CHELMSFORD— No  half  holiday,  6  p.m.  closing 
Tuesday  and  Thursday. 

COPPER  CLIFF— No  half  holiday,  stores  close  6 
p.m.  with  usual  exceptions. 

CORNWALL— No  half  holiday,  (i  p.m.  closing  daily, 
except  Saturday,  June,  July  and  August. 

DRYDEN— Thursday  afternoon. 

DUNNVILLE — Wednesday  afternoon,  June,  July  and 
August. 

DESERONTO— Expect  to  close  Wednesday  afternoon 
during  July  and  August,  early  closing  by  by-law  at  7  p.m. 
daily  except  Mondays  and  Saturdays. 

ENGLEHART— No  half  holiday,  7  p.m.  closing  Mon- 
days, Wednesdays  and  Fridays. 


WHOLESALERS    AND 
MANTTFACTURERS 


This  list  of  towns  and  cities 
where  half  holidays  are  being 
observed  this  year  is  published 
chiefly  for  the  travelers.  This 
will  give  them  an  opportunity 
to  see  where  the  half  holiday  is 
observed  and  the  day  of  the 
week.  This  paper  will  be  pleased 
to  forward  to  any  wholesale 
house  or  manufacturing  firm  a 
number  of  reprints  of  this  arti- 
cle upon  request  for  distribu- 
tion among  their  travelers. 
Please  advise  immediately  how 
many  are  required. 


ESSEX — Thursday   afternoon,   June, 
July,  August  and  September. 

FOREST— Thursday  afternoon,  June, 
July  and  August. 

FORT  FRANCES— No  half  holiday. 
Early   closing  at   7  o'clock;    Saturday's 
10  p.m. 

FORT  WILLIAM— Wednesday  after- 
noon, July  and  August. 

GANANO  QUE— Wednesday       after- 
noon, June,  July  and  August. 

GALT — Thursday     afternoon,     June, 
July  and  August. 

GRAVENHURST— No   half  holiday. 
Early  closing  not  uniform. 

GRAFTON— Wednesday     afternoon, 
June,  July  and  August. 

GUELPH— Thursday  afternoon,  July 
and  August.      Grocery    and    some    other 
stores  during  June  as  well. 
HAILEYBURY— No  half  holiday. 

HAMILTON — Grocers  and  jewelers,  Wednesday  after- 
noon and  one  dry  goods  store. 
HANOVER— None. 
HARRISTON— None. 

HESPELER — Wednesday  afternoon,  June,  July, 
August  and  September. 

INGERSOLL — Wednesday  afternoon,  July  and  August. 
KENORA — Wednesday     afternoon,    June,    July     and 
August. 

KEARNEY— None. 

KEEWA TIN— Wednesday,  June  to  September,  in- 
clusive. 

KINCARDINE — None,  except  banks,  barbers  and 
printing  offices  which  close  on  Friday  afternoon. 

KINGSTON — Stores  close  at  5  p.m.  during  July  and 
August. 

KINGSVILLE— Thursday  afternoon,  June  1  to  Sept.  1. 
LEAMINGTON— Friday     12.30,     May.     June,     July. 
August  and  September. 

LONDON — Wednesday  afternoon  May.  June,  July, 
August.  Grocers  and  butchers  also  have  half  holiday  in 
May. 

MASSEY— None. 
MATHESON— None. 

MEAFORD— Thursday  12.30,  May  15  to  Sept.  15. 
MITCHELL— None. 
MT.  FOREST— None. 

NAPANEE — No  decision  yet.  May  be  Wednesday 
afternoon  during  July  and  August. 

NEWMARKET— Wednesday  afternoon  Juno,  July  and 
August. 

NIAGARA  FALLS,  ONT— None. 
NIAGARA-ON-THE-LAKE— None. 
NORTH  BAY— Wednesday  afternoon  June,  July  and 
August. 

ORANGEVILLE— Wednesday  afternoon  July  and 
August. 

OSHAWA — Wednesday  during  June,  July,  August  and 
half  of  September. 

OTTAWA— Some  on  Saturdav  afternoon. 
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OWEN  SOUND— Wednesday  afternoon  July  and 
August. 

PALMERSTON— None. 

PARIS — Wednesday,  July  and  August.  Hardware 
merchants,  tailors,  men's  wear,  grocers,  furniture,  barbers 
also  during  May. 

PARKHILL— None. 

PARRY  SOUND— None. 

PERTH— None. 

PRESTON — Dry  goods,  fancy  stores,  shoe  stores, 
jewelry  stores,  Thursday  afternoon  during  June,  July, 
August  and  September.    Hardware  dealers  do  not  observe. 

PICTON — All  business  places  close  at  12  o'clock  from 
June  1  to  August  31  on  Thursday  afternoons. 

POWASSAN — No  half  holiday  observed.  Five  nights 
a  week  stores  close  at  6  p.m.     Saturday  night  at  8  p.m. 

PRESCOTT— Half  holiday  on  Wednesday  general  ex- 
cept fruit  and  cigar  stores  for  past  two  years.  Nothing- 
done  as  yet  for  this  year.  Stores  close  at  6  p.m.  year 
round,  except  on  Saturday. 

PORT  ARTHUR— Onjy  dry  goods  stores  close  on  half 
holiday  during  July  to  September.    Day  not  stated. 

PORT  HOPE — Dry  goods  and  grocers  every  Wed- 
nesday afternoon  during  June,  July  and  August.  Hard- 
ware stores  do  not  close.  Clerks  will  divide  the  holiday, 
taking  different  days. 

SIMCOE — All  stores  close  Thursday  afternoon  during 
June,  July  and  August. 

STIRLING — Wednesday  afternoon,  July  and  August. 

ST.  MARYS — Wednesday  afternoon,  June,  July  and 
August. 

SIOUX-LOOKOUT— All  stores  close  Thursday  after- 
noon, May,  June,  July  and  August. 

ST.  THOMAS.— All  stores  close  Wednesday  1  p.m. 
during  July  and  August.  Grocers  close  same  day  during 
May,  June,  July  and  August. 

ST.  CATHARINES— All  stores.  Wednesdays  12  p.m. 
during  June,  July,  August.  Hardware  stores  include  Sep- 
tember also.  Butchers  observe  Wednesday  afternoon 
throughout  year. 

STAYNER— No  half  holiday.  All  stores  close  at  6 
p.m. 

STRATHROY— All  merchants.  Wednesday  after- 
noon.   July,  August  and  September. 

SEAFORTH. — Dry  goods  stores  only.  Wednesday 
afternoon  July  and  August. 

SUDBURY — Not  observed.  The  council  is  to  be  asked 
to  pass  a  by-law  for  a  weekly  half-holiday — presumably 
Wednesday. 

TILLSONBURG— All   stores.      Wednesday   afternoon,- 
June,  July  and  August.     Close  at  6.15  p.m.  every  night 
except  Saturday. 

TILBURY — All  stores,  except  implement  men.  June 
15  to  September  14.  Day  not  stated.  Close  every  evening 
at  6  p.m.  with  exception  of  Wednesdays  and  Saturdays. 

THESSALON— Half  holiday  not  observed.  Stores 
close  at  6  p.m.  year  round,  except  Saturday  and  evenings 
before  public  holidays. 

TRENTON— All  stores,  Wednesday  afternoon,  June, 
July,  August. 

TROUT  CREEK— Half  holiday  not  observed.  Close 
every  evening  at  6  p.m.  except  Saturday,  10  p.m. 

TORONTO — Many  grocers  close  Wednesday  afternoon 
year  round. 

WALKERVILLE — Grocers  and  butchers,  Thursday, 
June,  July  and  August.     Hardware  stores  do  not  observe. 

WHITBY — Petition  in  circulation  for  Thursday  after- 
noons during  June,  July  and  August.  Expected  to  go  into 
force  June  8. 


WIARTON — Not  observed.  Close  6  p.m.  every  even- 
ing except  Saturday. 

WINGHAM— All  stores.  Wednesday  afternoon.  July 
and  August. 

WEBBWOOD— Not  observed. 

WINDSOR — Grocers  and  butchers  observe  May  to 
September.  Some  Wednesday  afternoon  and  some  Thurs- 
day.   Hardware  stores  close  at  6  p.m. 

WATERLOO— All  stores.  Wednesday  afternoon. 
June,  July  and  August. 

WOODSTOCK — Jewelers,  dentists,  butchers  and  barb- 
ers observe  Thursday  afternoon.  Hardware  stores  do  not 
observe.  Latter  close  6  p.m.  every  evening.  Months  not 
stated. 

WEST  TORONTO— Stores,  generally,  close  Wednes- 
day afternoon  year  round. 


FOR  AND  AGAINST  HALF  HOLIDAYS 

Some  interesting  comments  have  been  received  to  the 
enquiry  about  holidays  during  the  Summer. 

For  instance,  the  T.  S.  Ford  Co.,  of  Mitchell,  state  that 
there  is  no  half  holiday  observed  there.  We  found  the 
Wednesday  half  holiday  a  great  inconvenience  to  the  far- 
mers. If  it  rained  on  Tuesday  night  or  Wednesday  morn- 
ing, they  could  come  to  town,  but  when  we  had  the  half 
holiday  on  Wednesday,  it  put  them  out.  Instead,  we  give 
our  employees  two  weeks  holidays  every  year  with  full 
pay.  We  close  all  the  year  round  at  6  p.m.  except  Sat- 
urday. ' ' 

A  report  from  Niagara-on-the-Lake  says  there  are  no 
half  holidays  or  early  closing  days  observed  there.  Con- 
ditions are  so  different  here  on  account  of  the  military 
camp. 

In  Paris,  the  dry  goods  stores  start  closing  Wednesday 
at  1  o'clock  during  June,  July  and  August  and  close  at 
6.15  except  Friday  night,  when  they  close  at  9  o'clock, 
and  10  o'clock  on  Saturday  night. 

In  Kincardine,  Ont.,  all  the  stores  except  the  restaur- 
ants close  at  6.30  the  year  round. 

In  Meaford,  the  stores  close  at  12.30  and  begin  this 
year  earlier  than  usual,  from  the  15th  of  May  to  the  15th 
of  September. 

At  Niagara  Falls  there  is  no  half  holiday  observed 
because  there  would  be  trade  going  to  the  other  side,  that 
is,  Niagara  Falls,  N.Y.,  when  stores  on  the  Canadian  side 
are  closed. 

In  Napanee,  in  previous  seasons  the  grocers  and  dry 
goods  dealers  closed  Wednesday  afternoon,  during  July 
and  August.  This  season  there  is  no  organized  arrange- 
ment made.  The  Robinson  Co.  report  that  they  will  either 
close  at  5  o'clock,  and  Saturday  at  5.30,  or  will  observe 
one  half  holiday  during  July  and  August. 

A   report  from  states   that   an   attempt  was 

made  to  get  the  other  merchants  to  arrange  for  a  half 
holiday  during  the  Summer,  but  that  "one  man  never 
closed  his  place  of  business  except  on  Sunday." 

In  Picton  there  is  no  half  holiday,  the  stores  closing  at 
5  o  'clock,  during  July  and  August. 

In  Oshawa,  besides  the  half  holiday.  June,  July  August 
and  half  of  September,  stores  close  at  6.30,  except  on  Sat- 
urday. A  few  stores  are  keeping  open  Wednesday  even- 
ing, but  a  by-law  now  in  course  of  preparation  makes  6.30 
compulsory  for  every  night  except  Saturday,  which  is 
set  at  10  o'clock. 

In  Hamilton,  the  Arcade  closes  Wednesday  afternoon  all 
the  year  round,  and  in  July  and  August,  Wednesday  all 
day,  and  keeps  open  Saturday  until  10  p.m.     Grocers  andi 
jewellers  also  close  Wednesday  afternoon. 
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NECKWEAR 

Colored    Effects  Are  Being  Well   Received   by   the 

Public — Burnt  Organdie  a  Dainty  Offering 

— Jabots  in   Again 

NECKWEAR  houses  report  a  continued  activity. 
With  many  manufacturers  orders  have  been  piling' 
up  so  fast  that  night  work  has  had  to  be  resorted 
to  in  an  endeavor  to  meet  the  situation. 

Sports  sets  in  awning  stripes,  or  in  combinations  of 
awning  stripes  and  plain  material,  made  up  in  the  long 
back,  sailor  and  cape  styles,  in  Palm  Beach  cloth,  cotton 
crepe  or  pongee  silk,  continue  popular.  The  broken  stripe, 
which  shows  one  of  the  awning  stripes  outlined  in  narrow 
stripe  or  stripes  of  contrasting  color,  is  a  variation  that 
is  proving  even  more  appealing  than  the  plain  stripe.  One 
attractive  set  of  coral  and  white  showed  the  coral  stripe 
outlined  in  quite  narrow  stripes  of  black  and  apple  green. 

Bright  tan  in  plain  or  broken  stripe  is  proving  popular 
not  only  in  neckwear  sets,  but  as  collar  and  cuff  trimming 
on  linen  suits  as  well. 

The  candy  sports  stripe  is  another  stripe  that  is  also 
having  a  vogue. 

Organdie  neckwear  in  old  rose  and  Copenhagen  is  being 
well  received.  The  frilled  cape  effect  made  up  in  these 
colored  organdies,  or  in  white  organdie  with  pleated  col- 
ored frill  or  frill  edge,  is  particularly  smart. 

This  colored  effect  is  carried  out  also  in  applique  de- 


signs on  white  net  and  voile,  and  as  bindings  on  white 
organdie  cape  and  triple  cape  collars  where  picot  edge  cr 
corded  finishes  are  not  employed. 

Pleated  organdie  frilling  with  colored  Vandyke  or 
straight  edge  is  selling  well,  and  makes  very  effective 
collar  and  jabot  neckwear.  Georgette  crepe  pleating  is 
also  in  marked  demand. 

Although  the  jabot  is  practically  just  making  its  ap- 
pearance, after  a  long  absence,  there  is  every  reason  to 
believe  that  it  will  be  highly  popular,  and  especially  in 
organdie  for  wear  with  Summer  dresses.  One  of  these 
cape  or  sailor  and  jabot  collars  would  prove  quite  trans- 
forming to  even  the  simplest  gown,  while  made  up  in 
Georgette  crepe  it  would  give  the  silk  or  taffeta  gown  the 
dressiest  touch  imaginable. 

Georgette  crepe  with  pleated  jabot  and  long,  square 
hack  partially  pleated  to  match,  is  a  popular  style  that  is 
being  hailed  as  a  boon  to  relieve  the  rather  trying  colors 
of  the  much  worn  silk  sweater.  The  separate  jabot  is  also 
being  shown. 

Surprising  as  it  may  seem,  with  the  Summer  heat  still 
ahead  of  us,  broadcloth  neckwear  is  one  of  the  latest  show- 
ings. One  set  of  white  broadcloth  showed  the  long  back 
collar  and  ten-inch  cuffs  stitched  in  black  floss  and  trim- 
med with   black  broadcloth   buttons. 

Fitted  capes,  with  upstanding  collar  wired  high  in'the 
back,  is  another  broadcloth  style.  It  is  designed  for  wear, 
principally,  with  sports  coats.  These  fitted  capes  come  in 
white  broadcloth  with  a  two-inch  edge  of  colored  broad- 
cloth in  bright  tan,  old  rose  and  saxe  blue,  or  made  up  in 
these  plain-colored  broadcloths  with  triple  rows  of  stitch- 
ing. Ribbon  in  harmonizing  shades  is  used  to  draw  them 
together  at  the  neck. 

The  postillion  collar,  which  ripples  away  in  the  back 
from  an  upstanding  neckband,  is  another  style  of  high 
neckwear  recently  noticed. 

Among  the  finer  neckwear,  burnt  organdie  is  an  attrac- 
tive line,  in  various  Venise  patterns.  It  is  made  up  in  the 
small  collar  to  relieve  blouse  or  suit  neck  lines,  or  to  form 
a  dainty  vestee. 


COLORED  NECKWEAR 

Fine  white  Organdy  collar  with  colored  scalloped  edge  in 

colors,  coming  in  saxe  and  old  rose.     Shown  by 

Flett,  Lowndes  &  Co. 
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VEILINGS 

A  N  atmosphere  of  optimism  and  satisfaction  emanates 
■^^  from  veiling  houses.  The  Spring  season  was  excep- 
tionally good  and  prospects  for  Fall  business  are  even 
better. 

The  circular  drape  veil  continues  popular;  and  is  shown 
sometimes  with  thread-run  pattern  coming  over  the  face, 
and  bordered  in  neat  thread-run  designs. 

Chenille  spots  either  alone  or  in  combination  with 
thread-run  patterns  make  extremely  popular  borders,  while 
velvet  and  chenille  spots  combine  also  in  fashioning  strik- 
ing borders. 

While  straight  edges  at  present  predominate  in  drape 
veils  some  very  stunning  large  scalloped  and  deep  pointed 
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edges  are  seen,  the  scallops  and  points  being  treated  as 
borders  and  dotted  and  patterned  similarly.  These  veils 
are  exceedingly  dressy  and  effective  and  worn  with  plain 
black  sailors,  they  carry  an  air  of  unique  style. 

Veiling-  by  the  yard  is  of  course  the  biggest  seller  and 
is  most  popular  with  bordered  edges,  although  unembroid- 
ered  veiling  in  neat  patterns  is  also  selling  well. 

While  the  hexagon  mesh — both  large  and  small — is 
still  the  leading  mesh,  diamond  and  square  meshes  are  also 
shown. 

Chiffon  motor  veils  and  chiffon  motor  veiling  by  the 
yard  is  said  to  be  selling  well  this  season. 

Veiling  houses  in  common  with  other  importing  houses, 
complain  of  late  deliveries,  goods  that  were  due  four 
months  ago  being  only  now  received. 

Another  grievance  that  speaks  eloquently  of  the  scarc- 
ity of  labor  in  countries  from  which  these  goods  are  im- 
ported is  the  manner  in  which  the  goods  are  sent  out. 
Formerly  veiling  came  clone  up  in  neat  packages  with 
plenty  of  paper  protecting  it  and  just  enough  of  the  veil- 
ing showing  on  colored  paper  or  cardboard  to  indicate  the 
pattern.  Now  much  of  the  veiling  is  coming  out  like  so 
much  factory  cotton,  without  paper  wrappings  or  boards 
to  protect  and  display  it.  The  consequence  is  that  this 
work  lias  to  be  done  by  the  importing  firm. 

The  price  of  veils  and  veilings  are  now  up  from  20  to 
25  per  cent. 


GLOVE-MAKERS  BADLY  OVERSOLD. 

MONTREAL,  June  7  (Special)— Manufacturers  of 
gloves  in  Canada  report  that  they  are  badly 
oversold  and  worse,  at  figures  that  make  losses 
seem  certain  as  their  goods  are  bought  abroad  on  a  basis 
of  the  market  and  as  this  is  constantly  advancing,  they  are 
placed  in  the  position  of  filling  bookings  that  were  made 
several  months  ago  at  the  prevailing  price  then  with  goods 
that  are  only  now  being  delivered,  and  at  the  more  ad- 
vanced  cost  of  to-day. 

One  large  firm  has  withdrawn  its  travelers  altogether; 
another  has  restricted  them  to  one-tenth  their  usual  line 
of  samples,  which  consist  only  of  what  in  the  past  have 
been  more  or  less  dead  lines  and  needless  to  say  these  are 
going  well. 

The  condition  is  true  of  silks,  chamoisettes  and  kids; 
lisles  are  less  effected.  Labor  shortage  is  the  chief  trouble 
and  manufacturers  vie  with  one  another  in  offering  tempt- 
ing inducements  to  cutters  so  that  in  some  cases  advances 
have  occurred  from  the  old  scale  of  80c  to  $1.15  a  doz.  for 
making.  The  quality  of  leather  coming  in  is  inferior;  the 
supply  of  domes  from  England  is  shut  off,  and  the  kid  in- 
dustry of  Switzerland  is  so  very  badly  crippled  as  to  cut 
the  production  of  skins  in  two. 

Silks  have  been  in  astonishing  demand.  One  of  the 
largest  manufacturers  in  Canada  is  short  nearly  8,000 
dozen  pairs  of  ladies'  and  1,000  of  men's  silk  gloves  of 
his  Easter  bookings.  Some  manufacturers  are  imitating 
imported  lines  of  capes  and  chamoisettes  and  are  making 
a  creditable  glove,  although  not  yet  as  good  as  the  orig- 
inal. But  such  is  the  scarcity  of  even  these  that  they 
are  eagerly  snapped  up  by  the  buyers. 


pique  collar  and  cuff  sets  for  coats  are  now  in  decidely 
strong  demand.  Hand  pleated  collars  in  organdy,  georg- 
ette and  crepe  are  also  particularly  strong.  The  outlook 
never  was  brighter,  as  women's  costumes  and  coats  are 
made  so  severely  plain  that  something  in  the  way  of  neck- 
wear must  be  worn  in  order  to  give  them  the  nessary  finish. 
Fichus  are  in  good  demand  as  are  also  vestees.  Cape 
effects  and  all  of  the  large  collars,  lace  trimmed,  hem- 
stitched, embroidered,  or  picot  edged,  are  all  selling  well. 


THE  NEW  YORK  VIEW 

A  New  York  report  says:  This  is  a  season  in  which  all 
kinds  of  neckwear,  ruches,  ruffs,  collars,  capes,  collar  and 
cuff  sets,  vestees,  fichus  and  rufflings  of  every  description, 
seem  to  be  in  demand.  Although  organdy,  crepe  georgette 
and  nets  have  all  been  very  strong  items,  pique  collars  and 


ON  PARIS  STREETS 

Colored  Organdie  Collars  in  Sulphur,  Lavender  and 

Flesh— Veils  With  Ribbons— Colored 

Handkerchiefs 

PARIS,  May  21 — Jabots  and  collars  of  colored  organdy 
m  large  sailor,  cape  and  monastic  styles  are  very 
much  in  favor.  They  flash  by  in  shades  of  parma, 
sulphur,  lavender  and  pretty  soft  flesh  pink. 

The  ruff  effect  produced  by  ostrich,  marabout,  tulle  and 
organdy  is  growing  in  favor  and  seems  to  indicate  a  com- 
ing craze  in  this  style  neckwear. 

Large  circular  veils  that  hang  round  the  shoulders  are 
still  well  liked,  but  to  hold  the  tine  veils  of  tenuous  mesh 
in  place  a  ribbon  is  employed  to  gather  the  veil  to  the 
face.  The  ribbon  is  seen  to  tie  at  the  back  of  the  neck  in 
a  large  bow,  leaving  the  ends  of  the  veil  to  flare  in  col- 
larette effect  on  the  shoulders. 

As  to  trimmings,  metal  and  beads  play  a  very  promin- 
ent part.  Black  and  white  checkerboard  patterns  are 
effected  on  ribbon  by  means  of  beads,  while  lace  patterns 
are  outlined  by  means  of  them.  Large  jet  cabuchons  also 
figure  prominently  in  this  vogue.  Fringe  trimming  is  also 
sometimes  seen  on  j>elerines,  or  outlining  the  bottom  of 
skirts,  sleeves  and  collars. 

Gay  Little  Colored  Handkerchiefs 

The  butter  of  gay  little  colored  handkerchiefs  bespeaks 
a  word  of  comment  before  closing.  They  are  the  novelty 
of  the  minute  in  handkerchiefs,  and  come  in  fine  linen  in 
such  pale  shades  as  Parma,  flesh  pink,  pistachio  and  green. 
Narrowest  Val.  and  other  neat  laces  edging  them  all  round 
complete  their  pretty  daintiness. 

Lace 

Owing  to  the  high  price  of  crepe  de  chine,  lace  houses 
look  for  the  allover  lace  blouses  to  replace  to  some  extent 
the  vogue  of  the  crepe  de  chine  and  have  supplies  of  allover 
and  radium  silk  on  hand  to  meet  the  expected  demand. 

Nets  are  also  looked  for  to  be  good  sellers  this  season. 


Use  Dyestuffs  Money  for  Pro-German  Campaign 

A  story  has  been  published  in  some  of  the  New  York 
papers  stating  that  it  was  intended  to  use  a  large  portion 
of  the  money  received  for  dyestuffs  coming  from  Germany 
to  finance  a  pro-German  campaign  in  the  United  States. 
One  statement  was  that  a  cargo  valued  at  $7,500,000  at 
the  present  time  was  to  be  sent  out,  and  that  the  German 
makers  of  dyes  were  to  receive  only  one-fifth  of  that,  or 
$1,500,000,  the  value  of  the  dye  before  war  broke  out,  while 
>>(>,000,000  was  to  be  deposited  in  German  hands  in  New 
York  for  the  anti-ally  campaign  in  the  United  States,  such 
as  the  prevention  of  munitions  manufacturing  and  prob- 
ably the  taking  of  some  hand  in  the  presidential  campaign. 
The  story  emanated  from  such  sources  that  it  was  deemed 
worthy  of  publication  by  the  New  York  Journal  of  Com- 
merce. 
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You  can  pick  them  out ! 


You  can  pick  out  the  tidy  women  who  wear  hair  nets. 

Women  of  tidy  appearance  invariably  wear  and  prefer  PALM- 
ERS' "WEARWELL"  REAL  HUMAN  HAIR  NETS. 

The  hair  net  season  has  commenced.    By  selling 

Palmers'  Line  of  "Wearwell",  No.  121 

Real  Human  Hair  Nets 

you  will  net  a  big  profit  and  please  your  customers.  The  satisfac- 
tion that  these  nets  will  give  assures  future  sales  for  you. 

Women  have  a  preference  for  the  real  human  hair  nets.  By 
selling  our  line  you  serve  your  customer  a  Hair  Net  that  is 
unequalled  in  value  and  serviceableness. 

Stock  Palmers'  "Wearwell"  Human  Hair  Nets  and  women  will  give  your  stort    the 
preference.     Price  $7.20  per  gross,  net. 

Price  $7.20  per  gross,  net. 

PALMERS  LIMITED 

Manufacturers  of  Human  Hair   Goods  of  Every  Description 

100  to  106  LATOUR  STREET  -  -  MONTREAL 


Re^istcrid 


Trade- Mark 


on  every  envelope 
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The  above  illustrations  representing  Flouncings,  which  come  in  all 

widths,  in  White,  Black  and  Paris,  are  in  stock,  along  with  other  designs 

in  Silk,  Cotton  and  newest  features  in  Tinsel. 

The  stock  of  Vals.,  Guipures  and  Net  Tops  cover  the  widest  possible 

field. 

Allover  Laces  in  Radium,  Cotton  and  Silk  and  Cotton  combinations,  as 

well  as  Silk  Nets  in  colors,  leave  little  to  be  desired,  and  are  all  in  stock. 

See  Salesmen. 

babies'  WLwv  JLMttb 

Toronto 

W.  F.  GOFORTH,  President 
Branch  Offices: — Art  and  Crafts  Building-,  Vancouver,  B.C.;  Hammond  Building,  Winnipeg,  Manitoba;  512  Drummo'nd 

Building,  Montreal. 
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Ribbons 

Dress  Silks 

Braids 

Needlecraft 
Novelties 


If  if  s 

New- — IV e 
have  it. 


I  Belding  Paul  Corticelli,  Limited  j 


Montreal 


Toronto 


Winnipeg 


Vancouver     m 


We  manufacture  Corticelli  and  Belding's  Spool  Silk,  also  Ribbons, 
Braids,  Tapes,  Bindings 
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Yv       TORONTO,  ONT.         ^f/x 

Warm  Weather  Specials 

IN 

LADIES'  NECKWEAR 

Send   Your  Rush  Orders  For 

IMMEDIATE  DELIVERY 

Large  Cape  Organdie  Net,  Georgette  and  Marquisette  Collars. 
Shantung  Silk  Sport  Stripes,  Collars  and  Sets. 

Phoenix  Novelry  Company,  Toronto,  Ont, 
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French   Fabric  Gloves 


IN  STOCK 


Lvisle,  short  and  long 
Cotton,  2  Dome 
Silk,   23  inch 

Chamois  Suede,  i9inch 


Hosiery 


Hose  and  half-hose  in  stock 

Silk,    Fibre    Silk,    Lisle,   Cotton,   Cashmere 


ALEXANDRE  GLOVE  CO. 

MONTREAL 

46  ALEXANDER  STREET 

TORONTO  QUEBEC 

77  York  Street  80  Rue  du  Pont 
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BACKGROUNDS  SUITABLE  FOR  SUMMER 

Effective  Settings  for  Outing  or  Athletic  Apparel  —  Suggestions  for  Bridal  Windows- 
Backgrounds  That  Will  Solve  Difficulties  of  Trimmers  at  Little  Expense. 

Designed  for  The  Review,  by  C.  J.  Nowak 


IT  HAS  come  to  my  attention  several  times  that  the 
average  display  man  throughout  Canada  has  been  cur- 
tailed to  the  extent  of  a  small  appropriation  for  back- 
ground work,  and,  without  question,  the  average  display 
man  is  on  the  lookout  for  such  ideas  that  may  materially 
assist  him  in  his  work  so  that  he  may  get  the  desired 
effect  with  little  or  no  expense.  Possibly  a  few  extra 
hours  only  may  be  necessary  in  working  up  such  frame 
work,  etc.,  that  may  be  suggested  by  these  reproductions 
and  their  description. 

One  mistake  that  some  display  men  make  is  that  they 
overlook  a  good  deal  of  merchandise  that  they  will  find 
at  hand  that  will  work  up  admirably  in  their  background 
and  take  the  place  of  expensive  panel  work,  etc. 

While  it  is  not  suggested  to  go  into  temporary  back- 
grounds too  extensively,  such  articles  as  plateaus  and 
pilasters  are  really  an  investment,  as  they  can  lie  used 
over-  and  over  again  in  so  many  combinations  and  with  all 
classes  of  merchandise  that  it  is  a  matter  of  but  little 
thought  and  study  to  keep  the  windows  looking  different 
without  the  necessary  expense  of  installing  a  complete 
background  for  each  display. 

I  believe  that  every  display  man  will  agree  with  me 
that  the  summer  windows  are  the  most  difficult  of  the 
entile   year   to    trim,   comprising  the   July   clearance,   and 


No.    1 — Plateau   with    removable    top  and  adjustable    back. 
See  article  for  description. 


August  vacation  months.  The  windows  never  have  the 
light  punch  if  they  are  trimmed  with  the  bare  merchan- 
dise. Much  better  results  can  be  effected  if  some  suitable 
decorations  are  installed.  There  seems  to  be  no  limit  of 
ideas  that  can  be  used  during  these  months.  With  the 
new  wallpaper  designs  that  are  in  vogue  many  beautiful 
effects  can  be  had  by  combining  them  with  the  frame  work 
and  foliage  together  with  plateaus,  pilasters  and  tempor- 
ary panels.  All  these  can  be  fashioned  from  light  frame- 
work covered  with  wall  board  and  finished  with  wall  color 
or  covered  with  any  of  the  suitable  imitation  bark  papers 
or  a  delightful  marble  or  onyx  effect. 

Illustration  No.  1 

Illustration  No.  1  shows  a  high-grade  plateau  with  a 
removable  top  and  an  adjustable  back.  The  base  measures 
5  ft.  long,  24  inches  in  depth,  the  end  portion  being  six 
inches  high.  The  centre  panel  can  be  draped  as  low  as 
desired  by  the  display  man. 

The  top  slab  measures  (i  ft.  long,  4  inches  thick,  and  30 
inches  wide.  The  adjustable  back  can  be  arranged  by  the 
display  man  in  any  shape  desired,  the  size  can  lie  easily 
figured  out  from  the  dimensions  given.  This  has  been 
covered  with  onyx  paper  which  gives  a  very  rich  effect. 

Illustration  No   2 

Illustration  No.  2  suggests  a  splendid  setting  for  a 
bridal  window.  A  frame  work  extends  around  the  upper 
portion  of  the  window  made  of  material  7S  by  2  ins.  wide 
made  up  in  a  panel  12  inches  wide.  This  is  backed  up 
either  with  muslin  which  can  be  finished  with  wall  color 
or  more  expensive  material  can  be  used  if  desired.  The 
centre  portion  is  a  Gothic  shape  window  effect  made  up  of 
7S  inch  material,  bottom  board  8  inches  wide,  side  boards 
3y2  inches  wide,  tapering  into  (i  inches  in  width  at  the 
top.  This  could  be  made  up  to  resemble  a  stained  glass 
window  using  novelty  transparent  paper  used  for  this 
effect.  Hearts  cut  from  red  cardboard  pierced  with  white 
arrows  are  placed  at  equal  distances  along  the  upper 
panels.  Birds  on  the  wing  cut  from  white  cardboard  or 
white  felt   are  placed  as  shown   in  the  illustration. 

Suitable  foliage  is  then  arranged  in  a  natural  artistic 
manner.  This  window  would  be  suitable  for  a  bridal 
setting,  graduation  gowns,  stationery,  cut  gla<s,  or  any 
merchandise  that   would  be  suitable  for  gifts. 

Illustration  No.  3 

Illustration  No.  :)  is  a  very  effective  setting  for  outing 
or  athletic  apparel.     Three   pilasters  are  arranged    in   the 
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window  fastened  against 
the  background  as  shown. 
These  pilasters  are  7  ft. 
long,  8  inches  wide,  2% 
inches  in  thickness  made 
up  of  simple  frame  work 
covered  with  wall  board 
which  is  then  covered 
with  musline  and  finished 
with  wall  color.  A  tennis 
net  is  then  festooned  and 
further  embellished  with 
a  rich  garland  of  roses. 
Tennis  racquets  and  golf 
clubs  are  then  artistically 
arranged  at  each  pilaster 
and  a  large  bow  of  rib- 
bon. The  top  slab  shown 
in  (Illustration  No.  1  is 
covered  with  black  velvet 
ami  placed  on  the  floor 
upon  which  a  gold  bag 
and  sticks  are  placed. 


No.  2 — Suitable  for  bridal  or  any  other  kind  of  gift  suggestion  window.     For  description 

see  article. 


Carl  W.  Ahlroth  is  the  display  manager  for  the  Union 
Clothing  Company  of  Columbus,  0.  Mr.  Ahlroth  will 
demonstrate  the  use  of  velours  in  the  window. 

We  H.  Hinks,  with  John  W.  Thomas  &  Co.  of  Minne- 
apolis, is  particularly  expert  at  draping  all  sorts  of  fabrics. 
He  gets  results  with  remarkably  little  effort  and  lias 
promised  to  take  the  convention  into  his  confidence  and 
show,  not  how  difficult,  but  how  simple  and  easy  it  is  to 
drape  goods  attractively  over  a  form. 

Bert  Cultus,  display  manager  for  Rhodes  Brothers  in 
Taeoma,  Wash.,  is  always  working  out  some  new  and 
better  way  of  saving  time,  money  and  work  in  the  show 
window.  He  is  going  to  show  the  convention  a  new  con- 
vertible background  that  any  display  man  can  make  at  a 
small  expense  and  which  will  enable  him  to  use  velours, 
cretonnes  or  any  other  fabric  for  background  panels  with- 
out cutting  or  otherwise  damaging  the  goods. 

Jas.  B.  Mills  is  sales  manager  for  the  J.  L.  Hudson  Co., 
Detroit.  He  has  always  taken  the  greatest  possible  inter- 
est in  window  display  and  will  tell  how  the  display  man 
and  advertising  man  can  work  together  to  their  mutual 
benefit  and  to  that  of  their  store. 

And  there  will  be  many  more. 


CHICAGO  CONVENTION 

A  NUMBER  of  Canadian  display  men  are  planning 
to  attend  the  International  Convention  which  will  be 
held  in  Chicago  this  year  on  August  7,  8,  9  and  10. 
The  officers  are  looking  for  an  attendance  of  '2,000.  The 
annual  meeting  of  the  Canadian  Association  will  be  held 
during  the  Convention.  All  who  intend  going  should 
notify  the  secretary,  F.  J.  Thompson,  care  of  Stanley  Mills 
&  Co..  Hamilton,  so  that  arrangements  may  be  made  in 
good  time  for  all  going  together. 

Among  the  live  wires  who  are  taking  part  on  the  pro- 
gramme are : 

E.  J.  Berg,  display  manager  for  Burgess-Nash  Com- 
pany, Omaha.  He  will  demonstrate  the  handling  of  acces- 
sories in  connection  with  ready-to-wear  and  fabric  dis- 
plays. 

A.  A.  Hansen  is  the  display  manager  for  Werner  & 
Werner  of  St.  Louis,  one  of  the  biggest  men's  wear  stores 
in  the  country.  He  will  tell  the  convention  how  he  gets 
results  and  will  show  a  number  of  original  ideas  that  will 
be  well  worth  while. 


FIFTY  CENTS,  PLEASE. 

The  attention  of  display 
men  is  called  to  a  deficit  in 
the  treasury  of  the  Canadian 
Association  that  should  be 
met  without  delay — a  balance 
owing  for  the  prizes.  The  Ex- 
ecutive have  arranged  for  a 
reduction  in  the  membership 
fee  to  fifty  cents  to  cover  the 
year's  membership,  a  C.A. 
D.  M.  pin  and  all  the  privi- 
leges of  the  convention  at 
Chicago.  All  windotv  trim- 
mers, card  writers  and  ad. 
men  should  rally  tr>  the  sup- 
port of  their  Canadian  Asso- 
ciation to  the  extent  of  this 
small  membership  fee,  and 
wipe  out  this  outstanding  bal- 
ance. Will  you  send  the  fifty 
rents  to  the  secretary-treasur- 
er, F.  J.  Thompson,  of  Stanley 
Mills    &    Co.,    Hamilton,    to- 


No.  3 — An  effective  setting  for  outing  or  athletic  apparel.     For  description  see  article.       morrow? 
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EQUIPMENT    AND    DISPLAY 


STRIKING   USE  OF   BLACK   AND  WHITE 


One  of  a  series  of  Summer  "outing"  windows  designed  by  E.  Lemie\  x,  for  Goodwin's,  of  Mont- 
real.  The  black  and  white  stripes  are  carried  out  even  into  the  canoe. 

CHANGING  BANK  FRONT  TO  LIVE  WINDOWS 


The  main  view  with  the  inset  show  the  transformation  thathas  been  wrought  in  changing  a  lunik  front  into  up-to-date 
display  facilities  for  Darwin's,  of  Ottawa.  The  new  front  is  an  Easyset  metal  system,  with  over  80  feet  of  display  on 
front  and  side.  There  is  4-inch  square  prism  glass  with  beveled  name  plates,  adding  a  handsome  touch  and  a  complete 
system  of  ventilation  around  the  sash   rail*.      The  window  floors  are  of  mahogany  parquett. 
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READY-TO-WEAR 


NO  SIGNS  YET  OF  HOOP  SKIRT  HERE 

Are  we  to  hare  the  hoop  skirt  in  Canada  this 
Fall?  That  is  a  paint  that  docs  not  reach  breathless 
interest  with  the  practical  ready-to-wear  buyer  but  is 
at  least  much  in  his  thoughts.  Paris  has  adopted  it 
as  recent  illustrations  in  The  Review  have  shown; 
New  York  is  taking  it  up  with  a  fair  show  of  zest. 

But  ask  the  Canadian  manufacturer  and  the  big 
retail  buyer  and  they  shake  their  head  and  smite. 

We're  not  banking  on  it."  is  the  invariable  reply. 
There  was  a  little  selling  of  silk  suits  with  an  added 
fulness  around  the  hips,  but  nothing  to  suggest  tin 
hoop  skirt  nor  the  wired-out  device  at  the  hips,  as 
illustrated  in  last  issue  of  The  Review.  Perhaps  we 
are  too  conservative  here  in  Canada,  at  any  rate  there 
are  no  signs,  eren  in  the  early  Fall  models. 

Perhaps  next  month  there  will  he  a  different  tale 
to  tell:     we  tit  ink  not. 


plain  materials,  will  be  used  to  make  these  coats,  and 
owing  to  their  greater  length  and  the  three-  to  even  four- 
yard  fullness  around  the  bottom,  at  least  a  yard  more 
goods  will  be  consumed  in  their  making  than  in  the  making 
of  last  year's  models. 

Fur  trimming,  floss  stitching  and  buttons  will  embellish 
these  coats,  while  the  plush  and  idle  fabrics  will  have  col- 
lars, cuffs  and  bottom  banding  of  fur  fabric  in  imitation 
of  fitch,  beaver,  moleskin  and  other  furs,  or  will  be  trim- 
med similarly  with  skunk,  coon  and  other  furs. 

One  handsome  black  plush  coat  showed  the  collar, 
cuffs  and  twelve-inch  brand  round  the  bottom  of  beaver 
Nutria,  but  more  usually  the  bottom  banding  is  much  nar- 
rower than  this — being  not  more  than  four  to  six  inches 
wide. 


PILE  FABRICS 
FOR  FALL. 


FALL  STYLES  IN  COATS 

Fancy  Tweeds  and  Pile  Fabrics  of  All  Kinds  Popu- 
lar— Trimming  of  Fur  or  Fabric — Many 
With  Convertible  Collars. 

PERHAPS  no  single  word  could  lie  employed  to  better 
describe  the  outline  of  the  new  Fall  coats  than  that 
of  "pyramid,"  for  just  on  such  lines  do  these  coats 
flare  from  neck  to  hem. 

Graceful,  too,  are  the  coats  that  so  uniquely  silhouette. 
Shaped',  and  hanging  straight  and  loose  from  the  should- 
ers or  yoke  in  the  back,  they  sweep  in  flaring,  long  line 
effect  to  the  bottom  of  garments  that  measure  45  to  48 
inches  in  length,  with  a  proportion  three-quarter  of  42  or 
43  inches. 

Another  style  is  created  when  these  new  coats  do  not 
flare  from  yokes,  or  shoulders,  but  follow  the  outlines  of 
the  form  to  the  waistline,  or  a  little  below  it,  when  a  wide 
flaring  skirt  is  attached,  or,  occasionally  its  fullness  gath- 
ered on.  One  model  showed  the  top  attached  to  the  skirt 
in  large  scallop  line  effect. 

Large  collars  made  to  fasten  either  snugly  under  chins, 
close  up  at  the  neck,  or  lying  open,  showing  revers  in  front 
and  cape  or  sailor  effect  behind — large  or  bell  cuffs  on 
comfortably  loose  set-in,  kimona  or  raglan  sleeves,  which 
sometimes  run  into  yokes  in  front,  and  odd  shaped  pock- 
ets, comprise  the  other  features  of  these  new  mode  coats. 

Partial  and  all-round  belts  usually  appear  on  the  sec- 
ond group,  and  sometimes  on  the  first,  especially  when 
made  up  in  tweeds  and  plain  materials. 

Sometimes  on  the  first  model  these  partial  belts  leave 
the  fullness  in  the  back  unhampered,  and  appear  only  at 
the  sides,  or  passing  from  sides  to  front  in  single  or 
double  belt  effect,  or  again  they  confine  the  back  fullness 
but  disappear  into  seams,  or  vertical,  flap-trimmed  pockets 
before  reaching  the  front. 

Plush  and  pile  fabrics,  as  well  as  fancy  tweeds,  and 
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Showing  use  of 
Salt's  lambtex 
with  inside  beaver 
trimming.  Note 
high  collar  and 
fullness  of  skirt. 
Hat  is  a  Rem- 
brandt of  velvet 
and  paradise. 
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READY-  T  O  -  W  E  A  R  G  A  R  M  E  N  T  S 


Fur  and  plush  are  popular  trimmings,  while  floss  stitch- 
ing and  buttons  will  also  play  their  part  in  this  respect. 
Partial  belts  and  odd-trimmed  pockets  create  other  trim- 
ming touches. 


FALL  MODEL — Esquimette  plush   coat  -ivith   coon   collar 

and  cuffs,  maxim  lining,  45"  in  length.    Shown  by 

Exclusive  Ladies'   Wear,  Ltd.,  Montreal. 

Another  plush  model,  trimmed1  with  skunk  in  the  same 
manner,  showed  two  large  fur  buttons  at  the  waistline  in 
the  back,  while  still  another  model  in  sealette  trimmed 
with  silk  beaver,  was  made  in  Russian  effect, — the  skirt 
gathered  on  the  fitted  coat  top,  the  back  gathers  hidden 
under  a  "chain"  fashioned  of  sealette  strips  braided,  two 
tassel  ornaments  finishing  the  chain  at  either  side. 

Linings  of  brocaded  poplin  and  sol  satin  are  seen  in 
these  coats.  The  latter  mentioned  lining,  besides  combining 
wearing  quality  and  appearance,  is  less  expensive  than 
satin  lining,  and  thus  helps  to  keep  the  cost  of  this  year's 
coat — in  spite  of  its  increased  yardage, — more  nearly  last 
year's  price  than  it  would  otherwise  be. 
Types  of  Fall  Suits 

While  it  is  yet  a  little  early  to  speak  with  any  degree 
of  certainty  regarding  Fall  suit  styles,  the  few  models  so 
far  seen  indicate  certain  features  that  will  no  doubt  mark 
the  coming  vogue. 

Suit  coats,  fitted,  and  following  the  outlines  of  the 
figure  to  the  waistline,  have  flaring  skirts  that  measure  a 
three  to  four-yard  fullness  round  the  bottom.  Sometimes 
the  bottom  line  of  these  skirts  is  straight.  At  other  times 
it  is  pointed  and  shows  greatest  fullness  at  the  sides. 
These  coats  are  finger  tip  length,  or  vary  from  finger  tip 
to  a  length  half  way  between  finger  tip  and  knee  length. 

The  sleeves  are  set  in  or  raglan,  ami  carry  large  cuffs. 
One  single-breasted  model  showed  a  military  collar,  but 
large  collars  that  may  be  worn  in  three  ways — closed  at  the 
neck,  fastened  high,  or  lying  open,  in  cape  or  sailor  effect, 
are  the  collars  most  frequently  seen. 

Manufacturers  declare  that  all  materials  will  be  used 
in  making  up  these  Fall  suits — serges,  gabardines,  tweeds, 
kersey  cloths,  broadcloths,  with  perhaps  a  leaning  towards 
serges  and  gabardines. 


CHILDREN'S   FOR   FALL 

.Many    Coats    Follow   Closely    the   Grown-up   Styles 

Even   to   Fur  Trimming- — Military 

Effects  Prominent 

EVEN  the  tiny  miss  looks  forward  with  delight  to  the 
donning  of  new  Fall  toggery.  Very  discriminating, 
too,  she  proves  when  choosing  time  arrives,  and  not 
the  most  serviceable  little  dress  in  the  world  receives  a 
moment's  consideration  unless  it  is  endorsed  by  her  child- 
ish fancy. 

But  the  busy  manufacturer  knows  all  this  so  well,  and 
has  taken  it  so  into  consideration,  that  very  nobby  indeed, 
are  his  early  Fall  showings. 

A  straight  little  dress  of  navy  serge,  wool  poplin,  or 
black  and  white  serge  check  goods,  box-pleated  from  yoke, 
and  with  just  a  line  of  scarlet  broadcloth  showing  between 
rows  of  braid  on  sailor  collar,  cuffs,  and  right  arm  band, 
and  with  patent  leather  belt  running  under,  and  glimpsing 
between  the  pleats,  is  a  style  that  is  sure  to  meet,  not  only 
with  grown-up,  but  with  childish  approval  as  well. 


FALL  MODEL — Made  of  silkenfiel,  with  collar  and  restee 

of  pique,  brass  button*.,  patent  leather  belt.    Shotrn 

by  J  as.  Richardson  Co. 
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Dry  Goods  Review 


SPORTS  COAT— One  of  New  York's  latest  sports  costumes, 
ilie  checkerboard  effect  being  very  smart. 

Made  in  narrow  ribbed  corduroy,  a  rounded  white  silk 
collar  is  substituted  for  the  sailor  style,  and  other  trim- 
mings varied  to  suit  this  rather  dressier  material. 

Long  waist,  pleated  skirt  dresses,  so  becoming-  to  child- 
ish figures,  as  well  as  the  pleated  skirt  middy  suits,  are 
also  certain  of  success  with  the  little  ones,  while  the  eco- 
nomical one-piece  middy,  with  the  inch  tuck  over  the 
pleated  skirt, — looking  for  all  the  world  like  the  hem  of  a 
two-piece  middy — will  he  sure  to  gladden  the  heart  of  the 
child  whose  mother  could  not  possibly  sanction  the  pur- 
chase of  the  more  expensive  two-piece  middy  dress. 

Then  as  to  the  coat  to  be  worn  over  all  these  dresses. 
How  delighted  the  little  one  will  be  to  learn  that  they  are 
to  be  in  some  eases  exact  replicas  of  their  mother's  winter 
coat,  even  to  the  plush  trimming  round  the  wide  flaring 
bottom.  Convertible  cape  effect  collars,  large  cuffs — large 
for  little  girls,  that  is — and  very  fancy  pockets  will  also 
be  put  on  her  new  Fall  coat,  and  when  it  can  be  managed, 
fur  trimming  will  decorate  it.  Fancy  tweed,  corduroy  and 
chinchilla  cloth  will  fashion  these  miniature  mantles  and 
the  patriotic  miss  may  look  quite  military  in  her  navy 
chinchilla  or  serge  with  bright  brass  buttons  and  touches 
of  red  trimming. 


FALL  WAISTS 

/"'REPE  de  chine  is  again  being  fashioned  into  blouses 
for  Fall  wear,  and  in  spite  of  its  increased  price,  it  at 
present  gives  indications  of  being  the  favorite  Fall  waist 
material. 

While  waists  of  white  and  flesh  colored  crepe  de  chine 
will  prevail,  white,  with  colored  corsage,  or  with  color 
touches  in  trimmings,  will  be  seen  also.  A  very  attractive 
white  and  old  rose  model  achieved  a  very  wide  stripe  effect 
through  being  fashioned  of  white  and  old  rose  crepe  de 
chine  sewn  together  in  two  inch  strips,  A  plain  white 
crepe  de  chine  collar  appeared  on  this  waist. 

Maize,  capote  blue  and  palest  green  are  the  color 
touches,  in  addition  to  those  above  mentioned,  most  fre- 
quently seen  on  these  blouses. 

Although  not  varying  in  any  marked  degree  from  the 
spring  styles,  a  few  waists  are  seen  to  carry  large  cape  or 
sailor  effect  collars  with  two  inch  colored  borders.  Fichu 
and  jabot  effects  are  also  seen. 

A  new  departure,  however,  is  the  "buttonless''  blouse, 
which  slips  over  the  head  in  middy  fashion,  the  throat 
opening  showing  buttons  and  buttonholes,  instead  of  lac- 
ings. 

The  outlining  of  buttonholes  with  the  colored  silk  that 
trims  the  blouse  is  another  new  touch. 

A  fichu  appeared  on  a  white  Georgette  crepe  blouse,  the 
collar  and)  fichu  being  edged  with  delicate  green  Georgette 
crepe. 

It  is  expected  thai  net  and  allover  lace  waists  will 
make  their  appearance  for  the  Fall. 

The  candy  stripe  and  Jap  silk  blouses  do  not  appear 
to  have  decreased  in  popularity,  hut  will  be  worn  again 
this  Fall. 


Showing  silverbloom  silkenfiel  cloth,  New  York's 
material  fad,  in  all  good  stripes  and  shades;  open 
half  way  down  front;  two  pockets  as  shown. 
Made  by  Atlas  Skirt  Co. 
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NATIONAL  CONVENTION  DECIDE  FALL  STYLES 

Short  Skirts  Will  Continue,  But  Depend  on  Length  of  Jacket— Belts  and  Half  Belts, 
High  Cellars  and  Simple  Sleeves— Findings  of  the  Committee. 


T1IK  length  of  the  skirt  seemed  to  be  the  topic  of 
most  interest  at  the  Convention  of  the  National 
Cloak,  Suit  and  Skirt  Manufacturers'  Association  at 
Cincinnati.  While  this  depends  often  on  the  length  of  the 
.jacket,  it  runs  from  6  to  8  inches  from  the  ground  and 
leaves  the  fancy  shoe  men  at  least  another  season  of 
supreme  happiness. 


The  bottom  of  the  skirts  are  mainly  straight  while 
some  were  pointed  at  the  side. 

As  a  rule  the  jackets  followed  the  lines  of  the  form. 

The  fitted  coats  were  somewhat  shorter  and  were  made 
to  hang'  from  the  shoulder  to  a  trifle  above  the  waistline. 

The  report  read  as  follows: 


SUITS 

T*HE  suits  for  the  coming  Fall  sea- 
son will  be  of  three  varieties :  the 
plain  tailored  type,  the  outing  or  sport 
type  and  the  fancier,  more  dressy 
variety,  each  having  its  appropriate 
place  and  usefulness. 

The  plain  tailored  style  will  be  either 
single  or  doubleJbreasted  with  some  flare 
to  the  skirt  of  the  coat,  with  coat  col- 
lars, revers  and  coat  sleeves,  the  body 
of  the  jacket  ranging  from  finger-tip 
length  to  a  length   slightly  longer. 

The  outing  or  sport  suits  will  be 
varied  by  pleats  and  shirrings  at  the 
waistline,  held  in  by  belts  and  half-belts, 
with  high  collars  and  simple  sleeves,  the 
suit  coats  ranging  in  lensrth  from  finger- 
tip length  to  a  point  half-way  between 
fin°er-fio  and  knee  lengths. 

The  dressier  suits  will  contain  a  great 
many  new  features,  such  as  large  collars 
which  approximate  shoulder-cape  effects 
when  opened  and  laid  back,  high  cuffs 
and  fancy  cuffs  of  the  bell  variety.  Some 
will  have  vest  fronts,  and  partial  belts 
will  be  features  in  other  models. 

The  bodies  of  the  jackets  will  'be  more 
shaped  than  they  have  been  for  several 
seasons,  with  the  skirts  of  the  suit 
coats  containing  considerable  fullness  or 
flare  at  the  sides  and  back. 

The  length  of  the  suit  coat  (finger- 
tip and  longer) — conforms  to  the  lines 
of  the  skirt,  carrying  out  the  harmony 
of  design  so  necessary  to  a  truly  pleas- 
ing effect. 


Trimmings  will  be  diversified  —  fur 
edgings,  fur  collars,  velvets,  tailor 
braids  and  embroidery — these  embellish- 
ments to  conform  to  the  design,  having 
in  mind  appropriateness,  which  in  itself 
is  that  which  makes  true  style. 

The  short  skirt  will  continue.  Its 
smartness  and  youthful  appearance 
make  its  popularity  universal. 


COATS 

There  will  be  three  different  shapes  in 
coats  this  fall: 

First,  the  -loose  coat  with  its  sweep- 
ing fullness,  its  generous  sized  sleeves, 
its  large  collar  and  large  cuffs.  Tins 
coat  may  be  cut  from  a  little  below  the 
knee  to  a  point  slightly  above  the  bot- 
tom of  the  skirt. 

Second,  the  'belted  coat,  some  hang- 
ing full  and  loose  in  the  back  with  belt- 
ed fronts  or  sides,  others  belted  ail 
around.  This  type  also  will  be  dis- 
tinguished by  large  collars,  large  cuffs 
and  general  generous  lines. 

Third,  the  shaped  coat,  hanging 
straight  and  loose  from  the  shoulders  in 
the  back,  giving  a  long  line  from  the 
waist  to  the  bottom  of  the  coat.  This 
type  exemplifies  the  new  silhouette. 

The  important  features  in  coats  are 
the  fullness  of  the  cut,  large  sleeves  of 
various  kinds,  large  collars.  large  cuffs 
and  large  pockets. 

Buttons  and  fur  trimmings  will  be  the 
embellishing  features  of  many  models. 


VARIETY   SEASON   IN   SKIRTS. 

AT  ONTREAL,  June  S  (Special)— This  promises  to  be  a 
novelty  season  in  skirts  with  the  short  flare  pre- 
dominating. Sport  stripes  are  very  popular  in  silken  fiel, 
especially  in  silver  bloom,  but  white  flannels  are  the  big 
thing  in  this  line. 

Scalloped  edges  are  shown  to  some  extent  for  Canadian 
trade  in  stripes  and  solid  colors. 

Striped  shantungs  with  silk  jerseys  are  going  well,  but 
undoubtedly  stripes  and  checks  are  the  big  thing,  especi- 
ally in  velours  and  overchecks. 

Pleats  are  strong  and  a  great  variety  of  styles  are 
shown  in  sunbursts,  box  pleats  and  accordions  and  white 
gabardines  with  trimmings  of  all  sizes  of  genuine  pearl 
buttons  are  very  popular,  although  the  fancy  novelties 
have  not  by  any  means  displaced  the  ever-popular  wash 
skirt. 


CORSET  ADVANCES  IN  U.S. 

One  corset  company  in  the  States  has  announced  the 
following  list  of  new  advanced  prices  and  recommendations 
for  the  retail  advance,  the  first  figure  representing  the 
former  price:  for  instance.  $8.50  per  dozen  raised  to  $10, 
and  so  on  : 
Per  dozen 
Raised  Erom 
$  8.50  to  .+111. 00  should  be  sold  at 

12.00  to     13.30       "  "       " 

12.00  to     15.00       ••  "       '' 

15.00  to     10.50       "  •'       " 

24.00  to     30.00      •' 

24.00   to     27.00       " 

33.00  to    36.00      "  '•      " 

36.00  to    42.00      ••  ••       " 

48.00  to     54. 00       "  "       " 

51.00  to     (10.00       "  "       " 


Per 

Former 

Pair 

Price 

$1.25 

+1 .  00 

1.75 

1.50 

2.00 

1.50 

2.25 

2.0H 

4.00 

3.50 

4.00 

3.50 

5.00 

5.00 

6.50 

5.00 

S.50 

7.50 

10.00 

8.00 

READY-TO-WEAR  GARMENTS 
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METHODS  BEHIND  A  READY-TO-WEAR  DEPT. 

Napanee  Store  Branches  Out  to  Adjoining  Districts — Accurate  Record  of  Stock  to  Aid  in 
Buying  and  Marking  Goods — Theory  of  No  Charge  for  Repairs. 


View   i  f  one  section  of  ready-to-wear  department  of  the  Robinson    Co.,  Xapanee. 


Iii  the  recent  striking  improvements  to  the  Robin- 
son Co.' s store  in  Napanee,  in  which  two  interior  walls 
have  been  removed  and  the  space  of  three  stores  com- 
bined in  one  large  and  attractive  interior,  the  ready- 
to-wear  department  reaped  a  benefit,  and  now  occupies 
a  complete  sweep  of  one  side.  Adjoining  it  on  the 
left  is  the  millinery  department.  The  view  of  the 
Ready-to-Wear  section  given  above  is  of  one  corner 
only  and  provides  only  a  suggestion  of  the  layout  and 
extent  of  a  depart  mint  which  under  ]]'.  J.  Campbell 
has  icon  a  reputation  that  enabled  it,  not  only  to  ex- 
pand its  own  sales  steadily,  but  to  branch  oat  and 
hold  a  display  of  finer  quality  goods,  Spring  and  Fall, 
in  the  surrounding  towns  and  villages,  a  very  unusual 
achievement.  To  any  protest  from  a  local  merchant 
this  prm  point  out  that  the  goods  they  choose  for  the 
Hillside  places  are  not  those  ordinarily  kept  by  the 
local  merchant,  but  the  finer  costumes  that  otherwise 
would  be  bought  in  Toronto  or  Montreal. 

In  this  article  there  is  space  only  for  a  brief  survey 

of  one  or  two  points  of  interest  with  others  held  over. 
for  our  Annual  Fall  Sides  Number  that  comes  next. 
One  admirable  point  in  the  conduct  of  the  department 
is  the  Record  Book.    The  columns  run  like  this: 

Stock  No.\  Invoice  No.  |  Size]  Mfr.  \  Mfr's.  No.  \ 

Cloth\Pte.  Cost  Mark\Sell.  Price\Sold  by\Date\ 

Sold  for\Sold  to\Address\         \B lank* \B lank* \ 

These  last  columns  are  used  at  the  end  of  a  season 

for  the  extension  of  cost,  and  the  gross  profit  on  each 

garment  with  the  totals. 

These  records  are  filled  in,  except  for  the  selling 
end,  as  soon  as  a  garment  goes  into  stock,  and  for  con- 
venience, each  class  of  goods  is  kept  in  a  separate  part 
of  the  book,  coats,  salts,  dresses,  blouses,  etc.  The 
other  points  are  filled  in  each  day  as  the  goods  are 


sold,  from  the  information  on  the  tickets,  the  custom-' 
er's  name  and  address-  being  marked  down  on  the 
ticket  at  the  time  of  sale. 

This  is  not  only  a  con  anient  record  daring  the 
season  for  knowing  exactly  what  is  in  stock,  but  helps 
the  buyer  to  figure  out  how  much  he  will  require, 
what  lines  to  go  easy  on  as  slow  sellers  last  season ,  and 
other  obvious  points. 

J ast  a  word  here  as  to  Mr.  Campbell's  view  on  the 
question  of  charging  for  alterations.  "We  did  charge 
once,  bat  cut  it  oaf,"  said  Mr.  Campbell.  "The  way  it 
appeals  to  me  is  this:  A  customer  conies  in  and  ex- 
pects a  fit.  just  as  she  goes  info  any  other  department 
and  looks  for  goods  that  suit  her.  If  she  can't  get 
them  she  doesn't  bay — goes  someirhere  else.  Why 
shouldn't  we  baud  over  a  coat  or  suit  to  fit  perfectly 
our  customer?  That  is  part  of  oar  service.  That  is 
what  keeps  them  going  outside  of  Napanee  to  buy.  If 
they  are  normal  size,  ire  ought  to  have  garments  in 
Stock  to  fit  them;  if  not.  we  ought  to  make  any 
changes  necessary.  Of  course  if  a  person  is  not  of 
normal  build,  site  should  and  does  pay  for  special 
alterations. 

Along  the  right  hand  side  of  the  department  run 
a  series  of  covered  racks,  for  the  better  class  goods, 
dresses,  costumes,  etc.  Next  are  set  racks  for  coats, 
skirts,  children's  dresses,  waists,  etc.  In  flu  centre 
side  are  fables  for  waists,  middies,  and  on  the  left 
others  for  wliitcweur.  A  t  the  rear  of  the  department  is 
the  corset  section  trliere  arrangements  are  made  for 
fitting  in  the  fitting  rooms  for  garments, 


In   our  Annual  Fall  Sales  Number   (July  issue). 
you  will  find  helpful  stories  for  your  Fall  selling. 
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BRAND 


It's  The  Mack  Brand  Waist!- 


Women  as  a  rule  are  shrewd  shoppers,  and  the  wise 
merchant  recognizes  this  class  of  shopper  and  is 
prepared  to  meet  their  requirements  with  goods  of 
unusual  quality  and  exceptional  prices. 
Mack  Brand  Ladies'  Waists  have  the  qualities  that 
shrewd  shoppers  demand — quality  of  material,  excel- 
lence of  workmanship  and  a  distinctiveness  that  wins 
immediate  favor.  Our  values  decide  the  sale  because 
such  quality  at  prices  you  are  able  to  offer  is  incom- 
parable. 

Send  your  order,  we  guarantee  prompt  delivery. 

McCutcheon  Waist  Co.,  Ltd. 

329  St.  James  Street 
MONTREAL 


READY-TO-WEAR  GARMENT  S 
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FALL     1916 


Children's  Dresses  and 

Coats 


from  2  to  14  years 


Exclusive  in 
Design 


Careful  in 
Workman 
ship 


See  our  line 

before 

ordering 


Most  Desir- 
able in 
Quality 


Smart  and 
Serviceable 


Samples 
now  in  our 
Travellers' 
Hands 


Dresses  in  Serge,  Corduroy,  Plaids,  Velvet  and 
Shepherds'  Checks. 

Coats  in  Chinchilla,  Blanket  Cloth,  Tweeds  and  Plush. 

FLETT,  LOWNDES  &  COMPANY,  LTD. 

MANUFACTURERS 

144  FRONT  STREET  WEST,  TORONTO 
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READY-TO-  W  E  A  R   G  A  R  M  E  N  T  S 


In  spite  of  the 
advance 

in  raw  material  and  a  situation 
of  shortage  which  is  handicap- 
ping numerous  dealers  and 
their  prospects  we  have  not 
made  any  noticeable  change 
in  our  prices. 

At  present  we  can  positively 
guarantee  prompt  delivery  of 
waterproofs  in  the  latest  de- 
signs. These  goods  are  our 
own  manufacture  and  of  a 
Quality  and  Workmanship 
that  maintain  our  highest 
reputation. 

We  serve  your  interest  in 
advising  no  delay. 


The  Montreal  Waterproof 
Clothing  Co. 


MONTREAL 


CANADA 


The     Largest    and     Oldest     Waterproof    Clothing 
House  in    Canada. 


Illilllllllllllllllllllll!  ##%&£$  llllllllllllllllllllllllll 


Strong 
Selling 
Features 

Women  are  fastidious 
about  their  corsetry, 
which  forms  the  foun- 
dation   for    their    dress. 

P.C.  Corsets  satisfy  the 
particular  women  who 
demand  ease  and  com- 
fort, grace  and  freedom 
in  action,  and  a  corset 
that  conforms  to  the 
figure.  The  steels  used 
are  rustproof  and  break- 
proof,  flexible  and  resi- 
lient. 

The   P.   C.  Eange  has  a 

style  to  suit  different 
figures  and  tastes. 


Made 

in 

Canada 


Display  this  line  and 
build  a  thriving  corset 
department. 


Parisian  Corset  Mfg.  Co.,  Ltd. 

Quebec,  Que.,  Canada 

Branches:    Toronto,    Stock    Exchange    Bldg.; 
Montreal,   329   Craig    St.    \V. 


^llllllllllilililllilllllllllllNlilllllilllll!!! 


Illlll^ 


"WYLKEDIN"  | 

WEATHERCOATS  j 

The     "Wylkedin"     Weathercoats  H 

are    manufactured    by    Alexandei  = 

Wilkie,   in   Edinburgh,   from  the  = 

famous  = 

SHETLAND    TWEEDS  | 

These  Tweeds  are  the  finest  pro-  = 

ductions    of   our    Scottish    hand-  = 

loom  weavers.     They  are  beauti-  = 

fully    soft    and    warm,    yet    light  = 

in  weight.     For  their  fine  quali-  = 

ties    and    rich    appearance    they  = 

have     been     chosen     for     these  = 
"Wylkedin"  Coats. 

The      "Wylkedin"      Goods      are  s 

tailor-cut   and   tailor-made.     The  = 

Coats    are    finished    with    linings  = 

of   satin    and    buffalo   horn    but-  == 

tons,   while   the   style  and   finish  = 

of  each   garment   tells   the   taste  =§ 

of   the    tailor.  = 

A    TRIAL    OFFER 

Alexander    Wilkie    offers   to    for-  s 

ward  a  parcel  of  TEN   SAMPLE  = 

COATS    to    any    trader   for    the  = 

sum     of     £28     5/-     (Twenty-six  ^ 

pounds   five   shillings)  = 

F.O.B.    EIVERFOOL 

The   1916   Sketches   and    Patterns  s 

are  also  ready.     Write  for  them.  = 

Alexander  Wilkie  j 

55  61  SHANDWICK  PL.  1 

EDINBURGH,    SCOTLAND  = 

1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1~ 


'Wylkedin"   Suit  in  Shetland 
Tweed    at    5   Guineas. 


AGENTS    ARE    WANTED 

IN  EACH  TOWN  AT  HOME  OR 
ABROAD  TO  STOCK  THE 
"WYLKEDIN    LINE. 


READY-TO-WEAR  GAEMEN T S 
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Our  travellers  are 
now  on  their 
grounds  showing 
Dresses,  Waists 
and  Skirts  for 
Fall. 

We  are  showing 
advanced  styles 
early  so  as  to  give 
customers  good 
deliveries  and  best 
selection  of  mate- 
rials. 

Get  your  Fall 
orders  placed 
early  so  as  to  make 
sure  of  getting 
live    sellers. 


F  2303 


All  wool  serge 
frock  made  ex- 
actly like  illustra- 
tion. Front  of 
neck  can  be  worn 
high  or  low  with- 
out changing 
effect  of  fiat  col- 
lar. 

Nicely  stitched 
raised  seams  down 
front  and  on  cuffs 
of  sleeves. 

Wide  flare  skirt 
making  very 
graceful  frock. 
Colors:  Black, 
Navy,  Copenhag- 
en, Brown,  Rus- 
sian Green,  Wine. 
Special  leader  at 
$5.00  each. 


$5.00  each 


&.  &  Jf atrfaatrn  Co.,  Himittb 

l07g>tmcoeg>treet        ::       Toronto 
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R  E  A  DY-TO-AVEAR  G  A  R  M  ENTS 


Travellers  are  now  out  showing  our 
New  Fall  Range  of 

Infants'  and  Children's 
DRESSES 

A  PROFITABLE  LINE  TO   HANDLE. 
BE  SURE  TO  SEE  THIS  NEW  RANGE. 


JAS.  RICHARDSON   CO.,    14    Breadalbane    Street 

TORONTO 


977 — New     fall     models, 

sizes  S-14. 

Panama      Cloth,      lilue. 

brown,  green. 

Pique      Collar  —  velvet 

tie,   pleated   skirt. 


KASSAB   KIMONOS 

LOOK  AT  THE  NEXT  ISSUE  OF  DRY  GOODS 
REVIEW  FOR  WHAT  THE  KASSAB  KIMONO 
COMPANY  HAS  TO  SAY  TO  YOUR  INTEREST. 

KASSAB    KIMONO    MFG.   COMPANY 

THE  SOMMER  BUILDING,  MONTREAL,  QUEBEC 


II  Have  you  something  to  buy  or  sell,  or  are  you  needing  some  experi- 
enced help?  If  so,  an  ad.  in  the  condensed  advertisement  column  of 
the  DRY  GOODS  REVIEW  will  carry  your  message  where  it  will 
be  read  in  nine-tenths  of  the  dry  goods  and  departmental  stores  through- 
out Canada.  You  can  reach  all  these  prospects  for  only  two  cents 
per  word  for  each  insertion. 
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EQUIPMENT    AND   DISPLAY 


Dry  Goods  Review 


Don't  Be 
a    Clerk 

ALL 
Your  Life 

A  Summe 

in  Window  Trimming, 
or  Advertising  will  prep 
in  a  field  that  is  not  o 
which  yon  can  earn  go 
out  of  work. 

A  few  week-  in  New 
will  make  yon  a  bigger, 

hold  a  better  position. 

Write  to-day  for  fin 
ECONOMIST  TRA 

247-249  W.  39th  Street 

MAN 

VHO^ 

knows;®® 
is  .^SSg 

&2    LSJSJft'&HP 

■■■■■■fliwui 

r  Course 

Show  Card  Writing 

arc  yon  for  a  position 
vercrowded.     One  in 
id  pay  and  never  he 

York  at  the  E.  T.  S. 
broader  man,  able  to 

ther  information. 

INING  SCHOOL 

New  York  City 

Reduce 
Fire  Risks 

and 
Promote 
Orderliness 


B  y  providing  DENNI- 
STEEL  lockers  for  your 
employes'    use. 

B  y  avoiding  argu- 
ments, they  save  your 
time-.  By  preventing  pet- 
ty thefts  they  save 
unpleasant  happenings. 
They  please  your  staff 
and    win    their   good-will. 

For  lockers  that  are 
strictly  sanitu}  hand- 
some, m  o  d  e  r  a.  inde- 
structible, fire-proof  and 
thief-proof,  specify 


QENNISTEEL 

See   cur  installations   for   The   T.   Baton    Co.,   Limited, 
and   The  Robert  Simpson   Co.,   Limited. 

We  make  steel  lockers  in   various  units,  many   styles, 
sizes   ami    finishes. 

Asl;    us    for    the    information    you    want. 

JHE 

Dennis  Wire  And  Iron  Works  Co.,  Limited 


LONDON 


CANADA 


PLANNING  THE  DELIVERY 
ROOM 

TI1K  Delivery  Room,  too  often  neglected,  is 
one  of  the  most  important  parts  of  a  retail 
store.     By  energetic   supervision    and    well 
directed    effort    it   can   he   made   a   real   business 
producer. 

To  aid  merchants  in  bringing  their  delivery 
rooms  up  to  a  high  state  of  efficiency  we  have 
prepared  a  hook  "PLANNING  THE  DELIV- 
ERY ROOM."  This  book  describes  in  an  interest- 
ing manner  subjects  that  are  vital  to  the  efficient 
operation  of  the  delivery  department  of  a  store. 

The  following  are  some  of  the  points  that  are 
touched  upon: 

— Collection  of  Parcels 

— Simplified  Wrapping  Systems 

— The  Authorization  of  Charges 

— Routing  Systems 

— Delivery  Bins 

— The  Small  Delivery  Room 

Whether  you  operate  one  delivery  wagon  or  a 
large  fleet  of  trucks,  it  will  pay  you  to  read  t  is 
book  on  Delivery  Room  Service.  A  request  on 
your  letterhead  will  bring  you  a  copy  by  return 
mail. 

THE  LAMSON  COMPANY 

102  BOYLSTON  STREET 
BOSTON,  MASS. 


16  Bog's  of  information 
of  vital Impo  tanc-  to  every 
store  executive.  Send  /or 
Your  Copy  Today 


w/m///////////////////////////////;/;//m;;//////////;///////^^ 
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THE  WONDER  LAMP 


is  the  latest  and  handiest  ever  placed  on  the  market.  It 
produces  a  clear,  bright  white  light  of  500-candle  power  for 
less  than  1-3  of  a  cent  per  hour. 

Get  this  lamp  now  and  have  your  store  lighted  as  well  as 
the  best  of  city  places.    Can  be  installed  by  anyone. 

A  child  can  operate  it.  Absolutely  safe  and  odorless.  Lights 
with  a  match,  very  convenient.    Fully  guaranteed. 

Local  Merchant  Agents  Wanted  Everywhere. 

Write  now  and  get  an  independent  plant  at  cost. 


MacLAREN     LIGHT     COMPANY 

MERRICKVILLE,  ONTARIO 


^/////////////s,,,/,,//,///,,,,,,/,,///,,//,/,//,////://////////////////////////////////^^ 


Lockers  that  are  made  of  wood 

are  most  unsanitary  and  an 
additional  fuel  in  case  of  fire 
Our  metal  lockers  are  highly  sani- 
tary and  made  on  strictly  hygienic 
principles. 

They  will  not  burn,  and  they  oc- 
cupy but  a  small  space.  They  are 
light  and  airy,  and  each  has  a 
different  lock. 

These  lockers  are  a  great  benefit  to 
places  where  a  number  of  people  are 
employed.  They  prevent  contact  of  one 
person's  clothing  with  another's,  thus 
avoiding  possible  contagion. 
We  manufacture  Steel  Shelving 
for  all  purposes.  Inquiries  soli- 
cited. Write  for  Catalogue. 

Canada  Wire  and  Iron  Goods  Co. 

HAMILTON  ONTA'IO 


BEL-AIR    DISPLAY     STANDS 

For    Rugs,    Wall 

Paper,  Notions, 

Fancy  Goods, 

etc.,  etc. 

Great  economizer  of 
time.spaceand  labor. 
Pays  for  itself  with 
increa?ed  sales. 

Write  for  illustrated 

cata'ogue  with  full 

particulars. 

BEL-AIR  TANK   &  TOWER    CO.,  Limited 

1835b  Ontario  St.  E..  MONTREAL 


IdC  IS    allO    yUcllcS    by  any  other — in  fact  not  afforded  by  any  other. 

—  Is   there   another   service   that   offers   a    double 

check  in  the  matter  of  change  making?  Is  there  another  that  equally  secures 
the  merchant's  money — that  is  to  deposit  it  and  all  other  matters  of  record 
emanating  from  the  sales  counters,  to  a  common  centre  (the  Office)  without  the 
salesmen    leaving   their    customers,   whether    the    transaction    is    cash,    charge    or 

barter?     Is  there  another  to  give  an  itemized  record  of  all  purchases 
by  customers,  to  show  the  amount  of  money  received  by  every  sales- 
man,  and   the   change   given   in   return?     Is  there   another   combining 
these    advantages   without    steps   to   and    from    the    office — and 
the  saving  of  time  and  labor? 

More  information  and  many  illustrations  in  our  catalogue  D 
be  had  for  the  asking. 


GIPE-HAZARD   STORE  SERVICE  CO.,  LTD 

97   ONTARIO  STREET.    TORONTO.    CANADA 


Level,  grade  and  pet 
pendieular  wire   Cash 
Carriers.    Parcel  Car- 
riers,   Cable    Carriers 
and  Pneumatic  Tube* 


SO 


DRY    GOODS    REVIEW 


Canadian   Representative  : 


W.  E.    BIRRELL,    27   Wellington    East,   TORONTO 


SI 


BIG  MURRAY-KAY  STORE,  CAPITAL  $7,500,000 

Taking  Over  of  Ogilvy's  of  Montreal  Will  Increase  Largely  the  Firm's  Buying  Power 
New  Building  for  Yonge  Street  This  Fall— An  Interesting  Commercial 

Situation. 


*K 


.  i,  ,»U^%».« 


PU  R  Til  ER 
pa  r  t  i  cu  1  ars 
have  been  re- 
ceived of  one 
of  the  must  in- 
terestin g 
movements  in 
the  retail  dry 
»oods  trade 
that  lias  ac- 
c  u  r  r  e  d  i  n 
years,  the  tak- 
ing ever  of  the 
( Igilvy  store  in 
Montreal  by 
Murray  -  Kay, 
of  T  o  r  onto, 
and  the  crea- 
tion of  a  third 
dep  a  r  t  in  e  nt 
store  in  Tor- 
onto, adding 
to  the  brisk 
com  p  e  t  i  tion 
that  now  ex- 
ists. Even  as 
it  is,  in  point 
o  f  numbers, 
Toronto  has  no 
surfeit    of   big 

stores,  Montreal  and  Detroit,  for  instance,  far  surpassing 
her  in  the  number  of  live  competing  stores. 

It  is  a  significant  proof  of  the  soundness  of  Canada's 
business  conditions  that  the  money  for  the  erection  of  a 
block-size  building  to  replace  the  two  Murray-Kay  stores, 
though  on  a  far  larger  scale,  is  in  sight  and  building  opera- 
tions will  start  shortly.  The  capital  of  the  new  concern 
will  be  $7,500,000.  It  is  announced  that  not  more  than 
$100,000  of  the  new  capital  will  he  expended  on  their 
Montreal  store,  which  will  retain  the  name  "Ogilvy's 

The  details  of  the  flotation  of  the  stock  are  not  SO 
important  as  the  reason  given  for  the  merger.  So  far  as 
the  Murray-Kay  business  was  concerned  there  was  a  big 
handicap  in  having  two  buildings,  more  than  a  block 
apart,  hut  a  much  greater  one  in  the  fact  that  year  by 
year  King  Street  was  becoming  less  and  less  a  retail  buy- 
ing district,  this  passing  up  Yonge  as  the  Eaton  and  Simp- 
son  stores  drew  business  to  themselves. 

Larger  Buying  Powers 

There  was  another  disadvantage  from  the  point  of 
view  of  the  buying  powers  of  the  Murray-Kay  company. 
The  very  class  of  business  that  was  done  limited  the  turn- 
over, ami  consequently  the  ability  of  the  firm  to  secure  the 
best  "quantity"  values  in  the  world's  markets.  In  the 
circular  sent  out  by  the  president  at  the  end  of  the  week, 
after  the  first  meeting  had  been  adjourned,  he  deals  with 
this  point:  "In  order  to  increase  our  purchasing  power  so 
as  to  purchase  in  the  besl  markets  at  the  least  expense,  and 
also  to  increase  our  turnover,  it  was  decided  to  purchase 
the  Ogilvy  business  of  Montreal,  and  an  agreement  to  that 
end  has  been  entered   into.  ...    In   order  to  carry  on  the 
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row.  Architect's  drawing  of  the  new  Murray-Kay  Store  on  Yonge  street. 


necessary  operations  of  your  Company  it   is  e-sential  that 

additional   capital   and    new   premises   be    provided 

There  is  no  doubt  in  your  directors'  minds  that  when  the 
Toronto  businesses  are  plaeed  under  one  roof  and  in  a 
proper  location,  its  future  is  assured.  It  is  not  possible  to 
•ontinue  in  our  present  stores  as  King  Street  lias  become 
almost  entirely  a  financial  street." 

The  company  have  arranged  for  a  general  manager  of 
long  experience  in  the  departmental  store  business,  who 
will  take  charge  immediately  on  the  completion  of  the 
new  arrangements. 

This  idea  of  a  merger  of  stores  is  a  comparatively  new 
one  in  Canada.  There  are  a  few  examples  of  a  chain  of 
stores  in  this  country,  hut  none  that  bulk  largely  like  some 
that  have  been  organized  in  the  United  States.  The  most 
familiar  one,  of  course,  is  the  Wool  worth  organization, 
which  took  over  the  Knox  stores,  hut  both  of  these  were 
United    States    concerns. 

In  the  case  of  the  Murray-Kay  firm,  a  similar  argument 
l-  used  as  in  that  of  industrial  amalgamations,  the  lessen- 
ing of  the  cost  of  production  being  changed  to  the  corres- 
ponding one,  a  lessening  of  the  cost  of  purchase.  By  tak- 
ing over  the  Montreal  store  with  its  large  business  already 
as  an  asset,  the  Toronto  business  starts  off  with  a  greatly 
increased  turnover,  which  in  turn  will  enable  it  to  keep 
its  buyers  permanently  in  the  London.  Paris  and  \'"w 
York  markets,  in  such  (dose  touch  that  they  will  have  an 
advantage  that  could  not  otherwise  be  secured.  The 
present  business  of  the  two  stores  in  Toronto  naturally 
would  not  permit  of  this  being  done,  nor  indeed  would  that 
of  the  Montreal  store  by  itself. 

Out   of  the  total  capitalization  of  $7,500,000  the  Mont- 
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real  store  is  set  down  at  $750,000.  There  will  he  $2,000,000 
of  new  preferred  stock  introduced,  the  present  first  pref- 
erence will  be  made  second  security,  and  the  present  com- 
mon stock  will  lie  reduced  by  one  half.  Murray-Kay 
paid  7%  in  1914,  while  the  statement  on  Jan.  ,'il,  1915. 
showed  net  earnings  on  preferred  of  11.41%  and  on  com- 
mon of  4.32%. 

The  Murray-Kay  business  resulted  from  the  merger  of 
W.  A.  Murray  &  Co.,  founded  in  LS5:i,  and  John  Kay,  Son 
&  Co.,  founded  in  1843.  The  business  of  Jas.  Ogilvy  & 
Suns  is  one  of  the  business  landmarks  of  Montreal,  being 
started  48  years  ago  by  James  Ogilvy,  who  continued  to 
conduct  it  until  his  death  four  years  a.u'o,  shortly  before 
the  removal  to  the  present  quarters. 

Since  last  November,  J.  A.  ('.  Poole,  who  lias  had  con- 
siderable Canadian  department  store  experience,  lias  acted 
as  manager  and  has  very  largely  increased  the  turnover 
and  been  largely  instrumental  in  bringing  about  the 
present  deal.  With  him  is  associated  R.  Travers,  who  has 
for  fifteen  years  been  connected  with  the  Ogilvy  business 
and  is  now  the  financial  man. 


View  of  the  Ogilvy  Store,  Montreal. 


TRADE  NOTES 

An  attempt  was  made  by  three  burglars  to  break  into 
the  dry  goods  store  of  Mr.  A.  Webb,  at  Hillhurst,  Calvary, 
on  the  22nd  of  May,  at  midnight.  A  policeman  on  duty  saw 
them  getting  into  a  side  window  and  captured  one.  The 
oilier  two  escaped  but  were  later  brought  in  by  detectives. 
They  did  not  take  any  goods. 

The  Robert  Simpson  Co.,  of  Toronto,  have  purchased 
the  residence  of  the  late  Senator  Cox  and  will  establish  a 
rest  house  for  their  employees.  The  large  rooms  will  be 
used  for  recreation  and  reading  rooms  and  a  number  of 
1  edrooms  will  be  added  to  the  accommodation  of  the  clerks. 
The  establishment  will  be  run  as  a  store  (dub  and  instruc- 
tion given  alonjj-  literary  as  well  as  commercial  lines. 

A  charter  was  granted  to  Steacy 's,  Limited,  of  King- 
ston, to  take  over  the  dry  goods  business  of  Edward  T. 
Steacy,  with  an  authorized  capital  of  $100,000.  This  store 
has  been  increasing  its  business  steadily  and  of  late  has 
been   managed   bv  Mr.   Noble  Steacy,  who  is  one  of  the 


provisional  directors  of  the  new  fiim.  The  firm's  relation 
to  enlistment  is  seen  in  two  other  directors,  William 
Edward  Steacy.  "Captain,"  and  Herbert  John  J.  Steacy, 
"Soldier." 


JULIAN  SALE  CO.'S  NEW  BUILDING 

The  Julian  Sale  Leather  Goods  Company,  of  Toronto, 
have  purchased  the  property  at  the  corner  of  King  and 
Portland  Streets,  Toronto.  This  property  has  a  frontage 
of  51  feet  by  a  depth  of  1ST  feet.  It  was  formerly  oc- 
cupied by  the  Beatty  Manufacturing  Company.  There  is 
a  five-story  building  on  this  property,  and  it  will  be  used 
by  the  wholesale  department  of  The  Julian  Sale  Leather 
Goods  Company.  The  retail  business  will  be  continued  at 
105  Kinsj  Street  west.  E.  A.  Langmuir,  secretary-treasurer 
i  f  the  Company,  stated  that  this  expansion  was  due  to  a 
certain  extent  to  the  yreat  decrease  in  imported  goods. 
The  Beatty  Manufacturing  Company  went  out  of  business 
shortly  after  the  death  of  the  president,  Harold  W. 
Beatty. 


yOIM5.MJMM3^J^ 


THE  MACLEAN  PUBLISHING  COMPANY,  LIMITED 


JOHN  BAYNE  MACLEAN,  President. 
H.  V.   TYRRELL,  General  Manager 


H.  T.  HUNTER,  Vice-President. 
T.  B.  COSTAIN,  General  Managing  Editor 


Publishers  of  Dry  Goods  Review,  Hardware  and  Metal,  The  Financial  Post,  Mac-Lean's  Magazine,  Farmer's 
Magazine,  Canadian  Grocer,  Men's  Wear  Review,  Printer  and  Publisher,  Bookseller  and  Stationer,  Canadian 
Machinery   and    Manufacturing   News,  The   Power  House.    The    Sanitary    Engineer,    Canadian     Foundryman, 

Marine   Engineering   of   Canada. 

Cable  address:   Macpubco,  Toronto;  Atabek,  London,  Eng. 
PUBLISHERS  OF 

THE  DRY  GOODS  REVIEW 


(ESTABLISHED   1S8S) 


F.  M.  Alexander,  Manager 

A.  B.  Caswell,  Montreal  Representative 

J.  J.  Butler,  Western  Ontario  Representative. 

Fred  McLaughlin,  Eastern  Ontario  Representative. 


H.  H.  Black,  Editor 
Miss  L.  Dixon,  Associate  Editor 
Miss  K.  O'Neill,  Associate  Editor. 
G.  E.  Pearson,  Associate  Editor. 
Chas.  W.  Byers,  Associate  Editor 


CHIEF    O.l  FICES. 

CANADA— Montreal,  701-702  Eastern  Townships  Bank  Building;  Toronto,  143-149  University  Ave.,  Telephone  Main  7324;  Winnipeg, 
22    Royal    Hank    Building,    Telephone    Garry   2313. 

GREAT  BRITAIN— London.  The  MacLean  Company  of  Great  Britain,  Limited,  B8  Fleet  Street,  E.C.  E.  J.  Dodd,  Director, 
Telephone    Central    12960.      Cable    Address:    Atabek,    London,    England. 

UNITED  STATES— New  York.  R.  B.  Hnestis.  115  Broadway.  N.Y..  Telephone  Rector  8971.  Chicago,  111.,  A.  H.  Byrne.  1104-5-6-7 
Fort  Dearborn  Bldg.,  105  West  Monroe  St..  Telephone  Rant-.nlph  3234.  Boston.  C.  L.  Morton.  Room  733.  Old  South  Bldg., 
Telephone    Main    1024.     Central    States,    R.    (J.    Langrill,    3112    i:  oH  1    Ave.,    Cleveland,    Ohio,    Telephone    Prospect    1026R. 

SUBSCRIPTION   PRICE— Canada,  Great  Britain,  South     Africa    and     the    West    Indies,    $2    a    year;    United 
States.  $2.50  a  year;  Other  Countries,  $3  a  year;  Single   Copies.   10   cents.      Invariably    in    advance. 


83 


DRY    GOODS    RE  VI  K  W 


ASSIGNEES  AGENTS,  LIMITED 

154   Simcoe   St.,   Toronto 


Assignments. 


Collections. 


Book-debts  are  money  In  the  oth^r 
man's  pocket.  We  are  good  collectors 
of  past  due  accounts— consult  us. 
Charges     moderate.      Phone    Adel.    919. 


ATTENTION! 

Canadian  Window  Display  Managers 

SCHACK  flowers  are  undeniably  the  most  econom- 
ical on  the  mirket— cost  is  aotually  one-half  of  the 
price  of  imported  flowers.  Write  for  our  seasonable 
FLOWER  BOOKS,  f™e  for  the  asking.  They 
contain  hundreds  of  ideas  for  window  and  interior 
displays. 

SCHACK    ARTIFICIAL    FLOWER  CO. 

1739   Milwaukee  Ave.      Phone  Humboldt  30 
CHICAGO.  ILL. 


Isaac  Lehmann,  Inc. 

EXPORTERS 

MANUFACTURERS  AGENTS 

116  Broad  St.,  New  York 

We  will  be  pleased  to  act  for  you 
as  purchasing  agents  in  United 
States  for  Hosiery  and  Underwear, 
Men's  and  Ladies'  furnishing 
goods.  Will  submit  samples.  Our 
commission  is  paid  us  by  manufac- 
turer. All  invoices  sent  you  by 
manufacturer. 


Fitchburg  Horn  Goods  Co. 

Manufacturers  of 

HIGH-GRADE  HAIR  ORNAMENTS 

HORN  AND  CELLULOID  HAIR  PINS 

CELLULOID  BACK  COMBS 

SIDE  COMBS  AND  BARRETTES 

FITCHBURG.  MASS. 

Factory  and  Main  Office:  Fitchburg.  Mass. 


LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines,  Win- 
dow Decorations,  Japanese  and  Chinese 
Decorations,  Papier  Mache  Novelties,  Elec- 
tric Lighted  Flower  Bushes.  Write  for 
our  104  page  Catalogue.  It's  free  for  the 
asking. 

The  Botanical   Decorating  Company 

(Incorporated.) 
504  South  Fifth  Avenue.  Chicato,  111. 


CONDENSED    ADVERTISEMENTS 


MONTREAL  SALES  AGENT  WITH  SEVEN 
years'  connection  with  dry  goods  and  house 
furnishing  trades,  can  handle  one  good  line 
on  commission.  Best  references.  Box  183, 
Dry   Goods   Review. 


BCYFJR  WANTED— RIBBONS,  UMBRELLAS, 
leather  goods.  Large  department.  Only  cap- 
able, experienced  man  need  apply.  Give  ex- 
perience and  refrenees  and  salary  expected 
Box   1S4,   Dry   Goods   Review. 
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DRY     GOODS     REVIEW 


Qualities  Always  Maintained 

Under  no  circumstances  do  we  sacrifice  the  high  standard 
of  quality  and  workmanship  of  our  "DOMINION" 
Raincoats. 

Market  conditions  have  made  it  very  difficult  to  secure 
materials,  besides  causing  prices  to  soar  all  along  the  line. 
Despite  these  conditions,  we  are  maintaining  those  high- 
grade  qualities  that  make 


MADE  IN  CANADA 


RAINCOAT 

FORALL  CLIMATES 

THE 
CANADIAN  RUBBER  CD. 

OF  MONTREAL  LIMITED 


0* 


"Dominion"  Raincoats 

MADE  IN  CANADA 

The  Best   Within    Your  Reach 

Don't  accept  our  statement  for  that  fact.  Make  compari- 
sons. There  is  but  one  verdict — "DOMINION"  Raincoats 
are  the  best  for  quality,  style,  fit  and  finish. 

Write  for  Catalogue,  Price  List  and  Swatch  Books. 

Canadian  Consolidated  Rubber  Co.,  Limited 

MONTREAL,  P.Q. 

28    ''Service'    Branches   Throughout  Canada 
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MADE  SINCE   1902 


Fall  and  Winter  Showing 

COATS  AND  SUITS 


Separate  SkirtS — for  immediate  and  Fall  deliveries. 
Children's    CoatS  —  at  very  desirable  prices. 

Our  men  are  now  covering  their  respective  territories  with 
complete  lines.    Write  for  an  appointment. 

Notwithstanding  the  scarcity  of  all  wool  heavy  materials, 
you  will  find  our  assortment  in  each  line  most  unusually 
good  in  Style,  Quality  and  Price. 

We  have  well  provided  ourselves  with  cloths  which  will  be 
in  great  demand  for  this  coming  season.  The  large  variety 
of  weaves  and  fabrics  has  been  favorably  commented  upon. 

The  buyers  who  handled  "The  Pullan  Garments"  last 
season 

Were  Most  Successful. 

Make  Sure  of  Seeing  the  Pullan  Range  for  Fall! 

Samples  are  cheerfully  subinitted. 


M.  PULLAN  &  SONS,  LIMITED 

Pullan   Building,  Bay  and  Wellington   Streets 

TORONTO 


ANNUAL 


SALES  NtJfMBE 
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Pawsons  &  Leafs  Ltd. 

Warehousemen 
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5  to  14  St.  Paul's  Churchyard, 

Cable  Address:  Pawson  London  A. B.C. 


London,  Eng. 

and  W.U.T.  Codes  used 


Despite  the  difficulties  of  the  present  time,  we  are  doing  our 
best  to  keep  running  the  makes  of  RIBBON  our  friends  in 
CANADA  have  known  for  so  long  a  period,  in  some  few 
cases  we  have  been  compelled  to  substitute. 

THE  LACE  AND  NECKWEAR  DEPARTMENT  has 

been  brought  right  up-to-date  and  is  now  well  worth  a  visit; 
or.   failing  that,  a  trial  order. 

Our  DRESS  ROOMS  AND  SILK  ROOM  have  large  and 
varied  stocks,  specially  suitable  for  THE  CANADIAN 
MARKETS. 

The  many  other  departments  of  this  well-known  house  are 
fully  alive  to  the  requirements  and  possibilities  of  your  trade. 
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New  Fall  Goods 


O 


UR  travelers  are  now  on  the  road  with  samples  of  our 
complete  line  of  Fall  Goods  which  are  also  being 
shown  in  our  Montreal  Warehouse. 


A  large  and  varied  range  includes  English  and  Scotch  Mant- 
lings,  Blanket  Cloths,  Sport  Coatings,  Polo  Cloths,  Velours, 
Peau  de  Peche,  Russ  Coatings,  Chinchillas,  Diagonal 
Cheviots  in  all  the  most  fashionable  shades.  White  Velours 
and  Teddy  Bear  and  Polars  in  White  and  colours  for 
children. 

Full  range  of  the  "World's  Craze" — Seal  Plush  (Listers) 
Corded  Sealettes,  French  Velours  du  Nord,  Black  and  Col- 
oured, Pony  Skin  and  Czarina,  the  new  fur  Suitings,  besides 
a  large  assortment  of  Novelty  and  Staple  Trimmings,  Serges, 
etc. 

These  goods,  in  quantities  sufficient  to  meet  all  reasonable 
demands,  have  been  received  and  are  now  in  stock  in  our 
Montreal  Warehouse.    Order  early! 

All  orders  placed  with  our  representa- 
tives are  assured  of  quick  and  certain 
delivery. 

GREENSHIELDS  LIMITED 

"Everything  in  Dry  Goods'' 

Victoria  Square 


Montreal 
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The  Season  and  the  Mode  Spell 
Big  Sales  of  English  Mohair 


It  is  a  Mohair  season  and  a 
Mohair  mode — a  Mohair  sales 
opportunity  for  live  retailers 
abreast  of  fabric  needs. 

It  is  Mohair  for  sport  wear,  street  wear, 
motor  wear,  etc.,  etc. — weatherproof, 
dustproof,  in  beautiful  shades.  And 
Mohair,  self-distending,  for  fashioning 
the  flares  and  flouncings  of  the  "bouff- 
ant" modes. 

It's  the  biggest  single  selling  fabric  of 
the  season;  and  a  staple — B.D.A.  Eng- 
lish Mohair. 

The  Bradford  Dyers'  Association 

Limited,  Bradford,  England 

American  Bureau:     231  West  39th  Street 
New  York  City,  U.S.A. 


B.D.A.    MEANS 
I  MOHAIR   OF 
I    MAXIMUM 
MERIT 
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Without  Speculating,  Anticipate 

Your  Wants 

DO  IT  NOW ! 

Our  advice  to  our  friends,  con- 
cerning buying  for  Fall,  is  the 
above;  short,  but  very  much  to 
the  point. 

Nothing  will  pay  you  better 
than  regular  visits  to  our  ware- 
house. Conditions  are  too  un- 
settled to  allow  of  adequately 
representing  our  stock  by  samples. 

Daily,  we  are  receiving  small 
lots  of  excellent  merchandise 
that   are   picked    up   here   and 

there  by  our  several  buy- 
ers.    These    move    too 
^  rapidly  to  allow  of  their 

l&# "Wl  being  sampled. 


-a- 


John  M.  Garland,  Son  &  Co.,  Ltd. 
Ottawa,  Canada 
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GOVERNMENT 


SHEETINGS 

PERFECTLY    PURE    AND    PERFECTLY   SHRUNK 
The  Truth  About  the  Sheetings  G.S. 

The  cloth  is  perfectly  pure  and  is  perfectly  shrunk  and  however 

often  washed  will  remain  the  original  width  till  worn  out. 

The  manufacturers  helieve  this  is  the  only  sheeting  at  the  price 

which  is  thoroughly  shrunk  and  pure. 

The  wearing  qualities  of  a  sheeting  are  determined  by  the  quality 

and  quantity  of  cotton  or  linen  material  it  is  composed  of  and  not 

of  the  starch  or  china  clay  used  to  give  it  an  appearance  altogether 

illusory.     These  substances  generally  disappear  after  one  washing, 

leaving  a  narrower  rag-like  article. 

If  you  buy  the  G.S.  Sheeting  (Government  Standard),  protected  by 

the  registered  trade-mark,  you  get  a  sheeting  that  is  always  the  same 

to-day,  to-morrow,  and  all  days. 

Cheapness  and  law  prices  are  seldom  synonymous  with  good  value 

or  comfort. 

G.T.S.  TWILL  SHEETINGS 

Perfectly  Honest  and  Pure,  and  Made  at  the  Same  Mills 
See  the  Trade-Mark  on  every  piece 


ROCHETTE 


FLANNELETTE    SHEETINGS 


These  flannelette  sheetings  are  the  finest  ever 
offered  to  buyers  in  Canada  or  elsewhere. 
Also  the  production  of  the  same  well-known 
British  Firm  of  Manufacturers. 


Names  of  Wholesale  Houses  stocking  G.S.,   G.T.S.    and   Rochette  Sheetings    can    be    had 

from  the   Manufacturers'    Agents. 


VANCOUVER 
W.  James,  P.O.  Box  447 


TORONTO 
A.  H.  Park,  77  York  Street 

MONTREAL  QUEBEC 

W.  E.  Rhodes,  33  St.  Nicholas  Street         E.  Hamel,  66  Rue  de  1'Eglise 
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TO  THE  JULY 

TRADE  1916 


NOTWITHSTANDING 
THE  UNSETTLED  STATE 
IN  THE  MARKETS  OF 
THE  WORLD 

we  are  ready  for  a  record  Fall 
Business  in  every  department, 

having  anticipated  your  requirements 
with  seasonable  selections  both  in  im- 
ported and  domestic  manufacture.  We 
are  ready  to  serve  you  with  the  same 
attention  that  we  have  in  the  past  and 
feel  confident  of  increased  activity  in 
General  Dry  Goods,  House,  and  Men's 
Furnishings. 

No  inflated  values,  no  misrepresentation, 
no  humbugging,  nothing  but  straight 
truths  and  plain  facts  is  our  business 
slogan. 

John  Macdonald  &  Co. 

Limited 

Toronto 
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HORROCKSES 
FLANNELETTES 

made   by   the   Manufacturers 

of  the  celebrated 

LONGCLOTHS,  TWILLS  and  SHEETINGS, 

are  made  from 
carefully  selected  COTTON. 


The  nap  is  short  and  close. 

No  injurious  chemicals  are  used. 

Quality ,  designs  and  colourings  are  unequalled. 

If  purchasers  of  this  useful  material  for  Underwear  all 
the  year  round  would  buy  THE  BEST  ENGLISH 
MAKE,  they  would  appreciate  the  comfort  and  durability 
which  inferior  qualities  of  Flannelette  do  not  possess. 


See  the  name 

ANNUAL  SALE 

HORROCKSES  " 

upwards  of 

on  the  selvedge 

TEN  MILLION 

every  two  yards. 

Yards. 

Horrockses,  Crewdson  &  Co.,  Limited, 

Manchester  and  London,  England. 

AGENT  FOR  CANADA:— Mr.  John  E.  Ritchie  417  King's  Hall  Chambers, 
St.  Catherine  Street  West,  Montreal. 
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None  can  compare  with  "d£Hb  Plearf)" 


To  get  the  real,  old-fashioned  linen  it  is 
necessary  to  use  old-fashioned  bleaching 
methods.  Every  piece  of  OLD  BLEACH 
linen  is  washed  with  mild  soap  and  then 
bleached  in  the  kindly  Irish  sunshine. 

With  a  strong  fabric  there  is  thus  combined  the  dainty 
freshness  of  great  grandmother's  lovely  linen.  No 
chemical  bleached  linen  can  compare  with  OLD 
BLEACH  either  in  wear  or  beautiful  appearance. 

Write  for  booklet. 


R.  H.  Cosbie,  Limited,  Irish  Linen  Agency 


WELLINGTON  STREET  WEST 


TORONTO 


WILL  P.  WHITE,  LTD. 

Manufacturers'    Agents    and    Importers 


TORONTO 

65  Simcoe  Street 


MONTREAL 
525  St.  Paul  Street 


SOLE  AGENTS : 

Luke  Turner  &  Co.,  Leicester.  Eng.— Garter  Elastics.  Webbings  ami 
Beltings.      Gold    Label    and    Silver   Label    (Registered)    Qualities. 

.7.    Bonas    &    Son,    Derby,    England— Tapes.    Stay    Bindings. 

Rosemval  1  Bros.,  London.  England— Coiffuretta.  Tidy-Wear  and 
Silk    Hair-Nets,    Can. -Anglo    Brand    I)re«   and    Gai-ment    Shields 

George  Goodman,  Ltd.,  Birmingham,  England-Safety  Pins,  Hair- 
pins,   etc. 

Morris  &  1'eomans.  Redditch,  England— Needles,  Needle  Cases, 
Crochet  Hooks,    Hatpins,    etc. 

Donisthorpe    &    Co.,    Leicester,    England— Wool    Mendings. 

Howard  Wall,  Ltd.,  London.  England— Dean's  Tape  Measures, 
Corset    Fasteners..    Babies'    Bootees   and    Shoes. 

Colonial  Weaving  Co.,  Peterboro,  Canada— Beltings.  Feather  Stitch 
Braids  and    Embroidery  Trimmings. 

F.    Bapterosses    &    Cie..    Paris,    France— Agate    Buttons. 

Societe  Francaise  de  f'oton  a  Coudre,  Paris.  Fiance— C.  B.  Mend- 
ings.   Embroidery   and   Crochet   'Cottons. 

Henry  Mver  Thread  Co.,  Chicago.  111.— Subsilk  and  .Mercerized 
Threa  '-. 

Western  Thread  Co.,  Elgin.  II!.— Japsilk  Mending  and  Embroidering 
Cottons. 

Rudolph  Liebraann  Mfg.  Co.,  Newark.  N., I.— Metal  and  Celluloid 
Dress   Buttons. 

Schott    Bros.— Button    Moulds.    Sehott's    and    Diraco    'Machines. 

The  Winwal    Co.— Buttons   that   can   be   covered   by   hand. 


PEARL,  BUTTONS 

English,   French   and   Japanese. 

JAPANESE    HAIR    AND    TOOTH    BRUSHES 
THE   WELL  WORTH   BINDING   BRAID 

Mule   from   selected.    Twist. 

THE  "GLOBE"  BOOTLACE  CABINET 
"GIVEASE"  COLLAR  SUPPORTS 

Made    in    England. 

"SURESTAY"  DOME   FASTENERS 

Manufactured    in    Spain    and    T'.S.A. 

MANUFACTURERS  AND  WHOLESALE  TRADE  ONLY 
SUPPLIED. 


Australian  Trade 

Are  You  Interested? 

If  so,  The  Draper  of  Australasia  (pub- 
lished monthly)  can  provide  yon  with  much 
valuable  trade  information.  It  is  the  organ 
of  the  drapery  and  kindred  trades  of  the 
Antipodes,  and  is  subscribed  for  by  all  the 
leading  firms  in  Australia  and  New  Zealand. 

Subscription     3)^.50     Mailed  Free 

Specimen  Copy  will  be  supplied  on 
application 

Advertising  rates  may  he  obtained  and 
space  secured  by  communicating  with  our 
London  Office,  71  Queen  St..  E.C. 


Publishing  Offices  : 


Melbourne, 

Sydney, 

London, 


Fink's  Buildings 

Post  Office  Chambers 

71  Queen  St.,  E.C. 
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COOK,  SON  &  CO. 


Cable  Address,  "Gribble,  London" 


MANUFACTURERS 
SHIPPERS  AND 
WAREHOUSEMEN 


Code,  A. B.C.,  5th  Eddition. 


Owing  to  the  war  and  the  impossibility  of  properly  representing  our  very  large 
stock  we  have  temporarily  withdrawn  our  travellers  from  your  markets — but  we 
feel  sure  it  will  be  to  your  interest  when  your  buyers  are  on  this  side  to  call  and 
inspect  our  ranges  of  goods  especially  in  our  Linen,  Cotton  and  Wool  Dresses, 
Silk  and  Ribbon  Departments,  where  our  stocks  are  particularly  large  and  well 
assorted. 

If  you  will  kindly  ask  for  our  Mr.  Cutcliffe  you  will  receive  every  attention. 

DEPARTMENTS: 


Aprons 

Blouses 

Boots 

Blankets 

Cachemeres 

Calicoes 

Carpets 

Children's   Outfitting 

Corsets 

Costumes 

Cotton    Dress   Goods 

Curtains  and  Table  Covers 


Woollen    Dress    Goods 

Felt   Hats  and   Caps 

Flannels 

Flowers 

Furs 

Gloves 

Haberdashery 

Handkerchiefs 

Hosiery 

Lace  and  Neckwear 

Linens 


Mantles 

Muslin   and    Furnishing 
Men's   Outfitting 
Ribbons 

Shirts,  Collars  and  Ties 
Silks,  Velvets  and  Crapes 
Straws  and  Millinery 
Trimmings 
Fmbrellas 
Underclothing 

I'nderskirts 
Waterproofs 


St.  Paul's  Churchyard,  Loudon,  England. 


FACTORIES:— 

Axe  Brand  Works,  Chatham. 
Robert  Street,  Northampton. 

niiii 


Sermon  Lane,  London. 
Ireland  Yard,  London. 
Minories. 
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YOUR  MAIL  ORDERS 


WITH  A  FIRM  CONVIC- 
TION— YOU  can  assure  your 
customer  that  you  will  have  that 
missing  lineby  return  PARCEL 
POST  or  EXPRESS. 

THEN  SEND  US  YOUR  MAIL 
ORDER 

Our  MAIL  ORDER  DEPARTMENT 

is    always    in    readiness    to    serve    you. 


the  W.  R.  BROCK  COMPANY  (LIMITED) 

WHOLESALE   DRY  GOODS 
TORONTO  MONTREAL  CALGARY 


/ 


\ 
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OVER  A  MILLION 

DOLLAR  STOCK 

from  Great  Britain,  from  France,  from 
the  United  States  and  from  our  own 
and  other  Canadian  Factories. 

All  Standard  Lines  of  Merchandise. 

Sort    up 

for  Your  Present  Season's  Needs. 

Order  Now 

for  Next  Fall  and  Winter. 

The  Prices  are  Fair. 


ALPHONSE  RACINE  LIMITED  ^^ufactSSS 

60-80  St.  Paul  Street  West,  Montreal,  Canada 

Sample  Rooms  at  Ottawa,  Quebec,  Three  Rivers, 
Sherbrooke  and  Sydney,  N.S. 


SI  D  rtrarao-nnroij 


We  manufacture 
in  well-appointed 
factories:  Men's 
Fine  Shirts,  Work- 
ing Shirts.  Over- 
alls, Smocks  and 
Hosiery. 


in 


DRY    GOODS    REVIEW 


"  For  I  dipt  into  the  future,  far  as  human  eye  could  see; 
Saw  the  vision  of  the  world,  and  all  the  wonder  that 

would  be ; 
Saw  the   Heavens  rilled  with  commerce,  argosies 

of  magic  sails, 
Pilots  of  the  purple  twilight,  dropping  down  with 

costly  bales." 

(  Written  by  Lord  Tennyson,  nearly  a  hundred  years  ago.) 


DEPARTMENTS 


A — Cotton  Stap  es 

B — Fancy  Cottons 

C — Woolens  and  Trimmings 

D — Linens 

E — Dress  Goods  and  Silks 

F — Men's  Staple  Furnishings 

G — House  Furnishings 

H — Hosiery  and  Underwear 

I — Men's  Fancy  Furnishings 

J — Ready -to- Wear 

K — Smallwaies 


AFTER  THE  WAR  we  may  expect  merchandise 
to  arrive  in  this  manner. 

AT  THE  PRESENT  TIME  they  have  come  to 
us  in  the  usual  way.  The  principal  fact  is  that 
WE  HAVE  THE  GOODS  IN  STOCK. 


ALPHONSE  RACINE  LIMITED  ^°mla^"ctSSS 

60-80  St.  Paul  Street  West,  Montreal,  Canada 

Sample  Rooms  at  Ottawa,  Quebec.  Three  Rivers, 
Sherbrooke  and  Sydney,  N.S. 
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The  Oldest  and  Largest 
Makers  of  Talcum 
Powder  in  the  World 
/f\  is  the  House  of 

\&)  MENNEN'S 


The  universal  prestige  it  now 
enjoys,  is  the  reward  for  over 
thirty  years'  conscientious  manu- 
facture of  the  best  talcum  powders 
and  the  outgrowth  of  the  unceas- 
ing experimenting  and  research 
work,  which  has  been  carried  on 
in  the  great  Mennen  Laboratories 
since  the  very  beginning. 

Mennen's  Borated  Talcum  is 
recognized  the  world  over,  by 
thousands  of  physicians,  nurses 
and  mothers,  as  the  standard  baby 
powder.  The  other  various  tints 
and  perfumes  hold  an  equivalent 
position  with  those  for  whom  they 
are  especially  prepared. 

Dealers  always  feel  assured,  when 
they  sell  any  of  the  Mennen  Pro- 
ducts, that  they  are  backed  by  the 
oldest  and  largest  manufacturers 
of  talcum  powder  in  the  world. 

The  Gerhard  Mennen 
Chemical  Company 

Newark,  New  Jersey,  U.S.A. 

Canadian  Factory  :   Montreal,  Que. 

Canadian  Agents  : 
HAROLD  F.   RITCHIE  &  CO.,  Ltd.,   Toronto,  Ont. 


LIDDELL'S 

Gold  Medal 

LINENS 


See  samples  now  on  the 
road. 

Every  novelty  in  Hem- 
stitched and  Embroid- 
ered Linens  for  Fall  and 
Christmas  trade. 


R.  H.  Cosbie,  Ltd. 

IRISH  LINEN   AGENCY 

30  Wellington  St.  West 
TORONTO 


THE  McKINLEY  EDITION  OF 
TEN  CENT  MUSIC 

will   always  hold    first    place    as  an  Edition  of 
Standard,  Classic  and  Teaching  Music 

as  an  established  demand  for  this  line  of  Music 
exists  throughout  the  United  States  and  Canada. 
It  meets  the  requirements  of  the  Teacher,  Student 
and  the  Accomplished  Musician. 
It  has  proved  itself  to  thousands  of  dealers  to  be 
the  best  foundation  for  a  sheet  music  department. 
Every  copy  of  The  McKinley  Edition  sold  means 
a  profit  of  over  200  per  cent,  to  the  dealer. 
The  McKinley  Edition  (Revised  for  Canadian 
Trade)  conforms  in  every  detail  with  Canadian 
copyright  laws. 

A  great  advantage  to  the  merchant  as  a  "Trade 
Bringer"  is  the  catalogues  bearing  the  dealer's 
imprint  which  are  supplied  with  this  Edition. 
These  catalogues  will  attract  more  customers  to 
your  store  than  any  other  medium  you  could 
employ. 

Write  ns  for  samples  and  particulars  to-day. 

McKINLEY  MUSIC  CO. 

The  Largest  "Exclusively  Sheet  Music  House" 
in  the  World 

CHICAGO:  1501-15  EAST  FIFTY-FIFTH  ST. 

NEW  YORK  CITY:   80  FIFTH  AVENUE 
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Infants  Relight 

IT'S      |^BLToi!.E'r 
©ORATED  ^**y     S  ■ ;  f. 


An  Air-Floated  Talc,  per- 
fumed with  the  exquisite 
Blue  Bird  Perfume.  A 
large  variety  of  odors  to 
choose  from 


A  Fine  Toilet  Soap 
White 

Daintily  Perfumed 

Perfectly  Borated 
A  soap  you  get  quick  returns  with 


VALLEY  VIOLET  PERFUME 
The  breath  of  the  wild  country- 
side brought  to  you  in  this  perfume. 
Well  advertised:  and  usually 
asked  for  again. 


How  Many  Women 

Are  Coming  Into  Your  Store? 

Have  you  considered,  Mr.  Merchant,  how  much  business  is  lost  to 
you  annually,  if  you  are  not  handling  Toilet  Requisites  for  Ladies 
and  Babies?  Your  store  is  the  legitimate  place  for  women  to  pur- 
chase Talc  Powders,  Toilet  Soaps  and  Perfumes. 

Why  not  start  a  Toilet  Department  right  away? 


Soaps  and  Perfumes 


are  well  liked,  well  advertised  and  are  quick  sellers.  Profits  are  good. 
A  prominent  display  of  Taylor's  Soaps  and  Perfumes  will  bring  in- 
creased business  to  you.    Other  merchants  have  proved  it  so. 

We  are  at  your  service,  write  us. 

John  Taylor   &   Company,    Limited 

MAKERS  OF  FINE  SOAPS  AND  PERFUMES 


Established  12  Wellington  Street  East  M^a]s 

Ye^rs  TORONTO  -  -  CANADA  Awards 


SEND  FOR   CATALOGUE 
THE  LARGEST  AND  OLDEST  PERFUME  AND  SOAP  MAKERS  IN  CANADA 


13 


DRY    GOODS    REVIEW 


READINESS ! 


Are  YOU  in  readiness  to  meet  the  daily, 
increasing  scarcity  of  dry  goods? 

Are  YOU  prepared  to  meet  your  customers' 
requirements? 

THINK  that  many  of  Europe's  most  exten- 
sive industries  have  been  closed  altogether 
— others  are  only  producing  a  small  por- 
tion of  their  former  output. 

The  Canadian  and  American  Manufactur- 
ers can  only  respond  to  about  half  of  the 
demand. 

READINESS  WILL  WIN 

Thoughtful  merchants  definitely  express 
their  convictions  that  stocking-up  NOW 
will  avoid  later  disappointments. 

We  have  contracted  early  with  many  manu- 
facturers for  large  quantities  and  our  stock 
is  NOW  in  splendid  shape. 

Our  traveller  will  be  pleased  to  call  on  you 
— or  mail  us  your  requirements  direct. 


The  W.  R.  BROCK   COMPANY  (Limited) 

WHOLESALE  DRY  GOODS 

Montreal 

TORONTO  CALGARY 
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How's  Your  Stock 


in 


COTTONS,  PLAIN  AND  PRINTED 
DRESS  GOODS  AND  SILKS 
WHITEWEAR  AND  BLOUSES 
HOSIERY  AND  UNDERWEAR 
GENTS'  FURNISHINGS 

Striped  Flannelette,  and  Saxonies 

MUSLINS  AND  RIBBONS 

LACES  AND  EMBROIDERIES 

CARPETS  AND  CURTAINS 

HOUSE  FURNISHINGS 

MEN'S  SUITINGS  AND 

GENERAL  WOOLLENS? 

The  W.  R.  BROCK   COMPANY  (Limited) 

WHOLESALE  DRY  GOODS 

Montreal 

TORONTO  CALGARY 
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When  buying  Hosiery 
ask  for 

HAWLEYS 
"HYGIENIC  BLACK 

There  is  no  hotter 
Dye  in  the  World. 

Every  Pair 

Warranted  Fast 
to  Mashing,  Hard  Wear 
and  Perspiration. 

Works  -  Hinckley,  England. 


*9 


Gloves  bearing  this 
label  are  becoming 
more  popular  every 
year. 

There's  a  reason.  VALUE.  Our  present  showing  is  better  than  ever 
before.  You  cannot  afford  to  miss  seeing  our  samples  before  placing 
your  next  order. 

"Tapatco"  Brand  Gloves  are  made  in  Gauntlet,  Knit  Wrist  or  Band 
Top  Styles,  and  in  Heavy,  Medium  or  Lightweights.  We  also 
make  Jersey  Gloves  and  Mitts  in  Tan,  Brown  and  Oxford. 

Drop  a  card  now  for  samples  of  these  quick-selling,  profit-making 
lines.    Our  values  will  surprise  you. 

Handled  by  all  Jobbers. 

THE 

AMERICAN  PAD 
AND  TEXTILE  CO. 

CHATHAM,    ONTARIO 
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Whether  yours  is  a 
thousand  dollar  busi- 
ness or  a  million  our 
Kant-KracK  price  is 
Two  Dollars. 

Quantity  never  commands  a 
lower  price — the  large  deal- 
er pays  the  same  as  the  small 
buyer,  the  selling  price  is  al- 
ways the  same,  25c. 

This  means  that  kantkrack 
collars  are  never  sacrificed, 
are  never  on  the  bargain 
counter,  but  always  produce 
a  good,  legitimate  profit  for 
the  retailer. 

What  is  fairer  than  that,  and 
especially  when  we  stand  be- 
hind every  Kantkrack  collar 
with  an  absolute  guarantee  of 
satisfaction  or  collar  replaced. 

We  do  not  ask  to  be  the  judge, 
nor  do  we  ask  you  to  decide — 
the  wearer  is  the  man  to  say 
whether  or  not  he  gets  value 
for  his  money — we  stand  by  his 
decision. 

If  you  do  not  sell  these  made-in-Canada 
collars,  write  us  to-day  for  our  catalog 
of  style. 

KANTKRACK  collars  are  sold  direct 
to  the  trade  only.  They're  made  in 
"One  grade  only  and  that  the  best". 


Kant  UrkV 

I      M       TRADE  MARK  I      K        REGISTEREO         I     « 

1  COATED      \  LINEN  .    \ 


All  styles  are  selected  to  sell.      All  collars  are  made  to  wear. 


Only  a  small  stock  is  neces- 
sary. 


KANTKRACK    sales     are 
guaranteed. 


KANTKRACK  collars      are      They're    sold    direct    to    the 
MADE  IN  CANADA.  trade    only. 


They're     reinforced     where      KantKracK     collars     are 
others  are  weakest.  guaranteed   to    give    service. 


Remember  the  KKK  when  ordering. 


The  Parsons  and  Parsons  Canadian  Co. 

Makers  of  the  famous  KANT-KRACK  Waterproof  Collar 

Hamilton         :         Canada 

KArrri/fcAcK  ifANTifcAdf  K^K^K  K^K^K  K^K^K  K^K^If  KAN"#ACK' 

I\tRAO(|YmA«K   IV  l\TRADel\   **».<   I\         l\TR*Ot|^«*«KU  I  ^TRAOt  |  ^  MM   I  \  |  ^T  RAM  |  ^  MM  j  ^        |  ^TRADt  |  ^  NMK   j  ^         I  ^TRADl  j  ^  MARK   I  V 
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Therein  lies 


one  of  the  merits  of  Challenge 
Brand  Collars.  They  give  such  sat- 
isfaction to  the  wearer  that  others 
are  advised  by  the  satisfied  cus- 
tomer to  buv  this  brand. 


George  was  ready  to  go  driving,  and  as  it  sometimes 
happens,  a  big  black  piece  of  soot  selected  his  collar 
for  a  resting  place.  However,  George  was  wearing  an 
"ARLINGTON"  Collar,  and  he  was  delighted  to  find 
that  a  few  rubs  with  soap  and  a  wet  sponge  made  the 
collar  spick-and-span  again. 

George  remembered  how  different  it  had  been  when 
a  linen  collar  became  soiled  just  at  the  most  inoppor- 
tune moment,  and  he  felt  grateful  for  the  convenience 
of  the  "Arlington"  Collar  and  decided  to  recommend 
Challenge  Brand  Collars  to  his  friends. 

THE  RECOMMENDATION  OF  A  SATISFIED 
CUSTOMER  IS  THE  VERY  BEST  KIND  OF 
ADVERTISING. 

You,  Mr.  Merchant 

know    this  and  you  will  realize  the  benefits  of  serving  your 

customers  with  a  collar  that  wins  their  good-will.     Challenge 

Brand  Collars  have  other  selling  points  in  addition   to  their 

convenience.       They   are   made  of  stouter  material   than  the 

ordinary  water-proof  collar  and  give  longer  wear.     Further 

advantage  is  found  in   the  many   styles  and  the 

different  grades  of  Challenge  Brand  Collars.   Men's 

tastes  differ,  also  their  purses.     Challenge  Brand 

Collars  enable  you  to  satisfy  the  different  tastes 

and  the  means  of  each  customer,  giving  you  a  wide 

scope  for  selling  and  making  it  unnecessary  for 

you  to  turn  a  customer  over  to  a  competitor.   Have 

a  style  and  a  price  for  each  customer  by  stocking 

Challenge  Brand  Collars — the  collar  that  pleases. 

Have  you  tried  a  Challenge  Brand  display. — win- 
not  put  one  on  your  counter  this  week?  Ask  for 
an  Arlington  Collar  display  rack. 


The  Arlington  Company 
of  Canada,  Limited 


56  FRASER  AVE. 


TORONTO 


Selling   Agents: 
Eastern   Agent:   Duncan   Bell,  301  St.  James  St.,   Montreal. 
Ontario   Agent:  .1.   A.  ChanUer  &   Co..   8-10  Wellington   St 
v...  Toronto.     Western  Agent:  R.  -T.  Quigley,  212  Bammonrl 
Bloi  I;,  Winnipeg. 
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Batting 

North  Star 
Crescent 
and  Pearl 


ORDER 

OF 

YOUR 

WHOLESALER 


""THESE    brands    repre- 
A  sent  the    batting   that 
your  customers  want. 

They  are  made  from  long 
staple  cotton,  white  as 
snow,  lofty,  soft  and 
elastic. 

They  come  in  big  batts 
that  open  out  into  strong 
sheets  of  even  thickness. 

It  pays  you  to  sell  these 
brands. 


]\  You  can  talk  to  the  dry 
goods  merchants  from  Hali- 
fax to  Vancouver  for  only 
two  cents  for  each  word  with 
a  condensed  ad.  in  the  DRY 
GOODS  REVIEW. 


EST  A  BUSH  ED  1849 


BRADSTREET'S 

Offices  Throughout  the  Civilized  World. 


OFFICES   IN    CANADA: 


Calgary,  Alta. 
Edmonton.  Alta. 
Halifax.  N.S. 
London.  Ont. 


Ottawa,   Ont. 
St.  John,  N.B. 
Vancouver,   B.C. 
Victoria,  B.C. 
Hamilton,    Ont. 


Montreal,  Que. 
Quebec,  Que. 
Toronto,  Ont. 
"Vinnipeg,   Man. 


Imputation    gained    by    long   years   of  vigorous, 
conscientious  and   successful   work. 

THOMAS    C.    IRVING,     «SCL%S& 

TORONTO.  CANADA 


Big  Values 

in 

Mackinaws 

We  offer  you  unbeatable  values 
in  Mackinaw  Coats  and  in  other 
of 

THE  EASTERN  BRAND 

Lines  :     Pants,     Etoffe  Pants, 

Shirts,    and   the   E.M.C.  Brand 

working    shirts.      These  values 

give  you  an  exceptional  oppor- 
tunity for  quick  selling. 

Ask  for  samples. 

Don't  fail  to  see  our  1916  range 
of  Mackinaw  Coats. 

Eastern   Manufacturing  Co. 

MONT-JOLI,   QUE.   (Formerly    Ste.    Flavie    Station) 

Sales  Offices : 
301  St.  Nicholas  Building,  Montreal.   Quebec 
505   Mercantile   Building,  Vancouver,    B.  C. 
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f    The  W.  R.  BROCK  COMPANY  (Limited)     I 


Registered 


MARK — ~in  Canada 


Light  Weight  Black  Dress       I 
Fabrics  for  Summer  Wear       | 

Fine  all-wool  Black  Voiles,  close,  even  weave,  guaranteed 
best  fast  dye  and  finish.  40  (a  37^c,  42"  ©  55c,  54"  ©  75c. 
Fine  Black  Wool  Taffetas  and  Delaines.  Just  the  correct 
material  for  cool  Summer  Dresses.  40"  ©  50c,  38"  Gb  60c, 
42   (?v  70c,  42   ®  95c,   42   Qi  $1.10. 

42''  Silk  Finish  Black  Lustre.     Splendid  Value,  fc   42>4c. 

Black  and  White  Pin  Stripe  Permo,  a  delightfully  supple 
Fabric,  lightweight.  Will  not  crush,  fine  and  medium  stripe. 
40    (a)  $1.00. 

White  Washable  Corduroy,  lightweight,  specially  manufac- 
tured for  washing  suits  and  skirts.    36   Q,  75c. 
Heavier  Weight ;  one  of  the  best  cloths  in  the  trade.    Suitable 
for  Sport  Coats.    36   <a  $1.10. 

Also  for  Sport  Coats  a  magnificent  quality  of  silk  finish 
Corduroy  Velvet,  in  the  best  shades  of  China  Blue,  Edith 
Rose,  Belgian  Grey.    31'  (cb  $1.10.  1 

The  W.R.  Brock  Company  (limited)  1 

S.W.  Cor.  Wellington  C&,  Bay  Streets,  TORONTO     1 
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WHERE  CAN  I  SELL  OLD  FELT  HATS  ? 

This  Inquiry  From  Parrsboro',  Nova  Scotia,  Listed  Below,  With  a  Few  Others  of 
the  Large  Number  Sent  in  During  the  P ast  M onth  by  Readers 

of  The  Review 


WHEN  you  become  a  subscriber  to  "The  Review"  this  is  part  of  the  service  you  buy.  Every  day  "The 
Review"'  receives  letters  from  subscribers  stating  that  they  want  to  secure  certain  goods  but  do  not 
know  where  they  can  be  procured.  We  have  facilities  for  procuring  information  about  new  goods, 
novelty  lines,  etc.,  and  our  Service  Department  is  atyour  disposal  at  all  times.  We  are  glad  to  be  of  any 
possible  assistance  to  our  readers,  and  requests  for  information  are  most  welcome.  Cut  out  the  coupon 
below  and  use  it  when  you  would  like  us  to  give  you  information.  The  following  are  a  few  of  the  inquiries 
received  and  answered  during  the  past  month : 


A  MAKER'S  ADDRESS 

Perth,  Out. —  Where  can  we  procure  Jaeger 
wool  sweaters,  or  is  there  a  Toronto  agent  for 
them?   Kindly  let  us  know. 

A  nswer — Address  Dr.  Jaeger  Solitary  Wool- 
en System  Co.,  Montreal.  -..  . 


SILK  SWEATER  COATS 

Toronto — Where  can  I  tiecufe  silk  sweater, 
coats? 

Answer — Monarch  Knitting  Co.,  Dunnville; 
A.  T.  ReidCo..  Toronto. 


HAREM  BA  THING  SJ'IT 

Carnduff,  Sask. — Where  can  ire  procure 
bathing  suit  as  shown  on  front  cover  of  Jane  Dry 
Ooods  Review? 

Answer — The  name  of  the  firm  (in  New 
York- )  was  forwarded. 


ELECTRIC  KNIFE  FOR  CLOTH 

Montreal.  Que. — Where  can  I  proenre  an 
<  lectric  knife  for  cutting  dress  goods? 

Answer — This  is  made  in  the  United  States. 
hat  is  handled  by  a  Canadian  agent,  R.  E.  T. 
Pringle,  95  King  St.  East,  Toronto. 


LADIES'  WHITEWEAR 

Winnipeg,  Man. —  Where  can  I  secure  in  the 


United  Staffs,   holies'     whlteweOT,     corset   covers, 
etc.? 

Answer — Names  of  several  firms  forwarded. 


MARBLE  EFFECTS  IN  WINDOWS 

"We  are  planning  in  making  a  change  in  the 
floor  of  our  show  window  and  on  looking  over 
different  ideas  we  have  been  very  much  impress- 
ed with  the  marble  effects.  Kindly  give  as  the 
necessary  information  as  to  lion'  to  get  this  effect 
and  where  necessary  material  can  he  procured. 
Thanking  you  for  past  favors,  we  are,  yours 
truly." 

Answer — This  effect  is  often  secured  by  tak- 
ing beaver  hoard  and  painting  it  in  squares, 
black  and  white,  green  and  grey,  and  white,  etc. 
Several  Canadian  stores  have  done  this. 

If,  however,  you  wish  to  secure  the  grain 
effect  better  than  can  he  done  by  the  amateur,  or 
the  ordinary  painter,  there  are  sheets  of  'marble 
paper  manufactured  by  the  American  Litho- 
graphing Co.,  of  New  York  city,  coming  in 
sheets-  2  ft.  by  2V-2  ft.,  and  costing  about  30  cU. 
a  sheet. 


DISPOSING  OF  OLD  FELT  HATS 

Parrsboro,  N.S. — I  am  going  out  of  business 

and  J   would  like  to  know  if  there  is  any  place 

that  would  bug  felt  hats  that  are  out  of  style? 
Answer — Suckling  and  Co.,  76  Wellington 

St.  West,  Toronto. 


THE  DRY  GOODS  REVIEW 

143-153  UNIVERSITY  AVENUE 

TORONTO 


For  Subscribers 


INFORMATION  WANTED 


DATE 


191 


PLEASE  TELL   ME  WHERE  I  CAN   PROCURE 


NAME_ 


ADDRESS 
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g>ent  &ut  jfor  {Kfje  Eebieto 


SIMILE  AFTERNOON  COSTUME  OF  BLUE 
ALPAGA.  COAT  HAS  PLEATED  BASQUE : 
YELLOW  EMBROIDERY  TRIM  COLLAR 
AND  SLEEVES;  EDGING  OE  YELLOW 
TELLE    ON    SKIRT. 
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FALL  OUTLOOK  GROWS  MUCH  BRIGHTER 

Buying  Power  of  Public  and  Eagerness  For  Goods  Shows  no  Sign  of  Abating — Prices 
on  the  Whole  Less  Than  Anticipated — Deliveries  Late  and  Labor  Situation 
Replaces  Materials  in  Acuteness — General  Business  Outlook  Sound. 


FROM    all    directing    reports    reach    us    that   the    dry 
goods    merchants   are    looking   forward    to    the   Fall 
season  with  confidence  in  the  continuance  of  the  ex- 
cellent business  that  has  been  the  general  experience  dur- 
ing Spring  and  early  Summer. 

While  wash  fabrics  and  Summer  garments  got  off  to  a 
slow  start  owing  to  the  lasting  qualities  of  the  cold,  wet 
weather,  staple  lines  sold  exceedingly  well,  and  the  public 
indicated  that  their  buying  capacity,  instead  of  being  on 
the  wane  after  a  healthy  exercise  of  over  six  or  eight 
months,  was  showing  renewed  strength,  and  when  the  nov- 
elty season  of  sports  hats,  middies,  skirts,  coats,  hosiery 
and  footwear  was  thrown  open,  they  burst  all  constraining 
bonds  and  went  crazy — over  stripes  and  colors.  A  public 
that  can  afford  to  indulge  itself  to  the  full  with  a  new  fad 
will  not  be  worried  with  over-caution  when  its  restless 
eyes  alight  upon  the  windows  and  counters  of  new  Fall 
dress  goods,  mantles  and  headwear. 

With  few  exceptions  the  sales  records  of  1915  are  being 
exceeded  this  year,  month  by  month. 

Fall  Deliveries  May  be  Late 

There  is  a  natural  anxiety  among  merchants  over  Fall 
deliveries.  This  is  natural,  and  will  not  be  allayed  until 
August  is  well  begun.  On  the  other  hand  in  many  staple 
departments,  hosiery,  linens,  etc.,  purchases  'have  been 
heavy  months  ago  and  shelves  are  piled  up  already,  deliv- 
eries being  demanded  and  accepted  with  avidity  at  any 
time  convenient  to  the  mill.  Fall  millinery  is  delayed 
several  weeks  in  the  late  season  lines,  but  the  Canadian 
Ready-to-Wear  samples  are  out  on  good  time,  and  were 
even  accelerated  in  some  cases  by  the  tie-up  due  to  the 
sarment  workers'  strike  in  New  York.  Buyers  who  have 
been  to  New  York  report  that  Fall  orders  are  accepted 
readily  by  the  cutting-up  trade,  although  the  strike  at  the 
time  of  writing  looks  as  unsettled  as  ever. 

Looking  to  Big  Silk  Season 
While    merchants    who    bought    up    serges    and    other 
woolens  are  rejoicing  exceedingly  at   what  they   have   in 
store  for  their  customers,  others  who  are  not  so  fortunate, 


are  consoling  themselves  with  the  bright  promises  of  silks 
repeating  on  the  record  Spring  season  of  1916,  and  of 
getting  rid  this  Fall  of  the  cord  velvets  that  stripes  killed 
off  in  June.  Fortunately  in  this  line,  at  least,  prophecies 
of  heavy  advances  have  not  been  fulfilled  except  perhaps 
in  pailettes  and  silk  velvets. 

Labor  Scarcity  the  Most  Serious  Factor 
The  labor  question  looms  up  as  perhaps  the  most  seri- 
ous for  retailer  as  well  as  manufacturer.  We  have  heard 
of  one  merchant,  who  despairing  of  discovering  a  delivery 
man  and  a  boy,  bought  a  motor  car  and  spends  a  couple  of 
hours  or  so  a  day  delivering  goods  himself. 

Help  is  hard  to  get,  and  the  merchant  often  must  con- 
tent himself  with  inferior  qualifications  and  lack  of  ambi- 
tion in  the  temporary  assistance  he  can  procure.  But  his 
quandary  in  no  sense  compares  with  that  of  the  factory 
owner,  who  sits  perforce  with  his  shelves  stocked  with  the 
raw  material  while  his  looms  lie  idle.  Raw  materials  in 
1915  and  a  labor  famine  in  1916. 

Business  Conditions  in  General  Promising 
Taking  the  country  at  large,  apart  from  that  most 
persuasive  proof  of  a  prosperous  condition,  a  goodly 
volume  of  current  retail  buying,  most  indications  are  fav- 
orable. The  issue  of  another  credit  to  the  British  Gov- 
ernment for  war  munitions  will  continue  the  paying  out  in 
cash  in  Canada  of  $1,000,000  every  day.  Bank  clearings, 
as  The  Financial  Post  of  July  1  pointed  out,  "continue  to 
reach  very  high  levels  and  are  on  the  whole  more  than 
fifty  per  cent,  higher  than  for  the  corresponding  period  of 
last  year." 

In  addition  to  the  movement  of  gTain  there  is  a  steadily 
increasing  general  traffic,  in  the  East  as  well  as  the  West. 
Sir  Harry  Drayton,  chairman  of  the  Dominion  Railway 
Board  notes  a  decided  change  for  the  better  in  the  business 
tone  on  the  Coast.  Canada's  foreign  trade,  as  well  as 
Canada's  imports  are  making  new  high  records  monthly, 
the  total  imports  for  the  first  five  months  of  this  year 
being  $283,605,680  compared  with  $170,000,000  for  last 
year,  while  the  export  of  manufactured  goods  is  about  75 
per  cent,  greater  than  last  year  to  date. 
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HOW  THE  ROBERT  SIMPSON  CO.  DISPLAY  DRESS  GOODS 


This  is  a  view  of  a  small  section  of  the  dress  goods  and  silks  department  of  the  Robert  Simpson 
Co.  Note  the  lavish  display  of  goods  on  counU  rs,  tables  and  ledges, — the  shelving  being  low  mi  pur- 
pose for  this.    The  cards  are  of  black  hoard  with  white  lettering;  these  keep  clean  more  easily. 

METHODS    OF    DISPLAYING    FALL    GOODS 

A  View  of  Large  Dress  Goods  Department  fellows  Ledges,  Counters  and  Tables — Cutting 

Down  the  Shelving  and  Giving  a  Clear  Center  View — Separate  Tables 

Opposite  Department — Display  an  Essential  to  Selling. 


Y)U'VE  got  to  show  the  goods  to  sell  them.  More  and 
more  the  truth  of  this  principle  of  retail  business,  no 
matter  what  the  line  is.  seems  to  be  impressed  upon 
the  merchant.  For  this  growing'  conviction  all  venerable 
store  arrangements  and  equipments,  seem  cast  aside  ruth- 
lessly. There  used  to  be  a  theory,  backed  up  by  centuries. 
of  a  narrow  store  with  two  counters,  one  on  each  side,  and 
if  there  was  any  extra  room  in  the  centre  due  to  very  wide 
frontage,  a  double  counter  was  placed  so  that  the  clerk 
could  sell  on  either  side  of  it.  In  the  centre  of  this  there 
would  be  a  high  fixture  for  stocking  goods,  so  that  there 
was  produced  a  natural  division  down  the  centre  of  the 
store,  making  the  customers  and  clerks  on  the  one  side 
nicely  secluded  from  clerks  and  customers  on  the  other 
side. 

Lately  this  idea  of  seclusion  has  been  forced  to  give 
way  to  the  thorough  belief  in  securing  a  maximum  amount 
of  facilities  for  showing  the  goods.  One  of  the  first  results 
of  this  was  to  put  trims  on  ledges,  which  had  heretofore 
been  sacred  to  the  memory  of  dust,  but  before  those  ledges 
were  put  on,  one  or  two  tiers  of  shelves  had  to  be  removed 
in  order  to  leave  room  for  not  only  a  full  sized  drape  or 
figure  on  top,  but  also  to  bring  the  trims  within  reasonable 
distance  of  the  eye.  so  that  the  customer  in  the  store 
would  not  be  compelled  to  look  up  near  the  ceiling.  This 
lowering  of  the  shelves  has  gradually  become  more  general 
in  the  equipping  of  a  store,  and  a  number  of  the  older 
stores  have  improved  their  former  conditions  by  cutting- 
down  the  shelving. 

The  only  exception  The  Review  has  heard  to  placing 
displays  on  the  ledges  has  been  that  they  were  apt  to  act 
dusty.  This  came  from  a  store  which  hud  not  tried  out 
dress  goods  on  a  ledge.  The  goods  that   are  arranged  on 


ledges  should  not  remain  their  for  months;  a  week  at  a 
time  is  all  that  is  necessary,  and  is  as  long  as  a  head  of  a 
department  or  display  manager  will  permit  them  to  remain, 
unless  they  are  crowded  with  work,  and  very  often  the 
display  is  changed  twice  a  week. 

Counter  No  Longer  for  Elbows 

It  is  admitted,  however,  that  the  ledge  trims  do  not 
possess  a  tithe  of  the  selling  powers  that  counter  trims  do. 
Counters  have  been  made  from  time  immemorial  for  the 
cutting  of  goods  and  for  the  elbows  of  customers.  Why 
litter  them  up  by  showing  silk  or  cotton  fabrics  or  woolen 
dress  goods,  or  a  waist,  or  neckwear  on  a  bust  form?  Here 
again  the  urgent  necessity  for  showing  the  goods  has  inter- 
\ened,  and  now  most  of  the  best  stores  in  Canada  have 
counters  which  are  used  for  the  display  of  dress  uoods. 
These  are  shown  in  various  drapes,  or  set  out  in  bolts; 
whatever  way,  they  are  there.  Sometimes  three-quarters 
of  the  counter  is  used  for  this  display  and  the  clerk  gets 
along  as  well  as  he  can  in  cutting  the  goods,  and  the  custo- 
mer edges  in  between  the  dress  goods  when  she  wants  to 
sit  down  and  talk  to  the  clerk.  All  else  is  sacrificed  for 
the  display  feature. 

One  other  method  is  by  means  of  tables,  which  have 
come  to  be  a  most  valuable  method  for  showing  ami  selling 
goods.  In  some  stores,  the  whole  centre  of  the  store  is 
taken  out  and  valuable  counters  and  shelving  put  in  the 
discard,  for  the  common,  ordinary,  everyday  table,  rang- 
ing from  a  yard  to  six  or  nine  feet  in  length. 

Series  of  Tables  One  Yard  Across 
MacDonalds'  of  Guelph,  have  carried  out  the  feeling 
against    the    old    counter    form    to    a    greater    extent    than 
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most  stores  and  have  in  front  of  their  dress  goods  depart- 
ment a  series  of  tables  set  close  together  in  place  of  the 
counters.  These,  of  course,  are  open  underneath,  and 
admit  of  a  chair  for  the  customer  being  set  under,  so  that 
it  is  available  for  any  one  on  drawing  it  out,  and  when 
the  customer  is  through  it  can  be  put  underneath  again 
and  so  does  not  take  up  room  or  block  people  walking  in 
the  aisle. 

Right  opposite  this  counter-table,  as  we  may  call  it,  are 
a  series  of  single  circular  tables,  also  a  rather  new  idea  in 
the  way  it  is  carried  out.  These  tables  are  about  36  inches 
in  diameter,  of  oak,  and  each  one  is  intended  to  show 
goods  of  one  price,  say,  one  50c,  one  75c  and  another  $1.00, 
etc.  For  the  Fall  display  the  new  goods  will  be  shown  on 
these,  one  shade  or  one  kind  of  cloth  on  each  table,  and  a 
separate  price  ticket  covering  the  line.  In  this  way  each 
piece  will  stand  out  distinctly  and  it  is  felt  that  it  will  give 
more  prominence  to  the  different  lines  than  having  them 
closer  together  on  the  counter  or  on  one  long  table  in  the 
centre. 

Methods  of  Big  Dress  Goods  Department 

The  Review  is  able  to  show  in  this  issue  a  photograph 
which  has  been  taken  of  what  is  generally  admitted  to  be 
the  largest  dress  goods  and  silk  department  in  Canada, 
that  of  The  Robert  Simpson  Co. 's  store,  Toronto,  under 
charge  of  Mr.  Hayes.  This  is  not  a  Fall  scene  but  the 
same  methods  of  display  are  employed  for  Fall,  Spring  or 
Summer. 

It  will  be  noticed  that  there  are  dark  mahogany  count- 
ers on  either  side  of  what  is  merely  a  small  section  of  this 


huge  department  that  can  be  shown  in  one  view.  Down 
the  centre  are  tables  of  similar  wood  for  display  purposes. 
It  matters  little  whether  the  goods  are  on  the  counters  or 
on  the  tables,  the  goods  are  set  up  and  draped,  often  in 
long  sweeps,  or  shown  in  the  bolt  itself.  Usually  a  neat 
card,  on  black  cardboard,  8  inches  x  11  inches,  with  white 
lettering,  describes  the  goods  on  counter  or  table  or  ledge. 
Sometimes  a  form  is  draped  in  an  up-to-date  form  of  dress 
or  suit  to  suggest  the  better  the  use  of  the  goods  them- 
selves.   One  of  these  may  be  seen  in  the  picture. 

It  should  be  noted  also  that  the  ledges  above  the  shelv- 
ing are  made  use  of  as  much  as  counter  or  table  for  dis- 
playing goods.  Note  too  that  the  shelving  is  very  low,  and 
does  not  hide  a  view  of  the  whole  department.  Moreover, 
being  low,  it  enables  the  goods  displayed  on  the  ledges  to 
be  seen  by  the  customer.  Here  also  cards  are  used.  Gen- 
erally "T"  stands  are  found  the  most  suitable  for  showing 
those  goods,  about  4  feet  high. 

For  the  Fall  opening  the  brighest  and  lightest  of  goods 
are  shown,  velvets  being  reserved  for  a  month  or  six  weeks 
later.  During  "oft"  seasons  the  tables  are  kept  for 
"special"'  offerings. 

Tables  Down  Centre  and  Trellis  Work. 

In  the  view  of  the  store  of  Thos.  Miller  &  Sons,  of 
Oshawa,  there  is  a  centre  row  of  tables,  falling  in  with 
the  idea  of  the  centre  of  the  store,  giving  a  clear  view 
from  side  to  side.  It  also  enables  the  departments  opposite 
on  either  side  to  be  accorded  means  for  displaying  their 
goods   which    thev    would    not    otherwise    have. 


CENTRE  TABLES  GROWING  IN  FAVOR  FOR  DISPLAY  PURPOSES 


This  is  a  view  of  the  store  of  Tims,  Miller  &  Sons.  Oshawa,  Out..  showing  s<  ven  tables  down 
th<  centre,  ns<d  for  displaying  goods.  Tin  ledges  as  well  as  the  counters  are  used  for  draping 
and  will  be  for  Fall.  A  "seasonable"  air  is  imparted  by  the  dainty  trellis  work  across  the  centre 
iiml  on  tin  ledges,  and  F<all  foliage  will  he  trained  up  tins''  and  entwined  across. 
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MARKING   COST  OR   INVOICE    ON   PIN   TICKETS 

Cipher  Marks  Become  Generally  Known  to  Staff — An  Invoice  Number  That  Tells  at  a 
(i lance  When  Goods  Were  Bought — Valuable  Information  in  a  634-5f.  Mark — 

Merchants'  Views  on  Both  Systems. 


THE  form  of  marking  pin  tickets,  tags  or  labels  on 
goods  as  they  come  in  and  are  put  into  stock  is  a 
subject  that  is  worthy  of  consideration  by  the  mer- 
chant as  the  Fall  season  approaches.  In  the  majority  of 
stores  the  pin  ticket  is  marked  with  the  cost  price,  usually 
in  cipher,  the  selling  price  in  plain  figures,  and  the  size  or 
other  particulars  that  are  required  by  the  clerk.  In  the 
case  of  dress  goods,  the  cost  and  selling  price  and  the  name 
of  the  cloth  and  possibly  the  width  are  written  down, 
running  across  the  end  of  the  board  inside  the  bolt.  Other 
merchants,  however,  use  what  they  call  an  "invoice  num- 
ber" on  the  pin  ticket,  with  or  without  the  cost  price. 

The  Review  has  found  a  wide  difference  of  opinion  ex- 
isting among  merchants  in  regard  to  just  what  should  go 
on  this  ticket.  Those  who  are  in  favor  of  putting  the  cost 
and  selling  price,  without  bothering  about  any  invoice 
number  argue  that  when  the  time  comes  to  take  stock  they 
have  the  cost  of  the  goods  already  there,  and  have  not  the 
trouble  of  looking  it  up,  while  if  they  find  the  goods  are 
"sticking"  they  reduce  the  cost  price  for  the  new  season 
and  mark  down  the  reduced  selling  price  and  start  over 
again.  They  feel  that  the  knowledge  of  the  cost  price  is 
not  only  essential,  but  is  the  only  information  that  they 
ordinarily  require  in  connection  with  these  particular 
goods. 

Cost  Price,  in  Code,  Becomes  Known 

There  are  strong  arguments,  however,  on  the  other  side, 
There  are  two  leading  ones.  First  that  it  is  not  advisable 
for  the  merchant  to  mark  the  cost  of  his  goods  on  the 
ticket  where  the  information  may  become  public  property. 
There  are  very  few  codes  that  do  not  become  known  in 
time.  For  example  the  clerks  know  the  usual  cost  of 
certain  lines  of  neckwear,  or  hosiery  or  underwear,  sweater 
coats,  the  staple  lines  of  prints  and  ranges  of  goods  in  a 
great  many  other  lines,  both  from  discussions  with  travel- 
ers and  from  the  general  knowledge  they  pick  up  in  the 
store.  From  this  any  one  who  is  ingenious  can  work  out 
the  code  of  the  store.  In  this  way  they  may  know  exactly 
what  percentage  the  merchant  is  using  as  a  mark-up  in 
each  department. 

Tracing  the  Original  Purchase 
The  other  main  reason  is  that  so  many  merchants  want 
to  be  able  to  trace  the  original  purchase  in  connection 
with  the  lines  of  goods  they  carry.  It  is  not  necessary  in 
all  cases,  of  course,  but  there  may  be  a  particular  line  that 
they  wish  to  repeat  and  do  not  know  from  whom  they  se- 
cured it.  Or  they  may  wisli  to  know  when  the  goods  were 
bought,  how  much  they  bought  at  the  time, 
and  how  much  they  have  sold  of  it.  There 
are  a  dozen  reasons  why  it  is  sometimes 
advisable  to  have  definite  information 
which  only  the  details  of  the  orieinal  in- 
voice can  furnish.  How  then,  they  ask. 
can  you  secure  this  without  trusting  end- 
less details  to  your  memory  if  you  have  no 
connection  between  the  invoice  and  the 
goods  on  the  shelf? 

Numbering  Invoices  Consecutively 
In  order  to   establish    this   connection, 
then,   the   usual    practice   is,  ax    the   goods 


come  in,  to  record  them  in  the  invoice  book,  starting- 
say  at  the  beginning  of  the  year,  calling  the  first  invoice 
that  comes  in  No.  1.  Every  package  or  separate  line  of 
goods  in  that  invoice  could  be  given  the  same  No.  1, 
or  the  first  line  of  goods  on  the  invoice  could  be  called 
No.  1,  the  second  No.  2,  etc.  The  second  invoice  which 
came  in  might  be  called  No.  2,  or  if  the  goods  in  the 
first  ran  up  to  5,  this  would  start  at  6.  The  third  in- 
voice would  be  marked  No.  3,  or  if  each  line  of  goods 
he  given  a  separate  number  it  might  start  11,  12,  etc., 
as  the  case  may  be.  Every  invoice  that  comes  in  follows 
these  other  numbers  in  consecutive  order,  so  that  if  an 
invoice  is  marked  234  on  the  pin  ticket,  it  is  an  easy  mat- 
ter looking  it  up  in  the  books  among  the  200s. 

The  information  that  is  given  in  this  invoice  book  in- 
cludes the  date  of  purchase,  the  name  of  the  firm  through 
whom  the  goods  have  been  received,  the  lines  of  goods 
themselves,  the  cost  price  of  the  goods — and  very  often 
the  selling  price  is  given  also  before  the  goods  are  taken 
into  stock. 

Where  the  goods  are  imported  the  amount  of  duty  is 
added  to  the  cost  of  the  goods  before  this  is  marked  up  in 
the  column.  Where  the  goods  are  bought  in  Canada  and 
there  is  no  duty,  but  only  freight  or  express  charges,  this 
amount  is  sometimes  added  to  the  goods  at  the  time  or 
charged  up  to  general  expense.  This  latter  course  is  usu- 
ally followed  on  account  of  the  comparatively  small 
amount  chargeable  to  each  line  for  the  transportation. 

Letter  for  Time  When  Goods  Were  Bought 

There  is  a  very  useful  method  employed  by  some  mer- 
chants which  enables  them  to  keep  track  of  the  time  in 
which  the  goods  were  bought.  This  in  an  ordinary  period 
is  not  only  helpful,  but  necessary  in  order  to  make  sure 
that  old  stock  is  not  piling  up.  One  of  the  simplest 
methods  is  to  employ  a  letter  of  the  alphabet  to  denote 
this.  For  instance,  "A"  might  mean  the  first  six  months 
of  the  year,  while  "B"  would  be  used  for  all  goods 
bought  in  the  second  six  months,  "C"  would  be  used  for 
the  goods  bought  the  first  six  months  of  the  next  year, 
"D"  for  the  last  six.  months,  and  so  on,  until  the  alphabet 
has  been  used  up.  Then,  say  in  1018,  when  the  merchant 
comes  across  any  goods  marked  "C"  he  would  know  that 
they  were  bought  in  the  Spring  of  1017.  If  there  are  any 
goods  on  hand  marked  "A"'  he  would  know  they  had  been 
bought  two  years  previously,  and  that  it  was  high  time, 
and  more  than  time,  thai  they  were  moved  out. 

"6F"  Stands  for  Fall,  1916 

A  very  simple  method  is  followed  out  in 
one  Canadian  store  by  which  the  letters 
"F"  and  "S"  are  used,  denoting  Fall  and 
Spring  respectively.  How  then,  may  be 
asked,  docs  t  lit  merchant  know  which  Fall 
he  bought  them  in  ?  Simply  this:  before 
the  letter  "F"  last  year  he  marked  the 
figure  "■">."  denoting  1015.  Before  the 
tetter  "F"  this  year  he  is  marking  the 
figure  6— 6F.  Thus  the  full  form  on  his 
tickets   representing   the   invoice   number 
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DRY    GOODS    REVIEW 

VARIOUS  FORMS  OF  MARKING  PIN  TICKETS 
A  647  386/6  F  6/4863 

No.  1  shuns  the  use  of  a  letter  of  the  alphabet,  I.  to  mark  either  a  season,  say  Feb.  1  to  Aug.  1,  or  a  month  of  the  year.  The  next 
season,  Aug.  1  to  Feb.  1,  would  be  B,  or  the  next  month,  B.  In  the  f  irmer  case  A  would  indicate  not  only  the  season,  but  the  year  goods 
were  bought.     'Die  647  is  the  number  in  tlie  invoice  book  where  the  goods  are  described. 

No.  2  is  a  variation,  386  being  the  invoice  number  of  the  goods,  and  (»/•'  denoting  goods  bought  for  Fall,  1916.  Goods  for  Spring  were 
marked  QS,  and  last  year  (1915>  5F  or  5S  uas  used. 

No.  3  shows  the  year  sign  "6"  ( 11)16 1 ,  with  4S6.".  as  the  invoice  n  umber.  The  second  type  is  probably  the  simplest  of  all,  dividing 
the  year  into  two  parts.  Spring  and  Fall.  This  also  keeps  down  the  invoice  numbers  to  one-half  what  they  would  In  if  the  whole  year 
were  included. 


would  be  347-6F.  This  would  denote  that  the  goods  were 
bought  this  Fall,  and  that  if  you  looked  up  347  in  his 
invoice  book  you  would  find  full  particulars  of  the  mer- 
chant from  whom  he  bought  the  goods,  the  goods  them- 
selves, the  price,  the  etc. 

One  Store  Has  Letter  For  Each  Month. 
In  Ogilvy's,  the  new  Murray-Kay  store  in  Montreal, 
the  practice  is  to  use  the  letters  of  the  alphabet  to  indi- 
cate the  month  the  goods  are  received  in.  As  soon  as  the 
goods  arrive  in  the  receiving  room  they  are  ticketed  ac- 
cording to  the  date.  As  the  letters  of  the  alphabet  are 
exhausted  every  two  years  it  happens  that  for  1916  the  last 
twelve  letters  are  used,  for  1915  the  first  twelve  and  for 
1914  the  last  twelve.  Thus  an  article  received  in  July  of 
this  year  would  be  "S  700,"  or  whatever  the  invoice  num- 
ber might  bo,  and  the  latter,  of  course,  would  be  given 
in  detail  in  the  invoice  book.  This  store  in  common  with 
most  others  looks  upon  twelve  months  as  the  maximum 
length  of  time  they  will  allow  an  article  to  remain  in  stock 
so  that  in  reality  one-half  the  alphabet  is  all  that  is'  ever 
in  active  use. 

Keeps  Older  Stock  Moving 

The  system  outlined  above  has  the  advantage  of  con- 
stantly keeping  before  all  hands  the  store  age  of  every 
article  that  is  taken  from  the  shelf  to  be  sold  or  if  only 
for  a  moment's  rearrangement  of  its  position  and  if  some 
quantity  of  a  line  six  months  old  is  discovered,  say  35  doz. 
left  out  of  50  taken  into  stock,  the  question  immediately 
arises:  "What's  wrong?"  the  sales  force  are  made  ac- 
quainted with  the  weakness,  perhaps  the  price  is  reduced, 
— some  provision  anyway  is  made,  and  the  goods  cleaned 
out. 

Letter  for  Year,  But  Inventory  Monthly 

At  Morgan's  in  Montreal  the  practice  is  a  variation  of 


the  same  central  idea.  Here  the  reverse  use  of  the  alpha- 
bet is  made;  the  letters  designate  the  year,  and  for  1916 
the  letter  is  "K. "  This  does  not  mean  that  stock  is  car- 
ried any  longer  in  this  store  than  in  the  other.  Any  piling 
up  that  might  occur  as  a  result  of  using  the  year  instead 
of  the  month  as  the  unit  of  time  is  obviated  by  a  monthly 
inventory  so  that  the  sales  force  are  constantly  handling 
any  long-lifed  goods;  they  see  the  letter  and  centre  their 
selling  efforts  on  this  line.  Indeed  when  a.  line  is  found  to 
be  sticking — by  reference  to  these  numbers — a  note  is  made 
of  the  fact  and  the  merchandise  department  is  informed 
and  takes  steps  to  turn  it  over. 

Lots  of  Work  Using  Invoice  Book? 

The  objection  raised  by  merchants  to  this  invoice  sys- 
tem is  that  when  it  comes  to  stock-taking  if  the  cost  price 
of  the  goods  is  to  be  found  reference  must  be  made  to  the 
invoice  book,  which  entails  a  great  deal  of  work.  That  is, 
if  the  merchants,  as  some  do,  want  to  know  the  cost  of 
every  single  line  in  their  store  the  manager  of  each  de- 
partment has  to  take  this  invoice  book  in  turn  and  check 
the  numbers  over.  This  is  done  in  several  stores  where 
The  Review  has  looked  into  the  system.  As  one  merchant 
remarked,  carrying  an  invoice  book  around  with  you  is 
rather  cumbersome,  and  entails  a  great  deal  of  time  and 
work.  In  stores  where  the  percentage  between  the  cost 
price  and  the  selling  price  is  pretty  well  known,  the  selling 
price  is  reduced  to  the  cost  price  basis  by  deducting  this 
percentage  and  a  fairly  accurate  record  is  kept  in  this  way, 
but  when  this  is  not  done,  the  only  safe  way  is  to  compare 
the  original  cost  of  the  goods  when  stock-taking. 

On  the  whole,  however,  it  would  seem  that  the  method 
of  giving  the  invoice  number  and  also  the  Season  number 
to  the  goods  has  advantages  that  make  it  superior  to  that 
of  merely  denoting  the  cost  price  on  the  ticket. 


TENDENCY  TO  ABOLISH  A  FORMAL  OPENING 


IX  the  course  of  enquiries  among  a  number  of  dry  goods 
stores  in  Canada  the  view  is  found  that  there  is  a 
decided  tendency  to  abolish  formal  millinery  openings 
entirely,  and  to  show  the  goods  just  as  soon  as  they  are 
ready.  There  are  still  a  great  many  stores  who  hold  the 
old  custom  of  having  a  millinery  opening  say,  the 
middle  or  the  third  week  in  September  or  the  first  of  Oc- 
tober; keeping  their  millinery  department  practically  shut 
up  until  that  time  and  using  every  effort  of  the  girls  to 
make  a  fine  showing  for  the  afternoon  or  evening  of  the 
opening,  and  have  everything  go  off  with  a  flourish.  They 
have  felt  that  in  this  way  their  millinery  department  i* 
brought  before  the  public  to  the  best  advantage  and  that 
they  may  look  forward  to  a  steady  volume  of  sales  there- 
after. 

Get  Goods  on  Sale  Early  as  Possible 
The  other  point  of  view  is  that  the  real  object  of  the 


millinery  department,  as  of  every  other  department  is  to 
get  the  goods  before  the  public  and  to  sell  them,  that  a 
method  should  be  applied  to  this  department  that  is  ap- 
plied to  every  other  department  of  the  store,  namely,  that 
goods  should  be  put  out  on  display  and  efforts  made  to  sell 
them  just  as  soon  as  there  is  any  seasonable  demand.  In  a 
millinery  department  it  has  been  found  by  stores  who  have 
tried  this  lately  that  they  can  sell  the  goods  from  the  first 
of  September  on.  Why  then,  asks  the  manager,  should 
we  give  up  two  or  three  or  four  weeks  of  fair  and  even 
good  selling  for  the  sake  of  a  big  flourish  at  one  time? 

"Our  girls  come  back  about  the  first  of  September 
from  the  city  wholesales  and  why  should  we  not  use  the 
few  pattern  hats  which  we  have  and  a  few  others  that  they 
make  up  at  once  and  get  our  department  going?  Women 
are  always  anxious  to  see  the  new  stuff  and  they  will 
come  in,  and  if  the  hat  suits  them  they  will  buy." 
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Called  on 


President  of 
Brown's  Limited; 
Portage  La  Praire, 
using  a  car  togoodl 
effect  increased  f 
sale  of  tea  over  | 
two  tons  a  year, 
beating  oiTt 
Winnipeg  mail  order! , 
and  store  competition!  j 


ever«y 


"30  Mile  Radius 


■ 


This  western  firm 
sends  out  circular 
letters  to  farmers 
packed  with  live 
store  news  and 
prices. 
Splendid  response 

J  to  up-to-date  method? 

|  of  enterprising 

I  store 


Containing  a  Suggestion 
—  for  fall  — 

STAFF  CORRESPONDENCE 


PORTAGE  LA  PRAIRIE,  July  4.— (Special.)— When 
a  store  in  a  town  or  city  has  to  face  the  competition 
not  only  of  mail  order  houses,  but  big  department 
stores  in  the  third  largest  city  of  Canada  and  wins  out,  no 
dry  goods  store  need  despair.  They  are  within  about  40 
miles  of  Winnipeg,  with  a  train  service  to  that  city  in 
the  morning  and  an  evening  service  back  to  Portage  '.a 
Prairie — Winnipeg,  with  its  big  department  stores  and 
its  mail  order  houses,  that  consider  Portage  and  the  rich 
country  district  around  it  as  one  of  their  most  natural 
and  profitable  bunting  grounds.  The  Winnipeg  papers 
with  the  page  ads  come  into  Portage  early  in  the  morn- 
ing, early  in  the  afternoon,  and  in  the  evening,  and 
catalogues  come  with  them.  Even  phone  messages  are 
inexpensive.  And  express  charges  are  very  light  for  that 
distance. 

"Buy  at  Home"  Campaign 

About  two  years  ago  Brown's,  Limited,  started  a 
"Buy  At  Home"  campaign,  and  sent  out  circulars  to  a 
mailing  list  in  the  city  and  the  surrounding  country,  deal- 
ing in  a  reasonable  manner  with  the  subject  of  buying 
outside  the  city,  and  with  the  mail  order  houses,  urging 
people  not  only  from  a  point  of  view  of  loyalty,  but  ask- 
ing them  to  inspect  their  stock  and  comnare  the  prices 
and  quality  with  those  of  out-of-town  stores.  In  order  to 
feature  this  idea  more  prominently  they  established  a 
Buy-at-Home  Week. 

In  one  circular  issued  they  put  it  this  way:  "A  Great 
deal  has  been  said  lately  regarding  loyalty  to  the  home 
town.  There  is  a  possibility  that  some  may  have  gotten 
a  mistaken  idea  as  to  the  attitude  of  the  local  merchant 
in  this  respect.  Speaking  for  ourselves,  we  might  say 
that  we  are  not  appealing  for  sympathy  or  begging  for 
business,  but  are  advocating  Buyinsr  at  Home,  because  it 
is  a  good  principle  and  in  the  interests  of  the  community. 


"We  do  not  solicit  your  patronage  on  loyalty  alone, 
but  we  are  prepared  to  stand  on  our  merits,  as  we  con- 
sider that  bur  service  is  of  the  very  best,  and  that  we 
have  as  good  merchandise  at  as  low  or  lower  prices  than 
they  can  be  bought  for  at  any  other  place  in  Manitoba." 

Loyalty  to  the  Home  Town,  they  go  on,  applies  to 
the  farmer  on  the  Portage  plain  as  well.  They  point  out 
the  advantage  to  the  farmer  of  the  Portage  market  and 
state  that  if  it  were  forced  out  of  existence  farmers 
would  lose  these  local  markets  and  thereby  sell  their 
products  at  a  lower  price,  beside  losing;  the  religious, 
educational  and  social  advantages  of  Portage.  The  in- 
terests of  the  city  and  districts  are.  therefore,  identical, 
"and  the  prosperity  of  both  depends  upon  our  co-opera- 
tion " 

This  is  an  eminently  reasonable  viewpoint  from  which 
to  approach  the  townsman  and  the  farmer.  This  was 
backed  up  in  the  only  convincing  way  in  which  it  c  mil 
be  backed  up,  and  that  is  by  furnishing  the  town  man 
and  farmers  with  actual  prices  that  they  could  compare 
with  the  mail  order  house  prices.  Circulars  are  sent 
out  every  month,  sometimes  twice  a  month,  which  are  a 
mass  of  prices,  and  appear  very  well  in  their  make-up 
and  attractive  features  with  those  of  the  mail  order 
houses.  This  campaign  for  holding  the  business  covered 
a  radius  of  .10  miles  around  Portage.  Advertisements  on 
an  extensive  scale  are  carried  in  the  dailv  papers,  running 
from  a  half-page  to  a  pasre  and  a  half,  and  these  are 
changed  at  least  three  times  every  week.  On  special 
occasions  extra  circulars  are  sent  out.  In  addition  to 
this  there  are  special  lists  to  which  circulars  covering  a 
hiuh-class  of  goods  are  sent  out  to  speeiallv-prenared 
lists  of  the  better  class  farmer  in  the  community.  Every 
effort  is  trade  to  keep  these  lists  up  to  date,  so  that  there 
will   be  no  useless  expense. 
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Among  the  big  merchandise  events  of  the  year  are  the 
August  and  February  furniture  sales,  which  bring  in  a 
large  amount  of  custom.  In  January  and  July  are  clear- 
ing sales,  or  they  are  sometimes  called  pre-inventory 
sales,  previous  to  stock-taking,  which  is  done  twice  a 
year. 

Visited  Every  Farmer  in  District 
One  of  the  methods  of  the  store  to  reach  and  hold 
this  trade  around  them  is  worthy  of  mention.  Mr.  Adam 
Brown,  the  president,  during  the  past  two  years,  covered 
the  home  of  every  farmer  within  a  radius  of  30  miles  of 
his  store,  chatting  witli  them,  and  at  the  same  time  mak- 
ing a  specialty  of  tea  and  coffee.  In  that  time  the  sale 
of  tea  increased  by  2V2  tons,  or  5,000  lbs.  a  year.  This 
visit  had  excellent  results,  and  a  fine  feeling  has  been 
established  between  the  store  and  the  community  on  ac- 
count of  tiie  evidence  of  personal  interest  taken  by  the 
head  of  this  store. 

The  mailing  list  consists  of  3,000  names,  two-thirds 
of  them  for  the  country.  Circulars  are  sent  out. from  a 
duplicating  machine.  The  store  for  some  time  sent  out 
blank  order  forms,  but  found  that  very  few  of  these 
were  used.  The  orders  are  written  out  by  the  farmers, 
or  they  come  in  and  show  the  circular  letter  and  the 
items  themselves  in  which  they  are  interested.  The  quo- 
tation of  the  price  is  considered  one  of  the  strongest 
points  in  the  whole  campaign. 

The  store  does  cash  and  credit  business,  about  evenly 
divided,  but  care  is  taken  in  the  extension  of  credit. 

Auto  Delivery  for  Country 

Another  point  that  has  assisted  in  building  up  this 
rural  trade  is  the  use  of  an  auto  delivery  covering  prac- 
tically the  whole  district.  This  runs  during  the  months 
when  the  snow  is  not  deep,  but  does  not  go  on  a  regular 
schedule,  running  according  to  the  goods  bought.  This  is 
of  particular  advantage  to  the  house  furnishings  depart- 
ment,   which   sends  out   its  own   men   who   can   put   down 


carpets   or   linoleum,   or  put   on    wallpaper   or  make   out 
estimates  for  orders  that  will  come  in  later. 

Three  elements  are  set  down  which  account  for  the 
success  of  this  firm,  a  success  that  is  well  known  in  the 
East  as  well  as  the  West.  These,  in  order  of  importance, 
are:  first,  Hard  Work;  second,  Ability;  and  third, 
Capital. 

Extracts  From  Sales  Circular 
One  or  two  selections  from  a  sales  circular  for  July 
will  show  the  definite  form  in  which  these  are  sent  out 
to    town    and   country.      One   was   announcing   a   sale   of 
ladies'  suits,  coats  and  dresses.    It  ran: 

"Before  we  proceed  with  stock  business,  the  latter 
part  of  this  month,  we  wish  to  clear  out  all  ladies' 
suits,  coats  and  dresses.  To  do  this  we  are  offering 
during  July  the  following  reductions: 

"New    style   suits   in    serges,  brocaded    cloths,   and 
tweeds  in  browns,  fawns,  greys,  blacks  and  navys,  re- 
gular $21-$30  for  $10."     This  was  just  before  the  war 
started.     "Skirts  in  serges  and  striped  tweeds,  regular 
$5,  for  $2.95.     Linen  dust   coats,  regular  $6  to  $8.50, 
for  $2.95.     Silk   and   serge   dresses,   regular  $12.50  to 
$13,  for  $7.75." 
In  one  of  their  clearing  sales,  the  lists  were  given  as 
divided  up  into  ready-to-wear  boot  and  shoe  department, 
men's  clothing  department,  dry  goods  department,  carpet 
department,    etc.      The   regular  price    of   the    goods   was 
given  and  the  sales  prices  in  prominent  type  at  the  end. 
This  store  is  a  firm  believer  in  trade  papers,  and  the 
Dry  Goods  Review  is  at  first  gone  over  by  the  manager, 
Mr.  H.  M.  Dunham,  and  noted,  and  then  sent  on  to  the 
heads  of  the  different  departments.     In  the  development 
of  the  business  the  trade  paper  i^  an  absolute  essential, 
Mr.  Dunham  considers. 

The  officers  of  tl'e  store  are:  Adam  Brown,  president; 
J.  E.  MeKechnie.  vire-nresident :  H.  M.  Dunham,  manag- 
ing' director,  and  W.  C.  Lowrey.  secretarv-treasurer.  The 
last  is  now  a  lieutenant  with  the  226th  Battalion. 


HOW  HAMILTON  STORES  PLAN  FOR  FALL 

Formal  Opening  For  Ready-to-Wear  and  Millinery,  But  Goods  Are  Shown  and  Sold 
Long  Before — One  Color  in  Window — Keeping  Track  of  Slow  Sellers — 

Hints  For  the  Fall  Campaign. 
By  a  Staff  Correspondent 


AS  Hamilton  is  well  known  as  a  city  of  keen  compe- 
tition and  for  enterprise  on  the  part  of  most  of  its 
dry  goods  merchants,  a  member  of  The  Review  staff 
called  upon  a  number  of  the  stores  in  connection  with 
their  iplans  for  Fall  and  to  secure  their  views  in  regard  to 
methods,  new  and  old,  that  will  be  in  operation  in  August 
and  September. 

With  regard  to  the  advisability  of  holding  goods  for 
Formal  Openings,  instead  of  displaying  them  as  they 
come  in,  sane  difference  of  opinion  developed.  The  Dry 
Goods  Section  of  the  Hamilton  Board  of  Trade,  however, 
always  sets  a  date  for  Fall  Openings  (Millinery  and 
Ready  to  Wear  Openings  being  held  simultaneously)  so 
that  all  merchants  will  be  prepared  to  show  their  goods 
to  the  buying  public. 

But  while  an  Opening  date  is  fixed  by  Hamilton  mer- 
chants, it  is  an  earlier  date  than  was  formerly  fixed,  and 
the  idea  of  holding  back  all  Fall  goods  until  this  early 
Opening  date,  as  was  the  custom  in  the  past,  is  not  en- 
dorsed by  merchants. 

In  the  Millinery  department  of  the  Right  House,  for 
instance,  where  formerly  their  milliners  would  be  work- 
ing- a  month  before  the  date  for  Opening,  now  the  Open- 
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ing  display  takes  place  about  ten  days  after  they  return. 
The  Millinery  department  is  practically  cleared  of  all 
Summer  hats  by  the  first  of  August,  and  as  Fall  goods 
come  in  they  are  put  on  display,  so  that  no  sales  may  be 
lost   through   holding  back  goods  for  a  formal  Opening. 

In  the  Ready-to-Wear  Department  of  Stanley-Mills 
&  Co.,  the  same  principle  is  adopted,  and  for  the  same  rea- 
son. Goods  are  put  on  display  as  they  come  in,  feeling  that 
often  when  cool  weather  precedes  the  Opening  date  many 
sales  are  made  that  would  otherwise  be  lost  if  the  goods 
were  not  on  display,  while,  on  the  other  hand,  warm  un- 
seasonable weather  at  Opening  dates,  delays  the  Fall 
season  disastrously  if  no  selling  precedes  the  Opening 
display. 

■Some  of  the  stores  hold  evening  Openings  and  have  the 
store  specially  decorated  and  in  some  cases  give  away 
flowers.  Others  are  opposed  to  the  evening  openings  on 
the  ground  that  with  a  large  crowd  coming  out  mainly 
for  curiosity  or  amusement  the  event  has  little  selling 
effect  upon  the  days  that  follow. 

In  a  great  many  cases  price-tickets  are  not  used  on  the 
first  showing  of  new  goods,  either  in  the  window  or  on 
(Continued  on  page  31.) 


MAKING  PRACTICAL  USE  OF  CLERKS'  SALES 

RECORDS 

Store  in  Clinton  Knows  How  Sales  of  Clerks  Figure  out  in  Relation  to  Total  and  to  Salary 
Cost — If  Salary  is  Over  10  Per  Cent,  of  Sales,  Latter  Must  be  Increased — 

Try  it  Out  for  Fall. 

By  a  Staff  Correspondent. 


A 
Suggestion 

For 

Fall 


DO  YOU  keep  a  DAILY 
record  of  sales  of  clerks,  ex- 
tending it  for  the  month 
and  year  as  well?  And  if 
so,  is  any  practical  use 
made  of  these  lists? 

In  the  large  departmental 
stores,  you  may  reply,  they 
must  keep  track  of  sales, 
for  the  clerks  are  so  numer- 
ous that  they  cannot  gauge 
them  any  other  way,  but  in 
my  store,  there  is  no  need; 
I  know  just  about  what  each  one  does  anyway. 

But,  after  all,  definite  knowledge  of  one's  business  is 
more  to  be  desired  than  general,  and  for  the  clerk's  own 
sake,  if  nothing  else,  a  record  ought  to  be  kept.  It  will 
stimulate  most  of  them  to  have  a  standard  (last  year's) 
held  before  them  to  exceed,  and  the  attaining  this  by 
extra  effort  will  prove  an  encouragement.  In  some  stores 
it  has  been  found  a  quite  workable  plan  to  post  up  a  list 
of  the  clerks  and  the  relative  position  each  occupies  for 


the  month,  whether  first,  second,  tenth  and  so  on  in  total 
sales.  Or,  where  clerks  are  kept  pretty  steadily  to  a 
special  department  and  a  comparison  of  total  sales  over 
the  store  is  hardly  fair,  comparisons  are  made  by  depart- 
ments, or  groups  of  departments,  or  Group  A  may  be 
those  who  exceeded  last  year's  figures  say  by  over  10  per 
cent.,  Group  B  those  up  to  10  per  cent.  Group  C,  those 
who  dropped  below  the  previous  year. 

In  many  stores  a  slip  is  sent  a  clerk  at  the  beginning 
of  each  week  notifying  her  of  her  sales  for  the  corres- 
ponding week  last  year, — which  she  is  expected  to  beat ; 
in  others,  the  whole  list  goes  to  the  head  of  the  depart- 
ment, for  him  only  to  check  up.  Sometimes  the  clerk's 
salary  is  worked  out  to  a  percentage  of  her  sales,  5,  6,  8, 
11,  13,  as  the  case  may  be,  while  in  one  store  each  depart- 
ment has  a  basis  of  salary  to  sales  worked  out  on  the 
percentage,  and  if  a  clerk  is  unable  to  work  up  her  sales 
so  as  to  bring  her  salary  percentage  down  to  the  average 
figure,  she  is  in  time  let  out. 

In  the  store  of  W.  C.  Brown's  of  Clinton,  formerly 
Tozer  &  Brown,  The  Review  came  across  an  interesting 
combination   use   of  the   clerk's  daily  sales.     He  kept   a 


CLERKS'  DAILY  SALES  AND  SALARY  RECORD. 

A.  B.  C.  D. 

1 $25.00  $18.71  $24.32  $10.95 

2 27.50  19.20  23.97  7.47 

3 26.74  17.35  21.16  9.64 

29 32.16  22.60  29.84  10.21 

30 23.40  20.43  16.13  8.15 

Total  (Jan.)  $645.63  $460.75  $504.63  $164.80 

Pet.  of  the  total  sales 36  30  21  16 

*Salary  p.c 33  26  28  9 

*  That  is  A's  salary  was  33  per  cent,  of  the  total  salaries  paid;  while  she  sold  36  per  cent,  of  the  goods  sold. 

Record  for  February: 

Salary  percentage 33  27  26  12 

Percentage  of  total  sales 35  30  21  16 

Record  for  March: 

Percentage  of  total  sales 37  25  27  11 

-Salary  percentage    33  30  21  16 


*  This,  of  course,  remains  the  same  each  month  while  salaries  kept  the  same. 

So  the  record  goes,  totaled  at  the  end  of  each  month.    Next  comes  the  record  for  the  year. 

HOW  THE  YEARLY  RECORD  WORKS  OUT. 

A.                                        B.  C.                                           D. 

Percentage  of  total  sales 36                                      26  28                                        10 

Salary  percentage 33                                        30  21                                          16 

*  Salary  percentage  of  sales 9.1                                       10.4  8.5                                        12.6 

*  That  is,  it  cost  $9.10  for  clerk  A.  to  sell  $100  of  goods;  $10.40  for  clerk  B.  Or  clerk  A.'s  salary  was  9.1  per 
cent,  of  sales;  B.'s,  10.4  per  cent.,  and  so  on. 

Clerks  B.  and  D.  in  the  manager's  opinion  were  not  selling  enough  to  warrant  the  salaries  they  were  being  paid 
as  he  figures  out  that  no  clerk  should  cost  more  than  10  per  cent,  of  her  sales. 
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daily  record  of  each  clerk's  sales,  and  these  were  entered 
in  a  book,  with  one  page  holding  a  month's  entries.  In 
addition  to  the  total  sales,  track  was  kept  of  the  percent- 
age each  clerk's  sales  bore  to  the  total  sales  of  the  store. 
Under  this,  in  red  ink,  were  the  figures  showing  the 
percentage  this  clerk's  salary  bore  to  the  total  salaries. 
That  is,  this  indicated  whether  she  was  doing  the  part  in 
the  store  called  for  by  her  salary. 

To  illustrate :  one  clerk  for  the  month  did  37%  per 
cent,  of  sales,  while  her  salary  was  30  per  cent,  of  all  the 
salaries.  That  is  she  was  running  above  the  mark.  A 
glance  over  the  other  monthly  records  showed  she  was 
keeping  above  this  30  per  cent.  On  the  page  for  December 
sales,  there  was  entered  not  only  the  monthly  average, 
but  the  average  for  the  whole  year,  32%  per  cent,  of  the 
total  sales,  while  her  salary  was  30  per  cent.  In  not  a 
single  month  had  she  fallen  below  the  30  per  cent. 

One  more  point — what  was  it  costing  to  sell  goods  so 
far  as  her  salary  was  concerned  1  Her  salary  was  9  4-5 
per  cent,  of  her  sales.  This  too  was  entered  in  red  ink 
for  ease  in  reference. 

A  similar  summary  was  filled  in  for  each  clerk ;  and  it 
was  found,  as  it  will  be  in  most  stores  that  a  clerk  runs 
consistently  above  or  below  her  average  of  the  salaries 
and  the  sales  throughout  the  year.  She  either  does  better 
than  she  is  paid,  or  worse,  fairly  consistently.  The  beauty 
of  the  system,  from  one  point,  is  that  a  clerk  can  be 
shown  such  a  record  and  it  will  be  readily  grasped  by  her, 
ami  if  she  is  capable  of  improvement  she  is  hound  to 
reverse  her  position  to  the  store;  her  sales  will  be  above  in 
percentage  the  total  sales  compared  with  her  salary. 

The  practical  application  of  this  system  is  that  after 
a  tair  trial  if  a  clerk  cannot  equal  or  exceed  the  "red" 
figures  showing  the  percentage  her  salary  bears  to  the 
total,  that  she  is  not  worthy  of  being  retained  for  any 
length  of  time.  It  may  be  said,  "Lower  her  salary  until 
her  sales  correspond,"  but  her  salary  should  be  raised,  not 
lowered,  as  years  go  by,  for  her  sales  should  be  increasing. 
Lowering  a  salary  might  be  an  alternative  to  letting  her 
go,  but  this  suggests  that  she  is  incapable  of  progressing 
in  salesmanship. 

The  records  have  decided  Mr.  Brown  on  several  occa- 
sions in  making  changes,  and  by  letting  a  girl  go  who,  he 
found,  could  not  bring  up  her  sales,  he  got  some  one  else 
who  almost  from  the  start  kept  above  the  "dead  line,"  as 
the  average  is  sometimes  called. 

Not  only  is  'such  a  record  a  good  test  as  to  whether  a 
clerk  should  be  retained,  but  it  often  decides  when  salaries 
should  be  increased.  The  second  record,  that  of  the  per- 
centage a  clerk's  salary  bears  to  her  sales,  is  always  a 
valuable  one  for  the  proprietor.  In  the  Clinton  store,  for 
instance,  it  has  been  decided  that  under  local  conditions, 
no  clerk  should  cost  more  than  10  per  cent,  of  her  sales; 
that  is,  if  her  salary  is  $700  a  year,  she  should  sell  at 
leas!   $7,000  worth. 

On  previous  page  is  given  a  sample — based  not  on 
actual  figures  from  the  Clinton  store,  but  approximate  ones, 
showing  how  this  system  works  out. 


HOW  HAMILTON  STORES  PLAN  FOR  FALL 

(Continued  from  page  29) 

the  counters,  but  attractive  descriptive  cards  take  the 
place  of  these.  Most  favour  windows  showing  goods  all 
of  one  color,  say  one  blue,  one  gray,  one  green,  and  so  on, 
with  the  millinery  to  harmonize. 

One  or  two  stores  make  an  effort  to  choose  goods  that 
they  think  will  suit  special  customers  and  reserve  those 
until  they  come  in  or  notify  them.  They  say  that  they 
have  found  .that  in  most  cases  these  goods  or  others  of 


equal  value  are  sold  to  these  particular  customers,  and 
in  addition  the  service  the  store  performs  for  them 
gratifies   them   and   tends  to   hold    them. 

Watching  Selling  Powers  of  New  Goods. 

A  close  watch  is  kept  on  how  the  new  goods  are  sell- 
ing, and  if  it  is  found  in  two  or  three  weeks  that  a 
certain  line  of  dress  goods  is  slow,  or  a  certain  style  of 
hat  is  not  appealing  to  the  public,  a  slight  mark-down  is 
made  first,  and  if  this  does  not  soon  move  the  goods, 
greater  reductions  are  made. 

ICare  is  taken  by  most  heads  of  departments  to  explain 
the  new  points  in  style,  the  names  of  the  goods,  colors, 
and  so  forth,  to  the  clerks,  and  they  are  encouraged  to 
come  to  the  head  of  the  Department  for  any  informa- 
tion they  feel  they  require. 

To  See  There  Are  No  "Dead  Numbers." 

Mr.  Eagle,  manager  of  the  Ready-to-Wear  depart- 
ment of  Stanley-Mills  &  Co.,  says  that  attention  to  de- 
tails, is  the  greatest  factor  in  successfully  running  a 
department.  The  heads  of  the  different  sections  of  the 
Ready-to-Wear  are  instructed  to  watch  closely  their 
stock,  and  any  line  that  is  a  slow  seller  is  to  he  brought 
to  his  attention,  and  the  price  cut  down  in  order  tc  clear 
it  out.  Continual  "watching  to  see  that  there  are  no 
dead  numbers"  is  a  rule  he  finds  strictly  necessary  to 
adhere  to. 

First  Hand  Criticism. 

Another  plan  he  has  found  very  effectual  is  for  the 
Buyer  or  Head  to  wait  on  customers  on  a  Saturday  or 
busy  day  and  hear  first  hand  from  customers  a  criticism 
of  tlie  goods  he  has  himself  bought. 

"Goods  Well  Displayed  Are  Half  Sold." 

Mr.  Vaughan  of  Finch  Bros,  is  a  strong  believer  in 
Table  display.  "Goods  well  displayed  are  half  sold." 

Customers  want  to  handle  and  inspect  poods  for  them- 
selves. Shelving  goods  so  that  only  the  ends  of  the  bolts 
can  be  seen  hindei's  selling:  where  table  space  is  not  ob- 
tainable, the  next  best  method  is  placing  bolts  slantwise 
on  shelves  so  that  goods  can  be  seen. 

Draping  goods  on  forms  in  imitation  of  French  or 
other  models  is  another  powerful  method  of  display  Mr. 
Vaughan  has  found,  and  will  bring  numberless  enquiries 
and  result  in  more  sales  than  any  other  method  they  have 
ever  adopted.  It  also  suggests  the  trimmings  to  be  bought, 
and  helps  sales  in  this  department. 

Introduction  Sells  10  Per  Cent. 

He  highly  endorses  the  introduction  of  new  goods 
to  the  customer  and  his  clerks  always  do  it.  They  claim 
10%  of  their  sales  result  from  introducing  goods  in  this 
way. 

He  does  not  put  price  tickets  on  new  goods.  Price  is  a 
secondary  consideration,  he  finds.  Nor  does  he  believe  in 
"one  color"  windows,  as  perhaps  that  particular  color 
would  only  appeal  to  50  per  cent,  of  the  passers-by. 
"Have  all  colors  or  as  many  colors  as  harmonize  in  dis- 
play with  the  figure  draped  in  novelty  or  attractive 
goods. 


KID  SCARCE;  CLOTH  A  NECESSITY 

In  ladies'  shoes  for  Fall  the  high  effects  will  continue 
even  stronger.  While  under  ordinary  circumstances 
black  cloth  might  be  expected  to  weaken  of  old  age,  the 
scarcity  of  kid  is  likely  to  compel  a  large  buying  of  cloth 
as  a  substitute.    It  is  likely,  however,  to  be  very  plain. 


31 


HOW  MERCHANT  REDUCED  HIS  CASH  REFUNDS 

The  More  Generous  His  Policy  on  Exchange  of  Goods,  the  Less  the  Amount — Down  to 
$1  in  $165  Sold— Wearing  of  Goods  Still  an  Unsolved  Evil. 

Fourth   of  Series  in  Symposium 


A 
Suggestion 


'or 


Fall 


THE  exchange  of  goods 
has  received  its  share 
of  attention  in  The 
Review  during  the  past 
three  issues,  and  we  have 
been  gratified  at  the  disposi- 
tion shown  by  merchants  in 
Canada,  as  well  as  the  gen- 
eral managers  of  stores  in 
New  York  and  Chicago, — 
Macy's,  Gimbel's  and  Mar- 
shall Field's — to  contribute 
to  the  symposium  of  views,  to  the  general  benefit.  We 
believe  that  the  distribution  of  these  valuable  outlines  of 
store  policies  has  proved  an  eye-opener  to  merchants  all 
over  Canada,  and  will  serve  to  broaden  the  practices  of 
accepting  returns  or  exchanges  of  goods  where  before 
these  have  been  so  narrow  as  to  restrict  seriously  the 
growth  of  business,  so  dependent  upon  the  good-will  of  the 
public. 

As  announced  in  the  June  issue  we  are  able  to  present 
herewith  a  record  kept  by  one  of  the  most  shrewd  and 
successful  merchants  in  Canada,  considering  the  sphere  of 
his  operations,  a  medium-sized  city.  This  shows  that  a 
policy  that  is  becoming  each  year  more  generous,  has  re- 
sulted in  the  past  four  years  in  a  steady  decrease  in  the 
amount  of  money  refunded,  the  more  remarkable,  or  shall 
we  say  convincing  a  proof,  because  the  turnover,  save  for 
a  portion  of  1914  and  early  in  1915  has  been  increasing 
steadily,  with  1915  the  largest  in  the  history  of  the  store! 
Here  is  this*  merchants  testimony:  "The  more  liberal 
you  are  the  less  you  have  to  give  back.  The  more  liberal 
you  are  the  fewer  adjustments  there  are  to  make. 

"I  know  that  many  merchants  will  not  credit  this,  but 
we  have  tried  it  for  four  years,  keeping  track  of  all  the 
money  we  had  to  refund  fur  returns  of  goods,  and  last 
year  gave  back  25  per  cent,  less  than  in  1912!  I  have 
found  people  who  actually  seemed  to  resent  our  giving  in 
and  agreeing-  to  accept  goods  back,  for  they  were  looking 
for  a  fight. 

"On  several  occasions  1  have  come  across  people  who 
decided  not  to  ask  us  to  take  goods  back  just  beeause  they 
knew  our  liberal  policy,  and  on  the  other  hand  frequently 
people  decide  to  put  it  up  to  a  store  as  to  whether  to 
accept  a  return  or  not,  simply  because  they  feel  sure  the 
store  will  see  to  it  that  it  never  does  itself  an  injustice." 

The  experience  id'  this  merchant  is  then,  that  he  is  not 
handing  hack  $1  in  $100  sold,  for  his  present  turnover 
has  passed  the  quarter  million  mark. 

Not  Forgetting  the  wearing  of  Goods. 
This  series  on  Returned  Goods  would  not  be  complete 


were  we  not  to  express  again  our  strong  disapproval  of  the 
abuse  of  a  store's  generosity  in  the  ready-to-wear  depart- 
ment through  the  wearing  of  goods.  This,  of  course,  is 
reduced  to  a  minimum  in  the  smaller  places, — for  detection 
becomes  too  risky.  But  in  large  cities  it  is  a  very  serious 
and  difficult  problem. 

In  New  York  a  local  committee  has  been  formed  con- 
sisting of  presidents  of  the  Housewives'  League,  the  Work- 
ing Girls'  Protective  League,  Woman's  Suffrage  Associa- 
tion, Woman's  Anti-Suffrage  Association,  Consumers' 
League,  and  others,  who  are  carrying  on  a  campaign 
against  the  return  of  goods  that  have  been  used,  dresses, 
cloaks,  shirt  waists,  hats,  blankets,  veils,  etc. 

One  of  the  circular  or  ad.  forms  issued  by  this  com- 
mittee starts  with  a  display  headline,  "The  Sales  Girl — 
Have  You  Thought  of  Her?"  It  describes  "The  Morning 
After"  when  the  boy  comes,  obscured  by  a  pyramid  of 
boxes.  ' '  Her  heart  sinks,  she  knows  these  are  ' '  the  come- 
backs" from  the  days  and  weeks  before.  She  must  begin 
distributing  the  waists  in  their  respective  places  in  stock. 
In  selling  she  handled  many  more  waists,  but  that  was 
constructive  labor  and  she  did  it  gladly;  this  is  drudgery 
beeause  it  means  deductive  labor  for  which  she  must  pay 

a  penalty At  the  end  of  the  month  the  sales 

manager  examines  the  figures  of  her  sales  and  returns 
and  she  is  told  that  the  help  in  her  department  will  be 
reduced  and  next  Saturday  she  will  receive  her  last  pay 
envelope.  Why  does  the  merchant  do  this?  Because  the 
expense  of  delivering  and  calling  for  goods  ordered  by  her 
customers,  the  damage  to  the  merchandise,  the  cost  of  her 
services  while  she  was  'selling'  these  goods,  and  in  putting 
them  back  into  stock  is  greater  than  the  profit  on  her  real 
sales.  But  the  real  reason  for  her  discharge,  is  that  she 
was  accommodating'  while  the  other  girls  were  'wise.'  .  . 
.  .  .  Women  told  her  to  send  goods  they  never  intended 
to  keep — and  she  believed  them Have  a  heart !  " 

A  rather  strong  pull  on  the  public  such  reading  matter 
should  exercise. 

Suggested  "Code"  for  the  Public 

A  "Code  of  Practice  in  Returning-  Merchandise"  is 
suggested  in  which  the  public  agree  to  return  the  merchan- 
dise in  the  original  package  and  with  the  sales  slip,  not 
more  than  three  days  after  purchase,  and  with  the  mer- 
chandise ticket,  whose  non-removal  and  non-defacement 
shall  be  evidence  of  non-use. 

In  its  current  issue  " Nugent 's  Bulletin"  in  dealing 
with  this  subject  argues  against  a  local  agreement  between 
merchants  as  an  unnatural  restriction,  a  violation  of  the 
law  of  Supply  and  Demand  in  its  widest  sense,  and  urges 
an  appeal  to  the  public— persuasion  rather  than  com- 
pulsion. 


Cash  Refunded 

$2,086 
$1,967 

$1,815 
$1,515 


Year. 


1912 

1913 
1914 

1915 


Turnover 
Increase 
Steady 
except 
in  1914. 


Returns  compared  with  Turnover:  $i  to  every  $165. 
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EDUCATING  SALES  FORCE  FOR  FALL   GOODS 

Managers  of  Departments  Should  Instruct  Them  in  a  Body  on  Points  All  Should  Know 
—Public  Aware  of  General  Conditions — Prime  Them  on  Question  of  Sub- 
stitution—Only 20  Per  Cent. 


MONTREAL,  July  8  (Special).— The  question  of 
the  education  of  the  sales  force  to  the  changing 
conditions  of  the  most  staple  lines  to-day  assumes 
greater  importance  from  month  to  month.  The  new  shades 
that  are  appearing,  the  lack  of  fastness  of  many  of  the 
dyes,  the  advancing  prices,  the  shortage  of  goods  and  the 
substitution  of  them  are  points  that  must  be  met,  enlarged 
upon  or  relegated  to  the  background  of  argument  as  the 
case  may  be. 

In  Ogilvy's,  of  this  city,  the  custom  has  been,  and  con- 
tinues to  be,  for  the  department  head  to  give  individual 
instruction  to  each  clerk  at  odd  times  if  convenient,  but  as 
a  ru'e  after  closing  hours.  In  the  case  of  matters  of  gen- 
eral interest  the  sales  force  of  a  department  are  instructed 
all  together — otherwise  the  treatment  is  individual. 

In  Henry  Morgan  &  Co. 's,  a  system  of  sales  confer- 
ences is  in  force  in  which  all  these  points  are  gone  into 
regularly  by  each  department  head  with  all  his  staff,  but 
not  as  might  be  supposed  for  the  further  education  of  the 
public.  The  desideratum  is  the  education  of  the  clerk 
himself. 

Public's  Knowledge  Positively  Weird 

Mr.  Theodore  Morgan  said  to  The  Review:  "The  public 
requires  little  instruction  to-day  in  the  value  of  goods  or 
the  art  of  buying.  The  difficulty  is  to  keep  pace  with  it. 
Competition  and  publicity  have  developed  it  tremendously. 
Tlie  average  buyer's  discrimination  is  positively  weird. 

"Thus  it  is  that  the  public  to-day  require  little  special 
attention  of  an  educational  nature.  Beyond  placing  the 
goods  before  him  and  asking  for  a  comparison  of  value 
the  merchant  cannot  advantageously  go,  for  the  buyer  is 
usually  quite  capable  of  making  the  comparisons  of  quality 
and  price  himself.  Advances  have  been  so  gradual  and 
steady  that  the  matter  of  increased  cost  has  caused  no 
serious  dissatisfaction  on  the  part  of  the  buying  public. 
General  discussion  has  kept  it  informed  of  the  causes  and 
extent  of  various  shortages. 

"Thus  the  average  customer  is  well  aware  now  if  she 
never  was  before  of  the  fact  that  fine  gloves  came  from 
France  and  are  now  practically  unprocurable.  She  knows 
that  armies  have  absorbed  the  bulk  of  the  available  leather 
supply  and  that  shoes  are  high  and  going  higher.  She 
knows  that  considering  that  we  are  at  war  the  wonder  is 
that  prices  are  not  higher.  She  looks  into  the  United  States 
which  is  at  peace  and  sees  a  corresponding  range  of  prices 
except  in  the  cases  of  goods  from  there  on  which  we  pay 
duty. 

Ebb  and  Flow  20  Per  Cent.  Only 

"Statistics  prove  conclusively  that  80%  of  retail  trade 
is  staple  and  but  slightly  subject  to  change — buying  the 
same  class  of  goods  in  the  same  amount  per  capita  from 
year  to  year.  The  remaining  20%  represents  the  ebb  and 
flow  of  trade,  changing  fashions  and  demands  and  the 
manner  of  the  handling  of  it  represents  the  success  or 
failure  of  a  business. 

"Thus  the  sales  conferences  become  largely  a  matter 
of  studying  the  changes  that  are  occurring  in  this  20% 
mass.  In  other  words  the  store  and  the  sales  price  must 
educate  themselves  up  to  the  level  of  this  public.  It  is,  of 
course,  taken  for  granted  that  they  continue  to  serve  the 
80%  well 


Questions  on  Which  to  Instruct  Clerks 

"The  trend  of  the  moment  is  toward  substitution.  It 
becomes  the  salesman's  duty  to  discover  how  far  this  is 
going  and  anticipate  the  customer's  anticipation  of  his 
own  wants.  For  many  individuals  to-day  are  anticipating 
their  future  wants  and  buying  ahead.  Thus  it  is  import- 
ant for  the  clerk  to  be  instructed  in  the  fact  that  owing  to 
the  discovery  by  a  United  States  rubber  company  of  a 
composition  material  to  replace  leather  soles  in  shoes,  a 
vastly  greater  amount  of  leather  will  be  released  for  other 
purposes,  such  as  for  instance  use  in  the  long  uppers  in 
vogue  to-day.  The  developments  promise  to  revolutionize 
the  leather  industry.  White  canvas  pumps  have  replaced 
suede,  silk  gloves  have  replaced  suede  and  leather.  Leather 
was  scarce  on  the  market;  silk  was  fairly  plentiful  for  a 
time,  so  the  public  adapted  itself  to  circumstances.  The 
same  is  true  of  cotton  and  woolens.  Many  men  who  had 
previously  thought  an  all-wool  shirt  essential  are  now 
content  to  wear  one  that  is  two-thirds  cotton.  Taffeta  was 
never  so  popular  as  at  present.  The  old-time  leather  trunk 
was  at  its  best  too  expensive  for  the  average  man.  It  lias 
been  replaced-  by  the  wood  fibre  trunk  of  equal  durability 
and  at  one-third  the  cost. 

"Collars  are  now  made  of  cotton  instead  of  linen. 

"The  whole  market  is  in  an  elastic  and  changing  con- 
dition. That  it  was  so  flexible  was  never  generally 
suspected." 

Lectures  on  History  of  Goods 

Goodwin's  have  inaugurated  the  policy  of  interesting 
the  clerks  in  the  store's  business  by  educating  them  in  the 
goods  they  sell. 

Originally  tried  out  in  one  department  the  idea  is 
spreading  all  over  the  store  so  that  now  regular  classes  are 
held  in  which  fhe  manager  gives  lectures  that  go  into  the 
history  and  antecedents  of  the  goods  thus  placing  within 
the  clerks'  grasp  a  knowledge  that  enables  him  o'r  her  to 
answer  intelligently  the  natural  queries  of  the  average 
customer. 

In  the  words  of  this  manager:  "The  goods  that  are 
understood  and  are  appreciated  by  the  salesman  are 
already  half  sold." 

One  dress  »oods  department  is  injecting  new  life 
into  an  old  idea  for  the  better  introduction  and  display 
of  Fall  dress  goods.  It  is  felt  that  after  the  newspaper 
and  window  advertising  have  done  their  work  and  the 
latter  in  this  store  happens  to  be  of  a  superlative  ex- 
cellence, that  all  depends  upon  the  initiative  and  re- 
source of  the  sales  people.  So  the  department  is  work- 
ing along  the  lines  of  educating  its  sales  force  in  the 
goods  they  sell.  By  studying  each  line,  going  into  its 
history,  how,  when  and  by  whom  made,  it  is  hoped  that 
clerks  will  be  able  to  give  intelligent  answers  to  cus- 
tomers' questions  and  assist  in  the  selection  of  purchases 
instead  of  merely  performing  the  service  of  an  automaton 
in  dragging  asked  for  goods  from  the  shelf.  In  this  way 
the  new  lines  of  shades,  designs  and  downright  substi- 
tutes, etc.,  that  are  totally  unknown  to  the  public  will 
stand  a  better  chance  of  being  introduced  to  their 
attention. 
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AS  PARIS  HOLDS  UP  FASHION'S  MIRROR 

Checks  Promise  to  Have  a  Great  Vogue  as     Public  Have  Tired  of  Plain  Shades — Bright 
Color  Effects — Assortments  of  Ribbons  as  Trimmings — Novelties  in  Mov- 
ing Eyes  and  Wooden  Bracelets 

Special  correspondence  of  Dry  Goods  Review 


PARIS  HINTS 

Beige,  pale  grey 
and  brown,  favoritt 
colors  of  the  moment 
in  silk  crepe  dr< 

S  t  r  i  pe  d  blouses 
matched  with  tailor- 
m.ades. 

Sand  shade  in  ga- 
bardine,  a  fun, rite  for 
Summer  month*. 

Bright  effects  in 
three  colors  in  rib- 
bons a  r  o  a  a  d  the 
waist. 

Novelty  in  parasols, 
n  head  on  the  handle 
with  contrivance  for 
eyes  or  ears  to  move. 

Hand  bugs  in  col- 
ors of  red  and  green, 

Wooden      bracelet 

worn,  often    m'>iint<  d 

with  stones. 

Rows  of  embroid- 
ery on  gloves  to  har- 
monize with  shoes. 

Short  veils  in  form 
of  a  narrow  band  of 
plain  net  fulling  from 
Imt  band. 


PARIS,  France,  June,  1916 — At  last  the  sun  and  the  warm  days  have  come  and  the 
ladies  are  seen  upon  the  streets  in  light  dresses  and  large  hats. 

While  we  wait  to  see  chiffons  and  other  transparent  fabrics  in  full  swing,  those 
now  in  favor  are  supple  silk  jerseys  and  lightweight  taffetas  like  a  sort  of  gauze,  and 
silk  crepe,  chiefly  in  the  following  shades:  beige,  pale  grey  and  brown.  There  are  a 
few  white  tailor-mades  seen  but  without  any  fancy  effects. 

There  has  been  a  development  in  the  use  of  silk  jersey  cloth  this  year.  Instead  of 
being  used  merely  for  a  blouse  and  skirt,  ample  coats  are  now  made  of  it  with  skirt  of 
the  same  material,  and  worn  with  blouses  of  the  same  shade  but  of  net  or  light  taffeta. 
In  order  to  look  pretty  jersey  needs  some  trimming.  Embroideries  are  difficult  to 
obtain  and  galloon  and  lace  are  not  effective.  Fur  has  been  adopted  therefore,  and  this 
is  used  generally  in  very  small  bands.  The  skirt  is  not  made  tight  but  full  and  close- 
fitting  only  around  the  waist  where  it  is  confined  by  a  large  belt. 

For  tailor-mades  checks  and  stripes  will  be  the  greatest  novelties.  We  are  getting 
a  little  tired  of  plain  shades  and  we  will  take  to  the  fanciful  designs  and  colors.  Cheeks 
will  certainly  have  a  great  vogue.  White  and  black,  however,  has  been  getting  a  bit 
common  and  color  effects  will  be  seen,  for  instance,  blue  and  white,  white  and  red,  and 
so  forth.  Mustard  shade  will  also  be  very  good.  Checks  in  yellow  and  blue,  and  yellow 
and  black,  are  very  smart. 

For  these  fancy  shades  the  collar  and  cuffs  will  be  dark,  usually  of  navy  and  a  hat 
of  the  same  shade,  almost  black.  To  accompany  these  rather  showy  tailor-mades  the 
hat  must  be  quite  simple. 

Colored  blouses  keep  in  the  running.  Some  are  in  bright  shades,  such  as  salmon, 
turquoise,  and  lobster  (crevette).  Striped  blouses  are  being  matched  with  plain  tailor- 
mades.    Cuffs  in  plain  or  embroidered  linen  are  also  seen. 

For  a  very  dressy  tailor-made,  "sable"  (sand  shade)  will  be  used  for  the  bright 
weather,  which  seems  now  to  be  before  us.  This  shade  comes  out  very  nicely  in  gabar- 
dine, which  makes  up  well  into  tailored  suits. 

Tussor  will  be  used,  however,  chiefly  for  tailor-mades  and  mantles,  always  full  and 
in  bright  shades,  the  fullness  starting  directly  from  the  shoulders. 

Organdies,  printed  muslins  and  embroidered  piques  will  also  be  used  for  elegant 
dresses.  Plain  or  embroidered  organdy  will  be  cut  for  full  dresses  with  several  flounces. 
The  waist  will  be  bound  by  colored  ribbon.  A  very  pretty  effect  is  shown  by  an  assort- 
ment of  three  different  colored  ribbons,  blue,  white  and  pale  pink.  Although  the  shades 
were  quite  pale,  the  combination  was  very  effective. 

Crepes  and  silks  combined  are  used  for  dresses.  These  are  much  more  supple  and 
lighter  than  taffetas  and  satins  for  the  hot  weather. 

In  accessories,  which  every  lady  uses  to-day.  the  "en-cas"  as  we  call  it  in  French 
(not  the  umbrella),  is  made  very  short.  Last  year  it  was  long  and  could  be  used  when 
walking.  To-day  it  is  carried  under  the  arm  a  little  like  the  way  English  soldiers  carry 
their  sticks.  It  is  made  always  in  colors  to  harmonize  with  the  dress  except  m  mourn- 
ing'. The  handle  sometimes  shows  animal  heads.  A  button  put  at  a  certain  place,  when 
pushed,  gives  a  life-like  appearance  to  the  head  by  making  the  eyes  or  the  ears  move. 
Another  accessory  which  is  an  eternal  temptation  to  a  lady  is  a  handbag.  The 
latest  are  made  in  the  colors  of  the  War  Cross,  namely  red  and  green. 

Another  superstitious  fancy  is  wearing  a  wooden  bracelet,  mounted  sometimes  with 
stones  or  closed  with  copper-plate.  The  idea  is  that  if  you  touch  some  wood  no  bad 
luck  can  happen  to  you. 

(Continued   on    page  36.) 
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NEW  YORK'S  IDEAS  ON  FALL  FASHIONS 

Skirts  Will  Continue  Very  Full  But  a  Couple  of  Inches  Longer— Cape  Effects  Stronger 
—Sports  Lines  Will  Run  Into  Fall— Collars,  Bags,  Hosiery,  etc.,  Discussed 

by  an  Expert. 

Special  correspondence  of  Dry  Goods  Review 


NEW  YORK,  July  4— (Special).— The  official  beginning-  of  Summer,  June  21st, 
found  New  York  a  very  un-summery  looking  place:  everyone  armed  with  um- 
brellas and  rubbers,  and  raincoats  and  blue  serge  suits  ruling  the  day.  The 
weather  has  become  a  little  more  pleasant  within  the  last  few  days,  but  as  yet  prac- 
tically no  white  or  light  colored  frocks  have  been  seen  in  the  city,  nor  have  sunshades 
had  their  day,  nor  Midsummer  hats  not  pertaining  to  the  category  of  sports  hats.  And 
that  at  a  time  when  advance  Fall  designs  are  making  their  debut,  and  the  Summer 
season,  from  the  manufacturer's  standpoint,  is  a  thing  of  the  past. 

SKIRTS  TWO  INCHES  LONGER 

From  all  indications  it  is  evident  that  there  will  be  no  radical  departures  in  the 
early  part  of  the  coming  Fall  season;  neither  in  hats,  nor  gowns,  nor  costumes.  Skirts 
will  continue  very  full,  but  will  be  worn  about  two  inches  longer  than  was  allowed  for 
the  length  of  those  intended  for  Spring  and  Summer  wear.  Some  of  the  latest  designs 
in  skirts  show  slightly  fulled  yokes  (either  straight  or  triangular  in  outline)  to  which 
the  lower  skirt  part  is  either  shirred  or  joined  so  that  the  fulness  is  arranged  in  deep 
side  or  box-plaits. 

POCKETS  BULGING  OUT 

Pockets  are  still  exceedingly  in  favor  for  skirt  ornamentation,  as  the  advance  Fall 
designs  prove.  And  in  many  cases  they  are  so  full  and  baggy  as  to  considerably  alter 
the  silhouette  of  the  skirt's  wearer,  for  they  bulge  out  remarkably  at  the  sides.  A 
great  deal  of  band  trimming  is  noticed  on  the  new  costumes  as  well  as  separate  skirts, 
and  taffeta  bands,  picot  edged  instead  of  hemmed,  seem  to  be  particularly  favored  for 
giving  the  required  flare  to  the  lower  part  of  the  skirt. 

A  very  new  feature  is  the  bias  trimming  band  outlined  with  a  narrow  edge  of  fur 
This  garniture  appears  frequently  not  only  on  skirts  but  on  coats  and  dresses  as  well, 
promising  extreme  popularity  in  the  coming  season. 

The  new  costume  coats  have,  almost  witnout  exception  a  tendency  to  hang  loosely 
from  the  shoulder,  or  from  a  shoulder  yoke,  flaring  as  they  near  the  lower  edge,  but  not 
m  as  pronounced  a  ripple  as  in  the  present  season.  Russian  coats  have  very  bright 
chances  for  becoming  the  favorites  of  the  early  Fall  season.  They  seem  to  appeal 
particularly  to  the  younger  set,  and,  without  a  doubt  their  continued  vogue  will  be 
due  to  the  present  overwhelming  prevalence  of  sports  coats  in  which  the  Russian  note 
is  pronounced. 

VOGUE  FOR  THE  CAPE  FOR  FALL 

The  cape,  though  introduced  as  one  of  the  Spring  innovations,  has  not  gained  the 
spontaneous  popularity  one  expected  it  to  find,  but  is  gradually  asserting  itself,  so  that 
one  need  not  be  gifted  with  a  prophetic  sense  to  predict  a  vogue  for  it  in  the  coming 
season.  Some  of  the  most  exclusive  French  designers,  among  them  Dreeoll  and  Deuillet 
are  featuring  the  little  Spanish  cape  as  an  accessory  to  their  smartest  trotteur  costumes; 
(This  does  not  imply  that  the  Spanish  mantilla  will  have  a  revival — though  it  might — 
but  means  the  little  square  cape,  as  it  appears  in  Spanish  court  costume,  and  as  it  was 
worn  by  Henry  VIII,  Henri  III  and  Henri  IV). 

Circular  capes  cut  in  one  with  the  coat  sleeve,  or  else  joined  to  it  along  the  elbow 
seam,  are  shown  on  dressy  coats  of  all  descriptions,  and,  being  quite  a  novelty,  are 
finding  favor  with  exclusive  buyers.  I  noticed  a  stunning  imported  velvet  costume  in 
which  the  coat  showed  this  innovation — a  rather  full,  circular  cape  fastened  along  its 
upper  edge  to  a  tall  military  collar,  while  the  sides  were  caught  to  the  sleeves.     These 
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latter,  very  full  at  the  base  and  cut  off  in  deep  points — 
the  page's  sleeve  of  mediaeval  times — were,  like  the  cape, 
lined  with  daintily  flowered  white  crepe. 

SPORTS  SUIT  SMASHED  OLD  THEORY 

"Best"  and  "second-best'7  which  had  a  place  in  the 
religion  of  our  grandmothers  are  terms  long-  since  exter- 
minated-from  the  present-day  lexicon,  but  we  clung  to  the 
idea  that  even  in  the  matter  of  clothes  there  was  an 
"eternal  fitness  of  things"  to  help  point  the  way;  the 
sports  suit  has  smashed  that  theory  to  bits,  however.  It 
is  for  all  times  and  all  occasions,  and  of  silk  or  satin  as 
readily  as  of  any  less  pretentious  material.  It  has  grown 
to  be  an  all-embracing  term,  like  "shirt-waist,"  and  can 
be  stretched  to  apply  to  just  any  toilette  short  of  the  most 
obvious  evening  dress. 

The  sports  suit  will  play  as  important  a  role  in  the 
realm  of  Fall  and  Winter  apparel  as  it  does  at  the  present, 
that  *s  evident  when  one  has  a  glimpse  at  the  multitude  of 
advance  designs.  The  silk  Jersey  models  so  much  in  vogue 
this  Summer  will  be  succeeded  by  exceedingly  smart  de- 
signs developed  in  the  new  tricot  de  laine  (also  stockinette) 
and  trimmed  with  fur,  with  fur  plush,  with  angora  wool 
bands,  or  with  silk  or  silk  tricot.  A  leading  Fifth  Avenue 
importer  shows  a  strikingly  smart  sports  costume  of  furry 
white  wool  tricot,  in  which  both  the  full  pleated  skirts  and 
the  Russian  blouse  coat  are  finished  with  deep  bands  of 
scalloped  velvet  in  vivid  Bakst  green,  edged  with  narrow 
bands  of  moleskin.  A  toque  hat  and  muff,  developed  to 
match,  complete  the  unique  outfit. 

MOLESKIN  AND  ERMINE  TRIMMING 

Speaking  of  moleskin — its  reign  over  New  Yorkers  is 
absolute,  and  no  lingerie  frock,  however,  ethereal,  no  white 
linen  or  gabardine  "tailleur"  is  considered  complete  with- 
out a  moleskin  cape  collar,  a  long  scarf  or  one  of  the  new 
square  pelerines  made  of  the  soft  gray  fur.  Ermine, 
always  refined  and  exclusive,  comes  next  in  popular  favor, 
and  trimming  motifs  of  ermine  appear  on  a  great  many 
of  the  advance  Fall  chapeaux,  sometimes  featured  in  com- 
bination with  moleskin  or  seal. 

VIVID  TINTS  ON  VEIL  BORDERS 

Veils  are  among  the  indispensable  dress  accessories. 
Circular  short  ones  showing  a  vine  pattern  over  a  dainty 
craquele  or  hexagon  ground  are  frequently  accompanying 
the  new  Fall  hat  from  Paris.  Leontine  prefers  it  in  vivid 
coloring,  while  Suzanne,  Talbot  and  Reboux  advocate  the 
black  or  taupe  veil  finished  with  a  vividly  tinted  em- 
broidered border. 

FAD  FOR  BAKST  COLORS 

The  fad  for  Bakst  colors  is  still  on,  and  is  steadily  as- 
suming greater  dimensions.  A  striking  novelty  is  a  suede 
leather  crown  band  terminating  in  a  deep  fringe  of  finely 
cut  thongs.  The  band  part  shows  a  graceful  Oriental 
pattern  done  in  silk  and  metallic  thread  in  bright  tones  of 
Bakst  green,  orange  and  ruby  on  a  foundation  of  brilliant 
ecclesiastical  purple.  The  "crazy  quilt"  hat  is  a  smart 
novelty.  As  the  name  implies  it  is  made  of  bits  of  bright 
colored  silk  and  velvet  joined  in  Mosaic  effect  and  by 
means  of  fagotting. 

GRACEFUL  CIRCULAR  COLLARS 

In  collars  the  graceful  circular  styles  seem  to  be  most 
in  demand.  Sometimes  they  are  formed  by  the  three  or 
more  sections  of  graduated  sizes,  in  delicate  pastel  tones, 
made  of  batiste,  Georgette  crepe  or  sheer  but  rather  stiff 
or  gaudy.  Shawl  and  triangular  collars  of  heavy  Georgette 
crepe  are  much  in  vogue  for  brightening  up  suit  coats  and 


for  wear  with  dark  colored  silk  frocks.  A  very  pretty 
style,  scalloped  at  the  edge  is  strewn  with  various  sized 
pastille  dots  in  jewel  tints — embroidered  in  French  knots. 

These  same  French  knot  dots  are  also  featured  in 
hosiery,  being  usually  all  in  one  tone,  however, 

CIRCULAR  STRIPES  ON  HOSE 

Silk  hose,  circular-striped,  are  so  popular  now  that 
they  will  doubtless  survive  the  Summer  season.  White 
hose,  striped  black,  antique  gold  and  jade  green  are  very 
frequently  seen,  worn  with  high  boots  as  well  as  pumps 
and  strap  sandals.  These  latter — sandals — by  the  way, 
have  had  quite  a  revival,  and  are  so  pretty  and  stylish 
that  one  will  be  glad  to  see  them  accompany  the  Autumn 
costume.  The  latest  models  are  cut  quite  high,  and  made 
of  pale  grey,  champagne  and  black  glace  leather,  very 
high-heeled,  and  each  individual  strap  decorated  with  a 
diminutive  gilt  or  jet  buckle. 

High  lace  boots  of  glace  leather  show  fancy  contrasting 
trimming  bands  at  the  top,  and  sometimes  lace  edges  to 
match. 

FLAT  ENVELOPE  BAGS  FOR  FALL 

Quite  the  latest  thing,  in  hand  bags  is  a  little  faille  or 
moire  pouch  (similar  in  shape  to  a  tobacco  pouch)  which  is 
finished  with  a  broad  band  of  bead-embroidered  suede,  or 
else  covered  with  a  transparent  suede  section  cut  in  a  lace 
design. 

Flat  envelope  bags  are  again  featured  among  the  Fall 
novelties  in  all  the  latest  shades,  and  in  all  the  fashionable 
materials.  Some  fascinating  little  vests  are  shown  (meant 
to  be  worn  with  sports  skirts)  w7hich  are  made  of  Jersey 
cloth,  silk  lined. 

Among  the'new  belts,  kid  ones  are  first  choice,  showing 
a  great  variety  of  insets,  incrustations,  etc. 

Button  trimming  is  everywhere  apparent,  even  in  hats. 
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AS  PARIS  HOLDS  UP  FASHIONS  MIRROR 

(Continued  from  page  34) 

Another  bracelet  that  is  also  seen  frequently  is  one 
made  of  pearls  as  used  in  necklaces.  Some  ladies  wear 
strings  of  pearls  attached  to  the  wrist,  but  it  is  not  becom- 
ing to  wear  the  smaller  size  pearl  for  this  purpose. 

There  is  also  a  novelty  in  gloves,  rows  of  embroidery 
harmonizing  with  the  shade  of  the  shoes. 

Veilings  seem  to  have  been  put  away  for  the  time 
being.  Their  place  is  taken  by  a  small  band  of  plain  net 
along  the  side  of  the  hat  which  veils  only  the  eye.  .  This, 
of  course,  is  only  being  worn  with  hats  of  small  brims. 
With  the  large  eapelines  the  eyes  are  protected  sufficiently. 
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CHARTERS  GRANTED 

A  charter  has  been  granted  the  Hygrade  Knitting  Co. 
of  Toronto,  with  capital  stock  of  $100,000. 

The  Greb  Shoe  Co.,  of  Berlin,  Ontario,  has  been  incor- 
porated, with  capital  stock  of  $40,000. 

Middlesex  Mills,  Limited,  London,  Out.,  have  been 
incorporated  to  take  over  Middlesex  Mills,  Limited.  The 
capital  stock  of  the  new  company  is  $250,000  and  the 
provisional  directors  are  A.  Mitchell,  A.  E.  Tanton.  C.  .1. 
A.dams,  John  Chiera  and  A.  X.  Lyster. 
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HANDY  TRANSFER  CARD  FOR  FARM  TRADE 

T.   S.  Ford  Co.,  of  Mitchell,  Have  Drawn  up  Simple  Plan  for  Dealing  With  Credit 
Amounts  Due  Farmers  for  Produce — No  Further  Complaints — Fairer  Method 

of  Deductions  for  Cash. 

By  a  Staff  Correspondent 


MITCHELL,  Ont.,  July  5.  (Special)— The  T.  S.  Ford 
Co.,  of  this  town,  who  have  a  wide  connection 
with  the  surrounding  country,  found  a  difficulty 
for  several  years  in  connection  with  the  handling  of  pro- 
duce brought  in  by  farmers,  and  afterwards  giving  them 
goods  in  exchange  for  all  or  part  of  this,  in  their  grocery 
or  other  dry  goods  departments. 

The  trouble  was  that  the  produce  received,  eggs  or 
butter,  was  credited  to  the  farmer  on  the  regular  store 
sales  slip  and  this  same  slip  was  used  by  the  clerk  in 
marking  down  the  groceries  or  dry  goods  bought.  When 
the  credit  was  all  used  up,  or  that  portion  of  it  that  the 
farmer  wished  to  invest  in  the  store,  the  sales  slip  would 
be  handled  into  the- book  keeper  in  the  regular  way,  just 
like  ordinary  checks  are  sent  in  for  cash  transactions  and 
charges.  In  this  way  the  farmer  left  the  store  without 
any  record  of  the  amount  of  butter  or  eggs  he  had  sup- 
plied, and  the  amount  of  goods  he  bought  or  the  credit 
still  due  him,  if  there  was  any.  This  practice  was  one 
in  common  use  in  general  stores  throughout  Canada. 

Farmer  Keeps  Transfer  Card  and  Record 

However,  a  short  time  ago  a  Transfer  Card  was  drawn 
up,  on  a  piece  of  light  cardboard,  with  a  blank  for  the 
name  of  the  farmer  or  his  wife, — a  copy  of  which  is 
reproduced  here. 

On  the  first  line  of  the  sales  check,  there  would  be 
marked  down  items  like  this,  By  60  lbs.  of  butter,  24c, 
$14.46;  18  doz.  eggs,  25c,  $4.50,  a  total  of  $18.96.  So 
much  for  the  credit  at  the  disposal  of  the  farmer's  wife. 

She  buys  groceries,  say,  to  the  value  of  $5.25  and 
tobacco  30c,  a  total  of  $5.55.  This  is  marked  down  and 
reduces  the  credit  to  $13.41.  This  is  recorded  as  by  trans- 
fer $13.41,  and  the  transfer  card  is  handed  to  her  and  she 
goes  upstairs  and  purchases  dry  goods,  perhaps  the  card 
being  good  for  the  balance  on  it  of  $13.41. 

The  totals  she  gets  are  put  down  on  the  card  as  well 
as  on  a  sales  slip  kept  by  the  clerk. 

If  she  goes  to  a  third  department  and  the  second  clerk 
does  not  accompany  her,  he  makes  out  the  credit  still 
due  her,  say  $4.50,  and  for  the  second  time  are  marked 
down  the  cards,  "By  transfer"  $4.50. 

As  soon  as  the  amount  bought  by  her  equals  this 
balance  the  Transfer  Card  goes  out  of  use,  automatically, 
it  may  be  said,  and  she  becomes  as  a  regular  customer, 
with  an  ordinary  sales  slip  in  use. 

Figuring  Out  Reduction  for  Cash 

If,  however,  at  the  end  there  is  an  amount  still  owing 

to  her,  she  can  get  it  either 
in  the  form  of  a  credit 
bill,  or  cash. 

But  there  is  a  reduction 
of  1  cent  a  dozen  (or  lb.) 
for  cash.  Some  merchants 
— if  there  had  been  30  doz- 
en eggs  for  instance, — 
would  deduct  30  cents 
from  the  60  cents  of  a  bal- 
ance. The  Ford  Co.,  how- 
ever do  this  a  little  differ- 
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ently,  a  fairer  way  for  the  customer.  If  there  is  a 
credit  balance  of  60  cents,  they  count  this  as  represent- 
ing, roughly,  2  dozen  eggs  (at  24  cents),  and  deduct  only 
2  cents,  returning  her  58  cents.     The  reduction  of  1  cent 
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a  dozen  for  the  full  amount  would  not  be  strictly  fair,  as 
the  customer  would  then  have  received  no  more  for  her 
eggs — after  trading  most  out —  than  if  she  had  asked 
for  cash  for  the  full  amount. 

The  use  of  these  transfer  cards  has  ended,  a  number 
of  complaints  and  might  be  a  good  idea  to  instal  this  Fall. 
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EDUCATING  THE  SALES  FORCE 

(Continued  from  page  33) 

Chinese  Silks  Named  According  to  Provinces 

Thus  in  a  recent  talk  to  the  force  the  fact  was 
brought  out  that  Chinese  silks  similar  in  all  essentials  are 
called  by  different  names  according  to  the  province  of 
their  origin,  where  they  are  made  by  peasants  labor. 
This  little  point  made  it  possible  for  a  clerk  to  tell  a 
customer  who  asked  for  a  certain  Shantung  silk  that 
although  none  of  that  name  was  on  hand,  she  had  the 
same  thing  under  another  name. 

In  speaking  of  gloves  the  point  was  brought  up  and 
discussed  that  100  pair  of  hands  entered  into  the  task 
of  making  them  and  the  amount  of  pains  taken  to  end 
out  a  perfect  finished  product  was  found  to  be  replete 
with  human  interest  for  the  clerks  who  are  now  inter- 
ested in  those  gloves  and  capable  of  talking  about  them 
to  customers. 
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PREPARING  FOR  READJUSTMENT  OF  PRICES 


Most  Merchants  Believe  That  Margin  of  Profit  Should  be  Increased  Slightly 


For  Next 


Few  Months  to  Strengthen  Financial  Position  Against  Time  When  Market 


Will  be  Lower  Than  at  Time  of  Purchase  —  Some 

Warnings  Against  This. 


Urgent 


T1IK  dry  goods  business  would  not  have  achieved 
the  commanding  position  it  has  to-day  in  the  retad 
trade  if  it  were  based  on  any  rule-of-thumb  prin- 
ciples. If  only  average  ability  were  behind  most  of  the 
big-  stores  and  huge  turnovers  that  make  visitors  to 
even  small  towns  marvel,  the  trade  would  be  flooded 
with  entrants,  the  business  cut  up  into  infinitesimal  parts, 
and  the  mental  growth  element  of  the  proprietor,  keeping 
pace  with  the  growth  of  his  business,  would  not  be  the 
outstanding  fact  it  is  to-day. 

It  is  altogether  better  as  things  are.  Better  that  this 
particular  method  may  work  well  in  this  community  ami 
may  have  to  be  revised  or  rejected  in  that  than  that  a 
mechanical  sameness  should  blight  development  along- 
individual  lines. 

Should  Present  Market  Price  Influence? 

Thus  it  is  that  in  many  topics  that  belong  peculiarly 
to  the  "draper's"  field  no  hard  and  fast  rules  can  laid 
down ;  a  successful  merchant  tries  this  method ;  another 
equally  successful,  decides  against  it  elsewhere.  Often  it 
becomes  the  task  of  a  trade  paper  merely  to  present  as 
best  it  can  secure  them  arguments  for  and  against  a  sug- 
gested innovation.  It  was  in  the  knowledge  that  a  dis- 
puted point  would  be  raised  that  in  the  June  issue  it 
was  suggested  that  the  average  margin  of  profit  that  mer- 
chants had  worked  under  in  various  departments  for 
years  should  now  be  raised  in  many  cases  where  the  pres- 
ent market  price  was  far  in  advance  of  that  for  which 
the  goods  were  bought,  in  order  to  create  a  reserve  against 
the  time  when  inevitably  the  market  would  be  below  the 
price  of  purchase. 

During  the  past  month  we  have  consulted  a  largo 
number  of  retail  merchants  in  Canada,  in  the  cities,  the 
largest  and  the  smallest,  in  towns  and  in  villages,  to  allow 
for  differences  in  conditions,  in  the  nature  of  local  com- 
petition and  in  facilities  for  buying  in  large  or  only 
small  quantities.  In  every  case  the  subject  was  receiving 
very  serious  thought;  often  no  action  had  been  decided 
upon ;  in  the  majority  of  cases  where  it  had,  higher  prices 
had  been  brought  into  effect  already,  or  had  been  planned 
for  Fall.  A  few  merchants  expressed  strong  disapproval; 
they  believed  next  year  and  the  one  after  could  he  de- 
pended on  to  regulate  itself. 

"Marking-up"    and   "Depreciating"   Stock 

The  merchandise  buyer  for  one  of  Canada's  best 
known  stores — not  in  Montreal  or  Toronto — said  that  he 
thoroughly  agreed  that  the  theory  as  outlined  in  The 
Review  in  June  was  sound,  the  only  possible  policy  for 
safety's  sake. 

He  announced  what  might  lie  termed  a  two-fold  action: 
"We  are  already  beginning  to  depreciate  our  stock — 
we  take  stock  this  month  (July)  as  well  as  in  January, 
because  we  believe  that  there  will  be  an  inevitable  drop  in 
prices  in  many  lines  we  carry  soon  after  the  war.  Most 
of  us  are  now  pretty  heavily  stocked,  and  we  must  begin 
to  prepare  for  a  drop  in  the  market.  It  may  not  come 
next  year,  but  all  the  same  we  must  be  ready  for  it,  and 
in  our  stock-taking  we  are  marking  down  the  values  in 
many  lines. 


"On  the  other  hand,  we  are  raising  prices  on  goods 
where  the  present  market  price  has  jumped  far  beyond 
what  we  paid  for  the  goods.  We  think  it  only  right  to 
do  so ;  we  must  get  ahead,  because  our  profits  later  are 
bound  to  slump.  The  public  understand  the  case  now, 
and  I  am  not  so  sure  that  they  would  understand  why  we 
kept  down  prices  with  a  big  advance  in  the  market.  They 
would  wonder  why." 

Below  is  given  the  view  of  Mr.  Theodore  Morgan,  of 
Henry  Morgan  &  Co.,  Montreal,  who  is  opposed  to  gen- 
eral increases  for  reasons  he  cites.  Here  is  a  statement 
from  a  Maritime  Province  firm,  also  well  known  and  highly 
successful.  They  also  stand  with  the  opposition.  They 
write: 

Special  Values  Have  Advertising  Worth 

"We  think  the  advertising  value  is  worth  more  to  the 
firm  who  sell  on  their  usual  basis  of  profit  than  to  run  the 
risk  of  to-day  asking  more  than  their  competitors  who 
are  satisfied  with  the  usual  margin.  And  as  to  prices  in 
1917,  most  of  us  will  be  in  the  same  boat  as  far  as  cost 
is  concerned,  and  it  would  be  better  under  the  exceptional 
times  to  be  satisfied  with  a  less  margin  of  profit.  The 
extra  business  done  in  1916  on  account  of  the  special 
values  given  would  help  to  balance  the  smaller  margin  in 
1917.  As  to  the  slump  after  the  war,  we  think  it  will  be 
some  time  even  after  peace  has  been  declared  before  any 
very  material  changes  will  take  place,  and  careful  buying 
should  prevent  very  muc'i  of  a  loss  on  stock  then  on 
hand."' 

Not  to  be  Caught  With  Heavy  Stock 

The  manager  of  a  firm  in  a  city  under  20,000  wrote  as 
follows:  "A  merchant  should  mark  his  goods  as  much  as 
possible  according  to  the  manufacturer's  price  that  ob- 
tains when  the  goods  are  received.  At  the  same  time  he 
should  be  guided  somewhat  by  the  values  given  by  the 
larger  retails.  He  should  also  make  provision  for  the 
season  when  the  prices  commence  going  the  other  way, 
and  should  be  in  a  position  not  to  be  caught  with  a  heavy 
stock  at  the  high  prices. " 

When  Prices  Are  Going  Other  Way 

Another  firm  was  consulted,  a  firm  in  a  good-sized  city 
that  does  not  pretend  to  do  the  "high-class"  trade,  but  is 
having  an  almost  remarkable  success  in  the  "medium 
class"  lines.  This  firm,  in  a  sense,  is  dependent  on  low 
prices,  but  it  is  "looking  out  for  the  future"  in  marking 
goods  up.  For  instance,  a  $4.50  skirt  that  sold  at  50  cents 
has  gone  up  to  $6.50.  This  is  being  sold  now  at  75  cents. 
"And."  The  Review  was  informed,  "every  shirt  of  the 
kind  that  we  have  in  stock  has  been  marked  up  to  the 
new  price,  even  those  we  bought  at  $4.50.  We  are  pre- 
paring for  a  time  when  prices  are  going  the  other  way. 

"Men's  all-wool  socks  we  were  selling  at  35  cents,  3 
for  a  dollar,  are  marked  65  cents  now. 

"Our  $1  overalls  are  selling  at  $1.35;  we  have  a  line 
at  $1  that  sells  to  a  certain  extent,  but  the  railroad  men 
demand  good  quality  and  will  pay  the  price  for  it.  .  .  . 
So  it  goes.  There  is  the  point  that  we  are  marking  goods 
up  too  high  in  some  cases  to  get  rid  of  them,  but  this 
point  we  must  watch  carefully,  and  are  doing  so." 
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For  the  Country  Trade 

Next  came  a  small  town  store,  with  a  large  country 
trade.  A  certain  line  cost  40  cents;  it  sold  at  55  or  60 
cents;  it  is  up  to  75  cents — warranted,  so  far  as  figures 
go,  by  the  present  market  price.  Prints  bought  to  sell  at 
I2V2  cents  are  now  marked  up  to  15  cents — they  cost  13 
cents  laid  down  now.  Shirts  at  $6.50,  were  75  cents,  are 
now  85  cents;  towelings  that  cost  originally  7x/2  or  8 
cents  and  sold  at  10  cents,  were  bought  some  time  ago  at 
9  cents — the  market  is  much  higher  now — and  are  marked 
at   15  cents.     And  so  it  goes. 

A  Middle   Course 

As  in  most  earthly  affairs,  the  middle  course  would 
appear  the  most  safe  and  most  justified.  First  of  all,  the 
idea  that  a  sudden  slump  all  around  will  follow  the  war 
would  seem  utterly  unfounded.  Other  wars  may  suggest 
this,  but  we  are  dealing  with  a  war  under  conditions 
that  have  never  been  duplicated,  where,  for  instance, 
there  has  never  been  so  tremendous  a  drawing  upon  sup- 
plies of  raw  materials,  such  as  wool,  for  military  pur- 
poses; and  where  there  has  not  been  compensation  for  or 
a  staying  of  excessive  waste.  Nor  has  the  ravaging  of 
lands  ever  before  stopped  the  <rrowin°:  of  flax,  as  in  Bel- 
gium; nor  foreign  armies  kept  looms  idle,  as  in  the  north 
of  France,  nor  the  tremendous  size  of  armies  forced 
mills,  untouched  by  war  directly,  to  remain  idle  from 
lack  of  labor;  nor  blockades  cut  off  the  raw  materials 
from  mills  that  otherwise  might  be  in  operation. 

For  all  that  a  readjustment  of  prices  downward  must 
come,  and  a  reserve  fund  created  in  the  next  few  months. 
and  a  fair  caution  in  stocking  heavily  are  elements  of 
safety  that  few  merchants  will  disregard. 


THE  OTHER  SIDE  OF  IT 

An  Interview  with  Theodore  Morgan,  Merchandise  Manager 
of  Henry  Morgan  &  Co.,  Montreal 

'TpLE  question  of  the  protection  of  the  customer  is  the 
A  chief  consideration  in  determining  the  fixing  of  the 
price,  regardless  of  the  present  manufacturing  or 
wholesale  cost  of  the  goods  to  be  considered.  The  store's 
function  is  to  serve  as  a  chief  link  in  the  distributing 
chain  that  lias  at  its  extreme  ends  the  manufacturer  and 
the  consumer.  The  latter  pays  the  producing  cost  of  the 
article  plus  the  various  distributing  costs.  Hence  his  pro- 
tection should  be  the  merchant's  chief  consideration.  And 
it  is  taken  as  an  axiom  that  the  protection  of  the  customer 
implies  the  same  for  the  merchant. 

Need  Not  Fear  a  Serious  Decline 

On  the  face  of  it  it  might  seem  advisable  to  reverse 
this  rule  to-day  and  by  marking  up  the  retail  cost  to  cor- 
respond with  the  market,  provide  against  any  sharp  break 
in  prices,  but  a  closer  survey  of  the  situation  discovers  the 
fact  that  a  serious  decline  need  not  be  feared. 

Prices  advanced  at  first  in  spite  of  full  warehouses 
and  the  total  disappearance  of  some  markets,  simply  be- 
cause delivery  was  greatly  retarded  by  the  lack  of  ships, 
the  supply  of  which  had  been  curtailed  by  the  demands 
and  misfortunes  of  war.  Now,  however,  the  ship  situation 
has  improved  and  still  prices  go  up,  because  of  the  sheer 
exhaustion  of  raw  material.  Thus,  though  peace  came  to- 
morrow, it  would  not  release  any  stored  up  supplies  to 
flood  the  market,  to  say  nothing  of  the  fact  that  it  will  be 
a  long  time  before  shipping  is  released  from  the  task  of 
transporting  armies  and  equipment  to  the  country  of  their 
origin. 


Year  or  Two  for  Normal  Basis 
Thus  a  breakdown  in  prices  is  precluded  by  this  lack  of 
goods  on  every  market.  Prices  are  governed  by  supply 
and  demand.  To-day  the  latter  absorbs  the  former  as 
rapidly  as  it  is  created,  or  to  be  accurate — before.  And 
it  is  reasonably  safe  to  prophesy  a  year  or  two  as  the 
probable  length  of  time  required  for  the  market  to  estab- 
lish itself  on  a  normal  basis,  with  manufacturing  at  full 
swing  and  distribution  caring  for  the  production. 

If  tli is  hypothesis  is  correct  there  is  no  necessity  of 
guarding  against  a  decline.  We  adhere  to  the  standard 
policy  of  protecting  the  customer  and  sell  on  a  basis  of 
original  cost. 

Mark-up  If  Line  is  Exhausted 

There  is  just  one  exception  to  this  rule.  If  the  line  is 
absolutely  exhausted  and  cannot  be  replaced  paying  an 
advanced  price  on  the  open  market,  it  is  marked  up  as 
circumstances  dictate  on  the  primal  basis  of  supply  govern- 
ing demand. 

There  are  two  reasons  for  this  policy — first  the  desire 
for  an  increased  profit  commensurate  with  the  fact  that  it 
is  a  very  scarce  article,  and  secondly  that  the  customer  in 
buying  this  line  is  probably  anticipating  his  wants  and  is 
quite  content  to  pay  the  increased  cost.  And  both  of 
these  reasons  depend  upon  the  primary  fact  that  the  non- 
existence of  the  line  gives  to  it  a  very  real  additional 
value. 

Sell  Gloves  at  Wholesale  Cost 

On  the  other  hand  if  a  line  of  gloves  for  instance  is 
worth  $18.00  a  dozen  wholesale,  the  merchant  can  still 
afford  to  retail  them  at  $1.50  a  pair  if  he  bought  at  $12.00 
a  dozen,  because  the  state  of  the  market  guarantees  that 
when  he  must  replace  his  stock  at  $18.00  the  customer 
will  pay  the  higher  price  necessary  to  insure  the  merchant 
a  profit. 


WHAT  TRADE  MARKS  ARE  LEGAL. 

The  following  extracts  from  the  Canadian 
statutes  bearing  on  Trade  Marks  from  the  "Act 
Respecting  Trade  Marks  and  Industrial  Designs" 
is  of  interest  from  a  Canadian  standpoint : 

"5.  All  marks,  names,  labels,  brands,  packages 
or  other  business  devices  which  are  adopted  for 
use  by  any  person  in  his  trade,  business,  occupation 
or  calling,  for  the  purpose  of  distinguishing  any 
manufacture,  product  or  article  of  any  description 
manufactured,  produced,  compounded,  packed  or 
offered  for  sale  by  him,  applied  in  any  manner 
whatever  either  to  such  manufacture,  product  or 
article,  or  to  any  package,  parcel,  case,  box  or 
other  vessel  or  receptacle  of  any  description  what- 
soever containing  the  same,  shall,  for  the  purposes 
of  this  Act,  be  considered  and  known  as  trade 
marks." 

"16.  A  general  trade  mark  once  registered  and 
destined  to  be  the  sign  in  trade  of  the  proprietor 
thereof,  shall  endure  without  limitation." 

"17.  A  specific  trade  mark,  when  registered, 
shall  endure  for  the  term  of  twenty-five  years,  but 
may  be  renewed  before  the  expiration  of  the  said 
term  of  twenty-five  years,  and  so  on  from  time  to 
time;  but  every  such  renewal  shall  be  registered 
before  the  expiration  of  the  current  term  of 
twenty-five  years. ' ' 
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WHOLESALER  LIABLE  TO  PAY  COMMISSION 

Merchant  Asks  Advice  of  The  Review's  Legal  Expert  on  His  Right  to  Collect  from  Firm 

to  Whom  He  Sent  Customer — Acceptance  of  Order  by  Wholesaler  Implied 

Agency  of  Retailer — Is  Evidence  Strong  Enough  for  Court  Case? 


THE  RETAILER'S  CASE 


IN  the  Fall   of  1913,  I 
tried  to  sell  one  of  my 

customers  an  overcoat. 
He  stated  to  me  that  lie 
did  not  want  an  overcoat, 
but  would  soon  be  needing 
a  sweater  coat.  I  said  to 
him,  "When  you  want  the 

coat  and  are  going  to  London  or  Toronto,  let  me  know  and 
I  will  give  you  a  letter  of  introduction  to  a  certain  whole- 
sale house  by  which  I  would  save  you  a  little  money  and  do 
a  little  business  for  myself."  He  agreed  to  my  proposi- 
tion. 

The  year  1914  arrived  and  I  reminded  him  of  our  agree- 
ment. He  replied  that  he  was  not  ready  yet,  but  would 
see  me  later.  The  Fall  of  1915  arrived  and  my  customer 
came  to  me  and  said  :  "Give  me  that  letter  of  introduction  ; 
I  am  going  to  the  city  on  Saturday  to  select  my  coat. ' ' 

I  gave  him  a  letter  of  introduction,  properly  addressed 
to  my  wholesale  house  and  also  explained  the  location  of 
this  firm.     This  was  on  a  Friday. 

Next  morning  my  client  came  into  my  store  in  a  great 
hurry,  stating  he  had  lost  my  letter  and  wanted  me  to 
write  another,  and  that  he  was  afraid  he  would  miss  the 
train,  so  the  letter  was  hurriedly  written  by  one  of  my 
employees  who  inadvertently  overlooked  designating  the 
particular  wholesaler  I  wished  my  customer  to  go  to. 

On  his  arrival  in  the  city  he  was  at  a  loss  just  where  to 
go,  so  finally  entered  a  wholesale,  but  stated  that  he  was 
in  the  wrong  place.  However,  he  presented  my  letter  with 
its  request  that  he  should  be  shown  a  coat  and  good  value 
given  to  him.  He  told  the  proprietor  that  he  was  in  the 
wrong  place,  but  they  induced  him  to  stay,  stating  that 
they  could  do  very  well  for  him  there. 

The  result  was,  two  coats  were  sold  by  the  wholesale 
concerned. 

On  my  customer's  return  with  his  explanation,  I  im- 
mediately wrote  the  wholesale  house  a  courteous  letter, 
asking  for  a  commission,  but  received  no  reply.  I  wrote  a 
second  letter  threatening  collection. 

Now,  as  a  subscriber,  I  send  you  this  statement  of  facts 
and  would  like  an  expression  of  opinion  from  wholesalers 
and  retail  men  stating  whether  or  not  I  am  entitled  to  this 
commission,  both  legally  and  morally  in  transferring  this 
customer  from  the  retail  channels  of  trade  to  the  whole- 
sale. 

As  an  old  subscriber.  I  would  ask  you  to  publish  this  in 
an  early  issue  and  would  like  an  expression  of  opinion  of 
the  trade,  both  wholesale  and  retail  on  this  subject. 

E.  B.  H . 


EDITORIAL  NOTE— This  interesting  point  as  to 
a  nholesaler's  liability  to  pay  commission  to  a  retailer 
was  referred  by  The  Review  to  Mr.  Walter  Lear, 
Osgoode  Hall,  who  is  contributing  a  helpful  series  of 
legal  articles.  Any  subscriber  of  The  Review  is  en- 
Htled  to  submit  questions  to  us  and  have  them 
answered  by  this  legal  expert  free  of  charge. 


A  LAWYER'S  OPINION  (Walter  Lear) 

A  COUNTRY  RETAILER  gave  a  customer  a  letter  of  in- 
troduction to  a  city  wholesale  house.  The  customer,  on 
arriving  in  the  city  went  to  another  wholesale  house  by 
mistake.  He  presented  his  letter  of  introduction  and  re- 
quested to  be  shown  certain  goods.  He  told  the  whole- 
saler that  he  was  in  the  wrong  place,  but  the  wholesaler 


the  wholesaler  failed  to  reply. 


induced  the  customer  to 
stay,  stating  that  he  would 
do  very  well  for  him.  The 
customer  purchased  what 
goods  he  wanted  and  on 
returning  home  informed 
the  retailer  of  what  he  had 
done.  The  retailer  wrote 
the  wholesaler  asking  to 
be  paid  a  commission,  but 
Q — Is  the  wholesaler  liable 


to  pay  a  commission  to  the  retailer? 

Based  on  Law  of  Contract 

A — Yes,  providing  the  retailer  can  get  his  ease  properly 
before  the  court.  His  right  of  action  is  based  on  the  law 
of  contract.  He  must  prove  a  contract  on  the  part  of  the 
wholesaler  to  pay  a  commission.  To  every  legal  contract 
there  must  be  (1)  an  offer  to  contract;  (2)  an  acceptance 
of  the  offer,  and  (3)  there  must  be  a  consideration  for  the 
offer  and  a  consideration  for  the  acceptance  of  the  offer. 
The  offer  to  contract  in  this  case  was  made  by  the  whole- 
saler when  he  induced  the  customer  to  stay;  the  retailer 
accepted  the  offer  by  his  agent,  the  customer,  when  the 
customer  bought  the  goods.  The  consideration  on  the 
part  of  the  wholesaler  was  that  he  be  paid  for  his  goods 
which  was  done  by  the  agent  of  the  retailer.  The  con- 
sideration on  the  part  of  the  retailer  was  to  receive  a  com- 
mission on  the  sale.  This  the  wholesaler  refuses  to  pay, 
and  in  my  opinion  he  is  liable  to  pay,  because  when  the 
customer  presented  his  letter  of  introduction  it  was  noticed 
that  he  was  an  agent  of  the  retailer  and  there  is  a  well- 
established  custom  of  trade  that  wholesale  houses  will  not 
sell  by  retail,  and  that  they  will  supply  customers  of 
retailers  when  they  present  letters  of  introduction,  and  on 
supplying  the  goods  they  will  pay  a  commission  to  the 
retailer. 

While  it  is  my  opinion  that  the  retailer  has  a  good 
cause  of  action,  still  I  should  point  out  that  it  might  be 
very  difficult  to  get  the  case  properly  before  the  court. 

The  fact  that  the  wholesaler  did  not  reply  to  the 
retailer  implies  either  that  he  did  not  understand  the 
original  situation  or  was  not  inclined  to  do  the  fair  thing, 
and  in  either  case  his  evidence  might  upset  the  retailer's 
contention. 

® 

ATTACHING  BUTTONS  TO  THE  GOODS 

FOR  FALL  suitings  and  also  for  dresses  some  firms  make 
an  extensive  use  of  buttons,  these  being  pinned  on  the 
goods  themselves  to  add  to  the  effect.  Sometimes  other 
trimmings  ai'e  used,  laces,  etc.  This,  for  example  is  a 
favorite  and  effective  plan  of  Moore  and  Armstrong  of 
Barrie. 

What  is  said  with  regard  to  the  advantage  and  need 
for  displaying  the  new  dress  goods,  applies  equally  to  all 
other  Fall  goods. 

@- 

Miss  Margaret  Clark,  drowned  in  the  River  Speed  at 
Hespeler,  was  the  head  saleslady  in  the  staple  department 
of  Lang  Bros.'  store  in  Berlin.  Out. 
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OUR  ANNUAL  FALL  SALES  NUMBER 

MORE  than  ever  before  the  Fall  Number  of  The 
Review  this  year,  will  be  found  to  be  devoted  to  a 
survey  of  goods  for  Fall  and  Holiday  selling,  and  methods 
of  merchandising  that  have  been  tried  out  and  have  won 
success  for  Canadian  merchants. 

Of  all  methods  in  the  category  of  the  dry  goods  mer- 
chant the  greatest  stress  has  been  laid  upon  the  Display  of 
goods.  This  has  become  one  of  the  axioms  of  merchandising 
in  the  most  successful  stores  and  yet  the  staff  of  The 
Review  have  been  surprised  in  visits  all  over  the  country 
to  find  so  many  stores  who  do  not  seem  yet  to  realize  just 
what  the  Showing  of  goods  means.  In  order  to  press  home 
this  point  several  photographs  are  reproduced  of  goods 
displayed  to  the  best  advantage;  with  particular  emphasis 
upon  the  interior  of  the  store.  Now  that  the  importance 
of  window  display  is  becoming  more  recognized  The  Re- 
view belives  it  should  give  some  attention  now  to  methods 
for  attracting  the  attention  and  developing  sales  from  cus- 
tomers who  have  been  brought  within  the  store.  Dress 
goods,  perhaps,  more  than  any  other  line  lends  itself  to 
this  purpose,  and  a  study  of  the  stores  that  are  building 
up  their  turnovers  forces  the  view  that  they  utilize  almost 
every  inch  of  space,  above  the  shelves,  on  the  counters  and 
on  tables.  Some  have  an  idea  that  the  last  are  a  trifle 
undignified  or  untidy,  but  if  you  treat  them  properly  they 
will  preserve  their  own  dignity, — and  sell  your  goods.  Keep 
them  changed  often,  however,  in  order  that  here  as  in  your 
windows  your  store  may  be  like  a  daily  paper,  full  of 
fresh  "news,"  and  people  will  drop  into  your  store  know- 
ing that  there  will  be  something  new  that  wasn't  on  view 
yesterday.  Suggestions  for  this,  as  well  as  for  window 
showings  are  presented  from  many  sources  in  this  issue. 

A  survey  of  the  varied  articles  is  impossible  in  a  short 
review.  Let  us  emphasize  a  second  point :  Show  Your  New 
Fall  Goods  Early!  If  a  formal  Millinery  Opening  or 
Ready-to- Wear  Fashion  Show  will  delay  getting  your  hats 
or  suits  before  a  curious  public,  discard  both.  Their  real 
value  is  doubtful  in  any  case.  Get  in  the  field  early;  if 
you  have  held  off  showing  Fall  goods  until  the  last  week  in 
September,  try  it  in  the  middle  for  your  hats,  and  start 
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your  dress  goods  and  Ready-to-Wear  off  in  August.  Others 
are  trying  this  and  are  making  it  pay. 

You  will  find  figures  in  this  number  showing  how  a 
merchant  decreased  cash  refunds  for  returned  goods  from 
$2,100  to  $1,500  in  four  years.  And  his  policy  was  not 
more  negative,  it  was  more  generous  year  by  year;  and 
his  turnover  was  not  decreasing  like  his  refunds,  but 
building  up  and  at  the  last  he  was  handing  back  only  $1 
out  of  $165  that  was  deposited  in  his  cash  carriers.  Start 
up  playing  this  Department  Store  game  intelligently  this 
Fall. 

With  "these  few  remarks,"  we  rest  our  Annual  Fall 
Sales  Number  in  your  hands. 


A  REMARKABLE  CONDITION 
'T*HE  latest  reports  issued  by  the  Dominion  Government 
relative  to  "Canada's  Wealth,"  show  that  despite  the 
h»avy  expenditures  which  the  war  has  entailed,  the  country 
was  never  in  a  better  financial  condition.  Depositors  in 
the  chartered  banks  had  to  their  credit  at  the  end  of  May 
$765,000,000.  This  figure  is  far  greater  than  anyone  would 
have  ventured  to  predict  at  the  outbreak  of  the  war.  The 
bank  clearings  for  the  month  of  May  showed  a  decided 
increase  over  the  same  month  last  year  for  all  Canada  of 
$327,465,700.  Gains  were  shown  in  all  the  clearing  houses 
of  the  country,  the  largest  proportional  advance  being  out 
of  Winnipeg,  where  it  was  over  80%.  New  branches  of 
the  various  chartered  banks  which  have  been  opened,  ex- 
ceeded the  number  closed  by  eight.  On  looking  over  the 
figures  closely  one  can  immediately  see  how  well  Canada  is 
prepared  for  the  new  domestic  war  loan.  There  should  be 
no  difficulty  experienced  by  the  Canadian  people  in  sup- 
plying another  hundred  million  as  quickly  as  the  former 
one  was  taken  up. 


HERE'S  SUCCESS  to  you  for  Fall. 

START   IN  now   coaching  your   clerks   on   the   new  Fall 

goods. 

OUR  INQUIRY  department  is  always  at  your  disposal.  It 
may  save  y©«  time  and  money  on  special  trips. 

ANOTHER  service  that  The  Review  has  started  is  the 
Legal  Department,  whose  advice  is  at  the  disposal  of  every 
subscriber  free  of  charge. 


PRY     GOODS    REVIEW 


"The  Specialty  House  of  Canada" 

MclNTYRE,  SON&  CO 

LIMITED 

Montreal,   Canada 


A  strong  connection,  of  many  years'  standing,  with  the  leading  manu- 
facturers in  all  markets  places  us  in  the  foremost  position  to  supply 
your  demands  for  the  Autumn  and  Winter  Seasons. 


Departments 

Dress  Goods, 

Silks 

Cottons, 

Plain  and  Novelties 

Dress    Sateens, 
Linings 

Gloves, 

Hosiery  and 

Underwear 

Linens, 

Smallwares, 

Embroidery 

and  Laces 


FOUR  TRADE  LEADERS 


BEST  MADE 
IN  PRANCE 


VIYELLA 


FLANNEL 


BEST  SOLD 
IN  CANADA 


DOES  NOT  SHRINK 


ARE  ALWAYS  RE1ABLB 


Our  Salesmen  are  now  on  the   Road  with  a  Complete  Range. 
Letter  Orders  Given  Special  Attention. 


Velutina,  Dress  Velvet 
Biarritz  Silk 

Crepe  Georgette 
complete  Range         Crepe  Suzette-Latest  Novelty 
of  Novelties  Wash  Satins,  Taffetas,  etc. 
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MEN'S  WEAR  SECTION 


Dry  Goods  Review 


Overalls  for  All 

UNION  MADE 


Front  View 

Auto    Suit    or    Union 

Suit 


Brotherhood 
Brownie 


prottjerfjoob 


Mogul  Apron 


Mogul  Coat 


Overalls 

Smocks 

Boys'  Brownies 

Union  Suits 

Service  Coats 

Machinists'  Aprons 

Carpenters'  Aprons 

and  our  Famous  Auto  Suit 


WHO 

Wears  Overalls 
in  Your  Town 


Mr.  Merchant:  If  you  knew  how  many  men  in 
vour  town  wear  overalls,  would  you  be  satisfied 
with  the  share  of  the  Overall  Trade  you  are 
receiving  to-day? 

BROTHERHOOD  OVERALLS  are  a  splendid 
proposition — a  drawing  card  to  win  the  patron- 
age of  the  mechanic,  the  builder,  the  railroad 
man,  the  gardener — yes,  and  the  farmer.  We 
don't  talk  quality,  we  absolutely  guarantee  it — 
no  string — a  straight  return  if  not  satisfactory. 

We  do  not  believe  there  is  an  overall  wearer  in 
Canada  to-dav  who  has  tried  a  BROTHER- 
HOOD garment  who  is  not  a  satisfied 
BROTHERHOOD  booster. 

Oar  Selling  Proposition  is  straight — direct — we 
save  money  and  put  the  saying  in  the  quality  of 
the  goods  and  on  the  margin  of  your  profit. 

RF'll/l'FlV/IRF'i?  we  can  fi^  vour  orders 
I\£LilTlClVlL>l-irv    witn    genuine    indigo 

dyed  denim  and  guarantee  satisfaction.  Our 
offer  to  reliable  merchants  is  freight  prepaid  on 
first  order  of  five  dozen  or  more.  Sample  prepaid 
if  you  prefer.  A  line  from  you  will  bring  our 
reply  with  prices  and  selling  proposition. 

Write  for  Sample  of  our  Famous  Auto  Suit. 


H.  S.  PETERS,  LTD. 

MANUFACTURERS 

Welland,   Ontario,    Canada. 
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DRY    GOODS    REVIEW 


Manuf  actu  rers 


Our  European  offices  having  notified 
us  months  ago  of  further  impending 
increases  in  prices  of  all  kinds  of 
Laces  and  Embroideries,  we  have 
placed  very  large  orders,  enabling  us 
to  look  after  our  customers'  require- 
ments at  prices  much  below  to-day's 
market  value. 


DRY    GOODS    REVIEW 


Importers 


Our  specialties  are 

Laces 

Embroideries 

Dress  Trimmings 

Wash  Goods 

Chiffons 

Neckwear 

Ribbons 


Extensive  stocks  are 
carried  in  all  these 
lines,  and  our  foreign 
connections  keep  us 
continually  supplied 
with  all  the  latest 
creations. 


Immediate 
Deliveries 
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HOUSEFURNISHINGS 


WALLPAPER  FOR  1917 

Big  Advances  Due  to  Paper  and  Dye  Costs — Small 
Patterns  for  Spring — Simple  Effects 

A  LEADING  wallpaper  mill  in  Montreal  reported 
that  they  had  had  an  exceedingly  good  sorting-up 
season,  their  stock  at  present  being  about  half  the 
size  of  past  corresponding  dates,  this  in  spite  of  the  fact 
that  a  month  or  so  ago  prices  were  advanced  from  %c  to 
2c  in  higher  grades  per  roll.  This  firm  claim  that  this 
advance  does  not  begin  to  cover  the  increased  cost  of 
everything  in  connection  with  their  output.  Raw  stock 
is  costing  to-day  20  per  cent,  more  than  formerly,  and 
mills  are  not  anxious  to  make  contracts  at  any  price. 
Color  is,  of  course,  the  most  serious  consideration.  Reds, 
blues  and  greens  are  not  only  quoted  at  prohibitive 
prices,  but  are  difficult  to  obtain  at  that.  Bronzes  are 
similarly  advanced,  being  quoted  now  at  $1  instead  of 
former  prices,  30c  and  35c.  Everything  else  seems  to 
have  been  affected.  The  prices  existing  to-day  will 
probably  be  quoted  at  the  opening  of  the  new  season, 
but  there  will  be  no  guarantee  that  they  will  be  main- 
tained, and  buyers  who  understand  the  situation  are  very 
anxious  to  place  their  orders  early.  The  same  conditions 
prevail  in  the  States,  where  some  very  well  known  mills 
are  unable  as  yet  to  make  contracts  for  their  raw  stock, 
one  reason  being  that  the  mills  are  employed  on  more 
remunerative  material. 

Last  year  many  dealers  in  Canada  who  bought  im- 
ported goods  received  only  portions  of  their  order,  so 
that  Canadian  manufacturers  are  at  present  in  a  very 
strong  position  with  the  trade  owing  to  their  facilities 
for  supplying  home  demands. 

A  feature  of  the  samples  shown  for  the  next  season 
illustrate  to  a  striking  degree  the  improvements  that  the 
necessities  of  the  moment  have  made  necessary  in  Can- 
adian products.  Elaborate  effects  are  notable  by  their 
absence,  and  the  tendency  is  toward  simple  effects  that 
are  adaptable  to  differing  needs. 

Rich  Tapestry 

Oatmeals,  varnished  tiles  and  other  imported  stocks 
are  quoted  at  very  much  higher  prices,  but  the  trade  in 
general  receive  these  advances  with  equanimity  and  com- 
plaints on  that  score  are  rare.  Rich  tapestry  side  walls 
or  borders  are  a  feature  of  the  offerings  in  combination 
with  a  plain  body  suitable  to  a  mission  setting.  Light 
tones  and  shadow  effects  are  greatly  in  evidence,  and 
designers  have  made  some  daring  designs  in  cut-out 
borders  and  panels  with  insets.  Some  beautiful  tapestries 
are  seen,  independent  and  otherwise,  and  there  is  a  drift 
back  to  the  patterns  of  other  days  seen  in  the  presenta- 
tion by  one  large  manufacturer  of  a  collection  of  ex- 
clusively  old  French,  Japanese  and  Canadian  designs,  in 
which  sylvan  and  other  scenes  of  human  interest  hold 
large  place.  Panels,  plain  and  with  trimmers,  are  m 
evidence  as  usual. 


Bedroom  patterns  show  little  change  in  their  light 
tones,  delicate  narrow  stripes  and  rose  cut-out  borders. 
Overprints  are  seen  in  the  more  elaborate  and  heavy 
papers  for  parlors  and  living  rooms. 

There  are  in  addition  the  usual  offerings  of  medium- 
priced  popular  goods   in   the  more  commonplace  designs. 

The  new  samples  will  be  shown  to  the  trade  early  in 
July.  In  general,  similar  styles  to  last  year  will  prevail. 
Small  patterns  with  background  effects  are  very  much 
in  evidence.  The  season  is  looked  forward  to  with  hope 
that  a  better  class  of  goods  will  be  in  demand.  The  pur- 
chasing power  of  the  people  seems  to  justify  this  expecta- 
tion. 


NEW  DESIGNS  IN  DRAPERIES 

Flower  Motifs  in  Cretonnes  for  Fall — Labor  Troubes  and 
Exceptional  Demand. 

IN  HOUSE  furnishing  lines  it  is  no  longer  a  question  of 
price.  Delivery  is  paramount  and  the  demand  continues 
to  be  wonderful,  surpassing  the  wildest  expectations  of 
manufacturers  and  importers.  And  it  is  proportionately 
hard  to  get  the  goods  shipped,  so  that  stocks  are  getting 
to  a  very  low  point.  And  jobbers  cannot  obtain  enough 
goods  from  Great  Britain  to  supply  the  demands  of  their 
trade.  Canadian  manufacturers  are  likewise  working  to 
capacity  and  hampered  only  by  the  difficulty  of  securing 
some  forms  of  raw  material  and  the  rising  cost  of  the 
same. 

Linoleums,  carpets  and  draperies  are  all  in  the  same 
general  situation  with  this  difference,  that  in  the  case 
of  linoleums,  standard  patterns  are  being  closely  followed 


Typical  orange  and  black  design  showing  florid  trend  of 
recent  British   cretonnes. 
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HOUSEFURNISHINGS 


Dry  Goods  Review 


and  innovations  are  taboo,  whilst  with  draperies  some 
surprisingly  (beautiful  designs  are  seen  not  only  in  British 
goods  but  in  American.  The  latter  are  developing  in  an 
unlooked  for  manner  in  this  respect  and  have  done  much 
to  fill  the  wants  developed  by  a  shortage  of  British  goods. 

No  New  Designs  in  Linoleums. 

In  the  case  of  linoleum  the  shortage  has  been  made 
more  acute  by  a  strike  of  the  Dundee  workers  which, 
however,  has  recently  been  settled,  although  the  delay 
will  result  in  supplies  coming  forward  very  slowly  for 
some  time  to  come.  The  labor  shortage  and  the  Govern- 
ment demand  on  available  sources  are  greater  than  ever, 
and  makers  are  asking  from  four  to  six  months  as 
against  an  equal  number  of  weeks,  as  formerly,  for  de- 
livery of  goods.  And  it  is  this  condition  in  which  manu- 
facturers are  that  makes  new  designs  in  linoleum  out  of 
the  question.  They  are  too  busy  on  bread-and-butter 
lines  to  indulge  in  new  ideas  and  have  a  difficulty  in 
even  securing  the  printing  of  staple  patterns. 

In  cretonnes  there  is  a  very  strong  tendency  to  florid 
styles  of  great  richness  of  coloring  and  natural  designs. 
Orange  and  yellow  and  orange  and  black  combinations 
are  shown  in  the  finer  class  of  goods  in  a  surprising 
range  of  colors  considering  their  British  origin  and  the 
times,  although  necessarily  less  than  usual.  Black  and 
white  blocks  and  checks  are  very  popular  and  are  made 
up  chiefly  in  1%  inch  squares. 

@ 

TONES  MORE  SUBDUED  FOR  FALL 

Less  Lavish  Coloring  in   Cretonnes  Due  Partly  to  Lack 
of  Dyes 

A  BUYER  thus  describes  the  Fall  situation  for  The  Re- 
view: Cretonnes  and  chintzes  are  still  in  high  favor  for 
drapings  and  for  wicker  furniture  upholstery.  Softer  col- 
orings, however,  characterize  the  Fall  offerings  and  the 
high  and  riotous  coloring  t hat  has  hitherto  prevailed  is 
giving  way  to  more  subdued  two  and  three-tone  colorings. 

"One  of  the  new  cretonnes  shows  a  leaf  background  of 
gray  in  two  tones  brightened  at  intervals  by  clusters  or 
vivid  red  cherries,  while  tones  of  brown  on  a  cream  ground 
predominate  in  another  design. 

"The  scarcity  of  dyestuffs  is  said  most  to  affect  the 
plain  materials,  such  as  repps,  serges,  casement  cloths,  etc. 
— nearly  50%  of  the  latter  material  now  coming  in  the 
natural  ecru  color — but  no  doubt  it  has  also  much  to  do 
with  the  present  vogue  for  less  lavish  coloring,  although 
from  an  aesthetic  viewpoint  the  softer  colorings  are  to  be 
commended,  as  they  are  both  pleasing  and  restful. 

"Foliage  patterns  are  leading  and  Old  English  patterns 
that  are  being  shown  will  no  doubt  appeal  because  of  their 
quaintness.  They  remind  one  of  the  chintzes  of  our  grand- 
mothers' days,  when  colors  were  not  used  so  audaciously  as' 
they  are  to-day.  A  black  and  white  branch  pattern  on  a 
gray  background — pink  flowers  on  a  cream  background — 
is  among  the  Old  English  patterns. 

"Small  boquets  of  flowers  on  soft-toned  backgrounds  is 
a  well-liked  design  in  the  new  showings. 

"Bird  and  parrot  designs  shown  in  the  Spring  have  not 
been  markedly  popular. 

"Shadow-flower  chintz  is  still  very  popular,  but  it  is 
difficult  to  get,  as  it  comes  from  France,  and  French  goods 
are  practically  off  the  market,  leaving  England  and  United 
States  to  provide  the  required  supply. 

"American  cretonnes  and  chintzes  have  advanced  in 
price  15%  over  last  year,  while  English  goods  have  shown 
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Newest  c  r  e- 
tonne  design 
from  Dundee 
shoiving  back- 
ground of 
black  and 
white  stripes 
w  i  t  h  trellis 
work  and  blush 
roses. 


a  greater  advance  than  this.  The  supply  of  50"  goods  is 
said  to  be  very  limited." 

Scrim  Still  Holds  its  Own 

In  the  curtain  department  scrim  is  still  being  exten- 
sively shown.  A  floral  design  fashioned  of  braid  applique 
runs  parallel  with  the  hem  on  one  of  the  new  showings. 
Torchon  lace  insertion  and  a  shadow  flower  border  woven 
in  the  cloth  appear  on  other  scrim  styles. 

A  new  scrim  material  that  closely  resembles  casement 
cloth  carries  a  printed  colored  border. 

The  Nottingham  nets  that  are  being  shown  are  in 
small  all-over  pattern,  but  a  very  limited  supply  is  coming- 
out,  and  the  price  has  advanced  considerably,  nets  that 
last  year  sold  for  50  cents  a  yard,  this  year  selling  for  75 
cents. 

The  Carpet  Situation 
Carpet  buyers  complain  of  slow  deliveries  and  of  par- 
tially filled  orders  with  regard  to  English  goods,  and  as  the 
English  market  is  depended  on  to  supply  the  cheaper 
grades  of  carpets,  this  condition  is  proving  very  vexatious. 
It  is  said  that  deliveries  are  two  to  three  months  late,  and 
fiat  only  about  50<";  of  the  order  originally  placed  is 
filled. 

@ 

RENTING  VACUUM  CLEANERS 

A  GOOD  business  is  being  done  by  Dundas  &  Flavelles,  of 
Lindsay,  in  renting  vacuum  cleaners,  electric,  at  $1  a  day. 
At  this  rate  a  good  profit  is  made  out  of  a  $25  or  $35 
machine  and  the  use  of  one  opens  the  way  for  a  later  sale 
in  some  cases.  A  rate  of  50  cents  a  half  day  was  thought 
of,  but  the  delay  in  delivering  and  calling  for  the  machine 
and  taking  it  somewhere  else  for  the  rest  of  the  day  makes 
this  inadvisable. 


MENS  AND  BOYS^ 


OVERALLS  FOR  1917,  $17  AND  $18;  OTHER 

ADVANCES 

Blue  Drills  Have  Gone  "Out  of  Sight"— The  25c  Tie  Off  the  Market— Collars  Likely  to 
Stay  at  15  Cents — Boys'  Clothing  for  Next  Spring. 


WHEN  the  submarine  Deutschland  was  reported  on 
the  Atlantic  Coast  with  a  cargo  of  750  tons  of 
German  dyes,  the  thought  occurred  to  many  a 
manufacturer  of  overalls,  "Shall  I  be  able  to  get  my  blue 
drills  now?" 

"They  are  out  of  sight,"  remarked  one  large  Canadian 
manufacturer,  "referring  to  the  old-time  blue  that  was 
the  synonym  for  overalls  and  still  is  demanded  to-day 
especially  by  that  class  that  will  have  them  good  quality 
no  matter  what  the  price,  the  railway  man. 

"If  we  were  selling  them  now  we  would  have  to  mark 
them  $18  a  dozen,  instead  of  $11.50,  $12  or  $12.50  before. 
But  we  are  all  sold  up  to  the  end  of  the  year,"  he  added. 

"We  have  an  overall  now  at  $12  that  sold  for  $1( 
before,  but  it  is  a  black,  not  a  blue." 

Next  Spring  a  Heavy  Advance 

He  went  on  to  state  that  prices  for  next  Spring  on 
good  quality  overalls  would  be  $17  and  $18  a  dozen. ' ' 

One  manufacturer  sold  2,000  dozen  of  a  special  line,  a 
sort  of  duck,  he  picked  up,  but  no  more  of  the  same  mate- 
rial is  to  be  had. 

Collar  Advance  Working  Out  Well 

While  the  advance  in  collars  to  15  cents  each  as  an- 
nounced in  last  issue  of  The  Review  was  necessary  from 
the  manufacturer's  standpoint,  the  big  benefit  seems  to 
come  to  the  retailers.  In  the  past  he  has  been  handling 
collars  with  a  narrow  margin  of  profit — a  profit  which  he 
could  not  afford  to  take  on  all  his  lines,  and  remain  in  busi- 
ness, Now,  it  is  true,  he  pays  more  for  the  collars,  but  by 
getting  more  for  them,  on  prices  which  are  being  emphas- 
ized to  the  consumer,  his  margin  of  profit  per  collar  is 
considerably  greater  than  in  the  past. 

This  increased  profit  is  secured  both  on  the  old  two- 
for-25c  collar,  which  now  sells  at  15c.  each,  and  on  the  old 
3-for-50c  collar  which  sells  for  20c  each,  or  $2.25  per 
dozen. 

Referring  to  these  increased  prices,  one  prominent 
manufacturer  of  collars  has  this  to  say: 

"It  is  needless  for  me  to  say  that  these  advances  are 
moderate,  considering  the  advances  in  cost  of  materials, 
supplies  and  labor,  and  they  really  should  welcome  the 
change,  as  it  gives  him  a  very  much  better  profit.  There 
has  been  a  saying  that  collars  are  like  sugar  in  a  gTocery 
store;  people  have  to  have  them.  They  do  not  require  a 
lot  of  selling  and  consequently  a  merchant  was  satisfied  to 
handle  them  at  a  small  profit.     We  think,  however,  that 


the  retailer  is  entitled  to  a  better  profit  than  he  has  been 
getting,  and  for  that  reason,  as  we  said  before,  he  should 
welcome  the  change. 

A  number  of  retailers  are  now  trying  to  sell  by  the  half 
dozen  or  the  dozen.  Instead  of  saying  collars  are  two-for- 
30c,  they  say  6-for-90c,  or  $1.75  per  dozen.  The  prices 
are  so  arranged  that  while  the  merchant  pays  10c  a  dozen 
more  for  the  collars,  he  gets  30c  a  dozen  more  for  them, 
provided  he  sells  them  in  less  than  dozen  lots,  or  25c  a 
dozen  more,  if  he  sells  at  the  dozen  rate  of  $1.75  for  the 
old  two-for-25c  collar.  The  merchant  now  gets  33 1-3% 
profit  on  his  collar  sales.  Under  the  old  price  regulations, 
he  had  to  sell  $1.50  worth  of  collars  to  make  40c,  that  is 
he  was  making  at  the  rate  of  26  2-3%. 

As  has  been  pointed  out  before,  when  the  possibility  of 
a  collar  advance  was  considered,  practically  all  the  units 
which  go  into  the  production  of  a  collar  have  advanced 
within  the  last  18  months.  Not  only  is  the  cotton  and 
other  material  in  the  actual  collar  very  expensive,  but 
even  the  wrappers  on  the  boxes  are  up  and  labor  and  even 
laundering. 

Exit  the  25c  Tie 

The  25c  tie  has  practically  seen  its  day — that  is,  until 
the  war  is  over,  and  until  the  immediate  after-effects  of 
the  war  have  run  their  course.  For  practically  a  year  now, 
25c  neckwear  has  been  unknown  in  the  United  States.  It 
is  true  that  ties  have  been  selling  at  this  figure,  but  these 
cannot  be  called  properly  25c  ties.  What  they  really  are 
is  simply  those  exceedingly  cheap  ties  which  were,  before 
the  war,  to  be  found  on  sale  in  the  5  and  10-cent  stores — 
the  tie  which  was  devoid  of  anything  but  cotton,  and  which, 
despite  its  price,  was  a  really  dear  article. 

In  Canada,  manufacturers  have  had  a  fair  stock  of 
materials  which  for  years  past  they  have  been  using  in 
25c  neckwear.  While  it  lasted,  many  manufacturers  have 
held  their  prices  steady  to  the  retailer;  but  the  time  lias 
come,  when  the  end  of  these  reserve  stocks  is  in  sight, 
and  it  is  learned  on  a  number  of  hands  that  there  will  be 
no  more  of  these  ties  available  after  perhaps  September, 
or  at  the  latest  the  end  of  the  year. 

To  a  Canadian  manufacturer,  who  wrote  one  of  the 
big  New  York  brokerage  houses  regarding  the  possibility 
of  securing  United  States  silk,  came  this  reply: 

"In  reply,  wish  to  state  that  you  will  find  it  a  pretty 

hard  proposition  to  place  any  orders  in  American  goods 

unless  you  are  willing  to  pay  the  price;  and.  furthermore, 

to  accept  goods  to  put  in  the  $4.50  range,  which  formerly 
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sold  in  the  $2.25  line."  The  Canadian  manufacturer  had 
expressed  a  desire  to  place  an  order  for  100,000  yards. 
To  this  his  broker  stated  : 

"No  manufacturer  is  in  a  position  to-day  to  take  care 
of  big  order,  owing  to  general  conditions  here.  It  is  almost 
out  of  the  question  to  get  any  decent  goods  from  65c  to 
70e.  The  situation  here,  instead  of  becoming  easier,  is 
worse  than  ever,  and  the  cheapest  prices  quoted  for  $4.50 
goods  in  the  old  qualities  is  921/4e  to  $1  per  yard — unless 
you  are  willing  to  place  orders  on  cotton  silks,  which,  to 
my  mind,  is  a  lot  of  plunder. ' ' 

This  cotton  silk  referred  to  is  practically  mercerized 
cotton  throughout,  and  not  at  all  satisfactory.  Canadian 
manufacturers  make  no  use  of  this,  although  they  do  use 
a  silk  made  from  a  cotton  warp  with  silk  filling. 

Handkerchiefs  Higher  and  Scarce 

With  regard  to  linen  handkerchiefs,  the  line  which  is 
so  much  in  demand  at  the  present,  as  in  the  past — the  em- 
broidered line — is  going  to  be  scarcer  even  than  last  year. 
This  embroidering  work,  it  will  be  remembered,  is  done 
largely  by  the  Irish  women  in  their  own  homes.  But  at 
the  present  time  many  of  these  women  are  working  in 
factories,  taking  places  of  men  who  have  gone  to  the  front, 
and  the  occupation  of  embroidering  has  for  the  time  being 
suffered  a  great  curtailment. 

Cotton  handkerchiefs — the  line  which  used  to  sell  from 
10c  eacli  to  3  for  50c — are  also  very  scarce. 

This  is  more  due  probably  to  the  difficulty  in  getting  the 
handkerchiefs  made  up  than  to  the  scarcity  of  the  raw 
material,  but  that,  of  course,  is  also  a  factor.  Then  there 
is  the  interference*  with  deliveries  which  makes  the  supply. 

In  short  it  seems  that  handkerchiefs  are  going  to  go 
somewhat  higher  in  price,  and  be  scarce.  The  only  cheer- 
ing feature  is  that  many  merchants  appear  to  have  laid  in 
good  stocks,  and  can  very  well  afford  to  meet  a  big  demand 
with  little  new  stock  coming  in. 

Fancy  Woven  Shirtings 

Fancy  woven  shirtings  in  checks  in  both  stiff  and 
French  cuffs  are  a  recent  importation  that  is  being  tried 
out  by  the  trade.  A  double  printed  napped  cloth  printed 
over  some  light  shade  is  also  prominent.  Silk  shirts  are 
taking  hold  more  all  the  time,  despite  their  cost,  as  are 
also  the  silk  front  bosom  and  cuffed  shirts,  with  cotton 
backs,  that  supply  the  effect  of  a  silk  shirt  at  a  moderate 
price.  Khaki  shirts  with  collars  and  ties  in  mercerized 
poplin  are  a  strong  feature  of  the  military  trade. 

"Reefers"  promise  to  be  popular  this  Fall,  that  is 
men's  reversible  tubular  silk  mufflers  with  cord  tassel  or 
floss  fringe. 

It  is  said  that  Balbriggan  material  for  underwear  has 
become  very  hard  to  get  so  that  in  addition  to  higher 
prices  a  scarcity  of  goods  seems  certain.  In  hosiery,  with 
the  falling  off  in  quality  and  advance  in  price  of  cashmere 
lines,  there  has  been  an  increased  demand  for  all  varieties 
of  silk  hosiery,  although  for  Fall  the  business  in  heavy 
woolen  cashmere  socks  is  said  to  have  been  exceptionally 
good. 

Although  there  is  the  usual  variety  of  straws  offered, 
the  high  shape  and  narrow  brim  is  most  prominent. 
Panamas  are  being  sold  more  than  ever,  with  fedora  shapes 
predominating,  and  novelties  in  the  way  of  stiff  Panamas 
in  conventional  shapes  are  having  a  fair  sale.  While 
sennits  were  the  early  season's  choice,  the  split  straw  is 
coming  stronger. 


WRITE  BOYS  ON  THEIR  BIRTHDAYS 

IN  THEIR  boys'  department  the  Robinson  Co.  of  Napanee, 
have  a  plan  that  helps  to  attract  the  mothers  and  boys  to 
the  store.  They  keep  a  birthday  book,  often  compiled 
from  the  "births"  notices  in  the  local  and  surrounding 
papers,  and  when  the  anniversaries  come  around  they  send 
out  some  inexpensive  but  attractive  souvenir.  rJ  o  the 
mother  is  given  a  pretty  "Baby"  book,  containing  space 
for  Baby's  first  tooth,  first  word,  etc. 

The  following  is  the  form  of  letter  written  to  the  child: 
■    "Master  John  Thompson, 

"Dear  friend  John, 

"We  enclose  you  herewith  a  slight  souvenir  on  the 
occasion  of  your  birthday,  and  we  hope  you  may  have 
many  more  happy  birthdays." 


BOYS  SUITS  FOR  SPRING,  1917 

Materials  very  Difficult  to  Get  for  Next  Spring's  Goods- 
Refusing  Canadian  Orders 

While  the  variety  in  patterns  open  to  the  retail"  buyer 
of  boys'  suits  is  small  for  Fall,  the  outlook  for  Spring  is 
much  worse.  The  Review  had  the  privilege  of  looking 
over  the  correspondence  of  one  of  the  largest  makers  of 
boys'  clothing  in  Canada,  and  delivery  and  prices  promise 
to  be  acute  questions.  It  is  estimated  that  an  advance  of 
30  to  40%  will  take  place  on  boys'  suits  for  Spring,  1917, 
compared,  quality  for  quality,  with  last  Spring,  that  is  for 
lower  priced  goods.  Of  course,  both  the  factory  and  the 
store  is  up  against  a  consumer  demand  for  goods  at  as 
little  advance  as  possible  on  the  old  price,  and  cotton  is 
being  used  in  increasing  percentages. 

A  line  known  as  a  cottonade  is  being  tried  out  that  looks 
like  tweed,  while  from  the  States  comes  a  cotton  tweed 
whose  surface  is  not  proving  very  lasting. 

The  advance  in  higher  quality  lines  is  not,  of  course,  as 
great,  for  shoddy  has  played  such  a  large  part  in  the  lower 
priced  lines,  and  is  now  practically  unprocurable,  forcing 
the  use  of  more  cotton  and  wool  yarns. 

An  English  mill  in  a  letter  to  this  firm  says  "We  have 
few  patterns  left  of  our  1917  line.  Do  not  send  large  orders. 
Make  as  small  as  possible.    Sorry  to  have  it  this  way." 

Materials  are  the  more  difficult  to  secure  as  buyers  are 
going  to  the  various  mills  and  snapping  up  all  they  can 
get  their  hands  on.  One  line  that  was  formerly  Is.  is  now 
up  to  2s.  2d.  and  2s.  3d. 

Another  firm  wrote  saying  they  could  not  accept  an 
order  "as  the  Conscription  Bill  hit  us  pretty  hard.  All 
order  sheets  from  Canada  for  Spring  (1917)  are  returned. 

"We  accept  your  order  at  this  price  if  we  can  get  mater- 
ials and  dyes,  and  labor  does  not  hold  us  up,"  wrote  another 
firm. 

A  maker  of  boys'  suits  says  he-  cannot  get  hold  of  any 
blue  serge  that  is  any  good. 

One  mail  order  house  in  Canada  has  had  to  buy  up  some 
boys'  suits  at  $4  and  $4.50  to  cover  the  sales  price  in  the 
catalogue  of  $3.50. 

© 


OF  INTEREST  TO  LINEN  BUYERS 

Old  Bleach  and  Liddell  's  samples  are  now  on  the  road. 
The  special  lines  of  fancy  embroidered  linens1  shown  by 
Wm.  Liddell  &  Co.  will  be  suitable  especially  for  the  holi- 
day and  Christmas  trade.  Notwithstanding  the  advances 
sales  for  Old  Bleach  goods  for  future  deliveries  are  keep- 
ing up  very  strong.  Old  Bleach,  by  the  way,  have  up  to 
the  present  kept  their  goods  entirely  made  of  flax. 
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NECKWEAR 

Canadian   Makers  Cling  to  Low,  Comfortable  Type 

for  Fall,  and  New  York  is  in  Accord — Colored 

Rapidly  Waning  in  Popularity 

HIGH  Neckwear!  To  be,  or  not  to  be?  That  is 
the  question  that  neckwear  manufacturers  are 
asking  themselves  in  view  of  the  New  York  show- 
ings of  high  neckwear.  However,  they  are  not  asking  the 
question  in  fear  and  trembling  in  view  of  the  low,  flat 
comfortable  styles  that  are  at  present  prevailing.  Even 
though  they  had  not  last  year's  dismal  attempt  at  launch- 
ing high  neckwear  to  reassure  them,  they  feel  that  with 
the  present  low  or  convertible  collars  still  on  blouses  and 
dresses,  high  neckwear  is  not  likely  to  be  successfully  in- 
troduced. Of  course  some  high  collars  will  undoubtedly 
be  asked  for,  but  it  will  be  t'.ie  ultra-fashionable  woman, 
who  is  always  on  the  hunt  for  something  different,  that 
probably  will  exploit  them,  especially  if  she  be  of  swan- 
like neck  and  partial  to  tailored  effects. 

New  York  reports  indicate  that  Chicago  and  the 
Western  cities  are  very  pronounced  in  favor  of  high 
neckwear,  and  that  large  orders  for  stock  and  jabot 
collars  have  been  placed  by  these  centres,  but  this  is  not 


A  NOVELTY  IN  NECKWEAR. 

White  Organdie  Muslin,  with  fine  ecru  lace  edge,  illustrat- 
ing the  new  broad  revers   and  sailor  back.      Shown 
by  A.  Bruce  Finnie  &  Co. 


likely  to  influence  New  York  or  our  own  manufacturers, 
especially  as  Paris  is  very  apathetic  as  regards  the  high 
styles. 

At  t'.ie  present  time  the  leading  style  in  neckwear  is 
the  jabot  or  sunshine  effect  with  sailor  or  founded  collar 
and  this  style  is  likely  to  run  well  into  Fall.  Large 
organdie  and  net  cape  collars  are  also  selling  well,  al- 
though Georgette  crepe  continues  to  be  the  leading  neck- 
wear material.  Its  amazing  vogue  has  been  a  great  sur- 
prise to  all  neckwear  manufacturers,  who  were  prepared 
for  its  popularity  in  the  early  spring  but  thought  that 
when  the  warm  weather  was  with  us  it  would  be  laid 
aside  from  net  and  organdie.  However,  Georgette  crepe 
has  not  only  been  with  us  throughout  the  Spring  and 
Summer,  but  uives  every  indication  of  being  the  favorite 
material  for  fashioning  Fall  neckwear.  There  have  been 
hints  of  colored  Georgette  crepe  being  used  for  Fall  lines, 
grey  and  brown  tones  being  especially  mentioned,  but 
these  colors  are  not  appearing  except  in  combination 
with  white  Georgette  crepe  or  net,  the  colored  crepe 
forming  a  hemstitched  or  scalloped  border  on  the  white. 

Striped  jersey  silk  sets  a-e  anions'  the  latest  arrivals 
at  neckwear  counters,  but  these  belong  to  a  novelty  line 
and  are  not  likely  to  be  extensively  called  for. 

Spurts  and  colored  neckwear  which  have  had  a  tremend- 
ous popularity  are  rapidly  waning  and  when  present 
stocks  are  exhausted  they  will  not  be  replaced  by  colored 
lines. 

Mourning  Neckwear 

Mourning  neckwear  is  being  widely  asked  for  and 
many  dainty  sets  arc  being  turned  out.  Black  and  white 
chiffon,  and  Georgette  crepe  are  effectively  combined  and 
on  the  higher  priced  models  French  knots  in  black  or 
solid  dots  are  worked  on  the  white  collars  and  jabots. 

Fluffy  maline  cape  ruches,  with  long  boa-like  maline 
streamers  extending  almost  to  the  knees  in  front,  are  of 
French  importation,  while  brocaded  velvet  cape  and 
shoulder  wraps  are  among  other  imported   novelties. 

Boudoir  Caps 

Neckwear  manufacturers  have  been  kept  so  constantly 
busy  on  Summer  neckwear  orders  this  year  that  the  mid- 
Summer  lull  of  other  years  which  permitted  of  boudoir 
caps,  fancy  aprons,  etc.,  being  prepared  for  Christmas 
trade,  is  really  just  arriving.  Some  very  handsome  caps, 
however,  have  already  been  turned  out  and  these  show  an 
artistic  and  quite  lavish  use  of  lace.  The  bond  effect, 
with  a  frill  of  fine  three-inch  lace  falling  from  the  basi 
of  the  hood  in  the  back  is  a  particularly  appealing  style 
Rosettes  of  ribbon  and  always  a  coquettish  bud  or  Bower 
combines  with  the  lace  in  trimming  these  ninon  or  net 
caps. 

® 

The  Kerrobert  Mercantile  Co..  of  Kerrobert.  Sask..  has 
been  incorporated. 

F.  Worthington  &  Co..  Ouilvie,  Man.,  are  succeeding 
L.  C.  Walkev.  general  merchant. 
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Latest  type  of  thread-run  pattern.     Shown  by  Thompson  Lace  &  Veiling  Co. 


VEILINGS  FOR  FALL 

VEILING  HOUSES  are  looking'  for  a  continuance  this 
Fall  of  the  good  veiling  business  done  in  the  Spring, 
with  an  even  greater  volume  of  business. 

Thread-run  patterns  are  still  in  high  favor  for  borders 
and  in  the  fashioning  of  designs,  while  chenille  and  velvet 
spot  borders  are  also  being  shown. 

In  meshes,  the  hexagon  continues  to  'be  the  pre- 
dominating style. 

Drape  veils  are  appearing  with  a  circular  opening 
through  which  the  hat  crown  passes,  which  makes  them 
much  easier  of  adjustment  than  when  run  with  elastic 
or  woven  in  one  solid  circle. 

It  will  perhaps  come  as  a  surprise  to  some  that  a 
number  of  the  nose  veils  are  not  veils  at  all,  but  merely 
hair  nets  pressed  into  service  and  doing  the  honors  of 
a  veil. 

Veils  to  cover  the  face  and  tie  up  behind  are  in  most 
popular  use  at  the  present  time. 

Fall  hints  indicate  that  brown  and  navy  will  be  the 
leading  veiling  shades,  and  that  borders  of-  sequins  as 
well  as  gold  and  silver  thread  patterns  will  appear  on 
some  of  the  Fall  veilings. 

@ 

RIBBONS  FOR  FALL 

MONTREAL,  July  5— Special— The  extremely  wet  weather 
of  this  Spring  caused  a  temporary  setback  in  the  sale  of 
ribbons,  otherwise  the  line  retains  its  position  as  a  premier 
feature  of  the  1916  season  and  what  is  more  important  is 
harder  than  ever  to  procure  for  what  promises  to  be  a  big 
Fall  business  and  prices  are  mounting  in  proportion.  The 
increases  are  gradual,  but  equally  steady,  so  that  cases  are 
not  infrequent  where  merchants  are  selling  for  less  than 
they  will  be  able  to  replace  the  line  for.  The  case  of  one 
importer  in  Montreal  was  brought  to  the  attention  of  The 
Review.  He  is  not  only  selling  for  10%  less  than  he  can 
replace  the  line  for,  but  knows  it  and  likewise  feels  that 
his  hands  are  tied  because  of  previous  advances  and 
agreements  that  were  based  on  the  former  cost  price  of 
this  line,  so  that  he  cannot  justly  ask  his  customers  for 
more.  Presumably,  lie  will  have  to  take  his  profit  on  the 
new  goods  when  he  lays  them  in  at  the  advanced  cost. 

Another  case  is  cited  of  an  importer  who  is  selling  a 
certain  line  at  71/2c  a  yard,  although  a  few  days  ago  he 


received  a  cable  quoting  the  same  goods  at  878c  laid  down 
here.  On  several  lines  the  prices  are  from  50  to  60%  over 
those  of  a  year  ago. 

Fall  orders  are  coming  in  very  freely  from  all  over  the 
country  and  retailers  show  no  hesitation  in  facing  the  pos- 
sibility of  higher  prices  if  they  are  satisfied  that  delivery 
seems  reasonably  certain,  for  that  factor  has  undoubtedly 
come  to  supersede  mere  price  in  importance.  Goods  in- 
voiced in  December  are  being  received  here  at  this  writ- 
ing with  others  still  on  the  way. 

The  Popular  Shades 

Importers  are  as  yet  very  much  in  the  air  as  to  the 
trend  of  Fall  shades.  A  confusing  multiplicity  of  these 
have  been  put  forward  as  tentative  suggestions,  but  the 
best  laid  plans  are  so  transient  and  fleeting  in  these  days 
that  those  in  the  best  position  to  know  are  very  chary 
about  committing  themselves  to  definite  opinion.  At 
present  the  fashionable  shades  for  the  coming  Fall  appear 
to  be  navys,  browns  and  niggerhead  as  well  as  fancy 
stripes  and  combinations  of  these  colors.  Great  quan- 
tities of  Dresden  ribbons  are  being  sold  for  hand  bags 
and  indications  point  to  a  growth  of  this  feature  for  the 
Xmas  trade.  Moire  ribbon  has  also  been  in  very  great 
demand  and  continues  to  sell  well  for  Fall. 

Possibly  the  chief  tendency  of  the  moment  in  ribbon 
shades  is  the  predilection  for  Bakst  colors  and  designs 
based  on  those  seen  in  the  Russian  ballet.  Next  in  im- 
portance is  the  quality  of  unobtrusiveness  that  permeates 
the  suggestions  from  France  which  incidentally  are  con- 
fined to  a  narrower  range  than  of  yore.  Grey  blues  vary- 
ing from  delicate  cloud  tones  to  steel  blue  are  shown;  also 
greys  from  iron  to  pink  in  tone.  Old  rose  shades  with  a 
faint  brown  undertone  and  light  rose  tints,  old  golds, 
bronzes  and  mustard  shades  are  also  seen  in  samples  that 
are  expected  to  take  well.  Champagnes,  blues  in  a  great 
variety  of  delicate  shades,  yellows  and  reds,  greens  and 
peacocks  come  next  in  importance.  The  intense  colors 
take  secondary  place  in  favor. 

Wide  ribbons  have  lost  none  of  their  popularity  in 
satin,  duchess,  taffetas  and  corded  effects,  not  only  in  the 
case  of  hats,  but  dresses  and  lingerie  as  well.  Wash  rib- 
bons for  underclothes  and  narrow  felt  ribbons  for  hats 
have  had  and  continue  to  have  tremendous  sale,  and  the 
demand  for  fancy  ribbons  is  better  than  for  some  time 
past. 
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THE  GLOVE  SITUATION 

The  situation  regarding  gloves  is  very 
uncertain.  Manufacturers  are  sending  a 
note  of  warning  as  to  the  probable  late  de- 
livery of  goods,  especially  in  the  cheaper 
line.  Washable  glove-making  is  only  one 
year  eld  in  Canada  hut  a  line  of  these  and 
of  Hue  domestic  suedes  are  now  being  placed 
on  the  market,  with  great  success,  in  spite 
ot  the  high  prices.  The  quality  of  these  are 
being  improved  steadily. 

The  leather  market  is  pretty  well  cleaned 
up,  and  certain  essential  important  lines 
cannot  be  procured  till  February.  Linings 
and  woolen  gloves  are  hard  to  get  and  Tor- 
onto firms  have  pretty  well  cleaned  up  the 
Montreal  market  of  all  available  silks. 

Silk  manufacturers  report  the  biggest 
season  they  ever  had  in  silk  lines. 

Men's  and  women's  lines  are  more 
nearly  on  a  parallel  than  for  many  years  in 
regard  to  similarity  of  positions.  The  finest 
women's  lines  in  silk  formerly  were  pro- 
duced from  Italian  silk  and  silk  there  is  at 
a  rather  low  ebb,  as  in  other  foreign  coun- 
tries and  many  orders  taken  a  year  ago  are 
vet  unfilled. 


THE  LATEST  IN  GLOVES.— Top  row— Comes  in  any  color;  centre 
row:  1 — Angora  entire  lining;  2 — Fleeced  xvool  lining,  tan  and  grey; 
3 — Kazania  leather,  silk  and  wool,  seamless  lining;  Woman's  fur- 
fleeced  cape,  wool  lining;  lowest  row:  Duplex  black  silk,  with  cloth, 
stuck  together  to  add  to  wearing  qualities.  Imitation  of  line  formerly 
imported  from  Germany.     Shown  by  Perrin  Freres. 


COLORS  IN  FALL  HANDKERCHIEFS 
Sometimes  Three  Shades  Will  be  Used — Linens  Advance 

to  35  Cents — Crepe  de  Chine  Good 
SUCH  a  riot  of  color  has  characterized  all  feminine 
apparel  this  season  that  it  is  not  surprising  that  Milady  's 
handkerchief  in  its  own  dainty  way  should  have  sought 
expression  in  the  vogue,  if,  indeed,  it  had  not  a  part  in 
creating  it. 

Quite  a  time  has  now  elapsed  since  the  first  showing 
of  exquisite  little  handkerchiefs  embroidered  in  colors. 
Neatest  of  flower  and  scroll  designs  in  sky,  pink,  helio, 
maize,  and  sometimes  brown,  brought  exclamations  of 
delight  from  prospective  customers  as  salesladies  pret- 
tily displayed  their  various  offerings  and  who  knows  but 
that  the  later  ardent  fancy  for  colors  should  have  found 
first  favor  through  these  pretty  accessories. 

But  be  that  as  it  may,  the  item  of  most  important 
interest  is  that  these  kerchiefs  have  merely  made  their 
initial  bow,  and  are  to  come  back  to  us  again  in  the  Fall 
more  artistic  than  we  have  yet  beheld  them.  Manufac- 
turers have  improved,  or  perhaps  one  should  say  have 
elaborated  on  first  showings,  as,  where  originally  the 
tendency  was  to  show  handkerchiefs  embroidered  in  only 
one  color,  the  tendency  for  Fall  inclines  to  three-color 
embroidered  handkerchiefs. 

Crepe  de  Chines  Will  Continue 

For  some  time  crepe  de  chine  handkerchiefs  with 
pretty  colored  borders,  or  colored  centres  and  narrow 
white  borders,  have  enjoyed  a  popularity  that  gives  every 
indication  of  continuing  throughout  the  Fall  and  Winter. 

While  most  logically  appropriate  for  carrying  with 
light  summer  and  evening  dresses  in  matching  shades, 
the  crepe  de  chine  handkerchief  is  likely  to  figure  con- 
spicuously in  Christmas  gift  giving  and  for  that  reason 
should  not   be  over-looked   in  Fall   handkerchief   buying. 


Advance  in  Linen  Lines. 

The  more  expensive  lines  of  Maltese  lace  and  Madeira 
embroidered  handkerchiefs  which  make  such  pretty  and 
effective  showcase  and  counter  displays  can  always  be 
counted  on  as  big  sellers  for  Christmas  gift  giving. 

Owing  to  the  advance  in  the  price  of  linen  many  lawn, 
cambric  and  cotton  handkerchiefs  will  appear  on  the 
market  this  Fall.  Linen  handkerchiefs  that  retailed  last 
year  for  25  cents  will  retail  this  year  for  35  cents,  or  at 
best   three  for  a  dollar. 

© 

NO  GUARANTEE  ON  LEATHER  GLOVES? 
Manufacturers  Accuse   Merchants  of   Abusing  Privilege 

and  Making  Claims  for  Wear 
MANUFACTURERS  of  gloves  are  considering,  but  have 
not  yet  decided  on,  a  proposal  to  discontinue  the  present 
guarantee  of  all  leather  gloves.  The  movement  is  yet  in 
its  infancy,  but  if  carried  out  will  entail  a  complete  re- 
version of  policy  that  will  affect  the  entire  trade,  as  it 
will  shift  the  responsibility  from  the  manufacturer  to  the 
merchant.  Manufacturers  state  that  the  movement  has 
grown  up  as  a  direct  result  of  an  abuse  of  the  practice 
by  customers,  who  in  turn  were  rather  encouraged  in  it 
than  otherwise  by  merchants.  A  guarantee  that  was 
meant  to  have  covered  only  imperfections  of  manufac- 
ture, it  is  stated,  has  "been  stretched  to  cover  the  natural 
wearing  out  of  the  glove. 

It  is  quite  possible  that  the  pi-esent  condition  of  the 
glove  market  influenced  manufacturers  very  largely,  as 
they  are  overwhelmed  with  orders  and  turning  away 
business  every  day,  and  prices  on  what  are  selling  are  not 
regarded  as  satisfactory  by  them. 

Silk  and  woolen  cloves  will  not  he  affected  by  the 
new  ruling  if  it  is  enforced,  as  the  present  guarantee  for 
them  refers  only  to  the  tops,  whilst  the  guarantee  for 
leather  gloves  covers  the  whole. 
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PAY  DUTY  ON  MARKET,  NOT  INVOICE,  PRICE 

Importers  Confronted  by  Old  but  Practically  Unknown  Regulation — Surprised  at  Higher 
Valuations — Protest  by  Many  to  Ottawa — Must  Give  Double 

Set  of  Figures. 


MONTREAL,  July  8— 
(Special)— A  Mont- 
real manufacturer 
of  shirts  bought  some  ma- 
terial in  New  York  some 
weeks  ago  at  9V2C  a  yard. 
This  material  has  since  ad- 
vanced 2c  in  value.  He  has 
just  received  the  goods  after 
paying  a  duty  that  was 
based  on  the  present  valua- 
tion of  ll1 oc  a  yard. 

Naturally  he  was  sur- 
prised. The  printed  slip 
that  he  received  early  in  the 
week  notifying  him  that  he 
must  pay  duties    that    were 

based  on  a  present  valuation  of  the  goods  was  the  first 
knowledge  he  had  of  the  bare  possibility  that  duty  would 
be  on  such  a  basis.  So  he,  like  scores  of  others  who  have 
just  made  this  discovery,  is  besieging  Ottawa  with  letters 
of  protest,  and  the  dry  goods,  hardware  and  grocery  re- 
tailers have  made  representations  in  a  body.  Meanwhile 
the  ruling  is  being  mercilessly  enforced  in  Montreal  on 
imports  of  every  description  and  raising  the  costs  there 
in  proportion  as  the  goods  have  advanced  in  value  since 
importers  ordered. 

This  is  the  Ruling 

Section  40  of  the  Customs  Act  sets  forth  what  factors 
shall  determine  the  amount  of  duty  on  goods  imported 
into  Canada.  It  reads  thus:  "Whenever  any  duty  ad 
valorem  is  imposed  on  any  goods  imported  into  Canada, 
the  value  for  duty  shall  be  the  fair  market  value  thereof, 
when  sold  for  home  consumption  in  the  principal  markets 
of  the  country  whence  and  at  the  time  when  the  same 
were  exported  directly  into  Canada."  The  words  "and 
at  the  time"  represent  the  rub  of  the  whole  case  at  a 
time  like  this  when  prices  are  advancing-  overnight. 

The  full  effect  of  the  order  is  just  beginning  to  be  felt, 
and  in  many  cases  its  very  existence  is  unknown,  but  its 
general  application  is  due  to  greatly  increased  costs  of 
goods  in  all  lines.  The  worst  feature  of  the  case  from 
the  importer's  standpoint  is  the  uncertainty  of  it.  When 
he  buys  the  goods  at  a  certain  price  he  naturally  cannot 
foretell  the  extent  of  probable  advances,  yet- under  this 
ruling,  the  extent  of  them  will  influence  the  duty  he  pays 
which  for  this  reason  he  cannot  determine  until  the  goods 
are  in  his  warehouse.  Aside  from  the  question  of  added 
costs,  it  induces  an  element  of  extra  speculation  and 
makes  the  selling  of  goods  on  samples  based  on  orders 


Marks    and 

Numbers 

on 
Packages. 

QUANTITIES  AND 
DESCRIPTION    OF    GOODS. 

Fair   market 
value   as    sold 
for    home    con- 
sumption    at 
time   shipped. 

Selling  price  to  the 

■Purchaser   in 

Canada. 

@ 

Amount. 

Specimen  form  of  Invoice  approved  by  Canadian  Customs  (January,  1910)  for  goods  sold 

by  Exporter  prior  to  shipment. 

lying  in  another  country  an  extremely   hazardous  opera- 
tion. 

Not  a  New  Ruling 

R.  S.  White,  collector  of  customs  for  Montreal,  says: 
"Importers  labor  under  a  misapprehension  in  supposing 
this  to  be  a  new  ruling  of  the  department.  It  is  not  even 
a  new  application  of  an  old  ruling.  This  fact  should  be 
emphasized  most  strongly  in  order  that  importers  will 
not  suppose  that  they  are  being  taken  advantage  of.  This 
law  has  been  in  force  for  upwards  of  forty  years  in 
Canada.  A  similar  one  is  in  force  in  the  United  States. 
Its  change  would  probably  require  an  Act  of  Parliament, 
and  presumably  is  a  matter  for  the  Canadian  Manufac- 
turers' Association  rather  than  one  for  individual  pro- 
test. At  least  it  is  law,  and  the  servants  of  the  law  must 
enforce  it  even  though  in  some  cases  it  works  hardships 
on  individuals. 

"The  ruling  is  also  given  prominence  in  the  manifest 
which  is  signed  by  every  exporter  on  shipping  the  goods 
and  which  states  in  section  4,  that  the  invoice  upon  which 
the  duty  is  based  'exhibits  the  fair  market  value  of  the 
said  goods  at  the  time  and  place  of  their  direct  exporta- 
tion to  Canada.' 

Apparently  this  clause  as  well  as  the  section  40  ruling 
has  been  overlooked  by  importers  in  the  past,  simply  be- 
cause normal  ante  bellum  trade  did  not  develop  the  large 
price  advances  that  would  bring  this  ruling  into  unfav- 
able  prominence.  At  least  no  complaints  were  received 
in  the  past. 

Presumably  the  ruling  has  always  been  in  effect,  but 
as  long  as  things  went  along  without  undue  change  there 
was  no  hardship  felt.  Things  are  abnormal  now,  and 
have  brought  this  feature  into  sharp  relief.  Some  articles 

have  been  received  here  that 
have  advanced  400  per  cent. 
within  the  terms  of  this  law. 
Dry  goods  that  were  sold  on 
samples  are  received  six  or 
eight  months  after  purchase 
in  the  States,  and  subjected 
to  duties  based  on  any  ad- 
vances that  have  occurred 
since  the  purchase.  The 
(Continued  on  page  69) 


(4)  That  the  said  Invoice  also  exhibits  the  fair  market  value  of  the  said  goods  at 
the  time  and  place  of  their  direct  exportation  to  Canada  and  as  when  sold  at  the 
same  time  and  place  in  like  quantity  and  condition  for  home  consumption,  in  the 
principal  markets  of  the  country  whence  exported  directly  to  Canada,  without  any 
discount  or  deduction  for  cash,  or  on  account  of  any  drawback  or  bounty,  or  on 
account  of  any  royalty  actually  payable  thereon  or  payable  thereon  when  sold  for 
home  consumption  hut  not  payable  when  exported,  or  on  account  of  the  exportation 
thereof  or  for  any  special  consideration  whatever; 
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Dry  Goods  Review 


D  I!  ESS    ACCESSOR!  ES 


Cash's  Woven  Names 

There  is  Profit  in  a  Name 

(When  it's  a  Cash  Woven  Name) 

Profit  for  you — convenience  for  your  cus- 
tomers. 

Cash's  Woven  Name  Tapes  are  becoming 
popular.  They  are  safer  than  ink  markings, 
which  fade  or  spread  and  become  unreadable. 
In  addition  to  linens,  bed  clothes,  under  cloth- 
ing, towels,  handkerchiefs,  napkins,  shirts, 
etc.,  Cash's  name  can  be  attached  to  such 
articles  as  gloves,  mittens,  caps,  raincoats, 
umbrellas,  laundry  bags  and  other  articles 
likely  to  be  mislaid. 

Cash's  names  are  woven  on  fine  cambric  tape, 
in  fast  Turkey  red.  You  make  good  profit 
when  handling  these  names.  There  is  no 
investment;  goods  are  made  to  order.  Quick 
delivery.  By  offering  your  customers  our 
free  style  sheets  you  have  a  constant  source  of 
revenue  without  any  outlay. 

Write  to-day  for  full  "particulars. 

J.  &  J.  CASH,  Limited 

301  St.  James  Street  -:-  Montreal,  Quebec 

Correspondence  should  be  addressed  to  American  Headquarters 
at  South  Norwalk,  Conn.,  U.S.A. 
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Dry  Goods  Review 


Feeling  the  Pinch 


Many  are  already  feeling  the  pinch  of  scarce 
goods ;  the  situation  becomes  daily  more  acute. 

Notwithstanding  these  difficulties,  BARRY  cus- 
tomers may  rely  on  the  MOST  EFFICIENT 
SERVICE  IN  CANADA  TO-DAY. 

We  have  received  during  the  last  few  days  really 
ENORMOUS  shipments  of  all  standard  lines, 
and  therefore,  have  to-day  the  best  assorted  stock 
we  have  had  since  the  WAR  started. 

You  may  count  on  us  for  doing  the  best  we  can 
and  a  great  deal  better  than  any  one  else  to  supply 
your  every  need. 

We  strongly  advise  our  customers  to  keep  in 
close  touch,  as  prices  keep  on  advancing  and  de- 
liveries are   getting  more  difficult   every  day. 

This  is   the  time   to  filace  your  orders. 

Walter  H.  Barry  &  Company 

The  Specialty  Ribbon  House  of  Canada 
6  St.  Helen  Street  MONTREAL,  QUE. 

WINNIPEG  BRANCH:— CANADA  BLDG. 
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I  The  LACE  GOODS  CO.,  Limited 

Importers  and  Manufacturers'  Agents 
|  TORONTO 

|       Specialists  in 

I  Curtain  Nets,  Scrims,  Etc. 

|  Embroideries,  Laces  and 

Handkerchiefs. 


We  have  completed  contracts  at  most 
advantageous  prices  for  Curtain  Nets, 
Scrims,  etc.,  and  Embroideries  for  1917 
requirements,  and  our  travellers  will  be 
calling  on  you  shortly.  Be  sure  and  see 
|  our  values  when  they  call. 

|  \    f~>  Tj^  Q      for  import  or  immediate.    We  have 

1  ■■-'  *■  *  ^-^  *-'  ^      the  right  styles  and  values. 

HANDKERCHIEFS        I 

|  Our  lines  are  known  from  coast  to  coast  and  every 

1  style  is  a  seller. 

KHAKI    HANDKERCHIEFS  \ 

|  All  grades  in  stock  today. 

|  The  LACE  GOODS  CO.,  Limited  j 

64  WELLINGTON   STREET  WEST,  TORONTO,    CANADA 

IpBlllllllllllllllllllllllllllllllllllllllllllllH 
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^\     Dame  Fashion  Predicts  Great     // 

*\  Activity  in  Fall  Waists         // 

\\  and  Neckwear  // 

Vx  '/ 

\\        As  all   indications  point  to  an  accelerated    con-         Ig 

^\         tinuance  of  the  demand  for  Novelty  Neckwear        ## 

^V        and  Waists,  the  wise  buyer  will  anticipate        Jg 

\\        his  fall  requirements  with  a  liberal  eye.        Jf 

W         Our  designers  have  shown  even  more         ## 

*\        than   their    usual    facility    in     the        g§ 

%\         creation    of    dainty,    distinctive         MJ 

\\        designs.  g* 

\^        Full   sample    ranges    of         Mi 

\\        these  correctly  clever        gS 

W        conceptions  will  be        mm 

\\  shown    by  our  sales  ^  # 

^^  men  in  all  parts  of  • m 

^  m  Canada      after  m  m 

\%  July  // 

\\  fifteenth.  m 

^^  Mm 

\\  // 


LADIES'  WEAR  LIMITED.  TORONTO 

W.   F.  GOFORTH,   President 

Branch   Offices — Art  and   Crafts   Building,    Vancouver,  B.C.  ;    Hammond   Building,    Winnipeg,    Man.  ; 

512  Drummond  Building,  Montreal 
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"DENT'S" 


For  200  Years 

"THE  WORLDS  BEST" 

THEREFORE 

CANADA'S 
LEADING  GLOVE 

DENT,  ALLCROFT  &  CO. 


52  Victoria  Square 


MONTREAL 
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Dry  Goods  Review 


Her  hair  spoiled  her  sail 


Olive:  "You  seem  to  be  having  a  horrid  time  with  your  hair,  Pearl!" 
Pearl:  ''Yes!  My  hair  net  broke  just  before  we  came  out.     I  could 

have  enjoyed  this  sail,  and  the  wind  too,  only  for  it!     I'll 

never  go  near  that  old  store  again!" 

Olive:  "Why  don't  you  use  Palmers'  'Wearwell'  Real  Human  Hair 
Nets?  I  always  wear  them.  They  are  so  strong  and  neat. 
You  can  get  them  at  any  good  store!" 

Palmers'  "WEARWELL"  No.  121  Real  Human  Hair  Nets  are  universally  pop- 
ular, because  there  is  a  genuine  satisfaction  in  wearing  a  good-sized  hair  net  of 
natural  color  and  durability. 

By  serving  Palmers'  "WEARWELL''  No.  121  you  are  serving  a  net  that  gives 
you  100%  profit,  gains  preference  for  your  store,  and  gives  your  customer  entire 
satisfaction. 


Large  Stock. 


Price  $7.20 
a  gross  net. 


Perfect  Colors. 


Grey  and  White 
$15.00    a    gross 


ON  EVERY  ENVELOPE 
Let  us  send  you  a  sample  gross,  assorted  colors.  Special  prices  for  qualities  on  application. 

PALMERS    LIMITED    ^TtYeTl 

Manufacturers      of       Every      Description       of       Human      Hair      Goods 
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Ribbons 

Dress  Silks 

Braids 

Silk  Threads 

Needlecraft 
Novelties 

Embroidery 
Cottons 


Belding  Paul  Corticelli 
Limited 

Montreal  Toronto  Winnipeg  Vancouver 


We  manufacture  Corticelli  and  Be/ding's 

Spool  Silk,  also  Ribbons,   braids, 

Tapes,    Bindings. 


DRESS    ACCESSORIES 
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Novelty 

Lace  &  Veiling 

Company. 


Veilings,  Laces, 
Malines,  Chiffons, 
Nettings,  Neckwear, 
Ribbons,  Embroideries, 
Scarfs,  Handkerchiefs, 
Millinery  Novelties 
Tea  Aprons  and 
Boudoir 


76  Bay  Street 
Toronto,  C 


MILTON   J.  TELLER 
MAURICE  A.  TELLER 
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New  design   in   very   sheer  striped  French  organdie. 

|  Our  neckwear  is 
|  the  daintiest  and 
|  our  service  is  the 
|  promptest 

1  The    exclusive    styles    and    unusual 

values  so  characteristic  of  Finnie 
Neckwear  are  well  embodied  in  our 
present  showing.  We  have  just  the 
right  ideas  to  catch  the  eye  and 
loosen  the  purse  strings  of  the  most 

§  particular  shopper. 

Up-to-dateness  is  everything  in  neck- 
wear style,  hence  the  merchant  can- 
not afford  to  carry  too  large  a  stock. 
Our  service — Goods  shipped  promptly 
1  — removes  all  necessity  of  doing  this 

and  keeps  your  neckwear  lines 
always  up-to-the-minute  in  style. 

We  carry  the  newest  ideas  in 

House 
Aprons 

in  Print-,  Ginghams,  etc.  Samples 
or   trial   orders   shipped   on   request. 

g  Write  to-day. 

|   A.  Bruce  Finnie  &  Company 

Cor.   Craig  and   Gosford   Streets 

MONTREAL,  QUE. 
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WANTED 

A  good,  live  representative 
to  cover  Hamilton,  London, 
Brantford  and  other  West- 
ern Ontario  towns  with  our 
line  of  ladies'  neckwear. 

When  applying,  state  the 
lines  that  you  are  at  present 
carrying. 

The  Williams,  Greene  & 
Rome  Co. 

of  Berlin,  Limited 


FASHION  DECREES 

BUTTONS 

and  there  is  every  indication  that 
buttons  will  be  much  in  evidence 
in  the  styles  of  the 
coming  Summer  and 
Fall. 

Let  us  show  you  our 
range  of  live  sellers 
in  all  the  best  styles, 
—  excellent  values 
and  right  prices.  Tell 
us  y  our  require- 
ments. 

Ask  j or  samples. 
A.  Weyerstall  &  Co. 

145  Wellington  Street  West.        TORONTO 
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Call  for  : 


Bordered  Veilings 

Novelty  Laces 

Georgette  Crepes 

Ninons  and  Nets 

and  a  host  of  other 
articles  which  are  ex- 
tremely scarce  and 
are  included  m  our 
excellent  stock. 


Tke THOMPSON  LACE  & 
VEILING  CO.,  Ltd. 

York  &  Wellington  Sts. 

TORONTO 
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Novelties  plus  Service 

• 

We  have  just  the  lines  that  get  the  call  for  snappy  Fall  and  Winter  selling.  The  values 
we  are  offering  in  our  present  showing  make  it  well  worth  your  while  to  get  in  early  touch 
with  the  complete  range. 

Making  Deliveries 

Despite  prevailing  unsettled  conditions  our  deliveries  ore  always  prompt  and  satisfactory. 
Let  us  know  your  requirements,  we  will  guarantee  satisfaction. 

Neckwear 

The  very  latest  ideas  in  Georgettes,  plain  and  embroidered,  Fancy  Marquisette,  and  Striped 
Voiles  and  Organdies.  Georgette  Rufflings  in  variety  of  styles.  Complete  collection  of 
vl__  Boudoir  Caps,  Tea  Aprons,  etc. 

<&~''>Wf^sfr  Let  us  cater  to  vour  immediate  requirements.    Drop  a  card  to-  £t~'i^Bi^\A 

%mw$      day-  S 


V. 
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'y       TORONTO,  ON T.     ^   18SV. 
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Dominion 
Button  Manufacturers 

Limited 

Manufacturers  of 

Fine  lines  of  Ivory  and  Fresh 
Water  and  Ocean  Pearl  But- 
tons for  Men's  Clothing, 
Ladies'  Wear,KnittedGoods, 
Military  Shirts. 

Berlin,  Ontario 


An  Extra  $5  or  $10 
Every  Week 

Quite  a  bit  extra,  isn't  it?  Would 
you  like  to  have  that  much  coming  to 
you  regularly  every  week,  entirely  in 
addition  to  your  weekly  pay  envelope? 
Of  course  you  would. 

Well  now,  write  us  and  we  will  be 
glad  to  send  you  full  particulars  of  our 
plan— the  very  same  proposition  that 
has  proven  so  successful  with  hundreds 
of  our  representatives.  You  can  read 
it  and  apply  it  right  in  your  own  home 
district.  Your  spare  time  is  all  that's 
needed.  Write  us  to-day, — next  week 
you'll  be  earning  more  money. 

The  MacLean  Publishing  Co., 

LIMITED 

143-153  University  Ave. 

TORONTO        -        CANADA 
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"Hue  tie  heard  whit  ma  aiild  mlther'x  ooxtit  tae  mef 
It   1air  makes  me  liamexick,"  says  Private  McPhee. 
'And  whit  did  site  send  yet''  sans  Private  McPhun, 
As  he  cockit  his  rifle  and  bleezed  at  a  Hun. 
"A    liumjis!  A    HACUIR !''  saim   Private  Mvl'hee, 
"The  brauest   bio  hntniis   '   ever  did   *<r 
And  think!  It's  the  morn  when  fond  memory  turns 
'I  ii(    hags/is  anil  ichuskcn, — the  Birthday  o'  Burns 
We  maun  find  a  drum  :  then  we'll  ca'  in  the  rest 
0'  the  lads  and  we'll  hae  a  Burns'  Nicht  wi'  the  best." 

IN  the  July  issue  of  MacLean's  Magazine  appears  a  poem  by  Robert 
W.  Service,  "The  Haggis  of  Private  McPhee,"  which  bids  fair  to  prove 
the  most  popular  piece  of  verse  that  the  war  has  produced.  Forceful, 
humorous,  written  in  the  swinging  measure  that  distinguishes  all  of  Service's 
work,  this  story  of  the  efforts  of  two  braw  Scotch  soldiers  to  hold  a  Burns  fes- 
tival in  the  trenches  will  give  you  a  thrill  as  well  as  a  smile. 

Robert  W.  Service  and  Rudyard  Kipling  are  the  most  successful  poets,  from 
a  commercial  standpoint,  that  the  age  has  produced.  Their  poems  sell  the 
world  over.  Kipling's  "Gunga  Din,"  and  Service's  "The  Shooting  of  Dan 
McGrew"  are  recited  everywhere.  This  is  a  notable  distinction  for  a  young 
Canadian.  Despite  the  fact  that  he  is  just  on  the  threshold  of  his  career, 
Robert  W.  Service,  with  his  " Songs  rf  a  Sourdough,"  has  made  for  himself 
a  place  m  the  esteem  of  the  public  tl  at  no  other  poet,  with  the  exception  of 
Kipling,  has  ever  enjoyed. 

And.  when  it  is  said  that  "The  Haggis  of  Private  McPhee"  is  one  of  the  fin- 
est pieces  of  verse  that  he  has  produced,  it  will  be  recognized  that  this  is 
something  you  cannot  afford  to  miss. 

The  July  issue  is  distinguished  also  by  contributions  from  the  following 
famous  Canadian  writers: 

Arthur  Stringer,  Agnes  C .  Laut,  Nellie  McClung,  Arthur  E.  McFar- 
Jane,  Anna  Chapin  Ray  and  others. 


On  Sale  at  All  News  Stands  for  15  cents  or  $1.50  a  Year 


MacLean's 
Magazine 


THE  MACLEAN  PUBLISHING  CO.,  LIMITED 
143-153  UNIVERSITY    AVENUE,    TORONTO,    ONTARIO 
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OUTLOOK  FOR  FELTS  FOR  FALL 

Many  Would  Like  to  see  These  Strong  to  Save  Velvet,  but 
Look  to  Next  Year  for  a  Big  Run 

MONTREAL,  July  5  (Special)— Pure  white  feather  hats 
in  novelty  shapes  are  the  most  important  single  feature  of 
the  present  showing  which  seem  likely  to  run  into  Fall. 
Three-cornered  designs,  whole  white  pigeons,  white  wings 
and  turned  up  bands  are  all  used  in  conjunction  with  the 
small  shapes  and  smooth-lying  feathers  to  produce  an  effect 
•of  rich  simplicity  that  is  very  chic.  Black  velvet  and  com- 
binations of  velvet  and  satin,  and  velvet  and  tagel  for 
small  shapes  are  looming  large  in  buyers'  plans  for  Fall. 

Awning  stripes  have  been  stocked  fairly  heavily  for 
■early  Fall  as  well  as  Summer  trade  and  many  displays  are 
planned  of  matched  parasol  and  hat,  and  sweater  and  hat 
for  fall  trade. 

Hats  with  a  combination  of  three  shades  of  trimming 
such  as  green  hat  with  a  red,  green  and  white  ribbon  trim- 
ming are  looming  large  for  Fall. 

Felt  is  fairly  prominent,  but,  as  one  department  head 
said :  "I  would  like  to  see  it  felt,  but  I  fear  it  will  be  velvet 
for  Fall."  The  felts  are  coming  in  in  oil  shades,  but  are 
mostly  in  bright  yellows,  greens,  etc.,  and  the  newest  de- 
signs of  sporting  hats  are  adopted  for  either  street  or 
sports  wear. 

Felts  not  Strong  Until  Next  Year. 

Buyers  are  anticipating  that  the  great  demand  last  Fall 
for  American-made  velours  will  continue  this  Fall.  The 
tendency  is  distinctly  towards  felt  lines;  one  manufacturer 
has  sold  more  of  sailor  felts  for -this  Fall  than  at  any  time 
in  the  past  two  years  and  one  store  sold  50  dozen  of  one 
number  or  another  line  of  felts,  but  these  are  looked  upon 
merely  as  indications  of  what  the  future  has  in  store,  and 
it  is  thought  here  that  it  will  take  another  season  before 
felts  are  really  popular.  At  present  the  better  trade  is 
buying  tailored  felts  and  velours,  and  the  general  public 
Panamas,  which  have  had  a  wonderful  sale  in  Montreal 
this  Spring. 

® 

VELVET  IN  LEAD  FOR  FALL 

Rumors  of  Felt  Not  Much  Heeded — Some  of  the  New 
Models 

MILLINERY  houses  report  a  very  satisfactory  business 
on  early  showings  of  Fall  hats.  These  hats  were  mostly 
on  the  staple  order,  in  such  shapes  as  sailors,  turban, 
tricornes,  etc..  and  were  fashioned  principally  of  velvet, 
which  uives  indications  of  being  the  leading  millinery 
material  this  year,  although  occasionally!  one  hears 
rumors  of  felts  coming  into  favor.  They  seem  very  vague 
rumors,  however,  and  do  not  appear  to  be  heeded  by  the 
majority  of  millinery  houses,  who  are  banking  on  a  big 
velvet  season. 

Felt,  however,  is  sometimes  combined  with  velvet,  and 
these  models  are  proving  good  sellers.  One  sailor  of  rose 
felt  carried  a  3-inch  edge  of  black  velvet,  and  showed  a 


A  FALL  MODEL. 

Distinctive  fall  turban  showing  the  high-back  effect 
accentuated  by   upstanding   double  mounts. 


black  velvet  ribbon  passing  through  slits  cut  at  intervals 
in  the  crown  and  terminating  in  a  rosette  in  front. 

In  the  all-velvet  styles,  a  large  shirred  velvet  sailor, 
with  becomingly  soft  edge,  carried  as  its  only  ornamenta- 
tion one  of  the  season's  popular  metal  motifs  in  silver. 

Flaring  Brims  Appearing 

A  tricorne  of  navy  blue  velvet,  with  crown  of  lemon- 
colored  faille,  was  characteristic  because  of  the  pro- 
nounced flaring  of  its  left  side.  But  we  are  told  that 
flaring  brims  are  to  greet  us  very  frequently  during  the 
coming  season,  so  doubtless  we  will  in  due  course  become 
so  accustomed  to  their  lines  of  decided  style  that  we  shall 
cease  to  exclaim  upon  them. 

A  novelty  millinery  set  from  New  York  deserves  a 
word  of  comment.  It  consists  of  a  navy  blue  pleated 
taffeta  tarn  on  a  narrow  velvet  brim,  the  brim  em- 
broidered with  steel  beads,  which  are  also  used  to  fashion 
the  button  in  the  centre  of  the  tarn,  and  to  ornament  the 
long  vase-shaped  draw-string  bag  of  the  set.  A  large 
tassel  finishing  the  bag  adds  another  six  inches  to  its 
length. 
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NEW  YORK  EXPERT  ON  FALL  MILLINERY 

Bold  Revers  and  Flares  Making  Their  Appearance  on  Brims — Velvet  the  Leader,  With 
Silks  and  Fur  Plushes — Ribbons  Cover  Entire  Hat — Novelt}^  in  Toques — 

No  One  Style  Supreme. 

Special  Correspondence  of  The  Review 


NEW  YORK,  July  8.— (Special.)— The  early  French 
importations  of  basts,  of  which  there  are  only 
about  twelve  of  fifteen  designs  to  be  fomd  in  New 
York  at  this  writing-  (owing  to  the  difficulties  created  by 
the  wiar),  show  a  remarkably  promiscuous  use  of  velvet, 
and  a  pronounced  tendency  to  choose  black  and  sombre 
tones  of  gray,  brown,  and  blue  to  more  vivid  coloring. 
Fur  tones:  taupe  (mole  gray),  beaver  and  sable  brown, 
are  especially  .prominently  shown  in  the  new  millinery 
designs,  while  a  dull  petrol  blue  (decidedly  greenish), 
which  the  French  modiste  terms  Bourguiguotte  (in  honor 
of  the  new  steel  helments  used  in  the  French  Army),  a 
rich  but  sombre  garnet  shade,  and  each  and  every  variety 
of  forest  brown  are  also  much  used. 

A  New  Envelope  Toque 

In  shape  novelties  there  is  a  new  envelope  toque  to 
record — a.  rather  tall  affair,  smoothly  draped,  in  which 
the  height  is  produced  by  a  long,  triangular  tab  extension 
cut  in  one  with  the  left  side  of  the  brim  part,  and  lapped 
over  the  top  and  right  side.  Another  very  pleasing  inno- 
vation suggests  the  flat  beretta  a  la  Louis  XII.,  Durer  and 
Rembrandt,  but  deviates  from  the  original  style  in  that 
the  narrow  circular  band  to  which  the  beretta  is  fastened 
is  frequently  replaced  by  a  cloche  brim  of  quite  imposing- 
volume.  Reboux  has  sent  over  an  uncommonly  pleasing 
ehapeau  of  this  type,  in  which  the  flat,  six-'piece  beretta 
crown  of  'black  velvet  is  posed  over  a,  black  satin  brim, 
drooping  throughout,  like  in  the  hat  of  a  Chinese  coolie, 
but  slashed  at  either  side  and  lapped  over,  to  break  the 
monotony  of  the  contours.  The  garniture,  a  large  pompon 
of  clipped  black  ostrich,  dropped  from  a  long'  silk  loop, 
which  w.as  fastened  with  a  button  to  the  centre  top  of 
the  beretta. 


Bold  Revers  and  Flares  on  Large  Hats 

A  new  note  is  cropping  into  large  brimmed  hats,  which 
still,  and  in  spite  of  all  protestations  to  the  contrary,  are 
the  thing,  and  will  he  throughout  the  coming  season,  at 
all  events  as  concerns  dress  and  restaurant  hits.  The 
pronounced  and,  sometimes  exaggerated,  simplicity  of  the 
brims'  outlines — the  characteristic  feature  of  the  large 
hat  of  early  1916  vintage  is  no  longer  apparent  in  the 
shape  designed  for  the  waning  year.  Bold'  revers  and 
flares  are  making  their  appearance  in  hat  brims,  some- 
times at  the  left  side,  sometimes  at  the  right.  Louis  XVI. 
shapes  with  high  back  revers  are  noticed  among  the 
smartest  designs,  as  are  capelines,  in  which  the  front  of 
the  brim  is  broken  into  a  sharp  triangular  levers,  suggest- 
ing the  famous  Pierrette  hat.  There  is  not  one  style  that, 
at  the  moment,  might  be  termed  a  leader;  everything  is 
tried  out  and  everything  is  acceptable  and  permissible, 
inasmuch  as  it  does  not  conflict  with  Fashion's  require- 
ments as  to  color,  material  and  outline. 

All-white  hats  are  close  seconds  to  all  /black  among 
the  new  season's  styles.  But  oftentimes  contrasting  ma- 
terials are  employed  in  the  construction  of  a  hat.  Velvet 
and  satin,  faille  and  panne  velvet,  brocade  and  plush,  are 
favorite  combinations;  and  as  a  rule  the  material  em- 
ployed in  the  making  of  the  crown  reappears  in  the 
facing  of  the  brim. 

Ribbons  Cover  Entire  Hats 

Ribbon,  no  longer  restricted  to  trimming  purposes 
exclusively,  is  very  frequently,  and  with  excellent  results, 
used  for  covering  entire  hats,  or  hat  crowns.  In  an  ex- 
ceptionally chic  Breton  sailor  the  crown  is  made  of  2- 
incli   wide  grosgrain  ribbon,  fancy-edged.     The  ribbon  is 


MODEL  FOR  FALL. 

The  outer  brim  of  this  hat  is  of  hatter's  plush,  while  the 

inside  brim  and  crown  are  of  a  fine  quality  velvet.     Edge 

is  bound  with  black  grosgrain  ribbon.    Comes  in  black  only. 

Shown  by  Gage  Brothers  &  Co.,  Chicago. 


A  FALL  MODEL. 

Large  black  velvet  sailor  shape  showing  the  rather 

high    croivn    softly    draped    with    ribbon    which    is 

uniquely    caught  at    the    side    with    a    bird's    head 

ornament. 
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arranged  over  t lie  foundation  in  .the  shape  of  a  star,  and 
the  various  ends  held  in  place  iby  a  crown  band  of  the 
same  ribbon.  The  brim  of  white  faille  silk  is  faced  with 
black  velvet,  and  edged  with  a  loose  flange,  also  of  rib- 
bon, and  a  large  military  cockade  of  the  same  ribbon 
effords  the  trimming.  In  another  fetching  model,  a 
broad-brimmed  capeline  a  la.  Fragouard,  the  smoothly 
applied  covering  of  black  velvet  is  contrasted  with  a 
white  facing  formed  by  innumerable  circular  tiers  of  very 
narrow  faille  ribbon.  A  ibrim.  binding  of  slightly  wider 
ribbon,  a  ribbon  crown  band,  and  a  pair  of  large  white 
wings  complete  the  charming  enserrble. 

Fabrics  for  Fall  Millinery 

Fabrics  for  Autumn  millinery  include  a  vast  variety 
of  fur  plushes,  splendid  replicas  of  real  furs,  various  silk 
novelties  of  the  faille,  moire,  and  gros  de  Londres  types, 
and — velvet,  velvet,  velvet.  The  present  prodigal  use 
of  tulle,  net  and  Georgette  crepe  for  collars,  ruches  and 
other  neckwear,  and  the  great  popularity  of  diaphanous 
veilings  is  certain  to  carry  these  tissues  over  into  the 
Winter,  for  matched  sets  will  again  be  in  vogue,  and 
that  means  neckwear  designed  for  Winter  use  and  de- 
veloped in  harmony  with  the  hat.  I  noticed  two  matched 
sets  among  the  very  recent  importations — one  in  silver 
tones,  the  other  developed  in  a  combination  of  dull  mauve 
and  the  soft  aravish  faded  pink  tone  termed  bruyere 
(heather)  by  the  Paris  designer.  The  gray  set  consisted 
of  a  bomb-shaped  turban,  with  visor  brim  and  a  pleated 
ruche  of  velvet,  high  and  full  like  a  Pierrot's,  but  finished 


in  front  with  fiat,  broad  stole  ends.  The  noble  gray  velvet 
covering  the  turban  foundation  was  overlaid  with  flatly 
appliqued  sprays  of  pale  gray  rose  foliage,  richly  em- 
broidered and  beaded  with  steel  paillettes;  a  tall  loop  of 
the  velvet,  placed  erectly  in  the  centre  top  of  the  turban, 
lends  additional  height  and  smartness. 

In  the  other  matched  set,  referred  to  above,  the  hat 
was  a  "chapeau  bonnet"  of  1830  contours,  having  a  pro- 
minent crown  and  a  narrow  mushroom  brim,  drooping 
evenly  throughout.  The  foundation  of  black  hatter's 
plush  disappeared  under  the  garniture;  a  high  collar 
formed  by  alternating  pleated  frills  of  mauve  and  heather 
faille  ribbon.  A  miniature  flower  basket  in  delicate 
Rococo  tints  adorned  the  left  side  of  the  crown,  nestling 
against  the  ribbon  ruches.  The  neckpiece  showed1  a  sim- 
ilar development  as  the  trimming  of  the  hat,  being  formed 
by  ruched  ribbon,  and  closing  under  a  little  basket  motif. 

Wings  for  Trimmings 

Wings  in  all  sizes  are  being  used  for  hat  trimming. 
Two-toned  and  iridescent  effects  are  preferred.  Beaded 
and  spangled  ornamental  motifs,  suggesting  bird  and 
butterfly  wings,  are  likewise  among  the  novelties  of  the 
advance  season. 

Pond  lilies  of  velvet,  gardenias,  thistles  and  poppies 
are  the  favorite  flowers,  barring  the  rose;  while  among 
the  foliages,  ivy,  geranium  and  nasturtium  leaves  are 
given  the  preference,  being  shown  in  velvet,  in  pasted 
feathers,  in  fur,  and  in  varnished  and  enamelled  natural 
effects. 


FORM    TO   KEEP    TRACK   OF    MILLINERY  COSTS 
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MILLINERY  and  dressmaking  departments  alike  in 
stores  generally  experience  difficulties  in  keeping 
track  of  the  cost  of  the  work  done.  In  many 
cases  this  is  due  to  the  lack  of  training  of  the  head  of  the 
work  room  who  does  not  seem  able  to  install  a  system  that 
will  cover  what  is  required.  The  following'  form  is  used 
by  Messrs.  Arsenault  &  Gaudet  of  Wellington  Station, 
Prince  Edward  Island,  and  their  explanation  of  the  use  of 
this  may  prove  helpful  to  other  merchants. 

"This  form  shows  the  method  by  which  account  in  our 
Millinery  Department.  The  form  shown  is  one  in  which 
our  book  is  ruled.  From  this  we  know  at  the  end  of  each 
season  exactly  what  profit  or  loss  is  made  by  this  depart- 
ment. We  have  a  special  cost  mark  for  millinery,  which 
we  base  on  the  word  used  "New  York,"  and  the  letters 
"U.S.A."  with  Z  as  a  repeater.  That  is,  I  would  be  marked 
as  N,  2  as  3W,  4Y,  50,  and  so  on.  When  pricing  our  hats 
we  use  a  tin  ticket  on  which  we  inscribe  the  number  of 
the  hat,  which  it  has  in  the  workroom,  also  the  cost  and 
the  selling  price.  It  has  entered  in  our  books  as  1,  2,  3, 
9  and  so  on.  When  the  milliner  trims  a  hat  she  makes  an 
entry  of  the  cost  of  the  shape,  the  material  and  the  work, 
at  retail  price,  adding  all  together.  The  date  of  the  sale  we 
find  important,  as  in  case  of  a  return,  we  can  tell  the  exact 


time  the  hat  was  away  from  the  store.  If  the  ticket  has 
been  lost,  moreover,  we  are  enabled  to  reprice  the  hat  im- 
mediately. The  work  charged  by  the  milliner,  we  figure 
generally  pays  her  salary. 

"We  know  at  a  glance  by  reference  to  our  books,  that 
is  to  the  fact  that  the  columns  with  "price  received,*" 
"entered,"  or  "paid"  and  "date  of  sale,"  are  blank. 
exactly  what  hats  remain  unsold  at  the  end  of  the  season, 
and  the  price  of  each.  What  is  left  on  hand  in  Cur  milli- 
nery department  must  correspond  with  what  is  on  our 
books  remaining  unsold.  Special  order  hats  we  enter  the 
same  way. " 

Mr.  E.  F.  Gaudet  of  the  firm,  adds:  "Plan  originated 
by  the  writer,  who  is  much  interested  in  reading  the  Dry 
Goods  Review." 

— m — 

LATE    SUMMER   HATS 

Felt  Hats  Coming  in  for  Good  Sale — Breast  Trimmings 

and  White  Satin 

SUMMER  felt  hats  are  unusually  popular  this  year,  the 
delicate  pastel,  as  well  as  the  vivid  shades,  and  two-toned 
hats — showing  the  crown  and  brim  of  contrasting  colors — 
all  selling  well. 
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While  a  majority  of  the  felt  ha.ts  are  shown  in  plain 
sailor  or  sports  outline,  with  embroidered  motif  showing 
slantwise  across  the  crown  or  at  the  side,  much  dressier 
models  are  also  evolved  through  the  combination  of 
Georgette  crepe  with  felt,  as  well  as  through  clever  and 
artistic  millinery  handicraft. 

For  late  Summer  and  early  Fall  breast  trimmings  are 
being  widely  shown.  Straw  shapes  carry  breast  crowns, 
while  whole  turbans  are  fashioned  of  breast  feathers.  The 
shape  of  one  of  these  turbans  suggested  a  decapitated 
bird,  as  the  breast  crown  covering  swept  out  and  ended 
in  tail  feather  effect  behind.  A  rosette  of  ivory  gros- 
grain  ribbon  stood  guard  in  front  where  the  head  should 
have  appeared. 

White  satin  hats — so  much  worn  in  New  York — are 
just  making  their  appearance  here,  on  trim  sailor  of  white 
satin  showing  white  felt  motifs  suggestive  of  wings,  out- 
line-stitched in  ivory  embroidery  silk  to  the  upper  brim 
and  across  the  crown. 

® 

ONE  STORE'S  FALL  PLANS 

The  manager  of  the  millinery  department  of  a  large 
store  in  Quebec  said  : 

"Some  lines  are  being  shown  now  but  the  Fall  lines 
proper  will  first  be  shown  on  August  15th,  a  larger  amount 
by  the  20th,  when  sales  should  be  going  well,  and  then  the 
regular  preliminary  opening  by  Sept.  1st,  and  the  final 
one  by  the  15th,  when  a  really  big  display  will  be  made 
and  carried  on  until  Dec.  1st." 

"Trips  are  made  to  New  York,  Toronto,  etc.,  every  week 
or  every  alternate  week,  to  keep  in  close  touch  with  the 
situation,  as,  although  early  buying  is  essential  it  is  abso- 
lutely necessary  to  buy  only  those  lines  that  the  styles 
favor  and  that  can  be  disposed  of  quickly.  For  that  reason 
Fall  plans  have  only  been  made  ahead  in  a  2'eneral  way 
while  awaiting  developments  in  styles  that  will  dictate  the 
nature  of  future  purchases. 

"The  last  few  weeks  of  the  period  immediately  pre- 
ceding the  opening  will  be  spent  in  evolving  new  ideas  for 
the  workroom.  During  the  latter  part  of  July  and  early  in 
August  trips  will  be  frequently  made  in  order  to  show 
the  work  people  what  is  being  done.  By  the  end  of  July 
the  made-up  goods  will  be  nearly  all  downstairs  and  marked 
up  and  ready  for  sale  by  August  10th. 

Clearing-out  Sale — Everything  Must  Go. 

"The  final  Saturday  before  the  sale  will  be  devoted  to 
a  clearing-out  sale  in  which  the  object  will  be  to  get  rid 
of  all  goods  on  hand  regardless  of  price.  Millinery  has 
not  the  intrinsic  value  of  other  goods  but  only  a  style 
value.  So  what  cannot  be  sold  or  given  away  to  charit- 
able institutions,  except  in  the  ease  of  staples  like  black  or 
navy  blue  ribbons,  etc.,  will  be  slashed  for  selling.  Shapes 
are  slaughtered;  flowers  that  have  perhaps  only  been  a 
month  on  hand  and  selling  for  $1.98  will  be  offered  at  10 
cents — anything  to  get  rid  of  a  line  in  which  each  season's 
goods  must  stand  on  their  own  merits  and  the  turn  over 
quickly  made." 

® 

PAY  DUTY  ON  MARKET  PRICE 
(Continued  from  page  53) 

principal  lines  affected  so  far  have  been  drugs,  chemicals 
and  dyest lifts,  but  the  regulation  embraces  everything, 
dry  goods,  hardware  and  metals,  foodstuffs,  etc. 

The  Other  Side 

"One  answer  to  the  present  complaint  is  the  assur- 
ance that  prices  cannot  always  go  up  and  when  they 
decline,  as  it  is  expected  they  will,  the  duty  will  react  in 
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NOVELTY  FALL  MODEL. 

Child's  close-fitting  velvet  turban.    Shown  by 
"Lids  for  Kids,"  New  York. 


the  same  direction,  thus  giving  importers  the  benefit  of 
the  lower  value.  Thus  if  goods  which  are  bought  at  $1 
advance  to  $1.50  between  date  of  purchase  and  arrival  in 
this  country,  the  duty  must  be  collected  on  the  later 
valuation;  equally  if  they  decline  to  50c  the  same  rule 
holds  true.  It  is  simply  making  the  date  of  shipment  and 
not  that  of  purchase  supreme  in  duty  valuation.  The 
law  is  on  old  one,  and  was  presumably  meant  to  provide 
some  measure  of  protection  to  Canadian  manufacturers 
and  importers  against  speculation.  As  such  it  has  long 
been  an  integral  part  of  the  Customs  authorities'  calcu- 
lations and  in  no  way  represents  any  new  departure  on 
their  part. 

The  special  duty  popularly  known  as  the  dumping 
clause,  which  has  been  in  operation  since  1907,  represents 
a  similar  provision  for  the  protection  of  Canadian  trade. 
This  clause  prevents  the  slaughtering  of  foreign  goods 
on  the  Canadian  market  to  the  detriment  of  Canadian 
manufacturers  by  firms  that  are  faced  by  an  overloaded 
market  in  their  own  country,  which  they  are  averse  to 
disturbing  by  cutting  prices.  It  applies  only  to  foreign 
goods  similar  to  those  made  in  Canada,  and  is  meant  as 
an  added  protection  to  Canadian  industries — not  as  a 
source  of  revenue. 

Under  this  clause  if  soods  of  a  class  or  kind  made  in 
Canada  are  sold  to  the  Canadian  buver  at  more  than  5 
per  cent,  less  than  the  market  price  in  the  country  of  ex- 
port, the  difference  between  the  two  prices  up  to  a  maxi- 
mum of  15  oer  cent,  of  the  home  market  value  is  collected 
as  a   special  Customs  duty. 

Thus  if  an  American  manufacturer  wished  to  dispose 
of  a  quantity  of  goods  that  brought  $1  on  the  New  York 
market,  he  might  under  stress  of  home  cinditions  sell  the 
goods  in  Canada  for  85c.  thus  demoralizing  the  Canadian 
manufacturers'  trade.  If  the  original  duty  had  been  35 
per  cent,  on  this  article  the  ruling  just  described  would 
increase  it  by  15  per  cent.,  making  it  50  per  cent.  On  the 
other  hand,  if  the  difference  between  the  home  market 
and  the  selling  price  to  the  purchaser  in  Canada  has  been 
caused  by  an  advance  in  the  home  market  price  between 
the  date  of  purchase  and  shipment  this  dumping  clause 
does  not  apply. 
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Merchants 
lere  find  plea- 
sure and   profit   in    handling 


"—$7.00  doz. 
Striped  plush  —  Child's  Soft 
Hat,  silk  poplin  band.  Black 
and  white,  taupe  and  black, 
navy  and  black,  brown  and 
black ;  4  to  9  years. 


Lids  for  Kids 


the  immensely  popular  line  of  Misses' 
and  Children's  Hats 

We  cordially  invite  the  Canadian  trade  to  see  the  Fall  and 
Winter  Lids  for  Kids  line— smart  styles  in  velvet,  corduroy, 
plush,  fur,  velour  and  novelty  materials  for  girls  4  to  1  5  years. 
$4.00  to  $24.00  per  dozen. 

Are  you  curious  to  know  why  the  keenest  mer- 
chants and  millinery  managers  of  America 
feature  the  LIDS  for  KIDS  line? 

Send   For  Assortment.  Style  Folder  on  Request 

S.  MAYER  &  SONS 

584-590  Broadway,  NEW  YORK 

Manufacturers  of  Popular  Misses'  and  Children  's  Hals 
Uptown  Showroom,  1  270  Broadway  .  Wilson  Bldg..cor.  33rd  St. 


"ROMP"— $6.60  cioz. 

Velvet  Child's  Hat:  Urosgrain 
ribbon  band  and  bow;  two 
silk  tassels.  Black,  red,  navy, 
copen,  rose,  brown ;  trim- 
mings to  match.    2  to  f»  years. 


"POLO"- $7.00  doz. 
Velvet   School   and    Sport    Hat, 
Scotch  plaid  band  and  button 
Practical     and     pretty     model 
8  to   14  years. 


"SKYLARK"— $9.00   doz. 

Striped  Plush  Soft  Hat:  Oros- 
grain  ribbon  band  and  bow. 
Black  and  white,  taupe  and 
black,  navy  and  black,  brown 
and    black.     10  to   N'>  years. 


"YOUTH— $9.00    doz. 

Velvet  Soft  Crown  Hat;  Grosgrain 
ribbon  band  and  bow;  American 
Beauty  Rose  on  side.  Black, 
brown,  navy,  red,  copen,  rose.  10 
to   15   years. 


"SCHOLAR" — $7.00  doz. 
Velvet  and  Roman  stripe  com- 
bination Child's  Hat.  Cluster  of 
cherries  and  ferns.  Black,  red, 
navy,  copen.  rose  and  brown.  7  to 
11    years. 
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These   models   foreshadow 
the  Gage  Hats  of  next  Fall 


MAISON  LEWIS 
White  mushroom 
shape,  with  white 
satin  facing  and  brim. 
White  hatter's  plush 
crown.  Ivory  satin 
and  braid  ornament 
around  crown,  and 
laid  flat  on  brim  at 
right    side    front. 


ODETTE 
White  c  h  iff  o  n 
brim.  Black  vel- 
vet tam  crown, 
trimmed  with 
white  ostrich  pom- 
pom   on   crown. 


MADELEINE 
Taupe  velvet  sailor, 
faced  with  white 
Georgette  crepe. 
Crown  in  squares  of 
velvet  bound  with 
taupe  uncut  velvet. 
White  feather  band 
around  bottom  of 
crown. 


Milliners  are  cordially 

invited  to  inspect  the 

new  Gage  models 


GEORGETTE 
Large  drooping  hat  of 
black  velvet.  Black 
satin  star  shaped 
flange  brim,  faced 
with  black  satin — 
velvet  flange.  Three 
rows  black  pleated 
ribbon  around  top  of 
crown  and  white 
satin  lily  at  right  side 
front. 


OUX 
Black  velvet 
stitched  hat  with 
white  satin  facing 
and  side  crown. 
Ten  white  braid 
ornaments  around 
crown. 
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M  ILLINE R Y 


MOIffRL^L  ENGRAVERS 


ARTISTS  ~  ENGRAVERS^ 
Jf  COLOR  PLATE  MAKERS  W| 
NEWSPAPER -ILLUSTRATORS 


z^<?  specialise  in  the 
following  lines-. 

COLOR  WORK 
HALFTONE   ENGRAVINGS 
LINE   ENGRAVINGS 


Nous  specialisons  dans 

les  lignes  suivantes 

OUVRAGES  EN  COULEURS 

DEMI-TONS  EN  GENERAL 

CLICHES  EN   LIGNE 


P-HElff 


332-334-     CPAIG     ST.   W. 

— — —     MONTREAL 


\  Have  you  something  to  buy  or  sell,  or  are  you  needing  some  experi- 
enced help?  If  so,  an  ad.  in  the  condensed  advertisement  column  of 
the  DRY  GOODS  REVIEW  will  carry  your  message  where  it  will 
be  read  in  nine-tenths  of  the  dry  goods  and  departmental  stores  through- 
out Canada.  You  can  reach  all  these  prospects  for  only  two  cents 
per  word  for  each  insertion. 


C      of"ART  in  Original  Model' 

HAT  FRAMES 

25  to  33  WEST  45th  STREET 

N  EW  YORK 


MANU- 
FACTURERS 
.    OF 

OSTRICH 

PARADISE 
OSPREYS 

MARABOU 

DOMINION  OSTRICH  FEATHER  COMPANY,  Limited 

78  WELLINGTON  STREET  West,  TORONTO 
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D.  B.  FISK  &  COMPANY 

Announce  the  removal  of  their  New  York  Salesroom  to 

411  Fifth  Avenue 

To  open  for  Fall  Season  Monday,  July  Tenth 

We  also  announce  complete  showings  of 

and 

Fisk 

Millinery 

At  the  following  branch  salesrooms  : 

CLEVELAND,  414  Superior  Ave.  N.W.  ST.  LOUIS,  1013  Washington  Ave. 

Beginning  July  31st  Beginning  July  31st 

ATLANTA,  in  the  Kimball  Hotel 

Beginning  Aug.  7th 

D.  B.  Fisk  &  Company 

Creators  of  Correct  Millinery 

225  North  Wabash  Ave.,  CHICAGO 


MALINES  4fij)  MALINES 

which  are  different  v^^Ii||=^/  y°u  can't  substitute 


DYNAMO  BRAND 


ASK  for  the 

"DYNAMO  BRAND"  RAINPROOF  MALINE 

I  he  ORIGINAL  Guaranteed  Rainproof  Maline 

The  "DYNAMO  BRAND"  RAINPROOF  MALINE  is  guaranteed  against: 

Rain 

Dampness 

Snow 

Sun 

Perspiration 

'  DYNAMO  "   MALINE    is    the    Ideal    Maline    for   Millinery— Heavy,    Fine,   Brilliant.       One  yard  of 
DYNAMO    MALINE  offers    the    same   effect    and   covers   better   than    two    yards  of  any  other  make. 

To  be  had  from 

SSX  CHAS-  MOUTERDE  {United Makers)  *Zf2r 

Tel.  Up  5448         The  only  selling  agent  for  Gros  Million  &  Co.  of  Lyons  (France)  for  the  Dominion  of  Canada       _,    ,,,     , 

'  Tel.  Adel.  4184 

n  e  only  sell  to  the  V  hotesaltrs"' 
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HOLIDAY  FANCY  LINES 

Colors  in  Ivory  Sets — Rich  Hair  Ornaments  to  the 

Fore  Again — Smoking  Sets,  Mahogany 

Trays,  Work  Baskets,  etc. 

THIS  year  handsome  ivory  sets  are  on  the  market 
showing  a  pattern  inlaid  in  colors.  One  set  carried 
a  dainty  forget-me-not  design,  the  blue  forget-me- 
nots  and  delicate  green  tracery  showing  up  prettily  on 
the  white.  These  goods  can  also  be  sold  piece  by  piece,  as 
it  is  an  open  stock  pattern.  Monograms  engraved  in 
colors  are  also  appearing  on  ivory  goods. 

Photo  frames  of  ivory  and  platinoid — which  has  a 
bright  silver  finish  and  is  untarnishable — are  said  to  be 
selling  well  at  present. 

The  Marquise  design,  showing  a  fancy  indented  out- 
line, is  a  popular  design  in  ivory  goods. 

Celluloid  baby  sets  and  separate  articles  are  good 
selling  lines.  The  sets  range  in  price  according  to  the 
number  of  articles  comprising  them.  Some  sets  are  shown 
with  comb,  brush,  powder  box  and  puff,  and  these  retail 
at  -$1.75,  but  other  sets,  with  rattle,  brush,  comb,  powder 
puff  and  box,  soap  box,  etc.,  are,  of  course,  higher  priced. 

From  Japan  come  sea  cucumber  mats  to  put  in  the  bot- 
tom of  baby's  bath 


Ebony    Goods. 

Both  French  ivory 
and  celluloid  goods 
show  increases 
ranging  from  20  to 
nearly  50  per  cent. 
over  last  season. 

Ebony  goods,  al- 
though not  as  much 
to  the  fore  at  pres- 
ent as  ivory,  always 
sell  well.  This  year 
Royal  Bengal  and 
turtle  ebony  pieces 
are  shown.  The 
Royal  Bengal  ebony 
is  the  natural  ebony 
rubbed  and  waxed, 
showing  the  brown 
grain  of  the  wood; 
the  turtle  ebony  is 
rubbed  in  the  same 
way,  but  is  var- 
nished instead  of 
waxed,  thus  pre- 
senting a  glossy  sur- 
face, and  bringing 
out  the  grain  of  the 
wood    more    clear! v. 


COLORS  ON  FRENCH  IVORY. 

French  ivory  set  with  dainty  forget-me-not  design  inlaid  in  colors.  For 
the  holiday  trade.  Separate  pieces,  as  well  as  sets,  can  be  secured  in  this 
design.     Shown  by  Carl  Austin  &  Co. 
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Other  articles  for  the  toilet  section  are  Java  rice-^ 
one  of  the  most  widely  used  face  powders  on  the  market — 
boxed  to  sell  at  50  cents,  and  powder  leaves,  which  come 
in  different  complexion  shades. 

For  the  jewelry  department,  silver  mesh,  gate-top 
bags  are  being  shown  with  round  cloisonne  enamel  lids  in 
pretty  butterfly,  basket,  peacock  and  other  designs,  a 
silver  tassel  finishing  the  bottom  of  the  bag.  Round  and 
oval  lids  set  with  mock  jewels  are  also  shown. 

Earrings  are  being  shown  with  small  pear-shaped 
jewels  pendant  from  a  fine  gold  chain. 

Handsome  Hair  Ornaments  on  the  Market 

Very  striking  hair  ornaments  are  on  the  market  set 
with  mock  jewels  and  rhinestones.  The  newest  of  these 
is  called  the  "Goyescas"  comb  in  honor  of  the  Spanish 
author  Goya,  the  brilliance  of  whose  conceptions  suggested 
the  name  for  the  brilliance  and  beauty  of  these  combs. 

Writing  desk  sets  of  gay  chintz  are  being  shown,  the 
blotter  corners,  letter  box,  inkstand  and  pen  tray  being 
decorated  with  chintz.  The  pen  tray  is  of  glass  or  mica, 
with  the  chintz  pasted  to  the  bottom  and  showing 
through. 

Brass  W  r  i  t  i  n  g 
Desk  sets  are  flaunt- 
ing this  year  bright- 
colored  quill  pen 
holders.  The  effect 
of  these  red  or  green 
quill  pens  against 
the  blotter  pad  being 
quite  unique  and 
pleasing. 

Very  rich  and  sug- 
gestive of  luxurious 
boudoirs  are  work 
baskets  and  boxes  of 
rose-colored  silk, 
trimmed  witli  fine 
ecru  and  gilt  laces. 

Innovation  in  Smok- 
ing Sets 
Smoking  sets  in 
brass  and  in  a  finish 
of  dull  green  are 
shown  this  year  with 
all  the  separate 
pieces  attached  to 
the  tray — an  inno- 
vation that  will  no 
doubt  be  as  heartily 
commended  in  the 
home  as  in  the  ware- 
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rooms,  as  now  pieces  will  not  become  bent  and  damanged 
as  they  did  when  the  pieces  were  loose. 

Mahogany  trays  with  centres  showing-  an  inlaid  pat- 
tern, as  well  as  mahogany  trays  with  glass  and  tapestry 
centres,  are  to  be  had  at  very  moderate  prices,  a  medium 
size  tray  selling  to  retail  at  $1.50. 

In  the  toilet  section  French  ivory  goods  lead  in  favor. 
These  ivory  goods  are  sold,  not  so  much  in  sets  as  in 
separate  pieces,  many  people  liking  to  choose  the  pieces 
they  prefer  should  constitute  their  sets. 

Silk  Shades  for  Electric  Lamps 

In  the  Fall  gloaming  when  shaded  electric,  lamps  come 
again  into  prominence,  the  pedestal  and  table  mahogany 
lamps  with  their  pretty  shades  of  colored  silk,  trimmed 
with  fringe,  and  showing  sometimes  sprays  of  apple  or 
wild  rose  blossoms  hand-painted  or  printed  on  tliem,  will 
be  sure  to  make  their  appearance  in  many  a  handsome 
room — golden  brown  and  rose  being  the  favorite  shade 
colorings — while  for  boudoir  dressing  tables  and  writing 
desks  many  pretty  little  brass  and  enamelled  stands  with 
round  and  lantern-shape  silk-fringed  shades  will  be  avail- 
able. 


BUTTON  STYLES  FOR  FALL 

STYLE  indications  point  to  an  extensive  use  of  buttons 
this  season,  the  Fall  coats  and  suits  showing  button  trim- 
mings on  many  models. 

Pearl,  ivory  finished  celluloid,  celluloid,  pressed  horn 
and  metal  in  oxidized  styles,  are  some  of  the  types  of  but- 
tons to  be  used.  The  celluloid  buttons  come  shaded  in 
different  colors  so  that  almost  any  suiting  material  can  be 
matched.  Black  and  white,  as  well  as  blue,  Russian  green, 
gray  and  brown,  however,  are  the  colorings  in  greatest 
demand.  Celluloid  buttons  with  ivory  finish  are  excep- 
tionally good,  but  are,  of  course,  higher  in  price  than  the 
ordinary  finished  celluloids. 

Rather  high  shapes,  with  smooth  surfaces,  or  with 
slightly  raised  designs  in  shamrock,  claw  or  beetle  effects, 
and  larger  sizes — the  70  to  80  line  replacing  the  60  to  70 
line  of  last  season,  give  the  season's  characteristics  of 
celluloid  button  styles. 

Sew-Through  Replacing  Shanks 

Oxidized  rims  with  celluloid  centres  in  various  shades 
are  also  popular.  A  black  and  white  button. that  is  selling 
well  is  in  odd  rick-rack  design.  Acorn  shapes  in  all  black 
and  all  white,  as  well  as  jet  buttons,  are  in  demand.  Cloth 
buttons  are  being  asked  for,  but  are  not  as  popular  as  it 
was  anticipated  they  would  be.  Stripes  and  checks  have 
had  their  vogue  and  are  waning  in  popularity. 

Sew-through  buttons  in  pearl  and  horn  have  replaced 
the  shank  style.  A  square-shaped  pearl  button  is  shown 
in  white,  smoke  and  iridescent  pearl,  and  is  expected  to 
be  very  popular  as  a  suit  trimming  button.  The  round 
pearl  style  is  also  well  liked. 

For  blouse  and  dress  trimmings  very  novel  diamond, 
oval,  square  and  oblong  shapes  have  been  evolved  in  pearl 
buttons,  and  these  buttons  are  often  dyed  in  many  gay 
hues. 
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FANCY  NEEDLEWORK 

Fancy  Aprons  for  Christmas  and  White  Effects  in 
Embroidery 

FRENCH  knots,  lazy-daisy  and  cross  stitches,  which  ac- 
complish very  attractive  results  with  a  comparatively  slight 
investment  of  time,  are  an  opportune  vogue  in  art  needle- 


FALL  BUTTONS. 

1,  2,  3,  6,  8,  9,  and  10 — Celluloid.  1 — Green  tinted,  shamrock 
design;  2 — Turtle  design,  veinings  of  gold;  3 — Black  and 
white  mottled;  6 — Grey  edge,  mottled  centre;  8 — White 
centre,  crossed  with  black;  9 — Grey  with  claw  design  in 
shadings  of  blue;  10 — Black  and  tan,  buckle  design,  metal 

bar  centre. 

4 — Metal,  black  enameled  pattern;  5 — Smoke  pearl  buckle; 

7 — Hand  decorated  glass,  box  pattern. 

Shown  by  A.  Weyerstahl  &  Co. 

work  when  so  much  time  has  necessarily  to  be  devoted  to 
knitting  and  other  war  work. 

Solid  embroidery  work  is  of  course  also  in  vogue  and 
many  handsome  library  and  dining  table  runners — which, 
by  the  way  have  pushed  round  doilies  out  of  favor — are  to 
be  seen  worked  in  solid  effect  embroidery.  Solid  embroid- 
ery, worked  in  bright  colors,  also  appears  on  brown  oat- 
meal-cloth sofa  cushions. 

There  is  a  decided  vogue  for  embroidery  underwear  and 
children's  dresses  in  colors. 

Black  and  white  effects  in  embroidery  are  noticed. 
Figures  and  designs  are  printed  in  black  on  white  grounds 
and  are  worked  over  to  give  a  filet  effect.  For  this  reason 
it  is  sometimes  called  "filet"  embroidery. 

Fancy  card-party  and  fudge  aprons  are  being  shown, 
and  these  will  no  doubt  prove  popular  for  Christmas  gift- 
giving. 
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NOTIONS  CONSTANTLY  GOING  UP 

PERHAPS  in  no  department  are  market  and  labor  condi- 
tions incident  upon  the  war  so  plainly  and  in  so  many 
diverse  ways  revealed  as  in  the  Notion  Department. 

Needles,  pins,  knitting  needles,  hair  pins,  hooks  and 
eyes,  dome  fasteners,  that  were  considered  of  little  im- 
portance in  the  days  before  the  war,  because  they  came 
to  us  so  plentifully  and  so  much  as  a  matter  of  course,  as 
it  seemed,  are  now  offering  perplexing  problems  for  the 
Notion  Man's  solving. 

England  has  always  been  the  great  source  of  suppiy 
for  needles,  brass  pins,  hair  pins,  etc.,  but  now  so  much 
metal  is  required  for  the  making  of  munitions  that  first 
consideration  in  the  matter  of  raw  material  is  given  to 
munitions   plants,   leaving  the   manufacturers'   supply  of 
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raw    material,    and    consequently    his   output,    always    an 
uncertainty. 

Added  to  this  is  the  fact  that  employees  of  factories 
manufacturing  these  notions  are  so  accustomed  to  working 
with  metals,  and  therefore  so  readily  adapt  themselves  to 
munition  plant  work,  that  large  numbers  of  them  have 
gone  to  work  in  munition  factories,  as  the  wages  are  much 
higher. 

It  will  thus  be  seen  that  the  manufacturer  of  these 
notions  has  a  two-fold  difficulty  to  face,  aside  from  diffi- 
culties common  to  all  classes  of  manufacturers. 

The  result  has  been  that  there  is  a  marked  scarcity, 
attended  by  a  sharp  advance  in  prices,  of  certain  notions. 

Sewing  needles  have  perhaps  remained  more  nearly 
normal  in  price  than  any  notion.  Manufacturers  are  not 
making  up  the  cheaper  grades  of  needles,  confining  their 
output  to  the  better  grades,  so  that  although  the  lowest 
price  at  which  needles  can  now  be  bought  is  15  to  20% 
higher  than  the  lowest  price  at  which  they  could  be  bought 
before  the  war.  This  really  does  not  represent  an  ad- 
vance in  price,  but  is  largely  due  to  the  cheaper  grade 
needle  being  off  the  market. 

Knitting  Needles  Nearly  Double 

Knitting  needles,  however,  have  advanced  in  price 
from  75  to  100%.  Retailers,  though,  seem  disposed  to 
keep  the  selling  prices  as  near  former  prices  as  possible. 
One  way  in  which  they  are  doing  this  is  by  selling  sets 
of  four  needles  for  five  cents,  where  formerly  sets  of  five 
needles  sold  for  four  cents.  A  few  retailers  do  not  ap- 
pear to  favor  this  method,  but  sell  for  10  cents  sets  that 
formerly  were  sold  for  5  cents,  if  the  advance  in  price 
warrants  it,  making  no  attempt  to  spare  the  consumer  the 
knowledge  that  prices  have  advanced  to  that  extent. 

Only  80  Pins  For  5  Cents 

In  the  same  way,  although  hair  pins  have  advanced  in 
price  from  75  to  100%,  they  are  still  sold  for  5  cents  a 
box,  fewer  pins  however,  being  put  in  the  boxes.  Boxes 
that  formerly  contained  200  pins  now  contain  only  150, 
and  to  cover  the  constantly  advancing  prices,  boxes  being 
put  up  now  contain  only  100  pins,  while  it  is  expected  that 
boxes  put  up  for  next  Spring's  trade,  if  conditions  do  not 
change,  will  contain  only  80  pins. 

The  acute  situation  with  regard  to  dome  fasteners  is 
already  well  known.  With  the  supply  from  Germany  and 
Austria  cut  off,  and  England  not  manufacturing  this 
notion,  American  manufacturers  were  swamped  with 
orders,  with  the  result  that  they  are  from  6  to  8  months 
behind  in  filling  orders  already  booked,  making  the  pros- 
pects for  early  delivery  of  orders  booked  now  very  gloomy 
indeed. 

Austrian  Dome  Fasteners  Coming  in? 

The  fact  that  dome  fasteners  that  were  supplied  to 
jobbers  and  large  retail  buyers  for  70  cents  a  great  gross 
before  the  war  are  now  being  supplied  for  $5  a  great 
gross,  gives  an  idea  of  the  tremendous  advance  in  the 
price  of  this  notion. 
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THE  HUMP  HAIRPIN 

SO  MUCH  HAS  been  said  and  written  regarding  the 
merits  of  the  Hump  hairpin  since  it  loomed  on  the  notion 
horizon  that  the  opinions  of  merchants  selling  it  were 
solicited  by  "The  Review,"  bringing  to  light  the  fact 
that  the  Hump  is  regarded  merely  as  one  of  the  already 
numerous  varieties  of  hairpins  on  the  market,  and,  like 
all  other  varieties,  while  it  has,  and  will  have  its  con- 
sumers, there  is  no  danger  of  its  cornering  the  market 
through   displacing   all    other   types. 


LEATHER  GOODS 

Price  of  .Feather  Bags  Kept  Down  by  Fewer  Fittings 
—Periscopes  for  Soldiers — Envelope  Purses 

JT  will  no  doubt  come  as  a  pleasant  surprise  to  those  of 
the  trade  who  have  been  fearing  that  the  advance  in 
the  price  of  leather  would  have  proportionately  ad- 
vanced the  price  of  the  leather  hand  bag,  to  learn'  that 
manufacturers  are  not  only  putting  out  bags  of  the  same 
excellence  in  essential  details  as  last  year,  but  at  approxi- 
mately—if not  actually— the  same  prices,  in  spite  of  an 
advance  of  30  to  50  per  cent,  in  leather. 

Canadian  manufacturers,  too,  have  been  ambitious  to 
turn  out  a  first-class  bag,  and  are  to  be  congratulated  on 
the  success  of  their  efforts. 

In  most  cases,  even  in  the  higher  priced  baus,  the 
fittings  are  now  restricted  to  a  change  purse  and  mirror, 
but  this,  while  helping  to  keep  down  the  price  of  the  bag, 
is  really  an  improvement,  as  when  bags  were  equipped 
with  a  number  of  fittings  a  certain  percentage  of  pur- 
chasers were  apt  to  find  some  of  these  fittings  superflu- 
ous and  discard  them,  or  take  them  from  the  bag  and 
use   them  separately. 

Change  purses,  too,  are  frequently  fashioned  of  the. 
same  silk  as  is  used  in  lining  the  bags,  thus  further  tend- 
ing to  keep  down  the  price  of  the  bags  through  the 
substitution  of  so  much  silk  for  leather.  The  bag,  how- 
ever, loses  nothing  in  attractiveness  or  usefulness  through 
the  substitution. 

The  preference  for  covered  or  metal  frames  will  be 
left  this  year  largely  to  the  taste  of  individual  customers, 
as  manufacturers  are  turning  out  about  equal  numbers  of 
bags  in  these  two  styles  of  frames. 

Oxidized  frames  are  well  liked  in  the  uncovered  style. 

Pin  seal,  morrocco,  velvet  finish  calf  and  all  fine  grains 
of  leather  are  being  used.  The  crepe  seal  bag  is  also  a 
good  seller  and  is  well  suited  for  carrying  with  heavy 
Fall  coats  and  suits. 

Black,   navy,   brown   and  grey   are   the   leading'  shades. 
The  One-Piece  Bag 

The  one-piece  bag,  cut,  as  its  name  implies,  from  one 
piece  of  leather,  which  is  softly  pleated  to  the  bag  frame, 
as  well  as  all  softly  folded  effects,  are  prevailing  and 
well-liked  styles.  The  "overskirt"  bag  is  also  being 
shown  and  has  its  admirers. 

Flat  envelope  purses  continue  to  be  extremely  popu- 
lar, and  are  likely  to  sell  well  throughout  the  fall  and 
winter,  as  they  are  of  a  size  and  shape  to  be  conveniently 
carried  in  a  muff.  For  the  same  reason  the  collapsible 
handle  commends  itself.  The  strap  at  the  back  of  the 
purse  through  which  the  hand  passes  is  well  liked  and 
appears  on  a  large  number  of  these  purses,  which  are 
shown  in  both  (i  and  9  inch  lengths,  the  6  inch  length 
being  the  popular  seller. 

The  bean  shape  purse  is  a  variation  of  the  envelope 
style. 

Drawstring  navy  blue  and  black  silk  bags  embroidered 
with  steel  as  well  as  gilt  beads,  are  selling  well  at  the 
present  time,  as  are  palm  beach  and  rose,  blue,  lavender, 
brown  and  tan  poplin  draw  string  and  gate  top  bags. 
Coat  belts  and  draw  string  bags  to  match,  usually  in  awn- 
ing stripe  silks,  are  a  present  vogue.  White  kid  belts 
with  bright  colored  leathers  applied  in  stripe  effect  are 
also  enjoying  popularity  at  the  present   time. 

During  the  past  six  months  the  price  of  leather  has 
advanced  from  30  per  cent,  to  50  per  cent. 
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ONE-PIECE  BAG  EOR  FALL. 

One-piece  bag  of  fine  calf  in  grey  beaver  finish.  Frame  is 
covered  and  bag  is  fitted  with  leather  change  purse  and 
bevelled  mirror  backed  with  the  same  dainty  Dresden  silk 
with  which  the  purse  is  lined.  Shown  by  Julian  Sale 
Leather  Goods  Co. 
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This  new  "Goyescas"  Comb  is  set  with  stones  of  brilliant- 
hue.  It  is  so  called  in  honor  of  the  artist  Goya,  whose 
paintings  are  so  expressive  of  Spanish  temperament  and 
feeling.    Shown  by  courtesy  of  "Notions  and  Fancy  Goods." 


NEW  LINES  FROM  JAPAN. 

Herewith  is  a  group  of  the  latest 
products  of  Japanese  ingenuity.  On 
top  is  a  new  idea  in  massage  brushes; 
next  it  a  vibrator,  arranged  so  that 
wings  can  be  inserted  in  end  for  drying 
the  hair.  The  second  row  has  new 
wooden  toys,  with  a  pop  gun  on  the 
left,  replacing  German  goods,  as  do 
also  the  porcelain  figures  on  the  bottom 
row.  The  baskets  are  a  new  venture, 
one  with  embroidered  top,  the  lowest  an 
Easter  novelty.  The  Japs  are  now 
using  grass  for  weaving  like  the  North 
American  Indians.  Shown  by  the 
Shimamura  Co. 


View  of  toilet  goods  department  in  store  of  G.  B\  Ryan  &  Co.,  Guelph.  As  the  photograph  was  taken  the  ribbon 
department  stood  out  prominently  at  the  left  and  rear,  and  the  dress  goods  section  at  the  right  corner.  These  had  to  be 
painted  out  to  avoid  confusion,  making  the  case  and  tables  seem  to  stand  alone.  The  sign  "We  Sell  Toilet  Goods" 
stands  in  the  centre  high  up  on  a  pillar. 

TOILET  GOODS  ADJUNCT  TO  DRY  GOODS 

Guelph  Store  Finds  Sales  Steadily  Increase — Good  Drawing  Feature  for  Women — Play 
Up  Soaps — -Prominent  Place  Near  Entrance — Demonstrators  a  Double  Help. 

By  a  Staff  Correspondent 


GUELPH,  June  30  (Special)— "There  are  about 
thirty  women  come  into  a  dry  goods  store  for 
every  one  that  enters  a  drug  store,  so  why 
shouldn't  a  toilet  goods  section  be  a  success  in  a  dry 
goods  store?"  observed  Mr.  Jeffries,  manager  of  this 
section  in  the  store  of  G.  B.  Ryan  &  Co.,  to  a  representa- 
tive of  The  Review.  Word  had  reached  us  that  this  de- 
partment of  the  Ryan  store  was  doing  excellent  business 
and  constantly  increasing  the  sales  of  toilet  goods,  and 
a  member  of  the  staff  called  to  have  a  chat  with  the  man- 
ager. 

As  the  illustration  shows,  one  of  the  strong  points  of 
this  department  lies  in  the  effective  method  of  display- 
ing the  goods,  and  this  must  always  be  considered  in  lay- 
ing out  a  toilet  goods  department.  There  is  scarcely 
another  department  in  the  store  that  depends  more  on 
the  appeal  to  the  eye  of  women  entering  the  store,  than 
that  concerned  with  toilet  goods.  This  is  partly  due  to 
the  fact  that  in  the  past  toilet  goods  have  not  been  a 
familiar  part  of  the  dry  good  store  and  take  some  educa- 
tion in  the  way  of  display  to  accustom  a  woman  to  buy- 
ing them  there.  And  partly  because  this  section  is  like 
•some  others  in  requiring  very  often  a  suggestion  before 
a  sale  is  made.  The  show  case  with  its  bright  colors  of 
perfumed  soaps  and  its  gaily  decorated  package  of  other 
toilet  accessories,  with  a  neat  lining  of  crepe  paper  at 
the  bottom  of  the  case,  attracts  the  eye  immediately  on 
entering  the  store,  as  it  stands  a  little  to  the  right  of 
the  main  entrance,  and  within  6  or  8  feet  of  the  door  it- 
self. The  top  of  the  show  case  is  used  for  a  display 
of  goods  arranged  according  to   the  various  lines.     Per- 

78 


fumes  here,  soaps  there,  etc.  A  section  closely  allied  to 
this,  French  ivory  goods  for  the  toilet,  stands  upon  a  glass 
shelf  in  the  show  case,  with  mirrors,  brushes,  manicure 
sets,  etc.,  fitting  in  admirably  with  the  toilet  goods  above 
and  on  the  bottom  of  the  show  case. 

At   Departmental   Store   Prices 

Just  above  the  show  case  is  a  card  neatly  fromed 
with  this  inscription  in  fairly  large  letters — "We  sell 
toilet  goods  at  Departmental  Store  Prices".  And  this 
is  the  case.  The  store  on  staple  lines  takes  its  normal 
profit  and  sells  a  number  of  25e  lines  for  19  and  20  or  22 
cents,  just  as  it  would  in  any  other  department.  There 
is  no  drug  in  Guelph  that  is  known  as  a  "cut  rate", 
and  so  they  keep  the  ordinary  standard  scale  of  prices, 
this  helps  the  sale  of  goods  considerably  in  the  Ryan 
store.  In  other  words,  the  goods  are  not  a  luxury  but 
are  recognized  as  one  of  the  staple  lines  of  the  dry 
goods  store.  This  fact  appears  to  commend  itself  strong- 
ly to  the  women  customers. 

Just  as  in  the  Crompton  store  at  Brantford,  where 
a  conspicuous  success  also  has  been  made  of  toilet  goods, 
the  department  started  with  talcum  powder,  but  soon 
expanded  to  the  various  lines  ordinarily  classed  under  the 
heading  of  toilet  goods. 

As  in  most  dry  goods  stores  it  is  found  profitable  to 
make  a  specialty  of  soaps.  There  is  usually  a  table  show- 
ing these,  and  a  good  deal  of  soap  is  bought  to  sell  at  a 
special  price,  as  a  sort  of  "leader"  for  the  department. 
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Using  a  Demonstrator 

As  in  a  number  of  dry  goods  stores  recently,  the 
management  have  found  it  profitable  to  use  a  demon- 
strator supplied  free  of  charge  by  toilet  goods  firms  to 
push  their  own  lines  especially.  The  skill  of  these 
demonstrators  has  resulted  in  additional  sales,  not  only 
for  their  own  lines  that  they  carry,  but  for  the  whole 
department  and  the  benefit  has  been  a  permanent  one. 
Mr.  Jeffries  also  noted  another  advantage  and  that  is  that 
the  other  clerks  in  the  vicinity  received  some  valuable 
pointers  from  these  trained  demonstrators,  which  they 
could  apply  to  their  own  department. 

In  addition  to  perfume  in  bottles,  bulk  perfumes  are 
sold.  The  objection  that  is  raised  in  some  quarters  to 
dry  goods  stores  putting  in  perfumes,  namely  that  they 
have  to  carry  so  many  lines  that  their  stock  is  very  heavy, 
has  not  worked  out  in  that  way  in  this  store,  because  on 
a  comparatively  limited  number  of  perfume  goods  very 
satisfactory  business  is  done.  There  is  very  little  call 
for  lines  that  are  not  carried.  At  least  they  are  able  to 
sell  to  the  customer  the  line  they  carry  in  nearly  every 
case.  This  after  all  is  the  main  point,  provided  the  sub- 
stitute they  supply  to  the  customer  is  one  they  can 
guarantee. 

In  addition  to  the  table  of  soap  there  is  another  table 
just  opposite  the  department  in  which  nail  brushes,  files, 
tooth  powder,  hair  brushes,  etc.,  are  shown,  all  of  them 
with  the  prices  prominent.  The  price  tickets  are  used 
pretty  frequently  with  the  goods  on  the  show  case  and 
inside,  and  the  department  itself  is  made  to  conform 
with  the  rest  of  the  store. 

A  Big  Inducement  At  Christmas 

At  Christmas  time  there  is  an  especially  large  sale  of 
perfumes,  manicure  goods  and  special  packages  that  have 
been  made  up  of  late  by  the  manufacturers,  including  for 
women  perfumes,  tooth  paste,  face  powder,  etc.,  and  for 
men  shaving  soap,  etc.  In  both  cases,  that  is,  for  both 
men  and  women  a  large  sale  has  resulted,  and  much  addi- 
tional business  has  come  to  this  store. 

Although,  while  the  department  will  naturally  not  rank 
in  business  with  certain  departments,  such  as  the  ready- 
to-wear  or  dress  goods,  or  staples  which  are  the  main 
departments  of  the  store,  it  stands  up  well  amongst  the 
others,  and  has  proved  very  satisfactory  to  the  manage- 
ment iboth  in  steady  increase  in  the  turnover  and  in  good- 
ly profits  from  the  lines  that  are  carried. 

One  other  point  that  is  quite  worth  mentioning  is  that 
it  has  not  been  found  difficult  at  all  to  transfer  a  girl 
from  another  department  to  this.  As  has  been  explained 
most  of  the  goods  are  done  up  in  packages,  and  the  tech- 
nical knowledge  required  on  which  a  girl  may  start  is 
very  little.  Care  must  of  course  Ibe  taken  to  choose  a 
girl  who  is  accustomed  to  the  use  of  perfumes  heiself, 
and  other  lines  carried  there,  rather  than  to  choose  one 
who  eschews  such  accessories  of  the  toilet. 


TOYS  FOR  CHRISTMAS  TRADE 

Bigger  Demand  for   Canadian   Toys — Teddy  Bears   Cost 

More — Some  New  Lines. 

WHETHER  it  is  an  outcome  of  the  movement  on  the  part 
of  the  Minister  of  Trade  and  Commerce  to  give  impetus  to 
the  Toy  Industry  in  Canada,  through  the  holding  of  Toy 
Fairs,  and  the  promise  of  Government  protection  to  pre- 
vent the  toy  business  from  passing  again  into  the  hands  of 
Germany, — whether  the  movement  started  by  the  repre- 
sentatives of  different  Women's  Clubs  to  assist  the  Made- 
in-Canada  principle  in  regard  to  toys,  and  to  urge  that  as 
many  Canadian  women  as  could  be  reached  through  asso- 


ciations, clubs,  institutes  and  individually,  should  be  in- 
duced to  do  the  same — whether  the  heads  of  toy  houses, 
themselves  feel  patriotically  inclined  to  promote  domestic 
industries,  or  whether  it  is  the  larger  and  more  efficient 
production  in  this  country — or  whether  all  four  causes 
combine  to  the  one  end,  it  is  impossible  to  determine,  but 
the  fact  remains  that  Made-in-Canada  toys  hold  a  far 
higher  place  than  ever  they  held  before. 

Improving  Canadian  Dolls 

Canadian-made  dolls  come  in  for  special  comment.  The 
cement  composition  of  which  they  are  made  is  practically 
unbreakable.  A  fully  jointed  doll  with  sleeping  eye  and 
natural  wig  is  a  credtiable  toy  indeed.  Glass  eyes  are  not 
put  in  these  sleeping-eye  dolls,  a  celluloid  eye  being  used, 
but  glass  eyes,  which  give  more  expression,  and  make  a 
prettier  doll,  are  being  used  in  the  fully  jointed  dolls  with 
wig,  but  stationary  eyes.  In  the  cheaper  dolls  with  stuffed 
bodies,  the  wigs  and  eyes  are  painted. 

A  fully  jointed  16-inch  doll  with  painted  eyes,  is  made 
to  retail  at  $1.50,  while  with  closing  eyes  it  retails  at 
$2.25  to  $2.50.  Other  dressed  lines  are  made  to  retail  at 
$1.50.  A  line,  formerly  imported,  but  now  made  here,  are 
proving  very  popular  in  Dutch  and  Indian  costumes. 

Canadian  manufacturers  have  also  made  a  success  of 
"Baby"'  dolls,  the  expression  on  these  dolls  being  very 
lifelike. 

Marking  the  Postal  Charges 

A  constructed  toy  of  wood  in  which  the  rods,  wheels. 
and  spools  are  notched  so  that  models  dovetail  together 
in  construction  is  proving  a  good  seller.  One  thousand 
models  are  possible  of  construction  with  this  toy.  This. 
is  put  up  in  round  tin  cartons,  on  the  pasted  paper  wrap- 
per of  which  the  Canadian  postal  rates  are  given,  as  well 
as  a  place  reserved  for  the  name  and  address,  the  name  of 
the  party  sending,  and  postage  space,  so  that  it  is  an  easy 
toy  to  send — a  decided  consideration  during  the  rush  of 
Christmas  gift-giving.  This  is  made  to  retail  at  50  cents, 
but  other  sets  of  fewer  pieces  are  obtainable  and  retail 
for  25  and  even  15  cents.  Alphabet  blocks  in  neat  boxes 
are  also  obtainable  in  Made-in-Canada  toys. 

Self-Propelling  Swing 

Toy  furniture,  kindergarten  sets,  tin  head  drums,  a 
self-propelling  swing  made  to  retail  at  $1,  which  attains 
impetus  through  wooden  handles  attached  to  ropes  which 
fasten  to  the  ceiling,  two  or  three  feet  in  front  of  the- 
swing  rope  proper,  iron  banks,  little  flat  irons,  and  cellu- 
loid rattles  and  rings  which  are  made  and  sold  in  Canada 
at  a  better  price  than  if  imported,  are  other  toys  of  do- 
mestic manufacture. 

Tea  Sets  From  Japan  Cost  Less 

Japan  sends  china  tea  sets  which  are  selling  well  and 
are  not  only  more  attractive,  but  cheaper  than  those 
formerly  supplied  by  Germany,  although  there  is  not  so 
large  a  range,  pencil  boxes,  little  silk  parasols  that  retail 
at  50  cents,  toy  ships,  wooden  animals  and  guns  and  can- 
non with  which  Japanese  beans  or  corks  are  supplied  for 
shooting  purposes.  A  furniture  block  from  Japan  is  also 
interesting.  A  block  of  wood  separates  to  form  eight 
pieces  of  toy  furniture — chairs,  tables,  settees,  etc. 

Teddy  Bears  More  Expensive 

Teddy  bears  continue  to  be  asked  for,  but  owing  to' 
the  difficulty  of  getting  plush  the  supply  is  limited  and 
the  price  advanced.  The  25c  line  is  now  discontinued,  50c 
being  the  lowest  price  at  which  a  Teddy  can  be  pur- 
chased. 
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The  Newest  and  Latest  Ideas  in 
Jewelry  Novelties 


The  House  of  Real   Novelties 


Gate  Top  Mesh  Bags  and  Coin  Purses. 

Silver  Plated,  Non-tarnishable  Photo  Frames. 

Rose  Bead  Necklets,  to  retail  at  2oc  and  75c. 

Pearl  Bead  Necklets. 

Hat  Pins  (in  pairs),  to  retail  for  25c. 

Spot  Pins  (the  new  shape  Beauty  Pins),  to  retail  at 

25c  and  50e  per  pair. 
Earrings — all  etyle- 
Military  Wristlet  Watches. 
Military  Oversev  Shaving  Mirrors. 

FRENCH  IVORY 

Brushes,  Mirrors,  Manicure  Pieces,  etc. 
Photo  Frames  and  all  Ivory  novelties. 
(We  can  guarantee  delivery) 

Send   for  Selection   Parcel   and   write   for  our  Fall 
Catalogue. 


Carl  Austin  and  Company  | 

Wholesale  Jewelers  and  Importers 
357  COLLEGE  STREET,  TORONTO 

"If  it's   something  new — we  have  it."  M 
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For  a  Quarter  of 
a  Century 

we  have  been  making  Hooks 
and  Eyes,  Safety  Pins,  Snap 
Fasteners  for  Dresses, 
Gloves,  Leather  Purses, 
Automobile  Gloves,  etc. 

Quality  and  Reliability  are 
perfectly  embodied  in  our 
lines  with  the  result  that 
they  are  dependable  sellers 
everywhere. 

Examine  our  values.  They 
are  unusually  attractive. 

Francis  Mfg.  Company 

Niagara  Falls,  N.Y. 


IMPORTERS  and  MAHUFACTURERS 

Art  Needlework^&ncij  Goods 

Peri-  Liista*  "Cnjstar 

Mercerized [Cottons   Artificial  Silk 

Embroidery  Materials 

fancy LinemandPi^ijoods 

MADEIRA  HAND  EMBROIDERED 

LINENS  wHANWCERCHIEFS 

952-956  Broadway   Newlfork     Cor^WSt 


Candaian  Showroom,   Bay  and  Wellington   Sts..  Toronto,   Canada 


F.  J.  BHUMGARA 

Manufacturer   of 

INDIAN  ART  WARE 

Importer  and  Exporter  of 
HAM)  PRINTED  COTTON  CURTAINS  AND  COVERS. 
EMBROIDERIES  OX  COTTON  AND   SILK. 
OLD    AND    MODERN    CURTAINS    AND    COVERS    AND 

ORIENTAL   COSTUMES. 
Latest  novelties  in  Oriental  goods  and  INDIAN  BENARES 
BRASSWARE,     CASHMERE     COPPER,     MORADABAD 
ENAMELED     WARE,     SANDAL-WOOD    BOXES,     FANS 
AND   OTHER    FANCY   GOODS. 

GRAND   PRIX 
San    Francisco    International    Exposition    1MB,    highest 
possible  awards  obtainable. 

28  Camomile  Street,   London,  E.  C,   England 
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DEAN  &  SON 

LIMITED 

160a  FLEET  STREET, 

LONDON, 
ENG. 


We  have  in  stock  a  very  extensive 
range  of  Children's  Toy  and  Picture 
Books,  both  paper  and  cloth.  We 
can  also  supply  a  fine  selection  of 
Painting  Books. 

Our  celebrated  line  of  Rag  Books  is 
having  a  larger  sale  than  ever,  and 
we  would  bring  to  your  notice  our 
line  of 

PAINT  BOXES 
DRESSED  DOLLS 
DRAWING  SLATES 
RAG  DOLLS 

If  you  are  interested,  write  to  us  for 
catalogue  and  terms. 
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I  lasticme    is    such    a    jolly    good    thing    that    when    Dad    buys    some 
for  me  he  always  starts  playing  with   it  himself;  watch   him" 
Ask    our    agents    for    list    of    Home    'Modelling    Outfits— sure    sellers- 
all  prices. 

The    Geo.    M.    Hendry   Co.,    215   Victoria  St.,   Toronto. 
Nerlirh  &  To.,  Toronto. 
The   Copp,   Clark   Co.,   i95  Wellington   fit.    West,   Toronto. 

HARBUTTS  PLASTICINE  LTD.,     116   BATHAMPTON 

BATH.   ENGLAND I 


"The 
Tripl 


ex 
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British  Made, 
Materials  and 
Labour. 


Patent  No.  24759  & 
A.F.  16794-15 

Striking  and  very 
Attractive  Market 
Bag  —  The  Ideal 
Carrier  for  Shop- 
ping. Goes  well 
with  a  Lady's 
Walking  Costume. 

MANUFACTURED  IN  THREE  SIZES:  9%",  10M>"  and 
11%  in  grey  canvas  and  black  leather  cloth  with  brown 
and  black  frames  and  strong  leather  handles. 

UNOBTRUSIVE  HANDY  DURABLE 

EACH   BAG   OP  ANY   SIZE  CAN   BE   USED   IN 
THREE   WAYS : 
As    a     hand     bag— NEAT    AND    COMPACT— ENTIRELY 
FOLDED. 

As  a  small  shopping  carrier — converted  in  a  moment — 
HALF    EXTENDED. 

As  a  market  bag — a  perfect  hold-all  of  large  capacitj  — 
FULLY    EXTENDED. 

Carried  in  whatever  form,  this  bag   always  looks  neat   and 
smart. 

SELLING  PHENOMENALLY 

By  their  style  and  utility  these  bags  completely  meet  the 
objection  many  ladies  have  on  the  score  of  appearance  to 
carrying   home  their  purchases. 

STOCK  AND  PUSH  NOW. 

Every  lady  who  in  her  own  mind  is  wondering  whether 
by  the  exercise  of  a  little  courage  and  a  mild  defiance  of 
convention  she  "really  could  carry  home  her  own  shop- 
ping" is  a  customer. 

Wholesale  and  Shipping  only. 

The   "New"    Folding    Bag    Manufacturing    Co.,  Ltd. 
No.    1    Clerkenwell  Green,  London,  E.C.  England. 


NGLISH 
MADE 

Bags. 


HOUGHTON'S    FANCY 
HAND-BAGS 

LARGEST  RANGE  IN  ENGLAND 

Prices,  infLeather :    From   32/-  per  dozen  to  70/-  each. 

New   Shapes.  Latest   Fashions.  English   Calf  a  Specialty. 

Our  new  Mole  Calf  is  the  Catch  of   the   Season. 

E.  W.  HOUGHTON,  LIMITED 

13  EDMUND  PLACE  -  -  LONDON,  E.C,  ENGLAND 


Over  in  Ireland 


We  make  nice  Attractive  Tickets  for  Ornamenting 

Textiles. 


q 


Stocksjof  Special  Labels  kept  for  American 
Houses  and  Delivered  to  the  Manufacturers. 
YOUR     ENQUIRIES      ARE     SOLICITED. 


JOHN    CLELAND    &    SON,   LIMITED 

PRINTERS    AND    FANCY     BOXMAKERS 
68-70     GREAT     VICTORIA     STREET 

BELFAST  ::         ::  IRELAND 
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"Julian  Sale'— now  in  our 

new    wholesale    and    factory    premises 

The  largest  exclusive  leather  goods  factory  in  Canada 

Our  Travellers 

will  be  on  the  road 
on  or  about  July  1st 
with  a  full  line  of 
the  "Julian  Sale" 
goods  for  immed- 
iate and  fall  deliv- 
ery. Don't  miss 
seeing  the  line. 

We  are  pleased  to  announce  the  re-     We  own  and  will  occupy  the  entire 
moval  of  the  wholesale  department     building  —  five  large,  perfectly 


and  factory  to  our  splendid,  new, 
commodious  and  most  modernly  ap- 
pointed premises — 600  King  Street 
west,  corner  Portland  Street. 


lighted  flats — devoted  to  the  manu- 
facturing of  the  "Julian  Sale"  fine 
leather  goods  lines — making  it  the 
largest  leather  goods  factory  in 
Canada. 

-because   of   greater   facilities — because    of 


Because  of  better  manufacturing  conditions- 

the  new  and  most  modern  additions  to  the  plant,  the  "Julian  Sale"  products  promise 
you  finer  and  larger  assortment  than  they  ever  did,  and  with  the  fullest  appreciation  of 
the  trade  that  has  come  to  us  in  past  years,  we  are  confident  of  greatly  increased  trade, 
and,  under  these  new  and  most  favorable  manufacturing  conditions,  will  merit  it. 

One  whole  flat  is  devoted 
to  offices  and  sample 
rooms. 

The  new  premises, 
600  King  Street  west, 
are  but  a  5-minute's 
ride  from  the  corner 
of  King  and  Yonge 
Streets  on  the  King- 
Street  car  line,  and 
we  specially  invite  the 
trade  from  out-of- 
town  to  pay  the  new 
4 '  Julian  Sale ' '  factory 
a  visit. 

The  Julian  Sale  Leather  Goods  Co,, 

Toronto 


LIMITED 


Wholesale  and  Factory :  600  King  St.  West 


Retail  Department :   f  05  King  St.  West 
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Prepare  Now  for  the  Bio  Season! 

The  indications  are  that  the  coming  Holiday 
season  will  bring  a  greater  demand  than  ever 
before  for  Erector. 

Once  again,  Erector  advertising  will  dominate 
the  toy  field,  and  send  thousands  of  buyers  into 
the  stores  of  dealers  who  carry 

GILBERT'S 


I 


i 


And  "Gilbert"  co-operation  will  be  even 
more  helpful  than  in  the  past — will  go  a 
long  way  in  aiding  dealers  to  eclipse  their 
sales  and  profits  of  previous  seasons. 

Order  Erector  to-day,  so  that  when  the 
Holiday  season  arrives  you  will  be  sure  to 

have  an  adequate  stock  on 

hand. 

Write  for  price   list  and 
discounts. 

Distributors 

MENZIES  &  CO. 

LIMITED 

FOR 

THE  A.  C.  GILBERT  CO. 

NEW  HAVEN,  CONN.,  U.S.A. 


I?     e 
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HERE! 

This  is  the  Profitable  Line  for 
Fall  and  Christmas  Selling 

Big  Demand 


Last  year  the  demand  for  silk  and  cretonne  shades  was  very  big. 

These  shades  will  be  tremendously  popular  again  this  year. 
The  electric  pedestal  lamp,  the  reading  lamp  and  the  piano 
lamp  should  have  silk  or  cretonne  shades  to  be  in  vogue.  We 
have  an  extensive  range  of  beautiful  designs  and  color  creations. 
These  can  be  had  with  or  without  high-class  pedestals. 

Place  your  order  Early 

Catalogue  and  prices  on  request. 


Toronto  Silk  Shade  Company,  Toro 

Manufacturers  of  Candle,  Lamp  and  Electric  Light  Shades 


ictoria   Street 
oronto,     Ont. 
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LISTEN 


Have  you  any  spare  time  to  exchange  for  Cash?  Have 
you  one  or  two  hours  in  the  evening  that  you  could  devote 
to  increasing  your  income,  if  the  plan  proves  that  you 
can  make  an  extra  $5  or  $10  a  week?  We  need  a  man  in 
your  district  to  represent  us  and  for  his  spare  time  we'll 
pay  him  liberally.  Are  you  the  man  to  secure  control  of 
your  locality? 

If  you  are — and  possess  a  good  amount  of  enthusiasm 
and  energy,  you  are  the  man  we  are  looking  for.  It  will 
pay  you  to  write  us  to-day  and  find  out  all  about  the  plan 
and  how  it  will  fit  into  your  needs.  No  obligation  you 
know, — just  say,  "I  would  like  to  turn  my  spare  time  into 
dollars." 

THE   MACLEAN   PUBLISHING   CO.,  LIMITED 

Dept.  M.W.  TORONTO,  CANADA 


I 

S  143-153  UNIVERSITY    AVENUE 
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THE  NEW  TOY  IDEA  OF 
THE  BABY  WORLD 


It  speaks  a  universal 
language. 

The  Motion  Picture 
idea  adapted  to  Rat- 
tles and  Toys  is  novel, 
original  —  exclusive 
with  us — and  struck  a 
sensational  selling 
gait  from  the  first  day 
shown. 

It  adds  that  note  of 
newness  s  o  greatly 
desired  b  y  progres- 
sive merchants,  and 
is  an  attraction  f  o  r 
customers  that  never 
fails.  The  great  va- 
riety of  subjects, 
styles,  sizes,  colors 
and  decorations  offer 
sales  possibilities 
without  end — you  can 
sell  nearly  everyone 
who  looks. 


OUR  SPECIAL 
HOLIDAY  LINE 

will    eontaiu    many 

unique  features,  will  be 

complete  and 

Ready  July  First 


This  is  an  extensive  line  all  the  time,  and  many  new  ideas  are  added  daily — ■ 

YOU  CAN  FIND  "RITE"  ORIGINAL  IDEAS  IN  THE  "RITE"  LINE  ONLY. 

Stores   everywhere    have   stocked   these   day-in-and-day-out    selling    novelties. 
Steady,  unsolicited  reordexs,  increasing  in  size,  are  proof  of  their  success. 

"RITE"  SPECIALTY  COMPANY 

Originators 
35-39  West  36th  Street,  NEW  YORK 

Between  Fifth  and  Sixth  Avenues 


KNITTED 


SURPRISING    ADVANCES    IN  COTTONS    FOR    1917 


Underwear  and  Hosiery  Prices  Out  for  Spring  Show  20  to  25  Per  Cent.  Increase- 
Silk  Almost  off  the  Market — Cashmeres  Doubled — Few  Colors,  Except 

White  and  Tan. 


-Fibre 


WHEN  the  knit  goods  travelers  start  out  next  month 
on  the  road  with  their  Spring.  1917,  lines  of 
underwear,  hosiery,  etc.,  retailers  probably  will 
be  surprised  at  the  heavy  advances  in  price  that  are  being- 
quoted.  If  conditions  keep  up  the  way  they  have  for  a 
few  months  past  cotton  will  have  become  as  great  a 
luxury  as  wool.  Indeed,  the  latest  advances  in  cotton  yarns 
are  sharper  than  in  wool,  and  this  is  reflected  abundantly 
in  the  cost  of  cotton  underwear  for  next  Spring. 

Cotton  Underwear  25%    Higher. 

The  wholesalers  are  now  plac- 
ing their  job  lot  orders  and  find 
that  cotton  underwear  has  gone  up 
on  an  average  25  per  cent,  com- 
pared with  prices  for  Spring, 
1916,  while  cotton  hosiery  is  up 
10%  on  present  prices  or  nearly 
20%  compared  with  placing  prices 
for  Spring,  1916.  The  slight  dif- 
ference, of  course,  is  accounted 
for  by  the  large  element  that 
labor  plays  in  the  cost  of  making- 
underwear. 

Why  this  big  increase,  with  the 
cotton  market  practically  station- 
ary for  months? 

Raw  Material  vs.  The  Yarns 

"The  difference  between  the 
cost  of  raw  material  and  the  yarn 
is  wider  than  it  ever  has  been  be- 
fore," said  a  dealer  in  cotton 
yarns,  in  discussing  the  market 
situation  with  The  Review. 
"This  is  partly  due  to  higher 
labor  costs;  partly  to  the  tremend- 
ous demands  for  cotton  yarns, 
which  are  in  so  many  lines  replac- 
ing wool.  Most  spinning  mills 
will  not  quote  any  price  on  cotton 
yarns  to-day  and  the  majority  arc 
sold  up  to  the  end  of  the  year." 

A  buyer  for  a  large  wholesale 
house  confessed  that  he  was  amaz- 
marked  on  the  seeming  contradic- 
ed  at  the  heavy  advances,  and,  re- 


An  attractive  winter  outfit. 


tion  between  the  raw  market  and  the  made-up  goods. 
"The  spinning  mills  are  making  a  great  harvest  out  of 
present  conditions,"  he  observed.  "It  is  they  chiefly,  not 
the  knit  goods  meen,  who  are  responsible  for  the  high 
level  of  Spring  prices.  They  can  sell  all  and  more  than 
they  can  make." 

Woolen  up  12V2  to  15  %  Over  Present 
The  actual  advances  of  woolen  lines  for  next  Spring 
will  run  I2V2  to  15%  over  present  quotations,  but,  of 
course,  these  have  been  very  high. 
Probably  20  per  cent,  will  cover 
the  12  months  advance  in  the 
coarser  wools  and  cotton-wool 
mixtures.  In  the  finer  cashmere  it 
is  higher,  but  these,  of  course,  are 
practically  out  of  range. 

A  jobber  who  has  laid  in — so 
far  as  ordering  is  concerned — his 
Spring  hosiery,  says  that  his  for- 
mer $2.25  line  is  now  $4.50,  and 
little  available  at  that.  He  has  a 
mixture  to  sell  at  $2.40,  which 
is  about  one-third  wool  and  two- 
thirds  cotton. 

Silk  Fibre  Unquotable 

Cotton  prices  are  bad  enough, 
but  the  silk  fibre  outlook  is  worse 
than  ever.  In  fact,  mills  if  they 
quote  at  all  cover  only  supplies 
that  can  be  made  up  from  the 
small  quantity  of  yarn  on  band. 
Germany  was,  of  course,  the  chief 
source  for  fibre  yarns,  and  Canada 
and  the  States  have  bad  to  supply 
the  made-up  goods  since  the  war, 
as  England  has  barely  touched 
them  and  nothing  has  come  over 
for  a  long  time. 

No  Navy  Blue  Guaranteed 

So  far  as  colors  for  next  Spring 
are  concerned,  white  and  tan  are 
the  only  two  that  can  be  procured 
for  men.  with  a  few  odd  lots  in 
grey.     Navy  blue  may  be  said   to 


KNITTED    GOODS 


Dry  Goods  Review 


WATCH   FOR   OUR   KNITTED    GOODS   NUMBER 

OUR  August  issue  will  contain  a  complete  review  of 
knitted  goods  lines  for  Spring,  1917,  with  the  new  prices 
and  illustrations  of  new  garments,  as  well  as  an  account 
of  late  goods  for  Fall  sorting  orders..  Members  of  the 
staff  of  The  Review  will  visit  a  large  number  of  mills  to 
secure  this  information. 


be  absolutely  off  the  market,  not  because  there  is  no  navy 
blue  dye,  ,but  none  that  can  be  guaranteed  fast,  and  what- 
ever can  be  said  as  to  dress  goods,  fastness  is  an  absolute 
requisite  in  hosiery,  and  not  one  hosiery  buyer  in  a  hundred, 
probably,  would  take  any  colors  that  were  not  guaranteed. 
A  few  tried  them  out  last  year,  and  complaints  of  the  dyes 
being  transferred  to  the  feet  of  the  wearers  were  so  dis- 
quieting that  the  risk  has  not  been  run  again. 

A  hosiery  mill  representative  who  was  in  Canada  early 
in  July,  stated  that  his  U.S.  mill  was  sending  thousands  of 
dozen  cotton  and  lisle  hose  to  England.  What  wonder  then 
that  prices  are  soaring? 

Even  with  the  market  so  high,  jobbers  have  been  placing 
orders  heavily  for  next  Spring. 

A  letter  from  a  mill  that  makes  worsted  and  woolen 
yarns  says  that  the  future  is  very  uncertain,  and  they  can- 
not take  any  orders  before  the  last  month  of  this  year,  and 
the  prices  for  this  are  not  known. 

Germans  Buy  Up  South  American  Wool 

The  wool  market  received  an  impetus  that  was  not  exact- 
ly needed,  most  would  judge — by  the  embargo  on  wool  from 
New  Zealand  except  to  England,  and  most  U.S.  buyers  were 
disappointed  by  Germany  gobbling  up  the  Argentine  crop. 
There  are  two  views  taken  of  this  action  one  is  that  it  was 
done  under  instructions  from  the  German  Government,  so 
as  to  make  certain  a  supply  of  wool  after  the  war.  If  this 
wool  is  taken  there  to  be  converted,  prices  will  be  influenced 
in  the  upward  direction. 

On  the  other  hand- many  believe  that  the  transaction  was 
an  investment  of  Germans  who  were  looking  for  something 
that  was  safer  outside  their  own  country,  and  that  when 
the  time  comes  this  South  American  crop  will  be  sold  in 
the  world's  markets,  tending  to  ease  up  prices.  Meanwhile 
we  can  take  our  choice  of  the  alternative  explanations. 

® 

REGENT  SPINNERS  CO.  EXTENDING 

The  Regent  Spinners  Co.,  subsidiary  of  the  Regent 
Knitting  Co.,  Montreal,  have  secured  the  factory  build- 
ing, at  St.  Jerome,  Que.,  lately  occupied  by  the  Cimon 
Shoe  Co.  They  will  take  possession  September  1st.,  in 
the  meantime  making  considerable  additions  to  the  build- 
ing, and  installing  modern  machinery  for  spinning,  dyeing, 
and  knitting.  They  will  employ  in  the  neighborhood  of 
100  hands. 

® 

MILLS  NEAR  LABOR  SUPPLY 

Policy  Followed  by  Penman's  in  New  Mill  at  Waterford 
Junction — Will  Spin  More  in  Canada 

AN  IMPORTANT  development  has  taken  place  in  con- 
nection with  the  Penman  Manufacturing  Co.  that  is  of 
particular  interest  as  bearing  on  the  labor  situation.  A 
plant,  formerly  used  for  the  manufacture  of  telephone 
apparatus  at  Waterford  Junction,  has  been  acquired  for 
spinning  and  carding  purposes.  The  building  is  260  by 
60  feet,  and  a  power  plant  is  installed  in  an  annex.     The 


Penman  Co.  will  equip  the  new  premises  at  once  with 
three  setts  of  6,0-ineh  wool  cards  as  a  preliminary,  and 
the  capacity  will  be  increased  gradually  to  eighteen 
setts.  The  spinning  and  carding  for  the  series  of  mills 
that  are  operated  by  this  firm  has  been  done  by  a  mill 
at  Paris,  one  of  four  there,  and  the  immediate  reason  for 
the  acquisition  of  the  Waterford  plant  is  the  serious  situa- 
tion that  has  arisen  from  the  draining  of  the  staff  in 
Paris  through  the  indiscriminate  recruiting,  and  the  grow- 
ing difficulty  in  securing  female  help.  The  opening  up  of 
a  mill  in  a  new  territory,  the  firm  ascertained,  would  pro- 
vide them  at  once  a  new  sTurce  of  supply,  not  so  much  of 
male  as  of  female  workers  who  are  available  at  Water- 
ford. The  same  situation  confronts  them  at  Paris  as  is 
experienced  by  nearly  every  mill  in  Canada  at  the  present 
time,  namely,  that  the  larger  amount  of  money  that  is 
reaching  the  families  of  the  men  who  are  at  the  front 
makes  it  unnecessary  for  the  girls  to  go  out  and  work,  as 
so  many  of  them  had  to  do  before. 

Holidays  After  "Bonus"  Working 

Another  element  that  is  not  without  an  amusing  side 
is  that  in  a  number  of  mills  a  bonus  system  has  been  in 
effect,  whereby  the  girls  have  been  agreeing  to  work 
longer  hours  to  get  the  goods  out,  and  now  are  insisting 
on  a  liberal  holiday  arrangement  that  threatens  to  cut 
down  the  capacity  of  the  mills  and  leave  the  average 
where  it  would  have  been  without  the  bonus  system. 

With  the  opening  of  this  new  mill,  the  Penman  Co. 
will  have  branch  factories  located  in  no  less  than  seven 
different  places  in  Ontario  and  Quebec.  The  head  offices, 
of  course,  are  at  Paris,  where  there  are  four  separate  mills 
doing  carding  and  spinning  and  making  underwear, 
hosiery  and  sweater  coats  respectively.  The  others  are 
situated  at  Port  Dover,  Thorold,  Almonte.  St.  Hyacinthe 
and  Coaticook.  Of  late  the  division  of  manufacturing 
has  been  brought  to  a  scientific  basis  in  these  mills,  so. 
that  each  one  is  specializing  on  a  certain  line.  For  in- 
stance, one  Paris  mill  makes  high-grade  hosiery  and  other 
grades  are  made  at  the  St.  Hyacinthe  mill. 

The  opening  of  the  new  mill  marks  an  advance  in  the 
spinning  policy  of  the  firm  in  the  direction  of  having  a 
greater  proportion  of  this  work  done  in  Canada  instead 
of  importing  so  much  of  the  yarn.  At  certain  times  of 
the  year  the  Paris  mill  has  been  able  to  take  care  of  prac- 
tically all  the  yarn  that  was  being  used  in  the  vari  >us 
mills;  at  other  seasons  large  quantities  had  to  be  im- 
ported. Most  of  the  merinos,  the  balbriggan  and  percent- 
age yarns,  are  made  in  Canada. 

© 

FRENCH  SPUN  YARNS  AT  PETERBORO 

Another  development  is  announced  by  the  Bonner 
Worth  Company,  of  Peterborough,  in  the  manufacture  of 
French  spun  yarns,  both  fine  merinos  and  percentage  yarns. 
There  is  a  good  market  in  Canada  for  these,  both  in  the 
underwear  and  fine  cashmere  hosiery  trade. 

Mr.  Worth  has  had  considerable  experience  in  this 
branch  of  the  trade  in  the  States,  and  this  will  help  him  in 
turning  out  a  good  yarn. 

"We  have  already  made  arrangements  to  build  a  build- 
ing about  125  ft.  by  60,  three  floors  and  basement,"  the 
firm  state,  "and  the  machinery  has  been  on  order  several 
months,  but  it  will  take  us  well  into  1917  before  we  will 
be  in  operation,  as  the  makers  of  the  special  machinery  are 
very  busy,  and  all  under  Government  control. 

' '  This  is  a  new  venture  in  Canada,  but  we  trust  we  will 
receive  the  same  encouragement  from  the  users  of  this 
yarn  as  we  have  done  from  the  users  of  Bradford  Spun 
Knitting  Yarns." 
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This  beautiful  model  is  Dame 
Fashion's  latest  production  in  Silk 
Knitted  Coats.  Made  of  all  fibre 
silk  in  stripes  of  black  and  white, 
Kelly  and  white,  melon  and  white, 
Copenhagen  and  white,  trimmed 
with  white  collar,  cuffs,  pocket 
tops,  stoling  and  sash.  Sizes  36  to 
42.  Price  $78.00  per  dozen.  Im- 
mediate delivery.  Write  for  sample. 


Countess,   No.    18. 


THE  MONARCH   KNITTING  COMPANY.  LIMITED 


i^m, 


DUNNVILLh.         \j^j^«  CANADA 
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These  trade-marks  are  only 
to  be  found  on  popular  big 
sellers  in  hosiery  depart- 
ments. 


Four  Thread 


Hosiery  for  Ladies  and 

Misses 


Ribbed  Cotton  Hose  for 
Boys  and  Girls 

Every  stitch  of  these  two 
leaders  will  give  unquali- 
fied satisfaction    because 

"The  Wear  is  There" 

When  you  push  the  sales 
of  Italian  Silk  and  Leader 
Hosiery  you  are  helping 
to  put  the  Made-in-Can- 
adaideaon  a  quality  basis. 
All  our  lines  are  made  by 
expert  Canadians. 


Thomson  Knitting  Company 

Manufacturers  of  Quality  Hosiery 

Factory  and  Office:  7-15  Morrison  Street 

TORONTO,  ONTARIO 


Make  More 

of  your  Infants'  and  Children's 
Hosiery  Department. 


A.B.C.  Brand  Infants'  anil 
Children 's  is  a  good  line  to 
push.  The  quality  at  attrac- 
tive prices  makes  a  ready 
appeal  to  the  economical 
parent. 

Your  profits  will  be  substan- 
tial. 

For  hard  wear  and  extra 
warmth  you  will  find  none  to 
give  better  satisfaction  than 
our  "Alexandria"  Brand — a 
high-grade  cashmere  hose  for 
children   in   the  heavy  weight. 

Our  men  's  cashmere  socks  give 
exceptional  wear  and  satis- 
faction. 


ALLEN  BROS.  CO. 

LIMITED 
817  Gerrard  St.  East,  Toronto 

Selling  Agents  :    R.  L.  Baker  &  Co.,  Toronto 


MBGg 


.TRADE  MARK. 


Registered  No.  2(tt,(» 


THE    HALL  MARK    OF 

Maximum  Comfort  and  Durability 
at  Minimum  Cost. 

First  in  tbe  Field  and  Still  Leading. 

Madoonihe  GRADUATED  PRINCIPLE, 

and  starting  with  TWO  THREADS  in  the 
TOP,  it  increases  in  WEAR-RESISTING 
PROPERTIES  as  it  descends.  Thus  THE 
LEG  HAS  THREE  THREADS.  THE 
INSTEP  AND  FOOT  FOUR,  and  the  HEEL 
and  TOE  FIVE.  By  this  process  the 
WEIGHT  and  STRENGTH  of  the  Sock  are 
where  they  are  most  needed  IN  THE 
FEET,  making  it  essentially 

A   HALF  HOSE 
FOR  HARD   WEAR. 

Absolutely  Seamless 
Perfect  in  Fit 
Guaranteed  Unshrinkable 

THE    AOME    OF    PERFECTION    IN    FOOTWEAR. 

To  be  had  from  any  of  the  Leading  Wholesale 
Dry  Goods  Houses.  * 
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The  Hatch  One  Button  Sleeper 

Manufactured  by 

The   York    Knitting    Mills,   Limited,    Toronto 
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HOSIERY 


for 


Men 
Women 


A  Fast-Selling  Line 


Since  the  publication  of  our  ad.  in  the  June  issue  of  the  Dry 
Goods  Review  we  have  become  sold  up  on  our  No.  200  and  300 
lines  of  Women's  Hose.  We  still  have  the  following  good  lines. 
Practically  immediate  delivery. 


and 


1/1  Fine  Ribbed  Cotton  Hose,  sizes  4%  to  10,  made  from  high-grade  combed 

cotton  yarn,  singed;  in  wbite  or  black,  retails  from  20c  to,  per  pair 

1/1  Pine  Ribbed  "Royal  Lustre,"  Mercerized  Hose,  sizes  ilA  to  10,  White  or 

Black.     Retails  from  25c  to,  pair 

Women's  Plain  Automatic  Fashioned,  Seamless,  Combed  Cotton  Hose,  singed, 

reinforced   heels  and  toes,  double  soles.     Sizes  8%   to   10.     White  or  Black. 

Retails  at,  per  pair 

Women's   12-inch  ribbed   top,   sheer  ankle,   "Royal   Lustre"   mercerized   Hose. 

Reinforced   heels  and   toes,  double  soles.     Sizes  8%   to   10.     White  or  Black. 

Retails  at,  per  pair,  45c  or  

Men's   Combed   Cotton   Hose   in    White  or  Black,   reinforced   heels   and   toes. 

Sizes  9%  to  liy2.     Retails  at,  per  pair 

Men's  "Royal   Lustre"  Mercerized  Hose,  sheer  instep.     Reinforced  heels  and 
toes,  double  soles.     Sizes  9%  to  11,     White  or  Black.    Retails  at,  per  pair.... 


Children 


25c 
35c 

25c 

50c 


25c 
35c 


There  is  good  profit  in  this  line  and  turnovers  are 
quick.  Then  there  is  a  "come-back"  because  of 
customer-satisfaction.  See  samples  with  our 
travelers  or  write  us  direct. 

The  Circle-Bar  Knitting  Co.,  Limited 

Kincardine,  Ont. 


Rvcistcred 


WE  DISTRIBUTE  EXCLUSIVELY  THROUGH 

52  KNIT  GOODS  MILLS 

From  these  52  mills,  we  are  prepared  to  meet  any  demand  for  any 
grade,  style  and  weight  of  underwear  or  sweater  coats,  suitable  for 
any  climate,  in  any  part  of  the  world,  at  prices  sure  to  satisfy. 

WE  SELL  TO  JOBBERS  AND  MANUFACTURERS  ONLY 

Flat  and  ribbed  wool,  worsted  and  cotton  underwear  in  shirts, 
drawers,  vests,  pants  and  union  suits   ,or  men,  women  and  children. 

Nainsook  underwear — Complete  line  of  union  suits,  shirts  and  drawers 
for  men,  boys  and  children. 

Complete  line  of  Sweater  Coats,  Bathing  Suits,  Jerseys,  Scarfs,  Caps, 
Skirts.  Angora  Sets  in  cotton,  wool,  worsted  and  silk  for  men,  women 
and  children. 

We  have  a  special  department  for  the  care  of  Canadian  Trade.  Our 
long  experience  enables  us  to  render  you  efficient  service,  and  we  solicit 
a  call  at  our  New  York  office. 

CLIFT  &  GOODRICH 

ESTABLISHED  1891 

80-82  LEONARD  STREET,  NEW  YORK 

Chicago,  Boston,  Philadelphia  and  63  Basinghall  Street,  London,  E.C.,  England 
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"Little  Darling" 
and  "Little  Daisy" 

You  know  they  stand  supreme  as 
Children's  Hose 


To  the  mother  it  any  part  of 
Canada  who  thinks  of  children's 
hose,  these  two  well-established 
lines  occur  first. 

It  has  taken  years  to  achieve  this 
supreme  and  dominating  position. 
Only  the  test  of  wear  could  estab- 
lish so  valued  a  good-will. 

That  good-will  is  extended  to  the 
dealer  who  sells  this  popular  good- 
wearing  hosiery  for  children. 

"Little  Darling"  has  silken 
heel  and  toe — all  sizes  for  in- 
fants up  to  seven  years  old. 
"Little  Daisy"  —  with  rein- 
forced heel  and  toe — Children 
up  to  twelve.  In  Pink,  Sky 
Blue,  Cardinal,  Black,  Tan 
and  Cream.  „ 


u 
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Order  From  Your  Wholesaler 

®fte  Cfnpman=JMton  Unitting  Co.,  limited 

largest  Jfyoxitvp  ifflanufacturera  in  Canaba 
Hamilton,  Ontario 

MILLS  AT  HAMILTON  AND  WELLAND,  ONTARIO 


Sole  Selling  Agents : 
E.  H.  WALSH  &  CO..  Toronto 


Branch  Offices : 
MONTREAL  AND  WINNIPEG 


EVERY 


PAIR     OF 
BY  THIS 


j^P^ 


HOSE  PROTECTED 
TRADE-MARK 
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This  name  is  the 

rr         r.     .         hallmark  of  high 
True  Fitting   quality  ;n 

Long  Wearing     W0MEN,S 

UNDERWEAR 

A  Good  Line  to  Specialize  in. 
Re  present  ativ  s: 


ONTARIO 
COLUiMBl 

Ham.].    B6 

V.  Hull 

&    Mackay 

Mai.pill-Wi 


C.  &  A.  (i.  ('lark.  35  Wellington  St.  \Y.  .Toronto.  lUUTlsn 
i  j  J  Mackay,  504  Mercantile  BWg. ,  Vancouver.  QUEBEC:  Ernest 
Bui  de  L'Eglise,  Quebec,  Quebec,  MARITIME  PROVINCES:  E.  R. 
ZJ  Roy  BMg.  Halifax.  VS.  MANITOBA  anil  the  West:  The  Hanlry 
Co.,  139  Albert  St.,  Winnipeg.  MONTREAL:  W.  A.  Kennedy,  101 
ili   Bide.,   Montreal. 


The  Peerless  Underwear  Co. 

LIMITED 

HAMILTON         -         ONTARIO 
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Quality   Extraordinary ! 


5  Exclusive  Features 


Imperial" 
Underwear 


Put  the  five  special  features  of  "Imperial"  Underwear  to  your  customers 
and    their    common-sense    economy    will    win    you    the   sale. 
"Imperial"    Underwear    has    all    the   distinguishing    points    indigenous    to 
high-grade   underwear,   with   the   following   special   features: 

Lap    Seani    Shoulders 

Comfort-Knit  ting    Collarette 

Snug-Fitting    Flap 

Closed    Crotch 

Improved    Knit    Cuffs   and    Anklets 
"Imperial"     Underwear     is     made     in     combinations     or     two-piece     suits 
to   enable   you    to   satisfy   the   preference   i  f   your   customers.     But    there 
is  nn   difference  in  the  comfort-fitting  satisfaction,  whether  it  be  a  com- 
bination  or  two-piece  that  is  chosen. 

Weed    out    your    "Shelve    dingers"    and    reap    the    greater    profit    of    the 
quick-selling  "Imperial"    Underwear — the   five-point   superior  garment. 


KINGSTON  HOSIERY  CO.,  KINGSTON,  ONT. 
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QUALITY 
YARNS 


Entire  Output  Sold 


Owing  to  the  rush  of  business,  we  are  not  able  to  give  our  usual  prompt  atten- 
tion to  your  orders — in  fact,  our  entire  output  for  several  months  ahead  has 
been  sold.  However,  our  new  building  is  progressing  rapidly  and  when 
finished,  will  increase  our  capacity  75%.  This  will  enable  us  to  take  care 
of  every  order  promptly.  We  take  this  opportunity  to  thank  our  customers 
for  their  patronage  and  appreciation  of  "Bonner- Worth  Quality." 

The  Bonner- Worth  Company,  LtcL 

Telegrams :     " honworth" 


Peterboro 


Ontario 


T^7"HEN  trade  begins  to  boom  it  will  be 
"  "  exceedingly  difficult  to  jump  in,  over- 
take and  pass  the  man  who  continued,  even 
in  times  of  depression,  to  paddle  his  adver- 
tising canoe. 

It  will  require  a  high  power  campaign  and 
lots  of  anxiety  to  do  it.  Even  at  that  the 
persistent  advertiser  may  beat  the  other 
fellow  to  it. 


CeeTee 


^Worn  by  the*  -       "      "■"■    "™"   *  * 

Best  People 
Sold  by  the  Best  y 

Deale  UNSHRINKABLE  UNDERCLOTHING  ALLPUREWOOL 


The  C.Turnbu)  I  Co.of  Gait.  Limi  b  e  d  ,  Gait  .Ontarip.Canada. 

Manufacturers  ofTurnbijir3  high  class  Ribbed  Underwear  for  Ladies  and  Children.  Turnbulls  "M"  Bands  tor  Infants  and  'CEETEE'Shaker  Knit  Sweater  Coats. 
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SUMMARY  OF  CURRENT  MARKET  CONDITIONS 

Cotton  Goods  for  Spring,  1917,  Show  Sharp  Advances — Also  Underwear  and  Hosiery- 
Decline  in  Furs  at  June  Sales — Notions  Keep  Bounding  Up — A  Review  of 

Various  Lines. 


COTTONS  are  the  conundrum  of  1917  to  the  extent 
at  least  that  no  one  will  attempt  to  prophesy  the 
amount  of  advances  that  are  confidently  predicted 
on  all  sides. 

At  present  prices  are  on  a  day-to-day  basis  both  at 
home  and  abroad.  A  buyer  complained  bitterly  the  other 
day  about  two  advances  having  occurred  on  the  same 
line  within  the  month.  Buyers  just  back  from  New  York 
report  that  they  cannot  get  a  quotation  that  can  be  de- 
pended upon  after  the  day  or  which  it  is  given.  Orders 
are  taken  with  the  express  understanding  that  they  are 
subject  to  advances  in  the  interval  between  ordering  and 
delivery  and  without  notice. 

A  Montreal  buyer  bought  a  line  at  10c  a  yd.  recently 
in  New  York.  The  order  was  confirmed  at  10y2c  with  the 
promise  that  this  price  was  subject  to  eventual  con- 
firmation. 

Makers-lip  have  lost  business  by  not  receiving  goods 
on  time  and  large  deliveries  are  reported  to  have  been 
made  that  were  not  up  to  standard.  Complaints  are 
coming  in  on  this  last  score  and  the  manufacturers  have 
one  stock  reply:  "We  are  doing  the  best  we  can  but 
we  cannot  get  colors  as  formerly  and  fast  colors  are  a 
thing  of  the  past." 

Navies  and  blacks  are  plentiful  but  the  former  are 
not  up  to  the  old  standard.  Greens  and  reds  are  two 
colors  that  can  hardly  be  had  in  the  States  at  all. 

For    next    Spring    vivid    colorings    are    eliminated    and 
prices  will  be  much  higher. 

A  demand  is  springing  up  for  poplins,  broad  cloth  and 
gaberdine  but  the  supply  falls  so  far  short  of  it  at 
anything  approaching  a  reasonable  price  that  as  a  fac- 
tor in  the  market  this  feature  is  only  a  possibility  at 
present. 

Linoleums  and  Oilcloths  Very  High 

Linoleums  and  floor  oilcloths  are  both  high  in  price  and 
very  scarce.  The  British  Government  has  commandeered  all 
the  jute  from  Calcutta  for  making  sand-bags  for  the 
trenches,  as  well  as  for  making  wrappings  for  the  food 
supplies  shipped  to  the  British  army  in  France,  and  conse- 
quently the  burlap  (made  from  jute)  necessary  to  the 
manufacture  of  linoleums  and  oilcloths  is  not  now  avail- 
able. American  manufacturers  are  experimenting  with  a 
cotton  instead  of  a  burlap  foundation,  and  are  said  to  be 
achieving  success,  but  nevertheless  the  scarcity  of  these 
floor  coverings  at  the  present  time  is  proving  quite  a  seri- 
ous problem.  To  give  an  indication  of  the  advance  in 
price,  goods  that  sold  last  year  for  27  cents  a  yard,  are 
selling  this  year  for  40  cents  a  yard. 

Japs  Going  Into  Dome  Fasteners 

Japan  is  now  entering  the  dome  fastener  field,  and  is 
booking  orders  at  much  lower  prices  than  those  at  present 
prevailing,  but  it  is  thought  that  ignorance  of  the  present 
market  prices  explains  the  booking  of  these  orders,  and 
that  when  market  conditions  become  known  to  them,  the 
Japanese  will  not  take  any  more  orders  at  original  quota- 
tions. Some  jobbers  and  large  retailers  are  placing  large 
orders  in  Japan,  but  they  are  doing  so  speculatively,  and 
are  not  placing  much  reliance  on  prompt  deliveries,  and 
are  a  little  curious  also  to  the  quality. 

Elastic  has  also  advanced  in  price,  and  some  orders 
for  hose  supporters  placed  in  the  States  for  delivery  six 
or  eight  months  ago  have  not  yet  been  filled. 

Owing  no  doubt  to  the  scarcity  of  cotton,  as  well  as  the 


scarcity  of  labor,  sewing  thread  has  also  advanced  in  price 
50  per  cent.,  spools  that  large  retailers  formerly  sold  for 
4  cents  a  spool,  now  being  sold  for  6  cents  generally. 

But  as  all  notions  have  advanced  in  price,  and  the 
supply  is  limited,  it  is  unnecessary  to  specify  further. 

Large  orders  are  not  now  being  sought  by  notion  job- 
bers, their  salesmen  being  instructed  to  limit  buyers  as 
much  as  possible,  so  that  every  merchant's  immediate 
demands,  at  least,  may  be  met. 

It  is  thought  that  some  of  the  dome  fasteners  sold  in 
the  States  were  of  Austrian  origin,  having  come  through 
the  mails  in  bulk,  being  carded  on  reaching  the  States,  but 
with  England  now  searching  American  bound  mails,  this 
source  of  supply — if  it  ever  existed — will  be  cut  off,  thus 
further  limiting  the  American  output. 


SUBSTITUTIONS  IN  RAW  MATERIALS 

A  NEW  development  that  threatens  to  revolutionize  the 
entire  leather  industry  is  the  discovery  by  an  American 
rubber  company  of  a  composition  that  is  being  used  to 
replace  leather  soles  in  shoes,  thus  releasing  large  am- 
ounts of  leather  for  other  purposes  and  it  is  reasonable  to 
suppose  that  the  development  will  extend  to  other  uses  in 
response  to  the  present  trend  toward  substitution.  A 
similar  movement  has  already  set  in  in  the  case  of  leather 
trunks  which  are  now  being  duplicated  at  one-third  the 
did  cost  in  a  wood  fibre  that  is  equally  as  durable  as  the 
leather. 

The  immense  consumption  of  silk  as  a  substitute  for 
leather  in  gloves,  wool  in  shirts  and  socks  is  another  fac- 
tor of  immense  importance.  Cotton  is  replacing  linen  in 
the  same  way.  There  is  apparently  no  end  to  the  limits  of 
the  substitution  movement. 


FUR  MARKETS  IN  NEW  YORK 
A  NEW  York  trade  report  says:  While  there  has  been  a 
slight  lull  in  the  market,  more  or  less  seasonable,  at  this 
time  of  the  year,  manufacturers  report  excellent  results 
from  the  early  trips  of  their  salesmen.  Good  orders  have 
been  booked;  in  fact,  they  have  far  exceeded  expectations. 
Novelties  are  in  unusually  good  demand  and  staples  have 
been  ordered  far  in  advance  of  last  season.  Most  buyers 
have  been  in  the  market  earlier  than  customary,  as  their 
stocks  need  replenishing  and  they  evidently  do  not  care  to 
be  caught  short  again.  The  widespread  fashion  for  Sum- 
mer furs,  which  has  extended  to  every  part  of  the  country, 
has  given  a  wonderful  impetus  to  this  part  of  the  manu- 
facturing business.  In  addition  to  the  fox  neck  pieces, 
which  were  so  popular  last  Summer,  small  capes  and  stoles 
are  being  featured  by  prominent  manufacturers  in  their 
lines  of  Summer  goods. 

Labor  differences  in  the  cloak  and  suit  industry  are 
still  unsettled,  and  this,  of  course,  has  had  an  unfavorable 
effect  on  the  market  as  many  houses  have  sold  large  quan- 
tities of  skins  to  this  trade  to  be  cut  up  for  trimming  pur- 
poses. Among  the  leaders  in  the  past  month's  demand 
were  ermine,  muskrat  and  beaver. 

OTHER  PRICE  CHANGES 
IN  THEIR  special  departments  in  this  issue  there  are 
noted  price  conditions  for  Spring  in  underwear  and 
hosiery,  pages  88  and  89;  and  the  rather  disappointing- 
results  of  the  June  sales  in  furs  in  London,  page  140r 
showing"  declines  in  nearly  every  line. 
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SHORTER  TYPE  FOR  EARLY  FALL. 

Suit  showing  full  roll-pleated  skirt  of  coat, 
which  is  attached,  in  fancy  seam  effect,  to 
close-fitting  corset  top.  Note  also  season's 
vogue  for  large  convertible  collars.  This 
suit  is  of  the  earlier  Fall  type  with  coat 
running  from  30  to  36  inches.  Later  the 
dressy  models  at  least  ivill  be  longer,  36 
to  40  inches. 


NEW  SUITS  FOR  FALL 

In  Early  Showings  Length   Runs  to  36  Inches.  But  in   Later 

It  Will  Run  to  40— Partial  Belts— Flaring 

or  Pleated  Skirts 

FALL  suits  seem  to  divide  themselves  into  two  classes — those  that 
carry  coats  from  30  to  36  inches  in  length,  and  those  that  carry 
longer  coats  of  from  36  to  40  inches. 
The  former  length  obtains  in  early  showings  of  Fall  suits,  but  it  is 
thought  the  longer  length  will  be  asked  for  when  the  time  comes  for  the 
second  buying,  or,  again,  it  may  be  that,  as  some  manufacturers  main- 
tain, the  36  to  40  inches  length  will  only  prevail  in  the  dressier  and  more 
exclusive  models. 

Seamed  at  Waist  Line 

The  new  suits  have  tailored  or  corset  tops  with  the  section  below  the 
waist-line  flaring1.  Sometimes  the  top  and  skirt  are  cut  separately  and  are 
seamed  together  at  the  waist  line.  In  other  models  only  sections  of  the 
coat  are  joined  at  the  waist,  the  other  sections — usually  the  front  and 
back  panels — being-  cut  in  one  piece  from  top  to  bottom. 

Convertible  collars  appear  on  nearly  all  models — the  plain  mannish 
collar  being  entirely  out  of  the  running. 

Bell  sleeves  and  very  fancy  cuffs  are  shown  on  some  of  the  dressier 
suits,  but  the  plain  tailored  sleeve  appears  on  the  more  tailored  types. 

Partial  belts  are  another  style  feature  of  the  new  coats.  Sometimes 
these  belts  appear  only  at  the  front  and  back,  or  again  they  are  seen  at 
the  sides  of  the  coat. 

I'npressed  or  roll  pleats  seen  in  some  of  the  models  mark  one  of  the 
season's  innovations. 

Skirts  a  Trifle  Longer 

The  skirts  are  pleated  or  flaring-  to  harmonize  with  the  lines  of  the 
coat.  They  are  still  wide,  varying-  from  two  and  one-half  to  three  yards 
around  the  hem,  and  will  be  worn  a  trifle  longer  than  in  the  Spring. 

Models  appear  to  be  made  up  in  a  variety  of  materials — cheviot,  serge, 
gabardine,  armure,  kersey,  broadcloth,  tweed — so  that  any  suitable  mater- 
ial seems  endorsed  by  fashion  provided  it  is  made  up  in  the  lines  of  style 
that  prevail. 

Military  braid  is  being-  used  extensively  by  some  manufacturers,  while 
embroidery  run  witli  metal  thread  gives  distinctive  touches  to  other 
models.  Fur  trimming  and  velvet  is  exceedingly  good  and  is  perhaps  more 
frequently  employed  for  collar  and  cuff  ornamentation  than  any  other 
trimming.    Buttons  are  also  to  the  fore  for  trimming  purposes. 

Russian  green  is  mentioned  as  one  of  the  leading  Fall  shades  and  some 
very  handsome  suits  are  shown  made  up  in  serge  of  this  hue. 

SEPARATE    SKIRTS   FOR   FALL 
THE  SEPARATE  skirt  endorsed  by  fashion  is  very  much  to  the  fore  at 
the  present  time. 

Manufacturers  report  a  very  active  Spring  and  Summer  trade  in  the 
separate  skirt,  and  some  manufacturers  have  been  kept  so  busy  on  Sum- 
mer lines  that  their  complete  range  of  Fall  styles  is  not  yet  ready. 

Fancy  tops  and  flaring  lines,  however,  characterize  the  present  sliow- 
imrs  and  every  skirt   carries  a   chic  and.   withal,   a    sensible   style   that 
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READY-TO-WEAR  GARMENTS 


Dry  Goods  Review 


SEPARATE    SKIRT    FOR   FALL 


This  skirt  of  black  and  white  check  blanket 
cloth  has  the  belt,  wliich  carries  a  -matching  buckle 
front  and  back,  dipping  into  points  on  the  hips. 
Shown  by  Livingston  and  Scott. 


promises  extremely  well  for  it  from  a  selling-  point  of  view. 

It  is  difficult  to  determine  whether  the  tops  of  these 
skirts  should  be  described  as  belts  or  yokes.  Sometimes 
when  giving-  the  appearance  of  a  belt  across  the  front  they 
surprise  one  by  running  into  deep  points  over  the  hips,  or 
again  they  have  the  appearance  of  belts  at  the  sides  but 
finish  in  tab  effect  in  front  and  back. 

Pleats  are  seen  on  some  of  the  separate  skirts,  but  plain 
flaring  models  trimmed  with  pockets  and  buttons  and  set 
off  by  a  unique  belt  or  yoke  are  the  prevailing  style 
features.  . 

Fancy  Silks  for  Dressier  Styles 

Novelty  striped  gabardine,  fancy  tweeds,  blanket 
cloths  as  well  as  the  staple  navy  blue  and  black  materials 
are  used  in  making  up  these  skirts,  while  taffetas  and 
fancy  silks  are  in  demand  for  the  dressier  separate  skirt 
styles. 

Rows  of  Gathers  at  Top 

Some  of  the  new  taffeta  skirts  show  rows  of  gathers  at 
top  and  are  otherwise  trimmed  with  fancy  strappings,  but 
the  striped  silk  models  are  usually  made  up  to  give  the 
appearance  of  a  top  of  plain  material  through  the  stripes 
being  concealed  and  only  showing  where  the  skirt  flares 
below  the  stitched  upper  section. 
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FALL  CORSET  LINES 
Advances  of  $3  on  Lower  Priced  Lines — Few  Changes  in 

Styles 
THE  FALL  corset  lines  are  unique  in  that,  although  a 
year's  experience  is  reflected  in  the  improvements  in  new 
numbers,  no  appreciable  changes  are  revealed  in  the  con- 
tour, the  corsets  now  in  stock  differing  only  in  minor  de- 
tails from  those  being  put  out  in  the  present  season. 

This  applies  to  both  the  front  and  back  lacing  corset 
styles. 

For  the  Average  Figure 

There  are  corsets  with  medium  skirt,  corsets  with 
medium  top  and  long  skirt,  and  corsets  with  high  top  and 
short  skirt,  but  the  medium  length  skirt  prevails  in  the 
average  models,  and  the  medium  bust  is  suited  to  both  the 
average  and  stout  figures.  Low  busts,  however,  are  always 
in  demand  and  are  carried  in  a  number  of  lines. 

In  the  average  models  the  side  front  is  slightly  curved, 
the  back  is  flat,  and  the  roundness  at  the  hips  follows  the 
natural  figure  line. 

5-inch  tops  are  shown  in  some  extreme  corsets,  but  the 
tops  range  from  two  and  one-half  to  four  and  one-half 
inches. 

The  improvements  mentioned  above  will  be  apparent  to 
the  corset  expert,  as  much  attention  has  been  paid  to  such 
details  as  the  placing  of  boning,  steels,  elastic  sections,  etc. 

The  Fall  showing  will  contain  a  variety  of  corsets  suit- 
able for  misses  and  girls.  Naturally  these  corsets  have 
just  enough  boning  to  give  them  the  required  shaping,  and 
while  the  majority  have  tops,  some  are  shown  without  tops, 
but  consist  of  a  skirt  section  only. 

Cheaper   Grades   Only  Advanced 

Owing  to  the  advance  in  the  price  of  all  materials  that 
go  into  the  making  of  a  corset,  as  well  as  the  higher  prices 
paid  for  labor,  the  matter  of  advancing  the  price  of  corsets 
has  had  to  be  considered  by  Canadian  manufacturers.  A 
feeling  of  reluctance,  however,  seems  to  prevail  among 
them  with  regard  to  advancing  prices,  and  some  manufac- 
turers have  put  out  their  lines  at  former  prices,  while  others 
have  advanced  the  price  of  a  few  of  their  cheaper  grades 
only — models  that  formerly  sold  at  $15  being  advanced  to 
$18,  and  models  that  formerly  sold  at  $18  being  advanced 
to  $21.  A  revised  scale  of  prices  has  not,  however,  been 
issued  by  these  manufacturers  in  connection  with  their 
higher  grade  lines. 

Better  Demand  for  Brassieres 

Brassieres  are  being  turned  out  by  corset  manufacturers 
and  an  increasing  demand  for  them  is  recorded.  Some 
splendid  brassieres  are  being  turned  out  at  prices  ranging 
from  50  cents  to  a  dollar,  permitting  merchants  who  do 
not  care  to  carry  the  more  expensive  brassieres  to  share  in 
the  growing  trade  in  this  article  by  carrying  the  cheaper 
lines. 


ADVERTISING   CORSET   FITTING 

THE  fitting  of  corsets  in  stores  is  extending  to  a  consid- 
erable extent  in  a  good  many  places,  and  in  connection 
with  the  advertisements  of  corsets,  firms  are  drawing  at- 
tention to  this  prominently  in  their  ads.  Richard  Hall  & 
Sons,  of  Peterborough,  next  to  an  advertisement  about  a 
line  of  corsets  they  are  carrying,  set  a  panel  reading  as 
follows:  Have  our  experienced  corsetiere  fit  you  to  the 
model  that  is  adapted  to  your  particular  figure.  Then  you 
will  have  corset  comfort  and  style  such  as  you  never  ex- 
perienced or  enjoyed  before.  In  a  display  line  they  have 
the  words  "Private  Fitting-Room."  They  further  an- 
nounce: Telephone  appointments  can  be  made  if  necessary. 
Make  your  appointments  in  the  morning  when  possible. 
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READY-TO-WEAR  GARM  E  N  T  S 


VELVET  CREPE  DE  CHINE. 

All  silk  striped  Crepe  de  Chine  in  multiplicity  of  designs 
with  white  collar  and  cuffs  in  Velvet  Crepe  de  Chine,  guar- 
anteed to  wash  perfectly.     Shown  by  Winsome  Waist  Co. 


BLOUSES  FOR  FALL 

Lace  Appears  on  Many  Dressy  Lines — Delicate  Shades  Pre- 
dominate— Crepe  de  Chine  Leads 

THE  NEW  Fall  blouses  are  not  characterized  by  any  radi- 
cal changes  in  style  lines.  True,  the  jabot  and  frill  are 
seen  on  a  large  number  of  models,  and  a  tendency  to  dressi- 
ness is  creeping1  into  the  sleeves,  but  otherwise  last  year's 
lines  are  not  materially  departed  from. 

One  of  the  new  sleeves  might  be  termed  a  three-quarter 
bishop  sleeve,  the  long'  puff  effect  being  set  in  and  extend- 
ing' three  inches  above  the  elbow  and  six  inches  below  it. 

A  frill  is  frequently  seen  finishing  the  cuff  of  the  sleeve. 

Georgette  crepe,  crepe  de  chine,  silk  marquisette,  as-  ' 
sorted  stripe  silks,  and  ninon  combined  with   silk  or  lace 
are  used  in  fashioning  the  Fall  blouses. 

The  silk  marquisette  blouses  seen  have  a  half  inch  stripe 
of  plain  silk  running  through  them,  the  silk  stripe  being 
in  the  same  tone  as  the  marquisette.  Buttons  and  loops 
trim  the  convertible  collar  on  these  blouses. 

Hand  embroidery  is  frequently  employed  to  finish  collar 
corners  in  the  higher-priced  models. 

Silk  radium,  allover,  and  metal  allover  laces  are  being 
extensively  used  by  some  manufacturers  in  making  up  then- 
new  Fall  lines.  These  laces  are  combined  with  ninon  and 
make  attractive  and  dressy  models,  and  what  is  more  com- 
mendable, they  are  made  to  retail  at  such  reasonable  figures 
as  $4  and  $5. 
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The  lace  usually  appears  set  in  on  the  corsage  or  fash- 
ioned into  little  coatee  effects,  the  rest  of  the  blouse  being 
constructed  of  ninon.  The  foundations  of  these  blouses 
is  usually  of  net. 

Some  of  the  crepe  de  chine  blouses  are  again  showing- 
braid  bindings  and  trimmings.  Buttons  also  enter  into  the 
trimming  scheme  and  some  of  the  Georgette  crep  blouses 
are  given  a  distinctive  touch  through  the  use  of  ball  but- 
tons fashioned  of  gold  or  silver  hraid. 

White  voile  waists  trimmed  with  Venise  edges  and  tine 
insertions  are  among  the  new  lines,  and  it  is  thought  that 
because  of  the  higher  price  of  silk  these  waists  will  sell 
well  for  Fall  trade. 

While  ivory,  flesh,  and  maize  will  perhaps  be  the  lead- 
ing shades,  some  manufacturers  are  putting  out  quite  a 
large  range  of  colors,  including  rose,  peach  color,  Nile 
green,  Gobelin  blue,  and  darker  taupe  and  fur  shades. 


THE  SEASON'S  LINGERIE 

WHITE,  flesh-colored,'  and  sometimes  bebe  blue,  crepe 
de  chine,  washable  satin,  mulle,  and  Jap  silk — these  ma- 
terials lead  in  the  finer  lines  of  underwear  this  season. 

Complete  sets  made  up  in  these  materials  are  not  the 
fancy  of  the  moment  either,  but  separate  pieces  are  bought 
and  worn  together,  and  this  custom  is  endorsed  by  leading 
fashion  authorities  in  the  realm  of  underwear. 

The  envelope  combination  is  this  season's  choice,  and 
is  seen  in  both  white  and  flesh  crepe  de  chine  and  mulle 
edged  round  with  neat  Val.  and  (Tuny  laces. 

Underwaists  are  made  in  crepe  de  chine,  satin,  mulle, 
Jap,  and  sometimes  Dresden  pattern  silk.  Some  of  these 
underwaists  have  filet,  (Tuny,  or  other  laces  forming  top 
and  sleeves,  while  one  flesh  satin  model  had  a  yoke  of 
fancy  cross  bar  Georgette  crepe  with  ribbon  shoulder 
straps.  Quaint  little  garland  designs,  suggesting  roses  and 
forget-me-nots,  done  in  French  knots  in  colored  silk,  fre- 
quently appear  on  the  yokes  of  these  underwaists. 

Empire  style  gowns  appear  the  favorites,  and  even  in 
kimona  styles,  a  ribbon  girdle  is  frequently  seen  passing 
through  straps  of  material  or  lace  and  giving  Empire  effect 
to  even  these  kimona  gowns. 

A  handsome  Empire  style  of  gown  is  named-  "The 
Goddess."  The  yoke  is  V-shaped  back  and  front,  and  Val. 
lace  is  lavishly  used  in  trimming  it.  Little  French  knot 
garlands  also  appear  giving  pretty  touches  of  the  yokes  or 
tops  of  these  different  gowns. 

Hand  embroidered  Jap  silk  gowns — kimona  style — 
were  also  good  sellers  this  season,  but  the  stock  is  said  to 
be  almost  exhausted  and  further  importations  will  not  be 
received  for  this  season's  trade. 

Washable  satin  underskirts,  very  much  beflounced  with 
ribbon  and  Val.  lace,  as  well  as  satin  and  net  underskirts, 
the  net  flounces  frilled  with  satin  ribbon,  outline  the  sea- 
son 's  fancy  in  this  item  of  underwear. 

For  vests,  drawers  and  combinations,  Italian  silk,  both 
white  and'  colored,  is  well  liked.  Underskirts  of  Italian 
silk  are  shown  in  many  different  colors. 

Topping'  all  this  pretty  finery  is  the  dainty  boudoir  cap. 
It  comes  in  white  and  colored  Georgette  crepe,  crepe  de 
chine,  Jap  silk,  mulle  and  flowered  ninon.  Plenty  of  Val. 
lace  and  ribbon,  with  always  a  coquettish  bud  or  tiny 
garland  unite  to  embellish  these  captivating  headpieces 
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FOR    STOt  IT    PFR  SONS  back  to  the  straight  figure? 

Big  Field  Both  for  Retailer  and  Manufacturer  Cater- 
ing to  Those  Who  Otherwise  Must  Get 
Garments  Made  to  Order 

THE  ready-to-wear  trade  has  made  money  and  has 
created  and  developed  extra  business  in  the  past 
by  specializing,  and  specializing  has  added  every 
real  development  that  lias  taken  place.  The  specializing 
in  the  past  added  the  misses  and  small  women's  depart- 
ment, and  from  the  success  of  this  department  has  sprung 
both  the  children's  and  the  infants'  separate  depart- 
ments. This  business  is  assured  and  shows  every  sign 
of  further  growth  and  development.  Manufacturers  who 
are  seeking  new  and  profitable  lines  to  conquer  should 
make  a  study  of  wearables  for  stout  women.  The  time 
was  when  both  the  buyer  and  manufacturer  ignored  all 
but  the  standard  figure.  Their  business  so  they  declared 
was  to  fit  the  perfect  figure,  not  to  clothe  the  freak.  Then 
it  was  discovered  that  sizes  16  and  18  in  misses'  wear 
fitted  the  majority  of  women  of  small  stature  and  slight 
figure  far  better  than  the  sizes  the  manufacturers  pro- 
vided for  them,  and  now  the  woman  of  32,  34  and  36 
bust  goes  into  the  misses'  department  as  a  rule  to  buy 
her  ready-to-wear  garments. 

There  is  one  big  class  that  the  manufacturer  has  never 
really,  fairly  and  squarely,  made  an  attempt  to  provide 
for  and  that  is  the  woman  who  is  extra  stout.  Partial  at- 
tempts have  been  made  by  adding  garments  up  to  44 
inches,  but  this  has  been  more  the  outcome  of  the  effects 
of  the  corset  that  made  no  attempt  to  control  the  figure 
above  the  waist.  Superfluous  flesh  must  go  somewhere 
and  the  rigid  corseting  of  the  hips  and  thighs  forced  it 
upwards,  hence  the  increase  in  the  demand  for  garments 
larger  in  the  waist  and  bust. 

This,  however,  is  no  real  attempt  to  fit  the  stout  figure. 
To  do  this  properly  the  garments  must  be  designed  on 
lines  that  give  a  slender  effect,  and  the  patterns  must  be 
properly  cut  and  graded. 

These  changes  and  developments  usually  start  with 
the  buyer,  and  now  that  he  has  successfully  surmounted 
the  difficulties  in  other  lines  he  may  think  that  it  is  time 
that  the  stout  figure  was  provided  for. 

It  is  safe  to  say  that  here  is  a  big  field  for  both  the 
retailer  and  manufacturer,  and  one  that  will  amply  re- 
pay cultivating.  There  is  money  in  it,  even  if  it  does 
take  more  material  to  make  a  dress,  suit,  or  waist  for  a 
stout  woman,  for  the  stout  woman  is  so  pleased  to  get  a 
garment  ready-made  that  will  fit  her  that  she  will  gladly 
pay  a  reasonable  difference.  One  trouble  so  far  has  been 
that  the  difference  has  not  been  reasonable;  the  differ- 
ence has  been  one  of  dollars,  not  cents,  as  it  ought  to  be. 
Also  the  majority  of  the  models  have  been  dowdy  in  style, 
and  there  has  been  no  color  choice,  and  every  stout 
woman  does  not  want  to  wear  black. 

If  a  department  sets  out  to  serve  the  woman  with 
the  stout  figure  it  must  go  right  through  the  line  and 
must  carry  outside  sizes  in  every  garment  beginning  with 
the  corset.  The  corset  is  a  highly  important  item,  both 
from  the  view-point  of  the  department  and  the  customer. 
As  it  is  now  in  many  corset  departments  there  is  too  much 
willingness  to  consider  this  kind  of  trade  as  not  worth 
while,  and  to  allow  this  business  to  go  to  the  custom 
trade. 


An  evening  gown,  worn  by  Mile.  Jeanne  Roily,  of  the 
Theatre  National  de  I'Odeon.  This  is  made  of  white  mous- 
seline  de  soie,  with  s  traight  overdress  of  embroidered 
Oriental  creme  lace  on  filet  ground;  sleeves  of  white  mous- 
seline  de  soie.     Photo  sent  by  Drecoll  to  the  Review. 


but  the  stout  woman  of  moderate  means  who  aspires  to 
dress  becomingly  has  a  hard  time  of  it  for  she  is  not 
catered  to  in  the  same  manner  as  her  sisters  who  have 
more  regularly  built  figures.  Her  trade  is  lying  loose, 
and  the  manufacturer  and  departments  that  do  for  her 
what  has  been  done  for  the  small  women's,  juniors'  and 
misses'  trade  will  find  that  there  is  money  in  this 
business. 


W 


DISPLAY  MAN  CHOSEN  MANAGER 
C.  GREENHILL,  who  for  several  years  has  been  in 


The  stout   woman  who  is  rich  can  command   the  ser- 
vices   of    exclusive    corsetieres,    dressmakers    and    tailors. 


charge  of  the  window  display  and  ad.  writing  of  Ogilvie, 
Loehead  &  Co.,  of  Brant  ford,  has  been  appointed  manager 
of  Levy's  Limited,  a  ready-to-wear  store  across  the  street. 
The  best  wishes  of  all  members  of  the  C.A.D.M.  will  follow 
Mr.  Greenhill  in  his  new  field. 
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RE  A  1)  Y  - T  0  -  W  E  A  R  G  A  R  M  E  N T  S 


CANADIAN  TRADE  COMMISSION  IN  ENGLAND 

J.  W.  Woods,  president  of  Gordon,  MacKay  &  Co., 
who  forms  one  of  a  Canadian  Trade  Commission  of  six 
who  are  now  in  England,  was  entertained  with  his  col- 
leagues early  this  month  in  London  by  the  Canadian  Ex- 
porters' Association.  Every  day,  he  said,  showed  the  wis- 
dom of  sending  the  commission  over.  Congresses  and 
Chambers  of  Commerce  had  passed  resolutions,  favoring 
preferential  trade  within  the  Empire,  but  they  never 
crystallized.  He  believed,  now  there  was  a  determination 
throughout  the  Empire  to  do  everything  to  weld  it  to- 
gether. The  object  of  the  commission  would  be  to  see  what 
goods  the  Canadians  could  sell  to  Britain  and  also  see 
what  Canada  had  previously  bought  from  Germany  and 
Austria.  They  purposed  going  over  the  whole  selection. 
There  did  seem  in  the  air  a  probability  of  a  tariff  on  goods 
from  foreign  countries  which  might  be  obtained  from 
Canada  and  if  that  was  brought  about  it  would  be  of 
great  benefit  to  the  Empire. 


CHILDREN'S  WEAR  FOR  FALL 
Dresses  and  Coat  Styles — Lack  of  Materials  Big  Problem 

IT  IS  not  the 
question  o  f 
getting  orders, 
but  of  rilling 
them  that  the 
nanufac  t  urer 
of  children's 
wear  is  wrest- 
ling with  at 
t  h  e  present 
time.  Last  year 
his  output  was 
seriously  cur- 
tailed through 
lack  of  mater- 
ials, but  this 
year,  although 
materials  are 
at  hand  he  is 
finding  himself 
obliged  to  re- 
fuse orders  be- 
cause opera- 
tives are  not 
available  t  o 
turn  the  gar- 
ments out. 
Higher  wages, 
too,  are  de- 
al a  n  d  e  (1  1)  y 
those  that  are 
available,  and 
this,  added  to 
the  increased 
cost  of  produc- 
tion through 
other  causes, 
fuse  orders  be. 
i,y  resulted  in 
a  higher  scale 
of.  prices  for 
Fall  lines. 
With  regard 

to  materials,  owing  to  the  present  limited  market  any 
materia!  that  is  available  is  being  made  up  and  will  have 
to  stand  the  test  of  Fashion. 

Middy  dresses—  long-waist,  pleated-skirt  dresses — sack 


CHILD'S  FALL  MODEL. 
This  nobby  little  dress  of  black  and  white 
shepherd's   plaid   boasts  pipings   of    red; 
black    velvet    ribbon    touches,    and,    sur- 
passing   all,    mother    of    pearl    buckles. 

Shown  by  H.  L.  Watts,  Ltd. 


dresses — dresses  box-pleated  from  yokes — and  dresses  with 
front  or  back  closing-  blouses  gathered  or  pleated  on  skirts, 
are  the  season 's  prevailing  styles. 

A  chic  little  dress  had  the  collar,  cuffs  and  pockets  of 
its  scarlet  flannel  middy  trimmed  with  shepherd's  plaid  to 
match  the  pleated  skirt  of  shepherd's  plaid.  This  same 
style  of  dress  was  made  up  in  navy  blue  serge  and  red 
flannels. 

Made  up  in  the  sack  style  with  box  pleats  running-  from 
the  shoulders  to  the  bottom  of  the  skirt  was  a  navy  blue 
model.  Its  collar,  cuffs  and  belt,  which  passed  under  the 
box  pleats  in  low  waist  line  effect,  were  trimmed  with  white 
braid,  while  the  deep  throat  opening  was  laced  in  middy 
style. 

A  row  of  buttons  on  the  hem  of  a  middy  dress  attracted 
attention  and  on  examination  it  was  discovered  that  they 
buttoned  through  from  the  band  of  the  pleated  skirt  so 
that  either  the  skirt  or  middy  could  he  worn  separately, 
and  a  body  lining  for  the  skirt  was  also  thereby  dispensed 
with. 

Convertible  Collars  and  Coats 

In  coats  for  children's  and  misses'  wear  the  Fall  style 
features  are  the  large  convertible  collars,  and  flaring  lines 
of  the  coat.  Sometimes  the  coats  fall  in  full,  loose  lines 
from  the  shoulders,  while  in  other  models  the  fullness  is 
attached  in  skirt  effect  at  the  waist  line.  Partial  belts  and 
odd  shaped  pockets  give  characteristic  touches,  while  velvet 
and  plush  is  seen  to  trim  collars,  cuffs  and  pockets,  and  it 
also  frequently  appears  as  a  4  in.  or  G  in.  banding  at  the 
bottom  of  the  coat. 

Advance  of  30  Per  Cent. 

Manufacturers  are  making  these  coats  up  in  every  suit- 
able material  that  is  available,  so  that  tweeds,  cheviots, 
chinchillas,  zibelines  and  other  materials  will  appear  in 
the  Fall  line. 

Owing  to  the  increased  cost  of  manufacture,  as  well  as 
to  the  advance  in  price  of  all  materials,  this  year's  coats 
will  show  an  advance  in  price  of  30  to  33%  over  last 
year's  prices. 

@ 

COAT  MODELS  FOR  FALL 

MANUFACTURERS  whose  travelers  have  been  out  the 
last  few  weeks  with  Fall  samples  of  separate  coats  report 
that  very  good  business  has  been  booked  and  that  indica- 
tions are  bright  for  an  active  season's  trade. 

As  stated  in  the  June  issue  of  The  Review,  the  Fall 
coat  styles  are  of  two  types — those  that  hang  straight  and 
loose  from  the  shoulders  or  yoke  in  the  hack,  and  those 
that  follow  the  outlines  of  the  form  to  the  waistline  or  a 
little  below  it.  and  there  connect  with  a  wide  flaring  skirt. 

Larue  convertible  collars  and  large  cuffs  set  on  com- 
fortably, loose  set-in,  raglan  or  kimona  sleeves  are  other 
features  of  the  Fall  coat  styles. 

The  all-round  belt  is  not  often  seen,  but  partial  belts 
are  employed  on  both  styles  of  coats. 

While  plush  and  pile  fabric  is  the  favorite  material  for 
fashioning  these  coats,  fancy  tweeds  are  also  extensively 
employed. 

A  very  swagger  model  in  grey  tweed  of  rather  large 
check  pattern  was  noted  in  the  recent  showings  because  of 
the  unique  manner  in  which  the  hack  fullness  from  the 
shoulder  was  treated.  Wide  straps  that  were  stitched  with 
the  shoulder  seam  crossed  in  the  back  and  disappeared  into 
the  pockets  set  in  the  side  seams  of  the  mantel,  thus  con- 
fining in  loose  and  pretty  fashion  the  rippling  lines  of 
the  garment. 

The  Trimmings 

Fur  trimming,  floss  stitching  and  buttons  are  used  for 
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FALL  COAT  MODEL. 
Fancy  tweed  coat  with  large  convertible  collar,  partial 
belt,  front  and  back,  and  flaring  bottom  lines.    Pipings 
of  green  broadcloth  emphasize  the  green  in  the  goods. 
Shown  by  Consolidated  Cloak  Co. 


FALL  SUIT  MODEL. 

This  navy  blue  cheviot  serge  suit  reflects  the  season's 
vogue  in  its  coat,  with  fitted  top  and  flaring  lower  sec- 
tion. Fur,  fancy  twist  stiching  and  buttons  are  em- 
ployed as  trimmings.     Shown  by  Princess  Mfg.  Co. 


embellishing  the  tweed   coats,  while  fur  and  fur  fabrics 
will  provide  trimming'  touches  for  the  pile  fabric  styles. 

The  prevailing'  length  of  the  coat  ranges  from  45"  to 
48",  while  a  more  nearly  three-quarter  length  ranges  from 
42"  to  43". 

® 

TRADE  NOTES 

The  Canadian  Toy  Co.  have  begun  business  in  Oshawa. 

An  Alliston  paper  says  a  toy  traveler  was  in  town 
"drumming  up  business,"  and  not  only  took  orders,  but 
purchased  any  article  he  had  not  seen  before. 

The  selling  staff  of  the  Miner  Rubber  Co.  held  their 
fourth  annual  convention  at  Granby,  P.Q.,  on  June  27.  A 
feature  of  the  occasion  was  the  inspection  of  the  plant  and 
the  boot-rraking  methods,  further  to  educate  the  men  in 
the  products  they  sell.     The  speakers  were:  W.  H.  Miner, 


president  of  the  company;  Arthur  Congden,  of  Congden, 
Marsh,  Winnipeg;  J.  Acton;  A.  R.  Angus;  R.  R.  Macauley, 
sec.-treas.  of  the  company,  and  R.  B.  Griffith,  of  Griffith  & 
Co.,  Hamilton. 

F.  W.  Woolworth  Co.  report  sales  for  May,  1916,  of 
$6,808,834,  against  $5,959,652  in  May.  1915,  a  gain  of  $849,- 
182,  or  14.25  per  cent.  For  the  five  months'  sales  were 
$30,389,065  against  $26,390,032  for  the  same  period  of 
1915,  a  gain  of  $3,999,043,  or  15.15  per  cent. 

A  remarkable  change  in  the  earning  powers  of  the  Can- 
adian Converters'  Company  is  indicated  in  the  annual 
statement  for  the  year  ending'  with  April,  which  shows 
that  profits  stood  at  $140,223,  compared  with  $41,628  in 
the  previous  report  and  $130,485  in  1913.  The  record 
heretofore,  while  there  was  available  for  addition  to  sur- 
plus  $89,162  compared  with  a  deficit  of  $78,434  at  the  end 
of  the  1915  period. 
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Accustomed  as  We  Are 


to  supplying  the  Costume  needs  of  Busy  Buyers, 
we  announce  with  confidence  our  showing  of 
Dresses  and  Costumes  for  the  coming  season, 
feeling  sure  that  they  will  answer  your  every 
Style,  Value  and  Profit  requirement. 

Our  line  for  Fall  and  Winter  comprises  a 
larger  assortment  of  Street,  Afternoon  and 
Evening  Dresses  at  Popular  Prices  for  Women 
and  Misses,  than  it  has  been  our  privilege  to  show 
for  many  seasons. 

We  announce  with  no  little  pride  a  better 
assortment  of  "Full-Form"  Dresses,  especially 
attractive  to  departments  catering  to  the  youthful 
stout  woman  who  insists  upon  modish  garments. 

In  short,  our  showing  supplies  every  need  of 
Ready-to- Wear  Departments  whose  patrons  com- 
prise women  of  all  ages  and  sizes. 

We  are  anxious  to  number  you  among  our 
valued  customers. 


GOLDMAN  COSTUME  CO. 

2-16  West  33rd  Street,  New  York  City 
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Rivaling  the  Rainbow  in  delicacy  of  colors 


The"SiIvareign"Coat  is  strikingly  handsome.  Combining  the  lightest  weight 
affinity  of  Silk  and  Rubber,  with  the  shimmer  of  Silver  or  Gold,  in  all  the 
Pastel  tints,  the  "Silvareign"  is  unique  in  the  history  of  Weatherproof s. 

Kenyon  Sport  and  Motor  Coats,  Rain  Coats  and  Overcoats,  Palm  Beach  and  Tropical  Suit 

New  York: 
Fifth  Ave.  Bldg.,  23rd  St.  and  Fifth  Ave. 


Worn  as  a  "Fair weather"  in  Sport  or  Motor,  sunlight  creates  an  iridescence 
that  envelopes  the  wearer  in  a  glistening  nimbus.  Colors — Ashes  of  Roses, 
Silver,  Amber,   Copenhagen  and  Reseda.     The   Coat   from   Wonderland. 


onderf  ul  variety  of  light,  medii 


C.  Kenyon  Company 

NEW  YORK 


nd  heavy-weight  fabrics,  for  men  and  women. 
Chicago: 
Congress  and  Franklin  Streets 
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Our  Fall  Line  Now  Ready 

NEWEST  STYLES, 

NEWEST  COLORS, 

NEWEST  MATERIALS 


We  w  i  1 1  b e  glad 
to  have  your  buyers 
come  in  to    see   us. 


New  York 


Sales  Room:  302  Fifth  Ave. 

Corner  31st  St. 

Office  .uid  Factory  : 

119  West  25th    St. 


We  Specialize 
on 

HOUSE 
DRESSES 

and  have  them  in 
all  sizes,  styles,  ma- 
terials and  prices. 
The  big,  roomy  kind 
that  popularize  this 
department  of  your 
business.  Values 
unexcelled. 

Send  for  samples 
and  prices. 


Ideal   House    Dress   Co. 

719-721  St.  Lawrence  Blvd.,  Montreal 

Toronto  Office  and  Showrooms:   33  Richmond  St. W. 


|  "WYLKEDIN"  | 

|  WEATHERCOATS  | 

=  The     "Wylkedin"     Weathercoats  = 

=  are    manufactured    by    Alexander  = 

=  Wilkie,   in   Edinburgh,   from  the  = 

=  famous  s 

|  SHETLAND    TWEEDS  | 

S  These  Tweeds  are  the  finest  pro-  |? 

=  ductions    of    our    Scottish    hand-  =■ 

=  loom  weavers.     They  are  beauti-  = 

S  fully    soft    and    warm,    yet    light  = 

=  in  weight.     For  their  fine  quali-  g 

^£  ties    and    rich    appearance    they  = 

s  have     been     chosen     for     these  s 

"Wylkedin"  Coats. 

M  The      "Wylkedin"      Goods     are  = 

=  tailor-cut   and   tailor-made.     The  = 

Coats    are   finished    with   linings  = 

=  of    satin    and    buffalo   horn    but-  ^ 

=  tons,   while   the  style  and  finish  f= 

^  of   each   garment   tells   the   taste  {= 

=  of   the   tailor.  = 

A    TRIAL   OFFER 

§  Alexander    Wilkie    offers   to    for-  = 

=  waid  a  parcel  of  TEN   SAMPLE  = 

=  COATS    to   any    trader   for   the  = 

=  sum      of     £28     5/-      (Twenty-six  = 

=  pounds   five    shillings) 

F.O.B.    LIVERPOOL 

H  The   1916    Sketches   and    Patterns  = 

=  are  also  ready.     Write  for  them.  = 

|  Alexander  Wilkie 

|  55  61  SHANDWICK  PL.  | 

=  EDINBURGH,    SCOTLAND  = 


iiiiiiiiiiii;i:ii:ii.i.iir.iniiiiiiiii^ 


"Wylkedin"  Suit  in  Shetland 
Tweed   at   5   Guineas. 


AGENTS    ARE    WANTED 

IN  EACH  TOWN  AT  HOME  OR 
ABROAD  TO  STOCK  THE 
"WYLKEDIN   LINE. 
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Himtteb 


Our  first  consideration 
is  perfect  shape  and 
style.  Having  doubled 
our  plant,  we  can  guar- 
antee  prompt  delivery. 


The  Line 
You  Hear 
About 

We  are  pro- 
ducing new 
numbers  every 
week  in  Crepe 
de  Chine  and 
striped  Silk 
Waists. 

Write  for 
Samples. 


OTmaome  »t*t  Co.,  Htmtteo 

1 1   Duncan  Street,  Toronto 

GEO.  HARLOW,  Manager 
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1258.  All  silk  Crepe  de  Chine, 
handkerchief  edge  cape  collar 
and  cuff  effect,  trimmed  with 
contrasting  colors  in  White, 
Flesh,  Peach,   Rose,  etc. .$45.00 


1270.  Crepe  de  Chine  or  Georg- 
ette, waterfall  and  deep  sailor 
collar  and  cuffs  trimmed  white 
satin.  All  ccdors  in  Crepe  de 
Chine  and  White  and  Flesh 
Georgette $43.00 


1272.  Georgette  and  Crepe,  beau- 
tifully embroidered,  fine  cluster 
tucking  on  collar  and  cuffs. 
Large  fancy  pearl  buttons. 
White,   Flesh   and   Black $60.00 
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No  Shortage! 

With  Us 

We  have  an  ample  stock  of  high-grade 
waterproofs  from  which  you  can  make  a 
selection  at  prices  that  have  made  no 
noticeable  advance. 

The  workmanship  and  the  quality  of 
material  used  in  the  manufacture  of  these 
goods  are  fully  up  to  the  high  standard 
which  has  built  for  us  a  reputation  as  the 
house  of  quality. 

Don't  put  off!  This  is  the  most  favorable 
time  to  get  the  right  prices.  The  situation 
is  beyond  control.  Place  your  order  for 
immediate  and  Fall  deliveries. 


THE 


Montreal  Waterproof  Clothing  Co. 

The  largest  and  oldest   Waterproof  Clothing  House  in  Canada 

MONTREAL,  CANADA 
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KASSAB   KIMONOS 

If  You  are  a  Customer  of  Ours 

Seehow  many  times  you  have  to  complain  about  our  goods. 
See  how  much  stock  is  left  on  hand  from  our  goods. 
See  how  many  times  you  sell  our  goods  without  a  good  profit. 
See  all  these,  compare  our  values  with  any  others,  and  judge 
for  yourselves  the  advantages  you  have  in  buying  from  us. 

Complete  new   range  for  Christmas  and   Spring-    (1917)    trade  will  be  ready   in   August. 

KASSAB  KIMONO  MFG.  CO. SOMMER  BU,LD„'^ 


MONTREAL 


U  Have  you  something  to  buy  or  sell,  or  are  you  needing  some  experi- 
enced help?  If  so,  an  ad.  in  the  condensed  advertisement  column  of 
the  DRY  GOODS  REVIEW  will  carry  your  message  where  it  will 
be  read  in  nine-tenths  of  the  dry  goods  and  departmental  stores  through- 
out Canada.  You  can  reach  all  these  prospects  for  only  two  cents 
per  word  for  each  insertion. 


The  Corsetry  that  is  Building  Thriving 

Corset  Departments 


P.  C.  CORSETS  meet  all  the  exacting  require- 
ments of  women  who  demand  corsetry  that 
give  a  firm  support  without  being  stiff. 

P.  C.  CORSETS  permit  ease  and  comfortable 
action  and  conform  to  the  figure  giving  the 
correct  shape  where  the  natural  figure  is' defi- 
cient. Made  of  durable  material  with  steels 
that  are  protected,  rust-proof,  break-proof  and 
flexible. 

A  corsetry  so  satisfying  to  your  customers  that 
they  favor  your  store  when  purchasing  other 
articles  of  wear.  There  is  a  style  to  meet  all 
requirements. 
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Display  This  Line  For  a 

I  Thriving  Corset 

Department. 
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Parisian  Corset  Mfg.  Co.,  Limited 

fuebec,  Que.,  Canada 

ches  : — Toronto,  Stock  Exchange  Bldg. 
Montreal,  329  Craig  St.  W. 
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Complete  Fall  Line  is  now  on 
display  in  our  showrooms 

featuring 

STROLLER 


SUITS 


We  are  able  to  make  prompt  deliv- 
eries for  we  have  the  piece  goods 
on  hand,  anticipating  a  shortage, 
bought  at  original  prices  before 
the  raise  in  prices. 

Popular  Prices  Prevail! 

IN 

MISSES  and  JUNIOR 
SUITS  and  COATS 

I.  GROSSMAN  &  SON 

38-44  East  30th  Street  NEW  YORK 

(Near  Madison  Avenue) 
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BRAND 


Jap  Silk 

Crepe-de- 
Chines 

Voiles 

Shantungs 

and 
Wash 
Waists 
of  all 
kinds 


IIIIIIIIIIIIM!llllll!|||mill!MIIIIIII!ilMir:!MI!M!!l[l!liMlllMIIIIIMI 


Ladies'  Waists 

A  line  that  is  distinctive  and  of  a  rare 
quality,  careful  in  workmanship  and 
individual  in  design — the  waist  that 
evokes  an  exclamation  of  delight. 

You  can  sell  these  waists  at  "within  my 
means"  prices.  The  rare  quality  at  such 
values  wins  the  sale.  Your  profit  will  be 
comfortable.  With  our  plant  doubled, 
we  are  in  a  position  to  give  uninter- 
rupted service. 


Mail  your  order  for  immediate  attention. 


lllil:i;illllLII:llllli:il!lllll<lil!llllllUIIIIIIIIIIIIIIIIIIIIIIIIMM!l!lll!lllllll 


McCUTCHEON  WAIST  CO.,  LTD. 


329  ST.  JAMES  STREET 


PHONE    MAIN    1540 
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ROSEBUD 

IS  PLANTING 
THE  SEEDS 
FOR  SOME- 
THING   NEW! 

iiiiiiiiiiiiiiiiiiiiiiyiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii 

Come  up  to  our 
showrooms  —  we'll 
tell  you  all  about  it. 


IF  YOU  DO  NOT  EXPECT 
TO  BE  IN  NEW  YORK 
WRITE    US    FOR    DETAILS. 


ROSEBUD  MFG.  CO. 

37  WEST  26TH  ST. 
NEW      YORK 


®=^ 
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NEW 
FALL 
MODELS 


Merchants 
who  know 

arepaying  special 
atte  n  t ion  to 
Children's  Lines. 


977 — New   fall   models, 

sizes  8-14. 

Panama    Cloth,     blue, 

brown,   green. 

Pique  Collar  —  velvet 

tie,   pleated   skirt. 


Infants'  and  Child- 
ren's Dresses 

in  an  appealing  line  to  par- 
ents. The  quality  at  such 
attractive  prices  makes 
ready  sales.  Your  turn- 
overs will  be  quick  and  pro- 
fitable. 

Be  sure  to  see  our  new  Fall 
Range. 


See   our  travellers   or  write  direct  for 
samples. 


James    Richardson    Company 

14    Breadalbane    Street,    Toronto 


115 


Dry  Goods  Review  READY-TO-WEAR  GARMENTS 


THE  VERY  LATEST  CREATIONS  FOR  FALL,  1916 

COATS,  SUITS  and  SKIRTS 

Do  not  miss  the  opportunity  to  see  garments  that  are  noted   for  their   POPULAR  PRICES.     An 
inspection  of  our  lines  will  convince  you  that  we  are  making  the   original 

"BREAD  AND  BUTTER  GARMENTS" 

See  our  representative,  or  call  when  in  the  city. 

The  Montreal  Cloak  &  Suit  Mfg.  Co.,  Inc. 

1080  St.  Lawrence  Blvd.,    MONTREAL 


-    -  THINK  IT  OVER  -    - 

The  advertisements  appearing  in  this  paper  each  issue  are  there  be- 
cause it  pays  the  advertiser  and  for  no  other  reason. 

Is  it  not  about  time  you  investigated  this  proposition,  and  not  let  the 
other  fellow  do  all  the  talking  to  th^  man  you  should  be  selling? 

You  can  talk  across  Canada  in  full  page  space  to  live  dry  goods  deal- 
ers for  $25  an  issue  if  you  contract  for  twenty-four  insertions.  Worth 
while,  isn't  it? 


One  of  our  dresses  is  illustrated 

in  this  issue. 

It  sells  for  $18.00  per  doz. 

We  have  a  great  many  more  models  now  being  shown  by  our  salesmen.  If 
you  have  not  seen  them,  write  us  and  we  will  send  samples  for  your  inspec- 
tion. 

We  have  a  splendid  quality  Red  Flannel   Middy   that   is   in   big   demand. 

Also  Eiderdown  Robes  of  special  value. 

H.  L.  WATTS,  LIMITED 

19  Duncan  St.  -  Toronto,  Canada 

Makers  of  Children's,  Girls'  and  Misses'  Dresses  of  superior  quality  at  popular  prices. 
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A.Stedall,Ltd. 


2  Cannon  St. 
LONDON,  ENG. 


Wholesale  and 

Export 
Costume  and 

Mantle 

Manufacturers 

and  Furriers 


?    CAMNQN    ST»CC 


Canadian  Buyers 

visiting  London  are 

invited  to  inspect 

our  immense 

ranges  of 

Coats  and  Skirts 

Cloth  Coats 

Fur  Coats 

Mantles,   Wraps 

Etc. 

for 

Autumn  and  Winter 
1916-17 

Exclusive  and  original  de- 
signs of  exceptional  value. 
All  of  our  own  manu- 
facture. 


High-class  Tailor  Made  Coats 

and  Skirts 

26'-  to  126/- 


A.  STEDALL,  LTD. 

are    noted    for   Smart  up-to- 
date    Styles    at   fine     prices. 


Five  Factories 

exclusively 
for  the  produc- 
tion of  English 
Made  Goods. 


Cablegrams: 

Peplum-Cent, 

London 


Tailor  Made  Coats 

in  all  the  newest  cloths 

2  J/- to   100/- 


A.Stedall,  Limited,  2  Cannon  St.,  London,  Eng. 
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NEW  YORK  VIEWS 

Leather  Scarcity  Forces  a  Substitute — Darker  Shades 
for  Kid  Shoes — Cloth  for  Button  Shoes 

NEW  styles  in  footwear  do  not  develop  accident- 
ally. They  are  suggested  by  the  prevailing  gar- 
ment styles  which  Dame  Fashion  decrees  for  Mi- 
lady. This  was  examplified  in  the  Spring  footwear  show- 
ings when  short  skirts  brought  out  the  "pretty"  high  top 
models. 

New  that  Fashion  still  favors  skirts  sufficiently  short  to 
display  the  footwear,  fancy  boots  will  continue  a  necessity, 
but  whereas  last  Spring  the  button  shoes  took  second  place, 
giving  first  place  to  the  lace  models,  the  Fall  showings  re- 
verse this  order  of  things,  putting'  button  shoes  again  in  the 
lead,  many  style  authorities  claiming  them  to  be  better 
looking  than  the  lace  type. 

Cloth  Extensively  Used  for  Fall 

Owing  to  the  great  scarcity  of  leather,  manufacturers 
have  been  confronted  with  the  problem  of  supplying  the 
trade  with  enough  shoes  to  meet  consumption  demands, 
and  have  found  that  in  order  to  do  so,  and  at  the  same 
time  to  put  on  the  market  shoes  at  a  saleable  price,  cloth 
would  have  to  enter  extensively  into  the  construction  of 
Fall  lines,  both  for  men's  and  women's  shoes. 

Cloth  tops  will,  therefore,  appear  on  the  majority  of 
button  shoes,  which  will  be  in  general  demand  for  wear 
with  skirts  longer  than  TU  hi-  or  8  in.  above  the  ground. 

Darker  Varieties  of  Kid  Shoes 

Kid  tops  will  appear  on  button  shoes  as  well,  and  very 
handsome  shoes  were  noticed  in  this  style.  One  model  con- 
sisted of  a  gunmetal  vamp  and  Brown  kid  top,  another 
with  patent  leather  scalloped-edge  vamp  showed  a  cham- 
pagne kid  top,  while  yet  another  patent  leather  vamp  had 
a  top  of  battleship  gray.  Black  vamps  witli  white  kid 
tops  are  also  shown  and  are  very  popular. 

Dark  castor  and  gray  tops  are  spoken  of  as  the  favorite 
colors  for  Fall  shoe  tops  as  these  shades  harmonize  or 
contrast  most  readily  with  dress  ami  suit  colorings.  In 
the  novelty  line  check,  polka  dot  and  pepper  and  salt  cloth 
tops  were  noticed. 

As  to  lace  shoes,  it  must  he  explained  that  they  will 
nut  he  displaced  by  the  button  styles.  Finer  looking  lace 
models  than  ever  are  being  brought  out.  Cloth  tops  are 
appearing  on  the  lace  styles  also,  but  as  kid  permits  of 
neater  adjustment  to  the  foot  than  cloth,  in  high  styles, 
and  as  eyelets  have  to  he  so  reinforced  when  set  in  cloth  as 
to  become  somewhat  unsightly,  the  kid  top  will  continue  to 
be  seen  in  the  high  lace  styles. 

For  the  reason  that  lace  shoes  encase  the  toot  more 
neatly  when   a  high  shoe  is  demanded,  they  will  be  worn 

118 


with  the  shorter  skirts — those  which  escape  the  ground 
by  7y2  in.  or  8  in. — as  well  as  for  sports  and  walking 
purposes. 

The  heels  most  favored  are  the  Cuban,  Louis  and  half- 
Louis  types. 


CONTRAST  FOR  FALL 

High  Kid  Shoes  for  Better  Trade  With  Buttons  and 
Cloth  Tops  as  Staples — Two  Inches  Lower 

CANADIAN  merchants  are  still  in  doubt  on  any  defin- 
ite forecasts  on  Fall  shoe  styles.    Many  are  holding 
back  and  have  not  yet  gone  into  the  market  in  spite 
of  recent  heavy  advances. 

For  the  high-class  trade  the  opinion  seems  to  be  that 
high  kid  tops  will  still  be  leaders,  but  that  as  skirts  are  to 
be  worn  a  trifle  longer  this  Fall,  the  ten-inch  tops  will  not 
be  asked  for,  the  eight-inch  ones  meeting  even  extreme 
Fall  fashion  requirements.  These  merchants  are  banking 
on  the  lace  style  leading  in  popularity,  and  are  accordingly 
ordering  a  very  large  percentage  of  their  Fall  lines  in  this 
style  of  boot. 

Other  merchants,  however,  who  book  more  on  staple 
lines,  look  upon  the  high  lace  model  as  more  suitable  for 
the  exclusive  trade,  particularly  with  the  skirts'  longer  this 
season,  and  are  favoring  the  button  style,  which  will  be 
seen  mostly  with  the  cloth  top  rather  than  the  kid  . 

The  opinion  seems  to  prevail  that  owing  to  the  scarcity 
ami  high  price  of  leather,  cloth  tops  will  of  necessity  '  e 
to  the  fore,  especially  as  regards  medium  and  popular 
priced  goods. 

It  is  expected  that  in  the  kids,  greys  and  browns  in 
dark  tones  will  be  the  leading  Fall  shades,  and  that  two 
tones  of  the  color  will  be  strong' — the  vamp  of  one  tone, 
the  top  of  another — but  that  combinations,  showing  a  dark 
vamp  and  bisque,  mahogany  or  other  top,  will  not  pre- 
dominate, although  black  and  white  combinations  may  be 
fairly  good. 

Shiny  kid  vamps  with  suede  or  cloth  tops  are  likely  to 
he  good.  In  tact  suede  tops  in  dark  shades  of  grey  and 
brown — lint  not  in  black — are  spoken  of  with  certainty 
for  Fall. 

Advances  of  50  Cents  to  $1 

Owing  to  the  scarcity  and  high  price  of  leather,  prices 
of  Fall  shoes  will  show  an  advance  of  from  fifty  cents  to  a 
dollar  over  last  year's  prices,  most  merchants  preferring 
to  advance  the  price  rather  than  sell  a  cheaper  quality 
shoe  at  former  prices. 

In  the  higher-priced  shoes  an  advance  of  two  dollars  is 
recorded  in  some  instances,  shoes  that  sold  for  $8.00  last 
Fall  selling  this  year  for  $10. 
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Repairs  Also  Higher 

Prices  have  also  advanced  in  the  shoe  repair  depart- 
ment as  merchants  found  that  owing-  to  the  advance  in  the 
price  of  leather  as  well  as  to  the  higher  wages  they  were 
obliged  to  pay  for  labor,  the  former  scale  of  charges  for 
repairs  could  not  be  maintained. 


GOOD  FOR  POLISHES 

The  Fad  For  Kid  Shoes  Ensures  Bigger  Sales — Dis- 
plays and  Suggestions  the  Best   Selling 
Methods 

MANUFACTURERS  of  shoe  polish  report  an  ac- 
tive demand  for  their  goods.  Orders  are  piling 
up,  and,  although  they  are  doing  their  best  to 
fill  them,  they  cannot  do  so  quickly,  and  every  order  must 
await  its  proper  turn. 

In  colored  polishes,  brown  and  white  are  most  in 
demand.  White  cream  is  used  on  the  white  and  light- 
colored  kid  shoes,  and  the  brown  polish  on  the  'brown 
and  tan  goods. 

Owing  to  the  vogue  for  tan  shoes  for  men,  as  well  as 
to  the  fact  that  soldiers  are  outfitted  with  these  shoes, 
a  vast  amount  of  brown  polish  is  being  sold  this  year. 

Some  of  the  manufacturers  of  better  grade  polish 
guarantee  their  goods,  so  that  the  retailer  takes  no  risk 
in  handling  them,  every  package  not  measuring  up  to  the 
guarantee  being  returnable  to  the  manufacturer,  who  will 
replace  it  with  a  fresh  and  perfect  package. 

In  order  to  build  up  an  active  trade  in  polishes,  a 
display  of  different  polishes  in  windows  or  on  counters 
should  be  arranged.  This  often  sei*ves  as  a  reminder  to 
the  passer-by  or  customer  that  he  or  she  requires  a  cer- 
tain polish,  or  if  these  goods  are  not  required  at  the 
moment,  a  display  of  them  is  always  apt  to  'bring  in- 
quiries that  may  lead  to  subsequent  sales.  When  a 
manufacturer  stands  behind  his  goods,  too,  this  fact 
should  be  explained  to  the  customer,  or  mentioned  in  the 
display,  as  the  customer  feels  then  that  a  speculative 
purchase  is  not  being  made,  but  that  he  is  absolutely 
sure  of  getting  value  for  his  money. 

On  Side  Tables  or  in  Show  Cases 

One  of  the  best  selling  displays  for  shoe  polishes  is  on 
a  side  table  or  a  lighted  show  case  with  other  findings. 
Even  here,  with  a  greater  prominence  given  to  it  than 
usual,  a  suggestion  from  a  salesman  who  has  sold  a  pair 
of  shoes,  is  probably  the  most  effective  selling  agency. 
This  has  been  tried  out  more  than  ever  the  past  season, 
when  so  many  of  the  fine  kid  shoes  were  sold,  and  after 
a  big  expenditure  of  $8,  $10,  or  $12  or  more,  the  customer 
thought  nothing  of  a  10-cent  or  25-cent  additional  order 
for  a  polish  that  would  keep  those  fancy  new  shoes  in 
good  shape. 


RECRUITING  LEAGUE  FIGURES  ENOUGH 

THE  CANADIAN  Knit  Goods  Manufacturers'  Association 
reconsidered  their  decision  to  submit  a  memorial  to  the 
government  dealing  with  the  drawing  off  of  labor  from  the 
mills  as  a  result  of  indiscriminate  recruiting.  When  the 
Recruiting  League's  figures  became  known,  it  was  felt  that 
these  covered  the  ground  of  a  large  number  of  industries 
thoroughly  and  that  as  these  were  presented  to  the  govern- 
ment at  Ottawa  about  the  same  time  as  it  was  intended  to 
submit  knit  goods  figures,  this  would  be  sufficient. 
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McPherson  Shoe  Co.,  Hamilton — Joseph  Gaskell  Lee, 
pattern  cutter,  in  hospital  from  shock. 

J.  F.  Cairns,  Saskatoon — Pte.  G.  W.  Ashbrook,  form- 
erly employed  at  Cairns',  and  attached  to  the  Army 
Medical  Corps,  was  wounded. 

Granville's,  Galgary. — Osborne  Edwards,  formerly  of 
The  Robert  Simpson  Co.,  Toronto,  and  later  of  A.  E. 
Knell's  and  Granville's,  as  window  trimmer,  card-writer 
and  advertising  manager,  is  with  the  C  E.  F.  force  in 
England. 

Parisian  Corset  Mfg.  Co. — Corporal  Percy  Ross,  a 
member  of  the  firm  of  the  Parisian  Corset  Mfg.  Co.,  who 
left  for  overseas  with  the  42nd  Highlanders,  many  friends 
will  be  sorry  to  learn,  has  been  severely  wounded  in  the 
fighting  at  Ypres.  Sergeant  S.  Roy,  of  the  same  firm, 
who  is  with  the  22nd  battalion,  has  also  been  wounded. 


BRIGHTEN  THE  HOME  SALE 
W.  B.  HOGARTH,  OF  TILLSONBURG,  in  his  Spring  an- 
nouncement, makes  use  of  an  idea  that  could  be  applied  to 
Fall  very  easily  in  the  house  furnishings  department.  He 
had  used  the  words  across  the  top  of  his  ad  :  "BRIGHTEN- 
THE-HOME  SALE  of  carpets,  linoleums,  oilcloths,  blinds 
and  all  manner  of  draperies.  See  the  windows.  A  deposit 
will  hold  anything  until  Spring  cleaning."  He  g-oes  on,  in 
display  type,  a  little  later,  to  say:  "Brighten-the-home 
values  in  lace  and  net  curtains  and  curtaining-." 

Another  column  starts  off  with  these  words:  "You  may 
brighten  the  home  without  emptying  the  home  purse  with 
these  floor  coverings." 


A  BELGIAN  WAR  INDUSTRY 

There  is  one  Belgian  industry  that  has  not  suffered  as 
a  result  of  war  and  that  is  the  cottage  industry  of  lace 
making. 

The  Belgian  "femmes, "  irrespective  of  age,  in  the 
country  districts  are  very  proficient  in  this  art.  From 
the  very  small  girl  to  the  chair-ridden  grandmother  all 
devote  the  greater  bulk  of  their  off-time  to  the  production 
of  an  article  that  has  done  so  much  to  make  the  little 
nation  famous.  If  it  is  only  for  a  minute,  no  Belgian 
woman  but  takes  her  square  lace  board  in  her  lap  and 
plies  from  hand  to  hand  the  two  small  pegs  of  wood 
which  direct  the  stitches,  while  she  waits  on  some  house- 
hold operation.  A  good  workwoman  can  turn  out  several 
feet  of  the  two-inch  wide  lace  in  a  short  day.  The  amount 
is  of  course  much  less  in  the  finer  grades. 

Although  deprived  of  some  of  their  markets,  the  loss 
is  made  up  by  the  presence  of  the  British  soldiers,  who 
eag'erlv  buy  the  lace  as  souvenirs  of  the  little  country. 


CONCESSIONS  FROM  WOOLEN  MILLS 

AS  a  result  of  a  series  of  conferences  it  is  now  probable 
that  woolen  manufacturers  will  make  concessions  in  the 
new  trading  terms  announced  for  July,  against  which 
there  has  been  such  widespread  opposition,  says  a  London 
cable.  The  concessions  will  be  mainly  in  the  extension  of 
the  credit  period  and  the  retention  of  over-measure  basis 
of  38  inches  to  the  yard.  Merchants  want  nothing  done 
until  after  the  war. 
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FOOT  W EAR     D  E  P  A  RTMENT 


a  few  talking  points  for  the 

"DOCTOR'S"  SHOE 


Now,  sir,  here's  the  "Doctor's"  shoe — one  of 
our  best  selling  lines — stylish,  serviceable, 
waterproof.  They're  made  of  selected  leather, 
and  are  double-stitched  to  make  them  durable. 

And  note  this  thermal,  waterproof  and  antiseptic  sole 
which  is  absolutely  waterproof,  doing  away  with  the 
bothersome  rubbers. 

Mr.  Merchant,  do  you  know  of  any  shoe  that  contains 
more  favorable  qualities — more  good  selling  points — than 
the  "Doctor's." 

Try  them  out  for  yourself.  Write  to  your  jobber  or  us 
direct  for  samples. 


TheTebbutt  Shoe  and  Leather  Company 

LIMITED 

THREE   RIVERS,    QUE. 


Finest  Quality 


Largest  Variety 


TGUr £/>G£-/A 


88SH 

DRESSINC 

;>5c>*'ti! 

BLACK  SHOESlll 


SOFTENS 

PRESERVES  I 
LEATHER | 

—RESTORES" 
COLOR 
LUSTRE 


Quick 
white: 

MAKES  DIRTY 
CANVAS  SHOES 

ClEANsWHIlE 


BUICKIVH5ILY 

APPLIED.  . 

ALSO  CLEANS 

All  ARTICLES  MADt 

'"'"WHITE  CANVAS 


GILT   EDGE   Black   Oil    Polish    (self   shining),   see   cut,   25c 

size. 

ROYAL  GLOSS  Ladies'  Black  self-shining  dressing,   10c  size. 

QUICK   WHITE    Liquid   canvas   shoe   cleaner,   10c   and   25c 

sizes. 

ALBO,   White  Cake  canvas  shoe  cleaner,  10c  and  25c  sizes. 

ELITE  BLACK  COMBINATION   (liquid  and  paste)   10c  and 

25c  sizes. 

DANDY    RUSSET   COMBINATION    (liquid    and    paste),   10c 

and  25c  sizes. 

WHITE  BUCK  POWDER   (a  dry  cleaner  in  bags),  10c  and 

25c  sizes. 

SUPERB   PATENT   LEATHER   PASTE,   10c  size. 

DANDY  RUSSET  PASTE,  10c  size. 

Ask    your   Jobber  for   Whittemore's    Shoe   Polishes,   if   you 
want  the  BEST. 


We'll  Prove  It 


GIVE  us  a  chance  to  prove  to  you 
that  you  can  make  money  by 
working  our  plan.  Hundreds  of 
men  and  women  in  Canada  are  making 
splendid  salaries  by  working  for  us  a  few 
hours  each  day.  Why  not  learn  all  about 
it? 

If  your  regular  position  isn't  producing 
enough  money  to  take  care  of  a  few  added 
luxuries — our  plan  will  fit  in  splendidly, 
giving  you  as  much  extra  money  as  your 
spare  time  will  allow  for.  The  more  time 
you  devote  to  the  plan  the  more  money 
you  can  make.  To  learn  all  about  it — 
drop  us  a  Post  Card, — back  to  you  by  re- 
turn mail  will  come  full  particulars.  This 
will  not  obligate  you  in  any  way.  Simply 
say,  "Send  me  full  particulars  of  your 
money-making  plan." 


Name. 


Address . 


The  MacLean  Publishing  Co.,  Limited 


143-153   University  Avenue 


Toronto,  Onatrio 
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I  DRFSS  FABRICS 

')  AND  SILKS 


SILK  HINTS  FOR  SPRING 

Taffetas  Looked  to  Lead  Again — Prices  Will  Keep 

Firm — Dyeing  Costs  Up  20% — Deliveries 

Very  Late 

SWISS  advices  state  that  a  further  advance  of  20  per 
cent,   went  into  effect  in  the  dyeing-  of  silks  on  the 
first  of  July  and  a  simliar  advance  will  take  place  on 
the  dyeing  of  colored  goods  on  August  1.    This  brings  tie 
cost  of  dyeing  silks  up  to  practically  double  what  it  was 
before  the  war,  as  follows: 

Increase 

Colored,  including  Aug.  1  advance 70% 

Blacks,  including  July  1  advance 90  to  110% 

A  Swiss  authority  on  silks  thus  sizes  up  the  advance  in 
costs  since  the  war  under  the  various  heads: 

Advance 

Raw    material    34  to  40 % 

Manufacturing 10  to  20% 

Dyeing  and  Finishing 12  to  20% 

Total 5G  to  80% 

He  thus  figures  out  that  no  matter  what  the  drop  in 
raw  silks,  in  case  Japan  prices  should  ever  tumble  and 
force  down  Italian  raws,  for  instance,  that  it  would  take 
a  heavy  decline  in  raws  to  affect  the  other  advancing  ele- 
ments. 

''When  the  raw  silk  is  60%  less,  and  labor  costs  70% 
less,  and  dyeing  and  finishing  50  to  70%  less,  then  will 
be  the  time  to  consider  lowering  prices."  He  concludes 
that  silks  will  be  high  for  all  of  1910  and  well  into  1017. 

Delays  in  Deliveries 
In  regard  to  the  general  situation  deliveries  are  in- 
creasingly delayed.  Orders  given  last  November  are  not 
yet  to  hand  and  the  usual  September  calls  of  travelers  with 
Spring  goods  in  all  likelihood  must  be  delayed.  Goods 
that  Canadian  firms  were  looking  for  in  May  to  sell  for 
Fall  have  not  yet  arrived  and  may  not  be  here  in  time. 


DRY  GOODS  REVIEW  AS  A  PARTNER 

Tlif  Dry  Goods  Review: 

Canning,  N.S..  Jane  22,  1916. 
Dear  Sirs: — As  yon  will  notice  by  enclosed  letter, 
I  opened  mi/  business  April  15,  1916;  I  have  always 
enjoyed  reading  THE  DRY  GOODS  REVIEW  mid 
feel  I  must  hove  it  for  o  pnrtner,  or  I  will  he  lost  with- 
out it.  Yon  will  please  find  enclosed  $2.00  to  pay  for 
our  year's  subscription  for  same. 

Yours  trail/, 

L.  M.WARD. 

Editorial  Note — Mr.  Ward  has  been  a  dry  goods 
salesman  for  20  years.  Tie  will  carry  mens  furnish- 
ings and  hoofs-  and  shoes  as  well  as  dry  goods. 


Taffetas,  Blues  and  Greys  for  Spring 

For  all  that  prophecies  for  next  Spring  are  not  lacking. 
Our  old  friend,  taffetas,  is  still  called  to  be  a  leader,  with 
plain  Duchess  in  for  a  good  run.  In  colors  navy  will  be 
very  strong  again,  and  indeed  all  blues,  while  the  new 
greys,  chief  among  them  a  bluish  grey,  known  as  "Brown- 
ing" and  another  "Douanier"  are  picked  as  certain  of 
favor.  Dark  browns  will  have  a  moderate  sale,  it  is 
thought,  with  deep  wine.  Burgundy  fairly  popular  also. 

Discussing  the  overwhelming  run  on  navy,  one  silk  im- 
porter stated  that  navys  this  year  on  a  ceneral  estimate 
had  exceeded  blacks  by  5  to  3. 

So  far  as  velvets  are  concerned  reports  from  Lyons 
indicate  that  they  are  not  increasing  their  turnout,  and 
that  no  further  orders  can  be  delivered  until  November. 
In  velvets  the  best  colors  are  black,  navy,  dark  garnet, 
taupe,  seal  and  myrtle. 


WOOLEN  DRESS  GOODS 

NO  GENERAL  cessation  of  the  upward  trend  of  the 
market  is  visible  yet,  and  the  latest  indication  of  the 
present  price  trend  is  the  report  that  a  large  American 
firm  has  booked  orders  for  54-inch  storm  serges  for 
Octoher  delivery  at  an  advance  of  9c  a  yard  over  the 
price  on  the  same  styles  prevailing  in  January  last,  and 
this  advance  is  said  to  represent  the  minimum  of  those 
occurring  in  the  trade  at  large.  Staple  worsteds  are 
offered  for  extended  deliveries,  but  orders  for  next  Spring 
season  are  not  encouraged  by  manufacturers,  because  of 
the  fact  that  in  addition  to  being  oversold,  recent  develop- 
ments in  the  wool  market  have  upset  all  calculations  as 
to  the  future  basis  of  values.  Mills  that  are  in  a  position 
to  accept  orders  for  delivery  previous  to  September,  how- 
ever, are  protecting  themselves  by  quoting  prices  five  to 
ten  cents  above  opening  figures  for  the  Fall,  1916,  season. 
Orders  cannot  be  taken  beyond  this  date  owing  to  the 
uncertainty  as  to  costs  for  next  Spring. 

Colored  cotton  and  wool  substitutes  for  worsteds  have 
not  been  satisfactory  owing  to  the  difficulty  in  securing 
dyes  that  will  set  fast  on  cotton  warps,  except  at  prohibi- 
tive prices;  and  on  the  whole,  the  tendency  is  to  avoid 
offering  goods  in  which  the  dyes  are  not  relialble.  Quality 
is  being  maintained,  irrespective  of  price,  by  most  of  the 
largest  manufacturers. 


MONTREAL  VIEWS  ON  FALL  SILKS 

MONTREAL,  July  IS— ( Special).— French  novelty  de- 
signs are  very  strong  in  some  new  and  delicate  shade  vari- 
ations. Satin  and  taffeta  stripes,  faconnes.  Pekin  stripes, 
in  colors  and  shot  effects  in  black  and  other  dark  shades 
are  also  prominent. 

Blacks,  navies,  browns  and  myrtle  are  seen  in  dress 
colors.  French  taste  is  running  largely  to  satins  along  the 
line  of  the  old  Duchess  pattern  for  Fall. 

One  beautiful  chiffon  finished  moire  in  a  pale  robin's 
egg  blua  was  seen. 

Georgette,  silk  crepe  de  chines,  crepes,  plain  and  figured 
are  also  very  prominent  for  Fall. 
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NEW  YORK  INDICATIONS 

Taffetas   and   Georgette    Strong — Or- 
gandies for  Spring — Heavy  Eng- 
lish Advances  Delay  Showings 

NEW  YORK  reports  all  agree  on  the 
-undiminished  strength  of  silk.  Satins 
which  have  been  favored  in  Paris  are 
gaining-  in  New  York,  and  one  hears 
more  of  combinations  of  satin  stripes 
and  taffetas.  These  come  both  in  wide 
and  narrow  and  checks  both  large  and 
small.  Taffeta,  as  it  was  to  a  certain 
extent  in  the  Spring,  will  be  used  in 
combination  with  cloth  especially 
broadcloth.  Georgette  crepe  is  an- 
other favorite  combination.  Indeed 
the  latter  follows  taffeta  in  demand. 

In  referring  to  colors  Women 's 
Wear  says:  the  colors  will  range  all 
through  the  color  card.  And  this 
holds  good  of  all  weaves,  regardless 
of  what  they  may  be.  Blues  still 
seem  the  favorite,  though  browns  are 
coming  forward  some,  and  reds  in  a 
few  instances  appear  to  be  gaining. 
For  Summer  wear,  bright  yellow  has 
developed  a  vogue  which  is  astonish- 
ing, in  view  of  the  fact  that  hereto- 
fore few  have  cared  much  about 
yellow. 

Besides  taffetas  and  Georgette  rib- 
bed weaves  are  being  taken  up  ex- 
tensively. Chiffon  crepes  are  being 
used  for  the  whole  dress  as  well  as 
waists. 

Silk  plaids,  particularly  in  the  dark 
colors,  are  coming  into  favor. 

As  indicated  in  our  Paris  letter  some  months  ago  metal 
fancies  are  being  taken  up,  both  in  silver  and  in  gold, 
separate  or  combined. 

Delays  in  showings  of  dress  cottons  are  due  to  the 
extreme  advances  in  prices,  as  indicated  elsewhere  in  this 
issue.  English  mills  have  announced  some  heavy  increases, 
running  from  8  to  over  20  cents  a  yard. 

Early  predictions  for  next  Spring  proclaim  organdies 
as  favorites  in  pastel  shades,  with  voiles  as  strong  as  ever. 
Batistes  are  being  mentioned  as  well. 


HOW  IT  LOOKS  WHEN  MADE  UP 

A  WOMAN  nowadays  is  not  satisfied  just  to  see  the 
material,  but  she  wants  to  know  how  it  will  look 
when  made  up.  In  the  big  stores  where  there  is  a 
competent  staff  of  decorators  this  is  an  easy  matter,  and 
each  section  of  the  department  daring  the  period  of  the 
opening  of  the  new  season  has  numerous  models  on  show, 
draped  with  the  fabrics  uncut,  and  combined  with  suitable 
trimming's,  fancy  silks,  buttons,  etc..  giving  a  very  good 
idea  of  just  how  the  gown  will  look  when  finished.  It  is 
no  uncommon  thing  for  a  customer  to  point  to  one  of 
these  models  and  say:  "I  want  sufficient  material  and 
trimmings  to  match  to  make  up  just  like  that  costume  on 
the  stand."  Sometimes  the  customer  intends  to  make  the 
dress  herself,  but  more  often  this  task  is  given  to  the 
store's  dressmakers,  or  the  dressmaker  patronized  has  to 
call  and  inspect  the  drape. 

In  a  small  department  that  has  not  the  facilities  for 
showing    goods  in  this  fashion,  something  can  yet  be  done 


LACES  FOR  FALL. — Left  side:  upper,  metal  allover  for  draping,  in  silver  and 
gold;  lower,  black  Calais  fancy  lace  for  waists  and  dress  trimming ;  right  side, 
metal  flounce  for  Fall,  in  silver,  old  gold,  steel  and  gold.  Shown  by  Muser 
Bros.,  Ltd. 


to  offer  customers  suggestions  on  this  point,  and  as  the 
suggestion  is  practical,  there  is  no  reason  why  it  should 
not  be  extensively  followed.  Most  stores  have  a  pattern 
department,  and  if  it  is  in  its  right  place  it  will  be  close 
to  the  section  where  dress  fabrics  are  sold.  Any  clerk  in 
the  department  who  has  enough  artistic  taste  to  sell 
dress  fabrics  is  surely  able  to  make  up  attractive  cards 
from  the  illustrations  in  the  pattern  sheets.  A  little  study 
and  judgment  will  enable  the  maker  of  the  cards  to  select 
the  right  materials  to  make  up  attractively  if  the  illustra- 
tion is  followed.  In  making  these  cards  the  number  of 
the  pattern  should  be  pasted  on  the  back  of  the  card  so 
that  the  clerk  can  refer  to  it  and  inform  the  customer 
what  particular  pattern  she  is  to  ask  for.  The  description 
of  the  dress  and  how  much  material  will  be  required  to 
make  up  the  gown  should  be  noted  as  well  as  on  the  back 
of  the  card,  so  that  any  question  a  customer  may  ask  can 
be  immediately  and  satisfactorily  answered.  In  this  man- 
ner the  department  is  able  to  show  the  customer  bow  to 
make  up  the  materials  on  display,  just  what  material  she 
will  require,  and  to  supply  the  pattern  if  she  is  having 
the  gown  made  at  home,  or  a  suggestion  of  style  if  she  is 
going-  to  a  dressmaker — all  most  important  selling  aids  that 
are  sure  to  swell  the  sales  in  a  department. 

In  order  to  bring  the  dress  fabrics  department  into 
line  with  the  attractions  offered  by  the  openings  in  the 
one  devoted  to  ready-to-wear,  this  department  is  making 
a  feature  of  openings.  Display  stands,  low-  platforms  cov- 
ered with  felt  on  which  the  handsomest  of  the  new  fabrics 
are  draped  and  displayed  with  all  the  skill  of  which  the 
decorator's  department   is  capable,  are  used. 
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NO  VIVID  COLORINGS  IN  COTTONS  FOR  SPRING 

Roth  Canadian  and  U.S.  Mills  Said  to  be  a  Unit  for  More  Subdued  Tones  —  Forswearing 
Bright  Stripes — Bigger  Demand  for  Cotton    and    Much    Higher    Prices 


IN  so  far  as  fancy  cotton  goods  are  concerned  there 
promises  to  be  a  complete  change  for  next  Spring. 
Of  that  there  is  no  doubt  according  to  some  of  the  best 
authorities.  Design  and  coloring  have  gone  to  one  ex- 
treme. The  pendulum  must  swing  back.  This  is  as  true 
of  Canada  as  of  New  York. 

In  the  latter  place  the  1917  designs  of  the  leading 
designers,  although  as  yet  a  closely  guarded  secret  as  to 
detail,  are  known  to  embody  this  feature.  Fashions  in 
so  far  as  mere  man  can  guide  them  are  designed  to  meet 
the  spirit  of  their  times.  A  designer  to  catch  that  spirit 
must  study  the  whole  trend  of  public  thought,  and 
thought  to-day  has  become  enmeshed  in  the  sombre 
coloring  of  a  war  environment  which  in  turn  will  un- 
doubtedly tone  down  the  vivid  coloring  of  to-day.  Can- 
adian manufacturers  are  no  less  positive  in  this  opinion. 
They,  too,  say  that  stripes  have  had  their  day.  Two 
seasons  is  usually  the  limit  of  any  craze  and  stripes  have 
weathered  two  full  seasons,  and  although  finishing  strong 
are  not  expected  to  be  so  next  year.  At  first  the  ex- 
clusive property  of  the  few  they  have  become  the  pro- 
perty of  all  so  that  not  to  be  in  stripes  is  almost  a 
distinction  in  itself. 

Also  and  more  easily  recognized,  is  the  fact  that 
brilliant  colors  are  not  to  be  had  so  that  more  subdued 
tones  must  replace  them.  Even  in  silks  and  serges  this 
is  true,  more  so  is  it  true  of  cottons  which  cannot  stand 
the  cost  of  dyeing  to-day.  Even  for  the  fine  colors  that, 
it  is  felt,  must  be  obtained,  there  is  a  great  deal  of  un- 
certainty as  to  the  source  of  supply  and  the  future  range 
of  prices. 

Scarcity  of  Woolens  Increases  Demand 
The  situation  is  further  complicated  by  the  fact  that 
the  best  raw  silks  are  scarcely  to  be  had  at  all  to-day. 
The  finest  of  all,  the  Italian,  are  almost  out  of  the  market; 
woolen  goods  have  been  placed  on  the  embargo  list  by 
Britain  and  if  this  is  done  by  all  of  the  Allies  cotton 
goods  will  be  used  to  an  even  greater  extent  than  at 
present  when  demand  has  already  swept  the  market  bare. 
The  whole  thing  comes  down  to  what  Britain  and  the 
States  can  do.  In  England  quotations  cannot  be  had 
for  next  season  and  in  the  U.S.  the  advances  have  been 
serious.  Britain  could  furnish  the  goods  necessary  here 
but  her  looms  were  made  for  serges  and  it  is  not  thought 
that  they  will  be  changed  to  meet  a  demand  for  poplins 
and  gaberdines  when  the  home  serge  market  is  still  a 
good  one. 

On  top  of  it  all  much  of  the  British  trade  to-day 
demands  cash  for  goods  and  sometimes  cash  before  re- 
ceipt of  the  goods.  The  best  rated  concerns  in  Canada  are 
paying  cash.  It  is  not  a  case  of  a  good  rating  counting. 
They  must  have  the  money  on  the  mail.  American  goods, 
of  course,  are  all  sold  on  short  time  dating. 

As  an  instance  of  the  rapid  advances  occurring  a  large 
British  importer  cites  the  fact  that  in  a  $30,000  ship- 
ment being  in  bond  a  range  of  five  different  prices  for 
the  same  line  is  represented  from  4s.  3d.  to  5s.  3d.  and 
this  on  a  line  that  before  the  war  cost  2s.  (id.  a  yard. 

Canadian  mills  are  of  course  in  a  very  strong  posi- 
tion, very  busy  and  are  protecting  themselves  on  an  ad- 
vancing market.  They  are  badly  oversold  and  unable 
to  take  further  orders  for  this  year. 
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Eliminating  Vivid  Colors 

Definite  forecasts  for  the  Spring  are  lacking  'but  there 
is  remarkable  unison  evidenced  in  the  opinion  stated, 
not  as  a  possibility  but  as  a  certainty  that  prices  will  be 
much  higher.  Demand  is  extraordinary  and  is  well  main- 
tained. Production  continues  to  be  crippled.  Labor  is 
demanding  more  and  getting  it.  The  raw  market  is  likely 
to  be  higher  and  goods  will  be  scarcer.  The  demand  is 
even  better  than  for  last  Spring  and  stocks  both  whole- 
sale and  retail  are  not  large  in  Canada.  Designs  in  so 
far  as  Canadian  mills  are  concerned  are  stated  to  be  fairly 
comprehensive  as  compared  with  previous  years  but  are 
more  concentrated  and  the  chief  feature  of  them  of 
course  is  the  partical  elimination  of  the  vivid  and  a  re- 
turn to  the  subdued  tones. 


AWAITING  RUSSIAN  FLAX 
Most  Women  Will  Scorn  Cotton  or  Mixtures  for  the 
Fine  Linens 
REPORTS  from  Belfast  indicate  that  with  few  exceptions 
the  linen  mills  are  working  on  cotton  and  mixtures.     The 
scarcity  of  male  help  is,  of  course,  becoming  more  pro- 
nounced and  as  it  is  impossible  for  women  to  operate  the 
widest  looms  the  manufacture  of  sheetings  and  other  wide 
cloths  has  been  brought  to  a  standstill. 

The  mills  still  await  the  receipt  of  flax  from  Russia, 
and  no  change  for  the  better  is  looked  for  until  well  on 
into  next  year  at  earliest. 

The  extent  to  which  the  public  will  stand  by  mixtures 
or  even  the  cotton  damasks,  and  other  lines,  once  they  have 
been  forced  to  try  them  as  a  substitute  is  proving  a  point 
of  contention  among  manufacturers  and  retailers  alike. 
From  inquiries  made  by  The  Review  the  general  opinion 
among  retailers  is  that  the  most  of  the  trade  will  go  back 
to  the  pure  linens  as  before.  They  argue  Cat  the  cotton 
goods,  and  even  the  mixtures  cannot  be  as  satisfactory 
after  a  few  wasMnffS.  and  women  will  lie  willing  to  pay 
more  for  the  best  quality  in  almost  anything, — a  practice 
she  has  indulged  in  to  the  limit  the  last  year  or  two. 


A  SILK  BUYER'S  VIEWS  FOR  FALL 

A  BUYER  in  one  of  the  largest  of  the  dress  soods  and 
silks  departments  in  Canada  in  sizing  up  the  situation  for 
Fall  gave  as  his  opinion  to  The  Review  that  so  far  as  silks 
were  concerned  light  grey  would  be  one  of  the  most  popu- 
lar shades,  although  it  is  very  difficult  to  secure.  Old  rose, 
running  from  light  to  deep  shades  would  also  be  very  much 
in  demand,  with  navy  blue,  green  rather  on  the  Chartreuse 
shade  and  brown,  following  closely. 

So  far  as  prices  are  concerned  he  had  been  disappointed 
— favorably — in  his  earlier  expectations  as  they  had  not 
advanced  nearly  as  much  as  he  had  looked  tor.  Paillettes, 
however,  were  almost  out  of  reach  and  he  had  stopped 
buying. 

A  general  advance  has  taken  place  of  about  1(1  per 
cent,  except  in  silk  velvet  which  has  gone  up  2  shillin-s  a 
vard  in  the  last   few  months. 


SAVING  WASTE  OF  DRESS  GOODS  ON  SAMPLES 


In  Selling 


THE  OLD   WAY 


measure  from  herg, 


Not  from 
here 


All  this    is  Wasted 


|~THE  NEW  WAY 


8 


10 


The  "New  Way"  is  to  cut  off  a  strip  of  a  line  likely    to  be  called  for  frequently  and  cut  it  into  samples, 
inserting  these  in  end  of  bolt,  instead  of  wasting  90    per  cent,  of  piece  every  time  a  sample  is  cut  off. 


WHEN  FALL  GOODS  come  in  and  the  public  have  begun 
to  inspect  them  the  demand  for  samples  will  begin.  Often 
this  demand  is  a  source  of  irritation  to  the  salesman,  be- 
cause experience  has  taught  him  that  in  many  cases  it  is 
just  a  ruse  on  the  part  of  the  customer  to  enable  her  to 
beat  a  graceful  retreat  after  she  has  taken  up  the  sales- 
man's time  in  showing  her  his  goods.  In  other  words  he 
feels  that  the  samples  he  must  snip  off,  leaving  jagged 
edges  on  his  new  bolt  of  cloth,  are  not  likely  to  bring  any 
results  in  the  way  of  subsequent  sales,  while  the  rest  of 
a  whole  strip  of  perhaps  45  inch  goods  must  be  cut  off  and 
wasted  to  secure  a  straight  edge  before  goods  can  be  sold 
off  that  particular  bolt. 

However  as  the  clerk  well  knows  it  is  highly  necessary 
that  he  conceal  his  feelings  of  irritation  and  give  his 
samples  with  the  utmost  good  grace,  hoping,  that  after  all, 
he  may  be  wrong  in  his  judgment  and.  feeling  certain  at 
all  events,  that  he  has  not  lost  a  possible  customer  through 
a  grudging  and  unwilling  bearing. 

But  in  order  to  systematize,  as  well  as  to  obviate  the 
loss  in  sample  giving,  many  merchants  have  adopted  the 


plan  of  cutting  strips  off  the  bolts  as  they  come  in  and  then 
dividing  them  into  sample  sizes.  These  samples  are  placed 
in  envelopes  and  the  envelope  containing  samples  of  a 
certain  bolt  is  slipped  into  the  centre  of  that  bolt  next  to 
the  board  around  which  the  cloth  is  rolled,  so  that  it  can 
instantly  be  located. 

Some  merchants  have  adopted  other  methods  with  re- 
gard to  samples,  such  as  cutting  them  off  the  bolts,  num- 
bering them  to  correspond  with  the  line  of  goods  on  the 
bolt,  from  which  they  are  cut,  and  then  placing  them  in  a 
drawer  with  hosts  of  other  samples.  But  a  great  deal  of 
time  is  often  lost  in  trying  to  locate  the  sample  required, 
whereas  with  the  envelope  system  it  is  only  the  matter  of  a 
second  to  draw  out  the  envelope  and  hand  the  sample  to 
the  customer. 

Merchants  who  have  not  yet  found  a  satisfactory 
method  of  dealing  with  samples  should  give  the  envelope 
system  a  trial  this  Fall.  It  will  save  a  considerable  waste 
of  cloth  in  a  season. 


INSIDE  GLIMPSE  OF  SWITZERLAND  AND  GERMANY 

THE  FOLLOWING  LETTER  dated  Zurich.  Switzerland,  June  20,  1910,  has  just  been  received 
by  a  large  Canadian-firm  of  importers,  and  will  be  of  interest  as  revealing  something  of  "inside" 
information,  even  into  the  heart  of  Germany: 

"Re  shortage  in  dyestuffs:  we  can  tell  you  that  Germany  is  hardly  supplying  us  with  any  since 
a  long  time,  being  short  itself.  What  our  dyers  are  in  need  of  are:  oil.  soup.  soda,  a  certain  kind 
of  wood,  blue  wood,  specially  for  black,  etc..  coming  from  abroad. 

"The  prices  for  what  they  get  are  exorbitant.  Other  chemicals  are  out  of  our  dye  works  in 
Switzerland. 

"Germany  can  no  longer  dye  raw  silk  in  the  usual  way,  being  unable  to  loud  ana  more  ove1) 
about  30  per  cent.  The  goods  they  have  to  make  from  now  on  will  tool:  entirely  different.  To 
Swiss  dyers  it  is  strictly  pro'hibited  to  dye  for  them. 

"For  tltis  reason  Germany  is  most  probably  going  to  prohibit  import  of  silk  goods  consisting 
of,  heavier  loading  than  they  can  make,  in  order  to  protect  their  own  industry.  This  may  have  a 
certain  influence  on  selling  prices  later  on,  and  perhaps  effect  a  downward  tendency. 

The  letter  goes  on  to  announce  that  the  new  advance  in  due  processes  has  been  altered  so  that 
the  20  per  cent,  advance  in  black  dyes  went  into  effect  on  July  V.  but  that  on  colors  was  held  off 
until  August  1. 
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HENRY     GLASS     &     CO. 


44  WHITE  STREET 


NEW  YORK 


Manufacturers  of 

COTTON,  SILK  and  COTTON  FABRICS 

FOR  THE  MANUFACTURING  AND  JOBBING  TRADES  ONLY 


Poplins,  Plain, 
Colored  and 
Printed  Voiles, 
Organdies,  etc., 
StripedSkirtings. 
Silk  and  Cot- 
ton   Cantons, 


Jacquards,  Tus- 
sah,  Foulard 
Charmeuse, 
Crepe  de  Chine 
Georgette  Crepe 
Messaline  Sat- 
eens, etc.,  etc. 


Also  Manufacturers  of  HEMMED,  SCALLOPED,  and  H.S.  TABLE  CLOTHS, 

NAPKINS,  COTTON  DAMASKS,  etc. 

EXTENSIVE  STOCK  CARRIED   IN  NEW  YORK  CITY  WAREHOUSE  OF  ALL   LINES. 

Sole   Selling  Agents   for   Canada : 

WALLALt    &   WALLALfc     TORONTO:  410   Empire  Bldg! 


KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John    King    &    Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 

Made  by 

JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established    1775 
Canadian  Representatives:  CAMPBELL,  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 

126 


DRESS    FABRICS 


Dry  Goods  Review 


N*W// 


'GUARANTEED' 
COTTON  I 


TEXTILE  CO. 


I  FABRICS 


'*ht*> 


%^ 


Customers 

Count  on  Quality  ^fii 

Under  this  Trade -mark 

Each  passing  season — Spring,  Summer,  Autumn 
and  even  Winter — adds  to  the  prestige  and  pre- 
ference throughout  Canada  for 

Dominion  Textile 

Cotton  Fabrics 

"Made  in  Canada" 

Women  are  learning-  by  gratifying  experience  that 
they  can  depend  every  time  on  the  even  texture, 
the  fine  finish,  the  fast  colors  and  the  sterling 
wearing  qualities  of  "Dominion  Textile'" 

"Magog"  Prints 
"La  Pauline"  Mulls 
"Steelclad"  Galateas 
"Romper  Cloths" 
Kimona   Flannels 
"Rockfast"  Drills 

— in  fact,  cotton  fabrics  of  every  kind. 

The  most  successful  merchants  are  those  who 
study  and  satisfy  such  preferences  on  the 
part  of  their  customers. 

Dominion  Textile  Co.,  Limited 

Montreal  Toronto  Winnipeg 

Manufacturers  of 
200     Qualities    of     Printed     Goods    in     30,000    Patterns 
1,000  Qualities   of   Greys,  Whites,   Sheetings,   Cambrics,   Etc. 


€• 


a2 


f*& 


„*v 


\ 


\ 


l\VI 


*    'I 
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The  Highest   Quality 
Corduroy  Obtainable 

The  quality  of  the  weave,  the  smart  width 
of  the  cords  and  the  beauty  and  wide  range 
oT  the  colors  have  made  Waterside  the  cri- 
terion of  corduroy  quality. 

*W\terside  Corduroys' 

We  offer  an  exceptionally  gratifying  selec- 
tion in  the  most  popular  colors  in  dark  and 
light  shades. 

A  post  card  request  schedule.-  a  showing  of 
this  superb  line  by  a  salesman.  Samples 
sent  if  desired. 

HOWLETT  &  HoCKMEYERCq 

Makers    Op 

"^terside  Corduroys* 

19  Madison  Ave.  N.Y 
"Moerside  Mills.  LoweluMass. 


To  the 

Dry  Goods  Merchants 

of  Canada 


The  many  improvements  which  we  have 
inaugurated  in  our  ideally  located  plant 
is  a  guarantee  of  still  better  service  in 
the  future  for  our  customers. 

Our  factory  contains  25,220  feet  of  floor 
space  and  is  splendidly  equipped  in  every 
way  for  the  manufacture  of  high  grade 
Towellings,  Panama  Cloths,  Cotton 
Serges,  and  various  other  fabrics. 

Terms  are  the  lowest  consistent  with 
quality  and  will  we  feel  sure  prove  inter- 
esting to  you. 

Send  a  postcard  to-day  for  further  par- 
ticulars.   Our  prices  make  selling  easy. 


MIDDLESEX    MILLS 

LIMITED 

LONDON,  ONTARIO 


YOU  CAN  SELL  WITH  CONFIDENCE 
IF  YOU  HAVE  THIS  MARK  ON  YOUR 

SHIRTINGS 

There  is  an  enormous  range  of  fine  designs,  and 
you  are  sure  to  find  just   the  one  you  want! 

The  SHIUTINcrS  include  Zephyrs,  Cheviots.  Silk 
and  Uctton,  Fancy  Mattes,  Ceyions,  All-wool  an<l 
Union  Taffetas. 

The  Dress  Goods  include  the  ORIGINAL  SCOTCH 
GINGHAMS  and  latest  novelties  in  Voiles  and 
Crepes. 

David  &  John  Anderson,  Limited 
ATLANTIC  MILLS,  GLASGOW 

REPRESENTED  IN  CANADA  BY 

GREENSHIELDS,  LIMITED,  MONTREAL 
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HURON   TEXTILE   CO.,   Inc. 


We   have   in   stock   for    immediate    delivery 
the   following  styles  in   plain   colored    voiles 


Lincoln  Voile,  40  in. 

Promenade  Voile,  40  in. 

Empire  Voile,  40  in. 

Cascade  Voile,  40  in. 

40  in.  Plain  Colored  Organdies 

|  in  all  the  most  desirable  shades. 

1  FAST  COLOR 

|  SPORT  SKIRTINGS 

|  in  a  wide  range  of 

Basket  Weaves,  Diagonals, 
|  Gabardines  and  Piques 

|  Send  for  samples 

I  HURON   TEXTILE   CO.,    Inc.  | 

|  19  East  24th  Street,  New  York  City 

|  Telephone,  Madison   Square  2030,  2031,  2032 

1  AGENTS  IN  CANADA 

M  DONALD  SUTHERLAND  ARTHUR  ASH 

p  404  McKinnon   Bldg.,  Toronto  3537  Third  Ave.  West,  Vancouver,  B.C. 

iliillllllllRIUIfllllHIIIIlllllllllllllllllllllllllllllilllllllllllllllllllllllllllli 
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Rising  Sun  Ticket 


CRUM'S  STANDARD  PRINTS 

are  synonymous  with  "GOOD  TASTE"  both  in  CHOICE  OF 
DESIGNS  and  execution  of  work.  The  patterns  are  well  chosen 
from  the  latest  and  best  Parisian  designs.  The  colors  and  cloth 
quality  cannot  be  excelled,  and  the  result  is  "one  word: 

"SATISFACTION" 

Those  who  have  stocked  these  "WELL  KNOWN  PRINTS" 

will  do  so  again. 

To  those  who  have  not  stocked  them  we  can  assure  them  that 
it  will  be  to  their  advantage  to  do  so. 

"SEE  YOUR  JOBBER" 

at  once  and  ask  him  to  show  you  the  new  Season's  Ranges,  which 
are  quite  up  to  their  usual  standard,  and  good  name. 

CRUM'S  STANDARD  PRINTS 

are  a  "HALL  MARK"  of  CONFIDENCE  AND  DURABILITY. 

The  "RISING  SUN"  Ticket,  as  above,  is  on  each  piece,  and 
the  STAMP  SHOWN  BELOW  is  on  the  outside  fold.  Also  as  a 
special  guarantee  the  name  "CRUM'S  STANDARD"  is  stamped 
along  the  selvedge. 

In  giving  your  order,  ask  your  jobber  for  our  "SELECT 
SHOWCARD." 


^iiiiiiihi'ii 


The  Stamp 

iiiiiiiiiijiMiiiimmiiiiMiiiMiiiniiniMMiiiim 
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W.  E.    BIRRELL,    27   Wellington    East,   TORONTO 
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SMITH,  HOGG  &  CO. 

STANDARD   WOVEN    COTTON    FABRICS 


Celebrated  Massachusetts  Bird   Line  Shaker  Flannel 


Bleached  and   Unbleached,  Chiffon  Finish. 


Red  Seal  Zephyrs,  27  in. 
York  Dress  Gingham,  27  in. 
Berwick  Chambray,  32  in. 
Yorway  Madras,  32  in. 
Eden  Cloth,  28  in. 
Golden  Galatea,  27  and  32  in. 
York  A  Flannel,  28  in. 
York  No.  10  Flannel,  28  in. 
York  Seersucker,  27  in. 
Orchard  Madras,  32  in. 


Everett  Classics,  26  in. 

Everett  S.  C.  Shirting,  28  in. 

Essex  Chambray,  31 V2  in. 

Tiger  Chambray,  28  in. 

Cub  Blanket,  size  30  x  40  in. 

Kroy  Krinkle,  26  and  32  in. 

Bluebell    Cheviot,   28,    32    and 
36  in. 

Eastworth  Seersucker,  27  in. 


Peggy  Cloth,  32  in. 

Everett  D.  D.  Blue  Denim,  28 
in.,  Pure  Indigo. 

Massachusetts  Covert  Cloth,  28 
in. 

Lindale  Duck. 

Grey  and  White  Cotton  Blank- 
ets, size  43  x  72  in. 

Hipo,  32  in.,  Fine  Chambray. 


140  ESSEX  STREET 

115-117  WORTH  STREET 

160  WEST  JACKSON  BOULEVARD 


BOSTON 
NEW  YORK 
CHICAGO 


PHOENIX  MANUFACTURING  CO. 


CONVERTERS   AND 
MANUFACTURERS 


132-134  GREENE   ST. 
NEW  YORK 


COTTONS   for  MANUFACTURING 
and  JOBBING   TRADES 


KHAKIS 

DUSTER  CLOTH 
PANTINGS 
SUMMER  CLOTH 
FABRICS 
BEACH  CLOTHS 
MIDDY  CLOTH 


We 
Make 


WASH   SKIRTINGS 
WAISTINGS 
FRENCH  LINENES 
BUTCHERS  LINENES 
GALATEAS 
BLAZER  STRIPES 
CHAMBRAYS 


And   a   general    line   of  Cotton   Goods    for  Cutting-up 
Trades,     Ladies',     Children's    and     Men's    Wear. 

Will  submit  samples  on  request.  Visit  our  Showrooms  when  in  New  York 
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The  brand  of  quality  in  Towelling, 
Towels,  Face-Cloths,  etc. 


Seek  where  you  will,  you  cannot  find  any  better  quality 
and  values  than  what  are  offered  you  in  the  Hawthorn 
line.  Particularly  is  this  true  of  our  values  for  Fall  and 
next  Spring  buying,  values  which  we  confidently  be- 
lieve will  appeal  to  you  upon  examination. 


HAWTHORN 
KNIT 


TOWELS 

FACE  TOWELS— Sizes   17  x  34  18  x  36  20  x  40 

BODY  TOWELS— Sizes 21  x  42  22  x  44 

BATH  TOWELS— Light  ....   22  x  44  24  x  44  30  x  46 

BATH  TOWELS— Heavy  ...   22  x  44  24  x  46  30  x  46 

FACE  CLOTHS 

FOR  LADIES  AND  CHILDREN:    13  x  13 

All  Ladies  use  Face  Cloths,  and  the  most  absorbent 
and  Sanitary  are  Hawthorn. 

FOR  MEN:  Size  14  x  14  or  16  x  16 

More  men  to-day  are  shaving  themselves;  thev  should 
have  a  fine  "HOT  CLOTH  TOWEL"  when  shaving. 
Use  Hawthorn. 

TOWELLING— In  rolls  30  to  40  yards  per  roll.    For  all 
purposes. 

HAWTHORN    MILLS 

MAKERS  OF   BLANKETS,  KNITTED    GOODS,    ETC. 

CARLETON  PLACE  ONTARIO 

SELLING  AGENTS: 
John   Paterson,  310   Coristine  Building,   Montreal;    Little  &   Little,    152   Bay    Street,    Toronto,    Out. ;    Fred    Rumble,   410 
Hammond   Building,   Winnipeg:   V.   A.   Barnwell,   Piotou.    X.S. ;   E.  Elworthy,   Itegina.  Sask. ;  A.  J.  Snell,  Calgary,  Alta., 
for  British   Columbia   and   Alberta. 


133 


Dry  Goods  Review 


DRESS    FABRICS 


Dress  (Soods 
New  Fall  Fabrics  Here 


In  addition  to  a  large  stock  of  Priestleys'  fabrics  in  the  regular 
weaves,  we  have  a  number  of  very  attractive  new  cloths,  in  shades  and 
weaves  which  cannot  be  obtained  elsewhere.    Thev  include: — 


IN  COLOURS 

Lisbon  Grey  Tweed  Suiting 

The  Harlan  Beige 

The  Lynton  Fabric  (black 
with  white  stripe) 

Brian  Serge  (black  and  navy) 

Armure  Fancy  Weave  (in  various 
colours) 


BLACKS  ONLY 
Wool  Sebastopol 

Wool  San  Toy 
Kelway  Cord 
Wool  Rosetta 
Newton  Serge 
Molesley  Cord 


The  complete  Priestleys'  line  includes  a  fine  assortment  of  serges 
of  all  weights  and  at  all  prices. 

We  also  have  plenty  of  Poplins,  Broadcloths,  Shepherd's  Plaids, 
two-tone  diagonal  Cheviots,  Cashmeres,  Henrietta  Serges,  etc. 

We  also  have  a  good  stock  of  Lustres  in  all  shades. 

While  our  stock  is  large  and  varied,  the  demands  upon  it  are  sure  to 
be  unusually  heavy.  Prices  are  going  up,  and  goods  are  becoming 
more  difficult  to  obtain. 

Therefore  place  full  orders  at  once,  while  you  can  still  be  sure  of 
getting  what  you  want. 

GREENSHIELDS  LIMITED 


"EVERYTHING  IN  DRY  GOODS" 


Victoria  Square 


Montreal 


134 


DRESS    FABRICS 


Dry  Goods  Review 


Are  your  salesmen  get- 
ting an  audience  every 
month  of  the  year  with 
the  worth-while  dry 
goods  and  department 
stores  of  Canada  from 
coast  to  coast?  The 
chances  are  they  are  not, 
for  this  would  require 
some  sales  force. 

Yet  this  is  what  DRY  GOODS 
REVIEW  is,  and  has  been 
doing  for  the  past  twenty-six 
years. 

Your  advertisement  in  DEY 
GOODS  EEVIEW  will  carry  your 
selling  talk  before  these  good  mer- 
chants, and  because  they  read  and 
have  confidence  in  their  trade 
paper,  will  become  better  acquaint- 
ed with  your  line. 

Let  DRY  GOODS  REVIEW  be  one  of 
your  salesmen. 


The  Silk  House 

of  Eastern 

Canada 

Mr.  Merchant — 

Stop!  Look!  and  Listen! 

Is  your  Silk  and  Velvet  Depart- 
ment in  a  healthy  condition  for  the 
Fall  season?  If  not,  prepare  and 
anticipate  your  needs  as  prepared- 
ness is  the  key  to  success. 

Mr.  Furrier — 

Stop!  Look!  and  Listen! 

Let  our  linings  sell  your  coats. 

"ENOUGH  SAID" 

Call  on  us  or  write  for  samples. 

'BOURCIER  VALUES." 

J.  O.  BOURCIER 

LIMITED 
280  St.  James  Street 

Montreal 
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DRESS    FABRICS 


VELVETEENS 

Owe  their  richness,  lustre  and  beauty, — and 
their  utility  too, — to  the  skill  of  the  Dyer  and 
Finisher,  and  the  wise  buyer  will  make  sure  that 
his  costume  velveteens  are  in  the  best  dye  and 
hnish  obtainable. 

For  a  century  and  a  half  Messrs.  J.  &  J.  M. 
Worrall,  Ltd. — "The  Premier  Velveteen  Dyers 
of  the  World" — have  led  the  way  in  the  treatment 
of  these  beautiful  pile  fabrics,  and  their  discovery 
of  processes  yielding  fast-to-rubbing  dyes  gave 
to  Velveteens  a  quite  new  value  —  and  utility. 

These  fast-dyed  Velveteens  were  awarded  the 
Grand  Prix  at  the  Franco-British  Exhibition  in 
1908  and  at  Turin  in  191 1,  and  the  careful  buyer 
will  ask  for  and  insist  upon  a  guarantee  that  his 
Costume  Velveteens  are  in 

WORRALL'S 

FAST  DYES 


\ 


GRAND 
PRIX 

franco -British" 
exhibition,  1908. 


T 


VELVETEENS 


IO       FINISHED       BY 


\>* 


'GRAND 
PRIX 


J  a,  J  M.WORRALLLimited   MANCHESTER 

THE   PREMIER    VELVETEEN     DYERS     OF    THE     WORLD 


TURIN 
EXHIBITI0N.19II. 
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'1  RADE 


MARK 


=                                                                                                   Keg.   U.S.  Pat.  Oft.  1 

This  Trade  Mark  is  to  be  found  only  j 

j                                              on  White  Goods  of  reliable  quality.  | 

I         Alreco  Fabrics  \ 

are  White  Goods    in   complete    lines,    both 

staple  and  novelty,  and  varying  in  weight 

from    the    transparent    organdie    to    heavy 

|             skirtings.  | 

|                                                    COMPARISON  OF  VALVES  INVITED  | 

|                        A.  L.  REID  &  COMPANY  | 

|                                                        44-46  East  25th  Street  | 

|                                  NEW  YORK  CITY       -        NEW  YORK  | 

E                                                                                             SELLING  AGENTS-.  | 
THOMAS  BROPHY  &  SONS,  Toronto,  167  Yonge  St.;  Montreal,  41  Herald  Bldg. 
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WM.  FISON  &  CO. 

LIMITED 

are  the  people  who  are 

DOING  THE  BUSINESS 

Manufacturers  Spinners 

of  all  kinds  of  of  Hosiery,  Knitting 

Dress   Goods  Botany  Wool,  etc. 

TORONTO  AGENT:  MONTREAL  AGENT 

Evans  &  Evans,  421  Empire  Buildings,  Frank  W.  Nelles, 

58-64  Wellington  Street  West  301  St.  James  Street 

BRADFORD  (ENG.)  OFFICE:  24  Peel  Place 


Your  Spare  Time 


IN    EXCHANGE 


For  Our  Money 

Will  you  exchange  a  part  of  your  spare  time  for  our  money?  Does  it 
interest  you  to  know  that  we  are  employing  hundreds  of  men  and  women, 
right  here  in  Canada,  to  represent  us  during  spare  time  and  "off  hours." 
For  their  otherwise  leisure  hours,  our  representatives  are  greatly  increas- 
ing their  regular  incomes.  A  number  of  our  best  representatives  find  that 
their  spare-time  efforts  earn  for  them  more  than  their  regular  occupations. 

Our  plan  takes  no  time  from  your  regular  duties  —  your  spare  time  is 
all  we  want  at  present.  Are  you  willing  to  exchange  it  for  cash,  providing 
we  prove  to  you  that  money  can  be  made?  Supposing  you  write  us  a  line 
by  return  mail  and  say,  "Send  full  particulars  regarding  your  spare-time, 
money-earning  plan,"  that  will  do. 

The   MacLean    Publishing   Co.,   Ltd. 

143-153  UNIVERSITY   AVE.  -  -  TORONTO,    CANADA 
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DRY    GOODS    REVIEW 


KEEP   DRY  GOODS  REVIEW  CIRCULATING 


This  issue  of  DRY  GOODS  REVIEW 
Belongs  to 


Firm 


MR.  MERCHANT,  do  you  want  to  get  out  of  Dry  Goods  Review  the  greatest  pos- 
sible advantage  for  your  buyers  and  clerks  as  well  as  for  yourself?  We  are 
as  anxious  as  you  that  you  should,  and  yet  we  feel  that  often  through  the  lack 
■of  a  systematic  handling  of  the  copy  or  copies  that  reach  your  store  there  are  unneces- 
sary delays,  and  in  some  cases  the  heads  of  departments  are  not  given  the  opportunity 
to  study  the  articles  and — equally  important — the  advertisements.  Frequently  there 
is  no  definite  arrangement  carried  out  for  passing  on  the  issues  to  each  department  in 
regular  order.  There  are  a  large  number  of  buyers  who  subscribe  personally  and  thus 
secure  their  copies  promptly.  Where  this  is  not  done,  however,  the  merchant  is  failing 
to  provide  a  valuable  service  and  training  for  members  of  his  staff  who  may  chance  to 
be  passed  by. 

The  plan  is  a  simple  one:  just  tear  off  the  slip  given  below,  attach  it  to  this  issue  on 
the  cover  page,  and  write  down  the  names  of  the  staff  members  whom  you  wish  it  to 
reach.  It  is  a  matter  of  only  five  minutes  and  in  each  issue  hereafter  another  slip  will 
appear  for  use  with  that  particular 

number.     See  to  it  that  your  man-  CUT  THIg  QUT  AND  pASTE  QN 

agers  and  clerks  keep  up  to  schedule  THF   mvRR 

also  in  passing  on  their  copies  prompt-  1  rlH   LUVliK 

ly.  Provision  is  made  for  copies  being 
sent  back  later  to  those  who  wish  a 
second  study  of  the  contents. 

Some  merchants,  while  they  exam- 
ine carefully  pages  of  The  Review 
themselves,  fail  to  realize  the  value 
that  lies  therein  for  those  behind  the 
counter — clerks  as  well  as  managers. 
They  are  kept  in  touch  by  type  and 
illustration  with  the  new  lines  that  are 
being  brought  out  in  their  own  depart- 
ments; with  the  conditions  of  supply 
and  market  changes;  with  selling 
methods  called  from  a  wide  field  by 
visits  of  staff  writers.  Not  only  is  the 
information  valuable  in  buying,  but  it 
should  be  of  equal  help  to  the  clerk 
that  sells;  it  supplies  him  with  a  more, 
intelligent  viewpoint  than  he  could 
otherwise  obtain. 

But  apart  from  the  department 
articles,  there  are  a  large  variety  in 
each  issue,  covering  many  incidents  of 
store  life;  on  store  systems,  on  adver- 
tising, on  the  handling  of  customers, 
on  such  problems  as  mail  order  com- 
petition, credits,  approbation,  etc., 
stock-taking,  window  trimming,  and 
scores  of  others. 

Reading  them  will  not  only  benefit  your 
staff,  but  will  add  an  interest  and  a  zest  to  their 
work;  they  will  understand  better  and  as  a 
resu  t  do  better. 

If  one  or  two  copies  are  not  enough  to  go  

around,  try  taking  a  second  or  a  third. 
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Those  whose  names  appear  below  are  requested  to 
read  as  soon  as  possible  those  pages  in  this  issue 
that  apply  directly  to  their  own  departments,  check 
off  their  names,  and  pass  on  to  the  one  directly 
below  in  the  list.  If  you  desire  to  secure  the  copy 
again  later  for  a  further  reading,  place  a  check  in 
the  last  column   opposite  your  name. 


Dept. 


Name. 


Have|  Wish 
Read|  Back 


Dress   Goods 


Office 


Ready   to   Wear 


liress   Accessories 


Fancy  Goods,   Notions 


House    Furnishings 


Millinery 


Knit   Goods 


Furs 


Footwear 


Window  Trimmer 


Card    Writer 
Advertising 


FUR,  DEPARTMENT 


JUNE  PRICES  LOWER 

London  Sales  Show  Declines  in  Nearly  Every  Line 

Compared  with   March — Fox  Higher, 

Mink  Lower. 


SOME  disappointment  was  expressed  by  the  trade  at 
the  result  of  the  June  London  fur  sales.  The  prices, 
in  most  cases  should,  decline  as  compared  with  the 
March  figures.  This  is  not  ordinarily  taken  to  mean  the 
beginning  of  a  permanent  decline,  but  at  the  best  implies 
that  prices  have  seen  their  highest  during-  the  war.  There 
was  not,  of  course,  the  big  demand  for  furs  for  trimmings 
to  boost  the  market  this  time. 

In  a  report  sent  to  Dry  Goods  Review,  P.  R.  Poland  & 
Son,  of  London,  say : 

"Even  in  normal  times,  Summer  sales  are  not  desired 
by  buyers  and  the  holding  of  the  present  series  was  cer- 
tainly not  in  the  best  interests  of  the  trade. 

"As  had  been  foreseen,  they  were,  on  the  whole,  poorly 
supported,  most  buyers  having  covered  their  requirements 
in  March,  the  latest  date  at  which  they  could  buy  and 
reasonably  expect  to  get  the  goods  worked  for  this  year's 
trade.  Export  trade  also  is  hampered  by  the  delay  and 
difficulty  in  obtaining  the  necessary  licences  and  by  the 
import  restrictions  of  the  various  countries.  With  the  ex- 
ception of  a  few  articles  such  as  skunk,  raccoon,  American 
oppossum,  etc.,  very  few  real  sales  were  effected,  many 
goods  being  withdrawn  or  brought  back  by  owners. 

"The  whole  trade  is  at  present  governed  by  the  labor 
and  dressing  and  dyeing  difficulties,  which  preclude  any 
great  quantity  of  goods  being  consumed  by  the  trade,  no 
matter  how  cheap  they  may  be.  An  attempt  to  force  sales 
merely  resulted  in  many  strings  being  bought  in  and  nomi- 
nally lower  prices  being  registered.  Tins  was  particularly 
the  case  of  wolf,  the  dressed  and  dyed  article  remaining  in 
good  request." 

Among  the  comparative  prices  brought  were:  Beaver, 
10  per  cent,  cheaper  than  March;  ermine,  same;  fitch,  few 
buyers;  blue  fox,  20  per  cent,  up;  cross,  10  per  cent,  up; 
red,  10  per  cent,  below,  most  unsold;  white  fox,  10  per 
cent,  up;  mink,  lower,  most  left  unsold;  mole,  march 
1  .rices;  raccoon,  same;  skunk,  firm  at  March  prices;  wolf, 
15  per  cent,  decline. 


LOOKS  BRIGHT  FOR  FALL 

Indications  of  Good  Business  in  Comin?  Season  —Seal 
Coats  of  Medium  Length 

PUR    buyers    are   looking    forward    with    confidence    to    a 

g l    Fall    business,    the    said    expectations    being   drawn 

chiefly  from  the  good  records  of  other  departments.  White 
tux  sets  sold  pretty  well  for  early  Summer  in  the  larger 
cities,  but  there  was  not  the  brisk  demand  that  some  antici- 
pated. 


Some  stores  are  featuring  furs  now  on  the  basis  of 
laying  aside  early  selections  from  a  small  deposit,  while 
others  have  been  drawing  in  business  on  fur  storage. 

The  Hudson  seal  coat  still  has  an  unchalleneged  lead 
with  Persian  only  a  staple  line  for  "out  of  town"  busi- 
ness chiefly.  The  favorite  coat  is  a  little  shorter  than  last 
year,  ranging  around  42  inches,  with  45  as  a  maximum,  in- 
place  of  45,  46  or  50  inches. 

Prices  that  will  be  charged  in  retail  stores  for  Fall  on 
these  coats  will  depend  a  good  deal  on  the  "sweep,"  that 
is  on  the  amount  of  goods.  There  is  a  coat  of  85  inches 
sweep  selling  around  $125,  but  for  105  or  125  inches,  etc.. 
the  price  is  much  higher,  due  to  the  advance  in  prices  over 
last  year.  Most  of  the  coats  are  trimmed  with  beaver, 
ermine,  fitch,  etc. 

In  sets,  Black  fox  leads,  with  red  and  cross  still  strong 
for  girls'  and  misses'.  The  round  muff  has  almost  dis- 
placed all  others. 


QUARTER  MILLION  SEALS  CAUGHT 
THE  SEAL  fisheries  of  Newfoundland  in  the  season  just 
closed;  added  to  the  value  of  the  fat,  will  bring  the  yield 
to  over  $1,000,000.  The  241,302  seals  brought  $(539,657,  as 
they  were  equal  to  300,000  with  ordinary  prices  ruling. 
There  were  2,028  engaged.  Last  year's  catch  was  only 
47.004  seals. 


TALKING  FURS  UP  EARLIER 
A  SUMMER  ANNOUNCEMENT  by  J.  Sutcliffe  &  Sons, 
of  Trenton,  deals  with  furs  and  refers  in  the  opening  para- 
graph to  what  some  might  call  an  incongruity,  as  follows: 
"There  is  almost  a  laughable  side  to  showing  furs  when 
filmy  Summer  fabrics  are  right  in  vogue,  but  there's  a 
reason.  There  is  a  class  of  furs  that  women  greatly  ap- 
preciate and  all  women  look  upon  with  envious  eyes,  that 
are  a  little  above  the  popular  trade,  which  would  hardly 
wan-ant  stocking  in  the  smaller  cities."  Rut  in  this  case, 
the  firm  has  stocked  these  and  wants  to  show  them  early 
so  that  people  will  have  a  better  choice,  and  they  have 
arranged  to  take  orders  for  furs  now  with  delivery  as  the 
customers  see  fit,  September,  November  or  December  or 
earlier  if  they  wish. 

In  connection  with  this  idea,  it  is  customary  in  the 
store  of  Duncan,  Ferguson  &  Co.,  Stratford,  to  talk  up 
their  fur  garments  for  Fall  as  early  as  May  of  each  year, 
and  a  number  have  already  been  sold,  The  Review  is 
informed.  This  has,  of  course,  particularly  to  do  with 
Hudson  Seal  coats,  rather  than  with  sets,  because  the  par- 
chase  of  a  Hudson  Seal  coat  is  a  rather  big  transaction 
for  a  woman  and  one  to  which  she  wants  to  give  consid- 
erable time  and  attention  if  she  has  not  more  money  than 
the  average,  but  when  the  subject  is  mentioned  to  her  and 
she  gets  the  idea  early,  and  prices  are  quoted,  then  she  is 
in  a  better  position  to  order  early  and  the  depart  men  i 
stands  to  enter  upon  the  regular  season  with  a  good  start. 
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SHOWING    FUR    STOCKS    AT    FALL    FAIRS 


SHOWING  fur  at  a  Fall 
Fail'  is  a  plan  which 
several  merchants  in 
Ontario  have  found  quite 
successful.  Those  who  have 
attended  Toronto  Exhibi- 
tion will  remember  that 
there  are  a  number  of  ex- 
cellent displays  each  year 
given  by  leading'  dry  goods 
and  exclusive  furriers,  but 
the  idea  can  be  worked  in 
smaller  cities  and  even 
towns  to  good  advantage. 
For  instance,  at  the  Old 
Boys'  Fair  at  Picton,  held 
in  September,  A.  Bristol  & 
Son,  of  that  town,  had  a 
fine  looking-  booth  in  which 
furs  alone  were  shown  and 
the  results  of  this  are  re- 
ported to  have  been  quite 
satisfactory.  A  view  of  the 
exhibit  is  shown  here  and 
this  reflects  considerable 
credit  on  the  trimmer.     Mr. 

F.  Gfaydon,   who  is   shown    Exhibit  of  furs  by  A.  Bristol   &  Son,  at  Picton  Old  Boys' Fair.     F.  Graydon,  the  trimmer 
sittino-   down    in    charge   of  (sitting  down) ,  was  in  charge  of  the  booth. 

the     booth.       Wax     figures 


were  used,  both  for  ladies  and  misses,  on  which  coats  were 
displayed  to  advantage  as  well  as  sets,  and  a  number  of 
sets  were  shown  separately  here  and  there  in  the  booth.  A 
couple  of  stuffed  animals  gave  a  fur-like  effect  to  the  ex- 
hibit and  naturally  would  draw  the  attention  of  the  crowd 
passing  through  to  the  exhibit. 

In  the  centre  was  a  table  with  a  shaded  electric  lamp 
and  flowers  in  vases  gave  a  natural  and  rather  home-like 
air  to  the  exhibit. 

A  huge  12  foot  Jap  umbrella  topped  the  exhibit. 


REVOLUTION  IN  LOCATIONS 
The  Cairns  Store  is  Banishing  Women's  Goods  to  Second 

Floor. 
THE  J.  F.  CAIRNS  Co.  of  Saskatoon  are  making  extensive 
alterations  in  the  location  of  departments  and  in  a  sense 
are  creating-  a  revolution  in  the  ordinary  ideas  that  have 
prevailed  in  regard  to  the  location  of  departments,  par- 
ticularly those  chosen  for  the  first  floor.  The  main  change 
will  be  the  removal  of  the  following'  lines  from  the  first 
floor  to  the  second  floor;  women's  hosiery,  gloves,  neck- 
wear, fancy  goods,  lace,  embroidery,  notions,  ribbons,  um- 
brellas. In  the  majority  of  stores  it  is  considered  essential 
that  these  should  be  located  on  the  first  floor. 

Another  re-arrangement  is  bringing  down  to  the  first 
floor  the  groceries,  which  were  formerly  on  the  fourth  floor. 
Very  little  now  that  one  would  ordinarily  consider  dry 
goods  are  on  the  first  floor  at  all,  this  consisting  of  gro- 
ceries, drug  sundries,  jewelry,  books,  stationery,  soda  foun- 
tain, men's  and  boys'  furnishings,  clothing,  men's  shoes. 
Second  is  "Women's  Floor" 

In  the  announcement  the  firm  declares  that  the  second 
floor  will  be  essentially  a  woman's  floor  "where  all  lines 
of  apparel  will  be  assembled  in  order  to  facilitate  shop- 
ping, and  make  choosing  more  pleasurable. ' '  This  floor 
includes  besides  the  goods  before  mentioned,  millinery, 
white    wear,    corsets,    ready-to-wear,    underwear,     fancy 
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goods,  handkerchiefs,  dress  goods,  wash  goods,  patterns, 
notions,  linens,  staples,  cottons,  etc. 

The  third  floor,  as  in  most  large  stores,  will  be  given  up 
to  rugs,  linoleums,  furniture,  etc.,  and  on  the  fourth  floor 
is  a  very  large  cafe  which  is  now  being  extended  to  provide 
for  private  dinner  parties,  lunches,  dinners,  etc.  A  smok- 
ing room  will  be  installed  close  to  the  cafe.  Sporting- 
goods  are  also  kept  on  this  floor  as  well  as  kitchen  utensils, 
crockery,  etc. 

The  working  out  of  this  new  arrangement  will  be  one 
of  considerable  interest  to  dry  goods  merchants,  as  it  is 
such  a  pronounced  departure  from  the  ordinary  ideas  as  to 
the  purpose  of  the  ground  floor  space. 


WHY  THE  ONE-HOUR  SALE? 
IN  A  number  of  stores,  what  are  called  one-hour  sales  are 
held  at  certain  periods,  in  which  the  goods  are  said'  to  be 
on  sale  at  a  certain  price  for  only  one  hour,  from  9  to  10 
or  10  to  11,  and  so  on.  Some  stores  show  figures  of  clocks 
say  with  the  hand  pointing  to  ten  o'clock,  and  underneath, 
"1  hour,  beginning  at  10  A.M."  The  Paquet  Co.,  of 
Quebec,  who  have  a  large  departmental  store,  have  a 
rather  interesting  way  of  explaining  the  one-hour  sale.' 
They  were  announcing  oilcloth  remnants  at  half  price,  and 
also  curtains  reduced.     The  ad.  read  as  follows: 

"We  have  a  special  lot  of  oilcloth  remnants  to  sell 
on  Monday,  and  although  we  want  to  get  rid  of  them, 
we  can  only  spare  the  time  to  sell  them  for  one  hour. 
If  you  are  interested  at  all,  come  between  10  and  11 
o'clock  Monday  morning  and  choose  from  these  oilcloth 
remnants  at  half  price. 


A.  D.  Rankin  has  retired  from  the  firm  of  Doig, 
Rankin  &  Robertson.  Brandon,  and  will  take  a  long  rest. 
Mr.  Rankin  has  been  in  business  in  Brandon  for  the  past 
quarter  of  a  century,  establishing  the  firm  of  A.  D. 
Rankin  &  Co.,  which  was  amalgamated  in  1913  with  Doig 
&  Robertson. 


Dry  Goods  Review 


FUR  DEPARTMENT 


The  House  for  Distinctive  Merit  in  Furs 

We  are  ready  to  show  our  newest  designs  for 
Tall  vogue  and.  we  can  safely  promise  designs 
that  will  merit  your  unstinted  approval. 

Our  range  is  designed  to  meet  a  high  class  trade, 
and  we  welcome  your  order  for  anything  you 
may  require  in  Furs.  The  distinctive  merit  of 
our  furs  wins  trade  for  our  customers. 

Ask  for  our  jVew  1916-17  Catalogue 

JAMES   CORISTINE  &  CO.,  LIMITED 

MONTREAL,  QUE. 
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Smart    Reliable    Furs 


Fall  and  Winter,  1916-191 7 


O 


UR  Fall  range  consists  particularly  of  Mink,  Fox  and  Persian  Lamb. 
Fox  sets  will  be  more  popular  this  year  than  ever.  Our  range  is  one  of 
the  finest  in  Canada. 


We  are  justly  proud  of  our  fine  showing  this  year,  the  range  is  large,  the  styles 
are  particularly  attractive,  and  correct,  the  values  mean  bigger  profit  for  you. 
Sell  a  customer  a  Laberge  Chevalier  Fur  Garment  and  your  store  will  have  the 
preference  for  future  requirements. 

See  our  travellers  and  consider  our  values  before  placing  your  order. 


Laberge,  Chevali 


dC 


erge,  ^>nevaner  ana  company 

MAKERS  OF  STYLISH  FURS 

Montreal 
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ALL  IS  READY  FOR  CHICAGO  CONVENTION 

Wide  Variety  and  Skilled  Demonstrators  on  the  Programme  for  August  7-10 — Canadians 
Will  Attend  All  Meetings  But  Continue  Separate  Organization. 


LISTEN,  C.  A.  D.  M.! 

BE  ON  DECK  for  the  big  time.      Chicago  is  the 
place  and  the  dates  are  August  7,  8,  9,  and  10. 

To  make  this  trip  a  success  plan  your  holidays 
now.  Every  display  man  should  avail  himself  of 
this  opportunity  to  see  what  is  doing  and  meet 
the  boys  of  the  I.  A.  D.  M.  We  can  always  learn 
something  no  matter  how  proficient  we  are,  and 
this  convention  is  instructive  from  every  stand- 
point. Something  doing  every  minute.  Practical 
demonstrations  in  Draping,  Card  Writing,  Air 
Brush  Work,  etc. 

You  will  be  worth  more  to  your  employer  and 
it  will  enable  you  to  start  off  the  season  with  re- 
newed energy  and  fresh  ideas. 

Boys,  you  will  never  forget  it  if  you  come. 
Drop  a  card  to  Secy.  F.  J.  Thompson,  c  o  Stanley 
Mills  &  Co.,  Hamilton,  stating  that  you  will  be 
one  of  us. 

The  convention  will  be  held  at  the  Auditorium 
Hotel,  Michigan  Ave. 

Come  with  us  in  a  reserved  car  from  Toronto 
if  you  can. 

W.  G.  MOIR, 

Acting  President. 


AS  we  go  to  press,  word  comes  from  Chicago  that 
the  division  of  the  programme  of  the  convention 
of  the  International  Association  of  Display  Men 
has  not  yet  been  made,  but  below  appears  a  list  of  those 
who  have  agreed  to  take  part,  a  sufficient  guarantee  of 
the  value  of  the  convention  to  members  of  the  Canadian 
Association  of  Display  Men.  An  effort  will  'he  made  to 
get  the  hoys  together  in  Toronto  on  Sunday  afternoon, 
August  6,  so  as  to  leave  all  together  in  the  same  car. 

The  names  of  the  demonstrators  are  as  follows: 

E.  J.  Berg,  display  manager  for  Burgess>-Nash  Co.. 
Omaha.  Demonstration  of  the  handling  of  accessories  in 
connection  with  ready-to-wear  and  fabric  displays. 

C.  A.  Vosburg,  display  manager  for  McCreery  & 
Co.,  Pittsburgh.  Demonstration  and  explanation  of  the 
designing  of  window  setting's  and  displays. 

A.  A.  Hansen,  display  manager  for  Werner  &  Werner, 
St.  Louis.  Demonstration  of  making  displays  of  men's 
clothing  and  accessories. 


Carl  W.  Ahlroth,  display  manager  for  the  Cnion 
Clothing  Co.,  Columbus,  0.  Demonstration  of  handling 
velours  in  show  windows. 

Wm.  H.  Hinks,  display  manager  for  John  W.  Thomas 
&  Co.,  Minneapolis.  Demonstration  of  draping  dress 
goods  over  the  display  figure. 

Bert  Cultus,  display  manager  for  Rhodes  Bros.,  Ta- 
coma,  Wasli.  Demonstration  of  and  instructions  for  mak- 
ing a  convertible  background. 

W.  L.  McCurry,  display  manager  for  Jos.  D.  Back  & 
Bro.,  Little  Rock,  Ark.  Demonstration  of  easy  process 
whereby  anyone  can  draw  and  paint  pictures. 

J.  D.  Williams,  display  manager  for  Burkhardt  Bros., 
Cincinnati,  0.  Demonstration  of  handling  men's  wear  in 
the  show  window. 

D.  Byrd  Coleman,  display  manager  for  Titche-Goet- 
tinger  Co.,  Dallas,  Tex.  Demonstration  of  draping  silks 
and  other  fabrics  over  the  full  form. 

Sam  Friedman,  display  manager  and  card  writer  for 
Jos.  Blach's  Sons.  Birmingham,  Ala.  Demonstration  of 
practical,  high-class  show-card  writing. 

R.  J.  Fuellerman,  display  manager  for  T.  A  Chapman 
&  Co.,  Milwaukee.  Demonstration  of  dressing  and  posing 
wax  figures. 

John  H.  Hobelman,  advertising  manager  for  B.  Nugent 
&  Co.  Dry  Goods  Co.,  St.  Louis.  Illustrated  lecture  on 
co-operation  between  the  window  display  and  advertising 
departments. 

Carl  F.  Meier,  display  manager  and  card  writer  for 
Simon  &  Landauer,  Davenport,  la.  Demonstration  of  pen 
lettering  for  show  cards. 

Paul  H.  Hinze,  display  manager  for  Dinet  &  Nachbour, 
Joliet,  111.  A  demonstration  and  talk  that  will  be  worth 
much  to  every  display  man. 

Otto  F.  Rempke,  advertising  counsel,  Lincoln,  Neb. 
Address  on  advertising,  window  display  and  co-operation. 

W.  B.  Morris,  director  of  Western  Knitting  Co.,  Min- 
neapolis. Illustrated  lecture  on  co-operation  between 
the  display  man  and  the  national  advertiser. 

J.  A.  Mitchell,  display  manager  for  the  Boston  Store, 
Joliet,  111.  Demonstration  on  the  handling  of  merchan- 
dise in  the  window. 

Jos.  B.  Mills,  sales  manager  for  the  .1.  L.  Hudson  Co., 
Detroit.      Address    on    how    the   display    man    can    "hook 
up''  with  the  selling  end  of  the  business 
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FALL   OPENING   TRIMS  WORTH   FOLLOWING 


Th  is  is  an  admirable  type  of 
trim  for  a  small  window,  or 
section  of  a  window,  with  the 
dress  goods  and  suit  showing 
as  supplementary  to  eacli 
other.  There  must  in  such  a 
case  be  one  color  harmony. 
This  was  blue;  another  grey 
and  so  on.  The  feature  of  the 
background  was  the  panel 
covered  with  white  Canton 
flannel  with  the  frame  covered 
with  light  tan  felt,  as  is  the 
foor.  Attached  to  the  panel 
is  receiver  in  tan,  for  flowers. 


This  trim,  as  well  as  the  one 
above  is  by  W.  Hallgarth,  of 
D.  E.  MacDonald  &  Bros., 
Guelph,  and  has  a  similar 
panel.  Accessories  are  given 
a  prominent  position  through 
the  chair  in  the  centre,  but 
while  attractive,  do  not  lessen 
the  effect  of  the  three  ready- 
to-wear  garments.  The  fur 
idea  is  held  in  all  three,  from 
the  Hudson  seal  coat  to  the 
fur-trimmed  garments,  with 
the  fox  set  in  the  foreground. 
Altogether  a  well  balanced 
trim. 
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GRADUATED  HEIGHT  IN  SHOWING  FALLGOODS 

Avoid  Plat,  Monotonous  Look  in  so  Many  Windows  —  Set  of  Interchangeable  Fixtures 

Described  in  Detail — An  Autumn  Display. 

Written  for  The  Review  by  C.  J.  Nowak. 


THERE  is  a  distinct  advantage  to  be  gained  in  plan- 
ning work  ahead,  no  matter  what  it  is.  Work  well 
planned  is  more  than  half  done.  Window  plans  for 
the  Fall  should  not  be  put  off  until  the  eleventh  hour. 

"Procrastination  is  the  thief  of  time''  is  a  fact  that 
the  display  man  who  looks  after  the  show  windows  should 
always  remember. 

Any  close  observer  must  know  that  the  beautiful  win- 
dows in  the  large  cities  were  planned  months  in  advance 
of  the  time  they  are  placed. 

To  the  display  man  who  wants  to  get  ahead  and  out 
of  the  beaten  track,  we  say  "Work  ahead,"  "Make  your 
plans  now,  and  get  through  with  them  so  as  to  lighten 
your  work,  and  make  it  more  effective  later  on." 

In  this  article  we  illustrate  and  describe  a  method, 
which,  if  carried  out,  will  accomplish  your  work  easily 
and  effectively — work  which  you  have  been  dreading  and 
putting  off  until  the  last  minute. 

Graduated  Height  In  Display 

One  reason  why  many  store  windows  are  not  effective 
is  the  fact  that  the  displayman  fails  to  secure  a  gradu- 
ated height  in  his  display.  The  entire  arrangement  has  a 
flat,  unattractive  appearance.  Such  an  effect  naturally 
calls  for  a  fixture  or  method  of  trimming  that  will 
eliminate,  in  a  practical  way,  this  inartistic  arrangement. 
The  accompanying  interchangeable  design,  for  this  reason, 
should  ibe  welcomed  by  every  display  man. 

It  is  an  acknowledged  fact  that  a  store  may  succeed  or 
fail  according  to  the  attention  paid  to  the  show  window. 
In  short,  it  is  the  storekeeper's  closest  connecting  link 
with  the  public,  and  the  store  is  judged  according  to  the 
general  appearance  of  the  show  windows. 

The  merchant  who  considers  the  goods  he  buys  must 
also  consider  their  successful  selling,  and  to  sell  goods  it 
is  necessary  to  present  them  in  the  most  pleasing  way — 
this  is  the  mission  of  your  show  windows. 

The  tendency  of  leading  display  men,  especially  in 
the  better  stores,  is  to  place  a  limited  number  of  wTell- 
selected  articles  in  the  window  at  the  same  time.  This 
statement  holds  good  particularly  in  a  showing  of  high- 
grade  lines.  Not  many  pieces  are  displayed,  but  what 
are  shown  attract  more  people  and  they  are  strongly 
convinced  of  the  fact  that  you  have  some  snappy  mer- 
chandise.   By    following    this    plan    you    can    effectively 


place    your    merchandise    banquet    in    courses    instead    of 
trying  to  put  the  whole  meal  on  the  table  at  once. 

The  displaying  of  only  a  few  articles  in  the  window 
means  that  the  window  should  be  changed  quite  often 
and  this  too  has  an  advantage  in  that  it  continues  to 
attract  attention,  leaving  the  impression  that  there  is 
always  something  new  to  he  found  in  merchandise  in 
your  store. 

Interchangeable  Fixtures 

Illustration  No.  1  shows  nineteen  fixtures  which  make 
up  an  interchangeable  fixture  set,  especially  suitable  for 
a  display  of  goods  carried  by  the  average  department 
store. 

With  this  setting,  the  merchant  will  be  able  to  secure 
the  desired  graduated  height  in  his  merchandise  showing. 
He  will  also  be  able  to  secure  a  distinct  advantage  in 
readily  changing  the  entire  effect  of  his  show  window 
arrangement,  and  thereby  readily  impressing  the  public 
with  a  change  in  the  window  decorations  and  also  a 
change  in  the  merchandise  exhibit. 

This  fixture  can  be  readily  made  of  composition  board 
by  your  local  carpenter  or  cabinet  maker  and  permits  a 
variety  of  changes  in  the  decorative  treatment  or  cover- 
ing.    These  we  describe  in  detail. 

This  entire  set  consists  of  nineteen  separate  pieces,, 
many  of  these  pieces,  however,  are  duplicated  so  there 
are  only  eight  entirely  different  pieces  in  the  lines  of 
construction.  These  eight  pieces  are  described  in  detail, 
giving  the  sizes.  However,  in  arranging  a  fixture  of  the 
character  for  your  own  window,  you  must  bear  in  mind 
that  the  size  of  the  completed  set  must  be  governed  by 
the  size  of  your  show  window. 

In  other  words,  the  proportions  must  be  in  harmony,, 
so  that  you  may  secure  the  best  and  most  practical 
artistic   use  of  your  designs. 

It  is  interesting  to  note  that  with  these  interchange- 
able parts  over  one  hundred  practical  arrangements  for 
clever  merchandise  showing  may  be  had,  each  one  being 
entirely  different  in  its  construction.  Further  changes 
may  be  secured  by  foliage  and  other  material,  suggesting 
the  season  or  event.  A  great  advantage  of  a  set  of 
interchangeable  display  fixtures  of  this  kind  is  that  by 
their  use  a  display  man  can  save  a  great  deal  of  time 
usually  needed  in  placing  or  planning  new  fixtures  and. 
decorations. 


Showing  graduated  fixtures  for  almost  any  line  of  goods.    See  article, 
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Measurement  of  the  Fix- 
tures 

The  following  is  a  com- 
plete list  of  the  measure- 
ments of  the  various  pieces 
included  in  this  nineteen- 
piece  set : 

As  before  stated,  in  de- 
signing your  own  fixtures 
the  measurements  must  be 
governed  by  the  size  of 
your  display  space. 

No.  1  is  34  in.  long,  32 
in.  wide,  and  3  in.  deep. 
Two  of  these  pieces  are 
necessary  to  complete  the 
set. 

No.  2  is  30  in.  long,  32 
in.  wide,  and  3  in.  deep. 
Two  of  these  pieces  are 
necessary  to  complete  the 
get. 

No.  3  is  22  in.  long,  18 
in.  wide,  and  3  in.  deep.  A 
portion  of  this  slab  is  fin- 
ished with  a  curve.  The 
measurements  on  b  o  t  h 
sides   to    the    beginning   of 

this  cut-out    is  7   in.        There  are    two   of    these    pieces 
necessary. 

No.  4  shows  a  semi-circle,  23  in.  long,  4  in.  wide  and 
7  in.  high.  Two  of  these  pieces  are  necessary  to  complete 
the  fixture. 


Dainty    Background   Suggestion    and    Fall    Trim.      Se(     accompanying 
article  for  detailed  description. 


No.  7  is  27  in.  high  and  11  in.  wide,  having  a  thickness 
of  3  in.  Two  of  these  pieces  are  used  in  completing  the 
fixture. 


The  last  piece  is  No.  8,  which  is  a  block  5  x  5  x  4  in. 
Four  of  these  pieces  are  necessary  in  completing  the  set 
No.  5  shows  a  pedestal  or  box  arrangement  that  is  18       0f  nineteen  pieces. 

in.  hi°h.  7  in.  wide  and  7  in.  deep.    Two  of  these  pedestals  .  .       .  XT  .        , 

in,  ni^ii,  "mc  ™  u  i  '  The  pieces  having  curved  lines,  such  as  Nos.  3,  4  and 

are  used  in  the  design. 

No.  6  shows  a  flat  board  cut  11  x  11  x  1  in.,  which  is 
used  to  assist  in  the  decorative  and  artistic  arrangement.  Continued  on  page  149. 


are   made   of   bendable    wall  board.     Wall   board   can 


Using  the  bandbox  with  the  hat, — Trimmed  by  E.  Roy,  Paquet  Co.,  Quebec. 
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NOVEL  FRAME  IDEA  USED  IN  THIS  FALL  TRIM 


While  many  points  in  this  trim,  by  W.  G.  Moir,oftheG.  W.Robinson  Co.,  Hamilton,  willappeal 
in  display  men,  there  is  a  novel  use  of  frames  at  cither  end.  These  frames  are  covered  with  green  plush  and 
a  full  draped  figure  stands  just  inside  each.  Probably  no  more  effective  method  of  concentrating  attention 
on  a  single  figure  could  be  found  than  by  "framing"  it.    Color  scheme  is  brown  and  tan. 

WASTE  PAPER  BALER  A  GOOD  INVESTMENT 


THE  recent  rise  in  the  value  of  waste  paper  has 
brought  to  the  attention  of  merchants  the  valuable 
assets  they  possess  in  the  sweeping  of  their  stores. 
There  was  a  time  wThen  even  with  a  baler  little  more  was 
secured  for  the  waste  paper  than  would  pay  for  the 
cost  of  transporting  it  to  the  dealer  in  waste  paper  and. 
rags,  but  now  there  is  a  good  surplus.  Freight  rates  are 
still  very  high  on  this  line,  but  efforts  are  being  made  by 
the  paper  mills,  who  are  very  much  interested  themselves, 
to  secure  a  reduction. 

The  value  of  the  waste  paper  has  been  brought  home 
to  the  dealer,  perhaps  more  than  anything  else,  by  the 
local  campaigns  of  the  Red  Cross  societies,  who  have 
raised  large  sums  of  money  by  having  people  save  their 
waste  paper  and  having  it  collected  by  motor  cars  in 
various  parts  of  the  towns  and  cities.  In  Hamilton,  in  a 
single  day,  eleven  carloads  were  collected  of  waste  paper 
and  rags,  and  the  sum  of  $1,800  was  realized. 

Wasting  500,000  Lbs.  Weekly 
The  Government  is  drawing  attention,  also,  to  its 
value,  and  the  Conservation  'Commission,  in  a  recent  cir- 
cular, declared  that  Canada  was  wasting  500.000  pounds 
of  paper  weekly.  Figuring  this  out  along  the  line  of  a 
ton  of  wood  nulp  requiring  eight  trees  of  an  average  of 
nine  inches  at  the  butt,  or  two  thousand  trees  weekly,  or 
one  hundred  thousand  annually,  some  idea  of  the  value 
of  paper  to  the  country  and  of  savins;  this  paper  can  be 
secured.  The  paper  is  used  for  patent  roofings,  for  mill- 
boards and  for  filling  for  cardboard. 

The  advantages  of  using  a  baler  for  this  waste  paper 
are  obvious.  There  is  a  considerable  amount  paid  by 
firms  for  waste  paper  when  it  is  baled,  and  a  decrease  in 
the  cost  of  freight  shipping  it  to  any  central  point.  In 
addition,  the  baling  of  the  paper  keeps  a  'basement  tidy 
and  in  less  danger  of  fire.  Baled  paper  as  a  rule  will  not 
burn  any  more  than  a  idle  of  magazines,  which  are  not 
particularly  uood  for  lighting  fires. 


PLEASE  POST  IN  A  CONSPICUOUS  PLACE 

DEPARTMENT  OF  TRADE  AND  COMMERCE 

OTTAWA,  CANADA 

SHORTAGE  OF  PAPER 

MATERIAL 

SAVE  YODR  WASTE  PAPER  AMD  BAGS 

The  attention  of  the  Department  of  Trade  and 
Commerce  has  been  called  to  the  fact  that  there  is  a 
serious  shortage  in  Canada  of  raw  material  for  the 
manufacture  of  paper,  including  rags  and  old  papers. 

A  very  large  quantity  of  different  kinds  of  paper 
and  paper-board  is  manufactured  every  day  in  Canada 
and  a  large  proportion  of  this,  after  it  has  served  its 
purpose,  could  be  used  over  again  in  making  some 
class  of  paper.  Much  of  it,  however,  is  either  burned 
or  otherwise  wasted,  and  has  to  be  replaced  by  new 
raw  material. 

It  is  of  great  importance  now  that  this  waste 
should  be  stopped  and  that  the  saved  material  should 
be  used  to  reproduce  first  supplies.  In  this  way  new 
raw  material  could  be  conserved  and  substantial  sums 
realised  from  otherwise  wasted  material. 

The  Department  of  Trade  and  Commerce  is  glad  to  bring  this 
matter  to  the  careful  attention  of  the  public.  A  little  attention  to 
the  saving  of  rags  and  old  papers  will  mean  genuine  relief  to  our 
paper  industry  and  a  diminishing  drain  upon  our  sources  of  supply 
for  new  materials. 

The  rags  and  paper  thus  saved  can  be  Teadily  disposed  of 
through  the  usual  channels  of  collectors  and  dealers  in  these 
articles,  and  through  the  industrial  department  of  the  Salvation 
Army  in  the  principal  cities. 

CEORCE  E.  FOSTER, 
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ROOM  IDEA  FOR  FALL  TRIM — This  window  of  Smallman  &  Ingram,  Loudon,  keeps  up  the  interior 
idea  Well,  with  its  harmonizing  background  of  wallpaper,  the  chairs,  table,  etc.,  and  sitting  and  standing 

figures. 


>■  Will  Pay  for  Baler  in  Year 

A  store  that  has  installed  a  waste  paper  baler  during 
the  past  year  is  G.  W.  Robinson's,  of  Hamilton.  Mr. 
Smith,  who  is  one  of  the  managers  of  the  store,  in  speak- 
ing of  this  to  The  Review  this  month,  stated  that  the  firm 
had  shipped  three  tons  of  baled  paper  a  few  weeks  ago, 
and  there  is  a  large  quantity  piling  up  again,  ready  for 
shipment.  He  thought  that  probably  the  baler  would  pay 
for  itself  in  a  year.  The  work  is  done  by  the  men  during 
the  day,  as  the  night  man  has  not  the  time,  having  four 
floors  to  look  after  and  a  basement,  but  the  extra  work 
involved  does  not  add  anything  to  the  expense  of  the 
store.  They  formerly,  Mr.  Smith  said,  had  someone  call 
and  take  away  their  paper,  and  they  received  nothing  for 
it  in  the  unbaled  state.  The  present  arrangement,  where 
the  paper  is  baled,  he  says,  keeps  away  a  good  many 
people,  who  might  otherwise  call  around  to  make  an  offer 
for  it  or  to  get  it  for  nothing,  as  they  hope  to  do.  He  is 
very  well  satisfied  with  the  advantages  of  the  baler. 
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usually  be  'bent  into  circular  form  by  dampening  it  a  few- 
minutes  before  applying  the  carpenter  work. 

The  method  of  finishing  the  various  pieces  will  be 
governed  by  the  amount  of  money  that  you  wish  to  spend 
for  this  work.  Without  question,  the  most  effective  and 
hest  way  for  covering  these  pieces  is  to  use  velour  or  repp 
plush  of  a  suitable  color  to  contrast  or  harmonize  in  a 
pleasing  wTay  with  the  permanent  background  you  now 
have  in  vour  window. 


EVERYTHING  IS  READY 

All  the  preparations  have  been  made  for  the 
greatest  meeting  ever  held  by  display  men.  We  be- 
lieve the  program  to  be  the  best  that  has  ever  been 
arranged,  The  entertainment  features  will  insure 
every  visitor  a  rousing  good  time  from,  his  arrival 
until  his  departure.  Every  displayman  in  America  is 
extended  a  cordial  invitation  to  meet  us  in  Chicago, 
_August  7,  8,  9  and  10. 

The  Program  Committee. 


Probably  the  most  inexpensive  way  to  finish  these 
pieces  would  be  to  paint  them  with  good  washable  flat 
tone  paint.  This  makes  it  possible  to  retint  the  pieces 
whenever  you  want  to  have  them  worked  up  in  different 
colors.  By  this  method  it  is  possible  for  you  to  apply 
relief  work  and  other  decorations  to  this  fixture. 

With  flat  tone  paint  it  is  also  possible  for  you  to  use 
stencil  designs  in  order  to  carry  out  the  period  decoration. 

Window  Background  With  Autumn  Suggestion 
The  two  lattice  panels  in  this  arrangement  measure 
24  in.  wide  and  7  ft.  in  height.  The  side  and  top  stiles 
are  3  in.  wide,  while  the  bottom  stile  is  10  in.  in  width. 
A  scenic  lithograph  is  mounted  in  a  frame  31  x  65  in. 
The  frame  work  is  all  covered  with  bark  paper,  which 
gives  a  very  Autumny  atmosphere.  Suitable  Fall  foliage 
is  then  brought  up  along  each  side  of  the  lattice  work, 
which  gives  the  setting  the  proper  finishing  touch. 

A  dainty  silk  drape  is  shown  over  gold  based  stand 
in  combination  with  a  parasol  or  umbrella.  The  material 
is  arranged  in  graceful  sweeps,  puffs  and  loops,  which  can 
be  easily  deciphered  by  any  display  man  from  the  illus- 
tration. 


EXTENSIONS 

The  T.  Eaton  Co.  of  Toronto,  are  planning  to  build 
three  new  factories  in  the  near  future.  One  of  these  will 
l)e  the  twelve-storey  factory  which  is  now  being  completed 
and  two  others  on  Dufferin  and  Bloor  Sts.  One  of  the  two 
latter  will  be  a  factory  for  the  making  of  light  wearing 
apparel,  and  the  other  for  making  of  embroidery. 

There  are  450  workmen  on  the  new  Mail  Order  Building 
of  the  Robert  Simpson  Co..  on  Mutual  St.,  Toronto,  and  it 
is  expected  to  be  ready  for  occupation  by  August  15.  The 
structure  is  280  ft.  by  115  ft.  and  eleven  stories  high,  made 
of  reinforced  concrete.  The  area  of  the  building  is  416,000 
square  feet,  being  32,000  on  each  floor.  About  1,000  will 
be  on  the  pay  roll  of  the  new7  building.  There  will  be  6 
freight  elevators  and  2  passenger. 

David  Geddes,  of  Rosetown,  Saskatchewan,  is  making 
large  additions  to  his  present  premises. 

Dominion  Textile  Co.  are  making  an  addition  (o  their 
plant  at  Montmorency  Falls.  The  new  building  will  be  five 
stories  high,  245  ft.  long  by  45  ft.  wide  and  will  cost 
$90,000. 
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EQUIPMENT    AND    DISPLAY 


Are  You   Prepared 

for  displaying   your    newest   gar- 
ments  in   an  up-to-date   manner? 

If  not,  we  can  prepare  you. 

Dale  Wax  Figure  Co.,  Ltd. 

106  Front  Street  East 

Toronto 

Manufacturers  of  nothing  but 

High-Class  WAX  FIGURES,  DISPLAY  FORMS 
and  DISPLAY  FIXTURES  of  all  kinds. 


Enough  said. 


We  are  Canada's  Leading  Display  Fixture  House. 


Pearl  Suit 
and  Skirt 
Hangers 

For  the  cloak  de- 
partment and  for 
the  home.  the 
Pearl  Hangers 

have  no  equal.  No 
bulging  the  skirt  at  the  hip*  as  in  other 
hangers  they  keep  the  stock  in  perfect 
shape. 

A   trial    order   will   convince   you    of   the 
merits  of  the  Pearl  hangers. 
Suit   hangers  $10.50  per  100. 
Skirt   hangers  $8.50  per  100. 
Large    sizes    for    very    large    skirts    or 
suits    $1.00    extra    per    100 
Write  for  sample   or  catalogue      Can   he 
bought  of  your  jobber  or  of 

FREEMAN     SCOTT.     Manufacturer. 
153*  Montgomery  Ave.,  Philadelphia,  Pa. 


/ 


Lockers  that  are  made  of  wood 

are  most  unsanitary  and  an 
additional  fuel  in  case  of  fire 
Our  metal  lockers  are  highly  sani- 
tary and  made  on  strictly  hygienic 
principles. 

They  will  not  burn,  and  they  oc- 
cupy but  a  small  space.  They  are 
light  and  airy,  and  each  has  a 
different  lock. 

These  lockers  are  a  great  benefit  to 
places  where  a  number  of  people  are 
employed.  They  prevent  contact  of  one 
person's  clothing  with  another's,  thus 
avoiding  possible  contagion. 
We  manufacture  Steel  Shelving 
for  all  purposes.  Inquiries  soli- 
cited. Write  for  Catalogue. 

Canada  Wire  and  Iron  Goods  Co. 

HAMILTON  -  ONTARIO 


Facts  and  Queries 


by  any  other — in  fact  not  afforded  by  any  other. 
Is   there   another   service   that   offers   a    double 


check  in  the  matter  of  change  making!  Is  there  another  that  equally  secures 
the  merchant's  money — that  is  to  deposit  it  and  all  other  matters  of  record 
emanating  from  the  sales  counters,  to  a  common  centre  (the  Office)  without  the 
salesmen    leaving    their    customers,    whether    the    transaction    is    cash,    charge    or 

barter?  Is  there  another  to  give  an  itemized  record  of  all  purchases 
by  customers,  to  show  the  amount  of  money  received  by  every  sales- 
man, and  the  change  given  in  return?  Is  there  another  combining 
these  advantages  without  steps  to  and  from  the  office — and  hence 
the  saving  of  time  and  labor? 

More  information  and  many  illustrations  in  our  catalogue  D,  may 
be  had  for  the  asking. 

GIPE-HAZARD  STORE  SERVICE  CO.,  LTD. 

97   ONTARIO  STREET.    TORONTO.    CANADA 
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MONEY  IN  WASTE  PAPER 

Sell  It  For  Cash 


Ask  the  DRY  GOODS  MAN   who 
has  one.     Just  a  few  of  the  many : 

Geo.  Vickers,  Barrie. 
Sarjeant  &  King,   Barrie 
Tabor  &   Co.,   Carleton   Place. 
Edward  Tufty,  Cobden. 
Hawthorn    Co.,   Cornwall. 
D.   Stewart,   Douglas. 
J.    C.    Mundell    Co.,    Elora. 
Scott  Bros.,   Forest. 

C.  Turnbull   Co.,  Ltd.,  Gait. 

D.  E.  McDonald  &   Bro.,  Guelph. 

P.  W.  Woohvorth  Co.,  Ltd.,  Stores  in  Canada. 

Geo.  \V.  Kobinson  Co.,  Ltd.,  Hamilton. 

R.   McKay  &   Co.,  Hamilton. 

C.  H.   Pierce,  Hespeler. 

Martin   Prong,   Hespeler. 

Anderson  &   Langstaff,  Kemptville. 

Kingston   Hosiery   Co.,   Kingston. 

Perfect  Knit  Mills.  Listowel. 

Dickinson,   Nicholson  Co.,   London. 

G.   S.   Jackson,   New   Glasgow,   N.S. 

The  Two   Macs,  Ottawa. 

Shields  &   Co..   Palmerston. 

Fenton  &  Smith,   Pembroke. 

The   Northway   Co.,   Tillsonburg. 

The    Northway    Co.,    Ingersoll. 

The   Northway   Co.,   Orillia. 

The    Northway    Co.,    Chatham. 

W.    R.   Brock   Co.,   Ltd..   Toronto. 

Jno.    McDonald    &    Co.,    Toronto. 

Thos.   Ogilvie   &    Son.   Ltd.,   Toronto. 

Nisbett  &   Auld   Co.,  Toronto. 

Win.    N.    Leishman    Co.,    Toronto. 

Sterling  Lace  &   Novelty  Co.,  Toronto. 

John    Otto  &   Son.   Toronto. 

Ideal  Women's   Wear  Co.,  Toronto. 

A.    T.    Reid    Co..    Ltd.,    Toronto. 

McElroy   Co.,   Ltd..   Toronto. 

Toronto   Pleating   Co..   Toronto. 

E.  G.    Coles   Co..   Woodstock, 
and  hundreds  of  others. 


Owing  to  the  scarcity  of 
rags,  pulp  paper  and  other 
raw  material,  dealers  are 
paying  high  prices  for  baled 
waste  paper  wherever  they 
can  find  it. 

Don't  Burn    Money 

Do  you  realize  that  you  are 
losing  money  every  time  you 
throw  away,  burn  or  give 
away  loose  waste  paper. 

A  saving  of  only  5c  a  day 
pays  an  annual  dividend  of 
over  50%  on  a  number  I. 

Climax 
Steel  "Fireproof "  Baler 

and  it  takes  mighty  little  waste  paper,  straw,  excelsior,  etc  to 
bring  you  250%  to  500%  every  year  right  in  your  own  store 
without  reinvesting-  your  capital.  Do  you  sell  any  goods  or 
have  you  anything  else  in  your  place  that  can  duplicate  the 
return? 

KEEP  DOWN  YOUR  INSURANCE  RATES 

The  "FIREPROOF"  qualities  of  the  steel  CLIMAX  should 

have  the  utmost  consideration.    It  keeps  down  your  insurance 

rates.     Wooden   balers  don't  give  you  this  most   important 

protection     and    advantages. 

Besides,    a    steel    baler    will  tlmx 

outlast  many  wooden  balers.       .^H    Sc'       i 

d.  _  ^ 


Our  Service 
D  e  p  a  rtment 
will  put  you 
in  touch  with 
Dealers  who 
pay  the  high- 
est prices. 


No.  4  Climax  Steel  Baler  with  door  open. 


CLIMAX  BALER   CO.,      Hamilton,   Ont. 
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Christmas  Decorations — Order  Now 

and  secure  the  bright  red  and  green  colors 


We  will  ship  when  you 
designate. 


We  carry 
a  full  line 
of  Vases 
and 

Ornaments 
for  Fall 
Decorations 


No.  1226 — Santa  Clans  and  sleigh.       8  ft.  long,  3  ft.  high,    3  inches   relief,  finished  in 
bright  colors  and  sprinkled  with  glistening  snow.   Price,  $8.00.   Extra  reindeers,   $4.00  ea. 

Write   for   catalog. 

THE  OLD  KING  COLE  PAPIER  MACHE  CO. 

CANTON,  OHIO 


HENNISTEEI 

L^    LONDON   -  CANADA   fin 


M 


r/       May     we    tell    yi 
wyi       installing   steel 


you    how    you    can    saw 
lockers? 

THE    DENNIS    WIRE    &    IRON    WOR 
CO.,   Limited  -  London 


^— i 


wtfrsTaWiiiniii  rjmMj^^a^nfi  «iih<i 


ki  . 


DENNIS-LONDON 


Don't  Be 
a    Clerk 

ALL 
Your  Life 


1  SJie. 

MAN 

VHO> 
HNOWSU 

THEff^' 
MATSlV'l  " 


GROWSP.W, 


A  Summer  Course 

in  Window  Trimming,  Show  Card  Writing 
or  Advertising  will  prepare  you  for  a  position 
in  a  field  that  is  not  overcrowded.  One  in 
which  you  can  earn  good  pay  and  never  be 
out  of  work. 

A  few  weeks  in  New  York  at  the  E.  T.  S. 
will  make  you  a  bigger,  broader  man,  able  to 
hold  a  better  position. 

Write  to-day  for  further  information. 

ECONOMIST  TRAINING  SCHOOL 


247-249  W.  39th  Street 


New  York  City 
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"SR^f" 


THE  NEW  WAY 


The  Interchangeable  Unit 


The  last  word  in  Fixtures  for  Dry 
Goods,  Ladies'  Wear  or  Men's  Furnish- 
ing Stores. 

Built  in  Units,  can  he  added  to, 
rearranged  or  relocated  at  any  time.  A 
Unit  specially  arranged  for  every  line  of 
merchandise. 

The  illustration  shows  a  stack  of  Units 
for  a  Glove  Section,  consisting  of  a  stock 
cornice,  a  combined  display  and  drawer 
section,  a  glass-fronted  drawer  section,  a 
wood-front  drawer  section  for  reserve 
stock  and  a  stock  hase. 

Complete,  this  forms  a  Wall  Case  four 
feet  long,  providing  for  display,  forward 
and  reserve  stock,  a  sample  of  every 
color  and  stvle  shown  behind  glass. 


The  New  Way  means  economy  in  space,  greater  efficiency  and  increased 
business. 

Write  for  full  particulars. 

Installed  and  being  installed  by  Scovill  Bros..  St.  John.  N.B. ;  E.  R.  Fishei, 
Ottawa:  A.  Bristol  &  Sons,  Picton,  Ont. ;  and  The  Robt.  Simpson  Company, 
Toronto. 


JONES  BROS.  &  CO.,  Limited 

Store  Fitters 

Eastern   Branch  :  Head  Office  :  Western  Branch  : 

71   Bleury  Street  29-31    Adelaide    St.    West  437  Main  Street 

Montreal  Toronto  Winnipeg 

In  affiliation  with  and  operating  under  patents  of  Grand  Rapids  Show  Case  Co. 
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New  Richardson 
Creations 

Attractive  display  is  one  of  the  most  import- 
ant factors  in  modern  merchandising'. 

Richardson's  Creations  in  Human-like  Figures 
and  Display  Forms  are  foremost  in  serving 
the  desires  of  merchants  for  figures  and 
forms  that  enable  true-to-life  displays. 

These  Figures  and  Forms  enable  yon  to  make 
window  displays  that  compel  attention. 

The  Newest 

Costume  Form 


SPECIAL  FEET,  weighted 
to  stand  alone,  $7.50  per 
pair.  Will  fit  any  stand 
without  change. 


A  charming  figure  for 
the  display  of 

Evening  Gowns 


Order  by  Head  No.  20 

Made  from  Photo 

With  P.M.  Skirt  and 
Iron  Base,  $46.00 

With  lA  arms  and  Y\  bust 
$30.00 

Add  $6.00  for  feet. 


No.  42F  —  $14.00 

Body  and  Legs  of  flesh  colored  guar- 
anteed in. mud.  l!<nly  covered  with 
whit?  jersey. 

The  New  Richardson  Creation  we  are 
herewith  showing  possesses  all  the  quali- 
fications tor  effective  merchandise  dis- 
plays of  present-day  styles, 

The  adjustable  weighted  limbs  permit 
iliis  form  to  stand  atone  without  tKe 
aid    of   an    unsightly   brace. 

Tilting  and  Adjustable. 

No.  42  Ox.  Cop.  Base  $9.00 


^K»^H 

t^f        /  Mr 

^^r. 

■      \1    ^    ^i 

^B       'yflH 

■           y/lJ 
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J^~        ^"™— 

Jy 

No.  99— Man's  French  Figure  -  -  $60.00 
No.  54B— Full  Evening  Sitting  Figure  65.00 
No.  54A— Same  with  j  bust  and  h  arms  45.00 
Many  Charming  Drapes  may  be  obtained  by  using  the 
sitting  fonn  illustrated  above.  With  enameled  bust, 
price  $13.00. 

All  above  forms  may  be  raised  and  lowered  or  tilted. 
Legs  enameled  beautifully,  and  made  to  fit  shoes  and 
stockings.  Very  simply  adjusted  by  thumb-screw.  The 
latest  word  in  setting  figures. 

Three  pairs  of  the  June  bride  couples 
(as  illustrated)  will  be  sold  at  $100 
a  pair.     Ordered  in  July  only. 


In  addition  to  the  evening 
dress  (full  bust  and  arms) 
models  shown  we  have  the 
same  figures  in  '■''  \  and  square 
neck.  Prices  herewith.  Decid- 
edly the  neatest  finish  is  ob- 
tained in  using  the  forms  with 
feet  when  snowing  present 
style  of  dresses.  •  They  take 
slides  and  stockings  and  may 
be  used  with  or  without  a 
brace. 


Beautiful  enameled  bust  form  with 
OC  Base  and  Stand,  tube  Skirt. 
$8.50.  Blouse  Forms,  any  finish, 
$5.00.  Sent  on  approval.  Children's 
Forms,  with  enameled  bust  and  legs. 


A.  S.  RICHARDSON  &  CO. 

OLD  AND  TESTED 
Showroom-99  Ontario  St.      Factory- 101   Ontario  St.,  TORONTO 
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— 

Made  of  Polished  Steel  Tubing. 

6  feet  long,  6  post   $13.00 

8  feet  long,  6  post    14. 0C 

10  feet   long,  6  post   15.00 

Suit  Hacks,  5  feet  high,  2(j  ins.  wide.  Overcoat  and 
Ladies'  Garments,  0  ft.  high. 

Sell  More  Clothing — 

Use  the  Taylor  System  —  Better  than  Piling  up  Tables 

There  is  no  better  way  of  showing  Clothing  than  by  the  Taylor  Made  Rack  and  Hanger 
System.  Suits  are  more  readily  sold  by  this  system.  Customers  can  see  at  a  glance  the 
color  and  workmanship  of  a  suit  and  for  your  own  convenience  in  saving  time  and  sell- 
ing effort  there  is  nothing  to  equal  the  Taylor  Made  Rack. 

Taylor-Made   Wooden   Coat   Hangers   are  this    extra    service    and    remember    your 

the  Perfect  Hangers.    Give  a  hanger  away  store    favorably.      Mail    orders    promptly 

with  the  Suit.     Customers  will  appreciate  filled. 


No.  oilB — Combination  Suit  Hanger, 
stained,  wax  finish,  inserted  bar,  $7.50 
per  100. 


No.    7415. — Combination    Suit    Hanger, 

$12.00   per   100.  No.     .'521    —    Combination      Suit    Hanger, 

This   Hanger   has   rounded   neck   to   fit  smooth    wax    finish,    inserted    bar,    $5.00 

the  coat   collar,   with  concave  shoulders,  per  100. 


We  have  a  complete  Catalogue    "D"   giving   valuable  suggestions  for  the  window  man 

The   Taylor    Manufacturing    Co.  ham 


43  Hughson   Street,    North 
ILTON,  ONTARIO 
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THERE'S  BIG 

in  Covered  Buttons— 
and  Service  to 
Your  Trade 

"HANDY" 


PROFITS 


It  isn't  necessary  to  "stock 
up"  on  cloth  covered  buttons 
any  more — nor  is  it  merchandis- 
ing. The  merchant  who  is  wise 
enough  to  realize  the  hundred 
and  one  advantages  of  using  a 
"Handy"  Button  Machine  is 
fast  reaping  a  harvest  in  the 
way  of  button  profits — which  can 
be  had  in  no  other  way. 

The  "Handy"  Button  Machine 

has  superseded  "Boxed  stocks" 
of  covered  buttons — in  modern 
merchandising,  it  has  also  elim- 
inated season  end  losses  which 
come  from  "ready-made"  but- 
tons that  are  off  color — off  style 
and  mussed  from  handling.  It 
has  built  up  profitable  button 
business  in  thousands  of  the  best 
stores — and  will  do  the  same  for 
you. 

Why  not  get  busy  to-day  and 
write  us  for  particulars?    We 

will  tell  you  how  to  sell  but- 
tons in  a  profitable  and  satis- 
factory way. 

INDEPENDENT  BUTTON  &  MACHINE  CO. 

3938    RAVENSWOOD    AVE.,    CHICAGO,    U.S.A. 


Patronize  Made-in-Canada 
Goods 


By  buying  your  Fix- 
tures. Wax  Heads, 
Forms,  etc.,  from 

Delfosse  &  Co. 

you  are  sure  of 
Quality,  Latest 
Style,  etc.,  as  you 
are  taking-  advantage 
of  the  long'  experi- 
ence of  Mr.  Delfosse 
in  Window  Dressing 
and  Store  Display. 


WAX     HEADS 

MADE    LIKE 

NEW. 

On  all  repairs  of 
Soiled  or  Broken 
Wax  Heads  o  r 
Hands  during 
July  and  August 
w  e  will  allow 
special  10%  dis- 
count. 


The    Newest    Shape    Waist    Form, 
FLESHO 

Finest  washable  flesh  skin-color 
finish  on  neck  and  bust.  The 
rest  of  the  form  is  covered  With 
fine  fabric,  guaranteed  not  to 
crack. 


249  Craig  St.   West 
MONTREAL 

and   63   St.   Joseph  St. 
QUEBEC 
Factory : 

1    to   19  Hermine  St. 


Shows  a 
lot  of 
goods ; 
shows 
them 
right. 


Stand  36 

ins.  high. 

Revolving 

circle 

20  ins. 

diameter. 

Send  for  our 

new 
catalogues. 


No.    220H/S 
Revolving    Waist     Hack 

Compact  Little  Trade  Maker.     Just  long  enough  for 
short   garmeuts.     For   Counter   or  Floor. 

We  shall  be  at  the  Chicago  Convention  ivtth  a  selection  of 
our  ne-iv  ideas  for  display. 

J.  R.  Palmenberg's  Sons 


Established   1852 

63-65  West  36th  Street  New  York 


Boston 


Balti 


Pittsburg 
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Store   Owners,    Managers,  Executives 
This  Book  is 
For  You 


H^HIS  book,  "The 

■*■  Modern  Store,"  is 
for  store  owners,  man- 
agers, delivery,  superin- 
tendents and  for  all  store 
executives  —  you  should 
have  a  copy  on  your  desk. 
It  contains  a  summary  of 
the  best  in  modern  retail 
store  design,  equipment 
and  organization — written 
by  Mr.  Louis  E.  Schleber,  a 
leader  in  the  field  of  store 
planning.    Merchants  who 
have  seen  this  book  have  told 

us  that  it  will  be  a  standard 
volume  of  reference. 

The  following  is  a  synopsis  of  the  contents: 
1  -THE  BUILDING 

Location,  Outside,  Windows,  Entrances,  Facades,  Outside  Lighting,  Out- 
side  Signs,  Entrance  Signs,  Sidewalks. 

2 -BUILDING  INTERIOR 

First  Floor,  Ceiling  Treatment,  Upper  Floors,  Lighting,  Color  Scheme, 
Fixtures  Department  Locations,  Elevators,  Stairways. 

3 -ORGANIZATION 

Merchandise,  Publicity,  Recording,  Operation,  Employment,  Educational, 
Expense,  Protection,  Selling,  Mechanical  and  Electrical,  Marking  and 
Receiving  Goods,  Wrapping  Desks,   Shipping,   Delivery,  Conclusion. 

The  ''Modern  Store"  is  illustrated  with  a  complete  set  of  plans  and 
sections  of  a  modern  department  store,  200  feet  square  with  8  gelling 
floors,  including  2  mezzanines  ; — an  exterior  view  appears  on  the  cover  of 
the  book. 

This  Store  would  take  its  place  anywhere  as  a  leader,  yet  it  is  not  so 


large  but  that  it  could  be  profitably  operated  in  any  busy  American  city. 

The  architectural  features  in  these  plans  represent  the  combined  ideas  of 
the  greatest  merchants  and  architects  in  the  world.  The  Lamson  Service 
features  embody  the  fruits  of  over  30  years'  experience  in  equipping 
America's  greatest  stores. 

This  book  will  show  you  how  your  store  service  system  can  help  you 
build  up  your  business  and  your  organization.  As  Mr.  Schleber  writes, 
"The  employe,  free  to  build  up  sales  and  personal  service,  providing  the 
balance  of  the  service  is  automatically  taken  care  of,  becomes  a  real  asset 
to  the  business  and  to  himself." 

Send  to-day  for  this  valuable  book— it  will  help  you  in  planning  improve- 
ments.    A  request  on  your  letterhead  will  bring  it  to  your  desk. 


The    Lamson   Co.,    126  Wellington  St.  W.,  Toronto,  Ontario 
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KQl'lFMENT    AND    DISPLAY 


A  Store 
Front 
For  Every 
Merchant 


Successful 
Operation 
Before  and 
After 


Dear  Sirs,— We  must  indeed  compliment  you  upon  the  speed  and 
quality  of  work  you  have  done  for  us,  as  it  has  turned  up  to  our  expecta- 
tions and  a  little  above  that.  It  will  indeed  be  a  pleasure  to  us  to  let 
you  tender  on  any  work  we  may  happen  to  have  of  the  nature  you  have 
just  finished.  • 

Hoping   that    this   letter   will   be    received    with    as   much   pleasure   as   it 
is  sent   out,   we  remain, 

Yours   very    truly, 

DARWIN'S. 


Darwin's  Ottawa    Store 

The  main  view  with  the  inset  show  the  transformation  that  lias  been 
wrought  in  changing  a  bank  front  into  up-to-date  display  facilities  for 
Darwin's,  of  Ottawa.  The  new  front  is  an  Easyset  metal  system,  with 
over  80  feet  of  display  on  front  and  side.  There  is  4-inch  square  prism 
glass  with  beveled  name  plates,  adding  a  handsome  touch  and  a  complete 
system  of  ventilating  sash  rail  aioimd  the  Plate  Glass.  The  window  floors 
are  of  mahogany  parquett. 

H.  J.  St.  Clair  Co.,  Ltd.,  27  Toronto  Arcade,  Toronto,  Ont. 


T)  You  can  talk  to  the  dry 
goods  merchants  from  Hali- 
fax to  Vancouver  for  only 
two  cents  for  each  word  with 
a  condensed  ad.  in  the  DRY 
GOODS  REVIEW. 


How  Much 


EXTRA  MONEY 

are  you  in  need  of  right  now?  Is  the  income  sufficient 
to  meet  your  requirements  and  allow  you  to  take  in  a 
few   little'  luxuries   of  life? 

If  it  isn't  and  you  have,  say,  two  or  three  hours  daily 
that  you  can  spare,  we'll  tell  you  how  to  add  to  your 
weekly  earnings  any  reasonahle  amount  of  money.  Say 
on  your  "Post  Card" — "Please  send  me  full  particulars 
of  your  money-making  plan  for  spare  time  workers." 

The   Maclean    Publishing    Co.,  Ltd. 

143-153  University  Ave.     -    TORONTO,   CANADA 


BEL- AIR   DISPLAY 
STANDS 

For  Rugs,  Wall  Paper  Notions, 
Fancy  Goods,  etc.,  etc. 

Great  economizer  <>f  time,  space 
and  labor.  Pays  for  itself  with 
increased  sales. 

Write  for  illustrated  catalogue 
with  full  particulars. 

Bel-Air  Tank  &  Tower  Co. 
LIMITED 

1835b  Ontario  St.   E.,      MONTREAL 
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DRY    GOODS    REVIEW 


Dry  Goods  Review 


C.  E.  BASTOW 

GREY  FRIAR  GATE,  NOTTINGHAM,  ENG 

Telegraphic  Address:  "  Mantles,  Nottingham."  Telephones  :  3870,  3871. 
Cable  Address:  "  Mantles,  Nottingham."  Lieber'sCode. 


Glasgow  Agent : 

ROBERT  HAMILTON,  24  St.  Enoch  Square 

London  Agents  : 

F.    BATES  &   CO.,  51    Knightrider  St.,  E.C. 


Specializing  in  Ladies'  and  Children's 
Coats  for  the  Medium  and  best  class 
Canadian  Trade. 

AMERICAN    SHAPES   USED 


Ladies'  Rainproof  Cloaks  in  Various  Cloths. 

Imitation   Pony  Skin  "and  Fur  Fabric  Coats.        Ladies'  Motor  and 

Travelling  Wraps,  in  Leathers,  Tweeds,  Fleecy  and 

Blanket  Materials. 

Every  garment  shown  is  our  own  production. 

Buyers  are  invited  to  inspect  Sample  Ranges  at  London 
Agents  or  Nottingham  Showrooms. 


C.   E.   BASTOW,   Grey  Friar  Gate 


TELEPHONES  :  3870,  3871. 

NOTTINGHAM,  ENGLAND 
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LESSON  NO.    18— "BRADLEY"   LETTERING 


EVERY  card  writer,  no  matter  how  accomplished  he 
may  be,  can  always  afford  to  add  more  styles  of 
lettering  to  his  list — Therefore  it  behooves  all  who 
are  interested  in  the  art  of  lettering  to  keep  their  eyes 
open  for  something  new  in  letter  formation. 

There  are  dozens  of  new  types  of  letters  appearing  in 
the  advertising  sections  of  journals  and  magazines  which 
tire  the  work  of  high-priced  artists,  from  which  you  can 
glean  many  new  ideas  to  work  up  what  appears  to  be  an 
entirely  new  form  of  lettering. 

The  way  to  go  about  it  is  this:  as  you  run  across  these 
letters,  sketch  them  in  pencil  and  the  balance  of  the 
alphabet  can  be  worked  up  to  correspond  with  them.  You 
will  notice  some  predominating  feature  which  should  be 
followed  throughout  the  alphabet.  For  instance,  while 
the  "Bradley"  is  far  from  being  new  you  will  find  many 
new  formations  that  will  add  new  life  to  the  old  type. 
The  outstanding  feature  of  this  form  of  lettering  is  the 
small  angular  strokes  at  the  beginning  and  ending  of 
strokes  also  the  square-cornered  junctions  in  the  curved 
letters. 

"Bradley"  Alphabets 

The  lettering  we  are  teaching  this  month  is  what  might 
be  called  by  some  a  fancy  letter  on  account  of  it's  out-of- 
the-ordinary  formation.  This  may  be  true  but  neverthe- 
less when  the  letters  are  put  together  to  form  words  they 
make  a  very  readable  card  as  you  will  see  in  the  finished 
work.  This  style  is  most  suitable  for  the  better  class  of 
display  cards  but  it  can  be  used  for  sale  purposes  witli 
good  effect. 

A  first  glance  al  the  chart  gives  one  the  impression  of 
it  being  a  most  difficult  letter  to  read.  This  is  not  the 
case:  in  face  it  is  one  of  the  most  readable  forms  of 
lettering  that  a  eardwriter  will  run  across.  The  rules  lor 
arranging  these  letters  are  simple  and  easily  understood. 
Never  use  all  upper  case  letters  in  one  word.     If  a  capital 


is  desired  have  it  at  the  beginning  of  the  word  only.  The 
remainder  of  the  letter  to  be  lower  case. 

The  "Bradley"  alphabet  is  not  by  any  means  a  new 
one.  It  has  been  in  use  a  great  many  years  but  has  not 
been  used  extensively:  thus  it  is  uncommon.  The  principle 
of  its  formation  is  quite  simple.  First  of  all  you  must 
possess  brushes  that  are  in  excellent  working  condition, 
brushes  with  red  sable  hair  all  the  same  length.  The  hair 
must  not  split  and  come  to  a  perfect  chisel  point  when 
filled  with  color. 

The  "Bradley"  type  is  an  entirely  brush  stroke 
alphabet.  That  is,  each  stroke  is  completed  with  one 
sweep  of  the  brush.  No  finishing  strokes  are  required  if 
the  brush  is  in  good  condition. 

Directions  for  Painting 
As  explained  in  previous  lessons,  work  the  color  into 
the  brush  by  drawing  it  back  and  forth  on  a  piece  of  scrap 
cardboard  until  the  color  flows  evenly  from  it  and  the 
"point  of  the  brush  is  the  right  width.  A  No.  8  red  sable 
writer  is  a  good  size  brush  to  use  for  a  letter  two  inches 
high.  If  a  small  letter  is  required  use  a  smaller  brush. 
Don't  try  to  make  a  big  brush  do  small  lettering.  Hold 
the  brush  quite  rigid  between  the  thumb  and  forefinger. 
It  must  not  roll  as  is  necessary  for  the  brush  stroke  block 
lettering  shown  in  this  paper  some  months  ago. 

THE  CHART 

The  first  "A"  shows  a  very  gracefully  formed  letter. 
The  main  tiling  in  this  letter  is  to  have  it  balanced  up 
properly.  Practice  that  stroke  No.  1  many  times.  Stroke 
4  of  this  letter  is  one  of  the  most  prevalent  and  needs 
much  practice. 

The  second  "A"  is  of  entirely  different  formation. 
Stroke  No.  1  is  made  with  one  sweep  of  the  brush.  This 
stroke  has  appeared  many  times  in  previous  alphabets. 
Stroke  :S  is  the  same  as  stroke  4  of  the  first  "A.' 

Stro/kes     / ,    2    ana"  3     ef  & 


S-6/-oAe     f  of   /7  Cfepercase  strokes   /,  z  ana's    of  W 

SSSSSSSS  JJJJiWJJJJJ 


S/ro/tes    2.3o«i/&  of /? 


/bii/ercase 


SSroA-e    /arc' 


Smokes    2.3  o«./^  er  #  srroxe    ^     <~     r-  ^,  , 

mm  >»»»  ocooc 


•••Practice  Exercises 
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In  stroke  No.  1  of  the  first  "  B  " 
we  have  the  same  stroke  that  ap- 
peared in  the  other  two  letters. 
Practice  well  strokes  5  and  6. 

Stroke  1  of  the  second  "B"  ap- 
pears often  in  the  alphabet  and 
should  be  practised  carefully.  Com- 
bination strokes  2  and  3,  and  4  and 
5  of  this  letter  need  a  lot  of  prac- 
tice. 

"C"  is  a  simple  letter  to  form. 
Stroke  1  is  the  same  as  stroke  1  of 
the  second  "A." 

Stroke  5  of  the  first  "D"  is  a 
peculiarly  curved  stroke  and  needs 
a  lot  of  attention. 

Stroke  3  of  the  second  "D" 
should  be  paid  particular  atten- 
tion to  on  account  of  its  long' 
sweeping  character. 

"E"  is  only  one  style  of  many 
used  in  "Bradley''  lettering.  Take 
particular  care  of  strokes  1  and  3. 

Strokes  1,  2  and  3  of  "F"  ap- 
pear often  during  the  chart.  These 
three  can  be  made  without  lifting 
the  brush  off  the  card. 

Two  entirely  different  are  shown 
of  the  letter  "G. "  Pay  special  at- 
tention to  stroke  3  of  the  first  "G." 
The  second  "G"  is  the  easiest  read 
and  the  most  used. 

The  "H"  makes  a  nice  capital 
letter.  It  shows  a  good  combina- 
tion of  strokes  in  1,  2  and  3.  The 
"I"  form  is  comprised  in  many 
other  letters.  'Strokes  1  and  2  of 
"J"  are  the  same  as  1  and  2  of 
H.     Much   practice  is  required   t  > 

make  these  strokes  graceful.  The  "K"  shows  another 
nicely  formed  letter.  Stroke  6  is  a  new  one  so  far  and 
should  be  paid  special  attention  to. 

The  combination  stroke  3,  4  and  5  of  "L"  should  be 
practised  often.  This  letter  needs  a  lot  of  attention  to 
get  it  properly  balanced.  The  "M"  and  "Ns"  are  of  a 
similar  formation.  Their  lines  appear  in  other  letters. 
Strokes  1  and  2  of  the  first  "0"  are  the  reverse  of  one 
another.  Practise  this  letter  well.  The  second  "0"  has 
the  third  stroke  added  to  give  variety. 

The  "Q"  is  the  same  as  the  first  "0"  with  the  tail 
added. 


Pradlcy^iMpkabcts 


Chart  I? 


You  will  notice  a  similarity  of  the  two  "R's"  to  the 
two  Ps. 

Stroke  one  of  "S"  has  been  shown  in  brush  stroke 
Roman  lettering  and  should  be  well  known  to  the  writer. 
The  "T"  is  a  very  graceful  letter  but  requires  a  lot  of 
practice  to  make  it  such.  Strokes  2,  3  and  4  require  much 
attention  before  they  can  be  made  to  appear  properly 
balanced.  All  the  strokes  of  the  first  "U"  are  comprised 
in  previous  letters.  The  second  "U"  gives  a  variety  in 
the  first  two  strokes.  This  former  letter  is  the  easiest  to 
read. 


WHAT  THE  BIG  STORES  ARE  SHOWING 


SOME  ideas  as  to  what  the  big  department  stores  of 
Canada  are  showing  may  prove  of  help  to  outside 
merchants,  and  The  Review  proposes  to  run  a  page 
or  so  of  this  each  issue — just  before  we  go  to  press.  These 
articles  will  attempt  to  combine  the  point  of  view  of  the 
salesman  with  that  of  a  prospective  customer. 

A  PRETTY  NOVELTY  in  .jewelry  showed  glass  beads  of 
different  hues  strung  at  intervals  on  oxidized  silver 
chains,  every  head  separated  by  links  of  chain  and  fila- 
gree motifs  or  heads.  When  funds  are  limited,  what 
racking  of  the  brain  must  ensue  to  enable  one  to  pick  out 
the  necklace  that  will  harmonize  with  the  majority  of 
one's  dresses,  whereas  if  one  had  a  free  choice,  the  topaz 
beads  could  he  selected  for  one  grown,  the  emerald  for 
another,  and  so  on. 
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PASSING  ON,  one  saw  lovely  white  net  flouncing,  dis- 
playing wheel  garlands  and  edges  embroidered  in  colored 
silks.  Which  of  these  nets  would  make  the  prettier 
garden  party  or  evening  dress — that  with  the  rose  silk 
garlands,  or  one  of  the  others  embroidered  in  lavender, 
yellow  green,  or  black  and  white? 

PLAIN-COLORED  NETS,  too,  expected  to  be  so  popular 
for  evening  dress  this  Winter,  sent  out  a  strong  appeal, 
especially  the  rose  and  champagne  shades.  The  silver  and 
gold  thread  embroidery  laid  over  these  nets  gave  respec- 
tive trimming  suggestions. 

WHITE  and  cream  nets  displayed  nearby — some  in  72  in. 

widths — recalled   the    billowy   dresses   made    up    in    these 

Continued  on  page  163 


FROM  A  WOMAN'S  POINT  OF  VIEW 

Chance  Remark  Started  This  Feature  in  Montreal  Department  Store  Ads.  —  Valuable 
Merchandising  Element  in  Close  Connection  With  Buyers  and  Customers 

—Close  Link  With  the  Public. 

By  a  Staff  Correspondent 


SUCH  has  been  the  heading  of  a  tiny  column  in  the 
daily  ad.  of  Goodwin's,  in  the  Montreal  Gazette, 
since  December  last. — "From  a  Woman's  Point  of 
View."  Like  so  many  really  good  things,  it  is  the  result 
of  the  pure  inspiration  that  lay  behind  a  chance  remark, 
which  was  followed  up  by  practical  effort  and  a  concen- 
trated study  of  the  problem. 

It  is  related  that  Mr.  W.  H.  Goodwin  one  day  last 
Winter,  in  discussing  advertising  problems,  said  to  Miss 
Farrell,  who  writes  so  much  of  that  store's  copy: 
"'Couldn't  you  take  a  look  around  the  store  and  describe 
things  from  a  woman's  point  of  view?" 

Given  such  carte  blanche,  the  rest  was  easy  to  a 
woman  of  imagination,  who  was  gifted  with  a  happy  turn 
for  descriptive  phrasing.  It  became  Miss  Farrell 's  cus- 
tom to  take  a  daily  and  lengthy  stroll  through  the  store, 
studying  customers,  clerks  and  goods,  fitting  herself  into 
the  customers'  viewpoint,  seeing  things  as  a  woman  shop- 
per might,  criticizing  this,  commending  that,  in  all  things 
detached  and  impersonal.  Nothing  was  too  small  to  note 
and  report  on;  the  boundaries  of  the  daily  column  were 
the  facts  on  one  side  and  the  writer's  imagination  and 
play  of  words  on  the  other. 

Apparently  Remote  From  Selling 

Facts  apparently  remote  from  selling,  and  yet  of  vital 
interest   to  it,  caught  her  thus: 

Isn't    the    store    delightfully    cool    after    the    glare    of    the    hot 
streets?      That's    because    the    fresh    air    that    is    constantly    being 
pumped  in  is  forced  through  a  water  screen  to  purify  and  cool  it. 
*  *  * 

Do  you  know  anything  of  the  many  ways  by  which  Goodwin's 
Limited  make  shopping  here  enjoyable?  Take  the  air  washing 
plant,  for  instance.  All  the  vitiated  air  is  pumped  out  of  the 
building,  and  fresh,  washed  air  pumped  in.  No,  I'm  not  joking. 
A  big  fan  draws  in  fresh  air  through  a  high  stack  whose  opening 
faces  the  mountain,  and  before  being  distributed  through  the 
various  floor  levels,  it  is  forced  through  a  water  curtain  which 
purifies  it.  In  cold  weather  it  passes  over  heated  pipes  before 
reaching  the  store. 

Revels  in  Human  Interest  Scenes 

Miss   Farrell,   woman-like,   revels    in    human    interest, 

and  incidentally  says  the  woman  shopper  does  too,  thus: 

Three  small  boys  were  deeply  interested  in  the  sporting  goods. 

They    inspected    the   cases    minutely,    and    I    think    would    pass    an 

examination   as   to  their  contents  with   flying  colors. 


Such  a  pretty  little  girl  was  busy  choosing  a  ball  when  I  was 
in  the  toy  department.  Her  head  was  covered  with  golden  curls 
that  fairly  glistened  in  the  light,  and  a  blue  bow  was  perched  in 
them  like' a  butterfly.  After  the  ball  was  selected,  she  trotted  off 
to   buy  a   doll.     Just  the  happiest  bit  of  a   girl  possible. 

Helpful  Suggestions 

Helpful  suggestions  that  entail  buying  are  made: 
Before   you   leave    for   the   country    plan    what    fancy    work    you 
want    to    do    this   Summer,    and    then    come    in    and    get.     We    will 
copy  and  enlarge  designs  if  you  wish  to  embroider  sets.     We  have 
lovely  original  designs  that  cannot  lie  obtained  elsewhere. 

*  *  * 

Isn't  it  a  new  idea  to  make  a  combing  jacket  out  of  one  of  the 
colored  bath  towels?  If  you  are  not  quite  sure  how  to  make  one 
for  yourself,  come  in  and  look  at  the  pretty  pink  and  blue  one 
in  the  towel  section. 

The  Ultra  Practical 

Again  the  ultra  practical  is  dwelt  upon,  as  in 
Don't     let     your     wife     spend     her     spare     time     darning      this 

Summer.     It's  not  necessary,  when  you  can  wear  holeproof  hosiery. 

A    box    of   six    pairs,    in    cotton    or   lisle,    carries   a    guarantee    that 


each  pair  showing  holes  inside  of  six  months  will  be  replaced. 
The  same  guarantee,  limited  to  three  months,  goes  with  each  box 
that  contains  three  pairs  of  silk  hose.  The  silk  and  lisle  are  .152.25 
a  box,  and  the  cotton  $1.65  a  box. 


The  Notion  Department  is  showing  a  lap  apron  for  bath  time 
that  mothers  of  tiny  babies  will  appreciate.  The  lining  is  water- 
proof and  the  Canton  flannel  cover  is  bound  and  buttons  on  to 
the  lining.  Three-quarters  of  a  yard  long  by  half  a  yard  wide, 
and  the  price  is  only  50c. 

Getting  Ideas 

The  heads  of  departments  are  interviewed  every  day, 
views  exchanged  and  suggestions  made.  Perhaps  the 
manager  has  a  special  bargain  which  he  calls  to  the 
copy  writer's  attention,  or  she  may  have  overheard  some 
customer  making  a  remark  that  gives  her  and  the  man- 
ager a  new  angle  from  which  to  approach  the  selling 
problem. 

The  clerks  enter  into  the  zest  of  the  game  and  faith- 
fully report  to  the  editor  of  the  little  column  the  dis- 
coveries of  the  day,  what  this  woman  said  and  what  that 
one  bought. 

Women  Follow  Column  Closely 

The  women  customers  are  close  followers  of  the  column. 
They  sometimes  express  a  preference  for  subjects  of  dis- 
cussion. 

Sometimes  a  central  idea  is  worked  on  every  day  and 
then  dropped  on  the  supposition  that  people  have  had 
enough  of  it;  only  to  discover  that  they  resent  having  it 
taken  out  and  speak  of  it  to  the  clerks.  Thus  the  pulse  of 
public  opinion  is  constantly  felt  and  followed. 

The  Store  Cat 

For  a  time  the  doings  of  the  famous  store  cat  were 
chronicled  daily.  He  was  a  cat  of  individuality  who  did 
things.  The  tale  of  his  adventures  was  more  wonderful 
than  those  of  Jeff  and  Mutt,  and  as  closely  followed  by 
his  smaller  circle  of  admirers.  Sometimes  he  could  be 
seen  in  a  cut  rubbing  up  against  the  new  dress  of  milady, 
again  patiently  fishing  at  the  gold  fish  bowl.  And  always 
he  carried  the  eyes  of  his  friends  through  a  double  col- 
umn of  live  advertising  daily. 

Squirrel  in  the  Churchyard 

Likewise  the  big  squirrel  in  the  churchyard  next  door 
to  the  store  became  a  feature  ad.,  and  held  the  interest  of 
many  readers.  Both  might  be  seen  in  life,  the  squirrel 
and  the  cat  thus  lending  piquancy  to  their  adventures. 

The  point  of  contact  is  sometimes  established  by  such 
a  heading  as  "A  man  said,"  etc.,  following  it  up  with 
generalizations  of  a  buyer.  A  feature  of  some  of  the 
columns  is  the  use  of  the  vernacular — the  snappiest  of 
split  infinitives — the  casual  misuse  of  words  so  as  to 
duplicate  the  whole  attitude  of  the  buyer. 

Always  the  column  is  unconventional,  as  for  instance, 
"I  was  told,''  followed  by  a  column  of  'buyers'  small 
talk. 

Back  of  it  all  lies  real  merchandising  based  on  a  know- 
ledge of  the  store's  goods  and  values  and  t lie  customers ' 
wants,  a  knowledge  that  is  constantly  replenished  by 
close  intercourse  with  merchants  and  manufacturers,  cus- 
tomers and  clerks. 
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SOME  CLIPPINGS  FROM  A  "WOMAN'S  POINT  OF  VIEW" 


Take   individual   drinking   cups   to 
the  picnic,  or  on  boating  trips.     They 
are  only  .10  a  dozen,  or  .75  a  hundred 
— they  ensure  cleanliness. 
*     •     * 

Did  you  ever  notice  the  difference 
in  wearing  a  pair  of  corsets  properly 
fitted  and  a  pair  selected  at  hapha- 
zard? In  our  corset  shop  we  make  a 
specialty  of  fitting  corsets.  We  go 
further  and  take  particular  pains  to 
see  that  waists  for  growing  girls  are 


correct  in  every  way.  This  insures 
comfort  for  them  and  graceful  lines 
where  otherwise  angles  would  be. 

Have  you  heard  about  Tintex?  It's 
for  restoring  color  to  washing  silks. 
No  matter  how  carefully  they  are 
laundered,  the  delicate  colorings 
sometimes  fade,  and  white  silk  often 
becomes  yellow.  Tintex  is  made  in 
ten  shades  and  is  to  be  put  in  the 
rinsing  water.  White  silks  can  be 
tinted   and   color  restored   to   under- 


wear, blouses,  etc.,  in  fact  anything 
made  of  any  of  the  washable  silks, 
satins,  Georgette  crepes,  taffetas,  etc. 
It  is  great  stuff.  You  will  find  it  in 
the  Toilet  Sundries  Department. 

*  *     • 

Ever  go  fishing  for  olives?  Use 
one  of  our  olive  tongs  next  time,  it 
will  save  both  time  and  temper. 

•  *     • 

I  saw  such  an  attractive  bathing 
suit,  trimmed  in  an  unusual  way, 
with  bandings  of  Alice  blue. 


WHAT  THE  BIG  STORES  ARE  SHOWING 

Continued  from  page  161 

nets  which  one  stopped  to  admire  on  passing  one  of  the 
store  windows.  They  fashion  the  season's  favorite  gown 
for  dressy  occasions,  their  airy  fullness,  ivory  satin  bind- 
ings and  crush  or  colored  ribbon  girdle,  leaving  nothing 
to  be  desired  where  Summer  dresses  are  concerned. 
SILK  F'RINGE  edging  a  parasol  attracted  one's  atten- 
tion to  this  trimming,  and  on  inquiry  one  discovered  that 
fringes  in  different  colors  are  included  in  the  trimming 
buyer's  order  for  Fall,  so  that  this  quaint  and  effective 
trimming  is  likely  to  have  a  place  in-  the  Fall  trimming 
vogue. 

Moving  on  upstairs,  one  was  carried  into  the  midst 
of  a  host  of  shoppers  bent  on  securing  white  skirt  bar- 
gains. There  were  skirts  of  Bedford  cord,  pique,  gabar- 
dine, linen  and  corduroy,  and  all  were  selling  well.  The 
corduroy  skirt,  however,  required  a  mark-down  in  price 
this  year,  and  more  particularly  in  very  warm  weather, 
to  keep  it  up  to  the  selling  level  of  the  other  white  skirts. 
IN  A  SECTION  of  the  skirt  department  the  striped 
sports'  skirts  were  displayed.  They  were  made  up  in 
Shantung  silk,  in  silverbloom,  in  cotton  and  cotton  gabar- 
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dine  materials.  A  very  large  number  of  these  sports' 
skirts  were  sold  this  season,  especially  in  the  popular 
price  cotton  and  gabardine  materials.  The  silk  and 
silverbloom  skirts  being  higher  priced,  had  a  more 
limited,  but  also  a  good  sale.  Owing  to  the  difficulty  ex- 
perienced in  matching  the  stripes  at  the  sides  of  the 
skirts,  as  well  as  the  loss  in  cutting  to  secure  a  match, 
some  skirt  manufacturers  have  not  gone  into  the  making 
of  these  skirts,  so  that  the  output  has  been  kept  within 
moderate  limits. 

'So  great  lias  been  the  popularity  of  the  separate 
skirt  this  season  that  the  sales  in  Summer  dresses  have 
been  affected  thereby,  many  people  buying  a  separate 
skirt  to  wear  with  different  blouses,  where  in  other  years 
they  would  invest  in  a  Summer  dress. 

Nearby  were  hundreds  of  white  sports'  coats — marked 
down,  for  the  vogue  for  stripes  left  them  high  and  dry. 


A  card  used  in  window  of  G.  B.  Ryan  &  Co.,  Owen  Sound. 
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SHOWING  THE  COST  MADE  UP 

Use  Illustration  on  Card  With  Cost  of  Material,  Trim- 
mings, etc. 

THE  ART  of  suggestion  is  recognized  as  a  potent  factor 
in  salesmanship,  and,  therefore,  the  more  suggestion  that 
can  be  'brought  into  displays,  and  into  the  introduction  of 
goods  to  the  customer,  the  more  are  sales  likely  to  be 
augmented. 

For  this  reason  the  idea  of  displaying  goods  and  trim- 
mings with  an  illustration  suggesting  how  such  goods  and 
trimmings  could  be  employed  in  making  up  the  particular 
style  shown,  and  what  the  cost  of  the  made-up  garment 
would  be,  is  to  be  highly  commended. 

Special  illustrations  are  often  supplied  by  pattern 
houses  whose  patterns  are  carried  by  the  store.  For  in- 
stance, one  store  was  supplied  with  about  fifteen  colored 
illustrations  a  season.  These  were  mounted  on  cards,  and 
when  a  particular  one  was  to  be  used  in  connection  with 
a  display  of  certain  goods  and  trimmings,  the  cost  of  the 
made-up  garment  was  figured  out  on  the  card  on  which 
the  cut-out  was  mounted  in  the  following  manner: 

MAKE  THIS  DRESS  AT  HOME. 

Waist  No.  6042  requires  iy8  yards  silk  at 

$1.00    yard    $1.13 

y8  yd.  ninon  for  sleeves,  at  $1.00 ,     0.88 

Skirt  No.  5946  requires  iVz  yards,  at  $1.00     4.50 
Two  patterns  at  15c    0.30 

Total    $6.81 

Merchants  employing  this  method  highly  commend  it, 
and  declare  that  it  induces  greatly  the  buying  of  dress 
goods  and  trimmings. 


NEW  CUSTOMS  RULING  IN  EFFECT  AUGUST  1 

Old  Regulation  Charging  Duty  on  Value '-'At  Time  of  Shipment,"  Instead  of  on  "Con- 
tract" Price  to  be  Enforced — Difference  of  Six  Cents  a  Yard  in  One  Case — Will 
Confuse  Canadian  Jobbers — Strong  Protests  to  Ottawa 


MONTREAL  and  Toronto  dry  goods  importers  early 
in  July  urged  upon  the  Customs  Department  at 
Ottawa  the  unfairness  of  enforcing  now  a  regu- 
lation which  the  Department  insists  went  into  effect  in 
1910.  This  declares  that  duties  on  goods  coming  into 
Canada  shall  be  determined  on  a  fair  market  value  of  the 
goods  as  sold  for  home  consumption  at  time  of  shipment. 
The  point  to  which  the  dry  goods  men  object  in  common 
with  those  of  a  number  of  other  trades  is — "at  time  of 
shipment."  This  point  is  taken  up  on  page  53  of  this  issue, 
and  this  should  be  read  in  conjunction  with  the  other,  but 
since  writing  that  article,  word  has  been  received  by  sev- 
eral importers  that  on  the  1st  of  August  this  clause  will 
be  enforced. 

Serious  Matter  in  Heavy  Advances 
While  the  Custom  Departments  at  Montreal  and  Tor- 
onto state  that  this  clause  has  always  been  in  effect  and 
enforced,  the  di\v  goods  men  claim  that  it  has  not,  and  the 
evidence  shown  The  Review  bears  out  this  latter  statement. 
In  other  words,  up  to  the  present  with  very  few  excep- 
tions the  importers  have  had  to  pay  duty  only  on  the 
contract  price  of  their  goods.  Now  the  Department  de- 
clares that  it  will  enforce  payment  on  the  value  of  the 
goods  in  the  country  from  which  they  are  shipped,  "at  the 
time  of  shipments"  That  is,  where  goods  have  advanced  in 
value  from  the  time  they  were  bought  the  importer  in 
Canada  must  pay  duty  on  the  advance,  whether  it  be  10, 
20,  30,  40  or  50  per  'cent.,  as  it  has  been  in  some  cases. 

Have  Taken  Orders  Here  on  Lower  Value 

The  main  point  is  not  so  much  objection  to  paying  the 
duty  on  the  fair  valuation  of  the  goods,  but  because  or- 
ders have  ibeen  taken  in  Canada  by  the  importers,  if 
jobbers,  on  the  basis  of  the  price  they  paid  for  the  goods. 
The  Review  was  shown,  by  a  silk  importer,  a  contract  by 
which  goods  were  nought  at  $1.05  per  yard,  and  the  pres- 
ent market  value  is  $1.35.  That  is,  the  importer  must 
now  pay  duty  on  the  valuation  of  $1.35,  or  30  cents  more 
than  he  paid  for  the  goods.  At  20  per  cent,  duty,  this 
means  6  cents  a  yard.  This  importer  has  taken  orders 
in  Canada  based  on  a  duty  paid  at  $1.05,  so  that  he  must 
keep  his  own  contract  in  Canada,  although  he  will  have  to 
pay  duty  of  6  cents  a  yard  more  than  he  thought  that  he 
would  at  the  time  he  took  his  order. 

Will  Delay  Travelers 

One  large  importer  stated  to  The  Review  that  the 
result  of  this  would  be:  "We  can't  sell  goods  in  future 
before  we  receive  notice  of  the  shipment  and  possibly 
until  they  are  received  in  stock;  or,  at  least,  when  the 
goods  are  shipped  we  shall  have  to  receive  a  cable  from 
the  mill,  stating  the  value  of  the  goods  at  the  time  of 
shipment,  and  not  until  then  will  we  be  able  to  take 
orders  in  Canada  for  these  goods.  This  will  cause  a 
serious  delay  in  taking  orders  from  the  retail  trade,  and 
will  mean  that  we  will  have  to  have  large  stocks  on  hand, 
whose  price  we  are  certain  of,  or  it  will  throw  us  out 
entirely  in  figuring  out  the  landing  cost  of  the  goods  we 
import.  If  we  don't  wait  for  the  goods  we  shall  have  to 
allow  for  advances  in  price  on  which  we  may  have  to  pay 
duty,  in  giving  prices  to  the  retailer,  and  this  may  not 
always  be  fair  to  him. 

There  is  another  point:  Who  is  to  determine  the  fair 


market  value  of  goods  at  time  of  shipment?  We  may 
contract,  say,  at  3.75  francs  for  goods  which  a  mill  is 
ready  to  give  us,  and  some  other  mill  may  have  some- 
thing else  on,  and  may  not  be  willing  to  take  an  order  for 
less  than  4.50.  We  naturally  place  the  order  at  3.75,  and 
we  may  he  charged  the  higher  market  price  of  4.50  in 
paying  duty.     Is  this  fair?" 

No  Increased  Duty  on  Woolens  Yet 

It  has  been  stated  by  the  Customs  authorities  that 
this  Act  has  been  enforced  right  through  the  war.  The 
Review  was  shown  by  a  large  importer  house  of  woolens — 
which  went  up  immediately  upon  the  declaration  of  war 
and  have  remained  up  ever  since,  and  are  getting  higher — 
a  copy  of  an  invoice  they  received  a'  very  short  time  ago, 
in  which  the  prices  quoted  in  the  two  columns — that  is, 
the  Fair  Market  Value  column  and  the  Contract  Price, 
were  the  same.  The  market  value  for  home  consumption 
had  not  been  raised,  although  since  the  contract  had  been 
entered  into,  there  had  been  an  increase  in  price.  In 
other  words,  the  British  firm  knew  nothing  whatever 
about  the  regulation  that  they  had  to  mark  down  the 
market  value  "at  the  time  of  shipment/'  and  they  merely 
put  down  the  market  value  at  the  time  the  goods  were 
ordered.  On  the  other  hand,  we  were  shown  a  form  of  in- 
voice just  received  from  the  States,  in  which  the  words 
"at  time  of  shipment"  had  been  added  to  the  words 
"Fair  Market  Value."  Probably  by  this  time  the  regu- 
lation calling  for  the  two  sets  of  values  has  been  made 
known  to  British  firms. 

The  following  reproductions  of  the  new  U.  S.  form 
and  the  British,  which  has  stood  unchanged  for  years, 
will  illustrate  the  change: 

U.  S.  FORM 

Fair  Market  Values  as  Sold 

For  Home  Consumption 

at  Time  of  Shipment 

BRITISH  FORM 

Fair  Market  Value, 

as  Sold  for  Home 

Consumption 


Or  this: 


Sold  for  Home  Consumption 
at  


The  form  for  the  contract  figures  reads:  "Selling  price 
to  purchaser  in  Canada";  or  sometimes,  "Sold  to  Can- 
adian purchaser  at . " 

There  different  forms  mean  that  on  the  U.  S.  goods 
higher  figures  must  be  quoted  for  duty  purposes  than  the 
importer  has  paid  for  the  goods,  but  up  to  the  present  the 
two  sets  of  figures  in  the  British  invoices  remained  the 
same;  the  increase  in  price  of  goods  between  the  time  of 
purchase  and  the  shipment,  perhaps  months  later,  not 
entering  into  the  question. 

The  wholesaler  thus  claims  an  injustice  to  himself 
from  having  sold  these  goods  in  Canada  to  retailers  on 
the  basis  of  the  lower  duty,  and  he  must  live  up  to  his 
agreement.  What  delay  this  will  enforce  in  taking  orders 
for  new  goods  remains  to  be  seen.  The  protests  to  Ottawa 
will  continue  to  go  forward  vigorously. 
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Bringing  the  question  down  to  a  matter  of  figures,  it 
will  be  seen  that  if  silks,  for  example,  have  advanced  up 
"to  time  of  shipment"  30  per  cent.,  the  increased  duty 
would  equal  6  per  cent.  With  duty  at  30  per  cent.,  the 
same  increased  market  value  would  compel  the  importer 
to  pay  9  per  cent,  more  for  duty — adding  just  this  much 
to  what  he  figured  on  paying'. 


Old  Form  in  the  Hand  Books 

One  large  importing  woolens  firm  stated  that  they  had 
never  been  notified  of  the  1910  change  in  the  Act  bringing 
in  "at  time  of  shipment,"  and  the  old  form  as  a  matter 
of  fact  appears  in  most  Canadian  commercial  "hand 
books"  or  "year  books." 


THE   NEW  ADVERTISING  AND   FALL  OPENINGS 

111  Spite  of  Campaign  for  "Truth  in  Advertising"  Are  We  Going  Back  to  Gross  Exag- 
gerations?— Insulting  Customer's  Intelligence  —  A  Plea  For  Moderation. 


THE  head  of  a  large  department  store  in  Canada 
had  this  to  say  to  The  Review  recently  about  pres- 
ent developments  in  the  trade:  "The  wheel  has 
turned.  We  are  back  to  the  standards  we  once  divided. 
Look  at  this  advertising,"  and  he  pointed  to  a  collection 
of  clippings  of  department  store  ads. 

"Look  at  the  bargains  offered — a  .+2.00  blouse  for  69c, 
a  $6.00  sweater  for  $3.48,  clay  after  day,  week  in  and 
week  out — the  thing's  impossible,  and  the  public  knows  it. 

Fewer  Sales  and  More  Honest  Ads. 

"It  is  not  going  to  be  long  before  all  of  the  best  retail 
trade  will  nearly  approach  the  old  standard  of  fewer 
sales  and  absolutely  honest  advertising.  The  whole  trend 
of  public  city  men  and  trade  associations  is  that  way,  and 
a  few  of  us  are  putting  it  into  effect.  We  tried  it  in  one 
department  at  first,  and  it  worked  so  well  that  we  do  it 
in  all  now.     We  have  even  ceased  our  Friday  offerings. 


The  semi-annual  clearing  sales  are  legitimate;  so  are  any 
others  that  special  circumstances  warrant,  but  a  con- 
tinual, day-to-day  sale  is  a  lie  and  an  abomination.  It  is 
an  insult  to  the  customers'  intelligence.  If  the  prices  are 
as  marked,  then  they  were  too  high  in  the  first  place,  and 
some  one  was  cheated.  If  not  as  marked,  there  is  flagrant 
deception,  and  either  way  the  advertiser  stands  self- 
condemned,  without  a  leg  to  stand  on. 

'See  this' — and  he  pointed  to  an  ad.  that  offered  a 
$2.00  silk  line  at  03c  a  yard.  'Now,  that  line  can  be  laid 
down  in  any  store  for  40c.  So  why  lie  about  it?  That 
store  never  sold  it  for  $2.00.    It  was  always  63c. 

Copying  and  Outbidding  in  Windows 

"Again,  as  to  windows.  Six  months  ago  we  engaged 
a  new  man  to  take  charge  of  a  department.  After  a  few 
months,  I  called  him  in  and  said'  'You're  a  new  man  in 
this  city  and  may  see  obvious  things  that  we  miss.    Have 
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rW~  FALL  OPENING  SALE 


Pkon,  37OO-A0  Dwmi.    ||     HAMILTON'S  FAVORITE   SHOPPING  PLACE 


Slo.1  Olwn   Fro™  9  U 


A  full-page  notice  with  many  admirable  features, 
apart  altogether  from  the  attractive  art  work.  The 
ready-to-wear  and  millinery  sections  are  presented 
with  enough  hints   as   to   styles  to  whet  a  woman'* 

curiosity,  and  a  few  selections  from  the  stock  describ-  A   rather  unusual  method  of  opening  the  Ball 

ed  in  detail '.    This  ad.  was  the  work  of  F.  R.  Malette.    season  by  a  sale. 
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you  noticed  anything  in  particular  about  the  retail  trade 
here!'  " 

He  said.  "I  certainly  have.  I  have  to  pass  all  the  big 
stores  here  every  day,  what  with  going  to  lunch  and 
travelling  to  and  fro  from  home,  and  1  've  noticed  that 
if  one  store  puts  in  a  window  in  the  morning,  by  night 
all  the  rest  of  us  have  a  duplicate  of  it  in  at  a  slightly 
lower  price  if  possible." 


In  Slavish  Imitation 
He  continued:  "1  investigated  this  department  head's 
remarks  and  discovered  them  to  be  absolutely  accurate. 
Seeking  to  be  original,  we  were  all  in  slavish  imitation  of 
one  another.  So  we  have  stopped.  We  develop  our  own 
ideas.  If  the  others  wish  to  imitate — well  and  good,  but 
we  will  not  any  more  lower  our  standards  by  following 
along  in  a  mob  of  ideas." 


OF   A    PERSONAL   NATURE 


DEATH  OF  MONTREAL  COMMERCIAL  LEADER. 


MR.  H.  B.  PICKEN,  who  passed  away  on  July  2  in  Mont- 
real in  his  73rd  year.  At  an  early  age  he  entered  the  firm 
of  Gault  Bros.,  and  continued  with  them  for  57  years,  be- 
coming one  of  the  directors  of  the  company,  a  position  he 
held  at  the  time  of  his  death.  He  was  also  a  director  of 
Gault  Bros.  &  Co.,  of  Vancouver,  and  of  Gault's,  Limited,  of 
Winnipeg;  of  the  Crescent  Manufacturing  Company,  Ltd.; 
of  the  Trent  Valley  Woollen  Mills,  and  of  Palmers,  Limited. 

A.  Tweedle.  Carlisle,  Out.,  general  merchant,  has  sold 
out  to  Norman  Mills. 

Dillon  Bros.,  genei'al  merchants,  Darmody,  Sask.,  suc- 
ceeded by  J.  E.  Horner. 

Geo.  C.  Pringle  has  succeeded.  A.  J.  Smith,  general 
merchant,  Orton,  Ont. 

A.  R.  McEachern,  Cabri,  Sask.,  has  succeeded  the 
estate  of  J.  H.  Gillespie  in  carrying  on  a  general  business. 

Messrs.  Hanley  &  MacKay,  Winnipeg  and  Vancouver, 
who  sell  Circle-Bar  hose  to  the  trade  from  Fort  William 
to  the  coast,  were  visitors  at  the  mill  in  Kincardine  last 
month. 

Brown  &  Gosling,  manufacturer's  agents,  Winnipeg, 
have  been  appointed  representatives  in  the  West  for  L.  H. 
Packard  Co.,  manufacturers  of  shoe  dressings,  polishes, 
etc.,  Montreal. 

The  Chatham  Shoe  Mfg.  Co.,  Ltd.,  have  begun  opera- 
tions in  their  new  premises  in  Chatham,  Ont.  E.  S.  Hunt, 
in  a  recent  interview,  expressed  the  opinion  that  in  a  few 


months  the  company  will  be  turning  out  1200  pairs  a  day. 
E.  D.  Crosse,  of  Rochester,  N.Y.,  has  recently  joined  the 
firm  as  an  expert  pattern  man. 

CHARTERS 

The  Norquay  Trading  Co.  of  Norquay,  Sask.,  has  re- 
ceived a  charter. 

The  St.  Pierre  Trading  Co.,  general  merchants,  have 
opened  a  branch  at  Carey,  Man. 

W.  H.  Whiteside,  president  of  the  Sovereign  Mitt, 
Glove  and  Robe  Co.,  Delhi,  Ont.,  died  late  last  month. 


CONGRATULATIONS ! 

To  mark  the  25th  wedding  anniversary  of  W.  H.  Good- 
win and  Mrs.  Goodwin,  the  staff  of  Goodwin's,  Montreal. 
presented  their  chief  with  a  cabinet  of  silver. 


The  Retail  Merchants'  Association  of  Sault  Ste.  Marie 
have  arranged  for  Wednesday  afternoon  holiday. 

In  St.  Catharines  the  dry  goods  stores  do  not  follow 
some  others  in  closing  for  a  half  holiday  in  June,  observ- 
ing' this  only  in  July  and  August. 

NEW  MANAGER,   MURRAY-KAY  LIMITED 


J.  A.  C.  Poole,  whose  outstanding  ability  displayed 
during  a  few  months  with  Ogilvy's,  of  Montreal,  led 
him  to  be  chosen  general  manager  far  flu-  hi;/,  new 
Murray-Kay  departmental  store  development,  Mr. 
Poole  was  formerly  general  manager  of  tin  T.  Eaton 
Co.,  of  Toronto,  and  latterly  in  flic  bond  business  in 
Montreal.  His  promotion  has  iron  many  }<irnr<i!>!< 
expressions  in  business  circles. 
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ASSIGNEES  AGENTS,  LIMITED 

154  Simcoe  St.,  Toronto 


Assignments. 


Collections. 


Book-debts  are  money  in  the  othor 
man's  pocket.,  We  are  good  collectors 
of  past  due  accounts — consult  us. 
Charges     moderate.      Phone    Adel.    919. 


ATTENTION! 

Canadian  Window  Display  Managers 

SCHACK  flowers  are  undeniably  the  most  econom- 
ical on  the  market— cost  is  aotually  one-half  of  the 
price  of  imported  flowers.  Write  for  our  seasonable 
PtiOWEE  BOOKS,  free  for  the  asking.  They 
contain  hundreds  of  ideas  for  window  and  interior 
displays. 

SCHACK    ARTIFICIAL    FLOWER  CO. 

1739   Milwaukee  Ave.      Phone  Humboldt  30 
CHICAGO,  ILL. 


Isaac  Lehmann,  Inc. 

EXPORTERS 

MANUFACTURERS  AGENTS 

116  Broad  St.,  New  York 

We  will  be  pleased  to  act  for  you 
as  purchasing  agents  in  United 
States  for  Hosiery  and  Underwear, 
Men's  and  Ladies'  furnishing 
goods.  Will  submit  samples.  Our 
commission  is  paid  us  by  manufac- 
turer. All  invoices  sent  you  by 
manufacturer. 


Fitchburg  Horn  Goods  Co. 

Manufacturers   of 

HIGH-GRADE  HAIR  ORNAMENTS 

HORN  AND  CELLULOID  HAIR  PINS 

CELLULOID  BACK  COMBS 

SIDE  COMBS  AND  BARRETTES 

FITCHBURG.  MASS. 

Factory  and  Main  Office:  Fitchburg.  Mass. 


LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines,  Win- 
dow Decorations,  Japanese  and  Chinese 
Decorations.  Papier  Mache  Novelties,  Elec- 
tric Lighted  Flower  Bushes.  Write  for 
our  104  page  Catalogue.  It's  free  for  the 
asking. 
The  BotanicaJ  Decorating  Company 

(Incorporated.) 
504  South  Fifth  Aronue.  Chicago,  111. 


Condensed  Advertisements 


AGENTS   WANTED 


RELIABLE  AGENT  REQUIRED  TO  REPRE- 
sent  English  Button  Manufacturers.  Must  be 
well  established  and  have  a  thorough  know- 
ledge of  the  trade.  State  references.  Box  76, 
Sehroeder's  Advertising  Offices,  Trump  Street, 
London,    England. 


LINENS— AFTER     WAR,     IRISH     MANTJFAC- 

turer  requires  agents  principal  American  cen- 
tres. Specialties — tailoring  goods,  crash,  dress 
linen,  tarpaulin  canvas.  Apply  Box  52,  Dry 
(ioods  Review,  88  Fleet  Street,  London,  Eng- 
land. 


POSITION    WANTED 


WANTED— POSITION    AS    BUYER     IN     ENG- 

land  by  lady  who  thoroughly  understands 
Canadian  requirements.  Ladies*  blouses,  dresses, 
hats,  sports  wear,  etc.  In  touch  with  best 
London  wholesalers.  Normal  times,  Paris  also. 
Box  50,  MaeLean'  88  Fleet  Street.  London,  Eng. 


5,   10  AND  15  CENT  LINES 


A  NEW  FIVE,  TEN  AND  FIFTEEN  CENT 
department  has  been  opened  in  the  store  of  the 
W.  W.  Cooper  Company,  Ltd.,  Swift  Current, 
Sask.  Manufacturers  of  Hues  suitable  for  a 
department  of  this  kind  are  requested  to  send 
catalogues. 


MISCELLANEOUS 


SAMPLE  TRUNKS  FOR  HATS  AND  CAPS, 

fitted  with  trays  and  racks,  also  smaller 
trunks  -suitable  for  dry  goods  or  similar  lines. 
Particulars,  size  and  full  description  on  appli- 
cation.    Magee.    Limited.    St.    John.    N.B. 


HINTS  TO  BUYERS 

From  information  supplied  by  sellers, 
but  for  which  the  editors  of  "  The  Re- 
view "  do  not  necessarily  hold  them- 
selves responsible. 


"SILVAREIGN"  COATS  OF  C.  KEN- 
YON    COMPANY,    NEW   YORK 

Rivaling  the  Rainbow  in  delicacy  of 
colors,  the  ' '  Silvareign "  is  unique  in 
the  history  of  Weatherproofs.  Worn  as 
a  "Fairweather''  in  Sport  or  Motor, 
sunlight  creates  an  iridescence  that  en- 
velopes the  wearer  in  a  glistening' 
nimbus.  The  colors  include  Ashes  of 
Roses;  Silver;  Amber;  Copenhagen; 
Reseda. 


D.  B.  FISK  &  COMPANY'S  N.Y. 
SALESROOMS 

D.  B.  Fisk  &  Co.,  Chicago,  have  moved 
their  New  York  salesrooms  to  411  Fifth 
Avenue. 

The  new  quarters,  which  are  located  on 
the  sixth  floor,  will  have  frontage  on 
both  Fifth  Ave.  and  37th  street;  large 
windows  on  both  fronts,  making  the 
rooms  particularly  light,  airy  and  cheer- 
ful. The  rooms  have  been  equipped 
throughout  with  specially  designed  fix- 
tures finished  in  French  gray  and  sold. 
Large  French  plate  mirrors  surmount 
each  of  the  display  tables.  A  deft  touch 
of  added  color  is  given  the  dominating 
color  scheme  by  old  rose  and  gold  window 
lambrequins'  and  dark  green  carpets. 
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Complete  arrangements  looking  to  the 
comfort  and  convenience  of  customers 
have  been  provided  and  the  trade  is  sure 
to  find  the  new  Fisk  quarters  a  most 
pleasant  spot  to  make  their  headquart- 
ers while  in  New  York. 

The    new    salesrooms    opened    for    the 
Fall  season  on  July  10. 


SHELTON  LOOMS  FASHION  SHOW 

The  iShelton  Looms  Fashion  Show, 
now  become  a  well-known  fixture,  will 
be  held  at  the  Ritz-€arlton  Hotel,  New 
York,  on  August  23   and  24. 


BEAUTIFUL      SUMMER      RESORTS 
ALONG    GOVERNMENT    RAILWAYS 

The  Canadian  Government  has  issued 
a  series  of  attractive  booklets  describ- 
ing and  illustrating  the  various  charm- 
ing holiday  grounds  along  the  lines  of 
the  Canadian  Government  Railways, 
valuable  information  for  those  looking 
for  a  delightful  outing. 

Two  booklets  entitled  "  Notes-by-the- 
Way"  deal  with  the  lines  West  from 
Quebec  to  Winnipeg,  and  East  from 
Montreal  to   the  seaboard  respectively. 

"Out-of-Door"  gives  information  as 
to  the  location  of  hunting  and  finishing 
grounds,  boating  and  golfing  attractions, 
etc.,  in  Quebec  and  the  Maritime  Prov- 
inces. 

Other  folders  deal  with  the  beauty  of 
the  Bras  d'Or  Lakes,  La  Baie  de 
Chaleur,  ''Abegweit"  or  Prince  Edward 
Island  and  Canada's  new  tourist  hotel 
at  Minaki,  Ont. 


DRY    GOODS    REVIEW 


The  Oldest  and  Largest  Makers  of  Talcum 
Powder  in  the  World  is  the  House  of  Mennen's 


THE  universal  prestige  it  now  en- 
joys, is  the  reward  for  over  thirty 
years'  conscientious  manufacture 
of  the  best  talcum  powders  and  the  out- 
growth of  the  unceasing  experimenting 
and  research  work,  which  has  been  car- 
ried on  in  the  great  Mennen  Labora- 
tories since  the  very  beginning. 

Mennen 's  Borated  Talcum  is  recognized 
the  world  over,  by  thousands  of  physi-. 


cians,  nurses  and  mothers,  as  the  stand- 
ard baby  powder.  The  other  various 
tints  and  perfumes  hold  an  equivalent 
position  with  those  for  whom  the}7  are 
especially  prepared. 

Dealers  always  feel  assured,  when  they 
sell  any  of  the  Mennen  Products,  that 
they  are  backed  by  the  oldest  and 
largest  manufacturers  of  talcum  pow- 
der in  the  world. 


The  Gerhard  Mennen  Chemical  Company 


Canadian  Factory  :    Montreal,  Que. 


Canadian  Agents:    Harold  F.  Ritchie  &  Company,  Ltd.,  Toronto,  Ont. 


£■■;■ 


>}'y.-/.:"^\-M-y.-'.v:ri 


The  CRAVENETTE  Co., 
Ltd.,  affix  their  stamp 
only  to  such  goods  as 
are  suitable  in  quality  for 
Shower-proof   purposes. 


Rec?  Trade  Mark 

proofed  by 

The  'tfravemffe  C?  LT? 


Therefore,  this  stamp  is 
a  guarantee  not  only  of 
Shower  -  proof  properties, 
but  also  of  the  Quality  of 
the   Material. 


(Regd.) 

for  Man,  Woman 
— and  Child — 


Attractive 

Show    Cards 

For  Window 

DisplaySent 

Free  of  all 

Charge  on 

Application 

to  Leading 

Importers. 


RAINCOATS 

"KEEP  THE  WORLD  DRY" 

The  "Cravenette"  proof  is  rain  and  weather  resisting,  because 
it  treats  each  separate  fibre  of  the  cloth;  it  is  permanently  rain- 
proof, water  running  off  as  from  a  duck's  back  The  ventilation 
is  perfect,  the  goods  being  porous.  "Cravenette"  fabrics  in 
great  variety  in  black  and  colours,  and  ready-to-wear  Coats  and 
Cloaks  in  tasteful  and  fashionable  styles,  are   readily  obtainable 

FROM  ALL  LEADING  IMPORTERS 


DUST- 
PROOF 

as 

well 

as 

SHOWER- 
PROOF. 


# 


(Copyright.* 


In  case  of  any  difficulty  in  obtaining   "  CRAVENETTE  "  please   write  to— 

The  CRAVENETTE  CO.,  Ltd.,  Dept.,  6  Well  Street,  BRADFORD,  ENG. 
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AND  NETS 

FOR   THE    FALL   SEASON 


With  merchandise  and  prices 
particularly  suitable  for  the 
Canadian  market,  it  will  be 
worth  your  while  to  visit  our 
show-room  on  your  fall  buying 

trip  to  New  York  If  you  do  not  come  to 
New  York  yourself, send  for  samples  of  the 
new. 

Our  merchandise  is  backed  up  by  a  nation 
wide  consumer  advertising  campaign, 
which  makes  it  a  profitable  and  quick 
selling  line  to  handle.  Van  Raalte  veils  and 
nets  are  only  purchasable  direct.  We 
have  absolutely  no  selling  agents  repre- 
senting us  in  Canada. 


E.  &  Z.  VAN    RAALTE 


FIFTH    AVENUE 
&  16TH  STREET 

NEW  YORK   CITY 
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H.  SAMUELS  &  SONS 


announce  that  they  are  desirous  of 
introducing  their  line  of  novel 
Goats  and  Wraps  into  Canada, 
feeling  sure  that  models  of  such 
unusual  brilliance  will  meet  with 
an  instant  response  from  the 
smartly  dressed  women  across  the 
border.  All  Canadian  orders  shall 
receive  our  prompt  attention.  The 
Fall  Line  of  Coats  and  Wraps  is 
now  ready. 


33      WEST       34TH       STREET 

NEW  YORK  CITY 


BORGENICHT  &  SONS  CO.,  Inc. 

SUCCESSORS  TO 

BORGENICHT,  KORNREICH   &  CO. 

1115  BROADWAY  NEW  YORK  CITY 

WE  HAVE   NO  CONNECTION   WITH   ANY 
OTHER   FIRM   USING    A   SIMILAR    NAME. 

The  Largest  Children 's  Dress  House  in  America 

2  to     6  Wash  $4.50  to  $12.00  a  dozen 

2  to     6  Wool    7.50  to     36.00  a  dozen 

6  to  14  Wash   6.50  to     24.00  a  dozen 

6  to  14  Wool 9.00  to     54.00  a  dozen 

12,  14  and  16— Intermediates $13.00,  $15.00  and  $17.00  apiece 

12,  14  and  16— Intermediate  Woolens $3.00  to  $7.00  apiece 

13,  15  and  17— Junior  Woolens   3.00  to     7.00  apiece 

Our  Fall  Line  is  now  complete  and  consists  of  the  Latest  Novelties 
both  in  Material  and  Style. 

WRITE  FOR  OUR  FALL  CATALOG 


CANADIAN  REPRESENTATIVE: 


JOSEPH  S.  COHN,  6  BLEECKER  ST.,  TORONTO 
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Patented  in  the 

United  States 

and  Canada 


0 


WHITE      &     BLACK 


SIZE  FOR 
EVERY  MATERIAL 

GUARANTEED 
RUST  PROOF 


TRADE 


Patents  pending 

in  all  foreign 

countries 


*iS|gi 


U5E  MARK 

JL 

SNYDER  SNAP 

Button  Fasteners 

$4.80  a  great  gross,  in  all  sizes,  black  or  white 

READY  FOR  IMMEDIATE   DELIVERY. 
SOLD   THROUGH  JOBBERS   ONLY. 

The  Snyder  Snap  is  the  last  word  in  snap  fasteners, 
superior  in  every  way  to  any  garment  fastening 
device   that    has   ever   been   on    the    market. 

SEND  YOUR  ORDER  TO  YOUR  JOBBER  TO-DAY. 

SNYDER   SNAP,   BUTTON   AND   FASTENER   CO.,   Limited 

TORONTO,     CANADA 


Actual 
Sizes 


v) 

1 

/C^\ 
O 


2/0 


3/0 


4/0 


5/0 


em 


171 


DRY    GOODS    REVIEW 


Announcement 


® 


E  have  pleasure  in  advising  the 
trade  that  owing  to  the  trem- 
endous success  of  our  SILK 
WAISTS  we  have  found  it  necessary 
to  open  up  a  new  factory  to  handle 
silks  only. 

Our  range  includes 

SILK  CREPE  deCHINES 
in  all  new  shades,  GEOR- 
GETTE CREPES,  PAIL- 
LETTES, HABUTAI  and 
SHANTUNG  SILKS 

As  well  as  a  good  range  of  novelties, 
and  is  now  in  the  hands  of  our  trav- 
ellers. 

OUR   INCREASED    FACILITIES    WILL   ENSURE 
PROMPT  DELIVERY. 


The  Hampton  Manufacturing  Company 

LIMITED 

1001    Colonial    Avenue 

MONTREAL  | 

Maters  of  ADMIRAL,  JACK  TAR  and    KIDDIE   MIDDIES 

iMiiiiiiniMiiiiiiiiiiiiiiiiuiiiiiiiiniiniiiiiiiiiinniiniiimniiiiiiiiiiiMiMnnniii iiniiiiiiiiiimiiiriii.rHiinminiinniiiiiiiirii, 
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LINGERIES 

^T^E  are  just    putting  the 

VA*  finishing  touches  to  the 

snappiest  range  of  Lingerie 

Waists   ever   designed   in 

Canada. 


They  will  make  the  name  of 
"Hampton"  still  more  fam- 
ous and  we  would  like  you 
to  share  in  their  success. 

Wait  for  our  traveller,  now 
on  the  road. 

A  postcard  to  us  will  secure 
an  appointment. 


The  Hampton  Manufacturing  Company 

LIMITED  | 

1001   Colonial  Avenue  j 

|  MONTREAL  | 

|         Makers    of  the    well-known    "WHITE    CROSS"  NURSES'    UNIFORMS    and     'MARTHA        j 
|  WASHINGTON"  MAIDS'   and  MORNING  DRESSES  j 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii^ 
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"Dominion"  Raincoats 

MADE  IN  CANADA 

Best  for  Style,  Fit  and  Finish 

Materials  of  the  highest  standards:  workmanship,  the  best 
that  money  and  skill  can  provide :  style,  fit  and  finish  to  please 
the  most  critical  dressers.  That's  why  DOMINION 
RAINCOATS  have  become  the  recognized  standard  by 
which  to  judge  Waterproof  Clothing. 


We  insist  that  DOMINION  RAINCOATS  shall  be  the 
best  possible  raincoat-value  the  trade  can  buy.  Don't  accept 
our  statement  for  this  fact.  EXAMINE  the  garments. 
COMPARE  them  with  any  line  in  the  market  to-day 
and  JUDGE  FOR  YOURSELF. 

Write  for  Catalogue,  Price  List  and  Swatch  Books. 

Canadian  Consolidated  Rubber  Co.,  Limited 

MONTREAL,  P.Q. 

28  "Service'    Branches   Throughout  Canada 
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Made  Since    1902 


SKIRTS  FOR  QUICK  DELIVERY 

Covering-  a  Broad  Range  of  Fabrics — Greatest  Value  for  the  Money 


$4.25 


Each 


$5.00 


Each 


$48.00  per  dozen.      Assorted   Colors 

and   Sizes. 

78— All  Wool    Striped  Tweeds. 

Colors — Blue,  Black,  Grey  and  Copen. 


$57.00    per    dozen.       Assorted    Sizes. 

56— Black  Taffeta  Silk   Skirt   of  Best 

Quality. 

Skirts  from  $2.00  and  up,  featuring  a  large  assortment  of  styles  and  colors. 

Have    you    seen    our    Fall    Ranyje    consisting    of 
COATS,  SUITS  and  CHILDREN'S  COATS  ? 

M.  PULLAN  &  SONS,  LIMITED 

Pullan  Building,   Bay  and  Wellington  Streets,  TORONTO 


Dry  Goods  Review 


1 


AUGUST 
1916 


k 


eaturing 
Knitted 
Goods  ana 
Millinery 


THE  MACLEAN  PUBLISHING   COMPANY  LIMITED 

PUBLICATION    OFFICE    -      -     143-153    UNIVERSITY    AVENUE,    TORONTO 
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NONE  GENUINE  UNLESS  SELVEDGE  BEARS  EVERY  TWO  YARDS  THE  WORDS 

"SPERO    MAKE.".- 
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That  Side  Partner  of 
Mermen's  Shaving  Cream 

— is  opening  up  a  new  market  for  you. 

We  mean  that  "Talcum  for  Men,"  the  first  A  small  display  era  your  counter  or  in  your 
talcum  powder  made  exclusively  for  male  window  will  remind  the  absent-minded  of 
use-  the  purchase  they  intended  making,  and 

Have  you  stocked  it  and  offered  it  to  your      will  invariably  result  in  increased  sales. 
men  customers?    It's  a  remarkably 
quick  seller,  and,  together  with  the 
Shaving  Cream,  is  being  heavily 


advertised,  and  thousands  of  men. 
all  over  Canada,  will  he  requesting 
both. 


Made  in  Canada  by 

G.  MENNEN  CHEMICAL  CO.,  LTD. 

MONTREAL.  QUF.. 


An    unusuallv    attractive    window 


"mr^Tf    trim  will  be  sent  on  request.    Send 

M^nrrcrrs       l0 

HAROLD  F.  RITCHIE  &  CO.,  LTD. 

TORONTO,  ONT. 

Canadian  Agents 
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Lines  For  Fall  Sorting 


Woollens 

("B"  Dept.) 


Silk  Dept. 


Ribbons 
and  Laces 

("E"  Dept.) 


We  have  a  large  stock  of  ladies'  cloakings  in  all  the  latest 
shades  and  patterns  for  immediate  shipment;  also  of 
black  and  coloured  plushes,  latest  designs  of  Pony,  velvet 
coatings,  double  width  corduroys,  velours,  coloured 
cheviots,  black  and  navy  serges,  blanket  cloths,  Polo 
cloths,  and  Beaver  and  Ermine  trimmings  for  Winter 
coats ;  also  a  large  stock  of  canvases  and  linings. 

Our  stock  of  Le  Soleil  Linings  is  larger  than  ever  before. 
Blacks  and  greys  in  this  line  should  be  ordered  by  mail, 
as  the  demand  is  enormous. 

Samples  upon  request. 

In  this  department  we  have  a  full  range  in  Charmeuse 
Satin,  Duchesse  Pekin  Stripes,  Crepe  de  Chines,  40  and 
44  inches  wide ;  Chiffon  Taffeta — soft  finish.  All  in  the 
leading  shades. 

"Georgette  Crepe" — we  carry  a  full  range  in  this 
popular  line. 

"Ninons" — write  us  for  samples  of  newest  shades  in  this 
cloth. 

"Nets" — Brussels,  Toscas,  Alencon,  Point  d'  Esprit — all 
in  stock. 


GREENSHIELDS    LIMITED 

17  Victoria  Square  -  Montreal 

"Everything  in  Dry  Goods' 
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MATRON  &  "MAID" 

The  World's  Best-Known  Wash  Fabrics 

"CORONA" 

and  "IDRI" 

The  best  substitutes  for 
"Matron"  and  "Maid" 
for  the  medium  and 
lower-priced  trades. 

These  famous  cloths  are  each 
identified    by    the    diamond- 
shaped  ticket  every  five  yards 
on  the  selvedge.  They  are  all- 
the-year-round  cloths,  making 
up  into  smart  washing  frocks 
for  ladies'  and  children's 
wear,  maids'  dresses,  boys' 
washing    suits,    jumpers, 
overalls    and    other    gar- 
ments. 

They  are  all  done  in  a  wide 
range  of  stripes  and 
plains. 

Names  of  wholesale 
houses  can  be  had 
from  the  manufacturers' 
agents : — 

TORONTO 
A.  H.  Parks,  77  York  Street 

MONTREAL 
W.  E.  Rhodes,  33  St.  Nicholas  St. 

VANCOUVER 
W.  James,  P.O.  Box  447 

QUEBEC 
E.  Hamel.  66  Rue  de  L'Eglise 
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Telegraph,  Telephone  or 
Mail  us  your  wants  and 

you    can    depend    on    every 
EFFICIENCY  of  SERVICE 

Good  Values 
Large  and  Well-Assorted  Stock 
Intelligent  and   Experienced   Selection 
Prompt  Shipment 


NINE  DEPARTMENTS  OF 
UP-TO-DATE  DRY  GOODS 


Fancy  and  Staple  Dry  Goods 

Smallwares  and  Fancy  Goods 

Carpets  and  Oilcloths 

Women's  and  Men's  Wear 

Tailor's  Woolens  and 
Trimmings 

Dress   Goods  and  Wash 
Goods,  etc. 

m  m 
John  M.  Garland,  Son  &  Co.,  Ltd. 

Ottawa,  Canada 
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When  buying  Hosiery 
ask  for 

HAWLEY'S 
"HYGIENIC  BLACK 

There  is  no  better 
Dye  in  the  World. 

Every  Pair 

Warranted  Fast 
toMfoshing,  Hard  Wear 
and  Perspiration, 

Works  -  Hinckley,  England. 


** 


LIDDELL'S 

G  OL'D    M  EDAL 

LINENS 


PLACE  YOUR 
OjRDERS  NOW 
FOR  |FALL  AND 
CHRISTMAS 
TRADE. 

SAMPLES  NOW  on  the  ROAD. 

EVERY  LIDDELL  LINE   IS   A 
WINNER. 

R.  H.  COSBIE,  Ltd 

IRISH  LINEN  AGENCY 

30  WEST  WELLINGTON  ST. 

TORONTO 


THE  McKINLEY  EDITION  OF 
TEN  CENT  MUSIC 

will   always  hold    first    place    as  an  Edition  of 
Standard,  Classic  and  Teaching  Music 

as  an  established  demand  for  this  line  of  Music 
exists  throughout  the  United  States  and  Canada. 
It  meets  the  requirements  of  the  Teacher,  Student 
and  the  Accomplished  Musician. 
It  has  proved  itself  to  thousands  of  dealers  to  be 
the  best  foundation  for  a  sheet  music  department. 
Every  copy  of  The  McKinley  Edition  sold  means 
a  profit  of  over  200  per  cent,  to  the  dealer. 
The  McKinley  Edition  (Revised  for  Canadian 
Trade)  conforms  in  every  detail  with  Canadian 
copyright  laws. 

A  great  advantage  to  the  merchant  as  a  "Trade 
Bringer"  is  the  catalogues  bearing  the  dealer's 
imprint  which  are  supplied  with  this  Edition. 
These  catalogues  will  attract  more  customers  to 
your  store  than  any  other  medium  you  could 
employ. 

Write  us  for  samples  and  particulars  to-day. 

McKINLEY  MUSIC  CO. 

The  Largest  "Exclusively  Sheet  Music  House" 
in  the  World 

CHICAGO:  1501-15  EAST  FIFTY-FIFTH  ST. 

NEW  YORK  CITY:  80  FIFTH  AVENUE 
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|  To  the  Ttade  August  iqi6  j 

|  A  Question  of  Service  j 

A    BUSINESS  which  has  stood  the  test  of  67  years  and  is 
jf"\_  still  as  virile  and  aggressive  as  it  ever  was,  and  further- 
more, one  which  has  established  and  maintained  during 
all  these  years  a  record  of  unfailing  fidelity  to  the  interests  of  § 

its  customers  is  surely  a  safe  one  to  deal  with.  If  service  is  a 
consideration,  then  there  is  one  wholesale  dry  goods  house 
which  stands  pre-eminently  fitted  to  bid  for  the  trade  of 
retailers  who  appreciate  quality.  | 

I  The  years  of  accumulative  experience  make  this  com-  j 

pany  better  able  to-day  than  it  has  ever  been  before  to  serve 
you.    If  there  are  any  dry  goods  merchants  who  do  not  know  j 

this  fact,  will  you  kindly  give  us  an  opportunity  of  demon- 
strating it.  I 

What  we   have  done  the   past  year  —  increased  our  j 

business.  | 

What  we  are  doing — receiving  shipments  daily  and  j 

filling  orders  with  prompt  dispatch.  | 

What  we  will  do — make  the  attraction  in  our  warehouse  | 

greater  and  greater  as  time  rolls  on.  j 

See  our  assortment  of  up-to-the-minute  styles,  patterns,  | 

designs  and  superior  values.  j 

Everything  possible  to  make  your  visit  restful  and  com- 
fortable will  be  a  pleasure  for  us  to  do.      We  are  looking 
forward  with  pleasureable  anticipation  of  seeing  many  of 
I  you  during  | 

1  Toronto's  Great  Industrial  Exhibition  | 

j  John  Macdonald  &  Co.,  Limited  ] 

I  TORONTO  1 
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Fall  Fashions 
Favor  Mohair 

For  Fall — the  perfect,  practi- 
cal fabric  is  English  Mohair. 

Its  firm,  self-distending  tex- 
ture permits  perfect  fashion- 
ing of  flounce  and  flare. 

And  combined  with  this  rare 
charm  of  weave  is  a  surface 
rich  and  lustrous  for  which 
dust  and  dirt  show  no  affinity. 

Beautiful,  serviceable,  Eng- 
lish Mohair  offers  its  maxi- 
mum sales  possibilities  in  the 
modes  decreed  for  Autumn. 

The  Bradford  Dyers' 
Association,  Limited 

BRADFORD,   ENGLAND 

American  Bureau:  231  W.  39th  Street 
NEW  YORK  CITY,   U.S.A. 


B.D.A.  Means 

Mohair  of 

Maximum 

Merit 
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NOW   OR  NEVER 

IS  THE  TIME  TO 

SORT  UP  FOR  FALL 

BLANKETS 

STRIPED  FLANNELETTES 

SAXONY  FLANNELETTES 

SILKS 

DRESS  GOODS 

HOSIERY 

UNDERWEAR 

KNITTED  GOODS 

WOMEN'S  READY-TO-WEAR 

If  you  do  not  see  our  traveller  when  open 
to  buy  the  above,  the  services  of  our  Letter 
Order   Department   are    at    your   disposal. 

The  W.  R.  BROCK   COMPANY  (Limited) 

WHOLESALE  DRY  GOODS 

Montreal 

TORONTO  CALGARY 
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TALCUMS 


Canada's  Finest  and  Daintiest 
Attractive  Packages.  Lightly  Perfumed.  Many  Varieties. 

The  hot  weather  raises  the  demand  for  Talcums, 
therefore,  stock  up  now  with 

*$ayfot<L  Talcums 

John  Taylor  &  Co.,  Ltd.,  12  Wellington  Street  E. 

TORONTO  CANADA 


Make  It  For  Less  In  Three  Rivers 

BY   RENTING   SPACE   IN  THE 

Three  Rivers  Municipal  Factory  Building 

Centrally  Located — Fireproof — Sprinkler  System — Cheap  Power — Cheap  Lighting-  Elevator  Service — Heated 
NOW      READY     FOR     OCCUPATION.         ADAPTED      SPECIALLY     FOR 
MANUFACTURERS  OF  KNITTED  GOODS,  WHITEWEAR,  GLOVES,  ETC. 

EXCEEDINGLY   LOW   RENT. 

NOTE. — This  Up-to-date,  Modern,  Fireproof  Factory  Building  was  erected  by  the  Corporation  of  Three  Rivers, 
and  is  opera  ed  on  a  no-profit  basis.  The  rent  is  hut  a  fraction  of  that  charged  in  larger  centres  for  space 
in  buildings  of  an  equal  standard. 

Write  today  for  full  particulars  to   INDUSTRIAL   COMMISSIONER,   THREE    RIVERS,    P.Q. 


ESTABLISHED  1849 


BRADSTREET'S 

Offices  Throughout  the  Civilized  World. 


OFFICES    IN    CANADA: 


Calgary,  Alta. 
Edmonton.  Alta. 
Halifax,   N.S. 
London,  Ont. 


Ottawa,   Ont. 
St.  John,  N.B. 
Vancouver,  B.C. 
Victoria.  B.C. 
Hamilton,    Ont. 


Montreal,  Que. 
Quebec,  Que. 
Toronto,  Ont. 
"Vinnipeg,   Man. 


Reputation    gained   by   long   years   of  vigorous, 
conscientious  and   successful   work. 


THOMAS 


C.    IRVING, 

TORONTO.  CANADA 


General    Manager 
Western     Canada 


MANUFACTURERS*    AGENT 

Calling  on  Dry  Goods  and  Millinery 
Trade  open  to  represent  a  few  good 
lines  for  Ontario  and  Montreal  City. 
Good  connection  in  this  territory. 

Apply  Box  185.  Dry  Goods  Review 
University  Ave..  Toronto. 


s 

TOPPING  your  adver- 
tising  to  save    money 

is 

like  stopping  the 

clock. 

to 

save  time. 
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RICHARD    HAWORTH    AND    COMPANY,    Limited,    MANCHESTER,   ENGLAND. 


Cotton  Goods 


HAVING 


On  Selvedge  every  two  yards  the  words 

SPERO'  MAKE 


ARE    RELIABLE,     SO     ENQUIRE    FOR 

FLANNELETTES,    CALICOES 
SHEETS    AND    SHEETINGS 


that  have  stamped  on  selvedge, 
every    two     yards,    the    words 

"SPERO"    MAKE. 


BATTING 


NORTH    STAR,   CRESCENT 
and  PEARL 

These  brands  represent  the 
batting  that  your  customers 
want. 

They're  made  from  long  staple 
cotton,  white  as  snow,  lofty, 
soft  and  elastic. 

They  come  in  big  batts  that 
open  out  into  strong  sheets  of 
even  thickness. 

It  pays  you  to  sell  these  brands. 


Order  of  your  Wholesaler. 


Australian  Trade 

Are  You  Interested? 

If  so,  The  Draper  of  Australasia  (pub- 
lished monthly)  can  provide  you  with  much 
valuable  trade  information.  It  is  the  organ 
of  the  drapery  and  kindred  trades  of  the 
Antipodes,  and  is  subscribed  for  by  all  the 
leading  firms  in  Australia  and  New  Zealand. 

Subscription     3)^.50     Mailed  Free 

Specimen  Copy  mil  be  supplied  on 
application 

Advertising  rates  may  be  obtained  and 
space  secured  by  communicating  with  our 
London  Office,  71  Queen  St.,  E.C. 


Publishing  Offices: 


Melbourne, 

Sydney, 

London, 


Fink's  Buildings 

Post  Office  Chambers 

71  Queen  St.,  E.C. 
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An  Overall  For  Every  Need 

Get  this,  Mr.  Merchant :  The  one  big-  factor  causing  the  high  cost  of  overalls 
is  the  jobber's  or  middleman's  profits  added  to  the  expenses  of  the  travellers. 
The  BROTHERHOODS  are  sold  direct  to  the  merchant— no  jobber's  profits 
or  traveller's  expenses.  This  means  that  we  are  able  to  give  you  the  best 
value  in  overalls  on  the  market,  better  material,  workmanship  and  finish, 
made  by  the  best  union  workers,  at  prices  which  leave  you  a  fair  margin 


of  profit. 


WE  MANUFACTURE 


Mogul    Apron 


Overalls,  6  styles.     Smocks,  3  styles.     Union  Suits,  1  style.     The  above  are 

made  in  plain  indigo  blue  and  fast  black  denims,  stifel  stripe  and  khaki 

drills. 

Service  Coats,  Machinist's   Aprons,  Carpenter's  Aprons   and   our  famous 

Auto-Suits  are  all  made  in  genuine  khaki  drill. 

KEEP  IN  MIND 

We    can    FILL    your    orders    and    guarantee    satisfaction.        Our    offer    to 
reliable  merchants  is  freight  prepaid  on  first  order  of  five  dozen  or  more. 
Samples  prepaid  if  you  prefer. 
A  line  from  you  will  bring  our  reply  with  prices  and  selling'  proposition. 


IVogul  Coat 


H.  S.  PETERS,  LIMITED,  Manufacturers,  WELL  AND,  ONT. 
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Big  Values 

in 

Mackinaws 

We  offer  you  unbeatable  values 
in  Mackinaw  Coats  and  in  other 
of 

THE  EASTERN  BRAND 

Lines  :     Pants,     Etoffe  Pants, 

Shirts,    and   the   E.M.C.  Brand 

working    shirts.      These  values 

give  you  an  exceptional  oppor- 
tunity for  quick  selling. 

Ask  for  samples. 

Don't  fail  to  see  our  1916  range 
of  Mackinaw  Coats. 

Eastern  Manufacturing  Co. 

MONT-JOLI,   QUE.   (Formerly    Ste.    Flavie    Station) 

Sales  Offices : 
301  St.  Nicholas  Building,  Montreal,   Quebec 
5U5   Mercantile    Building,  Vancouver,    B.  C. 


Summer 

Selling 

Gloves 

You  can  sell  many 
dozen   of  pairs  of 


COTTON  GLOVES 

by  having  them  on  your  counter  and  suggesting 
their   many  Summer  uses. 

We  make  many  styles — leather  faced,  leather 
tipped,  gauntlets,  etc,  etc.  But  the  main  thing 
we  impress  is,  our  lines  sell  in  Summer  as  well 
as  in   Winter. 

Jobbers  supply  our  gloves.  If  you  have  diffi- 
culty, write  us.  We  will  tell  you  where  to  get 
them. 

The  American  Pad  &  Textile  Co. 

CHATHAM,  ONTARIO 
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Sixty-five  walked  out.  Even  the 

laundries  are  short-handed, 

closing  down. 


iMinni- 


A  few  days  ago  sixty-five  employees  of 
one  of  Canada's  best  laundries  walked 
out,  for  they  couldn't  or  wouldn't  stand 
the  hot  work  connected  with  laundering, 
especially  when  they  could  easily  find 
employment  at  more  congenial  work. 

You  can  easily  see  what  this  will  mean, 
Mr.  Merchant.  It  will  mean  higher  pay 
for  laundry  workers,  higher  prices  for 
laundry  work,  which  is  high  enough 
now. 


The   result   will   he — less 
worn, — bigger  sales  of 


III- 


Coated  Collars 


— the  real  improvement  over  the  ordi- 
nary linen  stock. 

— the  waterproof  collars  that  give  more 
satisfaction  to  the  dollar  than  any  other 
member  of  the  collar  family. 

— the  collars  that  are  most  profitable  to 
sell  because  the  stock  need  not  be  large 
and  the  price  to  the  customer  cannot  be 
cut,  which  leaves  the  retailer  a  nice 
margin. 

KANTKRACK   COATED     COLLARS 

are  unknown  to  the  bargain  table. 

KANTKRACK  COATED  COLLARS 
are  made  in  Canada,  in  "one  grade  only 
and  that  the  best"  a!!  best  selling  styles. 
One  price  only. 

Remember  the  three  K  K  K 
when   ordering  collars. 


iiiiiiiniiiiiiiiiniiiiiiiiiiiiiiiiiiiiiiiini: 


linen   collars       = 


-iiiii!iiiiiiiii:iiiiiiiiiiiiiiiiiiiiiniiiiiin 


The  Parsons  and  Parsons  Canadian  Co. 

Makers  of  the  famous  KANTKRACK  coated  linen  collar 

HAMILTON,    CANADA 
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George,  and  Farmer  John,  his 
father,  went  to  town  with 
grain  and  happened  to  see  a 
display  of  "ARLINGTON" 
COLLARS.  George  was  wear- 
ing an  "ARLINGTON"  at  the 
time  and  he  had  no  difficulty 
in  persuading  his  dad  to  buy 
a  couple  to  wear  himself. 

This  little  incident  brings  out  two  important 
features  in  selling.  1st,  the  value  of  a  display; 
2nd,  the  importance  of  one  satisfied  customer. 
Had  George  and  his  father  not  seen  the 
Arlington  display,  it  may  never  have  occurred 
to  either  to  have  bought  an  "Arlington" 
Collar,  but  immediately  the  display  was  seen 
George  was  reminded  of  the  advantages  he 
was  enjoying  from  the  use  of  an  "Arlington" 
Collar,  and  he  became  an  unconscious  sales- 
man for  the  merchant  who  was  displaying  the 
collars. 


Almost  Every  Merchant 

will  have  satisfied  wearers  of  "Arlington" — "Chal- 
lenge Brand"  collars  boosting-  sales  for  them  if  they 
will  give  reminders  by  an  occasional  attractive  dis- 
play that  will  catch  the  attention  of  shoppers  coming- 
to  town. 

CHALLENGE  BRAND  Collars  abound  with  selling 
features  that  win  the  sale-  They  are  made  of  stouter 
material  than  the  ordinary  collar  and  give  longer 
wear.  They  are  easily  cleaned  with  a  sponge,  clean 
water  and  soap,  and  there  is  a  price  and  a  style  to 
suit  the  taste  and  the  purse  of  each  customer. 


You  will  recognize  the  advantage  of  having  differ- 
ent grades,  different  styles  and  various  prices  when 
you   consider   that    each    purchaser  coming  to   your 
store   has  habits,  circumstances,  and  aims  that  are 
different.     The  wide  scope  for  satisfying  each  individual 
in  style  and  price  makes  the  Challenge  Brand  Collars  a 
quick  selling  and  profitable  line  to  handle. 

How  long  is  it  since  you  had  a  display?  Try  one  this 
week.  Have  you  a  Challenge  Brand  display  card?  If 
not,  write  for  one. 

The  Arlington  Company 
of  Canada,  Limited 


56   FRASER   AVENUE 


TORONTO 


ONE  OF  THE  MANY  ARLINGTON  STYLES 


Selling  Agents: 
Eastern  Agent:  Duncan  Bell,  301  St.  James  St..  Montreal.    Ontario 
Agent:    J.    A.    Chantler   &    Co.,   8-10   Wellington    St.    E.,    Toronto. 
Western  Agent:   R.  J.  Quigley,  212  Hammond   Block,  Winnipeg. 
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Every  Merchant  Who  Sells  Overalls  Can  Swell 


anaaa 


d 


c 

Tobacco  Fund 

Organized  by  the  Over-Seas  Club 
Patron  —  His    Majesty    the    King 

Help  us  to  take  advantage  of  the  generous 
offer  of  the  manufacturers  of 

Peabodys  Overalls 

and  work  clothes  to  assist  us  in  supplying 
TOBACCO  for  the  Soldiers. 

You  are  asked  to  help  by  collecting 
the  tickets  from  every  Peabody 
garment  you  sell. 


a 


DO  YOUR  BIT" 


The  Peabodys  Company  will  pay  into  the 
Over-Seas  Club  Tobacco  Fund  $.01  for  each 
Peabody  Overall  Ticket  turned  in. 

The  Peabodys  manufacture  about  one  mil- 
lion garments  a  year,  which,  with  your  help, 
can  mean  40,000  packages  of  tobacco  for 
Canada's  brave  sons. 

The  Over-Seas  Club  is  supplying  "Made  in 
Canada"  tobacco,  and  can  send  for  25  cents  as 
much  as  you  can  buy  and  send  for  $1.00. 

The  soldiers  have  no  opportunity  to  buy  it 
over  there — let  us  do  our  part. 

Twenty-five  tickets  supply  one  soldier  with 
a  week's  outfit. 

If  you  will  co 
direct  to  the  Peab 


Here  is  the  famous  Overall  Ticket  which 
sends  Tobacco  to  the  Soldiers 


Read  what  they  say:— 

Pte.  Edward  Henneberry,  25th  Regt.  Can. 
Comp'.  Co.: — "There  is  no  gift  more  appreci- 
ated  on   active  service  than  tobacco." 

Pte.  A.  Melhurst,  No.  402,450,  1st  Can. 
Batt.,  No.  4  Co.: — "What  the  life  out  here 
would  be  like  without  something  to  smoke  1 
cannot  tell. 

Lieut. -Col.  W.  H.  Harrison,  O.C  Div.  A  mm. 
Col.,  2nd  Can.  Div.: — "A -Tommy  cannot  carry 
on  without  tobacco." 

The  Peabodys  Sale  Corp.  Ltd., 
Walkerville,  Ont.,  will  upon  request 
furnish  to  you  advertising  literature, 
store-cards,  ticket  box,  plans  and  com- 
plete outfit  of  window  display  matter. 

operate,  don't  delay,  but  write  at  once 
odys  Sales  Corp.  Lid.,  Walkerville,  Ont., 


or- 


CANADA'S  TOBACCO  FUND 

Organized  by 

THE  OVER-SEAS  CLUB 


Windsor  Hotel,    Montreal,   Que. 
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The  W.  R.  BROCK  COMPANY  (Limited) 

During    the    Canadian    National 

Exposition   many  merchants  will 

come  to  the  market 


Under  conditions  existing  to-day  there  could  be  no  better 
investment  in  time  and  money,  than  the  results  obtainable 
through  a  personal  inspection  of  the  goods  offered  in  the 
market 

Business  conditions  are  firm  and  progressive,  but  the  uncertainties  of  deliv- 
eries, advancing  prices,  various  scarce  commodities,  all  tend  toward  a 
cautious  and  timely  inspection  of  the  market  offerings  in  Dry  Goods  and 
associate  lines  generally. 

While  we  have  to  of  er  an  immense  range  of  goods  of  all  descriptions 
there  are  difficulties  in  connection  with  staple  commodities,  which  can  only 
be  overcome  through  a  search  for  stock  lines  now  available,  and  which 
we  have  in  abundance. 

It  has  always  been  our  opportunity  to  serve  our  customers  at  this  season  to 
their  especial  advantage,  and  never  more  so  than  now — in  helping  stem 
the  flood-tide  of  shortage  in  many  lines,  ordinarily  common  commodities, 
but  at  present  scarce  requisites.  WE  WELCOME  YOU  DURING 
THIS  EXPOSITION  TIME,  AND  HOPE  TO  MAKE  IT  PROFITABLE 
AND  PROGRESSIVE  FOR  ALL  BUYERS  CALLING  UPON  US.  WHY 
NOT  YOU  ? 

The  W.  R.  BROCK  COMPANY  (Limited) 

Wholesale  Dry  Goods,  Woollens,  Carpets,  "Her  Ladyship"  Ready-to-Wear  Garments 
Knitted  Goods,  Hosiery,  Underwear,   Men's   Furnishings 


Toronto 
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TORONTO,  AUGUST,  1916 


No.  8 


IMPORTERS  LOSE  IN  APPEAL  TO  GOVERNMENT 

Customs  Regulation  Goes  into  Rigid  Enforcement  Compelling  Payment  on  Value  at  Time 
of  Shipment,  No  Matter  How  Much  Advance  This  is  on  Contract  Price. 


T 


HE  dry  goods  importers  of  Canada  must  submit  to       If  the  goods  had  gone  up  in  value  between  the  time  that 
the   inevitable   and   pay   duty,   not   on   the   invoiced      they  were  contracted  for  and   the  time  of  delivery  they 


value  of  the  goods,  but  on  the  increased  value  at 
the  time  of  shipment,  as  indicated  in  the  last  issue  of  The 
Review.  All  appeals  to  the  Customs  Department  at  Ottawa 
and  to  the  Government  have  failed,  and  on  the  first  of 
August  a  rigid  enforcement  of  the  fifteen-year-old  clause 
in  the  Customs  Act  went  into  effect.  At  the  same  time 
the  customs  authorities  insist  that  the  old  act  has  always 
been  enforced.  The  difficulty  with  them  lay  in  detecting 
the  facts  that  the  value  of  the  goods  as  given  by  the 
shipper  was  not  true  value,  that  is  "at  the  time  of  ship- 
ment," the  crux  of  the  situation. 

As  the  Collector  of  Customs  for  the  port  of  Toronto, 
Mr.  J.  H.  Bertram,  pointed  out  to  The  Review  it  would 
require  an  Act  of  Parliament  to  alter  the  regulation  that 
calls  for  duty  being  paid  on  the  value  when  the  goods  are 
shipped.  This  is  embodied  in  Sections  40  and  41  of  the 
Revised  Statutes  of  1907,  c.  58,  and  is  not  an  optional 
regulation  such  as  may  be  passed  periodically  by  the  de- 
partment. 

The  Certificate  Covered  the  Point 

When  told  that  a  large  number  of  importers  claimed 
that  the  forms  of  invoice  that  were  issued  by  the  sta- 
tioners and  others  up  to  a  month  or  so  ago  did  not  contain 
the  words  "at  the  time  of  shipment,'  Mr.  Bertram  replied 
that  even  if  they  did  not,  the  certificate  that  was  on  every 
invoice  and  to  which  every  importer  was  supposed  to  sub- 
scribe contained  a  similar  declaration,  namely  ''That  the 
said  invoice  contains  a  true  and  full  statement  of  the  said 
goods  at  the  time  and  place  of  their  direct  exportation  to 
Canada."  However  it  was  to  avoid  any  uncertainty  on 
this  point  that  the  words  "at  the  time  of  shipment"  were 
added  at  the  end  of  the  first  column  in  the  space  devoted 
to  the  value  of  the  goods  as  signed  by  the  shipper,  as 
well  as  having  them  in  the  certificate. 

When  it  was  pointed  out  to  him  that  the  most  of  the 
dry  goods  importers  felt  that  the  law  was  being  enforced 
for  the  first  time  Mr.  Bertram  declared  that  this  was  due, 
then,  to  their  certifying  to  a  return  that  was  incorrect. 


should  have  noted  the  advance  in  price. 

Many  Have  Paid  on  Double  Contract  Price 

"As  a  matter  of  fact  during  the  past  fifteen  years 
there  have  been  hundreds  and  thousands  of  invoices 
passed  through  this  office  in  which  there  were  two  prices 
indicated  in  the  invoice,  one  the  contract  price,  and  the 
other  one,  sometimes  one  hundred  per  cent,  higher,  on 
which  duty  was  paid.  This  was  mostly  in  the  case  of 
metals  and  other  hardware.  The  dry  goods  men  have  not 
noticed  the  difference  until  the  last  year  or  so  and  would 
not  to  any  extent  in  normal  times." 

An  Interesting  Theory  That  Must  Fail 

An  interesting  theory  was  propounded  by  one  ex- 
porter, namely  that  the  price  "at  the  time  of  shipment" 
should  be  the  price  at  which  goods  were  being  delivered 
at  the  time,  that  is  the  price  that  had  been  made  by  con- 
tract months  before.  In  other  words,  the  same  as  the 
Canadian  importer  was  paying. 

But  Collector  Bertram  who  held  in  his  hands  the  scales 
of  Power — whether  of  Justice  or  not — shook  his  head. 

"No,  no,  that  will  not  be  accepted  by  us.  The  test  is 
t he  price  at  which  orders  would  be  taken  at  the  time,  and 
that  is  easily  determined.  I  do  not  think  there  is  room 
for  any  quibbling  on  that  point." 

The  Collector  went  on  to  claim  that  the  real  reason 
for  the  clause  being  inserted  was  to  protect  Canadians 
against  dumping  by  foreign  manufacturers,  who  in  order 
to  get  a  footing  in  the  Canadian  market  were  willing  to 
sell  far  below  the  prevailing  price  in  the  country  of 
manufacture. 

For  all  the  discussion  that  has  taken  place,  the  difficulty 
remains  for  the  importer,  especially  the  one  who  brings 
out  goods  to  sell  again  to  the  retailer — he  is  apt  to  find 
a  good  portion  of  his  profit  eaten  up  by  the  extra  customs 
charges  if  he  does  not  make  provision  for  this  at  the  time 
he  sells  the  goods,  and  this  is  a  very  difficult  matter,  and 
an  impossible  one,  of  course,  to  forecast  accurately. 


15 


RETAIL  BUYERS  MAKE  FORECASTS  FOR  FALL 

Dress  Goods  Man  Pins  Faith  to  Heavy  Satins  and  Velvets — Shoe  Buyer  Confesses  He 
is  "Up  in  the  Air,"  But  Calls  Tans  to  Return — In  Ready-to-Wear  Suit  Coats 
Will  no  to  42  Inches— Ideas  on  Furs. 


BELOW  arc  given  a  few  opinions  of  retail  buyers  in 
some  of  the  leading  stores  in  Canada  on  what  they 
think  will  take  well  for  Fall.  The  unusual  condi- 
tions this  year,  with  the  difficulty  of  making  sure  of  de- 
liveries, render  it  more  difficult  than  usual  to  decide  what 
will  be  taken  by  the  general  public.  In  our  next  issue 
t  hese  will  he  continued. 

Satins  Will  Have  Heavy  Run 

A  DRESS  goods  buyer  of  a  large  Canadian  department 
store  says:  "Gabardines  will  be  very  good,  as  last  year, 
and  broadcloths  in  the  higher-priced  lines  will  be  fairly 
good;  in  the  cheaper  they  are  hardly  worth  buying. 
Serges,  of  course,  will  be  very  strong  and  we  are  looking 
for  as  big  a  run  on  navy  as  last  year.  Greys  and  browns 
will  take  well  also,  we  think. 

"I  am  looking  for  a  big  season  in  black  goods,  apart 
altogether  from  the  demand  for  mourning  purposes.  For 
some  reason  or  other,  in  spite  of  all  the  colors  showing, 
black  has  taken  surprisingly  well,  from  girls  in  their  teens 
up,  with  a  big  demand,  of  course,  in  taffetas. 

' '  I  look  also  for  a  run  on  heavy  cloaking  materials, 
and  though  for  next  Spring,  as  you  have  said,  the  sporting 
stripe  is  likely  to  disappear,  I  think  stripes  and  loud  pat- 
terns will  run  on  into  the  Fall. 

"Velvet,  1  look  to  be  very  good.  Twill  back  velveteens 
are  quite  scarce.  Plenty  of  plushes  will  be  used,  and 
pony  cloths  promise  well. 

"Satins  give  every  indication  of  being  strong  and  we 
have  stocked  them  heavily.  In  the  Spring  most  stores 
were  caught,  I  imagine,  as  taffetas  came  in  with  such  a 
rush  that  satin  business  was  killed  off  like  a  Hash.  But 
with  woolens  where  they  are  this  Fall,  satin,  in  the  ordin- 
ary duchess  and  charmeuses,  looks  good. 

Taffetas  Good  for  Early  Part  at  Least 

"Taffetas  should  continue  good  for  the  earlier  season 
at  least.  I  look  to  them  being  combined  with  serges  to  a 
considerable  extent. 

"Fortunately  prices  are  not  so  much  higher  except  in 
crepe  de  Chines  and  satin  pailettes,  which  are  jumping 
tremendous!  v. 


READY-TO-WEAR  LINES 

Coat   of '42   Inches   Will   Later   Replace    Shorter   One- 
Velvet  Also  a  Late  Favorite— Navy,  Brown 
and  Wisteria 

MR.  BRADWIN,  ready-to-wear  buyer  for  the  Robert 
Simpson  Co.,  in  commenting  on  suit  styles  for  Fall  ex- 
pressed it  as  his  opinion  that  while  the  suit  '"oats  now 
being  shown  run  from  34  in.  to  :SS  in.  in  length,  longer 
coats  running  from  38  in  to  42  inches  will  take  first  place 
later  in  the  season,  with  42  inches  as  the  exclusive  suit 
coat  length. 

He  also  referred  to  the  tendency  to  drift  from  the 
close-fitted  top  shown  on  suit  coats  brought  out  early  in 
the  season,  to  a  semi-fitting  top  section. 

Collars  and  cuffs  Mr.  Bradwin  spoke  of  as  outstanding 
style  features,  the  collars  being  large  in  sailor  and  rounded 


effects,  the  cuffs  cut  in  novel  styles,  the  sleeve  showing  a 
fullness  above  them  at  the  back.  Plain  coat  sleeves  and 
turn  back  cuffs  are  also,  however,  being  shown.  Partial 
belted  effects  are  a  noted  feature. 

Fur  is  a  favorite  trimming,  solid,  deep  fur  collars  ap- 
pearing on  several  models,  while  on  other  models  the  fur 
appears  as  an  edging  or  trimming  on  collars,  cuffs  and 
coat  skirts. 

Suit  skirts  on  the  flare  order,  from  214  to  3  yards  in 
width,  and  an  inch  longer  than  in  the  Spring,  are  belted 
and  show  the  fullness  drawn  off  the  hips  and  appearing  at 
the  back. 

Wool  velour.  broadcloth,  gabardine,  serge  and  wool 
poplin,  with  velvet  a  strong  feature  a  little  later  on,  are 
the  suit  materials  mentioned  as  being  likely  favorites. 

With  regard  to  colors,  Mr.  Bradwin  mentions  black 
and  navy  as  staple  leaders,  green  or  brown  as  likely  to  be 
good,  with  a  certain  call  for  wistaria  and  wine  shades. 


SHOE  BUYER  ADMITS  HE'S  PUZZLED 

Supply  of  Kid  Uncertain — Claims  Tan  Will  Come  in  for 
Fall— Kids  and  Cloth  Tops 

"I  NEVER  remember  a  year  before  when  it  seemed  so  im- 
possible to  guage  what  would  be  our  leading  lines  for 
Fall,"  said  the  buyer  of  a  dry  goods  store  that  probably 
does  the  largest  shoe  business  in  Canada.  In  other  years 
we  could  point  to  this  and  say,  "That  will  be  our  leader." 
This  year  we  cannot. 

"This  condition  is  due  partly  to  the  fact  that  the 
manufacturers  cannot  guarantee  a  supply  of  leather,  and 
all  of  us  are  up  in  the  air  to  a  great  extent  to  know  what 
to  get  as  a  substitute. 

"Speaking  generally  the  high  kid  shoe  will  be  sold  in 
black  and  colors  for  the  better  class  trade,  and  the  black 
(doth  tops  as  a  staple. 

"As  to  heights  we  have  stocked  on  8  to  8*4  inches  in 
the  kids  and  1XU  to  8  in  the  cloth  tops,  the  former  about 
r2  inch  higher  than  we  started  with  last  Spring. 

No  Use  for  5V2-inch  Novelty 

"There  is  a  novelty  showing  in  New  York  just  now  in 

a  very  low  shoe,  only  5V>  inches,  a  sort  of  reaction  from 

the  9  or  10-inch  top  of  the  Summer,  but   I   have  ordered 

none  of  these,  as  1  do  not  think  they  will  take  in  Canada. 

Looks  for  Tan  in  Kids 

"When  it  comes  to  the  best  shades  in  kids,  I  think  the 
two-tone  grey,  browns,  mahogany,  white  and  tan  are  best. 
You  are  surprised?  Yes,  tans  look  good  to  me  for  Fall 
and  I  am  ordering  a  fair  amount.  I  do  not  think  much  of 
the  combination  of  black  and  white  that  has  been  talked 
about,  though  stocking  some. 

"In  cloths,  black  will  have  by  far  the  greatest  de- 
mand, with  few  colored  tops. 

"As  to  lace  or  button:  to  my  mind  it  will  be  about 
half  and  half,  most  of  the  kid  and  fancy  shoes  being 
laced,  and  the  cloth,  buttoned. 

"Low  shoes — slippers — will  be  for  the  most  part 
plain." 
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SELLING  to  TWO  CLASSES-NEW  ONTARIO  STORY 

From  an  Authorized  Interview  by  a  Dry  Goods  Review  Representative  With  W.  J.  Elliott, 
Head  of  W.  J.  Elliott  &  Co.,  and  Secretary-Treasurer,  New  Liskeard  Board 

of  Trade,  New  Liskeard,  Out. 


EDITORIAL  NOTE. — The  article  presented  here  will  have  an  additional  in- 
terest from  the  fact  that  New  Liskeard  is  a  Northern  Ontario  town,  north  of 
Cobalt  and  Haileybury  and  not  far  from  the  scene  of  the  terrible  holocaust 
alo?ig  the  T.  &  N.O.  R.,  from  Matkeson  to  Cochrane. 


Store  of  W.  J.  Elliott  &  Co.,  New  Liskeard,  Ont. 


WE  do  a 
ladies' 
e  1  o  tiling, 
ready  -  to  -  wear, 
and  staple  goods 
business,  and  pay 
particular  atten- 
tion to  high-class 
trade,  but  the 
conditions  of  this 
town  and  district 
are  such  that 
there  is  not 
enough  of  this 
class  of  trade  to 
depend  exclusive- 
ly on,  so  that  the 
problem  becomes 
one  of  selling  to 
the  buyers  cheap- 
er goods  as  well, 
and  retaining  the 
confidence  of  buy- 
ers of  both  classes. 
The  task  is  not  a,s 
difficult  as  it  ap- 
pears. We  ad- 
vertise m  a  daily 
paper,  the  Cobalt 
^  Nugget,  and  also  by  dodgers  around  the  town,  mailing 
them  in  both  town  and  country,  and  when  used  in  con- 
junction with  the  newspaper  they  become  our  chief  de- 
pendence as  a  sales  getter. 

We  feature  specials  in  every  week-end  issue  of  the 
weekly  paper,  and  get  out  these  dodgers  about  every  two 
weeks.  There  is  no  doubt  that  people  take  these  ads. 
seriously,  and  come  to  the  store  if  they  have  enough  con- 
fidence in  the  advertisements.  So  I  am  very  particular 
that  when  a  special  sale  is  advertised,  it  really  develops 
into  a  special  sale,  so  that  when  people  buy  an  article  at 
what  I  claim  to  be  a  reduced  value,  it  is  a  reduced  value, 
and  if  I  say  they  are  up  to  a  certain  standard,  they  are 
up  to  that  standard. 

I  find  that  this  is  particularly  true  of  the  country 
trade.  Your  farmer  is  naturally  a  suspicious  man,  par- 
ticularly of  the  town  merchant,  and  any  establishment  of 
confidential  relations  with  him  must  be  as  a  result  of  a 
long  course  of  honest  dealings,  relations  which  may  be 
very  seriously  impaired  by  the  lack  of  appreciation  of  the 
farmer's  love  of  a  bargain. 

It  becomes  a  matter  of  real  study  not  to  invite  com- 
parisons in  the  two  classes  of  goods  so  far  apa*"t  as  those 
necessary  to  supply  the  needs  of  some  woman  pioneer  in 
the  backwoods  settlement  who  is  so  remote  from  all  social 
intercourse  that  a  weekly  visit  to  some  bleak  crossroads 
section  becomes  the  social  event  of  the  week,  on  the  one 
hand,  and  selling  on  the  other  to  the  wife  and  the  family 
of  some  local  mining  or  industrial  magnate.  Comparisons 
are  inadvisable,  and  the  merchant  is  forced  to  give  a  purely 
representative  value  in  both  lines  to  withstand  success- 
fully, the  criticism  that  such  comparisons  might  invite. 


Discrimination 
Necessary 

So  discrimina- 
tion becomes  nec- 
essary in  the  dod- 
ger advertising  in 
order  to  appeal 
effectively  to  the 
particular  class  of 
trade  we  are  aim- 
ing- at,  and  in  the 
display  and  sell- 
ing of  the  goods 
in  the  store: 
otherwise  there  is 
too  clear  a  dis- 
tinction drawn 
between  the  two 
varieties  of  goods. 
We  keep  a  stock 
suitable  to  both 
and  we  let  them 
know  it  —  separ- 
ately. 

The  farming 
district  lies  to 
the  north  and 
east  of  us,  the 
mining  district  of  Cobalt,  and  some  mining  and  farm- 
ing around  Haileybury,  to  the  south.  The  town  itself  sup- 
ports a  number  of  small  industries.  There  is  a  foundry 
here  with  a  considerable  pay  roll,  over  $200  a  day,  saw- 
mills, planing  mills,  a  sash  and  door  factory,  a  grist  mill, 
a  flour  mill  that  makes  flour  from  home-grown  wheat,  and 
the  general  population  that  might  be  expected  from  such 
industries,  and  those  that  lie  between  the  two  extremes,  of 
farming  and  mining.  The  town  trade  represents  the  larg- 
est volume  of  our  business,  but  the  farming  represents  a 
growing-  trade  that  is  becoming  an  increasingly  important 
factor  in  the  year's  sales.  It  is  they  who  make  Saturday 
our  big  day  and  it  is  then  that  this  town  is  like  one  in 
older  Ontario,  its  streets  lined  with  the  teams  of  busy 
shoppers  just  in  from  the  country. 

Even  these  farmers  are  buying  a  better  class  of  goods 
than  of  yore,  for  they  have  learned  the  lesson  of  value. 
And  the  woman  is  easier  to  sell  than  of  yore,  for  when  one 
can  guarantee  one's  goods,  it  is  possible  to  satisfy  the 
most  suspicious  of  customers  that  the  value  is  in  them. 
Suspicions  are  removed,  the  sale  is  made,  eventually  the 
customer  is  satisfied  of  the  truth  of  the  merchant's 
assertions,  and  the  farmer  is  educated  to  the  superior 
virtues  of  value  in  goods,  and  confidence  is  established. 

Judging  of  Increase  by  Red  Cross  Goods 

The  rising;  markets  have  been  a  source  of  annoyance 
in  its  effect  upon  the  trade  here  as  elsewhere.  We  have 
turned  the  local  purchases  for  the  Red  Cross  fund  which 
we  have  aided  in  every  possible  way,  to  good  advantage 
in  this  respect.  The  women  buy  these  Red  Cross  goods  at 
cost,   and    still    they   find   that    they   must    pay   what   are 
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really  exorbitant  prices  for  them.  This  leads  them  to 
reason  that  the  cost  of  goods  for  other  purposes  must 
necessarily  he  higher;  they  compare  notes;  they  dis- 
cover that  the  cost  of  goods  is  going  up  to  the  merchant, 
and  they  become  more  amenable  to  reason,  in  regard  to 
paying  his  price  for  other  than  Red  Cross  purchases. 

This  matter  of  market  education  of  one's  customer  has 
become  a  very  important  factor  in  any  trade  to-day.  The 
inclination  is  for  the  customer  to  become  dissatisfied  with 
the  prices,  and  seek  some  other  market,  so  I  find  it  advis- 
able to  take  advantage  of  every  possible  opportunity  to 
increase  my  customer's  store  of  knowledge  about  these 
things. 

Featuring  Shoes 

People  are  beginning-  to  realize  that  they  must  pay 
more  for  goods,  but  in  the  meantime  I  am  centering  my 
activities  on   those   lines   of  goods   that   have   shown    the 


least  inclination  to  spectacular  changes.  Shoes  have  of- 
fered me  a  considerable  scope  in  bargain  sales  of  a  special 
Mature.  Price  changes  have  been  less  prominent  in  all 
shoe  lines  than  in  some  others  so  that  I  have  been  able  to 
feature  them,  keeping  within  the  bounds  of  truth,  and 
offer  bargains  and  still  sell  the  goods  at  what  is  a  low 
price  under  present  market  conditions. 

Confidence  in  the  North 

Like  most  young  countries,  it  is  to  the  future  that  we 
in  this  new  Northland  look;  the  past  is  only  useful  to  us 
to  the  extent  that  it  may  serve  as  a  guide  to  the  future. 
We  have  the  confidence  that  all  new  countries  have,  of 
their  own  possibilities;  we  have  the  additional  knowledge 
of  unparalleled  opportunities  that  ^are  presented  in  the 
great  areas  of  tillable  lands,  the  untouched  forest,  the  un- 
developed mineral  resources  of  this  northern  Empire. 


CURRENT  MARKET  NEWS  AND  VIEWS 

Printed  Cottons  for  Spring  Up  Nearly  One-Third  —  Feeling  That  Most  Goods  are  Ap- 
proaching Their  Limit — Merinos  Higher,  Cross-Breds  Easier  —  A  Little 
Relief  in  Flax — Smaller  Cotton  Crop  —  Ribbons  Continue  Upward 


WHILE  advances  in  cottons  for  Spring,  1917,  in- 
cluding wash  goods  and  knitted  lines,  were  an- 
nounced in  our  last  issue,  the  market  is  still  going 
up.  What  a  wonderful  amount  of  sympathy  there  must 
be  between  cotton  and  wool ! 

A  bullish  effect  on  the  whole  market  undoubtedly  was 
exerted  by  the  publication  of  the  United  States  Govern- 
ment report,  showing  a  decided  drop  in  the  estimated  crop 
for  this  year. 

Buyers  who  have  just  returned  from  England  declare 
that  the  mills  in  Bradford,  Nottingham,  etc.,  cannot  nearly 
fill  orders  and  that  the  situation  for  the  next  twelve 
months  promises  to  be  worse.  The  Review  finds  that  the 
consensus  of  opinion  is  that  the  war  will  last  for  another 
year.  The  outlook  for  linen  is  no  better  and  three-fourths 
of  a  large  Canadian  order  was  refused. 

White  woolen  fabrics  and  some  silk  lines  continue  to 
go  up,  there  is  a  feeling  among  many  buyers  that  the  top 
of  the  market  has  pretty  well  been  reached.  Not  that 
conditions  will  not  warrant  further  advances  so  much  as 
that  it  is  felt  prices  have  reached  a  point  where  goods 
cannot  safely  be  bought  for  public  disposal  if  they  go 
much  higher.  The  result  will  be,  it  is  felt,  that  a  very 
small  output  will  be  the  result  in  such  cases,  and  substi- 
tutes will  be  found  to  provide  cheaper  lines. 

A  buyer  of  long  experience  holds  that  no  retailer 
should  buy  stocks  now  at  present  figures,  in  any  line 
that  he  cannot  dispose  of  within  the  next  year. 

Russian  Flax  Helped  Situation 

A  Belfast  report  says:  Business  in  the  linen  market 
has  dropped  off  considerably.  Prices  are  practically  un- 
changed, but  untested.  The  local  flax  crop  is  making 
progress,  but  is  reported  to  be  rather  variable,  the  cool 
weather  that  has  prevailed  hindering  the  growth  and 
affecting  the  quality  of  the  fibre.  A  steamer  with  3,000 
tons  of  Russian  flax  arrived  in  Belfast  last  week.  This, 
with  previous  cargoes,  has  materially  improved  the  situa- 


18 


tion  for  spinners.  Prices  of  flax  in  Russia  are  advancing. 
The  acreage  under  the  crop  in  Russia  is  reported  as  less 
than  last  year.  There  is  a  quiet  demand  for  yarns  at 
steady  prices. 

Colored  Cottons  Up  25  to  33  1-3  Per  Cent. 

In  the  lines  of  colored  cotton  fabrics  that  have  been 
placed  so  far  on  the  Canadian  market,  sharp  advances  are 
shown,  varying  from  25  to  33  1-3  per  cent.  There  is  con- 
siderable delay  in  getting  out  many  lines  and  it  will  be  the 
middle  of  August  before  samples  are  shown. 

High  as  were  opening  prices  in  Spring  cottons,  they 
did  not  remain  long.  Already  Wabasso  have  advanced 
about  5  per  cent,  and  since  have  withdrawn  prices,  while 
late  in  July  Dominion  Textile  issued  a  new  price  list,  aver- 
aging about  5  per  cent,  higher.  Prices  on  colored  goods, 
such  as  shirtings,  tickings,  denims,  etc.,  are  not  yet  out. 

Refused  to  Fill  Three-Fourths  of  Linen  Order 

A  linen  buyer  who  recently7  returned  from  Belfast  and 
Dundee,  reports  that  an  order  of  his  for  £3,000  was  accept- 
ed only  to  the  extent  of  one-quarter,  or  £750.  He  must 
look  elsewhere. 

Little  flax  is  expected  from  Russia,  as  the  best  of  the 
crop  is  in  the  hands  of  the  Germans  in  the  Riga  district. 

Big  Reduction  in  Cotton  Forecast 

Heavy  damage  to  the  growing-  cotton  crop  between 
June  25  and  July  25  caused  a  reduction  of  1,350,000  bales 
in  the  prospective  production.  The  August  cotton  report 
of  the  U.  S.  Department  of  Agriculture  indicated  a  pro- 
duction of  12,910,000  equivalent  500-pound  bales,  com- 
pared with  14,266,000  bales  forecast  from  the  condition  of 
the  crop  on  June  25.  The  condition  during  the  month 
dropped  8.8  per  cent,  to  72.3  of  a  normal.  Last  year's 
final  production  was  11,191,820  bales. 

A  sensationally  rapid  advance  of  more  than  $1.50  a 
bale  followed  the  publication  of  the  report.  The  statement 
proved  to  be  as  big  a  surprise  to  the  bears  as  the  July 
report  had  been  to  the  bulls. 


PARIS  TURNS  TO   SATINS  AND  SATIN  CREPES 

Taffetas  and  Failles  Will  Not  be  so  Strong — Printed  Pattern  on  Batistes  in  Brighter 

Shades — Yellow  and  Helio  in  Check  Patterns — Tendency  to  Longer  Skirt — 

All-White  Suits  in  Faille  and  Gabardine. 

Special  Correspondence  of  Dry  Goods  Review. 


HINTS   FROM 
PARIS 

Small  and  large 
c  he  c  k  s  becoming 
popular,  in  two  com- 
■  bi  nations,  particu- 
lar!';/  yellow  a  n  d 
helio. 

Tailor  -  mades  of 
tussor,  with  collar  in 
silk  of  bright  shade. 

For  dresses,  linen, 
batiste  and  foulard 
replacing  chiffon  or 
lace. 

Blue,  pink,  yellow, 
red,  the  favorites  in 
batiste. 

Voile  and  organdie 
used  in  combination. 

Printing  patterns 
on  batiste. 

Colors  used  in  lin- 
en dresses:  Pink,  sky, 
helio,  bishop,  dark 
and  light  grey,  and 
prune. 

For  Winter -.Heavy 
sut m  a  n  d  velvet, 
trimmed  with  fur. 

Skirts  have  tend- 
ency to  become 
longer. 

Marqui  s  e  1 1  e  for 
dresses. 

Taffetas  and  failles 
will  weaken  for  satins 
%nd  satin  crepes. 


OUR  ladies  are  torn  these  days  between  two  inclinations;  one  is  to  go  out  and  take 
up  again  their  normal  life  as  soon  as  one  of  their  family  comes  home  from  the 
front  on  a  few  days'  leave;  the  other  is,  the  feeling  that  they  should  give  as  much  as 
they  can  to  the  different  war  funds  and  should  eneonomize  and  check  their  natural 
desire  for  finery. 

However,  with  the  sunny  days  the  usual  animated  life  in  some  fashionable  places 
iias  come  back  and  we  can  see  many  ladies  in  lovely  costumes  any  afternoon  or  evening. 
Even  in  the  morning  in  the  Bois  de  Boulogne,  among  the  favorite  paths  and  by-ways, 
may  be  seen  the  same  movement  towards  fashion  as  before  the  war. 

I  want  to  say  something  to-day  on  the  all-white  tailor-mades  of  failles  or  gabar- 
dines. What  an  exquisite  thing  this  white  is.  In  its  very  simplicity  it  presents  the 
beauty  of  the  women  who  wear  it  like  a  jewel  in  a  box  on  a  setting  of  white  plush. 

Checks  Coming  Into  Favor 

Checks  are  coming  more  and  more  into  favor,  both  small  and  large.  The  fashion 
seems  to  favor  two  shades,  particularly  yellow,  in  its  different  variations  from  mustard  - 
to  lemon,  for  the  light  dresses,  and  helio.  This  last  shade  is  particularly  attractive  in 
itinon,  and  gives  some  very  pretty  effects  in  combination  with  pink,  or  even  cherry  color. 

Another  fabric  that  is  coming  back  and  about  which  I  have  already  said  a  few 
words  in  my  last  letter,  is  "tussor,"  out  of  which  some  pretty  tailor-mades  will  be 
fashioned,  and  even  light  mantles.  The  latter,  however,  will  be  used  chiefly  for  travel- 
ing, as  they  never  look  very  dressy.  Heavy  tussor  is  as  suitable  for  tailor-mades  as  a 
woolen  fabric.  The  collar  is  generally  in  silk  of  a  bright  shade,  such  as  King  blue,  and 
tht  costume  is  set  off  with  a  dark  hat  and  a  veil  blouse,  the  whole  giving  a  very  hand- 
some effect.    Not  the  least  attractive  part  about  this  is  its  lightweight. 

Linen  Batiste  and  Foulard  Gaining 

French  batistes  and  linens  are  also  in  great  favor.  As  the  war  has  stopped  for  the 
present,  great  sporting  events,  and  garden  parties,  our  ladies  have  changed  their  dresses 
of  chiffon  or.  lace  that  they  used  to  have  made  for  the  race  tracks  to  dainty  little  dresses 
of  linen,  batiste  and  foulard.  These  they  will  wear  in  the  country,  at  the  seaside,  or 
watering  places. 

In  batiste,  the  following  shades  are  very  much  in  demand :  Blue,  pink,  yellow  and 
even  red.  A  few  dressmakers,  such  as  Lauvin,  combine  two  different  shades;  that  is, 
there  may  be  a  blue  waist  with  a  pink  dress. 

With  regard  to  the  combining  of  different  fabrics,  about  which  I  referred  in  a 
previous  letter,  voile  and  organdie  are  being  used  together  with  very  pretty  effects. 

Printing  Patterns  on  Batiste 

Some  printed  patterns  are  being  made  on  batiste.  I  am  enclosing  a  few  designs  to 
give  you  an  idea  of  what  is  being  sold  largely  here  to  the  dressmaking  trade.*  In  voiles, 
prints  are  also  very  good,  particularly  checks.  Where  the  design  is  fairly  large  the 
print  is  combined  with  plain  cloth. 

In  linen  dresses  the  following  shades  are  in  favor:  Pink,  sky,  helio,  for  those  who 
can  wear  the  lighter  colors,  while  for  those  who  are  in  half  mourning,  darker  shades 
will  be  used,  such  as  bishop,  dark  and  light  grey  and  prune,  the  last  of  which  may  be 
limited  to  the  skirt  itself,  or  appear  in  the  whole  tailored  costume. 

As  to  black  in  linens;  it  is  extremely  difficult  to  get  a  good  shade  in  black  from 
the  dyes  on  account  of  the  neutral  character  of  the  fabric,  and  I  should  not  advise  this 
color. 

*These  samples  are  shown  01  next  page. 

Continued  on  page  22. 
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PRINTING   PATTERNS   ON   BATISTE  IN 

FRANCE 
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TIIKSK  are  reproductions,  actual  sizt .  of  sample*  scat  out  l>n  the  Paris  cor- 
respondent of  Dry  (loads  Review,  Most  arc  printed  in  blue,  light  or  dark. 
In  his  tetter  Mr.  Gagnereau  says  that  French  batistes  are  in  great  favor. 
"Oar  la<lics  have  changed  their  dresses  of  chiffon  or  face  that  they  wed  to  have 
made  for  the  race  tracts  to  dainty  little  dresses  of  linen,  batiste  and  foulard. 
In  batiste  the  following  shades  are  very  much  in  demand:  Blue,  pink,  yellow 
and  even  red." 
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View  of  new  basement  section  of  Almy's  showing  easy  selling  arrangements. 


TWENTY-FIVE  CENT  DEPARTMENT  IN  BASEMENT 

Carrying  Something-  From  Every  Department  in  One  Section  —  Experiment  of  Almy's, 

Montreal,  That  Has  Worked  Out  Successfully  —  Constant  Custom 

— Excellent  Display  Methods. 

From  interview  with  Mr.  Chesney,  General  Manager. 


THE  new  25c  department  in  Almy's  did  not  material- 
ize as  the  result  of  an  actual  need  for  it  so  much  as 
a  chain  of  circumstances  that  seemed  to  make  it 
advisable  in  order  to  take  advantage  of  an  opportunity 
that  existed  to  carry  in  one  department  a  part  of  every 
line  in  the  store. 

Thus  in  the  changing  about  that 
necessarily  occurred  with  the  in- 
auguration of  the  new  ownership, 
it  was  found  advisable  to  link  up 
co-related  departments  by  having 
them  adjacent  to  one  another  as 
much  as  possible. 

Co-ordinating  Departments 

Thus  the  hardware  department 
was  moved  upstairs  and  the  public 
educated  to  the  slogan  of  "Buy 
your  kitchen  needs  by  daylight," 
in  order  to  have  it  near  the  gro- 
cery department  on  the  same  floor. 
The  furniture  department  was 
moved  up  to  the  vicinity  of  the 
housefurnishings,  and  the  ready- 
to-wear  lines  were  given  all  of  the 
first  floor   (above  the  main). 

This  shifting  about  left  a  vac- 
ant basement  which  was  not 
needed  for  any  one  department, 
and  so  it  was  decided  to  use  it 
for  all. 

The  head   of  the   firm  was  the 


Mr.  Chesney,  General  Manager 
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founder  of  the  W.  T.  Grant  chain  of  stores  in  the  States, 
so  it  was  only  logical  to  think  of  utilizing  the  same  gen- 
eral idea  here.  It  is  an  innovation  in  department  store 
business  and  is  purely  an  experiment,  but  so  far  has  been 
decidedly  satisfactory.  C.  F.  Gibbs,  for  twenty-five  years 
with  the  Woolworth  Co.,  was  retained  to  start  the  infant 
department  off  on  a  proper  basis. 
The  general  policy  carried  out  for 
this  department  is  in  line  with  that 
of  the  store  at  large,  except  for 
such  modifications  as  other  experi- 
ence indicates  as  advisable  in 
handling  a  low-priced  line. 

Display  the   Chief  Problem 

Display  is  the  chief  problem,  as 
the  goods  must  largely  sell  them- 
selves and  the  stock  includes  a 
complete  line  of  smallwares,  from 
hardware  to  millinery.  The  base- 
ment is  rectangular  in  shape.  The 
walls  are  lined  with  shelves  and 
counters  all  around  the  room  in  the 
usual  way.  but  the  chief  display  is 
made  by  means  of  the  central 
counters,  which  consist  of  com- 
partment tables  arranged  in  a 
series  of  small  rectangles  that  run 
at  right  angles  to  the  length  of  the 
room,  thus  allowing  one  clerk, 
simultaneously,  to  serve  the  four 
different  sides  of  her  particular 
rectangle. 
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Articles  Price-Marked  in  Individual   Colors 

Every  article  is  price-marked  in  large  letters  on  cards 
of  different  color,  according  to  price,  another  new  idea. 
Tims  5-cent  lines  have  red  tickets,  10-cent  yellow,  25-cent 
green,  etc.,  and  all  odd  prices  between  the  five-cent  unit 
of  value,  such  as  7c  or  19c  in  white,  and  in  all  cases  the 
ticket  is  marked  with  this  price,  so  that  the  customer  has 
a  double  check  on  it.  Combination  cards  containing 
squares  in  these  various  colors,  each  one  marked  with  its 
corresponding  price  are  hung  about  all  over  the  base- 
ment, so  that  the  customer  is  automatically  educated  to 
know  the  value  of  an  article  by  the  color  of  its  ticket,  even 
though  the  latter  is  seen  only  from  the  rear. 
Self-supporting  Department 

The  department  is  in  no  sense  a  dumping  ground  for 
the  dead  lines  of  other  departments.  It  stands  squarely 
on  its  own  feet  and  all  dealings  between  it  and  other  de- 
partments are  on  a  strictly  business  proposition.  If  the 
head  of  the  millinery  department,  for  instance,  uncovers  a 
dead  line  of  flowers,  he  cannot  thrust  it  on  the  25-cent  de- 
partment to  unload  for  him.  He  must  approach  the  head 
of  that  department  and  make  him  a  straight  "open  and 
shut"  proposition;  and  the  latter  will  not  buy  unless  he 
can  see  a  profit.  Each  department  stands  its  own  losses, 
as  this  is  found  to  lead  to  more  careful  buying  and  less  of 
loss  for  the  firm. 

Nevertheless,  in  the  nature  of  things  it  can  legitimately 
absorb  many  lines  that  do  not  sell  upstairs  as  it  is  on  a 
smaller  scale,  a  department  store  in  itself  and,  inversely,  if 
it  were  to  be  shut  up  to-morrow  the  other  departments 
could  absorb  its  stock. 

Millinery  Line  One  of  Best 

The  millinery  line  has  proved  one  of  the  best  so  far. 
It  includes  all  the  articles  that  could  be  included  in  a  25c 
price  limit,  such  as  hat  shapes,  neckwear,  flowers,  veilings, 
etc.  Toilet  goods  also  form  a  very  important  line,  especi- 
ally in  soaps  and  perfumes. 

"A  line  of  25c  hot-water  bottles  has  been  a  very  ready 
seller  because  of  the  exceptional  value  offered,"  said  the 
manager.  "It  is  the  last  of  a  defunct  factory's  line  made 
to  sell  at  $4.00,  but  which  we  are  enabled  to  sell  at  25c  and 
make  a  small  profit.  Oilcloths  are  also  very  good.  Toys, 
pictures  and  frames  and  very  extensive  line  of  small  hard- 
ware, particularly  in  enamel,  tin,  aluminum  and  wooden- 
ware,  constitute  a  very  important  part  of  the  stock. 

"Children's  wear,  ladies'  white  wear,  towelling,  ki- 
monas,  aprons  and  desk  caps  are  also  very  good  lines  that 
can  be  offered  in  considerable  variety  within  a  25c  price 
range  and  the  same  is  true  of  the  stationery  department." 

Groceries  will  be  stocked  later,  as  it  is  the  intention  to 
stcek  everything  that  is  saleable  at  this  price  or  less. 
(Odd  prices  also). 

At  first  all  prices  were  either  5,  10,  15,  20  or  25c,  but 
in  many  eases  it  was  found  that  the  choice  must  often  he 
made  between  one  price  that  was  too  high  and  another 
that  was  too  low,  so  the  less  arbitrary  method  of  split- 
ting these  values  was  inaugurated. 

"Customer  Always  Right" 

The  same  general  rules  that  prevail  throughout  the 
store  are  applied  here.  In  case  of  disputes,  returns  or 
rejections,  it  has  become  an  axiom  here  that  "The  cus- 
tomer is  always  right."  No  deviation  is  permitted  from 
this  rule:  the  customer  may  have  exchange  or  cash.  It  is 
a  case  of  "Which?"  and  not  "Why?" 

The  charge  customers  have  the  same  privileges  here  as 
elsewhere  in  the  store,  with  no  set  limit,  although  on  tlV 
other  hand  no  attempt  is  made  to  encourage  credit  busi- 
ness by  advertising  or  otherwise.  The  credit  department 
has  only  been  started  lately  to  meet  some  special  condi- 
tions.    When  a  customer  asks  for  credit  the  clerk  refers 


her  to  the  head  of  the  credit  department,  who  passes  upon 
each  case  on  its  merits.  No  accounts  are  accepted,  how- 
ever, to  exceed  thirty  days  and  each  one  undergoes  the 
closest  scrutiny  before  being  passed. 

Well-Balanced  Department  the  Aim 

No  attempt  is  made  to  force  any  one  department  un- 
duly, but  rather  to  maintain  an  even  balance  of  trade  and 
a  steady  growtli  that  will  not  build  one  up  at  the  expense 
of  the  other.  If  any  department  lags  behind  in  sales,  it  is 
at  once  investigated. 

Sell  Downstairs  at  Same  Price 

Apparently  there  is  no  difference  in  the  class  of  people 
served  here  and  upstairs.  A  new  section  of  trade  is  no 
doubt  added  but  the  former  buyers  also  come  downstairs, 
but  strangely  enough  some  lines  that  did  not  sell  upstairs 
when  moved  down  here  and  offered  at  unchanged  prices 
move  off  at  a  record  rate,  possibly  due  to  some  psychologi- 
cal twist  developed  by  the  new  environment  of  the  goods. 

One  advantage  this  department  has  over  the  straight, 
low-priced  stores  is  the  delivery  system,  which  insures 
delivery  of  all  purchases  instead  of  only  those  exceeding 
$1.00  in  value,  as  in  the  case  of  the  class  of  stores  men- 
tioned. The  multiplicity  of  open  shelves  undoubtedly  stirs 
wants  that  had  lain  dormant  until  aroused  by  the  sight  of 
the  article  required.  The  large  amount  of  counter  space 
also  aids  materially  in  the  selling  of  dress  goods  in  par- 
ticular. A  customer  may  take  a  chair  and  from  it  observe 
and  compare,  all  shades  of  goods  spread  out  in  front  of 
her  and  this  fact  has  greatly  aided  sales.  It  is  much  better 
than  the  bold  statement  of  a  clerk  that  "We  have  every 
shade."  Country  merchants  also  find  it  advantageous  to 
shop  in  this  department,  picking  up  likely  looking  bar*- 
gains  suited  to  the  needs  of  their  stock. 

Thrills  Older  Departments 

A  chief  feature  of  the  department  has  been  its  moral 
effect  on  the  other  and  older  departments.  It  has  the  effect 
of  attracting  new  ideas  and  suggestions  for  improvements 
that  are  more  easily  carried  out  here  than  in  the  other 
departments.  It  is  the  youth  of  the  concern  and  as  such 
is  a  constant  source  of  inspiration  and  example  to  the 
others. 


(Continued  from  page  20) 

"Ecossais"  has  also  a  certain  vogue.  A  tailor-made  may 
have  the  jacket  of  plain  cloth  and  the  skirt  of  "Ecos- 
sais."   This  comes  also  in  silk  or  woolen  fabric. 

For  evening  wear  some  dainty  mantles  of  very  light- 
weight have  been  made.  Sometimes  they  are  of  the  same 
material  as  the  dress;  sometimes  quite  different.  They 
are  easy  to  throw  on  the  shoulders  and  are  made  chiefly  of 
taffeta.' 

A  large  number  of  underskirts  will  be  made  of  "crys- 
talline," embroidered  or  printed. 

Hints  for  the  Winter  Season 

I  shall  close  this  letter  with  a  few  hints  for  the 
Winter  season  which  I  picked  up  among  the  couturiers. 

Some  mantles  will  be  made  in  satin  cuir  (leather). 
This  is  a  very  heavy  satin.  These  will  be  trimmed  with 
fur.  Velvet  also  will  be  used  for  mantles  and  trimmed 
with  bear  fur. 

Skirts  have  a  slight  tendency  to  become  a  little  longer. 

Callot  Soeurs  are  making  up  some  dresses  in  marquis- 
ette. 

From  the  latest  sources  it  seems  that  our  dressmakers 
will  come  back  to  more  supple  and  more  brilliant  fabrics. 
Satins  and  satin  crepes  will  be  in  great  favor.  Taffetas 
and  failles  are  weakening  a  bit. 

With  regard  to  shades:  tete  de  negre,  grey  and  blue 
will  be  the  best  colors  for  the  coming  Winter  season. 


wjwj!««i>8«i««i»«iJwiwi»yw<n^i^i£m^ 


DRY  GOODS  REVIEW 

Recognized  Authority  of  Canadian  Dry  Goods  Trade 


Vol.  XXVIII. 


TORONTO,  AUGUST,   1916 


No.  8 


fcYnm^ftiairSfliTgTirTifiifi^i^^ 


A    Wrong    View  of  Department  Stores 

'"pHERE  is  still  a  tendency  among  smaller  dry  goods  mer- 
chants in  Canada,  that  is  among  a  certain  portion  of 
them,  to  take  the  view  that  the  larger  dry  goods  store,  the 
one  usually  designated  as  a  department  store,  does  not 
care  very  much  whether  a  customer  who  has  been  served, 
comes  back  or  not.  Repeatedly  in  the  last  few  months 
members  of  the  staff  of  The  Review  have  been  told  by 
merchants  that  the  department  stores  can  "get  away" 
with  lower  prices  in  many  cases  because  they  give  goods 
that  do  not  contain  proper  value,  even  for  the  lower  money 
price  that  is  paid,  and  that  they  can  palm  off  a  lot  of 
shoddy  stuff  or  misfits  or  seconds  or  job  lots  that  they 
pick  up  that  had  some  defect.  They  consider  that  this  is 
one  of  the  reasons  why  the  mail  order  houses  as  part  of 
the  department  stores  attract  so  much  business,  because 
the  goods  they  supply  are  not  up  to  the  mark  or  contain 
some  defect  that  enables  the  store  or  firm  to  dispose  of 
them  at  a  lower  rate  than  the  ordinary  retail  store  can 
offer. 

"We  believe  that  nothing  is  farther  from  the  mark. 
The  Review  has  made  a  fairly  full  investigation  of  the 
policy  of  the  mail  order  houses  and  the  department  stores 
with  which  they  are  connected,  and  we  do  not  think  that, 
with  very  few  exceptions,  there  are  any  stores  in  Canada 
that  are  more  careful  to  look  after  their  customers  or  more 
jealous  of  the  reputation  of  their  store  than  these  same 
department  stores  and  mail  order  houses. 

It  is  the  greatest  mistake  in  the  world  to  think  that  any 
business,  no  matter  how  numerous  its  transient  customers, 
can  afford  to  offend  the  individual  customers  that  daily 
crowd  into  it  in  person  or  through  the  mails.  The  policy 
of  the  mail  order  houses,  those  that  are  conspicuous  suc- 
cesses, as  well  as  that  of  the  successful  department  stores, 
is  to  satisfy  the  customer  of  to-day  so  that  not  only  will 
he  continue  as  a  customer  of  to-morrow  but  will  induce 
his  friends  to  patronize  the  store  or  the  mail  order  branch 
as  a  result  of  the  satisfaction  that  he  has  secured  from 
them. 

We  can  imagine  only  one  kind  of  a  city  where  a  store 
might  be  able  to  disregard  the  value  of  such  a  customer 
and  the  necessity  for  that  customer  returning  time  and 
time  again,  in  order  to  build  up  its  business,  and  that  is, 


some  places  such  as  Cairo,  Constantinople  or  Jerusalem  or 
other  centres  where  tourist  traffic  under  normal  conditions 
changes  very  materially  every  year  in  its  personnel.  Even 
in  that  case  it  is  a  risky  business  to  let  a  customer  go 
away  with  some  feeling  of  resentment  towards  the  store, 
because  that  customer  may  have  friends  that  may  refuse 
to  come  to  that  store  in  future. 

We  still  believe  that  the  average  merchant  can  receive 
his  best  information  as  to  how  to  meet  mail  order  business 
by  studying  the  methods  of  mail  order  houses,  giving  ser- 
vice equal  or  superior  to  theirs,  being  willing  to  take  back 
and  sell  goods  that  are  in  most  cases  of  equal  value  when 
returned,  in  order  to  retain  the  good-will  of  the  customer 
and  ensure  his  future  business. 

Let  us  urge  again,  and  we  cannot  urge  it  too  strongly, 
that  when  a  store  with  millions  of  customers  every  year 
consider  it,  perhaps,  the  most  important  point  in  their 
business  to  satisfy  an  individual  customer  who  probably 
has  bought  fifteen  or  twenty-five  cents  worth  of  goods,  it 
is  even  more  essential  for  a  store  dealing  with  hundreds 
or  thousands  of  customers  in  a  year  to  look  after  the  indi- 
vidual customer  to  the  limit  of  their  ability. 


Are    We  N earing  the  Crest  ? 

SOMEHOW  the  majority  of  us  have  a  feeling  that  most 
lines  are  coming  near  the  crest  of  high  prices.  A  buyer 
who  has  just  explored  New  York  declared  to  The  Review 
that  there  were  signs  there  that  the  trade  would  soon  re- 
fuse to  buy  if  prices  passed  beyond  the  present  margin, 
the  risk  of  having  on  hand  »oods  bought  at  the  topmost 
price  being  appreciated.  In  spite  of  well  worked  out 
theories  that  certain  goods  cannot  drop  when  peace  is 
declared,  "because  stocks  the  world  over  have  been  ex- 
hausted" is  the  stubborn  law  of  Supply  and  Demand; 
check  the  latter  and  the  former  must  respond.  Besides 
beyond  a  certain  level  some  goods  will  not  sell. 


WHAT  is  honest  service  to  the  customer  other  than 
the  mast  self  fish  service  to  oneself? 


MEN  and  women  are  but  grown-up  children  and 
children  are  still  as  flattered  and  pleased  by  attention 
as  peeved  by  the  lack  of  it. 
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CHILDREN'S  GARMENTS 

Much  Cotton  Being  Used  For  Fall — Smockings  and 

Pipings  on  Rompers  and  Creepers — 

Many   New  Models 


C KEEPERS  and  rompers  made  up  in  cotton  materials 
have  now  become  all-year-round  staple  lines,  and 
some  manufacturers  "who  formerly  got  out  a  Fall 
line  made  up  in  serges  and  heavyweight  materials  are  this 
year  booking  orders  for  Fall  from  Spring  samples,  the 
scarcity  and  high  price  of  woolen  materials,  as  well  as  the 
limited  demand  for  woolen  as  compared  with  cotton  gar- 
ments, inclining  them  to  this  course.  Another  considera- 
tion, too,  was  that  by  eliminating  the  cost  of  getting  out 


This  dressy  little  Empire  coat  is  of  Baby  Lamb,  with  col- 
lar, cuffs,  buttons  and  yoke,  piping  of  sealette.  It  is  design- 
ed for  Little  tots  from  3  to  6  years  old.  Shown  by  Flett, 
Lowndes  &  Co. 


FALL  MODEL  IN  WASH  GOODS 

Corduroy  suit  in  Oliver  Twist  style;  blouse 
of  white,  trimmed  with  brown  silk  braid  and 
two  roivs  of  gold  cord;  colored  crest,  pants 
of  brown  attached  with  pearl  buttons. 
Shown  by  J  as.  Richardson  Co. 


Fall  cotton  goods  samples  they  would  be  able,  in  spite  of 
the  advance  in  cotton  materials  and  manufacturing  ex- 
penses, to  book  orders  without  advancing  prices. 

It  must  not  be  supposed,  however,  that  there  is  a 
dearth  of  designs  from  which  to  make  selection.  One 
manufacturer  has  as  many  as  a  hundred  different  little 
styles  developed  in  pique,  repp,  cotton,  poplin,  flannelette, 
as  well  as  in  crepe  de  Chine,  Jap  and  pongee  silk. 
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Smocking  and  pipings  are  favorite  ornamentations  on 
these  creepers  and  rompers,  while  the  vogue  for  colored 
embroidery  on  children's  dresses  is  bringing  out  models 
with  neck,  sleeves  and  belt  scallop-edged  in  colors.  Manu- 
facturers bringing  out  these  attractive  lines  make  sure,  by 
putting  the  garment  through  a  washing  process,  that  the 
embroidery  colors  and  crest  ornaments  are  fast. 

A  variety  of  styles  made  up  in  a  variety  of  materials, 
characterize  the  Fall  showings  for  the  young  miss  from  3 
to  6  years.  There  are  long  waist-pleated  skirt  models — 
models  box  pleated  from  yokes  or  shoulders,  middy,  bolero 
and  Buster  styles. 

A  brown  corduroy  dress  in  the  first  style  boasted  a  rose 
poplin  vestee  trimmed  with  pearl  buttons,  with  cuffs  of 
rose  poplin  to  match. 

A  middy  of  white  poplin  was  trimmed  with  pale  blue 
poplin  to  match  the  pleated  skirt  of  the  suit. 

Among  the  bolero  styles  were  dainty  little  dresses  of 
flowered  delaine,  the  bolero  scallop-edged  in  colors  to 
match  the  flowers  in  the  delaine  and  worn  over  Val  trim- 
med voile  or  organdy  blouses. 

A  bolero  dress  for  an  older  girl  was  developed  in 
reseda  green  poplin,  the  bolero  being  scallop-edged  in  rose. 
A  blouse  of  white  Jap  silk  was  worn  with  this  dress. 

A  Buster  dress  in  brown  corduroy  was  worthy  of  note, 
with  its  white  patent  leather  belt  running  under  the  box 
pleats  in  true  low-waist  Buster  effect.  The  yoke  running 
into  tab  effect  in  front  was  faced  with  white  silk  braid, 
while  the  round  collar  and  cuffs  of  the  garment  were  fash- 
ioned of  white  pique. 

Besides  being  made  up  in  browm  corduroy,  this  little 
dress  was  shown  in  rose,  blue  and  white  corduroy  as  well. 

Corduroy  coats  for  the  little  tots  are  shown  in  box  and 
military  style. 

The  box  coats  are  quite  simple,  with  their  rather 
large  rounded  collars  trimmed  with  silk  stars  and  bound, 
like  the  cuffs,  with  white  silk  braid.  Brass  anchor  buttons 
provide  an  additional  dressy  touch. 

The  military  style  of  coat  is  somewhat  more  pretentious 
with  gold  braid  trimming  the  military  collar,  cuffs,  and  the 
side  closing  with  its  row  of  brass  ancTior  buttons. 

Prices  on  these  garments  have  advanced  from  15  to 
20  per  cent,  over  last  Fall 's  prices. 


Owing  to  the  state  of  the  market  every  suitable  mate- 
rial that  is  available  is  being  pressed  into  service,  so  that 
the  different  styles  are  being  developed  in  chinchilla, 
blanket  cloth,  tweed,  pile  fabric  or  kersey — no  particular 
cloth  having  a  preference. 


CHILDREN'S  AND  MISSES'  COATS 

Follow    Outstanding    Features    of    Grown-Up's — Empire 
Style  for  Tiny  Ones — Swagger  Khaki  Model 

AS  HAS  already  been  mentioned  in  former  issues  of  The 
Review,  children's  and  misses'  Fall  coats  follow  the  gen- 
eral style  tendencies  of  the  Fall  coats  for  grown-ups,  the 
bottom-line  flare,  large  convertible  collars  and  turn-back 
cuffs  being  the  outstanding  features. 

For  the  tiny  miss  of  from  3  to  G  years,  the  Empire 
style  of  coat  adapted  from  the  grown-up  style  that  shows 
the  fullness  flaring  from  a  yoke — is  proving  popular.  A 
dressy  little  garment  in  this  style  was  developed  in  baby 
lamb  fabric,  with  its  collar,  cuffs,  buttons  and  yoke  piping 
of  sealette. 

A  baby  lamb  for  an  older  miss  of  from  8  to  14  years 
was  cut  in  flaring  box  style,  with  collar,  cuffs,  buttons  and 
4-inch  bottom  banding  of  sealette. 

A  unique  style  developed  in  tweed,  besides  boasting  the 
prevailing  bottom  fullness,  large  collar  and  fancy  pockets, 
showed  the  front  and  back  panel  so  cut  as  to  extend  into 
a  cape  over  the  shoulders. 

A  staff  officer's  coat  served  as  the  inspiration  for  a 
khaki  model,  and  very  swagger  and  military  it  was,  with 
its  shoulder  straps,  collar  and  cuffs  piped  with  red,  and 
the  regulation  inverted  pleat  at  the  back. 
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CORSETS  FOR  FALL 

Dressy  Touches  and  Attention  to  Hygienic  Details — 
Medium  Short  in  Demand 

BEING  forced  to  take  what  they  could  get  in  the  way  of 
materials,  corset  manufacturers  have,  in  getting  out  their 

Fall  lines,  con- 
centrated on  ex- 
cellence in  work- 
manship and  on 
the  study  of  im- 
provements that 
would  make  the 
corset  more  per- 
fect from  a  hy- 
gienic point  of 
view,  with  the  re- 
sult that  diressy 
touches  have  been 
given  to  make  the 
corset  more  at- 
tractive to  the 
eye,  while  the 
skilful  placing  of 
boning  and  elastic 
sections  will  be 
found  to  contri- 
bute incalculably 
to  the  comfort 
and  health  of  the 
wearer. 

The  new  lines 
will  thus  be  found 
with  the  side 
front  slightly 
curved,  the  back 
flat,  and  the  hip 
line  rounded  and 
following  the  nat- 
ural figure  line — 
the  corset  contour 
being  consistent 
with,  and  not 
thwarting  n  a  - 
ture's  lines. 

While  there  is 
a  marked  ten- 
dency to  favor 
medium  short 
skirt  models  are 
cut  away  front 
This  is  designed  for  a  girlish  figure.  It  anj  buck  but 
carries  a  low  top  and  shows  the  medium  g^ow  j  •  exten 
short  skirt  which  appears  on  a  j^evwiU  t    ^ 

inq     number    of    fall    corset     models. 
Shown  by  The  Canadian  H.   W.  Cos-   f°r    *    more    per- 
sardCo.,Ltd.  fect   fit    over   the 

thigh. 
While  tops  range  from  21  ■>  inches  to  5  inches,  the  tops 
ranging  from  31/2  inches  to  41  ■>  inches  are  most  in  demand. 
Improvement  is  also  noticeable  in  the  tops,  which  are 
gored  to  give  a  closer  and  more  perfect  fit,  and  to  eliminate 
the  unsightly  top  line  which  marked  many  outputs  of 
cruder  manufacture. 


FRONT  LACE,  FALL  MODEL. 
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DRESSY  FALL  WAISTS 

[vory  Continues  the  Favorite — Larger  Collar  Effects 
— Georgette  and  Crepe  de  Chine 

As  hinted  in  the  July  issue  of  The  Review  the  main 
lines  of  the  Fall  waists  show  little,  it'  any  variations 
from   spring   models,   and   yet   a    decidedly   dressier 
effect  is  noticeable  in  the  new  Fall  models. 

This  is  achieved  through  improvements  to  collars  fancy 
cuts  to  cuffs  and  the  marked  prevalence  of  the  jabot  or 
handkerchief  front. 

Larger  Collars 
Collars  are  larger  and  appear  in  sailor,  cape  and  long- 
back  effect.     Many  of  the  collars  are  finished  at  the  back 


FALL  SUIT  OF  VELVET.— This  fur  trimmed 
suit  of  deep  purple  velvet  lined  with  wisteria 
satin  and  shows  the  top  part  fitted,  the  lower 
section  of  skirt  flaring;  back  fullness  is  joined 
in  semi-circular  seam  effect  to  the  fitted  top. 
Buttons,  slit  pockets,  fancy  flair  cuffs  and  col- 
lar, upstanding  becomingly  behind,  all  con- 
tribute to  the  effectiveness  of  this  suit.  Shown 
by  M.  Pullan  &  Sons. 


with  frills  or  pleatings,  and  these  same  frills  or  pleatings 
frequently  appear,  also  finishing  the  cuff  of  the  sleeve. 

Jabots  and  hemstitched  handkerchief  fronts,  sometimes 
in  double  effect  are  seen  on  a  large  number  of  the  Fall 
blouses.  Some  models  carry  short  jabots  designed  especi- 
ally for  wear  with  Fall  suits. 

Ivory  the  Favorite  Color 

Hemstitching,  Venise  edging,  embroidery,  tucks  and 
buttons  give  other  trimming  touches. 

Georgette  crepe,  crepe  de  chine  and  lace  combined  with 
chiffon  or  Georgette  crepe,  are  the  materials  used  to  make 
up  the  better  models,  while  Jap  and  candy  stripe  silk 
fashion  the  popular  priced  blouses. 

Ivory,  flesh,  maize  and  eau  de  Nil  are  the  popular 
colors,  maize  giving  flesh  a  close  run  for  second  place  to 
ivorv. 


LATER  SUIT  MODELS 

Velvet  Promises  to  be  a  Good  Seller — Fancy  Braiding 
and   Stitching — Fur  Very   Popular 

SUITS  made  up  in  velvet  are  making  their  appearance 
and  are  expected  to  have  a  sustained  popularity  when 
the  season  has  been  well  launched. 

These  suits  are  developed  along  the  season's  style  lines, 
the  coats  having  fitted  top,  and  flaring  lower  sections; 
sleeves  show  a  variety  of  fancy  flaring  cuffs,  the  bell  cuff 
or  variations  of  it  prevailing. 

Collars  are  large,  showing  sailor  or  rounded  effect  at  the 
back  and  close  up  very  snugly  to  ward  off  Winter  blasts. 

Fur,  as  might  be  expected,  is  used  to  trim  these  velvet 
suits,  the  collars,  cuffs,  skirts  of  the  coats  ami  sometimes 
even  the  waistline  being  banded  with  it. 

Black,  navy,  brown  and  a  rich  purple  or  wisteria  are 
the  chief  shades  in  which  these  suits  are  being  shown. 

But  regarding  Fall  suits  in  general,  which,  as  pointed 
out  in  the  July  issue  of  The  Review,  are  of  two  varieties 
— those  that  show  the  fitted  upper  and  flaring  lower  sec- 
tions seamed  together  at  the  waistline,  and  those  that 
show  the  front  and  back  panel  cut  in  one  from  top  to 
bottom,  only  the  other  sections  of  the  coat  being  joined 
at  the  waist — indications  seem  to  point  to  this  latter 
style  leading  in  popularity,  especially  for  dressier  models. 

Fancy  braiding  and  stitching,  giving  a  coatee  effect 
around  the  arms,  is  possi'le  on  the  upper  portion  of  the 
cut  section  in  these  models,  while  the  lower  section  allows 
of  pleating  or  gathering  to  bring  the  fullness  over  the  hips 
in  the  season's  most  approved  fashion.  The  seaming  line, 
too,  presents  opportunities  for  partial  belt  and  pannier 
trimming. 

A  blue  broadcloth  suit  cut  in  this  style  showed  the 
section  above  the  hip  pannier  trimmed  with  three  rows  of 
military  braid,  the  section  below  being  pleated  and  also 
trimmed  with  braid  set  on  three  inches  from  the  bottom 
line. 

The  large  convertible  collar  of  this  coat  was  partly 
overlaid  with  velvet  and  when  opened  up  and  laid  back 
showed  revers  in  front  and  a  rounded  effect  behind. 

The  sleeves  were  cut  to  give  a  flare  effect  at  the  wrist, 
this  flare  being  trimmed  with  fancy  buttons,  which  appear- 
ed to  button  through  mock  button  holes. 

The  skirt  of  this  suit  fell  in  lines  to  harmonize  with 
the  coat  and  was  also  trimmed  with  military  braid. 
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REVIEW  OF  LONDON  SALES 

Later    Reports    are    More    Favorable — ■ 

Some  Rather  Contradictory 

Quotations 

Messrs.  Lampson  &  Co.'s  report  of 
t lie  London  sales  show  the  following  re- 
sults: Muskrat,  as  also  skunk,  opossum, 
civet,  marten,  silver  fox,  cross  fox,  grey 
fox,  bear,  ermine,  badger,  same  as  last 
March;  mink,  20  per  cent,  lower;  and 
wolf  showed  the  same  decline.  Beaver, 
otter  and  lynx  were  10  per  cent,  lower 
than  last  March. 

A.  &  W.  Nesbitt  report  that  skunk  sold 
well  at  March  prices,  except  first  black 
and  short  stripe,  which  were  a  trifle 
weaker.  Muskrat  was  15  per  cent,  high- 
er than  in  March;  opossum  was  10  per 
cent,  higher,  as  was  raccoon  and  cross 
fox.  Wolf  dropped  20  per  cent.;  ermine 
was  15  per  cent,  higher. 

Frederick  Huth  reports  raccoon  10 
per  cent,  higher,  cross  fox  the  same; 
while  skunk  was  unchanged,  and  also 
opossum,  house  cat  and  bear.  There  was 
very  little  demand  for  marten,  otter,  and 
civet,  while  ermine  declined  10  per  cent.; 
and  red  fox,  beaver  and  lynx  15  per 
cent.;  wolf,  25  per  cent.,  and  mink,  20 
per  cent,  as  compared  with  March  prices. 

New  York  report  the  demand  for  opos- 
sum, heaver,  raccoon  and  skunk  rather 
quiet  owing  to  the  long  continued  strike 
in  the  cloak  trade. 

For  the  manufacturing  fur  trade  there 
is  an  enormous  demand  for  moles,  er- 
mine, American  weasel,  and  especially 
for  dyed  kolinskies,  as  most  of  these 
have  been  used  for  Summer  furs,  the 
fashion  having  turned  more  to  the  use 
of  capes  and  stoles  for  Summer  wear 
than  scarf's  which  were  used  last  Sum- 
mer. In  consequence,  natural  and  dyed 
white  fox.  also  red  fox  are  not  selling  as 
briskly  as  was  exnected.  For  the  Winter 
season,  seal,  dved  muskrat  skins  and 
strips  remain  the  most  popular  fur. 


THE  NEW  YORK  GARMENT  STRIKE 

ONE  OF  the  main  factors  in  causing  the 
strikers  to  refuse  the  peace  terms  seems 
to  have  been  the  statement  issued  by  Pre- 
sident E.  J.  Wile,  of  the  Cloak,  Suit  and 
Skirt    Manufacturers'   Association,   says 
the  Textile  World  Journal.     As  soon  as 
the  agreement  had  been  signed  by  both 
sides,  President  Wile  announced  that  the 
manufacturers  considered  the  new  com- 
pact as  a  victory  for  their  side.    He  sup- 
ported  this   claim   by   stating  that  they 
had  secured  settlement   without  arbitration,  the  right  to 
hire  and  discharge  as  the  dictates  of  the  business  should 
determine,  and  the  concession  by  the  Union  that  prices 
one  settled  should  remain  settled. 

It  seems  that  the  workers  were  incensed  by  this  state- 
ment, and  it  was  noted  that  many  hundreds  of  those  pres- 
ent at  the  wild  meeting  on  Wednesday  carried  copies  of 
the  announcement. 


Smart  type  of  Hudson  seal  coat.  Shown  by  Revillon  Freres,New  York. 

The  strikers  had  secured  a  five  per  cent,  wage  increase, 
a  one-hour  reduction  per  week,  recognition  of  the  Union, 
and  continuation  of  the  Board  of  Sanitation. 


The  Orillia  Worsted  Co.  has  obtained  a  charter. 

Nairn    &    Longthorne,    general    merchants,    Forward, 
Sask.,  have  been  succeeded  by  Longthorne  &  Cunningham. 


27 


NEW  YORK  SHOWS  MODELS  IN  SPITE  OF  STRIKE 

Samples  Made  Often  Outside  of  City — Suit  Coats  Run  38  to  45  Inches — Fur  Very  Popu- 
lar and  Used  Widely — Top  Coats  in  Bolivia  Cloth — Evening-  Wraps  With 

i  oke  (it  Fur. 


NEW  YORK,  August  7. — In  spite  of  the  strike  here 
that  has  locked  up  the  cloak  and  suit  trade, 
manufacturers  have  gone  bravely  ahead  and  have 
managed  to  bring  out  Fall  samples  made  up  for  the  most 
part  in  shops  opened  up  for  the  purpose  at  points  outside 
the  city,  so  that  no  uncertainty  prevails  as  to  the  models 
that  will  be  turned  out  once  the  strike  is  amicably  set- 
tied  and  manufacturers  are  in  a  position  to  put  out  their 
Fall  lines. 

The  suit  coats  of  sample  models — which  are  described 
as  three-quarter  length — run  from  3S  inches  to  45  inches 
and  flare  from  the  fitted  waist  line  which  is  sometimes 
belted  all  round,  but  is  more  often  only  partially  belted. 

There  are  all  degrees  of  fullness  in  the  skirts  of  these 
coats,  as  some  have  just  a  hint  of  fullness  while  others 
are  very  full  with  the  flare  or  fullness  over  the  hips. 

Great  Variety  of  Collars  and  Lapels 

Collars  and  lapels  are  so  novel  and  varied  as  to  incline 
one  to  the  conclusion  that  here  designers  have  given  free 
reign  to  their  individual  fancy. 

Sleeves  appear  in  flowing  or  in  tight  styles  to  corres- 
pond with  the  other  style  lines  of  the  garment. 

Skirts  are  full,  and  all  ripple  gracefully  rather  than 
flare  to  conform  to  the  lines  of  the  coat.  Smart  and  clever- 
ly cut  yokes  are  seen  topping  them  off. 

Fur  plays  a  most  important  part  as  a  trimming,  being 
used  to  form  deep  collars,  cuffs,  edges,  bands  and  buttons, 
short  pile  furs  such  as  seal,  ermine,  beaver,  and  squirrel 
being'  particularly  prominent. 

Novel  shaped  buttons  and  stitching  provide  other  em- 
bellishing touches. 

Lavish  Use  of  Fur 

To  give  an  example  of  the  lavish  use  of  fur — on  a  wine 
colored  suit  of  velvet  velour  or  sailor  collar  of  squirrel 
came  round  and  crossed  in  surplice  fashion  in  front,  while 
deep  fur  cuffs  started  at  the  elbow  and  flared  into  bell- 
shape  at  the  wrist.  The  full  skirt  of  the  coat  was  cut  in 
one  with  the  fitted  bodice  part  and  carried  umbrella  fold 
pockets  on  either  side,  finished  with  a  4  inch  band  of 
fur. 

#  41  * 

Top  coats,  large  and  roomy,  with  convertible  collars  are 
being  shown  now  in  Bolivia  and  other  cloth,  but  plush 
and  pile  fabrics  are  expected  to  have  first  place  later  in 
the  season. 

Evening  wraps  are  shown  with  whole  yokes  of  fur 
which  are  sometimes  cut  in  one  with  the  sleeves  as  on  a 
white  chiffon  velvet  wrap  with  its  yoke  and  sleeves  of 
mole  fur  and  high  collar  of  velvet  held  in  by  a  wide  band 
of  fur. 

The  draped  lower  section  of  this  wrap  was  shirred  to 
the  yoke  simulating  a  dee])  collar,  large  silk  tassels  trim- 
ming it  at  either  side  in  the  back. 
*  *  * 

Fur  is  also  used  extensively  in  dress  trimmings,  wide 
bands,  collars  and  cuffs  being  favored. 

Filmy  materials  such  as  tulle,  lace  chiffon,  crepe,  taf- 
feta, make   up   effectively   in    bouffant   effects,   while   rich 


velvets   and    heavy    satins    lend    themselves    to    long    line 
draperies  and  felted  waist  effects. 

Other  styles  being  shown  are  the  redingote  effects. 
Moyen  Age  or  straight  line  types,  slightly  raised  waist  line 
dresses,  and  tunics  and  fitted  effects. 

Favoring  Longer  Skirt 

Skirt  widths  vary  from  3  to  6  yards,  a  prevailing  num- 
ber, however,  being  from  3  to  4  yds.  As  to  lengths,  while 
some  escape  the  ground  by  more  than  5  inches  there  is  a 
tendency  to  favor  the  longer  skirt  which  escapes  the 
ground  by  from  3  to  5  inches. 

Velvet  a  Leader  Later  On 

Velvet  is  expected  to  be  a  leader  as  the  season  ad- 
vances but  dresses  being  shown  now  are  in  a  variety  of 
materials  being  made  up  in  satin,  charmeuse,  taffeta,  crepe 
de  chine,  broadcloths  and  other  suitable  materials. 

Metallic  Laces  and  Vivid  Sequins 

For  evening  wear  nothing  could  excel  the  scintillating 
metallic  laces,  jetted  effects,  beaded  nets  and  cloth  of  gold 
and  silver  that  are  being  shown,  sequins,  bead  and  nets 
appearing  in  vivid  lines  of  green,  purple,  blue  and  coral, 
as  well  as  in  black  and  white. 


COMBINATIONS  IN  FALL  DRESSES 

THE  FALL  dresses  are  being  made  up  in  a  variety  of 
materials  as  well  as  in  a  variety  of  styles.  There  are 
straight  line  Moyen  Age  dresses,  coat  dresses,  tunics, 
redingote  effects  and  dresses  with  a  slightly  raised  waist- 
line. 

Low  flat  collars  in  cape  or  long  back  effect  and  long 
sleeves  with  interesting  fullness  above. 

Skirts  vary  in  width,  but  are  seldom  narrower  than 
three  yards,  the  tendency  being  to  a  greater  width  than 
this.     A  number  of  draped  skirts  are  being  shown. 

Fur  is  extensively  used  as  a  trimming,  bright  silk  and 
wool,  metal  and  bead  embroidery  touches  also  being  em- 
ployed. 

Combinations  Good  Again 

Combinations  of  materials  are  expected  to  be  good 
again,  such  as  serge  and  taffeta,  satin  and  Georgette. 
While  taffeta  and  crepe  de  chine  will  be  seen  in  early 
showings,  charmeuse  and  velvet  are  expected  to  be  favor- 
ites later  on. 

The  shades  spoken  of  are  navy,  soft  greys,  wisteria. 
tete  de  nigre  and  Russian  green. 


CLOSE  IN  MONTREAL  AT  NOON  DAILY 

.MONTREAL  department  stores  which  close  at  12.45  dur- 
ing July  .and  August  report  that  no  falling  off  in  sales  has 
occurred  since  July  1st.  On  the  contrary  sales  have  in- 
creased on  Friday  and  Saturday  mornings,  thus  proving 
that  the  public  do  not  cease  to  buy  or  go  to  other  stores 
when  brought  up  against  such  a  charge.  They  simply 
adapt  their  own  plans  to  it. 
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READY-TO-  W  E  A  R  G  A  R  M  E  N  T  S 
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The  Coat  from  Wonderland 


Rivaling   the  Rainbow  in  delicacy  of  colors,  the  "Silvareign"    Coat    is    strikingly    handsome.       Combining    the    lightest    weight    affinity  of 
Silk  and   Rubber,  with  the  shimmer  of  Silver  or  Cold,  in   all   the  Pastel   tints,  the  "Silvareign"   is  unique  in   the  history  of  Weatherproofs. 
Worn  as  a  "  Fairweather "   in  Sport  or  Motor,  sunlight  creates  an   iridescence    that   envelops  the  wearer    in  a    glistening  nimbus. 

Colors:    Ashes  of  Roses.  Copenhagen,   Royal  Blue.  Marine  Blue.  Reseda,  Silver,  Silver  Grey,  and  Steel  Crey. 


New  York:  Fifth  Ave.  Bldg.,  23d  St.  and  Fifth  Av 


C.  KENYON  COMPANY,  New  York 


Chicago:  Con 


nd   Franklin  Streets 
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Infants'  and  Children  s 

New  Fall  Dresses 


Th  e  I  Appealing 
Line  to  Parents 


There  is  money  in  Children's  lines  to- 
day. The  alert  merchant  knows  this 
and  ,uives  prominent  display  to  the 
Richardson  line. 

Onr  Fall  Range  is  ready  for  your 
inspection.     Re  sure  to  see  it. 


Write   direct  for  samples   if  you 

missed  seeing  our  travellers. 


James  Richardson  Company 

14  Breadalbane  St.  Toronto 


OUR  EXCLUSIVE   FALL  RANGE 

NOW  READY 

©1 
KHEFS 

FOR  ALL 
OCCASIONS 


"We    aim     for    that     something    different    and 
better." 

We  wait  a  little  longer — fashion  more  quickly,  yet 
accurately — and    deliver    promptly. 

Materials  of  exquisite  textures— styles  exclusive 
— and  distinction  and  excellence  of  workmanship. 


The  Atlas  Skirt  (b 


Jacobs  ftui  lding 


V 
MONTREAL 


iiiiiiiiu 

j  "WYLKEDIN" 

j  WEATHERCOATS  | 

=  The    "Wylkedin"     Weathercoats  = 

s  are   manufactured   by   Alexandei  = 

=  Wilkie,   in   Edinburgh,   from   the  g 

S  famous  = 

j  SHETLAND    TWEEDS  I 

=  These  Tweeds  are  the  finest  pro-  ^ 

=  ductions   of   our    Scottish   hand-  = 

=  loom  weavers.     They  are  beauti-  = 

=  fully    soft    and    warm,    yet    light  m 

=  in  weight.     For  their  fine  quail-  = 

=  ties    and    rich    appearance    they  = 

^  have     been      chosen      for     these 

S  "Wylkedin"  Coats. 

g  The      "Wylkedin"      Goods     are  = 

=  tailor-cut   and    tailor-made.     The 

=  Coats    are    finished    with   linings  = 

£=  of    satin    and    buffalo   horn    but-  = 

=  tons,    while   the   style  and   finish  =§ 

^  of   each   garment   teJls   the   taste  s 

=  of   the   tailor. 

A   TRIAL   OFFER 

~  Alexander    Wilkie    offers   to   for-  = 

=  ward  a  parcel  of  TEN   SAMPLE  §£ 

=  OOATS    to   any    trader   for   the  = 

=  sum     of     £28     5/-     (Twenty-six  = 

=  pounds   five   shillings) 

F.O.B.    EIVERrOOE 

S  The   1916    Sketches   and    Patterns  = 

E§  are  also  ready.     Write  for  them.  = 

|  Alexander  Wilkie  | 

|  55  61  SHANDWICK  PL. 

=  EDINBURGH,    SCOTLAND 


•Wylkedin"  Suit  in  Shetland 
Tweed   at   5   Guineas. 


AGENTS    ARE    WANTED 

IN  EACH  TOWN  AT  HOME  OR 
ABROAD  TO  STOCK  THE 
"WYLKEDIN   LINE 
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THE 


BRAND 

REGISTERED 


Only  the  boxes  left 

You  will  find  only  the  boxes  left  on 
your  hands,  because  the  MACK  BRAND 
waist  sells  quickly. 

There  is  a  rare  quality  and  distinctiveness 
in  these  waists  that  are  irresistible  at 
our  values. 

Your  profit  from  this  line  is  steady  and 
continuous,  and  faces  of  customers 
become  more  familiar  in  your  store.  See 
our  individual  ideas  in 

Jap  Silk,  Crepe~de~Chines,  Voiles 
and  Wash  Waists  of  all  kinds. 

Our  doubled  capacity  enables  us  to  give 
prompt    service.     Mail   an   order   to-day. 

McCUTCHEON  WAIST  CO.,  LTD. 


329  ST.  JAMES  STREET 


PHONE   MAIN   1540 


MONTREAL 
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Accustomed  as  We  Are 


to  supplying  the  Costume  needs  of  Busy  Buyers, 
we  announce  with  confidence  our  showing  of 
Dresses  and  Costumes  for  the  coming  season, 
feeling  sure  that  they  will  answer  your  every  Style, 
Value  and  Profit  requirement. 

Our  line  for  Fall  and  Winter  comprises  a 
larger  assortment  of  Street,  Afternoon  and 
Evening  Dresses  at  Popular  Prices  for  Women 
and  Misses,  than  it  has  been  our  privilege  to  show 
tor  many  seasons. 

We  announce  with  no  little  pride  a  better 
assortment  of  "Full-Form"  Dresses,  especially 
attractive  to  departments  catering  to  the  youthful 
stout  woman  who  insists  upon  modish  garments. 

In  short,  our  showing  supplies  every  need  of 
Ready-to-Wear  Departments  whose  patrons  com- 
prise women  of  all  ages  and  sizes. 

We  are  anxious  to  number  you  among  our 
valued  customers. 


GOLDMAN  COSTUME  CO. 

2-16  West  33rd  Street,  New  York  City 


\ 
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The  Corset 
of  the 
Discrim- 
inating 

"P.  C."  Corsets  give 
that  easy  tit  aim 
graceful,  slender  ap- 
pearance that  every 
woman  so  much  de- 
sires.  Our  present 
showing  is  in  ore 
than  usually  attrac- 
tive, ami  includes 
styles  to  suit  every 
figure  and  ever  y 
taste. 

A   stock    of   "P.    C." 
Corsets  in  your  cor- 
set department  will 
prove   a   big   attrai  - 
tion.     Write    to-day 
for  samples  of  there 
superior,   quick-sell- 
ing corsets.     An  ex -»*  /7\?/T(l 
animation   will   con-      z/Jg^ 
vince     you      that  rr\\ 
"P.     C."     is     a     line  V  .  V. 
worth   featuring. 

Parisian  Corset  Mfg.  Co.,  Ltd. 

Quebec,  Que. 

Branches:   Toronto,   Stock  Exchange  Bldg.; 

Montreal,  329   Craig    St.   W. 


Finest  Quality 


Largest  Variety 


re/zr  £/>g£-/a 


gffiS 

**  LDCt\\ 

0RESS1NC 

SSiHh>bWSI 

BtACKSHOESll 

SOFTENT 
PRESERVES  I 
LEATHER  I 

— RESTORES" 
COLOR 
LUSTRE 


Quick 
white: 

makes  dirty 
canvas  shoes 
ClEAN*WHITE 


aWCKLVEASILY 
APPLIED. 

AISOCLCANS 
AU  AiniCLES  MADE 

™fHR  CANVAS 


GILT   EDGE  Black   Oil   Polish    (self  shining),   see   "Ut,  25c 

size. 

KOYAL  GLOSS  Ladies'  Black  self-shining  dressing,  10c  size. 

QUICK    WHITE    Liquid   canvas   shoe   cleaner,   10c   and   25c 

sizes. 

ALBO.  White  Cake  canvas  shoe  cleaner,  10c  and  25c  sizes. 

ELITE  BLACK  COMBINATION  (liquid  and  paste)  10c  and 

25c  sizes. 

DANDY   RUSSET   COMBINATION    (liquid   and    paste),   10c 

and  25c  sizes. 

WHITE  BUCK  POWDER   (a  dry  cleaner  in  bags),  10c  and 

25c  sizes. 

SUPERB   PATENT   LEATHER   PASTE,   10c   size. 

DANDY  RUSSET  PASTE,  10c  size. 

Ask    your   Jobber   for   Whittemore's    Shoe   Polishes,   if   you 
want  the  BEST. 


The  man  who  does  not  advertise  simply 
because  his  grandfather  did  not  should  wear  knee 
breeches  and  a  wig. 

The  man  who  does  not  advertise  because 
it  costs  money  should  quit  paying  salary  for  the 
same  reason. 

The  man  who  does  not  advertise  because 
he  doesn't  know  how  to  write  an  advertisement 
should  quit  eating  because  he  can't  cook. 

The  man  who  does  not  advertise  because 
somebody  said  it  did  not  pay,  should  not  beleive 
the  world  is  round  because  the  ancients  said  it 
was  flat. 
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NOTICE  TO  THE  TRADE 


<£ 


I.  GROSSMAN    &    SON 


Announce  that  they  will  hereafter 
be  the  sole  manufacturers  and 
distributors   of  the  well   known 


"STROLLER" 


TRADE  MARK  REG.   U.S.  PATENT  OFFICE 


SUITS  and  COATS 


I.  GROSSMAN  &  SON 


38-44  EAST  30th  STREET 


NEW  YORK  CITY 


(NEAR  MADISON  AVENUE) 
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This  Label  will 
appear  in  all 
Stroller"  Models 


x 

INVITED  ^J     ^ 


"STROLLER" 

SUITS  and  COATS 

$16.50435.00      $10.00427.50 
FOR  THE  SMART  MISS 

Complete  Fall  Line  Now  Being  Shown 

I.  GROSSMAN  &  SON 


38-44  EAST  30th  ST., 


NEW  YORK 


(Near  Madison  Ave.) 
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NOTIONS  &  TOYS 


MILITARY  LEATHER  GOODS 

Articles  for  Soldiers  at  the  Front — Active  Business 
Promised 

CONSPICUOUS  among-  fancy  leather  showings  are  arti- 
cles suitable  for  gifts  to  soldiers  leaving  for,  or  on  active 
serivce,  such  as  periscopes  in  leather  cases;  money  belts, 
photo-holders  and  toilet  sets  put  up  in  khaki  linen  as 
well  as  leather  cases. 

Writing  cases,  too,  are  designed  and  worked  out  ad- 
mirably in  different  styles  and  leathers.  These  are  equip- 
ped with  address  and  memo  books,  stamp  compartments 
and  pockets  for  envelope  and  writing  paper.  Each  case  is 
equipped  with  a  pencil,  the  loop  containing'  which  is  large 
enough  to  hold  a  fountain  pen. 

Cases  designed  for  officers,  developed  in  tan,  calf  skin 
and  morocco  leather,  retail  from  $2.50  to  $3,  while  other 
cases  in  suede,  designed  for  the  men  in  the  ranks,  are 
lower-priced,  selling  from  75  cents  up. 

Writing  cases  have  also  been  designed  for  nurses. 
These  are  shown  with  colored  moire  silk  linings  and  con- 
tain a  wax  paper  stamp  book  and  address  book  and  are 
equipped  with  a  writing  paper  pad  bound  with  fancy 
paper.     They  retail  at  $2.25. 

The  folding  writing-  cases  will  no  doubt  prove  the  most 
popular  as  these  are  made  to  fit  in  tunic  pockets.  A  com- 
partment the  full  size  of  the  case  when  opened  up,  contains 
the  regulation  size  army  paper.  Other  compartments  are 
designed  for  envelope,  post  cards  and  stamps.  The  stamp 
compartment  is  stitched  to  the  leather  lining  and  the  lin- 
ing is  slashed  on  three  sides  so  that  when  turned  back  an 
identification  card  is  revealed.  An  active  business  was 
done  in  this  type  of  leather  goods  last  Christmas,  and  has 
continued  throughout  the  year.  With  so  many  more  of  our 
boys  on  active  service  this  year  it  is  reasonable  to  sup- 
pose that  if  the  war  continues  a  much  larger  volume  of 
Christmas  business  will  be  done  in  this  class  of  goods 
this  year  than  last. 

Travelling  jewel  boxes,  lined  with  velvet  and  fitted  with 
keys,  are  now  being  turned  out  by  Canadian  manufac- 
turers. Trays  are  designed  for  watches,  rings,  bracelets 
and  different  articles  of  jewelry. 


SOME  TOILET  NOVELTIES 
NOVELTIES  that  are  opportune  now  arc  toilet  and  emer- 
gency cacs. 

A  week-end  toilet  case  of  linen  colored  cotton  is  fitted 
with  a  sample-size  bar  of  soap,  talcum  powder  and  tooth- 
paste containers. 

A  Red.  Cross  emergency  case  made  of  linen  contains 
adhesive  tape,  bandage  rolls,  court  plaster,  safety  pins,  etc., 
and  retails  at  $1.50. 

Attractive  little  cases  are  designed  for  conveying  hair 
pins  and  safety  pins  to  the  Summer  resort,  while  another 
sensible  little  leather  case  is  fitted  with  thimble,  pins, 
needles  and  two  spools  of  thread  to  take  care  of  accidents 
to  milady's  wardrobe  while  there. 


30,000  TOYS  AT  THE  FAIR 

Canadian  Government  Arranging  For  a  Big  Exhibti 
This  Month. 

APPROXIMATELY  30,000  toys  made  in  Canada  by  the 
forty  firms  now  engaged  in  the  work  will  be  shown  at  the 
Canadian  National  Exhibition  in  Toronto,  one  whole  wing 
of  the  Government  building  being  devoted  to  the  display. 
Watson  Griffin,  of  the  Department  of  Trade  and  Com- 
merce, has  returned  to  Ottawa  after  several  days  spent  in 
Toronto  arranging  for  the  exhibit,  which  will  be  taken  over 
and  handled  by  the  Government.  An  exhibit  of  German 
and  Austrian  toys,  which  the  Canadian  product  is  displac- 
ing, Vi  ill  also  be  on  view  for  the  purposes  of  comparison. 

A  unique  section  will  be  furnished  by  the  C.  P.  R., 
which  for  some  time  past  has  had  efficiency  experts  at 
work  throughout  the  Dominion  reporting  on  the  practic- 
ability of  using  waste  materials  to  manufacture  various 
lines  previously  imported.  He  has  already  shown  the  toy 
men  and  other  manufacturers  how  this  may  be  done. 


NEW  YORK'S  FAVORITE  BAGS 

Green-Gold   Ornamentations — White   Kid  with   Combina- 
tions— Colored  Beads. 

AN  EXTREME  novelty  in  the  way  of  hand  bags  in  New 
York  is  an  Oriental  design,  the  bag  being  made  of  morocco 

or  other  leather  with  ornamental  mounts  in  antique  green- 
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Handsome  Luncheon  Square  of  Jewel  cloth,  with  crochet 
medallion  corners  set  off  by  surrounding  squares  of  solid 
embroidery  work,  a  dainty  crochet  edge  being  used  to  finish 
the  hem  of  the  cloth.  Napkins  to  complete  this  luncheon  set 
carry  an  embroidered  motif  in  one  corner,  the  hem  being 
finished  with  crochet  to  match  the  cloth.  Shown  by  Jennings 
&  Wilson. 
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gold.  This  ornamentation  comes  in  a  variety  of  forms 
around  the  edge  of  the  leather. 

Colors  are  playing  a  rather  prominent  part  in  the  bag 
market,  several  dark  shades,  favored  in  the  dress  goods 
sphere,  hlue,  grey  and  brown,  being  used  both  in  leather 
and  in  fabric,  while  some  of  the  lighter  shades  also  are 
seen,  even  to  a  pink  and  green. 

In  fabric  bags  the  chief  ornamentation  now  is  cut 
beads,  in  colors  and  combined  to  form  some  design  such 
as  a  bird  or  a  flower.  Cut  steel  ornaments  of  course  con- 
tinue good,  and  embroidered  designs  are  found  as  well. 

Morocco  vs.  Pin  Seal. 

In  spite  of  the  high  price  and  scarcity  of  leather  the 
makers  continue  to  turn  out  a  fairly  large  line  of  novelties. 
While  pin  seal  keeps  in  the  lead  it  is  being  closely  followed 
by  morocco,  and  various  cross  grain  leathers.  Among  the 
newest  leathers  to  carry  favor  is  white  kid,  either  wholly 
of  this  or  combined  with  some  other  leather.  One  of  the 
most  popular  of  these  for  combinations  is  vachette.  This 
keeps  up  in  selling  power  also  for  small  hand  bags. 

The  draw  string  type  is  the  most  popular  in  the  silk 
and  satin  bags.  There  are  a  great  variety  of  these,  includ- 
ing the  pouch  and  the  lampshade. 

There  is  little  change  in  the  equipment,  the  two  favor- 
ites continuing,  purse  and  mirror.  In  some  a  powder  puff 
;s  added. 


SOME  DAINTY  TOILET  ARTICLES 

ENCASED  in  silk-lined  boxes  are  perfume  sets  suitable, 
and  no  doubt  designed  for  gift  giving.  These  sets  contain 
extract,  toilet  water,  sachet  powder,  face  powder  and  cold 
cream. 

Another  toilet  offering  is  a  brocaded  silk,  glass-covered 
tray,  fitted  with  a  small  rouge  box,  a  large  face  powder 
box,  a  small-size  camel's  hair  face  puff,  and  a  large-size 
camel's  hair  body  puff,  while  each  powder  box  is  fitted 
with  a  wool  puff. 


WIDE  RANGE  OF  BUTTONS  FOR  FALL 

Satin    is    Bringing    in    Smoked    Pearl — Celluloid,    Horn, 
Filigree  and  Military  to  the  Fore 

THERE  is  a  wide  range  of  button  styles  for  Fall,  encour- 
aged by  the  certainty  of  another  good  season.  In  fact  it 
is  expected  that  the  coming  Fall  will  prove  one  of  the 
best  in  years.  The  manufacturers  are  preparing  to  meet 
the  varied  calls  that  will  be  made  upon  them.  For  instance 
there  is  some  talk  of  the  use  of  buttons  on  millinery. 
Then  there  is  the  call  for  black  and  white  for  mourning 
purposes,  samples  of  which  were  shown  in  our  last  issue. 
Then  the  feeling  that  satin  will  prove  a  good  seller  in  the 
diress  goods  department  has  brought  out  a  range  of  smoked 
pearl  to  meet  the  demand  for  a  suitable  button  trimming. 
The  sports  craze  will  have  its  effect  in  the  call  for  some  of 
fairly  bright  hues. 

The  popularity  of  the  celluloid  buttons  has  been  en- 
larged upon  in  a  former  issue.  One  manufacturer  has  a 
polo  set  with  the  mallet  and  balls  worked  out  on  the  but- 
tons and  in  addition  a  set  of  hairpins  to  match.  Ivory 
and  horn  buttons  are  sure  of  a  good  sale  also. 

Covered  buttons  are  meeting  with  stronger  support.  In 
the  United  States  the  threat  of  hostilities  with  Mexico  had 
the  effect  of  producing  a  number  of  military  designs  for 
use  especially  on  suits. 

New  York  reports  filigree  buttons  as  very  popular. 
One  trade  report  says:  "Amongst  the  novelties  are  some 
entirely  flat,  while  others  are  globe  shaped,  which  can  be 


secured  in  many  desirable  shapes.  Some  of  the  newest 
are  made  of  silk  and  embroidered  in  various  colors  in- 
cluding pink,  blue,  navy,  black,  green  and  lavender.  The 
designs  are  dainty  and  come  in  floral,  butterfly,  birds  and 
conventional  patterns.  They  are  in  the  colors  used  in 
printing  the  flowered  and  striped  voiles  that  are  so  fash- 
ionable, and  are  eminently  suitable  for  using  on  wash 
dresses  as  they  wash  with  the  fabric." 


A  CONVENIENCE  FOR  DRYING 

A  NOVELTY  that  has  come  on  the  market  and  is  said  to 
be  selling  well,  especially  for  gift  giving,  is  a  laughable 
little  outfit  in  a  leather  case,  consisting  of  two  glass 
tacks,  two  ivory  or  wooden  clothes  pins,  and  a  miniature 
clothes  line  wound  on  an  ivory  or  wooden  "card." 

A  Chinese  puzzle  would  be  easier  of  solution  than  to 
guess  that  this  is  intended  as  a  travelling  convenience! 
Bits  of  neckwear;  crepe  de  chine  handkerchiefs,  and 
and  what-nots  of  feminine  frippery  are  supposed  to  be 
washed  out  and  dried  on  the  clothes  line,  which,  by  the 
way,  is  meant  to  be  strung  from  the  glass  tacks  afore- 
mentioned pressed  into  hotel  or  car  walls.  An  electric 
iron  is,  of  course,  intended  to  be  carried  with  this  eutfit, 
to  take  care  of  the  after  washing  process. 


ATTACKING  FIXED  SCALE  OF  PRICES 

MUCH  HAS  been  heard,  particularly  since  the  war,  the 
way  pieces  of  raw  materials  and  the  manufactured  articles, 
about  breaking  away  from  a  fixed  scale  in  retail  stores.  A 
new  organization  has  just  been  formed  in  New  York  by 
representatives  of  the  leading  dry  goods  houses  and  shoe 
houses  and  others  to  prepare  for  a  campaign  of  education 
to  break  down  the  fixed  price  scale.  The  chairman  in 
addressing  the  meeting  deplores  the  tendency  to  degrade 
the  quality  of  goods  in  order  that  the  old  price  might  be 
retained. 

"The  purchasing  public,  the  retailer  and  the  manufac- 
turer must  be  taught  to  understand  that  if  quality  stand- 
ards are  to  be  maintained  the  rigid  adherence  to  gradation 
of  price  standards  must  be  broken  down.  There  must  be 
elasticity  of  retail  prices.  The  purchaser  must  be  encour- 
aged in  his  insistence  upon  quality;  but  he  must  be  taught 
also  to  understand  that  as  the  market  goes  up  for  the 
things  that  go  into  his  commodity  the  retail  price  must 
go  up,  and  that  when  the  market  goes  down  his  retail  price 
will  aro  d'own. 


RUSSIA  WILL  GROW  ALL  ITS  OWN  COTTON 

For  those  who  are  looking  forward  to  indications  of 
changes  in  commercial  circles  after  the  war  a  very  inter- 
esting report  comes  from  Russia,  which  says  that  within 
the  next  ten  years  Russia  will  grow  all  its  own  cotton  and 
will  not  need  to  import  any  from  the  United  States.  Even 
now  there  is  a  considerable  boom  in  the  textile  industry 
there  and  new  mills  are  sure  to  be  opened  up  as  soon  as 
the  war  is  over.  Wages  have  advanced  about  75  per  cent, 
since  last  October  in  the  textile  mills.  The  loss  of  men  of 
military  age  has  been  met  by  increased  employment  of 
women  and  children.  The  law  forbidding  the  employment 
of  children  under  16  years  of  age  has  been  relaxed.  Now 
many  are  working  at  the  age  of  14.  The  cost  of  clothing 
has  doubled  since  the  war  started,  cotton  trousers,  for  in- 
stance, advancing  from  93c  to  $1.80  a  pair.  Roots  have 
advanced  from  $3.85  in  one  case  to  $11.85,  while  women's 
and  children's  shoes  have  trebled. 
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"Julian  Sale" — Fine  Leather  Goods 

"The   name   behind   the   goods   is   your   guarantee   for  the   quality" 

If  you  are  in  Toronto  during  the  Exhibition  make  it 

a  point  to  see  us  in  our  new  factory 
and  wholesale  warehouse. 

Our  fine  new  premises  at  600  King  Street  West — corner  of  Portland 
Street — is  only  a  five  minutes  run  West  on  the  King'  street  car  line — 
and  we  shall  consider  that  "the  pleasure  is  all  ours"  to  have  you  pay 
us  a  visit  during  your  stay  in  the  city.  We  occupy  the  whole  building — 
one  whole  floor  is  devoted  to  offices  and  sample  rooms — and  four  floors 
to  the  manufacture  of  "Julian  Sale"  fine  leather  goods — best  in  the 
world — making  it  one  of  the  largest 
if  not  the  largest  plants  on  the  con- 
tinent for  the  exclusive  manufacture 
of  leather  goods  and  novelties  that  are 
akin  to  them. 

If  you  cannot  be  in  the  City  be  on  the  lookout  for  the  "Julian  Sale"  traveller;  he  is  on 
the  road  with  a  complete  line  for  present  and  holiday  delivery 

The  Julian  Sale  Leather  Goods  Company,  Limited 

WHOLESALE  AND  FACTORIES— 600  KING  STREET  WEST,  TORONTO 


IMPORTERS   and  MANUFACTURERS 

Art  Needlework^fencu  Goods 

Peri-Lusta  tttjstal 

Mercerized  Cottons    Artificial  Silk 
Embroidery  Materials 

Fancy  Linens  *nd  Piece  Goods 

MADEIRA  HAND  EMBROIDERED 

LINENS  w  HANDKERCHIEFS 

Campbell  Meizger* Jacobson 

9«-  936  Broadway    NewYork     Cor.22wSt 


Candaian  Showroom.   Bay  and  Wellington   Sts..  Toronto.   Canada 


How  Much 


EXTRA   MONEY 

are  you  in  need  of  right  now?  Is  the  income  sufficient 
to  meet  your  requirements  and  allow  you  to  take  in  a 
few   little  luxuries  of  life? 

If  it  isn't  and  you  have,  say,  two  or  three  hours  daily 
that  you  can  spare,  we'll  tell  you  how  to  add  to  your 
weekly  earnings  any  reasonable  amount  of  money.  Say 
on  your  "Post  Card" — "Please  send  me  full  particulars 
of  your  money-making  plan  for  spare  time  workers." 

The   Maclean    Publishing    Co.,  Ltd. 

143-153   University  Ave.    -   TORONTO,   CANADA 


"The 

Tripl 


ex 
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British  Made, 
Materials  and 
Labour. 


Patent  No.  24759  &. 
A.F.  16794-15 

Striking  and  very 
Attractive  Market 
Bag  —  The  Ideal 
Carrier  for  Shop- 
ping. Goes  well 
with  a  La  d  y  '  s 
Walking  Costume. 

MANUFACTURED  IN  THREE  SIZES:  9M>",  10%"  and 
11%  in  grey  canvas  and  black  leather  cloth  with  brown 
and  black  frames  and  strong  leather  handles. 

UNOBTRUSIVE  HANDY  DURABLE 

EACH   BAG   OF  ANY   SIZE   CAN   BE   USED   IN 
THREE   WAYS: 
As    a     hand     bag— NEAT    AND    COMPACT— ENTIRELY 
FOLDED. 

As  a  small  shopping  carrier— converted  in  a  moment— 
HALF    EXTENDED. 

As  a  market  hag— a  perfect  holdall  of  large  capacity— 
FULLY    EXTENDED. 

Carried  in  whatever  form,  this  bag  always  looks  neat   and 
smart. 

SELLING  PHENOMENALLY 

By  their  style  and  utility  these  hags  completely  meet  the 
objection  many  ladies  have  on  the  score  of  appearance  to 
carrying   home  their  purchases. 

STOCK  AND  PUSH  NOW. 
Every   lady   who   in   her  own   mind  is  wondering  whether 
by  the  exercise  of  a  little  courage  and  a  mild  defiance  of 
convention   she   "really   could  carry   home   her  own   shop- 
ping" is  a   customer. 

Wholesale  and  Shipping  only. 

The    "New"    Folding    Bag    Manufacturing    Co.,  Ltd. 
No.    1    Clerkenwell  Green.  London.  E.C.  England. 
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Patented  in  the 

United  States 

and  Canada 


Patents    pending 

in  all  foreign 

countries 


WHITE      8c     BLACK 


SIZE  FOR 
EVERY  MATERIAL 

GUARANTEED 
RUST  PROOF 


TRADE 


JL 

SNYDER   SNAP 

Button  Fasteners 

$4.80  a  great  gross,  in  all  sizes,  black  or  white 

READY  FOR  IMMEDIATE  DELIVERY 

SOLD  THROUGH  JOBBERS  ONLY 

The  Snyder  Snap  is  the  last  word  in  snap  fasteners, 
superior  in  every  way  to  any  garment  fastening 
device    that    has    ever    been    on    the    market. 

SEND  YOUR  ORDER  TO  YOUR  JOBBER  TO-DAY 

SNYDER   SNAP,    BUTTON   AND   FASTENER  CO.,  Limited 

TORONTO,  CANADA 


Actual 
Sizes 


T 


o 


2/0 


3/0 


4/0 


5/0 
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BOYS'  SUIT  STYLES  FOR  FALL 

Corduroy   Lines   in   Blue,   Brown    and   White — A   Smart 
Oliver  Twist 

VERY  SWAGGER  little  suits  for  the  small  boy  of  from 
three  to  six  years  are  being'  shown  this  Fall  made  up  in 
blue,  brown  and  white  corduroy. 

There  are  four  little  styles  in  these  suits-  -a  plain  style, 
a  cressier  style  with  vest  front — a  Buster  Brown  model — 
and  the  ever-popular  Oliver  Twist  style. 

A  brown  corduroy  in  the  plain  style  showed  the  rounded 
collar  and  sleeves  bound  with  brown  silk  bra;d,  a  patent 
leather  belt  and  brass  anchor  buttons  completing  the  coat, 
which  is  worn  with  a  pair  of  very  plain  little  pants. 

A  vest  front  of  brown  poplin,  with  round  collar  and 
cuffs  of  poplin  to  match,  mark  a  cressier  style  made  up  in 
brown  corduroy. 

A  Buster  suit  in  white  corduroy  closed  up  the  side  with 
brass  anchor  buttons,  a  patent  leather  belt  worn  in  low- 
waist  effect,  completing  the  suit. 

Made  in  Oliver  Twist  style  was  a  little  suit  of  brown 
and  white  corduroy,  the  white  corduroy  blouse  carrying 
brown  corduroy  collar  and  cuffs  to  match  the  pants,  which 
buttoned  to  the  blouse  with  white  pearl  buttons. 

Two  rows  of  gold  braid  set  off  the  collar  and  cuffs, 
which  were  bound  with  brown  silk  braid,  and  providing  a 
further  ornamental  touch  was  a  colored  crest  set  on  the 
dickie  of  the  blouse,  with  white  silk  cord  lacing  the  blouse- 
opening  below  the  dickie. 

Military  Accessories  With  Boys'  Suits 

Cotton  lanyards,  such  as  are  used  by  soldiers  for  watch, 
knife  or  whistle  chains  are  coming  extensively  into  use  for 
the  same  purpose  with  boys'  suits,  especially  in  the  khaki. 

This  fact  is  stimulating  interest  in  these  accessories, 
and  manufacturers  report  more  or  less  of  a  scramble  for 
whistles  in  particular,  which  are  limited  in  Canadian 
stocks.  Jack  knives  with  rings  and  cheap  watches  are  ex- 
pected to  be  similarly  effected. 

A  feature  of  the  boys'  lines  is  the  demand  made  on  it 
by  the  other  sex  and  other  ages.  Boy's  13x/2  shirts  are 
now  being  asked  for  by  men  who  wish  a  tight-fitting  effect 
and  one  line  at  least  of  overcoats,  the  raglan,  has  been 
raided  by  the  young  girls  who  are  reported  to  be  wearing 
them  extensively  although  bought  directly  out  of  the  stock 
in   boys'   departments. 

Juvenile  styles  have  suffered  as  a  result  of  the  great 
growth  of  khaki  business.  Buster  Brown's  are  rarely  seen 
now.  There  are  more  of  middy  styles,  Tommy  Tucker 
imitation  vests  and  Norfolk  and  sock  coat  effects,  for  the 
boy  is  becoming  a  smart  dresser,  but  let  it  be  remembered, 
not  an  ornate  one.  English  sailor  suits  in  all  varieties  are 
very  popular  in  long  and  short  trousers,  blouses,  jackets 
and  all  manner  of  facings.  Galatea  and  linen  suits  are 
also  selling  very  well.  Middy  jackets  are  most  popular 
and  a  high-class  department  store  line  includes  a  larger 


number  of  mixed  suits  of  middy  blouses  with  navy  blue 
or  shepherd's  plaid  collar,  lapel  and  cuffs  and  pants  to 
match  so  that  the  latter  may  do  service  with  two  widely 
dissimilar  coats. 

Summer  khaki  drill  has  taken  the  place  of  many  lines 
of  washable  goods,  and  one  manufacturer  states  that  in 
thirty  years  he  has  never  sold  so  much  of  one  number  as 
of  this  line. 

Narrow  lapels  on  both  coat  and  overcoat  are  becoming 
more  pronounced.  Patch  pockets,  pleats  in  the  back  and  a 
two-piece  belt  attached  on  each  side  of  the  coat  are  strong 
features. 

Young  Men's  Overcoat 

The  young  man 's  overcoat  of  the  coming  season  is  an 
adaptive  imitation  of  the  British  worn,  especially  for  the 
mid-season  trade.  It  is  both  smart  and  sensible  and  makes 
a  universal  appeal. 

The  colored  vest  for  young  men  is  disappearing  and 
promises  to  go  out  altogether. 

Why  Shirts  Have  Gone  Up 

Owing  to  the  scarcity  and  high  prices  now  prevailing  in 
the  cotton  goods  trade  an  opportunity  now  presents  itself 
to  get  away  from  the  old  established  price  rule  and  the 
necessity  to  make  shirts  to  suit  some  price.  According  to 
U.  S.  statistics  of  the  shirt  trade  22  per  cent,  of  the  product 
of  shirts  has  been  sold  at  a  loss,  this  loss  caused  by  bad 
retail  price  making  and  ridiculous  competition,  said  a 
manufacturer  to  The  Review. 

Then  loss  is  accounted  for  by  cancellation  of  orders, 
returns,  allowances,  and  large  cash  discounts.  Shirts  re- 
turned or  cancelled  have  to  be  sold  at  a  sacrifice  in  order 
to  dispose  of  them. 

While  we  are  on  this  subject  it  might  be  well  to  refer 
to  some  of  the  great  advances  in  the  price  of  everything 
entering  into  our  product. 

Piece  goods  have  advanced  about  -M)  per  cent. 

Flannels  40  to     50  per  cent. 

White  thread  35  to     50  per  cent. 

Colored  thread  50  to     75  per  cent. 

Tissue  paper  70  to  100  per  cent. 

Twine  50  per  cent. 

Pins  75  per  cent. 


FROM  $1  ADVANCES  TO  $1.25 

ON  THE  new  price  basis  indicated  by  manufacturers  for 
Fall  1917,  men's  standard  ribbed  union  suits  will  begin  at 
$1.25  a  garment  retail,  instead  of  the  old  dollar  price  and 
from  that  mark  there  will  be  various  prices  up  to  $2  or 
more,  says  a  New  York  trade  report. 

In  several  directions  through  the  position  taken  by  one 
or  two  mills,  prices  even  on  next  Spring  lines  will  be  ad- 
vanced over  the  old  set  retail  figures.  It  is  known  that 
some  former  50c  lines  will  another  reason  bring  65c  at 
retail. 
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TOWELS  WITH  BATHING  SUITS 

A  number  of  men's  wear  departments  are  showing 
towels  in  their  windows  as  a  necessary  adjunct  of  bathing 
lines.  The  most  popular  lines  are  in  colors  with  broad 
borders  of  plain  white.  Nearly  all  the  bath  robes  seen  are 
made  of  towelling. 

Collar  Sales  Unaffected  by  Advance 

The  recent  advance  in  collars  was  effected  simultane- 
ously by  the  entire  trade  in  all  its  branches,  and  in  no 
case  has  there  been  any  report  of  dissatisfaction  nor  of 
any  decrease  in  sales.  The  duplication  of  this  policy  in  the 
United  States  on  July  1  tended  to  add  to  the  strength 
of  it  here,  and  increase  speculation  as  to  just  how  far  the 
movement  will  extend  in  staple  lines  of  a  standard  price 
that  are  well  known  to  the  trade. 


EARLY  CLOSING  VS.  HALF  HOLIDAY 

Farmers    Annoyed    at   Latter,   While    Clerks   Prefer   the 

Former — Lindsay   Merchant's   Views 

THE  FOLLOWING  letter  has  been  received  by  The  Re- 
view from  J.  Sutcliffe  &  Sons,  of  Lindsay,  Ont. : 

"We  might  say  that  the  dry  goods,  boots  and  shoes  and 
clothing  merchants  of  our  town  have  for  the  past  13  years 
closed  their  respective  places  of  business  at  5  o'clock 
during  July  and  August. 

"Last  year  the  grocers  who  had  not  been  closing  here- 
tofore, or  shortening  their  hours  in  any  way,  decided  that 
they  would  introduce  the  half  holiday,  and  induced  the 
butchers  to  join  them.  They  claim  their  half  holiday  was 
quite  a  success  but  the  information  the  writer  has  learned 
would  lead  him  to  believe  that  while  the  grocers  we/e  sat- 
isfied with  the  way  the  half  holiday  was  observed,  they 


FALL  SUGGESTION  FOR 
BOYS'  DEPARTMENT 

Belleville,  Ont.,  Sept.  1. 
Dear  Madam,, — "What  every 
mother    knoivs"    probably    in- 
cludes a  realization  of  the  fact, 

THAT  BOYS  ARE  HARD  ON   THEIR 

clothes,  and  knowing  that  she 
wants  clothes  sold  by  a  retailer 
who  is  aware  of  the  same  fact. 
This  store  is  aware  of  those 

facts,  YOU  CAN  SEE  IT  IN  EVERY 

boys'  suit  we  sell — in  the 
woolens,  the  tailoring,  the  rein- 
forcing and  taped  seams. 

Put  our  boys'  clothing 
through  the  hardest  sort  of  ser- 
vice test  and  it  will  come 
through  with  flying  colors. 

We  are  now  showinrj  splendid 
lines  of  SCHOOL  SUITS  that 
spell  EXCEPTIONAL 
VALUES  at  $4.00,  $5.00,  $6.00 
and  $7.00,  while  for  the  boys 
who  wear  size  34  and  35,  excel- 
lent lines  at  $7.00,  $8.00  and 
$10.00. 

We  ivould,  be  pleased  to  have 
you  call  and  see  these  school 
suits  at  your  earliest  oppor- 
tunity. 

Very  truly  yours, 
THE  RITCHIE  CO.,  LTD. 


lost  a  very  great  deal  of  business.  However,  they  have 
endeavored  this  season  to  induce  the  other  merchants, 
namely,  the  dry  goods,  boots  and  shoes  and  hardware,  and 
in  fact  have  endeavored  to  make  a  general  half  holiday. 
This  has  caused  a  great  deal  of  dissension  and  we,  with 
another  dry  goods  and  clothier,  have  not  fallen  in  with  the 
idea,  and  are  going  to  continue  the  system  which  has  been 
in  vogue  for  the  last  13  years  and  been  most  satisfactory 
both  from  the  business  standpoint  and  the  employees'.  We 
might  say  that  our  employees  are  unanimous  in  favor  of 
the  5  o'clock  closing  and  our  reason  for  observing  this  in 
variance  to  the  grocers  is  that  we  derive  a  large  portion 
of  trade  from  our  rural  population,  and  when  customers 
leave  their  work  and  drive  8  to  25  or  30  miles,  they  are 
disappointed  and  annoyed. 

"Previous  to  1903  we  observed  the  half  holiday  which 
was  very  displeasing  to  the  country  people,  as  it  seemed 
almost  impossible  to  educate  this  constituency  to  the  cer- 
tain afternoon  merchants  closed.  We  decided  to  close, 
commencing  June  19th  each  evening  during  balance  of 
June,  July  and  August,  excepting  Saturdays,  as  we  be- 
lieve it  is  in  the  best  interests  of  business  and  our  town, 
as  well  as  the  employees. 

' '  We  could  say  a  good  deal  more,  but  will  only  men- 
tion :  We  have  observed  closely  for  the  past  few  years, 
and  might  say  with  a  store  formerly  at  Oshawa,  now  at 
Barrie,  and  can  speak  also  for  J.  H.  Sutcliffe  at  Trenton, 
that  the  full  day  is  almost  thrown  away  with  the  half 
holiday,  whereas  the  5  o'clock  closing  does  not  affect  sales 
and  it  comes  as  a  refreshing  relief  to  our  employees  at  the 
close  of  a  hot  day. 

"Our  employees  feel  it  is  in  their  interest,  as  they  have 
five  chances  of  a  fine  evening  to  one  afternoon." 


CANADIAN  FUR  TRADE  GROWING 

Foxes  and  Beavers  Have  Increased — Big  Catches  in  the 

West. 

THE  CANADIAN  fur  industry  has  received  an  impetus 
from  the  cutting  off  of  most  European  lines  and  a  perma- 
nent benefit  is  likely  to  result. 

Advices  recently  received  at  the  office  of  the  provincial 
game  warden  at  Vancouver  indicate  the  earnings  of  trap- 
pers who  spend  a  portion  of  each  year  in  the  wilds  of 
British  Columbia. 

The  fur  products  of  the  Province  aggregate  approxi- 
mately $500,000  each  year,  one  recent  consignment  from 
the  Peace  River  districts  having  been  disposed  of  to  an 
American  buyer  for  $25,000.  The  lot  included  one  black 
silver  fox  skin  valued  at  $800. 

One  trapper  sent  in  from  Cariboo,  for  the  five  months 
from  November  1  until  March  31,  a  list  showing  that  he 
had  trapped  103  beaver,  35  marten,  16  mink,  200  muskrats, 
9  lynx,  45  weasel  and  5  wolverine.  Another  had  secured 
37  beaver,  111  marten,  2  mink,  1  lynx,  43  weasel  and  3 
wolverine.  Allowing,  as  fair  prices,  $5  for  beaver,  $6  for 
marten,  $4  for  mink,  25  cents  for  muskrat,  $10  for  lynx, 
50  cents  for  weasel  and  $15  for  wolverine,  the  first  men- 
tioned trapper  realized  approximately  $1,050,  and  the 
second  $900  for  the  5  months'  work. 

The  reports  from  the  Peace  River  that  foxes  are  plenti- 
ful and  from  many  of  the  districts  to  the  effect  that 
beavers  have  greatly  increased  in  numbers  is  said  to  be 
due  to  the  good  work  done  by  the  game  department  in  con- 
serving this  valuable  provincial  asset.  When  the  depart- 
ment was  inaugurated  the  beaver  was  regarded  as  an  al- 
most extinct  animal,  white  foxes  were  scarce.  A  close 
season,  lasting  six  years,  was  declared  all  over  the  Province 
for  the  protection  of  beaver.  As  the  beaver  become  more 
plentiful  the  restriction  against  trapping  is  being  taekn 
from  the  various  districts. 
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A  SCORE  OF  TAPESTRIES 

Canadian  Mills  Make  Successful  Effort  to  Replace  Former 

Imported  Lines — Dyes  Make  Cheap  Lines 

Impossible — Beautiful  Designs. 

AS  a  result  of  the  scarcity  ami  high  price  of  dyestuffs 
Canadian  manufacturers  of  tapestry  and  hangings 
have  found  it  necessary  to  discontinue  the  cheaper 
grade  of  these  goods,  so  that  now  they  are  not  putting  out 
the  line  that  they  formerly  put  out  to  retail  at  fifty  cents. 
These  goods  soaked  up  so  much  dye  that  at  present  prices 
it  cost  sometimes  forty  cents  a  yard  to  dye  them,  and 
where  the  price  of  the  goods  was  only  from  37x/2  to  40 
cents  a  yard  the  advance  in  price  would  be  over  100  per 
cent,  and  be  out  of  proportion  to  the  real  value  of  the 
goods. 

Cretonnes  and  chintzes  are  therefore,  filling  the  place 
of  the  cheaper  grade  tapestries  and  are  being  used  instead 
of  them  for  slip  coverings  and  upholstery.  A  very  large 
assortment  of  designs  and  colorings  is  being  shown  in 
these  cretonnes  and  chintzes — in  fact  a  wider  range  than 
has  hitherto  been  brought  out. 

Gay  flower  and  bird  and  branch  designs  against  a  black 
and  white  striped  background  are  frequently  noted.  Some- 
times the  bright  coloring  is  set  against  the  black  stripe, 
leaving  the  white  stripe  unpatterned.  Deep  pink  and  pur- 
ple crysanthemums  showed  up  effectively  against  the  black 
and  white  background  in  one  of  these  cretonnes,  while 
large  pink  roses  in  a  shadow  pattern  were  given  a  subtle 
prominence  through  being  set  against  a  striped  ground. 

Tapestry  and  shadow  effects  are  the  most  popular 
cretonne  designs.  The  French  shadow  goods  are  off  the 
market,  but  England  supplies  a  cheaper  grade  of  these 
goods,  and  is  now  turning  out  a  commendable  line  in  com- 
petition with  the  better  French  goods,  but  at  an  advance 
in  price  over  these  goods  of  about  20  per  cent. 

Sunfast  Goods  Here  Also 

As  regards  "sunfast"  goods,  Canadian  manufacturers 
who  are  turning  out  these  goods,  although  not  under  a 
sunfast  guarantee,  are  limiting  their  pattern  range,  but 
are  putting  out  the  fewer  patterns  in  a  fairly  complete 
range  of  sunfast  colorings. 

English  houses  now  report  that  they  have  overcome  the 
dyestuffs  situation  with  regard  to  these  goods  and  are  able 
to  turn  them  out.  Orders  however,  taken  last  Fall  for 
delivery  in  July  have  not  been  filled  as  yet,  so  that  Amer- 
ican and  Canadian  markets  are  still  being  depended  upon. 

Poplins  and  Egyptian  cloth  are  still  in  demand.  Roman 
stripe  material  has  advanced  in  price  100  per  cent. — goods 
that  formerly  sold  for  25  cents  a  yard  are  now  selling  for 
50  cents. 

Slow  Process  in  Tapestries 

A  line  into  which  Canadian  manufacturers  have  gone, 
and  in  which  they  are  achieving  a  marked  success,  is  the 
manufacture  of  the  better  grade  of  upholstering  tapestry, 


so  that  they  will  not  again  be  helplessly  dependent  on 
foreign  markets.  After  two  years  they  have  been  able  to 
put  out  a  score  of  patterns1.  Many  difficulties  had  to  be 
faced  and'  overcome  before  this  result  was  obtained.  In 
the  first  place  design  cards  had  to  be  cut  here,  for  which 
Canadian  mills  were  obliged  to  pay  many  times  the  price 
paid  to  French  design  cutters.  Moreover,  tapestry  weav- 
ing' is  slow  work,  a  loom  turning  out  only  about  50  to  60 
yards  a  week,  so  that  the  output  of  a  loom  for  the  first 
year  merely  covered  the  expenses  incidental  to  its  equip- 
ment. 


Typical  Example  of  Upholstery  Tapestry 

Verdure  designs  in  forest  and  wood  colors  constitute 
the  Canadian  range  of  tapestries  and  a  very  appealing 
range  it  is.  The  price  of  these  goods,  too,  compares  favor- 
ably, and  in  some  cases  is  lower  than  similar  goods  from 
other  markets. 

Velours  is  also  being  turned  out  by  Canadian  manufac- 
turers, and  while  higher  in  price  than  paid  for  imported 
velours  before  the  war  it  is  perhaps  not  higher  priced  than 
those  goods  would  be  if  thev  were  now  coming  through. 


The  dry  goods  store  of  Scroggie  &  Elliott  of  Sarnia,  was 
damaged  to  the  extent  of  $3,000  by  a  leaking  tap.     It  ran 
for  eight  hours  before  it  was  discovered. 
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USING  COTTON  FOR  BURLAP 

Interesting  Experiment  in  Substitution — "Malva"   Also 
Tried,  a  Cuban  Growth. 

TO  SAY  that  the  trade  and  commerce  of  the  world  has 
experienced  an  upheaval  since  the  beginning-  of  the  war  is 
but  to  state  the  obvious. 

Old  established  sources  of  supply  have  been  cut  off, 
making  it  necessary  that  new  ones  be  hunted  out  or  de- 
vised— millions  of  workers  have  been  drawn  off  from  their 
various  employments,  thus  curtailing  production,  causing 
prices  to  soar,  and  the  buyer's  difficulties  to  multiply — raw 
materials  have  been  diverted  from  their  usual  channel  to 
supply  some  war  need,  causing  the  manufacturer  depend- 
ent on  such  material  to  shake  his  head  in  perplexity  and 
.  wonder  what  he  could  press  into  use  as  a  substitute. 

But  at  least  it  can  be  said  that  these  exigencies,  brought 
about  by  the  war,  are  tending  to  awaken  the  latent  possi- 
bilities, not  alone  of  nations  and  individuals,  but  of  raw 
materials  as  well. 

An  instance  of  this  is  seen  in  the  trying  out  of  cotton 
as  a  substitute  for  burlap  in  the  base  or  foundation  of 
linoleums.  Webbing  woven  from  waste  yarns  obtained 
from  the  combings  of  various  kinds  of  cotton  goods  and 
supplied  to  the  trade  in  40-inch  widths  at  the  widest,  was 
the  cotton  material  sought  to  be  employed. 

The  manufacturer,  however,  soon  discovered  that  he 
had  a  two-fold  difficulty  to  surmount  before  it  could  be 
successfully  employed. 

In  the  first  place  the  webbing  showed  a  tendency  to 
flatten  when  put  through  the  calender  rollers  to  make  it 
adhere  to  the  cork  and  linseed  oil  compound,  and  in  flatten- 
ing, the  interstices  closed  up,  so  that  the  compound  could 
not  pass  through  and  fasten  itself  to  the  cotton  foundation. 

However,  by  experimenting  with  meshes,  and  sizing 
the  webbing;,  this  difficulty  was  overcome. 

Needed  Much  Greater  Width 

The  second  difficulty  was  due  to  the  fact  that  webbing 
came  only  in  40-inch  widths,  while  for  linoleum  purposes 
a  72-ineh  width  was  necessary.  Joining  narrow  width 
goods  was  out  of  the  question,  and  cotton  mills  capable  of 
turning  out  wide  width  goods  could  employ  their  machin- 
ery so  much  more  profitably  on  the  better  grades  of  cotton 
materials  that  they  did  not  care  to  consider  turning  out 
webbing  in  the  required  72-inch  width.  However,  in  one 
or  two  instances  they  were  induced  by  attractive  contracts 
to  do  so,  and  cotton-backed  linoleums  found  their  way  on 
the  market. 

Whether  they  will  prove  as  enduring  as  burlap-backed 
linoleums  remains  to  be  seen,  and  whether  cotton  founda- 
tions, owing  to  their  higher  cost,  can  stand  competition  with 
burlap  when  that  material  again  falls  to  its  normal  cost 
level,  is  a  matter  for  the  future's  determining.  The  point 
of  interest  at  the  moment  lies  in  the  fact  that  the  scarcity 
and  high  cost  of  materials  is  causing  manufacturers  to  cast 
about  and  test  the  merits  of  possible  substitutes. 

Another  substitute  for  jute  has  also  been  mentioned. 
It  is  a  weed  called  "malva,"  the  fibre  of  which  resembles 
jute.  Malva  grows  wild  in  Cuba,  and  the  working  classes 
there  use  cloth  shoes  soled  with  it.  It  is  thought  that  by 
scientific  cultivation  malva  may  be  successfully  employed 
in  the  manufacture  of  a  substitute  for  burlap. 

Less  Jute  Grown  Though  Price  is  Higher 

In  connection  with  the  production  and  output  of  jute 
the  American  Carpet  and  Upholstery  Journal  raises  an  in- 
teresting point.     It  shows  that  while  in  India  75  million 


acres  of  rice,  32  million  acres  of  wheat  and  26  million 
acres  of  cotton  are  sown  each  year,  only  3  million  acres  of 
jute  are  cultivated,  notwithstanding  the  fact  that  jute  is 
worth  145  rupees  per  acre  compared  with  52  rupees  paid 
for  rice,  35  for  wheat  and  32  for  cotton. 

Moreover,  Calcutta  as  a  port  is  largely  dependent  on 
jute  and  as  a  manufacturing  material  jute  yarn  is  em- 
ployed in  many  ways — It  is  ' '  essential  to  carpets  .... 
to  certain  kinds  of  upholstery  goods,  jute  upholsteries  be- 
ing susceptible  to  the  most  beautiful  finishing  processes. 
Jute  covers  and  curtains  of  the  higher  grades  are  among 
the  most  enduring  fabrics  that  a  loom  can  turn  out.  The 
affinity  of  jute  for  beautiful  colorings  in  every  possible 
shade  is  well  known  to  the  textile  world." 

Why,  then,  does  India  not  increase  her  jute  acreage 
since  jute  appears  so  profitable  of  cultivation  and  being- 
adaptable  to  so  many  uses  is  almost  certain  of  a  market? 


WINDOW  CURTAINS 

MARQUISETTES,  voiles  and  scrims  continue  to  enjoy 
popularity  for  window  curtains.  Hemstitching  and  Cluny 
lace  appear  on  many  made-up  curtains,  as  well  as  on  cur- 
tain material  sold  by  the  yard.  Woven  or  jacquard  border 
designs  are  very  well  liked  and  appear  on  a  large  number 
of  the  season's  showings. 


BRIEF  NOTES  ON  DRY  GOODS  MARKETS 

It  is  estimated  that  the  world's  requirements  of  jute 
during  the  coming  year,  leaving  out  Germany  and  Austria, 
will  be  8,900,000  bales.  As  the  crop  for  1916-17  season  is 
expected  to  be  only  8,150,000  bales,  there  is  an  apparent 
shortage  of  750,000  bales. 

The  British  Government  has  requisitioned  more  Scotch 
burlap  looms  to  make  cloth  for  sandbags  during  the  pres- 
ent month  according  to  cable  advices  from  Dundee.  The 
Scottish  manufacturers  are  being  called  upon  to  provide 
huge  quantities  of  jute  fabrics  for  war  purposes,  and  as 
the  out-turn  of  this  material  takes  precedence  over  every- 
thing else,  the  out-turn  of  goods  for  export,  especially 
special  fabrics,  will  be  delayed  for  a  long  time. 

News  from  Calcutta  is  to  the  effect  that  the  British 
Government  has  requisitioned  117,000,000  yards  of  jute 
goods  for  bag  purposes  for  delivery  in  August  to  October. 
This  means  that  half  the  output  of  the  Calcutta  mills  for 
that  period  will   be   commandeered. 

The  talk  in  New  York  is  of  wider  ribbons  in  millinery, 
but  the  actual  business  moving,  manufacturers  say,  is  still 
in  the  narrow  widths.  New  developments  in  ribbons  are 
not  looked  for  until  after  the  millinery  openings  the  mid- 
dle of  August. 

Charmeuse  is  the  active  and  scarce  weave  in  broad 
silks  in  New  York.  Manufacturers  are  getting  prices 
which  are  30c  to  40c  a  yard  above  prices  ruling  only  a 
short  time  ago. 

It  will  be  necessary  to  sell  36-inch  all-wool  serges  at 
571/2e  a  yard  for  Spring,  in  the  jobbing  houses,  according 
to  the  opinion  expressed  by  a  large  buyer  in  New  York. 
These  goods  have  generally  retailed  at  50c  a  yard. 

Importers  were  informed  by  Scotch  mill  owners  that 
goods  due  this  month  could  not  be  promised  before  Sep- 
tember. The  heavy  demands  being  made  on  the  Scottish 
burlap  mills  are  due  probably  to  the  enormous  burlap  re- 
quirements of  the  Allies  on  the  Continent.  Scotch  goods 
can  be  made  and  forwarded  to  the  sections  where  heavy 
fishting-  is  in  progress  in  a  comparatively  short  space  of 
time. 
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PILE  FABRICS  GOOD  FOR  FALL:  SOME  FACTS 


ACCORDING  to  all  Paris  and  domestic  fashion  re- 
ports velvets,  velveteens  and  plushes  of  all  kinds 
will  be  very  fashionable  for  the  coming'  Fall  and 
Winter,  and  the  salespeople  who  will  have  to  handle  them 
should  know  something  about  these  fabrics,  says 
"Womens'  Wear." 

Before  all,  it  should  be  remarked  that,  technically 
speaking,  the  "pile"  is  radically  different  from  the 
"nap,"  although  in  everyday  life  they  are  often  inter- 
changed for  each  other.  Velvets,  velveteens,  plushes,  arti- 
ficial furs,  Turkish  towelling,  etc.,  are  pile  fabrics,  while 
broadcloth,  velour,  chinchilla,  duvetyn  and  cashmere 
consist  of  short  lengths  of  yarn  which  have  nap.  The  pile 
can  be  pulled  out  or  otherwise  separated  from  the  fabric 
without  effecting  its  cohesion,  as  it  is  separate  from  the 
warp  or  the  weft.  On  the  other  hand,  the  nap  is  nothing 
else  but  a  brushed  up  part  of  the  weft  (or  filling),  and 
cannot  be  pulled  out  or  separated  from  the  fabric 
without  injury  to  the  weft.  The  short  lengths  of 
yarn  which  form  the  pile  are  wound  around  at  least  one 
thread  (either  warp  or  weft)  while  the  nap  simply  pro- 
trudes from  the  surface  of  the  weft  without  itself  being 
wound  around  another  different  yarn. 

Every  woven  fabric  has  warp  and  weft  threads.  The 
warp,  or  chain,  runs  the  length  of  the  fabric;  in  other 
words,  parallel  with  the  selvedge.  The  weft,  or  woof,  or 
filling,  runs  crosswise  the  warp,  or  in  the  direction  from 
selvedge  to  selvedge.  Pile  can  be  produced  by  yarn  run- 
ning either  warp  or  weftwise.  The  more  expensive  vel- 
vets, those  made  of  silk,  are  warp  pile  fabrics,  while  vel- 
veteens and  corduroys  are  weft  pile  goods.  Pull  out  a  few 
weft  threads,  and  if  one  finds  the  short  brush-like  pile 
looped  around  them  the  material  is  a  warp  pile  fabric.  In 
velveteens  and  corduroys  the  pile  is  wound  around  the 
warp  threads.  In  other  words,  were  the  short  lengths  of 
yarn  which  form  the  pile  reconnected  again  at  the  places 
where  they  were  cut,  the  continuous  thread  would  run 
from  selvedge  to  selvedge  in  velveteens  and  corduroys  and 
parallel  with  the  warp  in  silk  velvets. 

Why  Some  Shed  Their  Pile. 

A  very  important  selling  point  about  the  pile  itself  is 
the  manner  in  which  it  is  interlaced  with  the  warp  or  the 
weft.  It  is  a  matter  of  common  knowledge  that  certain 
velvets  or  velveteens  or  corduroys  shed  their  pile  very 
easily,  especially  at  the  hem  of  the  garment  and  become 
threadbare,  while  others  give  more  satisfactory  wear.  One 
of  the  most  common  reasons  for  the  shedding  of  the  pile 
is  that  it  is  wound  around  but  one  warp  or  weft,  while  the 
fast  or  lashed  pile  fabric  has  the  pile  winding  around  at 
least  three  threads,  which  will  secure  it  in  its  position. 
Another  reason  for  shedding  is  that  the  pile  is  made  of 
artificial  silk.  The  surface  of  the  artificial  silk  fibre  being 
perfectly  smooth,  it  slips  very  easily,  and  unless  the  silk 
is  woven  very  well  and  the  pile  lashed  shedding  will  occur. 


Inform  Customers  on  How  to  Use  Cloths 

The  pile  of  the  chiffon  velvet  and  of  many  plushes  is 
inclined  in  a  direction  almost  always  warpwise.  It  is  im- 
portant that  each  such  goods  are  not  placed  in  a  way 
which  would  .ause  rubbing  the  pile  in  the  wrong  direction, 
as  the  luster  is  thus  lost  and  the  pile  will  wear  out  quicker 
or  it  will  mat.  It  is  a  common  occurrence  to  see  the  pile 
of  velvet  skirts  crushed  from  sitting.  If  the  pile  is  of 
wool,  the  chances  are  that  a  little  felting  or  matting  took 
place  and  consequently  the  trouble  cannot  be  remedied. 
With  velveteens  such  crushed  places  can  be  destroyed  by 
steaming  and  brushing. 

A  large  proportion  of  the  belief  grade  silk  velvets  is 
made  with  so-called  "cotton  back,"  which  means  that  the 
warp  and  the  weft  of  the  velvet  are  of  cotton,  and  that 
only  the  pile  is  of  silk.  This  makes  a  great  difference  in 
price,  and  for  draping  qualities  cotton  backs  cannot  equal 
all-silk  fabrics. 

Technically  all  woven  pile  fabrics  are  divided  into 
straight  pile,  curled  pile  and  loop  pile  fabrics.  Velvets, 
velveteens,  corduroys  and  plushes  are  in  the  straight  pile 
class;  some  of  the  artificial  furs,  as,  for  instance,  astra- 
chan,  is  a  curl  pile  fabric,  inasmuch  as  the  pile  does  not 
form  a  straight  line  above  the  surface  of  the  fabric,  but 
has  curls.  Brussels  rugs  and  terry  (Turkish  towelling)  and 
uncut  velvet  are  loop  pile  fabrics.  The  latter  have  the 
pile  form  a  loop  above  the  surface  of  the  fabric  without 
showing  any  cut  ends.  Each  of  these  have  their  place  of 
usefulness  and  cannot  be  used  indiscriminately. 

Straight  pile  fabrics  should  be  employed  where  there 
is  considerable  wear,  pressure  or  rubbing,  as,  for  instance, 
for  skirts,  working  garments  or  furniture  covering. 

Curl  pile  fabrics  are  more  ornamental,  but  will  not 
stand  such  an  amount  of  rubbing,  owing  to  the  curls  of  the 
pile.  They  are  very  warm  and  adapted  for  overcoats,  lap 
robes,  etc. 

The  chief  drawback  in  the  loop  pile  fabrics  is  that  the 
loops  catch  and  pull  out  very  easily,  thus  they  are  em- 
ployed for  rugs,  towels  and  for  wearing  apparel  only 
where  there  is  no  danger  of  catching,  as,  for  instance,  hats 
or  trimming's. 

There  is  still  another  variety  of  pile  fabrics;  the  Orien- 
tal rugs.  Here  the  pile  is  tied  into  a  knot  by  hand,  there- 
fore the  technique  is  different  from  the  other  pile  fabrics, 
which  are  woven  throughout  by  machinery- 
Pile  fabrics  are  divided  also  according  to  the  length  of 
the  pile.  The  shortest  is  the  velvet,  the  next  longest  is  the 
panne,  the  next  is  the  plush,  while  the  artificial  furs  have 
the  longest  pile  among  all.  There  is,  however,  no  set  rule 
as  to  the  length  of  pile  in  each  class. 


H.  W.  Melburn,  Hamilton,  lost  $5,000  by  fire. 
A  new  power  house  is  now  being  built  for  R.  M.  Ballan- 
tvne  of  Stratford. 
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SPRING  IDEAS  IN  SILKS 

Innovations  Coming  Forward  in  the  Sports  Stripes — 

Flowered  Effects  Seen — Satin  Will  go  on  From 

Winter — Growth  of  Jap  Lines 

WHILE   novelties   in   silks   for  next   Spring  are   as 
yet  very  scarce  articles,  as  Europe  declines  firmly 
to  do  anything  but  a  staple  business,  a  few  have 
been  shown,  particularly  in  silk  and  cotton. 

On  all  sides  there  is  a  warning-  against  dependence  for 
a  second  year  on  the  wide  sporting  stripes  that  had  a 
phenomenal  run  in  1916  and  yet  for  the  smaller  city  and 
town  and  country  trade  there  are  indications  that  some- 
thing of  the  kind  will  come  back  again.  The  "big  city" 
may  demand  a  different  fancy  but  not  yet  have  the  out- 
lying districts  tasted  the  joys  of  sports  stripes  to  the  full, 
and  in  some  form  or  other  it  is  likely  they  will  be  in  fair 
demand. 

Groups  of  Stripes  and  Jacquard  Effects 

For  instance,  instead  of  alternating  heavy  stripes,  one 
new  line  has  a  group  of  six  or  eight  narrow  stripes,  a  self 
stripe,  then  a  regular  wide  sports  stripe,  about  2  inches 
across.    This  is  a  variation  that  looks  a  possibility. 

Another  is  to  relieve  the  "bare"  stripe  form  by  a 
jacquard  pattern  such  as  is  shown  herewith. 

These  are  experiments,  of  course.  As  evidence  of  a 
turning'  away  in  many  quarters  from  the  sports  stripes 
there  are  large  floral  effects  seen,  combined  with  broken 
plaids,  principally  on  crepe  and  marquisette  goods. 

Then  there  is  the  large  dot,  say  about  the  size  of  a  25- 
cent  piece.  It  started  off  late  this  past  season  but  was 
favorably  received,  and  as  very  often  happens  under  such 
circumstances  it  is  looked  to  open  up  next  Spring  fairly 
strong. 

Tub  stripes  are  likely  to  be  used  extensively  and  in 


group  colors;  such  as  Saxe  blue  and  tan;  myrtle,  helio 
and  wine,  colors  that  blend  easily  being  usually  chosen. 

In  silks  and  ecttons  the  call  again  will  be  for  Tussahs, 
crepes,  marquisettes  and  voiles. 

The  raised  satin  stripe  looks  as  if  it  would  be  received 
favorably.  This  is  being  shown  on  voiles,  in  self  colored 
stripes,  or  in  pastel  shades,  and  some  with  tinted  goods 
and  self-stripe,  such  as  helio. 

Satin  Stripes  in  All-Silks 

In  all-silk  materials  a  well-known  buyer  of  Canada  ex- 
pressed confidence  in  satin  stripes,  that  were  fairly  loud, 
as  well  as  in  checks  for  Spring. 

There  is  a  tendency,  too,  in  these  to  japquards  and 
brocades,  coming  most  in  taffeta  and  satin  combinations. 

Taffetas  and  satins  are  looked  to  for  the  lead,  while 
corded  silks  and  failles  in  fancy  weaves,  will  also  be  strong. 

Natural  shantungs  will  also  be  a  big  factor  in  Spring 
business.  In  these,  prices  will  be  a  little  higher  than  last 
Spring  but  are  lower  than  the  Zenith.  The  first  crop  of 
tussahs  was  not  so  good,  but  the  quality  is  somewhat  im- 
proved over  the  former  shipments  and  this  is  likely  to 
increase  the  demand  for  Jap  silks. 

While  there  are  various  reports  of  drops  in  raw  silk 
advices  from  Europe  agree  that  dyes  and  labor  shortage 
will  more  than  offset  these,  and  that  prices  must  go  up  still 
higher. 

In  speaking  of  Jap  silks  it  should  be  noted  that  the 
demand  for  washable  satin  fur  underwear  continues  to 
grow.  It  is  only  a  year  or  so  since  this  was  introduced 
into  Canada  and  rapid  progress  has  been  made,  particu- 
larly with  the  advantage  in  price. 

The  Review  learns  that  a  Canadian  firm  has  placed  a 
heavy  order  for  Japanese  crepe,  also  for  underwear,  and 
the  experiment — tried  outside  of  Canada  before — will  be 
watched  with  interest.  This  same  crepe  has  been  ordered 
for  waists  for  Fall. 


NOVELTIES  IN  SPORTS  LINES  FOR  NEXT  STRING. 

These  show  some  innovations  in  the  regular  accepted  form  of  the  simple  broad  stripes  of  this  season.  The  upper,  one 
has  a  jacquard  pattern  to  enrich  the  stripe,  while  the  other  has  a  combination  of  narrow  stripes  in  addition  to  the 
wide  variety.  Shoivn  by  Silks,  Limited. 
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WHAT  A  SALESMAN  SHOULD  KNOW  OF  LINENS 

One  of  the  Oldest  of  Fabrics — The  Culture  of  Flax  —  No  More  Belgian  For  Years  — 
Different  Process  in  Russia — Double  Strength  of  Cotton — Sources 

of  Flax  Supply. 

From  Shorthand  Report  Taken  for  The  Review. 


EDITORIAL  NOTE.— This  is  the  first  half  of  an  instruc- 
tive address  given  before  the  Retail  Salesmanship  Class  at 
the  Central  Y.M.C.A.,  Toronto,  by  the  head  of  the  linens  de- 
partment   of    the    Robert    Simpson    Co., Johns, 

immediately  on  his  return  from  a  trip  to  Belfast  and  ad- 
jacent  linen  centres.  Mr.  Johns'  address  is  doubly  valuable 
— it  comes  from  a  man  who  personally  is  thoroughly  fam- 
iliar with  his  subject,  linens,  from  practical  observations 
and  study  in  the  mills  themselves,  and  from  one  who  studies 
his  salesmen  and  their  requirements  in  relation  to  the 
public.  This  address  should  contain  suggestions  for  other 
departments  to  tvork  along  similar  lines. 


IF  any  of  you  fellows  were  born  in  a  rural  district  you 
would  appreciate  the  wonderful  opportunity  you  have 
of  coming  under  the  instruction  of  such  trained  minds 
as  Mr.  Farmer. 

I  felt  that  here  it  might  be  quite  in,  order  with  what 
Mr.  Farmer  had  been  saying  about  suggestion  to  give  you 
a  case  from  my  own  experience.  I  walked  into  a  collar 
shop.  I  was  used  to  buying  two  for  twenty-five  cents.  In 
this  shop  I  saw  a  sign,  "Four  for  Fifty  Cents,"  I  bought 
four  instead  of  two. 

I  met  a  man  a  month  ago  in  old  London,  a  manufac- 
turer in  the  city  of  Toronto.  He  had  spent  five  days  to 
get  to  Zurich  on  business,  but  with  that  perseverance  which 
carried  him  through  he  succeeded.  He  started  out  years 
ago  to  be  the  first  manufacturer  of  his  line  of  goods  in 
Canada.  He  went  to  New  York  and  would  work  for  a 
while  with  one  firm.  Here  he  might  make  forty  to  sixty 
dollars  a  week.  He  would  hear  of  a  place  where  he  might 
learn  something  else,  and  would  get  a  new  position  at  ten 
or  fifteen  dollars  a  week.  He  is  to-day  the  first  and  fore- 
most manufacturer  of  his  class  of  goods  in  the  city  of 
Toronto  and  in  the  Dominion  of  Canada,  and  from  start- 
ing business  on  less  than  five  hundred  dollars  he  has  be- 
come wealthy  in  the  last  ten  years  as  a  result  of  the  know- 
ledge he  gathered. 

I  have  been  asked  "What  a  salesman  should  know 
about  linens." 

Perhaps  I  can  answer  this  in  your  minds  or  give  you 
some  idea  of  what  I  think  by  a  homely  illustration. 

I  have  a  friend  who  is  a  doctor.  I  called  him  in  a 
year  ago  to  help  me  break  up  a  cold,  and  after  feeling  my 
pulse  and  taking  my  temperature  and  giving  me  a  simple 
prescription  he  said,  "You  will  be  all  right  in  a  few  days." 
And  I  wondered  why  all  the  money  he  spent  on  a  medical 
education  was  needed  just  for  that.  But  it  was  not  long 
after  he  was  called  in  by  a  patient  for  a  very  serious  case 
of  appendicitis.  It  meant  an  operation  at  once  and  this 
man  was  able  to  perform  that  operation  perfectly  and  to 
bring  the  patient  back  to  health  and  life  and  as  I  thought 
of  that  I  saw  why  all  these  years  of  training  were  neces- 
sary. 

Now  men,  this  applies  to  every  walk  of  life,  your  walk 
and  my  walk,  and  the  man  who  through  knowledge  gath- 
ered by  hard  work  and  close  observation  is  able  to  make 
difficult  sales  is  the  valuable  salesman.  In  my  line,  any 
one  who  can  make  out  a  check  can  sell  five  yards  of  towel- 


ling or  cheap  table  cloths  at  bargain  prices,  but  the  sales- 
man who  can  give  honest  goods  real  value  to  the  customer, 
benefits  himself,  the  firm  he  is  with,  and  the  customer. 
The  thing's  which  are  made  of  value  to  us  are  the  things 
we  appreciate  most.  Mark  when  I  set  value  on  almost 
limitless  knowledge  to  be  gathered  along  your  line  or  the 
line  of  linens,  we  want  to  be  very  careful  that  we  do  not 
air  our  knowledge.  In  other  words,  that  we  do  not  per- 
form an  operation  when  it  is  only  a  cold  to  be  broken  up. 

Study  of  Linens  Fascinating 

The  study  of  linens  is  most  fascinating.  We  read  of 
"purple  and  fine  linen"  in  history,  sacred  and  profane. 
It  has  been  the  clothing  of  kings  and  the  shroud  of  the 
dead  from  four  to  five  thousand  years,  in  Mesopotamia, 
Syria  and  Egypt. 

This  is  a  great  age  for  the  antique.  Linens  will  appeal 
to  the  customer  from  that  viewpoint  as  the  purchase  of 
other  things  will  not. 

Introduced  to  Egypt 

Linens  were  introduced  to  North  Egypt  by  the  Finns 
(these  are  all  things  the  salesman  should  know).  Even 
down  to  the  end  of  the  fourteenth  century  it  occupied  a 
foremost  place  among  the  fabrics.  It  was  the  most  import- 
ant of  vegetable  fibres  until  the  eighteenth  century,  then 
cotton  took  its  place. 

We  should  know  a  few  kinds  of  yarns,  yarns  which 
are  made  from  the  fibres  nearest  the  rind,  and  yarns  made 
from  the  finer  fibres  inside.  From  the  tow  linens  are 
made  crash  towellings.  You  can  see  bits  of  splinters  which 
have  not  been  worked  out  in  weaving  but  which  will  work 
out  in  washing.  From  these  are  made  canvases  and  tents. 
From  the  linen  yarns  we  have  denims,  fine  huckaback 
towelling,  handkerchiefs  and  fine  undergarments  for 
ladies. 

Flax  prospers  most  when  grown  on  land  of  firm  tex- 
ture resting  on  moist  sub-soil. 

Linen  is  most  interesting  because  the  entire  world  mar- 
ket is  affected  by  this  war. 

No  Belgian  Flax  for  Two  Years  After  War 

The  best  of  the  flax  land  is  in  the  hands  of  the  Germans. 
The  Germans  have  been  filling  up  trenches  with  this  fine 
flax  and  it  must  be  at  least  two  years  after  the  war  is  over 
before  you  and  I  can  have  any  of  the  linens  made  from 
the  finest  of  the  Belgian  flax.  Next  to  Belgium  Ireland 
grows  the  best,  and  some  say  that  in  some  districts  of 
Ireland  the  flax  is  equal  to  that  of  Belgium. 

Once  in  Seven  Years 

The  ground  for  the  growing  of  the  flax  has  to  be  built 
up  gradually,  for  if  it  is  built  up  with  fertilizer  it  grows 
coarse  and  rank.  Flax  is  rarely  grown  on  the  same  ground 
more  than  once  in  seven  years. 

Most  Belgian  and  Irish  flax  is  treated  in  pure  soft 
water  where  it  is  left  until  the  decay  of  the  glutinous  sub- 
stance. If  you  take  the  flax  just  pulled  you  will  find  it  is 
full  of  a  sticky  glutinous  substance  like  honey.  Now  this 
process  of  putting  it  into  pure,  fresh  soft  water  and  allow- 
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ing-  fermentation   to   start  and   the   decay  of  this   sticky 
substance  loosens  the  fibres  from  the  woody  cord. 

Belgian  vs.  Russian  Process 

The  Belgians  simply  stack  their  flax  from  the  Fall  when 
it  is  harvested  till  the  following  Spring.  The  Russians 
immediately  begin  to  treat  the  flax  for  export.  The  Bel- 
gians treat  theirs  the  following  Spring,  put  it  into  great 
cages  and  sink  it  in  the  waters  of  the  lake.  Then  they 
stack  it  just  as  our  farmers  stack  wet  hay  until  it  is 
thoroughly  dry,  then  stand  it  up  again  till  a  year  after  it 
is  harvested  before  they  start  to  prepare  spinning  it  for 
the  market. 

Sometimes  they  will  put  it  in  the  river  a  second  time 
and  let  it  go  through  that  process  again,  if  they  want  to 
spin  some  of  the  finest  of  yarns  from  which  some  of  the 
finest  sheer  linens  are  made,  almost  like  spider  webs. 

Back  to  the  Stone  Age 

This   system  of  wet   "racking"   is   the  oldest   known 
method.     It  goes  back  to  the  Stone  Age. 
Archangel  flax  is  treated  differently. 

Kent,  Ontario 

In  my  own  county  they  grow  a  great  deal  of  flax  for 
making  binder  twine,  and  use  the  same  treatment.  They 
spread  out  the  flax  on  the  grass  and  let  the  dew  and  rain 
and  sun  separate  the  fibres.  This  yarn  is  not  as  fine  as 
the  yarn  of  Belgium. 

With  all  the  advances  of  modern  science,  all  the  money, 
thought  and  time  spent  on  the  flax  industry,  no  method 
has  yet  been  introduced  which  will  satisfactorily  super- 
sede this  operation. 

There  are  two  methods  of  spinning  flax.  There  is  the 
dry  spinning  where  the  yarn  is  spun  as  you  spin  cotton 
with  nothing  artificial,  just  in  the  ordinary  atmosphere. 
Then  there  is  wet  spinning  where  the  flax  is  drawn  out 
after  it  has  been  heckled  into  a  long  soft  roll,  perhaps 
larger  than  my  thumb.  This  passes  through  later  at  120 
degrees  which  softens  the  fibre,  makes  it  smoother  and 
brighter. 

Linen  Twice  as  Strong  as  Cotton 

Another  thing  is  that  linen  yarn  is  twice  as  strong  as 
cotton.  This  is  why  the  British  war  office,  after  trying 
out  cotton  for  sails,  tents  and  tarpaulins  have  gone  back 
to  flax  and  commandeered  all  in  the  country  because  the 
thread  alone  is  twice  as  strong  as  cotton  and  therefore  it 
is  cheaper  in  the  end. 

Spinning  and  Weaving 

It  is  well  to  know  the  principal  countries  where  flax  is 
grown.  Russia  grows  three  times  as  much  flax  as  all  the 
rest  of  the  world,  three  million  acres  against  one  million 
for  the  rest  of  the  world.  Poland  grows  the  finest  Russian 
flax.  Ireland  has  been  going  back,  for  there  was  301,000 
acres  in  1864  and  in  1905  she  grew  only  45,000  acres,  and 
in  consequence  imported  raw  material.  While  Russia 
grows,  Ireland  is  going  back  in  manufacture,  being  only 
34,400  looms.  France"  has  455,000  spindles,  and  18,000 
looms;  Scotland  17,000  looms.  In  1902  Russia  had  300,- 
000  spindles  but  the  last  reckoning  of  looms  in  1889  was 
only  7,300.  Belgium  shows  a  like  condition.  In  1902 — 
80,000  spindles,  3,400  looms. 


COTTONS  OR  LINENS 

Buyer    Thinks    Substitute    Will    Hold    Portion    of 

Public,  But  Only  in  Lower  Class  of  Goods — 

Has  no  Use  for  Union  Goods 

ONE    of   the   most   interesting  questions   before   the 
linen  buyer  is  as  to  the  hold  that  cotton  lines,  such 
as  are  being  made  on  linen  looms  as  a  substitute, 
will  have  upon  the  public  when  the  war  is  over  and  the 
usual  supply  of  the  pure  linen  is  again  available. 

At  the  present  time — and  the  likelihood  is  for  the  next 
two  years — we  will  be  forced  to  take  what  we  can  get  in 
the  way  of  linens,  so  that  a  large  proportion  of  the  dam- 
asks, hucks,  crashes,  etc.,  that  are  upon  our  counters  will 
be  of  cotton  or  union.  After  that,  will  women  go  back 
to  the  linen  tablecloths  and  other  lines  that  they  would 
have  scorned  to  think  had  a  rival,  or  are  they  satisfied 
with  the  experiment  that  they  have  been  making  in  the 
substitute? 

In  Lower  Priced  Many  Will  Retain  Cotton 

This  question  was  put  by  The  Review  to  one  of  the 
best  known  linen  buyers  in  Canada.  He  had  formed  a 
rather  definite  opinion,  and  that  was  that  in  the  lower 
priced  goods  women  would  be  disposed  to  hold  in  a  pro- 
portion of  cases  to  the  cotton  but  in  the  better  class 
goods  they  would  demand  t lie  best  quality  on  the  market, 
that  is  the  pure  linen.  For  the  union  or  mixture  he  had 
little  use. 

"For  myself,"  he  said,  "I  cut  out  all  union  goods 
several  months  ago.  The  reason  I  did  this  was  on  account 
of  our  relation  to  the  public  in  the  sale  of  these  goods.  A 
woman  comes  up  and  asks  if  this  is  linen.  'No,'  says  the 
clerk,  'This  has  some  cotton  in  it?  The  woman  does  not 
know  just  what  to  think,  but  it  is  natural  to  regard  us 
with  some  suspicion  as  if  we  were  trying  to  palm  off  some- 
thing on  her  which  she  was  fortunate  to  detect  before  the 
sale  was  made.  The  clerk  on  her  part  has  to  adopt  a  half 
apologetic  tone  in  referring  to  the  goods.  She  cannot  say 
that  they  are  linen,  and  she  cannot  say  even  that  they  are 
all  cotton.  If  she  could,  she  could  look  the  customer  right 
in  the  face. 

"No,  hereafter  it  will  be  all-linen  and  all-cotton  for 
my  department,  and  I  think  in  this  way  that  I  will  be 
keeping  up  the  whole  tone  better  than  by  trying  to  sell 
something  that  is  neither  one  nor  the  other." 

And  there  is  a  great  deal  in  what  he  says. 
One  Mill  Makes  Half  Cotton 

Many  will  be  surprised.to  find  the  extent  to  which  the 
mills  have  been  compelled  to  use  cotton  as  a  substitute. 
The  Review  is  informed  on  good  authority  that  one  of  the 
largest  mills  in  the  world  is  turning  out  fifty  per  cent,  of 
cotton,  with  a  little  in  the  way  of  mixtures,  and  before  the 
war  the  whole  output  was  linen.  The  cotton  goods  come 
considerably  cheaper  just  now,  a  line  of  damasks  selling 
around  $1.50  where  the  pure  linen  would  be  $3.  There  is, 
of  course,  not  this  wide  margin  in  the  majority  of  cases. 


SATINS  AND  SERGES  FOR  FALL 

IN  SEVERAL  of  the  largest  cities  in  the  United  States, 
New  York  not  included,  there  is  a  strong  call  for  serges 
and  Georgette  satins  for  Fall,  and  our  old  friend  taffeta 
is  not  even  summoned  with  a  whisper.  In  serges  it  is  a 
plain  weave  in  navy;  in  satins  both  black  and  navy  have 
the  call. 


A  NEW  YORK  trade  report  reads:  'Blacks,  as  usual,  are 
most  talked  about  in  the  new  business  being  done  in  satins 
for  the  Fall  season.  Manufacturers  find  that  the  bulk  of 
the  business  to  date  is  in  blacks. 

"Next  to  blacks  come  navy  blue,  though  some  manufac- 
turers state  that  there  is  not  much  difference  between  this 
shade  and  others  like  grey  and  brown  in  volume.  Despite 
the  lapse  in  grey  after  the  Spring  activity,  there  are  manu- 
facturers who  would  not  be  surprised  to  see  a  season  in 
gTeys  for  this  Fall.  Other  shades  being  taken  in  the  new 
business  are  plum  or  prune  and  dark  Copenhagen." 
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Steele  lad  Galatea 

r  ( Made  in  Canada ) 

The  Favorite  Fabric 

for  House  and 
School  Dresses 


"Steelclad"  Galatea  is  right  in  line 
with  the  modern  demand  for  house 
and  school  dresses  that  are  attractive 
as  well  as  serviceable.  It  is  a  cotton 
oi  good,  substantial  weight  —  per- 
tectly  woven  and  finished  —  and 
printed  in  a  tempting  variety  of 
clean,  dainty  designs,  with  colors 
tnat  are  absolutely  fast  in  sun  or  tub. 

Made  in  Canada,  and  paying  no 
auty,  "Steelclad"  Galatea  is  the  best 
value  you  can  offer  customers  for 
nouse  dresses,  or  for  school  frocks 
tor  their  little  girls.  For  the 
younger  boys'  blouses  and  the 
babies'  rompers,  we  have  a  heavier 
weight  of  the  same  style  called 
"Romper  Cloth." 

Dominion  Textile  Co. 

Limited 
MONTREAL        TORONTO  WINNIPEG 

Manufacturers  of 
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HENRY  GLASS  &  CO. 


44-46-48   WHITE   STREET 


NEW  YORK 


Manufacturers  of 


Cotton,  Silk  and  Cotton  Fabrics 

For  the   Manufacturing  and   Jobbing  Trades  Only 

Plain  and  Fancy  White  Goods 


POPLINS 


Plain 
and 
Fancy 
Piques 


Plain 
Fancy  and 
Printed 
Voiles 


Organdies,  Silk  and  Cotton  Cantons, 

Striped  Skirtings,  Tussah,  Georgette  Crepe, 

Crepe  de  Chine,        Foulard,        Charmeuse, 

Messaline  Sateens,  Etc.,  Etc. 


Also   Manufacturers   of    HEMMED,   SCALLOPED,  and    H.S. 
TABLE   CLOTHS,    NAPKINS,    COTTON    DAMASKS,    Etc. 

Extensive  Stock  carried  in  New  York  City  Warehouse  of  all  lines. 


WALLACE    &   WALLACE 

SOLE  AGENTS   FOR   CANADA 
301  Coristine  Bldg.,  Montreal  410  Empire  Bldg.,  Toronto 
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])  R  ESS    FABRICS 


VELVETEENS 

Owe  their  richness,  lustre  and  beauty, — and 
their  utility  too, — to  the  skill  of  the  Dyer  and 
.Finisher,  and  the  wise  buyer  will  make  sure  that 
nis  costume  velveteens  are  in  the  best  dye  and 
nnish  obtainable. 

For  a  century  and  a  half  Messrs.  J.  &  J.  M. 
vVorrall,  Ltd. — "The  Premier  Velveteen  Dyers 
ot  the  World" — have  led  the  way  in  the  treatment 
of  these  beautiful  pile  fabrics,  and  their  discovery 
of  processes  yielding  fast-to-rubbing  dyes  gave 
to  Velveteens  a  quite  new  value  —  and  utility. 

These  fast-dyed  Velveteens  were  awarded  the 
Grand  Prix  at  the  Franco-British  Exhibition  in 
1908  and  at  Turin  in  191 1,  and  the  careful  buyer 
will  ask  for  and  insist  upon  a  guarantee  that  his 
Costume  Velveteens  are  in 

WORK  ALL'S 

FAST  DYES 


\ 


GRAND 
PRIX 

FRANCO-BRITISH 
EXHIBITION,  1908 


GRAND 
^PRIX 

TURIN 
EXHIBITI0N.I9IK 
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Fine 

Cotton 

Fabrics 

Opens    August    1 5  th 

urn  1 1 1 1 1 1 1  in  h  i  n  1 1 1 1 1 1 1 1 1 1 1  n  1 1 1 1 1 1 1  ii  1 1 1 1 1 1 1  n  1 1 1 1 1 1 1  m  1 1 1 1  ii  n  i  hi  in 

HURON  TEXTILE  CO. 

19  E.  24th  ST.,  NEW  YORK  CITY 


St.  Louis      ::      Mo.  Chicago           ::                       111. 

72  Victoria  Building  308  Royal  Insurance  Building 

Toronto       ::       Canada  Vancouver       ::        Canada 

404  McKinnon  Building  3537  Third  Avenue  West 

(Mr.  Donald  Sulher'and)  (Mr.  A.  A.  Ash  J 


s^.yx^»^ 
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I)  R  ESS    F  A  B  RICH 


An  Extra  $5  or  $10 
Every  Week 

Quite  a  bit  extra,  isn't  it?  Would 
you  like  to  have  that  much  corning  to 
you  regularly  every  week,  entirely  in 
addition  to  your  weekly  pay  envelope? 
Of  course  you  would. 

Well  now,  write  us  and  we  will  be 
glad  to  send  you  full  particulars  of  our 
plan — the  very  same  proposition  that 
has  proven  so  successful  with  hundreds 
of  our  representatives.  You  can  read 
it  and  apply  it  right  in  your  own  home 
district.  Your  spare  time  is  all  that's 
needed.  Write  us  to-day, — next  week 
you'll  be  earning  more  money. 

The  MacLean  Publishing  Co., 

LIMITED 

143-153  University  Ave. 

TORONTO        -        CANADA 
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Advertising 

Advertising  is  the  educa- 
tion of  the  public  as  to  who 
you  are,  where  you  are,  and 
what  you  have  to  offer  in  the 
way  of  skill,  talent  or  com- 
modity. The  only  man  who 
should  not  advertise  is  the 
man  who  has  nothing  to 
offer  the  world  in  the  way  of 
commodity  or  service."  — 
Elbert  Hubbard. 
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KNIT  GOODS  SITUATION  WARRANTS  EARLY 

BUYING 


THE  situation  in  regard  to  Spring-  supplies,  as  re- 
vealed by  visits  by  staff  members  to  a  number  of 
Canadian  mills,  at  least  impels  a  greater  respect 
for  that  rather  despised  element  of  manufacture,  whether 
knitted  or  woven,  cotton. 

Hitherto  it  has  been  looked  upon  as  an  almost  un- 
changeable factor,  quite  dependable,  even  modest  in  its 
charges,  subject  to  crop  or  sock  market  fluctuations,  but 
of  small  importance  in  relation  to  the  final  price  of  the 
manufactured  garment. 

Mills  Blame  the  Spinners 

But  what  a  change  has  come  over  the  scene!  The  mills 
blame  it  on  the  spinners — yarn  up  50,  60,  80  per  cent. — 
and  the  spinners  seek  to  justify  the  quotation  by  a  refer- 
ence to  the  raw  market.  "Over  13  cents  now,  and  a  year 
or  so  ago,  why  it  was  under  9."  The  mills  come  back 
with  a  charge  that  the  demand  for  the  yarn  has  really 
determined  the  price,  and  that  the  spinners  "probably 
would  be  foolish  if  they  didn't."  A  rather  cruel  way  of 
putting  it. 

The  retailer,  however,  is  concerned  chiefly  with  the  final 
price  and  will  find  it  anywhere  from  10,  15,  20  or  25  per 
cent,  in  advance  of  a  year  ago.  Indeed,  in  the  main,  the 
woolen  garment  itself  does  not  show  any  greater  increase 
than  the  cotton,  and  the  jobbers  who  have  already  ordered 
confess  to  their  surprise. 

It  must  be  remembered,  however,  that  other  factors 
are  entering  into  the  determination  of  prices,  and  the  diffi- 
culty of  getting  men  or  even  women  workers  is  becoming 
the  most  serious  problem  before  the  knitted  goods  manu- 
facturer. Not  only  are  they  precluded  from  running  night 
and  day,  but  can  scarcely  man  their  machines  for  the  single 
shift.  The  same  condition  of  affairs  as  in  England  has 
become  acute  in  Canada,  where  the  munition  factories  by 
the  higher  wages  they  pay  are  drawing  off  girl  operatives 
from  the  knitting  mills,  and  both  knit  goods  and  textile 
manufacturers — as  indeed  the  ready-to-wear  men  declare 
it  is  impossible  for  them  to  pay  the  high  wages  of  the 
munition  shops. 

Knitting  Needles  Another  Trouble 

Another  snag  that  has  turned  up  for  the  knitting  mills 
is  a  scarcity  of  the  peculiar  style  of  needle  required. 
These,  as  one  need  not  be  told,  were  "made  in  Germany," 
and  any  surplus  has  long  since  been  exhausted  while  the 
manufacturers  on  this  continent  cannot  turn  them  out 
quickly  enough  for  the  demand. 

So  far  as  placing  orders  for  next  Spring  are  concerned 
the  mills  report  an  unprecedented  eagerness  on  the  part  of 
the  jobbers  to  place  orders,  and  some  were  practically 
sold  out  of  their  normal  output  by  the  first  of  August. 


This  indicates  clearly  that  the  wholesaler  feels  both  that 
an  early  order  will  better  ensure  delivery,  and  also  that 
prices  will  be  no  lowrer. 

These  two  factors  should  be  considered  carefully  by  the 
retailer.  The  delivery  trouble  will  not  be  so  much  due  to 
a  shortage  of  yarn,  as  to  lack  of  labor.  This  is  a  very 
real  danger  in  the  whole  industrial  world  of  Canada.  The 
reality  of  the  danger  does  not  need  to  be  impressed  on  the 
merchant,  he  has  met  it  so  frequently  during  the  past  year 
or  so  in  his  relation  to  imported  goods  particularly. 

Make  Sure  of  Delivery  and  Present  Prices 

The  point  as  to  future  prices  is  equally  convincing. 
Jobbers  expect  an  advance  before  winter  in  cotton  goods, 
and  believe  in  ordering  now  they  will  save  this  advance. 
This  increase  over  "opening"  prices  is  not  absolutely 
assured,  not  as  certain  probably  as  it  was  in  woolen  goods 
for  the  present  Fall,  but  still  probable.  If  one  looks  to 
cotton  fabrics,  even  without  colors,  as  an  analogy,  we  find 
advances  have  taken  place  already. 

Every  argument  at  the  present  moment  seems  to  favor 
immediate  buying. 


Tubular  neck  cotton  r>est  with  figure  8  stitch. 
Peerless  Underwear  Co. 


Shown  by 
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NEW  HOSIERY  FACTORY 

Monarch    Knit    Branching    Out    in    St.    Thomas — 

Complete  Range  Men's,  Women's  and 

Children's 

ANEW  value  promises  to  attach  to  the  stock  of  the 
Monarch  Knitting-  Co.,  of  Dunnville,  through  the 
addition  of  the  manufacture  of  hosiery  at  the  St. 
Thomas  plant.  At  the  present  time  the  main  line  of 
manufacture  is  sweater  coats,  with  smaller  lines  such  as 
caps,  scarfs,  etc.,  the  natural  accessories  of  sweater  coats. 
While  the  business  in  sweater  coats  will  be  of  a  staple 
nature,  it  has  been  found,  both  by  the  mills  and  the  retail 
trade,  that  the  high  quality  of  the  coats  that  have  been 
turned  out  by  the  Canadian  factories  have  actually  mili- 
tated against  the  keeping  up  of  the  volume  of  trade — the 
better  class  coats  were  so  good  that  they  wore  for  years 
and  shut  off  return  business  from  thousands  of  purchasers 
simply  because  of  their  very  excellence. 

Foreseeing  this  condition,  and  feeling  that  in  future 
the  bulk  of  the  business  in  sweater  coats  must  be  done  in 
the  medium-priced  lines,  a  number  of  mills  in  this  country 
have  been  branching  out  on  other  knit  goods  such  as  under- 
wear and  hosiery,  and  most  of  the  shareholders  of  the 
Monarch  Knit  are  likely  to  welcome  the  decision  of  the 
directors  to  go  into  footwear.  Both  in  hosiery,  as  well  as 
in  underwear,  there  has  been  a  tremendous  development  in 
Canada  during  the  last  year  or  so.  This  really  started 
before  the  war,  but  the  cutting  off  of  English  supplies  and 
Germany  as  a  competitor,  has  given  an  impetus  to  Cana- 
dian output,  and  the  mills  are  confident  that  with  the  im- 
proved machinery  that  is  being  gradually  installed  that 
this  new  business  can  be  held  after  the  war. 

The  St.  Thomas  plant  is  used  at  present  for  the  making 
of  sweater  coats,  but  new  machinery  is  arriving  for  the 
hosiery  plant,  and  it  is  expected  the  factory  will  be  in 
operation  within  a  couple  of  months  and  that  travelers 
will  go  to  the  trade  with  a  full  range  of  Spring  lines  in 
September  or  October  at  latest. 

It  is  the  purpose  of  the  company  to  go  thoroughly  into 
practically  every  line  of  hosiery,  cashmere,  worsted,  cot- 
ton, lisle,  silk  andi  artifical  silk,  and  to  bring  these  out  in 
all  grades,  the  cheaper,  medium-priced,  and  the  higher- 
class  lines,  and  to  include  children's  with  men's  and 
women's. 

Future  of  Industry 

While  much  of  the  cotton  and  lisle  hosiery  came  from 
Germany  before  the  war,  it  is  expected  that  there  will  be  a 
tariff  arrangement  that  will  prevent  any  dumping  by  that 
country  after  the  war,  and  that  Canadian  mills  will  be 
able  to  look  after  the  needs  of  Canadians  for  the  most 
part.  The  great  bulk  of  cashmere  hose  came  from  Eng- 
land and  no  doubt  the  interrupted  supplies  will  be  for- 
warded in  large  measure  from  there  as  before,  but  for 
several  years  past  Canadian  mills  have  been  working  up  a 
growing  trade  in  cashmere,  due  to  the  excellence  of  the 
article  that  they  turned  out,  and  to  the  reasonable  price. 
In  silk  and  silk  fibre  the  States  and  Germany  were  our 
chief  sources  of  supply,  but  in  this  field,  too,  the  Canadian 
mills  were  making  rapid  headway  and  undoubtedly  will 
continue  to  do  so. 

Altogether  prospects  look  quite  bright  for  the  new 
venture  of  the  Monarch  Knitting  Co.,  and  a  large  increase 
of  output  may  be  looked  for  without  a  very  material  addi- 
tion to  the  overhead  charges  as  compared  with  the  present. 


A  rich  looking  silk  and  wool  sports  set  for  winter;  shown  by 
the  Avon  Hoisery  Co.  These  sets  promise  to  reach  the  height 
of  their  popularity  this  season.  Canadian  mills  have  gone 
into  them  more  extensively  than  last  year  when  they  caught 
only  the  tail  end  of  the  demand  that  had  first  been  created 
in  New  York. 


So  far  as  local  arrangements  are  concerned  the  council 
of  St.  Thomas  is  submitting  a  by-law  to  the  ratepayers 
next  month  granting  the  company  a  loan  of  $30,000,  and  a 
fixed  assessment  of  $10,000  for  ten  years,  except  of  course, 
for  school  purposes.  The  company  on  its  part  agrees  to 
erect  a  $50,000  hosiery  factory,  and  to  employ  200  hands 
within  the  year.  The  company  has  just  paid  off  a  similar 
loan  made  in  return  for  the  location  of  their  knitting  and 
spinning  factory  there. 

Fixed  Assessment  of  $10,000 

The  arrangement  proposed  with  the  city  of  St.  Thomas 
is  that  the  company  shall  pay  on  a  fixed  assessment  of 
$10,000  for  ten  years  (five  of  which  was  agreed  on  previ- 
ously), and  school  taxes  on  the  full  assessment. 


'By  the  Editor  of  Dry  Goods  Review  in  Financial  Post. 


Following  the  successful  experiment  at  Chatham  and 
Windsor,  with  female  custom's  inspectors,  the  Ottawa 
authorities  last  month  placed  one  at  the  Canadian  side  of 
the  Falls,  and  a  rigid  scrutiny  has  swelled  the  custom's 
receipts. 
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KNITTING   NEEDLES 

ALWAYS  it  is  a   serious  matter  to  have  machinery 
standing  idle,  but  especially  so  at  a  time  like  the 
present  when  the  output  of  every  bit  of  plant  in  the 
country  is  so  urgently  needed. 

Nothing  perhaps,  is  in  greater  demand  at  the  present 
time  than  knit  goods  of  all  character;  the  difficulties  of 
getting  raw  material  and  of  securing  competent  labor  is 
making  it  exceedingly  difficult  for  manufacturers  to  keep 
their  output  sufficient  to  meet  the  abnormal  demands.  To 
add  to  their  difficulties  many  of  them  are  finding  it  abso- 
lutely necessary  to  let  the  expensive  machines  lie  idle 
because  of  the  huge  difficulties  in  securing  needles. 

Man  Collects  What  He  Can 
Needles  for  knitting  goods  have  been  largely  secured 
from  Germany.  They  were  bought  before  the  war  at 
prices  varying  from  $12  to  $18  per  1,000,  but  are  now  off 
the  market.  Literally,  knitting  manufacturers  are  going 
into  the  highways  and  byways  in  search  of  needles.  A  big 
concern  operating  in  Hamilton  has  a  man  going  around 
among  the  jobbers,  knitters  and  manufacturers  of  United 
States  buying  up  what  he  can  get.  This  man  takes  a  bag 
along  with  him.  If  he  finds  a  wholesaler  who  has  a  few 
needles,  he  asks  the  price  of  them.  If  the  price  is  $20,  the 
man  buys  them  and  takes  the  needles  with  him.  If  the 
price  is  $60  he  buys  them  just  the  same,  and  puts  the 
needles— as  many  as  he  can  get— in  his  bag.  The  thing  is 
to  get  the  needles. 

Price  Not  the  Consideration 

Manufacturers  state  that  they  would  be  much  ahead  of 
the  game  to  pay  $100  for  such  needles  as  they  secured 
before   the  war.     The   additional  cost  is  not  really   very 


much,  and  it  would  be  much  more  than  offset  by  greater 
productiveness.  With  needles  being  turned  out  by  inex- 
perienced people  and  apparently  made  of  poorer  steel  than 
formerly,  the  quality  is  not  very  good  and  breakages 
result  which  require  resetting  of  machines,  and  which  may 
result  in  a  good  deal  of  spoiled  knitting  before  the  break 
is  noticed  and  remedied. 

Factories  are  Borrowing 

Knitting  factories  are  doing  everything  they  can  to 
help  one  another  out.  For  instance,  some  mills  have 
needles  suitable  for  a  certain  machine  they  are  not  using. 
They  will  give  these  to  mills  who  have  the  need  of  such 
needles,  and  accept  from  these  mills  other  needles  which 
are  pressingly  needed  in  their  plant. 

But  in  spite  of  everything  which  can  be  done  there  are 
knitting  machines  standing  idle  because  the  proper  needles 
cannot  be  secured.  One  Canadian  concern,  for  instance, 
had  bought  two  English  knitting  machines  just  before  the 
war.  They  only  got  a  few  dozen  needles  with  these  at  the 
time,  and  since  then  have  been  unable  to  get  new  needles 
of  the  required  pattern.  The  result  is  that  the  machines, 
which  not  only  represent  a  considerable  investment, — but 
the  production  of  which  is  pressingly  needed — are  standing 
idle. 

Plant  at  Paris,  Ont. 

The  needle  scarcity  does  not  seem  likely  to  work  out 
its  own  relief  at  once.  There  is  a  concern  in  Paris,  Ont., 
making  needles  but  not  the  special  kind  required  and  it 
will  be  some  little  time  before  it  can  do  very  good  work, 
and  for  the  time  being  Canadian  knitters  have  to  depend 
upon  what  they  can  get  from  the  one  Canadian  concern 
manufacturing  the  line  in  Quebec  province,  and  from  the 
American  mills. 


LAW  PROTECTS  MERCHANT  FROM  LOSS 

The    Criminal   Law   and   its   Application   to    Commercial    Transactions  —  Pretended 
Purchases  and  Hiring — Warning  to   Merchants  —  Pledging   Found 

Goods — Lost  Bank  Notes. 

Copyrighted    in    accordance  with   Copyright   Act. 

Prepared  for  Dry  Goods  Review  by  Walter  E.  Lear. 


AMONG  the  legal  problems  that  most  frequently  arise 
in  the  path  of  the  retail  merchant  are  questions 
arising  out  of  changes  in  possession  of  goods.  A 
customer  hires  a  vacuum  cleaner  or  a  piano,  or  a  horse  and 
buggy,  and  does  not  return  it,  or  returns  it  in  damaged, 
condition.  Goods  are  delivered  to  incorrect  addresses  and 
the  recipient  refuses  to  give  them  back.  Such  points  are 
arising  continually. 

It  would  be  quite  impossible  to  deal  with  this  ques- 
tion frcm  all  the  angles  that  present  themselves.  It  will 
be  sufficient  to  define  clearly  what  constitutes  theft  under 
such  circumstances,  and  thereby  provide  the  merchant  with 
a  knowledge  of  the  broad  legal  principles  by  which  he  can 
protect  himself  from  loss.  Appended  are  notes  on  decis- 
ions and  comment  covering  the  various  points. 

Sec.  37. — Pretended  Wagers 
In  R.  v  Robson,  R.  &  R.,  413,  the  prosecutor  was  in- 
duced, by  a  preconcerted  plan,  to  deposit  his  money  with 
one  of  the  prisoners,  as  a  deposit  upon  a  pretended  bet,  and 
the  stakeholder  afterwards,  upon  pretence  that  one  of  his 
confederates  had  won  the  wager,  handed  the  money  over 


to  him;  it  was  left  to  the  jury  to  say  whether,  at  the  time 
the  money  was  taken,  there  was  not  a  plan  that  it  should 
be  kept,  under  the  false  color  of  winning  the  bet,  and  the 
jury  found  that  there  was — this  was  held  to  be  theft, 
because  at  the  time  the  defendants  obtained  the  money 
from  the  prosecutor  he  parted  with  the  possession  only, 
and  the  property  was  to  pass  eventually,  only  if  the  other 
party  really  wTon  the  wager. 

Sec.  38. — Abuse  of  Legal  Process 
The  abuse  of  legal  process  may  be  made  the  instru- 
ment whereby  a  fraudulent  taking  of  property  may  be 
effected.  I  am  not  clear  that  there  is  any  well  reported 
case  of  this  kind,  but  Lord  Hale  (1  Hale  P.C.  507)  and  Mr. 
Greaves  (2  Russ.  by  Greaves  54)  have  treated  it  as  if  it 
had  occurred,  and  might  occur  again.  That  the  law  might 
be  so  perverted  to  a  fraudulent  purpose  is  beyond  doubt, 
for  Lord  Hale  has  laid  it  down  that  if  A  has  a  design  to 
steal  the  horse  of  B,  and  enters  an  action  of  replevin  to 
recover  the  horse,  and  thereby  gets  the  horse  delivered  to 
him  and  rides  away,  this  is  a  taking  and  stealing,  because 
done  in  fraud  of  the  law-     So  where  A  having  in  mind 
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privately  to  get  the  goods  of  B  into  his  possession,  brings 
an  ejectment  and  obtains  judgment  against  the  casual 
ejector  and  thereby  gets  into  possession,  and  takes  the 
goods,  if  it  be  done  with  an  intent  by  those  means  to 
steal  the  goods,  it  is  theft. 

Sec.  29 — Pretended  Purchases  and  Hiring 
There  are  numerous  cases  reported  in  which  property 
was  obtained  by  pretended  purchases  and  hiring,  such  as 
hiring  of  horses,  carriages,  musical  instruments,  furniture, 
etc.,  and  in  which  the  decisions  have  been  precisely  the 
same  as  in  the  cases  above-mentioned,  the  simple  tests 
being  in  every  case;  first,  was  the  prisoner  actuated  by  a 
fraudulent  intent  when  he  obtained  the  property;  and, 
secondly,  did  the  owner  part  with  the  possession  merely,  or 
with  his  entire  ownership  in  the  goods.  Apply  these  tests 
to  any  state  of  facts  which  may  arise  in  your  own  ex- 
perience, and  you  cannot  very  well  fail  to  arrive  at  a 
correct  solution  of  the  question  whether  or  no  do  they 
constitute  a  theft.  And,  again,  let  me  remind  you  that 
even  if  the  taking  of  the  property  was  innocent  at  the  time 
of  the  taking,  and  the  taker  afterwards  fraudulently  eon- 
verts  the  property  so  taken  to  his  own  use,  then,  under 
section  347  of  the  Criminal  Code,  he  is  guilty  of  theft  the 
very  minute  he  so  converts  the  same  to  his  own  use. 

Sec.  40 — Warning  to  Merchants 
I  cannot  help  but  remark  in  passing  that,  in  one  sense, 
merchants  are  scarcely  fit  subjects  for  sympathy  when 
deprived  of  their  property  by  schemes  such  as  I  have  just 
disclosed  in  the  above  sections,  inasmuch  as  ordinary 
caution,  and  very  slight  trouble,  would  serve  to  detect  any 
such  attempted  fraud.  I  am  afraid  the  fact  is,  in  this  age 
of  keen  competition,  tradesmen  are  too  fearful  lest  they 
should  lose  a  customer  by  being  inquisitive  as  to  his 
respectability,  or  into  the  truth  of  his  statements;  but 
surely  far  better  occasionally  suffer  such  a  loss  than  in 
the  over-anxiety  to  sell  goods  fall  into  the  trap  of  some 
skilful  thief. 

Sec.  41 — Lost  Property 
The  most  extraordinary  circumstances  under  which  a 
person  may  be  adjudged  guilty  of  a  fraudulent  taking  are 
those  where  goods  which  have  been  lost  and  found  and 
appropriated  by  the  finder  to  his  own  use.  This  branch  of 
the  subject  has  given  rise  to  very  learned  discussions  in 
our  courts  of  criminal  jurisdiction,  and  the  inquiry  is  by 
no  means  uninteresting.  At  first  blush,  one  might  think  it 
strange  and  even  harsh  that  a  person  having  come  into  the 
possession  of  property  to  all  appearance  innocently,  so 
to  say,  as  by  finding  it  on  the  highway,  should  under  any 
circumstances  be  liable  to  a  criminal  prosecution.  But 
upon  slight  reflection  you  will  perceive  that  the  law  rela- 
tive to  this  matter  is  neither  harsh  nor  inconsistent  with 
the  soundest  principles  of  justice. 

In  cases  of  finding  property  lost,  or  supposed  to  be  lost, 
the  solution  of  the  question  of  theft  or  no  theft  all  turns 
upon  the  question — what  was  the  intention  of  the  finder? 
If  the  property  found  bear  marks  upon  it  by  which  the 
owner  can  be  discovered,  or  the  finder  knows  to  whom  it 
belongs,  and  upon  finding,  notwithstanding  these  facilities 
for  restoring,  he  kept  it  with  the  intention  of  converting- 
it  to  his  own  use,  he  is  clearly  guilty  of  theft.  But,  on  the 
other  hand,  if  the  goods  bear  no  mark  indicative  of,  and 
the  finder  has  no  knowledge  as  to  who  is  the  owner,  and 
believes  that  he  cannot  be  discovered,  and  with  his  mind 
in  this  state  converts  them  to  his  own  use,  he  is  not  guilty 
of  theft,  even  if  the  owner  is  afterwards  made  known  to 
him-  But  if  the  owner  is  made  known  to  him  before  he  so 
converts  them,  under  section  347  of  the  Criminal  Code,  he 
would  be  guilty  of  theft  if  he  afterwards  converted  them 
to  his  own  use  instead  of  returning  them  to  the  owner. 


Sec.  42. — Lost  Bank  Notes 

A  man  by  the  name  of  Thurborn  found  a  hank  note 
which  had  been  accidentally  dropped.  There  was  neither 
name  nor  mark  upon  it  indicating  the  owner,  nor  was  he 
aware  at  the  time  of  any  means  whereby  the  owner  could 
be  discovered.  Upon  finding  it,  he  at  once  resolved  to 
appropriate  it  to  his  own  use.  The  next  clay,  before  he 
o-hang-ed  the  note,  he  was  told  who  was  the  owner,  but 
notwithstanding  this  information,  he  procured  change  for 
it,  and  used  the  money.  Upon  this  state  of  facts  Thurborn 
was  arrested,  and  subsequently  tried  for,  and  found  guilty 
of  theft,  but  this  verdict  was  set  aside,  or  quashed,  as  it 
is  termed  in  law,  by  the  Court  of  Criminal  Appeal,  to 
which  the  case  (R.  v.  Thurborn,  1  Den.  C.  C.  R  387)  was 
sent  for  consideration.  The  ground  upon  which  the  con- 
viction was  reversed  was  that  the  original  taking  was 
innocent;  if  the  prisoner  had  known,  or  had  the  means  of 
ascertaining,  to  whom  the  note  belonged  at  the  time  of 
finding  it,  the  ease  would  have  been  different,  but  as 
his  original  possession  was  untainted,  the  court  was  of 
opinion  that  his  subsequent  conversion,  although  with 
knowledge  of  the  owner,  was  not  fraudulent. 

You  may  probably,  as  a  man  of  plain  common-sense, 
take  exception  to  this  decision,  and  think  that  if  the 
prisoner's  misappropriation,  with  a  knowledge  of  the 
owner  at  the  time  of  finding,  would  have  been  theft,  so  it 
ought  to  have  been  on  the  next  day,  seeing  that  the  in- 
formation as  to  the  name  of  the  loser  was  conveyed  to 
him  before  he  converted  the  money  to  his  own  use.  And 
so  it  would  be  to-day.  This  case  was  decided  under  the 
old  law  which  only  considered  the  original  taking,  and  if 
that  were  innocent,  then  there  was  no  theft;  but  section 
347  of  the  Criminal  Code  has  swept  away  all  such  absurdi- 
ties, and  cases  like  Thurborn 's  are  now  theft,  notwith- 
standing that  the  original  taking  was  innocent. 

Sec.  43. — Pledging  Found  Goods 

At  the  trial  of  the  case  of  R-  v.  Slavin,  35  N.B.R.  338,  7 
Can.  Cr.  Cas.  175,  the  judge  told  the  jury  that  where  a 
finder  of  goods  pledges  them  he  is  guilty  of  theft,  but  the 
Full  Court  of  Appeal  held  that  this  was  a  misdirection  to 
the  jury,  and  the  prisoner  was  allowed  a  new  trial. 

The  question  whether  the  pledging  or  conversion  by 
the  finder  of  lost  goods  is  theft,  or  no  theft,  all  depends 
upon  the  attendant  circumstances  of  each  particular  case, 
such  as  the  class  of  goods,  the  place  of  the  finding,  the 
interval  between  the  finding  and  the  pledging  or  conver- 
sion, and  the  probability  of  the  finder  being  able  to  dis- 
cover the  owner.  The  whole  question  may  be  summed  up 
by  asking  yourself  the  question:  "Did  the  finder  act  like 
an  honest  man,  who  would  be  willing  to  give  the  goods  up 
to  the  owner,  if  he  knew  who  he  were,  or  did  he  act  like  a 
thief,  trying  to  conceal  the  fact  that  he  had  so  found  the 
goods  and  thus  keep  them  for  himself?" 


RADICAL  ADVANCES  IN  U.  S.  UNDERWEAR 

UNDERWEAR  manufacturers  in  the  United  States  are 
preparing  minds  of  buyers  for  a  radical  price  increase  on 
Fall  lines  for  1917.  Agents  figure  that  men's  standard 
cotton  ribbed  union  suits,  which  last  Fall  were  priced  at 
$7  a  dozen  for  the  coming  Fall  season,  will  for  1917  be 
priced  close  to  $8.50  a  dozen,  says  a  trade  report. 

One  important  underwear  manufacturer  whose  goods 
for  this  Fall  were  being  sold  by  jobbers  at  $8.50  a  dozen 
has  notified  the  jobbers  to  put  a  price  of  $10.50  a  dozen 
on  these  ribbed  suits  for  all  further  business.  This  ad- 
vance merely  represents  the  increased  manufacturing  cost 
in  yarns,  labor,  etc. 
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KNITTED   GOODS 


WE  DISTRIBUTE  EXCLUSIVELY  THROUGH 

52   KNIT  GOODS  MILLS 

From  these  52  mills,  we  are  prepared  to  meet  any  demand  for  any 
grade,  style  and  weight  of  underwear  or  sweater  coats,  suitable  for 
any  climate,  in  any  part  of  the  world,  at  prices  sure  to  satisfy. 

WE  SELL  TO  JOBBERS  AND  MANUFACTURERS  ONLY 

Flat  and  ribbed  wool,  worsted  and  cotton  underwear  in  shirts, 
drawers,  vests,  pants  and   union  suits  for  men,  women  and  children. 

Nainsook  underwear— Complete  line  of  union  suits,  shirts  and  drawers 
for  men.  boys  and  children. 

Complete  line  of  Sweater  Coats,  Bathing  Suits,  Jerseys,  Scarfs,  Caps, 
Skirts.  Angora  Sets  in  cotton,  wool,  worsted  and  silk  for  men,  women 
and  children. 

We  have  a  special  department  for  the  care  of  Canadian  Trade.  Our 
long  experience  enables  us  to  render  you  efficient  service,  and  we  solicit 
a  call  at  our  New  York  office. 

CLIFT  &  GOODRICH 

ESTABLISHED  1891 

80-82  LEONARD  STREET,  NEW  YORK 

Chicago,  Boston,  Philadelphia  and  63  Basinghall  Street,  London,  E.C.,  England 


Circle-Bar  Hosiery 
For  Spring,  1917 

Now  in  the  hands  of  our  representatives.  Place  your 
orders  now  and  insure  Prompt  Delivery  (or  as  Prompt 
as  War  conditions  allow).     Fast  selling  lines  for 

Women 


in 

Silk 

Lisle 

Cotton 

and 

Cashmere 


\ 


Hosiery 

Children 

in 

Mercerized 

Cotton 

and 

Cashmere 


The   Circle-Bar  Knitting  Co.,   Limited,  Kincardine 
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Style, 
Quality 
and  Work- 
manship 

is  the  basis  on  which  we 
have  made" Monarch-Knit" 
pre-eminent  in  the  Knit 
Goods  trade,  and  now  after 
many  years  of  experience 
and  with  our  extensive 
and  efficient  organization 
we  are  able  to  meet  fairly, 
to  the  advantage  of  our 
customers,  this  time  of 
scarcity  and  high  prices 
and  turn  out  our  products 
most  economically. 

Stock  Monarch -Knit 
and  be  sure  of  a 
line  that  will  make 
for  you  easy  sales 
and  large   profits. 


MADE  IN 


CANADA 


DUNNVILLE,  CANADA 


V. 
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You  Know  the  Big 

Hosiery  Leader  for  Ladies  &  Misses 
Do  You  Carry  It? 


Ladies' 

Sizes 

8K  to  10 


Dh|§es§§nd 

REGISTERED 

What  dry  goods  dealer  is 
there  in  Canada  who  is  not 
familiar  with  the  Three 
Eighties  line? 

Every  dealer  knows  that  it  is  the  one 
big  stock  line  to  carry — easily  sold  be- 
cause it  is  well-known,  popularly- 
priced,  unmistakably  good  in  looks  and 
wearing  qualities. 

Wise  dealers  are  taking  a  look  at 
their  shelves  and  replenishing  their 
stocks  of  Three  Eighties. 

Black— Tan— White 

Order  From  Your  Wholesaler 


Misses' 

Sizes 

tyz  to  8j4 


QEfje  Cinpman=?|olton  Hmtttns  Co.,  Itmiteb 

Jlargeat  Jfyo&itvp  iflanufacturcr*  in  Canaba 

Hamilton,  Ontario 

MILLS  AT  HAMILTON  AND  WELLAND,  ONTARIO 


Sole  Selling  Agents : 
E.  H.  WALSH  &  CO..  Toronto 


Branch  Offices: 
MONTREAL  AND  WINNIPEG 


EVERY    PAIR     OF 
BY  THIS 


MH^ 


HOSE  PROTECTED 
TRADE-MARK 
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For  Men's 


Comfort! 


There  is  no  denying  the  quality 
of  Atlantic  Underwear  I'j-te'S'X 

world  produces,  right 
from  the  sea-swept  shores  of  Nova  Scotia — there  is  no  shrinkage  in  Atlantic  Under- 
wear Garments — NONE.  It's  a  heavy  underwear  for  men — means  solid  comfort. 
Are  you  stocked!     Send  for  samples. 

E.  H.  Walsh  &  Co.,  Toronto 

Selling  Agents  for  Quebec,  Ontario  and  Western  Canada 

ATLANTIC  UNDERWEAR  CO.,  LTD.,  moKbton 
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'  Onyx ' '  f§t  Hosiery 


Reg  US  Pat.  Of "c« 


is  one  of  the  few  advertised  brands  of  merit  which 
has  won  recognition  for  over  twenty-five  years  with 
a  record  of  constantly  increasing  sales. 

The  most  successful  Hosiery  departments  are  those 
concentrating-  on  Onyx  —  which  offers  a  complete 
range   of   Hosiery  —  from   Cotton    to    Silk   —  for 


men,   women   and   children — to  retail  from  25c  per 
pair  upwards. 

Novelty  silk  Hosiery  in  latest   designs— every  new 
shade  to  match  Leathers  or  Dress  Fabrics. 

Canadian  Merchants  are  invited  to  visit  our  Sales 
Rooms  when  in  the  citv.  or  write  for  information. 


EMERY-BEERS    COMPANY,  Inc. 


153-161  EAST  24TH  STREET 


Boston  Office : 
31   Bedford  Street 


Philadelphia  Office: 
1033  Chestnut  Street 


Chicago  Office : 
The  Lytton  Building 


NEW  YORK 

San  Francisco  Office : 
Bankers'  Investment  Bldg. 


I 


:l 


£ 
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The  Colonial  Knitting  Co.,  Limited 

New  Factory 
New  Equipment 
Larger  Range 
Prompt  Deliveries 

To  meet  the  demand  for  Colonial 
Knit  goods  we  have  taken  larger 
quarters  at  Elmira,  Ontario.  Our 
factory  is  equipped  with  the  most 
up-to-date  knitting  and  finishing 
machinery. 


Unusual 
Service 


We  are  now  in  a  position  to  give  your 
orders  immediate  attention.     Our  range  in 

Children's,  Ladies'  and 
Men's  Sweater  Coats, 
Caps,  Scarfs  and  Novelties 

will  excel  our  previous  output  and  the 
Colonial  Quality,  Style  and  Finish  will 
secure  better  profit  for  the  merchant  than 
any  other  line  on  the  market. 

See  This  New  Range. 
Ask  for  Samples. 


The  Colonial  Knitting  Co.,  Limited 


Elmira 


Manufacturers  of  High-Class  Knit  Goods 


Ontario 
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Substantial 
Profit 


Rewards  the  merchant  who  pushes 
A.  B.  C.  Brand  Infants'  and  Chil- 
dren's Hose;  and  he  has  the  sat- 
isfaction of  knowing  that  his 
customers  are  especially  satisfied. 

This  brand  has  a  quality  and  price 
that  have  a  special  appeal  to 
mothers. 

Our  Men's  Hose,  in  medium 
weight  cashmere,  give  great  satis- 
faction to  the  men  who  are  hard 
on  socks. 


Allen    Bros.    &:  Co. 

Limited 

817  Gerrard  St.  E. 
Toronto 


Selling  Agents  : 

R.  L.   Baker  &  Co.,  Toronto 


You  will  be   safe 

In  specializing  in  Peerless  Underwear  for  women 
and  children.  This  is  an  established  line  and  has 
won  favor  by  its  sterling  good  quality  and  com- 
fort fitting  features. 

REPRESENTATIVES: 

Ontario:  C.  and  A.  G.  Clark,  35  Wellington  St.  West, 
Toronto.  British  Columbia:  J.  J.  MacKay,  504  Mer- 
cantile Bldg.,  Vancouver.  Quebec:  Ernest  H*mel, 
66  Rue  'li'  L'Eglise,  Quebec.  Maritime  Provinces: 
E  it  Wcodill,  21  Roy  Bldg.,  Halifax,  N.S.  Mani- 
toba and  tin'  Wo:,l.  The  Hanley  &  MacKay  Co., 
139  Albert  St..  Winnipeg.  Montreal:  W.  A.  Kennedy, 
101    Minplri  Webb    Bid};..    Montreal. 

The  Peerless  Underwear 
Co.,  Ltd. 


Hamilton 


Ontario 


Registered  No.  262,Oi 


THE    HALLMARK    OF 

Maximum  Comfort  and  Durability 
at  Minimum  Cost. 

First  in  the  Field  and  Still  Leading. 

Made  on  the  GRADUATED  PRINCIPLE, 

and  starting  with  TWO  THREADS  in  the 
TOP,  it  increases  in  WEAR-RESISTING 
PROPERTIES  as  it  descends.  Thus  THE 
LEG  HAS  THREE  THREADS.  THE 
INSTEP  AND  FOOT  FOUR,  and  the  HEEL 
and  TOE  FIVE.  By  this  process  the 
WEIGHT  and  STRENGTH  of  the  Sock  are 
where  they  are  most  needed  IN  THE 
FEET,  making  it  essentially 

A    HALF  HOSE 
FOR  HARD   WEAR. 

Absolutely  Seamless 
Perfect  in  Fit 
Guaranteed  Unshrinkable 

THE    AOME    OF    PERFECTION    IN    FOOTWEAR. 

To  be  had  from  any  of  the   Leading  Wholesale 
Dry  Goods  Houses.  * 
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Buy  Early  and  Be 
Sure  of  Your 


ZIMMerKNIT 


<▲> 


LINES 

Every  Jobber  has  bought 
his  1917  Spring  stocks. 
You  will  find  the  Zimmer- 
knit  line  complete  and 
exclusive  in  finish, 
materials  and  all  round 
quality  and  value. 

See  your  Jobber's  repre- 
sentative, and  look  for 
this  trade  mark. 

ZiMMikNlT 


*£* 


Buy  early  and  be  sure  of  delivery. 


THE   ZIMMERMAN   MFG.   CO.,    LIMITED 
HAMILTON,  -  -  CANADA 

Largest  Makers  of  Quality  Union  Suits  in  Canada. 
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Hawthorn  Knit 


Superior  Brand 


KNITTED  TOWELS  and  FACE  CLOTHS 

You  will  find  our  values  for  Fall  and  next  Spring  buying  very  attractive. 


Hawthorn  Knit  Towels 


Sanitary 


Serviceable 


Both  Sides  Usable 


TOWELS. 

FACE    TOWELS— Sizes     17  x  ::4  18x36 

BODY     TOWELS     Sizes     21  x  42  22x44 

BATH    TOWELS— Light    22  x  44  24  x  44 

BATH   TOWELS— Heavy    22  x  44  24  x  46 


FACE   CLOTHS 

20x40        FOR  LADIES  AND  CHILDREN:  13  x  13. 

All    Ladies   use   Face  Cloths   and    the   most    absorbent   and 

30  x  4(i       Sanitary  are  Hawthorn. 

30x46        FOR   MEN:   Size  14   x   14  or  1G  x  16. 


More  men  to-day  are  shaving  themselves;  they  should  have  a  fine  "HOT  CLOTH  TOWEL"  when  shaving.   Use  Hawthorn. 
TOWELLING — In  rolls  30  to  40  yards  per  roll.     For  all  purposes.     Send  your  orders  early.  „ 


HAWTHORN   MILLS 

MAKERS  OF  BLANKETS,  KNITTED   GOODS,     ETC. 


CARLETON  PLACE 


ONTARIO 


John  Paterson,  310  Coristine  Buildine,  Montreal:    Little  and  Little,  152  Bay  Street,  Toronto,  Ont.:  Fred  Rumble.  4  10  Hammond    Buildinc,    Winnipee: 
V.  A.  Barnwell,  Pictou,  N.  S.:   E.  El  worthy,  Reeina,  Sask.:   A.  J,  Snell,  Caleary,  Alta.,  for  British  Columbia  and  Alberta. 
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N  giving  Penmans  Hosiery 
the    smartness    that    has 

helped  make  them  distinctive,  fit 
and  wearing  qualities  have  not  been 
overlooked,  rather  have  they  been 
enhanced  in  the  development  of 
hosiery    that    is   a   real   achievement. 

Your    needs    can    be    supplied    by 
dealer  who  has   Penmans. 


Penmans       Limited 
Paris 


Dry  Goods  R 
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Big  Profit 


Popular  for  Fall  and 
Christmas  Selling 

Last    year    the    demand    for    silk    and    cretonne 

shades    was    quite    heavy — this    year    silk    and 

cretonne  shades  are  greatly  in  vogue. 

We  have  an  extensive  range  of  beautiful  designs 

in    exquisite    coloring    that    make    an    immediate 

appeal. 

Jf    desired,   suitable   high-class   pedestals   can   be 

furnished  with  any  particular  shade. 

Write  for  complete  catalog  and  price  list. 

TORONTO    SILK    SHADE    COMPANY 

370   Victoria   Street  -  TORONTO 

Manufacturers    of    Candle,    Lamp   and    Electric   Light   Shades 


ff 


id 


WORN 

BY  THE 

BEST 


UNSHRINKABLE 

UNDERCLOTHING 

ALL  PURE  WOOL 

LOOK  FOR  THE  SHEEP  ON  EVERY  GARMENT 


WRITE  FOR  PRICES 

The  CTurnbull  [o.of  Gait  Ltd 

Gait  .Ontario. 

Manufacturers  ofTurnbulls  high  class  Ribbed 
Underwear  for  Ladies  andChildren.TurnbuMs'M' 
^Jandsfor  Infants  and  "CEETEE'ShaterKnit  Sweater  Outs. 


c/<8ETrTE>\ 


SOLD 

BY  THE 

BEST 

DEALERS 


^ts  umofy 


LEEDS. 


Exporter  of  Plain  and 
Fancy  Woollens  and 
::      ::     Worsteds.      ::     :: 

n  ■  n 

Articles  Unis  et  Fantaisie 


et      Femmes. 


London,   England,  68   Basinghall  Street 

i   Telephone  No.   2134    London  Wall 

Agencies  : 

P\RIS,  BORDEAUX,  BRUSSELS. 

MONTREAL,  TORONTO 

Cable  and  Telegraphic  Address'  "Square,  Leeds". 

Telephone  No.  4136,  Leeds. 'ABC  Code,  5th  Edition  used. 


^is^- 


J> 


Stopping  an  advertisement 
to  save  money  is  like  stop- 
ping a  clock  to  save  time. 
Advertising  is  an  insurance 
policy  against  forgetfulness 
— it  compels  people  to  think 
of  you. 


Mr.  Merchant 

See  that  your  clerks  and  department  heads 
read  this  paper  regularly,  it  will  increase 
their  efficiency.  Watch  closely  the  adver- 
ment  for  new  selling  arguments,  it  will  help 
increase  sales.  There  is  always  room  for 
the  man  who  knows. 
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Mentally,  are  you 

inferior  to  a  bank  president? 

This  advertisement  is  addressed  to   the   younger 
men    at    or    near    the    head    of    business    houses. 

It  is  addressed  to  you  because  you  have  ambition  not  chilled  by  the  experience  of 
many  failures. 

It  is  addressed  to  you  because  you  have  a  will  —  and  the  strength  —  to  attempt  big 
things. 

It  is  addressed  to  you  because  the  circumference  of  your  world  is  always  widening — 
this  because  of  energy  on  your  part  and  a  vision  of  things  far  off. 

Your  world  is  the  world  of  money  and  business — very  big  worlds.  They  are  worlds 
concerning  which  you  ought  to  know  much. 

In  particular,  you  want  to  know — or  should — about  Money  and  Business  in  Canada. 
This  desirable  and  essential  knowledge  can  be  obtained  from  reading  and  study. 

But  you  require  an  index — a  guide,  and  this  you  will  find  in  THE  FINANCIAL  POST, 
a  weekly  newspaper,  the  subscription  price  of  which  is  $3.00  a  year. 

This  newspaper  tells  you  about  Money  and  Business  in  Canada.  It  lifts  you  out  of 
your  own  rather  confined  world,  and  puts  you  into  the  world  of  the  men  who  are  doing 
big  things. 

Now  it  is  clear  that  you  can  make  more  money  if  you  Now  this  same  Big  World  is  open  to  you — but  you  must 

understand    Money   and1  Business    after  the   manner   of  enter  it  of  your  own  accord,  and  with  a   sincere  pur- 

these  men  at  the  head  of  our  great  banks,  financial  insti-  pose  to  become  familiar  with  it.     The  bigger  world  will 

tutions  and  manufacturing  establishments.  adopt  you  and  reward  you  if  you  choose  to  live  in  it. 

These  men  are  probably  not  a  whit  better  equipped  men-  The  Post's  Business  Outlook  alone  will  give  you  an 
tally  than  you.  Their  advantage  lies  in  this  circum-  invaluable  acquaintance  with  big  affairs  and  with  the 
stance:  namely,  that  they  have  chosen  to  live  in  a  bigger  tendencies  in  business.  This  helps  to  give  you  that  fore- 
world — the  world  of  Big  Money  and  Big  Business.  And  sight  so  essential  in  directing  your  own  business  to 
living  in  this  world,  they  have  stretched  out  farther  and  greater  success.  Read  The  Post  for  this  Business  Outlook 
higher — in  the  direction  of  richer  prizes,  by  preparing  if  for  nothing  more.  It  alone  may  easily  be  worth  the 
themselves  constantly  for  greater  opportunities.  subscription  price  to  your  business. 

This  is  why  we  urge  you  to  become  a  regular  reader  of  THE   FINANCIAL  POST   OF   CANADA. 

And  as  a  young  man  of  ambition  and  outlook,  you  will,  we  feel  sure,  fill  in  the  form  below  and  return  to  us. 

THE  FINANCIAL  POST 

OF  CANADA 

143-153  University  Ave.  Toronto 


1916. 

THE  FINANCIAL  POST  OF  CANADA 

143-153  University  Ave.,  Toronto. 

Please  enter  me  as  a  regular  subscriber,  commencing  at  once.   I  will  remit  $3.00  to 
pay  for  my  subscription  on  receipt  of  bill. 

Name  Address 
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FALL  TRIMMINGS 

Most  of  the  Ornamentation  Lies  in  the  Shapes  of  the 

Hats — Velvet  Continues  Lead  With  Satin 

Strong — Huge  Variety  of  Shapes. 

THE  new  Fall  millinery  in  its  later — its  real  Fall 
form  is  here.  One  cannot  see  with  the  mind's  eye 
anything  like  the  clearness  and  positiveness  of  the 
naked  eye,  and  it  takes  seeing  with  the  naked  eye  to  con- 
vince one  conclusively  that  the  new  Fall  millinery  styles 
are  decidedly  unique  and  attractive. 

Scarcely  Two  Are  Alike 

And  now  to  tell  about  them — which  is  no  easy  task — 
for  there  are  scarcely  two  of  them  alike  being  in  all  sizes, 
shapes  and  brim  contours  imaginable,  and  made  up  in 
velvet  and  in  combinations  of  velvet  with  satin  and  hat- 
ter's plush.  A  few  models  too,  are  made  of  hatter's  plush 
alone.  While  other  models  are  fashioned  of  faille,  but 
velvet  as  the  predominating  and  by  far  the  most  extens- 
ively used  material  for  fashioning  the  new  models. 

Now  as  to  shapes,  there  are  close-fitting  turbans,  with 
high  draped  or  stiff  crowns — small,  medium  and  large  jockey 
or  visor  trimmed  hats — drooping  sailors — bandeau  hats 
with  mounted  brims  flaring  wide  out  to  this  side  or  that  or 
at  the  back — large  hats,  with  brims  sweeping  out  in  highly 
exaggerated  fashion  at  either  side,  and  last,  but  most 
unique   of   all,   hats   with    brims   turning  straight    off   the 


A  style  that  promises  popularity,   large   hats     with      brims 
sweeping  out  in  highly  exaggerated  fashion  at  either  side 


face  and  drawn  out  at  the  sides  in  true  Napoleon  effect, 
and  others  with  brims  turning  up  sharply  in  revers  effect 
at  the  side  or  side  front. 

But  to  give  an  outline  of  a  few  of  the  types  mentioned 
above: — A  large  black  velvet  bow  appeared  as  the  only 
trimming  on  the  side  back  of  a  draped  crown  turban  de- 
veloped in  black  velvet. 

A  close-fitting  turban  of  black  velvet  showed  maline 
falling  around  the  edge  in  short  veil  effect,  a  row  of  jet 
beads  finishing  the  edge  of  the  veil  and  folds  of  maline 
softening  the  crown  above  the  veil. 

Another  close-fitting  turban  of  purple  velvet  carried  a 
collar  of  velvet  across  the  back,  the  collar  serving  as  an 
effective  background  for  the  small  sand  colored  wings 
with  which  it  was  flanked. 

A  trim  around  the  top  of  the  crown  of  a  maize  colored 
velvet  turban  was  airily  circled  with  burnt  peacock,  which 
harmonized  with  the  fold  of  black  velvet  which  appeared 
finishing  or  binding  the  turban's  edge. 

Visor  or  Jockey  Trimmed 

But  leaving  the  turban  which  like  the  poor,  is  always 
with  us  in  some  shape  or  other,  one  hastens  to  mention 
the  visor  or  jockey  brimmed  hats  which  give  indications 
of  taking  so  well.  Small  turban  shapes,  medium  sized 
hats,  as  well  as  large  ones,  are  seen  with  these  visor  brims, 
which  commence  narrow  at  the  back  but  grow  larger  as 
they  come  forward  until  in  the  medium  and  large  sized 
hats  they  scoop  out  in  most  engaging  nonchalant  effect 
over  the  eyes. 

Tarn  crowns  look  well  with  these  visor  brims  but  smooth 
covered  crowns  are  seen  with  them  also. 

Sailors  and  Capelines 

It  was  not  to  be  expected,  considering  its  present  sea- 
sun  's  popularity,  that  the  sailor  would  be  dropped  out  of 
the  new  Fall  line  and  so  it  occasions  no  surprise  to  see  it 
back  again  with  drooping  brim  and  in  a  more  seasonable 
covering  of  velvet. 

Capelines  too,  are  back  again.  A  certain  black  velvet 
une  showing  its  scalloped  edge  bound  with  black  silk  braid 
and  carrying  on  the  front  of  its  soft  crown  a  small  flat 
how  of  white  fur  which  holds  into  place  the  black  feelers 
tipped  with  balls  of  white  fur  which  jut  out  at  either  side 
across  the  front. 

Mounted  Brims  Sweeping  Upward 

Quite  new  to  us,  however,  are  the  bandeau  hats  with 
their  mounted  brims  sweeping  upward  and  outward  in 
all  sorts  of  irregular  contours,  wings  and  feather  orna- 
ments being  employed  to  accentuate  the  flaring  sweeps  of 
those  odd  brims. 

Napoleon  and  Washington  Shapes 

New,  too,  are  the  hat  styles  inspired  by  those  which 
Napoleon  and  George  Washington  wore,  with  brims  turn- 
ing sharply  off  the  face,  and  appearing  drawn  out  at  either 
side  and  those  with  brims  turning  back  in  sharp  revers 
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fashion  across  the  side  and  side  front  .  An  African  brown 
velvet  hat  in  the  former  style  with  stiff  crown  and  soft 
pleated  brim  was  trimmed  with  wheels  of  brown  gTOSgrain 
nbbon  which  appeared  on  either  side  in  front  as  though 
holding  up  the  brim. 

"Ornamented,  Not  Trimmed" 

Considering  the  season's  unique  shapes  it  is  not  sur- 
prising that  trimmings  are  decidedly  simple.  "Hats  are 
not  trimmed,"  a  millinery  buyer  remarked.  "They  are 
ornamented  this  season."  Metallic  ornaments  in  steel, 
gold,  bronze  and  iridescent  effects,  are  widely  employed. 
Gold  and  silver  edged  ribbons — flowers  of  gold,  silver  and 
metal  tissue,  sometimes  mixed  with  a  cluster  of  bright 
colored  flowers,  and  embroidered  motifs  in  butterfly,  bird 
or  fruit  design  done  with  metallic  and  vivid  colored  thread, 
give  enlivening  touches  to  smart  shape  models. 

Some  of  the  Trimmings 

Burnt  peacock,  imitation  gourra,  bands  and  breasts  of 
pheasant  and  guinea  fowl  and  pasted  feather  bands  in 
black  and  white,  odd-shaped  birds  and  wings,  feelers,  burnt 
ostrich  sections  to  emphasize  brim  revers  and  fancies  of 
ostrich,  etc.,  in  the  shape  of  tiny  birds,  can  also  all  be 
safely  bought  for  they  are  being  effectively  used  in  the 
hats  this  season. 

Purple,  black  and  navy  are  the  colors  expected  to  lead 


in  the  Fall  millinery,  although  bottle  green,  wine,  old  blue 
and  grey  will  also  have  a  place. 


A    model   which    demonstrates   the   eccentricity     of     brims 
that  is  a  marked  feature  of  the  fall  millinery 


SOME  HINTS  FOR  THE  MILLINERY  WORKROOM 


AN  important  point  in  workroom  management  consists 
in  seeing  that  every  inch  of  material  that  goes  in^o 
a  hat  is  paid  for.  It  is  not  wise  to  out  off  silks, 
velvets  and  other  trimmings,  for  it  is  by  no  means  certain 
that  all  estimated  will  be  wanted,  or  on  the  other  hand  the 
trimmer  may  find  that  the  estimated  lengths  are  not 
enough  to  carry  out  the  ideas  that  she  is  working  out. 
The  proper  way  is  to  measure  off  so  much  and  place  a  pin 
or  pins  at  the  place  and  then  go  ahead  with  the  trimming. 
Records  should  be  kept  of  how  much  is  measured  off,  and 
of  how  much  is  used,  if  it  is  more  or  less  so  that  the 
cost  of  the  hat  can  be  properly  estimated  when  finished. 
These  records  can  be  kept  on  pieces  of  ribbon  paper — that 
i>  on  the  paper  that  is  rolled  with  the  ribbon  on  the  bolts 
to  preserve,  and  these  pieces  of  ribbon  should  be  pinned  to 
the  hat  until  the  bill  is  made  out. 

Record  of  Time  on  Every  Hat 

A  good  workroom  manager  knows  just  about  how  much 
work  a  trimmer  or  preparer  should  turn  out.  Some  pro- 
cesses take  up  time  while  others  can  be  done  quickly  and 
she  should  know  how  much  to  expect.  A  record  should  be 
kept  of  the  time  put  in  on  every  hat  and  this  should  be 
one  of  the  items  that  is  considered  when  the  cost  is  fixed. 
The  usual  plan  is  to  nut  so  many  trimmers,  preparers,  im- 
provers, etc..  at  a  table  and  to  expect  so  much  work  from 
that  table.  If  this  is  not  turned  out,  let  each  girl  record 
the  time  she  puts  in  on  each  model  she  works  upon  and 
the  head  of  the  workroom  is  soon  able  to  put  her  finger 
on  t'<e  weak  spot,  and  to  decide  how  it  is  ti  be  eliminated. 

Everything  should  be  handy  for  the  girls.  The  best 
tables  are  covered  with  cotton,  with  a  little  padding 
underneath; — needles  and  pins  can  be  stuck  into  this 
cover,  and  articles  can  be  pinned  to  it.  There  should  be  a 
yard-stick  nailed  on  to  the  side  of  the  table  in  front  of 
each  girl  so  that  she  always  has  a  measure  handy.  Also 
there  should  be  a  stand  holding  spools  of  threads,  silk,  etc., 
and  a  cushion  for  needles  and  pins,  scissors,  pliers  and  all 
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other  tools  should  be  handy  so  that  there  is  no  interfer- 
ence with  the  work  on  hand. 

With  the  workroom  in  competent  hands  and  turning 
out  all  the  work  that  it  is  able  to  produce  the  next  ques- 
tion is  the  service  and  the  selling  end.  It  is  because  of 
the  superior  service,  as  well  as  the  exclusiveness  of  the 
styles  that  many  women  who  can  afford  to  pay  a  good 
price  for  the  millinery  they  wear  patronize  the  exclusive 
millinery  store.  These  women  feel  that  they  pay  for 
service  and  for  exclusive  styles  and  the  only  way  to  hold 
their  patronage  is  to  see  that  they  get  it. 
Avoiding  Duplicates 

They  think  if  they  come  to  the  departmental  store  and 
select  a  model  from  stock  they  take  the  chance  of  seeing 
the  same  hat  worn  by  one  or  other  of  their  neighbors. 
This  would  not  be  liked,  but  the  store  would  not  be  blamed. 
Should  this  happen  when  the  hat  had  come  from  an  ex- 
clusive store  the  milliner  would  have  considerable  difficulty 
in  persuading  her  customer  that  the  fault  was  accidental, 
and  the  chances  are  that  she  would  lose  her  customer.  This 
is  often  a  hard  matter  to  arrange  when  the  store  has  a  lot 
of  casual  trade,  and  it  is  a  good  plan  for  the  saleswoman 
to  get  from  a  prospective  customer  where  she  lives  before 
she  really  attempts  to  make  a  sale.  She  can  then  run  over 
in  her  mind  what  has  been  sold  to  customers  in  that  lo- 
cality and  can  refrain  from  showing  models  that  are 
similar  or  the  same. 

On  Promptness  and  Promises 

There  is  little  to  say  upon  the  subject  of  promptness, 
as  competition  is  so  keen  that  the  milliner  who  is  lax  in 
this  respect  cannot  hope  to  build  up  a  business.  Promises 
made  should  invariably  be  kept  and  it  is  better  to  state 
clearly  what  cannot  or  can  be  done,  than  to  make  a 
promise  with  the  intention  of  breaking  it  later.  This 
means  very  strenuous  work  while  the  season  is  on,  and 
explains  why  so  many  milliners  welcome  slack  period 
between  seasons.  The  pace  while  it  lasts  is  too  fast  to  he 
kept  up  right  through  the  year. 
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NEW  YORK  MILLINERY 

Wonderful  Variety  in  Fall  Shapes — .Mostly  Touches 

Only  of  Trimming — Purple  the  Leading 

Color. 

NEW  YORK.  August  7. — It  is  not  making  a  sweeping 
statement  to  say  that  all  types  of  hats  are  being- 
shown    this   season   and    they   range   in    size    from 
turban  shapes  to  ridiculously  large  hats. 

These  very  large  hats,  however,  are  looked  upon  as 
being  in  the  novelty  class  and  while  the  turban  will  be 
sure  to  meet  with  a  certain  reception,  it  is  the  medium 
sized  hat  that  is  expected  to  have  the  surest  place  in  the 
season  's  styles. 

Short-Backed  Hats 

Short-backed  hats  are  very  much  in  evidence  in  all 
the  showings  and  appear  in  the  large  and  medium-sized 
hats  to  have  grown  out  of  the  visor  brims  which  are  sound- 
ing such  a  new  note  in  hat  styles  for  Fall.     One  of  these 


A  model  which  illustrates  the     tendency 
backed  shapes. 


toivard     short- 


short  backed  hats  was  scooped  out  in  front  in  charming' 
mushroom  effect,  its  only  trimming-  being  a  narrow  silver- 
edged  ribbon  which  passed  around  the  base  of  the  puff 
crown  and  tied  in  front. 

Hats  that  turn  off  the  face  in  Napoleon  style  and  are 
trimmed  in  front  are  also  new  to  us  this  season  and  give 
promise  of  taking  well. 

Odd  shapes  are  also  seen  with  brims  jutting  out  at  the 
side  or  back  in  curious  proportions  and  angles,  and  these 
odd  shaped  brims,  too,  often  appear  mounted  on  a 
bandeau. 

Floppy  brimmed  hats  with  soft  tam  crowns,  and  sailors 
with  drooping  and  rolling-  brims  are  other  styles  included 
in  the  various  showings. 

Trimmings  are  simple  and  distinctive,  being  seemingly 
designed  to  give  mere  finishing  touches  to  hats  that  de- 
pend on  their  lovely  lines  for  their  charm. 


Thus  touches  of  metal  thread  and  vivid  silk  embroidery, 
metallic  ornaments  and  flowers,  odd  shaped  wings  and 
birds,  burnt  peacock,  goose,  pheasant,  guinea  fowl  and 
pasted  feather  bands  and  fancies  are  employed  when  their 
appropriateness  to  any  particular  hat  style  recommends 
them. 

Fur  is  also  expected  to  be  a  well  liked  trimming  later  in 
the  season  and  while  at  present  ostrich  is  only  seen  con- 
structing an  odd  fancy,  there  is  a  feeling — or  at  least 
a  hope  in  some  quarters  that  it  will  he  called  for  later  on. 

Colors  in  Order  of  Call 

Mentioned  in  order  of  their  style  merit  the  Fall  milli- 
nery colors  are  purple,  Burgundy,  black,  quince  or  prune; 
bottle  green,  brown,  various  shades  of  blue,  and  red  for 
early  Fall. 

Among  the  new  millinery  materials  noted  were  a 
brocaded  satin,  showing  a  Japanese  design  in  gold  and 
silver  on  a  black  as  well  as  a  blue  ground. 

Velvets  Only  After  Long  Wait 

A  buyer  for  a  large  Canadian  importing  house  who  has 
just  returned  from  Lyons  and  some  points  in  Switzerland 
declares  that  the  outlook  for  production  of  silk  velvet  in 
the  future  is  rather  worse  than  it  has  been.  While  velvet 
orders  for  the  present  Fall  season  and  the  Summer  have 
been  delivered  probably  up  to  SO  per  cent.,  new  orders  are 
being  refused  except  on  four  months  and  then  there  will 
be  an  advance  of  25  per  cent,  over  present  prices  upon 
these.  Importers  have  found  that  no  repeat  orders  could 
be  filled  for  the  present  Fall  and  that  nothing-  ordered 
now  will  be  delivered  until  at  least  the  middle  of  Novem- 
ber. 

"Silk  dress  goods  are  more  uncertain  than  ever,"  said 
this  buyer  to  The  Review.  "Novelties  are  out  of  the 
question.  The  mills  have  all  they  can  do  to  get  out  the 
plain  staple  stuff  and  are  not  bothering  about  any  new 
lines." 

No  More  Velveteens  Before  Spring 

The  buying  up  of  most  of  the  Japanese  crop  of  raw 
silk  by  the  United  States  would  have  a  tendency  also  to 
increase  prices  in  Europe.  Italy  has  been  using  a  con- 
siderable quantity  of  raw  silk  from  Japan  in  the  past. 

Reports  from  Bradford,  Manchester,  Huddersfield  and 
other  English  centres  of  manufacture  state  that  orders  for 
woolen  dress  and  velveteens  are  practically  now  filled  for 
Spring  delivery  and  very  few  others  can  be  taken.  Hol- 
land and  Denmark,  said  a  buyer,  were  getting  about  ten 
times  as  much  from  British  mills  now  as  they  were  before 
the  war  as  their  other  sources  of  supply  had  been  cut  off. 


FRIENDS'  NAMES  ON  MAILING  LIST 

B.  AI/TMAN  &  00.,  New  York,  sometimes  hand  a  printed 
slip  to  customers  with  blanks  on  for  names  of  friends. 
This  reads:  "We  will  be  pleased  to  record  upon  our  mail- 
ing list  the  names  of  those  of  your  relatives  and  friends 
whom  you  think  would  be  interested  in  receiving  notifica- 
tions of  our  future  special  offerings  and  fashion  sugges- 
tions, thus  enabling  them  to  shop  conveniently  and 
economical! v  by  mail." 


The  Sherwood  Stores,  Ltd.,  of  Regina.  have  been  in- 
corporated. 

*  *  * 

There  will  be  established  a  chemical  plant  f  >r  the  manu- 
facture of  dye  stuff  at  some  point  in  Western  Ontario 
which  is  probably  associated  with  the  Federal  Dye  Stuff 
Corporation  of  New  York. 


72 


HOW  MODEL  IN  FABRICS  HELPED  SPECIAL  SALE 

Novel  Plan  of  Hudson's  Bay  Co.'s  Store  in  Calgary,  Model  Being  Dressed  in  Goods  on 
Sale — Breezy  Forms  of  Publicity  and  Go-opera tion — Other  Devices  of 

Merchants. 


BREAKING  upon  the  comparatively  peaceful  June 
atmosphere  of  Calgary  we  can  well  imagine  that,  the 
First  Big  Annual  Piece  Goods  Exposition  and  Sale 
created  somewhat  of  a  stir.  It  was  more  than  bright  pub- 
licity that  bespoke  a  big  reception  for  it ;  it  was  breezy 
and  strongly  inviting. 

The  reproduction  herewith  of  the  inside  page  of  a 
folder  will  suggest  some  of  the  causes.  This  same  heading 
and  this  same  lady  with  the  fancy  skirt,  ushered  in  all  the 
ads.  and  circulars.  Her  mate  was  a  Living-  Model  in  the 
store  itself  who  paraded  for  the  whole  week.  Her  dross 
was  made  from  fabrics  carried  in  stock  in  the  store  by  the 
yard. 

Using  Live  Models  to  Show  Piece  Goods 

This  is  an  exceedingly  bright  use  to  make  of  a  live 
model,  whose  efforts  so  far  have  been  confined  mainly  to 
exhibiting  ready-to-wear  garments.  But  this  idea  of  Mr. 
E.  Dunn,  buyer  for  this  department,  is  a  considerable 
advance  on  the  making-up  of  an  uncut  drape  of  dress 
fabrics  upon  a  full  length  form,  and  its  very  novelty  con- 
tains some  of  the  elements  of  a  most  effective  appeal. 

But  the  idea  was  developed  one  stage  farther.  The 
"lady  in  the  case"  had  thousands  of  post  cards,  with  a 
colored  view  of  Calgary  on  the  reverse  side,  and  addressed 
— in  a  typewritten  face — to 

Madame  Fashion, 
Style  Avenue, 
Calgary. 

On  the  left  was  the  following  "letter"  to  the  customer 
who  held  the  card : 

The  dress  I  am  wearing  is  made  from  material  in  our 
Wash  Goods  Department,  Main  Floor.     Thousands  of 
yards   of   individual   and   exclusive   colorings   in  wash 
goods,  silks  and  wool  goods  on  sale  to-day. 
Piece  Goods  Department, 
Main  Floor, 

Mabel  Hudson, 
Calgary,  June,  1916. 

Making  It  An  Annual 
The  sale  was  most  successful  for  the  same  ingenuity 
that  lay  behind  the  printed  announcements  covered  the 
other  details.  It  is  spoken  of  as  the  "First"  big  annual 
piece  goods  sale,  implying  that  it  will  be  a  permanent 
affair  in  the  store.  This  very  form  of  styling  it  carries  its 
own  value  for  women  will  fix  it  in  their  minds  as  an 
annual  event,  such  as  the  Hosiery  and  the  Furniture  sales 
of  August  in  many  stores.  A  pre-Inventory  or  July  Clear- 
ance sales,  and  so  forth.  One  is  not  inclined  to  find  fault 
with  the  judgment  of  those  merchants  who  prefer  a  few 
big  sales  in  a  year  to  oft-recurring  ones  that  often  have  no 
special  significance  to  the  buying  public.  The  Hudson's 
Bay  Co.'s  had  a  Piece  Goods  Sale,  June  13  to  June  17, 
Tuesday  to  Saturday. 

For  Fall  Sales  as  well 
This  was,  however,  more  than  a  wash  goods  sale;   it 
looked  forward  to  Fall  as  well,  to  values  in  serges  and 


0"£  A^ESJ  big  annual  P|£CE  GOODS 
A  EXP?5fT!^5ALE 


Hudson's  Ifoy  \ 

CrmtpattU,  (Calgary       % 

Announce   Their  First  Big  Annual  Piece    Goods     I 
Exposition  and  Sale  beginning  ■ 

TUESDAY,  JUNE   13th-8.30  a.m.    § 

I 


faljnc»    NOW 


Inside  page  of  folder.    Similar  top  piece  used  in 
newspaper  ads. 

coatings: — "Save  money  on  the  purchase  of  that  material 
Cor  the  Summer  Dress  and  that  Suit  Length  for  the  Winter 
Costume."  The  latter  is  an  appeal  that  in  ordinary  years 
would  not  be  listened  to,  but  an  advancing  market  is  a 
good  persuasive  agent. 

In  a  full  page  ad.  that  preceded  the  opening  day  of  the 
sale,  special  offerings  were  featured,  such  as  White  Vic- 
toria Lawn  at  1212c.;  Native  Woven  Shantung  Silk,  29c; 
and  so  on.  Nearly  the  whole  page  was  given  up  to  this 
sale  and  every  day  while  it  lasted  it  was  featured. 

Another  point  worthy  of  mention  is  the  co-operation 
between  the  windows,  the  advertising  and  the  internal  ar- 
rangements for  the  sale.  Not  that  window  display  is  dis- 
regarded as  an  accessory  but  no  mention  is  made  of  it 
ordinarily  in  the  advertisements.  But  seldom  is  mention 
made  of  this  and  Mr.  Dunn  values  the  definite  connection: 
"Do  not  fail  to  see  Great  Window  Displays,"  he  says  in 
newspaper  and  circular  publicity,  and  we  have  no  doubt 
this  acted  as  an  incentive  upon  the  work  of  the  window 
trimmers. 


A  MONTREAL  COMPLAINT  OF  WHOLESALERS 

A  RETAIL  branch  of  a  Montreal  Publicity  Association 
has  been  formed.  One  of  the  objects  is  to  protect  the 
retailer  against  the  tendency  of  individuals  who  buy  from 
manufacturers  and  jobbers.  The  following  belong  to  the 
organizing  committee:  J.  W.  Chesney,  manager  Almy's 
Limited;  Annand  J.  Dugal,  Dupuis  Freres;  Theo.  Mor- 
gan, Henry  Morgan  &  Co.;  Earl  Birks,  Henry  Birks  & 
Sons;  Alex.  Holland,  G.  A.  Holland  &  Son  Co.;  W.  H. 
Goodwin,  Goodwin's  Limited;  Mr.  Moore,  manager  Mappin 
&  Webb;  R.  H.  Fairweather,  Fairweather's  Limited;  F.  M. 
Johnston,  John  Murphy  &  Co.;  J.  T.  Bryson  and  Mr. 
Tomlyn,  Bryson 's  Limited;  Jas.  Ogilvy,  Jos.  A.  Ogilvy  & 
Sons;  and  Fred  Abraham. 
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MILLINERY 


MOVED  TO 
LARGER 
PREMISES 


MORE  CENTRAL 


GROUND  FLOOR 


NOTE   NEW   ADDRESS 


Come   and    see    our  new    place    when    in 
Montreal  for  the  opening. 

Everything  New  in  Ladies'  Hats  for 
the  Approaching  Season. 


MONTREAL  HAT  CO.,  Limited 

15     ST.     HELEN     STREET,     MONTREAL 


MANU- 
FACTURERS 
OF 


OSTRICH 

PARADISE 
OSPREYS 

MARABOU 


DOMINION  OSTRICH  FEATHER  COMPANY,  Limited 

78  WELLINGTON  STREET  West.  TORONTO 


'        of  ART  in  Original  Model" 

HAT  FRAMES 

25  to  33  WEST  45™  STREET 

N  EW  YORK 


Your  Spare  Time 


IN    EXCHANGE 


For  Our  Money 

Will  you  exchange  a  part  of  your  spare  time  for  our  money?  Does  it 
interest  you  to  know  that  we  are  employing  hundreds  of  men  and  women, 
right  here  in  Canada,  to  represent  us  during  spare  time  and  "off  hours." 
For  their  otherwise  leisure  hours,  our  representatives  are  greatly  increas- 
ing their  regular  incomes.  A  number  of  our  best  representatives  find  that 
their  spare-time  efforts  earn  for  them  more  than  their  regular  occupations. 

Our  plan  takes  no  time  from  your  regular  duties  —  your  spare  time  is 
all  we  want  at  present.  Are  you  willing  to  exchange  it  for  cash,  providing 
we  prove  to  you  that  money  can  be  made?  Supposing  you  write  us  a  line 
by  return  mail  and  say,  "Send  full  particulars  regarding  your  spare-time, 
money-earning  plan,"  that  will  do. 

The   MacLean    Publishing   Co.,   Ltd. 

143-153  UNIVERSITY   AVE.  -  TORONTO,    CANADA 
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M^^ 


GlCTLE 

Gage 


Gamble 
Gage 


>orted  Patterns, 
Newest  Gage  Models, 
Gage  Exclusive  Shapes 

and  the  largest  open  stock  of 

MILLINERY  MERCHANDISE 

in  the  world 

NOW  ON 

DISPLAY 

AT 

GAGE'S. 


COME  TO 


xwuy 


Chicago 
New  York 
Paris 


//  you  mi 
interested  in 
well-digeate'd 
n  to  "IN- 
SE  Y  0  U  R 
THK  8EA- 
Ue  adverUs- 
g  department. 
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VEILINGS  FOR  FALL 

Some  Novelties  Introduced — Band  Veil  Very  Smart 

—Heavy  Patterns  on  Calais  Models — Circular 

Veils  Larger — Advance  of  20  Per  Cent. 

ALL  indications  point  to  an  active  Fall  veiling-  season, 
veiling  houses  have  stocked  and  are  showing-  a  large 
variety  of  veiling  styles. 
Draped  veils  continue  in  popularity  and  have  a  promi- 
nent place  in  the  Fall  showings.  Among  these  is  the 
"band"  veil,  which  is  veil  and  hat  band  combined.  The 
veil  is  attached  to  the  band,  which  is  run  with  elastic  and 
can  be  fitted  over  any  hat  crown.  Five  tiny  frills  of 
taffeta,  picot-edged  in  white,  trim  the  band,  while  a  still 
narrower  frill  finishes  the  one-inch  hem  of  the  veil. 


JUST  OUT  FROM  CALAIS.— This  band  veil  of  black 
hexagon  mesh  shows  the  hat  band  trimmed  with  frills  of 
black  taffeta,  picot-edged  in  white,  a  matching  frill  trim- 
ming the  hem  of  the  veil.  Comes  also  in  navy.  Shown  by 
Thompson  Lace  and  Veiling  Co. 

These  band  veils  are  developed  in  black  and  navy,  and 
are  very  chic  with  the  white  picot-edging  on  the  taffeta 
frills. 

Circular  Veils  Larger  for  Fall 

The  circular  drape  veils  being  shown  this  season  meas- 
ure .'i(>  inch  in  diameter,  and  are  thus  larger  than  those  of 
last  season,  which  measured  27  inches  in  diameter. 

The  square  draped1  veil  which  is  adjusted  with  one 
corner  coming  in  point  effect  in  front,  is  also  being  shown. 

Thread-run  patterns,  chenille  and  velvet  dots,  sequins 
and  hand  braiding  are  employed  in  border  decorations. 


Among  the  thread-run  borders  are  those  run  with  gold 
thread.  One  of  the  handsomest  of  these  was  in  oak  leaf 
design  with  clottings  of  chenille. 

Chenille  and  velvet  dots  both  in  small  and  large  sizes, 
or  in  combinations  of  two  sizes  are  used  to  fashion  veil 
borders,  and  are  also  employed  in  combination  with  braid. 
A  very  handsome  veil  showed,  in  fact,  combinations  of 
thread-run  pattern.  Velvet  dots  and  braid,  the  braid  run- 
ning through  the  border  and  appearing  at  intervals  in  bow- 
knot  effect,  while  a  double  row  of  braid  was  used  to  hem. 

Calais  Veils  Heavily  Patterned 

Braid  is  also  used  as  a  sole  trimming  on  the  season's 
drape  veils. 

Among  the  higher  priced  offerings  are  Calais  and 
Chantilly  lace  draped  veils.  The  former  are  heavily  pat- 
terned and  are  very  rich  and  dressy. 

A  good  range  of  mourning  veils  in  combinations  of 
black  and  white  appear  in  the  season's  showings. 

Tea  Veils 

Among  the  novelties  are  "tea"  veils  which  are  short 
and  hollowed  out  in  front  to  leave  the  mouth  free  for 
(piaffing  the  social  beverage  at  the  tea  hour.  Chenille  dots 
are  employed  as  borders  on  these  veils,  and  in  some  cases 
two  tiny  motifs  are  seen  on  them,  these  motifs  appearing 
on  either  cheek  when  the  veil  is  adjusted. 

Another  novelty  is  the  "vanity*'  veil,  so  called  he- 
cause  it  carries  out  a  solitary  motif,  which  serves  to  em- 
phasize— in  the  same  manner  as  the  proverbial  beauty 
spot — the  charms  of  Milady's  complexion. 

Rut  while  draped  and  novelty  veils  are  being  shown, 
and  will  share  largely  in  the  season's  turnover,  veiling  by 
the  yard  will  as  usual  be  the  biggest  seller,  the  more  especi- 
ally as  hats  are  likely  to  be  medium  sized  this  Fall,  and 
coat  and  suit  collars  being  large,  the  tied  up  veil  will  fit 
in  with  these  style  features  and  make  for  a  neat  and  trim 
appearance.  In  this  style  are  bordered  nose  veils,  veils  of 
ramage   design,  all-over  pattern  and   shadow  motifs. 

While  hexagon  and  octagon  meshes,  both  in  large  and 
small  sizes,  will  perhaps  be  leaders,  square,  diamond  and 
crackly  meshes  are  also  being  shown  and  are  sure  to  have 
their  devotees. 

The  price  of  veiling  has  shown  a  marked  advance  over 
the  Spring's  prices,  in  some  cases  as  high  an  advance  as 
20  per  cent,  being  recorded. 


BUYING  MOSTLY  NARROW  RIBBONS 

A  New  York  report  states  that  the  higher  qualities  of 
:  fbbon  such  as  are  used  by  the  millinery  trade  and  by  the 
better  class  of  dry  goods  stores  continue  backward.  The 
cheaper  end  of  the  business  is  fairly  active.  "The  buying 
which  was  done  by  the  millinery  jobbers  lately  in  the 
market  was  in  the  narrow  goods,  such  as  fancy  edged  rib- 
bons and  tinsel  goods The  dry  goods  end  in  the 

better  qualities  of  ribbon  went  through  an  unsatisfactory 
season  this  Spring.  As  a  result,  it  is  feared  that  stocks  of 
this  kind  are  larger  than  desirable." 
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FEW  HIGH  COLLARS 

Those  Seen  Mostly  in  Vestee  Effects— Roll   Collars 
and    Flat    the   Usual   Showing. 

JUST  by  way  of  showing  that  they're  not  afraid  of  ven- 
turing forth,  a  few  pieces  of  high  neckwear — high  all 
round,  that  is — have  made  their  bow  to  the 
Canadian  trade.  They  are  in  the  shape  of 
vestees  of  net,  carrying  collars  and  jabots  of 
Chantilly  lace,  as  well  as  in  separate  collars 
of  pleated  organdy,  deep-scalloped  top  and 
bottom,  and  banded  with  black  moire  ribbon 
which  ties  in  a  tailored  bow  in  front,  the 
front  scallop  turning  down  courteously  in 
front  to  make  way  for  the  chin. 

Quite  a  number  of  roll  collars,  however, 
are  being  shown,  and  some  of  these  are  wired 
up  in  the  hack,  but  are  open  at  the  throat. 
Roll  collars,  too,  appear  topping  cape  and 
sailor  effects,  revers  and  double  revers  show- 
ing in  front  on  many  sailor  and  cape  back 
collars. 

But  flat  collars  in  cape  and  sailor  effect 
(but  a  little  smaller  than  have  been  worn) 
and  with  jabot  cascade  and  sunshine  fronts, 
are  still  prominent  neckwear  styles.  Fichus, 
too,  are  very  well  thought  of,  and  are  shown 
with  either  frilled,  or  Hat  scalloped  edges. 
Pleatings  of  net  and  Georgette  crepe  by  the  yard  are 
selling  well  for  fichus. 

Georgette  crepe  is  expected  to  continue  in  popularity 
for  fashioning  Fall  neckwear;  net  is  also  looked  for  to 
continue  good,  while  organdy  will  doubtless  have  a  de- 
cided call,  especially  for  roll  collar  types. 

Guipure  lace  is  frequently  seen  on  pieces  of  Georgette 
crepe  neckwear.  Picot  edge  and  hemstitching  is  also 
widely  employed. 

Owing  to  the  demand  for  mourning  neckwear,  a  vari- 
ety of  styles  are  being  shown  in  combinations  of  black 
and  white  net,  chiffon  and  organdy;  embroidery  touches 
done  in  black,  and  in  black  and  white,  appearing  on  many 
models. 


better  shape  and  deliveries  are  reported  as  satisfactory. 
One  of  the  most  handsome  of  the  new  ribbons  is  a  shot 
moire  francais  with  a  border  of  plain  faille.  This  comes 
up  to  72  lignes.  The  chief  shades  seen  were  Corbeau  blue, 
Belgic  blue,  bottle  green,  pearl  grey,  beet  and  purple.  For 
millinery  purposes  the  chief  shades  are  coral  pink,  pearl 
grey  and  lemon. 


GOOD 
9> 


RIBBONS  GOOD  FOR  FALL 

WHILE  wide  ribbons  have  been  slow  in  coming  into  their 
own  in  the  earlier  part  of  the  buying  season,  the  outlook 
is  improving  and  a  good  all  round  ribbon  season  seems 
assured.     The  importations  from  Switzerland  are  in  much 


SELLING  DEVICE. — Showing  made-on-the-spot  bows  that 
eatly  helps  the  sale  of  ribbons  at  Ogilvy's,  Montreal. 

Picot  edged  ribbons  are  selling  freely  for  the  Fall,  both 
in  narrow  and  wide.  The  popular  shades  in  this  are  nigger 
brown,  lavender,  emerald,  and  old  rose. 

A  report  from  Basle,  Switzerland,  states  that  there  is 
no  chance  except  for  an  advance  in  ribbons  and  this  is 
likely  to  be  fairly  large  for  Spring.  This  would  be  so 
even  if  the  price  of  raws  dropped  5  or  10  per  cent.  The 
Japanese  raws  are  no  longer  the  all-important  influence. 
A  large  part  of  the  crop  has  been  taken  by  the  United 
States  and  dependence  must  be  had  on  the  European  crop. 
The  most  of  the  import  orders  for  Spring  will  be  placed 
this  month. 

Reference  was  made  in  the  last  issue  to  the  advances 
that  had  come  into  effect  for  dyeing,  one  dated  the  first 
of  July  and  the  other  the  first  of  August.  Blacks  cost  ten 
per  cent,  more  now  to  dye  than  colors. 

A  buyer  looking  over  prices  for  the  past  year  figured 
that  ribbons  advanced  58  per  cent,  up  to  the  first  of  May 
and  since  then  the  advance  in  price  has  brought  them  to 
75  per  cent,  higher  than  early  in  1915. 


Shot  moire  Francais 
ribbon  with  plain 
faille  border,  a  pop- 
ular millinery  trim- 
ming, up  to  72  lignes. 
Shown  by  Ribbons 
Limited. 
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Another  occasion  where  ladies  value  a  PALMER  "  WEARWELL"  No.  121,  Real  Human  Hair  Net. 


The  PALMER  "WEARWELL",  No.  121 

REAL  HUMAN  HAIR  NET 

is  essential  to  the  peaceful  and  comfortable  enjoyment  of  every  lady  in 
every  sport  and  pastime. 

The  demand  for  PALMER'S  No.  121  "WEARWELL"  Hair  Net  is  con- 
tinually increasing,  because: 

Those  ladies  who  have  experienced  the  entire  satisfaction  and  comfort 
in  wearing  PALMER'S  No.  121  "WEARWELL"  Real  Human  Hair  Net 
invariably  ask  for  them  again. 

By  selling  PALMER'S  No.  121  "WEARWELL  "Real  Human  Hair  Net 
you  are 

DOUBLING  YOUR  MONEY 

making  a  steady  customer,  and  creating  a  preference  for  your  store.  You 
know  you  are  selling  an  article  that  will  give  the  fullest  satisfaction  in  wear, 
fit,  color  and  invisibility.      Send  us  a  sample  order  for  an  assorted  gross. 


TRADE      MARK 


Price  $7.20  Net 
per  gross 

Big  Stock 


Retail  Price  10c 
each 

Colors  Guaranteed 


On  Every   Envelope 
Price  in  quantities  on  application. 

PALMERS  LIMITED 

Manufacturers  of  Every   Description   of  Hair    Goods 


100  to  106  LATOUR  STREET 


MONTREAL 
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THE  GLOVE  SHORTAGE 

is   the  greatest  in  the  history  of  the  trade 

FALL  BUSINESS 

will  be  exceptional  for  the    merchant  with  the  goods 

DENT'S 

Representatives   are    Shewing  Samples  in 

KID,  SUEDE,  MOCHA,  CHAMOIS,  CAPES, 
WASHABLES,  ETC. 

COVER  YOUR  NEEDS  NOW! 

Make  sure  of  your  supply  of 

DENT'S  SILK  GLOVES 

For  1917 

PLACE  YOUR  ORDER  WITH  OUR  TRAVELLER 
Prompt   Attention   to   Mail  Orders 

DENT,  ALLCROFT  &  CO. 

MONTREAL 
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Art  Needlework 


hall  igi6 


Lines  are   now  ready,  displaying  the  latest  ideas  in  Art  Embroideries 

WE  MANUFACTURE  OUR  OWN  LINES 
and  stock  the  highest  quality  of  Linens  and  Art  Embroidery  materials 

Our  Specialty: — Attractive  Novelties  completely  made  up  ready  to  embroider. 


A  Few  of  Our  Made-up  Novelty Tines. 


Write  for  Fall  Supplementary  Ca'.atogut  illustrating  the  latest  ideas  in  Tinted  Luncheon  Sets,  Made-up  Dressing  Sacques,  Boudoir 
Caps,  Aprons,  etc.,  and  complete  range  of  Novelties  suitable  for  holiday  business. 


I   We  manufacture 


^>  Mercerized  Crochet  and  Embroidery  Cottons. 


iBELDING    PAUL    CORTICELLI,  LIMITED! 

m    MONTREAL  TORONTO  WINNIPEG  VANCOUVER    \ 
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Ribbons  Limited 

55  Bay  Street  /.  Toronto 

We  are  carrying  the  most  com- 
plete ribbon  stock  in  the  whole 
Dominion,  which  comprises  only 
of  new  goods. 

Ribbons  are  bound  to  be  a  big  factor  for 
millinery  and  ladies'  wearing  apparel  the 
coming  season.  We  can  supply  you  from 
stock  for  any  novelties  required. 

When  in  the  City  call  and  inspect  our 
stock,  or  we  will  gladly  submit  samples 
upon  request. 

Remember  we  carry  nothing 
but  ribbons 

Ribbons  Limited 


55  Bay  Street 


Toronto 
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KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John    King   &    Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 


Made  by 


JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established    1775 
Canadian  Representatives:   CAMPBELL,   SMIBERT  &  CO.,  MONTREAL  and  TORONTO 


Extra  Money 


■v>m>;;;A.v/,v'""">>  :.  .     "  ■\-v>/'^v////s>»////»>,vav :::■■■:■  :\v/A^77Zrx 


Are  you  in  need  of  "Extra  Money"  that  will  provide  for  a 
"Few  Extras"  that  will  make  life  more  enjoyable?  If  you 
are  and  your  present  income  isn't  sufficient  to  take  care  of 
every  desire,  let  us  tell  you  all  about  our  plan,  and  how 
splendidly  it  will  fit  into  your  present  needs. 

We  want  representatives  in  every  district  in  Canada  to  look 
after  our  subscription  business.  We  want  to  secure  the 
services  of  bright,  active  young  men  and  women,  the  kind 
that  will  produce  more  money  for  themselves  and  results 
for  us. 

If  you  are  looking  for  such  an  opportunity,  write  us  to-day. 
Say  on  your  card,  "I  am  in  need  of  extra  money,  tell  me  about 
your  plan." 

THE    MACLEAN    PUBLISHING    CO.,    Limited 

143-153   UNIVERSITY  AVENUE  TORONTO,   CANADA 
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We  Were  Forewarned 

Owing  to  our  early  notification  by  our  European 
offices  of  impending  increases  in  prices  of  Laces 
and  Embroideries  of  all  kinds,  we  have  placed  very 
large  orders  and  are,  in  consequence,  able  to 
attend    to    our    customers'   requirements    at    prices 

lower  than  to-day's  market  values. 

We  carry  extensive  stock  in 

Laces  Neckwear 

Embroideries  Ribbons 

Dress  Trimmings  Hosiery 

Wash  Goods  Corsets 

Chiffons  Brassieres,  etc. 

We  are  continually  supplied  with  all  the  latest 
creations  through  our  wide  connections 
abroad. 

We  advise  our  customers  to  order  now  for 
immediate  and  Spring  shipment  and  make 
sure  of  getting  their  goods  on  time,  as  the 
present  situation  as  to  deliveries  is  not  likely 
to  improve. 

SEE  OUR    TRAVELLERS. 

jffluger  Jhrotfjersf  (Canafcia)  Htmtteb 


New  York 

Boston 

Philadelphia 

Chicago 

Baltimore 

Los  Angeles 

San  Francisco 


Manufacturers  and  Importers  of  Laces, 
Dress  Trimmings    and    Embroideries 

Ijmporters  of  Fancy  Dry  Goods 

12  ST.  HELEN  STREET 

MONTREAL 


London 

Nottingham 

Paris 

Calais 

Caudry 

Le  Puy 

St.  Gall 
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DRESS    ACCESSORIES 
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The  LACE  GOODS  COMPANY,  Limited 

Specialists    in    Laces,     Embroideries,     Handkerchiefs,    Curtain    Nets,    Etc. 


llllllllLllillllll 


f)UR  Fall  Handkerchiefs 
^-^  are  now  coming  for- 
ward. If  you  have  not  con- 
tracted for  your  Christmas 
supply,  come  in  and  see 
us  now. 
Our  range  of  Fancies  will 

be    more   complete   during  August    and   September 

than  at   any  other  time    this    season. 

The  LACE  GOODS  COMPANY,  Limited 

IMPORTERS  AND  MANUFACTURERS'  AGENTS 

64  WELLINGTON  STREET  WEST  TORONTO,  ONTARIO 


Make  Sure  of 
Handkerchiefs 
for  Fall  and 
Christmas 

iiiiriiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiiiiMiiiiiiiMiiiii 


k^-Mu^ElgggiGfiQrafrTu^ 


New  design   in  very  sheer  striped 

French      organdie,      hemstitched,  = 

with    picot   edge.      Now    the   rage  p 

in    Xew    York.  = 


Our  creations  have  that  appeal  which 

impels  a  purchase  when  a  purchase 

§1  was  not  considered.  E 

Prompt  Shipments 

A.  Bruce  Finnie  &  Company 

Cor.   Craig  and   Gosford  Streets 

MONTREAL,  QUE. 


Why  Not  Increase 
Your  Income 

No  matter  what  your  present  salary  may  be — 
you  would  like  to  add  to  your  present  income, 
wouldn't  you?  Providing,  of  course,  the  plan 
interferes  in  no  way  with  your  regular 
occupation  and  paid  you  liberally. 

We  have  a  plan — a  money-making  one  for 
you.  It  takes  no  time  from  your  regular 
duties,  devote  an  hour  or  so  to  it  every  day 
and  you  will  augment  your  present  income 
by  $5.00  or  $10.00  a  week.  The  exact  amount 
all  depends  on  the  amount  of  time  you  can 
spare  us.  Hundreds  of  our  district  repre- 
sentatives have  found  the  plan  so  profitable 
they  have  given  all  their  time  to  it.  Would 
a  plan  such  as  this  interest  you?  If  so,  write 
us  to-day.  Say,  "Send  me  full  particulars  of 
your  money-making  plan,  I  am  interested." 

The   MacLean  Publishing  Co. 

143-153  University  Ave. 
TORONTO,  ONT. 
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The  illustration  features  one  of  the  outstand- 
ing neckwear  designs  for  Fall. 

Frills  and  deep  collars  are  an  accepted  feature. 

IMta'  OTear  ^tmtteb 

Toronto 

VV.  F.  GO  FORTH,   President 

Branch  Offices: — Art  and  Crafts  Building-,  Vancouver,  B.C.;  Hammond  Building,  Winnipeg,  Manitoba; 

512  Drummond  Building,  Montreal 
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TRIMS  WITH   INTERCHANGEABLE  FIXTURES 

Continuation  of  Article  Begun  in  the  July  Issue — Attractive  Centerpiece  For  a  Small 

Window — Use  of  Fall  Foliage. 

Part  2 — Written  for  The  Review  by  ('.  J.  Nowak. 


IN  OUR  last  issue  we  described  in  detail  the  make-up 
of  a  set  of  interchangeable  fixtures. 
A  number  of  other  good  coverings  for  the  pieces 
are  marble  paper,  onyx  paper,  wood  paper,  burlap  and 
cotton  flannel.  Of  course,  all  of  these  finishes  are  a  great 
deal  cheaper  than  velours  or  plush.  Probably  the  next 
best  finish  to  velours  or  plush  would  be  felt,  as  felt  can  be 
easily  applied  and  it  now  comes  in  a  great  variety  of 
colors  that  will  show  up  hardware  to  good  advantage. 

With  the  use  of  felt  it  is  also  possible  to  stencil  the 
fixture  or  applique  decorative  designs  thereon.  There  is 
practically  no  limit  to  the  way  in  which  these  pieces  may 
be  decorated.  This  not  only  gives  the  merchant  a  variety 
of  changes  in  the  arrangement  of  the  pieces,  but  also  per- 
mits of  changes  in  the  decorative  treatment  of  the  setting. 
Artificial  Foliage 

There  is  nothing  that  will  enhance  the  appearance  of  a 
window  with  more  telling  effect,  and  that  will  be  in  better 
taste,  than  the  use  of  artificial  flowers,  provided  they  are 
in  harmony  with  the  season.  In  fact  flowers  of  the  season 
aid  greatly  in  suggesting  the  timeliness  of  the  merchandise 
shown  and  in  giving  an  air  of  newness  to  the  display. 

Artificial  flowers,  if  artistically  employed,  will  add 
rather  than  detract  from  the  merchandise  exhibited.  They 
are  economical,  as  they  may  be  purchased  from  houses  that 
make  a  specialty  of  them  at  a  cost  so  small  that  it  will 
hardly  pay  one  to  make  them  or  use  the  natural. 
Use  Few  Colors  Only 

In  constructing  backgrounds  with  the  use  of  artificial 


ILLUSTRATION  NO.  1. 


flowers,  remember  that  the  most  effective  and  artistic  re- 
sults can  be  achieved  by  the  use  of  only  a  few  colors;  per- 
haps three  at  the  most.  Some  very  artistic  effects  can  be 
had  with  the  use  of  only  two  good  colors  in  the  window. 

Simplicity  should  be  the  keynote  in  the  arrangement  of, 
the  merchandise. 

Illustration  No.  1 

Illustration  No.  1  shows  a  clever  method  of  combining 
our  interchangeable  units  with  two  slabs  45  x  80  with  two 
pilasters  same  dimensions  as  described  in  window  No.  1. 

An  owl  is  then  cut  from  white  cardboard  and  animated 
with  grey  color.  This  is  mounted  on  a  circle  28  inches  in 
diameter  covered  with  dark  paper.  This  circle  is  then  sus- 
pended from  the  two  pilasters  with  a  piece  of  ribbon  end- 
ing in  two  generous  bows. 

Fall  foliage  then  gives  the  desired  touch  which  makes 
a  splendid  setting  for  shoes  and  small  wares  of  various 
kinds. 

Illustration  No.  2 

Illustration  No.  2  gives  one  of  the  many  possibilities 
for  an  artistic  arrangement  of  this  fixture. 

As  a  centrepiece  we  have  used  two  pieces,  No.  1,  stand- 
ing one  upright  and  placing  the  other  on  the  floor.  On 
either  side  of  piece  No.  1  in  the  background  you  will  find 
both  pieces,  No.  7,  placed  in  an  upright  position.  On  the 
top  of  our  slab  No.  1  you  will  find  fixture  No.  4. 

In  front  of  this  background  arrangement  you  will  find 
piece  No.  2  placed  on  top  of  another  No.  2  and  the  semi- 
circle  piece  No.  4  on  top  of  this. 

On  either  side  of  this  pyramid  ar- 
rangement you  will  find  both  No.  3 
pieces. 

For  a  small  window  this  centre- 
piece alone  will  make  an  attractive 
and  artistic  arrangement  which  will 
assist  you  in  securing  that  much- 
needed  graduated  height  in  your  dis- 
play. 

In  each  corner  we  show  another 
grouping  which  consists  of  pieces  No. 
2,  No.  5,  and  No.  6.  These  pieces 
are  further  embellished  over  an  or- 
nament placed  on  the  front  of  piece 
No.  5  and  an  ornament  wreath  of 
piece   Xo.  4. 

Flowers  and  foliage  can  also  be 
used  to  assist  in  calling  attention  to 
the  season. 
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Illustration  No.  3 

If  yon  will  refer  to  illus- 
tration No.  2  you  will  note 
that  the  reproduced  window 
No.  3  shows  an  entirely  new 
centrepiece  unit  which  is 
made  up  as  follows :  Two  of 
the  No.  1  pieces,  three  of 
the  No.  2  pieces,  two  of  the 
No.  3  pieces,  two  of  the  No. 
5  pieces,  two  No.  6  pieces 
and  one  No.  4  piece. 

The  centerpiece  No.  1  is 
further  embellished  with  the 
aid  of  a  small  lithograph  in 
natural  colors.  This  is 
mounted  in  a  frame  covered 
with  bark  paper.  Five  plas- 
ter or  relief  ornaments  are 
also  used  to  add  grace  and 
life  to  the  setting-. 

A  vine  of  artificial  foliage 
is  used  on  the  left  hand  side 
of  the  center  setting.  The 
arrangement  of  this  vine, 
however,  must  be  governed 
according  to  the  merchan- 
dise displayed.  If  small  art- 
icles are  used  it  would  be 
advisable  to  use  small  stem 
flowers,  probably  in  a  vase. 


ILLUSTRATION  NO.  2. 


ILLUSTRATION  NO.  3. 


BACKGROUND  SUGGESTION  FOR  FALL  OPENING 

Prepared  for  The  Review  by  C.  J.  Nowak. 


OR  Fall  opening  a  background 

arrangement    such    as   we   here 

suggest    will    find    gTeat    favor 

with    display    men    because    of    its 

simple    beauty,    graceful    lines,    and 

rich  and  stately  appropriateness. 

The  centre,  panel  is  3x/2  ft.  wide 
and  7  ft.  in  height,  ending  in  a  slight 
curve  at  the  top ;  it  is  arranged  from 
wall  board  and  covered  with  black 
and  white  striped  paper.  Two  pil- 
asters 8  inches  wide,  3  inches  deep 
and  7  feet  hig-h  are  arranged  at  each 
side.  Next  to  these  at  right  and  left 
is  a  piece  of  wall  board  12  inches 
wide  finished  at  the  top  in  a  graceful 
curve  which  gives  the  background 
the  proper  lines.  These  boards  and 
pilasters  can  be  finished  in  any  of 
the  warm  neutral  shades  desired, 
alike  or  in  contrasting  shades. 

To  carry  out  the  further  gracefulness  of  curves  are  two 
pieces  18  inches  in  each  direction,  the  top  measuring  four 
inches  in  width  with  a  graceful  sweeping  curve  at  the 
bottom  of  equal  depth. 

Two  gilded  lanterns  and  fixtures  are  fastened  to  each 
pilaster  and  with  graceful  festoons  of  fall  colored  foliage 


Beautiful  background  design  for  Fall. 

the  background  secures  its  final  finishing  touches,  s 
admirably  for  ready-to-wear  or  yard  goods. 

A  plateau  two  inches  in  height,  three  feet  and  9 
in  width  and  2  ft.  in  depth  sits  immediately  in  front 
centre  panel  on  which  rests  a  plateau  16  in.  x  4  in.  x 
with  feet  2V2  in.  x  2y2  in.  x  3  in. 
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LESSON  NO.  19 


"Scrolls"  and  "Paste-Ons"  for  Show  Card  Purposes 

SINCE  the  beginning'  of  these  lessons  I  have  persistently 
advised  the  beginner  to  keep  from  trying-  to  make 
fancy  show  cards  by  using  scroll  work.  I  said  this 
would  come  as  the  lessons  progressed:  so  as  part  of  this 
lesson  1  am  giving  the  uses  of  simple  scrolls  for  the  show- 
card  and  how  to  make  them.  By  the  simple  scrolls  I  mean 
that  which  can  be  made  in  a  very  short  space  of  time;  not 
the  form  of  scroll  which  is  used  by  illustrators  and  which 
requires  much  time  to  make. 

The  main  idea  in  show  card  scroll  work  is  "balance" 
and  correct  color  combination.  Speed  in  their  execution  is 
imperative.  Speed  is  necessary  in  order  to  make  them 
gracefully  and  also  because  a  cardwriter  cannot  afford  to 
spend  much  time  in  decorating  a  show  card.  Painstaking 
accuracy  is  to  be  avoided  in  the  show  card.  Everything 
must  be  free  and  easy  but  properly  balanced  up. 

Scroll  work  has  been  in  vogue  for  showeard  decoration 
for  a  long  time.  In  fact  it  was  once  used  more  than  it  is 
to-day.  This  is  because  the  cardwriters  are  becoming  more 
educated  in  the  proper  uses  of  show  cards.  Scrolls  used  to 
be  used  on  sale  cards  or  any  other  kind  lavishly  years  ago 
and  got  so  common  that  they  did  not  attract  the  people's 
attention.  But  to-day  the  card  writer  keeps  the  scrolls 
for  cards  of  the  better  nature  and  even  on  them  they  are 
used  sparingly.  It  is  just  the  same  as  a  store  using  a  red 
ticket  all  the  time  then  putting  on  a  sale  still  using  red 
cards  and  expecting  the  people  to  be  as  much  attracted  by 
them.  There  is  nothing  new  then  to  attract.  So  use  scrol- 
led cards  sparingly  and  also  use  the  scrolls  on  the  cards 
sparingly. 

A  Small  Brush  Needed 

Use  a  small  brush  for  scroll  work.  If  you  have  one 
with  a  slightly  longer  hair  than  the  ones  you  do  lettering 
with,  all  the  better.     The  long  hair  gives  more  sweep. 

The  color  should  be  somewhat  thinner  than  for  letter- 
ing purposes,  but  not  too  thin  to  appear  watery.  This 
allows  the  color  to  flow  as  quickly  as  the  brush  can  be 
moved.  Keep  the  color  mixed  thoroughly  to  ensure  an  even 
surface. 

Scrolls  are  not  to  be  the  most  conspicuous  thing  on  the 
card.  They  are  just  a  decorative  feature  to  make  the  let- 
tering stand  out. 

The  use  of  scrolls  around  curved  lines  of  lettering  is 
a  very  popular  one.  This  serves  the  same  purpose  as  shad- 
ing the  letter,  providing  the  color  used  is  not  so  conspicu- 
ous as  that  used  for  forming  the  letters.  See  centre  of 
chart  for  this  illustration. 

Practice  in  this  work  is  the  most  essential  part  in  mak- 
ing a  success  of  it.  Much  time  must  be  spent  in  practising 
the  many  curved  lines  that  go  to  make  up  the  different 
forms  of  scrolls.  For  instance,  study  the  chart  thoroughly 
and  pick  out  each  stroke  separately  and  practise  it  until 


you  have  become  thoroughly  familiar  with  it  and  able  to 
make  it  without  reference  to  the  chart. 

Fig.  I  gives  an  idea  of  how  to  go  about  the  practice 
work  only  you  should  make  each  stroke  or  collection  of 
strokes  many  times  more  than  is  here  shown. 

To  get  the  best  results  hold  the  brush  firmly  between 
the  thumb  and  first  two  fingers  and  make  the  strokes  by 
using  the  tip  of  the  brush.  Use  a  free  arm  movement 
without  moving  the  fingers  at  all.  The  brush  must  be 
kept  well  filled  with  color. 

"Cut  Outs"  and  Their  Handlings 
Cut  out  illustrations  taken  from  all  forms  of  journals. 
magazines,  fashion  books,  etc.,  have,  like  scroll  work, 
been  used  for  many  years.  These  in  combination  with 
the  scroll  work  make  excellent  showcards.  The  main  idea 
of  this  lesson  is  to  show  how  well  these  two  showeard 
features  can  be  worked  together. 

You  first  must  select  the  proper  kind  of  illustrations 
suitable  for  the  card  you  have  to  make.  Then  cut  it  out 
neatly  with  a  pair  of  small  scissors  or  very  sharp  knife. 
When  this  is  done  lay  the  illustration  on  the  card  and 
sketch  out  lightly  the  scroll  work  and  lettering  with  pencil. 
Next  stick  the  illustration  on  with  photo  paste.  In  apply- 
ing the  paste  use  as  sparingly  as  possible  and  be  sure  that 
all  edges  are  well  pasted.  To  get  the  illustration  on 
evenly,  mark  the  place  it  is  to  go  before  pasting,  so  that  no 
time  will  be  lost.  Press  down  the  edges  gently  with  the 
fingers,  then  lay  a  sheet  of  paper  over  it  and  rub  out  until 
perfectly  smooth.  In  most  cases  do  the  scroll  work  after 
cut  is  in  place. 

The  Chart 

"A"  shows  a  figure  of  a  man  in  a  dressing  gown.  The 
dark  panel  behind  was  drawn  before  the  figure  was  pasted 
on.  Doing  this  first  gives  a  better  chance  of  getting  the 
edges  of  the  panel  even  on  both  sides.  Draw  the  scrolls 
after  the  illustration  is  put  in  place.     The  scrolls  are  of 
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(9^d)  S^O  <9^0  <9s® 

F.g.l 

pale  grey  with  a  thin  black  line  on  the  left  and  lower 
edges.  The  round  spots  are  made  witli  the  end  of  the 
brush.  The  grained  effect  on  the  black  panel  is  put  on  with 
the  same  grey  as  used  for  the  scroll. 

"B"  shows  a  dainty  scroll  running  out  from  two  paral- 
lel lines.    This  can  be  used  for  a  finish  for  the  bottom  of  an 
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upright  card.     This  can  also  be  divided  and  just  use  the 
lower  half  with  good  effect. 

"0"  shows  a  double  "paste  on"  combination.  The 
scroll  work  was  cut  out  of  a  Hardware  and  Metal  adver- 
tisement and  the  figure  was  taken  from  a  fashion  book.  The 
interior  of  the  background  was  sketched  with  pen  and  ink. 
This  would  make  up  into  a  very  striking"  card. 


"D"  shows  a  good  illustration  for  a  grocery  store 
showcard.  There  are  no  scrolls  used  here.  Paint  the 
background  black  first  and  when  dry  paste  on  the  cut. 
Use  a  pale  brown  outline  for  panel. 

"E"  shows,  another  illustration  without  scroll  work. 
The  electric  iron  cut  is  pasted  over  a  pale  green  back- 
ground which  is  drawn  on  first.  A  white  outline  is  drawn 
around  the  illustration.  Two  fine  black  lines  are  ruled 
around  the  diamond-shaped  background. 

"P"  would  make  up  into  a  very  attractive  card.  This 
sort  of  illustration  would  make  effective  advertising  for 
boudoir  caps  or  face  cream.  A  pale  blue  shade  is  used  for 
the  scroll  work  to  match  that  on  the  cap.  Take  great 
care  to  get  the  circles  and  ovals  accurate.  The  interior 
scrolls  are  simple. 

"Gr"  shows  a  hardware  illustration  with  a  grey  brush 
stroke  and  black  pen  outlines.  The  scrolls  at  the  top  and 
bottom  are  quite  simple. 

"H"  shows  the  use  of  scrolls  around  curved  lines  of 
lettering.  Note  how  the  curves  jump  over  the  upper  case 
letters  and  do  not  go  over  the  "L"  and  "T"  in  the  lower 
case.    This  makes  the  words  more  easily  read. 

Many  varieties  of  curves  can  be  made  around  curved 
lines.  Their  style  depends  upon  the  style  of  lettering  used 
and  the  space  at  your  disposal  in  which  to  put  the  scroll 


work.  In  any  case  do  not  make  the  scrolls  as  strong  as 
the  wording.  The  scrolls  are  to  make  the  lettering  stand 
out. 

"J"  is  the  cut  of  a  gas  range  taken  from  Hardware 

and  Metal.     The  circular  background  was  drawn  at  first 

with  a  compass  and  colored  in  before  the  illustration  was 

1  lasted  on.     The  pale  grey  scroll  work  was  applied   last. 

Until  you  get  used  to  the  work  it  would  be 

well  to  turn  the  card  upside  down  to  make 

such  scrolls  as  at  the  top  of  this  illustration. 

The   little  floral   suggestions   at  the   ends   of 

the  strokes  are  made  by  pressing  down  and 

giving  the  brush  a  quick  twist  while  raising 

it.       Have    the    color   low   m    the    brush    for 

this  work. 

"K"  shows  a  suggestion  of  a  grocery  card. 
Any  style  of  bottle  or  canned  goods  illustra- 
tion can  be  treated  in  a  similar  manner. 
Use  a  pale  shade  of  green  for  scrolls  and 
striping.  The  long  scrolls  on  either  sides 
should  be  laid  out  accurately  in  pencil  before 
applying  the  color. 

"  L  "  gives  you  a  very  useful  scroll  to  prac- 
tice. These  can  be  either  n  ade  with  one 
stroke  of  the  brush  or  be  joined  up  as  shown 
with  the  black  cross  strokes.  Much  prac- 
tice is  required  before  they  can  be  made  with 
one  continuous  stroke.  The  little  spray  at 
t lie  top  is  made  when  the  color  is  low  in  the 
brush.  Hold  your  brush  on  the  card  and 
without  moving  the  arm  make  the  point  of 
the  brush  shoot  out  witli  the  finger  move- 
ment. 

"M"  can  be  used  for  the  same  purpose  as 
"B." 

"N"  shows  an  excellent  idea  for  making  a 
card  for  canned  goods.  The  background  is 
entirely  made  before  the  illustration  is 
painted  on.  Diagonal  stripes  of  black  and 
grey  with  outline  of  the  latter  constitute  the 
background.  An  outline  of  white  is  drawn 
around  the  illustration. 

In   "0"    we   have   scroll    work   that   takes 

more   time   than   the   others.      This   is  made 

witli    the    stub    pen.       Sketch    out    minutely 

with  pencil  first  and  apply  the  ink  carefully.    Paste  on  the 

cut  after  the  scroll  is  done. 

"P"  is  an  idea  that  can  lie  worked  up  for  a  card  that 
can  be  used  on  any  kind  of  merchandise.  These  little 
scenes  can  be  gotten  from  post  cards  or  small,  unframed 
pictures.  Two-toned  rulings  and  scroll  work  can  he  used. 
The  ruling  of  pale  green  and  the  scrolls  of  a  darker  shade 
of  green  applied  with  a  small  brush. 

"Q"  shows  a  fancy  end  or  side  piece  for  the  show- 
card.  Make  all  the  same  color.  The  ends  are  made  with 
one  continual  motion  of  the  brush. 

"R"'  in  my  estimation  is  the  nicest  way  to  work  in 
the  scroll  and  little  scenes.  This  is  a  solid  black  panel 
with  a  black  pen  line  border  around  it,  with  the  picture 
pasted  over  it  a  little  above  the  centre.  The  scrolls  are  of  a 
light  shade  of  grey,  so  that  they  will  show  up  on  the  black 
as  well  as  the  white  surfaces.  Note  how  irregular  the 
scrolls  are  but  how  well  balanced.  This  illustration  was 
taken  from  a  cover  of  a  fancy  box. 

"S"  and  "T"  show  small  end  pieces  for  the  finish  of 
a  card. 


The  price  of  carpet  has  advanced  from  20%  to  25% 
over  last  year's  price. 
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EQUIPMENT    AND    DISPLAY 


"DRY  GOODS  REVIEW    readers  should  have  1 
our  illuslrated  arguments    in    favor    of    steel 
wardrobe    lockers    and    learn     how     they    save 
time,    space,   labor  and    money   for  Simpson's, 
Eaton's,   and   others.      May    we    send  proofs  ? 

Dennis   Wire  &  Iron  Works  Co.,  Limitei 
london  .'.         canada 


DENNIS-LONDON 


Don't  Be 
a   Clerk 

ALL 
Your  Life 


"«Kfcc 

WAN 

KNOWS® 

is   :& 

THEf'r'?{ 


mm 


crows' 


\wk  'ft* 


A  Summer  Course 

in  Window  Trimming,  Show  Card  Writing 
or  Advertising  will  prepare  you  for  a  position 
in  a  field  that  is  not  overcrowded.  One  in 
which  you  can  earn  good  pay  and  never  be 
out  of  work. 

A  few  weeks  in  New  York  at  the  E.  T.  S. 
will  make  you  a  bigger,  broader  man,  able  to 
hold  a  better  position. 

Write  to-day  for  further  information. 

ECONOMIST  TRAINING  SCHOOL 


247-249  W.  39th  Street 


New  York  City 


Facts  and  Queries 


by  any  other — in  fact  not  afforded  by  any  other. 
Is   there   another   service   that   offers   a    double 
matter  of  change   makingf     Is  there  another  that  equally  secures 

it   and   all    other    matters    of   record 


check  in  the 

the   merchant '8   money — that   is   to    deposit 

emanating  from  the  sales  counters,  to  a  common  centre   (the  Office)  without  the 

salesmen    leaving   their    customers,   whether    the    transaction    is    cash,    charge    or 

barter?  Is  there  another  to  give  an  itemized  record  of  all  purchases 
by  customers,  to  show  the  amount  of  money  received  by  every  sales- 
man, and  the  change  given  in  return?  Is  there  another  combining 
these  advantages  without  steps  to  and  from  the  office — and  hence 
the  saving  of  time  and  labor? 

More  information  and  many  illustrations  in  our  catalogue  D,  may 
be  had  for  the  asking. 


GIPE-HAZARD  STORE  SERVICE  CO.,  LTD. 

97   ONTARIO  STREET.    TORONTO.    CANADA 


Level,  grade  and  per 
pendicular  wire  Cash 
Carriers.  Parcel  Car- 
riers, Cable  Carriers 
and  Pneumatic  Tubes 


Lockers  that  are  made  of  wood 

are  most  unsanitary  and  an 
additional  fuel  in  case  of  fire 
Our  metal  lockers  are  highly  sani- 
tary and  made  on  strictly  hygienic 
principles. 

They  will  not  burn,  and  they  oc- 
cupy but  a  small  space.  They  are 
light  and  airy,  and  each  has  a 
different  lock. 

These  lockers  are  a  ereat  benefit  to 
places  where  a  number  of  people  are 
employed.  They  prevent  contact  of  one 
person's  clothine  with  another's,  thus 
avoiding  possible  contagion. 
We  manufacture  Steel  Shelving 
for  all  purposes.  Inquiries  soli- 
cited. Write  for  Catalogue. 

Canada  Wire  aid  Iron  Goods  Co. 

HAMILTON  ONTARIO 


BEL-AIR    DISPLAY    STANDS 

For    Rugs,   Wall 

Paper,  Notions, 

Fancy  Goods, 

etc.,  etc. 

Great  economizer  of 
time.spaceand  labor. 
Pays  for  itself  with 
increased  sales. 

Write  for  illustrated 

cata'ogue  with  full 

particulars. 

BEL-AIR  TANK   &  TOWER    CO.,   Limited 

1835b  Ontario  St.  E..  MONTREAL 
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Visit  Us 

Wh  il  e  you  are  in 
Toronto  seeing  the 
Fair,  come  to  our  show 
rooms. 


Let  us  show 

you   the    new  idea    in 
Store  Equipment. 


The  New  Idea  in 
Store  Equipment 

The  Interchangeable  Unit  is  the  last  word  in  fixtures,  for  Dry 
Goods,  Ladies  Wear  or  Men's  Furnishing  Stores. 

It  means  the  closest  economy  in  Space.  A  Greater  Efficiency  in 
Handling  Merchandise  and  Belter  Business. 

Built  in  Units,  can  be  added  to,  rearranged  or  relocated  at  any 
time.     A  Unit  specially  arranged  for  every  line  of  merchandise. 

If  you  cannot  visit  us,  write  for  full  partic- 
ulars of  the  New  Idea  in  Store  Equipment 

Installed  and  being  installed  by  Scovill  Bros.,  St.  John,  N.  B.; 
E.  R.  Fisher,  Ottawa;  A.  Bristol  &  Sons,  Picton,  Ont.;  and  The 
Robert  Simpson  Company,  Toronto. 

JONES  BROS.  &  COMPANY,  LTD. 

Store  Fitters 

HEAD    OFFICE:    29-31    ADELAIDE   STREET    WEST,     TORONTO 

Eastern  Branch:  71  Bleury  St.,  Montreal  Western  Branch:  437  Main  St.,  Winnipeg 

In  affiliation  with  and  operating  under  patents  of  Grand  Rapids  Show  Case  Company 
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MONEY  IN  WASTE  PAPER 

$2.00  to  $10.00  a  Month  for    Your    Waste   Paper 


Waste  Taper  Bin  and  Baler  Com- 
bined. An  ever-ready  receptacle 
for    that    burdensome 
accumulation. 

Floor  space  TS  x  26  inches;  height 

4   feet   3   inches.   Size   of   bale 

14    x    IS    inches,    with    an 

average    "weight    of 

75   pounds. 


THE  "JEWEL"  BALER- 

$16.50  f.o.b.  Hamilton 

Wire  $1.00  per  Bundle. 

Not  only  pays  for  itself  but  makes  you  money. 
Strong,  Durable,  and  Easy  to  Operate. 

There  is  always  a  market  for  baled  waste  paper, 
and  the  installation  of  a  'Jewel'  means  a  permanent 
addition  to  your  equipment  that  will  not  only  very 
quickly  pay  for  itself  but  on  account  of  its  capacity 
and  ease  of  operation  will  be  found  a  positive  con- 
venience to  any  place  of  business.  It  affords  every 
facility  for  keeping  your  premises  in  a  tidy  condition 
and  reduces  to  a  minimum  the  risk  of  fire. 


By  all  means  GET  A  BALER — better  still— GET  A  "JEWEL."      Hundreds  of  satisfied  users  testify  to  its  value. 
All  information  re  Balers  or  the  disposal  of  Waste  Paper  is  free  for  the  asking.      Order  your  Baler  to-day. 


GENERAL  SALES  COMPANY 

Distributors 


203  Stair  Bldg. 

TORONTO 


New  York's 

Latest 

Cos  tume 

Form  has  no 

unsightly 

brace,  etc. 

w  *  ^ 

A.  S. 

Richardson 

&  Co. 

OLD  AND  TESTED 

Showroom — 
99  Ontario  St. 

Factory — 
101  Ontario  St., 

TORONTO 

I  1  I 

n_M      \-± 

No.  42F— $14.00 
Non-tilting,   $13.Q0. 

Bust  and   Legs  of  flesh  col- 
ored guaranteed  enamel.  Bod; 

covered    with    white  jersey. 

T  h  e     adjustable     weighted 
limits     permit     this     form     to 
stand    alone    without    the    aid 
of   an    unsightly   brace. 

Tilting    and   Adjustable 
No.  42  Ox.  Cop.  Base  $9.00 

Special    prices    during    Fair 
time.     Call 

A.  S.  Richardson  &  Co. 

WINNING  THE 
BUYER'S  FAVOR 

THE  best  possible  buyer 
is  not  made  an  actual 
buyer  at  a  single  step. 
It  is  one  thing  to  win  the 
buyer's  favor  for  an  article 
and  another  to  make  adjust- 
ments incident  to  closing  the 
sale.  Winning  the  buyer's 
favor  is  the  work  of  trade 
paper  advertising.  Under 
ordinary  conditions  it  should 
not  be  expected  to  do  more. 


92 


EQUIPMENT    AND    DISPLAY 


Dry  Goods  Review 


DALE 

the  name  that 
stands  for  the 
highest  qual- 
ity in 

WAX  FIGURE  and 
DISPLAY  FORMS 

Our  goods  are  equal 
to  the  highest  class 
American  produc- 
tions and  we  save 
you  the  Duty. 

Our  Forms  are  built  according  to  the 
very  latest  standard  of  measurements. 
Our  Washable  Forms  cannot  be  ex- 
celled. 

DALE  WAX  FIGURE  CO.,  Limited 

106  FRONT  STREET  EAST 
TORONTO 

CANADA'S  LEADING  DISPLAY   FIXTURE  HOUSE 
MONTREAL  OFFICE  : 

144  BLEURY  STREET 


BUYERS'  GUIDE 


ASSIGNEES  AGENTS,  LIMITED 

154  Simcoe  St.,  Toronto 


Assignments. 


Collections. 


Book-debts  are  money  In  the  oth<;r 
man's  pocket.  We  are  good  collectors 
of  past  due  accounts — consult  us. 
Charges     moderate.      Phone    Adel.    919. 


ATTENTION! 

Canadian  Window  Display  Managers 

SCHACK  flowers  are  undeniably  the  most  econom- 
ical on  the  market— cost  is  aotually  one-half  of  the 
price  of  imported  Cowers.  Write  for  our  seasonable 
FLOWKR  BOOKS,  free  for  the  asking.  They 
contain  hundreds  of  ideas  for  window  and  interior 
displays. 

SCHACK    ARTIFICIAL    FLOWER  CO. 

1739  Milwaukee  Ave.      Phone  Humboldt  30 
CHICAGO.    ILL. 


Condensed  Advertisements 


AGENTS  WANTED 

RELIABLE  AGENT  REQUIRED  TO  RBPRE- 
sent  English  Button  Manufacturers.  Must  be 
well  established  and  have  a  thorough  know- 
ledge of  the  trade.  State  references.  Box  70, 
Schroeder's  Advertising  Offices,  Trump  Street. 
London,   England. 

LINENS— AFTER  WAR,  IRISH  MANUFAC- 
turer  requires  agents  principal  American  cen- 
tres. Specialties — tailoring  goods,  crash,  dress 
linen,  tarpaulin  canvas.  Apply  Box  52,  Dry 
Goods  Review,  88  Fleet  Street,  London,  Eng- 
land. 


Isaac  Lehmann,  Inc. 

EXPORTERS 

MANUFACTURERS  AGENTS 

1 16  Broad  St.,  New  York 

"We  will  be  pleased  to  act  for  you 
as  purchasing  agents  in  United 
States  for  Hosiery  and  Underwear, 
Men's  and  Ladies'  furnishing 
goods.  Will  submit  samples. _  Our 
commission  is  paid  us  by  manufac- 
turer. All  invoices  sent  you  by 
manufacturer. 


POSITION    WANTED 


WANTED— POSITION  AS  BUYER  IN  ENG- 
land  by  lady  who  thoroughly  understands 
Canadian  requirements.  Ladies'  blouses,  dresses, 
hats,  sports  wear,  etc.  In  touch  with  best 
London  wholesalers.  Normal  times,  Paris  also. 
Box  50,  MacLean'  88  Fleet  Street,  London,  Eng. 


ADVERTISER  IS  OPEN  TO  NEGOTIATE 
with  a  high-class  firm  desiring  the  services  of 
a  millinery  or  ready-to-wear  buyer.  Thor- 
oughly understands  the  business;  knows  the 
markets,  especially  London  and  Paris;  good 
taste  and  expert  salesman.  For  further  par- 
ticulars, address  Box  W,  Dry  Goods  Review, 
203  St.  James  St.,  Montreal. 


Fitchburg  Horn  Goods  Co. 

Manufacturers   of 

HIGH-GRADE  HAIR  ORNAMENTS 

HORN  AND  CELLULOID  HAIR  PINS 

CELLULOID  BACK  COMBS 

SIDE  COMBS  AND  BARRE TTES 

FITCHBURG.  MASS. 

Factory  and  Main  Office:  Fitchburg.  Mass 


LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines,  Win- 
dow Decorations,  Japanese  and  Chinese 
Decorations,  Papier  Mache  Novelties,  Elec- 
tric Lighted  Flower  Bushes.  Write  for 
our  104  page  Catalogue.  It's  free  for  the 
asking. 

The  Botanical   Decorating  Company 

(Incorporated.) 
504  South  Fifth  Avenue.  Chicago,  HI. 


FOR  SALE 


FOR  SALE  —  WELL  ESTABLISHED  DRY 
goods  business;  stock  about  $12,000.  For  par- 
ticulars apply  Estate  G.  W.  McKibbon,  154 
Bank    St.,    Ottawa. 


MISCELLANEOUS 


SAMPLE  TRUNKS  FOR  HATS  AND  CAPS, 
fitted  with  trays  and  racks,  also  smaller 
trunks  suitable  for  dry  goods  or  similar  lines. 
Particulars,  size  and  full  description  on  appli- 
cation.     Mageo.    Limited,    St.   John.    N.B. 


FOOTWEAR  DDPT 


SOME  HOPE  FOR  TANS 

Introduced     for  Girls'  Tailored  Wear — High  Shoes 

all  Summer — What  New  York  is  Wearing 

These  Days. 

IN  an  earlier  part  of  the  present  issue  the  opinion  of  a 
shoe  buyer  is  given  to  the  effect  that  tan  will  arise  out 
of  the  dead  or  comatose  condition  of  the  past  year  and 
will  induce  some  attention  to  itself.  Word  comes  from 
New  York  that  ' '  both  high  and  low  tan  calf  skin  shoes  are 
seen  on  some  of  the  younger  girls  who  adopted  the  man- 
nish or  strictly  tailored  style  of  dress,  as  this  carries  out 
the  effect  much  more  than  some  of  the  dressy  types  of 
shoes  that  are  now  in  vogue."  The  Canadian  buyer  re- 
ferred to  intends  to  stock  some  for  the  Fall. 

Little  has  been  seen  in  Canada  this  season  of  a  fad 
that  has  won  considerable  vogue  in  the  States,  especially 
New  York  and  some  of  the  more  fashionable  Summer  re- 
sorts— a  touch  of  colored  leather  trimming'  on  tennis  or 
golf  shoes.  These  have  been  favored  as  they  blend  well 
with  the  colored  sports  hats  or  the  striped  skirts. 

For  afternoon  affairs  New  York  accepts  low  shoes  of 
black  patent  leather,  but  the  favorites  have  some  color  in 
them,  such  as  light  grey  or  champagne.  Some  of  the 
Colonial  pumps  are  finished  with  enamel  buckles  either  of 
dull  silver  or  matching  the  shade  of  the  pumps. 

New  York  Styles. 

Down  there  the  continuance  of  the  short  skirt  was 
thought  likely  to  have  a  tendency  to  influence  women  to 
retain  high  shoes,  as  so  much  of  the  stocking  otherwise 
would  be  showing,  but  the  showing  of  the  hose  above  the 
top  of  the  high  shoe  seemed  to  have  accustomed  people  to 
have  a  larger  portion  appear  in  view.  However,  many 
women  even  in  the  hot  weather  are  adhering-  to  the  high 
shoes,  which  are  in  white,  grey  or  champagne  if  in  one 
color,  or  often,  have  white  tops  with  the  vamps  in  black, 
grey  or  even  tan. 

The  beaded  slipper  has  come  back.  This  time  the 
beading  designs  are  done  in  colors  to  match  the  dancing- 
dress.  Where  the  gown  is  all-black  the  slipper  is  beaded 
in  jet. 


FIRST  HINTS  FOR  NEXT   SPRING. 

THE  FIRST  hint  of  shoe  styles  for  next  Spring  and  Sum- 
mer indicate  that  the  best  sellers  of  the  past  season  will 
be  tried  out  again  in  almost  identical  lines  in  a  number  of 
cases.  That  is,  the  white  shoe  will  be  with  us  once  more, 
the  high  kid  type.  There  is  an  attempt  being  made  to 
turn  the  public  to  Oxfords,  but  it  is  not  succeeding.  As  to 
prices  anything  heard  is  that  there  will  be  some  more  big 
advances. 

Some  of  the  novelties  for  the  Fall  trade  show  a  cuff  on 
the  top  of  dress  boots,  stitched  down.  The  two-color  effects 
will  cost  more  than  the  solid  color  styles. 


NO  BREAK  UNTIL  SPRING  IS  OVER. 

IN  REFERRING  to  the  present  situation  the  Boot  and 
Shoe  Recorder  advises  liberal  buying,  and  goes  on:  "Time 
will  be  required  to  handle  a  situation  which  may  develop 
in  the  coming  months.  This  is  evidently  realized  by  the 
buyers  themselves,  but  the  remedy  is  not  in  restricted,  but 
in  liberal  buying,  and  it  is  on  this  basis  that  the  market 
is  working  and  for  which  it  has  prepared.  When  the  price- 
bieak  comes,  which  will  not  be  before  the  Spring  of  1917, 
merchants  will  then  be  in  a  position  to  look  back  on  a 
successful  business  record  embodying  a  minimum  of  loss, 
and  an  expression  of  confidence  and  courage  indicative  of 
the  steady  development  of  higher  standards  of  shoe  mer- 
chandising." 


PREPARING    SHOES   FOR   WINDOW    TRIM. 

One  Store  Spends  Over  an  Hour  Forming  and  Ironing 
Them  Out. 

In  an  address  before  the  Iowa  Shoe  Merchants'  Asso- 
ciation a  Des  Moines  buyer  said  in  part : 

"How  to  trim  your  windows,  or  how  much  to  spend  on 
them,  will  largely  depend  on  the  size  of  the  city,  and  the 
volume  of  business  done. 

"I  might  state  for  comparison  only,  that  our  present 
five  year  lease  has  about  expired,  and  the  windows  we  now 
have  cost  us  a  little  over  $1,500,  and  the  new  windows  that 
we  are  now  installing  in  our  new  location  will  cost  in  the 
neighborhood  of  $2,500  when  completed,  and  I  know  it  will 
be  money  well  spent.  I  mention  this  for  another  very 
important  reason,  namely,  that  you  can  not  expect  a  good 
window  man  to  get  proper  results  and  do  effective  window 
trimming  with  an  old,  unsightly  window  to  work  in.  One 
will  kill  the  other. 

"Here  are  just  a  few  hints  on  window  trimming:  First, 
your  window  man  must  give  each  pair  of  shoes  proper 
forming  and  care  before  the  shoes  reach  the  window.  We 
spend  over  an  hour  in  properly  forming  and  carefully  iron- 
ing out  our  shoes  before  they  are  placed  in  our  windows. 
This  is  the  secret  foundation  of  an  effective  and  success- 
ful shoe  trim.  Then  flowers  and  silk  velours  are  always 
effective,  especially  if  you  properly  harmonize  them,  etc. 

"Always  remember  that  the  first  and  most  lasting  im- 
pression of  your  store  is  handed  over  through  your  win- 
dows. If  your  windows  are  unattractive  and  badly  trim- 
med, even  if  you  do  handle  the  best  of  merchandise,  the 
chances  are  that  you  will  never  get  the  stranger  in  your 
store,  but  on  the  other  hand  if  your  windows  are  attrac- 
tive and  the  merchandise  effectively  arranged  from  an 
advertising  standpoint,  your  chances  are  very  much  in 
your  favor  that  the  stranger  will  drop  in  and  ask  about 
your  shoes." 


94 


DRY    GOODS    REVIEW 


HONOR  FOR  CALGARY  AD.  WRITER. 

A  CALGARY  paper  contains  the  following-  reference  to 
J.  Burt  Malette,  who  for  next  issue  of  the  Review  will  con- 
tribute an  article  on  a  highly  successful  "Pink"  sale 
held  recently  by  his  firm  : 

This  morning's  mail  brought  a  well-deserved  honor  to 
Mr.  J.  Burt  Malette,  advertising  manager  for  F.  R.  Mac- 
Millan,  Limited,  of  this  city.  Mr.  J.  R.  Parsons,  president 
of  the  Associated  Retail  Advertisers,  a  subsidiary  of  the 
Associated  Advertising  Clubs  of  the  World,  of  which  Mr. 
Malette    is  a  member   in  a  long  letter,  appointed  the  Mac- 


J.  BURT  MALETTE. 


Millan  advertising  manager  as  the  sole  committeeman  for 
Western  Canada  to  work  in  conjunction  with  such  well 
known  publicity  specialists  as  Joseph  Appel,  advertising 
manager  of  John  Wanamaker,  New  York;  Frank  A.  Black, 
publicity  head  of  Wm.  Filenes,  Boston,  Mass.,  and  others 
of  like  repute  toward  making  the  St.  Louis  convention  in 
1917  the  most  auspicious  of  its  kind  since  the  organization 
of  the  Associated  Clubs  of  the  World.  Only  two  men  were 
appointed  from  Canada,  out  of  a  possible  200 — Robert 
Coryell,  of  the  Adams  Furniture  Company,  Toronto,  for 
the  east,  and  Mr.  Malette,  for  the  west.  In  making  the 
appointment,  Mr.  Parsons,  after  praising  the  local  work  of 
Mr.  Malette,  signifies  that  his  appointment  has  met  with 
approval  with  all  the  executive.  Mr.  Malette  was  the  or- 
ganizer of  the  Calgary  Ad.  Club  and  its  first  secretary  up 
to  the  time  of  locating  in  Saskatoon,  and  this,  in  con- 
junction with  several  cleverly  written  sales  plans  and 
treatises  in  trade  papers,  has  brought  him  before  the  eyes 
of  the  Associated  Ad.  Clubs,  with  the  above  result. 


In  Owen  Sound  the  dry  goods  stores  are  closed  on 
Wednesday  afternoon  during  July  and  August. 

Miss  Laura  Casey,  who  has  been  engaged  in  T.  S.  Ford 
&  Co. 's  millinery  department,  in  Clinton,  Ont.,  is  going 
to  Portage  La  Prairie. 


Good  Reproductions  of  Oils 

Time  was  when  only  in  the  homes  of  the  wealthy  could 
presentable  reproductions  of  the  paintings  of  the  great 
masters  be  hung  so  costly  were  these  reproductions.  Now, 
however,  not  only  are  the  great  pictures  cleverly  repro- 
duced, but  at  a  cost  that  permits  of  their  entry  into  quite 
humble  homes  so  that  consequently  a  very  much  enlarged 
circle  of  admirers  may  now  enjoy  their  artistic  merits. 

Some  of  these  pictures  have  an  oil  finish,  worked  up 
from  chromo  colorings,  that  gives  the  appearance  of  genu- 
ine oil  painting.  When  encased  in  old  gilt  art  frames  they 
are  quite  deserving  of  a  place  in  any  surroundings.  "The 
Age  of  Innocence,"  "Boy  with  Rabbit,"  "The  Laughing 
Cavalier,"  "Lady  Hamilton,"  "Baby  Stuart,"  and  other 
pictures  of  universal  appeal,  can  be  secured  in  this  oil 
finish  and  old  gilt  framing,  either  mounted  on  stands  or  to 
hang  on  the  wall,  the  12  inch  x  18  inch  size  selling  to  retail 
at  $1.50. 


THE  LATE  JOHN   GIBSON. 

After  a  short  illness.  John  Gibson,  sales  manager  of 
Gordon,  MacKay  &  Co.,  died  on  July  25,  one  of  the  best 
known  figures  in  the  trade  in  the  Province  of  Ontario.  The 
late  Mr.  Gibson  had  0  Q 

been  in  the  employ 
of  this  firm  for 
thirty-one  years,  and 
for  a  large  portion 
of  that  time  had  re- 
presented his  house 
in  Western  Ontario 
and  the  Niagara 
Peninsula,  covering 
the  larger  cities  in 
this  important  area. 
Mr.  Gibson  was 
born  at  Dunbarton, 
Ont.,  57  years  ago, 
and  went  to  Toronto 
in  1876,  entering  the 
dry  goods  business 
of  Edward  MeKeon. 
He  next  was  chosen 
to  manage  the  store 
of  S.  H.  Janes,  on 
King     Street     East, 

and  a  few  years  later  started  on  the  road  for  Nicholas 
Rooney.  In  1885  he  entered  the  employ  of  Gordon,  Mac- 
Kay  &  Co.,  in  which  he  remained  for  the  rest  of  his  life. 

Wherever  he  came  in  contact  with  the  boys  on  the 
road  Mr.  Gibson  seemed  to  be  acknowledged  as  a  leader, 
and  was  a  past  president  of  the  Commercial  Travelers' 
Association  and  a  director  of  the  Mutual  Benefit  Society. 

One  of  his  former  associates  speaking  of  him  to  The 
Review  said  that  he  had  a  rare  faculty  of  making  friends, 
and  was  known  as  a  man  with  the  ready  wit  of  the  Irish- 
man. In  an  announcement  the  firm  said:  "Customers 
visiting  the  warehouse  will  miss  his  jovial  smile  and  hearty 
handshake,  and  his  death  just  in  the  prime  of  life  is  re- 
gretted by  every  member  of  the  staff."    " 

Owing  to  the  absence  of  the  President  and  General 
Manager  of  the  firm,  J.  W.  Woods,  on  a  Government  trade 
mission  in  Europe,  no  successor  has  yet  been  appointed. 
Long  as  was  the  service  of  Mr.  Gibson  with  this  firm  it  is. 
by  no  means  a  record,  Mr.  Woods  himself  having  reached 
a  span  of  forty  years  since  he  entered. 
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Highest  Grade  Qualities 

Abnormal  market  conditions  have  made  it  very  difficult  to 
secure  materials,  and  prices  have  increased  all  along  the  line, 
but  under  no  circumstances  have  we  sacrificed  quality  or 
skimped  workmanship  for  the  sake  of  price. 


MADE  IN  CANADA 


RAINCOAT 

FOR  ALL  CLIMATES 

THE 

CANADIAN  RUBBER  CO. 
OF  MONTREAL  LIMITED 


13 


We  insist  that  "DOMINION"  RAINCOATS  shall  be 
highest  standard  of  quality  and  the  best  workmanship  that 
skill  and  money  can  provide. 

Don't  accept  our  statement  for  the  fact.  Examine  the  gar- 
ments and  make  comparisons.    There  is  but  one  verdict : — 

"DOMINION"  RAINCOATS 

MADE  IN  CANADA 

Best  for  Sty/e,  Fit  and  Finish 

Write  for  Catalogue,  Price  List  and  Swatch  Books. 

Canadian  Consolidated  Rubber  Co.,  Limited 

MONTREAL,  P.Q. 

28  "Service'    Branches   Throughout  Canada 


DRY    GOODS    R  E  V  I  E  W 


g^gpfi^H 


I 


% 


The   Big,  Popular  Priced 

Coat  and  Suit  House 

Awaits  Your  Visit 


Buyers  from  every  section  of  the  country 
have  unanimously  endorsed  our  Fall 
display  of  coats  and  suits,  which  proves 
conclusively  that  it  is  the  most  attractive 
we  have  ever  offered. 

The  line  is  particularly  strong  in 
Plushes,  Baby  Lamb,  Novelty  Plaids, 
Fancy  Mixtures,  Tweeds  and  Beaver 
Cloths. 

We  are  showing  an  extensive  variety  of 
novelties  in  velvet  suits,  in  addition  to 
our  regular  range  of  serges,  gabardines, 
broadcloths  and  velours. 

Please  note — If  unable  to  come  to  the 
market,  we  will  cheerfully  submit 
samples  in  coats,  suits,  skirts  and  chil- 
dren's coats  for  your  approval.  Let  us 
convince  you. 


M.  Pullan  &  Sons,  Limited 


Pullan   Building 

Bay  and   Wellington   Streets 

Toronto 
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VELVETEENS 

Owe  their  richness,  lustre  and  beauty, — and 
their  utility  too, — to  the  skill  of  the  Dyer  and 
Finisher,  and  the  wise  buyer  will  make  sure  that 
his  costume  velveteens  are  in  the  best  dye  and 
hnish  obtainable. 

For  a  century  and  a  half  Messrs.  J.  &  J.  M. 
Worrall,  Ltd. — "The  Premier  Velveteen  Dyers 
ot  the  World" — have  led  the  way  in  the  treatment 
of  these  beautiful  pile  fabrics,  and  their  discovery 
of  processes  yielding  fast-to-rubbing  dyes  gave 
to  Velveteens  a  quite  new  value  —  and  utility. 

These  fast-dyed  Velveteens  were  awarded  the 
Grand  Prix  at  the  Franco-British  Exhibition  in 
1908  and  at  Turin  in  191 1,  and  the  careful  buyer 
will  ask  for  and  insist  upon  a  guarantee  that  his 
Costume  Velveteens  are  in 

WORRALL'S 

FAST  DYES 


^r 


GRAND 
PRIX 

FRANCO-BRITISH 
EXHIBITION,  1908 


GRAND 
PRIX 

TURIN 
EXHIBITI0N.I9II. 
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LINENS 


Linens  are  still  very  difficult  to  obtain,  and  orders  are 
being  refused,  but  in  spite  of  these  conditions,  we  are 
still  offering  a  large  stock  of  all  kinds  of  linen  goods  at 
very  low  prices,  including  bleached  and  cream  Tablings, 
Damask  Cloths  and  Napkins,  Crashes,  Glass  Towelings, 
Drawing  Linens,  Hemmed  and  Hemstitched  Towels, 
White  and  Striped  Turkish  Towels,  Etc. 

HANDKERCHIEFS 

We  are  also  showing  the  latest  novelties  in  Corner 
Embroidered  -  to  retail  at  from  five  cents  to  two  dollars 
each  also  Plain  Hemstitched  and  Fancy  Embroidered 
Handkerchiefs  put  up  in  fancy  boxes,  to  retail  from 
fifteen  cents  to  a  dollar  and  half  each. 

In  addition  to  our  regular  lines  we  have  in  stock  a 
large  assortment  of  seconds  in  bleached  Tablings, 
Damask  Cloths  and  Napkins  at  attractive  prices. 

THERE   IS    A    BIG    DEMAND    FOR    THESE    GOODS. 
ORDER  EARLY  BEFORE  OUR  STOCKS  ARE  BROKEN. 

GREENSHIELDS  LIMITED 

17  Victoria  Square  -  -  Montreal 

"Everything  in  Dry  Goods*' 
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Paris 
Openings 


— feature  for  Fall  a  modification  of 
the  Spring  and  Summer  silhouette. 

— a  mode  of  graceful  rippling  con- 
tour with  yet  a  well-defined  sugges- 
tion at  hem  of  flare  and  bouffancy. 

It  is  the  ideal  mode  for  Mohair. 

Style  and  economy  combine  in  its 
lustrous  surface,  its  year  'round 
serviceability  and  in  its  perfect 
adaptation  to  the  modes  of  the 
moment. 


The  Bradford  Dyers' 
Association,    Limited 

Bradford  .'.  England 

American  Bureau:   231     West    39th    Street 
New  York  City  U.  S.  A. 
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Telegraph,  Telephone  or 
Mail  us  your  wants  and 

you  can  depend  on  every 
EFFICIENCY  of  SERVICE 


Good  Values 

Large  and  Well-Assorted  Stock 

Intelligent  and  Experienced  Selection 

Prompt  Shipment 


NINE  DEPARTMENTS  OF 
UP-TO-DATE  DRY  GOODS 


Fancy  and  Staple  Dry  Goods 

Smallwares  and  Fancy  Goods 

Carpets  and  Oilcloths 

Women's  and  Men's  Wear 

Tailor's  Woolens  and 
Trimmings 

Dress   Goods   and   Wash 
Goods,  etc. 

m  m 
John  M.Garland, Son  &  Co., Ltd, 

Ottawa,  Canada 
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Hosiery 

Do  you  need  any? 

Hosiery  or  Underwear 

Cotton,  Silk,   Cashmere,   Wool 

Have  you  tried 
Alphonse  Racine  Limited 

Also  Be  Sure  and  See 
the  very  complete  range  of 

Hosiery  and  Underwear 
for  Spring,  1917 

Do  not  be  Stampeded  Stocks  are  Large 

The  Prices  are  Fair 
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This  Advertisement  is  from  Department  H 

Hosiery,  Gloves,  Underwear  and  Corsets 

For  Women  For  Children 


DRY     GOODS     JOBBERS 
MANUFACTURERS 
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Alphonse  Racine  Limited,  SSd 

60-80  St.  Paul  St.  West,  Montreal,  Canada 

Sample  Rooms  at  Ottawa,  Quebec,  Three  Rivers,  Sherbrooke  and  Sydney,  C.B 
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WE    ARE   SELLING 

AT  HIGHER  PRICES: 

~\7~OU  know  it  and  WE  know 
J     it,  but  we   also   know,   that 

the    prices    we    are    asking 
to-day     will     appear     very     ad- 
vantageous    in     a     few    weeks. 

We  can  supply : 

Blankets 

Striped  Flannelette 

Saxony  Flannelette 

Silks  and  Dress  Goods 

Hosiery 

Underwear 

Knitted  Goods 

House  Furnishings 

Women's  Ready-to-wear 

and  other  lines  of 
general  dry  goods 

The  W.  R.  BROCK   COMPANY  (Limited) 

WHOLESALE  DRY  GOODS 

TORONTO                                               IVlOntrCclI                                                CALGARY 

/ 

If  you  do  not  see  our  traveller  when  open  to  buy 

the  above,  our  letter  order  department  is 

at  your  disposal. 

\ 
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ROCHETTE 


TRADE-MARK 


FLANNELETTE   SHEETS 

Delightful  Winter  Sheets — always  warm 
Ideal  Summer  Blankets — cool  and  light 

These  British-made  Flannelette  Sheets  are  the 
finest  ever  offered  to  buyers  in  Canada,  or  else- 
where. They  are  soft  as  silk,  easy  to  wash, 
and  very  durable.  Ask  for  Rochette,  and  see 
the  name  on  sheet  or  sheeting. 


G.S.  SHEETING 

(GOVERNMENT    STANDARD) 

Perfectly  Pure  and 
Guaranteed  thorough- 
ly shrunk.  A  most 
durable  and  econom- 
ical cotton  sheeting. 


G.T.S.  SHEETING 

A  twilled  sheeting, 
also  a  production  of 
the  same  firm  of 
manufacturers.  A  per- 
fectly honest  and 
pure  cloth. 


Names  of  Wholesale  Houses  stocking  Rochette 
Flannelette  Sheets,  and  also  the  G.S.  and  G.T.S.  plain 
and  twilled  white  cotton  sheets  can  be  had  from  the 
Manufacturers'  Agents: 


TORONTO 
A.  H.  Park,  77  York  Street 

MONTREAL 
W.  E.  Rhodes,  33  St.  Nicholas  Street 


QUEBEC 
E.  Hamel,  66  Rue  de  L'Eglise 

VANCOUVER 
W.  James,  P.O.  Box  447 
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RICHARD    HAWORTH    AND    COMPANY,    Limited,    MANCHESTER,   ENGLAND. 


Cotton  Goods 


HAVING 


On  Selvedge  every  two  yards  the  words 

SPERO  MAKE 


ARE     RELIABLE,     SO     ENQUIRE    FOR 

FLANNELETTES,    CALICOES 
SHEETS    AND    SHEETINGS 


that  have  stamped  on  selvedge, 
every   two     yards,    the    words 

uSPERO"    MAKE. 


_ 

When  buying  Hosiery 
ask  for 

^^r                                                                                        ^^^. 

.         HAWLEYS 

f            A| 

\  "HYGIENIC  BLACK" 

1                 ihm, 

1            There  is  no  better 
\            Dye  in  the  World. 

^ 

ffaurfey 

J     Ever<y  Pair 
f                Warranted  Fast 
to  Wishing,  Hard  Wear 
and  Perspiration. 

Works  -  Hinckley,  England. 
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Hundreds   of  your  customers  have  seen 

c^^^i  Soaps,  Perfumes, 

Talcums  at   the  Toronto  National 
Exhibition 


We  are  creating  business  for  your  store  by  our  persistent 
methods  of  educating  the  consumer  to  appreciate  the  fine 
quality  of  Taylor's  products. 

A  display  of  Taylor's  Soaps,  Perfumes  and  Talcum,  will 
bring  added  revenue  to  your  store.  Taylor  Products  are 
known  and  have  steady  sales.  Your  profits  will  be  substan- 
tial and  customers  will  enjoy  the  convenience  of  buying  at 
your  store. 

We  are  anxious  to  tell  you  how  to  make  Taylor's  Products 
an  asset  to  your  business.     Write  us. 


John  Taylor  &  Co. 

12  WELLINGTON  STREET  EAST 


The  largest  and  oldest  Perfume 
and    Soap    Makers    in    Canada 

TORONTO,  CAN. 
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Merchants  who   specialize 

the  world-famous  | 

"OLD-BLEACH"  LINENS  | 

Damask  Cloths  and  Napkins,  Towels,  Fancy 
Huck  Towelings,  Embroidery  Linensy  Etc., 
are  bound  to  win  the  best  trade 

Nearly  every  Canadian   housewife   knows 

these  world-famous  sun  and  grass  bleached 

I  linens  and  appreciates  their  truly  superior 

1  quality,    high-grade    finish    and    beautiful 

|  patterns. 

Specialize  on  "Old  Bleach"  this  Fall. 

Sort  up  your  stock  now  with  a  good  showing. 

|  R.  H.Cosbie,  Limited,  Irish  Linen  Agency  | 


30  WELLINGTON  STREET  WEST 


TORONTO 
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DRY    GOODS    REVIEW 


Dry  Goods  Review 


RICHARD    HAWPRTH    AND    COMPANY,    Limited,    MANCHESTER,   ENGLAND. 
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STOCKED    IN 
32  &  36  INCHES. 
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NONE  GENUINE  UNLESS  SELVEDGE  BEARS  EVERY  TWO  YARDS  THE  WORDS. 

"SPERO    MAKE." 


Liddell's 

Gold  Medal 

Linens 

represent  that  which  is 
best  in  dainty  napery  for 
the  household  from  the 
dining-room  to  the  bath- 
room, bed-room,  etc. 

Samples  now  on  the  road. 
Order  now  for  Fall  and 
Xmas  trade. 

R.  H.  Cosbie,  Ltd. 

IRISH  LINEN  AGENCY 

30  Wellington  St.  West 
TORONTO 


THE  McKINLEY  EDITION  OF 
TEN  CENT  MUSIC 

will  always  hold    first    place    as  an  Edition  of 
Standard,  Classic  and  Teaching  Music 

as  an  established  demand  for  this  line  of  Music 
exists  throughout  the  United  States  and  Canada. 
It  meets  the  requirements  of  the  Teacher,  Student 
and  the  Accomplished  Musician. 
It  has  proved  itself  to  thousands  of  dealers  to  be 
the  best  foundation  for  a  sheet  music  department. 
Every  copy  of  The  McKinley  Edition  sold  means 
a  profit  of  over  200  per  cent,  to  the  dealer. 
The  McKinley  Edition  (Revised  for  Canadian 
Trade)  conforms  in  every  detail  with  Canadian 
copyright  laws. 

A  great  advantage  to  the  merchant  as  a  "Trade 
Bringer"  is  the  catalogues  bearing  the  dealer's 
imprint  which  are  supplied  with  this  Edition. 
These  catalogues  will  attract  more  customers  to 
your  store  than  any  other  medium  you  could 
employ. 

Write  us  for  samples  and  particulars  to-day. 

McKINLEY  MUSIC  CO. 

The  Largest  "Exclusively  Sheet  Music  House" 
in  the  World 

CHICAGO:  1501-15  EAST  FIFTY-FIFTH  ST. 

NEW  YORK  CITY:  80  FIFTH  AVENUE 
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Don't  wait  for  a  traveller  —  don't  ask 
your  jobber  —  but  write  direct  for 
samples  of 

profyerijoob  #beralte 

The  cost  of  BKOTHERHOOD  OVERALLS  is  not  increased  by  the 
expense  of  a  staff  of  travellers  or  by  jobbers'  profits.  The  saving 
in  expen.se  of  marketing  is  added  to  the  quality  of  the  goods  them- 
selves.    This  quality  is  our  salesman  and  yours. 

We  give  the  Brotherhood  Agency  to  only  one  merchant  in  a  town, 
who  soon  learns  the  real  selling  value  of  the  superior  quality  of 
BKOTHERHOOD  OVERALLS. 

Samples  prepaid  if  desired.  Drop  a  line  to-day  for  our  prices  and 
selling  proposition. 

H.  S.  PETERS,  LIMITED 

Manufacturers 

WELLAND  -  -  ONTARIO 


Brotherhood   Overalls  are  Union   Made 


Mogul  Apron 


Mogul  Coat 


Big  Values 

in 

Mackinaws 

We  offer  you  unbeatable  values 
in  Mackinaw  Coats  and  in  other 
of 

THE  EASTERN  BRAND 

Lines  :  Pants,  Etoffe  Pants, 
Shirts,  and  the  E.M.C.  Brand 
working  shirts.  These  values 
give  you  an  exceptional  oppor- 
tunity for  quick  selling. 

Ask  for  samples. 

Don't  fail  to  see  our  1916  range 
of  Mackinaw  Coats. 

Eastern  Manufacturing  Co. 

MONT-JOLI,   QUE.   (Formerly    Ste.    Flavie    Station) 

Sales  Offices : 
301  St.  Nicholas  Building,  Montreal,   Quebec 
5(J5   Mercantile    Building,  Vancouver,    B.  C. 


Australian  Trade 


Are  You  Interested? 

If  so,  Tfie  Draper  of  Australasia  (pub- 
lished monthly)  can  provide  you  with  much 
valuable  trade  information.  It  is  the  organ 
of  the  drapery  and  kindred  trades  of  the 
Antipodes,  and  is  subscribed  for  by  all  the 
leading  firms  in  Australia  and  New  Zealand. 

Subscription     3)^.50     Mailed  Free 

Specimen  Copy  will  be  supplied  on 
application 

Advertising  rates  may  be  obtained  and 
space  secured  by  communicating  with  our 
London  Office,  71  Qneen  St.,  E.C. 


Publishing  Offices  : 


Melbourne, 

Sydney, 

London, 


Fink's   Buildings 

Post  Office  Chambers 

71  Queen  St.,  E.C. 
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Mrs.  Do-the-Home-Laundry  tells 
Mrs.  Hardworker  what  a  relief  it 
is  not  to  have  to  bother  starching 
and  ironing  collars,  and  recom- 
mends that  Mrs.  Hardworker  get 
"  Arlington''  collars  for  the  men  folk 
and  do  away  with  collar  fuss. 


Women's  Gossip 

does  a  lot  to  make  a  sale  if  the  goods 
have  been  satisfactory;  contrawise, 
if  a  woman  is  dissatisfied  with  an 
article  she  "queers"  a  sale  by  her 
gossip  and  dispels  the  favorable 
attitude  that  was  in  a  purchaser's 
mind  toward  the  article  to  be  pur- 
chased. 


The  Merchant 


ONE  OF  T^ 


who  is  alert  is  careful  not  to  give  his  customers  cause  for 
dissatisfaction.  Challenge  Brand  collars  give  satisfaction  to 
women  because  these  collars  make  laundering  unnecessary — 
look  well  on  the  men  folk,  and  wear  well  without  breaking 
or  cracking.  When  a  woman  likes  the  men  folk  to  wear  a 
certain  kind  of  collar  you  can  "bet  your  boots"  that  the 
men  folk  will  be  anxious  to  please. 

Challenge  Brand  "Arlington"  collars  get  good  month  to 
month  advertising.  They  are  made  of  stouter  material  than 
the  ordinary  waterproof  collar,  and  give  wide  selling  scope. 
There  is  a  style,  a  grade  and  a  price  to  suit  the  varied  tastes 
and  purses  of  town  and  country  people.  No  customer  need 
be  turned  from  the  store  that  carries  "Arlington"  collars. 
Challenge  Brand  collars  are  easily  cleaned  with  clean  water, 
sponge  and  soap. 

Your  profits  will  be  good — your  customers  will  be  pleased, 
and  other  sales  will  follow  the  purchase  of  Challenge  Brand. 

"Arlington"  Collars — give  your  customers  a  reminder  that 
you  carry  "Arlington"  Collars  by  making  a  counter  display. 


The  Arlington  Company 
of  Canada,  Limited 


56  FRASER  AVENUE 


TORONTO 


Selling  Agents  : 

Eastern  Agent:  Duncan  Bell,  301  St.  .lames  St..  Montreal.  Ontario 
Agent:  J.  A.  Chantler  &  Co.,  76  Bay  St.,  Toronto.  Western  Agent: 
R.   J.  Quigley,  212   Hammond   Block,   Winnipeg. 
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SEE  THAT  THE  GLOVES  YOU 
SELL      HAVE       THIS     LABEL. 


Plain  or  Leather-Faced 


1        ■  i ' 
■    '  •  ■  "i 

:         1 

i 
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Motorists  Buy  Them 

Owners  of  cars  and  their  chauffeurs  like  our  Tapatco 
Cotton  Gloves  for  the  rough  work  of  the  garage.  They 
save  the  hands  at  every  turn. 

Suggest  our  Gloves  to  motorists;  to  women  who  work  in 
the  Garden,  to  Stablemen,  to  Farmers,  in  short  to  every 
individual,  and  class  of  worker  who  can  use  a  serviceable 
and  inexpensive  Cotton  Glove. 

Every  pair  sold  adds  so  much  to  turn-over  and  profits  and 
represents  extra  business. 

Insist  upon  Tapatco  Brand. 

Your  jobber  can  supply  them. 

THE  AMERICAN  PAD  &  TEXTILE 
COMPANY 

CHATHAM  ONTARIO 


ll 

How  "The  House  of  Mennen" 
Is  Co-operating  with  You. 


Shaving  Cream 
Dentifrice 
Men's  Talcwm 
Borated  Talcum 
Sen  Yang  Talcum 
Violet   Talcum 
Flesh  Tint  Talcum 
Unscented  Talcum 
Cream  Tint  Tilcum 
Liquid  Soap 
Cold  Cream 

Tar  Shampooing  Cream 
Bath    Powder 


In  the  leading  newspapers  and  magazines  from 
coast  to  coast,  big,  forcible,  convincing  adver- 
tisements are  appearing.  They  are  making 
thousands  of  new  customers  and  keeping  the  old 
ones — they  are  sending  them  to  your  store. 
Everything  to  help  the  dealer  is  vigorously  re- 
sorted to. 

Why  not  assist  us  in  this  effort  to  increase  your  profits, 
by  putting  in  a  display  of  the  Mennen  Products. 

Three  striking,  attention-getting  window  displays  have 
been  prepared  for  you;  one  on  the  Talcum  Powder,  one 
on  the  Shaving  Cream,  and  a  combination  display  of 
both.     Write  to 

Canadian  Agents : 

HAROLD    F.    RITCHIE    &    CO.,    LIMITED 
TORONTO,    ONTARIO 

Mennen' s  Products  are  "Made  in  Canada    by 

G.     MENNEN     CHEMICAL    COMPANY 
MONTREAL,   QUEBEC 
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We  Offer  The 
Lowest  Prices 


in  the  following  lines  in  consequence  of  our 
big  buying,  as  we  placed  large  orders  at 
prices  that  cannot  be  repeated  to-day. 


Laces 

Embroideries 
Dress  Trimmings 
Wash  Goods 
Chiffons 


Neckwear 
Ribbons 
Hosiery 
Corsets 
Brassieres,  etc. 


Our  stock  comprises  the  latest 
ideas  and  our  supply  of  the 
newest  creations  is  continuous. 


Place  an  order  for  your 
Spring  shipment  with  us  to- 
day to  make  sure  of  good 
delivery. 


How  about  your  immediate  needs?  We  can 
meet  your  requirements  promptly. 


Jlusier  profyerg  (Cattaba)  Htmtteb 


New  York 

Boston 

Philadelphia 

Chicago 

Baltimore 

Los  Angeles 

San  Francisco 


Manufacturers  and  Importers  of  Laces, 
Dress    Trimmings    and    Embroideries 

Importers  of  Fancy  Dry  Goods 

12  ST.  HELEN  STREET 

MONTREAL 


London 

Nottingham 

Paris 

Calais 

Caudry 

Le  Puy 

St.  Gall 
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The  W.  R.  BROCK   COMPANY  (Limited) 


Red 
Cross 
uire- 


Req 
ments 

These  lines  now  in  stock 
and  much  in  demand.  We 
give  particular  attention 
to  orders  for  these  goods. 

BANDAGE  GAUZE  AND  COTTON  REQUISITES 

Bleached  and  Unbleached  Sheeting. 
Special  White  Cottons,  for  pillow  slips. 
Grey  Cottons  for  bandages,  and  slings. 

Hospital  Gauze,  medicated  and  ready  for  use,  38/?) 9  inches  wide. 
Canton  Flannel  specially  made  for  wounded  soldiers'  night  gowns. 
WHITE  SAXONY  FLANNELETTES.     Suitable  for  Military  Hospital  pur- 
poses, at  per  }'ard,  9c,  10c,  12%c,  14c,  15c  and  17c. 

White  Turkish  Towelling  for  Hospital  and  Red  Cross  Work 

We  have  the  following  widths,  and  prices: 


28  in..   White   15c  and   18'/2c 

21  in..   White    20c 

27   in..   White   17%c,  18%e  and  27c 


10  in..   White  10c 

17  in.,  White  ll%c   and  12c 

18  in.,   White  llYzC,   14c   and  15c 

20  in.,  White  15c 

ARE  YOU  SUPPLIED  WITH  THESE  INCIDENTAL  NEEDS? 

Linen  Buttons,  \     In  all  Sizes. 

White,  Bone,  Ivory,  China     /    For  Pyjamas,  Shirts  and  Bath  Robes. 

Bath  Robe  Ties  and  Girdles,  White  Knit  Cotton  for  Wash  Rags. 

Cotton  Hosier}-  Yarn  on  Cones. 

Worsted  Yarns — Factory  and  Fingeri&g. 

We  have  just   secured   from   England   one   of   the   best  4-ply 

fingering  yarns  ever  imported.     Pure   stock — lofty,  and   will 

make   up   the   very   best  and   purest    sox    (just   the    kind   our 

boys  will  be  pleased  with).    White,  Natural  Grey,  Cambridge 

Grey,  Correct  shades  of  Fast  Khaki. 


War  Socks 


In  6  lb.  spindles,  $1.95  per  lb.       Worth  to-day  $2.25  and  $2.50  per  lb. 
Tapes     Knitting  Needles     Steel   Crochet  Hooks     Safety  Pins 

KHAKI   HANDEKCHIEKS  for  the  Boys   at   the   Front- per   fliCZeni,   7.V.   S5c,   $1.16. 
Complete  range  of  Excelda  Handkerchiefs. 

SPECIAL     FEATURE — Patriotic     Handkerchiefs.  Line   No.   1*721—  'Bull    Dog   and    Union    Jack— Motto 
-•-Staunch   and    True. 

Line  No.  I'Ti'U-  King  and   British   Commanders —  Haig,   Jelllcoe,   Hughes,    Kitchener   and    Flags   of 
Allies,  clearly   printed. 

These  two  lines,  per  doz.,  $2.35. 
Line  No.   PT1S— 'Music   of    Four    National    Airs — Prance,    Russia,    England    and    Italy.      Words    com- 
plete, clear  and- artistic. 
Line  No.  I'Tl!) — Allied   Itulers.  handsome  photo  prints,  and  Include  appropriate  motto. 

These   two   linos,   per   doz..  $1.35. 
FLAGS    OF    THE    ALLIES,    in    Wool    Bunting,    also    in    Cotton,    with    and    without    stick    mounts. 

,  The  W.  R.  BROCK   COMPANY  (Limited) 

WHOLESALE  DRY  GOODS 

MONTREAL  TorOlltO 


CALGARY 
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INQUIRIES  BY  READERS  OF  THE  REVIEW 

Information  Supplied  to  Subscribers  on  where  to  Sell  Men's  Clothing,  Buy  Second-Hand 
Typewriters,    Brushes    and   Inks — Read}7  to  Wear  Firms. 

WHEN  you  become  a  subscriber  to  "The  Review"  this  is  part  of  the  service  you  buy.  Every  day  "The 
Review"  receives  letters  from  subscribers  stating  that  they  want  to  secure  certain  goods  but  do  not 
know  where  they  can  be  procured.  We  have  facilities  for  procuring  information  about  new  goods, 
novelty  lines,  etc.,  and  our  Service  Department  is  at  your  disposal  at  all  times.  We  are  glad  to  be  of  any 
possible  assistance  to  our  readers,  and  requests  for  information  are  most  welcome.  Cut  out  the  coupon 
below  and  use  it  when  you  would  like  us  to  give  you  information.  The  following  are  a  few  of  the  inquiries 
received  and  answerer!  during  the  past  month: 


SELL  CLOTHING  AND  GET 
TYPEWRITERS 

,  Out. — 1.   Where  can  I  sell  men's 

and  boys'  overcoats,  ladies'  mantles  and  furs? 

Answer — Dominion  Auction  House,  20  W el- 
Wellington  St.  W.,  Toronto. 

2.  Where  can  I  procure  used  typewriters? 

Answer — United  Typewriter  Co.,  135  Vic- 
toria St.,  Toronto. 


SHOE  JOURNALS 

Wainwtight,  Alta. — /  wish  to  take  a  boot  and 
shoe  journal  and  would  thank  you  to  let  me 
have  the  address  of  publishers  if  possible. 

Answer — "Footwear  in  Canada,"  and  "Shoe 
and  Leather  Journal,"  both  of  Toronto;  Boot 
and  Shoe  Recorder,  Boston;  Modern  Shoemak- 
ing,  Boston,  and  Boot  and  Shoe  Reporter. 


BRUSHES  AND  INKS 

Chilli wack,  B.C. — Our  ticket  writer  needs 
some  brushes  for  show-card  work.  Will  you 
kindly  put  us  in  touch  with  a  reliable  firm  for 
supplies,  asking  them  to  quote  on  two  sizes  of 
single  stroke  lettering  brush  for  water  colors  and 
one  all-round  oil  color  brush  for  large  canvas 
sign  work;  also  water  color  black  and  red  ticket 
inks. 

Answer — Art  Metropole,  Toronto;  Art  Em- 
porium, Montreal. 


ALUMINUM  PANTS  BUTTONS 

Sherbrooke,  Que. — Where    can    we    secure 
aluminum  patent  pants  buttons? 

Answer. — Will  P.  White,  65  Simcoe  street, 

Toronto. 


FOUR  TONS  BALED  PAPER 

Hanover,  Out. — Where  can  we  sell  about 
four  tons  of  baled  waste  paper? 

Answer. — E.  Pullan,  20  Maud  street,  Tor- 
onto or  Levi,  100  John  St.,  Toronto. 


SPE(  %  1 L  MILL INER  Y  FIXTURE 

,  Ont. — An  inquiry  for  a  certain  type 

of  millinery  fixture  pat  in  for  E.  B.  Crompton 
&■  Co.,  of  Brantford. 

Answer. — Jones  Bros.  &  Co.,  31  Adelaide 
St.   West.  Toronto. 


POSTER  CUTS  FOR  BILLBOARDS 

,  Ont. — Addresses  of  firms  who  make 

large  poster  cuts  for  billboard  advertising. 

Answer. — Stone,  Ltd.,  King  St.  West,  Tor- 
onto. 


PAPIER  MAC  HE  ORNAMENTS 

Belleville,  Ont. — Where  papier  mache  orna- 
ments for  windows  trims  can  be  procured. 

Answer. — Dale  Wax  Figure  Co.,  A.  S.  Rich- 
ardson  S:  Co.,  both  of  Toronto,  and  Old  King 
Cole  Papier  Mache  Co.,  Canton,  Ohio. 


For  Subscribers 


THE  DRY  GOODS  REVIEW 

143-153  UNIVERSITY  AVENUE  — 

Toronto  INFORMATION  WANTED 


DATE 


191 


PLEASE   TELL   ME   WHERE  I  CAN   PROCURE, 


NAME. 


ADDRESS 
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Street  mantle  of  slate  blue  zibeline 
cloth  shown  by  Drecoll.  Paris  is 
fond  of  these  loose,  open,  "turn- 
down" collars.  The  wide  cape  and 
unique  fastening,  with  no  trimming 
whatever,  make  this  a  very  distinc- 
tive coat. 
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LETTER  FROM  OUR  PARIS  CORRESPONDENT 

Knitted  Fabrics  Popular  With  Linen  Dresses  For  Outdoor  Life — Grey  or  Ecru  Super- 
seding Pink  and  Blue — Printed  Batistes  Coming  Strong — Flower 

Embroideries. 

Written  exclusively  for  Dry   Goods  Review. 


PA.RIS,  France,  August — In  spite  of  the  many  obliga- 
tions that  everyone  of  us  has  contracted  during-  this 
period  of  war,  regard  for  our  health,  if  nothing  else, 
compels  us  to  leave  the  city  and  sojourn  either  at  the 
sea-side,  among  the  mountains,  or  in  the  country,  to 
renew  energy  and  get  fit  for  what  remains  still  to  be  done. 
It  is  not  that  we  shall  live  a  time  of  parties  or  pleas- 
ures, but  we  shall  gather  to  dinners;  we  shall  practice 
sports; — a  return  so  far  to  normal  life. 

Knitted  Jerseys  Popular 

In  this  particular  form  of  life,  an  outing,  knitted  fab- 
rics hold  a  large  place.  Not  only  the  lightweight  silk 
jersey,  which  is  so  dressy,  but  even  the  ordinary  jersey  of 
wool  or  cotton.  When  it  gets  too  hot  and  ninon  becomes 
the  only  tiling-  to  wear,  these  knitted  fabrics  will  be  found 
in  long-  dresses, — the  old  sweater  of  before,  but  adaptel 
to  suit  pur  present  tastes,  to  match  our  shoes  and  hat,  in 
pleasing  but  simple  harmony. 

Grey  Seen  Everywhere 

For  instance,  imagine  your  mantle,  hat  and  shoes  in 
chamois  or  greyish  shades,  combined  with  the  simple 
effect  of  white  linen,  and  you  can  see  the  smart  effect 
this  gives  to  you  as  you  emerge  from  tennis  or  boating. 

Personal  taste  to-day  plays  a  part  in  the  smallest  acts 
of  a  woman,  and  it  is  easy  to  notice  those  who  fall  short 
in  this.  Indeed  the  sober  matching-  of  different  fabrics  is 
responsible  for  the  smartest  effects. 

Collars  and  Belts  Twice  Around 

It  will  be  generally  with  white  dresses  that  jersey 
mantles  will  be  the  most  in  vogue;  supple  and  long,  with- 
out any  excessive  fullness  -  -  or  short,  but  with  many 
pleats  under  a  belt  running  twice  around  the  waist.  They 
will  have  all  a  sort  of  fullness  which  will  give  them  their 
particular  vogue. 

Some  of  these  mantles  for  motoring  will  be  also  fairly 
full,  but  closed  at  the  neck  by  a  supple  collar  which,  as 
the  belt,  will  run  twice  around  the  neck.  Large  pockets 
also,  closed  with  big  buttons,  and  set  very  low,  will  com- 
plete this  arrangement. 

For  the  fine  days  of  August  large  cheeks  with  buttons 
to  match  will  be  in  favor.  In  this  case,  collar  and  checks 
will  be  generally  all  white. 

I  shall  not  say  anything  about  the  elegant  bathing 
costumes  which  can  be  found  anywhere  now.  Head- 
bonnets  are  also  looked  after,  as  they  should  match  with 


the  complexion.     A  few  have  been  copied  from  Egyptian 
shapes  in  striped  fabrics  and  are  really  very  smart. 

Linen  and  Printed  Cotton  Batistes 

As  to  light  Summer  fabrics:  more  greyish  or  ecru  linen 
is  seen  than  pink  or  blue  for  instance.  On  the  other  hand, 
cotton  batistes,  printed  on  white  grounds,  of  which  1 
said  a  few  words  last  month,  will  have  a  very  great  suc- 
cess, because  they  can  answer  the  taste  for  pleats  that  we 
find  repeated  so  often  in  the  many  models  of  this  season. 
Moreover,  batistes  are  more  supple  and  easy  to  work, 
and  will  make  charming  costumes,  even  without  any  other 
trimming  than  the  fabric  itself,  such  as  embroideries  or 
transparent  effects  easily  obtainable  with  the  fullness  of 
the  present  skirts. 

Flower  embroideries  keep  their  running;  they  are  not 
a  novelty  of  the  present  season,  as  they  had  appeared 
before.  However,  they  look  very  charming.  On  dresses  of 
blue  or  pink  linen,  flower  embroideries  in  white  are  very 
pretty.  There  is  no  particular  place  where  they  are 
found;  sometimes  at  the  back,  between  the  shoulders,  or 
on  the  hips,  ending  the  sewing  or  at  the  end  of  a  pleat. 

The  models  of  t he  dresses  being  very  simple,  the 
smallest  details  imaginable  with  these  little  accessories 
are  most  of  the  time  very  becoming. 

Some  of  these  little  flowers  have  been  made  also  on 
voiles  in  ruche  effects  with  fancy  weaves.  For  instance, 
voiles  w7ith  white  and  pink  checks,  white  and  yellow,  etc., 
— the  sides  of  the  checks  being  sometimes  outlined  by  a 
larger  thread  in  silk.  These  fabrics  will  be  in  great  favor, 
as  most  of  them  can  be  washed  very  easily. 

For  dinner  parties  some  ladies  put  a  colored  ribbon  in 
their  hair;  this  is  not  so  good  as  to  have  it  simply  dressed 
in  a  pretty  way. 

There  is  one  article  of  dress  which  has  been  put  away 
completely;  I  mean  the  scarf  which  had  so  many  vari- 
eties before,  and  was  used  to  complete  a  dress  by  a  new- 
effect. 

Little  Capes 

We  see  now  some  little  capes,  a  variety  of  ruching  if 
we  can  say  so,  and  made  in  a  lot  of  shapes,  every  lady 
trying  to  find  one  to  her  personal  taste.  Some  are  made 
in  taffetas  with  three  flounces,  for  instance;  others  are 
a  sort  of  hood  ending  in  a  point  at  the  back  and  on  the 
front  in  two  long  ends  which  run  around  the  waist  and 
are  knotted  at  the  back. 
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HOW  "PINK"  HELPED  SELL  $50,000  IN  A  MONTH 

First  Aroused  Public  Curiosity  Over  the  Color  and  Then  Identified  it  With  the  Store- 
Ink,  Window  Trims,  Cards  and  Light  in  Store  in  Pink — A  Day's 

Shutting  Off  Helped  Also. 

Written  for  The  Review  by  J.  Burt  Malette,  director  of  publicity  for  F.  R.  MacMillan,  Ltd..  Saskatoon. 


PINK 


Tlic  city  will  run  with  it  soon 
— watch  out. 


PINK 

Wait  for  the  day — watch  for 
di  tails  in  this  paper. 


We'll 
soon. 


PINK 

flood     the     Province 


SOME  OF  THE  ADVANCE  NOTICES— WITHOUT  NAMES— THAT    WHETTED    CURIOSITY. 


Editorial  Note. — For  your  next  sale — it  may 
be  soon,  or  far  off — suppose  you  try  out  the  PINK 
idea  thai  worked  so  effectively  in  the  Saskatoon  store 
as  described  by  Mr.  Malette  in  this  article.  The  firm 
through  clever  advertising  and  display  made  the  city 
run  with  pink — or,  as  some  of  our  facetious  ad.  men 
might  remark,  they  painted  the  town  pink.  Anyway 
the  store  and  its  $50,000  sale  were  identified  with 
this  unusual  socle  color  in  the  minds  of  the  public. 
This  included  the  tickets  and  even  the  lighting  of  the 
store. 

PLACING  a  special  $50,000  stock  on  the  market  and 
bringing'  in  such  crowds  that  the  entire  stock  fades 
away  within  a  thirty-day  limit,  is  not  the  easiest 
thing  in  the  world  by  any  means. 

When  this  sale  was  first  broached,  old  friends  pre- 
dicted 60  days,  some  90,  others  even  went  so  far  as  to 
assert  that  it  would  be  impossible  to  completely  clear  for 
months  and  months. 

Here  are  some  of  the  methods  employed,  methods  that 
"brought  home  the  bacon"  in  record  time. 

Two  weeks  before  the  sale's  inauguration,  mysterious 
worded  advertisements  began  to  make  their  appearance 
in  local  papers — 

"PINK" — the  city  will  run  with  it  soon — watch  out! 

"PINK" — wait  for  the  day.  Watch  for  details  in 
this  paper. 

"PINK" — we'll  flood  the  province  soon. 

These  continued  for  one  week  during  which  we  mailed 
10,000  circulars  to  the  country,  in  which  the  entire  plan 
was  outlined.  The  following  week,  we  followed  the  initial 
series  of  "teasers"  with  another  set: 

Watch  for  the  Pink  Signs  on  Thursday.  Pink  is  the 
Shade.    See  it  on  Thursday. 

You  will  note  that  no  name  has  so  far  been  mentioned, 
yet  the  merchandising  identity  was  soon  revealed,  for  on 
Wednesday  night  a  duplicate  of  the  week's  advertise- 
ments appeared  in  the  centre  of  the  MacMillan  advertise- 
ment, supplemented  by  eight  other  smaller  advertise- 
ments carried  throughout  the  paper,  all  referring  to  page 
five. 

The  Wednesday  this  advertisement  appeared,  all  Sas- 
katoon was  placarded  with  bill  posters  and  the  complete 
story  on  a  PINK  bill  was  dropped  on  every  doorstep  in 
the  city  (even  on  the  street  car  fenders). 

On  Thursday  every  street  car  in  the  city  carried  a 
fender  sign  : 


PINK 

See  pages  5  and  6  of  "The  Star" 

To-night. 

Used  Pink  Ink  in  the  Paper! 

On  that  same  evening  appeared  the  opening-  announce- 
ment of  the  event  taking  the  form  of  a  double-header  in 
the  evening  paper  and  followed  by  another  page  in  the 
morning  paper  in  the  sale  color — Pink! 

120-foot  Sign  in  Front  of  Store 

That  evening  a  120-foot  sign  in  pink  ground  with  black 
letters,  the  width  over  all  being  9  feet,  stretched  from 
lane  to  corner  and  every  window  trimmed  with  sale  goods 
was  a  glare  of  pink. 

Moreover,  all  moving  picture  shows  threw  on  slides  the 
word  "Pink"  with  a  notice  of  the  sale  to-morrow,  some- 
thing like  this: 


PINK 


At  MacMillan's  To-morrow — See    To-night's 
Paper 


Pink  Light  in  Store 

Upon  entering  the  store  next  morning,  the  arrange- 
ment of  the  sign  without  caused  a  pink  shaded  light  to 
suffuse  the  main  floor  which  was  alive  with  pink  tickets, 
signs,  etc. 

We  had  such  crowds  that  by  10.30  we  were  forced  to 
suspend  elevator  operation  to  any  of  the  upper  floors. 

Sixty-five  extra  sales  people  were  deemed  ample  for 
the  event,  but  before  the  day  had  advanced  far  we  were 
obliged  to  double  that  number. 

Old  residents  of  the  city  were  emphatic  in  stating  that 
they  never  saw  such  crowds  before  in  t he  city. 

Our  first  day  being  finished' — Hie  problem  was  to  "keep 
'em  coming."  So  we  kept  all  names  and  addresses  and 
spent  a  great  deal  of  time  in  circularizing  them  with  ad- 
vance news  of  the  Sale's  various  special  events  and 
scheduled  sellings.  We  could  actually  trace  returns  on 
this  investment  which  were  immense. 

The  entire  secret  of  popularizing  this  sale  at  the  start. 
to  my  mind,  was  due  to  the  establishing  of  merchandising 
( Continued    on    page   21 
18 


Zm±  H  1  i 


MARKET   REPORTS 


COTTON  PRICES  SOARING 

TO  STILL  HIGHER  LEVELS 

Well-Informed  Cotton  Men  Look  for  Prices  of  Raw  Cotton 

To  Reach  20c  Level — Conditions  in  Southern 

United  States  Considerably  Under  Par. 

COTTON.— "I  look  for  20-cent  cotton  in  the  not  distant 
future,"  stated  the  head  of  the  cotton  department  of  one 
of  the  large  Toronto  wholesale  dry  goods  houses.  Twenty- 
cent  cotton  is  about  in  the  same  class  with  $2  wheat.  Such 
a  level  is  rarely  touched.  In  normal  times  and  before  the 
war  raw  cotton  was  selling1  around  9%c.  per  pound.  At 
the  present  time  it  is  quoted  at  16. 4c  for  spot  cotton. 
Recent  crop  statistics  gathered!  by  the  United  States  De- 
partment of  Agriculture  show  that  the  crop  will  be  con- 
siderably under  a  normal  year.  With  the  average  for  a 
normal  year  taken  as  100  crop  reports  at  the  present  time 
make  the  possible  yield  a  percentage  of  only  64.3.  A 
year  ago  at  this  time  the  condition  was  70.7  per  cent,  of  a 
normal  crop.  Drouth  and  boll  weevils  are  the  principal 
causes  for  deterioration.  The  plants  are  reported  of 
medium  size  and  healthy  but  poorly  fruited.  The  top 
crop  prospects  are  reported  very  poor.  Picking  of  the 
cotton  has  already  commenced  in  the  Southern  States. 
There  was  a  long  and  general  drouth  in  August  which 
followed  excessive  moisture  in  July.  Within  the  past  ten 
years  only  once  have  conditions  approached  the  present 
low  figures.  In  1909  the  percentage  crop  was  66  and  the 
yield  of  cotton  was  10,000,000  bales  on  an  average  of  32,- 
000,000.  The  acreage  under  crop  this  year  is  36,000,000. 
Picking  will  be  general  about  September  15. 

In  the  face  of  this  prospective  shortage  of  the  crop 
there  is  an  enormous  demand.  Wool  has  not  been  able  to 
meet  the  needs  of  the  people  of  the  world  for  war  pur- 
poses and  for  clothing  for  civilians.  Much  cotton  in  con- 
sequence has  been  requisitioned'  for  clothing  purposes. 
When  the  war  closes  it  is  expected  there  will  still  be  an 
enormous  demand  for  cotton.  The  enemy  countries  that 
have  had  their  raw  supplies  of  cotton  shut  off  during 
hostilities  will  find  their  stocks  practically  exhausted. 
They  will  require  large  consignments  to  help  clothe  their 
people  and  to  replenish  their  supplies.  France  will  also 
require  large  quantities.  There  have  been  enormous  quan- 
tities of  cotton  put  into  the  manufacture  of  guncotton  for 
use  in  high  explosives.  There  has  been  a  great  drain  and 
wastage  here  on  the  available  stocks  of  the  world.  In  the 
face  of  this  there  have  been  good  industrial  conditions 
both  in  the  United  States  and  Canada  and  the  mills  have 
been  working  to  capacity.  Orders  have  even  been  refused 
by  Canadian  mills.  All  prices  of  Canadian  manufacturers 
have  been  withdrawn  in  the  face  of  the  unsettled  market. 
The  United  States  Government  estimates  the  crop  at 
12,600,000  bales.  There  does  not  seem  much  prospect  of  a 
settled    condition    in    the   near   future.        Prices   recently 


quoted  on  the  New  York  Cotton  Exchange  on  the  receipt 
of  the  Government  report  ranged  as  follows: 

Futures:—  Prev 

_   ,    ,                                                                                     Cli  se.  close. 

October     •- 16  32  15  63 

December   lc  31  15  75 

January    16  38  15  8i 

March    i(;l54  15  9a 

MaJ'   16  70  16  07 

'Spot— 'Middling   uplands,   lG.40c. 


YEAR  SHOWS  NO  SIGNS 

OF  ABATEMENT  IN  PRICE 

Prices  Are  Almost  Double  Those  Prevailing  Before  War- 
Manufacturers  Unable  to  Meet  Demand  on 
Knitted  Goods  and  Underwear 

YARNS. — There  is  small  sign  of  any  betterment  in  the 
conditions  affecting  yarn  production.  Canadian  mills  us- 
ing yarn  in  the  production  of  such  goods  as  sweaters  and 
underwear  are  unable  to  keep  up  with  the  orders  that  are 
flooding  in  upon  them.  One  mill  in  Nova  Scotia  had  an 
order  for  5,000  dozen  suits  of  underwear  but  could  supply 
only  2,000  in  the  specified  time.  Another  order  for  30,000 
dozen  suits  of  underwear  for  the  Allied  Governments  went 
begging  for  takers  in  Canada  and  was  unable  to  secure 
manufacturers  who  would  undertake  the  complete  work. 
All  that  Canadian  manufacturers  could  agree  to  get  out 
was  in  the  neighborhood  of  10,000  dozen.  The  remainder, 
some  20,000  dozen,  were  placed  in  the  United  States. 

This  is  practically  the  condition  that  prevails  in  all 
textile  works.  Manufacturers  are  unable  to  supply  much 
more  than  a  third  of  the  orders  that  they  could  get. 
Manufacturers  are  willing  to  book  orders  only  subject  to 
conditions  that  might  arise  between  the  time  of  booking 
and  delivery.  Serious  factors  that  have  entered  into  the 
advanced  prices  on  all  yams  is  the  dyestuffs,  labor  and 
the  increased  cost  of  the  wool.  For  the  immediate  future 
there  is  apparently  small  chance  for  abatement  in  the 
price  of  yarns.  Present  prices  are  holding  firm.  Quota- 
tions on  some  of  the  standard  grades  are  as  follows : 

White.  Colors. 

40's,  per  lb $1-03  $1.26 

44's,   per   11) 107  l.L'8 

4irs,    Der    lb 1-08  1.31 

4N's,    per    lb 110  1.35 

50's,    per    lb 1-20  1.44 

Sfi's,  per  lb 1-&2  1.53 

58's,   per  lb 1.44  1.70 

60's,    per    lb 1-54  1.80 

Yarn  is  reckoned  from  a  base  of  560  yards  of  thread  per 
pound.  40's  would  be  equal  to  forty  times  5C0  yards  of  yarn  of 
the  same  size. 

Yarn  is  reckoned  from  a  base  of  560  yards  of  thread  per 
pound.     40's  would  be  equal  to  forty  times  560  yards  of 
yarn  of  the  same  size. 
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Dry  Goods  Review 


DRY    GOODS    REVIEW 


SILK  PRICES  HAVE  REACHED 
UNUSUALLY  HIGH  LEVELS 

French  Silks  That  Formerly  Cost  $1.20  Per  Yard  Now 

Cost  the  Importer  $2.10 — Recent  Advance  of  25 

Per  Cent. — Increase  Has  Been  From 

35  to  75  Per  Cent. 

SILKS. — The  silk  market  is  very  firm  at  the  present  time 
with  a  tendency  to  advance  prices  still  further.  One  of 
the  leading  importers  recently  made  a  further  advance  of 
25  per  cent,  in  some  of  the  best  selling-  lines.  One  popular 
line  of  silk  that  formely  cost  72c  per  yard  landed  in 
Canada  now  costs  the  importer  $1.13.  This  is  an  increase 
of  approximately  57  per  cent.  Another  line  of  French 
silk  which  before  the  war  cost  $1.20  now  costs  the  dealers 
in  this  country  $2.10.  Another  popular-priced  silk  that 
before  the  war  could  be  bought  landed  in  this  country  at 
$1.50  per  yard  advanced  within  the  past  year  to  $2.08 
and  just  recently  has  been  increased  to  $2.60  per  yard. 
The  price  retail  of  this  particular  grade  is  $3.  Silk  vel- 
vets and  silk  chiffons  have  also  been  among  the  articles 
that  have  had  advances  of  approximately  33  1/3  per  cent. 
Paillettes  is  the  popular-priced  and  popular  selling  line 
which  before  the  war  sold  at  65  to  67c  per  yard  are  now 
going  to  the  retail  trade  at  92yoC.  Japanese  silks  have  ad- 
vanced about  40  per  cent.  One  of  the  popular  silk  lines, 
crepe  Georgette,  which  before  the  war  sold  around  85c,  is 
now  being  disposed  of  by  the  wholesaler  at  $1.  The  big 
factors  that  have  entered  into  this  advancing  price  of 
silks  is  the  question  of  dyestuffs  and  labor.  It  has  been 
a  difficult  matter  to  get  them.  In  spite  of  these  handicaps 
the  colors  during  the  present  season  have  been  uncommon- 
ly beautiful.  For  the  Spring  lines  of  silks  dealers  assert 
there  will  undoubtedly  be  higher  prices.  Many  of  the 
jobbers  have  been  running  on  stocks  which  they  have  had 
on  hand  or  had  contracted  for.  These  are  now  running 
low  and  for  the  Spring  trade  they  will  have  to  ask  the 
real  advances.  We  quote  some  of  the  popular-priced 
sellers  and  lines: 

Duchesse   mouseline,    per   yard    $1.25 

Paillettes,    per    yard    .02ya 

Japanese,    per    yard    -67% 

Crepe   Georgette,   per   yard    1.00 

Silk  velvet,  per  yard    3.00 


LINEN  MILLS  ARE  BUSY 

BUT  SUPPLIES  ARE  SHORT 

Peculiar  Situation  Exists  in  Linen  Market — British  Mills 

Taxed  to  Capacity  But  Lines  Are  Short — Big 

Demand  and  Higher  Prices  Expected 

First  of  Next  Month 

LINEN. — A  rather  peculiar  situation  exists  in  the  linen 
market.  Although  the  mills  around  Belfast  are  all  taxed 
to  capacity  they  are  not  filling  more  than  a  percentage  of 
orders.  Buyers  are  beggars  for  goods.  They  have  to  take 
what  is  offered  them  or  go  without.  "All  the  old  land- 
marks for  production  have  been  swept  away,"  stated  the 
buyer  of  one  of  the  well-known  wholesale  houses  who  has 
recently  returned  from  a  buying  trip  to  the  Old  Land. 
"Lines  are  short.  You  have  to  do  considerable  hunting 
around  among  manufacturers  to  pick  up  odd  lines.  They 
are  letting  some  lines  of  manufacture  go  by  the  boards  al- 
together and  confining  their  attention  to  a  few  makes. 
Damasks  are  not  being  manufactured  at  the  present  time 
to  any  extent.  Embroidered  linens  are  also  outside  the 
ken  of  most  manufacturers." 


There  has  been  a  shortage  in  the  flax  supply  together 
with  a  shortage  in  help  that  has  complicated  the  manu- 
facturing end  of  the  linen  trade.  Russia  is  normally  a 
big  producer  of  flax  but  since  the  war  only  a  few  cargoes 
have  been  reaching  the  manufacturing  district  around 
Belfast.  The  Irish  mills  have  had  to  depend  largely  on 
homegrown  flax  to  keep  their  looms  going.  There  have 
consequently  been  big  advances  in  all  lines  of  linen 
goods.  Towels  which  before  the  war  sold  for  $2.62  per 
dozen  are  now  quoted  at  $4.31.  Another  grade  which  in 
1914  was  sold  at  $3.31  are  now  quoted  at  $5.50.  These 
are  the  prices  in  Belfast,  They  will  be  considerably  higher 
of  course,  laid  down  in  Canada.  Tablecloths  which  in 
1914  were  selling  at  $2.50  are  now  quoted  at  $3.81. 
Napkins  that  in  pre-war  times  sold  for  $2.62  are  now 
quoted  at  $4,  Belfast.  Plain  huck  toweling  that  sold  at 
13V2  per  yard  in  1914  is  now  selling  at  26c.  Fancy  bucks 
and  figured  toweling  that  in  pre-war  times  sold  for  20c  a 
yard  are  now  quoted  at  33c.  Plain  embroidered  linen, 
many  lines  of  which  are  cleared  out  altogether,  are  now 
quoted  at  54c  per  yard,  as  compared  with  3iy2c  in  1914. 

The  agent  of  one  large  manufacturing  concern  stated 
there  would  be  a  new  list  on  linen  prices,  issued  about 
October  1.  These  prices  are  expected  to  be  considerably 
higher  than  the  present  list  that  was  issued  in  May  of  this 
year.  One  well-informed  buyer  on  the  other  hand  was  of 
the  opinion  that  linen  prices  were  somewhere  around  the 
high  limit.  He  did  not  look  for  further  big  advances  at 
any  rate. 


WOOL  EMBARGO  WILL  NOT 
AFFECT  CANADA'S  SUPPLY 

Great  Part  of  Product   Comes  Through  Great  Britain — 

Only  Small  Quantities  from  Australia 

Shipped  Direct 

WOOL — Just  at  the  present  time  the  wool  market 
might  be  characterized  as  dull  in  tone.  Manufacturers  of 
textiles  have  anticipated  their  requirements  for  a  consid- 
erable time  ahead  and  have  not  been  buying.  The  wool 
clip  of  Canada  for  the  present  year  has  practically  all 
been  disposed  of.  The  sheep  are  clipped  in  the  latter 
part  of  May  and  the  beginning  of  June.  The  Australian 
clip  on  the  other  hand  comes  in  the  month  of  February. 
About  two-thirds  of  the  wool  clip  of  Canada  is  sent  into 
the  United  States,  while  approximately  one-third  is  kept 
for  domestic  consumption.  The  local  production  in  Can- 
ada, however,  is  not  a  large  item  in  the  wool  consumed  in 
this  country. 

The  value  of  the  wool  imported  from  the  United  King- 
dom and  other  parts  of  the  world  during  the  year  1915 
was  $19,723,162.  Of  this  amount  the  value  of '  the  wool 
coming  from  the  United  Kingdom  was  $16,068,218.  The 
amount  imported  from  the  United  States  was  $2,645,304, 
while  the  amount  coming  from  other  countries  was  $1,- 
009,640.  In  the  wool  that  reaches  this  country  from  the 
United  Kingdom  practically  all  of  the  Australian  and  New 
Zealand  wool  is  included.  There  are  small  quantities 
shipped  direct  to  Canada,  the  amount  reaching  here  by  the 
direct  route  in  1915  being  $62,312  from  Australia  and 
$316,340  from  New  Zealand. 

The  British  Government  has  within  the  past  six  weeks 
placed  an  embargo  on  all  wool  from  that  country.  This 
was  taken  as  a  measure  to  conserve  the  wool  supplies  for 
the  needs  of  the  Empire  and  for  the  Allied  countries. 
While  the  imports  of  wool  from  the  United  Kingdom  into 
Canada  is  large  the  embargo  will  not  really  affect  the 
supplies  that  reach  this  country.     It  will  primarily  affect 


20 


DRY    GOODS    REVIEW 


Dry  Goods  Review 


neutral  countries.  Arrangements  have  been  effected 
through  the  Department  of  Trade  and  Commerce  at 
Ottawa  whereby  Canadian  importers  will  be  able  to  secure 
their  requirements  from  the  Old  Land.  In  Canada  the 
clip  this  year  is  stated  to  be  normal.  Prices  have  been 
high  owing  to  the  great  demands  for  wool  for  all  purposes. 
Some  mills  have  been  doing  their  own  combing  since  war 
conditions  have  prevailed,  a  thing  that  had  almost  passed 
out  of  vogue.  With  the  putting  into  effect  of  the  war 
duty  it  has  become  profitable  for  many  of  the  mills  to 
resurrect  their  old  combing  machinery  that  had  been  idle 
for  a  number  of  years.  The  Government  is  doing  much 
to  educate  the  wool  producers  in  the  best  way  of  keeping 
the  wool  clean  and  this  is  having  some  influence  toward 
better  prices : 

Per  lb. 

Unwashed  fleece  wool,  as  to  quality    33e-35c 

Washed  fleece  wool,  according  to  quality    44e-47c 

Washed,  rejection,  hurry,  cotted,  chaffed,  etc 37c-40c 

Northwestern    unwashed,   according    to   quality    22c-33c 


LEATHER  PRICES  ARE  HIGH 
WITH  FIRMER  TENDENCY 

Leather  for  War  Purposes  Has  Sent  Prices  to  High  Levels 

— Still  Higher  Prices  Are  Expected — Demand 

Has  Been  Heavy 

LEATHER. — Under  the  influence  of  war  conditions 
leather  has  had  such  an  innings  that  has  not  prevailed  for 
many  long  days.  There  has  been  an  exceptionally  heavy 
demand.  Prices  have  been  holding  firm  at  high  levels  for 
a  considerable  time  past  and  some  of  the  large  dealers 
assert  their  belief  that  there  may  be  still '  higher  quota- 
tions. If  the  war  keeps  up  for  any  length  of  time  in  the 
future  there  is  apparently  only  one  alternative — still 
higher  prices. 


WHERE  ALL  ARE 

FOR  THE  STATE 

WHAT  is  the  general  attitude  of  manufacturers  in 
the  Old  Country,  regarding  commercial  conditions? 
In  answer  to  this  question,  a  Toronto  wholesaler 
who  recently  returned  from  across  the  water  said  to  The 
Review:  "They  simply  have  not  time  to  pay  attention  to 
any  business  details.  They  don't  want  to  be  bothered  with 
their  best  business  friends,  not  even  those  who  come  from 
America.  We  go  over  to  place  orders  which  we  expect  to 
be  delivered  in  eight  or  nine  months'  time  and  they 
simply  won 't  take  them.  They  will  be  until  next  March 
shipping  orders  placed  last  February. 

"As  for  their  factories,  they  run  themselves.  Mauy 
proprietors  are  spending  all  their  time  and  energy  on 
patriotic  and  war  demands.  Labor  is  not  to  be  had  and 
so  there  is  no  use  attempting  to  turn  out  a  variety  of 
new  goods.  It  is  impossible.  There  will  be  new  goods 
and  novelty  goods  too,  but  not  the  range  that  has  been. 
I  did  what  business  I  could ;  packed  my  trunk  and  came 
home  and  was  very  glad  to  do  so. 

Will  Go  Still  Higher 

"Without  last  year's  experience  we  should  no  doubt, 
say  that  present  prices  are  top  notch.  We  thought  they 
could  not  go  higher  than  they  have  been  during  the  past 
season  but  they  are  going  up.  We  may  only  say,  there- 
fore, that  prices  for  Spring  1917  are  high  and  may  go 
higher.     Certainly  they  will  be  higher  than  now." 

Another  importer  stated  that  raw  cotton  was  expected 
to  advance  to  25  cents  a  pound  which  is  the  price  paid 


not  very  long  ago  for  serge.  Linen  orders  placed  in  Feb- 
ruary, 1915,  are  not  all  in  yet.  That  is  the  reason  why 
cottons  have  so  largely  replaced  linens.  The  goods  must 
be  had  in  some  form  or  other. 

"In  Belgium,  from  whence  came  in  the  pre-war  days 
the  flax  for  our  finer  linens,  one  firm  states  that  it  has 
now  only  one-quarter  of  its  old  staff  and  that  by  no  means 
the  best  quarter.  Of  course  there  is  no  Belgium  flax  to 
be  had. 

"Linen  handkerchiefs  it  is  likely  will  be  one-third 
higher  than  present  prices,  and  with  very  little  of  the 
handwork  which  is  now  so  difficult  to  get. 

"The  only  solution  of  these  troubles  seems  to  be  in 
peace,  flax  crops,  and  factory  workers.  Meanwhile  we 
shall  have  to  take  what  linen  we  can  get  and  substitute 
cotton  for  the  balance  of  our  needs." 


HOW  PINK  HELPED  SELL  $50,000  IN  A  MONTH 
(Continued  from  page  18) 

identity — the  color  was  so  deeply  rooted  in  the  public's 
mind  that  they  simply  could  not  lose  track  of  it  nor  fail 
to  connect  it  with  this  store  and  this  sale. 

Suspension  for  a  Day  Acted  as  Tonic 

Presently  matters  began  to  lag  a  bit  and  we  announced 
that  we  would  suspend  the  sale  for  one  day  only,  in  order 
to  bring  up  fresh  stock  and  re-mark  the  old.  This  acted 
like  a  tonic  on  the  public.  Women  began  to  "noise  it 
about"  and  all  waited  for  further  news.  It  came  in  the 
form  of  another  double-header  in  the  evening  paper  and 
a  "follow"  in  the  morning  sheet — result — another  jam! 

We  then  went  after  out-of-town  trade  in  a  hurry, 
mailing  out  thousands  of  bills  containing  sales  of  "lim- 
ited quantities"  on  given  lines  to  out-of-town  customers 
only.  We  listed  prices,  regular  and  sale,  present  market 
worth,  full  description  and  supply  on  hand.  We  invited 
comparison  with  mail  order  catalogues  and  got  it.  But  to 
our  benefit ! 

After  a  second  week  of  heavy  selling,  sizes  and  quan- 
tities were  so  shot  to  pieces  that  we  had  to  announce  "15 
only  wemen's  suits,"  "22  only  underskirts,"  or  the  like. 

The  last  of  the  third  week  forced  us  to  again  announce 
a  ' '  closing. ' '  We  then  ordered  a  general  inventory  arid 
after  compiling  all  expenses  found  ourselves  well  on  the 
right  side  of  the  ledger.  This  meant  that  any  further 
cash  was  "velvet."  Needless,  perhaps,  to  add,  all  the  clos- 
ing days  were  featured  by  record  sales  and  at  the  finish 
hardly  a  yard  of  goods  remained. 

Increased  Regular  Business 

This  sale  brought  us  an  increase  in  regular  business  in 
many  departments  of  from  15  to  22%,  owing  to  the  fact 
that  we  did  not  isolate  the  stock,  the  bulk  of  it  being 
placed  on  the  fourth  floor — while  auxiliary  stores  were 
located  on  both  the  main  and  second  floors. 

This  event  was  also  the  means  of  bringing  people  into 
the  city  who  would  not  otherwise  have  visited  here.  Other 
business  houses,  no  doubt,  benefited  to  some  extent. 

I  believe  this  sale  is  one  of  the  conspicuous  successes 
of  the  Spring  season  and  reiterate  that  the  method  of 
merchandising  was  largely  responsible. 


FASHION  SHOW  AT  ALMY'S 

ALMY'S  LIMITED,  of  Montreal,  will  open  a  fashion 
show  on  Sept.  15.  Live  models  will  be  used  to  display  an 
extensive  line  of  Ready-to-Wear  garments  and  the  entire 
length  of  the  furniture  floor  will  be  given  over  for 
promenade  purposes. 
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GOOD-morning  Kitchener,  Out. 

*  *         * 

WHO  will  be  the  first  to  follow  up  the  Saskatoon 

Pink  Sale? 

*  *         * 

THE  WHOLE  continent  heaved  a  sigh  of  relief 
when  the  railway  strike  danger  mark  was  passed. 

*  *         * 

COAL  is  raised  half  a  dollar  a  ton.  Editorial  writers 
please'  note ;  you  can't  blame  this  latest  rise  in  the 
cost  of  living  on  the  dry  goods  merchant. 

*  *         * 

AMONG  the  phrases  which  have  fallen  into  disuse 
will  soon  be  the  following  pet  phrase  from  letters  of 
application:  "I  am  temperate  and  of  good  habits." 

*  *         * 

THE  PRICE  of  paper  has  advanced  anywhere  from 
33  1-3  to  100  per  cent.  Publishers  are  hard  pushed 
to  find  enough  paper  to  get  their  issues  out  regularly. 

*         *         * 
HENRY  FORD  thinks  he  can  cut  the  working  day 
in  his  plant  to  six  hours  and  still  make  things  go. 
And  yet  there  are  lots  of  merchants  who  still  think  it 
necessary  to  work  sixteen. 

DESPITE  rust  and  drought  and  the  atmospheric 
excesses  of  various  kinds  that  the  country  has  lab- 
ored under,  the  crops  are  going  to  be  good.  Uncer- 
tainty is  at  an  end. 

*  *       * 

MONTHS  ago  The  Review  supported  the  Daylight 
Saving  scheme,  if,  and  only  if,  it  became  at  least 
Province  wide.  And  one  by  one  the  cities  that  tried 
it  alone  have  rejected  it.  It  makes-  a  fine  chorus, 
none  better;  but  as  a  solo  it's  weak. 

*  *       * 

NOW  is  the  time  to  plan  for  your  new  fixtures  for 
Fall.  Take  it  up  with  your  window  trimmer  and  ad- 
man, and  write  the  store  front  and  fixture  makers 
for  their  latest  ideas.  Keep  in  view  that  theory, 
proved  to  the  hilt,  that  the  goods  well  displayed  are 
half  sold. 
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AGAINST  TRADING  STAMPS 
EGISLATION  grows  apace  against  trading- 
stamps  and  kindred  devices.  From  Georgia 
comes  the  news  that  it  is  intended  to  establish 
a  law  against  the  use  of  coupons  or  trading  stamps. 
In  the  case  of  Georgia  the  proposed  legislation  sug- 
gests doing  away  with  them  altogether.  In  Canada 
trading  stamps  and  coupons  are  permissible  under 
certain  circumstances,  which  grocers  well  know.  They 
may  be  used,  if  they  are  immediately  redeemable  for 
their  value,  which  value  shall  be  stated  on  the  face 
of  the  stamp.  Thus,  if  a  customer  of  a  grocery  store 
receives  a  trading  stamp  with  her  goods  she  must  be 
able  to  redeem  it  then  and  there,  should  she  wish,  to 
the  extent  of  the  value  for  which  it  stands.  Trading- 
stamps  given  with  the  idea  of  their  being  saved  until 
they  aggregate  a  certain  number  and  are  worth  a 
total  sum  are  illegal,  since  they  are  not  immediately 
redeemable,  but  only  when  they  shall  have  made  up  a 
certain  valued  amount.  Premiums,  generally 
speaking,  are  better  left  alone.  Legislation  all  over 
the  continent  seems  to  be  tending  towards  relegation 
of  these  devices  once  direly  effective  but  no  longer 
usable. 


THE  "MOVIES"  IN   YOUR  DEPARTMENTS 

4  4|~xO  not  forget  that  I  once  bought  four  collars 
•L/  for  50  cents  because  it  was  suggested  to  me." 
That  was  a  fairly  incisive  thought  with  which  a 
buyer  of  a  large  department  concluded  a  talk  to  a 
salesmanship  class.  For  those  who  are  not  in  close 
touch  with  the  male  articles  referred  to.  it  might  be 
in  order  to  inform  them  that  a  man's  ordinary  collar 
purchase — before  the  ii-e — was  two  for  a  quarter. 
The  "four  for  fifty,"  was  a  triumph  for  the  salesman. 
So  is  the  extra  anything  that  a  customer  is  induced 
to  take.  A  skilful  sales  clerk  once  remarked  to  The 
Review:  "It's  no  trick  selling  a  customer  what  she 
came  in  to  buy."  She  didn't  need  to  finish  the  rest 
of  it. 

The  incident  of  the  collar  sale  is  used  in  this  issue 
by  this  manager,  Mr.  Johns — in  the  article  on  "What 
a  Salesman  Should  Know  of  Linens."  —  to  press 
home  the  power  of  suggestion.     While  he  probably 
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would  not  support  a  frequent  change  in  the  location 
of  a  department,  he  believes  thoroughly  in  the  prin- 
ciple of  the  "movies"  in  a  section  itself.  "In  your 
business  and  mine."  he  says,  "it  is  that  constant 
change  of  effect  for  the  customer  coming  into  our 
department  and  our  section  that  is  going  to  be  the 
deciding  point  with  many  customers,  and  I  do  not 
think  that  it  is  possible  for  us  to  pay  too  much 
attention  to  the  planning  of  impressions  or  sugges- 
tions for  the  customer  when  she  comes  to  one  counter 

of  our  department You  go  to  the  moving 

picture  show  because  the  pictures  move." 

Do  you  keep  a  moving  picture  show  in  all, — or 
any — of  the  departments  of  your  store? 

And  this  "movie"  idea  is  only  one  of  a  score  in 
Mr.  John's  suggestive  paper.  When  you  read  it  your- 
self, why  not  hand  it  out  to  your  clerks?  Linens  is 
the  smallest  part  of  it. 


SPECIALIZING  IN  SOME  LINE 

MORE  and  more  as  the  editors  of  The  Review 
pas-;  through  the  dry  goods  stores  of  Canada 
we  are  impressed  with  the  idea  that  each  store  should 
specialize  on  one  or  a  few  lines.  There  are  some 
instances  in  which  a  store  has  grown  up  in  a  com- 
munity where  it  seems  to  cover  practically  every 
department,  but  in  most  cases  successes  have  been 
won  in  the  face  of  keen  competition  by  a  store  set- 
ting out  to  gain  and  retain  the  lead  in  special  lines. 

One  store  in  a  small  city  has  a  recognized  ascend- 
ency in  linens,  and  this  very  fact  draws  trade  to  its 
other  departments.  If  it  had  not  built  up  in  this 
special  line,  it  would  have  been  entirely  eclipsed  by 
its  contemporaries  and  would  have  fallen  to  an  aver- 
age of  mediocrity.  Another  store,  we  know,  finding 
the  field  of  staple  lines  held  strongly  by  an  old  estab- 
lished firm,  tried  out  special  lines  like  neckwear; 
played  these  up  with  show  case  and  the  best  location, 
and  gradually  gained  the  reputation  of  a  bright,  up- 
to-date  concern,  with  the  result  that  general  business 
began  to  move  up.  A  third  store,  face  to  face  with 
two  others  strongly  established  on  regular  lines, 
started  in  to  blaze  a  trail  in  dress  goods  and  trim- 
mings, and  now  is  recognized  as  not  only  leaders 
in  these  but  several  others.  They  have  become  speci- 
alists in  these  directions  and  their  prestige  has  grown 
steadily.  A  fourth  store,  because  a  competitor  had  a 
big  business  in  wallpapers,  dropped  it,  and  struck 
out  in  a  direction  the  other  had  never  developed, — 
and  drew  trade  through  ascendancy  in  this. 

Look  over  your  field ;  decide  where  your  competi- 
tor is  weak ;  make  a  drive  along  that  line,  even  if  it  is 
necessary  to  let  a  minor  one  go;  gain  supremacy 
somewhere,  it  matters  little  where.  Instead  of  a  fair 
average,  be  on  top  at  one  point  at  least.  Instead  of 
sharing  up  with  a  number,  reach  out  in  a  direction 
where  you  can  establish  what  will  be  practically  a 
monopoly.  In  other  words  develop  an  individuality 
about  your  store. 


THE  PAPER  SHORTAGE  AND  THE  PUBLIC 

THE  publishing  industry  in  Canada  is  facing  a 
serious  crisis.  Since  the  first  of  the  present  year 
there  has  been  a  growing  scarcity  of  paper  and  a 
corresponding  advance  all  along  the  line  in  prices. 
The  publisher  is  literally  at  his  wit's  end  to  know 
what  to  do. 

.  Since  January  1  there  has  been  a  rapid  and  con- 
tinuous advance  in  paper  prices.  During  that  period 
the  best  grades  of  paper,  white  coated,  have  gone  up 
fifty  per  cent.  A  medium  grade  of  coated  which 
cost  6  cents  a  pound  before  cannot  now  be  bought 
for  less  than  9  cents;  and  the  mills  are  dodging  or- 
ders at  any  price.  Super-calender  paper  which  form- 
erly sold  at  $4 .  35  to  $4 .  50  is  now  quoted  anywhere 
from  $7.00  to  $8.25.  Newsprint — the  rough  sur- 
faced paper  on  which  newspapers,  are  printed — has 
advanced  nearly  fifty  per  cent.  Many  of  the  best 
grades  of  paper  have  been  taken  off  the  market  en- 
tirely, the  manufacturers  finding  it  impossible  to 
keep  up  the  quality.  There  is,  in  fact,  a  very  general 
depreciation  in  paper  quality  despite  the  staggering 
jump  in  the  prices.  And,  despite  the  sky-high  price 
levels,  the  manufacturers  are  compelled  to  refuse 
business  or  to  defer  shipments  for  long  periods. 

This  condition  is  operating  in  two  directions  in 
its  bearing  on  the  publishing  business.  It  is  forcing 
publishers  to  economize  on  paper  in  every  conceiv- 
able way.  They  are  finding  it  necessary  to  reduce 
the  number  of  pages  printed.  Lavish  supplements, 
filled  with  special  features  of  no  particular  value, 
are  becoming  a  thing  of  the  past.  "Extras"  are  put 
out  only  when  the  news  really  warrants  it.  News- 
papers, magazines,  class  papers,  are  all  concentrating 
on  the  important  problem  of  printing  the  really 
essential  matter  in  the  least  space  and  eliminating  all 
non-essentials.  In  this  one  respect,  the  paper  shortage 
is  going  to  prove  a  blessing  in  disguise.  Publishers 
are  also  examining  their  lists  closely,  cutting  off  ex- 
changes and  "dead  heads"  and  doing  everything  in 
their  power  to  economize  in  that  way.  In  these  days 
of  scarcity  only  the  man  who  wants  a  paper  suffici- 
ently to  pay  for  it  promptly  should  get  his  copy. 

The  situation  is  reacting  in  another  direction.  It 
is  forcing  publishers  to  raise  their  subscripton  rates. 
Many  newspapers  and  class  publications  have  already 
done  so.  And  it  seems  to  be  the  only  solution  for  a 
situation  which  now  threatens  many  a  publisher 
with  ruin.  Subscription  rates  in  Canada  had  been 
hammered  down  to  a  minimum  by  strenuous  com- 
petition and  it  is  impossible  for  publishers  to  con- 
tinue to  supply  their  product  at  such  low  prices  in 
the  face  of  the  sudden  advance  of  paper  costs. 

The  reader  should  bear  these  facts  in  mind.  If  he 
is  inclined  to  complain  when  his  favorite  periodical 
comes  to  him  a  little  thinner  and  his  renewal  notice 
quotes  a  higher  figure,  let  him  pause  to  consider  that 
it  is  only  by  such  measures  that  the  publisher  is 
able  to  continue  to  send  him  the  paper  at  all. 
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WALLPAPERS  FOR  1917 

Reproducing   Patterns    From    the   Old-Time   Tapes- 
tries— Black  and  White  Becoming  Popular — 
Substitute  for  Oatmeals. 

MANUFACTURERS  of  wall  paper,  like  those  of 
every  other  line  of  household  and  individual 
demand,  are  alive  to  the  necessity  of  placing  on 
the  market  a  variety  as  well  as  the  best  qualities  of  tex- 
ture and  art  that  can  be  produced. 

We  live  in  a  period  void  of  great  masters  in  art,  but 
there  are  people  who  have  great  artistic  ability.  Many 
products  of  an  age  of  commercialized  art — an  age  whose 
people  demand  art  in  everything  people  who  are  not 
satisfied  to  have  art  on  the  wall  of  a  picture  gallery  or 
drawing-room  or  stand  it  in  a  sculptor's  hall.  They  want 
to  wear  it,  to  use  it,  to  see  it  in  the  living-rooms  as  well 
as  in  the  galleries.  Hence  the  genius  of  modern  artists 
has  gone  to  work  in  our  factories.  It  has  acquainted  the 
public  with  the  wonder  of  the  old  masters'  bequests  to 
the  world.  It  has  studied  their  colors,  textures  and  lines 
and  has  gained  from  them  ideas  for  practical  art,  and  we 
see  the  result  in  our  silk,  woolen  and  linen  fabrics  of  all 
kinds  in  our  furniture,  china,  wall  paper,  leather  and 
stone. 

Turnover  From  the  Commonplace 

Perhaps  nowhere  has  the  turnover  from  the  common- 
place to  the  artistic  been  so  sudden  and  so  general  as  in 
house  decorations.  The  quest  for  novelty  is  in  this  as  well 
as  in  other  lines,  and  at  times,  of  course,  interferes  slightly 
with  the  established  rules  of  the  aesthetic,  but  the  import- 
ant point  is  that  people  have  begun  to  have  ideas  of  their 
own  and  when  that  condition  prevails,  manufacturers 
must  keep  awake.  They  have,  therefore,  given  us  credit- 
able productions  in  which  variety  and  quality  are  not 
wanting. 

In  Queen  Anne's  reign,  for  instance,  there  flourished 
the  needle-point  work,  in  the  reigns  of  the  Stewarts  and 
Tudors  there  were  the  verdure  tapestries  and  in  earlier 
times  there  were  the  Gothic  designs,  conventional  and 
rich  in  heraldry.  So  the  artist  took  these  for  his  patterns 
and  created  exquisite  designs  of  wallpaper  modeled  after 
them.  Now  the  aim  of  the  progressive  manufacturer  of 
wallpapers  is  to  produce  on  printed  paper  the  intricate 
meshes  and  weaves  of  these  fabrics.  The  more  realistic 
they  have  been  made,  the  better  has  the  ambition  of  the 
designer  been  satisfied. 

Costly  Machines  Required 

Many  costly  and  expensive  machines  are  required  in 
the  reproduction  of  these  designs.  There  are  intaglio  em- 
bossing machines  that  produce  a  permanent  impression 
when  the  goods  are  hung  that  is  in  close  representation  of 
the  actual  fabric.  Special  machinery  is  also  required  for 
the  new  lines  in  which   the  weave  effect  is  produced  by 


overprinting  in  oil  colors.  Heavy  presses  are  required  for 
manufacturing  the  soirettes,  which  closely  resemble  silk 
brocades. 

The  new  mattines,  which  are  30  inches  wide,  represent 
a  design  of  cable-net  over  a  canvas  background  and  are 
finished  in  the  intaglio  process  in  various  weave— prints. 
A  wide  range  of  exquisite  borders  and  trimmers  is  shown 
to  match  each  coloring  of  these  goods.  One  of  the  recent 
new  features  are  the  ready-cut  borders  in  which  the  bright- 
ness of  the  colors  is  tempered  by  overveiling  in  just  the 
essential  color-note.  Also  the  season's  designs  contain 
printed  oatmeals  and  textomeals  in  which  beautiful  novel- 
ties are  to  be  found. 

Pulp  is  Colored 

Textomeal  is  the  name  of  one  of  the  new  products 
recently  put  on  the  market  in  Canada.  They  possess  every 
decorative  value  of  printed  oatmeals  or  cork  velours  and 
yet  have  none  of  their  disadvantages.  The  stock  on  which 
they  are  made  is  of  heavyweight,  of  first-class  quality  and 
is  colored  in  the  pulp  so  that  there  is  no  staining  of  the 
edges  in  order  to  hang  the  goods  perfectly.  Furthermore, 
the  roll  is  uniform  in  color.     Thev  are  shown  in  a  larse 


One  of  the  new  lines  for  1917  showing  the  textomeal 
weave  with  handsome  ready-cut  border  and  trimmer. 
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range  of  popular  colors  in  plain  weaves  effects,  stripes, 
shadow  designs  and  other  artistic  treatments  with  beau- 
tiful ready-cut  borders  and  trimmings. 

No  Heavy  Stock  in  Any  One 

The  newest  in  wallpaper  combines  dignity,  harmony 
and  beauty.  There  are  conventional  designs  for  conven- 
tional designs  for  conventional  rooms  and  corners  and 
floral  designs  for  rooms  of  fete,  colorings  suitable  to  both. 

With  these  to  fall  back  upon,  dealers  do  well  to  carry 
a  good  range  of  wallpapers,  with  perhaps  no  heavier  stock 
in  any  one  line  than  another.  What  suits  one  room  would 
be  quite  out  of  place  in  another.  Therefore,  if  a  dealer 
would  turn  over  his  wallpaper  stock  quickly,  he  must  have 


a  good  general  idea  of  the  style  of  homes  to  which  lie 
caters  and  buy  with  the  utmost  discretion.  He  must  pay 
some  attention  to  passing  fancy  and  recognize  a  new  de- 
sign which  is  likely  to  last. 

Vogue  for  Black  and  White 
The  vogue  for  black  and  white,  for  example,  was  con- 
sidered a  fad  at  first,  but  it  has  had  a  good  sale,  especially 
when  worked  over  with  the  French  idea  of  dainty  col- 
ored and  flowered  vines.  The  whole  effect  is  very  cheery 
and  when  used  in  the  more  unconventional  rooms,  wins 
approval  everywhere!  Paris  is  showing  these  designs  in 
great  numbers  again  this  season.  Paler  stripes  of  the 
simple  kind  make  a  very  acceptable  bedroom  design. 


NO  CHEAP  CRETONNES 

Dye  Situation  Has  Raised  Prices — Canadian  Tapestries  Are  Gaining  Favor- 
in  Window  Drapes. 


-Latest  Ideas 


AN  interesting  development  has  been  the  appearance 
on  the  market*  of  tapestries  of  Canadian  manufac- 
ture, which  clearly  indicates  that  home  industry  is 
on  the  alert  to  grasp  the  opportunities  opened  by  the  war. 
As  yet  Canadian  plants  are  not  extensive  enough  to  pro- 
duce the  variety  of  design  and  coloring  which  are  found 
in  the  French  and  English  goods,  but  these  Canadian  de- 
signs just  put  out  are  excellent  and  the  weave  quite  as 
fine  as  any,  with  the  advantage  of  prices  which  range  half 
and  less  than  half  those  of  European  goods.  The  demand 
for  variety  and  color,  however,  makes  the  market  steady 
fur  the  more  expensive  materials  to  which  we  have  re- 
("iitly  become  accustomed. 

The  dye  difficulty  is  no  dou'zt  responsible  for  the  total 
disappearance  of  cheap  cretonnes.  The  dyeing  of  cheap 
materials  is  as  expensive  as  the  better  lines,  hence  the 
price  of  the  former  has  almost  doubled,  bringing  it  near 
to  the  cost  of  the  latter  which  rose  only  slightly. 

One  house  has  not  one  piece  of  silk  in  stock.  "It  is 
not  to  be  had,"  they  say.  Furniture  coverings  and  drap- 
eries then,  are  confined  to  velours,  tapestries,  and  the 
better  cretonnes.  Where  the  expensive  French  velours 
are  out  of  fie  question,  a  good  range  of  colors  is  provided 
in  casements,  poplins  and  armures.  A  few  lines  of  tap- 
estry curtains  are  staple,  but  are  better  made  and  wider 
and  of  course  higher  in  price  than  the  old  deep-dyed 
variety.  Velours,  of  course,  hold  their  place,  as  a  rich- 
looking  hanging  and  may  be  had  in  very  good  blues, 
brown,  rose  and  mulberrv. 


The  window  which  is  to  have  the  newest  touch  is  to  be 
covered  by  fine  marquisette  or  scrim  curtains,  quite  simple, 
but  with  drawn  work  just  at  the  edge  of  the  hem.  Others 
which  are  well-liked  have  cluny  or  filet  ornamented  edges, 
but  the  drawn  work  is  most  expensive.  Fine  nets  are 
always  in  demand.  The  popular  stripe  has  made  its  way 
even  in  here,  and  gives  an  excellent  effect.  The  most 
attractive  designs  in  finer  nets  are,  first  of  all,  the  stripe 
and  then  the  shadow  effects  and  filets  which  are  still 
popular. 

The  strong  lace  vogue  has  sought  out  window  shades 
once  more.  Insertions  and  lace  ornament  practically  all 
these  lines. 


ITALIAN  TAPESTRIES  SEEN 

A  new  line  on  the  Canadian  market  are  Italian  tapes- 
tries which  picture  scenes  of  historic  interest,  such  as 
London  Bridge,  the  Roman  Forum,  the  Parthenon,  Venice, 
etc.  These  are  distinct,  owing  to  the  fine  weave  and  good 
coloring  and  have  been  combined  with  burlap  for  panel- 
ling or  used  as  border  motifs  for  den,  living-room  or 
library,  or  used  as  table  runners. 


Damage  of  $10,000  was  done  by  fire  in  the  factory  of 
the  Pembroke  Woollen  Mills  Company,  and  150  hands  will 
be  thrown  out  of  employment  for  an  indefinite  period. 
The  firm  was  engaged  on  war  orders. 


NEW  DESIGN  IN  NETS. 


First  design  illustrates  simple  stripe  which  holds  its  own  as  a  leader.  Second  showns  conventional  pattern  worked 
into  stripe  with  small  all-over  figure  between  stripes.  Trailing  rose  design  with  link  stripe  between,  shown  in 
third  cut,  is  very  effective.     Shown  by  Geo.  H.  Hees,  Son  &  Co. 
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HIGHER  CLOTHING  PRICES 

Big  Advances  for  Some  Quality  Goods — Special  Measure 
Business  Surprisingly  Good 

THE  LOW-GRADE  suit  is  to  ibe  pretty  well  taboo  this 
fall  and  winter — more  so  even  than  a  year  ago.  At  pres- 
ent cloth  prices  it  is  simply  impossible  to  make  a  suit 
for  say  $7.50  wholesale,  which  will  give  satisfaction,  and 
many  manufacturers  are  realizing-  this,  and  are  making 
nothing-  below  say  a  $12  whosesale  price. 

That  this  course  is  wise  is  indicated  by  orders  already 
being  received  from  retailers.  They,  after  feeling  out  the 
situation,  have  very  evidently  decided  that  their  cus- 
tomers want  clothing  which  possesses  real  worth,  and  are 
willing  to  pay  a  larger  price  than  formerly  for  such  cloth- 
ing. 

Good  for  Special  Measures 

This  tendency  to  pay  more  for  clothes  shows  itself 
especially  in  orders  received  by  special  measure  depart- 
ments. This  branch  of  the  clothing  business  seems  cer- 
tain to  be  veryr  big  this  Fall,  and  the  very  cause  of  its 
largeness  is  closely  related  to  the  demand  for  good 
clothes,  even  if  the  price  which  must  be  paid  for  these  is 
high.  Men's  wear  dealers  are  not  anxious  to  stock  too 
largely  suits  of  the  highest  order — this  perhaps  because 
they  do  not  wish  to  tie  up  the  necessary  capital.  Hence 
they  are  pushing  the  special  measure  suits,  and  already 
the  orders  being  received  indicate  that  splendid  headway- 
is  being  made.  Suits  from  $130  to  $40,  retailer's  price,  are 
being  bought  largely. 

It  is  interesting  to  note,  moreover,  that  some  of  the 
large  orders  for  these  high-class  suits  come  from  farming 
districts.  But,  as  one  dealer  who  knows  farmers  well, 
states,  "that's  not  so  strange  after  all."  The  farmer, 
more  than  any  other  man,  perhaps,  likes  to  get  value  for 
his  money.  It  isn't  so  much  a  question  of  price  with  him 
as  one  of  value.  Now  he  can  see  that  a  good  price  must 
at  present  be  paid  to  get  the  kind  of  clothing  which  will 
give  satisfaction,  and  he  evidently  has  the  money  neces- 
sary to  secure  such  clothing  and  is  willing  to  make  the 
outlay. " 

How  Prices  Have  Gone  Up 

An  indication  of  the  advances  being  made  may  be 
given  by  quoting  some  figures  of  manufacturer's  prices. 

The  $7.50  suit  before  the  war  was  sold  at  $8.50  last 
year  and  now  is  pretty  well  abandoned,  its  place  being 
taken  by  a  $12  line,  which,  however,  is  better  made  so 
that  the  advance  cannot  fairly  be  all  attributed  to  cloth 
advance.  The  canvas  used,  the  hair  cloth  and  the  lining- 
are  all  of  better  quality.  The  old  $11  suit  is  now  selling 
at  $15.  The  $15  suit  is  now  $18.  The  $21  suit  now  goes 
at  $22.50. 

It  will  be  noticed  that  the  increase  in  the  better  grade 
is  less  marked.  This  is  a  general  condition,  and  is  one 
more  reason  which  merchants  might  well  advance  to  make 
their   customers   see   the   wisdom    of   buying    the    better 


grades — though  it  must  be  admitted  that  the  smaller  dif- 
ference may  be  partially  accounted  for  by  a  little  reduc- 
tion in  the  cloth  quality. 

Deliveries  Are  Improving 

It  is  interesting  to  note  that  the  alarm  as  to  cloth 
supplies  has  visibly  subsided.  Perhaps  this  is  natural, 
since  manufacturers,  even  allowing  for  delays,  would  now 
have  received  a  good  share  of  their  orderings.  It  seems, 
though,  also  to  be  the  reaction  after  natural  alarm.  It's 
a  common  experience  that  things  never  are  quite  as  bad 
as  we  expect,  or  quite  as  good.  As  some  wise  oLd  head 
once  remarked:  "I've  had  a  lot  of  trouble  in  my  life,  but 
most  of  it  never  happened." 

At  the  present  time,  indeed,  there  are  manufacturers 
who  have  on  hand  more  cloth  than  ever  before — and  they 
have  the  blues,  which  only  a  few  months  .ago  were  ex- 
ceedingly scarce,  and  were  expected  to  become  scarcer. 
Said  one  manufacturer:  "At  the  present  moment  I've 
got,  I  suppose,  50  per  cent,  more  blues  than  I  ever  had 
before — good  cloth,  too,  with  reliable  dyes  in  a  large  num- 
ber of  pieces.  How  did  we  get  this  large  supply?  Well, 
we  ordered  very  largely,  expecting  to  be  held  on  many 
deliveries.  More  cloth  has  come  through  than  we  ex- 
pected, that  is  all.  We're  not  complaining,  far  from  it, 
but  we  are  surprised." 

Another  manufacturer  reports  a  somewhat  similar 
state  of  affairs,  but  he  says  only  the  staple  cloths  have 
come  in  so  satisfactorily — that  the  novelties  are  very 
scarce. 

A  rather  general  state  of  affairs,  this,  The  Review 
learns.  Brown  mixtures  in  Scotch  tweeds,  and  similar 
lines,  are  particularly  short.  But,  after  all.  these  are  war 
times,  and  merchants  should  not  find  it  a  great  hardship 
to  get  alon»  with  a  somewhat  narrower  range  than  or- 
dinarily. 

Trouble  Over  Labor 

But  while  the  cloth  situation  has  eased  somewhat — not 
in  price,  but  in  supply — the  labor  question  is  still  vexed. 
Of  la.te,  more  men  have  been  applying  for  work,  but  un- 
fortunately they  are  the  poor  men — the  workers  who  are 
taken  on  to  complete  some  rush  job,  and  who  are  let  go 
first,  when  reduction  of  staff  is  necessary.  These  floaters 
do  not  bring  real  relief  to  the  manufacturer,  and  gener- 
ally the  policy  is  being  adopted  of  having  these  men  work 
a  half  day  to  show  what  they  can  do,  before  their  rate  of 
wages  is  settled. 

All  indications  are  for  a  fine  fall  and  winter  clothing 
business.  The  men  have  the  money,  and  are  willing  to 
pay  for  good  clothes.  It  will  ibe  a  season  requiring  eare- 
fui  attention  from  the  merchant,  however;  he  will  need 
skill  to  determine  when  to  push  special  measure,  am', 
when  made  up  clothes.  He  will  have  to  estimate  the  prico 
the  customer  can  pay,  and  then  select  for  him  the  best 
suit  at  the  price.  More  than  ever  it  will  he  a  year  when 
knowledge  of  human  nature  ami  of  actual  clothing  value? 
will  have  to  move  hand  in  hand. 
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SELL  BETTER  GRADE  SHIRTS 

Only  Remedy  Where  There  is  Danger  of  Cheaper  Grades 
Fading 

DUE  TO  the  dye  situation,  somewhat  more  than  the 
usual  amount  of  "returning"  has  been  noted  this  sea- 
son— that  this  "returning"  of  goods  has  not  been  an  even 
larger  factor  is  remarkable.  As  a  result  of  this  one 
manufacturer  has  gone  carefully  into  the  question,  and 
has  this  to  say  on  shirt  treatment. 

"If  care  is  used  fabrics  will  neither  shrink  nor  lose 
color.  Ninety-five  per  cent,  of  the  trouble  caused  the 
trade  by  having  shirts  returned  to  them  by  the  consumer 
is  due  to  improper  washing-.  Our  investigation  proves 
that  the  best  results  and,  in  fact,  perfect  results  in  wash- 
ing all  materials  will  be  obtained  by  using  lukewarm 
water  and  pure  ivory  soap.  It  is  only  natural  that  a  fab- 
ric  mistreated  will  have  short  life,  and  while  the  mills  to- 
day are  doing  the  best  they  can  in  the  manufacturing  of 
merchandise  and  the  manufacturers  are  delivering  the 
best  materials  they  can  to  the  trade,  a  great  deal  of  this 
unnecessary  evil  would  be  eliminated1  if  the  fact  were 
brought  before  the  retail  trade  that  lukewarm  water  and 
ivory  soap  would  greatly  lengthen  the  life  of  all  shirts,  in 
fact,  any  material  that  must  be  washed." 

But,  How  to  Get  at  the  Chinaman 

The  trouble  with  this  suggestion,  of  course,  is  that  not 
many  of  us  wash  our  own  shirts,  and  not  many  of  us  have 
wives  who  wash  our  shirts.  Stand  up  all  you  summer 
widowers  who  would  even  dare  suggest  such  a  thing.  No, 
our  shirts  go  to  the  laundry — to  the  tender  mercies  of 
Chinaman  or  machine.  They  come  back — usually — and 
we  pay,  and  if  the  color  has  faded,  well,  what  is  there  to 
do  about  it? 

Seriously,  there  would  seem  to  be  just  this  to  do.  Get 
your  customers  to  take  a  more  expensive  shirt  than  in 
the  days  before  the  war.  The  only  satisfaction  lies  that 
way.  The  cheap  shirt,  under  present  conditions,  will 
sometimes  fade.  Explain  the  situation  and  the  shirt  you 
can  recommend  will  secure  increased  sales. 

Fewer  Sports  Shirts  for  1917 

The  shirt  travellers  are  out  now,  and  it  is  interesting 
to  note  that  they  again  carry  the  sport  shirt.  But.  it  be- 
gins to  appear  that  this  model  has  almost  had  its  day. 
Doubtless  it  will  sell  in  1917,  but  largely  in  the  cheaper 
grades.  The  sport  shirt  has  fallen  on  evil  days — perhaps 
because  it  was  improperly  used  by  many.  It  never  was  a 
shirt  for  street  wear. 

Much  more  popular,  it  seems,  will  be  the  double  pur- 
pose shirt — the  old  outing  shirt.  Its  collar  is  to  have 
deeper  points,  but  it  will  be  pretty  well  the  same  old 
reliable,  sought-after  shirt.  The  tendency  is  to  make  this 
with  long  sleeves  and  French  cuffs.  As  this  shirt  is  ex- 
tremely popular  with  tennis  players,  however,  there  would 
assuredly  be  a  demand  for  the  elbow  length  sleeve. 

Hard  to  Get  Blue  Collars 

One  result  of  the  dye  scarcity  is  the  great  decrease 
in  production  of  blue  coated-fabric  or  waterproof  collars, 
such  as  are  in  large  demand  by  railway  men  and  mecha- 
nics. 

Manufacturers  are  unable  to  get  any  large  supplies  of 
the  blue  material  necessary,  and  the  stocks  which  they 
have  on  hand  will  not  last  more  than  three  or  four  months 
longer.  It  seems  there  will  be  none  of  these  blue  water- 
proof collars  on  the  market  after  October. 


SMALLER  SIZED  TIES 

FROM  the  United  States  comes  word  that  the  smaller 
shapes  are  daily  gaining  in  favor,  and  this  not  alone  in  the 
cheaper  ties,  but  in  those  made  to  retail  at  .$1.50  to  $3. 
The  broad,  bulky  shapes,  it  is  said,  are  not  suitable  to  the 
present  style  collar,  and  are  therefore  losing  ground.  This 
is  an  opinion  received  from  retailers,  not  from  manufac- 
turers who,  perhaps,  might  be  considered  to  have  an  axe 
to  grind. 

Bow  Knots  Gaining 

Also  there  is  reported  from  the  States  a  continued  de- 
mand for  bow-knot  ties.  These  are  still  being  made  in  fou- 
lards and  failles,  and  evidence  a  growing  tendency  to 
wear  bat  wings  the  year  round.  A  somewhat  similar 
state  of  affairs  is  noted  here,  yet  the  bat  wing  trade  is — 
and  for  some  time  will  be — but  a  fraction  of  the  tie  busi- 
ness. 

Solid  colors  and  the  ever-popular  polka-dot  are  being 
much  sold  in  the  States,  and  from  there  comes  word  of 
a  strong  demand  for  plain  colors — a  class  of  tie  which  un- 
questionably looks  well  on  many  men,  especially  when 
relieved  by  a  scarf  pin.  Stripes,  figures,  spots,  two-tones, 
and  all-over  effects  are  also  being  shown  for  Fall  and 
Christmas  business.  Japanese  traceries,  too,  are  quite 
to  the  fore. 

The  Demand  for  Black  Ties 

There  is  a  present  day  condition  which  merchants 
would  do  well  to  remember  when  ordering — that  is  the 
demand  for  plain  blacks.  We  aren't  doing  much  mourn- 
ing for  the  soldiers  who  are  making  the  great  sacrifice. 
We're  too  proud  of  them,  perhaps.  But  a  black  tie  is  a 
very  proper  mark  of  great  respect,  and  it's  all  too  true 
that  many  are  now  being  worn,  and  that  many  more  will 
be  needed. 


BIG  BUSINESS  IN  CAPS 

SOME  very  attractive  models  are  being  shown  by  the 
travellers.  There  are  some  larare  patterns,  but  in  the 
higher  priced  lines,  especially .  is  noted  a  tendency  to 
quieter  effects,  in  Donegal  tweeds,  Bannockburn  tweeds, 
etc. 

Caps  are  selling  as  never  before.  One  manufacturer, 
for  instance,  states  that  his  business  already  this  year, 
is  greater  than  the  total  business  done  in  1915.  It  is 
greater  in  number  of  caps  sold,  not  only  in  money  turn- 
over. 

And  from  what  is  known  of  business  done  by  other 
Canadian  manufacturers,  there  seems  no  reason  to  think 
that  this  firm  is  taking  trade  from  other  manufacturers 
in  the  country.  A  somewhat  similar  state  of  affairs  is 
reported  on  all  hands. 


HAVE  A  BOYS'  SCOUT  SECTION 

GOODWIN'S,  Limited,  have  added  a  Boys'  Scout  Sec- 
tion to  their  boys'  furnishing  department.  This  depart- 
ment had  long  languished  in  the  basement  and  had  re- 
ceived no  especial  attention.  But  now  the  stock  has  been 
moved  up  to  the  main  floor  and  is  prominently  featured. 
It  is  stated  by  the  management  that  this  has  not  been 
done  so  much  with  an  idea  to  direct  profits  as  to  indirect 
results.  It  was  thought,  and  is  now  proven,  that  t he  fea- 
turing of  such  a  very  popular  line  attracts  the  boys  and 
their  fathers  to  the  more  profitable  men's  and  boys'  fur- 
nishing department,  in  view  of  the  fact  that  all  are  now 
together.  In  addition,  it  is  thought  that  this  campaign 
will  capture  the  friendship  of  growing  members  of  the 
community  for  their  trade  in  future  years. 
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AND  SILKS 


SILKS  FOR  SPRING 

Stripes   Again   in   Pailettes,   Taffetas   and   Satins — 

Corded  Silks  Rival  for  Taffetas — Deliveries 

Far  Behind,  Prices  Rising. 


1 


(HERE  is  a  lack  of  new  goods,  in  both  patterns 
and  textiles.  Old  ones  are  being  worked  over." 
This  was  a  most  significant  statement  regarding 
silk  dress  materials  for  Spring,  1917.  Paillettes,  satins, 
and  taffetas  with  satin  stripes  in  dark,  subdued  shades, 
and  light  colored  striped  wash  silks  are  the  nearest  to 
novelty  which  is  offered  for  Spring  trade.  Corded  silks  in 
plain  colors  promise  to  rival  taffetas  for  Spring  suits. 
They  will  also  be  used  rather  extensively  for  millinery. 

The  Japanese  output  so  far  provides  the  best  variety 
in  wash  silks  and  prices  are  not  high  as  compared  with 
most  other  materials.  While  satins  are  used  largely  for 
Winter  linings,  a  heavy,  plain  Japanese  silk  is  on  the 
market  for  Spring  linings. 

Light  colored  satins  are  prominent  for  Spring  waists 
and  lingerie. 

No  one  design  of  silk  is  outstanding.  The  great  vari- 
ety of  stripes  which  has  developed  in  the  last  couple  of 
seasons  is  offered  again  in  some  variations  along  with  the 
Dresden,  Japanese  printed,  check  and  brocaded  patterns 
of  former  days.  Colored  stripes  in  two  tones  and  sub- 
dued shades  on  shantung  background  constitute  a  good 
Spring  line.  There  is  a  silk  for  every  style  of  gown. 
Sold  Up  to  End  of  January 

"Stocks  of  raw  silk  in  Europe  have  all  been  used  up 


on  the  lower  priced  orders  of  a  year  ago.  All  the  finished 
silks  which  can  be  turned  out  up  to  the  end  of  January 
are  sold  out  now,  hence  prices  for  Fall  and  Winter  de- 
livery are  top  notch,"  remarked  a  silk  importer.  The 
fact  that  there  is,  nevertheless,  such  a  large  demand  for 
a  variety  of  silks  indicates  great  prosperity  everywhere. 

The  increase  in  prices  is  responsible  in  some  cases  for 
jobbers  cutting  down  the  widths  of  their  silks  and  satins, 
but  the  wide  materials  are  being  bought  up  everywhere. 

Hard  to  Get  Yarn-Dyed  Satins 

Comparatively  few  of  the  cheap  piece-dyed  cotton- 
back  satins  are  being  taken  up.  When  woolen  and  velvet 
materials  are  so  high  priced  people  do  not  want  linings 
that  will  pull  and  wear  off  on  the  face.  But  there  is 
serious  difficulty  in  obtaining  the  yarn-dyed  satin.  Some 
ordered  from  Swiss  houses  two  years  ago  are  just  making 
their  way  in  now.  When  these  are  not  to  be  had  a  cotton 
or  silk  substitute  must  be  found,  and  therefore  in  some  of 
the  forty  and  fifty  dollar  plush  coats  a  lining  of  farmer's 
satin  is  accepted. 

In  the  more  sheer  materials  that  come  for  Summer 
trade  are  Japanese  silk  crepes,  grenadines,  silk  marqui- 
settes and  tussors  of  pale  shades  with  floral  and  broken 
check  printed  designs  and  coin  spots,  but  in  the  higher 
priced  materials  crepes  de  chine  and  Georgettes  have  be- 
come staple,  though  for  the  latter  a  twenty  per  cent,  in- 
crease in  price  is  promised.  Some  voiles  are  shown  with 
a  one-inch  satin  stripe  four  inches  apart  or  in  satin  stripe 
plaids.  Poplin  will  also  be  a  good  Spring  and  early  Sum- 
mer material  in  the  medium-priced  variety. 


STRIPE  NOVELTIES 

IN  CREPE  DE 

CHINE. 

The  newest  stripe  novel- 
ties produced  in  crepe 
dc  chine  as  well  as  in 
taffeta,  and  satin.  On 
left  side  %-inch  stripe 
of  lavender  hair  lines  is 
softened  b  y  two-tone 
edges;  quarter  inch 
plain  satin  stripe  be- 
tween is  white  on  white 
background.  Stripes  on 
right  hand  are  of  some 
width  as  the  others,  but 
emphasized  by  dark  hair 
stripe  outline.  Shown 
by  B elding  Paul  Corti- 
cclli. 
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WHAT  A  SALESMAN  SHOULD  KNOW  OF  LINENS 

What  Size  Cloth  is  Required  for  Certain  Number  of  People — Shrinking  and  Stains — A 
Definite  "Yes"  or  "No" — Paying  a  Tribute  to  the  Customer — Selling  Bet- 
ter Article  Than  She  Intended  to  Buy. 

Second  and  concluding  part  of  address  by  Mr.  Johns,  Manager  Linen  Department,  The  Robert  Simpson  Co. 


DAMASKS  were  first  made  in  China,  and  the  first 
damask  produced  was  ornamented  silk  cloth.  Fancy 
patterns  in  silk  were  woven  about  the  twelfth  cen- 
tury in  the  City  of  Damascus.  Making  some  of  the  finest 
and  most  beautiful  silk  damasks  in  the  most  exquisite  de- 
signs the  world  has  ever  seen  and  because  of  that  this 
particular  kind  of  weaving  has  taken  that  name  and  to-day 
this  weave  is  applied  more  to  table-cloths  than  to  ordinary 
cloth. 

Process  of  Weaving  Linens 

When  at  the  Exhibition  you  have  seen  those  huge  car- 
pet machines,  and  the  holes  in  the  cards,  "Jacquards" 
which  control  the  warp.  This  is  the  same  process  by  which 
damasks  are  woven. 

I  have  given  this  to  show  what  an  interesting  study  is 
to  be  found  in  linens.  These  are  just  a  few  things  it 
would  do  us  good  to  know  more  about. 

The  salesman  should  know  linens.  He  should  be  abso- 
lutely sure  about  what  he  is  selling.  If  he  is  not  sure  him- 
self let  him  make  enquiry  of  someone  who  can  tell  him. 

He  should  know  whether  what  he  is  selling  is  linen  or 
not.  There  are  mixtures  to-day  which  cannot  be  told  ex- 
cept they  are  put  through  a  scientific  test  but  any  first- 
class  manufacturer  will  not  deceive  the  man  buying  his 
productions. 

The  next  thing  the  sales- 
man should  know  is  his 
stock.  He  should  have  a 
perfect  knowledge  of  what 
he  has  on  hand;  he  should 
know  designs;  he  should 
know  the  names  of  his  de- 
signs. Names  are  better 
than  numbers.  If  you 
speak  of  a  design  as  a  rose 
design  with  fleur-de-lis 
border,  or  the  spot  and 
Greek  key  design  you 
suggest    something'. 

The  salesman  should  know  that  if  he  sells  a  customer 
a  better  article  than  that  customer  intended  to  buy,  the 
customer  will  be  better  satisfied,  and  the  salesman  will 
make  more  profit  for  his  firm.  You  cannot  tell  the  custo- 
mer this.  But  it  is  one  of  the  things  that  the  salesman 
should  always  bear  in  mind. 

Another  thing  he  should  remember — we  should  know 
this — A  customer  will  not  forget  where  he  bought  an  arti- 
cle but  lie  will  often  forget  what  he  paid  for  it.  Unless 
you  have  a  suit  on  which  is  nearly  new  I  would  almost 
guarantee  you  could  not  tell  me  what  you  paid  for  it  but  if 
I  asked  you  where  you  bought  it  you  will  know. 

A  Wise  Sort  of  Flattery 

Another  thing  the  salesman  should  know  about  selling 
linens — a  tribute  is  appreciated  by  everybody.  Let  me 
put  it  stronger — flattery.  I  do  not  mean  this  kind  of  silly 
flattery,  but  I  mean  this  if  you  quote  price,  quote  that 
price  as  if  you  felt  the  customer  could  pay  it.  I  have  seen 
many  and  many  a  sale  spoiled  because  when  the  customer 


FOR   EVERY  ONE 

This  article  is  well  worth  read- 
ing by  buyer  and  clerk  alike.  It 
contains  suggestions  for  every 
department. 


asked  the  price  of  a  good  article  that  price  was  given  in  a 
tone  of  voice  that  suggested  "I  will  tell  you  but,  of  course, 
you  cannot  pay  it." 

Gauging  a  Customer's  Tastes 

Then  again  he  should  study  people  who  come  to  his 
counter  to  buy,  study  their  tastes  in  dress,  etc.,  to  try  to 
gauge  what  they  are  likely  to  require.  If  a  lady  came  to 
your  counter  to  buy  a  tablecloth  wearing  a  French  pattern 
hat  and  the  latest  cut  of  gown,  that  lady  would  not  be 
likely  to  buy  a  coarse  heavy  design  in  tablecloths.  If  I 
were  there  I  would  bring  out  the  finesUFrench  design  I 
had.  You  would  make  a  better  appeal  this  way  than  in 
any  other  way. 

The  salesman  should  know  that  nearly  all  goods  will 
do  some  talking  and  it  is  very  wise  sometimes  to  let  the 
goods  talk  and  their  attractiveness,  the  beauty,  the  finish 
and  the  quality,  and  all  that  enters  into  the  construction 
of  the  goods,  say  a  word.  That  helps  wonderfully  in  mak- 
ing sales;  in  making  the  customer  buy  something  that 
gives  better  value  for  the  money  than  what  she  intended 
to  buy. 

The  salesman  should  give  a  customer  his  whole  atten- 
tion. Personal  magnetism  is  concentration  and  enthusi- 
asm, and  you  owe  it  to  that  customer  to  give  her  your 

entire  attention  while  you 
are  endeavoring  to  show  the 
lines  you  have  to  sell. 
What  We  Can  Get  Along 
Without 
The  salesman  should 
know,  in  keeping  his  stock, 
that  it  is  not  what  we  can 
buy  but  what  we  can  get 
along  without  and  yet  do 
business  that  makes  the 
successful  merchant.  Let 
me  illustrate:  I  was  asso- 
ciated for  some  years  with 
a  man  who  could  never  forget  an  old  number  which  we 
had  had,  even  though  we  had  put  in  a  newer  and  better 
one,  and  if  that  man's  suggestion  had  been  followed  we 
would  have  had  stock  that  would  have  done  us  until 
doomsday.  The  linen  salesman  must  keep  stock,  and  it  is 
not  the  goods  that  you  can  buy  but  the  goods  that  you  can 
do  without  and  still  do  business  and  do  increasing  business 
that  is  good  merchandising. 

Able  to  Say  "Yes"  or  "No." 

There  are  two  words  in  the  English  language  which 
are  more  convincing  than  any  others,  they  are  "yes"  and 
"no."  When  a  customer  asks  a  straight  question  about 
linens  give  a  straight  answer.  You  may  lose  a  sale  once 
but  you  will  make  in  the  end.  The  customers  will  ask  and 
continue  to  ask  if  this  article  or  that  is  all  linen.  Instead 
of  entering  into  a  long  explanation  which  will  sound  like 
an  apology,  it  is  better  to  say,  'No,  madam,  it  is  only  linen 
one  way  and  cotton  the  other.'  or  '  Yes,madam,  it  is  all, 
linen,'  and  these  straight  answers  will  open  the  way  to  a 
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11  ore  detailed  explanation  if  necessary. 

The  linen  salesman  should  know  how  to  launder  a 
tablecloth.  We  got  in  a  few  years  ago,  round  tablecloths 
with  scalloped  edges.  Many  customers  put  these  on  the 
board  and  begin  ironing  out  from  the  centre,  then  wonder 
why  they  do  not  iron  out  round.  The  salesman  should 
know  that  instead  they  should  be  folded  over  in  the 
middle  and  then  worked  out  towards  the  edge  and  they 
will  come  out  just  as  round  or  square  as  the  day  they 
came  from  the  store.  The  customer  will  appreciate  being 
told  about  this. 

Shrinking,  Stains,  Sizes,  Etc. 

The  linen  salesman  should  know  how  to  shrink  and 
how  to  take  stains  out  of  linens. 


He  should  know  the  number  of  people  each  different 
size  of  tablecloth  will  seat.  A  cloth  2  x  2%  yards  will 
seat  eight  people,  and  he  should  know  the  different  sizes  to 
answer  the  customer  freely,  how  many  for  two  yards,  how 
many  for  three  yards. 

He  should  be  able  to  tell  every  customer  at  the  counter 
the  popular  lengths  for  fancy  huckaback  towels  how  many 
yards  it  will  take  to  make  a  blouse,  dress  or  coat,  child's 
frock,  etc.  These  are  suggestions  that  are  deciding  points 
for  the  customer.  Some  of  you  men  may  be  selling  linens, 
many  of  these  questions  are  but  avenues  to  interesting 
knowledge  which  will  make  your  sales  more  valuable  to 
the  customers,  the  firm  and  yourself. 

It  is  not  a  disgrace  not  to  know  anything,  but  it  is  a 
disgrace  to  keep  on  not  knowing. 
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SEEN  AT  THE  FALL  OPENINGS 


TIM 


WOOLEN  fabrics  seem  to  have  improved  in  average 
quality  as  well  as  increased  in  price.  Very  few 
cheap  looking  materials  are  being  shown.  This 
is  no  doubt  due  to  the  comparatively  slight  difference  in 
the  cost  of  turning  out  cheap  and  better  materials,  and 
people  in  general  prefer  to  have  better  materials  at  high 
prices  than  cheaper  goods  at  slightly  lower  cost. 

Fine  broadcloths,  gabardines,  velours  and  serges  were 
the  materials  featured  at  the  openings  in  Toronto  stores 
for  Fall  suits.  These  were  shown  mostly  in  plain  colors, 
with  pansy,  purple,  Burgundy,  blue,  green  and  brown  the 
leading  shades.  In  the  wolo  velours  two-tone  checks  in 
olive,  grey,  brown  and  purple  shades  are  prominent  for 
suitings.  Tweeds  and  homespuns  of  course  are  staple  for 
outing  suits. 

Broadcloth  Famine  in  Sight 

Deliveries  are  very  difficult  in  broadcloth,  so  far,  and 
prices  too  high  to  be  popular  outside  of  the  larger  cities. 
In  fact  one  dealer  expects  a  broadcloth  famine  within  two 
months. 

Similar  coloring's  are  shown,  therefore,  in  lighter 
weight  materials  which  make  up  splendidly  in  the  one- 
piece  dresses. 

For  these,  Burela,  which  is  a  fancy  armure,  serges, 
poplins,  mohairs  and  whipcords  are  very  good  materials, 
and  selling  well.  Bolivia  is  a  thick,  soft  wool  material  of 
light  weight,  and  makes  up  a  number  of  the  Fall  and 
Winter  long  coats. 

Everywhere  there  is  a  lack  of  fancies  in  woolen  goods, 
but  with  smart  trimming  and  accessories  the  gowns  and 
suits  are  very  attractive  this  year.  There  is  a  notable 
absence  of  faddy  garments. 

Richness  and  dignity  are  further  provided  in  the  ex- 
tensive use  of  plush,  velvet  and  velveteen. 

The  Leading  Fall  Colors 

For  evening  wraps,  purple,  taupe,  bottle  green  and 
darker  shades  of  blue  are  the  leading  colors,  and  these  are 
shown  in  the  beautiful  chiffon  velvets  and  plush.  Bro- 
cades which  never  really  come  in  and  never  really  go  out, 
appear  mostly  in  black. 

Brown,  Burgundy,  green  and  navy  velveteens  are  used 
in  some  very  attractive  suits  and  gowns,  with  mole,  seal, 
oppossum  or  other  fur  trimming. 

Corduroys  Scarce  for  1917 

One  importer  believes  that  the  manufacturers  will  not 
be  able  to  supply  the  1917  demands  for  corduroys.    Many 


orders  placed  eight  months  ago  are  not  in  yet  and  come 
only  in  dribbles  and  with  a  shortage  in  colors.  Navy, 
brown  and  ruby  seem  to  be  coming  in  best. 


TOWELLING  PRICES:    COTTON  AND   UNION 

PRACTICALLY  all  the  crash  towellings  being  offered  now 
are  of  pure  cotton.  All  kinds  of  cotton  towelling  is  being 
bought  up.  Crash  which  was  made  five  years  aao  in  pure 
linen  and  sold  at  8  cents  is  now  made  in  all  cotton  at  11 
cents.  The  same  cotton  crash  before  the  war  was  8  cents. 
In  union  goods  it  is  now  16  cents  and  in  pure  linen  17 
cents,  but  little  of  the  linen  is  offered  for  the  reason  that 
for  the  last  nine  months  very  little  has  been  coming  in. 

All  table  damasks  up  to  50  cents  a  yard  are  cotton : 
unions  go  from  50  eent<  to  65  and  pure  linens  about  $1.25. 


SUBSTITUTING  WHITE  COTTONS 

WHITE  cottons  are  being  substituted  for  dyed  goods  in 
many  cases.  For  instance,  as  little  bright  coloring  as  pos- 
sible is  being  used  in  Spring  and  Summer  dress  materials. 
Materials  that  have  to  be  exposed  to  sun  and  rain  give 
much  better  satisfaction  where  subdued  colors  or  all  white 
is  used.  Awning  stripes  will  be  used  largely,  it  is  thought, 
for  the  first  Spring  showing,  but  not  in  the  brilliant  hues 
that  have  prevailed  this  year.  As  with  silks,  cotton  goods 
will  no  doubt  offer  the  two-tone  subdued  stripes. 

Bandana  handkerchiefs  which  must  be  deeply  dyed  are 
two  hundred  per  cent,  higher  now  than  before  the  war. 


MERCERIZED  FINISH  IN  LINENS 
THE  GREAT  scarcity  of  flax  and  the  demands  of  war 
make  linen  both  high  in  price  and  very  difficult  to  obtain. 
As  a  result  many  mills  are  trying  to  stretch  out  their  sup- 
plies by  adding  a  good  deal  of  cotton  and  sending  out 
these  union  goods  with  a  linen  finish.  The  demand  for 
the  pure  linen  is  still  great  and  price  does  not  seem  to 
interfere  with  its  marketing,  but  there  is  such  lack  of  it 
that  the  union  goods  find  ready  sale  also.  No  doubt  this 
would  not  he  the  case  if  the  union  materials  had  a  cheap 
appearance,  hut  particularly  in  table  damasks  the  union 
and  even  all  cotton  goods  is  of  a  heavy  mercerized,  good- 
wearing  quality  and  very  difficult  to  distinguish  from  the 
pure  linen. 

As   to   patterns   in    table  damasks,   practically  nothing 

new  is  offered.     Indeed  the  range  is  considerably  reduced. 

One  well-known  firm  which  formerly  made  up  some  sixty 

odd  patterns  is  now  turning  out  little  more  than  a  score. 
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THAT  AUSTRALIAN  WOOL  EMBARGO 

News  of  the  placing-  of  an  embargo  on  shipments  of 
wool  from  Australia  did  not  meet  with  a  very  pleased 
reception  across  the  border.  A  commercial  paper  in  speak- 
ing" of  this  says:  "The  American  trade  has  been  using-  a 
large  quantity  of  Australian  wool   since  the  war  began, 


TRY  IT  IN  SILKS  OR 
SERGES  FOR  FALL 

Belleville,  OnL,  May  1. 

Dear  Madam, — No  doubt  you 
noticed  in  last  evening's  paper 
our  announcement  regarding  a 
specicd  dressmaking  offer  for 
next  week,  but  we  want  to  bring 
it  more  to  YOUR  personal 
attention. 

This  offer  is  good  for  next 
week  only,  from  May  3rd  to 
10th,  and  will  enable  you  to 
have  a  silk  suit  for  Summer, 
made  in  our  dressmaking  par- 
lors for  $29.00. 

The  materials  which  we  have 
chosen  to  have  these  suits  made 
up  of,  are  the  newest  fabrics  of 
the  season,  Silk  Poplins,  Armurs 
and  Silk  Gabardines,  in  all  the 
lending  shades,  including  black 
and  navy. 

Every  suit  will  be  silk-lined 
and  made  under  the  personal 
supervision  of  Miss  Cook,  our 
capable  new  head  of  the  dress- 
making department. 

Remember  this  is  a  decided 

bargain,  as  none  of  the  material 

used  is  less  than  $2.00  per  yard. 

Very  truly  yours, 

THE  RITCHIE  CO.,  LTD. 


subject  to  restrictions  carried  out  under  the  direction  of 
the  Textile  Alliance  which  is  acting  with  the  British 
Government  in  confining-  wool  of  this  orig-in.  These 
restrictions  have  been  borne  patiently,  but  not  willingly. 
It  is  not  accepted  in  this  market  that  Great  Britian  is  so 
much  in  need  of  wool  as  she  is  in  need  of  first  claim  on  the 
wool  to  check  the  growing-  foreign  trade  of  wool  goods  in 
this  country." 

The  same  paper  goes  on  to  state  that  the  embargo  on 
merinos  was  imposed  probably  at  the  suggestion  of  the 
British  authorities  for  the  purpose  of  giving  Great  Britain 
the  pick  of  the  new  wools  which  are  coming-  to  market. 
However,  it  was  considered  quite  likely  that  by  shutting 
off  foreign  competition  British  spinners  would  be  able  to 
procure  new  clips  under  recent  quotations.  According  to 
advices  received,  the  Australian  70 's  were  quoted  at  Lon- 
don, 94c,  which  is  several  cents  a  pound  above  the  figures 
quoted  on  similiar  wool  in  this  country. 


The  Robert  Simpson  Co.  of  Toronto,  have  bought  a 
farm  at  Oakville,  where  they  will  produce  vegetables  and 
dairy  products,  such  as  butter  and  milk,  chickens,  etc.,  for 
their   store. 


PASTE  TICKETS  ON  FABRICS 

Waste  of  Goods,  Declare  New  York  Buyers  and  recommend 
Hang  Tickets 

AT  A  MEETING  of  the  Association  of  Dress  Fabric 
Buyers  in  New  York,  a  paper  was  read  upon  the  detri- 
mental effect  of  using  paste  tickets  on  wash  fabrics.  It 
was  claimed  that  there  was  often  a  loss  to  the  retailer  of 
one  to  two  yards  of  fabric  owing  to  the  customer  refusing 
to  take  the  portion  on  which  the  label  was  pasted.  The 
loss  was  particularly  heavy  when  the  fabric  was  sheer  and 
the  paste  had  gone  through  two  or  three  folds. 

"The  objection  to  using  hang-  tickets  alone,  from  the 
jobbers'  viewpoint,''  said  one  buyer,  "is  that  they  are 
often  lost  from  stock,  and  necessitate  the  unrolling  and 
measuring  of  an  entire  piece,  an  endless  job.  The  objection 
to  paste  tickets  on  outside  wrappers  alone  is  that,  when 
the  piece  is  unwrapped,  both  yardage  and  style  number 
disappear.  The  objection  to  paste  tickets  on  merchandise 
itself  has  been  noted. 

"It  is  my  personal  opinion,  and  concurred  in  by  a 
number  of  large  retailers,  that  hang  tickets  be  used,  and 
that  small  clip  tickets,  showing  style,  number  and  yardage, 
be  clamped  on  the  double  edge  of  piece  at  end,  which  will 
serve  a  threefold  purpose:  "To  check  yardage  if  hang 
ticket  is  lost';  'to  protect  customers  against  goods  being 
cut,'  and  likewise  'to  protect  mill  against  unfair  claim 
for  shortage,  by  requiring  that  any  such  claim  be  accom- 
panied with  clip  ticket  to  prove  that  piece  has  not  been 
tampered  with. " 


NO  CHEAPER  LINENS  FOR  YEAR  OR  MORE 

THE  FACT  that  the  receipts  of  Russian  flax  at  Belfast 
during  the  past  two  months  were  very  large  and  that  spin- 
ners are  now  well  stocked  with  raw  materal  is  regarded 
by  a  few  importers  as  foreshadowing  an  easier  tendency 
in  linen  values  at  no  distant  date,  says  the  New  York 
Journal  of  Commerce.  How  much  the  flax  held  by  spin- 
ners cost  no  one  here  is  in  a  position  to  say  with  any  de- 
gree of  accuracy,  but  the  consensus  of  opinion  is  that  top 
prices  were  paid.  It  will  take  a  long  time  to  turn  this  flax 
into  yarn,  so  that  even  if  later  on  flax  becomes  more 
plentiful  and  cheaper,  it  may  be  a  year  or  more,  according 
to  market  authorities,  before  the  effect  will  be  reflected 
in  finished  goods. 


WASH  FABRICS  JUMP  15  TO  25  CENTS 

THERE  is  no  expectation  of  a  drop  in  fine  and  fancy 
cottons  for  Spring.  Costs  of  production  are  rising 
steadily,  yarn  prices  were  never  as  high  and  spinners  are 
months  behind  in  orders.  "There  will  be  considerable 
irregularity  in  prices  all  through  the  balance  of  this  year 
on  finished  goods,"  says  a  New  York  report.  "A  large 
number  of  wash  fabrics  that  formerly  sold  at  15e  a  yard 
will  be  jumped  to  19c,  and  possibly  to  25c  a  yard." 


CHARMEUSE  GETTING  VERY  HIGH 
THE  SATIN  business  both  for  dress  goods  and  for  linings 
has  broadened  considerably,  as  buyers  have  become  alive 
to  the  fashion  vogue  in  this  respect.  It  is  claimed  that 
charmeuse,  for  instance,  is  becoming  very  scarce.  Prices 
have  advanced  sharply,  and  charmeuse  that  sold  this 
Spring  at  90c  and  95c  a  yard  is  now  held  at  $1.50  a  yard 
at  least.  The  high  price  of  raw  silk  along  with  the  big 
advance  in  schappe  required  in  the  manufacture  of  satins, 
is  holding  back  the  mills. 

Orders   for  silks  for  next   Spring  are  now  beginning 
to  move  briskly. 
31 


Dry  Goods  Review 


DRESS    FABRICS 


SHIRTINGS 


There  is  an  enormous  range  of  fine  designs,  and 
you  are  sure  to  find  just  the  one  you  want! 

The  SHIRTINGS  include  Zephyrs,  Cheviots,  Silk 
and  Cotton,  Fancy  Mattes,  Ceylons,  All-wool  and 
Union  Taffetas. 


include    the   ORIGINAL   SCOTCH 

atest    novelties    in    Voiles    and 


The  Dress  Goods 
GINGHAMS  an 
Crepes. 

David  &  John  Anderson,  Limited 

ATLANTIC  MILLS,  GLASGOW 

REPRESENTED  IN  CANADA  BY 

GREENSHIELDS,  LIMITED  MONTREAL 


BATTING 


NORTH    STAR,   CRESCENT 
and  PEARL 

These  brands  represent  the 
batting  that  your  customers 
want. 

They're  made  from  long  staple 
cotton,  white  as  snow,  lofty, 
soft  and  elastic. 

They  come  in  big  batts  that 
open  out  into  strong  sheets  of 
even  thickness. 

It  pays  you  to  sell  these  brands. 


Order  of  your  Wholesaler. 
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m    Your  Reputation  for  Quality 
1         Is  Safe  if  You  Feature 

j   Dominion  Textile 
|     Cotton  Fabrics 

ss=  (Made  in  Canada) 

Under  this  Trade-Mark  you  can  offer  customers  the 
most  attractive  cottons  made,  at  prices  considerably 
lower  than  you  would  have  to  ask  for  imported,  duty- 
paying  goods  of  equal  quality.  To  this  better  value 
=  add  the  strong  sentiment  in  favor  of  Canadian- 
fH      made  products,  and  you  have  most   convincing 

reasons  for  pushing  "Dominion   Tex- 
=      tile1'  Cottons. 

==       Some  Seasonable  and  Popular  Lines : 

Magog  Prints 

La  Pauline  Mull 
H  Hermitage  Suitings 

=  Steelclad  Galateas 

U  Rockfast  Drill 

Dominion  Textile  Co. 

H  LIMITED 

=       MONTREAL  TORONTO 

H  WINNIPEG 

|=        Manufacturers  of  200  Qualities  of  Printed  Goods 
in  30,000  Patterns 

==        1,000  Qualities  of  Greys,  Whites,  Sheetings,  ere. 
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The  CRAVENETTE  Co., 
Ltd.,  affix  their  stamp 
only  to  such  goods  as 
are  suitable  in  quality  for 
Shower-proof   purposes. 


Rec?  Trade  Mark 

proofed  by 
The  -tinmnetk  C«  X? 


Therefore,  this  stamp  is 
a  guarantee  not  only  of 
Shower  -  proof  properties, 
but  also  of  the  Quality  of 
the   Material. 


DUST- 
PROOF 

as 

well 
as 

SHOWER- 
PROOF. 


(Regd.) 

for  Man,  Woman 
— and  Child — 


Attractive 

Show    Cards 

For  Window 

DisplaySent 

Free  of  all 

Charge  on 

Application 

to  Leading 

Importers. 


RAINCOATS 

"KEEP  THE  WORLD  DRY" 

The  "Cravenette"  proof  is  rain  and  weather  resisting,  because 
it  treats  each  separate  fibre  of  the  cloth;  it  is  permanently  rain- 
proof, water  running  off  as  from  a  duck's  back  The  ventilation 
is  perfect,  the  goods  being  porous.  "Cravenette"  fabrics  in 
great  variety  in  black  and  colours,  and  ready-to-wear  Coats  and 
Cloaks  in  tasteful  and  fashionable  styles,  are  readily  obtainable 

FROM  ALL  LEADING  IMPORTERS 


m 


(Copyright. 


In  case  of  any  difficulty  in  obtaining   "  CRAVENETTE  "  please   write  to — 

The  CRAVENETTE  CO.,  Ltd.,  Dept.,  6  Well  Street,  BRADFORD,  ENG. 


Warehouses:  48-50  MARGARET  STREET,  LONDON,  W.,  ENG.  City  Warehouse:  14  0;d  Change,  London,  E.C.,  Eng. 


PARIS 

NEW  YORK 
TORONTO 
SYDNEY 
CAPE  TOWN 


R.   G.  MAXWELL 

&    CO.,    Manufacturers 

HAWICK,  SCOTLAND  &  LONDON,  ENGLAND 

lilllllllllllllllllllllllllllllllllllllllllilllllllllllllll 


Cabhs: 

Goufbaa,   Wesdo, 

London. 

Telephones; 

Museum   2803-2804 

Bank   8276. 

A. B.C.  Code, 
5th    Edition. 


We  specialize  for  the  Ladies'  trade  only,  with  the  iatest  novelties  in 
Costume  and  mantle  cloths. 

We  also  make  large  quantities  of  our  own  Standard  qualities  for  stock, 
comprising  piece-dyed  Cheviots,  Harris,  Donegal  and  Homespun  mixture 
effects. 

Also  mantle  cloths  in  mixtures  and  piece  dyes,  Blanket  and  Velour 
finish,  various  weights  and  qualities,  so  that  customers  can  have  good 
deliveries  by  return. 

WE  GIVE  SPECIAL  ATTENTION  TO  THE  SHIPPING  TRADE. 


Agtrii  for  Canada  ; 

Mr.  D.  M.  Carruthers 

272  Srurbourne  Street 

TORONTO 


R.  G.  MAXWELL  &  CO. 
48-50  MARGARET  STREET 
LONDON,    W.,    ENGLAND 


Agent  for  United  States 
of  America: 

Mr.     Mortimer'    Baum 
254  Fourth  Avenue 

NEW  YORK 


lagiirsifrffsw^T&a^^ 
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"  The  Specialty  House  of  Canada" 

MciNTYRE,  SON&  CO. 

LIMITED 

Montreal,  Canada 

Departments : 

Dress  Goods 
Silks 

Cottons 

Plain  and  Novelties 

Dress  Sateens 
Linings 

Gloves,  Hosiery 

and 

Underwear 

Linens 

Smallwares, 

Embroidery  and 

Laces 

NEW    ARRIVALS    IN 

DRESS    GOODS 

All  Brand  New  Goods 
and  Smart  Stuff  too! 

Broadcloths 

Wine,  Taupe,  Brown,  Navy,  Black. 

Wool-Velours 

Nigger  Brown,  Myrtle,  Navy  and  Black. 

Two-Tone  Checks 

Blue  and  Brown,  Blue    and    Green,   Brown  and 
Black,  Black  and  White. 

Check  and  Stripe  Suiting 

Latest  Novelty — Beautiful  Goods. 

Velvet  Suiting  and  Velvet 
Cords 

Full  range  in  all  the  principal  shades. 

Plush 

Many  beautiful  lines  for  Winter  coats. 

Scotch  Tweeds 

Good  range  in  many  plain  and  fancy  weaves. 

Our  Salesmen  are  now  on  the  Road  with  a  <'om- 

plete  Range.     Letter  Orders  Given 

Special  A  ttention. 
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HORROCKSES 
FLANNELETTES 

made   by   the   Manufacturers 

of  the  celebrated 

LONGCLOTHS,  TWILLS  and  SHEETINGS, 

are  made  from 
carefully  selected  COTTON. 


The  nap  is  short  and  close. 

No  injurious  chemicals  are  used. 

Quality, designs  and  colourings  are  unequalled. 


If  purchasers  of  this  useful  material  for  Underwear  all 
the  year  round  would  buy  THE  BEST  ENGLISH 
MAKE,  they  would  appreciate  the  comfort  and  durability 
which  inferior  qualities  of  Flannelette  do  not  possess. 


See  the  name 

ANNUAL  SALE 

"HORROCKSES" 

upwards  of 

on  the  selvedge 

TEN  MILLION 

every  two  yards. 

Yards. 

Horrockses,  Crewdson  &  Co.,  Limited, 

Manchester  and  London,  England. 

AGENT  FOR  CANADA:— Mr.  John  E.  Ritchie  417  King's  Hall  Chambers, 
St.  Catherine  Street  West,  Montreal. 
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HURON  TEXTILE  CO.,  Inc. 

19  E.  24th  ST.,  NEW  YORK  CITY 

St.  Louis      ::      Mo.  Chicago  ::  ::  111. 

72  Victoria  Building  308  Royal  Insurance  Building 

Toronto       ::       Canada  Vancouver       ::       Canada 

404  McKinnon  Building  3537  Third  Avenue  West 

I  Mr.  Donald  Sutherland )  (  Mr.  A .  A .  Ash  J 


*/2^-^S*£^ 
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HENRY  GLASS  &  CO. 

44-46-48   WHITE   STREET  NEW  YORK 


Manufacturers  of 


Cotton,  Silk  and  Cotton  Fabrics 

For   the    Manufacturing  and   Jobbing  Trades  Only 

Plain  and  Fancy  White  Goods 


POPLINS 


Plain 
and 
Fancy 
Piques 


Plain 
Fancy  and 
Printed 
Voiles 


Organdies,  Silk  and    Cotton  Cantons, 

Striped  Skirtings,  Tussah,  Georgette  Crepe, 

Crepe  de  Chine,        Foulard,        Charmeuse, 

Messaline  Sateens,  Etc.,  Etc. 


Also   Manufacturers   of   HEMMED,   SCALLOPED,  and    H.S. 
TABLE   CLOTHS,    NAPKINS,    COTTON    DAMASKS,    Etc. 

Extensive  Stock  carried  in  New  York  City  Warehouse  of  all  lines. 


WALLACE    &   WALLACE 

SOLE  AGENTS   FOR   CANADA 
301  Coristine  Bldg.,  Montreal  410  Empire  Bldg.,  Toronto 
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FUR  TRIMS  ON  COATS 

Deep  Collars  and  Cuffs  in  Many  Models — Broadcloth 

a  Later  Possibility — Satin  for  Dressy 

Wear. 


THE  popularity  of  the  dressy  blouse  is  very  marked 
and  as  a  result  suits  will  be  indispensable  for  Fall 
wear.  When  cold  weather  sets  in,  however,  the 
short  skirts  and  one-piece  dresses  will  make  long  coats  a 
necessity  for  warmth.  Hence  suits  and  long  coats  are 
shown  in  equal  numbers. 

Practically  all  the  long  coats  of  the  higher  priced  vari- 
ety are  of  Hudson  seal  or  rich  velours,  but  since  those 
materials  are  beyond  the  means  of  the  great  majority  of 
people,  an  attractive  substitute  is  found  in  velvets  and 
corduroys  which,  like  the  more  costly  materials,  have  deep 
fur  collars,  cuffs  and  bands,  loose  sleeves  and  flare  skirts. 
Many  are  loosely  belted  at  the  waist.  This  has  an  ad- 
vantage since  it  lessens  the  weight  for  the  shoulders.  All 
coats  are  lined  with  satin  of  anv  shade  d'esired. 


A  BLUE  RIBBON 
WINNER 

STRAIGHT  cut  and 
side  fullness  are  com- 
bined in  this  comfort- 
able looking  coat.  The 
narrow  loose  b  e  1 1 
crossing  in  front  to 
hip  fastening,  unusu- 
ally deep  cuffs  and 
massive  collar  of 
beaver  are  features  in 
the  striking  design. 
The  material  used  is 
Velfur,  a  soft,  warm, 
light-weight  wool  fab- 
ric. This  model  won 
the  grand  challenge 
prize  at  the  Shelton 
Looms  Exhibit  at  the 
Ritz-Carlton,  New 
York,  in  August  and 
the  illustration  is  pre- 
sented by  courtesy  of 
' '  Women 's  Wear. ' ' 


Broad  Cloth  Coming  Later 

New  York  and  Chicago  are  showing  a  few  of  these 
coats  in  white  fur  or  braid  trimmed  broadcloth.  This 
material  in  colors  is  making  an  appearance  in  one-piece 
dresses  and  in  suits  also,  but  has  not  crossed  the  line  in 
any  great  quantities  as  yet.  "It  probably  will,  but  several 
months  hence,"  remarked  a  Toronto  wholesaler. 

The  natural  sequence  to  a  strong  Summer  season  in 
taffetas,  is  a  Fall  and  Winter  vogue  for  satins.  Though 
taffeta  retains  its  place  for  gowns,  satins  appear  in  its 
place  for  heavier  wear.  Consequently  a  number  of  very 
handsome  wraps  and  Fall  afternoon  suits  are  being  made 
up  of  satins.  These,  fur  trimmed  or  ornamented  with 
the  metal  braids  and  cut  with  the  prevailing  generous 
folds,  are  extremely  graceful. 

One  particularly  artistic  production  for  afternoon  wear 
is  of  taupe  satin.  The  skirt,  just  off  ankle  length,  is 
caught  up  in  soft  folds  below  the  hips.  The  bodice  ex- 
tends some  four  or  five  inches  below  the  waist  line  and  is 
fastened  on  the  right  hip  giving  a  deep  surplice  effect 
where  the  edges  are  turned  back  to  form  a  wide  collar. 
A  vest  of  white  satin  is  buttoned  up  to  the  throat  with 
white  satin  buttons  and  soutache  loops  and  is  finished  off 
with  a  snug  trimming  of  blue  fox.  The  sleeves  are  straight 
and  loose  with  deep  turn  back  cuffs  out  of  which  peer 
close-fitting  white  satin  sleeves  coming  well  down  over 
the  hand  and  trimmed  under  the  loose  outside  cuff  with 
a  band  of  blue  fox.  It  is  a  distinctive  and  very  attractive 
gown. 

For  stormy  weather,  the  long  tweed  coat  has  no  equal. 
It  is  cut  on  the  same  lines  as  the  more  dressy  garments. 


CHILDREN'S  for   SPRING 

White  Promises  to  Lead  Colors — Stripes  and   Dots 
Certain — Norfolk-  and  Middies  for  Boys 

BY  far  the  best  selling  Winter  dresses  for  little  girls 
of  almost  any  size  are  those  made  of  serge  or  of 
velvet,  navy  and  brown  being  the  staple  colors  in 
these.     Norfolk  style  is  the  leading  cut,  both  in  dresses 
and  long  coats. 

While  little  girls'  Spring  dresses  are  a  little  late  get- 
ting on  the  market  this  year,  the  general  features  of  the 
Spring  garments  are  fairly  well  known.  As  with  designs 
for  grown-ups,  stripes  will  no  doubt  be  offered  at  the 
beginning  of  the  season  and  will  possibly  be  followed  by 
coin  dots  of  the  various  sizes.  In  wash  dresses,  however, 
white  promises  to  take  a  much  larger  place  than  colors, 
owing  to  the  unreliability  of  dyestuffs. 

Middies  are  very  good  for  Spring.  The  new  models 
show  much  shirring  and  featherbone  stitching,  and  have 
pockets  gathered  and  belts.  Some  are  khaki  color,  hut 
white  is  in  much  the  greatest  favor. 

A  great  many  of  the  little  one-piece  dresses  are  cut  m 
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Empire  style  and  are  very  attractive,  with  bishop  sleeves. 
The  Empire  evening  dresses  are  dainty  and  very  quaint. 

Piques  and  striped  linens  are  staple  materials  for  the 
wash  dresses,  but  many  are  shown  in  poplin,  repp  and 
duek  as  well.  Just  what  is  going  to  be  the  strong  feature 
for  Spring  stocks,  as  to  materials,  designs  or  colors,  is  not 
definitely  known  yet,  however. 

Boys'   Suits 

Norfolk  designs  are  perhaps  even  more  popular  for 
boys  than  for  girls.  The  Buster  Brown  and  Oliver  Twist 
makes  are  , practically  off  the  market  for  Spring,  1917. 
Next  to  the  Norfolk  middies  have  their  prominent  place 
in  public  opinion.  They  are  belted,  have  box  pleatings 
and  pinch-backs.  Usually  collars  are  white  and  turn 
down  over  fancy  black  ties. 

Straight  stove-pipe  pants  are  shown  everywhere  to 
Spring  buyers.  These,  together  with  pockets,  belts  and 
tailcr-cut  sleeves  give  a  decidedly  mannish  appearance  to 
the  little  boy  of  next  Spring.  Practically  nowhere  are 
these  bloomer  pants  shown.  Jack  Tar  suits  are  still  on 
the  market,  as  well  as  some  military  effects.  These,  espe- 
cially the  khaki  suits,  are  rather  popular  in  the  States 
since  our  neighbors  have  been  turning  their  thoughts 
war-wards. 

Heavier  weight  materials  are  requested  everywhere. 
Spring  suits  are  made  of  the  heavier  lines  of  galateas, 
piques,  linens,  repps  and  ducks,  but  nowhere  is  there  any 
line  of  cheap  goods  in  demand. 
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NEW  YORK,  Sept.  2.— The 
success  with  which  the  Fall 
and  Winter  fashion  shows 
have  been  carried  on  indi- 
cates a  vigorous  season's 
trade.  Indeed,  there  is  no 
lack  of  a  ready-to-wear  mar- 
ket for  as  large  a  turn-out  as 
the  manufacturers  can  pro- 
duce. Wealth  is  pouring 
into  the  United  States  and 
an  unprecedented  develop- 
ment in  the  country's  indus- 
trial resources  is  everywhere 
apparent.  The  one  great 
difficulty  is  the  shortage  of 
skilled  labor,  and  this  is  ac- 
compained  by  a  big  increase 
in  the  cost  of  production.  There  is  no  cause  for  alarm, 
however,  because  with  the  incoming  capital  and  with 
wages  high,  the  demand  for  Fall  goods  is  strong,  notwith- 
standing the  steady  increase  in  prices  generally.  There 
has  been  too,  a  considerable  decrease  in  the  number  of 
business  failures  this  year  as  compared  with  a  correspond- 
ing period  of  1915. 

The  Leading  Colors 

As  a  general  rule  costuming  is  simple,  particularly  in 
suits  and  cloth  dresses.  Colors  are  plain  and  dark  with 
perhaps  navy,  African  brown  ("tete  de  negre")  bottle 
green  and  black  showing  chiefly.  For  dressy  wear  taupe, 
wine,  white,  blues  and  mustard  are  also  shown  in  great 
numbers. 

Dresses  Semi-Fitting 

Dress  lines  follow  the  Russian  blouse  and  Moyen  Age 
designs.     Skirts  are  wide,  slightly  longer  than  the  Sum- 
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mer  models,  many  cut  with  tunics  and  draperies.  Tailor- 
ed skirts  measure  21/:>  to  'i1/^  yards,  the  dressier  skirts 
from  4  to  6  yards. 

Silks  and  satins  in  plain,  striped,  or  broken  plaid  pat- 
terns combined  with  crepe  or  Georgette  make  up  the  most 
attractive  afternoon  gowns. 

White  pastel  shades  and  some  bright  tones  of  rose, 
blue,  purple  and  yellow  are  employed  for  evening  wear. 

Unprecedented  Use  of  Fur 

Everything   from   broadcloth    and    serge   to    Georgette 

and  silk  lace  is  trimmed  with  fur.    Ermine,  mink,  seal  and 

white  fox  as  well  as  the  cheaper  furs,  are  used.     Gold  and 

silver   thread  designs,   metallic   laces   in  gold,   silver   and 


MARQUISETTE:  BLACK  AND  WHITE  STRIPES. 
A  novel  and  attractive  blouse  design  in  the  Winsome  Waist 
Co.'s  Fall  and  Wimor  desigii.s.  Material  is  white  silk,  mar- 
quisette with  one-inch  satin  stripes  outlined  in  black;  white 
crepe  de  chine,  cape  collar  with  collar  of  self,  which  may  be 
worn  in  V-neck  or  high.  Cuffs  of  white  crepe  de  chene  with 
small  turn-back  cuff  of  the  striped  material.  Oblong  white 
buttons  with  stroke  of  black  down  centre  add  a  smart  touch. 
This  blouse  is  also  very  attractive  when  developed  in  canary 
with  lavender  outline  stripes. 

bronze  shades,  soutache,   silk  laces  and  embroideries  are 
the  other  popular  trimmings. 

Suit  Blouses 

While  white  and  flesh  color  blouses  are  sold  every- 
where, the  1916  Fall  suit  is  incomplete  without  a  blouse 
to  match  it  in  color  or  in  harmonizing  tons.  Many  of 
these  have  bead  or  bright  hand  embroidery  ornamenta- 
tions. The  basque  style  worn  outside  the  skirt  is  an  inter- 
esting revival.  The  upper  portion  is  usually  semi-fitting 
while  the  circular,  pleated  or  gathered  peplum  is  finished 
with  fur  or  embroidery. 

The  suit  blouses  of  erepe  and  Georgette,  taffeta  and 
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BROADCLOTH  SUIT— This  model  has  fashionable  side  full- 
ness in  coat  and  skirt;  straight  panel  back  and  front  in  coat, 
new  open  pointed  cuff,  deep  soft  collar  fastened  closely  in  front; 
skirt  short.  Smart  high-crowned  hat  with  narrow  velvet  brim, 
crown  of  hatter's  plush,  satin  ribbon  scarf  and  knot  high  up 
on  crown,  bandeau  of  feather  tufts,  beaded  motif. 


Georgette,    or    Georgette:    and    lace,    combinations    have 
largely  displaced  the  former  allover  lace  designs. 

Sleeves 

Sleeves  continue  long  and  for  the  most  part  full.  A 
novelty  is  the  revival  of  the  leg-o '-mutton  and  flare  effects. 
An  innovation  from  Paris  is  the  use,  for  the  sleeve,  of  a 
different  material  from  the  dress  proper.  This  idea  is 
seen  in  a  few  coats  which  have  fur  sleeves. 

Suit  Coats 

The  usual  lenglh  for  suit  coats  is  32  to  36  inches  but 
shorter  and  longer  lengths  are  shown.  Flared  and  straight 
line  effects  are  employed,  with  fur,  or  military  braid  and 
buttons  to  decorate. 


LATER  FALL  SUITS 

Strictly  Feminine  Lines  Continue — Navy,  Afri- 
can Brown  and  Green  Lead  in  Popular 
Goods — No  Sign  of  Hoops. 

OUR  June  prediction  has  come  true:  Canada  is 
too  conservative  to  make  friends  with  the  hoop 
skirt,  "Miss  Crinoline"  will  not  come  north 
this  year.  Her  vog-ue  in  America  is  confined  to  a 
few  corners  in  the  United  States 

We  do,  however,  allow  all  the  material  available 
to  be  pleated  or  gathered  or  tucked  up  into  our  skirts. 
The  newest  Winter  models  in  both  coats  and  skirts 
are  extremely  wide.  Suit  coats  follow  the  lines  of  the 
figure  down  to  the  waist,  though  they  are  by  no 
means  tight.  From  the  waistline  down  there  is  no 
attempt  whatever  to  depict  the  slender  Greek-like 
figure.    There  is  fullness  all  round. 

No  suit  coats  are  shorter  than  the  finger  tips. 
They  are  still  largely  modeled  after  the  Russian  style 
and  promise  to  remain  so  throughout  the  Winter. 
Tailored  skirts  remain  fairly  short — not  below  the 
ankle — and  are  circular  or  semi-circular,  measuring 
2V2  to  3V2  yards. 

In  the  popular-priced  suits,  navy,  African  brown 
and  green  take  the  lead  in  colorings,  while  in  the 
higher-priced  suits  several  firms  find  purple,  Bur- 
gundy and  pansy  shades  favored  most.  There  is,  as 
usual,  a  demand  in  all  lines  for  black. 

Serge  is  a  staple  material  for  the  tailored  suit,  but 
cheviots,  velvets  and  cordnroys  will  also  have  a  good 
run.  Plain  solid-color  materials  are  used  throughout. 
Wide  military  braids  ornament  a  number  of  suits 
where  fur  is  not  in  evidence.  This  ends  some  orna- 
ment, but  is  still  in  accord  with  the  1916  Fall  models 
which  everywhere  show  a  strictly  tailored  character- 
istic. Buttons  also  are  features  of  the  season's  trim- 
mings, though  these,  too,  must  be  plain  in  design  and 
not  too  small. 

Remain  Strictly  Feminine 

In  this  era  of  the  "woman  movement"  which  has 
become  more  pronounced  than  ever  during  the  past 
year,  one  would  expect  to  find  a  more  mannish  touch 
to  tailored  wear,  but  that  feature  is  noticeably  absent 
in  the  established  fashions.  The  soft,  wide  collars, 
loose  sleeves  and  deep  cuffs,  wide  skirts  and  coat- 
skirts,  belts,  and  the  generous  use  of  buttons  or  braid  are 
characteristics  of  the  strictly  feminine. 

And  yet  there  is  no  place  for  "furbelows"  on  these 
suits.  Dressier  ornamentations  are  relegated  to  their 
rightful  sphere  of  afternoon  and  evening  gowns  and 
cloaks,  and  there  their  vogue  is  unrestricted. 

Lower  Prices  Along  Way  Off 

Prices  of  woolen  goods  show  no  inclination  to  lessen 
their  rate  of  soaring.  "Indeed,  ready-mades  cannot  stop 
going  up,"  said  one  dealer,  "until  labor  is  more  plentiful. 
That  means  when  hostilities  in  Europe  cease  and  emigra- 
tion opens  up  again.  Canadian  and  American  women  do 
not  like  the  tailoring  business  and  therefore  we  can  get 
skilled1  labor  only  when  European  women  come.  It  takes 
two  years  to  learn  the  trade,  hence  a  lower  price  in  suits  is 
a  long  way  off  vet,  you  see." 


Harry  L.  Phillips,  manager  of  the  Woolworth  store  at 
Brantford  and  late  manager  of  the  St.  Thomas  store, 
received  the  management  of  the  branch  at  Victoria. 


In    order    to    get    something    to    sell    profitably    at    10 
cents  a  yard  buyers  are  turning  to  narrow  printed  goods. 
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|  DRESSES  FOR  FALL 

Dark  Plain  Colors  Predominate — Burela  One  of 

New  Weaves — Relief  in  Light  Neckwear 

— Three  or  Four  Combinations 

CLOTH  dresses,  like  suits,  are  almost  exclusively 
shown  in  dark,  plain  colors.  The  materials 
used  are  chiefly  serge,  broadcloth,  velours  and 
poplin,  but  Burela,  which  is  a  fancy  weave  of  armure, 
some  Bedford  cords  and  silk  and  wool  mixtures,  lend 
variety.  There  is  a  noticeable  lack  of  fancy  designs 
in  all  wool  materials.  Heretofore-  the  French  mills 
provided  the  bulk  of  all  the  patterned  goods,  hut 
since  many  of  those  houses  are  not  operating,  we 
have  turned  to  the  solid  colors.  Relief  from  this 
"darkness,"  however,  is  provided  by  the  white 
broadcloth  collar  and  cuff  sets-,  white  cape  ninon  or 
Georgette  collars,  corded  silk  or  white  broadcloth 
vests,  and  in  the  less  tailored  cuts,  sleeves  of  Georg- 
ette with  long  taffeta  cuffs.  Where  silk  is  admitted 
to  the  waist  part  it  may  be  of  satin  stripe,  large  or 
broken  satin  check,  or  printed  pattern. 

The  more  elaborate  combinations  of  materials, 
however,  are  confined  to  afternoon  and  evening 
gowns.  Many  of  the  former  combine  three  and!  four 
materials,  such  as  plain  and  fancy  taffeta,  Georgette 
and  chiffon  or  Maline. 

Widths  May  Shrink 

Skirts  are  becoming  longer.  Just  now  they  hover 
between  shoe-top  and  ankle  length,  and  there  are 
predictions  that  the  widths  will  shrink  to  about  2  or 


21/ 


yards. 


Less  Navy,  More  Copenhagen 

Present  indications  for  next  Spring  are  that  a 
little  less  navy  and  perhaps  more  Copenhagen  blue 
will  be  worn  with  a  slight  decrease  in  plain  and  an 
increase  in  fancy  designs,  in  silk  dresses. 

Tweed  Effects  in  Raincoats 

Tweed  effects  are  seen  in  the  new  Fall  raincoats, 
and  mostly  in  black  and  white  mixtures.  Some  have 
a  large  check  resembling  a  plaid  and  others  just  the 
salt  and  pepper  pattern.  No  radical  change  is  seen 
in  the  cut  of  the  coats.  < 


ATTRACTIVE  FALL  DRESS.— Elephant's  breath,  messa- 
line  and  mole  are  the  chief  ingredients  in  this  artistic  model. 
Deep  open  neck  is  given  a  soft  dressy  finish  by  thick  folds  of 
Georgette,  and  square  mole  collar  at  back.  Deep  girdle  elabor- 
ately embroidered  and  stitched  in  blue  and  silver.  Tunic  with 
corner  caught  back  forming  long  fold  gives  character  to  skirt. 
Large  hat  of  Georgette  and  velvet  completes  most  attractive 
costume. 


BLOUSES   FOR   FALL  ARE   LOW   NECKED 


"WE  ARE  looking  for  a  big  season  in  voiles,"  said  one 
dealer  in  speaking  of  white  blouses.  For  colored  wear 
crepe  de  chine,  fine  laces,  nets,  silk  marquisettes  and 
Georgettes,  often  in  two-tone  or  two-material  conbina- 
tions,  or  stripe  effects,  are  shown  everywhere.  Some  are 
lined  with  a  contrasting  color  in  soft  silk.  The  favorite 
colors  are  canary,  lemon,  flesh  and  blue. 

Blouses  are  still  cut  with  plenty  of  fulness  to  set  off 
the  soft  sheer  material  and  with  long,  rather  loose  sleeves 
set  in  at  the  regulation  shoulder  armhole.  There  is  a 
cape-like  addition  to  the  lower  edge  of  many  of  the  cuffs 
which  always  make  a  becoming  and  dressy  finish  to  a 
sleeve.  V-fronts  are  accompanied  by  decidedly  large  cape 
collars  or  else  the  deep  back  and  broad  frill-front  style. 

An  odd  dealer  or  so  in  New  York  displays  a  few  high- 
necked  blouses  but  ninety  per  cent,  are  low.    One  Toronto 


dealer  thinks  that  the  cape  collar  will  give  place  to  the 
smaller  style,  high  at  the  back  of  the  neck,  as  soon  as  the 
high-collared  suit  season  opens. 

Metal  Lace  for  Trimming 

Metal  lace  is  a  very  much  used  trimming  this  season. 
It  comes  in  gold,  silver  and  bronze  shades  which  are  very 
effective. 

Basque  Blouse  in  Paris 

The  moment 's  novelty  in  Paris  is  the  basque  blouse 
which  has  probably  evolved  from  the  sports  smock.  It  is 
shown  in  all  the  popular  soft  materials  with  button,  fur, 
or  soutache  trimmings.  Many  of  these  slip  on  over  the 
head.  The  idea  is  simple,  pretty  and  modest  enough  to 
make  it  popular  in  Canada  as  soon  as  it  makes  its  way 
across  the  Atlantic,  and  it  is  said  that  several  New  York 
buyers  have  already  placed  large  orders  for  these  blouses. 
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PETTICOATS 

Cotton  Fabrics  in  Silk  Styles — Combinations  Corset  Cover 
and  Skirt 

THE  SEASON'S  showing  seems  to  depict  a  more  radical 
change  in  petticoats  than  in  almost  any  other  line.  Form- 
erly models  for  wear  with  the  shimmery  evening  gowns 
and  dressy  afternoon  frocks, 
were  made  up  in  taffetas,  crepe 
de  chines  and  satins  only  but  a 
less  costly  and  equally  as  pretty 
a  skirt  comes  now  made  up  in 
cotton  fabrics,  plain  and  fancy 
and  resembling  silk  styles. 
Deep  frills  and  ruf flings  in  pro- 
fusion with  rose  bud  trimming 
and  lace  edgings  are  very 
dainty.  Some  have  plaited 
frills  in  the  shape  of  large 
petals  and  made  of  organdie  or 
mercerized  finish  cotton  with  a 
printed  rosebud  pattern.  Others 
have  much  plain  or  dotted  net 
in  flounces  which  are  charming 
with  the  filmy  white  or  lig-ht 
colored  dresses.  These  cotton  materials  have  stiffness 
enough  to  support  the  wide  flare  of  the  outer  skirts  and 
therefore  are  very  seasonable. 

In  the  more  elaborate  type  still,  an  idea  comes  from 
Paris  in  a  combination  corset  cover  and  skirt  in  silk  voile 
with  maline  flounce  and  shoulder  pieces  and  embroidered 
rose  trimmings. 

Satins  and  crepe  de  chine  remain,  of  course,  as  staple 
models,  but  the  novelties  promise  to  be  sold  in  greater 
numbers.  Fancy  combinations  are  wrought  in  two-tone 
taffetas  of  dark  colors  with  deep  flounces  for  wear  with 
tailored  suits.  In  these  softer  materials  the  underside  of 
the  rufflings  is  finished  with  a  mohair  braid  in  order  to 
give  the  required  foundation  for  the  feathery  gowns. 
Cording  is  also  used  for  this  purpose. 


CORSETS  AND  BRASSIERES 

Tight-Fitting  Era  in  Paris  May  Force  Many  Changes  in 
Design 

CORSETS  for  the  coming  season  will  follow  chiefly  the 
medium  short  skirt  and  low  top  models.     The  medium  low 


bust  with  a  higher  back  is  a  feature  which  will  appeal 
generally  as  it  eliminates  the  ridge  of  flesh  across  the 
back.  For  both  stout  and  slender  figures  front  lacing 
ol  tains,  and  the  panel  back  gives  support  without  inter- 
ference to  the  spine. 

With  the  Moyen  Age  and  other  prevailing  dress  and 
coat  styles,  no  radical  change  in  the  cut  of  corsets  is 
required  but  should  the  tight-fitting  era  that  is  dawning 
in  Paris  evening  gowns,  extend  to  America,  quite  new 
models  with  the  nip-in  waist  must  accompany  it. 

Just  at  present  attention  is  being  placed  on  improve- 
ments for  stout  figures,  but  extreme  ideas  in  other  types 
are  shown.  Models  of  allover  lace  with  silk  or  satin 
boning;  others  with  extremely  short  skirts  belong  to  the 
fad  category.  Brocades  are  increasing  in  favor,  notwith- 
standing their  rising  price.  They  come  in  white,  maize 
pink  and1  lavender.  Elastic  insets  are  in  almost  every 
model.  These  are  placed  over  the  hips  and  in  the  skirt, 
to  provide  for  the  necessary  expansion. 

Better  qualities  of  corsets  are  everywhere  in  demand, 
the  lasting  qualities  of  the  high-priced  articles  winning 
ool  aaainst  the  price-increase  in  most  lines  and  laek  of 
improvement  in  cheaper  corsets. 

Elaborate  Top  Finish  in  Brassieres 

Brassieres  too,  have  not  yet  taken  to  the  nip-in  waist 
line.  The  only  feature  noticeable  about  them  is  their 
elaborate  top  finish.  In  handwork,  crochet  patterns  are 
as  popular  for  brassieres  as  for  other  lingerie  aarments 
while  fine  embroideries,  laces,  ribbons  and  nets  are  used 
profusely  in  the  machined  models.  Few  are  shown  with 
the  sleevelets,  as  little  bulk  as  possible  being  placed  about 
the  shoulders. 

Brassieres  have  become  as  staple  as  corsets  and  are 
steadily  increasing  in  number,  of  sales.  Originally  the 
plain  cambric  or  coutil  sufficed  but  now  they  must  be  as 
carefully  trimmed  as  corset  covers  and  in  many  cases  are 
considered  as  necessary  to  the  lingerie  set  as  any  other 
member   of  it. 


PROMINENT  FUR  MAN  DEAD 

Henry  Stanley,  sr.,  for  many  years  in  the  fur  trade 
in  Montreal,  died  last  month,  after  an  operation  for 
appendicitis  and  peritonitis.  He  had  been  in  good  health 
until  taken  ill  ten  days  before. 

Mr.  Stanley  was  born  in  Three  Rivers  sixty  years  ago, 
and  was  educated  at  Granby.  On  leaving  school  he  en- 
tered the  furrier  business  with  the  firm  of  BressJer  &  Co., 
of  Montreal,  and  travelled  the  Labrador  coast  for  that 
company,  purchasing  furs  from  the  Indians  and  the  Eski- 
mos. He  then  entered  the  employ  of  Green  &  Sons  Co., 
with  whom  be  remained  for  seventeen  years,  and  whom  he 
left  to  go  into  business  for  himself. 

Brantford  reverted  to  Standard  time  on  August  15  in 
conformation  to  the  general  opinion  that  the  daylight 
saving  plan  was  a  failure. 


CAMISOLE  of  tucked  net  and  pink  satin  ribbon,  shown  by 
Novelty  Lace  and  Veiling  Co.,  illustrates  vogue  for  dainti- 
ness and  lacey  effects  in  all  the  filmy  evening  wear. 


W.  C.  Brebber,  of  Balfoui  Bros..  Lumsden,  Sask.,  has 
joined  the  T.  Eaton  Co.'s  mail  order  department. 

The  Huck  Glove  Co..  Kitchener,  Out.,  have  been  incor- 
porate! 1. 

Auld  and  Taylor,  general  merchants,  Freetown,  P.K.I.. 
have  succeeded  Auld  &  Co. 

A  by-law  will  be  submitted  to  the  citizens  of  North 
Bay,  to  guarantee  the  bonds  of  the  Queen  Hat  Manufac- 
turing Co.  of  Toronto,  and  give  a  free  site. 
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Let  there  be  something  about  your  display  that  will 
attract.  You  need  strong  models  like  these  to  raise  your 
average. 

Style  shown  is  No.  2566.  Medium  weight  Velour. 
When  turned  down  the  collar  shows  a  pretty  cape  effect. 
Lined  with  high  grade  contrasting  peau  de  cygne.  Made  in 
cloths,  No.  1 135  Dark  Blue  with  olive  and  plum  over-plaid, 
No.  1136  Olive  with  Royal  Blue  over-plaid,  No.  1138 
Brown  with  Navy  over-plaid;  at  $2 1 .50. 

C.  Kenyon  Company 

Fifth  Avenue  Building,  Twenty-Third  Street  &  Fifth  Avenue 
NEW  YORK 

CHICAGO:     Congres»  and  Franklin  Street t 


ury  trooas  lieview 
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This  Label  will 

appear    in    all 

"Stroller"  Models 


INSPECTION 
INVITED 


MISSES' 

SUITS  arid  COATS 

$15.50435.00      $10.00425.00 

For  Immediate  Delivery 

I.  GROSSMAN  &  SON 


38-44  EAST  30th  ST., 


NEW  YORK 


(Near  Madison  Ave.) 
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Boys'  Wash  Suits 
for  Spring,  1917 

A^yTE  are  now  manufac- 
turing a  complete  line 
of  Boys'  Wash  Suits  for 
Spring,  191 7,  selling.  Sam- 
ples will  be  ready  about 
October  1st,  and  we  strongly 
urge  every  dealer  to  get 
acquainted  with  the  unusual 
values  this  line  offers  before 
finally  deciding  on  next 
Spring's  stock.  The  wear- 
ing qualities  of  the  wash 
suits  are  worthy  of  the 
Richardson  r  e  p  u  t  ation 
already  well  established. 


Our  travellers  will  also  show  complete  range  of 
Children's  Dresses  for  Spring.  They  are  up-to-date 
in  every  particular.  A  stock  of  these  will  enable  you 
to  outfit  every  youngster  from  the  tiny  tot  to  the  school 
girl. 

Be  sure  you  see  our  samples  before  placing  that  Spring 
Order. 

James  Richardson  Company 

14  Breadalbane  St.  Toronto 
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R  E  A  D  Y -T  0  -  \V  E  A  R  GAR  M  E  N  T  S 
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Bf ST  ENGLISH  MAKf 


7 


Steams  ..i; 

WARRANTED 
TO  STANOANY  CLIMATE. 


We  Have  the 
Goods 

and  the  prices  are 


right 


THE  BOSTON 


Furthermore,  you  will 
find  that  the  quality 
of  our  lines  of  water- 
proofs  will  in  no  way 
depreciate  our  estab- 
lished reputation  as  a 
house  for  reliable  ser- 
vice. 

There  is  this  one 
thing,  however;  the 
situation  is  beyond 
our  control;  prices 
have  aire  a  d  y  ad- 
vanced but  our  for- 
tunate position  in 
h  a  v  i  n  g  an  ample 
stock  of  well  selected 
goods  has  enabled  us 
to  serve  our  custo- 
mers without  any  not- 
iceable change  in 
price  since  the  com- 
mencement of  hostili- 
ties in  Europe. 


THE  WINDSOR 


Be  warned  by  us  that  delay  may  mean  a  lost  opportunity  to  buy  at  such 
favorable  prices.  An  order  for  immediate  deliveries  is  the  safe  course  to 
take.     Also  cover  yourself  for  Spring,  1917. 


THE 

Montreal  Waterproof  Clothing  Co. 

The  largest  and  oldest  Waterproof  Clothing  House  in  Canada 

MONTREAL,    CANADA 
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BRAND 

REGISTERED 


A  Pleasure  to  Sell 

SALES  Clerks  find  it  a  pleasure  to  sell  the  MACK  BRAND 
Ladies'  Waists.    Customers  find  it  a  satisfaction  to  be  shown 
such  quality  at  values  that  are  simply  irresistible. 

Your  profits  from  MACK  BRAND  Ladies'  Waists  are  sub- 
stantial and  your  store  wins  the  word  of  praise  of  one  woman  to 
another  that's  business-building. 

Send  us  your   order.      We   guarantee   prompt 

delivery. 

McCUTCHEON  WAIST  CO. 

LIMITED 

329  St.  James  Street,  Montreal 
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BRADSTREET'S 


Ottawa,   Out. 
St.  John,  N.B. 
Vancouver,   B.C. 
Victoria,  B.C. 
Hamilton,    Ont. 


Montreal,  Que. 
Quebec.  Que. 
Toronto,  Ont. 
■Winnipeg,   Man. 


Reputation    gained    by   long   years   of  vigorous, 
conscientious  and   successful  work. 

THOMAS    C.    IRVING,     SsdnSS 

TORONTO,  CANADA 


WAtitemore's 

ff   fShoe  Polishes 


Finest  Quality 


Largest  Variety 


GILT   EDGE   Black   Oil   Polish    (self   shining),   see   cut,  25c 

size. 

ROYAL  GLOSS  Ladles'  Black  self-shining  dressing,  10c  size. 

QUICK    WHITE    Liquid   canvas   shoe   cleaner,   10c   and    25c 

sizes. 

ALBO,   White  Cake  canvas  shoe  cleaner,  10c  and  25c  sizes. 

ELITE  BLACK  COMBINATION  (liquid  and  paste)  10c  and 

2 ~\ ( '  si zp s 

DANDY    RUSSET   COMBINATION    (liquid   and    paste),   10c 

and  25c  sizes. 

WHITE  BUCK  POWDER  (a  dry  cleaner  in  bags),  10c  and 

2^c   siz£S 

SUPERB   PATENT   LEATHER   PASTE,   10c   size. 

DANDY  RUSSET  PASTE,  10c  size. 

Ask    your   Jobber   for   Whlttemore's   Shoe   Polishes,   if   you 
want  the  BEST. 


Why  Not  Increase 
Your  Income 

No  matter  what  your  present  salary  may  be — 
you  would  like  to  add  to  your  present  income, 
wouldn't  you?  Providing,  of  course,  the  plan 
interferes  in  no  way  with  your  regular 
occupation  and  paid  you  liberally. 

We  have  a  plan — a  money-making  one  for 
you.  It  takes  no  time  from  your  regular 
duties,  devote  an  hour  or  so  to  it  every  day 
and  you  will  augment  your  present  income 
by  $5.00  or  $10.00  a  week.  The  exact  amount 
all  depends  on  the  amount  of  time  you  can 
spare  us.  Hundreds  of  our  district  repre- 
sentatives have  found  the  plan  so  profitable 
they  have  given  all  their  time  to  it.  Would 
a  plan  such  as  this  interest  you?  If  so,  write 
us  to-day.  Say,  "Send  me  full  particulars  of 
your  money-making  plan,  I  am  interested." 

The   MacLean  Publishing  Co. 

143-153  University  Ave. 
TORONTO,  ONT. 
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Authorized 
Adaptations 

of  the 

Original  Dress 
Creations 

PAUL  POIRET 

GREAT  MASTER  DESIGNER 

WK  have  been  authorized  to  produce  a  collection  of 
models  especially  designed  by  Paul  Poiret  for 
American  adaptation. 

In  this  collection  has  been  created  a  new  note  in  fashion 
which  only  the  genius  of  PAUL  POIRET  could  supply. 

We  will  reproduce  these  models  according  to  our  own 
conception  of  the  merchant's  needs. 

This  will  enable  you  to  offer  your  customers  a  Genuine 
Paul  Poiret  dress,  with  a  PARIS  LABEL  at  a  price  that  is 
well  within  the  means  of  the  average  woman. 

Each  dress  bears  the  PAUL  POIRET  PARIS  LABEL, 
an  asset  that  is  bound  to  increase  sales  in  your  dress 
department. 

Let  us  have  your  orders  early  to  insure  prompt  deliveries. 

Goldman  Costume  Co. 

2-16  WEST  33rd  ST.  -  NEW  YORK 


51 


HSM 


KNITTED  GOODS 


OLD  PRICES  STILL,  BUT  NOT  OLD  QUALITY 

Questions  for  the  Merchant  to  Consider — Shall  He  Sell  Inferior  Goods,  or  Better  Goods  at 
Higher  Prices — Most  Customers  Favor  Good  Quality — Some  Advances  That 

are  Compulsory 


MORE  than  ever  in  knit  goods — as  indeed  in  prac- 
tically all  men's  wear  lines — it  is  the  sellers'  mar- 
ket, when  one  talks  about  lines  for  Spring,  1917. 

The  demand  for  cotton  goods  and  light  weight  wool 
tor  Spring  and  Summer  has  been  unprecedented  for  the 
beginning  of  the  jobbers'  buying  season.  The  mills  have 
been  surprised  at  the  manner  in  which  their  output  has 
been  gobbled  up  by  the  wholesalers,  and  they  are  anti- 
cipating a  brisk  placing  of  orders  from  retailers  when 
their  travelers  go  forth  late  this  month  and  next. 

Ask  a  jobber  the  reason  for  the  voracious  appetite  for 
next  Spring's  goods  and  he  will  point  to  his  experience 
in  nearly  every  line  during  the  past  year.  The  motto  of 
"One  bitten,  twice  shy"  applies,  but  in  a  reverse  re- 
spect. They  got  caught  without  the  goods  before,  per- 
haps, and — "Never  again!" 

There  seems,  too,  to  be  a  feeling  that  these  Spring 
lines  are  part  of  a  rising  market,  and,  therefore,  apart 
altogether  from  a  risk  of  non-delivery  if  they  hold  back, 
they  are  a  good  buy  in  themselves.  The  advances,  run- 
ning as  high  as  20,  25  and  even  30  per  cent,  have  sur- 
prised most  of  the  jobbers,  but  not  deterred  them.  The 
advances  are  common  to  the  whole  knit  goods  world,  not 
Canada  alone. 

In  a  more  detailed  list  given  elsewhere  are  examples 
of  typical  increases.  These  run,  say,  from  $1.85  last  year 
to  $2.15  or  $2.25  this  year  in  cottons,  or  from  $2.25  to 
$3.25  in  silk  fibre,  which  bears  a  much  higher  increase 
than  cotton,  as  a  rule. 

No  More  50c  Balbriggan  of  Old  Quality 

So  great  have  been  the  advances  that — for  the  same 
quality  as  last  Spring — 50-cent  balbriggan  must  be  sold 
at  about  65  cents  retail ;  and  a  25  cent  line  of  hosiery  at 
35  cents,  and  a  35-cent  line  at  50  cents. 

This  does  not  mean  that  in  cases  of  hosiery,  for 
instance,  no  more  cheap  goods  are  on  the  market.  There 
will  be  a  10-cent  hosiery  and  15-cent  lines,  but  the  quality 
will  be  far  below  what  a  merchant  was  satisfied  to  order 
last  year.  So  poor,  indeed,  that  many  merchants  will 
refuse  to  have  it  "about  the  place." 

Again,  there  comes  up  the  question  that  has  obtruded 
itself  so  persistently  this  past  year:  Why  should  the  mer- 
chant retain  his  scale  of  prices  the  same  as  they  were? 
He  knows — and  Hie  public  know — that  25-cent  hosiery  is 
not  as  good  quality  as  one  or  two  years  ago.  Yet  there 
must  be  a  line  to  sell  at  25  cents,  even  if  the  old  quality 
must  be  sold  at  35  cents.  The  manufacturer  in  his  turn 
cuts  down  the  weight,  reduces  an  all-wool  to  only  a  per- 
centage, and  often  as  low  as  5  per  cent.,  filling  up  with 
cotton;  while  now,  when  cotton  seems  almost  as  valuable 


as  wool,  or  at  least  when  the  twelvemonth  advance  is 
practically  as  great,  even  cotton  goods  must  be  degraded, 
until  the  same  are  so  sheer,  they  look  as  if  the  least  strain 
would  leave  nothing  but  daylight. 

Shall  Merchants  Buy  Cheaper  Quality  Goods? 

Should  the  merchant  stock  up  with  these  goods,  goods 
he  cannot  recommend,  goods  that  must  disappoint  even 
those  who  are  ready  to  make  liberal  allowances,  knowing 
the  true  conditions  surrounding  the  manufacturer. 

Perhaps,  here,  as  in  most  of  the  affairs  of  life,  the 
Golden  Mean  holds  out  the  wisest  course.  A  shrewd  and 
successful  merchant  of  honored  standing,  discussing  this 
point  with  The  Review,  set  forth  his  own  views  and  prac- 
tices something  after  this  manner: 

"First  of  all  1  believe  thoroughly  in  quality.  I  have 
tried  to  build  up  a  reputation  for  my  store  as  a  quality 
store.  I  try  ti>  sell  goods  I  can  guarantee.  It  makes  your 
customers  solid  for  you.  Now  comes  the  increased  prices 
of  so  many  goods.  Our  old  standards  of  prices — quality 
for  quality — have  been  swept  away.  Raise  prices  our- 
selves or  sell  inferior  goods? 

"It  was  not  so  hard  a  matter  in  recognized  lines,  say 
such  as  prints.  The  price  went  up  and  there  were  m> 
substitutes.  Everyone  had  to  put  up  his  price,  and  in 
some  places,  I  believe,  there  was  some  understanding 
reached  locally,  as  to  just  what  these  advances  should  be 
to  protect  the  merchant.  That  may  or  may  not  be  advis- 
able or  legitimate. 

"In  serges — if  we  had  stocks  on  hand,  often  better 
qualities  were  sold  at  very  small  advances  than  we  could 
buy  wholesale  in  the  market  at  the  time.  As  to  the 
wisdom  of  this  I  will  say  nothing  either.  So  in  linens,  and 
gloves,  boots  and  shoes,  and  so  forth. 

"But  in  hosiery,  and  to  an  extent  in  underwear,  a 
liberal  supply  of  substitutes  is  provided.  You  can  get 
something  to  sell  at  about  the  old  price,  and  you  can  keep 
up  quality.  In  my  ordering  I  have  gone  lightly  on  the 
cheaper  goods  and  much  more  heavily  on  the  better  grades. 
I  have  instructed  my  staff  to  show  both  to  the  customer: 
but  to  point  out  the  obvious  superiority  of  the  better 
quality.  I  have  given  them  information  as  to  the  per- 
centage of  wool  in  this  and  that,  as  to  advances  in 
wool  yarns,  and  in  dyes — all  talking  points  for  the  better 
quality  goods.  The  price  usually  has  been  above  what 
they  expected,  but  by  far  the  majority  accept  the  clerk's 
suggestion — conveyed  in  an  indirect  manner — to  take  the 
better  goods.  1  retain  my  sales,  my  customers  still  have 
their  old  confidence  in  my  carrying  a  "wide  range,  and  the- 
influence  of  the  purchase  of  a  dependable  article." 

We  will  let  the  subject  go  at  that. 


AS  MILLS  REPORT  CONDITIONS 

Advances  in  Raw  Material  so  General  That  Big  Upward  Movement  in  Finished  Pro- 
duct Not  Hard  to  Understand — Some  Substitutes    Wth    More    Cotton    at 

Lower  Prices 


SAMPLES  OF  ADVANCES 


1917 

Balbriggan    $4.85 

Balbriggan    5 .  25 

Vest    1.35 

Vest 1.20* 

*Substitute  crochet  neck,  not  trimmed. 

Drawers 2 .  75 

Unions 3 .  60* 

*Of  slightly  better  quality. 


1916 

$3.85 
4.25 
1.15 


2.25 
2.75 


Child's 

Silk  Hose 

Silk  Lisle 

Silk  Lisle 

Silk  Fibre 

Silk  Fibre 

Cotton  Half  Hose 

Cotton  Half  Hose 


2.25 

3.00 

3.00 

10.50 

3  25 

2.25 

3.75 

3.25 

7.25 

6.00 

6.00 

4.25 

1.20 

1.00 

1.50 

1.25 

VARIOUS  accounts  were  received  frcm  the  mills  of 
the  actual  advances  in  yarn  and  other  raw  materials. 
"Egyptian  yarn  cost  us  Is.  2d.  last  year;  to-day 
it  costs  2s.  2d.  Standard  union  yarns  sold  for  2s.  last 
year;  they  are  4s.  to-day. 

"Two-thread  Egyptian  yarn  balbriggan  that  used  to 
be  50  cents  will  be  75  cents  in  future.  There  will  be  a 
substitute  in  single  thread  American  cotton-stained  Egyp- 
tian color.  But  the  real  Egyptian  yarn  will  show  an  ad- 
vance from  $4.25  to  $5.75  and  $6 — if  any  is  sold. 

"Yarn  that  cost  25  cents  before  is  42  cents  now.  A 
coarse  yarn  that  was  selling  at  19  cents  18  months  ago 
is  32  cents  now. 

"The  cheapest  vest  we  had  last  year  was  95  cents;  for 
Spring,  1917,  it  is  marked  close  to  $1.10.     Drawers  that 


sold  at  $1.85  for  Spring,  1916,  are  $2.15  now;  combina- 
tions advanced  from  $2.25  to  $2.75. 

"We  had  a  vest  selling  last  year  at  $1.15  a  dozen;  the 
same  vest  this  year  is  $1.35. 

"Anything  nearer  to  last  year's  15-cent  line?"  asked 
The  Review. 

"Yes,  wTe  made  one  at  $1.20  as  a  substitute,  with 
crocheted  neck  instead  of  trimming. 

"Mercerized  yarn  lias  gone  up  from  62  cents  to  90 
cents,  our  last  contract,  and  we  would  have  to  repeat  at 
$1  row. 

"Cotton  goods  this  Fall  are  15  to  20  per  cent,  up 
compared  with  placing  prices. 

"Trimmings  are  getting  very  high,  sateens,  thread,  but- 
tons, etc.  Bleaching. chemicals,  such  as  chloride  of  lime 
are  up,  from  3/4  or  1  cent  to  11  or  12  cents.  So  with  acids, 
soaps,  oils,  etc. — everything. 

"There  has  been  a  40  to  50  per  cent,  advance  on 
cashmeres;  about  30  to  60  on  cottons,  covering  the  year, 
and  17  to  18  per  cent,  only  on  mixed  stuff  (for  we  special- 
ize in  this)  to  sell  as  near  popular  prices  as  possible. 

"A  line  of  hosiery  that  sold  at  $3.85  is  now  $4.85,  and 
must  be  sold  at  60  or  65  cents  instead  of  50  cents  as  last 
year.     Merino  underwear  has  gone  up  from  $3.75  to  $4.90. 

"We  have  no  new  ideas;  we  can  sell  our  whole  output 
of  regular  lines.  New  ideas  cost  the  retailer  more  as 
well  as  the  manufacturer  and  are  not  advisable  a  year 
like  this." 

"It  will  keep  us  busy  getting  trimmings  for  our  under- 
wear.    The  trimmings  we  used  to  get  were  German-made. 

Six  Machines  Idle — No  Needles 

"Six  of  our  machines  (underwear)  are  idle  now,  owing 
to  inability  to  get  needles.  Here  is  a  letter  from  a  New 
Hampshire  firm.  'Unable  to  ship  needles  per  your  night 
letter,  for  mder  of  six  weeks  ago.'  The  mills  in  the  States 
are  working  to  capacity  and  even  shipping  to  England. 
We  have  no  new  cloths  or  styles  for  next  Spring. 

"We  haven't  fixed  our  prices  for  silk  sweater  coats  for 
next  Spring  yet,  but  the  advance  will  be  at  least  20  to  25 
per  cent,  over  last  Spring  for  the  same  quality." 


A  lightweight  model  with  a  silken  finish. 


BRADFORD'S  EXPORTS 

A  REPORT  from  Bradford.  Eng.,  states  that  while  the 
exports  to  the  United  States  in  July  were  only  £234,549 
compared  with  £340,577  last  year,  the  decrease  is  account- 
ed for  mainly  by  the  absence  of  exports  of  wool,  due  to 
the  embargo.  There  is  a  big  increase  in  the  exports  of 
dyed,  printed  or  mercerized  cotton  cloths,  as  also  in  silk 
varns. 
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SLANDER  ON  CANADA 

Irresponsible  Charges  in  Newspaper  Correspondence 

Against    Hosiery   Made  in   This  Country — 

Refuted  by  Comparisons — A  Wonderful 

Development 

IN  a  Leading  Canadian  newspaper  there  recently  appeared 
charts,    or    one    might    better    term    them    slanders, 

against  Canadian-made  hosiery,  that  the  paper  itself 
did  not  take  the  trouble  to  answer.  It  was  said  by  a  woman 
who  made  a  pretence  of  an  earnest  effort  towards  loyalty, 
that  she  could  not  get  Canadian-made  hose  that  were  a 
decent  shape,  that  were  smooth  in  the  leg1,  and  did  not 
wrinkle  at  the  ankles.  She  had  to  go  to  some  other 
country,  or  comfort  herself  in  reminiscences  over  German 
goods  she  used  to  buy.  It  was  a  pity,  but  you  couldn't 
expect  Canadians  to  back  up  their  own  manufacturers  un- 
less they  were  more  enterprising — and  so  on. 

Such  superficial  and  unfounded  criticisms  should,  we 
believe,  have  been  investigated  by  the  editorial  department 
in  which  they  were  allowed — anonymously — to  appear. 
They  received — without  a  reply — wide-spread  publicity, 
and  constitute  a  gratuitous  "knock"  at  a  Canadian  indus- 
try that  like  underwear  has  made  marvelous  progress  of  late 
years  and  has  now  achieved  a  standard  that  justifies  a  feel- 
ing of  pride  on  the  part  of  every  Canadian. 

That  indulgent  claim  of  superiority  for  the  outside, 
especially  for  German  makes — does  not  stand  the  test. 
For  instance,  The  Review  saw  in  one  mill  samples  of  a  lot 
of  thousands  of  German  hose,  bought,  of  course,  before  the 
war,  that  had  been  sent  later  to  be  re-dyed !  What  was 
the  trouble?  These  German  hose,  at  first,  had  a  very  bril- 
liant shade,  but  this  did  not  last.  They  had  been  "top 
dyed" — the  top  of  the  fibre  only,  as  they  had  been  dipped  in 
cold  dye  instead  of  being  boiled,  and  the  dye  had  not  pene- 
trated the  cells.  And  so  these  "high  grade"  German  goods 
had  been  sent — to  a  Canadian  mill — to  be  re-dyed,  by  a 
Canadian  process. 

Price  for  price,  the  Canadian  samples  shown  were  the 
superior  of  the  German.  For  some  years  now  several  Cana- 
dian manufacturers  have  been  installing  costly  machinery 
to  improve  the  "feel"  of  the  hosiery  as  well  as  the  looks, 
and  now  are  turning  out  "full  fashioned"  hose,  knit  to 
the  shape  of  the  foot,  ankle  and  leg,  without  a  seam.  On 
the  contrary  many  of  those  German  goods  sent  to  be  re-dyed 
showed  welts  up  the  tack,  even  those  that  retailed  up  to 
45  cents,  and  many  were  not  full  fashioned. 

But  it  should  not  be  necessary  to  go  into  this  point  in 
more  detail.  We  would  simply  urge  dry  goods  merchants 
to  be  on  their  guard  against  such  silly,  irresponsible,  sweep- 
ing statements  as  appeared  in  the  newspaper  in  question. 

There  are  lines  where  Canadian  industry  lag's  far  be- 
hind, but  it  certainly  is  not  in  hosiery— or  underwear,  or 
sweater  coats. 


Manufacturers  claim  that  the  advance  is  due  partly 
to  the  advance  in  raw  silks  during  the  past  year,  partly 
to  the  trouble  with  dyes  and  in  addition  to  an  increase 
in  the  cost  of  labor,  and  the  trimmings  that  are  used  in 
the  making  up  of  gloves,  all  of  which  have  gone  up  con- 
siderably. 

For  instance,  raw  silk  that  they  paid  from  SVic  to  3Y2c 
a  lb.  for  for  goods  for  Spring,  191G,  is  costing  them  5.25  to 
5.75  now,  for  it  was  just  about  a  year  ago  that  raw  silk 
started  on  its1  upward  movement  and  the  market  with 
many  fluctuations  has  maintained  a  high  level  ever  since. 

Few  New  Styles  of  Gloves 

While  last  year  there  were  a  great  many  new  styles 
of  gloves  by  Canadian  firms  they  announce  that  this  year 
there  will  be  considerable  lessening  in  the  number  of 
next  year.  Where  the  demand  is  uniformly  good  and 
even  greater  than  had  been  expected,  the  mills  declare 
that  it  would'  be  foolish  for  them  to  increase  the  number 
of  their  lines  which  would  curtail  their  total  production. 
The  greater  the  variety  the  greater  the  expense,,  and  the 
less  the  proportionate  profit.  Where  a  market  is  weak 
manufacturers  frequently  bring  out  new  lines  in  order 
to  tempt  sales,  but  this  is  certainly  not  the  case  at  the 
'  outset  of  the  Spring,  1917,  buying  season. 


WOOLS  ADVANCED  75  PER  CENT- 
WHILE  it  is  easier  to  obtain  wool  for  Canada  from  Eng- 
land than  it  is  for  the  United  States,  the  comparison  of 
prices  there  for  the  past  two  years  will  hold  pretty  well  in 
this  country.  Medium  territory  wools  of  the  better  type 
have  gone  up  from  18c-19c  to  30c-31c,  while  in  Ohio  and 
Michigan  the  advance  is  from  20c  to  35c-36c,  or  75  per 
cent. 


CROSSBREDS  LOWER,  MERINOS  HIGHER 

A  Cable  From  London  says  in  reference  to  the  July 
wool  sales : 

The  series  opened  with  advancing  prices,  but  midway 
in  the  sales,  after  the  principal  demands  had  been  satisfied 
and  with  dearer  money,  the  market  receded  from  the 
highest.  The  best  grades  of  merinos  closed  5  to  7%  per 
cent,  dearer  and  medium  axd  faulty  merinos  unchanged 
to  5  per  cent,  higher.  Good  crossbreds  finished  unchanged 
to  5  per  cent,  lower  and  wasty  sorts  were  5  to  10  per  cent, 
down.  During  the  sales  the  home  trade  bought  90,000  bales 
and  Russia  7,000,  while  12,000  were  held  over. 

The  authorities  have  announced  they  will  consider  ap- 
plications for  licenses  to  export  a  limited  quantity  of  cross- 
breds if  stocks  are  sufficient. 


KNITTED  SILK  GLOVES 

Fifty  Cent  Article  up  to  65c— Few  New  Styles  as  Demand 
is  so  Heavy 

KNITTED  silk  gloves  for  next  Spring  show  similar  ad- 
vances to  cotton  and  silk  lines  of  underwear  and  hosiery. 
Seme  of  the  advances  of  one  large  manufacturing  firm 
are  from  $4.25  to  $5.50,  $6.50  to  $7.50,  $8.50  to  $9.50,  etc. 
The  result  of  this  will  be  that  there  will  be  no  glove 
of  last  year's  style  on  the  market  at  $4.25  and  therefore 
none  that  can  be  sold  at  50c  retail,  such  as  there  was 
before  and  the  advance  must  be  made  to  60c  or  65c  for 
goods  oi  similar  quality. 


ZIMMERMAN  MFG.  CO.  DOUBLING 

AMONG  the  extensions  in  knit  goods  factories  is  an 
addition  being  made  to  the  premises  of  the  Zimmerman 
Mfg.  Co.  of  Hamilton,  85  ft.  square,  two  storeys  and  base- 
ment, which  will  mean  a  doubling  of  the  space  now  used. 
The  former  offices  at  the  front  have  been  torn  down  and 
the  new  building  erected  towards  the  street. 

One  of  the  reasons  for  this  enlargement  is  that  the 
National  Woolwear  Co.,  with  which  one  or  two  of  the 
"Zimmerknit"  directors  are  connected,  has  turned  over 
its  orders  to  the  Zimmerman  Mfg.  Co.  Some  of  the 
machinery  has  begun  to  arrive  and  manufacturing  will 
begin  about  Sept.  1.  The  output  will  include  men's, 
women's  and  boys'  shirts,  drawers  and  union  suits.  E.  H. 
Walsh  &  Co.  are  the  selling  agents. 
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COLORS  IN  HOSIERY  FOR  SPRING 

A  MANUFACTURER  of  hosiery  states  that  in  general 
25c  hose  will  be  increased  to  35c  before  next  Spring-  and 
35c  to  50c.  Artificial  silk  particularly  has  gone  up  in 
price.  In  cottons  $1.20  was  the  lowest  line  of  one  firm 
this  year  and  $1.50  is  the  lowest  for  next  Spring.  In- 
stead of  15c  hose  retailers  will  have  to  sell  at  17c  or  19c 
if  the  odd  prices  are  retained. 

90%  Black  and  White 

Speaking  of  colors  for  next  year  in  women's  hosiery 
a  representative  of  a  large  firm  said  "As  this  past  year 
orders  already  booked  show  90%  of  black  and  white, 
and  barely  10%  of  other  colors  ordered."  Very  few  mills 
want  to  make  up  anything  except  black  and  white  on  ac- 
count of  the  scarcity  and  cost  of  dyes  and  the  difficulty 
of  securing  anything  that  is  fast  except  at  an  almost 
prohibitive  price.  Among  the  few  other  colors  that  are 
being  ordered  are  palm  beach,  grey  and  champagne  and  a 
few  balbriggan  shades. 

In  men 's,  there  will  be,  of  course,  black  and  white  as 
usual  and  a  fair  number  of  tans  which  sold  pretty  well 
last  season,  although  there  is  some  difficulty  here  in  get- 
ting dyes.  A  few  lavenders  and  greys  in  men's  wear  are 
also  being  taken. 

Here  again  the  advance  in  price  will  represent  about 
from  $2.25  to  $3;  from  $3  to  $3.50;  $3.50  to  $4.50,  and 
so  on.  This  is  in  silk  fibres.  In  lisles  the  prices  hare 
gone  up  from  $1.80  to  $2.25  on  one  line.  "This  is  a  sample 
of  the  advances  that  are  going  into  effect  throughout  our 
whole  range,"  declared  a  sales  manager. 


BIG  SILK  HOSIERY  TRADE  NEXT  YEAR 

ONE  of  the  largest  manufacturers  in  the  country 
states  that,  up  to  date,  his  firm  has  booked  ahead  six  times 
as  much  silk  hosiery  as  the  total  amount  of  last  year's 
business.  He  attributes  the  increase  in  this  line  to  the 
short  skirts  that  necessitate  a  better  class  of  hose.  With 
the  long  skirts,  cheap  hose  were  practicable,  but  now  it 
would  be  conspicuous.     Hence  the  transformation. 


A  FALL  OPENING  LETTER 

THE  FOLLOWING  letter  announcing  their  Fall  opening 
was  sent  out  to  their  mailing  list  last  year  by  the  Ritchie 
Co.,  of  Belleville : 

Belleville,  Ont,,  Sept,  1st,  1915. 

Dear  Madam, — We  are  just  at  the  commencement  of 
another  Autumn  season,  and  no  doubt  you  are  thinking 
of  new  Fall  goods. 

We  are  taking  this  opportunity  to  assure  you  that  the 
Ritchie  Co.  store  is  better  ready  than  at  any  former 
season  to  supply  your  needs. 

"Made-in-Canada"  goods  are  featured  wherever 
possible,  although  as  usual  we  imported  our  woollens, 
linens,  rugs,  etc.,  direct  from  the  manufacturers  in  Eng- 
land, also  many  of  our  nobbiest  dresses,  suits,  coats  and 
millinery  models  were  imported  from  the  style  centre 
New  York. 

We  would  be  very  pleased  to  have  you  call  at  any  time 
and  see  our  new  line  of  Fall  dress  goods,  silks,  velvets, 
dress  trimmings,  ladies'  and  misses'  suits,  coats,  dresses 
and  blouses,  laces,  ribbons,  hosiery,  gloves,  linens,  cottons, 
men's  and  'boys'  suits,  coats  and  furnishings,  rugs  and 
home-furnishings,  etc. 

Requests  for  samples  or  other  information  promptly 
and  gladly  attended  to. 

Money  refunded  if  goods  are  not  satisfactory. 
Yours  very  sincerely, 

THE  RITCHIE  CO. 
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MERCURY  MILLS  WITH  200,000  SQ.  FT. 
STILL  another  advance  is  being  made  in  Canadian  fac- 
tories. Mercury  Mills  have  under  construction  a  large 
new  building  about  V/2  miles  east  and  north  of  the  pre- 
sent location  in  Hamilton,  four  storeys  and  basement,  400 
feet  by  92  feet,  including  a  dye  house,  and  also  a  boiler 
house,  warehouse,  etc.,  covering  200,000  square  feet. 
This  will  likely  be  ready  by  the  first  of  October.  One 
of  the  features  of  the  new  building  will  be  the  provisions 
made  for  the  welfare  of  the  employees.  These  will  include 
a  ventilation  plant,  which  will  humidify,  heat  and  wash 
the  air,  while  acting  as  a  cooling  agent  in  Summer.  A 
lunch  room  will  be  provided  for  employees  that  will 
number  between  300  and  500.  Possibly  the  Queen  Street 
plant  will  still  be  retained: 


GREAT  BRITAIN  IS  DIGGING  IN 

"THE  FIGURES  of  cotton  goods  shipments  from  Great 
Britain  in  June  show  that  John  Bull  is  making  a  business 
of  business  as  well  as  of  war,"  says  the  New  York  Journal 
of  Commerce.  "The  June  shipments  for  1916  were  larger 
than  the  June  shipments  for  June,  1914,  even  the  United 
States  taking  more  than  a  million  yards  in  excess  of  the 
amount  taken  in  June,  1914.  .  .  .  Great  Britain  is 
digging  in  a  pretty  sharp  hook  into  cotton  goods  trade 
with  the  Argentine,  the  June  shipments  amounting  to 
2,000,000  yards." 


$1,000,000  DIVIDEND,  HUDSON'S  BAY  CO. 

THE  HUDSON'S  BAY  CO.  has  declared  a  dividend  of 
20  per  cent,  for  the  past  fiscal  year,  involving  the  dis- 
tribution of  about  $1,000,000.  Last  year  no  dividend  was 
paid,  owing  to  the  slump  in  land  sales  and  losses  on  furs. 

The  year  in  which  the  largest  distribution  of  its  his- 
tory was  made  by  the  Hudson 's  Bay  Co.  was  in  1913,  when, 
on  a  capital  of  one  million  pounds,  two  and  a  half  million 
dollars  were  paid  to  the  shareholders  by  the  management. 
In  that  year  there  were  four  dividends,  one  of  ten  per 
cent.,  a  second  one  of  ten  per  cent.,  a  bonus  of  ten  per 
cent.,  and  a  dividend  on  trading  account  of  20  per  cent., 
in  all  50  per  cent. 

Since  January  1,  in  1907,  the  entire  capital  of  the 
company  has  been  returned  to  the  shareholders  more  than 
three  times  over.  In  successive  years  they  have  been  paid  : 
42V2  per  cent,  in  1907;  30  per  cent,  in  1908;  25  per  cent,  in 
1909;  40  per  cent,  in  1910;  40  per  cent,  in  1911;  40  per 
cent,  in  1912;  50  per  cent,  in  1913;  40  per  cent,  in  1914; 
nothing  in  1915,  and  20  per  cent,  in  1916.  With  a  capital 
of  one  million  pounds,  the  company  has  "hidden  assets," 
that  is,  not  shown  in  the  ordinary  balance  sheet,  of  more 
than  $30,000,000,  being-  the  assessed  values  of  lands  in 
Canada  and  deferred  payments  on  lands  already  sold. 

The  capital  originally  was  £2,000,000,  but  this  has  been 
reduced  to  £1,000,000,  and  provision  is  now  being  made 
for  the  creation  of  a  special  reserve  fund,  through  which 
the  remaining  one  million  pounds  of  capital  will  also  be 
returned  to  the  shareholders. 


DRY  GOODS  MAN  MAYOR  OF  STRATFORD 

ALD.  Duncan  Ferguson,  head  of  Duncan  Ferguson  & 
Co.,  Stratford,  was  chosen  by  the  city  council  as  mayor 
for  the  balance  of  1916.  to  fill  the  vacancy  caused  by  the 
death  of  mayor  Barnsdale  last  month.  The  new  mayor 
has  been  30  years  in  the  dry  goods  business  and  has  been 
eminently  successful.  He  has  served  in  council  for  five 
terms,  and  has  also  served  on  the  School  Board  and  the 
Water  Commission,  and  is  an  ex-president  of  the  Board 
of  Trade.     He  is  also  president  of  the  Avon  Hosiery  Co. 
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WE  DISTRIBUTE  EXCLUSIVELY  THROUGH 

52   KNIT  GOODS  MILLS 

From  these  52  mills,  we  are  prepared  to  meet  any  demand  for  any 
grade,  style  and  weight  of  underwear  or  sweater  coats,  suitable  for 
any  climate,  in  any  part  of  the  world,  at  prices  sure  to  satisfy. 

WE  SELL  TO  JOBBERS  AND  MANUFACTURERS  ONLY 

Flat  and  ribbed  wool,  worsted  and  cotton  underwear  in  shirts, 
drawers,  vests,  pants  and   union  suits  for  men,  women  and  children. 

Nainsook  underwear —Complete  line  of  union  suits,  shirts  and  drawers 
for  men,  boys  and  children. 

Complete  line  of  Sweater  Coats,  Bathing  Suits,  Jerseys,  Scarfs,  Caps, 
Skirts.  Angora  Sets  in  cotton,  wool,  worsted  and  silk  for  men,  women 
and  children. 

We  have  a  special  department  for  the  care  of  Canadian  Trade.  Our 
long  experience  enables  us  to  render  you  efficient  service,  and  we  solicit 
a  call  at  our  New  York  office. 

CLIFT  &  GOODRICH 

ESTABLISHED  1891 

80-82  LEONARD  STREET,  NEW  YORK 

Chicago,  Boston,  Philadelphia  and  63  Basinghall  Street,  London,  E.C.,  England 


UNDERWEAR 


-the  brand 

that  implies  quality 
superior  in  wool 
underwear,  quality 
that  is  developed 
from  the  long,  fine, 
sea-breeze  toughened  wool  of  the  Maritime  sheep,  processed, 
cleaned,  spun  and  woven  under  the  most  approved  factory  con- 
ditions and  tailored  into  fine  quality  underwear  that  is  absolutely 
unshrinkable  and  perfect  in  fit. 

Are  you  handling  "Atlantic"? 

Send  for  Samples. 

Atlantic  Underwear  Company,  Ltd. 

MONCTON,  N.B. 
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We're  Very   Busy 


/^\UR  output  is  up  to  the  limits 
^-^  of  our  facilities,  but  we  are 
building  a  large  addition  to  the 
factory  and  expect  to  be  in  oper- 
ation in  the  near  future. 

Every  effort  is  being  made  to 
meet  our  customers' requirements 
and  we  believe  we  will  be  able  to 
continue  to  fill  orders  promptly. 

We  would  suggest,  however, 
that  dealers  place  their  orders  for 
Zimmerknit  lines  early.  There  is 
no  prospect  of  prices  being  lower 
than  at  present. 


ZIMMerKNIT 


*ta> 


V 


Zimmerman 
Manufacturing  Co.,  Ltd. 

Hamilton      -       Canada 


a      e 


The  Largest  Mauufacturers  of 

High  Grade  Union  Suits 

in   Canada 
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Announcin. 


Hosiery 


YVTE  are  installing  a  distinctly  new  de- 
*"  partment  for  the  manufacture  of 
Fine  Quality  Hosiery,  for  Men,  Women 
and  Children,  in  silk,  lisles,  mercerized, 
cotton,  and  cashmere.  Our  Plant  under  the 
direction  of  a  thoroughly  skilled  Hosiery 
Manufacturer  will  contain  the  latest  and  most 
improved  machinery  in  every  particular. 

Sample  models  will  be  with  our  travellers  in 
a  few  weeks,  and  deliveries  will  be  made  for 
Spring  1917  Season. 

Buyers  will  find  "MONARCH"  Hosiery  to 
fully  measure  up  to  the  high  standard  of  Style, 
Quality  and  Workmanship  that  is  maintained 
in  other  well-known"MONARCH"  Products. 

The  Monarch  Knitting  Company,  Ltd. 

DUNNVILLE  -  -  -  CANADA 

Manufacturers   of    Ladies'    Silk    Knitted    Coats,   Men's,    Women's  and  Children's 

Sweater  Coats,    Hosiery,  etc. 
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Announcing 


Dunnville,^|£§N  Canada 

Hosiery 
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IHIJIIIIIIIIIIIIIII 


C  EE  that  this  trade- 
mark is  on  your 
next  order  of  knit- 
goods.  Its  a  guaran- 
tee of  superiority  and 
popularity,  a  guaran- 
tee that  means  better 
knit  goods  sales  and 
worth  while  profits. 

/COMPARE  Avon  Knit 
values  with  any  others 
on  the  market.  We  confi- 
dently believe  that  an  in- 
spection will  convince  you 
of  the  fact  that  the  Avon 
Knit  line  is  one  on  which 
you  can  depend  for  better 
selling  and  better  pleased 
customers. 

T)ROVE    to    your    own 

satisfaction    that   our 

values    cannot  be    beaten. 

Avon  Hosiery 

Limited 
STRATFORD  ONTARIO 


Perfect-fitting  and  long-wearing  ; 

qualities  aie  combined  in  Peerless  Underwear 
for  women  and  children.  You  will  make  uo  mis- 
take in  pushing  the  sales  of  this  popular  line. 
Other  dealers  have  tried  it  and  have  found  it  a 
decided  favorite  with  discriminating  purchasers. 

STOCK  UP  NOW. 


REPRESENTATIVES: 

Ontario:  C.  and  A.  G.  Clark,  33  Wellington  St.  West, 
Toronto.    Brii'sh  Columbia:  -T.  J.  MacKay,  304  Mer- 
s  cantlle    Bldg..    Vancouver.     Quebec:    Ernest    Homci. 

^  66    Rue   de    L'Eglise,    Quebec.      Maritime    Provinces: 

s  E    R    Woodlll,   21    Koy    Bldg.,   Halifax,    N.S.     Mani- 

toba and  tin-  West:  The  Hanley  &  Mai-Kay  Co., 
139  Albert  St..  Wianipeg.  Montreal:  W.  A.  Kennedy. 
101   SMppln  Webb   Bldg.,   Montreal. 

The  Peerless  Underwear 
Co.,  Ltd. 


M        Hamilton 

:llllllll|i|i|i|lllllllllll|l|llllllllllllllllltlllllllllll|il!l 


Ontario        s 
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These  Two  Splendid 
Socks  Are  Your  Best   Answer 
to  Particular  Men 


There's  a  worth-while  men's  trade 
in  every  centre,  in  every  commun- 
ity. It  will  respond  to  your  fore- 
sight if  you  show  particular  buyers 
these  two  famous  socks — comfort- 
ably soft,  well-knitted,  fast-dyed, 
always  good  in  appearance,  and 
reasonably  priced. 


[Marathon 


A  low  -  priced 
half  -  hose  for 
men,  same  quality  as  our  well-known 
Three  Eighties  for  women.  Good 
wearing  and  good-looking.  Boxed  in 
dozens.     Black,  tan  and  colors. 


Pedestrian  of  £aif-hose- 

made    of    wonderfully    soft,    two-ply 
lisle  yarn.-    There's  attractiveness   in 
this  line — as  well  as  profit.     Boxed  in 
dozens.     Black,  tan  and  colors. 


Order  From  Your  Wholesaler 


©be  Cl)ipman=2|olton  knitting  Co.,  Htmtteb 

iargcsft  Hosrierp  Jfflanufactums  in  Canaba 

Hamilton,  Ontario 

MILLS  AT  HAMILTON  AND  WELLAND,  ONTARIO 

Sole  Selling  Agents : 
E.  H.  WALSH  &  CO.    Toronto 


Branch  Offices: 
MONTREAL  AND  WINNIPEG 


EVERY    PAIR     OF 


BY  THIS       <^^WI///^ 


HOSE  PROTECTED 
TRADE-MARK 
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Unusual  Selling   Features 

"Imperial" 
Underwear 


The  special  closed  crotch  in  "Imperial"  Under- 
wear, alone,  would  give  you  an  attractive  selling 
point,  but  you  have  in  addition  these  other 
unusual  features  to  offer  your  customers: 

Lap  Scum  Shoulders 
Comfort-Fitting  ( 'ollarette 
Snug-Fitting  Flap 
Improved  Knit  Cuffs-  and  Anklets. 

The  combined  quality  and  serviceableness  of 
"Imperial"  combinations  or  two-piece  suits  will 
win  the  appreciation  of  your  customers  and  be  a 
magnet  to  attract  trade  to  your  other  departments. 

Write  for  samples. 

Kingston  Hosiery  Company 

Kingston,  Ontario 
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You  are  out 
the  Cash! 


CARLETON  PLACE 


Why  buy  imported  Towels,  Toweling  and  Face 
Cloths  when  you  can  get  better  at  home? 

On  imported  goods  you  pay  the  customs'  collector 
immediately,  and  get  no  discount.  You  are  out  the 
cash. 

Our  cloth  is  better  for  the  purpose  than  any  imported. 
Judge  it  and  see.  Act  now  before  cotton  prices  fur- 
ther advance. 

HAWTHORN  MILLS 

MAKERS  OF  BLANKETS,  KNITTED   GOODS,    ETC. 

ONTARIO 


SELLING  ARGENTS 

John  Paterson,  310  Corisline  Building,  Montreal:    Little  and  Little,  152  Bay  Street,  Torcnto,  Ont.:   Fred  Rumble,  410  Hammond    Building,   Winnipeg: 

V.  A.  Barnwell,  Pictou,  N.  S.;   E.  Elworthy,  Regina,  Sask.:   A.  J,  Snell,  Calgary,  Alia.,  for  British  Columbia  and  Alberta. 


Hosiery 


Get  your  Spring,  1917,  order 
in  for  Circle- Bar  Hosiery 

Orders  placed  now  will  receive  the 
most  prompt  attention  that  war  con- 
ditions allow.  Be  early  for  safety. 


Men 


Women 


Children 


in                   "^ 

in 

in 

Silk 

§§||;  ■      'm 

Silk              1 

Mercerized 

Lisle 

K:          -  j 

Lisle 

Cotton 

Cashmere 

Cotton               1 

and 

and 

ij 

and                   1 

\          Cashmere 

Cotton 

Cashmere 

The   Circle-Bar   Knitting   Co.,   Limited,  Kincardine 
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KNITTED   GOODS 


mm 

Eft"".'  \TRAOE  MARK/  .••;•• 


Let  A.B.C.  Hoisery 
prove  itself 

Before  deciding  on  your  next  order  of 
infants'  and  children's  hosiery,  see  the  big 
values  offered  you  in  the  famous  A.B.C. 
(made-in-Canada)    line. 

See  our  samples  and  note  the  quality  and  the 
price — the  quality  and  price  that  appeal  to 
Mothers. 

There  are  substantial  profits  and  a  satisfied 
customer  in  every  A.B.C.  sale. 

You  will  find  our  line  of  Men's  Hose,  in 
medium  weight  cashmere,  a  popular  seller 
with   the   "Hard-on-Socks"   man. 

Allen  Bros.  Co.,  Ltd. 

817  Gerrard  St.  E.,  Toronto 


Registered  No.  2B2,a 


THE    HALL  MARK    OF 

Maximum  Comfort  and  Durability 
at  Minimum  Cost. 

First  in  the  Field  and  Still  Leading. 

Made  on  the  GRADUATED  PRINCIPLE, 

and  starting  with  TWO  THREADS  in  the 
TOP,  it  increases  in  WEAR-RESIST  ING 
PROPERTIES  as  it  descends.  Thus  THE 
LEG  HAS  THREE  THREADS.  THE 
INSTEP  AND  FOOT  FOUR,  and  the  HEEL 
and  TOE  FIVE.  By  this  process  the 
WEIGHT  and  STRENGTH  of  the  Sock  are 
where  they  are  most  needed  IN  THE 
FEET,  making  it  essentially 

A   HALF  HOSE 
FOR  HARD   WEAR. 

Absolutely  Seamless 
Perfect  in  Fit 
Guaranteed  Unshrinkable 

THE    AOME    OF    PERFECTION    IN    FOOTWEAR. 

To  be  had  from  any  of  the  Leading  Wholesale 
Dry  Goods  Houses. 


Mr.  Merchant 

See  that  your  clerks  and  department  heads 
read  this  paper  regularly,  it  will  increase 
their  efficiency.  Watch  closely  the  adver- 
ment  for  new  selling  arguments,  it  will  help 
increase  sales.  There  is  always  room  for 
the  man  who  knows. 


WORN  BY  THE  f, 
BESTPEDPLE\ 

SOLDBYTHE  \ 
BESTDEALERS 


a* 


_ eetee 

,-shwmwbu:  UNDERCLOTHING  all  -EL  * 

1  -r"  e  C  Turnbull  Ccof  Gait  limited.  ZlZ**00l 

^"u-fa5^'3e^of  Turpbu!rshiqhclassRibbedUnderwear7or" 
and  Children.    Turnbu  I  s;M-Band3  for  infants,  and 
Shaker  Knit  Sweater  Coats. 
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DRY    GOODS    REVIEW 


Everybody  is  busy,  work 
is  plentiful  and  the  best 
working  collar  is : 


[AntI/racI^ 

the  coated  collar  that  is  better  than  linen 


Canada  is  prosperous,  work  is  plentiful,  but  withal  the 
Dominion  Government  advocates  thrift,  and  thrift  means 
spending  money — not  hoarding — spending  wisely  and  get- 
ting value. 


The  alert  merchant  is  encouraging 
this  tendency  to  buy  discreetly  by  a 
display  of  KantKracK  COATED 
COLLARS.  The  new  styles  in 
KantKRacK  COATED  COLLARS 
appeal  to  men  of  good  dress  and  the 
economy  of  these  collars  over  the 
linen  collar,  which  is  going  up  in 
price,     is    increasing    the    sales    of 


KANTKRACK  COATED  COLLARS 

among  many  classes  of  men  who 
hitherto  have  been  unacquainted 
with  the  advantages  of  KantKRacK 

collars. 

By  pushing  the  sales  of  this  collar  a 
merchant  helps  his  own  business  by 
our  guarantee  and  one  price  onlij 
nolicv. 


Kantkrack  COATED  COLLARS  are  made  in  Canada  in 
"one  grade  only,  and  that  the  best,"  all  best  selling  styles. 
One  price  only. 


REMEMBER  THE  THREE     K  K  K  when  ordering 
collars. 


The  Parsons  and  Parsons  Canadian  Co. 


i\   Makers  of  the  famous   J(ANTKRAC|\    Coated  Collar    j 
\                    HAMILTON,  CAN.                     / 

/Qs^  o^cy 
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WE   ARE   AGAIN    IN 
THE   FIELD 

FOR 

SPRING  ORDERS 

FOR 

Carpets 


and 
Rugs 


The  W.  R.  BROCK  COMPANY  (Limited) 

WHOLESALE  DRY  GOODS 

TORONTO  IVlV-FlN  1  1xHi/\Li  CALGARY 


If  you  do  not  see  our  traveller    when  open  to    buy  the  above,  our 
letter  order  department    is    at    your  disposal. 
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THE  HOME  OF 


fJSr  _       DOMINION OIL  CL0Ta 


%J^    ^ 


0l.  Company .w«jied 
Montreal 

f3  n — ^~- 


CANADIAN -MADE 


n 


LINOLEUMS 
FLOOR  OIL  CLOTHS 
TABLE  OIL  CLOTHS 


Enamelled  Oil  Cloths 
Carriage  Oil  Cloths 
Sanatile  Oil  Cloths  for  Walls 
Shelf  Oil  Cloths 


Stair  Oil  Cloths 

Key  Border  Passage  Cloth 

Cork  Carpet 

Cotton  Stair  Oil  Cloths 


□ 


n 


Prepared  Decorative  Burlaps 


Handled  by  all  the  wholesale  Dry  Goods  Trade 


MANUFACTURED  BY 


THE  DOMINION  OIL  CLOTH  CO.,  Ltd. 


MONTREAL 
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KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John    King    &    Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 


Made  by 


JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established    1775 
Canadian  Representatives:  CAMPBELL,  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 


Mr,  Merchant 

See  that  your  clerks  and  department  heads 
read  this  paper  regularly,  it  will  increase 
their  efficiency.  Watch  closely  the  adver- 
ment  for  new  selling  arguments,  it  will  help 
increase  sales.  There  is  always  room  for 
the  man  who  knows. 


*        of'ART  in  Original  Model' 

HAT  FRAMES 

25  to  33  WEST  45th  STREET 

N  EW  YORK 


MANU- 
FACTURERS 
OF 

OSTRICH 

PARADISE 
OSPREYS 

MARABOU 

DOMINION  OSTRICH  FEATHER  COMPANY.  Limited 

78  WELLINGTON  STREET  West,  TORONTO 
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THE  FALL  OPENINGS 

Individual  Character  of  Shapes  Stand  Out,  as  Trim- 
ming is  Not  so  Prominent — Sports,  Turbans 
and   Dress   Hats  the  Features — 
Gold  Everywhere 

THERE  is  real  art  displayed  in  the  showing's  at  the 
Fall  and  Winter  millinery  openings  this  season. 
The  reason  is  that  the  trimming  does  not  detract 
from  the  character  of  the  foundation.  Individuality  is 
expressed,  not  in  the  general  collections  but  in  individual 
designs.  This  individuality  is  in  the  very  definite  lines 
of  the  shape  and  the  trimming  accentuates  those  lines, 
adding  a  touch  of  brightness  to  the  prevailing  dark  or 
grey  shades.  But  there  is  no  limit  set  to  the  direction  of 
the  lines,  nor  to  their  length   nor   variety. 

Sailors  a  Feature 
Three  classes  of  hats  are  in  evidence — sports,  turbans 
and    dress.      Sports   hats   are   of   felt,   velour,    velvet   or 
hatter's  plush  in  sailor  shapes.     The  brims  are  straight, 


HANDSOME  MODEL  in  Burgundy  velvet,  gold  rose  motif 
and  sable,  illustrating  the  irregular  tarn  crown  reaching 
to  high  point  at  side.     Made  by  D.  McCall  Co. 


slightly  drooping  or  rolled.  A  very  neat  type  seen  both  in 
Murray-Kay's  and  North-way's,  has  crown  and  upper 
brim  of  black  hatter's  plush  with  under  brim  in  light 
colored  velvet  which  forms  a  colored  line  at  the  edge  by 
means  of  the  French  finish;  the  crown  has  a  ribbon  band 
and  tailored  bow  to  match  the  under  brim. 

In  felts  and  velours  light,  bright,  solid  or  two-colored 
effects  are  popular  everywhere.  Many  have  touches  of 
white  . 

Turbans  and  Veils 

In  both  Eaton's  and  Simpson's  several  novel  velvet 
turbans  are  shown  with  very  irregularly  shaped  crowns. 
These  are  especially  attractive  when  worn  with  the  bor- 
dered veils.  Indeed,  plain  Maline  gathered  up  loosely  on 
to  the  top  of  the  chapeau  and  finished  at  the  bottom  with 
a  three-inch  neck-band  of  fur  fastened  at  the  back  with 
snaps. 

A  white  broadcloth  turban  with  gold  braid  or  stitching 
of  gold  or  colored  thread  has  a  decidedly  new  note  when 
worn  with  the  white  broadcloth  collar  and  cuff  sets,  simi- 
larly ornamented.  Felt  with  velvet  or  broadcloth  makes 
a  combination  which  is  new  and  attractive. 

Tarns  Are  Still  With  Us 
As  a  variation  with  turban  wear  is  the  tarn  hat  of 
velvet,  in  either  the  Henry  VIII.  or  Scotch  design,  and  it 
may  be  worn  flaring  directly  off  the  face,  or  up  from  the 
side.  A  few  are  made  of  felt  or  broadcloth,  and  almost  all 
have  a  touch  of  metallic  or  bead  trimming,  or  else  burnt 
or  bronzed  coque  mounts. 

No  Limit  to  Variety 
By  far  the  greatest  variety  in  shape,  color  and  orna- 
mentation, however,  is  seen  in  the  dress  hats.  As  a  matter 
of  fact,  everything  in  the  way  of  shape,  is  fashionable. 
Crowns  are  high  or  low,  round  tricorne  or  square;  stiff  or 
soft.  Rims,  too,  are  drooping,  straight  or  mushroom; 
broad  or  narrow,  short  back  or  front ;  round,  square,  tri- 
corne, indented,  slashed  or  otherwise  irregular. 

Trimming  Smart,  Bright  and  Unobtrusive 
But,  whatever  lines  are  chosen  for  the  shape  must  be 
followed  out  or  left  unbroken  by  the  trimming.  They  are 
accentuated  best  by  the  burnt  coque,  burnt  ostrich,  golden 
pheasant  mounts,  and  pasted  feather  ornaments  and  wings. 
These  have  in  many  cases  a  metallic  sheen  or  beautiful, 
natural,  iridescent  coloring  which  harmonizes  well  with 
the  rich  dark  velvets  used  so  largely  in  the  shapes.  Flat 
trimmings  have  a  place  on  almost  every  hat.  These  con- 
sist mostly  of  gold  or  silver  butterflies,  flowers  or  birds, 
or  metallic  laces. 

Velvet  and  metallic  flowers  and  foliage  and  jet  orna- 
ments are  also  much  used  and  there  is  every  indication 
that  velvet  and  fur  flowers,  ostrich  mounts  and  bandeaux 
will  be  characteristic  of  Mid-winter  trimmings.  In  the 
Eaton  exhibit  one  hat  was  topped  with  ostrich  plumes, 
but  just  at  present  ostrich  is  somewhat  in  the  back- 
ground.    The  quiet  ostrich  market  is  probably  due  to  the 

ro 


MILLINERY 
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SPORTS  HAT  of  madonna  blue  duvetyn,  with  beaded  crown 
band  and  trimming  motif. 

unusually  dry  season  in  South  Africa,  and  the  difficulty 
of  distance  under  unusual  conditions,  but  ostrich  feathers 
will  no  doubt  be  more  in  evidence  within  the  next  two 
months. 

Fur  Used  Profusely. 

Fur  too,  is  seen  in  hats  as  frequently  as  on  suits. 
Where  brims  are  broad  on  dress  hats  there  is  a  choice  of 
fur,  ostrich  or  chenille  with  which  to  give  a  soft  finished 
edge.  Some  models  are  all  fur,  others  have  fur  crowns 
with  metallic  leaves  or  bow-knots  inserted  here  and  there 
and  again  there  are  the  more  severe  pasted  feather  crowns. 
A  couple  of  Toronto  wholesalers  are  showing  ostrich 
crowns.  These  are  made  of  a  wide  plume  pasted  flat  over 
a  crown  of  same  colored  satin.  The  quill  runs  straight 
down  the  centre  from  front  to  back. 


New  York  Millinery 
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NEW  YORK,  Sept.  5.— The  one  hat  material  that 
seemed  to  be  out  of  the  season's  fashions  has  now 
put  in  an  appearance  to  make  the  range  quite 
complete : — 'the  old-fashioned,  long-haired  variety  of 
beaver  is  promised  much  favor  for  Mid-winter. 
Japanese  and  Chinese  Lines 
Chapeaux  which  follow  Japanese  or  Chinese  lines  are 
the  newest  note  in  the  already  large  variety  of  accepted 
headgear.  It  is  not  necessary,  however,  to  carry  the  idea 
throughout.  For  instance,  an  inverted  Chinese  bowl  shape, 
in  one  model  is  made  of  ostrich.  Again,  a  Napoleonic  hat 
of  black  velvet  has  a  very  high  peak  at  the  back,  and  is 
edged  with  ermine. 

While  most  models  have  grey  or  very  dark  colors  as 
their  leading  note,  many  are  faced  with  light,  bright 
colored  velvets  and  have  many  bright  colors  in  their 
beaded  or  embroidered  ornaments.  Ermine,  mole,  chenille, 
and  ostrich  are  much  used  for  band  trimmings. 

Lightweight  Models 

Although  some  models  are  extremely  large,  they  are 
remarkably  light  in  weight.  Fine  workmanship  character- 
izes all  the  best  models  shown.  Beautiful  fabrics  are 
seen  in  these  also.  Brocades  in  antique  gold  in  beauti- 
fully draped  crowns,  rich  velvets  and  panne  are  liked 
very  much.  One  dressy  model  combines  Georgettes  and 
satin,  with  chenille.  French  felt  is  also  very  good  with 
velours  for  street  and  sports  wear. 

Ostrich  sprays  and  small  clusters  of  ostrich  tips  are 
coming  in  but  gold  laces,  motifs  and  braids,  as  well  as 
metallic  and  velvet  flowers  and  steel  and  colored  bead  em- 
broideries are  the  vogue  in  trimming  just  now. 

Handsome,  generous  veils  constitute  the  trimming  on 
some  models  and  very  effective  they  are.    These  are  square 
or  round,  draped  and  richly  threaded. 
An  Oval  Shape 

Brims  are  of  any  and  every  shape.  They  may  be 
broad  at  front,  back  or  side  and  rolled  wherever  broad;  in 
fact  any  irregularity  is  allowed.  One  very  new  shape  is 
oval  with  rather  high  sloping  crown,  and  brim  wider  at 
right  and  front,  the  widest  area  being  hardly  more  than 
three  and  a  half  inches.  Crown  is  of  rose  and  taupe 
ribbons  and  brim  same  shape  in  satin.  A  little  triple 
cravat  bow  of  silver  ribbon  is  the  only  trimming. 


Hints  About  the  New  Fall  Millinery 


SMARTNESS  is  perhaps  the  one  com- 
mon characteristics  of  hats  this  season. 

Irregular  shapes  of  all  kinds  are  seen. 
The  brim  may  be  turned  up  at  the  front, 
side,  back  or  all  three;  it  may  be  drooping, 
mushroom  or  flat;  severe  or  soft. 

A  soft  drapey  hat  looks  well  with  velvet 
flowers  or  foliage  and  with  fur  bands.  The 
large  stiff  shapes  are  very  artistic  with 
coque  mounts  following  out  the  brim  or 
with  conventional  metallic  embroidery. 


Velvets  to  match  the  suit  or  gown,  and 
some  satins,  blues,  browns  and  greens  are 
prevailing  colors. 

Corded  silks  promise  to  appear  towards 
Spring,  and  bring  with  them  some  lighter 
shades  in  blue. 

A  striking  bit  of  ribbon  trimming  at  the 
Exhibition  was  in  a  ruby  red  and  "moon- 
light" blue  in  conventional  design  of  sink- 
ing sun,  birds  and  flitting  clouds. 
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FANCY  GOODS 

NOTIONS  &  TOYS 


NEW   LINES  IN  MODERATE  PRICED  TOYS 

Supplies  for  Christmas  Are  Not  Large — Japanese  Toys  Are  Coming  Into  Wide  Favor- 
It  is  Questionable  if  Germans  Will  Ever  Win  Back  the  World  Market. 


THERE  is  not  a  great  surplus  stock  in  any  line  of 
toys  at  present.  Shipments  are  still  coming'  in  and 
will  probably  drag'  along  until  December,  but  the 
demand  far  surpasses  the  supply  at  present.  The  Jap- 
anese have  come  forward  wonderfully  in  both  the  variety 
and  the  quality  of  their  manufacturers,  with  prices  that 
are  very  low.  They  have  an  advantage  in  this  respect, 
due  to  the  scarcity  and  high  price  of  labor  in  the  Western 
countries.  The  Jap  touches  of  brilliant  coloring,  novelty 
and  variety  make  their  goods  appeal  to  children — the 
consumers  of  toys — and  therefore  the  market  which  is 
now  open  for  Jap  goods  will  not  be  likelv  to  close  with 


tiie  war.  There  seems  to  be  no  limit  to  the  variety  in 
celluloid,  rubber,  porcelain  and  basket  productions  offered. 
One  house  suggests  that,  owing  to  the  present  lack  of 
variety  in  Canadian  goods,  this  country  does  better  to 
specialize,  sincj  we  already  take  the  lead  in  wooden  goods, 
such  as  children's  furniture,  and  in  well-made  dolls. 
French  dolls  are  attractively  dressed  and  keep  their  place 
on  the  market  on  that  account.  One  new  French  variety, 
however,  is  a  dainty  lady  who  will  walk  very  nicely.  A 
significant  statement  was  made  by  one  wholesaler:  "In 
iron  and  mechanical  toys  the  United  States  produces  bet- 
ter articles  now  than  Germany  ever  did."     It  is  becoming 


"Madame  Hendren"  character  dolls, 


said  to  be   unbreakable  and  washable,   arc   interesting   novelties  shown   by 
Ceo.  Borgfelt  &  Co. 


FANCY  GOODS,  NOTIONS  AND  TOYS 
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TINTED  LUNCHEON  SETS. 

These  popular  luncheon  sets  are  stamped  on 
one  piece  of  material,  and  the  latest  idea  is 
to  show  a  tinted  effect  on  a  white  background. 
The  designs  are  very  easily  embroidered, 
may  be  brought  out  effectively  by  outlining 
or  may  be  embroidered  part  solid,  the  mater- 
ial is  a  handsome  white  crash  and  the  edges 
trimmed  7vith  a  narrow  Cluny  lace.  The  set 
shown  is  octagonal  in  shape  and  pictures  a 
hayidsome  conventional  daisy.  This  design 
is  tinted  in  blues  with  a  touch  of  yellow.  The 
colors  are  fast  to  ivcshing.  Shown  by  Bcld- 
ing,  Paul,  Corticelli,  Montreal. 


very  doubtful  if  the  Germans  will  ever  win  back  their  old 
superiority  as  the  toy-makers  of  the  world. 

The  very  newest  thing  on  the  market  is  the  character 
doll.  Heretofore,  these  have  been  shown  best  in  "baby" 
characters,  but  now  we  have  the  "grown-ups."  They 
wear  garments  of  a  firm  felt  cut  in  designs  which  illus- 
trate "who"  they  are,  just  as  clearly  as  moving  pictures 
tell  their  stories.  This  broad-brimmed  hat  and  fringed 
shape  of  one  young  gentleman  cannot  be  mistaken  for 
anything  else  than  Mexican.  The  little  Holland  girls  in 
their  "eared"  caps,  short  jackets  and  full  skirts  look 
their  part  well.  A  little  Indian  boy,  with  his  straight 
black  hair,  beads  and  moccasins  does  not  need  a  toma- 
hawk to  enforce  upon  you  who  he  is. 

Wooden  ducks,  handLcolored,  with  movable  wings,  feet 
and  bill  are  shown  everywhere.  Celluloid  rattles  in  the 
shape  of  ducks,  cows,  dogs,  etc.,  appropriately  colored, 
are  also  attractive.  The  military  note  appears  some- 
where in  the  production  of  every  house.  A  set  of  tin 
chestnut  horses  may  be  had  with  or  without  riders,  while 
a  large  cardboard  set  contained  dreadnoughts,  zeppelins, 
submarines  and  an  army  of  soldiers  who  could  stand 
alone. 


ART  NEEDLEWORK 

Medallions  of  Crochet  on  Garments — Effective  Use 
in  Luncheon  Sets. 


AS  IN  other  departments  of  the  trade,  cotton  is  being 
extensively  used  in  the  Art  Needlework  field  as  a 
substitute  for  linen. 
Bureau  scarfs  with  pincushions  to  match  are  stamped 
on  cotton  to  be  worked  in  rambler  rose  design  in  delicate 
shades  of  blue  and  pink,  the  edge  showing  a  narrow  crochet 
finish  done  in  a  pale  blue  to  match  the  blue  in  the  em- 
broidery. 

This  same  crochet  edge  in  black  finishes  a  striking  cot- 
ton centre  piece  stencilled  in  fruit  design  in  natural  fruit 
colors,  the  fruit  being  merely  outline-stitched  in  black  to 
brine'  out  the  effectiveness  of  the  design. 


A  luncheon  set  of  white  cotton  was  unique  in  outline, 
being  on  the  lines  of  a  Greek  Cross,  and  was  brightened  by 
tiny  floral  touches  done  in  French  knots  and  lazy-daisy 
stitch  in  shades  of  pink  and  green,  accentuated  by  touches 
of  black. 

Crochet  still  holds  a  very  important  place  in  the  Art 
Needlework  field,  its  popularity  remaining  unabated.  Not 
only  is  it  used  to  fashion  yokes  and  garment  tops,  but  it  is 
employed  to  give  finishing  touches  and  to  construct  medal- 
lions for  garments  and  for  different  items  of  fancy  work. 

A  kimona  and  cap  of  mull  showed  the  collar,  sleeves 
and  edge  of  the  cap  daintily  finished  with  a  crochet  edge, 
while  the  ribbon  which  drew  the'  kimona  together  at  the 
waist  passed  through  straps  of  crochet.  Little  sprays  of 
flowers  done  in  French  knots  in  delicate  shades  of  pink 
and  blue  completed  the  daintiness  of  this  boudoir  set. 

Children's  dresses  are  shown  carried  out  along  similar 
lines,  with  edgings,  strappings  and  medallions  of  crochet 
and  color  touches  of  embroidery. 

A  handsome  luncheon  set  of  jewel  cloth  also  showed  an 
effective  use  of  crochet,  a  square  medallion  of  crochet  ap- 
pearing on  each  corner  of  the  luncheon  cloth,  the  other 
three  squares  surrounding  the  medallion  being  embroidered 
in  white  in  solid  effect.  A  narrow  edge  of  crochet  finished 
the  cloth  all  round.  Napkins  to  match  the  cloth  showed 
one  corner  embroidered  in  solid  effect  to  match  one  of  the 
embroidered  corners  of  the  cloth. 

Tray  cloths,  vase  doilies,  and  sugar  and  cream  doilies  in 
Greek  cross  shape  show  the  well  padded  edges  and  designs 
done  in  white,  often  outlined  with  a  delicate  color  such  as 
pale  blue  or  pink. 

As  long  as  there  are  Christmases  and  "nests  to  be 
feathered,"  the  demand  for  art  needlework  will  not  per- 
manently abate.  The  war  has  caused  that  demand  to 
fluctuate,  of  course,  but  it  hovers  around  its  average  level. 
Colored  work  is  much  to  the  fore  again  for  the  holiday 
trade.  Lingerie,  the  colored  embroidery,  is  more  popular 
than  white,  many  colored  work  appearing  on  pink,  blue 
and  mauve  garments  of  fine  cotton  crepes  and  nainsooks. 
Silk  and  crepe  de  chine  sets  in  flesh  color  and  some  in 
white  are  still  in  the  lead  for  more  fancy  wear  and  elabor- 
ately ornamented  with  lace  and  ribbon. 
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The  Toy  like  Structural  Steel" 

Will  Be  Backed  This  Year  By  The 
Biggest  Selling  Idea  in  The  History 
of  Construction  Toys. 

It  is  to  the  interest  of  every  dealer  to  become 
acquainted  with  the  new  idea  upon  which  our  great 
advertising  campaign  will  be  based  this  year.    It 
will  make  a  national  impression — prove  to  be  the       ™ 
biggest  selling  factor  in  the  construction  toy  world. 

We  are  confident  that  this  idea  is  so  big  and  im- 
pressive that  every  boy  and  parent  who  reads 
about  it  will  unqualifiedly  prefer  Erector  —  and 
that  the  sales  of  dealers  who  handle  Erector  will 
show  an  enormous  increase  over  previous  Christ- 
mas seasons. 

Place  vour  order  early! 


The  Toy  that  all  Boys  who  Own 
Construction  Toys  will  Want  — 


GILBERT  S 


Brik-tor  enables  boys 
to  complete  the  frame- 
work models  they 
build  with  construc- 
tion toys — to  make 
them  look  real  by  add- 
ing the  roof,  walls, 
etc.,  with  steel  bricks 
in  strikingly  beautiful 
color    combinations. 

iinlci-s  are  coming 
in  thick  and  fast.  Be 
sure  to  have  a  stock 
on  hand  so  that  you 
can  share  in  the  profits 
of  this  big.  money- 
maker   this    Christmas. 

Send  your  order  now! 


Another  New    Toy  that  is  Certain 
to  be  a  Big  Seller — 

GILBERT'S 

Erector  Electrical  Set 


fl 1 ■     mm  ^ 

T  ERECTOR       ** 


I 


ELECTRICAL  £ 

'iiiTE 


With  this  remarkable  set,  a  boy  can  build  his 
own  motor,  generate  electricity,  lift  a  weight  of  100 
pounds,  wire  door  bells,  install  a  small  electric  light- 
ing system,  operate  the  motor  backward  and  for- 
ward and  run  his  Erector  models,  mechanical  toys, 
electric  trains,  etc.  Manual  containing  an  element- 
ary   course   of  electricity   included. 

Send   your  order  now! 


DISTRIBUTORS  : 


MENZIES  &  CO.,  LIMITED 

For  THE  A.  C.  GILBERT  CO.,  NEW  HAVEN,  CONN.,  U.S.A. 
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SOAP  BUBBLE  OUTFITS 

(INDESTRUCTIBLE) 

Each  set  mounted  on  card  in  separate  box  with  handsome  illustrated  cover  in 

half-tone  two-color  effect. 


88-2118— Two   Hand-Painted   Pipes    ....Doz.    $3.50 


88-3112 — Two  Hand-Painted  Pipes,  piece  of  Soap 

Duz.     $4.00 


83-1016— Hand-Painted   Pipe  tied  with  Large 

Bow   of   Dotted    Ribbun    Doz.     $1.75 

88-2018— Hand-    Painted    Pipe   and    Cake   of 

Soap     Doz.     $2.00 


88-3016 — Hand-Painted  Pipe.  White  Enam- 
eled Dish  and  Cake  of  Soap    Doz.     $4.00 

88-4017— HandJPainted  Pipe,  White  Enam- 
eled Dish,  Soap  and  Oilcloth  Apron  Doz.     $6.00 


885111 — Two  Hand-Painted  Pipes,  White 
Enameled  Dish,  Soap  and  Oilcloth 
Apron    Doz.     $8.00 


88-GO10 — Two  Hand-Painted  Pipes,  White 
Enameled  Dish,  Soap.  Oilcloth  Apron 
and   Oilcloth   Table  Cover    Doz.  $10.00 


88-4111 — Two     Hand-Painted     Pipes,     White 

Enameled   Dish,   and    Soap    Doz.     $6.00 


88-8121—  Four  Hand-Painted  Pipes.  White 
Enameled  Dish.  Soap,  Oilcloth  Apron 
and   Oilcloth   Table   Cover    Doz.     $14.00 


RICHARD  G.  KRUEGER 

MANUFACTURER  OF 

ATTRACTIVE  HAND  PAINTED  NOVELTIES,  TOYS,  ETC. 


Showroom  and  Studios: 


395  FOURTH  AVENUE,  COR.  28th  ST.,  NEW  YORK 

Write  for  Complete  Catalogue  No.  2. 
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NECKWEAR  FOR  FALL 

Fall  Season  Promises  Particularly  Well  as  Demand 

Includes  All  Kinds  of  Garments — Broad  Cape 

Collar  a  Feature — White  Broadcloth. 


ALMOST  any  material  is  suitable  for  neckwear  for 
this     Fall     and     Winter — organdy,     pique,     taffeta, 
Georgette,  crepe  de  chine,  broadcloth,  net,  lace,  etc. 
The  Important  thing  is  that  almost  every  description  of 
blouse,   one-piece   dress   or    suit 
calls  for  neckwear. 

There  is  any  amount  of  vari- 
ety in  design  as  well  as  mate- 
rials, both  of  which  help  to 
make  the  neckwear  season  espe- 
cially good.  The  most  con- 
spicuous feature  of  the  new 
neckwear  is  its  size,  the  deep, 
broad  cape  collar  taking  a  lead- 
ing place.  Not  satisfied  with 
that  one  new  feature,  however,  designers  have  added  to 
many  of  these  a  smaller  roll  collar  which  sits  up  behind 
and  lies  back  in  revers  from  the  open  neck.  Some  have  a 
further  addition  of  a  deep  frill  front  below  the  cape  part 
and  extending  to  the  waist.  Collars  requiring  so  much 
material  as  these  are  of  course  made  only  of  the  very  soft, 
sheer  materials,   chiefly  Georgette. 

Deep  Sailor  Collars 

Sailor  collars  not  quite  so  wide  as  the  shoulders,  but, 
noticeably  deep,  hold  almost  equal  favor  with  'the  cape 
cut.  These  are  very  dainty  in  white  Georgette  with  hem- 
stitched edge  of  flesh  or  striped  crepe  de  chine.  One 
seen  was  of  rose  and  white  striped  silk  with  a  motif  of 
CTuny  lace  across  the  lower  back  edge.  Another  was  of 
white  Georgette  with  pale  rose  stenciled  Greek  key  design. 

Valenciennes,  Cluny  or  other  fine  lace  makes  a  dainty 
finish  on  the  sheer  materials. 

For  Sports  Wear 

For  sports  wear  white  or  striped  pique  with  silk  tie 
and  buttons  to  match  is  very  smart.  One  is  the  cape  style, 
but  with  the  points  cut  off  straight  in  front  and  has  the 
silk  tie  stitched  to  the  straight  ends. 

White  broadcloth  sets  either  plain  or  with  button  or 
embroidery  trimming  are  among  the  new  touches  for  suit 
wear.     Heavy  white  silk  is  also  used  in  sets. 

An  occasional  high  or  reversible  collar  is  shown  and  is 
bought  for  wear  with  tailored  suits,  but  the  V-neck  is  the 
rule. 


place  in  dress  essentials  for  Fall  and 
Winter. 

The  great  variety  and  daintiness 
which  are  offered  already  are  so 
tempting  that  everyone  is  anxious  to- 
be  supplied  with  the  season's  collars 
which  give  a  decided  "dress-up" 
effect  to  the  most  tailored  gowns  and 
suits.  Swiss  and  organdy  collars  have 
never  been  finer  in  texture  or  more  at- 
tractive than  this  year,  and  look  well 
on  suits  and  one-piece  dresses.  A 
very  attractive  one  of  Swiss  embroid- 
ery in  the  popular  guimpe  cut,  has  a  wide,  flat  circular 
back,  V-front  with  guimpe  reaching  to  the  girdle.  A  doz- 
en tiny  square  pearl  buttons  are  arranged  in  double  rows 
of  threes  down  the  front  and  the  collar  edge  is  finished 
with  fine,  narrow  Valenciennes  lace. 

While  the  large,  flat  circular  or  sailor  V-neck  collars 
have  by  far  the  greatest  demand  just  now,  those  high  in 
the  back  are  gaining  in  prestige.  Two  very  attractive  nov- 
elties are  cut  on  this  line,  of  fine  embroidered  net.  One 
is  the  high  turn-over  style  with  three  rows  of  shirring 
across  the  back;  the  other  combines  the  sailor  collar  and 
a  high  back,  with  the  edge  of  the  lace  falling  over  the 
wire  supports.  A  very  narrow  fold  of  black  satin  joins 
the  two  parts  across  the  back  and  rows  of  tiny  black  satin 
buttons  are  very  neat  trimming.  The  V-front  is  deeply 
frilled. 

Net  in  generous  folds  or  frills;  white  broadcloth,  plain 
or  embroidered,  some  including  a  Windsor  tie;  Georgette, 
emhroidered  in  wool  and  tinsel ;  crepe  de  chine,  embroid- 
ered or  plain  and  white  silk  with  lace  and  buttons  make  up 
most  of  the  other  delightful  creations.  Deeply  frilled 
fronts  are  selling  well  everywhere. 


NEW   YORK   NECKWEAR 

THE  DARK,  solid  colors  which  are  established  for  cloth 
dresses  and  suits  and  the  s:reat  advance  in  prices  of 
waists   since   last   year,  give  neckwear  a   very   prominent 


CREPE  DE  CHINE  HANDKERCHIEFS 

TO  OFFSET  the  strictly  dark  suits  and  dresses  of  this 
season,  dress  accessories  are  more  than  usually  dainty  and 
filmy.  A  delicate  crepe  de  chine  handkerchief  is  a  de- 
cided aid  to  the  dressy  effects  sought  in  the  Georgette 
and  lacey  neckwear  and  in  veilings.  The  newest  designs 
have  white  bodies  with  narrow  hemstitched  plain  or 
white  borders,  or  colored  edges  with  printed  border-pat- 
terns from  a  quarter  to  one  inch  in  width.  These  come 
in  conventional  or  floral  patterns  in  striking  eolorings  to 
match  the  suit  or  gown.  Some  again  have  plain-colored, 
quarter-inch  borders  and  embroidered  all-over  dots  to 
mat«h.  A  particularly  attractive  conventional  pattern  was 
in  steel  blue,  outlined  in  olive  green  ami  one  inch  in  width. 

The  novelty  note  in  New  York  is  a  medallion  in  black 
on  one  corner,  resembling  a  colonial  brooch,  depicting 
people  in  colonial  costume. 

Besides  the  crepe  de  chine  handkerchiefs  there  are 
some  very  dainty  designs  in  Swiss  embroidery,  linen  and  a 
mercerized,  cotton  with  linen  thread  running  throuirh  ir. 
nearly  all  with  a  touch  of  color  and  corded  edges. 


ADVANCES  AT  HAND  IN  GLOVES 

Increase  of  $4  to  $5  Per  Dozen  Going  Into  Effect — Wash  Capes  and  Grey  Suedes  For 
Men,  Capes  and  White  Gloves  For  Ladies — Dependent  on  Most  of  Leather 

From  United  States. 


ADVANCES  to  glove  manufacturers  during:  the  past 
year  have  totalled  60  per  cent.,  although  the  trade 
in  general  have  only  partly  felt  this  advance.  Fur- 
thermore, skins  and  labor  are  so  scarce  that  so  long  as 
the  war  continues  further  advances  are  expected  by  the 
glove  men. 

Advance  of  $4  to  $5  a  Dozen 
Up  until  July  1  advances  to  the  trade  had  only 
amounted  to  from  $1  to  $2  a  dozen,  as  manufacturers  were 
still  working  largely  on  old  stocks.  Since  that  date,  how- 
ever, they  have  been  working  on  material  of  recent  pur- 
chasing, so  that  further  advances  of  $4  to  $5  have  been 
made  and  are  now  going  into  effect. 

Some  Retailers  Just  Entering  Market 

In  a  general  way,  retailers  have  been  protected  on 
gloves  to  a  greater  extent  than  in  most  other  lines.  Some 
owe  it  to  their  own  foresight,  and  some  to  the  prevailing 
conditions.  The  case  of  one  large  Montreal  retailer  is 
cited.  At  the  outbreak  of  the  war  lie  had  a  fair  sized 
stock  of  gloves  and  orders  placed  to  cover  six  months 
ahead.  In  addition  he  speculated  and  bought  a  further 
stock,  so  that  he  was  covered  for  from  two  to  two  and  a 
half  years.  Hence,  he  has  sold  on  the  old  prices  ever 
since.  He  is  just  now  coming  into  the  market  again  for 
gloves  which  he  will  have  to  pay  the  advance  on,  and  his 
customers  likewise. 


BROADCLOTH — Smart  white  broadcloth  set,  shown  by 
R.  D.  Fairbairn  Co.,  Ltd.  A  cut-out  in  centre  of  back 
matches  the  novelty  edge  of  the  cuffs  and  the  front  of  the 
collar. 


New  Prices  Being  Established 

It  is  stated  that  old  contracts  are  now  pretty  well 
cleaned  up  and  that  the  ultimate  consumer  must  soon  ex- 
pect to  pay  the  full  market  price  for  gloves.  As  stocks 
get  cleaned  up  and  re-orders  come  in,  this  will  become  in- 
creasingly apparent.  It  is  pointed  out  that  the  consumer 
has  not  yet  realized  the  condition  of  affairs  owing  to  the 
protection  afforded  him  by  the  retailer  who  has  been 
working  on  stock  bought  at  old  prices. 

The  Leather  Embargo 

New  features  have  entered  into  the  glove  situation  in 
so  far  as  production  is  concerned.  Britain  and  France 
nave  both  declared  embargoes  on  skins.  Further  supplies 
from  the  Balkans  are  out  of  the  question.  Hence  the 
Gloversville  tanners  will  not  tan  any  leather  other  than 
for  their  own  contracts  and  will  not  accept  a  single  skin 
for  tanning  for  some  time  to  come.  Canadian  manufac- 
turers in  turn  are  depending  on  Gloversville  and  Johns- 
town for  practically  all  their  skin  leather.  So  the  con- 
elusion  is  an  obvious  one.  Supplies  "are  seriously  threat- 
ened. Seconds  and  culls  are  cleaned  up  as  quickly  as 
offered  on  the  market.  The  last  quotation  from  the  Lon- 
don skin  market  showed  an  advance  of  33  per  cent,  in  the 
last  three  months.  Glove  men  say  that  a  decline  will  be 
impossible  while  the  war  is  on.  Leather  will  get  scarcer 
every  day.  Available  supplies  grow  less,  and  Government 
demands  increase. 

The  Canadian  Government  placed  an  order  for  140,000 
pairs  of  fleece-lined  horsehide  mitts  recently. 

Scarcity  of  Labor 

In  addition,  labor,  which  in  the  glove  trade  has  always 
been  cheap  and  plentiful,  now  presents  another  difficulty, 
as  in  the  ease  of  all  our  industries.  Cutters  who  used  to 
earn  $18  a  week  now  earn  $35  in  some  cases.  Factories 
compete  with  one  another  in  bidding  up  the  prices  of- 
fered the  cutters.  This  is  still  going  on.  Normally  there 
was  always  a  large  group  of  unskilled  workers  from  which 
to  draw.  Now,  even  this  source  of  supply  has  ceased  to 
exist. 

Working  on  Staples 

Cinder  these  conditions  manufacturers  are  working 
largely  on  standard  goods.  They  do  not  feel  the  need  of 
new  styles.  They  endeavor  to  fill  existent  demand,  but 
avoid  creating  a  new  one  to  stimulate  trade. 

In  men's  lines  the  business  is  evenly  divided  between 
the  two  chief  lines  of  wash  capes  and  grey  suedes.  These 
are  the  two  leaders  for  which  Fall  booking  is  particu- 
larly heavy. 

In  ladies'  lines,  wash  cape  gloves  again  lead  the  list. 
Next  come  white  gloves  in  capes,  kid,  lambskin,  chamois- 
-ette  and  silk,  all  with  black  embroidery.  There  was  a 
big  run  on  this  class  of  white  goods  last  spring,  but  the 
trade  was  so  ill  prepared  for  it  -that  it  was  not  satisfied. 
Consumers  are  still  looking  for  these  gloves  and  a  bis- 
trade  seems  likely. 

Dyes  Not  Fast 

Manufacturers,  however,  are  not  anxious  to  push  the 
sale  of  the  black  embroidered  white  glove,  as  there  has 
been  considerable  trouble  with  the  lack  of  fast  dyes  in 
them.  This  in  turn,  has  led  to  returns  of  large  quanti- 
ties of  2'oods  that  did  not  wash  well. 
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Of  all  the  white  lines,  none  go  quite  so  well  as  cha- 
moisette.  Canadian  manufacturers  are  now  turning  these 
out,  and  although  their  goods  lack  the  finish  of  the  old 
German  glove,  they  sell  remarkably  well.  One  manufac- 
turer states  that  he  could  sell  50,000  pairs  at  this  time 
if  lie  had  them. 

Double  Ordering  for  Cancellation 

In  this  connection  it  has  become  more  or  less  com- 
mon for  some  of  the  larger  firms  to  order  double  their 
requirements  in  gloves  and  other  lines,  knowing  that  de- 
livery would  be  difficult  and  perhaps  impossible  in  some 
cases.  Thus  the  buyer  received  the  benefit  of  a  larger 
number  of  people  working  on  his  order,  and  automati- 
cally increased  the  chances  of  an  early  delivery  of  part 
of  it.  This  part  he  accepts,  the  other  he  cancels  on  the 
plea  of  non-delivery  on  the  date  set  for  same. 


FALL  VEILINGS 

Black  Taupe,  Bronze  and  Navy  Lead  in  Colors — Bordered 
Patterns  or  All-Over 

THIS  is  a  season  of  greatest  importance  for  veilings. 
Demand  for  the  finest  procurable  products  in  laces,  nets 
and  other  filmy,  sheer  materials  is  everywhere  apparent, 
and  as  a  result  elaborate  veilings  are  provided  for  the 
dressy  costume. 

The  newest  designs  come  in  the  circular  veils.  These 
may  have  simple,  unbroken  chenille  edges,  scalloped  bor- 
ders with  chenille  dots,  or  fancy  threaded  designs  in  nar- 
row or  deep  borders  and  with  centre-piece  to  match.  The 
bordered  patterns  are  more  novel  than  the  all-over  de- 
signs, though  the  latter  are  popular  for  sports  wear. 

For  more  tailored  wear  or  for  mourning,  plain  borders 
frcm  a  half  inch  to  two  inches  in  width,  of  ninon,  Georg- 


Roll  collar  of  white  organdy  with  dainty  pleated  frill  edge, 
shoiving  a  picot  finish.  A  bow  of  black  velvet  with  long 
streamer  ends  gives  a  most  unique  air  to  the  back  of  this 
piece  of  neckwear.      Shown  by  T.  H.  Birmingham  &  Co. 

ette  or  silk  crepe  are  popular.  These  of  course  are  only 
found  on  the  plain  fine  nets  and  usually  on  the  square 
veils.  The  one-piece  veils  are  of  generous  proportions, 
falling  in  long,  loose  fold's  about  the  shoulders. 

The  high  price  of  the  one-piece  veils  interferes  with 
their  popularity  and  hence  a  number  of  attractive  designs 
and  novelties  are  found  in  the  veilings  by  the  yard.  These 
are  usually  bordered  in  either  chenille  or  thread  embroid- 
ery. One  novelty  is  shown  in  pearl  grey,  large  hexagonal 
mesh  embroidered  in  black.  Another  is  all  of  bronze 
color.  One  which  gives  every  indication  of  becoming 
popular  is  of  taupe  shade  with  narrow  edge  of  mole. 

These  straight  veils  may  be  fastened  just  over  the  brim 
of  the  hat  or  in  this  case  of  turban  and  small  shapes  are 
attractive  when  draped  from  the  top  of  the  crown  and 
tacked  there  in  soft  folds. 

The  leading  colors  in  Fall  and  Winter  veilings  are 
black,  taupe,  bronze,  navy  and  some  white. 


One  piece  circular  veils  with  centrepiece  and  border  of 
thread  embroidery  afford  effective  ornamentation  to  a  small 
hat  and  tailored  gown  or  suit.  The  elaborate  design  is 
shown  up  well  here  by  the  white  broadcloth  turban. 


UMBRELLAS  FOR  FALL. 

Short-handled  Lines  Took  Well  and  are  Being  Brought 

Out  in  New  Styles. 

THE  short-handled  umbrellas  brought  out  in  the  Spring 
have  taken  well  and  are  said  to  have  brought  more  repeat 
business  than  any  other  stock  line,  which  goes  to  prove 
that  the  shorter  handle,  equipped  with  a  carrying  loop,  has 
filled  a  long-felt  want  for  safely  and  conveniently  convey- 
ing the  umbrella  about  when  weather  conditions  permit  of 
its  being  carried  instead  of  being  poised  over  the  head. 

Encouraged  by  the  first  reception  of  these  goods,  and 
in  order  to  bring  out  an  attractive  line  for  the  holiday 
trade,  the  manufacturers  are  showing  very  handsome 
bandies  trimmed  with  sterling  about  the  borings,  tor 
banded  with  sterling  in  solid  or  filigree  effect.  Enamel 
stripes  of  white  also  appear  circling  other  models,  fitting 
in  harmoniously  with  the  black  grosgrain,  ribbon  edged 
witli  white  which  is  used  to  form  the  loop. 

In  some  eases  the  loop  is  so  adjusted  that  it  runs  par- 
allel with  the  handle,  but  more  often  it  is  designed  to 
slip  over  the  wrist  in  bracelet  style,  as  in  the  accompany- 
ing illustrations. 

Some  of  the  long  handle  umbrellas  are  being  shown 
also  with  a  carrying  loop,  the  loop  in  these  cases  being  put 
on  parallel  with  the  handle,  as  these  umbrellas  would  be 
too  long  to  be  conveniently  carried  if  equipped  with  a 
bracelet  loop. 

All  black  ribbon,  and  black  ribbon  edged  with  white, 
fashion  the  loops  for  the  black  umbrellas,  while  navy  blue 
and  green  ribbons  edged  with  white  are  seen  on  navy 
blue  and  green  umbrellas  respectively. 
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Some  of  the  new  Fall  umbrella 
handles,  showing .  bandings 
and  trimmings  of  sterling  as 
well  as  white  enamel  touches 
applied  in  stripe  effect.  Gros- 
grain  ribbon,  plain,  or  edged 
with  white,  fashion  the  loops 
which  are  finished  with  a 
white  ivory  head.  Shown  by 
Brophey   Umbrella  Co. 


BIG  FALL  RIBBON  SEASON 

Ten-cent  Ribbon  May  Give  Place  to  12y2 — Plain  Rather 
Than   Fancy 

JUDGING  by  the  business  done  by  ribbon  bouses,  tins 
is  likely  to  be  a  big  Fall  Ribbon  season.  More  orders 
have  been  filled  by  one  large  concern  for  this  season's 
selling  than  ever  before  in  any  season  in  their  history. 

Plain  ribbons — taffetas,  failles,  satins  and  moires — 
predominate  this  season.  Of  course,  there  are  staple 
Dresden  and  patterned  ribbons  on  the  market,  but  plain 
ribbons  are  fashion's  favorites. 

In  colors,  rose  and  lete  de  negre  are  said  to  be  the 
favorites. 

The  price  of  ribbons  has  advanced  very  considerably, 
and  it  looks  as  though  the  ten-cent  taffeta  ribbon  will  by- 
next  season  be  a  thing  of  the  past,  this  line  selling  for 
I2V2  cents.  However,  this  10-cent  line  permitted  of  so 
small  a  margin  of  profit  to  both  manufacturers  and  re- 
tailers that  latterly  to  keep  putting  out  the  line  at  all 
manufacturers  were  compelled,  in  order  to  cover  the  con- 
stantly increasing  costs  of  production,  to  turn  out  a  very- 
rag  of  a  ribbon.  With  the  line  again  selling  at  12x/fc  cents 
a  better  quality  of  ribbon,  as  well  as  a  reasonable  margin 
of  profit,  will  make  for  more  satisfaction  to  all  concerned. 


SOME  ODDS  AND  ENDS 

OSTRICH  boas  are  slightly  longer  this  year  and  just  as 
much  loved  as  ever.  Possibly  owing  to  the  present  absence 
of  ostrich  plume  trimming  for  millinery,  the  best  quality 
is  being  put  into  the  ruffs  and  we  find  them  much  larger 
than  heretofore.  From  tip  to  tip  of  the  curl  the  fluffiest  of 
them  measure  fourteen  inches. 

Shoulder  Cape,  Ostrich  and  Marabou 

The  popularity  of  the  cape  collar  for  dresses  and 
blouses  has  made  its  way  into  other  accessories,  so  that  a 
shoulder  cape  of  ostrich  and  marabou  in  both  light  and 
dark  colors  is  frequently  seen  accompanying  the  after- 
noon gown  or  suit.  These  are  also  seen  in  a  combination 
of  satin  and  marabou  or  satin  and  fur  and  with  a  high 
turn-up  collar.  Sometimes  these  are  deep  enough  to  reach 
to  the  elbows  or  to  the  waist  behind,  in  a  deep  point. 

Sets  of  Cape  Collars  and  Muffs 
New   York   shows  some   sets   of  velvet   and   fur   cape 


collars,  round  muffs   and    small    turban   or   beehive   hats 
which  are  promising  for  Winter  wear. 

One  pretty  seal  cape  collar  at  the  Exhibition  had  a 
straight  ermine  neck  band  about  two  inches  deep  sitting 
out  from  the  neck  several  inches,  giving  the  broad,  straight 
line  below  the  chin  and  across  the  back. 


A  TAFFETA  AND  SATIN  RACE 

THE  LARGE  production  of  taffeta  weaves  on  old  orders 
with  the  silk  manufacturers  and  the  new  business  which  is 
continually  offered  makes  the  trade  believe  that  this  article 
is  in  for  a  continued  run  through  the  early  part  of  the 
Fall  at  least,  says  the  New  York  Journal  of  Commerce. 
New  orders  are  coming  into  the  market  from  large  retail 
buyers  both  in  New  York  and  other  cities.  Manufacturers 
are  being  asked  for  prices  on  late  deliveries  as  well.  In 
any  event  whether  taffetas  last  through  all  of  the  Fall 
season  or  not,  the  general  prediction  is  for  their  return  :n 
the  Spring  trade  next  year. 

One  opinion  in  regard  to  taffetas  and  satins  running 
side  by  side  in  the  Fall  trade  is  based  on  the  idea  that 
satins  will  be  used  for  the  street  costumes  and  the  taffetas 
for  dancing  and  evening  frocks.  This  reverses  the  accepted 
idea  as  to  the  place  for  satin  weaves,  these  silks  having 
been  usually  used  so  largely  for  evening  wear.  No  one 
knows  so  far  just  what  the  final  arrangement  between  the 
two  articles  is  to  be,  but  that  they  will  both  be  in  demand 
is  taken  for  granted  by  a  considerable  part  of  the  trade. 

Fancy  taffeta  weaves,  such  as  plaids  and  stripes,  are 
being  put  out  by  manufacturer  as  well  as  the  plain  goods. 


A  CHEERFUL  OUTLOOK 

Savings  deposits  in  Canadian  banks  in  July  reg- 
istered the  phenomenal  increase  of  $21,765,000, 
while  the  increase  in  savings  for  the  year  ending 
July  31,  amounted  to  $97,632,000. 

The  decrease  in  business  failures  in  Canada  is 
also  significant  of  a  healthy  commercial  tone.  From 
Jul]/  28  to  Sept.  1  they  were  155,  as  compared  tvith 
299  for  the  corresponding  period  last  year,  scarcely 
more  than  one-half. 
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are  a  source  of  profit  to  the  dealer.  These  names  are  interwoven 
on  fine  cambric  tape  in  fast  colors — various  styles  of  lettering 
to  choose  from. 

In  addition  to  linens,  bed  clothes,  underclothing,  towels,  hand- 
kerchiefs, napkins,  shirts,  etc.,  CASH'S  NAMES  can  be  attached 
to  such  articles  as  gloves,  mittens,  caps,  raincoats,  umbrellas, 
laundry  bags  and  other  articles  likely  to  be  mislaid.    Tteie  is  no  investment.  Gocds  are  made 
to  order.    QUICK  DELIVERY.    Free  style  sheet  for  customers.     These  bring  in  a  constant 
source  of  new  revenue. 

Write  us  to-day  for  full  particulars. 

J.  &  J.  CASH,  LIMITED 

MONTREAL:  301  St.  James  St.  TORONTO:  24  Wellington  St.  W. 

U.S.A.:  So.  Norwalk,  Conn. 


Fall  Neckwear 

Designs   of  Unusual   Popularity 

Out  of  the  vast  variety  of 
neckwear  designs  there  are  a 
few  that  catch  the  popular 
fancy.  We  have  new  designs 
that  will  win  wide  favor  here 
as  they  are  now  the  rage  in 
New  York. 

We  can   supply  your  imme- 
diate requirements. 

Write  for  samples. 

A.  Bruce  Finnie  &  Company 

Cor.   Craig  and  Gosford  Streets 

MONTREAL,  QUE. 


llfcHf  POUTERS  and 


MAJfUFi 


JRE 


Art  Needlework  wfohcij  Goods 

"Peri-Lusta*  "Cnjatal" 

Mercerized  Cottons    Artificial  Silk 
Embroidery  Materials 

Fancy  Linens  and  Piece  Goods 

MADEIRA  HAND  EMBROIDERED 

LINENS  w  HANDKERCHIEFS 
(AMPBELLMET2mi^CQBS0N 

932-936  Broadway    NewYork     Cor.22^5t 


Canacian  Showroom,  Bay  and  Wellington  Streets.  Toronto.  Canada 


How  Much 


EXTRA   MONEY 

are  you  in  need  of  right  now?  Is  the  income  sufficient 
to  meet  your  requirements  and  allow  you  to  take  in  a 
few  little'  luxuries  of  life? 

If  it  isn't  and  you  have,  say,  two  or  three  hours  daily 
that  you  can  spare,  we'll  tell  you  how  to  add  to  your 
weekly  earnings  any  reasonable  amount  of  money.  Say 
on  your  "Post  Card" — "Please  send  me  full  particulars 
of  your  money-making  plan  for  spare  time  workers." 

The   Maclean    Publishing    Co.,  Ltd. 

143-153  University  Ave.    -   TORONTO,   CANADA 
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Palmers'  Wearwell  No.  121 

REAL  HUMAN   HAIR  NET 

Always  Preferred 

For  all  outdoor  sports  women  are  using  hair  nets  more  extensively  than  ever.  The  fast  growing 
popularity  of  the  Palmer  "Wearwell"  No.  121  Real  Human  Hair  Net  is  the  hest  indication  of 
its  satisfaction. 

It  is  made  of  the  very  best  real  human  hair  of  perfect  natural  colors,  it  is  strong,  large  and 
invisible,  and  greatly  preferred. 

YOU  MAKE  100%  PROFIT  AND  INCREASE  YOUR 
CUSTOMERS'    SATISFACTION 

by  selling  the  Palmer  "Wearwell"  No.  121  net  because  you  are  selling  a  net  unequalled  in  value 
and  serviceableness. 

Write  to-day  sending  an  order  for  an  assorted  sample  gross,  and  enjoy  the  consciousness  of 
selling  a  net  you  know  will  give  entire  satisfaction. 


TRADE      MARK 


Price  $7.20  Net 
per  gross 

Big  Stock 


Retail  Price  10c 
each 

Colors  Guaranteed 


On   Every   Envelope 
Price  in  quantities  on  application. 

PALMERS  LIMITED 

Manufacturers  of  Every   Description   of  Hair   Goods 

100  to  106  LATOUR  STREET  .*.  /.  MONTREAL 
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ART.  L-743 
Empire   Nightdress,    Made   Up. 

Material  pale  pink  mull,  bias  fold 
edges.  Fine  beading  at  waist  line. 


€mt>rofoerc> 


The  latest  ideas  for  Fall 

and  Holiday 

1  rade 


Our  Specialty  : 
G  Made  Up  Ready  to  Embroider  Articles 


Particularly  attractive  designs, 
highest  grade  materials  and 
excellent  workmanship  dis- 
tinguish our  lines. 


Kerehief  Camisole,   Made  lip. 

Material    pale    pink    mull,    bias    fold 
edges. 


A  copy  of  our  Catalogue  is  here  for  you.      Write  for  it  today. 

Sjyp>C^>  Embroidery  Threads,  Crochet  Cot- 
^s^^    tons  and  Art  Silks  are  the  best  and 
most  profitable  to  handle. 

BELDING  PAUL  CORTICELLI  Limited 


Salesrooms :  —    MONTREAL 


TORONTO 


WINNIPEG 


VANCOUVER 
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I)  R  E  S  S    A  C  C  E  SSORI  E  S 


Patented  in  the 

United  States 

and  Canada 


Patents    pending 

in  all  foreign 

countries 


WHITE      &.     BLACK 


SNYDER  SNAP 

Button  Fasteners 

In  all  sizes,  black  or  white. 
SOLD  THROUGH  JOBBERS  ONLY 

TheSnyder  Snapisthe  last  word  in  snap  fasteners, 
superior  in  every  way  to  any  garment  fastening 
device    that    has    ever    been     on    the     market. 

SEND  YOUR  ORDER  TO  YOUR   JOBBER  TO-DAY. 

SNYDER   SNAP,    BUTTON   AND   FASTENER  CO.,  Limited 

TORONTO,  CANADA 


o 


2/0 


3/0 


4/0 


5/0 
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Buying 


Drape 
and  Circular  Veils 

Veilings 

CHENILLE  AND  THREAD  RUN 

Nets 

COTTON  AND   SILK 

Laces 

METAL  AND   COTTON 

Ninons, 

Crepe  de  Chine  and 

Georgette 

ALL  COLORS 

Buy  when  the  stock  is  complete. 
Mail     orders    promptly    at.endid    to. 


THE  THOMPSON  LACE  & 
VEILING  COMPANY,  Ltd. 

York  and  Wellington  Sts.,  TORONTO 
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Some  Toronto  Liberals  are  bent  on  pushing  Mr. 
Rowell,  leader  of  the  Ontario  Opposition,  to  the 
front — -as  Sir  Wilfrid's  successor.  And  Gadsby 
reveals  a  great  deal  else  of  sensational  interest. 
You  can  "cash  in"  on  his  article  in  MacLean's. 

j&     £?     j& 


>npHE  Mission  of  MacLean's  Magazine  is  to  give 
•  the  Canadian  people  a  Canadian  magazine  of 


Other  Good  Things 

in  (he 
October  MacLean's 


Ribbing  up  the  Liberal 

IT  UNDREDS  of  men  whom  you  know  and  sell  to     13^^ _«!_ _ 

*-  *    are  tremendously  interested  either  as  supporters    £    ^11    I  ▼ 

or  opponents  in  the  future  of  the  Liberal  party — in  *^ 

its  policies,  politics,  and  leaders.     And  these 

hundreds  of  men — Conservatives  and  Liberals 

alike — will    want    to    read    Gadsby's    "inside" 

story  of  what  is  going  on  behind  the  scenes  in  the 

ranks  of  Liberalism  in  Canada. 

Gadsby  is  "next"  to  big  men  at  Ottawa  and  elsewhere. 
His  ear  is  to  the  ground  all  the  time.  He  is  a  pungent 
writer  with  a  most  incisive  style,  and  he  fairly  scintil- 
lates in  his  article  in  the  October  MACLEAN'S— 
"Ribbing   Up  the  Liberal   Party." 

This  article  will  be  followed  in  the  November 
issue  by  another  "inside"  story  of  doings  and 
movements  in  the  Conservative  party.  Read  the 
first  of  the  series  in 

MACLEAN'S 
MAGAZINE 

for  October 


Is       Permanent       Peace       Possible? — by 

Stephen  Leacock  (in  the  role  of  a 
professor  of  political  economy). 
Frequently  Leaceek  doffs  the  mantle 
of  the  humorist,  and  dons  his  aca- 
demic gown  and  speaks  with  an 
earnest  seriousness — as  a  student, 
teacher  and  deep  thinker.  In  this 
article,  Is  Permanent  Peace  Possi- 
ble? he  writes  to  make  men  and 
women   think. 

The  Presidential  Situation  in  the  U.S.A. 
— by  Agnes  C.  Laut.  Miss  Laut  says 
that  the  German-Americans  will  sup-. 
port  Wilson  rather  than  Hughes,  and 
gives  her  reasons.  This  i*  quite  a 
contrary  view  ro  that  commonly 
held,  for  we  all  knnw  that  the 
Hyphenates  were  "sore"  on  Wilson 
a  few  months  ago.  What  has 
changed  them?     Mis  Laut  tells. 

The  Man  from  Athabasca — by  Robert 
W.  Service.  Another  "At  the  Front" 
poem  by  this  Kipling  of  Canada. 
The  stirring  tale  in  verse  of  an  old 
Athabasca  trapper  who  left  the  hunt- 
ing grounds  of  the  Vat  West  to  do 
his  bit  in  France  and  Flanders.  A 
fine  thing,  this  poem,  admirably 
illustrated. 

Present  -Day  Stage  Favorites  in  London 
— tells  of  London's  play-pe  >ple  who 
are  entertaining  the  Canadian  sol- 
diers in  London,  at  the  camps  and 
in  the  hospitals.  Profusely  illus- 
trated. 

Arthur    Stringer   and    Arthur   E.    Mi-Far- 

lane  continue  their  fine  serials — The 
Anatomy  of  Love,  and  Behind  the 
Bolted   Door? 

Robert  J.  C.  Stead,  a  young  Western 
poet  of  great  promise,  contributes 
verse  entitled   "In  the  Wheat." 

"Janey  Canuck,"  Canada's  First  Woman 
Magistrate — a  sketch  of  Mrs.  Arthur 
Murphy,  and  incidentally  a  story  of 
a  phase  of  the  Woman's  Movement 
in  Western  Canada. 

Review  of  Reviews — The  best  thing  fr  m 
the  best  periodicals,  condensed  for 
busy  readers.  One  of  the  mi  st 
prized  features  of  every  issue  ef 
MacLean's. 


the  highest  type  and  interest  and  to  promote  the  spirit  and  progress  of  Cana- 
dian Nationality.  Your  co-operation  in  these  commendable  objects  of  Mac- 
Lean's  publishers  is  solicited.  We  have  all  much  to  gain  by  putting  Canada 
first  in  sentiment,  business  and  affection. 


88 


DRESS    ACCESSORIES 


Dry  Goods  Review 


Foresight  Says 
"Stock  Now" 


For  Fall  and  Holiday  Sales  the  fascin- 
ating loveliness  of  Silk  Lingerie  has 
become  the  absorbing  attraction  among 
most  women.  But  there  are  increasing 
indications  that  raw  materials  may  soon 
be  difficult  to  get;  that  many  women 
this  Fall  may  be  deeply  disappointed, 
that  many  merchants,  too,  may  lose  the 
usual  goodly  sales  that  better-than- 
ordinary  silk  lingerie  unfailingly  brings 
to  their  stores — unless — well — 


(fyuccn 
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as  you  no  doubt  are  aware,  makes  your 
lingerie  department  a  centre  of  attraction 
when  stocks  are  good. 

But  later  on,  while  other  merchants  are 
finding  difficulty  in  securing  stocks,  you,  of 
course,  will  understand  the  advantage  of 
having  secured  your  supply  early. 

Foresight  says — "Stock  Now." 

Write  to-day  for  full  particulars  and  prices 
on  "Queen  Quality"  Silk  Gloves  and 
"Queen  Quality"  Silk  Lingerie. 

St.  Catharines  Silk  Mills 

St.  Calhaiines,  Ontario 

RICHARD  L.  BAKER  &  CO. 

SOLE  SELLING  AGENTS 

100    Wellington    Street    West,    Toronto 
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LESSON  NO.   20 —Semi-Script 


WE  have  previously  pointed  out  the  importance  of 
the  lettering,  above  everything'  else,  on  the  show 
card.  This  cannot  be  too  strongly  emphasized. 
The  lettering  must  be  of  a  plain  and  readable  design  and 
therefore  I  shall  point  out  how  an  obscure  form  of  letter- 
ing may  be  transferred  into  a  very  practical  one. 

The  lesson  this  month  is  based  on  the  old  style  script 
which  bore  many  curves  and  nourishes.  Naturally  these 
rendered  ready  reading  difficult,  but  in  order  to  utilize  the 
old  style  you  must  thin  out  these  obscuring  elements  just 
enough  to  bring  out  the  form  of  the  lettering  itself. 

In  the  first  place,  a  most  important  point  is  to  form 
the  letters  at  a  uniform  angle  as  illustrated  by  Fig.  1.  In 
laying  out  the  word,  before  the  color  is  applied,  light 
pencil  lines  are  drawn  a  half  inch  apart  and  at  the  angle 
desired  for  the  lettering.  These,  along  with  the  four 
reg-ular  horizontal  guide  lines,  are  sufficient  to  enable  you 
to  get  the  lettering  properly  balanced  at  a  uniform  angle. 
One  letter  at  an  off  angle  is  like  a  soldier  out  of  step. 

Script,  or  rather  semi-script,  may  be  made  by  either 
outline  or  single  brush  stroke.  Of  the  two,  outline  is 
preferable  for  a  clear  cut  letter  though  the  brush  stroke  is 
quicker.  However,  script  is  not  used  to  any  great  extent, 
so  the  little  extra  time  would  be  well  expended. 

The  outlining  may  be  done  with  either  a  broad  pen  or 
a  small  brush.  I  usually  use  the  pen  myself  but  you  may 
have  better  success  with  the  brush.  Use  the  heavy  carbon 
ink  for  the  pen  outline  work  and  fill  in  later  with  card- 
writers'  black,  using  a  brush. 

This  lesson  is  only  a  starter  for  you  in  modern  script 
lettering.  Magazines  are  full  of  new  ideas  in  this  form  of 
lettering,  drawn  by  high-priced  artists,  and  those  ideas 
are  useful  for  show  card  purposes.  Be  sure  you  thorough- 
ly master  chart  19  before  attempting  anything  new. 

THE  CHART 

The  forms  of  script  lettering  shown  in  the  chart  are 
only  a  few  of  the  many  varieties  which  are  used  for  show 
card  and  other  advertising  purposes.  The  main  idea,  I 
repeat,  is  to  combine  utility  and  grace.  (Have  a  good, 
readable  tvne  that  will  join  up  into  words  gracefully.) 


Lower  Case. 

The  "a"  is  composed  of  six  separate  strokes.  Note  that, 
strokes  1  and  2  are  furthest  apart  at  the  centre  of  the 
letter.  These  two  strokes  make  a  good  combination  to 
practice. 

"b's"  first  two  strokes  come  to  the  upper  guide  line. 
Strokes  4  and  5  are  of  similar  formation  to  1  and  2  of 
"a"  but  are  reversed.    Practice  these  often. 

"e"  is  composed  of  five  distinct  strokes.  This  letter 
needs  a  lot  of  practice  so  as  to  balance  it  up  properly. 
Note  the  angle  at  which  it  slants. 

"  d  "  makes  a  very  graceful  letter.  It  is  of  similar  form- 
ation to  the  "a."  The  difference  being  the  extending  of 
strokes  4  and  5  to  the  upper  guide  line. 

"e"  is  a  letter  that,  when  mastered,  can  be  made  very 
rapidly.     It  only  has  four  strokes  in  its  construction. 

f.  Care  must  be  taken  to  get  this  letter  at  the  right 
angle.  Should  you  not  do  so  it  would  spoil  the  whole  word 
in  which  it  was  used.  Practice  well  the  long  sweeping 
strokes  1  and  2. 

You  may  experience  difficulty  with  the  "g"  formation 
but  you  can  master  it  with  continual  practice. 

Strokes  1  and  2  of  "h"  must  be  kept  parallel  with  one 
another.  Strokes  4  and  5  make  a  good  pair  to  practise 
together. 

The  "i"  is  just  a  repetition  of  strokes  4  and  5  of  the 
letter  "a." 

"j"  is  one  of  the  letters  that  comes  to  the  lower  guide 
line.  Note  how  strokes  1  and  2  come  together  at  the 
bottom. 

You  will  need  to  practise  strokes  4,  5,  6  and  7  of  "k" 
many  times  before  you  get  them  to  appear  graceful. 

"l's"  formation  appears  in  other  letters.  Practice 
often. 

To  make  "m,"  a  nice  swinging  letter,  care  must  be 
taken  to  get  the  six  main  strokes  all  at  the  same  slant. 

"n"  is  of  similar  formation  and  needs  much  practice. 

"o"  is  composed  of  six  separate  strokes.  This  letter 
needs  practice. 

Strokes  3  and  4  of  "p"  are  the  same  as  5  and  6  of 
"o." 
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Note  the  sameness  in  the  formation  of  the  "q"  and 
"g. "  The  only  difference  is  in  the  lower  section.  Prac- 
tice strokes  7  and  8  often. 

"r"  is  simple  letter,  but  you  need  to  pay  attention  to 
strokes  3  and  4. 

"s"  is  the  stumbling  block  for  many  amateurs.  Note 
where  the  cross  bars  mark  the  beginning  and  ending  of 
strokes. 

The  curves  at  the  lower  ends  of  strokes  1  and  2  of 
"t"  and  "u"  appear  often  throughout  the  alphabet  and 
need  much  practice. 

You  will  experience  difficulty  in  getting  the  "v"  at 
the  right  slant.    Practice  counts. 

The  "w"  is  of  similar  formation  to  the  "u"  with 
strokes  5  and  6  added.  This  letter  requires  a  great  deal 
of  practice. 

The  "x"  is  completed  with  five  strokes.  As  these 
strokes  do  not  appear  in  other  letters  it  is  necessary  that 
you  give  them  an  extra  amount  of  practice. 

The  "y"  is  a  very  graceful  letter  and  works  in  nicely 
with  others. 

The  "z"  is  composed  of  nine  curved  strokes.  This 
letter  is  not  used  as  much  as  the  others  but  its  formation 
should  be  learned. 

Upper  Case 

The  upper  case  script  shows  more  curved  lines  than 
does  the  lower  case.  For  this  reason  all  upper  case  letters 
should  not  be  used  for  making  up  a  word.     No  more  than 


one  must  be  used  to  each  word  and  that  at  the  beginning. 

A  shows  a  nice  combination  of  strokes  in  1  and  2. 
Practice  well  the  diagonal  strokes  3  and  4. 

B  is  composed  of  all  curved  lines.  This  is  one  of  the 
most  difficult  letters  to  master  and  requires  a  great  deal 
of  practice.  All  those  strokes  on  the  right  side  of  the 
letter  need  special  attention. 

"C"  is  a  five-stroke  letter  and  is  not  unlike  the  lower 
case  "c. "    All  its  lines  appear  in  other  letetrs. 

"D"  is  another  all  curve  letter.  Strokes  5  and  6 
should  be  practised  many  times. 

The  "E"  shows  a  variety  of  curved  lines  which  when 
made  correctly  form  a  very  graceful  letter.  Practice 
often. 

The  upper  part  of  the  "F"  requires  a  lot  of  hard 
practice.  This  is  the  first  time  these  strokes  have  ap- 
peared. 

Practice  often  the  combination  strokes  1  and  2,  and 
5  and  6.  It  will  take  you  some  time  to  get  these  joined 
up  properly. 

The  formation  of  "G"  needs  a  great  deal  of  atteneion. 
This  is  the  first  time  that  strokes  1  and  2  have  been  used. 

"H"  also  has  all  curved  lines.  You  will  need  to  prac- 
tise this  letter  often  to  get  it  balanced  properly. 

The  "I"  and  "J"  are  of  somewhat  the  same  forma- 
tion. Strokes  1  and  2  are  the  same.  Practice  these  letters 
many  times. 

Many  cardwriters  experience  difficulty  in  the  forma- 
(Continued  on  page  94.) 
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EQUIPMENT*  DISPLAY 


EQUIPMENT  for  WINDOWS  and    DEPARTMENTS 

Revival  of  Demand  for  Skirt  Form — New  Models  Have  Discarded  Old  Style  Base  for 
Pedestal — Particularly  in  Detail  the  Feature  of  Latest  Wax  Figures  for 

Window  Use. 


THAT  there  is  a  fashion  in  equipment  for  the  fur- 
nishing of  stores  just  as  there  is  in  what  is  shown 
in  the  way  of  fabrics,  dress  goods  and  so  on  is  once 
more  proven  by  the  trend  of  buying  in  store  interior  fit- 
tings and  general  furnishings. 
Two  or  three  new  items  of 
equipment  are  being  put  out  and 
meeting  with  a  good  demand. 
One  line  which  is  taking  very 
well  is  a  fixture  which  may  be 
used  either  on  the  counter  or 
the  floor.  It  is  a  revolving  rack 
for  waists.  Made  of  metal,  and 
finished  in  oxidized  copper,  it 
revolves  on  a  slender  middle  rod. 
Two  or  three  dozen  waists  can 
be  hung  upon  it  at  once.  It  is 
of  skeleton  build,  all  rods  and 
the  ring  from  which  depend  the 
hangers  with  waists  thereon  be- 
ing about  one  inch  in  girth. 
The  fixture  sells  for  $8.50  and 
up.  Although  more  or  less  an 
innovation  in  the  trade,  orders 
are  coming  in  surprisingly  well. 
This  is  one  of  the  new  fashions 
in  equipment. 

Skirt  Form  in  Demand 

Equipment  and  display  houses 
are  all  agreed  that  this  year 
there  has  been  a  revival  of  de- 
mand for  the  skirt  form,  due  no 
doubt,  to  the  big  sales  that  have 
sprung  up  the  past  season  for 
the  separate  skirts.  There  are 
two  or  three  varieties,  one  of 
the  latest  being  a  form  enamel 
on  papier  mache,  flesh  colored, 
and  washable.  The  form  is  ad- 
justable in  height.  The  base  is 
important  for  it  indicates  a 
radical  change  from  the  old 
skiit  models.  It  is  of  polished  metal,  and  is  a  single  cir- 
cular pedestal,  quite  solid.  It  is  different  from  old  models 
inasmuch  as  they  usually  had  four  feet,  at  right  angles. 
This  base  comes  in  different  colors  to  suit  purchaser;  it 
may  be  in  black,  in  statuary  bronze,  or  in  brass.    A  inanu- 
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A  new  full-figure 
form  shown  by  Clat- 
'juorthy  &  Son.  Heijht 
is  adjustable.  The 
figure  is  in  washable 
e.-amel.  Note  that 
the  old-time  square 
stand  is  discarded  for 
wax  feet. 


facturer  tells  the  writer  that  he  sold  six  dozen  of  this 
form  to  one  store  alone,  who  have  discarded  a  great  pro- 
portion of  the  older  models,  preferring  this  one.  The 
adjustable  height  is  a  necessary  and  pleasing  feature. 

Much  along  the  same  lines  are  the  new  dress  forms. 
These  come  in  enamelled  finish  on  papier  mache.  The  top 
is  washable.  The  figure  is  adjustable  as  to  height.  In 
this  too,  the  old  four  feet  stand  is  discarded  and  a  metal 
base  substituted.  The  round  base  is  chiefly  for  floor  use, 
not  for  the  window. 

Window  Goods 

Perhaps  the  fashion  most  noticeable  in  window  acces- 
sories, (meaning,  for  the  present,  figures)  is  that  many 
are  demanding  the  sitting  figures.  One  new  model  seen  Is 
fixed  as  to  the  attitude  of  the  legs.     The  arms,  however, 


SKIRT  FORM  THAT  GIVES  REALISTIC  HANG. 

New  type  of  skirt  form  of  enamel  on  papier  mache,  flesh 
colored,  of  adjustable  height.  Base  solid,  in  black,  color  or 
in  bronze  or  brass.     Shown  by  Dale  Wax  Figure  Co. 
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are  adjustable  and  the  waist  is  also  movable,  to  fit  any 
dress  put  on  the  model.  Another  model  is  altogether  ad- 
justable, arms,  leg',  waist,  and  head.  The  demand  for 
these  sitting  posture  forms  seems  to  be  based  on  the  fact 
that  the  more  natural  the  form  in  the  window  or  store  is, 
the  more  easy  and  to  greater  advantage  will  appear  the 
dress  draped  thereon.  These  sitting  posture  forms  are 
much  in  demand  for  evening  dresses  and  also  for  night 
attire. 

Manufacturers  notice  a  special  call  just  now  for  re- 
volving racks  for  ready-to-wear  garments.  These  run  from 
$12  to  $15,  and'  are  popular  because  they  can  be  used  for 
almost  anything.  Standing  higher  than  the  new  waist  rack 
described  in  the  first  paragraj*  of  this,  they  are  equally 
suitable  for  heavy  coats  or  for  lighter  dress  lines.  They 
are  made  of  metal  finished  in  oxidized  copper. 

Better  Grade  Stuff  Demanded 

A  feature  of  the  equipment  business  which  is  worth 
noting  is  that  there  is  a  demand  for  an  all  round  class  of 
stuff  of  a  better  grade  than  used  to  be  purchased.  Thus, 
head  and  shoulder  forms  are  made  with  a  particularity 
and  care  once  absent.  Every  detail  is  watched",  shape, 
contours,  proportion — all  are  matters  demanding  and  get- 
ting strict  attention.  Moreover,  that  these  figures  should 
be  just  as  natural  as  it  is  possible  to  make  them  is  another 
stipulation  made  by  buyers,  the  same  being  made  silently 


to  them  by  the  ever-watchful  public.  Several  new  models 
cf  this  kind  are  really  works  of  art.  The  wax  figures  are 
made  with  a  distinctly  superior  finish.  Better  hair  is 
used;  features  are  more  carefully  depicted,  coloring  is 
more  delicate  and  more  true  to  life. 

For  window  use  one  house  showed  the  writer  some 
models  in  which  the  base  was  a  reproduction  of  human 
feet.  The  stand  was  made  of  metal  in  four  rectangular 
pieces,  and  even  the  pedestal  base  is  being  discarded,  for 
window  use,  for  the  wax  feet,  in  keeping'  with  the  rest  of 
the  form.  Of  course,  this  is  not  necessary  for  floor  use, 
nor  counter,  for  the  matter  of  that.  The  window  demands 
more  than  these  others,  however. 

For  general  stores,  a  line  offering  and  evidently  ac- 
ceptable just  now  is  the  plain  shirt  form.  This  is  only 
from  neck  to  waist  in  length  and  yet  the  shirt  draped 
thereover  gives  the  effect  which  would  be  had  by  the 
use  cf  a  full  length  figure. 

In  lines  of  fixtures  other  than  figures,  one  development 
is  notable.  There  is  a  big  demand  for  window  fixtures  of 
a  neat  and  yet  rather  more  ornate  type.  Hence,  for  gen- 
eral stores  and  particularly  for  men's  departments  of 
such,  the  railing  fixture  is  popular  as  a  window  item.  This 
is  a  railing  made  the  width  of  the  window,  standing'  about 
a  foot  high.  It  divides  a  window  and  adds  a  touch  of 
novelty.  It  is  of  wood,  and  the  slats  are  close  together. 
It  can  he  finished  in  anv  shade. 


THE  NEW  TYPE  OF  INTERIOR  DISPLAY  FIXTURE 

Shelving,  Out  of  Reach  and  Out  of  Customers'  Sight,  Gives  Place  to  the  More  Visible  and 
More  Accessible  Counter  Fixture — How  One  Store  is  Adopting  This  New 
Method — Notions,  Buttons  and  Lace  Shown  in  the  Modern  Way 


ONE  of  the  trends  in  matters  of  display  and 
euqipment  for  dry  goods  stores  and  others  is  to 
get  away  from  the  shelving  idea,  instanced  in  rows 
of  shelves  reaching  to  the  ceiling  and  packed  with  goods, 
many  of  them  poorly  displayed.  It  is  heading  towards  a 
smaller  and  wider-spread  system,  with  a  central  display 
section  surrounded  by  smaller  sections  for  displaying 
smaller  lines,  each  of  which  is  indexed  by  means  of  glass 
drawers  which  gives  adequate  space  to  every  article  being 
displayed  while  the  lesser  height  of  the  ledges  provides  a 
clear  view  across  the  whole  store. 

An  example  of  this  trend  towards  display  which  is 
more  really  displayed  is  found  in  the  Notions,  Buttons  and 
Lace  Departments  in  the  Robert  Simpson  store,  Toronto. 
It  is  no  exaggeration  to  say  that  these  Departments,  by 
reason  of  a  saner  effort  in  display,  are  away  ahead  of 
such  other  departments  in  the  store  as  still  cling  to  the 
old  methods.  The  writer  was  able  to  view  these  sections, 
a  photograph  of  which  is  seen  on  next  page. 

This  new  method  is  adaptable,  of  course,  to  any  flooi 
space  which  differs  naturally  with  the  store  in  question 
The  Simpson  store  carries  quite  a  good  space  and  the  de- 
partments referred  to  are  arranged  in  a  more  or  less 
square  form  with  a  centre  row  of  cases.  Three  long  rows 
of  cases  go  east  and  west,  bounded  by  two  running  north 
and  south,  these  latter  forming  the  ends.  The  whole 
section  is,  briefly,  like  a  square  cut  in  half. 

There  are  half  a  dozen  counter  height  notion  cases, 
leaving  a  goodly  space  behind  the  counter.  The  whole 
fixture  has  a  plate  glass  top  and  glass  ends.  It  is  fitted 
with  a  plate  glass  display  front  drawers,  containing  about 
24  to  the  case.  Each  display  compartment  is  ten  inches 
long,  four  inches  wide,  and  four  and  a  quarter  inches  in 


height,  and  all  the  drawers  are  graduated  in  depth.  That 
is  to  say  the  bottom  ones  are  the  deepest  of  all.  Coming 
near  the  outer  edge  of  the  show  case  the  middle  one  a 
little  less  deep,  and  the  top  ones  the  shallowest  of  the 
three.  On  the  top  there  are  a  series  of  notion  cases  or 
trays. 

Plate  Glass  Much  In  Evidence 

Several  of  these  fixtures  are  used,  and  the  departments 
are  finished  off  at  each  corner  with  a  display  case  of  the 
"F"  shape,  making  the  rounded  corner.  These  run  some- 
thing like  twenty-six  feet  in  length,  and  have  a  height  of 
about  42  inches  with  width  of  26  inches.  Plate  glass  is 
again  very  much  in  evidence.  Each  case  is  so  made,  and 
glass  is  so  used  that  everything  in  the  case  is  visible  at 
once : 

That  is,  not  only  looking  at  it  horizontally  but  also 
where  one  is  able  to  take  a  bird's  eye  view.  The  top  of 
the  case  is  glass,  and  displays  anything  for  a  customer  if 
the  customer  looks  down  as  well  as  looking  straight  at  it 
from  a  front  elevation. 

Numbers  of  smaller  fittings  finish  off  the  whole  section 
—  some  of  these  are  placed  on  the  top  of  not  much  used 
parts  of  the  larger  display  cases.  They  are  for  smaller 
things  in  the  way  of  notions.  As  in  the  larger  fixtures, 
display  is  complete.    Everything  is  visible. 

So  far  as  the  suitability  of  this  new  method  of 
display  for  handling  various  lines,  such  lines  as  laces, 
ladies'  handkerchiefs,  gloves,  embroideries,  veilings,  and 
kindred  lines  is  concerned,  differently  shaped  fixtures  take 
the  various  contents.  For  instance,  for  buttons  a  series  of 
wire  trays  is  used. 
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Notion  Department  That  Makes  Manager  Allen  Proud 


DISPLAY  PAR  EXCELLENCE. 

1.  Goods  in  cases  shown  on  slope,  fol- 
lowing natural  line  of  the  eye,  and 
on  top  in  glass  holders.  Bright 
lighting. 

2.  Samples  of  stock  visible  on  outside 
of  drawers  in  place  of  open  shelv- 
ings. 

3.  Back  fixtures  low  to  permit  of  un- 
impaired view  of  store. 

During  Exhibition  week  a  number  of  dry  goods  merchants,  from  United  States  cities,  as  well  as  Canada,  congratulated 
Mr.  Allan,  manager  of  the  Notions  Department,  on  his  new  fixtures,  which  enable  the  goods  to  be  seen  at  a  glance;  keep 
stock  clean  and  in  good  shape  and  simplify  stock-taking.  It  would  be  difficult  to  duplicate  them  on  the  continent.  On 
each  side  are  six  show  cases  besides  the  rounded  ones  at  the  ends,  with  24  bunks  in  each,  and  drawers  behind,  each  and 
in  the  centre  fixtures  for  reserve  forward  stock.  This  is  the  same  class  of  merchandise  as  seen  in  the  glass  cases 
from  the  aisles,  and  also  in  the  glass  fronts  (36  in  each  length)  in  the  centre  fixture.  On  top  of  the  glass  cases  are 
bunks — 16  for  each  case — from  which  most  of  the  selling  is  done.  At  the  ends  are  handsome  cases,  rounded,  for 
special  display.     The  length  of  the  section  shown  is  60  feet,  with  a  similar  one  opposite  and  a  third  for  buttons. 

Mr.  Allan  is  enthusiastic  over  his  new  equipment  and  could  fittingly,  with  the  easy  method  of  service  and  regis- 
ters, use  the  slogan,  "No  waiting  to  be  waited  on;  no  waiting  for  change."  In  addition  to  notions  and  buttons,  Mr. 
Allan  is  manager  of  laces,  embroideries  and  handkerchiefs  as  well. 


The  Why  of  the  New  Way 
This  new  system  of  display  depends  largely  for  its  ac- 
ceptability on  its  increased  visibility.  Also  it  is  more 
negotiable  so  far  as  getting'  in  and  around  about  it  is  con- 
cerned than  the  old  method  of  shelving.  The  old  way  was 
wall  shelves,  and  a  ladder  was  frequently  necessary  to 
reach  the  topmost  shelf.  Articles  displayed  on  the  top- 
most shelf  were  not  only  too  far  away  to  be  seen  at  all 
clearly,  but  also  too  far'  away  to  be  reached.  The  new 
way  alters  both  of  these  complaints.  No  fixture  is  higher 
than  the  height  of  a  counter  and  a  half.  True,  more  floor 
space  is  required  but  it  is  utilized  to  far  better  purpose. 
Moreover,  the  cases  are  not  so  wide  that  free  passage 
round  them  is  impossible. 


CARDWRITING 

(Continued  from  page  91.) 
tion  of  "K."     Strokes  8,  TO  and  11  are  food  for  practice. 

The  combination  strokes  5,  0,  7,  8  and  9  of  "L''  are 
most  important.  Study  well  the  lines  of  this  letter  and 
see  if  you  can  learn  to  make  one  like  it. 

"M"  andi  "N"  show  strokes  of  similar  nature.  Don't 
spread  these  letters  too  much. 

"0"  is  an  important  letter  as  it  is  very  much  used. 
The  opposite  curved  lines  1  and  2  and  5  and  6  need  lots 
of  practice. 

"P."  In  this  letter  strokes  5  and  6  are  all  important 
as  they  give  the  balance  to  the  letetr. 


"Q"  the  "two-shaped"  letter  over  which  many 
amateurs  have  difficulty.  Every  stroke  in  this  letter 
should  be  made  the  same  as  shown.    Practice  many  times. 

"R"  shows  the  formation  of  the  "P"  with  the  tail 
added.  Strokes  7  and  8  give  the  character  of  the  letter  so 
must  be  practiced  well. 

In  "S"  we  have  a  similar  formation  to  the  lower  case. 

"T"  is  almost  the  same  as  "F. "  Note  the  slant  of 
strokes  3  and  4. 

Notice  the  lines  of  the  letter  "IT."  The  graceful 
swing  of  lines  1,  2,  3  and  4  are  most  important. 

The  "V's"  formation  is  shown  in  the  centre  of  the 
upper  case  "M."      Practice  carefully. 

Note  the  similarity  between  the  forepart  of  the  "W" 
find  the  letter  "U. "  Take  pains  to  get  all  three  uprights 
in  this  letter  the  same  distance  apart. 

"X"  is  not  used  very  often  in  upper  case  but  never- 
theless its  formation  should  be  known  to  the  cardwriter.- 
This  is  an  excellent  letter  to  practice  on. 

"Y"  is  another  letter  with  shapely  lines.  Note  that 
strokes  2  and  3  do  not  rest  on  the  lower  guide  line.  It 
comes  about  three-quarters  of  the  way  down. 

The  "Z"  and  "&"  show  many  lines  that  may  be  used 
for  practice  work.  The  upper  part  of  the  Z  is  most  im- 
portant. 

By  way  of  showing  varieties  of  letter  formation  note 
the  letters  "M,"  "L"  and  "E"  in  the  word  "Maclean." 
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SUGGESTION   FOR  THANKSGIVING  LINEN  TRIM 


Probably  the  strongest  feature  of  this  display  of  linens  is  the  suggestion  it  carries  of  abundant  and  varied  stocks  from 
which  the  consumer  may  select.  In  this  it  backs  up  the  interior  ledge  displays  which  are  strong  sales  pullers.  Some 
trimmers  might  prefer  to  omit  the  goods  suspended  from  the    ceiling,  and  a  slight  pyramid  form  to  the  sides.      Trim  by 

Mr.  Heinrich,  for  Duncan,  Ferguson  &  Co.,  Stratford. 


This  trim  contains  some  suggestions  for  a  window  of  toilet  goods  which   are  becoming  a  stronger  line  in  dry  goods 
stores.    For  a  small  window  a  half-section  of  this  trim  could  be  copied. 
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GOOD  MODEL  FOR  FALL  DISPLAY  OF  FURS 


There  are  several  excellent  points  about  this  trim.  One  is  the  grouping  of  the  three  figures,  so  as  to  form  a  closely 
related  whole.  The  disposition  of  the  smaller  pieces  on  stands  and  on  the  floor  is  good.  The  background  is  an  "old 
gold"  curtain  of  silk  and  the  flooring  of  white  felt. 

DISPLAY  MEN  CHOOSE  HAMILTON  FOR  1917 

Canadian  Association  Members  Vote  for  Convention  Here  Next  Year — Enjoyed  Hospi- 
tality of  International  for  Two  Years — St.  Louis  Chosen  for  Next  Year 
— Helpful  Demonstrations  at  Chicago. 


TI1K  Canadian  Association  of  Display  Men  for  a 
second  time  enjoyed  the  hospitality  of  the  Interna- 
tional Association  across  the  border,  when  a  num- 
ber of  its  members  attended  the  annual  convention  in 
Chicago  last  month. 

Here,  as  last  year,  the  Canadians  retained  their  sep- 
arate identity  and  organization,  but  went  further  this 
year  and  decided  to  hold  a  Canadian  convention  next 
year.  Hamilton,  the  livest  centre  of  the  Association,  has 
been  chosen  for  the  Canadian  Association's  own  conven- 
tion in  1917. 

Officers  Remain  as  Last  Year 

Officers  of  the  Canadian  Association  remain  as  in  1915, 
W.  G.  Moir,  who  is  with  the  G.  W.  Robinson  Company, 
continues  to  hold  office  as  acting'  president,  holding  the 
position  for  J.  A.  McNabb,  of  Peterborough.  Mr.  Mc- 
Xabb,  as  all  window  dressers  are  aware,  is  attached  as 
Lieutenant  to  the  Peterborough  Battalion,  C.E.F.,  and 
was  in  camp  at  Kingston  during  the  past  Summer. 

The  group  at  Hamilton  were  further  reinforced  a  few 
months  ago  by  F.  J.  Thompson,  the  secretary-treasurer, 
who  is  now  buyer  for  Stanley  Mills  &  Co. 

Coming  Back  to  Canada  for  1917 

At  the  convention  in  Chicago  the  members  present 
represented   such   important   Canadian   centres  as  Hamil- 


ton, Guelph,  Toronto,  Chatham  and  Winnipeg,  and  in- 
cluded leading  men  of  the  window  dressers'  and  display- 
men's  craft  in  Canada.  Satisfaction  was  expressed  at  the 
resumption  of  convention  business  by  the  Canadian  Asso- 
ciation as  a  distinct  Dominion  unit  after  the  war-enforced 
though  undoubtedly  enjoyable  and  advantageous  period 
of  sojourn  with  the  International  Association  during  the 
conventions  of  1915  in  New  York  and  1916  in  Chicago. 
All  the  members,  while  appreciative  of  advantages  gained 
by  the  hospitality  of  their  United  States  fellow-crafts- 
men, are  glad  to  find  conditions  improving  so  as  to  war- 
rant the  holding  of  the  1917  convention  of  the  Canadian 
Association  in  Canada. 

The  fact  that  the  International  Association  did  not  as 
had  been  anticipated,  decide  on  Chicago  or  New  York  as 
their  convention  city  for  1917,  but  instead  voted  to  be- 
take them  to  St.  Louis,  had  probably  a  good  deal  to  do 
with  the  decision  of  the  Canadians  to  return  to  the  Do- 
minion in  1917.  The  journey  so  far  south  as  St.  Louis 
was  thought  rather  too  distant  an  excursion  for  the  Do- 
minion Display  men  to  contemplate  with  any  pro  sped  of 
making  a  largely  attended  success  of  their  own  conven- 
tion, however  interesting  the  Southern  trip  might  be. 
Accordingly,  after  deliberation,  Hamilton  was  proposed 
and  found  most  favor.  Certainly,  nothing  is  more  to  be 
cimiited  upon  than  the  fact  that  the  Window  Dressers  of 
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EQUIPMENT    AND    DISPLAY 


Dry  Goods  Review 


Hamilton  will  vie  with  one  another  to  make  their  displays 
during  convention  week  outstandingly  well  worth  I  he 
attention  of  their  associates,  and  will  lay  themselves  out 
for  the  entertainment  of  convention  members. 

Carried  Out  in  all  Details 

In  the  words  of  acting  president  Moir,  "a  great  im- 
petus will  be  given"  the  Canadian  Association  of  Display- 
men,  by  the  convention  held  this  past  August  in  Chicago. 
Mr.  Moir  reports  further:  "The  programme  for  the  first 
time  in  the  history  of  the  Association  was  carried  out  in 
all  its  details,  and  was  even  more  interesting  than  had 
been  promised.  The  features  were  appreciated  by  all. 
Other  conventions  in  the  past  have  been  successful  as 
compared  with  those  that  have  gone  before,  but  this  meet- 
ing far  outclassed  anything  in  the  past,  and  unquestion- 
ably paves  the  way  for  more  and  possibly  even  better  con- 
ventions. Not  only  was  the  attendance  all  that  had  been 
anticipated,  but  the  prominence  of  the  men  who  attended 
the  meeting   was  notable." 

Acting  president  Moir  concludes  his  report  with  the 
following  stirring,  rallying  call: 

"Hamilton  is  chosen  for  our  next  convention  in  Auj- 
ust,  1917 — come  along  and  make  it  a  grand  success!" 

In  regard  to  the  proceedings  of  the  International  Asso- 
ciation of  Displaymen — the  American  body,  whose  hospi- 
tality the  Canadian  Window  Dressers  shared — and  in 
whose  proceedings  the  Dominion  representatives  were 
privileged  to  take  part,  there  were  certain  outstanding 
features.  Undoubtedly  the  election  of  president  E.  J. 
Berg,  of  Omaha,  Neb.,  was  appreciated  and  the  compli- 
ments paid  A.  .7.  Edgell,  the  retiring  president  on  his  work 
on  behalf  of  the  organization  in  the  past  were  shared  by 
the  Canadian  Displaymen.  Mr.  Edgell  is  known  in  Can- 
ada through  several  articles  on  the  use  of  electric  light- 
ing that  have  appeared  in  Dry  Goods  Review.  Appreciated 
also  beyond  question  was  the  banquet  held'  on  Wednesday 
evening,  with  clever  cabaret  show,  and  delightful  dance 
which  followed. 

The  Canadians  also  paid  particular  attention  to  the 
practical  proceedings  which  preceded  the  pleasures  ar- 
ranged for. 


OSWALD  B.  WEBB  DIES  IN  FAMOUS  CHARGE. 

THE  MANY  friends  of  Old  Bleach  Linen  Co.  in  Canada 
will  regret  to  learn  of  the  death  of  Oswald  B.  Webb,  the 
result  of  wounds  received  in  that  famous  charge  of  the 
Ulster  volunteers  in  France.  Mr.  Webb,  who  was  vice- 
president  of  the  Old  Bleach  Linen  Co.,  volunteered  at  the 
outbreak  of  war. 


FEATURES  OF  FALL  OPENINGS 

THE  window  trimmers,  not  of  their  own  accord,  but 
because  this  fitted  in  better  with  the  plans  of  the  mer- 
chandise men.  did  not  rush  as  early  into  Fall  trims 
this  season  as  last.  There  has  been  a  disposition  on  the 
part  of  the  department  buyers  in  ready  to  wear  especially, 
to  push  the  cotton  goods  as  late  as  possible  in  order  to  clear 
out  goods  that  get  off  to  a  slow  start  owing  to  the  unseason- 
able month  of  June.  This  was  the  case  in  the  larger  cities 
particularly.  The  middle  of  August  saw  a  few  Fall  dis- 
plays, but  it  will  be  well  on  in  September  before  a  general 
opening  takes  place  even  in  the  big  departmental  stores. 
Foliage  of  Lighter  Coloring 
Perhaps  the  predominant  note  in  the  trims  this  Fall  is 
foliage,  not  the  dark  crimsoned  type  that  has  been  used  for 
several  years  past,  but  a  brighter,  yellow  variety,  which  does 
not  look  quite  as  natural  but  at  least  contrasts  better  with 
the  invariably  dark  Fall  lines  of  merchandise.  This  foliage 
was  used  in  one  case  in  a  large  urn  in  the  centre  of  two 
panels  formed  of  velours  curtains.  In  another  case  it  was 
hung  up  on  pillars  that  appeared  as  part  of  a  frame-work 
background;  in  another  they  were  caught  around  pillars 
in  the  store,  high  up,  near  the  ceiling. 

White  Felt  to  Contrast  Dark  Goods 

So  far  as  the  grounds  of  the  windows  are  concerned 
white  felt  is  used  mainly,  throwing  into  relief  the  dark- 
toned  merchandise.  One  set  of  windows  lias  French  grey 
velvet  carpet,  answering  to  a  green  shade  of  velours  curtains 
that  formed  panels  for  the  upright  background.  The  plain 
oak  flooring,  as  usual,  suits  most  kinds  of  goods. 

In  the  backgrounds  the  scenic  panel  is  not  as  promi- 
nent. Rather,  so  far,  there  is  an  attempt  to  give  a  more 
general  Fall  touch  with  a  few  Autumn  leaves,  as  the  main 
detailed  design. 

Veil  as  a  Centrepiece 

In  the  trims  themselves  there  was  a  tendency  to  display 
a  gTeater  number  of  hats  than  usual,  possibly  on  account 
of  the  lack  of  trimming,  more  seem  to  be  required  to  "fill" 
a  window.  With  these,  as  with  ready-to-wear  goods  there  is 
a  generous  use  of  fur  sets  and  veils.  The  latter  are  seen 
more  than  for  many  seasons,  owing  to  the  greater  popu- 
larity, probably.  One  millinery  trim  had  as  its  centrepiece 
a  bust  wax  figure  with  hat  and  circular  veil  and  waist  of 
canary  drawn  in  at  the  bottom. 

Using  Many  Ready-to-Wear  Forms 

In  the  ready-to-wear  sections  a  more  general  use  of 
forms  for  showing  goods  was  noted,  particularly  on  the 
tables. 


Facts  and  Queries 


by  any  other — in  fact  not  afforded  by  any  other. 
Is  there  another  service  that  offers  a  double 
check  in  the  matter  of  change  making?  Is  there  another  that  equally  secures 
the  merchant's  money — that  is  to  deposit  it  and  all  other  matters  of  record 
emanating  from  the  sales  counters,  to  a  common  centre  (the  Office)  without  the 
salesmen    leaving    their    customers,    whether    the    transaction    is    cash,    charge    or 

barter?     Is  there  another  to  give  an  itemized  record  of  all  purchases 
by  customers,  to  show  the  amount  of  money  received  by  every  sales- 
man,  and   the   change   given   in   return?     Is   there  another   combining 
these   advantages   without   steps   to   and   from    the    office — and   hence 
the  saving  of  time  and  labor? 

More  information  and  many  illustrations  in  our  catalogue  D,  may 
be  had  for  the  asking. 


GIPE-HAZARD  STORE  SERVICE  CO.,  LTD. 

97   ONTARIO  STREET.   TORONTO.    CANADA 
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Level,  grade  and  per 
pendicular  wire  Cash 
Carriers.  Parcel  Car- 
riers, Cable  Carriers 
and  Pneumatic  Tube* 


NOW  is  the  time 


Walker   Service 

THE  RECOGNIZED  STANDARD 
OF  STORE  EQUIPMENT  will  tell  you 
what  arrangement  would  be  to  the  ad- 
vantage for  your  STORE.  What 
cabinets  will  best  serve  your  purpose 
and  at  what  cost  it  can  lie  done. 

Send  us  a  plan  of  your  Store  and  we  will 
give  you  the  benefit  of  our  many  years' 
experience.  This  will  not  put  you  under 
any  obligation.  Send  your  plans  and  ask 
for  estimate. 

Make  a  bid  for  better  business. 


The   Walker-Bin    &   Store 
Fixture    Company,    Limited 

KITCHENER  (Berlin)  CANAPA 


to  have  your  store  re-equipped  for  a  big  Fall 
and  Winter  Business.  Get  Equipment  that 
will  utilize  floor  space  to  the  greatest  advantage 
for  maximum  sales  and  convenience  in  hand- 
ling merchandise. 


Gnatt': 

Oak  and 
Beech 


Sprays   A 


Oak  Sprays 

Made  in  Green,  Red,  Brown 
and  Tan.  Only  first  quality 
sprays   used. 


Beech  Sprays 

Are  fire-proofed  and  ever- 
lasting. Can  be  used  many 
times. 


This  window  shows  the  effective  use  of  Gnatt's   American   Oak  and  Beech   Sprays 


EFFECTIVE  AND  ECONOMICAL 

You  can  get  the  best  possible  effects  for  store  windows,  inside 
store  decorations,  banquet  halls,  roof  gardens,  summer  gar- 
dens and  house  decorations. 

They  are  not  artificial.  They  are  Nature's  actual  work  and  cannot 
be  improved  upon.  We  preserve  and  fireproof  them  so  that  they 
will  last  indefinitely.  The  supply  is  limited  and  we  suggest  you 
place  your  order  with  your  decorative  supply  or  wholesale  florists' 
supply  house  early. 


Put  Up  In  Handy  25,  50  and  100-lb.  Boxes 

This  year  we  are  packing  our  entire  product  in  three  sizes  of 
boxes,  25  lbs.,  50  lbs.  and  100  lbs.,  all  ready  to  ship.  This  means 
that  the  goods  come  to  you  as  originally  packed,  with  no  chance 
of  lost  leaves   through  frequent  handling. 

Great  care  is  taken  in  selecting  only  the  best  sprays  and  our 
expert  packers  assure  you  the  best  goods  you  have  ever  had.  \\  e 
deal  in  only  first  quality  goods. 


DALE  ESTATE,  Brampton,  Ont.,  Canadian  Distributors 

Manufactured  By  THE  OVE  GNATT  COMPANY         -        -         Hammond,  Indiana 
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The  New 


Taylor-Made 

Cabinet -End 

Rack 


This  is  the  latest  and  best  produ 
vantages  of  the  latest  style  Cabinet-E 
Table  Top  which  allows  display  spac 
furnishings.    The  Table  Top  also  pro 

These  Racks  can  be  supplied  in  d 
nine  inches  from  the  floor,  six  feet  Ion 

This  is  an  entirely  new  Rack,  and 
centre  of  the  floor,  or  next  to  the  wall. 

Finishes — Golden  Oak  or  Dark  M 
order. 

Retail  clothiers  have  found  Tayl 
provement  over  the  old  method  of  ke 
Rack  is  the  next  step  in  the  evolution 
first  in  your  town  to  install  these  Ne 
send  in  your  order  to-day.  Say  if  you 
in  rack. 


ct  of  rack  making,  having  all  the  ad- 
nd   Hack,  and  in  addition  the  useful 

for  neat  unit  trims  of  clothing  and 
tects  the  clothing  against  falling  dust. 
ouble  or  single  bars,  height  four  feet 
g $15.00 

one  that  can    be    used    either  in  the 

ahogany.    Special    finishes    made    to 

or  Steel  Racks  to  be  a  wonderful  im- 
eping  stock  on  the  tables.    This  New 

of  clothing  stock  keeping.  Be  the 
w  Racks.   To  be  sure  of  early  deliver}' 

want  double  or  single  hanging  rods 


33  I.B. 


Taylor 
Perfect 

Coat 
Hangers 


NO.    S3     I.B. — Combination     Suit     Hanger,     per 

MO    $  7  50 

No.  33  B. — Boys',  15  inches  wide,  per  100 7  50 


No.     VI     B. — Combination     Suit     Hanger,     with 

inserted  Trouser  Bar,  per  14)0   $12  50 

Chech  over  jour  requirements  in  Coat  Hangers 
for  tbe  coming  Fall  Season  and  let  us  have  your 
mail    order   at   once  and    get    delivery   in    good    time. 


Made  in  many  different  styles,  these  coat  hangers  will  be  found  excellent  value.  The 
service  rendered  to  dealer  will  quickly  cover  their  very  moderate  cost.  Here  are  some  of  these 
big  values: 

The  TAYLOR  MANUFACTURING  CO. 

43  Hughson  Street  North  -  HAMILTON 
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Sales-Pulling  Window 

Displays    are    Easily  Gotten   Up  When 

DALE 

WAX    FIGURE 
AND  DISPLAY 

FORMS 

are   Used. 

Why  piy  duty  on  expensive  foreign-made  produc- 
tions when  our  goods  are  every  bit  as  good  and  just 
as  perfect  in  every  little  detail  ? 

Dale  Forms  are  built  according  to  the  very  latent 
measurement  standard.  Dale  Wax  Figures  add 
beauty  and  dignity  to  your  gowns  and  a  human 
touch  to  your  displays. 

DALE  WAX  FIGURE  CO.,  Limited 

106  FRONT  STREET  EAST 

TORONTO 

CANADA'S   LEADING  DISPLAY   FIXTURE  HOUSE 
MONTREAL  OFFICE  : 

144  BLEURY  STREET 


[rim  m  niiiirn.iririi  minimi  n  mini  muni 


III! 


ii  mi  i 


Step  into  the 

VAN  OF  FASHION 

To  get    the    proper    effects    and    drape 
demanded  by  the    present    modes,    use 

ARE  the   last    word    in  style.                      Costume   Form 

having 

Bust  and    feet   ot    washable  en- 
amel . 

Our  tilting  device  making  pos- 
ing after  dressing  easy. 

Old     forms    virtues  —  none    of 
their  faults. 

Shoes     and     stockings     may    be 
used   to   match   gown. 

The  unsightly   brace    is   not  re  - 
quired 

Every  line  is  correct.  Designed 
by  New  York  fashion  author- 
ities. 

R  ichardson 

Store  Fixtures  and  Figures. 
Please  mail  your  order  early  . 

A.  S. 

Richardson 

&  Co. 

Showroom — 

99  Ontario  St. 

Factory  — 

101   Ontario  St., 

TORONTO 

4 

2F.,  $14.00.  Non-tilting,  (18.00. 

100 
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—And  you  will  say  the  same  when  you  read  "THE  MODERN  STOKE"  and  study 
the  carefully  worked  out  department  store  plans  with  which  it  is  illustrated. 

There  is  a  vital  idea  behind  the  Lanison  equipment  in  this  ''Modern  Store"  as  there 
is  behind  every  Lamson  Centralized  System — whether  it  be  large  or  small.  "The  leav- 
ing of  the  employe  free  to  build  up  sales  and  personal  service,  by  providing  that  the 
balance  of  the  service  is  automatically  taken  care  of." 

The  accompanying  illustration  of  the  hist  floor  of  "THE  MODERN  STORE"  shows 
how  modern  methods  of  store  service  relieve  the  clerks  of  all  unnecessary  work.  The 
major  portion  of  the  first  floor  is  operated  on  the  clerk  wrap  plan,  Lamson  Pneumatic 
Tube  stations  being  so  placed  in  each  fixture  that  a  clerk  will  never  be  more  than  a 
few  steps  from  a  service  point. 

As  cash,  charge,  and,  in  fact,  all  classes  of  sales  are  handled  in  identically  the  same 
way,  the  clerks  can  give  their  entire  attention  to  their  customers. 

The  Lanison  belt  conveyors,  running  under  the  floors,  carry  all  "send"  packages 
immediately  after  the  sale  is  made  to  the  central  routing  department  in  the  delivery 
room  (see  "The  Modern  Store,"  page  14).  This  conveyor  system  keeps  all  packages 
moving  automatically  and  steadily  from  the  counters  to  the  delivery  wagons  or  trucks, 
and  eliminates  the  errors  and  delays  that  come  from  many  handlings. 

There  is  a  Lamson  Representative  near  you  who  will  be  glad  to  call  upon  you,  study 
your  requirements  and  submit  plans  and  estimates  of  a  Lamson  Store  Service  System 
that  will  best  care  for  your  needs.     This,  <>f  course,  will  involve  no  obligation  to  you. 

THE  LAMSON  COMPANY,  Boston,  Mass. 
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WASTE   PAPER 

10  DOLLARS  A  TON 

Start  Now  to  Turn  Your 
Waste     Into     Money 

The  Climax  Steel  "Fireproof "  Baler 

is  a  machine  which  will  put  this  waste  paper,  card- 
hoard  boxes,  newspapers,  etc.,  in  compact  bales 
which  will  bring  the  highest  prices. 

Steel  Balers  Quicker  and  Better  than  Wood 

"The  CLIMAX  takes  up  less  space,  hales  quicker, 
makes  tighter  hales,  and  we  have  been  able  to  get  a 
better  price  for  our  paper  than  with  the  wooden  baler 
which  we  discarded,"  say  R.  McKay  &  Co.,  Dry 
(lOods  Merchants,  Hamilton.  Out. 

Better  to  pay  the  price  of  a  good  Baler   than  the 
penalty  of  a  poor  one. 

CLIMAX  STEEL  BALERS  are  made  in  10  sizes— a 
baler  for  every  business.  Our  Service  Dept.  will  put 
you  in  touch  with  dealers  who  pay  the  highest  prices. 
Write  to-day  for  full  particular.-. 

CLIMAX  BALER  CO.  HAMILTON,  ONT. 
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British  Made, 
Materials  and 
Labour. 


"The 
Triplex" 

Patent  No.  24759  & 
A.F.  16794-15 

Striking  and  very 
Attractive  Market 
Bag  —  The  Idea) 
Carrier  for  Shop- 
ping. Goes  well 
with  a  Lady's 
Walking   Costume.     Entirelj   ,,-,,, ,,,,,  Half  Extended  Fully  Extended 

MANUFACTURED  IN  THREE  SIZES  :  9%",  10%"  and 
11%  in  grey  canvas  and  black  leather  cloth  with  brown 
and   black   frames  and   strong   leather  handles. 

UNOBTRUSIVE  HANDY  DURABLE 

EACH    BAG    OF   ANY   SIZE   CAN   HE   USED   IN 
TIIKEE   WAYS  : 
As    a     hand     hag— NEAT     AND    COMPACT— ENTIRELY 
FOLDED. 

As  a  small  shonnlng  carrier — converted  in  a  moment- 
HALF   EXTENDED. 

As  a   market   i.;>p— n    perfect   hold-all  of  large  capacity- 
FULLY   EXTENDED. 

Carried  in  whatever  form,  this  bag   always  looks  neat   and 
smart. 

SELLING  PHENOMENALLY 

By  their  style  and  utility   these  lias 
objection  many  ladies  hnvc  on  the 
carrying   home   their   purchases. 

STOCK  AND  PUSH  NOW. 
Every  lady   who   in   her  own   mind   is   wondering  whether 
by  the  exercise  of  n  little  courage  and  a   mild  defiance  of 
convention    she    "really    could    carry    home    her   own    shop- 
ping" is  a   customer. 

Wholesale  and  Shipping  only. 

The   "New"    Folding    Bag    Manufacturing    Co.,  Ltd. 
No.    1    Clerkenwell  Green.  London,  E.C.  England. 


completely  meet  tin 
ore  of  appearance  t> 


New  Shirt  Waist  Rack 


The  right  way  to 
make  big  display 
and  keep  them 
clean  and  attrac- 
tive. 

Circle  is  revolving, 
and    can    hold    50 

waists. 

Made  for  Floor 
with   casters. 

Made  for  Table  with 
rubber  tips  on  foot. 


For  Floor 
For  Table 


$9.50 
B.00 


/*PN. 


Waist  Blouse  wood 
hangers,  very  light 
weight,  $6.00  per  100. 

Also  nickeled  wire 
hangers  $6.00  per  100. 


DELFOSSE  &  CO. 

Makers  of  Famous  French  VPax  Figures.     Disfilay  Fixtures 
for    VCindow  and  Store. 

247-249  CRAIG  STREET  W. 

Factory    1    to    19  Hermine   St. 

MONTREAL 
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"Handy 
Button 

Machine 


All  Profit  tltS. 

BUTTONS    MADE   AS   WANTED  — NO 

BOXED  STOCKS  OF  COVERED 

BUTTONS  REQUIRED 

Till  ■HANDY-  BUTTON  MACHINE  is  the  modern,  prac- 
tical way  of  giving  your  customers — button  service  and  satis- 
faction . 

"Ready-made"  buttons  that  are  off  style,  off  color  and  shop- 
worn are  eliminated  by  the  use  of  the  "HANDY"  Button 
Machine. 

You  reap  a  harvest  of  profit  with  no  loss — no  season-end  stock 
on  your  hand — customers  will  prefer  your  store  because  they 
are  sure  of  a  perfect  match  or  a  renewal  when  a  button  is  lost. 
Your  business  will  improve  with  the  button  service  rendered 
from  the  use  of  a  "HANDY"  Button  Machine.  Why  stock  up 
on  covered  button-  when  the  "HANDY"  will  deliver  new,  up- 
to-the-minute,  highest  quality  stock  to  you  any  time  you  need 
it.  and  at  prices  far  below  tlios<'  you  pay  for  "ready-made" 
button-'/ 

Write  us  to-day  for  full  particulars. 

Independent  Button  &  Machine  Co. 

3938  Ravenswood  Avenue  Chicago,  U.S.A. 


Don't  Be 
a    Clerk 

ALL 
Your  Life 


MAN 

WHO^ 

knows;ut 

is    ^ 

WHcAlf 


A  Summer  Course 

in  Window  Trimming,  Show  Card  Writing 
or  Advertising  will  prepare  you  for  a  position 
in  a  field  that  is  not  overcrowded.  One  in 
which  you  can  earn  good  pay  and  never  be 
out  of  work. 

A  few  weeks  in  New  York  at  the  E,  T.  S. 
will  make  you  a  bigger,  broader  man,  able  to 
hold  a  hetter  position. 

Write  to-day  for  further  information. 

ECONOMIST  TRAINING  SCHOOL 


247-249  W.  39th  Street 


New  York  City 


MACLEAN'S  POPULARITY 

Here  is  a  significant  message  which  was  written 
across  the  top  of  the  card  containing  the  report 
of  best  selling  books  sent  in  by  Russell,  Lang  & 
Co.,  the  big  firm  of  Winnipeg  booksellers: 

"Magazine  winning  most  new  friends — 
'MACLEAN'S.'  Every  Bookseller  and  News 
Agent  in  Canada  should  boost  it. — 'The  Magazine 
Worth  While."  " 


Lockers  that  are  made  of  wood 

are  most  unsanitary  and  an 
additional  fuel  in  case  of  fire 
Our  metal  lockers  are  highly  sani- 
tary and  made  on  strictly  hygienic 
principles. 

They  will  not  burn,  and  they  oc- 
cupy but  a  small  space.  They  are 
light  and  airy,  and  each  has  a 
ditfe'ent  lock. 

These  lockers  are  a  great  benefit  to 
places  where  a  number  of  people  are 
employed.  They  prevent  contact  of  one 
person's  clothing  with  another's,  thus 
avoiding  possible  contagion. 
We  manufacture  Steel  Shelving 
for  all  purposes.  Inquiries  soli- 
cited. Write  for  Catalogue. 

Canada  Wire  and  Iron  Goods  Co. 

HAMILTON  ONTARIO 
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FALL   OUTLOOK  GOOD 

Demand    is    Good    and    Prices    Continue    Firm — 

— Imported   Skins   Advancing — Hudson  Seal 

an  Easy  Leader — Wolf  Strong 

ONE  of  the  heaviest  buyers  of  skins  in  Canada  says:  "The 
business  never  looked  better.  Stocks  are  in  good,  strong 
lands  and  everyone  is  busy.  The  situation  is  quite  the 
reverse  of  what  it  was  a  year  ago.  Prices,  however,  are 
at  a  standstill  except  for  imported  goods.  Native  skins 
are  high,  but  are  not  moving  in  contrast  to  the  steady 
increase  in  the  imported  lines.  The  biggest  demand  exists 
for  ermine,  moles,  cross  foxes,  dyed  Kolinsky,  Hudson 
seal  and  skunk.  The  greatest  trouble  at  present  is  in 
getting  goods  dyed.  Dyers  are  so  busy  they  cannot  turn 
the  goods  out  fast  enough.  Trimmings  are  going  strong 
and  are  much  more  in  demand  than  last  year.  The  case 
in  a  nutshell  is  that  prices  are  high  and  demand  very 
active." 

A  department  store  reports  that  black  wolf  is  very 
popular  again,  and  that  wolf  for  toques  and  barrel  muffs 
with  animal-shaped  scarfs  lead. 

Hudson  Seal  the  Leader 

Manufacturers  report  Hudson  seal  by  long  odds  the 
big  leader,  especially  in  coats  varying  from  knee  length 
.'{8"  to  full  length  50",  although  the  most  popular  con- 
tinues to  be  the  42"  to  46"  size.  The  most  popular  ladies 
coats  have  very  full  flared  skirts,  closed-up  fronts  and 
square  collars,  and  are  very  much  more  in  demand  than 
ever  before.  There  are  strong  indications  of  shoulder 
capes  coming  in  again,  although  the  demand  is  not  yet 
fully  established. 

Barrel  and  Pillow  Muffs 

Stoles  in  fox  and  wolf  in  animal  effects  are  leading 
lines.  Barrel  muffs  are  very  popular,  but  the  square 
pillow  muff  is  still  the  best  for  staple  trade.  There  is  a 
big  demand  for  small  stuff  in  fox  and  wolf,  for  good 
trade,  and  for  black  wolf  for  the  cheaper  trade. 

Price  Outlook  Higher 

The  outlook  is  for  higher  prices.  Labor  is  extremely 
scarce  and  this  fact  is  increasing  the  difficulty  of  making 
up  goods.  Added  to  this  is  the  difficulty  of  getting  goods 
from  the  dyer.  In  addition  it  must  be  borne  in  mind  that 
the  cost  of  dyeing  is  going  up,  as  well  as  the  fact  that 
every  article  that  goes  to  the  manufacturer,  such  as 
thread,  buttons,  trimmings,  etc.,  is  on  the  advance. 

Early  Repeats  Coming  In 

Although  the  number  of  repeat  orders  coming  in  is 
not  large,  the  fact  that  any  are  arriving  is  taken  as  an 
indication  of  the  fact  that  the  outlook  is  decidedly  en- 
couraging. It  is  unusual  at  this  early  period  for  an}  to 
come  in. 


AN  ATTRACTIVE  COMBINATION. 

New  Hudson  Seal  and  Skunk  Combination.     Note  flare  of 

skirt.     Up  to  190  inches.    Shown  by  Vineberg,  Silver  &  Co., 

Montreal. 


Dye  Prices  Advancing 

Thus,  briefly,  the  situation  is,  that  orders  are  plenti- 
ful; shipping  is  in  full  swing;  material  supplies  are  com- 
ing forward  freely  hut  labor  and  dye  troubles  handicap 
the  situation. 

Since  the  selling  prices  were  established  in  March,  they 
have  been  fairly  steady,  but  such  feeling  as  exists  is  a 
decidedly  firmer  one,  and  the  situation  in  spite  of  these 
few  unfavorable  features  has  created  a  distinct  feeling  of 
optimism,  in  all  branches  of  the  trade. 


The   Oxford   Knitting   Co.,   Woodstock,    iias   obtained    :\ 
charter. 
"1104 


METHODS  OF  MONTREAL  FUR  DEPARTMENT 

From  Interview  with  II.  Mace,  Manager  of  Department 


THE  fur  department  of  Goodwin's,  Ltd.,  of  Mon- 
treal, opens  .up  for  business  each  year  on  Aug'.  1. 
but  the  big  "opening'  de  luxe"  does  not  occur  until 
about  the  middle  of  September,  when  all  departments  unite 
in  the  one  big'  Fall  drive,  with  the  millinery  as  the  key 
to  all.  The  first  fur  window  was  shown  in  the  middle  of 
August  and  from  that  date  until  the  end  of  the  season, 
at  least  one  principal  window  will  be  devoted  exclusive!} 
to  furs.  The  advertising-  is  started  on  Sept.  1  and  for  the 
remainder  of  the  season  is  run  three  or  four  times  a  week 
without  a  break. 

An  unusual  feature  of  the  store's  advertising  is  the 
fact  that  the  layout  is  made  to  fit  the  copy  instead  of 
the  reverse,  as  is  usually  the  case. 

Talking  Fur  Sets  Early — Coats  Late 

Fur  sets  are  talked  up  all  the  time  to  customers  and 
were  before  the  initial  opening  on  Aug.  1.  Fur  coats. 
however,  are  not  talked  up  until  the  season  is  fairly  well 
advanced.  It  is  thought  that  by  waiting  until  a  compara- 
tively late  date  a  more  extensive  range  may  be  shown,  as 
well  as  those  models  that  have  the  most  recent  stamp  of 
approval  on  them. 

Something  of  Everything 

A  big  business  in  made-to-order  furs  is  engaged  in. 
and  the  manufacturing  done  on  the  premises.  The  store, 
in  fact,  endeavors  to  cover  the  entire  fur  field  very  thor- 
oughly. All  classes  of  goods  are  carried,  of  course,  from 
the  most  expensive  coats  or  uncut  skins  to  every  variety 
of  trimming,  hooks,  eyes,  chains,  etc.  Nothing  is  either 
too  large  or  too  small  to  handle. 

Repairs  and  alterations  are  a  very  large  part  of  the 
business  this  year,  possibly  as  a  result  of  saving  made 
necessary  by  the  war.  An  alteration  that  can  be  made  at 
a  cost  of  $35  or  $40  may  make  the  garment  equal  to  one 
that  cost  $150,  that  satisfies  both  store  and  customer. 

Call  Articles  by  Honest  Names 

All  business  is  cash,  but  articles  will  be  laid  aside  in 
the  summer  season  for  a  small  cash  deposit. 

All  varieties  of  fur  are  given  their  correct  names.  No 
misrepresentation  is  tolerated.  Thus,  what  is  commonly 
called  Russian  wolf  or  Manehurian  wolf,  is  called  by  its 
right  name  here — dogskin. 

Two  Per  Cent.  Storing  Charge. 

The  storing  of  furs  in  the  summer  time  is  encouraged 
at  a  charge  of  2  per  cent,  on  the  customer's  own  valuation 
of  the  fur,  although  in  most  stores  the  charge  is  3  per 
cent.  Upon  receipt  the  furs  are  thoroughly  cleaned  and 
hung  up.  Nothing  is  boxed.  Every  opportunity  is  given 
for  a  good  circulation  of  air  and  the  preservation  of  the 
garment — not  merely  the  storing  of  it — for  2  per  cent,  of 
its  value.  All  white  goods  are  placed  in  separate  and 
individual  covers.  The  storage  business  is  a  very  import- 
ant factor  in  obtaining  new  trade  and  holding  old — parti- 
cularly in  regard  to  repairs.  The  making:  of  alterations 
and  repairs  is  encouraged  during  the  quiet  summer 
months,  although  some  customers  have  the  work  done  be- 
fore the  furs  are  stored  or  when  first  taken  out  for  the 
winter,  which  usually  occurs  late  in  September. 

Welcoming  Comparisons 

It  is  found  that  the  women  go  to  a  greater  amount  of 
trouble    in    comparing    the    offerings    of    different    stores 


when  buying  furs,  than  is  usually  the  case  with  a  cheaper 
class  of  goods.  This  is  accepted  as  a  permanent  factor  in 
the  business  here.  The  women  buyers  usually  skirmish 
around  the  various  stores,  comparing  the  offerings  befoiv 
buying.  For  this  reason,  it  frequently  requires  two  visits 
before  a  sale  is  made  unless  the  customer  lias  already  seen 
the  corresponding  offerings  of  other  stores  and  recognizes 
one  here  as  a  better  bargain.  Customers  make  no  at- 
tempt to  hide  the  fact  that  they  are  looking  around;  they 
will  do  it  anyhow  and  are  quite  within  their  rights  in  so 
doing,  so  the  store  makes  capital  out  of  what  might  easily- 
become  a  liability,  by  inviting  these  comparisons  and 
making  sales  on  the  strength  of  them. 

Fine  Description  on  Tag 

This  tendency  on  the  part  of  the  customers  is  catered 
to  by  complete  descriptive  tags  on  the  garments.  All 
cost  prices  and  other  records  not  immediately  concerned 
witli  the  sale,  are  kept  in  the  office;  all  those  directly  af- 
fecting the  sale  are  marked  on  the  tag  that  goes  with 
each  garment,  uiving  size,  price,  and  description  of  the 
garment  and  fur,  to  assist  in  comparisons.  A  customer 
sometimes  likes  to  wander  around  looking  at  the  gar- 
ments, taking  mental  notes  of  information  concerning 
them.  The  tags  ensure  the  information  being  accurate  if 
there  is  no  clerk  on  hand  to  enlighten — to  say  nothing  of 
the  assistance  they  are  to  the  clerks  as  well. 


FREIGHT  RATES  UP 

THE  Freight  Association  representing  the  C.P.R., 
the  G.T.R.  and  the  C.N.R.  is  now  preparing  a 
schedule  of  freight  rates,  which  will  be  submitted  to 
the  Dominion  Railroad  Commission  for  its  approval,  after 
which,  if  approved,  certain  sections  will  become  operative 
at  once,  while  others  will  remain  in  abeyance  for  a  year. 
The  rate  on  furs  comes  in  the  former  class  and  the 
changes  in  this  line  are  all  upward.  In  some  cases  they 
are  (50 c'(  higher. 

Losses  on  Furs  Stolen 

Aside  from  the  general  tendency  toward  higher  freight 
rates  on  most  classes  of  goods,  the  railroads  claim  in 
regards  to  furs  that  they  have  had  to  pay  out  so  much 
for  stolen  furs  that  they  must  be  given  a  new  classifica- 
tion that  will  enable  a  higher  freight  rate  to  be  exacted. 
The  fur  men  claim,  on  the  other  hand,  that  fur  freight  is 
no  harder  to  handle  than  any  other  kind  and  they  are 
making  strong  representations  to  the  railroads  before 
going  to  the  final  court  of  arbitrament,  the  Railroad  Com- 
mission. They  maintain  that  the  rates  originally  sug- 
gested are  prohibitive  and  would  prevent  merchants  from 
accepting  orders. 

The  matter  has  been  under  discussion  for  a  year  now, 
and  a  number  of  meetings  have  been  held  by  the  Montreal 
and  Toronto  Boards  of  Trade,  the  Canadian  Manufactur- 
ers' Association  and  representatives  of  the  wholesale  fur 
houses  of  Montreal,  Toronto  and  Quebec. 

Higher  Than  Express  Charges 
Many  proposals  have  been  put  forward,  rejected,  modi- 
fied and  revised  since  the  original  one  referred  to.  This 
was  so  outrageous  in  its  terms  that  if  established  it  would 
have  resulted  in  a  higher  freight  than  the  present  express 
rate  for  certain  classes  of  goods. 
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Established  1862 


Quality  Furs 

From  Fashion's  Centre 

Create  a  desire  among  your  public  for  furs  of  quality  by 
giving  prominence  to  the  best.  Use  your  window  display, 
your  showcases  and  your  advertising.  Emphasize  the  high 
quality  of  the  brand  you  carry. 

If  you  can  handle  something  classy  with 
quality,  try 

MOOSE  HEAD  BRAND 

Everything  in  Fur  for  Women  and  Men 

Our  catalogue  ready  and  supplied  to  dealers  only. 

L.  Gnaedinger,  Son  &  Company 

90-94  St.  Peter  Street,  Montreal 
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jV/TERCHANTS  are  invited  to  see 
*-Y*>  our  full  range  of  1916-1917  Furs 
while  in  Montreal. 

This  range  includes  a  very  attractive  line  in  Persian 
Lamb,  Baltic  Seal  Coats,  Mink,  Wolf,  Fox  and  all 
popular  small  furs.  Our  furs  have  won  wide  esteem 
among  the  buying  public.  Being  proprietors  of 
retail  fur  stores  in  a  number  of  centres,  we  thor- 
oughly understand  the  needs  of  the  purchaser.  Mer- 
chants handling  our  high-grade  furs  are  carrying  a 
successful  fur  department  that  brings  a  desirable 
patronage  to  their  store  for  other  lines. 

Have  your  buyer  visit  us 
while  in  Montreal. 

Or  we  will  send  a  parcel  to  reliable  merchants 
located  in  any  important  centre  where  we  are  not  yet 
represented. 


minimi 

A.  J.  ALEXANDOR,  LTD. 

428    St.    Paul   Street    West,  Montreal 

Write  for  our  Fur  Coat  Booklet. 
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FUR  DEPARTMENT 


VINEBERG,  SILVER  &  CO. 

Have  in  stock  for  immediate  delivery 

Hudson  Seal  Model  Coats 

Latest  Paris  and  New  York  styles.    Sweep  ranging  from  120  to 
190".    Alaska  Sable,  Marten,  etc.,  trimmed. 

Muskrat  Coats 

Blended  Rnss  Rat  shade.    Large  sweep.    Newest  models.   $57.50. 

Black  Wolf  Muffs  and  Scarfs 

Our  Black  Wolf  stock  at  the  present  time  is  complete.     We  can- 
not promise  later  deliveries. 

Our  Western  Representative  carries  complete  range  of  samples. 

VINEBERG,  SILVER  &  CO. 


E.  B.  Mendelssohn 
230  Curry  Block,  Winnipeg 


Sommer  Building 
Montreal 


BUYERS'   GUIDE 


Will  Pay  Spot  Cash 

for  surplus  or  entire  stocks  of 
general  merchandise. 

Would  also  take  short  lease 
off   your  hands. 

Send  for  further   information 
to-day. 


DOMINION 
AUCTION    HOUSE 

"AUCTIONEERS  TO  THE  TRADE" 

20-22     WELLINGTON     ST.    W. 
TORONTO,    ONT. 


Condensed  Advertisements 


AGENTS   WANTED 


RELIABLE  AGENT  REQUIRED  TO  RBPRE- 
sent  English  Button  Manufacturers.  Must  be 
well  established  and  have  a  thorough  know- 
ledge of  the  trade.  State  references.  Box  76, 
Sehroeder's  Advertising  Offices,  Trump  Street. 
London,   England. 


Isaac  Lehmann,  Inc. 

EXPORTERS 

MANUFACTURERS  AGENTS 

116  Broad  St.,  New  York 

We  will  be  pleased  to  act  for  you 
as  purchasing  agents  in  United 
States  tor  Hosiery  and  Underwear, 
Men's  and  Ladies'  furnishing 
goods.  Will  submit  samples.  Our 
commission  is  paid  us  by  manufac- 
lurer.  All  invoices  sent  you  by 
manufacturer. 


LINENS— AFTER     WAR,     IRISH     MANUFAC- 

turer  requires  agents  principal  American  cen- 
tres. Specialties — tailoring  goods,  crash,  dress 
linen,  tarpaulin  canvas.  Apply  Box  52,  Dry 
Goods  Review,  88  Fleet  Street,  London,  Eng 
land. 


FOR  SALE 

FOR    SALE    —    WELL    ESTABLISHED    DRY 

goods  business;  stock  about  $12,000.  For  par- 
ticulars apply  Estate  O.  W.  McKlbbon,  154 
Bank    St.,    Ottawa. 
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LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines,  Win 
dow  Decorations,  Japanese  and  Chinese 
Decorations,  Papier  Mache  Novelties.  Elec- 
tric Lighted  Flower  Bushes.  Write  for 
our  104  page  Catalogue.  It's  free  for  the 
asking. 

The  Botanical   Decorating  Company 

(Incorporated! 
504  South  Fifth  Avenue.  Chicaco,  111. 


TRAVELLER 

t,i!  Dry  (Joods,  Ready-to-Wear.  or  Specialty  line, 
open  for  engagement  Sept  1st.  Conversant  villi 
Western  trade.  State  proposition  with  full  par- 
ticulars.     Bolt    186,    Dry   Goods   Review. 


KINDLY    MENTION 
THIS  PAPER  WHEN 
WRITING    TO    AD- 
VERTISERS. 

MISCELLANEOUS 


CANADIAN  DRY  GOODS  FIRMS  DESIRING 
to  advertise  in  the  best  European  commercial 
and  trade  papers  should  apply  for  estimates 
to  Xeyroud's  International  Advertising  Agency, 
148  Cheapslde,  London.  England.  Established 
1STO. 
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The  Adaptability 

of 

R.  &S. 

Silk  and  W ool 
Poplins 


—  to  present  styles 
offers  a  Dig  profit 
opportunity  to  keen 
merchants. 

For  suits,  skirts, 
dresses  and  sport  wear, 
R.  &  S.  Poplins  are  a 
sate  purchase  tor  all- 
year  selling. 

Regardless  or  changing 
trade  conditions,  R.  & 
S.  Poplins  maintain  the 
standard  which  has 
made     this    house     the 

"  Leading  Silk  and 
Wool  Poplin  House 
of  America." 

Also  complete  lines  or 
Dress  Satins,  Crepe  de 
Chines,  Sheer  Crepes, 
Meteors  and  Tub  Silks. 


J* 


nc. 


Reiling  u  Schoen,  I 

260  Fourth    Avenue,    Corner  21st    Street 

NEW  YORK 


iiiiiiiiii 


Ask  no  questions  but  buy  your 
complete  line  of  hosiery  for 
Spring,  1917,  Now. 

Prices  cut  no  figure  no 
matter  what  you  pay 
now  — 

You'll  pay  much  more  later  if  you 
fail  to  cover  your  wants. 

Insure  double  protection  by  stock- 
ing complete  lines  of 


44 


Onyx 


Reg  us  Pat.  Otf.cw 


Hosiery 

for  Spring,  191 7,  which  have 
reached  a  new  high  level  of  per- 
fection. 

Our  salesmen  now  on  the  road. 


Sole  Selling  Agents  for 
Paul    Guenther,     Inc. 

Manufacturer  of  Full  Fashioned  Silk  Hosiery 

Sole  Still  rig  Agents  for 

"MERODE"    and    "HARVARD    MILLS'1 
UNDERWEAR 

Manufactured  by 

Wi ns  hip,   B  oit  &  Co. 


Emery -Beers  Company, 

Incorporated 

153-161  East  24th  Street 
NEW  YORK 


H    Boston    Office  :  Philadelphia  Office  :  Chicago      Office  : 

^    31  Bedford  St.  10  SS  Chestnut  St.  The  Lytton  Hldg. 

San  Francisco   Office  .-   Banker's   Investment  Building 


'III 


|- 
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PLAYING   UP  THE  "NEW"  IN  FALL  ADS 


THE  main  interest  from  the  point  of  view  of  the 
public  in  the  Fall  opening  ads.  is  to  learn  what  is 
hew.  Too  many  firms  make  a  mistake  of  being  in- 
definite in  their  opening  ads.  and  indulge  in  glittering 
generalities  about  the  qualities  of  the  new  goods.  Bui 
what  women  want  to  know,  in  lad  thirst  to  know,  is  what 
is  New,  first,  and  What  is  What.  In  other  words,  they  look 
to  the  dry  goods  store  if  it  would  hold  their  confidence  as  an 
authority  and  adviser,  to  furnish  them  with  a  fairly  com- 
plete epitome  of  the  season's  styles — and  afterwards  to  he 
able  to  supply  these  goods  over  their  counters. 

The  Review  chose  several  Montreal  stores'  Fall  ads.  as 
a  type  that  might  well  be  followed.  In  one,  Goodwin's 
played  up  the  word  "new"  very  effectively  in  "The  New 
Hats."  "The  New  Veils,"  "New  Neckwear,"  "New  Knit- 
ted Underwear,"  "The  Newest  Gloves."  The  re-iteration 
of  this  word  seemed  to  lend  a  freshness  to  the  ad.  at  half 
a  dozen  points. 

Henry  Morgan  &  Co..  in  an  early  ad.  feature,  "Broad- 
cloths in  Fall  Shades,"  and  make  the  "best"  shades  stand 
out  by  placing  them  in  a  panel: 

Shades  to  be  most  fashionable  this  Fall — Pica- 
dore  (dark  wine),  Bosphore  Blue,  Plum  (a  beau- 
tiful purple). 

They  add:  "Hunter's  green,  Tete  de  negre,  navy  and 
black  are  practically  standard  shades  that  are  always  be- 
coming," etc. 

Good,  timely,  interesting  information  that  impresses 
women  readers — and  helps  sales. 

The  John  Murphy  Company  do  it  differently  in  an  at- 
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The  New  Hats 


The  hew  Veils 


c-»vn  'h-  h^;».  ..  l-in-  w  mi-p  Th.v  *  tht  va)  iht>  jr 
■if*rmB  tntm  In  V'->  t  -it.  -  jutt  .u  -hr;  arc  -hc^  In  OUT  V'cl 
irtg  Detriment:  I  he  hatt  "'c  ■- ■  'mail  Mtnty  mere  r.icft  c 
ir.nr-es  '-Ti  which  [hi  veil*  Kg  rirflj-ed  «rK'  tht  \ep!<  nfher  male 
[he  drr-j  .«■  ml  exactly  «  .«(  fit  a  harmoni.-ing  shade  Va 
RaatM  Vah  m  th.       m  I  kind   ■'  taunt    ihr«  sr^  by  rh 

Ihc  r*^-  Van  R.wlic  r^rk*ac  vol*    m  both  hi  ■   line   m 
hc-uopn  meshe*  con*   n  ■  ;   u  ••■.»]<     Therr 
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New 

Neckwear 


The  Neu.($t Gloves 


1&£?, 


The  New 
Bt oases  af 

$4.9H 


r  tkn«!»    tfrftnt  cieAn* 
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HENRY  MORGAN 
&  CO.  LIMITED 


Broadcloths  in 
Fall  Shades 

EARLY  Importations  of  Frcn.h  .nd  En;- 
llifa  Btoaddolb*  form  Ihc  fiftl  di.pl- 
of  Fashionable  Fall  Sujlm^i  Tl  ni  « 
t  hades,   in   toft,   latiny    finish    are    un'    u->!i> 

beautiful— 


>  be  Moat  Fuhionab!«  thi*  Fall: 


Hunlet*  Green.  Tele  de  NcjTff,   Ni' 
Black  U(  practically  standard     kldei  l) 

alway*    becoming    and     alw*v,     much 
TWWi  new  Broaddoth..ar*  »PI  -i*  .«'h*, 


M£/0^/&fa/£vfi^y  '->--  -^ 


The  First  Chapter  of 
The  Fashion  Story 


)J        Corivcrninfc 
Ldrly  tall  Suits 


RfVtl   Ir.nch   Kid  C!n\^«, 


«.;'»   H.»t  *«*C'-..r.     l/li   (.    > 


tractive  way  of  their  own :  The  First  Chapter  of  The  Fash- 
ion Story,  and  this  chapter  follows  in  a  panel  with  a  cut 
of  a  Fall  suit.  The  information  is  divided  under  the  heads 
Materials,  Silhouette,  and  Colors— all  with  definite,  con- 
densed news,  and  no  gilded  claims  about  their  goods  to 
take  the  place  of  news.  For  instance,  they  say  of  colors: 
"Dark  lusciously  rich  shades  of  brown,  with  blacks  and 
navys,  more  popular  than  ever." 

What  woman,  thereafter,  will  not  watch  for  the  Second 
Chapter  of  this  Serial  of  Fashion? 


Excellent  Samples  of  Fall  Opening  Ads. 


MANUFACTOKK  AT  EXHIBITION 

THERE  seems  to  be  a  great  demand  for  the  washable 
buttons,  especially  the  bluebirds,  and  embroidered  names 
on  handkerchiefs,  etc..  which  are  the  work  of  J.  &  J.  Cash. 
Their  colored  wash  trimmings  were  displayed  in  many 
capacities  from  borders  on  cotton  bedroom  mural  decora- 
tions and  curtains  to  children's  wash  clothing-.  A  bed- 
spread bordered  to  match  the  walls  and  windows  was 
very  neat.  The  idea  of  wash  labels  for  clothing*  was 
effectively  brought  out  through  wax  figures  of  a  child  and 
a  nurse.  Bath  towels  and  gloves  of  tape  also  drew  many 
inquiries. 

The  Taylor  Lines  of  Toilet  Goods 
Few  displays  appeal  to  women  more  than  toilet  goods 
and  John  Taylor  &  Sons,  located  on  a  corner,  were  always 
sure  of  attention.  This  firm  in  their  special  combination 
packages  made  their  Blue  Bird  and  other  lines  familiar  to 
thousands  of  women,  in  perfumes,  soaps,  Colognes,  face 
powders  and  talcums.  Mr.  Brown,  the  salesmanger,  was 
in  charge  of  the  department  and  got  under  way  several 
dry  goods  store's  campaigns. 

The  "Nugget"  Lines  of  Polish 

In  the  Industrial  Building  "'Nugget"  polish,  in  charge 
of  Mr.  Howard,  tried  out  a  scheme  for  introducing'  their 
line  to  the  public  that  worked  most  successfully.  People 
insist  on  a  "bargain"  in  connection  with  all  purchases 
so  with  the  black  or  tan  tin  went  a  child's  school  set,  a 
rubber  and  a  thimble.  The  demand  at  times  was  as  brisk 
as  for  the  Coney  Island  "red  hots"  on  the  Midway.  The 
white  polish  for  buckskin,  etc.,  and  the  sets  in  tins  and 
cardboard   boxes  also  received  helpful   publicity. 

"See  That  Hump?" 
The  De  Long  Hook  and  Eye  Co.  had  an  elaborate  dis- 
play of  their  dome  fasteners,  hooks  and  eyes,  safety  pins 
and  hair  pins.  These  were  worked  out  in  designs  on  the 
tnree  walls  and  in  an  open  structure  in  the  centre.  Palms. 
flags  and  cards  added  brightness  and  much  in  evidence 
was  the  •'See  That  Hump:'"  motto. 

New  Line  of  Hose  Supporters 
The  Rowe  hose  supporters  have  been  manufactured  in 
Canada  only  since  last  March  but  they  had  a  very  busy 
booth  in  the  Manufacturers'  Building.  These  supporters 
fasten  on  the  outside  of  the  stocking  keeping  the  metal 
away  from  the  skin.  Their  claim  is  never  to  come  ofl 
nor  tear. 

Knit  Goods,  Khaki,  Etc. 
Mercury  Mills  in  several  bright  exhibits  played  up  their 
full    fashioned    hose    and    their    underwear.      The    bright 
colors  of   the   hosiery   as   usual   drew  inspection    from  big 
crowds. 

Besides  a   collection  of  khaki  cloths,   Nisbet    and   Auld 
displayed  braids,  spurs,  badges  of  rank,  solid  leather  but- 
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tuns  and  other  military  accessories.  A  French  shell  case, 
and  German  time  fuse,  Howitzer  fuse  and  four-pounder 
Whiz  Bang  were  also  on  view. 

The  Penman  exhibit  as  usual  showed  a  range  of  their 
chief  lines  of  manufacture,  hosiery,  underwear  and 
sweater  coats. 

Showed  Complete  Store  Front 

In  the  Process  Building  was  a  double  window  store 
front,  completely  made  up,  the  Easy  Set,  with  Mr.  H.  J. 
St.  Clair  on  hand  to  show  its  advantages.  The  transom 
was  of  art  glass,  while  the  bulkheads  were  of  marble  and 
the  entrance  of  tile.  The  display  was  much  admired.  In 
the  windows  were  set  up  heat  regulators. 

Fireproof  Waste  Paper  Balers 
WITH  various  sized  balers,  steel  and  fireproof,  hand  and 
power  run.  and  parcels  of  baled  paper  and  rags,  the  Cli- 
max Baler  Co.,  of  Hamilton,  have  a  convincing  exhibit  in 
the  Machinery  Building.  The  argument  is  clinched,  how- 
ever, by  some  aptly  worded  cards  set  out  here  and  there, 
such  as  "Keep  your  premises  clean";  "Scrap  paper  baled 
sells  for  $10  a  ton";  and  lists  of  some  of  the  users  of  these 
balers,  not  only  bit;  corporations  but  scores  of  retail  stores. 


VEIL  SHOWN  ON  COVER 

THE  illustration  on  the  cover  of  this  issue  shows  a  square 
veil  taken  from  the  stock  of  Thompson  Lace  &  Veiling  Co.. 
and  is  one  of  their  latest  embroidered  patterns. 


Hints  to  Buyers 

OVERALL  SALES  TO  HELP  TOBACCO  FUND 

THE  Peabody  Sales  Corporation,  Ltd.,  of  Walkerville, 
(Int.,  makers  of  the  well-known  overalls  and  work  clothe.-, 
have  arranged  to  contribute  to  Canada's  Tobacco  Fund, 
the  fund  which  enables  the  soldiers  fighting  for  the  Em- 
pire, and  more  than  the  Empire,  to  have  always  the 
cigarette  or  pipe  which  they  need. 

Every  Peabody  garment  carries  a  trade-mark  ticket, 
and  for  every  one  of  these  tickets  returned  to  them  or 
the  Overseas  Clubs,  $0.01  will  be  paid  into  the  tobacco 
lurid.     As  the  company  manufacture  a  million  garments 


a  year,  the  contribution,  it  will  be  seen,  will  be  very  large. 
The  company  is  asking  every  merchant  who  sells  ovei'- 
alls  to  act  as  a  collecting  agent  for  these  tickets,  and  to 
encourage  cash  contributions  from  their  customers. 

EXCLUSIVE  DEALERS  IN  RIBBONS 
VISITORS  to  the  Exhibition  in  Toronto  found  it  pro- 
fitable to  call  at  the  premises  of  Ribbons,  Limited,  55 
Hay  street,  on  the  second  floor,  where  they  found  one  of 
the  finest  assortments  of  ribbons  in  the  country.  This 
firm  has  been  strengthened  by  the  appointment  as  its 
buyer  and  manager,  of  Mr.  J.  Sandy,  formerly  with  Wal- 
ter H.  Barry  &  Co.  A  complete  stock  is  carried  by  the 
Mini  and  travellers  go  from  coast  to  coast. 

One  of  the  attractions  of  a  visit  to  this  ribbon  centre 
is  the  convenient  method  of  displaying  the  goods.  These 
are  in  cabinet  drawers  that  draw  out  showing,  free  from 
dust,  the  various  lines  arranged  according  to  colors  and 
widths.  Then  in  the  stock  room  are  racks  fitted  with 
draw  boards  for  filling  orders  conveniently.  The  goods 
themselves  are  arranged  in  a  most  convenient  manner  to 
avoid  delay,  everything  running,  from  left  to  right,  also 
according  to  colors  and  sizes,  Ho,  3,  5,  9,  etc. 

GNAEDINGER'S  TRADE  MARK  CATALOGUE 
L.  GNAED1NGER,  Son  &  Co.,  of  Montreal,  have  a  new 
catalogue  out,  featuring  their  Moose  Head  Brand.  The 
cover  is  given  over  entirely  to  a  colored  reproduction  of 
the  brand  surrounded  by  the  coat  of  arms  of  the  various 
provinces.  Both  covers  overlap  the  inside  pages  all  the 
way  around  by  V±  in.,  giving  the  catalogue  a  finished  ef- 
fect. The  reproductions  are  all  in  pen  and  ink  sketches 
on  a  brown  mat,  an  effect  background  which  shows  up 
extremely  well  on  the  white  page. 

MIDDLESEX  MILLS  READY  FOR  THE  TRADE 

AT  the  first  annual  meeting  of  Middlesex  Mills,  Ltd.,  at 
London,  Ont.,  on  Sept.  6,  Albert  Mitchell  was  elected  presi- 
dent, W.  F.  Cotton,  vice-president,  and  A.  N.  Lyster,  secre- 
tary-treasurer. The  purchase  of  the  new  building  was 
approved,  and  the  company  will  move  in  this  month.  Ad- 
ditional finishing  and  dyeing  machinery  is  being  installed 
for  yarn  and  piece-goods  dyeing.  Fall  samples  in  voiles 
and  cotton  serges  will  be  ready  for  the  trade  during  Sep- 
tember. 
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Canadian   Consolidated  Rubber  Co 

Inside  back  cover 

Cash,  J.  &  J.,  Ltd 80 

Cbipman  Holton  Knitting  Co 61 

Circle  Bar  Knitting  Co 63 

Clift  &  Goodrich 56 

Climax  Baler  Co 102 

Craftana     64 

Cravenette  Co 34 

D 

Dale  Wax  Figure  Co 100 

DeltVs.se  &  Co 102 

Dennis  Wire  &  Iron  Works 100 

Dominion  Oilcloth   Co.,  Ltd 67 

Dominion  Ostrich  Feather  Co 68 

Dominion  Textile  Co 33 

Dominion  Auction  House 108 

E 

Eastern  Wig.  Co 10 

Economist  Training  School   103 

F 

Finnic,  A.  Bruce  &  Co 80 

G 

(iage    Bros.    Co 69 

Garland,  John  M.,  Son  &  Co.,  Ltd 3 

Gilbert,  A.  C,  Co 74 

Gipe-Hazard   Store  Service  Co 97 

Class,  Henry,  &  Co 39 

Gnaedinger,  L.  Son  &  Co 106 

Goldman   Costume  Co 51 

Greenshields,  Ltd 1 

Grossman,  T.  &  Son 46 

II 

Hawley,  A.  E..  &  Co 7 

Hawthorn  Mills   63 

Henderson,  Robt.,  Co 32 

Horrockses    36 

Houghton 's,  Ltd 82 

Huron  Textile  Co 37 


Haworti),  Richard,  &  Co.,  7  and  9 

I 
Independent  Button  &  Machine  Co 103 

K 

Knss:ib  Kimono  Co 50 

Kenyon,  C,  Co 15 

K  ing,  John,  &  Son  68 

Kingston  Hosiery  Co (52 

Krueger,  R.  G.  &  Co 75 

L 

Ladies  Wear  Limited 83 

Lamson  Co.,  The 101 

Lennard,  S.,  &  Sons 62 

Liddell  's  Linens  9 

M 

Macdonahl,  John,  &  Co 5 

Maxwell,  R.  G.  &  Co 34 

McCutcheon  Waist  Co 49 

Mclntyre,  Son  &  Co 35 

McKinley  Music  Co 9 

Mennen  Chemical  Co 12 

Monarch  Knitting  Co.,  Ltd 58  and  59 

Muser  Bros 13 

Montreal   Waterproof  Co 4S 

N 
New  Folding  Bag  Mfg.  Co 102 

O 
(he  Gnatt  Co 98 

P 

Palmers,  Ltd 81 

Parisian  Corset  Co 50 

Parsons  &  Parsons  Canadian  Co 65 

Peerless  Underwear  Co.,  Ltd 60 

Peters.  II.  S.,  Ltd 10 

Pullan,  M..  &  Sons Back  Cover 

R 

Racine,   Alphonse,  Ltd 4 

Renfrew  Mfg.  Co 32 

Richardson,  A.  S.,  Co 100 

Richardson,  .Tas.,  &  Co 47 

Hochette   6 

S 

Seckendorf  &   Co 68 

Snyder  Snap  Button  &  Fastener  Co 84 

St.  Catharines  Silk  Mills,  Ltd 89 

T 

Taylor,  John,  &  Co 8 

Taylor  Mfg.  Co 99 

Thompson  Lace  &  Veiling  Co 85 

Turnbnll,  C  Co 64 

V 

Van  Raalte,  E.  &  Z 86  and  87 

Vineberg  Silver  &  Co 108 

W 
Walker  Bin  &  Store  Fixture  Co.,  Ltd.  ...     98 
Whittemore  Bros.  Corp 50 

Z 
Zimmerman   Mfg.  Co *>' 
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It  will  pay  you  to  wait  for  the  DOMIN- 
ION RAINCOAT  samples  before  placing 
your  spring  orders  because 

DOMINION    RAINCOATS 


MADE  IN  CANADA 


RAINCOAT 

FOR  ALL  CLIMATES 

THE 

CANADIAN  RUBBER  CD. 
Q F MONTREAL  LIMITED 


L5 


are  recognized  as  the  standard  by  which  to  judge  Raincoats 
and  Waterproof  Clothing. 

Our  salesmen  are  travelling  your  way  with  a  full  assortment 
of  DOMINION  RAINCOATS,  and  they  will  be  glad  to 
show  them  even  though  you  don't  care  to  buy. 

If  interested  write  our  nearest  branch  or  direct  to  our  Head 
Office. 


Canadian  Consolidated  Rubber  Co.,  Limited 

Head  Office:  MONTREAL 

Branches  at  Halifax,  St.  John.  Quebec,  Ottawa,  Toronto,  Hamilton,  London, 
North   Ray.   Winnipeg,   Regina,   Saskatoon,   Edmonton,   Calgary,   Vancouver, 

Victoria. 


DRY    GOODS    R  E  V  I  E  W 


Hand! 


Enough  coats  and  suits  for  open  orders 
to  garment  a  good-sized  town  and 
garment  it  stylishly. 

Our  line  reflects  every  style  tendency 
and  includes  an  unusually  complete 
showing  of  novelties,  as  well  as  that 
representative  variety  of  staple  materials 
for  which  we  are  noted. 

Make  sure  of  receiving  our  new  Fall 
catalogue  which  is  just  being  mailed. 

The  styles,  materials  and  values  are 
most  interesting. 


M.  Pullan  &   Sons,  Ltd. 

The  Big,  Popular  Priced  Coat  and  Suit  House 

Pullan  Building 

Bay  and  Wellington  Streets 

Toronto 

Montreal  Showroom  :  — Mr.  A.  M.  Bradford,  614  New  Birks  Bldg. 
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Featuring   Cbrijtroaj  Good; 
and  Drejs  Accessories 


Publication    Office:      Toro..i 
THE   MACLEAN    PUBLISHING    COMPANY    LIMITED 
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Awarded  the  Certificate  of 
THE  INCORPORATED    INSTITUTE   OF  HYGIENE 


HORROCKSES 


(REGD.  TRADE  MARK) 


HORROCKSES, 


LONGCLOTHS, 

Nainsooks,  Cambrics, 
Madapolams 

See  Horrockses'  name  on  selvedge. 


SHEETINGS, 

Ready-made  Sheets 
(Plain  and  Hemstitched). 

See  Horrockses'  name  on  each  sheet. 


FLANNELETTES, 

of  the 
Highest  Quality 

See  Horrockses'  name  on  selvedge. 


ASK  FOR  THE  i"IDEAL  FABRIC." 

See    the    words    "HORROCKSES"   IDEAL"   on    selvedge. 


HORROCKSES,  CRE WDSON  &  Co.,  Ltd., 

MANCHESTER  and  LONDON,   ENGLAND. 

Agent  for    Canada:    MR.  JOHN   E.RITCHIE,    417   King's  Hall   Chambers,    St.  Catherine    Street  West,    Montreal 


DRY    G  0  ODS    R  E  V  I  E  W 
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We  have  in  stock  the  latest  ideas  and 

shades  in 

Plushes,   Sealettes,  Ponies, 

Astrachans,    "  Russian   Otter," 

Velours,   Brusiloff  Barred  Seals, 

Blanket  Coatings  and 

Scotch  Ulsterings 

Also  a  large  assortment  of  50  inch  Black 

Velvets,    Velveteens  and    Corduroys   in 

all  colours,  50  and  27  inches  wide. 

SAMPLES  SENT  ON  REQUEST. 

GREENSHIELDS  LIMITED 

"B"  DEPARTMENT 

17  Victoria  Square  -  -  Montreal 

"Everything  in  Dry  Goods" 
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MOHAIR 

All    seasons    are    Mohair    Seasons. 

Regardless  of  the  vary- 
ing whims  of  Fashion, 
the  utility  and  economy 
of  Mohair  make  it  a 
steady,  staple  seller. 

For  outdoor  wear  especially, 
Mohair  is  peculiarly  desir- 
able. Its  lustrous  surface 
sheds  dust  and  dirt  and  in 
even  the  most  delicate  shades 
it  retains  its  smartness  in- 
definitely. 

The    year    'round    fabric    of 

style,  utility  and  economy  is 
Mohair — 

And  B.  I>.  A.  means  Mohair 
of  maximum  merit. 


f 


Bradford  Dyers' 
Association,  Ltd. 

BRADFORD  ENGLAND 

American  Bureau:  231  W.  39th  St. 
New  York  City  U.S.A. 
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At  this  season,  don't  you  want  odd  lines  that 
from  time  to  time  sell  out,  replaced  with  the  least 
possible  delay? 

Assorting  orders  are  a  considerable  part  of  our 
business  and  every  facility  for  their  quick  and 
satisfactory  handling  is  included    in    our   service. 

You  can  have  the  benefit  of  this  by  ordering 
either  in  our  warehouse,  through  our  traveller  or 
by  letter. 


Nine  Depts.  of    Up-to-date  Dry  Goods : 

DEPT.  A— WHITE  AND  GREY  COTTONS 

B— COLORED  COTTONS 

C— TAILOR'S  WOOLENS  AND  TRIMMINGS 
"      D— DRESS  GOODS,  LININGS  AND  SILKS 
"      E— MEN'S  FURNISHINGS 
"      H— LACES,  EMBROIDERIES  AND  RIBBONS 
»      M— WOMEN'S  FURNISHINGS  AND  LINENS 
"       S— SMALLWEARS  AND  FANCY  GOODS 
«       t— HOUSEFURNISHINGS,  CARPETS  AND  OILCLOTHS 


(1     ® 

n  John  M.  Garland,  Son  &  Co.,  Lid. 

Ottawa,  Canada 
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RICHARD    HAWORTH    AND    COMPANY,    Limited,    MANCHESTER,   ENGLAND. 


Cotton  Goods 


HAVING 


On  Selvedge  every  two  yards  the  words 

SPERO  MAKE 


ARE     RELIABLE,     SO     ENQUIRE    FOR 

FLANNELETTES,    CALICOES 
SHEETS    AND    SHEETINGS 


that  have  stamped  on  selvedge, 
every   two     yards,    the    words 

44  SPERO"    MAKE. 


When  buying  Hosiery 
ask  for 

HAWLEY'S 
"HYGIENIC  BLACK" 

There  is  no  better 
Dye  in  the  World. 

Every  Pair 

Warranted  Fast 
to  Mashing,  Hard  Wear 
and  Perspiration. 

Works  -  Hinckley,  England. 
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Laces 
Embroideries 

Dress 

Trimmings 

Wash  Goods 
Chiffons 


B 


Neckwear 

Ribbons 
Hosiery 

Corsets 

Brassieres, 
Etc. 


An  Order  To-day   %££%% 

able  you  to  take  advantage  of  our  prices  which  are  lower  than  you 
can  possibly  get  in  to-day's  market.  Our  stock  which  is  abounding 
in  the  newest  creations,  gives  wide  scope  to  select  your  needs. 

Have  you  any  immediate  requirements?  We  can 
fill  them  promptly.  Wire  or  write. 

Jftuser  ^rotten*  (Canaba)  Htmttetr 


New  York 

Boston 

Philadelphia 

Chicago 

Baltimore 

Los  Angeles 

San  Francisco 


Manufacturers  and  Importers  of  Laces, 
Dress    Trimmings    and    Embroideries 

Importers  of  Fancy  Dry  Goods 

12  ST.  HELEN  STREET 

MONTREAL 


London 

Nottingham 

Paris 

Calais 

Caudry 

Le  Puy 

St.  Gall 
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The  gloves  that  set  the  '  "AX^^CIPCO  ^e  s'oves  that  sell    i 
standard  for  quality  )*&3&&s%kAt!SZ3x*&x^      weu  wherever 

and  satisfaction.    COTTON  GLOVES  displayed.  1 

Sell  your  customers  any  Tapatco  Line  and  you  can  rest  assured  that 
Tapatco  quality  will  more  than  satisfy,  creating  an  added  confi- 
dence in  the  stock  you  carry. 

Tapatco  Gloves  are  made  in  many  styles — Gauntlet,  Knit  Wrist  or 
Band  Top  and  in  Heavy,  Medium,  and  Light  Weights.  Jersey 
Gloves  and  Mitts  in  Tan,  Slate  and  Oxford. 

See  (tin-  samples  befort 
placing  that  next  order. 
The  value  is  there. 

Insist  upon  TAPATCO 
Brand. 

Sohl  by  >ill  Jobbers. 

The  American  Pad  and  Textile  Co, 

CHATHAM,  ONTARIO 
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Australian  Trade 


Are  You  Interested? 

If  so,  The  Draper  of  Australasia  (pub- 
lished monthly)  can  provide  you  with  much 
valuable  trade  information.  It  is  the  organ 
of  the  drapery  and  kindred  trades  of  the 
Antipodes,  and  is  subscribed  for  by  all  the 
leading  firms  in  Australia  and  New  Zealand. 

Subscription     3)^.50     Mailed  Free 

Specimen  Copy  will  be  supplied  on 
application 

Advertising  rates  may  be  obtained  and 
space  secured  by  communicating  with  our 
London  Office,  71  Queen  St.,  E.C. 


Publishing  Offices: 


Melbourne, 
Sydney, 

London. 


Fink's  Buildings 

Post  Office  Chambers 

71  Queen  St.,  E.C. 


WILL  P.  WHITE,  LTD. 

Manufacturers'    Agents    and    Importers 

TORONTO  MONTREAL 

65  Simcoe  Street  525  St.  Paul  Street 

SOLE  AGENTS: 

Luke  Turner  &  Co..  Leicester,  Eng. — Garter  Elastics,  Web- 
bings and  Beltings.  Gold  Label  and  Silver  Label  (Reg- 
istered) Qualities. 

J.  lionus  &  Son..  Derby,  England— Tapes,  Stay  Bindings. 

Rosenwald  Bros.,  London,  England— Coiffuretta,  Tidy-Wear 
and  silk  Hair-Nets,  Can. -Anglo  Brand  'Dress  and  Gar- 
ment Shields. 

George  Goodman,  Ltd.,  Birmingham,  England — Safety  Pins. 
Hairpins,  etc. 

.Morris  *  Yeomans,  Reddich,  England — Needles,  Needle 
Cases,  Crochet    Hunks.    Hatpin--,   etc. 

Donlsthorpe  &  Co.,  Leicester,   England — Wool   .Mendings. 

Howard  Wall,  Ltd.,  London,  England  —  Dean's  Tape 
.Measures.  Corset   Fasteners,  Babies'  Bootees  and  Shoes. 

F.  Bapterosses   &   (ie.,   Palis,    Flame — Agate   Buttons. 

Soiiete  Franoaise  de  Coton  a  Coudre,   Palis,  ffrauee —  C.    B. 

Mendings,  Embroidery  and   Crochet  Cottons. 
Colonial  Weaving  t'<>..  Peterboro,  Canada— Beltings,  Feather 

Stitch'  Braids  and   Embroidery  Trimmings. 
Wilson  Fastener  Co..  Cleveland,  Ohio   —  Wilsnap   Fashii  n 

Fastener.    Wilson    I  Mess    Hooks. 

Henry  Myer  Thread  Co.,  Chicago,  ill.— Subsilk  and  Mer- 
cerized Threads. 

Western  Thread  Co.,  Elgin,  III.— .Tapsilk  Mending  and  Em- 
broidering Cottons, 

Rudolph  Liebmunn  Mfg.  Co.,  Newark.  N. J. —Metal  and  Cel- 
luloid   Dress  Buttons. 

vehott  Bros. — Button  Moulds.  Schott's  and  Dinuo  Machines. 

The  Wlnwal  Co.— Buttons  that  e.m  be  covered  by  hand. 

PEARL  BUTTONS 

English.    French    and    Japanese. 

GLASS   BUTTONS,   U.S.A.— Latest   designs 

JAVANESE    HAIR    AND    TOOTH    BRUSHES 

THE    WELL  WORTH   BINDING   BRAID 

Made   from    selected    Twist. 

THE  "GLOBE"  BOOTLACE  CABINET 

"GIVEASE"  COLLAR  SUPPORTS 

Made    in    England. 

MANUFACTURERS  AND   WHOLESALE  TRADE  ONLY 

SUPPLIED. 
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Mrs.  Hard-Worker  goes  to  a  dry 
goods  store  to  see  "Arlington  "  collars 
and  is  surprised  to  find  how  close 
they  resemble  linen  collars  and  that 
the  styles  are  just  like  those  she  sees 
smart  looking  men  wearing  when  she 
goes  to  the  city. 

THERE  are  many  Mrs.  Hard-Workers  who  are  finding  relief 
from  collar  laundering  by  purchasing  "Arlington"  collars  for 
their  men  folk.  The  men  like  them,  too;  they  find  it  conveni- 
ent to  have  a  collar  that  can  he  put  on  at  any  required  moment ;  they 
find  it  a  relief  to  have  collars  that  have  not  got  "saw  edges"  to  chafe 
and  irritate,  and  what  pleases  them  most  is  that  they  can  get 
"Arlington"  collars  in  smart  styles — all  the  advantages  of  a  linen 
collar  without  the  linen  collar  expense  and  disadvantages. 


The  Merchant   who  knows  Men 


knows  that  they  do  like  to  have  a  nice  new  tie,  and  when  they  find  that  "Arlington,"  the  Challenge 
Brand  Line  of  collars  saves  their  laundry  bills  they  feel  that  they  can  afford  that  extra  tie  that 
took  their  fancy. 

This  is  the  way  that  Challenge  Brand  collars  attract  business  to  your  store;  they  appeal  for  their 
economy — they  appeal  by  the  smart,  linen-like  appearance   and    the   different   styles   and    different 

grades  make  this  appeal  more  general.  Challenge  Brand 
do  not  appeal  to  the  one  class  only.  Men  and  women 
will  go  into  a  dry  goods  store  to  buy  "Arlington" 
collars  and  go  out  with  added  purchases  of  ties  and 
other  sundries. 

Thus  the  prominent  display  of  CHALLENGE  BRAND 
Collars  proves  profitable,  by  increasing  sales. 

How  about  a  prominent  display  of  CHALLENGE 
BRAND  in  your  store  this  month? — Put  a  sponge,  soap 
and  a  basin  of  clean  water  with  your  display  and  a  card 
that  reads:  "The  only  laundering  they  need."  This 
should  result  in  sales  for  you.    Try  it. 


!RL~-~  ,U"TYLES 


The  Arlington  Company 
of  Canada,  Limited 


56  FRASER  AVENUE 


TORONTO 


Selling  Agents  : 

Eastern  Agent  :  Duncan  Bell,  301  St.  James  St..  Montreal.  Ontario 
Agent:  J.  A,  Chantler  &  Co.,  76  Bay  St.,  Toronto.  Western  Agent: 
IJ.   J.   Quigley,    212    Hammond   Block.   Winnipeg. 
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COATED   COLLARS 

Lead  All  Composition  Collars 

Yes.  it  is  hard  to  believe,  but  you  can  take  a  KANTKRACK  collar,  and 
actually  do  everything  that  can  be  done  with  any  composition  collar,  and  even 
then  the  collar  will  stand  more  than  other  makes  of  collars,  this  on  account  of 
the  best  tirade  of  materials  being  used  in  the  manufacture  of  KANTKRACK 

codars. 

This  is  one  of  the  secrets  why  KantKracK  collars  stand  up  under  the 
severest  wear.  It  is  flexible  and  made  from  the  strongest  material  known.  The 
possible  weak  points  of  a  collar  have  all  been  reinforced  and  improved  by 
patented  features,  which  can  only  be  used  on  tbe  KantKracK  collar,  or  by  a 
firm  securing  permission  from  tbe  manufacturers  of  tbe  KANTKRACK  brand. 

Some  of  the  patents  are  "tbe  slit  over  the  back  buttonhole,  which  allows 
freedom  in  buttoning  tbe  collar  and  adjusting  tbe  tie.  Tbe  flexible  tab  places 
the  strain  underneath  the  fold  of  tbe  collar,  giving  the  wearer  longer  service." 

We  have  a  great  many  customers  who  do  not  use  more  than  four  collars  in 
a  year,  and  have  been  advised  by  some  of  our  customers  who  have  purchased 
for  several  years  that  there  is  only  one  fault  with  KANTKRACK.  collars,  that  is 
"they  wear  too  long.'' 

REMEMBER  THIS— 

KANTKRACK  collars  are  made  in  "ONE  GRADE  ONLY,  AND  THAT 
THE  BEST."  They  are  made  in  Canada,  and  are  sold  direct  to  the  trade. 
Remember,  too,  that  they  are  one  price  to  all,  no  matter  how  large  or  small 
the  order  may  be,  and  are  always  sold  at  25c  each,  (dance  over  the  above  stvle^, 
select  a  few,  and  mail  a  trial  order  to-day. 

REMEMBEE  THE  REGISTERED  TRADE-MARK,  K  K  K 

The  Parsons  and  Parsons  Canadian  Co. 

Makers  of  the  famous  KANTKRACK   coated  collar 

HAMILTON,     CANADA 
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A   STOCK  OF 


LIDDELL'S 

&£££  LINENS 

will  enable  you  to  meet  the 
housewife's  requirements  in 
dainty  napery. 

See  our  samples  before  placing 
your  order  for  Christmas  Lin- 
ens. A  Liddell  display  will 
bring  the  results  you  look  for. 
Order  now. 


R.  H.  COSBIE,  LTD. 

IRISH  LINEN  AGENCY 
30  WELLINGTON  STREET  WEST,  TORONTO 


Big  Values 

in 

Mackinaws 

We  offer  you  unbeatable  values 
in  Mackinaw  Coats  and  in  other 
of 

THE  EASTERN  BRAND 

Lines  :     Pants,     Etoffe  Pants, 

Shirts,    and   the   E.M.C.  Brand 

working    shirts.      These  values 

give  you  an  exceptional  oppor- 
tunity for  quick  selling. 

Ask  for  samples. 

Don't  fail  to  see  our  1916  range 
of  Mackinaw  Coats. 

Eastern  Manufacturing  Co. 

MONT-JOLI,   QUE.   (Formerly    Ste.    Flavie    Station) 

Sales  Offices : 
301  St.  Nicholas  Building,  Montreal,  Quebec 
505   Mercantile    Building,  Vancouver,    B.  C. 


The  Great  Economy  Cloth 

RENFREW 
DEVONSHIRE 


A  Yarn-Dyed 
Fabric 


CLOTH 


"Outwears 
Galatea" 


32  INCH 


For  kids'  wash  clothes. 
None  superior  in  wearing  qual- 
ity. 

Colors  woven  in,  not  printed 
on. 

Checks,    stripes,    plaids,    plain 
colors  or  white. 
Sold    by   jobbers    everywhere. 

The  Genuine  has 

RENFREW  DEVONSHIRE  CLOTH 

stamped  on  the  selvage. 

Write  us  for  free  selling  helps : 
Electros,  Show  Cards,  Notion 
Envelopes,  Movie  Slides,  Mail- 
ers. 

RENFREW  MANUFACTURING  CO. 

Incorporated    1867 

Adams,  Massachusetts 

F.  U.  STEARNS  &  CO.,  Selling  Agents 

35  Thomas  Street  New  York  Cih 


: 


m 
z 
"n 
3) 
m 

o 

m 

< 
O 

z 

CO 

IE- 
ID 

m 


> 

n 

to 
A) 

i 
W 

O 

3 


a 


DRY    GOODS    REVIEW 


Shai'ing  Cream 

Dentifrice 

Men's  Talcum 

B orated  Talcum 

Sen  Yang  Talcum 

Violet    Talcum 

Flesh  Tint  Talcum 

Unscented  Talcum 

Cream  Tint  Talcum 

Liquid  Soap 

Cold  Cream 

Tar  Sha,ir poo iv g  Cream 

Bath   Powder 


Who  Deserves  Your 
Window  Space? 


Surely,  the  manufacturer  on  whose 
products  you  make  a  goodly  pro- 
fit, and  who  advertises  those  pro- 
ducts and  samples  them  exten- 
sively and  who  co-operates  with 
you  in  every  direction,  is  the  one 
who  is  most  deserving  of  your  win- 
dow space. 

The  "House  of  Mennen"  is  en- 
tirely such  a  manufacturer.  The 
1916  Mennen  advertising  cam- 
paigns are  bigger,  better,  and  more 


extensive  than  ever  before.  You 
should  display  the  Mennen  Pro- 
ducts prominently,  in  order  that 
you  can  derive  the  most  benefit 
from  these  campaigns. 

Three  very  attractive  window  dis- 
plays have  been  prepared  for  you ; 
one  on  the  Shaving  Cream,  one  on 
the  Talcum  Powder  and  a  combin- 
ation display  of  both.  Write  for 
one  or  all  of  them  to  Harold  F. 
Ritchie  &  Co.,  Ltd.,  Toronto. 


Canadian  Agents: 

Harold  F.  Ritchie  &  Co.,  Limited 
Toronto,  Ontario 

Minnen's  Product!  art  Made  in  Canada  by 

G.   Mennen   Chemical   Company 
Montreal,  Quebec 


ESTABLISHED  1849 


BRADSTREET'S 

Offioes  Throughout  the  Civilized  World. 


OFFICES    IN    CANADA: 


Calgary,  Alta. 
Edmonton,  Alta. 
Halifax,  N.S. 
London,  Ont. 


Ottawa,   Ont. 
St.  John,  N.B. 
Vancouver,   B.C. 
Victoria,  B.C. 
Hamilton,    Ont. 


Montreal,  Que. 
Quebec,  Que. 
Toronto,  Ont. 
Winnipeg,   Man. 


deputation    gained    by   long   years   of  vigorous, 
conscientious  and   successful   work. 


THOMAS    C.    IRVING, 

TORONTO.  CANADA 


General    Manager 
Western     Canada 


How  Much 


EXTRA   MONEY 

are  you  in  need  of  right  now?  Is  the  income  sufficient 
to  meet  your  requirements  and  allow  you  to  take  in  a 
few   little  luxuries   of  life? 

If  it  isn't  and  you  have,  say,  two  or  three  hours  daily 
that  you  can  spare,  we'll  tell  you  how  to  add  to  your 
weekly  earnings  any  reasonable  amount  of  money.  Say 
on  your  "Post  Card" — "Please  send  me  full  particulars 
of  your  money-making  plan  for  spare  time  workers." 

The  MacLean   Publishing  Co.,  Ltd. 

143-153  University  Ave.    -   TORONTO,   CANADA 


Make  It  For  Less  In  Three  Rivers 

BY   RENTING   SPACE  IN  THE 

Three  Rivers  Municipal  Factory  Building 

Centrally  Located — Fireproof     Sprinkler  System — Cheap  Power — Cheap  Lighting — Elevator  Service — Heated 
NOW     READY     FOR     OCCUPATION.  ADAPTED     SPECIALLY     FOR 

MANUFACTURERS  OF  KNITTED  GOODS,  WHITEWEAR,  GLOVES,  ETC. 

EXCEEDINGLY  LOW  RENT 

NOTE. — This  Up-to-date  Modern,  Fireproof  Factory  Building  was  erected  by  the  Corporation  of  Three  Rivers, 
and  is  operated  on  a  no-profit  basis.  The  rent  is  but  a  fraction  of  that  charged  in  larger  centres  for  space 
in  buildings  of  an  equal  standard. 

Write   today   for   full  particulars  to  INDUSTRIAL  COMMISSIONER,  THREE  RIVERS,  P.  Q. 
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INFANTS- 
DELIGHT 


Canada's   Finest 
Toilet  Soap 

YOU  will  appreciate 
the  advantage  of 
stocking  a  BORATED 
Soap.  Infants-Delight  has 
cleansing  properties  not 
possessed  by  others. 

The  Only  Borated  Toilet 
Soap. 

Order   to-day  from 

JOHN  TAYLOR  &  CO. 

LIMITED 

SOAPS  AND  PERFUMES 

Sales  Dept.: 

12   WELLINGTON    STREET    EAST 
TORONTO 


BATTING 


NORTH    STAR,   CRESCENT 
and  PEARL 

These  brands  represent  the 
batting  that  your  customers 
want. 

They're  made  from  long  staple 
cotton,  white  as  snow,  lofty, 
soft  and  elastic. 

They  come  in  big  batts  that 
open  out  into  strong  sheets  of 
even  thickness. 

It  pays  you  to  sell  these  brands. 


Order  of  your  Wholesaler. 


THE  McKINLEY  EDITION  OF 
TEN  CENT  MUSIC 

will   always  hold    first    place    as  an  Edition  of 
Standard,  Classic  and  Teaching  Music 

as  an  established  demand  for  this  line  of  Music 
exists  throughout  the  United  States  and  Canada. 
It  meets  the  requirements  of  the  Teacher,  Student 
and  the  Accomplished  Musician. 
It  has  proved  itself  to  thousands  of  dealers  to  be 
the  best  foundation  for  a  sheet  music  department. 
Every  copy  of  The  McKinley  Edition  sold  means 
a  profit  of  over  200  per  cent,  to  the  dealer. 
The  McKinley  Edition  (Revised  for  Canadian 
Trade)  conforms  in  every  detail  with  Canadian 
copyright  laws. 

A  great  advantage  to  the  merchant  as  a  "Trade 
Bringer"  is  the  catalogues  bearing  the  dealer's 
imprint  which  are  supplied  with  this  Edition. 
These  catalogues  will  attract  more  customers  to 
your  store  than  any  other  medium  you  could 
employ. 

Write  us  for  samples  and  particulars  to-day. 

McKINLEY  MUSIC  CO. 

The  I  urge st  "Exclusively  Sheet  Music  House" 
in  the   Wot  Id 

CHICAGO:  1501-15  EAST  FIFTY-FIFTH  ST. 

NEW  YORK  CITY:  8o  FlhTH  AVENUE 
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DRESS  LININGS    SATEENS 
UNDERSKIRTINGS 

A  VERY  COMPLETE  STOCK  ON  HAND 

LININGS  and  UNDERSKIRTINGS  for  a  number  of  seasons 
have  not  been  so  important  a  factor  as  they  were  at  one  time. 
This  is  now  all  changed.  Our  business  during  the  past  season  on 
these  lines  has  more  than  trebled,  and  Fall  Business  promises  a  still 
greater  increase. 

PETTICOAT  MATERIALS  are  a  very  necessary  stock  to 
have. 

SATEENS  were  never  so  active  as  now. 

Sort  up  now  while  stocks  are  complete. 


OUR  STOCK    COMPRISES: 

Foulard  Linings,      Surah  Twills, 
Twill  Silesias,  Soiettes, 

Percalines,  Saxony  Silk, 

Taffetines,  Brocades, 

Spun  Glass,  Moire  Linings. 

also  a  full  range  of  Sateens  in  black  and  colors. 

WE  DRAW  ATTENTION    PARTICULARLY  TO 

RA  5  —  39-40  in.  Moire   Linings  at  25  cents. 

(Put  up  Double  Fold,  40  yard  ends) 

Not  too  heavy  for  a  lining,  yet  heavy  enough  for  an  underskirt. 

This  is  having  a  big  run. 

COLORS— White,   Cream.  Sky,   Pink,   Medium    Grey,    Dark   Grey,    Nile,   Olive, 

Myrtle,  Cardinal,  Heliotrope,  Buttercup,  Orange,  Old  Rose,  Tan, 

Brown,  Copenhagen,  Navy,  Black. 

The  W.  R.  BROCK  COMPANY  (Limited) 

WHOLESALE  DRY  GOODS 


MONTREAL 


TORONTO 


CALGARY 
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THE   TEXTILE  SITUATION   IN  GREAT   BRITAIN 

London  Keprcsentative  of  Dry  Goods  Review  Forwards  Statements  From  Mills  as  to 
Prices,  Deliveries  and  Other  Conditions  for  Next  j2  Months  —  Woolens, 
Linens,  Silks,  Hosiery,  Underwear,  Needles,  etc. 

By  E.  J .  Dodd,  Managing  Director  MacLean  Publishing  Co.,  London,  England. 


THE  TEXTILE  SITUATION 

LONDON,  Sept.  21.—  (Special).— Herewith  are  re- 
ports of  a  number  of '  British  manufacturers  sub- 
mitted in  answer  'to  a  special  enquiry.  As  might 
be  expected,  the  opinions  of  all  in  the  same  line  of  .manu- 
facture do  not  agree,  as  the  circumstances  under  which 
individual  manufacturers  work  are  controlled  to  a  cer- 
tain extent  by  the  energy,  enterprise  and  financial  re- 
sources available.  Some  firms  are  better  fixed  for  'hand- 
ling business  on  account  of  superior  judgment  and  facili- 
ties, consequently  one  firm  might  be  in  a  better  position 
and  thus  more  optimistic  than  another  one  in  the  same 
street  and  in  the  same  line  of  business.  The  information 
secured  will,  however,  I  think,  make  very  interesting- 
reading. 

Some  More  Rises  Predicted 

In  analyzing  these  reports,  it  will  be  seen  that  in- 
creases in  the  cost  of  labor — one  firm  mentioning  30  per 
cent. — will  tend  to  keep  prices  up.  In  woollens  a  further 
rise  of  15  to  20  per  cent,  is  mentioned.  Linen  mills  be- 
lieve supplies  available  will  be  at  least  as  great  as  dur- 
ing the  past  twelve  months,,  and  one  believes  prices  will 
not  be  much  higher.  Needles,  it  is  predicted,  will  ad- 
vance again,  and  silks  will  be  considerably  higher. 
No  More  Long  Credits;  Longer  Forward  Dates 

A  significant  feature  is  the  frequent  expression  of  the 
opinion  that  long  credits  will  never  again  be  granted,  and 
that  longer  forward  dates  for  delivery  will  be  require! 
for  some  time  to  come. 


THE  GENERAL  SITUATION 

Nearly  Every  Ladies'  Wear  Manufacturer  Has  Orders  For 

6  to   9  Months — Deliveries  Even   Slower — 

Serious  Shortages 

A  LONDON  firm  of  merchants  submit  the  following 
jf*- statement : — ''The  coming  into  force  of  the  Military 
Service  Act  has  created,  and  is  still  creating,  an  unpre- 
cedented effect  on  the  production  of  .this  country,  and 
also  with  the  means  of  dealing  with  such  goods  as  are 
produced.  We  are  quite  convinced  that  there  will  be  a 
considerable  decline  in  the  volume  of  textiles  available 
for  all  parts  of  the  world.  Prices  will  tend  to  advance. 
although  the  feeling  at  present  is  that  they  have  advanced 
as  far  as  they  can  possibly  go.  There  is  no  doubt  that 
there  are  not  enough  cotton  goods  to  ere-  round,  and  the 
price    of   new    material    has    now    reached    the    extremely 


high  le\el  of  1873,  and  in  our  opinion,  those  buyers  who 
have  not  yet  placed  their  orders  will  find  themselves  in 
a  very  difficult  position  for  next  year's  trading.  Woollen 
goods,  as  is  well  known,  have  already  reached  an  advance 
of  60  per  cent.,  which  is  about  the  same  level  as  reached 
by  the  silks.  There  seems  also  no  doubt  in  our  minds 
from  information  we  have  been  able  to  glean  from  all 
the  markets  of  the  world,  that  there  is  every  probability 
of  both  silks  and  woollens  going  up  still  higher  in  price. 
Heavy  Demand  All  Over  for  Silks 

"Owing  to  the  fact  of  the  shortage  of  all  other  ma- 
terials, there  will  be  a  larger  demand  than  ever  for  silks. 
The  production  of  raw  silk  in  Japan  is  expected  to  reach 
at  least  10  per  cent,  more  than  compared  with  last  year, 
but  owing  to  the  prosperity  of  the  United  States  and 
many  of  the  neutral  markets,  the  demand  is  even  larger 
than  the  production.  The  French,  as  well  as  the  English 
markets,  are  demanding  more  and  more  silks.  Stocks 
are  very  short  on  the  w^hole  in  all  classes  of  commodities 
suitable  for  ladies'  wear,  which  is  bound  to  make  the  de- 
mand appear  all  the  greater  when  it  comes.  The  pre- 
vailing opinion  in  this  market  is  that  those  firms  who 
had  the  pluck  to  buy  as  usual  will  reap  the  benefit  of  not 
only  having  the  goods  in  stock,  but  of  being  able  to  rea- 
lize higher  prices. 

"There  is  no-doubt  that  the  deliveries  will  be  even 
slower  because  of  the  decrease  in  labor.  Nearly  every 
manufacturer  in  England  producing  ladies'  wear  articles 
are  working  on  short  staffs,  short  supplies,  and  produc- 
ing, consequently,,  fewer  goods.  In  general,  they  are  filled 
witli  orders  for  at  least  6  to  9  months.  Even  if  the 
war  were  to  come  to  a  conclusion  by  the  end  of  this 
year,  there  would  be  such  a  rush  for  all  the  shipping- 
available  that  we  believe  the  congestion  would  be  much 
worse  than  ever  it  is,  and  it  will  take  many  months  for 
labor  to  re-adjust  itself. 


LINENS 

Feeling  That  Output  Will  he  as  large  as  for  Past  Year— 
Not  Much  Higher 

From  Country  Derry,  a  leading  manufacturer  writes: 

— "Goods  which  we  manufacture  (these  are  chiefly  goods 
for  linings,  namely  elastic  canvas,  Hollands,  buckrams, 
shrunk  ducks,  roughs,  etc.),  will  be  considerably  dearer 
for  some  years  after  the  war  terminates  than  they  have 
been  heretofore.  We,  however,  think  there  should  he 
about  the  usual  supply. ' ' 
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From  the  same  district,  a  linen  and  cambric  house 
state: — ••The  good  response  which  has  been  made  to 
voluntary  service  in  this  district  has  coused  a  shortage  of 
workmen  in  some  branches  of  the  linen  trade  which  will 
effect  the  output  to  a  certain  extent.  This  also  means 
that  it  will  take  longer  to  bring-  goods  round.  The  vol- 
ume of  textile  goods  available  for  the  next  12  months 
will  we  think  he  as  great  as  the  past  12  months. 

"In  our  opinion  prices  will  not  rise  much  higher,  if 
there  is  any  advance  it  will  only  he  to  a  slight  extent." 

From  Ireland,  where  the  Military  Service  Act  is  not 
inforce.  a  linen  house  writes: — "Cotton  goods  or  articles 
in  which  cotton  is  used  along  with,  say,  linen  or  wool, 
will  for  some  time  he  very  scarce  and  very  dear,  and  we 
think  it  is  scarcely  to  be  expected  that  the  volume  of 
textiles  available  for  all  countries  will  be  as  great  in  the 
next  twelve  months  as  it  was  in  the  past.  To  what  extent 
prices  will  rise  we  really  could  not  say,  as  not  only  raw 
material,  but  also  working  expenses  have  also  gone  up 
very  considerably.  As  far  as  linen  goods  are  concerned, 
there  is  not  much  change  in  our  market  here,  but  we 
scarcely  think  the  advance  would  be  so  great  as  on  cotton 
goods,  and  we  believe  in  Ireland  there  will  also  be  less  of 
a  production. " 


WOOLENS 

Prices  Likely  to  Advance  15  to  20  Per  Cent— Require- 
ments Must  Be  Anticipated  Farther  in  Advance 

THE  opinion  of  four  representative  Bradford  houses 
are  given.     The  managing  director  of  one  writes: — 

"In  my  opinion,  prices  are  bound  to  keep  firm,  and 
even  to  advance  for  a  long  time  to  come,  and  for  these 
reasons,  wool.  Owing  to  the  enormous  requirements  of 
the  armies  in  the  field,  the  world's  supply  of  sheep  is 
being  steadily  depleted,  which  of  course  affects  the  sup- 
ply of  wool. 

"Enormous  weights  of  wool  are  required  to  clothe  the 
Allies,  consequently  the  private  trader  has  to  take  what 
little  is  left,  and  that  is  not  nearly  enough  to  go  round. 
Apart  from  the  advance  in  raw  material,  there  is  also  the 
mechanical  question. 

Machinery. — Belgium  and  France  have  their  indus- 
trial centres  occupied  by  the  enemy,  their  machinery  has 
been  smashed  or  removed,  and,  of  course,  Austria  and 
Germany  are  off  the  map  as  exporters.  'Consequently, 
Britain  has  to  a  very  large  extent  to  supply  the  world 
with  textiles.  This  puts  a  great  strain  on  all  available 
machinery,  and  combers,  spinners  and  makers  are  not 
slow  to  take  advantage  of  the  situation.  Owing  to  the 
military  demands  on  the  engineering  trade,  it  is  almost 
impossible  to  increase  plants. 

"Wages. — To  meet  increased  cost  of  living,  wages 
are  up  fully  30-  per  cent.  This  advance  is  eventually  paid 
by  the  consumer. 

"Labor. — Labor  is  scarce,  and  this,  of  course,  retards 
production. 

"Finance. — Money  is  dear,  and  the  increased  direct 
taxation  has,,  of  course,  to  be  charged  on  the  goods.  Also 
the  old  system  of  long  datings  has  gone,  the  general  ten- 
dency is  to  restrict  credits.  Even  if  the  war  were  to  end 
to-morrow,  it  would  be  years  before  things  were  on  a 
normal  basis.  Of  course,  freights  would  drop,  and  wages 
might  fall  to  some  extent,  but  with  all  these  millions  of 
soldiers  going  hack  to  civilian  life,  a  great  strain  will  be 
puit   on  life  textile  trade  to  clothe  them. 

"In  spite  of  all  these  difficulties,  I  am  convinced  that 
a  good  trade  can  be  done  with  the  Dominion,  but  the 
Canadian  importer  will  have  to  change  his  methods  very 


considerably  to  meet  the  new  conditions.  He  will  have 
to  anticipate  his  requirements  for  the  season,  -and  give  a 
bulk  order.  The  old,  and  for  him,  convenient  method  of 
ordering  lengths  of  even  small  pieces,  and  placing  re- 
peats for  quick  delivery,  is  not  practicable  to-day,  when 
looms  are  engaged  for  many  months  ahead  and  prices  are 
advancing  from  day  to  day.  Instead  of  being  financed  by 
long  credits  granted  by  the  maker,  be  will  have  to  make 
up  his  mind  to  short  date  payments  only. 

"The  days  of  long  credits  and  season's  terms  have 
vanished,  and  the  only  way  to  run  a  business  is  to  keep 
the  capital  circulating." 

Number  Two  says: — "in  our  opinion,  textile  goods 
will  be  more  difficult  to  obtain  for  shipment  to  Canada 
during  the  next  12  months  than  they  have  been  during 
the  past  12  months,  and  the  price  is  bound  to  be  consid- 
erably higher,  probably  15  to  20  per  cent.  You  will 
understand  that  this  is  more  or  less  in  the  nature  of  a 
prophecy,,  but  we  may  say  that  this  prophecy  is  founded 
on  facts  so  far  as  they  are  known  to  us." 

The  third  writes: — "Whilst  the  effect  of  the  Military 
Service  Bill  will  certainly  have  some  influence  on  us,  and 
other  manufacturers,  to  turn  out  our  goods,  our  Cana- 
dian friends  need  have  no  fear  whatever  that  we,  in  the 
textile  trade  generally,  will  be  able  to  fully  fill  all  re- 
quirements with  which  they  may  favor  ns.  No  doubt, 
customers  generally  will  have  to  give  longer  forward 
dates  for  delivery  of  goods,  and  with  respect  to  prices 
this  is  so  much  a  matter  of  opinion  that  -we  prefer  not 
to  give  any7  forecasts." 

A  fourth  says: — "We  do  not  think  there  will  be  as 
great  a  volume  of  textiles  available  during  the  next 
twelve  months  as  there  has  been  during  the  last  twelve 
months.  We  are  also  strongly  of  the  opinion  that  prices 
will  rise  so  long  as  the  war  lasts,  but  to  what  extent  we 
have  not  the  least  conception.  Deliveries  are  bound  to 
be  slower  on  account  of  the  restricted  output." 

From  Huddersfield,  an  important  woollen  manufactur- 
er writes: — "In  my  opinion  there  will  be  a  scarcity  of 
woollens  until  the  war  is  over,  and  I  think  that  prices 
will  keep  up  during  that  time,  even  if  they  do  not  get 
dearer  still.  Deliveries  are  obliged  to  be  slow  so  long 
as  the  big  demand  for  khaki  and  other  military  cloths 
for  ourselves  and  our  Allies  continues,  but  they  may  not 
he  slower  than  during  the  past  year." 


COTTONS 


Not  As  Large  a  Volume  Available — Everything  Points  to 
Prices  Being  Higher 

A  Manchester  towel  and  sheeting  manufacturer 
writes: — "We  think  that  during  the  next  12  months 
there  will  not  be  as  great  a  volume  of  textile  manufacture 
available  for  the  Canadian  market  as  in  the  past  twelve. 
Trices,  we  should  think,  will  certainly  go  higher,  but 
to  what  extent  we  are  unable  to  say,  as  it  will  depend 
entirely  on  the  prices  of  raw  material,  and  the  amount  of 
labor  available.  Deliveries,  also,  we  should  think,  will 
be  slower  than  in  the  past  year." 

Another  Manchester  house,  doing  a  similar  business. 
states  their  ability  to  handle  Canadian  business  as 
usual  and  that  their  deliveries  will  be  almost  normal. 
They  add: — "Prices  will  rule  higher,  but  we,  of  course, 
are  unable  to  state  to  what  extent,  but  in  view  of  the 
damage  sustained  by  this  season's  American  cotton  crop. 
should  imagine  that  100  per  cent,  over  war  prices  would 
be  a  moderate  estimate.'' 

Another  very  important  Manchester  house,  in  speak- 
ing of  textiles  generallv,  savs: — "All  we  can  sav  is  that 
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AN  ANALYSIS  OF  THE  REPORTS 


IN  GENERAL  (from  London  firm)—  Consid- 
able  decline  predicted  in  volume  of  textiles  avail- 
able for  all  parts  of  the  world.  Prices  will  tend 
to  advance.     Deliveries  may  be  slower. 

WOOLENS — General  agreement  that  prices 
will  continue  to  advance  as  long  as  war  lasts 
with  a  probable  lessened  output  for  export. 
"Deliveries  Slow." 

LINENS — Volume  of  goods  available  for  next 
12  months  as  great  as  during  past  year.  Prices 
will  continue  high  for  some  time  after  the  war, 
but  not  likely  to  advance  much  over  present 
figures. 


COTTONS — All  agree  on  higher  prices  owing 
to  shortage  of  labor  and  lessened  crop,  with  de- 
liveries slow  and  inability  of  mills  to  supply  full 
demand. 

SILKS — If  home  demand  continues  as  strong 
as  now,  prices  likely  to  go  higher. 
HOSIERY,  UNDERWEAR,  ETC.— Difference 
of  opinion,  some  stating  that  good  supply  will 
be  available  for  Canada,  and  prices  not  likely  to 
go  much  higher,  one  other  firm  being  limited 
to  women's  plain  cashmere  hose. 
NEEDLES— Prices  will  be  still  higher. 
LACE    GOODS.— Output    lessened    and    prices 
higher. 


as  "far  as  the  volume  of  textiles  is  concerned,  we  should 
think  that  there  will  be  probably  as  much  available  as 
Canada  may  require,  provided,  of  course,  that  our  over- 
sea friends  are  willing'  to  pay  the  necessary  prices.  It 
is  impossible  to  say  definitely  whether  prices  will  rise, 
or  to  what  extent,  but  the  estimated  short  crop,  the  low 
condition  of  cotton,  and  the  increasing  shortage  of  labor 
in  all  the  various  branches  and  processes  through  which 
goods  necessarily  pass,  all  point  to  higher  prices  ruling 
for  some  time  to  come,  but  to  what  extent  will  depend, 
of  course,  on  later  circumstances.  The  question  of  de- 
liveries will  be  regulated  principally  by  the  supply  of 
such  raw  materials  as  dye  stuffs,  and  also,  and  even  more 
so,  by  the  amount  of  available  labor.  As  the  latter  is 
likely  to  decrease  for  some  time  to  come,  as  far  as  one 
can  foresee,  the  probability  is  that  deliveries  will  be 
slower  than  in  the  past." 


SILKS 

Enormous  Demand  All  Over  tee  World  Will  Force  Prices 
Considerably  Higher  and  Output  Less 

A  leading  London  firm  reports: — "We  are  certainly 
of  opinion  that  British  manufactured  silk  goods  will  be 
more  difficult  to  obtain  during-  the  next  twelve  months. 
and  that  prices  will  be  higher.  There  will  not  be  as  great 
a  volume  of  these  goods  available  for  any  market,  and 
as  long  as  the  home  consumption  is  as  large  as  at  presenf 
and  the  demand  exceeds  the  possible  output  as  it  does 
now,  the  prices  will  probably  be  higher.  It  is  impossible 
to  say  to  what  extent  prices  may  advance.  We  now  cal- 
culate half  as  much  again  as  pre-war  price,  and  it  is 
quite  possible  that  during-  the  next  12  months  the  aver- 
age price  may  be  double  what  it  was  before  the  war." 


you,  there  will  be  a  great  difficulty  in  shipping-  anything 
to  Canada  for  the  next  twelve  months  in  our  branch  of 
industry,  other  than  Women's  Plain  Cashmere  Hose,  and 
these  are  now  (by  reason  of  the  enormous  advances  in 
yarn  and  dyes,  and  everything-  in  making  up  the  costing 
of  these  goods)  beyond  the  purchasing  power  of  Canada. 
If  not.  there  will  be  no  difficulty  in  supplying  whatever 
may  be  required.  But  the  dye  difficulty  is  so  great  on 
cotton  black  goods  that  we  could  not  take  any  orders 
for  same,  and  when  we  come  to  cotton  goods,  we  cannot 
compete  with  American  during  the  present  high  state  of 
our  market,  and  heavy  taxation,  and  the  dumping  which 
is-  apparently  being  done  by  America  into  Canada.  While 
our  home  country  and  the  Empire  continue  to  take  these 
goods  we  fear  it  is  not  possible  for  us  to  compete.  But 
it  is  quite  possible  for  us  to  make  these  goods,  the  prices, 
naturally,  for  which  would  be  higher  than  for  similar 
goods  in  America  by  reason  of  the  facts  stated." 

A  Leicester  manufacturer  writes,  stating  in  his  opin- 
ion:— "There  will  be  a  greater  volume  of  goods  available 
for  Canada  than  in  the  past  year.  Prices  will  be  difficult 
to  forecast,  but  deliveries  will  be  slower  on  account  of 
dyeing  and  finishing  difficulties." 


HOSIERY,  UNDERWEAR 

Some  Firms  Believe  Their  Export  Facilities  Will  be  Much 
Improved — Not  Much  Higher  Prices 

A  leading  South  of  England  firm  says: — "During  the 
next  twelve  months,  as  far  as  we  personally  are  concern- 
ed, there  will  be  plenty  of  hosiery  and  underwear  for  the 
use  of  Canadians,  and  we  shall  be  very  glad  to  do  our 
utmost  for  Canada  and  the  Canadians,  who  have  stood 
so  loyally  by  the  Old  Country  during  her  troubles.  Prices 
may  be  a  little  higher,  but  we  do  not  expect  any  further 
heavy  advance." 

From  Leicester  we  hear:— "As  far  as  we  can  inform 
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SOME  OTHER  LINES 

Blankets. — A  leading  firm  in  Scotland  writes: — "Un- 
til the  war  ends  certain  firms  will  be  largely  occupied 
with  Crown  work,  and  these  will  not  be  available  to  any 
large  extent  for  export  business.  Even  when  the  war 
does  come  to  an  end  we  do  not  think  it  likely  that 
there  will  be  any  backset  in  prices  of  raw  material,  nor 
yet  of  wages.  Labor,  we  think,  will  be  scarce  for  a  very 
Long  time,  and  the  work  of  repairing  the  waste  of  war  in 
our  own,  and  especially  in  foreign  countries,  might  mean 
higher  prices  than  now,  and  we  are  inclined  to  think  will 
mean  that.  We,  at  least,  are  not  looking  for  any  fall 
in  costs;  rather  the  other  way." 

Irish  Woolens. — From  County  Cork  we  hear  that: — 
"As  conscription  does  not  yet  apply  to  Ireland,  the  vol- 
ume of  trade  should  continue  as  usual  and  prices  are 
likely  to  rise  owing  to  scarcity  of  yarns  and  dearness  of 
coal." 

Needles. — From  Redditch,  an  important  manufacturer 
writes: — "There  has  been  an  increased  demand  for 
goods  of  our  manufacture  in  Canada  the  last  12  months, 
and  the  prices  have  steadily  been  rising.  We  cannot  say 
what  is  going  to  occur  the  next  12  months,  but  if  the 
(Continued  on  page  19) 
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THE  featuring  of  a  special  department  of  gifts  for 
soldiers  for  the  Christmas  season  was  carried  out 
successfully  by  several  of  the  larger  stores  in  Can- 
ada last  November  and  we  believe  that  it  would  be  advis- 
able for  hundreds  of  others,  even  the  smallest  stores,  to 
consider  this  carefully  during  the  next  couple  of  weeks. 
Whatever  is  done  must  be  done  in  November  and  should 
be  done  early  in  the  month,  because  the  goods  must  be 
shipped  certainly  not  later  than  the  first  of  December,  in 
order  to  reach  those  in  camp  in  England,  or  in  the  hos- 
pitals, or  in  the  trenches  in  France  by  Christmas  day. 

THE  REVIEW  is  not  making  this  suggestion  with  any 
idea  that  the  carrying  of  it  out  will  net  large  profits  to 
the  store  that  undertakes  it,  nor  in  «11  cases  build  up  f,o 
any  great  extent  the  turnover  for  the  holiday  trading.  The 
plan  involves  considerable  trouble  and  means  giving  up 
some  valuable  space  in  your  store  that  possibly  might  be 
used  to  good  advantage  for  other  gxjods  at  this  period,  but 
we  do  believe,  and  this  belief  is  based  on  the  experiences 
of  a  number  of  stores  last  year,  that  the  prominence  you 
give  to  this  will  react  in  a  beneficial  manner  in  the  relation 
your  store  bears  to  the  public.  In  other  words,  the  idea 
which  you  present  in  your  store  is  one  that  will  be  appre- 
ciated by  hundreds  of  your  customers  and  others  who  will 
become  customers  perhaps  for  the  first  time  through  this 
plan,  and  indirectly  your  hold  and  prestige  will  be 
strengthened.  This  in  itself,  perhaps  more  than  the  inci- 
dental profits  that  will  result  from  larger  sales  of  goods, 
would  make  it  quite  worth  your  while  to  test  the  scheme 
this  year. 

Grouping  All  in  One  Section 

There  are  two  methods  that  have  been  employed,  each 
of  them  working  out  well.  One  is  to  group  all  the  articles 
to  which  you  desire  to  give  prominence  in  one  place  and 
decorate  this  in  such  a  way  as  to  secure  a  proper  atmos- 
phere and  to  draw  attention  to  it  from  customers  in  other 
parts  of  the  store.  Another  is  to  keep  the  goods  in  the 
regular  departments  and  have  the  customers  go  there  but 
give  special  attention  to  them  in  various  forms  of  display 
in  these  departments.  For  the  smaller  stores  we  believe 
the  former  idea  will  be  found  more  successful. 

The  choice  of  merchandise  for  such  a  section  is  a  varied 
one.  Some  of  the  larger  department  stores,  last  year, 
where  they  carried  groceries,  candies  and  so  on,  arranged 
certain  packages  of  fruit,  nuts,  candy  and  so  on  for  which 


they  charged  prices  ranging  from  one  to  five  dollars.  Plum 
puddings  and  cakes  were  often  included  in  these  and  the 
reports  that  came  to  us  were  that  there  was  a  splendid 
run  on  these  departments.  The  stores  themselves  arranged 
to  forward  these  packages,  in  some  cases  in  the  cost  of  the 
package  including  the  postage,  and  the  addresses  were 
given  into  the  department  and  a  virtual  guarantee  made 
that  the  goods  would  reach  the  camps  or  trenches  before 
Christmas. 

For  the  store  however  that  is  limited  to  dry  goods,  the 
range  is  more  narrow  but  still  wide  enough  to  have  a  very 
interesting  display.  There  are  all  kinds  of  leather  goods, 
such  as  writing  cases,  that  appeal  to  the  public  and  would 
be  appreciated.  Then  there  are  various  kinds  of  brass 
goods  and  the  ever-valued  knitted  goods,  including  under- 
wear, sweatercoats  and  so  on.  Any  store  could  easily  add 
cakes  of  chocolates  if  this  would  increase  the  interest  of 
their  customers  in  this  department. 

Most  stores  that  took  up  this  idea  gave  generous  adver- 
tising space  to  it  in  the  papers  as  well  as  featuring  it  in 
the  store  itself  and  this,  we  believe  was  money  well  ex- 
pended. Below  we  give  accounts  of  how  stores  in  different 
centres  worked  this  out  last  year,  and  we  believe  from 
these  that  the  dry  goods  merchant  will  find  suggestions  for 
installing  such  a  section  as  this  to  cover  the  month  of 
November. 


EDITOR  I  \h  NOTE. — For  the  samples  of  soldiers'  r/ifts  slioim  iui 
the  lirniiintj  of  this  article  DRY  GOODS  REVIEW  is  indebted  to 
the  .luiian  Sabs  Leather  Goods  Co.  and  the  Western  Leather  Goods 
Co. 


WORKED  WELL  IN  MONTREAL 

Special  Boxes  Prepared  With  Christmas  Decorations 
— One  Firm  Forwarded  from  London. 

OCR  Montreal  editor  sends  the  following:  The  featur- 
ing of  gifts  for  soldiers  on  active  service  was  found 
effective  in  several  of  the  leading  department  stores  in 
.Montreal  last  Fall,  and  will  lie  again  a  feature  this  year. 
It  is  to  be  noted,  however,  that  this  line  does  not  come  in 
very  close  to  the  Christmas  season,  but  considerably  ear- 
lier. Soldiers'  gifts  should  lie  mailed  at  least  five  weeks 
before  Christmas  to  reach  the  recipients  in  good  time  if 
they  are  sent  from  this  side.  Goodwin's  Ltd.,  last  year 
adopted  an  exceedingly  good  method,  in  the  form  of  the 
Christmas  Box  for  soldiers.  The  boxes  exhibited  to  intend- 
ing senders  in  Montreal  were  designed  m  package  and  con- 
tents to  give  the  soldier  recipients  the  real  Christmas  feel- 
ing. Eatables  of  the  best,  plum  puddings,  crackers,  useful 
little  gifts,  even  a  bit  of  holly  and  mistletoe  were  included. 
The  system  adopted  was  to  have  the  boxes,  identical  with 
those  exhibited    on   this  side  of   the   Atlantic,  sent    direct 
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to  the  trenches  by  the  London,  England,  representative  of 
Goodwins  Ltd.,  from  a  reliable  supplying  source  in  Britain. 
Even  last  minute  orders  could  be,  and  were,  handled  by 
cable. 

Leather  Goods,  Fancy  Goods,  Linens,  Etc. 
In  good  time  for  personal  selection  by  customer  senders 
from  Canada  were  displayed  in  the  department  stores 
many  small  and  more  important  gifts  for  soldiers  in  the 
leather  goods,  fancy  goods,  linen,  and  woolen  departments. 
As  a  rule  the  grouping  of  these  gift  articles  was  featured 
in  connection  with  each  department  concerned,  not  in  one 
large  special  department.  The  general  experience  was 
that  sales  of  this  class  of  goods  were  brisk,  and  that  the 
featuring  of  soldiers'  gifts  was  a  successful  one.  In  ad- 
vertising this  branch,  clear  pictures  of  the  goods  were 
found  useful,  with  soldier  pictures,  and  home  fireside  pic- 
tures in  contrast,  the  Christmas  idea  being  kept  also  in 
prominent  expression. 

Good  Run  on  Khaki  Goods 

One  firm,  the  John  Murphy  Co.  found  in  khaki  goods, 
especially  handkerchiefs,  etc.,  a  particularly  strong  Christ- 
mas gift  line  for  soldiers.  The  experience  of  the  other 
firms  in  t lie  main  was  similar,  these  "mailable''  goods 
always  going  well  as  gifts  for  sending  across  seas,  and  the 
soldiers'  demand  for  and  appreciation  of  them  being  evi- 
dently considerable. 

Some  of  the  Articles  That  Sold 

Leather  goods  and  metal  goods  of  the  kind  useful  to  the 
boys  in  the  trenches  sold  well.  Photograph  cases  to  go  in 
the  pocket,  wallets,  pouches  and  pipe  cases,  cigarette  cases, 
compact  writing  cases,  and  similar  leatherware  proved 
sales-getters.  Match-boxes  and  pocket  electric  Lights, 
binoculars,  and  folding'  periscopes  were  amongst  the  more 
ambitious  specialties  for  gifts  to  soldiers. 


HOW  OTHER  STORES  DID  IT 

Impersonal  Element  a  Weak  Point  at  St.  Thomas — 
Had  Place  in  Ads.  Every  Day 

In  Toronto,  Eaton's  and  Simpson's  both  went  into  this, 
the  former  establishing  a  special  section  at  the  front  of 
the  store,  with  a  prominent  sign,  "Soldiers'  Gifts  Shop- 
ping Depot."  Simpson's  played  it  up  under  the  slogan, 
"Christmas  Boxes  for  Soldiers."  Both  firms  gave  up 
some  space  to  this  department  every  day  in  their  advertise- 
ments. Simpson's  had  a  similar  arrangement  as  Good- 
win's of  Montreal,  cabling  the  addresses  to  their  London 
office,  at  a  small  extra  charge,  and  shipping  from  there. 

In  St.  Thomas  the  idea  was  taken  up  in  an  enterprising 
way  by  a  local  paper.  The  Times,  which  gave  considerable 
publicity  to  it  and  arranged  with  several  stores  to  instal  a 
Soldiers'  Gift  Section,  with  suitable  decorations,  the 
Anderson  Co.  having  theirs  in  the  men's  wear  store. 
Around  this  box  were  located  a  number  of  lines  of  knitted 
goods,  underwear,  socks,  knee  and  arm  warmers,  gloves, 
abdominal  bandages,  khaki  handkerchiefs,  officers'  shirts, 
khaki  ties,  sweater  coats,  etc. 

Pulling  Power  of  Personal  Element 

The  idea  in  this  case  was  that  goods  would  be  bought 
and  sent  out  by  patriotic  organizations  to  soldiers  in  the 
trenches — a  general  gift,  not  to  individuals.     While  a  COn- 


Take   advantao*  of   the   convenience  and   saving   of  time   in   making 
up  your  Christmas  parcsla  for  soldisrs  at  the  front 

At  the  Soldiers'  Gift  Shipping  Depot 

On    the    Main    Floor,    nsar    Yongs    Street    Entrance. 


Why  You  Should 
Send  Xmas  Boxes 
to  Soldiers  Now ! 

Not  even  the  Post  Office  knows 
about  the  sailings  for  England 
during  the  next  few  weeks — but 
those  who  delay  are  almost  cer- 
tain to  be  disappointed.  The 
only  safe  way  is  to  leave  your 
order  for  those  English  Christ- 
mas boxes  at  once. 
These  boxes,  put  up  in  Eng- 
land, go  right  from  our  London 
office  to  the  trenches;  samples 
may  be  seen  on  the  Main  Floor 
at  the  Centre  Basement  Stair- 
case. Each 
ass  ortment 
and  its  price 
may  be  plain- 
ly seen. 


Some  Newspaper 
Appeals 

SI  ITAIiLE  GIFTS  FOR  SOLDIERS 
— Now  is  the  time  for  sending  off  pour 
Christmas  remembrances  >o  the  soldiers 
overseas.  Great  care  uiu.il  be  used  in 
sending  tiifts  Unit  not  only  will  be  use- 
ful, but   irill  take  up   little  room. 

Parcels  will  lie  carefully  packed  and 
full  informal  ion  supplied  respecting 
postage  rates. 

We   will  accept   orders  for  these  sol 

diers'    Xmas    blue*   for   four    more   ilinis 
— on    Xor.  26. 

.17'  THE  SOLDIERS'  GIFTS  SHIP 
PING  DEPOT—.  .  .  .  If  you  Inn, 
other   l/iftx     noil     inish     It,    inclose   then 

will  be  parceled  uith  any  purchase  i/ou 
mini  make  at   the  depot. 


siderable  quantity  was  bought  and  placed  in  the  box — with 
the  donor's  name — this  plan  lacked  the  strongest  element 
of  pulling  power- the  personal  quality.  Appeal  to  the 
public  to  send  a  gift,  such  as  you  are  showing,  to  a  brother, 
a  husband,  a  son,  a  lover,  a  friend,  or  a  relative, — some- 
thing that  will  go  to  him  directly — and  this,  we  believe, 
will  exceed  in  selling  strength  the  impersonal  appeal  by 
one  hundred  to  one. 

It  should  be  considered,  also,  as  an  additional  element 
towards  success  this  year;  that  since  last  Christmas  tens 
of  thousands  of  Canadian  soldiers  have  gone  overeas: 
trebling  or  quadrupling  in  many  centres  the  possibilities  of 
a  Soldiers'  Gift  Section  in  your  store. 

Sources  of  Supply 

A  few  quotations  are  given  here  from  ads.  used  by 
various  stores  last  year  as  suggestions. 

THE  REVIEW  will  be  pleased  to  answer  inquiries  as 
to  sources  of  supply  for  these  Soldiers'  Christmas  goods. 


THE   BLUE   BIRD   VOGUE 

NO  MORE  attractive  designs  for  lingerie  cushions,  run- 
ners, etc.,  have  been  found  yet,  than  the  French  flower- 
basket,  the  blue  bird  and  butterfly,  whose  vogue  began 
some  time  ago.  The  last  two  appear  wherever  a  design 
may  be  used,  colored  stones  or  pearls — due,  it  is  said,  to 
the  difficulty  of  procuring  rhinestones.  One  combination 
of  emeralds  and  sapphires  in  a  conventional  Greek  design 
was  very  pretty. 

A  new  collar  support  has  the  silk-covered,  twisted  wire 
in  Y-shape  at  the  top,  which  would  seem  to  give  a  better 
shape  to  the  collar  than  the  old  straight  support. 

A  development  from  the  original  cretonne  knitting  bag- 
is  shown  in  different  shades  of  brown  poplin  stamped  in 
the  popular  desigiis  for  colored  embroidery.  The  edges 
are  bound  in  satin  ribbon  to  match  the  bag. 

The  round  sofa  cushions  seem  to  be  increasing  in 
favor. 
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Tendency  to  the  Silhouette  and  Narrower  Skirts— Velvet  a  Favored  Material- 
Present  Fancy  in  Fur  Neck  Piec  es — Blouses  Ending-  in  Basques 

Outside  the  Skirts. 
Written  Exclusively  for  Dry  Goods- Review. 


-Wolf  the 


PARIS,  Prance,  September. — We  are  scarcely  away 
from  the  middle  of  summer  before  we  are  look- 
ing- for  winter  dresses  and  hints  of  coming  fash- 
ions. Fashion  does  not  consist  of  colors  or  fabrics.  It 
is  a  line,  a  silhouette,  that  we  all  adopt  without  noticing 
it.     We  accept  it  often  in  spite  of  our  'will. 

A  few  years  ago  the  great  idea  was  to  look  thin,  and 
many  women  thought  that  to  be  "chic"  was  to  have,  if 
I  may  say  so,  a  sort  of  tuberculosis  aspect.  Even  a  few 
were  not  eating-  what  their  stomachs  were  claiming.  On 
the  street  the  silhouette  was  slender,  but  at  night  the 
"full"  dresses  were  put  away  because  the  shoulders 
were  ugly. 

To-day  fashion  is,  on  the  contrary,  conquered  by 
fulness,  and  figures  very  thin  must  disappear  under  fab- 
rics disposed  in  such  a  way  as  to  give  this  line. 

Body  Nearer  Its  Natural  Shape 

No  more  small  waists  or  noticeable  hips.  The  body 
must  be  nearer  its  natural  sihape  and  look  free  under 
loose  dresses.  However,  this  fashion  is  very  expensive 
even  for  the  dressmakers,  and  they  are  talking  of  model - 
ating-it  a  little  bit.  Less  material!  Velvets  will  suit  that 
idea  particularly  well.  But  we  shall  have  very  dressy 
petticoats  anyway. 

Some  dressmakers  give  particular  attention  to  the 
bottom  of  our  skirts  and  they  trim  it  with  great  taste. 
On  a  woollen  skirt  in  navy  blue,  for  instance,  they  will 
place  a  small  band  >of  light  blue  silk.  Some  others  will 
make  other  combinations  like  a  band  of  points  in  black 
taffeta  on  a  black  skirt,  or  blue  on  blue,  i.e.,  ithey  have 
both  in  the  same  shade,  which  is  very  stylish. 

I  have  already  mentioned  fur  trimming,  and  we  have 
seen  it  this  month.  Fur  at  this  time  of  the  year  on  sum- 
mer dresses!  But  we  cannot  deny  that  it  gives  quite  a 
dressy  aspect  to  the  costume  the  most  simple. 

I  have  also  explained  why  we  were  seeing  fur  as  trim- 


ming on  jersey  dresses;  it  can  be  found  also  on  different 
silk  fabrics  and  even  on  linen. 

Wolf  is  the  popular  fur  of  the  moment  and  is  made 
up  in  smart  cape  effects. 

Sea-side  places  have  had  a  certain  animation,  but  it 
has  not  the  same  character  as  in  the  past.  At  Deauville 
the  jersey  was  in  great  favor  and  in  spite  of  the  vogue 
for  colors  there  were  seen  many  dresses  of  black  silk 
jersey;  furthermore  a  few  shades  could  not  stand  the 
air  and  sun  by  the  sea.  A  few  light  blues  and  greyish 
shades  were  soon  fading-.  White  and  dark  blues  have 
proved  very  resisting  and  consequently  they  should  be 
chosen. 

Blouses  Ending  in  Basques 
Something  that  is  noticeable  and  is  going  to  be  largely 
used,  will  he  our  blouses  ended  with  little  basques  and 
not  going  any  more  under  the  skirt.  There  are  pleated 
basques  in  other  styles,  and  ended  by  a  trimming  of  lace 
or  galocn. 

Petticoats  in  Shade  of  Dress 
Petticoats  are  also  keeping  their  running.  It  is  ne- 
cessary to  choose  the  petticoat  in  the  shade  of  the  dress, 
or  in  a  neutral  one  when  you  cannot  afford  to  have  sev- 
eral. Some  look  very  nice  and  are  made  in  pink  or  skv 
taffetas,  cut  by  three  flounces  of  embroidered  net.  To  the 
beginning  of  these  flounces  is  generally  put  a  string  of 
small  flowers. 

A  petticoat  very  nice  to  wear  under  the  skirt  and  not 
too  supple,  will  be  the  one  in  white  net  and  trimmed 
with  flowers  of  pleated  net  and  with  pleats  through  which 
you  can  pass  a  small  band  of  pink  or  sky  silk. 

Silk  Gloves  Matching  the  Skirt 
A  novelty  has  also  been  issued  lately.     I  mean  to  say 
silk   gloves   matching   the   skirt.     In   light   grey,  blue   or 
helio.   it   is  really  chic,  but   I  should  advise  leaving  out 
all   the  rosy   shades  which   would   suggest   an    ugiy   car- 
nation. 
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Regarding  hand  bags,  they  are  always  in  great  de- 
mand, in  spite  of  pockets.  Everyone  here  has  her  idea. 
She  creates,  and  from  all  this  is  issued  a  lot  of  variety. 

For  the  ladies  very  busy  and  having  to  carry  some 
paper,  nothing  will  take  the  place  of  the  nice  bag-,  very 
strong  in  spite  of  its  elegance,  in  supple  leather,  black 
or  violet,  but  all  the  others  can  be  made  more  or  less 
fancy. 

Another  novelty  concerning-  shoes  for  evening  dresses 
will  be  gilt  designs  on  black,  in  the  form  of  oak  leaves,  for 
instance.  It  is  too  early  to  say  if  this  fashion  is  going 
to  be  in  favor. 

As  I  am  talking  of  shoes  to-day,  I  shall  say  a  few 
words  regarding  stockings.  We  see  too  often  some  ladies 
wearing  light  stockings  with  dark  dresses.  Some  others 
dressed  very  nicely  would  look  more  charming  if  they 
were  not  wearing  stockings  in  very  bright  shades,  even 
•white,  with  black  shoes.  This  ugly  matching  is  always 
conspicuous. 

I  have  been  told  that  in  Lyons  some  of  our  manufac- 
turers were  busy  preparing  printings  on  warp. 

I  am  sending-  two  attractive  effects  of  stripes  on  sill'; 
and  cotton  crepe,  as  per  sample  enclosed,  which  are  sell- 
ing largely  over  here. 


THE  TEXTILE  SITUATION  IN  GREAT  BRITAIN 

(Continued  from  page  15) 

war  lasts,  we  are  afraid  that  the  prices  will  still  be 
higher,  and  quite  possibly  the  demand  for  our  class  of 
goods  will  be  in  excess  of  1916." 

Lace  Goods. — A  Nottingham  lace  manufacturer  says: 
— ''There  is  no  doubt  whatever,  that,  compared  with  the 
last  12  months,  the  output  for  the  next  twelve  months 
will  be  somewhat  limited,  and  there  will  be  an  increase 
in  price  of  at  least  20  per  cent.  The  military  authorities 
having  permitted  one  man  to  a  machine,  will  enable  a 
very  large  quantity  of  lace  to  be  made,  and  as  most  firms 
seem  to  be  concentrating  on  their  export  trade  instead 
of  pushing  the  home  trade,  this  will  help  in  some  mea- 
sure to  counteract  the  fact  of  the  restricted  output.  Cana- 
dian buyers  need  have  no  hesitation  whatever  in  sending" 
their  orders  along  provided  they  give  us  plenty  of  time 
in   which    to   execute   them." 


Dr.  Freed  Tees,  who  was  recently  awarded  the  Military 
Cross  in  France,  was  before  enlisting  with  the  9th  Field 
Ambulance  in  Montreal,  the  store  doctor  of  Goodwin's, 
Ltd.  He  was  also  prominent  in  Y.  M.  C.  A.  work  in  Mont- 
real. 


BEHIND  THE  SCENES  IN  DRY  GOODS  STORES 

Many  Helpful  Suggestions  From  Business   Writer  in  Articles  in  Current  Magazines 
Testing  the  Sales  Clerks — Following  up  Deliveries — Personal  Service  Depart- 
ment— Keeping  Track  of  Blunders — Contrasts  in  Telephone  Girls 
— Office  Boy  as  Reception  Manager. 

Siftings  from  the  best  in  current  writings. 


Editorial  Note. — This  article  is  based  on  two 
excellent  ones  by  Edward  Mott  Woolley,  one  "Be- 
hind the  Scenes  in  a  Department  Store,"  in  Saturday 
Evening  Post,  and  the  other,  "Dictated  But  Not 
Read,"  that  appeared  in  the  current  issue  of  31c- 
Clure's  Magazine.  Dry  Goods  Review  proposes  to 
give  a  page  or  two  each  issue  to  reproducing  articles 
from  other  sources,  trade  papers,  magazines,  news- 
papers, etc.,  that  we  feel  contain  helpful  suggestions 
for  the  merchant. 

ONE  of  the  great  department  stores  has  just  installed 
a  new  department.  It  is  called  the  Department  of 
Service,  and  the  sole  duty  of  its  Director  of  Service 
is  to  study  the  store  through  the  eyes  of  the  customer  and 
make  confidential  reports  to  the  owners  as  to  just  where 
and  why  they  are  losing  money  and  customers,  writes 
Edward  Mctt  Woolley.  He  goes  on  to  quote  some  of  the 
recommendations  made  by  the  new  official. 

His  first  point  deals  with  help  rendered  to  customers  in 
shopping.  In  one  case  a  customer,  who  was  in  a  great 
hurry,  asked  that  the  store's  department's  resources  be 
strained  to  give  her  fast  service.  The  department  failed 
to  do  so  and  she  had  to  leave  with  half  her  purchases 
made.  In  another  department  store,  however,  a  lady 
arrivedi  at  1.15  and  said  she  had  to  take  a  train  at  2.28. 

Helped  Her  Shop  and  Catch  a  Train 

An  assistant,  in  the  Personal  Service  department,  took 
charge  of  her,  in  buying  a  suit,  gloves,  millinery,  hand- 
kerchiefs, toilet  goods,  neckwear  and  an  umbrella.  She 
finished  in  39  minutes  and  a  taxi,  ordered  for  her  by  the 
store,  was  at  the  door  awaiting  her.     She  spent  $109.42. 


"Without  our  Personal  Service  Department  this  would 
have  been  quite  impossible.  We  believe  we  have  cemented 
Mrs.  Blank's  friendship  by  rendering  her  this  very  con- 
crete  service. 

"This,"  the  director  concludes,  "is  the  spirit  that  must 
typify  the  coming  store,  and  indicates  the  kind  of  compe- 
tition we  must  expect  from  wide-awake  merchants.  The 
art  of  playing  host  to  customers  is  part  of  present-day 
merchandising." 

This  director  criticizes  "insults"  to  customers  that 
are  apt  to  confront  them  in  stores. 

Don't  Say  "Must  Not"  to  a  Customer 

"In  several  places  in  this  store  we  have  telephones 
that  are  marked :  '  Customers  must  not  use.  For  store 
business  only.'  This  is  a  direct  affront  to  our  guests;  no 
host  in  a  private  home  would1  commit  such  an  offence. 
Therefore,  we  must  either  permit  customers  to  use  nil 
telephones  or  else  keep  out  of  sight  those  we  wish  to 
reserve.  We  need  tact  in  this  store  in  every  direction  in 
which  I  investigate.  Customers  resent  being  given 
orders. 

"Another  example  of  arbitrary  rules  to  customers  is 
seen  in  our  Cloak  Department,  where  goods  are  not  al- 
lowed to  go  out  C.O.D.  unless  a  deposit  is  made.  In  alrmst 
any  other  department  goods  are  sent  C.O.D.  without  any 
deposit."  Moreover  a  charge  customer  has  this  privilege, 
denied,  to  one  who  is  virtually  a  cash  customer.  He  cites 
the  case  of  a  wife  of  a  rich  contractor,  who  was  refused 
a  cloak  C.  0.  D.  because  she  did  not  happen  to  have  enough 
money  to  pay  a  deposit.     He  would  abolish  this  rule. 

Weekly  Report  on  Sales  Clerks 

He  would  give  close  attention  to  the  service  eiven  bv 
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clerks.  There  are  in  the  store  no  systematic  tests  of 
applicants  for  positions,  nor  of  clerks  working  in  the 
departments.  One  clerk,  he  found,  would  have  fallen 
down  in  any  test,  for  "pleasing  personality,  tactfulness, 
lack  of  vulgarity  and  good  English."  Another  would  not 
take  even  third  prize  for  "obedience  and  cheerfulness." 
Another  is  "high  in  ambition  and  alertness,  but  for  pati- 
ence and  courtesy  she  drops  below  zero."  A  fourth  fell 
down  flat  in  a  test  for  "knowledge  of  stock,  promptness 
of  approach  to  customers,  interest  in  the  store,  closing  the 
sale,  and  appearance." 

The  director  recommends  a  method  that  is  followed  in 
well-managed  stores  by  means  of  which  a  weekly  report  is 
made  by  the  aisle  managers  on  every  salesperson  during  a 
probationary  period,  with  definite  percentages  on  all  the 
points  I  have  cited  and  others.  He  also  recommends  that 
these  reports  be  compiled  by  months  and  reduced  to  com- 
parative records. 

Counting  Up  the  "Blunders" 

"Blunders,"  also  are  dealt  with  by  the  director.  In  a 
single  week  a  list  of  6,000  was  accumulated !  No  record 
had  been  kept  before.  In  one  department  a  clerk  wrote 
names  or  addresses  wrong-  eleven  times,  and  amounts 
wrong-  fourteen  times.  Another  lost  checks  or  vouchers, 
and  erred  in  using  the  carriers.  A  girl  in  the  ribbons 
measured  incorrectly  18  times. 

"Until  we  tried  this  experiment,"  he  says,  "our  store 
has  had  no  way  of  telling  how  many  errors  any  given  sales- 
person made;  but  now  I  am  planning  an  error  system 
modeled  after  the  methods  of  modern  stores.  What  I  pur- 
pose to  do  in  this  establishment  is  to  hook  out  all  the  mis- 
takes I  can,  and.  then  decorate  each  salesperson  with  his 
or  her  own  errors. 

"We  shall  have  blunder  slips  and  tabulated  records  of 
mistakes.  The  blunder  slips  will  go  to  each  salesperson 
for  signature,  and  will  constitute  an  acknowledgement  of 
errors  or  a  disavowal.  On  the  other  hand,  we  shall  send 
out,  commendation  cards,  blue  in  color,  so  that  they  will 
advertise  themselves  to  salespersons  who  show  a  low  aver- 
age of  mistakes. ' ' 

He  believes  the  establishment  of  a  "Museum  of  Hor- 
ros,"  in  this  way,  will  have  a  corrective  effect.  Where 
it  does  not,  dismissal  will  follow. 

He  is  severe  on  mis-direction  of  customers,  and  sug- 
gests that  each  clerk  be  required  to  keep  a  store  direc- 
tory. 

Checking  Up  Your  Delivery  Men 

The  Delivery  Department  he  tears  to  shreds. 

"I  do  not  believe  we  hear  of  half  the  troubles  that  are 
caused  by  lack  of  consideration  for  customers'  wishes.  I 
would  recomend  that  delivery  lists  be  taken  for  certain 
days,  and  an  investigator,  on  whom  we  can  rely,  be  sent 
out  to  interview  customers  who  receive  goods.  At  pres- 
ent our  delivery  men  feel  that  no  one  is  going  to  know 
what  they  do,  except  in  case  of  serious  difficulty.  A 
similar  investigation  by  an  Eastern  store  showed  that  de- 
livery men  set  down  heavy  tools  in  the  front  hall,  unpacked 
Christmas  gifts  on  the  steps,  because  they  said  they  had 
orders  to  take  back  the  boxes,  and  scattered  excelsior  over 
lawns  and  streets.  One  crew  had  a  playful  habit  of  spend- 
ing an  hour  or  two  watching  local  ball  games,  and  then,  in 
order  to  get  back  to  the  house  on  time,  storing  a  lot  of  the 
packages  until  next  day  in  the  barn  of  a  friendly  associate. 

"One  of  our  most  valuable  sources  of  information  in 
this  campaign  of  service  is  the  customer;  yet  we  have 
seldom  invoked  his  aid.  I  suggest  a  periodic  questionnaire 
in  addition  to  personal  inquiry  and  inspection.  I  imagine 
that  if  we  once  see  ourselves  as  others  see  us  we  shall 
make   more   money." 


Answering  Phone  Inquiries  at  Night 
In  connection  with  questions  about  delayedi  deliveries 
and  other  points,  that  the  store  appoint  some  competent 
and  trained  person  to  take  messages,  at  least,  up  to 
nine  o'clock  at  night,  and  do  what  he  can  to  conciliate  the 
inquirers. 

"Indeed,"  he  adds,  "it  might  be  a  fine  investment  to 
have  an  all-night  telephone  service  of  this  sort,  which 
should  include  the  taking  of  orders  for  early  delivery 
next  day,  or  for  special  delivery  in  the  morning." 

Chairs  in  Pattern  Department 
"No  chairs  or  stools  are  allowed  in  our  Pattern  De- 
partment because  some  of  our  customers  might  stay  too 
long!  But  service  would  suggest  that  we  make  customers 
comfortable,  even  if  it  were  necessary  to  put  a  table  and 
chairs  near  the  department,  so  that  those  who  wished  to 
spend  more  time  in  the  selection  could  do  so  without 
fatigue. ' ' 

Telling  Customer  Number  of  Yards 

"In  the  yard  goods  it  is  the  common  thing  to  hear  cus- 
tomers say,  after  examining  goods :  '  I  am  not  sure  how 
much  I  need ;  I  'd  better  wait  and  find  out. '  To  me  it 
seems  rather  pitiful  that  our  store,  in  the  business  of  sell- 
ing these  goods,  should  not  have  a  competent  dressmaker 
handy  who  could  give  reliable  advice.  This  would  help 
customers  immensely  and  would  cinch  sales  continually 
that  get  away  from  us." 

He  believes  that  too  much  of  the  customer's  time  is 
taken  up  while  the  store  looks  up  charge  accounts,  and 
has  decided,  that  for  amounts  under  five  dollars,  the  store 
could  afford  to  take  the  customer's  word — without,  of 
course,  advertising  the  practice. 

Accepting  Checks  on  CO  D.'s 

So  with  accepting  checks  for  small  amounts.  A  de- 
livery man  in  the  store  said  to  a  customer  of  ten  years' 
standing,  on  a  C.O.D.  purchase,  "I  ain't  never  allowed  to 
take  no  checks  at  all." 

He  would  also  elevate  the  platforms  so  that  the  mother 
could  more  easily  examine  the  baby's  shoes.  And  he 
would  install  a  machine  "to  alter  girdles  and  belts  on  the 
spot," — as  well  as  equip  a  Rest  Room  for  the  man — 
"while  he  waited  for  mother."  And  he  might  have  two 
— one  for  smokers  and  one  for  those  who  don't  like  the 
smell  of  smoke. 

In  concluding,  the  Director  of  Service  comments  on  the 
store's  failure  to  increase  its  net  profits.  "What  is  the 
answer  if  it  doesn't  lie  in  service?  It  seems  to  me  that 
we  have  been  looking  over  the  heads  of  the  people,  and 
trying  to  discern  some  mysterious  land  in  the  distance, 
from  which  we  could  import  our  profits.  Gentlemen,  I  be- 
lieve our  profits  lie  right  under  our  noses." 
*         *         * 

No  Personality  in  Ice  and  Ice 

TN  "Dictated  But  Not  Read."  Mr.  Woolley  treats  of 
service  to  the  general  public,  from  sane  and  other 
standpoints  that  of  the  letter-writer,  the  telephone  opera- 
tor, the  stenographer  or  secretary  in  the  manager's  office. 
"Dictated  but  not  read,"  was  stamped  at  the  bottom  of  a 
letter  sent  by  a  supply  house  of  raw  materials  in  reply  to 
a  rush  message.  The  man  who  received  it  was  waiting  to 
turn  out  a  rush  order,  but  the  stenographer  had  blundered 
on  the  important  point  in  the  reply,  and  this  letter  bad 
been  sent  out,  "not  read."  In  anger  he  canceled  the 
order. 

A  bouse,  call  it  Ice  &  Ice,  sold  less  last  year  than  20 
years  ago.  There  is  no  personality  in  it,  every  letter  is 
signed    "Ice    &    Ice";    the    machine    tone    of    the    corres- 
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pondence  chills  you."  A  customer  said  that  he  did  all 
his  business  by  mail;  "for  I  never  felt  the  impulse  to  meet 
those  icicles," 

Another  rival  house  started  20  years  ago  with  $100 
capital,  "and  some  original  ideas  on  letter  writing."  The 
head  at  first — a  salesman — tried  the  experiment  of  putting 
himself  into  his  correspondence.  "When  the  business 
grew  beyond  his  ability  to  handle  the  mail  by  himself,  he 
bestowed  on  executives  the  authority  to  use  the  first 
person. ' ' 

All  the  great  selling  campaigns  of  this  house  have  been 
based  chiefly  on  personal  correspondence.  "Finally  the 
business  grew  so  big,  that  fictitous  personalities  were  in- 
vented, so  that  they  might  go  along  indefinitely,  despite 
the  dropping  out  now  and  then  of  executives.  Thus,  an 
imaginary  John  Brown  could  go  on  signing  the  letters  of 
one  department  and  a  suppositious  James  Smith  could 
sign  the  letters  of  another  department,"  and  so  on. 
Are  There  Many  Mouthy  Jims? 

There  is  another  kind  of  personal  touch  one  runs  up 
against.  A  youth  named  "Mouthy  Jim"  will  serve  as  a 
type. 

"I  should  like  to  see  Mr.  So-and-So,"  said  the  caller. 

"Whatcha  wanta  see  'im  'bout?"  demanded  the 
youth. 

Sometimes  when  a  man  is  lucky  enough  to  have  a 
pocketful  of  cash  he  has  notions  of  his  own ;  so  this  man 
answered : 

"None  of  your  business!" 

"Oh,  ainti  it?"  sneered  Mouthy  Jim.  "Maybe  you 
think  I  don't  know  the  rules  o'  this  house!" 

Whereupon  the  caller  departed,  and,  going  further 
along  on  Church  street,  found  an  office-boy  with  a  more 
graceful  personal  touch.  Here  he  achieved  his  purpose  of 
casting  off  the  burden  of  a  few  hundred  dollars. 

The  modern  "office  boy,"  he  holds,  should  be  an  ex- 
pert executive,  a  "reception  manager." 
Where  Redtop  Fell  Down 

So  with  the  one  who  answers  the  phone. 

One  of  the  former  members  of  an  organization  that 
was  running  behind — before  new  methods  saved  it — was  a 
telephone  girl  sometimes  addressed  by  facetious  clerks  as 
Redtop. 

"We  had  been  paying  her  fifteen  dollars  a  week," 
said  the  new  president,  "but  I  have  no  doubt  she  cost 
the  house  hundreds  of  dollars  a  week." 

Here  is  one  little  echo  of  the  vanished  Redtop. 

Customer  (on  the  wire)  :  I  want  to  talk  to  So-and-so. 

Redtop:     What's  your  name? 

Customer  gives  name,  which  Redtop  doesn't  under- 
stand. 

Redtop  (impatiently):  Spell  it! 

Customer  spells.  The  name  is  that  of  a  long-standing 
customer,  who  naturally  thinks  that  even  the  telephone 
operator  ought  to  know  him.  But  Redtop  has  never  taken 
any  interest  in  the  customers'  lists,  and,  somehow,  it  has 
never  occurred  to  any  of  the  sales  executives  to  insist  on 
a  broadening  of  Redtop 's  knowledge  of  the  business. 

Redtop  (with  increasing  hauteur)  :  Don't  get  you! 

Customer  spells  laboriously. 

Redtop  (breaking  in)  :  What  is  it  you  want,  anyway? 

Customer  hangs  up  receiver  with  a  bang  and  gives  his 
order  to  another  house. 

The  girl  who  is  now  doing  Redtop 's  work  gets  twenty- 
five  dollars  a  week.  She  was  selected  after  quite  a  group 
of  girls  had  been  tried  out  and  found  to  be  temperament- 
ally unsuited  to  the  task.  She  is  a  good  deal  of  a  business 
woman,  and  an  important  part  of  her  work  is  to  study, 
in  a  systematic  way,  the  activities  of  the.  company;  and, 
especially,  to  know  the  names  of  the  people  who  do  busi- 


ness with  the  house.  Like  the  paying  teller  in  a  bank,  her 
knowledge  is  expected  to  be  instantaneous.  Above  all, 
this  new  executive — for  executive  she  really  is — must  be- 
stow over  the  wire  that  subtle  personal  touch  that  strikes 
the  friendship  chord. 

Telephone  Reception  Manager 

"We  have  made  a  careful  analysis  of  the  inflection  of 
the  voice,  and  of  the  construction  of  sentences  to  be  used 
over  the  wire,"  said  the  president.  "This  new  girl  never 
says,  'What's  your  name?'  or  'Who  are  you?'  or  'Talk 
louder.'  She  is  trained  to  use  the  diplomatic  form  always. 
She  must  strike  the  balance  nicely  and  not  over-do  it;  but 
the.  person  calling  must  be  made  to  feel  that  the  obliga- 
tion is  on  the  side  of  the  house,  or  that  questions  asked 
are  not  intrusions.  In  a  little  while  we  are  going  to  pay 
this  young  woman  a  still  higher  salary.  She  counts  big 
for  us. " 

In  other  words,  this  girl  presides  as  telephone  recep- 
tion manager.  Did  you  ever  stop  to  think  that  the  tele- 
phone gateway  to  a  business  is  one  of  the  most  important? 

There  is  a  certain  retail  store,  of  considerable  size  but 
for  a  long  time  a  stranger  to  prosperity,  which  within  a 
few  months  has  begun  the  buliding  up  of  a  new  policy. 
The  management  has  awakened  from  its  lethargy  and  is 
resolved  to  create,  through  the  selection,  training  and  eli- 
mination of  employees  that  subtle  but  concrete  thing 
called  atmosphere.  It  has  been  studying  the  problem  first- 
hand in  stores  where  personal-touch  salesmanship  has 
been  made  a  true  art. 

"He  Ain't  In"— Letting  It  Go  At  That 

It  often  happened  that  callers  came  to  see  the  presi- 
dent and  found  him  out.  Under  the  old  regime,  a  pert 
office-boy  simply  said,  "He  ain't  in,"  and  the  stenog- 
rapher, sitting  there  at  her  desk  in  the  outer  office,  went 
on  hammering  the  keys  as  if  the  affair  were  not  hers. 

The  new  stenographer  to  the  new  president  is  trained 
to  the  theory  that  a  caller  at  the  office  is  a  guest,  and  that 
she  herself  is  a  sort  of  social  secretary.  She  comes  for- 
ward with  a  graceful  word  of  regret  that  the  president  is 
out.  Will  the  caller  wait,  or  is  there  some  message  he 
desires  to  leave? 

"People  tell  me  the  girl  is  a  wonder,"  said  the  new 
chief  executive;  "but  she  isn't  any  more  of  a  wonder 
than  the  well-bred  woman  you  meet  in  a  private  home.  It 
is  only  when  you  see  her  among  the  crudities  of  the  aver- 
age business  that  you  marvel  at  her." 

Mr.  Woolley  draws  the  conclusion  that  "we  are  all 
salesmen — no  matter  what  walk  of  life  we  are  in.  Every 
man  has  something  to  sell  to  other  men." 


A/f  R,  G.  W.  ROBINSON,  head  of  G.  W.  Robinson-  Ltd., 
is  well  pleased  with  his  experiment  in  motor  deliv- 
ery. This  firm  as  mentioned  before  has  also  a  car  and  uses 
it  for  outside  delivery  twice  a  week  during  the  winter  and 
for  inside  city  work  the  rest  of  the  time.  "It  has  been 
very  satisfactory,"  Mr.  Robinson  told  The  Review.  "We 
have  run  over  6,000  miles  since  we  started  our  car  a  few 
months  ago.  We  have  the  driver  deliver  the  packages  and 
he  does  not  need  an  assistant.  A  driver  of  this  kind  costs 
a-  little  more  than  a  man  for  an  ordinary  horse  and  rig  but 
the  service  secured  from  the  car  is  much  superior.  The 
time  will  soon  come,  I  think,  when  we  shall  be  doing  all 
our  delivery  with  motor  ears,  and  indeed  most  of  the  stores 
must  come  to  it.  It  is  the  modern  method  for  delivering 
goods  as  it  is  for  ordinary  transportation." 
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MARKET   REPORTS 


NO  DROP  IN  COTTON  LIKELY 
BEFORE  NEXT  SUMMER 


October    Report    of   Department    of    Agriculture    Brings 

Estimate  to  56  Per  Cent. — Heavy  Demand  for 

Explosives. 


COTTON — Whatever  happens  to  cotton  fabrics  and  yarns 
on  the  upgrade  as  to  prices,  it  seems  unlikely  that  there 
will  be  any  diminution  in  cotton  prices  and  prices  for  cot- 
ton fabrics,  etc.,  this  side  of  next  June.  There  is  a  shortage 
of  crops  as  well  as  a  huge  munitions  demand.  The  demand 
of  the  wool  industries  also,  which  are  substituting  cotton 
owing  to  the  wool  shortage,  greatly  increases  the  cotton 
goods  difficulty.  Immense  quantities  of  cotton  are  going 
to  the  wool  industries.  There  is  no  shortage  of  spot  cotton 
if  you  are  willing  to  pay  the  price  which  is  under  the  '_'•) 
cent  figure  so  far,  but  may  rise. 

Down  Below  12,000,000  Bales. 
The  latest  report  of  the  U.S.  Department  of  Agricul- 
ture, issued  early  this  month,  brought  the  estimate  down 
to  11,867,000  equivalent  500-lb.  hales.  Only  5G.3  per  cent, 
of  a  normal,  "the  lowest  condition  on  record  for  this  time 
of  the  year."  Indications  are  that  this  year's  crop  will 
yield  only  156.3  lbs.  per  acre,  compared  with  182  in  1913 
and  20!)  in  1914. 

Owing  to  the  immense  demand  for  the  material  for  ex- 
plosives, the  seeds  are  being  shaved  very  much  closer  this 
season  than  ever  before  in  the  history  of  the  cotton  trad", 
and  the  product  is  bringing,  instead  of  the  accustomed  hall' 
a  cent  to  one  cent  per  pound,  the  tremendously  higher 
figure  of  from  7  to  S  cents  per  pound. 

In  Canada  to-day  spot  cotton  is  already  at  about 
18:4  and  twenty  cent  cotton  will  very  soon  he  a  reality  in 
Canada  unless  something  occurs  unexpectedly  to  change 
market  conditions. 

Owing  to  prices  of  raw  materials,  shortage  of  labor, 
etc.,  cotton  fabrics  are  certainly  going  to  he  higher  priced. 
Manufacturers  declare  that  present  quotations  for  next 
spring  are  most  moderate,  and  retailers  will  he  paying 
at  a  much  higher  scale  in  a  few  months. 

Cotton  yarns  are  all  up  at  least  two  cents  per  pound  in 
the  last  month.  There  is  very  little  attempt  being  made 
to  encourage  business  in  the  colored  yarns,  for  except  in 
certain  standard  colors  which  are  coining  out  very  well,  the 
whole  situation  as  regards  dyes  and  chemicals  is  uncertain. 
England  is  helping  cut  better  than  had  been  expected,  hut 
only  a  few  standard  colors  can  he  relied  on.  A  ten  per 
cent,  increase  on  all  cotton  goods  from  yarns  to  fabrics 
has  been  experienced  in  the  past  six  months,  and  in  the 
immediate  future  an  increase  of  equal  extent  might  he 
expected  iii  the  opinion  of  prominent  manufacturers  in 
touch  with  conditions. 


HEAVIER  DEMAND  FOR 

WOOLEN  YARN  AFTER  WAR 

YARN. — Dealers  in  woolen  yarn  assert  that  the  present 
war  conditions  are  fostering  a  larger  and  more  general 
use  of  woolens  for  wearing  apparel.  With  some  half  mil- 
lion soldiers  in  Canada  wearing  woolens  during  their  war 
experiences  it  is  hardly  likely  they  will  care  to  return  to 
the  wearing  of  cottons  and  other  fabrics.  At  the  same 
time  there  has  been  a  wider  use  of  cotton  among  the 
peoples  who  still  remain  in  their  ordinary  occupations. 
But  this  cotton  has  quite  generally  heen  used  as  an  admix- 
ture with  wool.  All  woolen  yarns  are  holding  firm  at 
present  prices.  At  the  London  colonial  wool  auction  in 
September  the  prices  opened  at  a  10  per  cent,  reduction 
for  faulty  parcels  but  these  qualities  regained  their  posi- 
tions and  closed,  strong  at  the  prices  quoted  at  previous 
sales.  The  better  grades  of  wool  held  at  normal  prices. 
Canadian  wool  prices  held  firm.  The  demand  for  yarn 
in  Canada  has  been  somewhat  quiet  during  the  past  few 
months  due  to  the  fact  that  most  manufacturers  had 
anticipated  their  requirements  for  some  time  into  the 
future.  Manufacturers  are,  however,  looking  for  a 
hetter  demand  for  yarns  during  the  closing  months  of 
the  year.  There  have  been  a  few  inquiries  for  next  year's 
husiness.  The  manufacturers  of  yarns  are  in  a  good  posi- 
tion at  the  present  time  to  fill  orders  for  next  year.  For 
the  present  year,  however,  the  manufacturers  are  fully 
covered  with  orders.  Prices  are  holding  firm  at  the  quota- 
tions of  last  month. 

White  Colors 

10's,  per  lb $1.08  $1.26 

44's,  per  lb 1.07  1.28 

16's,  per  lb l.OS  1.31 

4s's,  per  ll> 1.10  1.35 

50's,  per  lb 1.20  1.44 

56's,  per  lb 1.32  1.55 

58's,  per  lb 1.44  1.70 

(ill's,  per  11) 1.54  1.S0 

Yarn   is  reckoned   from  a   base  of  500  yards  of  thread   per  pound. 

to's  would  I qual  to  forty  times  5(30  yards  of  thread  of  the  same 

size. 


EMBARGO  ON  ALL  SPUN 

SILKS  SENDS  PRICES  UP 

SILKS. — By  the  embargo  which  has  recently  been  placed 
on  spun  silk  coming  by  way  of  Great  Britain  there  has 
been  a  shutting  off  of  the  source  of  supply  and  an  advance 
of  10  to  15  per  cent,  has  taken  place  as  a  result.  Short 
silks  that  formerly  sold  for  $3.85  per  pound  are  now 
quoted  at  $4.50  per  pound.  This  is  an  advance  of  65c  per 
pound.  Crepe  Georgettes  have  been  the  line  that  has  been 
primarily  affected.  These  have  advanced  from  $1  to  $1.15 
and  $1.20  per  yard  for  the  popular-priced  seller.  In  the 
face  of  this  condition  manufacturers  will  not  accept  con- 
tracts for  future  delivery.  If  production  were  available 
manufacturers  state  they  could  greatly  increase  their  out- 
put as  the  demand  for  silks  is  enormous.  The  opinion 
prevails  that  there  will  be  a  shortage  quite  generally  in 
(Continued  on  page  25) 
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THE  public  will  look  kindly  upon  a  Soldiers'  Gift  present  time.     As  a  veteran  dry  goods  merchant. — 

Section  in  your  store, — for  sentiment  runs  as  strong  shrewd  and  successful  over  a  long  career — pointed 

as  ever  in   spite  of  the  sense-deadening  horrors  of  out  to  The  Review,  buyers  should  exercise  caution 

war  hereafter.    We  may  be  close  to  the  crest. 

*         *        *  

IN  THIS  issue  as  in  subsequent  ones,  the  survey  of  SPOOLS  AT  FIVE  CENTS  OR  SIX 

industrial  conditions  in  Great  Britain  and  Ireland,  >Tp  HE  "spool  question"  as  it  may  come  to  be  called, 
by  our  London  representative  will  provide  valuable       ■*>■    is  bothering  dry  goods  merchants  in  a  number 


of  Canadian  towns  and  cities.  The  situation,  taken 
up  in  this  issue,  briefly  is  that  a  certain  "5,  10  and  15 
cent"  store  is  selling  a  line  of  spools  at  5  cents  which 
cannot  be  sold  without  loss  except  at  six  cents.  So 
far  as  the  evidence  secured  by  The  Review  goes 
however,  there  has  been  no  favoritism  or  cut-price 
figure  given  this  store  by  the  manufacturers'  agents. 
The  stores  are  selling  at  five  cents  simply  because 
their  policy  forbids  odd  prices,  so  that  they  must  sell 
at  5  cents  or  give  up  that  particular  line.  We  do 
not  believe  they  are  retaining  the  low  figure  because 
they  bought  at  a  job  lot  rate  and  hope  thereby  to 
DON'T  BANK  ON  50  p.c.  DELIVERIES  injure  regular  dry  goods  merchants, 

A  LARGE  importing  house  in  woolens  told  The  This  is  a  form  of  competition  that  is  unfortunate 

Review  that  they  have  been  receiving  a  much  in  this  particular  case,  rather  than  unfair.     How  are 

heavier  proportion  of  Returns  than  usual  this  Fall,  dry  goods  men  to  meet  it?    Can  they  afford  to  have 

The  reason  simply  is  that  months  ago  merchants  in  women  customers  say,  oh   we  can   get  that  for  five 

placing  orders  figured  on  receiving  only  about  50  per     cents  over  at ;   you're   charging  six." — and 

cent,  or  less,  and  thought  it  well  to  double  the  usual  then  go  across  to  buy   that   spool   there,   and  other 


reading  alike  for  the  retailer,  the  jobber  and  the 
manufacturer. 

*         *         * 

APART  from  the  home  life,  merchants  have  been 
and  will  be  among  the  first  and  greatest  beneficiaries 
of  prohibition  in  Ontario.  The  head  of  a  prominent 
women's  and  misses'  section  in  a  dry  goods  store  in 
Manitoba  reports  an  increase  of  nearly  25  per  cent,  in 
sales  in  the  few  months  following  the  new  law  in  that 
province. 


size  of  the  order  in  order  to  get  their  normal  supply. 
This  was  a  very  good  policy — often  the  only  prac- 
ticable one  in  1915 — but  it  is  rather  dangerous  now. 
Houses  that  cut  down  their  deliveries  to  one-third  or 
one-quarter  last   year    are    seeding  on    100%    now, 


goods?  We  think  not.  Ordinarily  we  have  no  faith 
in  an  attitude  that  would  spend  half  the  time  watch- 
ing "what  the  other  man  is  doing,"  and  if  he  sells 
something  at  50  cents  that  should  be  sold  at  60,  for 
a  decent  profit,  at  once  undercutting  him  at  45  cents. 


whether  mills  or  jobbers.  The  reason  for  this  is  that  The  better  policy  would  be  to  go  into  another  line 
some  mills  are  getting  in  a  much  better  position  to  entirely,  play  that  up  and  build  a  reputation  and 
handle  orders,  or  they  are  able  to  size  up  the  condi-  sales  for  your  own  particular  make.  Whether  this  is 
tions  for  raw  materials  and  labor  and  do  not  take  possible  here  is  another  question.  But  where  dis- 
orders unless  they  feel  certain  of  filling  them.  Many  goods  merchants  carry  the  same  spool  they  can 
retail  firms  for  this  reason,  and,  in  some  cases,  for  hardly  afford  to  keep  up  the  price  with  another  store 
purely    speculative    reasons,    are    overloaded    at    the  in  the  same  town  selling  at  5  cents. 
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DRESS  FABRICS 

AND  SILKS 


1 

1 

1 

> 

1.  Voile  in  pink  sweet  pea  design  on  back- 
ground <'l  black  stripes.  2.  White  brocaded 
silk  iitul  cotton  wash  material;  stripes  of 
oil]  rose,  with  blue  outline  •"..  White  roile, 
black  dots,  grey  stripes,  tiny  pink  and  blue 
roses.  4.  Soft  silk  unit  cotton  wash  crepe: 
line  stripes  of  black,  pink,  green  and  yellow. 
r>.  Voile  with  grey  stripes  in  plaid  effect  with 
wide  over-stripe  of  dainty  blue  vines. — 
"Hegla"  fabrics,  from  Wallace  &  Wallace. 


COTTONS  FOR  SPRING 

Duller  Shades  Than  Last  Season  With  Old  Rose  a  Favorite 
— Still  Further  Increases  Expected 

THE  question  before  Paris  just  now  is  to  what  extent  sports  goods  will  be 
favored  next  Spring'.  Opinions  of  American  houses  differ  on  the  subject. 
One  thinks  the  sports  fancy  was  overdone  this  year  and  therefore  can- 
not hold  again,  while  another  believes  it  will  be  more  to  the  fore  than  ever. 
Everywhere  there  seems  to  be  agreement,  however,  that  voiles  and  organdies 
will  be  the  leading  materials  and  that  staple  stripes  and  cheeks  will  be  popular, 
whatever  else  comes  in.  Batistes  and  woven  cotton  fabrics,  silk  and  cotton 
mixtures  and  wash  silks  are  also  mentioned  everywhere  as  likely  to  have  a  big 
run  for  next  season. 

There  does  not  seem  to  be  any  great  reason  to  fear  a  shortage  of  merchan- 
dise though  American  wholesalers  generally,  are  of  the  opinion  that  the  short- 
age  in  cotton  crops  will  be  in  part  responsible  for  higher  prices  than  at  present. 
Toronto  wholesalers  too,  are  expecting  some  further  increases,  but  qualities  are 
reported  to  be  better. 

Colorings  for  the  most,  part  will  be  duller  than  last  year.  Paler  shades  not 
requiring  so  much  dye  are  looked  for.  Suggestions  from  many  sources  bring 
word  of  old  rose  being  the  leading  shade,  especially  where  stripe  patterns  or 
solid  colors  are  shown. 

Palm  Beach  cloth  in  stripes  outlined  in  black,  Oxford  skirting  in  stripes 
but  all  of  one  color,  striped  poplin  and  solid  color  pique  corduroy  in  a  good 
range  of  colors  are  arnonsr  the  most  attractive  heavier  Spring  materials. 

In  lighter  weights  a  great  variety  of  voiles,  marquisettes  and  silks  and 
cotton  mixture  crepes  are  offered.  One  new  voile  is  mercerized  which  gives  it  a 
very  soft,  silky  appearance  that  is  sure  to  be  favored.  In  these  sheer  materials 
floral  patterns,  either  alone  or  on  grounds  of  broken  stripes  or  checks,  colored 
coin  spots  and  conventional  motifs  on  black  and  white,  fine  striped  back- 
grounds are  also  shown.  In  fact  there  is  every  variety  of  the  old  patterns 
worked  up  together  for  next  Spring  but  whether  any  one  will  be  picked  out 
for  a  run  next  year,  like  the  awning  stripes  of  last  Spring,  it  is  too  early  to 
know.     Such  fancies  come  upon  us  almost  in  a  night  at  times. 


SILKS  HOLD  AGAINST  SATINS 

Printed  Crepes  in  Small  Floral  Effects.    Selling  for  Christmas— A  New  Triple 

Combination. 

DESPITE  all  the  satin  talk— and  there  is  a  great  deal  of  it— silks  of  all  kinds 
continue  to  be  sold  in  vast  quantities.  Taffetas  progress  in  variety.  An 
amazing  number  of  different  stripe  combinations  continue  and  all  sizes  of 
plaids  In  addition  to  the  darker  patterns  which  were  shown  a  month  ago, 
beautiful  pale  plaids  are  out  now  for  evening  wear.  These  are  combined 
effectively  will:  Georgettes.  Similar  designs  in  satins  are  made  up  with  plain 
in  afternoon  and  reception  gowns. 

One  silk  manufacturer  has  had  the  genius  to  overcome  the  satin  and  silk 
rivalry  by  producing  a  material  which,  is  not  taffeta,  peau  de  soie,  nor  duchess 
satin  but'  all  three  and  is  given  the  name  of  "  Rhadzi.nir. »  It  comes  in  the 
plain  dull  shades  that  are  promised  for  uext  season  and  is  especially  adaptable 
for  tailored  suits.  A  taffeta  broche  in  strip.'  of  quiet  tones  is  new.  Lnere  is 
too,  some  indication  of  a  return  to  channelise  next  Spring. 
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Nos.  1  and  2  here  shown  are  new  designs  in  mercerized  voile.  No.  1  has  the  spot  in  colors,  stripe  black  and  white 
No.  2  has  wreaths  of  violets  and  foliage  on  black  and  white  stripes.  No.  3  is  blue  and  white  stripe  voile  with  black 
showing  upon  the  Greek  Rug  design.     Shown  by  Dominion  Textile  Co. 


There  is  no  diminution  in  the  demand  for  Georgette 
and  crepe  de  chine.  These  are  used  for  almost  any  type 
of  "own  and  therefore  t he  colors  include  both  pale  and 
dark.  Printed  crepes  in  small  floral  effects  are  selling  for 
Christmas  blouse  lengths. 

Linings  are  of  excellent  quality,  frequently  in  brilliant 
designs,  purple,  yellow  and  green  being  a  favored  color 
combination.  There  is  practically  no  room  in  the  silk 
market  for  "junk,"  as  a  New  York  man  puts  it. 

A  New  York  report  enumerates  some  new  '•Triumph- 
ant" colors  which  are  appearing  among  the  sombre  shades. 
They  are:  "Approaching  Victory,"  flag  Blue,  Golden 
Yellow,  Emerald  Green,  Venetian  Red,  Royal  Purple  and 
Reddish  Violet. 

Jap  Silks  for  Spring 

Japanese  silks  promise  very  well  for  Spring  in  both 
plain  and  printed  patterns,  but  Habutai,  it  is  firmly  be- 
lieved by  several  firms,  will  be  the  leader  for  sports  wear, 
with  any  of  the  wash  silks  good  also. 

Stripes  of  V2  in.,  1  in.  and  1*4  in.  of  one  color  and 
white  will  be  the  season's  starter  with  tints  and  subdued 
shades  predominating.  The  brilliant  combinations  of  last 
season  are  not  expected  to  hold.  Perhaps  the  deepest  color 
offered  will  be  old  rose  which  promises  to  be  popular  in 
every  line. 


WOOLLEN  MATERIALS 
EVERYWHERE  there  is  reported  the  scarcity  of  broad- 
cloth and  at  the  same  time  its  popularity.  Any  orders 
that  find  their  way  here  are  spoken  for  many  times  over. 
The  quality  of  texture  and  dye  seems  to  be  beyond  re- 
proach, notwithstanding  the  labor  difficulties  everywhere. 
It  is  the  leading  material  for  suits,  cloaks,  and  coats,  in 
Russian  green  and  Burgundy  shades.  Serge  continues  in 
favor  for  one-piece  dresses  and  suits,  notably  in  navy 
blue.  Gabardines  and  velours  also  continue  to  sell  well. 
Velours  in  two-tone  checks  of  hrowns  and  purples  are 
very  smart.  Some  Venetians  are  being  shown,  but  these 
are  always  secondary,  when  broadcloth  can  be  had. 


MARKET     REPORTS 

(Continued  from  page  22) 

silk  goods  and  that  higher  prices  with  shortages  in  certain 
lines  almost  certain. 

Taffetas  appear  to  be  due  for  somewhat  of  a  boom  in 
the  Spring  trade.  The  European  dealers  are  playing  them 
for  extensive  wear.  They  are  all  endeavoring  to  buy  out 
of  stock  with  the  result  that  the  available  supplies  are 
being  depleted.  In  the  satin  faced  fabrics  there  has  been 
a  bigger  demand  than  for  any  of  the  other  silk  fabrics. 
During  the  past  six  months  there  has  been  a  lull  in  the 
buying  of  these  materials  but  the  demand  is  now  coming 
strong  and  dealers  look  for  them  to  have  a  strong  run 
during  the  winter  months.  Stocks  of  these  goods  are  being 
depleted  in  Canada  and  wholesalers  in  this  country  would 
have  to  pay  more  for  new  goods  than  the  present  selling 
price.  When  new  stock  is  to  hand  it  can  readily  be  seen 
that  higher  prices  will  inevitably  prevail  for  these  lines. 

In  lining  satins  there  are  some  lines  of  the  yarn-dyed 
goods  off  the  market  in  Europe.  This  material  is  used 
extensively  for  suit  linings.  It  was  manufactured  exten- 
sively in  Switzerland  heretofore  but  owing  to  the  inability 
of  the  manufacturers  to  get  the  cotton  from  which  the 
back  of  the  material  is  made  the  manufacture  has  been 
greatly  curtailed.  Dealers  who  have  stocks  of  yarn-dyed 
linings  look  forward  to  making  a  good  profit  on  these 
materials  by  taking  their  legitimate  profits.  In  the  vel- 
vets and  corduroys  the  English  manufacturers  are  still 
unable  to  deliver  up  to  contracts.  They  will  not  quote 
for  next  year's  delivery  at  all.  Buyers  are  in  the  market 
and  are  securing  all  they  can  get  to  hold  against  the 
probable  shortage  next  year.  Some  of  the  popular-priced 
sellers  and  lines  are  quoted  this  month  at  the  following 
prices: 

Duchess   iiiousseline,   per   yard    

Pailettes,  per  yard   

Japanese,  per  yard 

Crepe  Georgette,  per  yard   

Silk   velvet,   per   yard    


$1.25 

.92  Vj 
.67% 
1.15 

:;.oo 


W//BS  \\\\ 

1 

■  ■ 

s 

i      ■ 

BkS  1 

H           "11 

Ncic  spring  designs  in  black  and  white  voile  of  different  weaves.     Shown  by  Dominion  Textile  Co. 
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DRESS    FABRICS 
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HENRY  GLASS  &  CO. 


44-46  48   WHITE   STREET 


NEW  YORK 


For  the  Manufacturing  and  Jobbing  Trades  Only. 

COTTON 
WASH    FABRICS 

Season  1917 
Silk  and  Cotton  Fabrics 

White    Goods. 
Plain,  Fancy  and  Colored 

Voiles. 
Plain, Fancy  and  Printed 

Piques,  Poplins,  etc. 
Plain  and  Fancy. 

Silk    and     Cotton    Cantons 

Crepe  de  Chine,  Fancy  Skirtings, 

_,  _,  Foulard,  __        ,.      0 

Creorgette    Crepe,  Messahne  Sateens, 

r\         j-  Tussah, 

Organdies,  Charmeuse. 


Also  Manufacturers  of  HEMMED,  SCALLOPED,  and  H.S. 
TABLE  CLOTHS,  NAPKINS,  COTTON  DAMASKS, 
EMBROIDERED  COTTON  PILLOW  CASES,  SHAMS, 
RUNNERS,  ENVELOPE,  DAY  CASES,  ETC. 

Extensive  Stock  carried  in  New  York  City  Warehouse  of  all  lines. 


WALLACE    &   WALLACE 

SOLE  AGENTS    FOR    CANADA 
301  Coristine  Bldg.,  Montreal  410  Empire  Bldg.,  Toronto 
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Dry  Goods  Review 


There  is  something  more  than  sentiment 
behind  the  growing  preference  for  our 
Canadian-made 


c 


prints 


No  doubt  many  dealers  stock  them,  and 
their  customers  buy  them  the  first  time,  be- 
cause they  are  "made  in  Canada."  But  the 
great  bulk  of  the  enormous  sales  of  "C"  Prints 
are  solidly  based  on  quality  and  value.  Women 
keep  right  on  buying  them  because  they  know 
from  experience  that  the  colors  are  fast  and 
that  the  wear  is  there,  every  time. 

"C      Prints    are    goods    on  WM.L 

which  you  can  build  a  reputation. 


'GUARANTEED  * 


TEXTILE  CO. 


^COTTON  FABRICS  J$J 


Dominion    Textile 
Co.,  Limited 


Montreal  Toronto  Winnipeg 

Manufacturers  of 

200  Qualities  of  Printed  Goods  in  30,000  Patterns. 

1 ,000  Qualities  of  Greys,  Whites, 

Sheetings,  Cambrics,  etc. 
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DRESS    FABRICS 


"MATRON  &  "MAID" 

The  World's  Best-Known  Wash  Fabrics 


"CORONA" 

and"IDRI" 

The  best  substitutes  for 
"Matron"  and  "Maid" 
for  the  medium  and 
lower-priced  trades. 

These  famous  cloths  are  each 
identified    by    the    diamond- 
shaped  ticket  every  five  yards 
on  the  selvedge.  They  are  all- 
the-year-round  cloths,  making 
up  into  smart  washing  frocks 
for  ladies'  and  children's 
wear,  maids'  dresses,  boys' 
washing    suits,    jumpers, 
overalls    and    other    gar- 
ments. 

They  are  all  done  in  a  wide 
range  of  stripes  and 
plains. 

Names  of  wholesale 
houses  can  be  had 
from  the  manufacturers' 
agents : — 

TORONTO 
A.  H.  Parks,  77  York  Street 

MONTREAL 
W.  E.  Rhodes,  33  St.  Nicholas  St. 

VANCOUVER 
W.  James,  P.O.  Box  447 

QUEBEC 
E.  Hamel,  66  Rue  de  L'Eglise 


DRESS    FABRICS 


Dry  Goods  Review 


Dry  Goods  Review 


D  R  E  S  S    FABRIC  S 
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RICHARD    HAWORTH    AND    COMPANY,    Limited,    MANCHESTER,   ENGLAND. 


vXV 


THOROUGHLY 
SHRUNK. 
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STOCKED    IN 
32  &  36  INCHES. 


V 


cr 


$& 


vV 


NONE  GENUINE  UNLESS  SELVEDGE  BEARS  EVERY  TWO  YARDS  THE  WORDS. 

"SPEROwMAKE. 


Warehouses:  48-50  MARGARET  STREET,  LONDON,  W.,  ENG.  Ciiy  Warehouse:  14  Old  Change,  London,  E.G.,  EnS. 


PARIS 

NEW  YORK 
TORONTO 
SYDNEY 
CAPE  TOWN 


R.   G.  MAXWELL 

&    C<  O  .  ,    Manufacturers 

HAWICK,  SCOTLAND  &  LONDON,  ENGLAND 

illlllilillill'IILIIlllilllJLIIIIIIiLlillllllllllllllllllllTlllllilill 


Cables : 

Goufbaa,    W'esdo, 
London. 

Telephones: 

Museum    2803  -  2804 

Bank   8270. 

A. B.C.  Code, 
5th     Edition. 


We  specialize  for  the  Ladies'  trade  only,  with  the  latest  novelties  in 
Costume  and  mantle  cloths. 

We  also  make  large  quantities  of  our  own  Standard  qualities  for  stock, 
comprising  piece-dyed  Cheviots,  Harris,  Donegal  and  Homespun  mixture 
effects. 

Also  mantle  cloths  in  mixtures  and  piece  dyes,  Blanket  and  Velour 
finish,  various  weights  and  qualities,  so  that  customers  can  have  good 
deliveries  by  return. 

WE  GIVE  SPECIAL  ATTENTION  TO  THE  SHIPPING  TRADE. 


A^trii  for  Canada  : 

Mr.  D.  M.  Carruthers 

272  Sri<.rb<>urne  Street 
TORONTO 


R.  G.  MAXWELL  &  CO. 

48-50  MARGARET  STREET 
LONDON,    W.,    ENGLAND 


Agenl  for  United  SlW.es 
of  America: 

Mr.     Mortimer     Baum 

254  Fourth  Avenue 

NEW  YORK 


tr'tflMllfi 
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of  the  Middlesex  Mills,  Limited,  fully  equipped  with  modern  machinery  for 
dyeing  and  finishing  dress  goods  and  for  skein  and  warp  dyeing. 


New 

FclCtOTV     Dress  goods  samples  ready  for  the  trade  in  October 
•^      Also  a  line  of  sample  towels  will  be  in  the  hands  oi 


)f  our  agents  shortly. 


Our  new  Mill  will  be   in  full  operation  in   November,  turning  out   a  line  of    goods   that    will    meet  the 


general  requirements. 


MIDDLESEX  MILLS,  Limited 


London,  Canada 


KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John    King    &    Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 

Made  by 

JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established    1775 
Canadian  Representatives:  CAMPBELL,  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 
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LISTER    &    C°     LIMITED 


Teieqrams.  Lister    Bradford 
Telenhone  N°  1726 


MANNINGHAM     MILLS. 
BRADFORD 


TO  THE  DRESS  &  SILK  DEPARTMENTS. 

Dear  Sirs, 

You  have  no  doubt  seen  the  advertisements  of  our  '  '  Lista  '  ' 
and  other  Fabrics  appearing  in  the  Weekly  Journals  &  Fashion  Papers 

Our  wide-spread  advertising  scheme  is  intended  to  create  a 
demand  in- all  the  Retail  Warehouses  for  our  goods,  and  it3 
influence  will  certainly  be  felt  in  your  Dress  &  Silk  Departments. 

The  '' Lista''  Washing  Silk  has  a  style  of  its  own,  and 
embraces  many  exclusive  designs,  and  will  meet  the  requirements  of 
your  most  discriminating  customers,  while  the  quality  may  be 
relied  upon  to  give  satisfaction  to  all  who  wear  it. 

Needless  to  say,  these  fabrics  are  entirely  British  in  every 
way,  and  will  bring  credit  to  your  house. 

One  of  the  most  satisfactory  Cloths  is  our  ''Crepe  Anglais,' ■ 
having  the  effect  of  a  heavy  Crepe-de-Chine,  but  being  composed 
of  three-quarters  Silk  and  the  remainder  Wool. 

We  supply  only  through  Home  Shippers,  Wholesalers  and  Makers- 
up,  but  the  above  goods  are  now  so  well  known  that  you  will  have 
no  difficulty  in  procuring  them. 
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BOILER    POWER      OVER    13,600     M.P. 
COAL    CONSUMED    WEEKLY,    I.OOO   TONS. 


Yours  faithfully, 

LISTER  &  Co.,  Ltd.,  (Dress  Silk  Dept.), 
Manningham  Mills,  Bradford. 
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STRAWS  AND  FELTS  UP 

Advances  in  Both  for  Late  Fall  and  Spring  Deliv- 
eries— Panamas  Likely  to  Drop 

NEW  lines  of  felt  and  straw  hats  for  Spring-  now 
being*  shown,  are  quoted  at  advances  of  about  10 
per  cent,  compared  with  this  past  season's  ranges. 
Indeed,  the  regular  $13.50  line  in  the  case  of  most  firms 
has  been  eliminated  entirely  and  $15,  $15.50  and  $16  are 
the  lowest  placed  on  the  market.  Many  dealers  will  con- 
sider this  leaves  too  small  a  margin  to  continue  a  $2  hat 
and  will  advance  to  $2.25  or  $2.50. 

One  firm  has  adopted  the  method  that  many  other 
manufacturers  have  of  cutting  down  the  discounts,  an- 
other way  of  raising  the  price.  For  instance,  a  line  that 
was  $13.50  last  Spring  is  still  $13.50,  but  net,  in  place 
of  the  regular  discount  of  5  per  cent.  A  line  that  was 
$18  this  year  is  $17.50  for  next,  but  5  per  cent,  discount 
is  off,  making  a  difference  by  an  advance  of  about  40c  for 
next  year.  In  other  cases  the  advance  runs  about  $1  or 
$1.50  a  dozen,  a  line  at  $15.50  being  raised  to  $16.50,  and 
one   at    $16.50    to   $18.     This   covers   on    an   average    t'he 


A  Neiv  Fall  and  Winter  Model  in  a  Green  and  Black  Diag- 
onal Design 

amount   of  advances  that  have  been  brought   into  effect. 
This  applies  to  straws  only. 

The  labor  situation  in  England  promises  to  be  res- 
ponsible for  still  further  advances  very  shortly  in  the 
hat  industry.  THE  REVIEW  was  shown  a  letter  from 
one  of  the  largest  mills,  which  read  as  follows : — 

Employes  Demand  33  1-3  Per  Cent.  More 

"I  beg  to  advise  you  that  those  employed  in  the  hat 
industry  now  demand  an  advance  in  wages,  no  less  than 
33  1-3  per  cent.,  which  will  have  to  be  met,  possibly 
coming  into  force  October  1st.  I  have  more  orders  on 
hand  than  I  shall  be  able  to  execute  by  that  date,  there- 
fore, I  cannot  accept  any  further  indents  at  to-day's 
prices,  and  must  ask  you  to  advance  my  quotations  an- 
other 10  per  cent. 

"I  can  only  impress  upon  you  once  more  the  ad- 
vantage of  customers  placing  their  orders  well  in  ad- 
vance, as  the  longer  they  delay." — etc. 

Advances  in  Caps 

Cap9,   too,  are   on    the   upward   grade.     The   cheapest 


line  of  caps  now  being  manufactured  by  one  of  the  large 
Toronto  manufacturers  is  $6.50  per  dozen.  This  same 
cap  a  year  ago  sold  at  $4.50  per  dozen.  "And  I  do  not 
think  it  will  be  very  long  until  the  $6.50  and  $7.50  range 
will  be  off  the  market,"  stated  the  manager. 

"This  is  but  an  indication  of  the  general  advance  in 
prices  all  along  the  line.  Out  of  our  range  of  some  two 
hundred  and  fifty  styles  we  have  only  ten  or  twelve  that 
range  in  price  from  $6.50,  $10,  $12,  $13.50  and  $15.  These 
are  our  big  sellers.  Of  course,  all  the  other  ranges  are 
higher-priced  caps." 

Labor,  of  course,  is  one  of  the  big  elements  in  the  ad- 
vance. The  cost  in  one  line  for  labor  was  65  cents  a 
dozen;  now  it  is  95c;  in  another  case,  what  was  $1.50  is 
now  $1.75. 

English  wrool  hat  prices  have  been  advanced  about  75c 
per  dozen. 

In  caps,  tweeds  are  very  high  for  Spring  and  will 
probably  be  up  about  20  per  cent. 

Greys  Strong  for  Spring 

In  soft  hats  for  Spring,  early  indications  are  that 
pearl,  and  indeed  all  shades  of  gTey  will  be  quite  as 
strong  as  they  have  proven  this  Fall.  There  is  some  idea 
of  brown  coming  in,  but  that  is  very  difficult  to  tell  at 
this  moment.  The  dye  troubles  are  still  with  us,  al- 
though not  in  so  acute  a  form  as  they  were  a  year  ago,  as 
improvements  are  being  made  both  in  England  and  the 
United  States. 

The  sloping  wide  brims  that  are  proving  so  popular 
this  Fall  are  likely  to  continue  for  the  Spring,,  and  most 
of  the  samples  seen  by  THE  REVIEW  were  of  this  char- 
acter. 

Narrower  Braids  or  Welt  Brims 

There  is  one  point  that  will  make  itself  apparent  in 
the  soft  hats,  and  that  is  the  difficulty  in  getting  braid 
for  binding.  This  is  compelling  the  makers  to  use  a  nar- 
row binding,  and  very  few  hats  have  the  wide.  A  great 
many  have  welt  brims  instead  of  bound. 

The  Sennit  Again  for  1917 

The  early  samples  of  straws  for  next  Spring  that  are 
to  hand  when  this  article  is  being  written  indicates  the 
continuance  of  the  supremacy  of  the  sennit  and  the  like- 
lihood at  this  early  date  is  that  it  will  continue  practi- 
cally as  strong  as  during  the  season  of  1916.  A  few- 
firms  are  turning  out  some  new  lines  of  split  straw  main- 
ly, it  is  believed,  as  a  feeler,  but  as  far  as  the  trade  lias 
been  approached  yet.  they  have  kept  to  the  sennit. 

Not  Much  Wider  Brim  in  Canada 

Some  United  States  firms  report  a  demand  for  a  little 
wider  brim,  3%  inches,  with  31  j  a  very  common  one,  but 
it  appears  that  Canadian  buyers  will  be  more  conserva- 
tive and  keep  to  3%. 

In  the  case  of  caps  a  number  of  substitutes  for  tweed 
have  been  brought,  out  to  meet  the  old  schedule  of  prices. 
Silk  caps  promise  to  be  good  both  in  the  golf  style  and 
the  stiff  back. 
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Drop  in  Panamas 

The  only  promise  of  easier  prices  is  in  panamas.  The 
reason  for  this  is  on  account  of  the  establishment  of  Can- 
adian manufacturing'  branches  by  two  large  United  States 
firms,  one  opening  mp  in  Toronto  very  shortly  and  the 
other  in  Montreal.  The  duty  on  panama  hats  up  to  the 
present  has  been  35  per  cent.,  with  the  7V2  per  cent,  war 
tax,  while  the  raw  material  has  to  pay  only  7V2  per  cent., 
leaving  a  duty  of  35  per  cent,  now  to  the  advantage  of 
these  two  new  manufacturing'  concerns.  On  this  account 
prices  announced  already  will  be  considerably  lower. 
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PINCH-BACK  FOR  MEN  AND  BOYS 
Indications  That  it  Will  be  One  of  the  Leading  Favorites 

for  1917 
SOME  of  the  new  suit  models  in  men's  clothing  for 
Spring  are  very  pleasing.  In  one  an  original  effeet  has 
been  procured  on  the  vest,  upon  which — just  above  the 
lower  pocket,  has  been  stitched  a  panel.  This,  of  course, 
is  a  young  man's  model,  and  the  effect,  while  unusual, 
is  pleasing. 

This  vest  goes  -with  a  coat  semi-pinchback  in  style, 
which  has  a  sewn  down  belt,  and  box  pleat  above  this.  It 
has  patch  pockets  and  a  soft  throw  collar.  The  coat  is 
padless  and  has  a  small  pleat  on  either  side  at  the  back, 
running  from  the  shoulder  line  down  three  or  four  inches. 

Evidently  it  is  felt  that  the  semi-pinch-back  will  have 
a  big  run  in  Spring,  1917 — one  manufacturer  indeed  gives 
his  opinion  that  this  will  outsell  the  plain  back  coat. 

Another  of  these  semi-pinchback  models  has  a  short 
belt,  stitched  down  to  the  coat,  as  is  the  case  on  very 
many  of  the  suits.  There  are  two  pleats  from  the  yoke 
which  is  here  present,  to  the  belt,  one  pleat  on  each  side. 
A  smaller  is  present  on  the  outside  of  these.  There  are 
three  fiat  pockets,  and  the  lapel  has  a  smaller  peak  than 
on  a  number  of  other  -coats.  The  cuff  of  the  sleeve  ends 
one  and  one-half  inches  from  the  bottom,  and  the  model 
is,  of  course,  padless. 

New  Spring  Styles  for  Boys 

One  thing  is  particularly  noticeable  this  vear — that  is 
a  wider  range  of  styles  in  boys'  clothing.  Norfolks  are, 
of  course,  going  to  be  very  much  in  evidence,  but  they 
will  meet  a  much  larger  competition  for  the  boys'  favor 
than  in  other  years.  The  single-breasted  pinch-back 
seems  certain  to  be  popular  here.  Indeed  for  1917  it  will 
almost  surely  be  the  leader. 

One  model  seen  has  the  pinch-back  belt  and  a  box 
pleat  on  either  side  running  from  the  yoke  down  to  this 
belt.  On  the  sleeves  there  are  cuffs,  and  the  pockets  are 
of  the  patch  variety.  This  model,  of  course,  is  single- 
breasted. 

Another  boy's  suit  has  the  pleat  running  to  the  sewn- 
down  belt,  and  a  small  pleat  on  either  side  of  this  form- 
ing the  pinch-back  effect.  It  has  patch  telescope  pockets 
with  a  button  for  the  flap.  It  is  single-breasted.  A  very 
military  model  this,  and  the  pleating  here  gives"  ample 
play,  though,  perhaps,  not  quite  as  great  freedom  as  is 
offered  by  the  model  previously  described  with  the  box 
pleat. 

The  manufacturers  are,  it  is  learned,  going  to  make  up 
more  of  these  hot  weather  suits  for  1917,  than  they  ever 
have  previously.  The  daily  papers  have  been  advocating 
more  sensible  hot  weather  apparel.  The  large  number  of 
Americans  who  visited  Canada  last  year — other  points  of 
Summer  travel  being  largely  cut  off — wore  these  Summer 
clothes  so  extensively  they  did  their  part  to  popularize 
the  line.  Indeed,  it  seems  this  will  be  a  line  of  clothing 
which  next  year  'will  enable  the  men's  wear  dealers  to 
get  a  good  share  of  clothing  profit  during  the  dog  days. 


PRICES  ON  SUSPENDERS  GOING  UP 

Manufacturers  of  the  web  from  which  suspenders  arc 
made  -have  withdrawn  all  prices.  No  new  scale  of  price 
has  been  announced  to  the  Canadian  manufacturers.  Or- 
ders are  being  taken,  but  only  for  the  delivery  of  goods 
at  a  price  which  is  to  be  fixed  within  the  next  few  weeks. 
The  belief  is  that  the  movement  will  be  in  an  upward 
direction,  probably  about  10  per  cent. 

Suspenders  as  sold  by  Canadian  manufacturers  to  the 
trade  will  not  likely  be  changed  in  price  this  year.  In 
fact,  many  manufacturers  are  guaranteeing  their  prices 
for  1916.  After  January,  however,  it  is  very  probable 
that  a  movement  upward  will  be  made.  If,  as  is  expected, 
web  goes  up  the  price  of  suspenders  will  in  all  probabi- 
lity follow. 

Recently,  another  upward  movement  inj  the  brass 
buckles  used  on  many  suspenders  lias  taken  place.  These 
which  used  to  sell  at  $1.55,  are  now  at  $2.10.  The  steel 
and  gilt  buckles  have  not  advanced  to  anv  great  extent. 


SELLING  MORE  75c  TIES 

Reports  from  manufacturers  and  also  from  those  re- 
tailers 'who  have  given  orders  thus  early  for  their  Christ- 
mas stock,  as  well  as  for  late  Fall  orders,  are  encouraging 
so  far  as  the  outlook  in  ties  is  concerned.  While,  of 
course,  the  50'C  tie  will  continue  to  secure  the  bulk  of 
orders  and  be  sold  more  than  all  others  combined,  there 
is  a  very  promising  increase  in  the  number  of  orders  for 
the  75e  line,  as  well  as  those  at  $1.'  The  $1  line,  of 
course,  has  always  stood  for  the  most  exclusive  trade 
with  the  50c  line  as  the  popular  one,  but  in  a  great  many 
cases  this  popular  price  will  he  raised  to  75c. 
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VIRTUES  OF  THE  PURSE 

Higher    Purchasing    Powers    of    Customers    Solves 

Problem  of  Poorer  Quality  on  Higher  Price — 

Boys'  Goods  in  Similar  Position 

IT  is  well  for  the  men's  wear  department  that  with  the 
universal  advance  in  men's  lines  there  has  come  an  add- 
ed buying  power  on  the  part  of  the  men,  and  the  wo- 
men, too,  who  make  up  a  large  percentage  of  its  cus- 
tomers. This  works  out  advantageously  in  two  directions, 
it  help  to  offset  the  loss  in  business  due  to  the  lessened 
number  of  men  in  the  country  and  it  also  enables  the 
merchant  to  continue  to  show  a  high  grade  of  goods  that 
will  give  satisfaction  as  before,  in  spite  of  the  increased 
cost.  For,  with  a  little  persuasion,  a  merchant  who  holds 
the  confidence  of  his  customers  will  be  able  in  the  great 
majority  of  cases  to  sell  goods  of  a  quality  that  will  stand 
the  strain.  This  solves  in  a  large  measure,  that  insuffer 
able  problem  of  keeping  to  a  schedule  of  selling  prices, 
or  advancing  with  the  market,  and  retaining  the  good 
qualities  of  the  ante  helium  days. 

Helping  the  Boys'  End 

This  higher  purchasing  power  is  worth  our  attention. 
in  another  direction,  one  on  which  not  enough  notice  or 
value  has  been  bestowed:  the  boys'  end  of  the  depart- 
ment. Not  only  has  there  been  no  falling  off,  so  far  as 
numbers  go,  but  the  mothers  have  been  able  to  pay  more 
for  their  boys  in  most  cases.  The  same  rule  holds  good 
for  boys'  wear,  as  for  women's  and  men's.  Where  a 
woman  will  pay  more  for  her  own  clothes — to  ensure 
quality  or  style — she  will  pay  more  for  her  son's,  with 
perhaps  a  few  well-chosen  words  of  explanation  on  the 
part  of  the  salesman. 
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SILK  AND  WOOL  SETS 

Both  Look  Strong  for  Coming  Winter — Brushed  Silk 
the  Novelty  in  Sets — Longer  Sweater  Coats 

ALTHOUGH  the  regular  knitted  sweater  coats  are 
seen  frequently,  a  far  greater  number  made  of  brush- 
ed wool  are  now  being-  offered  than  before.  These 
come  in  a  great  variety,  too,  the  different  grades  from  fine 
to  coarse  giving  quite  different  corresponding  effects.  One 
style  is  quite  like  a  blanket  cloth,  while  another  differs 
little  from  the  plain  knitted  product. 

There  is  a  tendency  for  the  later  sweaters  to  be  longer 
this  year  and  almost  all  are  belted.  A  few  models  are 
fully  three-quarter  length. 

The  new  English  sweaters  have  no  fastening  apart  from 
the  belt  which  is  secured  through  a  knitted  buckle.  Most 
of  the  sweater  collars  this  season  resemble  those  on  the 
long  coats.  They  are  reversible,  very  large  and  deep,  and 
will  double  up  snugly  around  the  throat.  Knitted  or  cellu- 
loid buttons  are  used,  if  any. 

Bright  colors,  rose,  Copenhagen,  gold,  emerald,  etc.,  are 
as  popular  as  they  were  last  season,  but  everywhere  rose 
takes  the  lead.  Rose  coats  with  white  bands  are  particu- 
larly good.  Many  of  the  other  shades  have  brown  bands 
to  suggest  fur.  One  purple  knitted  sweater  has  edging  of 
brown  marabou.  A  number  of  purple  sweaters  are  being 
sold  for  mourning  purposes,  but  this  color  is  quite  diffi- 
cult to  get.  A  few  combination  colors  in  stripes  are  seen, 
amethyst  and  green,  rose  and  green,  yellow  and  black  for 
instance.  In  many  cases  caps  may  be  had  to  match  the 
sweater. 

The  qualities  which  are  selling  best  are  considerably 
higher  than  last  year's  average,  even  though  the  prices  are 
about  fifty  cents  a  garment  higher. 

Just  now  there  seems  to  be  little  chance  of  the  brushed 
silk  coats  pushing  the  wool  ones  aside,  as  the  price  is 
almost  prohibitive.  It  is  thought  by  some  firms  that  the 
brushed  silk  scarfs,  however,  will  take  some  of  the  demand 
from  the  wool  scarfs.  Some  firms  are  banking  heavily  on 
the  silk. 

Knitted  silk  scarfs  are  selling  well  at  present.  They 
come  in  generous  widths  and  wonderful  stripe  and  color 
combinations. 

Few  of  the  brushed  silk  caps  are  seen  yet,  but  their 
vogue  is  assured  along  with  the  wool  sets  as  soon  as  the 
snow  flies. 

@ 

MORE  KNITTING  NEEDLES  NOW 

Better  Supply  Available  in  Canada  Now — Fewer  Machines, 

Therefore,  Idle 

IN  THE  REVIEW  a  couple  of  issues  ago  mention  was 
made  of  the  serious  situation  confronting  the  knit  goods 
manufacturers  of  Canada  in  the  scarcity  of  needles  which 
originally  had  been  secured  almost  entirely  from  Germany. 
In  some  cases  mills  reported  to  THE  REVIEW  that  sev- 
eral of  their  machines  were  compelled  to  lie  idle. 
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We  are  pleased  to  state  this  month  that  the  situation 
is  now  improving.  The  manufacturers  in  the  United  States 
have  made  greater  efforts  to  cope  with  the  demand  and 
their  factories  are  turning  out  goods  in  much  larger  quan- 
tities each  month  and  the  Canadian  makers  are  getting 
into  a  position  to  fill  the  needs  even  of  the  more  compli- 
cated machines. 


SOLDIERS'    SOCKS 

DURING  the  Summer  a  great  many  of  the  knitted  cotton 
legs  for  socks  were  sold  and  also  many  machine  knit  socks 
for  soldiers.  But  with  the  approach  of  cold  weather  the 
hand-knitters  seem  to  be  busying  themselves  again  and  in 
greater  numbers  than  last  season.  Smaller,  but  more  orders 
of  wool  are  taken  by  the  knitters.  This  may  be  due  to  the 
altering  prices  of  yarn,  the  variety  offered,  or  to  less  in- 
dividual strenuousness  in  the  plying  of  this  silent  trade. 
The  fact  that  more  people  are  knitting  and  more  wool  is 
being  bought,  however,  indicates  that  the  occupation  will 
vastly  increase  during  the  Winter  months.  The  cotton- 
knit  legs  are  not  reputed  to  be  as  warm  as  the  woolen 
ones,  hence  not  so  good  for  Winter  warfare. 


NEW  SPORTS  SET. — A  new  combination  of  chenille  and 
brushed  wool  spots  set.    One  end  with  large  ivool  and  che- 
nille tassel  slips  through  loop  in  the  other  end. 
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MEASURE  UNDERWEAR 

In  Waiting  on  Men  Some  Salesmen  Make  Sure  of 
Size — Testing  Lines  of  Different  Mills 


DROPPING  in  to  see  the  head  of  the  men's  under- 
wear section  of  a  store  the  other  day,  THE  RE- 
VIEW noticed  him  with  a  tape  measure  in  his 
hand.  It  is  one  of  his  most  valued  accessories.  In  every 
case  when  a  man  buys  a  suit  of  underwear,  he  asks  to 
measure  him,  and  of  course,  there  are  few  objections. 
In  the  shirt  'he  measures  the  chest,  in  the  drawers  the 
waist  and  length  of  the  leg;  in  the  case  of  union  suits, 
from  the  shoulder  down  under  the  crotch  and  back. 

There  were  two  reasons  for  this,  he  pointed  out,  one 
was  that  very  few  men  really  know  what  size  they  do 
take  and  even  if  they  do  remember,  the  chances  are,  many 
of  them  have  been  wearing  a  suit  too  small,  for  years. 

Another  reason  and  one  to  which  not  enough  attention 
is  paid  by  men's  wear  dealers,  not  only  in  underwear  but 
in  other  lines  as  well,  is  that  the  standard  of  one  firm  is 
different  from  that  of  another.  This  man  of  long  experi- 
ence said  that  in  the  case  of  a  certain  firm's  shirt,  if  a 
man  called  for  an  ordinary  38  size  he  would  give  him  a 
40,  and  in  another  line,  he  would  even  go  as  higih  as  42. 
Most  of  the  lines  could  be  depended  on  for  size  but  not 
so  the  others,  dependable  merchandise  though  they  were 
so  far  as    the  wear  was  concerned. 

Every  merchant  knows  that  there  is  often  a  difference 
in  the  sizes  of  an  English  compared  with  a  Canadian,  or 
an  English  and  an  American  suit  or  hat,  but  they  have 
not  worked  this  out  in  actual  selling'  to  such  an  extent  as 
to  test  these  for  themselves  and  then  to  see  that  a  custo- 
mer understands  why  he  should  take  a  40  instead  of  a  38 
in  one  ease,  or  a  7y8  instead  of  a  7  in  the  other.  This  is 
one  case  where  the  size  given  by  the  customer  should  not 
be  allowed  to  interfere  with  his  best  interests — the  secur- 
ing of  a  perfect  tit. 

Buys  on  Reports  cf  Customers 

This  same  buyer  stated  that  he  followed  very  closely 
the  experience  his  customers  'had  with  the  various  lines 
of  underwear  and  very  often  decided  which  firms  he 
should  give  an  order  to  by  the  fact  that  the  one's  goods 
fitted  uniformly  while  the  other's  did  not.  This  undoubt- 
edly is  the  wisest  policy  to  adept,  but  we  would  suggest 
for  the  advantage  of  the  manufacturer  himself  and  the 
development  of  the  industry  in  Canada,  that  information 
about  defects  should  be  sent  the  mill  by  the  retailer  so 
that  they  may  improve  upon  their  present  turnout.  There 
are  few  manufacturers  who  are  not  anxious  to  learn 
every  instance  of  a  complaint  about  their  goods  by  the 
trade  or  the  public. 

Two-thirds  Sales  Are  Combinations 

THE  REVIEW  was  anxious  to  know  what  progress 
was  being  made  by  the  union  or  combination  suits.  We 
were  surprised  to  hear  from  this  last  dealer  that  this  had 
now  reached  65  per  cent,  of  the  total  sales,  having  passed 
the  50  per  cent,  mark  nearly  two  years  ago. 

Separate  Suits  for  Older  Men 

While  making  the  statement,  with  which  experience  is 
rendering  us  familiar,  namely,  that  any  one  who  buys  a 
union  garment  will  never  go  back  to  the  separate  ones, 
this  buyer  held  that  for  older  men  merchants  might  find  it 
better  to  advise  the  two  pieces,  as  these  were  warmer,  and 
a  better  protection  to  them  if  they  had  kidney  or  other 
trouble.  For  the  younger  men  he  believed  the  dealer 
would  be  wise  to  advise  the  combination  suit  for  satis- 
faction. 


MARKET  BRIEFS 


Swiss  Goods  High — An  increase  of  from  25  to  50  per 
cent,  rules  with  all  Swiss  goods  since  last  year  and  it  is 
difficult  to  get  large  shipments.  Small  amounts  seem  to 
come  over  fairly  regularly  but  they  are  as  uncertain  as 
prices.  The  cheapest  organdies  now  are  45c  which  is  14c 
higher  than  two  years  ago,  and  a  change  at  any  time  is 
provided  for. 

A  Swiss  representative  on  this  side  of  the  water  regrets 
that  1916  orders  for  corduroy  are  unfilled  and  gives  no 
hopes  whatever  for  1917.  "What  can  one  do,  when  the 
Government  demands  forty  or  fifty  men  at  a  time  from 
our  French  factories,"  he  asks. 

Ostrich  Ruff  Considerate — One  article  which  does  not 
report  itself  as  noticeably  advanced  in  price  since  last 
year  is  the  ostrich  ruff.  Of  course  some  better  qualities 
are  shown  than  before  and  the  price  of  these  is  higher  but 
last  year's  qualities  are  priced  about  the  same  this  year. 

Children's  Dresses — Children's  ready  to  wear  dresses 
are  about  25  per  cent,  higher  than  last  year  owing  to  this 
increase  in  the  price  of  raw  cotton. 

Beaver,  sealette,  meltons — Beaver  orders  are  coming 
very  slowly  and  sealette  cannot  begin  to  be  filled.  All 
goods  are  coming  in  small  lots. 

There  is  a  62V&C  increase  in  the  New  York  net  price  of 
melton  cloths.  This  with  about  25c  increase  in  duty  makes 
orders  almost  impossible. 

Even  looping  for  fastenings  on  coats  which  used  to  be 
$8.50  gross  is  now  $12. 

"Everything  has  gone  up  beyond  the  getting,"  said  a 
despairing  manufacturer. 

Crepe  de  chine — "Dealers  need  not  look  for  the  quality 
of  crepes  de  chine  and  Georgettes  which  they  had  a  year 
ago.  It  simply  cannot  be  had ' ' — This  from  the  head  of  one 
of  the  largest  makers  of  ladies'  blouses  and  dresses  in 
Canada.  Inexperienced  labor  cannot  do  the  dyeing  and 
spinning  which  perfected  the  goods  before  the  war.  The 
lack  of  any  kind  of  labor  too  is  responsible  for  the  rising 
prices.  This  same  manufacturer  remarked  that  40-inch 
crepe  de  chine  was  up  from  33V2  to  50  cents  a  yard  since 
last  year,  that  is,  laid  down  here.  It  is  very  difficult  to 
get  also.  The  quantities  turned  out  are  very  small  in  pro- 
portion to  the  demand. 

One  firm  claims  to  be  10,000  behind  in  their  crepe  de 
chine  blouses.  They  have  cancelled  a  great  many  old 
orders  rather  than  make  up  the  old  styles  and  are  renew- 
ing the  orders  in  the  new  types  as  fast  as  they  can. 

New  Silk  Weave — "Rhadzimir"  a  new  weave  of  silk 
between  a  peau  de  sole  and  a  duchess,  for  Spring  suits,  is 
in  40  in.  width  and  sells  at  dealers  at  $2.50  a  yard. 

Silks  are  very  high  now  and  though  a  big  season  is  ex- 
pected for  Spring,  prices  are  still  climbing  up.  Paillette 
which  used  to  cost  59c  is  now  85c.  There  is  very  little  silk 
retailing  as  low  as  $1.00.  Of  course  the  qualities  are  im- 
proving but  one  dealer  thinks  that  before  a  great  while 
such  soaring  as  now  prevails  will  interfere  with  business. 

"People  will  simply  stop  buying.  There  is  a  limit  to 
what  they  will  pay,"  he  said,  "The  same  holds  with 
Georgette.  It  is  going  up  and  up  and  soon  will  be  off  the 
market.  There  has  been  an  advance  of  from  50  to  75  pei 
cent,  in  eighteen  months,  in  Georgettes  and  crepes." 
(Continued  on  page  59) 
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LAMBKIN 
HOSIERY 

Fine  1/1  Ribbed  Cashmere 

Sizes  4  to  7 

Black  and  White  Only. 


A  Brand  New  Line 
of  Fine  Quality 

HOSIERY 

For  Children 

Made  of  beautiful  soft  cashmere  yarns  of  good 
wearing  quality  Ballantyne's  LAMBKIN  Hosiery 
will  prove  itself  to  be  a  valuable  addition  to  your 
Hosiery  Department.  The  goodness  of  materials 
used  is  responsible  for  the  production  of  a  line 
where  quality  is  so  easily  apparent.  You  must  see, 
and  feel,  this  number  to  fully  appreciate  its 
unusual  quality.  Send  for  samples  and  prices. 
We  are  pleased  to  say  that  orders  can  be  accepted 
for  immediate  delivery.  Ask  for  line  1022  (ten- 
twenty-two)  . 


R.    M.    BALLANTYNE,    LIMITED 


STRATFORD 


CANADA 


■HP 


Values  put 
a  winning 
punc  h   in 

many  an  under- 
wear department 


! 


And  Atlantic  Underwear  values  will  do  the  same  for 
you.     There   will   be   no   customer  disappointment 

because  of  inferior  value — every  Atlantic  garment  will  give 

unqualified  satisfaction. 

The  quality  of  Atlantic  Underwear  is  due  to  the  care  exercised  in  de- 
veloping the  long,  fine,  sea-breeze  toughened  wool  of  the  Maritime 
sheep,  processing  it,  cleaning,  spinning,  and  weaving  it  under  condi- 
tions that  make  for  high-grade  work. 

A  stock  of  underwear  bearing  the   Atlantic  trademark — the  stamp  of 
quality  —  will   start   things   going  in  your  underwear  department. 
Stock  up  now. 

ATLANTIC     UNDERWEAR,    LIMITED 

MONCTON,  N.B. 
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BRAND 

K4I5TCRCD 


Known   from   Const  to  Coast 


Knitted  Suits 
for  Children 

A  SPECIALTY  WITH  US 

Our  line  of  children's  Knitted  Suits  in  Brush  Knit  and 
Plain  Knit  are  proving  excellent  trade  builders.  These 
garments  contain  exclusive  ideas  in  knitted  apparel 
and  have  the  wearing  quality  that  characterizes  Bob 
Long  Products.  There  is  profit  and  steady  sales  in  this 
line  for  you.  Also  Men's  and  Boys'  Sweater  Coats  in 
a  wide  range.    We  made  the  Jumbo  Stitch  famous. 

Bob  Long  Brands 

Trade-  Winners  for  the  1917  Season 


Overalls 


Shirts 


— a  new  cloth  invented  and  especially 
manufactured  for  us — a  cloth  that  will 
outwear  any  overall  material  on  the  mar- 
ket. Stands  a  test  of  68  lbs.  hydraulic 
pressure  to  the  square  inch.  "Big  7"  made 
in  light  blue,  "Big  11"  made  in  dark  grey, 
men's  and  youths'.  Prices  lowest  in  the 
world  for  this  quality.  Deliveries  certain 
— that's  a  bis;  item. 


We  make  a  line  of  Strong,  Sensible  Work- 
ing Shirts  to  match  our  overalls.  These 
make  an  excellent  suit  for  all  conditions. 
Our  new  Ironclad  fabric  is  used  in  our 
working  shirts  and  in  Military  Shirts  in 
Khaki  and  Indigo  blue.  Our  new  styles 
in  these  lines  will  be  very  popular  with 
men  all  over  Canada.  Collars  attached  or 
detached.     A  red-blooded  man's  shirt. 


Men's  and  Boys'  Jerseys  for  Spring 

We  are  one  of  the  very  few  Canadian  Manufacturers  equipped  with  special 
machinery  for  making  Jerseys.  These  goods  are  very  scarce  owing  to  Euro- 
pean imports  being  shut  off,  but  merchants  may  fill  all  their  requirements 
from  the  BOB-LONG  line. 

Our  travellers  are  now  in  your  territory  with  samples  of  the  above 
lines.    See  these  1917  Trade  Winners. 

R.  G.   LONG   &   CO.,   LIMITED 

Toronto  and  Winnipeg 
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A/T  OST  men  buy  Penmans 
-L' -*■  Underwear  because  they 
want  the  most  for  their  money 
— not  necessarily  the  most  ma- 
terial, but  the  most  comfort — 
real,  sure,  comfort.  Underwear 
adds  to  one's  comfort  in  being 
so  efficient  that  you  forget  about 
it  —  Remember  the  name,  how- 
ever— 


Underwear 

Made  in  Canada 
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The  New  Samples  of 


THE  MONARCH  KNITTING  COMPANY.  LIMITED 


^^m 


HOSIERY 

are  Now  Ready 


\  ND  these  new  models  are  right  up  to  expectations  in 
'*■  *■  every  respect.  Our  equipment  is  made  up  of  the  best 
kinds  of  Hosiery  Knitting  and  Finishing  Machinery  ever 
produced.  The  plant  is  under  the  direction  of  a  thoroughly 
experienced  hosiery  manufacturer. 

Everything  that  would  aid  in  the  production  of  perfect 
hosiery  has  been  secured  and  the  finished  product  will  show 
"MONARCH"  Hosiery  to  set  the  standard  for  style,  quality 
and  workmanship. 

Our  Range  for  Spring  delivery,  which  will  consist  of  fine 
quality  Hosiery  for  Men,  Women  and  Children  in  silks, 
lisles,  mercerized,  cotton  and  cashmere,  is  now  with  our 
travellers.  An  inspection  will  be  appreciated,  and  we 
believe  it  will  be  advantageous  for  you  to  not  place  your 
orders  until  vou  have  seen  this  line. 


The  Monarch  Knitting  Company,  Ltd. 

DUNNVILLE  -  CANADA 

Manufacturersof  Ladies' S  Ik  Knitted  Coats,  Men's,  Women's  and  Children's  Sweater  Coats,  Hosiery,  etc. 
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Imperial  Underwear  has 

All  the  qualities  of  high- 
grade   Underwear    plus 

Lap-Seam   Shoulders 
Comfort-Fitting  Collarette 
Snug-Fitting  Flap 
Improved  Knit  Cuffs  and  Anklets. 

These  are  the  features  that  make 
"IMPERIAL"  Underwear  a  superior 
line  to  offer  your  customers;  their 
appreciation  of  these  points  is  shown  in 
steady  sales  that  you  make.  Put  in  this 
line  as  a  tonic  for  brisk  selling. 

Kingston  Hosiery  Company 

KINGSTON,   ONTARIO 


Circle-Bar  Hosiery 

for    Men,     Women    and    Children 

IN  CASHMERE,  COTTON,  SILK. 

We  have  been  late  with  deliveries  this  Fall,  how- 
ever we  are  now  catching  up,  and  our  customers 
will  have  their  hose  in  time  for  Retail  demand, 
and  at  prices  considerably  lower  than  same  could  be  bought  at  to-day. 

For  Spring,  we  have  practically  stopped  taking  orders  (sold  up)  and  we 
are  allowing  ourselves  a  wider  margin,  to  cover  unforseen  circumstances 
than  we  did  for  this  present  season.  So  that  our  deliveries  for  Spring  will 
be  much  improved. 

The  Circle -Bar  Knitting  Company 

Limited 

Kincardine 
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Satisfied  Customers 
are     Invaluable 


You,  as  a  successful  dry  goods  merchant,  un- 
doubtedly realize  the  importance  of  every  one 
of  your  customers  being  satisfied  with  the  goods 
they  buy  from  your  store.  If  they  are  satisfied 
they  will  be  enthusiastic  advocates  of  your  ser- 
vice and  be  invaluable  assets  for  you.  Three 
brands  of  stockings  that  will  make  satisfied  cus- 
tomers are  "Hercules,"  "Rock  Rib"  and 
"Princess."  All  these  brands  carry  the  "Sun- 
shine Hosiery"  trade-mark. 

"Hercules"      This    is    a    stocking    for 
Registered  boys,    that   as   the    name 

suggests,  has  unusual  strength  and 
wearing  qualities.  It  is  a  two-in-one 
rib  stocking  with  a  3-ply  heel  and  toe 
and  double  elastic  leg.  This  is  a 
quick  seller,  obtainable  in  boxes  of  1 
dozen.    Sizes  5  to  lCM/o. 


"Rock  Rib" 


Here  is  another  splen- 
Registered  did  stocking  for  boys. 

A  one-in-one  rib  hosiery  with  3-ply 
heel  and  toe  and  double  elastic  leg. 
1  dozen  pairs  to  a  box.  Obtainable 
in  sizes  5  to  IOV2.  This  is  a  registered 
brand  of  hosiery  that  you  can  safely 
recommend,  and  one  that  will  bring 
you  good  returns. 

"PririCeSS"      A    handsome    brand    of 
Registered  hosiery  for  girls,  made  of 

two-ply  English  lisle  yarn.  The-e 
stockings  are  carefully  knit,  fa-t 
dyed.  No  better  stocking  could  be 
desired  for  appearance.  Sizes  from 
4V>  to  10.     Handsomely  boxed. 


Keep   well  stocked  in   these  brands. 
Order  from  vour  wholesaler. 


Efje  Cfnpman^olton  knitting  Co.,  Uto. 

largest  Rosier?  JWanufacturersi  in  Canaba 
Hamilton,  Ontario 

Mills  at  Hamilton  and  Welland,  Ontario 


Sole  Selling  Agents  : 
E.  H.  WALSH  &  CO.,  Toronto 
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You'll  give  your  customers 

perfect  satisfaction  when 

you  sell  them 


Underwear 


Fur  perfect  fitting  satisfaction  giving  qualities.  Peerless  Under- 
wear  cannot  be  excelled.  Order  a  Peerless  stock  to-day;  dis- 
play  it  well,   and   note   results. 

REPRESENTATIVES: 

Ontario:  C.  and  A.  G.  Clark,  35  Wellington  St.  West, 
Toronto.  British  Columbia:  J.  J.  MacKay,  504  Mer- 
cantile Bldg.,  Vancouver.  Quebec:  Ernest  Hnmel, 
GO  Rue  de  L'Eglise,  Quebec.  Maritime  Provinces : 
E.  R.  Woodill,  21  Roy  Bldg.,  Halifax,  N.S.  Mani- 
toba and  tile  West.  The  Hanley  &  MacKay  Co., 
139  Albeit  St..  Winnipeg.  Montreal:  W.  A.  Kennedy, 
101    Mippin  Webb   Bldg.,    Montreal. 

The  Peerless  Underwear 
Co.,  Ltd. 


Hamilton 


Ontario 


Notice  to 

DEALERS 

Regarding 

TEETEE 

UNDERGiOTlHlNG 

all:  PURE  WOOL  -> guarantee^ unshrinkable 
means  ECONOMY  plus  COMFORT 


This  season  we  received  far  more  and 
larger  orders  for  "CEETEE"  and 
Turnbull  underclothing  than  ever 
before  in  our  history. 

We  are  very  much  afraid,  however,  that 
it  will  be  impossible  to  fill  these 
piomptly — for  two  reasons:  — 

1st -LACK  OF  RAW  MATERIALS. 
2nd— LACK  OF  LABOR 

In  regard  to  raw  material  we  might  quote  one  of 
the  largest  spinners  in  the  Old  Country  as  fol- 
lows: "Government  orders  come  first  and  every- 
thing else  is  subsidiary.  The  Government  will 
see  that  we  have  sufficient  labor  and  materials  for 
their  work,  but  we  ARE  NOT  PREPARED 
to  go  very  much  farther." 

Now  while  we  can  b  iy  "Merino"  wool,  it  is 
not  of  the  quality  we  use  for  "CEETEE"  and 
we  will  not  lower  the  quality  of  "CEETEE" 
for  any  consiJeration. 

In  regard  to  labor — The  making  of  "CEETEE," 
Underwear  requires  skilled  labor,  and  we  have 
lost  a  number  of  our  skilled  '  CEETEE"  knit- 
ters through  enlistment,  consequently  many  ma- 
chines are  idle.  Years  ct  training  are  necessary 
before  a  "CEETEE"  knitter  becomes  proficient. 

We  therefore  request  our  many  customers  to  be 
patient  and  we  assure  you  we  will  deliver  as  fast 
as  possible  and  try  to  keep  everything  going, 

(Signed)  C.  TURNBULL,  President 

C.  TURNBULL  CO. 
of  Gait,  Limited 

Gait,  Ontario 


X 
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Registered  No.  2«2,U< 


THE    HALL  MARK    OF 

Maximum  Comfort  and  Durability 
at  Minimum  Cost. 

First  in  the  Field  and  Still  Leading. 

Made  on  the  GRADUATED  PRINCIPLE, 

and  starting  with  TWO  THREADS  in  the 
TOP,  it  increases  in  WEAK-RESISTING 
PROPERTIES  as  it  descends.  Thus  THE 
LEG  HAS  THREE  THREADS,  THE 
INSTEP  AND  FOOT  FOUR,  and  the  HEEL 
and  TOE  FIVE.  By  this  process  the 
WEIGHT  and  STRENGTH  of  the  Sock  are 
where  they  are  most  needed  IN  THE 
FEET,  making  it  essentially 

A    HALF  HOSE 
FOR  HARD   WEAR. 

Absolutely  Seamless 
Perfect  in  Fit 
Guaranteed  Unshrinkable 

THE    AOME    OF    PERFECTION    IN    FOOTWEAR. 

To  be  had  from  any  of  the  Leading  Wholesale 
Dry  Goods  Houses. 
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An  Extra  $5  or  $10 
Every  Week 

Quite  a  bit  extra,  isn't  it?  Would 
you  like  to  have  that  much  coming  to 
you  regularly  every  week,  entirely  in 
addition  to  your  weekly  pay  envelope? 
Of  course  you  would. 

Well  now,  write  us  and  we  will  be 
glad  to  send  you  full  particulars  of  our 
plan — the  very  same  proposition  that 
has  proven  so  successful  with  hundreds 
of  our  representatives.  You  can  read 
it  and  apply  it  right  in  your  own  home 
district.  Your  spare  time  is  all  that's 
needed.  Write  us  to-day, — next  week 
you'll  be  earning  more  money. 

The  MacLean  Publishing  Co., 

LIMITED 

143-153  University  Ave. 

TORONTO        -        CANADA 


MILlvINEEY 


FUR  BECOMES  the  RAGE 

Large  Retail  Manager  Says  She  Could  Put  Fur  on 

Every  Hat  and  Sell  Them — Fewer 

Small  Shapes 

7l     S   the  season  advances  the  tendency   is  towards  a 
/~~%     little    more    trimming',    though  it    has    nowhere    a 
**■  lavish   appearance.        Any   amount    of    hand    work 

is  put  on  the  dressy  hats,  but  it  is  always  neat  and  digni- 
fied. Ostrich  trimming's  are  slightly  more  prominent,  but 
their  pla,ee  is  largely  in  bandeaux,  tufts,  pompoms  and 
split  for  pasting  down  flat.  Metallic  trimming  and  bead 
and  thread  embroidery  still  provide  the  bulk  of  the  bright- 
ness, and  fur  is  truly  the  "rage." 

"I  could  put  fur  on  every  hat  in  the  building  and  dis- 
pose of  them  all,"  said  the  bead  milliner  of  a  large  firm. 
"The  only  reason  we  don't  is  that  we  want  to  save  some- 
thing for  a  strictly  Midwinter  trimming." 

Felt  Motifs  as  Trimming 

A  new  touch  that  is  frequently  noticeable  is  the 
brightly  colored  piece  felt,  cut  in  floral  motifs  and  used 
flat  on  black  velvet.  These  motifs  vary  in  size  from  two 
or  three  inches  to  twelve  or  fourteen.  A  large  flat  sihape 
of  black  velvet  has  a  square  of  old  rose  felt  on  the~brim, 
with  narrow  loops  of  the  felt  at  the  corners  and  a  band 
around  the  top  of  the  crown.  Just  here  it  may  be  re- 
marked that  touches  of  deep  old  rose  are  found  frequently 
in  millinery,  needlework,  lingerie  and  blouses.  It  will  no 
doubt  be  a  strong  color  for  Spring.  Bright  felt  bands 
braided  with  soTitache  or  beaded  are  among  the  new 
touches,  especially  for  turbans. 

Tiny  Shapes  Disappearing 

While  variety  in  shapes  is  practically  unlimited,  the 
very  tiny  models  are  gTowing  fewer.  Small  hats  are 
growing  tall,  with  rather  bulky  crowns;  some  hint  at  the 
"plug"  hat  in  height,  but  the  majority  have  a  military 
tendency,  being  higher  in  front  than  at  the  back.  A  few 
jockey  varieties  are  still  admired.  These  are  small  or 
larg'e  and  in  velvet.  One  development  was  in  navy  el'et, 
shaped  like  the  jockey,  but  was  in  "Merry  Widow"  pro- 
portions. A  narrow  grey  ribbon  band  surrounded  the 
crown,  and  was  tied  in  a  small  bow  at  the  hack  with 
eight-inch  ends.  Little  beaded  spangles  hanging  from  the 
ribbon  band  completed  the  trimming,  and  the  whole  was 
really  nhiarming  and  less  extreme  in  the  reality  than  it 
sounds. 

Shapes  which  turn  off  the  face  axe  good,  and  all  imag- 
inable lines  and  angles  tare  found  in  an  up-to-date  collec- 
tion. A  few  Chinese  and  Japanese  suggestions  are  used, 
but  large  picture  hats  of  the  Rembrandt,  Shepherdess 
and  Gainsborougth  types  and  an  endless  variety  of  tarns 
are  displayed  in  such  numbers  that  the  heart  of  every 
purchaser  should  be  satisfied.  Surely  no  one  will  lie  un- 
becomingly hatted  this  season. 


A  TONQUINESE  MODEL— New  York  is  much  interested 
in  this  Asiatic  model  of  hatters'  plush.  The  pompom 
placed  towards  the  back  is  very  effective.  This  Julia  model 
was  imported  by  Stewart-Hees  Co.,  and  it  is  said  to  have 
been  inspired  by  a  big  military  parade  in  Paris  of  French 
Colonial  troops. 

Colorings  Rich  White  a  Possibility 

Navy  prunelle  (blue  grape),  purple,  black,  tete  de 
megre,  Burgundy,  grey  and  Russian  green  are  the  stock 
colors  for  the  season,  though  purples  are  somewhat  diffi- 
cult to  obtain.  Frequently  the  brighter  Autumn  shades  are 
introduced  in  order  to  brighten  these  dark  colorings, 
whieih  also  lead  in  suitings.  The  medium  for  this,  when 
the  hat  is  not  entirely  of  a  brilliant  red,  blue  or  yellow, 
is  usually  in  ribbon  underbrims  or  narrow  pleating*.  The 
underbrims  are  effective  with  tarns.  Ribbon,  particularly 
metallic  and  narrow  grosgrains,  are  used  in  considerable 
quantities  this  way.  Where  the  entire  hat  is  bright,  it  is 
usually  in  a  misses'  style. 

"I  think  that  within  a  couple  of  months  there  will  be 
;i  decided  turn  to  white  hats,"  remarked  a  milliner  re- 
cently returned  from  New  York.  "The  material  favored 
will  be  panne,  if  it  can  he  obtained.  It  is  scarce  just  now. 
This  is  just  my  private  opinion,  of  course,"  she  added. 
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PARIS,  Sept.  24. — A  nation-wide  feeling  of  hope  is  ram- 
pant to-day.     Optimism  is  reflected  everywhere,  and  even 
as  our  soldiers  are  incited  bo  action  by  the  courage-stir- 
ring   colors    of    the    flag,    so    our 
women    are    giving    expression    to 
their     patriotism     in     the     cheery 
autumn    colors    of    their    costumes 
and     millinery.       The     rich,     deep 
colorings  which  opened  the  season 
are  still  dominating,  but  the  flash 
of  triumph  is  found  on  every  gar- 
ment.    Yet  eccentricity   is  absent. 
Designers    have    made    everything 
wearable,   which    is   a    further   ex- 
pression    of     loyal     conservatism. 
Fruit   colors,   and    those  suggesting   Autumn    leaves,    are 
foremost,  but  the  sorrow,  deep  in  everyone's  breast  for 
the  nation's  losses,  is  also  suggested  frequently  in  such 
colors  as  "'Cathedral!"  grey,   Russian  green,  "Petrouch- 
ka"   blue,   and   British  red   velvet.      Hatters'   plush   and 
velour  are  the  materials  for  shapes. 

Velvet  Ruche  for  Trimming 

Velvet  ruche  is  a  neat  and  dressy  trimming.  It  is 
placed  around  the  upper  brim  of  a  Burgundy  velvet,  in 
the  same  color;  also  around  the  light  blue  velvet  crown, 
which  it  matches,  of  a  small,  close-fitting  black-brimmed 
hat. 

Where  there  is  pink  there  is  black.  A  dainty  model 
has  ostrioh  "leaves"  lying  flat  on  a  rose  satin  brim  faced 
with  black  velvet.  Another  has  crown  and  square  of  pink 
fell  on  large  round  black  velvet  brim;  jet  spangles  on  top 
and  around  crown. 

The  popular  thing  is  the  beret — a  development  of  the 
ta,m.  A  band  and  bow  of  black  grosgrain  is  all  the  trim- 
ming on  one,  while  another,  turning  up  off  the  face,  has 
a  brilliant  jewelled  ornament. 

A  brim  of  dhestnut  plush,  tilting  youthfully  up  both 
in  front  and  behind,  has  a  soft  .grey  felt  crown  ringed 
with  grey  felt  cherries.  The  helmet  is  most  complete  with 
the  chin-band  of  fur,  and  elaborate  veil.  Felts  which  are 
exceptionally  popular  tlhis  year,  are  in  the  newest  models 
printed.  One  is  a  grey  with  pin  stripe  of  red  and  wide 
red  velvet  crown-band,  and  at  the  top  and  back  of  the 
crown  is  a  bow-knot  of  the  felt  lined  with  red. 

Many  Military  Suggestions 

New  ornaments  offer  unusual  novelty.  Beads  and 
worsted  embroidery,  tin  and  a  bright  stone  are  combina- 
tions worked  up  in  various  designs.  Metal  ornaments 
made  by  wounded  French  soldiers  are  very  highly  fa- 
vored. 

But  everywhere  the  Paris  touch  is  in  the  shape  rather 
than  in  the  trimming.  The  shape  must  be  distinctive,  the 
trimming  merely  a  touch.  The  left  side  may  be  high  and 
sweep  far  back,  while  the  right  side  sits  closely  over  the 
ear.  A  llady  may  be  quite  without  one  eye  for  all  you 
can  see  of  it — but  the  other  is  given  a  clear  field  of  vi- 
sion. Milady 's  coiffure  is  high  and  her  marcels,  too  beau- 
tiful to  be  completely  bidden.  One  side  may  be  well  ex- 
posed to  view  with  almost  any  model,  for  even  the  snug- 
gest hat  sits  up  on  the  high  coiffure  and  down  on  one  side. 
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^^Y  YORK,  September  30.— Though  the  dark  colors  are 
still  much  in  evidence,  black  with  touches  of  Autumn  and 
military    shades    are    noticeable    in    every    display.      The 

metallic  bead  and  embroidery 
trimmings,  and  a  fair  amount  of 
coque  mounts  still  hold  good. 

A  number  of  milliners  have 
allowed  grosgrain  ribbon  to  take 
a  rather  prominent  place  in 
their  trimmings.  It  is  used  in 
larger  quantities  than  any  other 
ribbon.  One  large  droop  brim- 
med hat  was  made  entirely  of 
pansy  colored  grosgrain.  The 
only  trimming  was  a  conventional  motif  with  three  tassels 
at  the  right  side  of  the  crown. 

Another  type,  the  brim  turning  abruptly  up,  all  round, 
was  all  of  white  grosgrain.  Similar  shapes  are  in  pastel 
shades.  One  of  black  grosgrain  silk  turns  up  high  on  one 
side  displaying  the  Marcel  waves  underneath. 

Tarns  of  Every  Variety 

Tarns  and  soft  crowned  hats  are  more  popular  than 
ever.  They  are  in  purple,  navy,  brown,  green  and  blaH<. 
The  Henry  VIII  style  with  its  side  plume  coming  out  from 
under  the  soft  black  crown  is  favored. 

New  "Than"  Shade 

A  velvet  much  used  with  other  shades  is  a  deep  pink, 
called  Than.  It  is  very  effective  with  tete  de  negre.  One 
large  black  silk  plush  sailor  has  a  one-inch  cuff  on  the 
edge  of  the  brim  and  under  the  brim  in  the  back  is  a  loop 
and  ends  of  Than  velvet. 

A  striking  and  artistic  sailor  model  is  of  Burgundy 
velvet;  the  crown  and  upper-brim  are  embroidered  with 
crosses  of  blue  chenille  and  a  loop  and  ends  of  the  velvet 
are  on  the  front  of  the  crown. 

New  hat  ornaments  of  heavy  embroidery  suggest  buf- 
falo horns,  mercury  wings  and  figures  drawn  on  pottery 
of  the  6000  B.C.  age. 

Vogue  for  Fur 

The  vogue  for  fur  gives  no  hint  of  abating.  Quantities 
of  ermine,  skunk  and  moleskin  are  being  cut  up  for  milli- 
nery purposes.  Solid  beading  in  variegated  colors  is  much 
used  for  trimmings,  both  on  bands  and  motifs.  Metallic 
laces,  braids  and  threads  and  satin  and  metallic  brocades 
are  also  everywhere  on  view. 

Smart  and  Snappy  are  the  Favorites 
There  is  still  no  definite  mode  in  shapes  for  hats.  Any- 
thing that  gives  style  and  smartness  is  good.  Large  shapes 
cannot  be  too  large.  Their  sweeping  brims  naturally  have 
flat  trimmings.  Small  hats  are  equally  as  good.  They  are 
narrow  and  high  with  a  noticeable  military  cut. 


AX  EXCELLENT  range  of  boudoir  caps  is  offered  for 
the  holiday  season.  "But,  after  all,  a  boudoir  cap  is 
just  a  boudoir  cap" — to  quote  one  firm.  There  are  no 
distinctive  features  brought  out  recently.  Any  kind  of 
dainty  odd  bits  may  be  worked  up  together.  Satin  rib- 
bons and  embroidered  nets  or  laces,  with  rosebud  gar- 
lands and  pearl  motifs,  or  metallic  lace  are  combined; 
also  crepe  de  chine  and  lace,  plain  net  and  lace  with  lin- 
ing of  colored  chiffon,  Georgette  and  lace,  and  organdies 
and   ribbons,   frequently  embroidered    in   colors. 
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MILLINERY 


MALINES 

which  are  different 


MALINES 

you  cant  substitute 


DYNAMO  BRAND 


ASK  for  the 

"DYNAMO  BRAND"  RAINPROOF  MALINE 

The  ORIGINAL  Guaranteed  Rainproof  Maline 

The  "DYNAMO  BRAND"  RAINPROOF  MALINE  is  guaranteed  against: 

Rain 

Dampness 

Snow 

Sun 

Perspiration 

"DYNAMO"   MALINE    is    the    Ideal    Maline    for   Millinery— Heavy,    Fine,   Brilliant.       One  yard  of 
DYNAMO    MALINE  offers    the    same   effect    and    covers   better   than    two    yards  of  any  other  make 

Xo  be  had  from 

ZZ\E£  C H  AS.  M  O U TE  R  D E  ( United  Makers).  ^^ 

Tel.  Up  5448         The  only  selling  agent  for  Gros  Million  &  Co.  of  Lyons  (France)  for  the  Dominion  of  Canada       Tel  Adel  41g4 

"We  only  sell  to  the  H  holesalers" 


MANU- 
FACTURERS 
OF 


OSTRICH 

PARADISE 
OSPREYS 

MARABOU 


DOMINION  OSTRICH  FEATHER  COMPANY,  Limited 

78  WELLINGTON  STREET  West.  TORONTO 


'        of'ART  in  Original  Model' 

HAT  FRAMES 

25  to  33  WEST  45th  STREET 

N  EW  YORK 


Mr.  Merchant 

See  that  your  clerks  and  department  heads 
read  this  paper  regularly,  it  will  increase 
their  efficiency.  Watch  closely  the  adver- 
ment  for  new  selling  arguments,  it  will  help 
increase  sales.  There  is  always  room  for 
the  man  who  knows. 
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/Shoe  Polishes 

Finest  Quality  Largest  Variety 


GILT   EDGE   Black   Oil   Polish    (self   shining),   see   cut,   :25c 

size. 

ROYAL  GLOSS  Ladies'  Black  self-shining  dressing,  10c  size. 

QUICK    WHITE    Liquid    canvas   shoe   cleaner,   10c   and   25c 

sizes. 

ALBO,   White  Cake  canvas  shoe  cleaner,  10c  and  25c  sizes. 

ELITE  BLACK  COMBINATION   (liquid  and  paste)  10c  and 

25c  sizes. 

DANDY    RUSSET   COMBINATION    (liquid   and    paste),   10c 

and  25c  sizes. 

WHITE  BUCK  POWDER   (a  dry  cleaner  in  bags),  10c  and 

25c   sizes. 

SUPERB   PATENT   LEATHER   PASTE,   10c   size. 

DANDY  RUSSET  PASTE,  10c  size. 

Ask    your   Jobber   for   Whittemore's   Shoe   Polishes,   if   you 
want  the  BEST. 


Why  Not  Increase 
Your  Income 


No  matter  what  your  present  salary  may  be — 
you  would  like  to  add  to  your  present  income, 
wouldn't  you?  Providing,  of  course,  the  plan 
interferes  in  no  way  with  your  regular 
occupation  and  paid  you  liberally. 

We  have  a  plan — a  money-making  one  for 
you.  It  takes  no  time  from  your  regular 
duties,  devote  an  hour  or  so  to  it  every  day 
and  you  will  augment  your  present  income 
by  $5.00  or  $10.00  a  week.  The  exact  amount 
all  depends  on  the  amount  of  time  you  can 
spare  us.  Hundreds  of  our  district  repre- 
sentatives have  found  the  plan  so  profitablei 
they  have  given  all  their  time  to  it.  Would 
a  plan  such  as  this  interest  you?  If  so,  write 
us  to-day.  Say,  "Send  me  full  particulars  of 
your  money-making  plan,  I  am  interested." 

The   MacLean  Publishing  Co. 

143-153  University  Ave. 
TORONTO,  ONT. 


How  About  It? 

How  about  that  customer 
who  came  in  the  other 
morning  and  wanted 


» 


"NUGGET 

SHOE  POLISH 

Did  you  have  it  in  stock? 

Our  customers  wont  take 
substitutes.  They  know 
that  "Nugget"  is  the  only 
polish  that  is  waterproof 
and  keeps  the  leather  soft. 
There  is  nothing  better  or 
even  just  as  good. 

Order  Some  Now. 

A  good  profit  for  you,  too. 


THE  NUGGET  POLISH 
COMPANY,  LIMITED 

TORONTO  ONTARIO 


4'J 
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FALL  INDICATIONS 

Kids,  at  Eight  Inches,  With  Street  Shoes  at  Seven, 

in  Strong  Lead — Colored  Cloth   in 

States,  Not  in  Canada 

CONDITIONS  in  the  leather  trades  are  still  extreme- 
ly uncertain,  though  prices  are,  on  the  whole,  rirtn 
for  all  kinds  and  qualities.  Shoe  manufacturers  are 
very  wary  as  to  their  future  activities  and  they  as  well  as 
buyers,  have  to  exercise  the  utmost  care.  The  chief  prob- 
lem is  to  adjust  the  mental  attitude  of  those  concerned 
to  the  present  standard  of  values.  Naturally,  military,  re- 
quirements have  drained  the  markets  of  heavy  leathers. 
This,  with  the  depleted  stocks  of  foreign  countries  and 
the  willingness  of  exporters  to  pay  ruling  prices  has  sti- 
mulated and  maintained  higher  prices  for  all  kinds  of 
leathers  and  more  secondary  shoe  materials.  Although 
the  supply  of  merchandise  is  now  more  nearly  equal  to 
the  demand  than  it  was  a  year  ago,  still  manufacturers 
must  sell  their  new  turnout  of  goods  at  prices  covering 
the  general  advances  since  their  last  stock  was  contracted 
for.  Consequently  there  is  no  likelihood  of  shoes  'being 
bought  lower  for  several  seasons  to  come,  but  on  the 
other  hand  there  is  every  probability  that  the  increased 
volume  of  retail  sales  will  help  to  push  prices  steadily 
higher. 

Owing  to  a  slightly  better  condition  in  the  dye  mar- 
ket, to  that  of  a  year  aao.  and  also  to  the  shortage  of  lea- 
ther stocks,  colored  as  well  as  black  cloth  tops  are  in 
demand  in  some  American  cities.  Medium  grey,  dark 
grey,  castor,  and  dark  brown  have  the  leading  number 
fit  calls  in  New  York  and  are  being  supplied.  In  Canada. 
however,  it  is  usually  black  or  nothing;  colors  arc  not 
popular. 

The  really  dress  shoe,  however,  is  still  of  kid.  The 
average  height  of  fall  and  winter  tops  for  dress  wear  is 
eight  inches,  but  for  street  wear  seven  inches  will  pre- 
dominate. 

Kids  Running  Very  Strong 

Women  everywhere  are  buying  more  shoes  than  ever 
before.  Tn  New  York,  possibly  on  account  of  the  short 
skirts,  the  bulk  of  the  trade  is  in  high  shoes,  with  low 
cuts  as  a  side  issue.  Even  in  sports  shoes  the  high  ones 
are  more  popular.  Champagne  and  dark  grey  kid  boots 
are  the  leading  colors  in  the  high  cuts.  Plain  black  kid, 
gun  metal  and  some  patents  are  being  taken  up  well  for 
fall  in  high  shoes,  pumps  and  colonials.  New  York  wo- 
men are  exercising  more  care  in  their  footwear  and  wear- 
ing handsomer  shoes  than  ever  before. 

In  Boston,  too,  it  is  the  best  that  is  in  demand.  No 
perceptibly  new  styles  are  shown,  but  black  is  growing 
more  in  the  favor  of  the  better  class  of  trade.  Colonials 
and  tongue  pumps  in  black  gun  metal,  calf  and  some  patent, 
leather  are  very  strong  sellers  just  now.  One-colored  kid 
shoes  sell  well,  also  lace  Oxfords  in  black  and  tan  and  all 
kinds  of  white.    Buckles  have  not  quite  the  call  which  they 


had  at  the  beginning  of  the  season.  Sports  shoes  with 
white  rubber^  or  fibre  soles  are  still  big  sellers.  White 
with  either  tan,  gi'ey,  blue  or  champagne  overlays  and 
lace  stays  are  having  a  big  call. 

A  Lynn  firm  starts  this  month  on  a  year's  run  on 
white  buck  boots  exclusively,  and  expects  to  run  to  ca- 
pacity during  that  time.  This  predicts  popularity  for 
that  type  of  boot  for  next  spring  and  summer. 

® 

TROUBLE  OVER  POLISHES 

Scarcity   of   Tins    and    Glasses — Lessening    Number   of 

Colors — White  More  General 

DELIVERIES  of  polishes  have  been  behind,  although 
the  situation  is  improving  a  little.  In  tins,  for  instance, 
it  has  been  difficult  not  only  to  procure  the  tin  holders, 
but  to  get  the  oil  colors  required.  These,  in  fact,  are 
more  scarce  than  the  dyes  used  for  woolens  and  cottons. 

When  it  comes  to  glass  packages,  there  has  been  the 
scarcity  of  glass  to  contend  with,  most  of  it  coming  or- 
iginally from  Bohemia,  and  the  British  and  American 
manufacturers  not  being  able  to  supply  the  demand  once 
stocks  were  exhausted. 

A  change  in  the  call  for  colored  polishes  is  being 
made.  The  tan  and  black,  of  course,  remain  staples,  but 
blues,  chocolates,  etc..  are  giving  place  to  a  creamy  white 
polish  that  does  for  almost  any  kind  of  shoe.  This  lessens 
the  variety  of  stock  that  requires  to  be  carried,  and  has 
been  welcomed  by  the  dealers.  At  the  same  time,  the 
sale  of  kids  'has  etnormously  increased  the*  call  for 
polishes. 


BIG   PRICE  ADVANCES 

On    Certain    Shoes   $2   to   $3    Increase   Since  Early 

Spring — Average  of  50  Cents  to  .$1 

— A  Bnver's  Views 


THF  manager  of  a  shoe  department,  thai  caters  to 
all  sections,  figures  out  that  on  an  average  his  Fall 
lines  for  women  and  for  men  are  marked  up  on  an 
average  +1  higher  than  one  year  ago,  and  at  least  50  cents 
over  last  Spring's  prices.  Some  of  his  kid  shoes  are  $•'! 
higher  than  four  or  five  months  ago.  That  is  how  he 
adjusted  the  advances. 

"We  have  gone  up  with  the  increase,"  he  told  THE 
REVIEW.  "That  is,  instead  of  keeping  to  our  old  scale 
of  prices,  we  have  preferred,  in  most  cases,  to  keep  the 
old  quality  and  raise  the  price.  So  far  our  customers 
have  gone  with  us. 

"For  instance,  a  line  of  men's  shoes,  tan-,  that  sold 
at  $5.50.  are  up  to  $6;  and  another  of  women's  in  blacks, 
that  ran  at  $5  and  $5.50  last  Spring,  are  all  up  to  $6. 

"When  it  comes  to  kids,  however,  the  increases  have 
been  much  greater.  One  line  that  started  at  $8.50  last 
November,  went   up  to  $9  and  $10  by   Easter,  and  is  $12 
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now.  A  brown  kid  that  was  $10  in  the  Spring-  is  $12  now, 
while  a  'silver  cloth'  party  shoe  that  stood  at  $9  is  $14 
now. 

Tans  Look  Good  for  Spring 
"So  far  as  Fall  demand  is  concerned,  our  higher  class 
trade  is  calling  for  kids,  of  course.  The  average  height 
is  eight  inches.  Besides  black,  the  strong  demand  is  for 
greys  and  dark  browns,  with  some  sales  of  midnight  blue, 
but  the  last  named  is  chiefly  for  pumps.  Then  there  is 
some   sale  beginning  for   tans,   and   it    looks   as   if  next 


Spring  they  will  be  strong,  not  only  in  high  shoes,  (but  in 
Oxfords,  and  it  is  fully  five  years  since  tans  in  Oxfords 
were  good. 

"White  kid  tops,  with  patent  vamps,  will  be  fairly 
good  sellers. 

"So  far  we  have  not  had  much  trouble  in  getting 
deliveries  of  kids,  but  expect  to  before  long.  The  only 
substitute  for  the  ordinary  kid  we  have  is  what  is  called 
'shoe  soap  kid,'  made  of  goat  skin,  and  named  that  from 
the  cleansing  polish  looking  like  soap  suds." 


§)|||[||||lllllllllllllllilllllllllllllll!!!lll!llllllllllllllllllllllillM 

|  PERSONAL  VIEWS  of  DRY  GOODS  MERCHANTS  | 

Word  of  Warning  on  Present  High  Market — Never  Make  a  "Leader"   on 
I  Staple  Lines 

il!lllll!lllllllllllllllll!lilllll!l!lllllllllllllllli:ill!lll^ 


Editorial  Note. — Herewith  are  presented  the  substance 
of  statements  made  to  staff  members  of  The  Review  by 
two  of  the  most  successful  dry  goods  merchants  in  Canada 
— in  proportion  to  the  population  of  the  territory  in  which 
they  are  located.  Both  are  live  topics.  The  Review  pro- 
poses to  continue  these  "talks"  each  issue,  and  invites  com- 
munications from  the  merchants  on  subjects  in  which  they 
feel  others  will  be  interested.  If  requested,  the  name  of 
the  writer  will  not  be  used  in  publication. 


((jT  appears  to  me  that  the  rising  market  in  a  majority 

I  of  dry  goods  lines  must,  for  safety  sake,  be  con- 
sidered  as  near  the  limit.  I  do  not  wish  to  imply 
that  goods  will  not  go  higher,  for  I  am  certain  many  will, 
but  in  our  buying  it  seems  to  me  we  should  now  put  a 
cheek  on  ourselves,  and  I  have  urged  the  buyers  in  all  de- 
partments of  my  store  to  be  cautious  in  loading  up  on  any 
line  during  the  next  year. 

"I  would  say  that  in  such  departments  as  rugs  and 
carpets,  and  linoleums,  and  in  linens,  it  would  be  foolish 
to  stock  up  at  the  present  high  prices.  Some  of  these  lines 
have  almost  doubled  in  price  since  the  war  broke  out — 
present  prices  are  fully  33  1-3%  above  what  we  paid  for 
ours — and  there  is  likely  to  be  a  drop  soon  after  the  war 
is  over.  With  all  the  difficulties  in  spinning  the  flax  the 
throwing  on  the  Irish  and  Scotch  markets  of  two  year's 
crops  in  Russia  is  bound  to  have  its  effect. 

"No  merchant  who  has  a  heavy  stock  can  get  out  with- 
out a  loss  when  the  market  begins  to  drop;  in  fact,  even 
as  it  is,  a  good  many  dry  goods  merchants  have  loaded  up, 
and  will  find  difficulty  in  disposing  of  the  goods  that,  they 
have,  no  matter  what  the  price. 

"It  should  be  remembered,  and  some  of  us  don't  al- 
ways take  this  into  consideration,  that  the  public  will  not 
follow  high  prices  to  the  same  extent  that  they  do  normal 
ones,  that  is,  when  a  price  goes  up,  say  40',  50,  60,  75% 
above  what  they  were  accustomed  to  pay.  Thei*e  is  always 
in  such  a  ease  a  big  decrease  in  the  amount  of  goods 
bought  by  the  public,  and  we  must  remember  this  in  laying 
in  our  stocks  in  each  department.  Many  merchants  in  de- 
claring that  their  turnover  is  higher  by  10,  20  or  30  per 
cent,  than  last  year  or  two  years  ago,  do  not  take  into 
account  the  fact  that  much  of  it  is  accounted  for  by  the 
higher  prices  on  nearly  all  the  goods  they  sell. 

"Let  me  urge  another  point — that  of  substitutes. 
When  we  are  following  a  certain  line  of  goods  up  to  the 
high  spots  in  prices,  we  should,  be  certain  that  there  is 
not  some  other  line,  of  lower  price,  that  has  been  brought 
out  that  mav  serve  both  ourselves  and  the  public  as  well, 


temporarily.    While  doing  so,  the  risk  to  our  business  will 
be  much  less." 

© 


Don't  Cut  on  Staples — Try  Exclusive  Lines 

APROPOS  of  the  thread  question."— THE  RE- 
VIEW editor  has  described  the  case  of  a  large  town 
where  the  local  merchants  had  agreed  to  sell  spools 
at  6  for  25  cents,  or  7c  each,  and  the  5,  10  and  15-cent 
store,  after  agreeing  to  cut  out  spools,  had  on  orders  from 
headquarters,  gone  back  to  the  5-cent  price. 

"As  a  rule  I  do  not  believe  in  agreements  between 
local  merchants,  at  least  definite  ones  that  would  seek  to 
regulate  in  any  way  the  price  of  the  goods  that  they  sell. 
I  know  there  is  a  great  temptation  to  do  this  because  lines 
that  had  been  selling  at  a  certain  price  for  ever  since  we 
can  remember,  and  probably  our  parents  before  us,  have 
passed  all  reasonable  limits  and  naturally  have  thrown  us 
all  into  confusion  as  to  what  course  we  should  adopt. 

"Those  of  us  who  have  stocks  on  hand  might  be  tempt- 
ed to  keep  the  price  at  the  old  figure,  while  others  who  are 
not  in  this  fortunate  position  either  would  have  to  follow 
suit  and  lose,  or  raise  the  price  and  incur  a  loss  of  prestige 
by  having  prices  higher  than  their  competitors  were  charg- 
ing. But  the  safest  way  is  for  a  merchant  to  disregard 
what  his  competitor  is  selling  at  and  to  mark  his  goods  at 
a  fair  figure  and  keep  to  that. 

"As  a  general  rule  where  there  is  a  spirit  of  fairness 
and  a  good  personal  understanding,  very  few  merchants 
will  cut  on  a  line  where  there  is  no  advantage  in  doing  so. 
I  mean  by  this  that  it  is  foolish  for  any  one  firm  to  cut 
prices  on  goods  that  are  within  the  reach  of  every  other 
merchant.  He  himself  will  lose  his  regular  profit,  and  as 
the  other  stores  will  follow  suit  naturally,  in  the  end  the 
public,  seeing  every  one  selling  at  the  same  low  figure, 
gives  no  one  credit  for  looking  after  their  interests.  When 
my  one  wants  to  make  a  'leader'  he  should  go  after  some 
line  that  he  can  carry  exclusively  in  his  district  and  make 
a  play  on  it.  Never  cut  prices  on  staple  lines  open  to 
every  other  merchant  in  the  business." 


Major  John  L.  Sumption,  a  member  of  the  firm  of 
Sumption  and  Hughes,  manufacturers'  agents,  of  Mont- 
real, and  formerly  of  Greenshields,  Ltd.,  of  that  city,  is 
reported  as  having  been  wounded  in  France,  having  just 
returned  to  duty  after  attending  the  burial  of  his  father  in 
England. 
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INFLUENCE  OF  THE  EAST  GROWS  APACE 

Trend  Seen  in  Latest  House  Decorations — Chinese  Fashions — Quantities  of  Cretonne  and 

Chintz — French  Windows  Welcomed  Back. 


TO  go  into  the  prevailing'  types  of  house  decorating 
in  any  exhaustive  way  it  would  he  essential  to  con- 
sider architecture  and  its  tendencies  as  well.  But 
a  few  general  ideas  gathered  here  and  there  should  not 
lead  the  reader  astray.  In  the  first  place  a  reversion  is 
evident  in  windows.  We  are  back  to  the  long  French 
windows  and  doors  which  though  they  require  yards  more 
of  draperies  than  we  have  been  accustomed  to  buy  of  late 
years,  are  nevertheless  most  welcome  because  of  the  sun- 
shine and  cheer  which  they  admit.  In  cases  where  they  do 
not  extend  quite  to  the  floor,  low  window  seats  have  fit- 
tings to  match  the  draperies  and  upholstery. 
Plain  Colors  to  Match  Cretonne 
In  a  room  then  which  requires  so  much  of  one  mate- 
rial for  decorating,  the  choice  of  pattern  must  be  made 
with  greatest  care.  A  couple  of  pieces  of  upholstered 
furniture  or  fittings  in  a  plain  color  to  match  the  out- 
standing color  of  the  tapestry,  chintz  or  cretonne  has  a 
very  restful  appearance  in  a  much  befigured  room.  This 
plain  color  may  be  used  in  the  rug,  a  small  chair,  a  settee, 
a  lamp  shade,  table  runner,  sofa  cushion,  foot  rest,  arm 
pillow,  etc.,  hut  some  article  of  solid  color  is  always  found 
in  the  newest  rooms.  It  would  be  well  then  for  dealers 
to  make  sure  that  they  carry  plain  materials  which  har- 
monize with  their  figured  draperies. 

For  dining,  living  and  reception  rooms  the  French 
windows  are  frequently  hung  with  velour,  plush;  or  best, 
when  it  may  be  obtained,  soft  rich  plain  shades  of  silk. 

Chinese  Designs  in  Wall  Paper  and  Hangings 
But  much  loved  now  are  the  Chinese  suggestions — even 
with  French  windows.  The  influence  of  the  East  grows 
apace.  We  find  here  and  there  lore  about  the  origin  of 
the.  peculiar  Chinese  hat  shape,  the  making  of  Japanese 
parasols,  the  history  of  Chinese  porcelains,  wood-carving 
of  the  East,  art  in  Japanese  embroidery  and  the  evolution 
in  Chinese  wall  papers.  The  technique  of  Chinese  art  is 
studied  now— actually  studied.  It  is  not  regarded  as 
something  primitive  to  be  improvel  upon  but  which  calls 
for  research  and  imitation.  For  their  18th  Century  papers 
have  retained  their  original  colorings.  Manufacturers  are 
hunting  'up  old  models  which  tell  in  their  designs  the 
story  of  Chinese  life  and  dexterity  and  there  are  indica- 
tions that  these  investigations  will  provide  a  classic  inter- 
est comparable  with  that  shown  for  so  many  centuries  in 
the  past  of  Greece  and  Persia. 

Chinese  rugs,  hangings  in  Chinese  designs  and  mural 
borders  to  match  are  now  produced  in  rich,  beautiful  color- 
ings. An  old  Chinese  mirror  is  a  treasure  of  fashion 
to-day  as  well  as  screens,  tables  and  chests.  These  are 
produced  right  here  in  Toronto,  nowadays  but  with  no 
interference  in   the  Chinese  picture  stories.       Everything 


of  Chinese  suggestion  is  finding  ready  sale  but  some  people 
fear  this  style  will  change  soon.  There  is  every  likelihood 
however  that  political  conditions  generally  and  in  China 
in  particular  will  keep  interest  in  that  part  of  the  world 
awake  for  perhaps  all  time  and  therefore  their  art  should 
never  go  out  of  style  completely. 

Rag  Weaves  Still  Favored 
For  the  old   English   or  colonial  house,  rag  rugs  and 
hangings  are  good — in  Winter  as  in  Summer  and  these  are 
still  in  good  demand. 

The  Italian,  tapestries  which  are  utilized  in  so  many 
ways  as  indicated  in  last  month's  REVIEW,  are  becoming 
quite  popular  and  are  shown  in  most  of  the  large  furniture 
houses  in  Toronto.  These  depict  world-famous  buildings 
and  scenes. 

Linoleum  in  the  Ballroom! 
The  undignified  linoleum  has  come  forward  to  solve  a 
ballroom  difficulty  which  evolved  with  the  most  modern 
dances.  It  is  found  to  have  a  much  more  satisfactory 
surface  for  dance  purposes  than  the  too  much  glazed 
polished  hardwood  or  the  too  "sticky"  rosin  covered, 
stone  or  canvas  floors  and  when  made  in  modest  shades, 
without  patterns  it  is  really  not  too  much  out  of  place 
in  that  role. 

U.  S.  Dye  Manufacturers  Want  Protection 
The  war  has  provided  good  business  for  the  American 
dye  industry  but  owing  to  the  fact  that  German  dye  firms 
have  turned  to  the  making  of  explosives  and  contemplate 
being  well  able  to  produce  big  quantities  of  dyestuffs  im- 
mediately after  the  war,  Americans  have  some  fear  that 
Germany  will  undercut  American  prices  and  flood  the 
American  market  with  cheap  goods.  They  are  becoming 
anxious  to  secure  an  effective  tariff  protection.  Recently 
the  German  interests  combined  into  one  great  organiza- 
tion with  specialized  plants  evidently  with  some  idea  of 
conducting  a  "dumping"  campaign  in  the  United  State- 
ami  other  countries  after  the  war. 
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WOODEN  LAMPS  IN  COLORS 
FLOOR  lamps  are  of  much  interest  these  days.  Pedestals 
of  brass  have  given  place  to  natural,  stained  or  painted 
wood,  in  colors  to  harmonize  with  the  other  furnishings 
of  the  room.  Sometimes  again,  these  pedestals  are  of 
gaily  painted  tin  or  of  ivory.  There  is  even  greater  choice 
in  the  table  lamps.  Their  pedestals  are  of  fine  porcelain, 
dull  bronze,  the  fascinating  crackle  glazed  Chinese  porce- 
lain, and  wood.  The  shades  too  exhibit  many  practical 
and  artistic  suggestions  which  work  out  well  with  the 
varied  types  of  popular  furnishings.  Old  bits  of  laces  and 
embroideries,  lacquered  parchment  inset  with  chintz 
medallions    or    beautifully    tinted    taffetas    and    chiffons. 


VACUUM  CLEANERS  MAKE  GREAT  HEADWAY 

Public  Learning  to  Appreciate  Them  and  are  Willing  to  Pay  Higher  Prices  for  Added 
Comfort — Demonstrating  the  Best  Method — Avoid  the  "Knocking" — Weak 

Point  of  Renting. 


ONE  of  the  lines  that  has  been  making  surprising 
headway  during  the  past  year  is  the  vacuum  clean- 
er. At  the  first  the  majority  of  stores  were  con- 
tent to  handle  the  hand  power  models,  starting  at  about 
$7  and  going  up  to  $15  or  $20.  But  soon  the  usual  experi- 
mce  was  met  with,  as  in  nearly  everything,  namely,  that 
the  public  when  it  lias  learned  to  appreciate  an  idea  are 
willing  to  pay  almost  any  price  if  thereby  they  get  a 
better  quality  or  a  more  stylish  article,  or  one  that  works 
out  in  saving  energy  or  time.  This  was  the  result  of  the 
introduction  of  electric  washers,  which  although  high 
priced  in  comparison  with  the  hand  or  even  water-power 
ones,  have  sold  in  surprisingly  large  numbers  in  many  dry 
goods  as  well  as  hardware  stores. 

From  Hand  to  Electric 

So  it  has  been  with  the  vacuum  cleaner.  While  many 
departments  have  clung  to  the  hand  power  lines,  with  the 
idea  that  the  higher  priced  electric  would  not  sell,  other 
departments  have  added  these  to  their  assortment  and 
are  delighted  at  the  sales  that  have  rewarded  their  cour- 
age and  confidence  in  the  selling  power  of  any  first-class 
line  of  goods  that  has  any  argument  at  all  for  being 
used  by  the  public  and  has  a  high  merit  to  back  it.  There 
are  even  some  departments  that  carry  the  idea  of  spe- 
cializing so   far  that   they   have   disregarded   all   but    the 


single  make  of  machine,  and  often  this  has  been  the  most 
expensive  line  that  'they  had  stocked. 

Trying  Out  Both 

For  the  average  store,  THE  REVIEW  believes  that  the 
better  policy  is  to  stock  both  the  hand  and  electric,  at  all 
events,  until  an  experiment  has  been  made  on  a  small 
scale  to  see  which  price  and  article  is  the  best  suited  to 
your  trade.  The  hand,  of  course,  is  very  much  cheaper, 
and  some  stores  have  found  that  a  customer  will  expend 
a  small  sum  on  a  hand  machine  and  then  the  next  year 
she  is  prepared  for  a  talk  on  the  advantages  of  an  elec- 
tric. This,  of  course,  means  a  much  lighter  machine  to 
run  and  a  stronger  suction. 

THE  REVIEW  has  in  mind  several  stores  at  the 
present  time  which  has  limited  themselves  to  one  line 
and  that  sells  at  $50,  including  about  $10  for  the  attach- 
ments. The  main  point  of  the  selling  depends  not  on  a 
skilful  talker,  however,  but  on  a  demonstration.  Some 
stores  are  not  willing  to  send  out  a  machine  to  the  homes, 
arguing  that  the  expense  of  this  takes  all  the  profit  out 
of  the  subsequent  sale.  This  is  pretty  nearly  true  in  the 
case  of  the  lower  priced  goods,  and  here  a  demonstration 
in  the  department  on  a  piece  of  carpet  is  usually  suffi- 
cient. But  when  a  sum  like  fifty  dollars  is  involved  it 
will  pay  a  store  to  send  out  a  demonstrator. 


ARTISTIC   HOME    FURNISHINGS,   SHOWN    BY  RICHARD   HALL  &  SON,   LIMITED 


New   Publicity  Method  for  House  Furnishings 


This  is  a  reproduction  of  an  advertisement  of  the 
Housefurnishings  Department  of  Richard  Hall  &  Son  of 
Peterborough,  Ont.,  which  the  manager  who  planned  it 
declares  brought  excellent  results.  The  method  is  obvious: 
There  were  two  photographs  taken  in  the  department  it- 
self, one  of  a  chair,  in  antique  linen,  showing  the  class  of 
work  turned  out  in  the  upholstering  section.  The  other 
showed  one  of  the  new  window  drapes  suitable  for  dining 
or  living  room,  as  the  words  used  under  the  cut  pointed 
out.  It  was  added:  "They  are  designedi  in  the  Hall 
Drapery  Department  for  any  window." 


Thus  the  public  were  shown  by  actual  views  the  pro- 
ducts of  this  department,  just  as  if  they  had  been  there  to 
see  for  themselves.  It  should  be  pointed  out  that  these 
illustrations  were  used  on  a  special  edition  of  the.  paper 
on  calendered  paper,  so  that  they  showed  up  far  better 
than  on  the  ordinary  newsprint.  The  store  had,  of  course, 
to  bear  the  cost  of  the  cuts.  It  costs  a  little  more  but  the 
results  proved  that  it  paid, — the  whole  ad.  having  par- 
ticular merit  along  the  line  of  suggestion. 
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Stay  With  Your  Machine 

Here  again  a  word  of  caution  is  necessary  from  experi- 
ence of  some  departments  related  to  THE  REVIEW.     It 

seems  a  mistake  to  send  up  a  machine  and  leave  it  for  a 
day  or  two.  This  method  requires  more  to  be  bought  for 
the  store  for  its  own  use  in  demonstrating  ,and  leaves  the 
way  open  for  a  not  too  scrupulous  public  to  get  the  whole 
of  the  Fall  or  Spring  housecleaning'  done  on  that  machine. 
They  probably  are  very  grateful  to  the  store  for  the  privi- 
lege, but — the  sale  is  postponed  for  a  dim  future  date. 

We  know  of  one  or  two  live  demonstrators  who  stay 
with  their  machines — or,  rather,  see  that  the  machines 
stay  with  them — and  their  skill  in  showing  up  the  fine 
points  of  the  machine,  and — perhaps  just  as  important — 
their  intimate  knowledge  of  the  strong  and  weak  points 
of  a  rival.  The  result  is  that  they  were  disappointed  if 
their  sales  fell  below  half  a  dozen  a  day. 

Where  "Knockers"  Lost  Out 

We  mention  the  matter  of  the  "rival"  advisedly.  Just 
to  test  the  question  we  followed  up  a  few  and  found  that 
the  demonstrators  were  "knocking"  the  machine  that 
was  the  more  familiar  to  their  prospective  customers.  In 
both  cases  they  aroused  suspicion  as  to  the  real  worth 
of  the  machine  they  were  trying  to  "boost,"  especially 
when  one  lady  could  reply  to  a  charge  made  by  one  against 
the  other  machine.  "That's  just  what  the  other  man  was 
saying  about  yours — which  am  I  to  believe?"  She  ended 
by  doubting  both  and  neither  made  his  sale.  She  actu- 
ally  bought  from  a  third  demonstrator,  who  told  her  of 
the  goods  points  in  his  own  machines — and  then  was  able, 
when  she  had  learned  to  trust  him  fully,  to  expatiate  on 
the  extra  merits  of  his  own,  merits,  of  course,  in  addition 
to  those  possessed  by  the  other  two,  and  which  he  had 
in  common  with  them,  of  course. 

The  method  of  renting  out  a  machine,  as  is  done  in 
some  places,  say,  for  one  do!lar  a  day,  is  open  to  the  ob- 
jection ith'at  the  store  makes  nothing  out  of  this  when  the 
wear  and  tear  of  the  machine  is  taken  into  account,  and, 
in  addition,  you  lose  many  chances  to  make  sales  by  giv- 
ing people  an  easy  chance  to  get  the  Spring  or  Fall  clean- 
ing done  for  a  dollar. 

Where  the  price  of  some  of  the  machines  seems  an 
objection,  many  stores  break  their  rule  as  to  cash  and, 
with  customers  on  whom  they  can  depend,  they  arrange 
for,  say,  half  a  dozen  payments. 


DRAPERY   DISPLAYS 

Racks,  Stands  and  Arrangements  Showing  Hangings 
in  Window  and  Wall  Paper  Surround- 
ings— A  Big  Feature  in  Selling. 

A  GLIMPSE  through  the  drapery  sections  reveals  con- 
siderable attention  being  paid  to  the  display  of  the 
beautiful  hangings  now  to  be  had.  Simpson 's,  for 
instance,  call  attention  to  the  vogue  for  the  use  of  plain 
colored  materials  along  with  deeply  figured  patterns,  by 
hanging  each  of  the  four  sides  of  the  pillars  of  that  de- 
partment with  a  width  of  chintz  or  cretonne,  two  being  of 
plain  and  two  of  the  figured  material,  and  alternated. 

For  displaying  window  hangings  two  kinds  of  racks 
were  used.  One  was  merely  a  high  white  wooden  stand 
with  three  slits  in  the  top  and  a  shelf  to  hold  the  material 
in  place.  In  the  centre  the  lace  or  net  was  hung  and  on 
either  side  the  heavier  drapery,  such  as  velour,  silk,  tapes- 
try, chintz,  etc.  From  this  rack  the  goods  are  easily  re- 
moved and  changed  for  the  customer's  consideration. 

The  other  rack  was  to  illustrate  the  window  in  its 
wall  paper  setting.  Two  window  frames  are  built  into  a 
beaver  board  wall,  back  ot  back,  and  draped  with  different 
combinations  of  hangings.  The  materials  here  are  cut  to 
fit  and  illustrate  the  finished  window.  Several  of  these 
stands  are  used  throughout  the  department. 

In  some  stores  they  are  large  enough  to  show  two  win- 
dows side  by  side,  an  archway  and  a  window  or  an  arch- 
way between  two  windows.  It  is  a  most  effective  method 
of  displaying  goods.  Besides  these  displays  in  the  drapery 
departments  furnished  rooms  are  shown  chiefly  for  the 
display  of  furniture. 

In  Eaton's  a  long  platform  is  divided  in  two,  length- 
wise, by  a  partition  which  forms  the  background  for  four 
sections  on  each  side  and  is  hung  with  portieres  corres- 
ponding with  the  display  in  the  different  divisions.  Each 
section  is  used  for  a  different  type  of  furnishings,  among 
which  are  Chinese,  Louis  XVI,  and  Queen  Anne. 

A  noticeable  feature  in  the  best  drapery  displays  is 
plenty  of  observation  space.  Long  aisles,  comfortable 
seats  at  a  fair  distance  from  the  pieces  displayed,  and 
room  to  observe  from  different  angles  are  very  important 
points  and  help  greatly  in  giving  satisfaction  to  a  custo- 
mer. These  points  are  recognized  by  the  energetic  whole- 
saler as  well  as  bv  retailers. 
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NEW   THINGS   SEEN   IN   THE  STORES 
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IN  this  season  of  dainty  and  highly  colored  boudoirs 
milady's  unsightly  telephone  must  no  longer  mar  the 
scene.  Now  it  is  hidden  within  the  crinolined  skirts  of  a 
dainty  French  doll — a  Louis  XIV  demoiselle.  The  skirt 
opens  full  length  so  that  the  lady  need  not  be  removed. 
Another  article  for  similar  use  is  a  rose  taffeta  curved 
screen  wtih  an  opening  in  the  centre  of  a  large  pink  rose 
for  the  mouthpiece. 

Hair  seal — This  is  a  handsome  natural  fur  for  long- 
coats.  The  grey  and  fawn  mottled  coloring  is  beautiful. 
Formerly  this  fur  was  dyed  black  and  used  for  military 
caps. 

A  new  shade  "Than" — Many  new  color  names  are  out 
this  season.  One  in  great  favor  is  called  "Than,"  a  deep 
shade  of  pink.     "Heitienne"  is  a  new  weave  of  faille  silk, 


while  new  names  in  the  subdued  shades  for  Spring  silks 
are  "Ruine,"  a  grey  with  a  hint  of  green;  "Browning." 
a  steel  grey;  "Douanier, "  which  is  the  shade  of  the  suit 
worn  by  the  French  customs  officers  at  the  front.  It  is  a 
rich  tone  between  dark  gTeen  and  blue. 

Embroidered  like  boot — Novelties  brought  out  recent- 
ly in  London  include  a  stocking  embroidered  up  the  front 
to  imitate  a  laced  boot,  a  brocaded  boot  in  royal  blue  and 
gold  with  patent  vamps  and  fancy  buttons.  A  similar 
boot  has  vamps  of  oil  silk  and  is  called  the  theatre  boot, 
cabs  being  scrace.  These  brocaded  hoots  are  promising 
for  formal — even  ball-room — occasions.  Also  a  glove  with 
tiny  pocket  between  wrist  fasteners  for  carrying  taxi 
fare,  and  another  glove  with  bracelet  stitching  in  con- 
trasting shade  with  perforated  design  at  top. 
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Military  Negligee — A  negligee  recently  brought  out  in 
New  York  is  of  cerise  or  turquoise  satin  trimmed  with  all 
the  trappings  of  the  officer's  coat,  not  omitting  the  brass 
buttons.  A  satin  hood  is  suspended  in  the  back  suggest- 
ing the  fashion  of  the  Capuchin  monks. 

Satin  Slippers — Two-tone  satin  slippers  are  shown  in 
New  York  also.  They  have  a  tiny  fold  of  another  color  or 
black  finishing  the  edge  and  again  fronts  and  heels  of  one 
color  and  backs  of  another,  perhaps  of  gold  cloth. 

Plaids  are  popular  for  auto  and  skating  accessories. 

A  new  Irish  linen  handkerchief  has  French  cords  run- 
ning crosswise,  a  quarter  inch  hem  of  green  stripes  and 
in  one  corner  a  tiny  grey  elephant  hand  embroidered. 

Cachemire  Designs — There  is  a  strong  tendency  in  New 
York  and  elsewhere  to  favor  cachemire  designs.  Motifs 
are  cut  from  old  cachemire  and  Paisley  shawls  and 
appliqued  in  the  place  of  embroidered  motifs.  These  ap- 
pear on  gowns,  hats,  blouses  and  bags.  Many  beaded  bags 
are  worked  in  the  cachemire  pattern.  One  firm  is  cutting 
up  India  shawls  into  fancy  waistcoats  to  be  worn  with 
dark  tailored  costumes.  It  is  said  that  buyers  haunt  the 
poorer  districts  where  so  many  foreign  women  posses  these 
valuable  shawls. 
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HIGH  PRICES  IN  GLOVES 

Sheepskins  Have  Doubled  in  Price 

Sheepskin  which  is  used  almost  entirely  in  the 
manufacture  of  the  finer  gloves,  has  doubled  in 
price  since  a  year  ago.  At  that  time  it  was  selling 
around  7y2c  per  square  foot,  while  at  the  present  time  it 
is  quoted  at  15c.  This  is  100  per  cent  increase.  All  split 
leathers  have  increased  in  price  approximately  95  per 
cent.  There  'has  been  difficulty  in  getting  the  desired 
quantity  of  sheepskin  to  manufacture  gloves.  Australia 
is  the  main  source  of  supply  from  which  sheepskins  have 
been  secured.  These  skins  travel  by  way  of  Great  Bri- 
tain and  from  there  find  their  way  into  Canada.  The 
British  Government  has  placed  an  embargo  on  wool  and 
sides  and  this  has  curtailed  the  supplies  that  can  be 
turned  into  domestic  use. 

One  of  the  developments  that  has  taken  place  as  the 
result  of  the  great  demand  for  caw-hide  and  horsehide 
for  military  uses  is  the  turning  of  sheepskin  to  use  in 
the  manufacture  of  tops  for  the  finer  grades  of  shoes. 
This  has  released  such  leather  for  war  purposes. 

"Never  before  has  it  been  so  difficult  to  get  raw  ma- 
terial." stated  the  secretary  of  one  of  the  large  glove 
manufacturing  houses.  Contracts  have  been  signed  for 
which  we  are  unable  to  get  the  leather  to  fill  the  orders. 
Business  has  been  good.  It  is  three  times  better  than  last 
year.  It  is  in  fact  our  best  year.  There  is  a  difficulty  in 
securing  raw  materials  and  labor.  Some  lines  of  raw 
materials  are  off  the  market  altogether.  For  instance  the 
split  pigskin  from  which  the  heavy  teamster's  mit  is 
made  can  no  longer  be  secured. 

How  Glove  Prices  are  Affected 

As  to  the  way  in  which  the  increase  in  the  cost  of  raw 
material  and  labor  affects  the  price  of  the  finished  pro- 
duct, some  instances  of  prices  may  be  noted.  Three  of 
the  popular  fine  gloves  are  the  grey  suedes,  the  ivory 
capes  and  the  tan  capes.  Grey  suedes  which  a  year  ago 
sold  for  $13.50  per  dozen  are  now  quoted  by  the  manu- 
facturers at  $1(5.50.  Ivory  capes  that  a  year  ago  could 
be  procured  by  the  retailer  for  $15  per  dozen  are  now 
quoted  at  $18.  Tan  capes  are  about  the  same  prices  as 
grey  suedes,  one  of  the  lines  that  formerly  sold  for  $13.50 
is  now  quoted  by   the  manufacturers  at  $16.50. 


SERVICE  IN  CORSETS 

Knowledge  of  Finer  Points  in  Higher  Grade  Corsets 

a  Condition  of  Their  Sale — Corsetiere's 

Suggestions 

**£^1  ERVICE  is  the  one  great  essential  in  the  sale  of 

^\  corsets,"  said  Mrs.  Miller,  a  well-known  New  York 

^  corsetiere,  to  DRY  GOODS  REVIEW. 

"It  seems  that  the  reason  why  so  many  of  the  cheaper 

grades  of  corsets  have  been  sold  in  the  past,  especially  in 

smaller  towns  and  villages,  is  that  saleswomen  have  been 

given  no  instruction  in  the  points  that  really  go  to  make 

a  good  corset.     They  cannot  give  their  customers  valid 

reasons  for  one   corset  costing  five  dollars  and   another 

only  one  dollar.     Nor  are  Miey  familiar  with  the  various 

styles  and  fittings. 

When  a  customer  by  any  chance  buys  a  higher- 
priced  corset  under  those  conditions,  she  is  given  no  in- 
struction as  to  'how  to  wear  it  properly,  and  perhaps  buys 
a  type  not  suited  to  her  figure  at  all.  This  is  certainly 
lack  of  service. 

"Many  old-fashioned  storekeepers,  too,  are  inclined 
to  keep  their  clerks  down),  thinking  that  with  greater 
knowledge  the  clerk  will  demand  more  salary  or  else 
leave.  He  forgets  that  that  knowledge,  in  the  natural 
course  of  events,  will  redound  to  his  better  business,  and 
enable  (his  corset  department  to  pav  for  a  higher-priced 
clerk." 

In  order  to  provide  the  best  service  Mrs.  Miller  would 
advise  dealers  to  carry  only  a  few  lines — a  very  large 
store  can  carry  only  four  or  five  nicely,  smaller  ones  not 
more  than  two — and  to  keep  well  stocked  with  all  the 
sizes  and  types  in  those  lines,  besides  having  their  clerks 
receive  the  best  instruction  in  fitting.  Where  this  has 
been  done,,  the  result  has  always  been  the  sale  of  hdgber- 
grade  corsets  and  mucili  better  satisfied  customers. 


AT  THE  WOODBINE 


THE  autumn  races  evidently  have  ceased  to  be  the 
fashion  centre  which  they  were  before  the  war.  It 
might  be  just  plain,  ordinary  Easter  Sunday  so  far 
as  new  clothes  are  concerned.  Indeed,  from  remarks 
overheard,  it  seems  that  the  majority  of  the  women  pres- 
ent cared  as  little  about  the  real  purpose  of  the  gathering 
in  this  case  as  they  are  reported  to  in  the  other.  They 
had  new  suits,  and  so  had  to  go  some  plate  to  wear  them. 
Gorgeousness  did  not  come  out  more  in  coloring  than  i: 
did  in  general  make-up. 

The  staple  Fall  shades  of  this  year.  Burgundy,  taupe, 
plum,  tete  de  negre,  green,  and  navy,  interspersed  with 
black,  and  some  golden  brown,  like  autumn  leaves,  were 
the  colors  worn  in  the  majority  of  cases.  One  neat  suit 
was  the  two-tone  brown  check  velour.  with  bat  of  golden 
brown  panne  and  niggerhead  veil.  The  Russian  type  in 
suits   predominated. 

A  great  many  redingotes  appeared,  usually  with  much 
fur  trimming.  Fur  was  a  striking:  feature  of  this  Fall 
display.  One  lovely  dark-eyed  lady  wore  a  handsome 
seal  cloak,  'having  bands  of  white  fox,  a  white  fox  set  and 
black  velvet  hat  edged  with  narrow  band  of  white  fox: 
black  embroidered  veil. 

Another  fine  cloak  was  of  grey  chiffon  velvet  and  chin- 
chilla. 

Some  taffeta,  faille,  and  velveteen  suits  were  very 
smart,  also  separate  silk  skirts  in  large  plaid  patterns, 
but  colors  might  be  characterized  as  "subdued." 
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JJalmor  Curtains 


^'c  Manufacture  : 

Art  Novelty 
Curtains  ana  Piece 
Goods. 

Swiss   Net 
Curtains. 

Swiss  Applique 
on  Marquisette. 

Door  Panels. 

Sonne  Femme  . 

Pillow  Snams. 

Dresser  Scarfs  and 
Table  Runners. 


The  7\ew  Range  for  Immediate 
ana  Spring  Delivery  JS.ow 
Being   Shown. 


MADE  IN 
CAN- 
AD  A  for  Can- 
auian  Homes. 
D  e  signed  and 
planned  for  Can- 
adian needs.  Tne 
Canadian  line  for 
individuality  of 
pattern  and  value, 
insuring  the  highest 
profit-making  invest- 
ment. 

A  Swiss  Curtain  of 
ourown  manufacture, 
equal  in  every  respect 
to  imported  lines  and 
lower  in  price. 


DALY  y  MORIN,  Limited 

MONTREAL 


IIIMIIIII 


mill! 


=  Mogul  Apron 


iSkotfjetfjooti  <0beralte 

— the  popular  Canadian-made  line — are  not  sold  through 
travellers  or  .jobbers,  but  direct  to  the  retailer,  thus  cutting 
off  a  tremendous  overhead  expense. 

THE  RESULT  is  that  Brotherhood  values  are  just  that 
much  better,  because  we  put  this  saving  into  the  quality 
of  the  goods,  into  the  workmanship.     It's  for  you  t 
judge, 


Send  to-d?y  for  samples.    Look  them  over.   If  they  are  all  we 
claim  secure  the  agency  for  your  town. 

Drop  us  a  card  and  receive  samples  by  return. 

H.  S.  PETERS,  LIMITED,  Manufacturers 

WELLAND,  ONTARIO 


iiiiriiiiiiiiHiiiiiiiiiTiiiiiiiiiiniiiiiiiiiiiiiiiii'iiiiiiinii  iiiiiiiiiiiniiiiin 

Brotherhood   Overalls  are  Union  Made 


111  III- 


MogulCoat 
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FUR  DEPARTMENT 


Dry  Goods  Review 


Quality  Furs 

Moose  Head  Brand 

Let  our  reputation  as  Canada's  Quality 
Fur  House  build  up  your  reputation  as  a 
dealer  in  High-Grade,  Distinctive  Furs. 

The  Moose  Head  Brand  has  the  stamp  of 
reliability  and  stands  for  sterling  quality  in 
furs  as  the  Hall  mark  distinguishes  sterling 
silver. 

Everything  in  Furs  for  Men  and  Women. 


Our  catalogue  is  ready  for 
dealers  only — get  one.  Write 
to-day. 


L  Gnaedinger,  Son  &  Company 

90-94  St.  Peter  Street,  Montreal 


The 

Quality 
Sign 


For  Furs 

in 

Canada 


Established  in  1862 
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FUR  DEPARTMENT 


MORE  BEAVER  NOW 

Gover-nment  Proclaims  Open  Season  on  November  1 

— Temporary  Drop  in  Prices  Certain 

to  Follow 


AN  event  of  considerable  importance  in  the  Canadian 
fur  trade  is  the  decision  of  the  Ontario  Government 
to  declare  an  open  season  for  beaver  on  the  first  of 
November,  for  the  first  time  in  over  ten  years.  The  reason 
for  the  close  season  being  enforced  for  years,  of  course, 
was  that  this  type  representative  of  Canadian  industry 
was  becoming  rapidly  extinguished.  Since  the  edict  went 
into  effect  the  only  beaver  available  from  this  Province 
were  the  few  hundred  that  were  caught  in  Algonquin  park 
by  the  Government  rangers  each  season  and  sent  down  and 
auctioned  off.  Now  it  is  expected  that  there  will  be  thou- 
sands at  least  where  there  were  hundreds  before. 

It  is  not  from  the  newly  caught  skins  that  the  Canadian 
market  is  expected  to  be  flooded,  however.  It  is  believed 
that  there  are  large  quantities  that  have  been  cached  in 
the  North  by  trappers  who  were  willing  to  take  certain 
liberties  with  the  game  laws,  and  that  these  will  be  tumb- 
led on  the  market  after  the  first  of  the  month.  Before  this 
each  skin  had  to  bear  the  Government  stamp.  The  inevit- 
able result  will  be  a  slump  in  prices,  especially  as  there 
has  been  comparatively  little  demand  for  beaver  this  year. 
Last  season  there  was  a  considerable  quantity  used  for 
trimming  on  coats  but  the  demand  for  t his  purpose  is 
much  smaller  this  season  and  the  call  for  sets  and  coats  is 
light  also.  The  Government,  however,  did  not  consider  the 
market  question,  naturally,  but  the  fact  that  the  beaver 
were  multiplying  so  quickly  that  they  were  doing  great 
damage  up  north.  There  will,  of  course,  be  certain  re- 
strictions that  will  limit  the  number  of  pelts,  but  these 
had  not  been  determined  by  the  Fish  and  Game  Depart- 
ment at  the  time  of  writing. 

-® 


rich  and  also  dainty  crinoline  effect  in  hand  worked  ripples 
at  the  waist  which  is  modelled  to  the  form.  Trimmings 
are  in  marten,  mink,  and  skunk,  or  other  fur.  Marten  are 
very  scarce  and  the  demand  is  great  and  growing. 

Demand  of  Union  Men 

That  labor  in  the  fur  trade  is  one  of  the  factors  in 
present  calculations  is  borne  out  by  the  fact  that  last 
month  the  fur  workers  of  Montreal  met  and  decided  that 
their  union  should  demand  from  the  employers"  a  maximum 
of  44  hours  labor  per  week,  and  a  twenty  per  cent,  increase 
in  wages,  with  time-and-a-half  for  overtime  work.  The 
workers  argue  that  the  granting  of  their  requests  by  their 
employers  will  only  bring  their  conditions  to  a  level  with 
those  in  Toronto,  New  York  and  Philadelphia,  and  claim 
increased  cost  of  living  as  a  chief  cause  of  their  demands. 
The  matter  is  not  decided  yet. 

So  far  the  inclination  of  the  workmen  is  towards  an 
amicable  settlement,  but  the  effect  of  a  local  strike  with 
the  shortage  of  labor  already  noticable  in  the  fur  trade 
would  not  help  to  make  matters  easier  for  the  manufac- 
turers whose  problem  already  is  to  meet  a  brisk  demand 
for  furs. 


MONTREAL  FUR  SITUATION 

A  Strike  of  Workmen  is  Possible — Lack  of  Labor  Makes 

Situation  Already  Difficult — A  Fashion  Review 
MONTREAL,  Oct.  4— (Special)— There  is  still  quite  a 
flutter  in  fur  trimmings  on  the  market,  for  which  certain 
branches  of  the  wholesale  trade  have  laid  themselves  out 
as  far  as  conditions  in  the  labor  market  will  let  them,  and 
many  of  the  choicest  furs  are  being  used  in  the  production 
of  trimmings.  It  is  rather  harder  to  get  furs,  and  con- 
siderably harder  to  get  labor  to  dress  and  finish,  and  make 
them  up,  so  that  prices  are  ruling  gradually  firmer,  though 
until  later  in  the  year  quotations  are  not  freely  made. 

Hudson  Seal,  the  favorite  in  furs  for  the  present  season 
is  valued  at  $1 .10  to  $1.05  a  skin  wholesale,  and  some  of 
the  newest  styles  in  ladies'  coats  of  this  fur  range  in  price 
from  $158  to  $200  wholesale.     Some  show  an  exceedingly 
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NOVEL  USE  OF  FUR. — Turban  of  broivn  velvet  with 
brown  maline  veil  caught  in  collar  of  Kolinsky.  This  novel 
adaptation  of  fur  is  attracting  much  favor  in  Nov  York. 


HIGHER  PRICES  FOR  PELTS  AT  ST  LOUIS  SALE 

No  Indications  of  a  Weaker  Market — -Seal,  F  ox,  Wolf,  Raccoon,  Muskrat  All  Advances 

Over  Recent  Figures 


THE  fur  sales  at  New  York  last  month  and  St.  Louis 
assumed  unusual  importance  owing  partly  to  the  fact 
that  we  are  cut  off  from  Europe  almost  entirely  and 
also  to  the  huge  quantities  of  skins  that  had  been  gathered 
together  for  these  sales,  especially  that  at  St.  Louis.  Or- 
ganized originally  for  the  sale  of  a  limited  quantity  of 
Government  owned  skins  of  Alaska  seals  it  has  sprung  into 
ar  event  of  importance  during  the  present  year.  Gener- 
ally speaking  the  prices  realized  at  the  St.  Louis  sale  aver- 
aged considerably  higher  than  at  the  earlier  one  in  New 
York  and  may  be  considered  to  establish  a  standard  of 
prices  for  the  balance  of  this  year.  The  whole  series  of 
sales  show  no  signs  of  any  general  drop  in  the  prices  of  the 
pelts  for  some  time  to  come,  but  the  reverse. 

The  sale  at  the  Southern  city  started  with  a  high  figure 
for  blue  fox,  from  25  to  50  per  cent,  above  the  October 
figures  of  last  year,  and  averaging  $45.50  per  skin.  Seals 
sold  around  $50  a  pelt.  On  the  third  day  cross  fox  was 
eagerly  competed  for  and  brought  an  advance  of  fifty  per 
cent,  over  recent  sales. 

In  an  official  report  of  the  sales  on  Sept.  28  Funsten 
Bros.,  that  the  majority  of  skins  sold  above  late  quota- 


tions. White  fox,  for  instance,  was  in  this  position.  A 
marked  interest  was  shown  in  red  fox,  and  this  view  is 
confirmed  by  a  later  report  from  New  York.  In  beaver 
there  were  14,000  skins  offered  "mostly  Canadian  and 
Hudson's  Bay"  and  the  prices  were  above  the  recent 
m:\rkets. 

Both  wolf  and  raccoon  sold  at  20  per  cent,  above. 
Marten  was  in  about  the  same  position.  The  supply  of 
fitch  was  very  small.     Bear  brought  good  prices. 

Skunk  sold  ten  per  cent,  above,  for  the  northern  speci- 
mens. Muskrat  was  twenty  per  cent,  higher.  Contrary  to 
expectations  opossum  was  sought  after  at  better  than  late 
prices  especially  for  foreign  accounts.  Moles  brought  high 
pi  ices.  Civet  cats  sold  at  fair  prices  and  were  bought 
mostly  for  Europe. 

Among  the  lots  offered  were  one  million  muskrat  skins 
80,000  skunk,  95,000  opossum,  10,000  red  fox,  and  other 
furs  in  smaler  number.  Two  hundred  and  fifty  blue  fox, 
and  500  silver  fox  represented  some  of  the  more  costly 
furs  to  be  offered,  and  there  were  600  Northwestern  Coast 
seal  furs  in  the  list. 


IN  THE  RETAIL  FUR  DEPARTMENTS 


HUDSON  seal  holds  the  premier  place  for  fur  coats 
this  season.  Very  few  models  of  any  other  fur  are 
exhibited.  The  majority  of  these  coats  are  trim- 
med with  other  fur  but  a  great  many  are  without  other 
trimming  than  the  deep  self  collar  and  cuffs  and  perhaps 
belt.  At  the  opening  of  the  season  fur  coats  were  mostly 
full  length  and  extremely  flared,  but  slightly  shorter 
lengths  are  appearing  now  varying  from  40  to  45  inches, 
and  there  is  a  noticeable  tendency  towards  less  extreme 
flares. 

Fox,  ermine  and  sable  are  the  favorites  of  the  hour  in 
the  better  class  of  trimmings  as  well  as  for  sets.  Indeed 
fox  in  any  shade  is  accepted  without  question  and  is  just 
as  popular  in  sets  as  for  trimming.  The  vogue  for  this  fur 
is  possibly  due  to  the  excellent  quality  of  the  fur  shown. 
Never  in  history  was  red  fox  so  beautiful,  so  much  worn 
or  so  expensive.  Three  skins  of  silver  fox  noticed  in  one 
house,  are  perfectly  matched  and  apparently  faultless.  As 
they  hang  the  three  are  valued  at  $2,250.00.  These,  of 
course,  are  ranch  bred  and  are  a  real  tribute  to  Canadian 
industry  and  resources. 

Cross  fox,  too,  has  reached  an  unprecedented  quality. 
White,  grey  and  black  fox  sets  are  selling  in  great  numbers, 
and  three  new  shades  as  well.  These  are  "rose,"  "rose 
taupe"  and  "bridal  grey,"  the  two  former  colors  being 
somewhat  like  the  Isabella  shade  but  slightly  lighter. 

All  the  short  furs  like  seal  and  mole  are  good  for  sets, 
especially  where  t'ie  popular  caperine  is  desired.  Some  of 
these  are  so  deep  as  to  approach  the  old-fashioned  capes 
of  our  grandmother's  day. 

In  the  more  popular  priced  trimmings  kolinsky,  a 
dyed  sable,  is  the  novelty  of  the  season.  Wolf,  in  black 
and  natural,  lynx,  fitch,  rabbit,  some  squirrel,  beaver  ard 


civet  cat  and  a  small  amount  of  mink  are  used  but  kolin- 
sky is  demanded  in  all  the  New  York  stores.  Mink  has 
been  partially  revived  in  New  York  this  year  and  is  shown 
here  in  some  capes  and  for  trimming  but  is  less  in  de- 
mand than  for  several  seaons.  It  is  lower  in  price,  too, 
than  formerly. 

Muffs  this  season  are  of  all  sizes  and  shapes,  but  the 
barrel  and  melon  styles,  quite  small,  seem  to  sell  best. 
Muff  strings  are  the  latest  touch.  The  better  muffs  are 
being  lined  with  velvet  and  have  a  satin  frill  at  the 
openings. 
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MARKET  BRIEFS 

Continued  from  page  37 

Corsets — Corsets  have  joined  in  the  march  of  advanc- 
ing prices.  The  cheaper  grades  in  particular  have  jumped 
about  25  per  cent. 

Cotton  Homespun — On  account  of  the  monster  prices 
dealers  in  cloaks  and  suits  seem  quite  at  a  loss  as  to  how 
to  adjust  supply  and  demand.  A  cotton  homespun  which 
two  years  an  da  half  ago  was  bought  for  45  cents  is  now- 
priced  at  $1.50—  and  Venetian  cloth— very  little  of  which 
can  be  had  at  all  has  jumped  in  the  same  time  from  65 
cents  to  $2.15.     "It  is  appalling,"  said  our  informant. 

@ 

Dominion  Oilcloth  Co. — J.  M.  Thompson,  Treasurer  of 
the  Dominion  Oilcloth  Company  of  Montreal,  has  enlisted 
for  active  service  in  the  245th  Battalion  C.E.F.  It  is  un- 
derstood that  he  is  slated  for  a  captain's  commission  be- 
fore long.  *  *  *  G.  H.  Shepherd,  of  the  same  firm,  has 
joined  the  245th  Battalion  C.E.F..  for  active  service. 


BEADY-TO-WEAB 
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DRESSES 


Pleated  Gowns  With  Narrow  Girdle  Tied  Loosely  at 
Waist — Russian    Effects   Popular 

THE  very  newest  dresses  shown,  apart  from  extreme 
importations,  are  the  pleated  gowns.  These  have  a 
yoke  and  deep  collar  and  fall  in  one-inch  pleats, 
either  flat  or  box,  straight  from  bust  tc 
hem,  with  no  catch  whatever  at  the  waist, 
unless  it  be  in  an  underarm  inset.  A  nar- 
row silk  or  beaded  cord,  or  ribbon  velvet 
girdle  is  tied  loosely  at  the  waist  with  long 
ends  hanging  at  centre  front  or  one  side. 
This  style  of  gown  looks  more  graceful,  of 
course,  in  soft  materials  like  Georgette, 
crepe  de  chine  and  satin  but  serge  and  vel- 
vet are  used  to  considerable  extent  also. 
Evening  dresses  are  cut  after  this  fashion 
and  are  very  effective  in  the  paler  tints 
with  sparkling  bead  trimmings. 

For  afternoon  wear  Copenhagen  blue 
and  Russian  green  Georgettes  and  crepe  de  chine  are  in 
great  favor  and  in  charmeuse,  Belgian  and  navy  blue  and 
black  may  be  added  as  the  popular  shades.  This  design 
demands  a  slightly  longer  skirt  than  has  been  worn  for 
the  past  couple  of  seasons,  a  two  inch  sweep  being  all  that 
is  allowed  some  models. 

In  the  other  popular  cuts,  that  is,  Russian  effects,  nip 
in  waists  with  very  full  skirts  and  overskirts  and  the 
more  strictly  moyen  age  type,  plain  dark  colors  or  greys 
for  afternoon  and  street  wear  prevail  and  combinations 
of  serge  and  satin,  velvet  and  satin,  satin  and  Georgette 
are  still  very  good. 

Skirts  never  reached  the  extreme  widths  in  Canada 
that  Paris  and  New  York  accepted  but  now  we  are  wearing 
what  New  York  is  demanding — the  two  and  a  half  yard 
width.  Many  new  models  there,  indeed,  have  only  a  two- 
yard  circumference. 

In  whatever  of  the  prevailing  styles  or  colors  we  choose, 
however,  the  one-piece  dress  with  wide  deep  collar  of 
white  is  excellent  style  for  both  Fall  and  Winter. 

Plain  and  fancy  nets  in  white,  pink,  flesh  ami  can  de 
Nile  are  very  popular  for  evening  gowns.  Many  are  very 
elaborately  adorned  with  beads  and  metallic  laces  and 
brocades.  Nets  are  predicted  by  a  number  of  firms  to 
have  a  big  run  for  Winter  and  Spring. 

-@ 

CHILDREN'S  WEAR  FOR  SPRING 

ALREADY  there  are  many  new  samples  being  shown 
for  the  little  tots  to  wear  next  Spring.  Though  no  novelty 
garments  have  been  invented,  there  is  much  variety  to 
the  old  ones,  creepers,  rompers,  and  French  dresses  be- 
ing- made  up  in  about  a  hundred  different  d'esigns  by  one 
firm.     Others,  no  doubt,  have  similar  collections. 


GOWN  OF  BLACK  SATIN,  giving  appearance  of  long 
coat.  White  satin  for  collars  and  cuffs  is  in  great  favor 
as  are  fur  and  buttons  for  trimming.  Their  use  here  is 
very  effective. 

Colors  are  in  about  as  wide  a  range  as  usual,  despite 
the  dye  uncertainty,  hut  the  demand  for  all  white  has 
considerably  increased  since  last  Spring.  Pink,  blue,  and 
some  khaki  are  in  staple  shades  often  used  in  combination 
with  white.  Raw  silk  and  Japanese  silk  are  in  some  de- 
mand for  these  garments;  crepe  de  chine,  which  was  used 
for  novelties  last  year,  is  shown  again,  but  the  more  utili- 
tarian   materials,   like   pique,   galatea.   and    cotton    poplin, 
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are  the  big  sellers.  Basket  weave  cotton  is  shown  also 
and  promises  well  on  account  of  its  soft  texture  and  yet 
good  wearing  quality. 

Embroidered  Edgings  for  Trimming 
Tiny  pearl  buttons  and  narrow  white  embroidery 
edgings  make  attractive  trimming,  particularly  on  the  all- 
white  garments.  Colored  borders  and  braids  and  wash 
buttons  are  in  much  demand  also.  'Collars,  cuffs,,  belts, 
lapels,  and  pockets  of  white  on  colored  dresses  and  suits 
are  shown  in  great  numbers  and  for  the  soft  dresses  of 
silk  and  chambray,  smocking  'with  colored  thread  is  a 
favored  'trimming. 

Caps  and  Coats 
Pique  continues  to  be  a  very  popular  material  for  the 
kiddies'  caps,  sunbonnets  and  coats;  drill  is  used,  too, 
and  for  "best"  wear — which  bars  the  sunbonnets,  of 
course — silk  faille,  white  serge,  and  broadcloth.  Just 
now  a  good  deal  of  plush  in  scarlet,  green  and  blue,  and 
white  cordiuroyi,  are  bought  for  cool  weather,  but  almost 
any  light-colored  summery  material  is  worked  up  for 
Spring  hats.    One  firm  has  a  line  of  dainty  printed  voiles. 


CORSETS-BRASSIERES 

May  be  Reaction  in  Spring  to  Low  Bust  Forms — 
Using  Lantern  Slides  in  Demonstrations. 

THE  popularity  of  high  bust  corsets  last  year  is  suffi- 
cient excuse  for  the  prediction  of  a  reaction  to  the 
low  bust  for  next  Spring.  The  medium  style  is  al- 
ways in  good  form ;  this  and  the  very  fact  that  many 
figures  simply  have  to  achieve  to  either  one  or  the  other, 
is  a  guarantee  to  dealers  that  all  three  will  be  in  demand. 
It  is  therefore  advisable  that  they  do  not  buy  too  heavily 
in  any  one  line  nor  go  to  extremes. 

There  are  indications  of  a  definite  waist  line  coming  in 
corsets.  This,  of  course,  necessitates  the  side  hip  curves. 
The  flat  back  and  short  skirts  seem  to  want  to  remain, 
though  longer  skirt  models  must  be  carried  for  the  figures 
requiring  them. 

Paris  Invents  a  Lounging  Corset 

An  item  from  Paris  via  New  York,  states  that  a  loung- 
ing corset  has  been  constructed  of  batiste  or  silk  jersey, 
with  no  stays  or  lacing.  Three  clasps  in  the  back  fasten 
it  and  a  satin  ribbon  shoulder  strap  supports  it.  There  is 
trimming  of  tulle  and  garlands  of  roses.  It  is  promised 
a  vogue  for  next  Spring  and  Summer. 

Laces  on  Brassieres 

In  brassieres  more  of  the  back  fastenings  are  selling 
this  year  than  last.  The  bandeau  brassiere  is  popular 
but  is  wider  to  suit  the  low  top  corset.  In  the  majority  of 
cases  rather  elaborate  trimming  is.  seen  but  the  trend 
seems  to  be  more  to  laces  than  embroideries  owing  no 
doubt  to  the  difficulty  of  obtaining  the  latter.  Notting- 
ham and  the  United  States  are  providing  a  wide  range  of 
fine  and  good  wearing  laces.  The  popularity  of  filet  lace 
is  remarkable.  It  is  quite  the  correct  thing  in  the  better 
grades  of  brassieres. 

Lantern  Slide  Lectures  on  Corsets 

One  of  the  newest  devices  for  the  display  of  corsets  is 
the  lantern  slide  lecture,  open  to  the  public.  The  variety 
of  figure  types  is  depicted  on  the  screen  by  living  models 
and  impresses  the  importance  of  proper  fitting.  One 
corsetiere  is  using  this  method  in  her  Canadian  tours  and 
in  addition  gives  instruction  to  sales-ladies  in  all  the 
larger  points  which  she  visits  on  the  hygiene  of  corsets 


and  on  the  difference  between  curved  and  straight  styles 
and  how  to  fit  the  lines  of  the  body.  It  is  her  opinion 
that  it  is  much  better  to  have  capable  corsetieres  in  stores 
than  to  allow  customers  to  get  into  the  habit  of  waiting 
for  the  semi-annual  or  quarterly  demonstrations  of  a  pro- 
fessional corsetiere. 

Dealers  in  outlying  districts  would  no  doubt  find  it 
cheaper  in  the  long  run  to  send  their  saleswomen  to  con- 
ventions or  larger  centres,  for  instruction  than  to  have  a 
professional  visit  the  store  at  intervals  and,  of  course,  no 
corset  department  can  be  really  successful  which  lacks  a 
trained  corsetiere. 

Elastic  lacers  for  the  skirt  part  of  corsets  seem  like 
a  reasonable  invention,  'which  is  used  by  some  firms. 

— © — 


COATS 

Broadcloth   in   These   as   in   Suits   are  Remarkably 

Popular — Sealette  for  Moderate  Priced — 

Lots  of  Fun. 

The  prediction  of  the  popularity  of  broadcloth  has 
materialized  with  emphasis.  In  fact  that  weave  is  so 
popular  that  it  seems  to  be  all  used'  up.  Wholesalers  are 
paying  astonishing  prices  for  what 
they  can  obtain  of  it  and  yet  many- 
orders  have  to  be  left  unfilled.  For 
the  better  class  of  coats  and  wraps  it 
is  the  material  most  in  demand  and 
Burgundy  is  the  best  color.  For  coats 
green  seems  to  be  rivalling  Bur- 
gundy. Velours  and  serges  take 
second  and  third  places  respectively 
with  perhaps  velvets  and  gabardines 
next.  These  all  sell  as  fast  as  they 
can  be  obtained.  Fancy  silks  are 
used  much  for  linings  but  the  staple 
material  is  plain  satin. 

In  the  more  moderately  priced  coats 
sealette  orders  are  so  great  as  to  be 
quite  beyond  fulfilling  in  time  for  this 
season's  wear.  Both  these  and  the  first  mentioned  mate- 
rials have  fur  trimming,  little  or  much,  to  suit  the  price 
offered  by  dealers,  but  much  is  most  frequently  demanded. 

"Monk"  Collars  Approved 

Popular  priced  coats  of  tweeds  in  plaids  and  broken 
checks  are  in  big  demand.  Many  of  these  too,  have  fur 
trimming  either  in  capes  and  cuffs  or  edgings.  Manufac- 
turers of  these  garments  have  pretty  generally  recognized 
the  approval  given  the  wide  and  deep  collars,  called 
"Monk"  collars,  for  winter  wear  for  these  appear  on  all 
the  newest  models.  They  are  cut  in  such  a  way  that  one 
collar  may  be  worn  from  two  to  four  different  ways.  One 
coat  which  has  already  received  several  repeat  orders  is  of 
purple  curl  cloth  with  very  deep  collar  which  may  be 
worn  in  chin-chin  style  and  three  degrees  of  openness. 
The  coat  has  a  graceful  ripple  and  is  full  length.  In  front 
small  straps  hold  the  fulness  in  place  at  the  waist.  The 
sleeves  are  raglan  and  two  sizes  of  square  purple  celluloid 
buttons  are  used.  A  similarly  cut  coat  has  the  addition  of 
a  belt. 

The  fish  fin  pockets  with  flap  sitting  out  from  the  sides 
is  a  new  touch  noted  on  another  model. 

Sleeves  are  very  loose  and  have  deep  wide  cuffs  some- 
times with  an  inner  closer  fitting  cuff. 

Altogether,  the  coat  which  combines  utility  and  com- 
fort is  the  good  seller  this  vear. 
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BLOUSES 


Christmas  Hints  on  the  Market  in  Satin  Stripes — 

Basque  is  Taking  Well — Darker  Shades 

Shown. 

BLOUSES  are  the  season's  delig-lit !  And  no  wonder, 
for  can  you  imagine  anything  more  charming'  than 
the  crepe  de  chine  and  Georgette  that  flit  about 
like  hits  of  fleecy  cloud  escaped  from  the  outer  -edges  of 
the  sunset?  It  seems  just  now  as  if  no  material  cam 
possibly  be  invented  which  will  be  more  attractive,  more 
in  demand,  or  fake  the  roost  delicate  colorings  better  than 
crepe  de  chine  'and  Georgette. 

A  few  blouses  of  these  materials  bave  fcomcSh.es  of  silk 
embroidery,  but  fhe  majority  merely  'have  fine  narrow 
lace  edgings  or  'hemstitching  for  trimming'.  Their  chief 
beauty  lies  in  their  deep  soft  collar  and  full  jabot  or 
revers  in  front.  Some  collars  may  be  worn  high,  but  by 
far  .the  greater  number  have  V-necks. 

Darker  Colors  for  Late  Fall 

One  firm  began  the  season  with  white,  flesh,  and  other 
pale  shades  in  great  demand,  but  as  Fall  suits  are  being 
bought  up,  navy  and  nigger  brown  have  taken  first 
places,  still  in  the  same  materials.  Another  largo  firm  is 
still  selling  flesh  and  ivory  in  enormous  quantities.  Maize 
and  eau  de  Nile  are  also  excellent  colors  for  blouses. 
At  this  house  they  place  fine  nets  second,  and  predict  a 
very  strong  demand  for  these  for  next  year.  Before  the 
war   the  hand-embroidered   nets  were   largely   a   German 


product,  but  very  rich  and  tine  nets  are  turned  out  now  in 
Nottingham. 

The  basque  blouses  seem  ito  he  taking  well,  and  there 
is  considerable  variety  to  them  Some  are  in  slip-over 
style;  others  like  coat  smocks,  and  some  are  just  an  or- 
dinary blouse  with  straight  paplum  below  the  waist,  vary- 
ing from  three  to  twelve  inches  in  depth.  These  are  in 
the  favored  materials  and  trimmings. 

Japanese  wash  silk  blouses  in  stripes  are  still  selling 
exceptionally  well;  also  white  voiles  with  narrow  guipure 
edging.  An  attractive  blouse  offered  for  next  spring  is 
sheer  white  voile  with,  %-inch  colored  satin  stripe. 

A  Christmas  Striped  Material 

A  new  material  in  Christmas  sample  blouses  resembles 
crepe  de  chine  in  a  very  heavy  weave.  It  comes  in  stripes. 
Narrow  plain  and  satin  stripes  form  one  %-inich  stripe  of 
white.,  and  between  are  pale  blue  or  Nile  green,  and  white 
pin  stripes  in  a  lVs-inch  stripe.  The  sailor  collar,  revers 
and  cuffs  'have  plain  white  crepe  de  chine  borders. 

Dainty  figured  Georgette  blouses  are  also  bought  up 
quickly,  but  this  miaterial  is  very  hard  to  get.  One  firm 
is  finishing  all  its  blouses  at  the  waist  with  a  washable 
elastic,  which  it  claims  is  superior  to  the  straig'ht  hand. 

All  these  fancy  blouses  are  finding  excellent  sale  for 
Christmas  trade. 

— m — 


BLOUSE  OF  GEORGETTE  CREPE  and  filet  net,  illus- 
trating new  idea  in  deep  collar  effect.  Pearl  button?  for 
trimming  are  much  favored  also. 


BROADCLOTH  LEADS  IN  SUITS 
Only  Dressier  Models  are  Long- 
Popularity  of  Russian  Lines 
and  Shades 
BURGUNDY  broadcloth  seems  to 
hold  first  place  with  suits  as  with 
cloaks,  -but  the  scarcity  of  the  mate- 
rial makes  it  the  highest  priced  suit 
offered,  apart  from  imported  novel- 
ties. Velours,  serges,  velveteens  and 
gabardines  also  have  prominence  in 
the  better  class  of  suits.  The  popular 
priced  lines  as  usual  include  a  num- 
ber of  poplins,  cheviots,  some  tweeds 
and  curl  cloths. 

Although  the  earlier  predictions  were  for  very  long 
suit  coats,  these  seem  now  to  be  confined  to  the  dressier 
models  which  vary  from  38  to  40  inches  with  a  few  almost 
full  length.  The  regulation  street  suit  is  much  more 
popular  in  30  to  34  inch  lengths.  Skirts  have  the  same 
tendency,  the  majority  of  dressy  suits  being  almost  full 
ankle  length  and  other  lines  being  from  that  to  shoe-top 
length  with  the  popularity  varying  inversely  as  the  length. 

A  misses'  suit  which  seems  to  have  made  quite  a  "bit" 
in  some  quarters  is  a  navy  cheviot  serge  with  wide  rever- 
sible chin-chin  or  sailor  collar  bordered  with  coney  fur. 
The  coat  is  in  Norfolk  cut,  skirt  plain  rippled  and  short. 

A  Tribute  to  Russia 

Admiration  for  Russia  is  unbounded  this  year  if 
fashions  may  be  regarded  as  a  tribute.  Russian  green  is 
one  of  the  best  colors  for  hats,  coats,  suits  and  blouses. 
The  basque  blouse  is  decidedly  Russian  and  Russian  suits 
are  quite  the  thing,  and  no  doubt  if  Russian  sable  were 
available  it  would  be  a  leader  also  for  fur  is  the  most 
usual  trimming'.  It  seems  as  if  every  kind  of  fur-bearing 
creature  must  sacrifice  himself  for  cither  beauty  or  use 
this  year.  His  skin  is  cut  up  into  very  narrow  strips  or 
many  of  him  are  sewn  together  for  very  wide  strips.  He 
is  used  in  every  shape,  and  natural  or  dyed. 

In  addition   to  the  dark  colors  which   filled   the  early 
displays,    a    number    of    brighter    flashes    appear    now    in 
autumn  and  military  touches,  which  add  both  delight  and 
variety  to  winter  possibilities. 
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Fashions  for 
Fall  6  Winter 

Stylish,  Correct,  Practical  for  Motor  and  Sport. 

No.  586.  Canadian  Blanket  Cloth  with  white  stripe.  Wool  fringe  trim.  Throw  of  same  material.  7  1  5  Blue,  7  1  7  Green, 
718  Yellow  and  719  Rose,  at  $13.50.  No.  583.  Heavy  weight  Velour  Jersey  Knit  cloth,  trimmed  with  French  seal  fur. 
367  Roue,  368  Hemlock  Green,  369  Joffre  Blue,  at  $16  50.  No.  584.  Heavy  weight  Angora  Knit  Cloth.  935  Rose,  936 
White,  937  Corn,  938  Green,  939  Copenhagen,  953  Heliotrope,  at  $14.50. 


Fifth 


New  York: 
Bldg.,  23rd  St.  and  Fifth  Ave. 


C.  Kenyon  Company 

(Wholesale   Only) 

NEW  YORK 


Chicago: 
Congress  and  Franklin  Streets 
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We  Sold   200,000 

HERCU  LES 

HOUSE     DRESSES 

Last   Season. 

We  are  House  Dress  Specialists 
and  we  give  you  values  that  surpass 
anything  offered  in  America.  If  you 
have  not  tried  our  lines,  do  so  now. 

Styles  Correct. 
Prices  Right. 
Deliveries  Prompt. 

Write  for  Styles. 


Hercules   Garment   Co. 

Limited 

Montreal,  Canada 

Factories  : 

Montreal    and     Louiseville 


Canada 


and 

sat- 


in action  are  en- 
joyed  by  women 
to-day  because  of 
t  h  e  i  r  common- 
sense  demand  for 
a  corsetry  that  is 
flexible  and  resi- 
lient. 

P.  C   Corsets  sat- 
isfy    this    demand 
a  nil    sell    well. 
Corsets      are      the 
found  ation    for 
most    of    women  ., 
t..a.mg     apparel, 
Mir    merchant   who 
isiie£  his  customers  with 
a  good  corsetry  is  build- 
ing   up    his    other    de- 
pal  tuunt.s. 

P.  C.  Corsets  will  sat- 
isfy the  most  fastidious, 
and  tile  strong  selling 
features  of  this  line  are 
EASE.  COMFORT, 
('  O  N  P  O  R  MITY  TO 
FIGURE,  GRACE  and 
FREEDOM,  with  a 
boneing  that  is  scienti- 
rii  ally  correct,  unbreak 
able    and    rustproof. 

WE    WILL    BE 

PLEASED  TO  SEND 

SAMPLES    ON 

REQUEST. 

GBBSBM 

Parisian  Corset  Mfg.  Co.,  Ltd. 

Quebec,  Que.,  Canada 
Branches:    Toronto,   Stock  Exchange  Bldg.; 
Montreal,   32!>    Craig    St.    W. 


GUARANTEED    TO 


AS  SAB 


IN0N0S 


S0MMER    BLDG. 


MONTREAL 


SELL    WELL 


How  Much 


EXTRA   MONEY 

are  you  in  need  of  right  now?  Is  the  income  sufficient 
to  meet  your  requirements  and  allow  you  to  take  in  a 
few   little  luxuries  of  life? 

If  it  isn't  and  you  have,  say,  two  or  three  hours  daily 
that  you  can  spare,  we'll  tell  you  how  to  add  to  your 
weekly  earnings  any  reasonable  amount  of  money.  Say 
on  your  "Post  Card" — "Please  send  me  full  particulars 
of  your  money-making  plan  for  spare  time  workers." 

The  MacLean  Publishing  Co.,  Ltd. 

143-153   University  Ave.     -    TORONTO,   CANADA 
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FALL     WAISTS 

FOR 
IMMEDIATE  DELIVERY 


<lllllllMIIIIII>lM!lll<ll:ll:|||l1|i|||||:lll;!llll||il!l|!ll|||;|!|||||||' 


TN  the  following  lines  we  have 
*-  covered  this  season's  most 
favored  styles  and  these  goods 
are  ready  for  prompt  delivery. 


Fancy  Imported  Velours 

FAST  COLORS 

Wool  Delaine 
Wool  Taffeta 
Gabardine 
Jap  Silks 
Crepe  de  Chine 
Piques 


mil 
Also  Special  Lines  in  Plain    Black  Materials. 


<ffl<mtteae 
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Travellers  now  out  with  the 


Fine 

Spring  Range 


Children's  Middies,  Infants'  Rompers,  Babies' 
Dresses,  Boys'  Wash  Suits,  Children's  and  Ladies' 
Novelty  Middies. 

The  splendid  values,  the  new  styles  and  the  quality 
and   workmanship  of  this  range  are  con-         ^ 
ducive  to  quick  selling. 

By  all  means  see  this  line. 

James  Richardson  Company 


14   Breadalbane  Street 


Toronto 


The  CRAVENETTE  Co., 
Ltd.,  affix  their  stamp 
only  to  such  goods  as 
are  suitable  in  quality  for 
Shower-proof   purposes. 


Rec?  Trade  Mark 

%rawnette> 

PROOFED    BY 


Therefore,  this  stamp  is 
a  guarantee  not  only  of 
Shower  -  proof  properties, 
but  also  of  the  Quality  of 
the   Material. 


(Regd.) 

for  Man,  Woman 
— and  Child — 


Attractive 

Show    Cards 

For  Window 

DiiplaySent 

Free  of  all 

Choree  on 

Application 

to  Leading 

Importers. 


RAINCOATS 

"KEEP  THE  WORLD  DRY" 


DUST- 
PROOF 


as 
well 


as 


SHOWER- 
PROOF. 


The  "Cravenette"  proof  i*  rain  and  weather  resisting,  because 
it  treats  each  separate  fibre  of  the  cloth;  it  i«  permanently  rain- 
proof, water  running  off  as  from  a  duck's  back  The  ventilation 
is  perfect,  the  goods  being  porous.  "Cravenette"  fabrics  in 
great  variety  in  black  and  colours,  and  ready-to-wear  Coats  and 
Cloaks  in  tasteful  and  fashionable  styles,  are   readily  obtainable 

FROM  ALL  LEADING  IMPORTERS 

In  case  of  any  difficulty  in  obtaining   "  CRAVENETTE  "  please  write  to  — 

The  CRAVENETTE  CO.,  Ltd.,  Dept  ,  6  Well  Street,  BRADFORD,  ENG. 

6G 
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H.  L.  WATTS 


LIMITED 


Announce  a 

Change  of  Address 

We  are  now  in  our  new  Warehouse  and 
Factory,  400  Richmond  Street  West 
(just  around  the  corner  from  Queen 
and  Spadina). 

We  extend  a  cordial  invitation  to  call  at 
any  time,  in  quest  of  Children's  Wear. 

H.   L.  WATTS 


Style  5960 

Made  of  a  fine  woven  poplin,  in 
black  and  navy.  New  fancy  pockets 
and  belted  yoke  in  front  finished 
with  small  buttons.  Loose  belt  in 
back,  with  gathers  underneath.  Wide 
bottom. 

Price  $3.50 


"THE  BIG   SKIRT  HOUSE"  OF  PHILADELPHIA 

For  the  Better  Kind  of 

SKIRTS 

For  the  Fall  Season. 


Send  for  a  sample   assortment  of  the 
Always,   Dependably  Good 

PHILADELPHIA 

SKIRTS 

that  for  style,  make  and  fit  are  the  Big- 
gest Skirt  Values  in  the  market  to-day. 

Write  or  wire  your  order  now. 

IMMEDIATE    DELIVERY. 
Satisfaction  Guaranteed. 

Skirt  Co. 

of  Philadelphia 
707-709  Filbert  St. 


Style  5961. 
In  this  model  an  all  wool  double 
twill  storm  serge  is  used;  in  black 
and  navy  shades.  Front  is  made 
with  a  set-on  belted  yoke  effect  with 
the  pockets  worked  in  as  part  of  the 
yoke.  Loose  belt  in  back  with  gath- 
ers underneath.     A  good  style  for 


No  connection  with  any  other  similar  named  concerns  anywhere 
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Price  $3.50 


FANCY  GOODS 

NOTIONS  &  TOYS 


J| HOLIDAY  LINES 

New  Toys  of  a  Military  Nature— Ivory  Goods  Grow- 
ing in  Demand — Japanese  China — Brass 
Goods  From  Shells — Bags 

TOYS  are  enjoying  "heir  ns'ial  big  Christmas  run 
and  seem  to  he  giving  much  satisfaction  to  all  con- 
cerned <  n  account  of  their  great  variety  and  steady 
improvement.  The  majority  of  this  year's  creations  arc 
o1  a  military  character,  dreadnoughts  and  submarines  be- 
"111-  as  common  as  drums,  while  board  games  specialize 
on  military  tactics.  Trains,  autos,  and  aeroplanes  also 
^peak  of  the  foremost   thought  of  the  times. 

A  novelty  of  more  peaceable  suggestion,  perhaps,  is 
3  street  car  fare  box.  Possibly  its  advent  is  responsible 
for  the  new  walking  dolls  and  dolls'  kid  shoes,  which 
are  dainty  enough  for  any  little  lady.  They  are  of  white 
kid,  with  fancy  perforated  strappings,  real  shoe-laces  in 
front,  or  side  lacings,  and  an  almost  human  sole  with  a 
heel.  They  .are  much  too  stylish  to  put  in  the  juggling 
clown,  of  course. 

"Previous  to  the  war,  the  eye  industry  was  one  b;. 
itself,  and  confined  to  France  and  Germany,"  said  a 
dealer.  "For  that  reason  there  are  very  few  sleeping 
dolls  to  be  had,  but  we  will  get  them  in  time." 

Ivory  Toilet  Gifts 

Despite  the  difficulties  of  obtaining  ivory,  toilet  ar- 
ticles of  that  material  are  shown  in  much  greater  num- 
bers than  in  anything  else.  Ebony  goods  have  a  demand 
and  some  tortoise  shell  also,  but  ivory  is  fashion's  decree. 
The  usual  articles,  some  in  slightly  new  designs,  are 
shown — brushes,  mirrors,  trays,  jewel  boxes,  hair-receiv- 
ers, candle-sticks,  combs,  picture  frames,  etc.  One  new 
jewel-box  is  shaped  like  a  square  piano  with  Louis  XIV 
legs  and  hinged  lid.  Some  sets  are  hand-painted  in  dainty 
pale  colors,  or  elaborately  ornamented  in  sold  or  silver, 
with  enamel. 

Fancy  China 
Japanese  band-painted  china  is  being  shown  in  con- 
siderable quantities  for  the  Christmas  trade.  Many 
pieces  have  Japanese  designs,  while  others  are  in  imita- 
tion of  the  English  and  French  patterns  or  the  regula- 
tion floral  designs.  The  quality  of  both  china  and  paint- 
ing is  very  commendable. 

In  other  lines,  a  novelty  noticed  in  one  house  was  in 
nut  bowls,  which  had  painted  designs  of  nut-tree  branches 
and  to  make  the  nuts  more  life-like,  the  china  was  raised 
in  the  natural  shape  and  size  of  the  nut  painted  on  it. 
Acorns,  walnuts,  almonds,  and  peanuts  were  among  the 
deceptions. 

Brass  Articles  from  Shells 

It  is  very  probable  that  brass  articles,  particularly  in 
the  smaller  pieces,  will  be  in  demand  for  Christmas  trade. 
Fern  dishes,  correspondence  requisites,  crumb  trays,  etc., 
come  in   various  designs.        A   dinner  gong  noticed   was 


mounted  on  a  real  six-inch  shell.  Other  novelties  either 
made  of  shells  or  with  shells  for  base,  are  new  and  selling 
well. 

Large  leather  bags  seem  to  have  gone  out  completely. 
The  medium  sized  pouch  bag  and  hand-strap  purse  hold 
the  field  just  now,  so  far  as  leather  goods  are  concerned. 
The  dull  pin-grained  seal  and  morocco  are  leathers  most 
in  use.  These  are  very  suitable  for  the  soft  fancy  pleated 
effects  that  are  seen  so  much.  Art-craft  work  of  dull 
colored  leather  appliqued  to  black  leather  and  with  dull 
brass  trimmings,  adds  a  novel  touch  to  some  of  the  higher 
priced  bags.  These  retail  at  from  eight  to  fifteen  dollars. 
A  neat  little  black  moire  bag  in  one  collection  had 
three  little  frills  around  it,  suggesting  the  crinoline  skirt, 
and  was  very  quaint. 

Buffed  llama  calf;  grey,  navy,  brown,  or  green  beaver 
calf,  crepe  grain  seal,  and  "Falkland"  leather  (a  fancy 
grey),  are  some  of  the  new  finishes  given  to  leather  which 
make  the  bags  very  attractive  and  to  match  costumes. 

Richly  beaded  bags  are  very  popular  this  winter,  but 
it  is  thought  that  the  strap-handle  purse  will  come  in 
stronger  than  any  other  line  before  the  season  is  over. 
All  bags  are  lined  with  silk  in  floral  and  fancy  stripe 
effects. 

In  the  special  lines,  a  new  idea  is  expressed  in  the 
dressing  bags  for  ladies.  These  are  of  leather,  silk  lined. 
with  draw-cord  top.  A  round  mirror  forms  the  "floor" 
and  in  the  sides  are  many  pockets  fitted  with  ivory  toilet 
articles:  brushes,  comb,  tooth  brush,  soap  box.  tooth  pow- 
der box,   talcum  box,  and  manicure  fittings. 

Men's  leather  collar  bags  have  stationary  round  boxes 
inside,  with  Spring  covers,  for  buttons.  Ivory  manicure 
sets  are  done  up  in  leather  cases,  so  are  collapsible  drink- 
ing cuns. 


NEW  TOYS 


THE  kiddie  car  has  become  known  to  everyone  and  so  it  is 
natural  that  some  improvements  be  introduced  to  keep 
up  its  popularity.  The  newest  models  have  the  pedals  on 
the  front  wheel  velocipede-fashion. 

The  new  rubber  balls  have  wild  animals  parading 
around  the  "equator"  or  a  representation  of  "Ty"  Cobb 
in  action. 

Stuffed  cotton  toys  are  in  greater  variety  than  ever. 
Indeed  they  are  as  much  loved  in  the  younger  set,  as  are 
Teddy  bears.  No  "stuffed  baby"  appears  yet  to  have 
come  into  adult  society  as  did  Teddy,  some  years  ago. 

Soap  bubble  outfits  are  very  complete  this  year.  They 
include  two  or  four  hand-painted  pipes,  white  enamel 
dish,  soap,  oilcloth  apron  and  oilcloth  table  cover.  These 
find  excellent  holiday  sale. 

Jumping  dogs,  lanterns,  lacquerware  kites,  parasols 
and  bamboo  furniture  are  among  the  newest  Japanese  toy 
productions. 
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Jpancp  #0003  for  ^olttap  GTraoe 


No.  1.  Shirt  case  of  blue  denim.  2.  Ladies'  week-end  case,  linen,  lined  with  rubber.  J.  First  aid  bag  of 
unbleached  cotton,  blue  silk  cord.  h.  Pink  mull  apron  embroidered  with  garlands  in  pink,  blue,  mauve,  and 
green.  These  four  are  shown  by  Belding,  Paul.  Corticelli.  5.  Ladies'  grey  suede  dressing  bag  lined  with 
floral  silk  and  fitted  with  ivory  pieces.  From.  Julian  Sale  Leather  Goods  Co.  6  and  7.  Gift  cases  with 
suit  hangers  and  shoe-button  outfits,  Jennings  &  Wilson.  8.  Telephone  screen  which  is  a  Paris  and 
New  York  favorite. 
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The  new  bolster  pillow  with  cord 
ends  is  shown  here  in  unbleached 
cotton  with  drawn  threads  at  ends 
and  elaborately  embroidered.  Be- 
low is  the  new  crocheted  tarn.  This 
one  was  done  in  deep  old  rose.  A 
very  heavy  mercerized  perilusta 
thread  is  used  for  tarn  including 
the  tassel.  Both  are  shown  by 
Jennings  &  Wilson. 


ART  NEEDLEWORK 

PERHAPS  it  is  because  there  are  some  hundred  and 
fifty  thousand  wives  in  Canada  whose  husbands  are 
serving  the  King,  that  art  needlework  is  making  p. 
record  year  for  itself.  Knitting  and  Red  Cross  work  are 
being  done  in  great  quantities  and  yet  almost  every  wo- 
man seems  to  have  time  and  energy  for  various  other 
lines  of  needlework.  It  seems  as  if  many  a  soldier  will 
come  back  to  a  house  beautiful  beyond  his  expectations 

The  vogue  is  not  confined  .to  one-piece  gift  articles 
either.  Sets  are  shown  in  everything.  There  are  boudoir 
sets,  bath  sets,  babies'  sets,  breakfast,  tea  and  luncheon 
sets,  den  sets  and  lingerie  sets  Crochet  work  still  holds  a 
leading  place.  It  appears  in  white,  ecru,  linen  shade,  or 
colors,  and  in  all  degrees  of  fineness  or  coarseness.  Almost 
everywhere,  unless  it  be  on  window  curtains,  it  is  ac-. 
companied  by  embroidery.  Naturally,  there  is  an  un- 
usual demand  for  books  on   crocheting. 

"Crochet  makes  seventy-five  per  cent,  of  our  busi- 
ness," said  the  head  of  one  large  firm.  It  is  still  the  most 
popular  ornamentation   for  lingerie. 

A  novelty  that  bids  fair  for  popularity  is  a  crocheted 
tam-o'-shanter  worker  with  very  heavy  mercerized  col- 
ored cotton. 

Tea  and  Breakfast  Sets  in  Demand 

Tea  sets  are  still  favored  in  either  the  broken  covers 
with  individual  centres,  or  square  or  round  covers  with 
serviettes.  Many  have  neat  colored  crocheted  edges*  some 
with  filet  corners  or  with  very  elaborate  solid  embroi- 
dered corners  and   insets  of  crochet. 

A  dainty  breakfast  set  of  linen  has  an  oval  centre, 
hot  roll  case  and  two  napkins  in  colored  edge  and  em- 
broidery. 

Tlie  fifteen-niece  lunch  sets  are  very  popular,  especi- 
ally in  the  Madeira  work.  One  dealer  finds  that  all  sorts 
of  Madeira  in  all  sizes,  constitute  by  far  the  biggest  thing 
in  fancy  goods.  There  arc  too  many  eyelets,  of  course 
to  find  it  in  stamped  goods,  must  of  that  being  solid  or 
with  some  cut  work. 

Varieties  for  the  Boudoir 

By  boudoir  sets  may  be  meant  the  six-niece  dresser 
sets — candle  shade,  pin  cushion,  powder  box  cover,  tray 
piece,  and  two  small  squares — or  the  dresser  scarf,  pin- 
cushion, stand  and  table  covers,  to  which  may  he  added 
the  day  slips  and  regulation  pillow  slips.  These  are  just 
as  popular  in  a  combination  of  colors  as  in  white.  Asain, 
these  is  the  kimona  or  dressing  jacket,  with  boudoir  cap. 


Here  ribbons,  laces  and  embroideries  meet  in  profusion. 
One  of  the  most  popular  kimonas  and  cap  sets  at  present 
is  of  raspberry  crepe  with  empire  shirring,  loops,  and 
binding  of  two-inch  satin  ribbon,  and  embroidered  in 
black  and  white.     The  effect  is  very  striking. 

Bath  Sets 

A  handsome  bath  set  includes  bath  mat,  bath  towel, 
complexion  towel,  laundry  bag,  and  wash  cloth,  in  soft 
Turkish  towelling,  and  embroidered  ends  or  edges.  The 
newest  Turkish  towels  have  very  deep  ends  for  the  em- 
broidery work,  others  have  one  or  two-inch  tinted  stripes. 
Novelty  appears  in  the  glass  and  tea  towels  of  fine  pure 
linen,  with  tumblers  outlined  on  the  one  and  teapot  and 
cups  on  the  other,  in  boiling  co'.ors.  These  make  novel 
additions  for  the  bride's  kitchen  or  linen  shower. 

Babies'  sets  may  include  a  linen  carriage  robe  and 
pillow,  or  a  towel,  sheet  and  wash  cloth  of  soft,  fine  tow- 
elling daintily  embroidered  ami  ero'eheted  around  the 
edges. 

Cretonne  Goods  Favored 

'Cretonne  goods  of  all  kinds  are  very  popular,  Small 
boudoir  tallies  are  completely  covered  in  cretonne,  also 
many  sizes  and  shapes  of  boxes,  waste  paper  baskets,  sets 
of  small  drawers,  candle-sticks,  flower  vases  and  cushions. 
Sewing  baskets  and  trays  are  lined  with  it  and  knitting 
ami  darning  baas  are  made  of  it. 

Some  silk  knitting  baas  come  from  Paris  and  are  very 
large,  like  the  new  old-fashioned  darning  bags.  Mer- 
cerized poplin  is  used  for  many  kinds  of  baas,  usually  in 
brown,  khaki,  or  white.  Another  variety  is  deeply  ob- 
Iong,  of  satin,  ami  embroidered.  Small  vanity  ba»s  with 
a  mirror  on  the  bottom  outside  are  made  up  in  many 
shades  of  satin,  with  rosebud  lace,  and  narrow  ribbon 
trimming. 

Heavy  Embroidery  of  All  Kinds 

In  the  heavier  embroidery  for  den  or  sitting  room, 
there  is  an  almost  endless  variety.  The  cross  stitch  is 
used  much  and  is  very  effective  in  the  patriotic  pillows 
and  also  in  a  Chinese  pagoda  design.  A  novelty  is  found 
in  a  set  of  heavy  linen  finished  cotton  of  creamy  white, 
with  white  embroidery  on  black  stamped  pattern  to  imi- 
tate filet  crochet  over  a  dark  lining.  There  is  a  round 
and  an  oblong  cushion,  a  fringed  centre  and  a  runner  in 
this  set. 

Bolster  cushions  are  the  favorite  of  the  hour.  These 
usually  have  a  very  soft  filling  and  are  either  tied  loosely 
renr  the  ends  with  <rnr\inds  of  tinv  roses  or  fastened  at 
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the  ends  with  knots  of  heavy  silk  cord.     Some  are  double 
and  some  only  the  regulation  length. 

A  heavy  unbleached  cotton  is  being  used  very  largely 
for  embroidered  articles,  instead  of  linen,  and  is  said  to 
wear  equally  as  well.  Cotton  crash  and  poplins  are  also 
favored. 

Many  Attractive  Novelties 

Other  novelties  noted  were  white  crepe  pyjamas  with 
colored  collar  and  cuffs  embroidered  in  white;  hot  dish 
holders  of  padded  linen,  with  one  side  embroidered;  in- 
fants' eiderdown  blankets  embroidered  and  bound  in 
colors;  all  kinds  of  silk  articles — baskets,  trays,  and  can- 
dle-sticks— featuring  the  vogue  for  metallic  laces  and 
beads  in  their  very  ornate  make-up;  stamped  handbags  to 
be  beaded  by  hand. 

-@- 

BRISK  DEMAND  FOR  BUTTONS 
THE  VARIETY  of  buttons  in  demand  is  great,  in  size, 
shape,  design,  and  material,  and  just  which  is  in  greatest 
demand  is  difficult  to  state.  One  manufacturer's  agenr 
finds  metal  and  celluloid  button®  in  ball,  half-ball,  square, 
and  oval — the  last  mentioned  being  somewhat  in  the 
shape  of  a  submarine — his  best  sellers.  Another  puts 
bone,  pearl,  and  celluloid  in  the  lead,  and  still  another 
makes  hornoid  the  leader.  All  agree,  however,  that  the 
outlook  generally  is  particularly  good. 

Tiny  pearl  buttons  in  plain  and  carved,  round,  square 
and  oblong,  are  much  in  demand  for  dress  and  blouse  trim- 
ming. Hand-painted  glass  in  a  variety  of  shapes  are  also 
selling  well.  Many  of  these  are  done  with  gold  patterns, 
carrying  out  the  vogue  for  metallic  touches  in  gowns  and 
blouses. 

White  and  smoked  pearl  buttons  are  increasing  in  fa- 
vor for  suits.  These  are  mostly  in  square  and  oblong, 
some  with  four  holes,  and  are  of  the  60  and  SO-ligne  size. 
Celluloid  and  bone  are  also  very  strong  lines  for  coats, 
in  gTeen,  brown  and  'black  colors  and  high  shapes. 

For  silk  dresses  and  fancy  blouses  pearl  buttons  are 
used  as  large  as  50  and  60  lignes,  but  tiny  sizes,  several 
dozen  on  a  garment,  are  seen  oftener. 

Bone,  hornoid,  and  black  ivory  buttons  are  popular 
trimming  for  skirts. 

Tweed  Effects  for  Spring 

Just  now,  black  and  white  trimming  buttons  with  high 
backs,  in  check  and  stripe  effects,  promise  well  for  spring. 
The  spring  tweeds  are  in  stripe  and  check  patterns  with 
overeheck  or  overstripe  of  green,  blue,  or  yellow,  there- 
fore spring  buttons  will  no  doubt  have  effects  to  match. 
These  fancy  patterns  seem  to  work  out  best  in  celluloid, 
and  it  is  thought  that  tlhe  demand  for  this  variety  will 
increase  steadily.  White  and  smoked  pearl  slides  arc  in 
some  demand,  mostly  in  larger  sizes. 

® 

HALLOWE'EN  NOVELTIES 
A  GOOD  range  of  Hallowe'en  novelties  are  on  display  just 
now.  One  new  very  attractive  and  realistic  souvenir  is  a 
"Madam  Hendrevv  "  witch.  She  has  her  usual  decorations 
of  jack  o 'lanterns,  broom,  black  cat,  black  cloak  and  long- 
pointed  hat. 

@ ■ 


THE  NEWEST  addition  to  society  in  character  doll  cir- 
cles, is  a  fine  Boy  Scout.  "What  a  splendid  little  Jack 
Canuck!"  remarked  the  Duchess  of  Connaught  when  he 
was  introduced  to  her  recently  He  wears  real  leather 
leggings,  belt  and  hat  band. 


LYONS   SILK  MARKET   FIRM 

A  LETTER  from  Lyons,  states  that  firm  prices  are  being- 
maintained  on  silks,  in  spite  of  the  larger  supplies  prom- 
ised by  the  new  crop.  This  is  due  partly  to  the  heavy 
purchases  of  the  Jap  crop  by  United  States  houses,  and 
partly  to  the  lessened  quantities  held  in  France. 


Sofa  pillow  and  centre-piece  of  heavy  unbleached  cotton 
stamped  in  black  and  embroidered  in  imitation  of  filet 
crochet. 


Two  popular  bags  illustrated  here.  The  top  one  of  dull 
pin  seal  with  art-craft  work  called  "Tokio"  leather  orna- 
mentation, has  a  neat  strap  handle  on  the  under  side.  The 
satin  bag  is  a  "beauty."  It  is  lined  with  white  satin.  Bead 
motif  and  long  tassel  are  topped  with  a  rich  blend  of  colors, 
ruby,  olivine,  crystal  and  emerald.  Shown  by  Flett, 
Lowndes  &  Co.,  Ltd. 
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MAHOGANY    BAMBOO   BASKETS 


CiXECN SHIELD    Liorfd 
AONTK.EAL     CAN 


4aso  .        7XLX3 


+  3  S3 


7XI4I 


Greenshields  Limited 


Six  Styles,  assorted,  to 
case ;  one  dozen  each 
pattern  in  case. 

Are  used  as 

Work  Baskets 
Fruit  Baskets 

Sandwich  or 
Cake  Baskets 

Etc.,  Etc. 

One  of  the  most  useful 
and  popular  baskets 
brought  out  in  the  last 
year  or  so. 

The  Investment,$13.50 

for  six  doz.  Will  easily 
retail  at  35c.  to  50c,  ac- 
cording to  size. 

ORDER  EARLY 

Montreal 


The  Reely-Trooly  Dolls 

(Patented) 
Made  of  Cloth:    Beautiful  and  Durable 


/£af?  .»•;.«',  yw  *fc*5  "*\ 
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THE  REELY-TROOLY  DOLLS 
are  the  only  cloth  cut-out  (lolls 
ever  produced.  The  doll  figures 
are  printed  in  outline  on  bright 
figured  cloth.  The  heads,  anus 
and  legs  are  lithographed  in 
seven  colors  on  gummed  paper. 
These  are  trimmed  out  by  the 
child  and  mounted  in  place 
on  the  outlined  figure,  and 
then  the  entire  doll  is  cut 
out  of  the  cloth.  Easels 
are  then  attached  to  the 
hack  of  each  doll,  so  It 
will  stand  up.  Standing 
they  are  8^6  inches  tall. 
Materials  to  make  six 
complete  dolls  in  every 
package.  No  two  alike, 
and  all  are  beautiful.  One 
doll  is  here  illustrated  : 
the  black  lines  cannot 
show  the  beautiful  color- 
ing, but  these  are  the  most 
beautiful  a  n  d  attractive 
cut-out  dolls  ever  made, 
and  are  certain  to  delight 
?  heart,  of  every  little  girl  who 
ts  a  set. 

Retails      in  U.S.      for      25      cents. 

Order   from  your  jobber   or   direct. 

Sample    set  sent    on    receipt    of    25 
cents. 


REELY-TROOLY  CO. 

BOSTON,  MASS.,  U.S.A. 


Buttons   for   Fall 
and   Winter  Styles 

Let  us  show  you  our  excellent  range 
of  live  sellers  in  all  the  best  styles. 
Our  prices  are  right.     We  can  meet 
your    requirements    for    anything   in 
buttons. 

Samples  on  request. 

A.  WEYERSTALL  &  CO. 

145  Wellington  Street  West,  Toronto 


IMPORTERS   and  MANUFACTURERS 

Art  Needleworkwfancij  Goods 

"Peri-Lusta"  "Crystal" 

Mercerized  Cottons    Artiflcmi  Silk 
Embroideri/  Materials 

Fancy  Linens  and  Piece  Goods 

MADEIRA  HAHD  EMBROIDERED 

LINENS  w  HANDKERCHIEFS 

Campbell  MetcgetJacobson 

9*2-9*6  Bnadwav    NewYork     Cor/2 2"St 


in  Showroom,  Bay  and  Wellington  Streets,  loronto.  Canada 
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"Julian  Sale"  for  finest 

Leather  Goods  and 

Novelties 


This  is  a  Picture  of  Our  New  Factory, 
Warehouse,  Sample  Rooms  and  Offices 

These  splendid  new  premises  are  situated  at  600  King  Street  West, 
corner  of  Portland  Street,  about  5  minutes'  ride  on  a  King  West  car. 
Five  large,  commodious,  well-lit  floors,  devoted  to  the  manufacturing 
and  wholesale  departments,  besides  excellent  Sample  Rooms  and  suite 
of  offices.  An  ideal  plant,  supplying  all  Canada  with  the  best  of  every- 
thing in  Travelling  Requisites,  Leather  Goods  and  Novelties. 

Our  New  Wholesale  Catalogue 

will  be  issued  on  or  about  October  15th.  It  will  be  a  comprehensive  buying  guide 
and  price  list  of  the  latest  and  best  in  the  "Julian  Sale"  lines,  and  we  shall  be  pleased 
to  .place  a  copy  in  the  hands  of  everybody  in  the  trade.  A  post  card  request  will  get 
you  a  copy  immediately  the  catalogue  is  issued.  Send  us  your  request  to-day. 
Our  travellers  are  on  the  road  with  a  complete  line  of  our  goods  for  present  delivery. 
Be  on  the  look-out  for  him. 

Orders  will  have  to  be  placed  early  this  season  to  ensure  delivery.  If  business 
calls  you  to  the  city  it  will  be  of  interest  to  you  to  visit  the  new  "Julian  Sale" 
premises  and  —  WE  INVITE  THE  TRADE  TO  COME  AND  SEE  US. 

The  Julian  Sale  Leather  Goods  Co'y>  Limited 

600  KING  STREET  W.,  TORONTO  Retail  Store!  05  King  W. 
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FANCY  GOODS,  NOTIONS  AND  TOYS 


Canada's    Largest    Doll     and    Toy  House 


Wishes  to  Announce 


That  they  are 
showing  the 
largest  assort- 
ment of  Dolls, 
Toys,  Games, 
Xmas  Novelties 
and  Paper  De- 
corations for 
the  Holiday 
Season. 


WE  HAVE  A  LARGE,  COMPLETE  STOCK! 
Ready  to  meet  the  increasing  demand  for  Holiday  Goods. 
To  insure  delivery,  order  at  once. 
Mail  Orders   receive  our  prompt  atttention. 
Write  for  our  latest  Holiday  Catalogue. 

WM.    CROFT    &    SONS,  Limited 

436  WELLINGTON  STREET  WEST  TORONTO 


Mechanical  Toys 
Our  Range  is  Extra  Large. 


WE   MAKE 

Hooks  and  Eyes  and 
Safety  Pins. 

Also  Snap  Fasteners  for 
Dresses,  Gloves,  Leather 
Goods,  Purses,  Automo- 
biles, etc. 


For  a  quarter  of  a  century 
we  have  been  the  leading 
makers  in  these  lines. 


FRANCIS   MFG.  CO. 

NIAGARA    FALLS,  NY. 


Every  Day  Is  Pay  Day 

THAT'S  right — every  day  you  work  our  plan, 
your  pay  is  given  you.     "Pay  yourself  first'' 
that 's    the    idea    of   our    representative   plan. 
When  you  devote  ten  hours  daily  acting  as  our  rep- 
resentative— your  pay  is  sure  and  certain. 

We  need  a  hustling  representative  right  in  your 
district.  A  young  man  capable  of  producing  good 
business,  preferably  one  witb  salesmanship  experi- 
ence. The  position  will  pay  big  money  to  one  with 
enthusiasm,  energy  and  ability.  Do  you  know,  or 
are  you  such  a  man? 

If  you  are  and  are  willing  to  exchange  your  spare 
time,  representing  our  publications,  we  will  show  you 
bow  that  same  spare  time,  properly  used,  will  pro- 
duce for  you  as  much  cash  as  your  regular  income. 

Does  this  interest  you,  if  so  write  us  TO-DAY 
and  we  will  tell  you  all  about  it. 

The  MacLean  Publishing  Co. 

LIMITED 
143-153  University  Avenue,    Toronto,  Ont. 
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No.  305 


This  Xmas  Line 
Brings  Good  Profit 


Here  is  a  line  that  meets  the  demand  for  prac- 
tical Xmas  Gifts  at  moderate  prices. 

No.  305.  A  handsome  Utility  Box  covered  in 
assorted  Chintz,  woodwork  in  white  enamel. 
Size  36"  long,  15%"  high  and  16"  wide.  Price 
$2.65  packed  2  in  a  crate,  or  $30.00  per  doz.  net. 

No.  321.  Very  pretty,  work  or  Waste  Paper 
Basket.  Made  in  White  enamel,  Belgian  grey 
or  golden  oak.  Covered  with  assorted  silko- 
lines.  Size  19"  high,  10"  square.  Price  $6.75 
per  doz.  Assorted,  net. 

Make  a  bid  for  Xmas  Trade  and  good  profit  by 
featuring  this  line. 

Mail    your    orders    to-day.    We 
guarantee  prompt  deliveries. 

The  H.E.  Furniture  Co.,  Limited 

MILVERTON,  ONTARIO 
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DISPLAYING  RIBBONS  IN  MADE-UP  XMAS  FORMS 

One  of  the  Most  Valuable  Forms  of  Window     Merchandising  For  November  and   Early 
December  —  Suggestions   For     Displays  in  Loose  Form  as  Well 

Written  specially  for  Dry  Goods  Review  by  C.  J.  Nowak. 


TIIKRH  is  practically  no  limit  to  the  number  of  ways 
in  which  ribbons  can  be  employed  in  the  making  of 
attractive  and  sales-producing  displays. 
Most  window  trimmers  appear  to  be  satisfied  with 
ordinary  displays,  such  as  consist  mainly  of  a  simple  show- 
ing of  the  ribbons  over  the  conventional  tee-stands,  pedes- 
tals and  slabs,  together  with  the  pulling  up  of  a  few  of 
the  bolts  into  tall  slender  cones. 

The  veriest  novice  can  arrange  a  showing  of  this  char- 
acter. Moreover,  such  a  trim  may  produce  fair  and  even 
excellent  results,  especially  if  the  window  ticket  indicates 
a  bargain  price.  Nevertheless,  a  trim  of  ribbons  which 
tells  a  story  that  is  full  of  suggestions  as  to  how  the  goods 
can  be  made  up,  worn  or  otherwise  utilized,  will  not  only 
be  more  successful  in  moving  the  stock,  but  will  win 
prestige  for  the  store. 

With  Fancy  Christmas  Gifts 

More  and  more  attention  the  last  few  years  has  been 
paid  to  the  featuring  of  ribbons  to  be  made  up  into  fancy 
Christmas  gifts.  Some  stores  are  content  to  limit  this  to 
the  interior,  using  show  cases  and  having  a  dainty  show- 
ing inside  the  case,  or  on  top,  and  often  on  the  ledge  of  the 
back  fixture,  and  forget  the  selling  powers  of  a  similar 
window  display.  Often  if  the  contents  of  a  show  case 
were  set  out  to  suit  the  larger  quarters  of  a  window  the 
department  would  realize  double  or  treble  the  sales,  from 
the  larger  number  of  people  who  would  see  it.  And  by 
this  we  are  not  minimizing  in  the  sf-ightesi  the  sales  power 
of  the  interior  displays. 

Where  will  we  get  these  goods ?  Some  window  trimmer 
may  ask.  This  is  not  an  unnatural  question  for  the  major- 
ity of  stores  have  not  yet  handled  the  made-up  ribbon 
end  of  the  millinery  and  accessory  departments.  In  ordi- 
nary years  where  ribbons  played  a  prominent  part  in  the 
trimming  of  hats  the  ribbon  display  would  be  associated 
with  millinery,  but  as  the  ribbon  trimming  this  year  has 
become  so  insignificant  the  deft  hands  of  the  milliners  will 
be  utilized  in  "off"  times  to  fashion  dainty  bags  or 
boudoir  caps,  or  other  lines  of  ribbon  ornaments  or  useful 
articles  that  will  draw  exclamations  of  delight  from  the 
early  (and  late)  Christmas  shoppers. 

A  Sample  Window 

We  show  here  a  window  of  this  description  that  was 
shown  in  November  last  year  and  which  abounds  in  sug-  ' 
gestions  for  the  window  trimmer  for  a  similar  one  this 
year;    a    very   attractive    arrangement    of   merchandise,   a 
capital  selling  window. 


Suggestive  Uses  of  the  Merchandise 

There  are  indeed  any  number  of  clever  stunts,  some 
new  and  some  old,  which  can  be  accomplished  with  rib- 
bons in  the  way  of  showing  the  use  of  the  merchandise. 
For  example,  several  waist  forms  dressed  with  waists 
fitted  with  girdles  and  sashes  made  up  from  ribbon  can 
occupy  a  prominent  place  in  a  ribbon  window,  and  there 
are  various  other  practical  suggestions  as  to  the  use  of 
ribbons  which  can  be  featured. 

In  making  up  such  displays,  however,  color  harmony 
and  color  combination  demand  careful  attention  in  order 
to  give  proper  effect  to  the  completed  display.  Then  there 
is  the  matter  of  proper  arrangement  and  the  subject  of 
decorative  accessories  in  the  form  of  flowers,  gold  wicker- 
baskets,  etc.,  which  must  always  be  given  due  attention. 

It  is  usually  found  desirable  particularly  in  a  "gen- 
eral'' display  to  have  several  pieces  of  ribbon  tied  into 
large  bows  and  scattered  throughout  the  window.  If  the 
display  man  is  not  fully  proficient  in  the  tying  of  these 
bows,  the  aid'  of  some  of  the  salesgirls  in  the  ribbon  or 
millinery  departments  can  be  enlisted  for  the  purpose. 

Color  Scheme  Important 

The  chief  charm,  of  a  ribbon  display  lies  in  the  color 
scheme  therein,  and  this  depends  to  a  great  extent  on  the 


Stiggestion  for  unit   trim   of  ribbons. 
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class  and  quality  of  merchandise  which  makes  it  impossi- 
ble to  lay  down  a  definite  rule  regarding-  some.  The  best 
plan  wherever  possible,  in  this  case,  is  to  show,  in  each 
unit,  ribbons  of  one  color  in  different  shades  from  light  to 
dark. 

This  is  especially  advisable  where  the  mixed  window  is 
being  placed.  For  example,  where  ribbons  are  draped  over 
a  slab,  the  centre  one  can  be  a  dark  blue  with  all  the  others 
gradually  shading  out  in  lighter  tints,  the  same  holding- 
good  for  all  the  other  units  in  the  window.  By  this 
method,  the  customer  receives  the  impression  that  a  large 
number  of  shades  in  each  color  are  available  from  which 
to  make  selections. 

The  Fixtures  Required 

in  order  to  make  a  good  display  of  ribbons,  one  need 
not  have  a  great  collection  of  fixtures.  The  ribbons  may 
be  draped  over  pedestals,  slabs,  circular,  square  and  rec- 
tangular tops,  also  arranged  in  pyramids. 

Wax  figures  may  also  be  used  with  good  results  pro- 
viding the  garment,  placed  thereon,  contains  ribbon  in  its 
make-up.  In  this  way,  a  very  strong  suggestion  may  be 
emphasized. 

A  Smaller  Unit 

In  addition  to  the  Christmas  Gift  window  illustrated 
there  is  shown  another,  adaptable  as  a  small  unit.  A 
parasol  is  attached  to  a  cane  clamp  fastened  to  an  upright 
rod.  The  special  features  connected  with  this  grouping- 
lie  in  a  graceful  treatment  of  the  bows  and  the  method 
of  covering  the  metal  upright  by  draping  the  ribbon  down 
over  face  of  same  to  base  of  standard.  This  is  then 
finished  off  with  an  additional  streamer  of  ribbon  tied  into 
a  bow,  the.  ends  being  draped  out  gracefully  over  the  floor. 


Attention  is  directed  to  the  bolt.,  of  ribbon  resting  on 
floor  which  presents  a  very  effective  method  for  featuring 
the  widths  of  one  pattern  of  ribbon.  There  is  no  limit  to 
the  ways  in  which  the  ribbons  may  be  displayed  to  ex- 
cellent advantage,  if  the  merchandise  is  only  given  the 
proper  amount  of  consideration. 


FINE  NEW  STORE  FOR  HAMILTON 

(Continued  from  page  79) 

Two  searchlights  play  on  the  sides  and  the  top  of  the 
building  and  there  is  a  suggestion  that  lights  should  be 
placed  on  the  floors  of  the  other  side  of  the  street  to 
throw  the  Arcade  store  into  bold  relief. 

Altogether  this  new  Arcade  store  is  well  equipped  and 
a  great  credit  to  the  men  behind  it.  The  principles  on 
which  it  is  run  and  the  methods  of  the  Arcade  Store  Lim- 
ited, are  well-known  in  the  city.  In  spending  so  much 
money,  time  and  effort,  the  Arcade  Limited,  have  already 
found  that  business  well  repays  all  they  have  laid  out.  as 
is  evidenced  in  the  increasing  number  of  customers  and 
the  much  increased   turnover  in  general   business. 


HOLIDAY  BOXES 

A  BIG  item  in  attracting  holiday  trade  has  found  to  be 
the  special  wrapping  of  parcels.  A  holiday  box  supplied 
with  gift  purchases  places  a  good  taste  in  the  mouth  of 
the  customer.  The  latest  production  of  these  boxes  is  a 
line  suitable  for  books,  shirtwaists,  placques,  salad  bowls 
and  other  large  pieces,  and  fancily  printed.  These  are 
made  in  various  sizes  and  all  nested  which  saves  freight 
and  space. 


Showing  Use  of  Ribbons  for  Dainty  Novelties 


This  is  an  unusually  fine  example  of  a  window  brimful  of  suggestions,  both  in  a  direct  way  of  Christmas  gifts,  and 
indirectly  of  gifts  the  public  can  make  from  ribbons.  Now  is  the  time  to  give  prominence  to  these,  for  it  takes  some 
time  for  your  customers  to  make  up  these  goods  after  the  ribbon  is  bought.  The  combination  use  of  the  ribbons  and 
made-up  articles  here  is  a  very  artistic  piece  of  work  designed  by  Mr.  A.  E.  Apted  for  the  T.  Eaton  Co.  This  was 
taken  last  November  by  The  Review  for  this  year's  showing.  Note  the  window  card,  "The  new  ribbons  make  up-to- 
date,  useful  and  dainty  novelties." 
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VIEWS  OF  THE  NEW  ARCADE  STORE 


This  picture  gives  a  good  idea  of  the  front  of  this  new  Hamilton  store  by  night  as  well  as  a  glimpse  of  the  interior. 
The  firm  decided  that  one  door  in  the  front  would  make  it  necessary  for  the  public  to  pass  most  of  the  windows  in 
going  in,  and  they  are  firm  believers  in  the  selling  power  of  these  displays.  The  interior  view  shows  the  centre  aisle 
with  rows  of  show  cases  down  the  whole  length.  The  right  side  is  for  men's  wear,  and  the  left  for  ribbons,  etc.  The 
shirts  on  the  left  are  in  sliding  drawers  with  containing  wire  racks.  The  elevators  face  the  entrance.  The  radiators- 
run  down  the  pillars  at  the  sides  and  front  and  back  of  the  store.  Business  was  carried  on  while  the  changes  were 
being  made.     The  new  store  is  double  the  size  of  the  old. 

FINE  NEW  STORE  FOR  HAMILTON 

The  Arcade,   Limited,   Has   Provided  the    Public  With  a  "Daylight"  Store  —  Many 
Innovations  in  Show  Cases  and  Display  Fixtures  —  New  Departments 
Added — Approximately  a   Quarter  of  a  Million  Spent. 


THE  new  Arcade  store  on  James  Street,  Hamilton, 
was  officially  declared  open  on  the  28th  of  Septem- 
ber, although  business  had  been  going  on  all  the  time 
while  alterations  were  in  progress,  and  the  store  had  been 
more  or  less  in  shape  for  two  or  three  weeks  previous  to 
the  opening  day. 

The  alterations  have  made  an  exceptionally  fine  store. 
The  floor  area  is  now  something  like  90,000  square  feet, 
which  is  almost  double  what  it  was  before  the  modifica- 
tions were  commenced.  Something  approximating  a  quar- 
ter of  a  million  dollars  has  been  spent  altogether  in  nego- 


tiating for  the  property  requisite  to  enlarge  the  store  and 
also  for  the  many  alterations  and  modifications  necessary 
to  make  a  modern,  efficient  and  progressive  store. 

It  is  known  as  the  "Daylight"  store.  The  reason  for 
this  is  apparent  as  soon  as  one  sets  foot  in  it.  Lighting: 
arrangements  are  such  that  the  store  is  brilliantly  lit, 
where  the  electric  light  is  necessary,  and  for  a  consider- 
able portion  of  it,  during  the  day  time  at  any  rate,  day- 
light is  sufficient.  This  is  a  good  thing,  not  only  for  the 
public  but  also  for  the  many  employees  of  the  store.  There 
are  now,  by  the  by,  250  employees  in  the  Arcade  store. 
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The  Location  of  Departments 

The  store  is  arranged  as  follows : 

Basement — Chinaware  and  glass;  brassware;  fancy 
baskets;  utensils;  enamelware;  tinware;  general 
hardware;  toys;  traveling  kit  and  trunks;  gro- 
ceries.  There  are  also  on  this  floor  free  checking 
and  parcel  rooms. 

Main  Floor — There  are  these  departments:  Silver;  um- 
brellas; dress  goods;  silks;  linings;  corsets; 
underwear;  trimmings;  notions;  gloves;  hosiery; 
neckwear;  ribbons;  toilet  goods;  men's  depart- 
ment; boots  and  shoes.  In  addition  there  is  a 
modern  soda  fountain. 

Second  Floor — There  are  suits  and  coats;  dresses, 
blouses;  white  wear;  furs;  infants'  department; 
children's  millinery ;  stamped  goods;  embroidery; 
cushion  covers. 

Third  Floor — There  are  blankets;  rugs;  curtains; 
draperies;  mattresses;  springs;  oilcloth;  lino- 
leum; furniture;  bedsteads;  comforters;  shades; 
and  an  exceptionally  fine  lunch  room. 

Balcony — On  this  there  is  a  music  department. 

Separate  Stock  Rooms  for  Each  Department 
The  top  floor  of  all  is  taken  up  by  a  series  of  stock 
room  and  the  system  of  stock-keeping  is  well  worth  not- 
ing. All  stock  comes  into  a  common  receiving  room, 
whence  it  is  shipped  to  a  smaller  room,  of  which  there  is 
one  for  each  department.  Thus  every  one  department 
knows  where  its  spare  stock  is  kept  and  they  are  all  sep- 
arate, one  from  another. 

There  are  many  new  features  to  this  improved  store. 
There  is  an  excellent  rest  room,  and  public  telephones, 
besides  free  checking  room.  The  aisles  are  all  wide  and 
prevent  any  overcrowding,  thus  making  shopping  a  com- 
fort and  pleasure.  Heating  is  by  a  radiation  system.  In- 
stead, however,  of  these  being  horizontal,  they  run  in 
series  perpendicularly  on   the  pillars. 

Better  View  of  Windows 
The  windows  are  exceptionally  fine.  There  are  six  big 
windows  in  the  front,  and  two  big  windows  at  the  back. 
In  addition  to  the  front  six,  there  are  two  vestibule  win- 
dows which  run  at  right  angles  to  the  front  display  win- 
dows. The  door  is  a  central  one,  opening  on  James  Street. 
There  was  some  consideration  as  to  whether  there  should 
be  two  side  doors  or  one  central  one,  and  the  matter  was 
decided  in  favor  of  the  latter,  because  everybody  then 
would  get  a  chance  to  see  all  the  windows,  whereas  if 
there  were  two  side  doors,  people  approaching  from  the 
North  or  the  South,  as  the  case  may  be,  would  only  pass 


such  windows  as  lay  in  their  path.     The  back  of  the  store 
opens  on  the  market  and  there  is  another  entrance  here. 

Window  Trimmers  Come  Up  From  Below 

The  window  trimmers'  convenience  is  consulted  by  an 
arrangement  which  permits  them  to  get  in  and  out  of  the 
window  easily,  and  without  tramping  through  the  store 
loaded  with  fixtures.  This  is  arranged  by  having  the  cel- 
lars which  hold  the  window  trimmers'  effects  directly 
under  the  window.  The  window  trimmer  can  therefore 
pass  up  and  down  and  get  his  fixtures  without  being  seen 
at  all  by  any  customer  in  the  store.  Each  window  is  18 
ft.  wide  and  of  measurable  depth. 

Some  of  the  fixtures  used  are  worth  remark.  A  set  of 
shirt  trays  is  so  arranged  that  there  are  different  trays  for 
different  sizes  and  each  tray  is  a  drawer.  A  series  of  in- 
dexed drawers,  opening  on  the  inside  of  the  counter 
where  the  clerk  is,  have  wires  at  the  end  of  each  drawer 
keeping  the  shirts  clean  and'  in  order.  They  are  all 
arranged  as  to  sizes.     There  are  several  to  a  case. 

Innovations  in  Show  Cases 

The  ribbon  department  is  also  well  equipped  in  much 
the  same  way.  It  is  a  series  of  show  cases  of  which  each 
has  36  trays.  Each  of  these  trays  has  a  glass  top  and 
glass  side,  making  the  whole  of  the  contents  visible  and 
is  really  a  drawer.  There  is  a  space  for  indexing  of  the 
contents  of  the  drawer.  There  is  another  department 
equipped  somewhat  similarly,  and  that  is  the  pattern  de- 
partment. A  special  pattern  show  case  has  been  built  for 
the  Arcade  store,  having  one  hundred  drawers  each  with 
its  own  index  place,  indicating  what  patterns  are  inside. 

Shoe  Mirror  at  Special  Angle 

The  customer's  convenience  is  consulted  at  every  touch 
and  turn.  In  the  shoe  department  the  wall  is  lined'  with  a 
mirror  set  at  exactly  the  right  angle,  so  that  the  customer 
when  being  fitted  for  shoes  can  see  just  exactly  how  they 
look  on  his  or  her  feet. 

Upstairs  in  the  dress  goods  and  silk  department  there 
are  four  fitting  rooms  for  the  convenience  of  customers. 
Everything  on  this  floor  is  fitted  out  in  mahogany  and 
this,  with  the  velvet  pile  carpets  adds  a  touch  of  dignity. 
All  cases  are  entirely  dust-proof  and  the  store  has  long 
had  the  reputation  of  having  exceptionally  clean  and 
orderly  goods.  On  this  floor,  too,  there  is  an  upstairs 
window,  the  glass  of  which  is  the  biggest  pane  of  glass 
that  ever  came  to  Hamilton. 

The  lunch-room  in  this  store  seats  100  people  and  there 
is  an  excellent  kitchen,  clean  and  sanitary  in  every  respect. 
(Continued  on  page  77) 


"Arcade"  Maxims 


Seven  miles  of  mahogany  counters  don't  add  a  day 
to  the  wearing  quality  of  an  undershirt,  but  they  do 
add  a  lot  to  the  cost. 


Having  fourteen  little  dresses  sent  out  for  inspec- 
tion and  sending  back  thirteen  of  them  may  be  a 
source  of  amusement,  but  it  is  far  costlier  than  a  box 
at  the  opera.  A  sy stern  for  the  return  of  unsatisfac- 
tory merchandise  is  legitimate  business;  the  other  is 
not. 

Ours  is  perhaps  the  most  beautiful  store  in  the 
city,  but  there  wasn't  a  single  dollar  spent,  inside  or 


out,  on  useless  veneer.      Every  counter  and  case  is 
made  for  use  as  well  as  beauty. 

We  haven't  any  Pillared  Aisles  here  nor  any 
Cathedral  effects.  We  don't  sell  them.  We  sell  Shoes 
and  Stockings  and  Corsets  and  Underwear  and  Gro- 
ceries and  China,  Men's  Shirts  and  Clothes  and  some 
hundreds  of  other  kinds  of  merchandise. 

And  we  don't  have  any  excess  baggage  to  carry. 
Being  a  block  away  from  the  centre  of  the  city,  our 
expenses  are  much  less  than  those  closer  in,  and  yet 
we  are  not  out  of  the  way.  It  is  actually  easier  to  get 
to  this  store  than  to  get  to  many  places  where  you 
have  to  pay  more  and  get  less. 
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Better,  from   Merchandizing   Standpoint,  Than  Parade  of 

Living  Models 


In  their  "full  dress"  opening'  in  Ready-toWear  last 
month  the  T.  Eaton  Co.,  Toronto,  for  the  second  time 
abandoned  the  parade  of  living-  models  which  they  had 
tried  out  for  several  seasons,  and,  as  last  Spring,  decided 
upon  a  more  permanent  form  of  displaying'  their  coats, 
suits  and  dresses.  It  was  felt  that  while  the  parade  of 
living  models  is  more  spectacular  and  draws  a  big  crowd, 
it  is,  after  all,  a  "fleeting''  show.  As  a  manager  expressed 
it  to  DRY  GOODS  REVIEW:  "What  is  really  wortli 
while  to  us  is  to  get  women  to  look  at  the  goods  them- 
selves, and  when  we  find  thousands  inspecting  the  gowns 
on  the  wax  figures,  we  know  we  have  interested  them  in 
the  merchandise.  In  the  Fashion  Parade  we  were  not 
sure  of  this  and  the  living  models  were  certain  to  detract 
to  some  extent  from  the  real  merchandising  value  of  the 
event.  In  the  present  system  a  woman  can  examine  any 
particular  garment  as  long  as  she  pleases.'' 

The  opening  took  the  form  of  a  series  of  platforms 
built  down  the  ready-to-wear  department  with  a  dividing 
"wall"  of  wooden  pillars  and  plush  curtains  between,  ex- 
tending a  distance  of  44  feet,  witli  a  larger  platform  at 
one  end  on  which  was  a  piano  and  a  display  of  evening 
wear.  Altogether  102  wax  figures  were  used,  and  seven 
living  models,  cleverly  utilized  among  the  others,  as  for 
instance  the  seated  figure  near  the  right  end  of  the  illus- 
tration. She  remained  immovable  for  ten  minutes  or  - 
at  a  time  with  closed  eyes, — and  then  opened  them  slowly 
— to  the  amazement  of  most  of  the  spectators  who  had 
thought  her  a  wax  figure. 

The  platforms  were  one  foot  high  with  a  tiled  effect, 
harmonizing  with  the  color  scheme  of  the  curtains,  blue, 
green,  fawn,  grey  or  mulberry  as  the  case  might  be.  The 
tint  of  the  pillars  was  a  delicate  light  grey  with  gold  orna- 
mentation. Sometimes  the  live  models  paraded  up  and 
down.  Admission,  hour  by  hour,  to  the  enclosure  was  by 
ticket.  On  each  side  of  the  "wall"  the  platform  was 
continued.     Nitrogen   lamps  gave  a   "daylight"  effect. 

The  Garments  Shown 
The  suits  displayed  at  this  "Tableaux"  were  decided- 
ly interesting  in  their  variety  of  cut,  material,  color  and 


trimming.  Perhaps  no  more  models  of  one  material  were 
shown  than  another,  but  all  the  season's  best  weaves  had 
a  place.  Broadcloth,  velour,  serge,  gabardine,  velvet, 
velveteen,  chinchilla,  zibeline,  duvetyn  and  poplins  offered 
the  scope  for  suits  and  coats,  and  large  collars  were  seen 
everywhere,  often  all  of  fur,  hut  in  many  cases  with  fur 
banding's. 

Very  large  sleeves  and  cuffs  were  features  of  this 
year's  coats.  There  is  nothing  in  anyway  small  in  these 
designs.    Even  the  long  fur  coats  have  profuse  ripples. 

Russian  blouses  in  light  and  dark  colors  and  light  and 
heavier  materials  were  shown  and  for  the  regulation  blouse 
fancy  nets  and  laces  appeared  almost  as  often  as  Georg- 
ettes and  crepes  de  chine. 

The  Separate  Skirts 

Separate  skirts  of  fancy  taffetas,  mostly  large  checks 
and  stripes  were  worn  with  the  light  colored  blouses  under 
the  long  coats. 

To  give  a  general  rule  where  many  exceptions  are 
granted,  hats  were  either  small  and  neat  or  of  the  picture 
variety,  and  the  indications  are  that  much  ostrich  is 
coming  hut  will  be  used  in  original  ways.  Metallic  mate- 
rials appeared  very  often.  One  turban  had  its  entire 
brim  of  gold  cloth  with  a  Dresden  pattern  showing  and 
brown  tulle  folds  around  the  top. 

Gloves  in  Use  Again 

Gloves  which  were  dispensed  with  at  last  year's  recep- 
tions seem  to  be  coming  back  again  for  those  occasions  as 
well  as  with  evening  gowns.  Coiffures  for  formal  events 
were  very  high  and  tight,  and  ornaments  rich  but  not 
elaborate.  Diamonds  and  platinum  and  some  osproys 
were  shown  but  little  of  color. 

Walking  Sticks  and  Swaggers 

A  New  York  touch  which  even  there  is  largely  confined 
to  fashion  parades  was  brought  in  in  the  form  of  walking 
sticks  and  swaggers.  These  come  in  crook  bandies  for  the 
long  variety  and  small  knob  tops  of  black  with  a  white 
swagger. 
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DRESS  ACCESSORIES 


LATE    FALL    AND    HOLIDAY   NECKWEAR 


AN  exceptional  demand  for  neck- 
wear is  here  in  full  swing.  In- 
deed, some  manufacturers  have  a 
quite  worried  look  when  planning 
new  designs,  for  the  styles  are 
changing  so  very  fast  that  it  is 
difficult  to  ascertain  whether  va- 
riety or  one  or  two  definite  lines 
will  reign  next  season. 

Georgette  and  crepe  de  chine 
are  staple.  The  tendency  is,  how- 
ever, for  models  of  this  variety  to 
become  plainer.  Perhaps  an  edge 
of  military  braid,  fine  lace  or  picot 
is  all  the  trimming  one  will  find 
on  the  latest  editions.  Occasionally  a  border  of  hand- 
made lace  is  worked  up,  but  that  is  to  be  desired  in  any 
age.  Fichus,  jabot  fronts,  and  deep  pleated  backs  are 
made  up  chiefly  in  these  materials. 

Prominence  of  Broadcloth 

Broadcloth  sets  have  taken  on  a  remarkable  promin- 
ence, despite  the  scarcity  of  the  material.  In  fact,  so 
popular  have  they  become  that  white  serge,  gabardine, 
and  French  flannel  all  go  by  the  name  of  broadcloth  when 
used  in  this  capacity.  Hemstitching  or  picot  edging  in 
black  is  an  effective  trimming,  also  narrow  guipure  edg- 
ings. Combinations  of  white  broadcloth  with  either  white 
or  black  Georgette  or  crepe  de  chine  in  sailor  shapes  are 


very  good   sellers.        One  novelty  combines   white   broad- 
cloth with  black  velveteen  and  small  black  buttons. 

New  York  "Satin  Crazy" 

"New  York  is  satin  crazy,"  said  a  wholesaler  just  re- 
turned from  that  centre.  Therefore  white  satin  sets  are 
shown,  and  very  attractive  they  are  with  their  perfectly 
plain  cuffs  and  high  roll  collar  cut  with  deep  point  in  the 
back  and  lacking  as  they  do,  fussiness,  yet  fulfilling  all 
the  purposes  of  neckwear  accessories  for  suits. 

Organdie  Anywhere  from  5c  to  $5 

To  pass  from  satin  to  organdie  is  but  to  pass  from  one 
delight  to  another.  Organdie  now  adorns  the  finest  satin 
and  silk  afternoon  gowns,  as  well  as  tailored  garments, 
and  is  popular  in  every  stage  from  a  neat  little  high  back 
type  with  small  embroidered  revers,  or  a  plain  two-tier 
round  roll  effect  with  corded  edges,  to  the  wide  and  deep 
effects  with  many  tiers  extending  from  the  top  of  the 
throat  to  beyond  the  shoulders.  That  is,  there  is  an  or- 
gandie collar  to  retail  at  any  price  from  25  cents  to  $5. 

The  line  "burnt-out"  organdie  with  lace  made  into 
the  edge  is  dressy  in  the  high  back  "dog-ear"  cut  with 
lapels  in  front,  and  again  a  new  Swiss  novelty  is  exqui- 
sitely embroidered  in  washable  colors  or  tinsel  and  given 
the  title  of  Oriental  organdie.  This  may  be  had  by  the 
yard  as  well  and  in  ecru,  black,  nigger  brown,  or  white 
foundations.     Silk  marquisette  comes  in  the  same  designs. 


1.  Burnt  out  organdie  in  light  back  with  dog-ear  ends  and  revers;  T.  H.  Birmingham  &  Co.  2.  Broad  back  Georgette 
edged  with  Vol.  insertion;  deep  fichu  front;  Flett,  Lowndes  &  Co.  3.  New  white  satin  set;  soft  high-roll  collar; 
A.  T.  Reid  Co. 
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SAMPLES   OF   FALL   AND    HOLIDAY   NECKWEAR 


Organdies,  nets  and  broadcloths  worked  up  in  newest  designs;  regulation  sailor  collars  among  the  most  popular.  1. 
Organdie  lace  and  net;  Novelty  Lace  &  Veiling  Co.  2.  Net  ruffles  with  extra  ruffles  at  back  of  neck;  large  cape  effect; 
A.  Bruce  Finnie  &  Co.,  Montreal.  3.  Black  crepe  de  chine  and  white  broadcloth  sailor,  one  of  the  newest  mourning 
patterns;  Rogers,  Frankford  Co. 


All 


High  at  Back,  but  Not  Binding  Neck 
the   new  models,  particularly    for  suit   sets,  are 


very  high  in  the  back.  It  seems  as  if  women  really  want 
a  change  from  the  low  flat  collars,  but  object  to  a  type 
which  binds  the  neck  in  any  way.  A  number  of  Arms  have 
brought  out  designs  which  are  close-fitting-,  fastening  he- 
hind  and  with  a  deep  ruffled  jabot  in  front,  and  while 
these  look  very  tine  on  wax  figures  the  average  woman 
finds  them  most  uncomfortable  (if  they  fit)  after  the  tree 
open  fronts.  Usually,  too,  they  are  unbecoming,  because 
low  collars  have  allowed  most  necks  to  increase  their 
measurements  and  so  a  collar  of  this  type  which  fits  does 
not  look  neat.  There  is  no  denying,  however,  that  a  cer- 
tain number  of  this  cut  are  bought  up  for  the  long,  slen- 
der necks  and  for  wear  in  cool  weather  witli  suits  which 
do  not  fasten  to  the  throat. 

Net  fichus,  frilled  cape  collars  all  of  net,  net  jabots 
and  embroidered  net  in  any  capacity,  are  also  among  the 
popular  models  this  season. 


CHRISTMAS  RIBBONS 

Some  Dresden  Patterns  Now  Made  in  This  Country- 
Lingerie  and  Fancy  Baby  Ribbons 

IN  connection  with  the  manufacture  of  silks,  it  is  one  of 
the  noteworthy  facts  of  the  war  that  Canadian  manu- 
facturers of  silk  products  have  made  advantageous  im- 
provements because  the  war  prevented  the  easy  importa- 
tion of  the  manufactured  products  of  rival  countries,  and 
also  interfered  with  the  getting  of  raw  materials  for 
manufacture.  It  sounds  paradoxical,  but  it  is  true.  Can- 
adian manufacturers  have  com  batted  and  overcome  the 
adverse  conditions  created,  and  the  result  in  this  season's 
I  "hristmas  ribbon  features,  for  instance,  is  striking. 

Canadian  manufactured  ribbons  are  to-day  better  in 
material,  and  more  attractive  in  design,  than  ever  in  the 
history  of  >the  trade  in  the  Dominion.  Canadian-made 
ribbon  is  a  real  silk  ribbon. 

Amongst  the  special  'Christmas  lines  on  the  market 
this  year  are  pretty  designs  in  marrow  Christinas  ribbons, 
bearing  the  seaisonahle  legends:  "Merry  Xmas."  "Best 
Wishes."  etc.,  anil  with  clever  designs  in  holly  leaves 
and  mistletoe  done  in  red  and  green  on  white  ground. 


Something  new  in  ribbons  for  the  Christmas  trade 
are  the  beautiful  Dresden  ribbons  (which  do  not  come 
from  Dresden).  They  are  downright  Made-in-Canada 
goods,  and   exceedingly   pretty.     The   colors   have   all   the 


flftc     fltobe  c^jeitttiXnosTnaranKj 


Tot 


CHRISTMAS  RIBBONS.— Here  arc  some  Christmas  rib- 
bons which  compare  favorably  with  any  of  the  kind  in 
past  seasons.  These  have  been  made  in  Canada  by  Beld- 
ing    Paul    Corlicelli. 
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SUBMITTED    BY    TWELVE    CANADIAN    MAKERS 


1.  Newest  black  and  white  idea,  broadcloth  and  velveteen  set;  R.  D.  Fairbavrn  Co.  2.  Beautiful  broad  deep  back  and 
front  Georgette  crepe,  with  embroidered  dots  at  border;  picot  edge  in  front,  fold  around  back;  Phoenix  Novelry  Co. 
S.  New  Stviss  organdie  model  with  net  insets.  Imported  by  Sterling  Lace  &  Novelty  Co.  h.  Handsome  hand-made 
silk  lace  collar;  Canada  Lace  &  Veiling  Co.     Stands  supplied  by  Dale  Wax  Figure  Co. 


soft  subtle  effect  of  a  waiter  color  painting  on  tihe  wlhite 
ground,  and  on  the  pink  and  buff  or  other  colored  grounds 
they  are  equally  charming.  Quality,  strength,  and  delicacy 
of  taste  count  in  these  goods,  and  the  dyeing-  is  quite 
dependable.  They  are  sure  to  be  in  demand  for  making 
bags,  etc.,  for  Christmas. 

Lingerie  or  fancy  baby  ribbons  are  very  dainty  for 
this  season,  designs  being  in  .spots,  bow  knots,  and  rose- 
buds, which  gleam  out  delicately  against  the  tints  of  the 
ground  in  blues,  buff's,  pinks  and  mauves. 

Tihe  demand  for  plain  Duchess  satins  in  all  shades  and 
widths,  from  l1  ■'•>  to  100,  is  sure  to  he  widespread.  It  is 
reported  difficult  to  meet  the  early  rush  of  orders  for 
them.  It  is  the  same  with  the  brilliant  taffetas,  which 
are  equally  fine  in  range,  quality  and  colors. 


SATIN  NECKWEAR,  SILK  TRIMMING 

We  have  received  a  sample  of  neckwear  from  Williams, 
Green  &  Rome,  Kitchener,  of  satin,  with  silk  fringe,  cape 
effect,  lined  with  silk.  This  arrived  too  late  for  this  issue 
and  will  appear  in  November. 


TWO  TYPES  OF  VEILS 

Chenille    Borders    or    Threaded    Patterns- 
Decide  a  Sale 


-Colors    Often 


VEILS  incline  more  strongly  than  ever  to  two  designs — 
chenille  borders  and  threaded  patterns.  Of  course,  va- 
riety creeps  in  here,  as  in  every  other  class  of  apparel, 

this  season.  Very  wide, 
plain  maline  with  one,  two 
or  three  rows  of  narrow 
fur,  is  approved.  This 
hangs  from  the  hat  loosely 
about  the  shoulders.  An- 
other type  approved  in  New 
York  has  'the  maline  caught 
into  a  fur  neck  band.  The 
veil  frequently  serves  as 
trimming  for  the  hat,  being 
thrown  back  over  the 
crown  off  the  face,  or 
clasped  at  the  back. 


Color  is  in  many  cases  more  a  feature  than  is  design. 
One  wholesaler  says  that  all  his  purple  veils  are  snapped 
up  instantly.  Many  bronze  and  .nigger  brown  veils  are 
selling  also  and  some  taupe  and  black  combinations. 

The  staple  black  veils  come  in  a  variety  of  sizes,  many 
of  them  barely  covering  the  eyes,  and  others  being  really 
a  part  of  the  costume  in  their  richness  and  .profuseness. 
The  filet  mesh  is  gaining  in  popularity,  but  a  great  va- 
riety of  meshes  is  shown. 
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NEVER  was  there  a  more  varied  or  a  more  insistent  de- 
mand lor  neckwear  for  women  than  is  apparent  to  the 
trade  for  the  incoming'  season.  Never  were  styles  more 
numerous  in  design,  and  yet  every  style  offered  by  the 
up  to  date  houses  is  in  vogue,  whether  it  be  high  or  low 
neckwear,  and  both  high  and  low  styles  are  widely  dis- 
played. This  coming  season  finds  the  manufacturers 
again  interested  in  the  high  styles  which  were  tentatively 
offered  in  Spring,  and  which  are  in  demand  in  spite  of 
the  feminine  tendency  to  delight  in  the  comfort  and 
charm-revealing  qualities  of  the  lower  styles. 

In  high  collar  designs  some  most  fascinating'  styles 
are  seen,  and  indications  point  to  a  decided  demand  for 
these,  their  charm  being  undoubted.  In  materials,  Geor- 
gette is  queen  of  the  market  still.  No  rival  has  so  far 
succeeded  in  dislodging  this  dainty  fabric  from  the  femi- 
nine fancy. 

From  50c  Average  to  $1 

But  there  are  many  lovely  creations  in  sheer  organdy, 
crepe,  and  the  beautiful  French  broadcloths,  which  are 
now  so  hard  to  obtain.  Higher  prices  prevail,  but  de- 
mand is  better  to-day  for  higher  priced  goods  than  ever 
before.  Where  the  qualities  and  styles  to  retail  at  50c 
and  75c  were  formerly  predominant  on  fhe  market,  the 
demand  now  is  for  goods  in  prices  from  $1  and  $1.50  up- 
wards. The  fact  that  almost  every  style  in  the  high  or 
the  low  collar  offered  bv  the  best  houses  is  fashionable. 
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DRESS    A  CC  E  SSOR]  ES 


1.  Organdie  in  one  of  its  finest  models,  a  cape  collar,  neatly  embroidered  and  coming  high  up  on  the  neck  all  round. 
Muser  Brothers  (Canada),  Limited,  Montreal.  2.  Collar  for  very  finest  wear  of  white  Georgette  and  broadcloth  with 
crocheted  tassels,  a  very  neat  and  new  design;  Ladies'  Wear,  Ltd. 


however,  styles  may  vary,  greatly  increases  the  general  de- 
mand at  present. 

Fichu  pleatings  of  'the  better  type  are  in  demand.  The 
cheaper  classes  of  these  are  slow  sellers.  The  demand 
is  strong  also  for  the  better  qualities  in  embroidered 
Georgette,  fine  nets,  and  organdy,  ranging  from  95  cents 
to  $3.75  per  yard. 

Revival  of  Ostrich  and  Marabou 

In  neckwear  for  out-of-doors  wear  there  is  a  pretty 
revival  of  ostrich  ruffs  and  marabou.  The  ruffs  are  be- 
ing  made  a  little  longer,  and  weight  is  given  by  the  use 
of  silken  cord  and  ribbon  tassels  of  rich  effect.  Natural 
colors,  soft  browns,  greens,  and  greys,  or  black  and  white 
contrasted  are  being  featured  in  the  color  schemes.  These 
ostrich  neckpieces  are  priced  to  retail  at  from  $4  to  $12. 
In  marabou  the  Victoria  Cape  style  in  two  colors  or  in 
the  natural  color,  is  interesting  the  market.  Dark  greens, 
maroons,  and  browns  bordered  with  natural  marabou  and 
trimmed  with  silk  in  ribbon  and  cord,  are  showing,  and 
are  being  priced  from  $8  to  $15. 


DAINTINESS  OF  NECKWEAR  APPEALS  TO 
WOODSTOCK  BUYER 
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g Is  and  the  manner  in  which  they  are  taken  or  received 

by  her  customers  decides  for  her  whether  she  will  send 
in  a  repeat  order  at  once  or  whether  she  will  decide  in 
favor  of  some  other  new  line  that  is  on  the  market 

Finer  Lines  in  a  Showcase 

There  is  in  this  store  the  most  prominent  location  di- 
vided up  between  neckwear  and  ribbons.  The  right  hand 
side  of  the  centre  aisle.  The  neckwear  is  given  the  show- 
case at  the  front  and  for  display  there  is  -a  nickel  stand 
with  arms  on  the  counter,  and  in  addition  the  goods  are 
set  mit  mi  the  boxes  in  which  they  came  on  the  counter 
around  this  stand.  The  most  delicate  and  newest  lines 
are  shown  in  the  showcase  either  on  the  bottom  or  on 
little  stands,  or  on  shelving,  with  only  .the  small  pin  ticket 
showing,  for  the  question  of  price  does  net  enter  to  any 
extent  into  the  selling.  Miss  Sharon  holds.  It's  mainly  a 
matter  of  style  and  quality  of  the  goods. 

Miss  Sharon  has  a  theory,  however,  that  where  there 
is  lots  of  room  available,  it  might  be  well  to  set  out  cer- 
tain lines  of  neckwear  together  at  fifty  cents,  others  next 


at  seventy-live,  and  others  at  one  dollar,  on  the  theory 
that  the  display  of  these  goods  in  this  way  would  give 
the  public  more  information  and  that  sales  might  be  made 
directly  from  this  display. 

The  showcase  is  reserved  for  neckwear  right  through 
the  year  and  people  are  accustomed  to  look  for  the  new- 
neckwear  in  this,  as  well  as  on  the  stand  at  the  side.  Gen- 
erally, throughout  the  year  ribbons  are  shown  on  top  of 
the  showcase,  but  towards  Christmas  these  give  way  to 
'handkerchiefs,  of  which  Miss  Sharon  is  also  in  charge. 

No  Exchanges  Except  for  Other  Neckwear 

In  selling  the  neckwear  a  mirror  on  a  little  stand  used 
now  for  veils,  is  at  the  disposal  of  the  customer.  This  is 
a  feature  thiat  every  neckwear  department  should  eopj  ; 
it  saves  many  re! urns.  There  is  a  rule  carried  out  fairly 
st  rictly  that  no  goods  are  accepted  back  if  they  are  mussed 
or  soiled.  They  go  farther,  and  make  it  a  rule  that  no 
exchange  of  neckwear  is  accepted,  even  though  it  is  in 
good  condition,  except  f<  r  another  piece  of  neckwear. 
This  is  done  to  safeguard  the  store  on  account  of  the  na- 
ture of  the  materials,  particularly  now  that  they  have 
been  made  up  in  Georgette,  crepe  de  chine,  and  other  deli- 
cate fabrics. 

Novelty  Lines  and  Boxes  for  Christmas 

Around  the  first  of  December  the  buyer  plans  to  se- 
cure a  number  of  novelty  lines  for  the  Christmas  selling, 
and  all  purchases  of  one  dollar  and  over  are  put  in  a 
pretty  Christmas  box,  which  the  store  has  purchased  spe- 
cially. This  "one  dollar"  rule  applies  throughout  the 
store,  although,  of  course,  requests  for  a  box  for  -nods 
even  under  one  dollar'  in  price  may  be  nut  if  the  sales 
clerk  thinks  it  advisable  to  do  so. 


OSTRICH  BOAS 

We  repeat  with  emphasis  our  words  of  last  month, 
that  ostrich  boas  are  as  much  loved  as  ever.  They  arc 
shown  in  colors  and  white,  black  and  white,  and  all  black, 
and  all  white,  noticeably  longer  than  last  year.  At  the 
ends  are  knots  and  ends  of  ribbon  sometimes,  hut  oftener 
handsome  long  tassels  in  colors  to  match  the  ostrich  and 
often  with  oriental,  head  or  tinsel  threads  worked  in. 

Neck  scarfs,  brushed  silk  and  wool,  are  treated  in  the 
knit  goods   section. 
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GOODWIN'S  NECKWEAR  DEPARTMENT.— Note  finest  pieces  displayed  on    many  stands  on  lop.    Contrast  in 
bright  colors  of  corsage  flowers  in  case.    Bright  golden  glow  in  cases. 

MASTER   TOUCHES    IN    BUYING    AND  SHOWING 

NECKWEAR 

Selling  Entirely  a  matter  of  Quality  and  Style,  Not  Price — Never  Buy  the  Same  Thing 
Twice — Display   Methods  Appeal  to  Refined  Tastes — Marking  in  Con- 
trasted Effects. 

Based  on  an  interview  with  the  Department  Manager  and  Buyer  for  Goodwin's  Limited.  Montreal 


MONTREAL,  Sept,  25.  —  (Special).— To  keep 
abreast  of  tih.e  market  for  women's  neckwear  in 
regard  to  styles  anil  new  creations  for  the  com- 
ing holiday  season,  takes  activity  and  talent.  To  do  more. 
that  is,  to  meet  the  market  so  as  to  be  able  not  only  to 
supply  but  to  lead  the  demand  in  a  great  city,  takes 
genius.  It  is  the  aim  of  the  buyer  and  manager  of  the 
NeckWear  Department  and  associate  departments  of 
Goodwin  's  Ltd.,  Montreal,  to  achieve  the  higher  ambition 
in  his  line,  and  his  firm  is  the  gainer  in  reputation  there- 
by. In  an  interview,  DRY  GOODS  REVIEW  was  en- 
abled to  u-ain  some  idea  of  how  the  fascinations  of  the 
Women's  Neckwear  Department  may  best  be  brought  out, 
amd  how  the  supply  of  the  latest  styles  in  design  and 
materials  is  kept  up  to  the  minute  by  one  who-  is  an  ad- 
mitted master  of  his  business. 

Frequent  trips  are  made  to  keep  in  touch  with  the  lat- 
est styles.  "I  aim  at  securing  always  and  only  what  is 
new  in  style,  and  what  will  be  in  the  best  demand,"  said 
the  buyer. 

Never  Buy  the  Same  Thing  Twice 

"No.  I  do  not  do  my  buying  in  part  order,  the  balance 
of  the  order  to  be  wired  for  as  justified  by  demand.  1 
Itu.y  what  I  know  I  can  sell,  and  I  never  buy  the  same 
thing  twice.  Many  a  time  the  manufacturers  say  to  me: 
'But  this  style  we  sold  you  went  well,  did  it  not?  It  was 
in  demand?  Your  customers  were  pleased  with  it;  then 
why  not  take  a  repeat  order?' 


Not  Price,  But  Style 

"My  answer  to  them  is  invariably.  'Show  me  some- 
thing new.'  If  one  firm  cannot  supply  me  witli  what  I 
want,  there  are  others  who  can.  I  buy  the  best  qualities, 
and  the  newest  styles  in  the  best  materials.  In  women's 
neckwear,  the  whole  question  is  not  price,  but  style.  A 
woman  will  not  buy  a  twenty-five  dollar  article  for  25 
cents  if  it  is  right  out  of  style.  It  would  be  no  good  to 
her. 
Lower  Goods  Until  They  Move;  Never  "Mark  Down" 

"Of  course  it  is  impossible  to  gauge  the  demand  ex- 
actly every  time.  A  man  may  sometimes  make  a  mistake, 
and  taste  may  alter  swiftly  in  this  line.  Now  and  then 
something  may  not  go  as  expected.  In  such  cases  I  sim- 
ply price  it  lower  until  it  does  move.  If  a  style  does  not 
go  in  two  weeks'  time  I  clear  it  out. 

"No,  I  never  show  goods  'marked  down.'  The  price 
is  simply  lowered.  The  sales  girls  make  no  mention  of 
the  fact  that  it  has  been  lowered.  Whether  the  customer 
buys  or  not  at  the  new  price  is  a  matter  purely  for  the 
customer.  It  is  a  matter  of  style  with  the  customer 
rather  than  price,  I  find,  and  even  in  advertising,  price 
is  seldom  quoted.  At  present  the  tendency  is  all  towards 
the  higher  priced  styles  and  qualities  in  Georgette,  Or- 
g'andie,  crepes,  and  French  broadcloth.. " 

Methods  of  Harmonious  Display 

In  methods  of  display  an  effort  is  made  to  secure  the 
effects  calculated   to  appeal  to  the  most  refined  and  dis- 
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DRESS    ACCESSORIES 


Dry  Goods  Review 


Maxims  of  a  Successful  Neckwear  Buyer 


"I  never  buy  the  same 
thing  twice. 

"My  answer  t<»  manufac- 
turers asking  me  for  a  repeat 
order  is,  'Show  me  something 
new.' 

"In  women's  neckwear  the 
whole  question  is  not  price 
but  style. 


"If  a  style  does  not  go  in 
two  weeks'  time  I  clear  it  out. 
Bui  I  never  show  goods  as 
'marked  down.' 

"At  present  the  tendency 
is  all  towards  the  higher 
priced  styles  and  qualities." 


tinetive  task's.  Simp'e  stands  along  the  "lass  ledge  of  a 
dominating'  central  ground-floor  display,  bear  the  pretti- 
est of  styles  in  neckwear.  The  lighting-  used  is  calculated 
to  produce  the  effect  of  golden  warmth — very  charming 
in  displaying  (Georgettes  and  sheer  broadcloths,  and  fall- 
ing prettily  upon  and  through,  all  filmy  materials. 

The  manager  is  swift  to  take  advantage  of  any  new 
and  fascinating  lines  that  can  be  used  in  conjunction 
witli  other  lines  being  displayed.  One  of  his  undoubted 
triumphs  in  this  direction  was  achieved  in  connection  with 
veilings,  with  which  neckwear  is  usually  closely  allied,  and 
shows  his  belief  in  the  use  of  the  living  model  in  display 
work,  hut  with  an  important  difference  from  the  usual 
empbasis  of  the  living  model  to  the  exclusion  of  the 
simple,  tasteful  display. 

Clever  Stunt  on  Veilings 

While  away  on  buying  trips  he  uses  his  eyes  on  dis- 
play work  of  a!l  kinds,  and  makies  swift  mental  notes.  He 
happened  to  see  ladies'  bats  used  very  simply  in  connec- 
tion with  displays  of  veiling.  The  hats  were  placed  on 
stands  and  the  veiling  was  draped  over  them  as  it  would 
appear  in  actual  wear.  This  idea  he  elaborated.  He  bought 
on  the  spot  twelve  of  the  latest  styles 
in  hats — straws  and  Summer  hats  to 
go   with    the   veilings   he   was   buying. 

Arrived  again  in  Montreal,  he  took 
six  of  the  hats  and  arranged  them  for 
counter  display,  as  he  had  seen  them 
arranged.  The  other  six  hats  he  dealt 
with  differently.  He  had  them  worn 
by  six  chosen  living  models,  who  took 
their  places  behind  the  counter  dis- 
play. The  new  purchases  of  veilings 
were  there  also  for  display  to  the  cus- 
tomers. 

Invitations  had  in  the  meantime 
been  sent  to  a  number  of  the  best 
families  in  Montreal  for  the  date  of 
the  opening  display,  which  was  in 
February,  with  snow,  sleet  and  storm 
as  an  accompaniment.  Nevertheless, 
the  display  was  an  immense  and  an 
immediate  success.  Nut  only  the  veil- 
ings, but  the  hats  also  were  eagerly 
purchased.  The  models,  by  the  way, 
wore  their  veils  so  that  by  raising  the 
veil  worn  regularly  with  the  hat  all 
the  new  veilings  could  be  display- 
ed    easily    as    they     would    look    in 


wear  by  simply  attaching  them  temporarily  to  the  hat. 
The  simple  plan  of  using  the  hats  in  conjunction  with 
the  veilings  is  adaptable  to  other  ideas.  Thus,  in  con- 
junction with  neckwear  this  fall,  lie  made  use  (on  Sep- 
tember 16th)  of  the  new  Parisian  corsage  flowers  in  silk, 
and  the  rich  metallic  materials  which  are  to  be  so  much 
in  evidence  this  Winter  in  women's  wear.  He  used  a  spe- 
cial window  display  in  which  dress  materials  were  shown 
draped  on  forms  within  view,  especially  the  display  of  the 
new  Parisian  corsage  flowers  in  wear  as  they  are  going  to 
be  used  extensively  this  Fall  and  Winter.  Advertised  as 
"The  First  Parisian  Flower  Shop  in  Canada."  the  win- 
dow display  showed  the  beauties  of  these  wonderfully 
rich  and  finely  made  flowers  in  all  the  warmth  of  their 
varied  colors,  and  gold,  bronze,  silver  and  other  metallic 
embellishments.  A  further  display  of  them  was  arranged 
in  the  warmly  lit  spaces  beneath  the  glass  counters  of  the 
ground-floor  Neokwear  Display,  which  was  marked  by  its 
chaste  simplicity  well  calculated  to  bring  out  and  aLso  to 
gain  by  the  richness  of  the  floral  effects  shown.  Thus 
contrast,  as  well  as  association  is  made  use  of  in  displaj 
work. 


This  collection  of  daintily  embroidered  handkerchiefs  in     linen  and  cotton  with 
novel  designs  and  colors  is  shown  by  Lace  Goods  Co.,  Ltd. 
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DAINTINESS  OF  NECKWEAR  APPEALS  TO 
WOODSTOCK  BUYER 

Average  Price  Paid  by  Customers  is  Being   Worked  Up  Gradually — Often  Only  Single 
Samples  of  New  Goods  are  Bought  as  a  Test — No  Exchanges  Except  for  Other 

Neckwear — Christmas  Boxes 


WOODSTOCK,  Oct.  2.— (Special).— Just  as  a  pre- 
face bo  a.  story  about  the  Neckwear  Department 
of  tihe  John  White  Co.,  Limited,  of  Woodstock, 
let  us  remark  that  we  ;h>ave  refer- 
red several  times  to  the  use  of 
crepe  paper  in  various  colors  as 
the  lining  of  the  bottom  of  the 
show  cases  in  which  the  neckwear 
was  displayed.  This  seems  to  have 
little  connection  with  the  Wood- 
stock department,  and,  indeed,  it 
has  not,  for  the  manager  of  this 
section.  Miss  Sharon,  has  such  a 
high  opinion  of  the  goods  she  is 
showing  that  slue  has  discarded  or- 
dinary paper,  and  when  THE  HE- 
VIEW  called  there  last  month  there  was  a  handsome  cov- 
ering of  crepe  de  chine  with  an  edging  of  white  lace.  Very 
frequently  velvet  is  used,  in  black,  hut  the  silk,  both  Jap 
silk  and  crepe  de  chine,  is  very  commonly  employed  in  the 
paler  shades.  This  may  seem  a  rather  expensive  taste  on 
the  part  of  the  manager  of  the  department,  hut  it  only 
bears  out  her  whole  attitude  towards  neckwear,  both  in 
the  selection  she  makes  and  in  the  manner  in  which  she 
handles  it,  a  feeling  towards  what  is  dainty.  It  is  this 
view  tlhiat  ihas  helped  her  gradually  to  raise  the  price  of 
the  goods  for  which  people  call  until  the  25c  line  was  prac- 
tically discarded  long  ago,  and  50c,  75c,  and  $1  has  be- 
come very  usual,  with  many  customers  taking  goods  ai 
$2,  $2.50.  and  as  high  a.s  $3.50. 

Governed  by  Personal  Taste 

It  is  always  a  point  with  buyers  as  to  how  far  their 
personal  preferences,  particularly  in  the  matter  of  style, 


should  guide  them  in  their  choice.  Many  to  whom  THE 
REVIEW  has -spoken  claim  that  for  the  most  part  this  is 
put  aside  entirely  and  they  allow  themselves  to  be  guided 
from  the  viewpoint  of  all  classes  of  customers.  In  other 
words,  it  is  not  what  they  like  but  what  they  think  will 
sell  that  must  decide  their  choice.  This  is  probably  the 
ideal,  this  objective,  impersonal  standpoint,  but  the  exist- 
ence of  a  personal  atmosphere  in  the  department  certain- 
ly carries  an  appeal  to  those  who  are  accustomed  to  be  in 
it. 

Every  buyer,  however,  whether  she  works  for  the  one 
or  the  other  point  of  view,  is  caught  sometimes  unawares 
and  the  buyer  for  the  Woodstock  store  mentioned  the 
awning  stripes  that  came  out  last  Summer  as  one  case 
where  she  rejected  them  <nt  first.  She  did  so  simply  be- 
cause they  did  not  appeal  to  her,  they  were  the  reverse 
of  dainty.  But  they  made  a  "hit,"  and  she  w.as  forced 
to  buy.     Such  cases  are  the  experience  of  every  buyer. 

Buying  a  Sample  to  Try  Out 
Where  styles  change  so  quickly  and  where  the  makers 
of  this  line  'are  sending  out  their  travelers  so  frequently, 

the  buying  of  goods  has  become  one  of  the  most  important 
points  in  connection  with  the  conduct  of  the  department. 
So  many  are  apt  to  load  up  with  a  line  that  they  think 
will  sell  well  and  find  these  goods  left  on  their  hands  at 
an  almost  total  loss,  because  neckwear  is  peculiarly  liable 
to  pass  out  suddenly  and  to  become  absolutely  worthless. 
Miss  Sharon  makes  it  a  practice  to  deckle,  of  course,  in 
looking  over  a  stock  of  samples,  upon  what  will  be  likely 
to  sell,  but  instead  of  ordering  even  a  quarter  dozen  she 
usually  takes  a  single  one,  except  for  staple  lines  that  are 
always  sure.  She  keeps  a  close  watch  upon  these  new 
(Continued  on   page  84) 


View  of  neckwear  department  in  the  John  White  Co.  store,   Woodstock. 
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Dry  Goods  Revu  w 


DRESS    ACCESSORIES 


WAR  CONDITIONS 


as  most  retailers  are  aware,  are  directly  responsible  for  the 
extraordinary  situation  existing  in  the  glove  trade.  The 
impossibility  of  obtaining  leather  to  produce  some  of  the 
cheaper  grades,  together  with  the  scarcity  of  labour,  has 
seriously  affected  the  output  of  both  Domestic  and  Imported 
Gloves. 

We  beg  to  assure  our  numerous  clients  that  every  effort  is 
being  made  to  fill  orders  on  hand  and  goods  are  shipped 
promptly  upon  receipt. 

Where  any  goods  are  still  undelivered  we  cannot  too 
strongly  urge  our  customers  to  cover  their  needs  from  the 
nearest  STOCK  LINES  which  our  representatives  are  now 
showing  in 

KIDS,  SUEDES,  CHAMOIS,  CAPES,  WASH- 
ABLES,  MOCHAS,  Etc.,  and  in  WOOL  and 
FUR  LINED  CAPES  and  MOCHA  GLOVES 
and  MITTS,   also  WOOLLEN   GLOVES 

for  IMMEDIATE  DELIVERY. 

ANTICIPATE  your  sorting  requirements  from  our 
present  range — many  lines  it  will  be  impossible  to  duplicate. 

Prompt  attention  to  mail  orders. 

DENT,  ALLCROFT  &  CO. 

MONTREAL 
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Dry  Goods  Review 


Boudoir  Caps 
and  Sets 

in  Silk  and  Crepe 

Neckwear 

in  Georgette,  Broadcloth 
and  Satin 

Bags 

in  Leather  and  Silk 


Flett,  Lowndes  &  Co.,  Limited 


142-144  West  Front  Street 
Toronto 
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DRESS    ACCESSORIES 


The 

Mark  of 

Good 

Buying 


Christmas 


Novelties 


Handkerchiefs, 

Silver  and  Gold  Laces  and  Flounces 
Georgettes,  Ninons  and  Crepes 

in  all  shades 

Veils  and  Veiling  for  Fall  and  Winter 
Also  Boudoir  Caps  and  Aprons 

Drop  us  a  line  for  sample  shipment 

The   Thompson    Lace  &   Veiling   Co. 

LIMITED 


York  and  Wellington  Streets 


Toronto,  Ont. 
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Handkerchiefs  AIIta,cS™'ers 

Handkerchiefs  are  always  decidedly  popular  as  Christmas  gifts 
particularly  in  these  times  when  people  are  cutting  out  large 
gift-giving,  for  the  smaller  gifts  of  usefulness.  Nothing  makes 
a  more  neat  and  pleasing  gift  than  dainty  handkerchiefs. 

Our  range,  a  half  dozen  of  which  are  here  shown,  is  a  very  fine 
one  and  values  are  very  attractive. 

Also  you  should  see  our  splendid  showing  of 

Laces,  Embroideries 
and  Curtain  Goods 

for  early  Spring  selling. 

We  have  always  specialized  on  these  lines  with  the  result  thai 
our  values  have  won  a  reputation  for  us  and  better  business  for 
our  patrons. 

Mail  orders  are  given  our  prompt  attention.  Goods  are  sent  out 
for  your  approval  always. 

Send  a  trial  order  to-day. 

LACE  GOODS  CO.,  LIMITED 

64  WELLINGTON    STREET  WEST,  TORONTO 
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Dry  Goods  R<  vu  w 

Everybody 
Loves  the 
Kezvpies 


DE  K  SS    A  CC KSSOR T KS 


Kewpie 
Handkerchiefs 
For  Children's 
Christmas 
Trade 


A  line  that  will  have 

a  big  run 


These  delightful  novelty 
handkerchiefs  are  boxed 
3  in  a  pretty  Kewpie  box, 
each  handkerchief  having 
different  designs,  and  re- 
tails at  25c.  per  box  of 
three. 

We  have  the  entire  control 
for  the  manufacture  and 
sale  of  this  splendid  no- 
velty handkerchief  for  the 
Dominion  of  Canada. 
We  have  a  very  large  and 
comprehensive  stock  of 
all  lines  of  Ladies'  and 
Men's  Handkerchiefs,  in- 
cluding a  beautiful  range 
of  Ladies'  a  n  d  M  e  n  '  s 
Handkerchiefs  i  n  Fancy 
Xnias  boxes,  put  up  2/12 
and  3/12  to  a  box,  to  retail 
at  from  25c  to  $2.00  per 
box. 

Write  us  for  a  sample 
order. 


A.  T.^Reid  Co.,  Limited 


King  Street,  West, 
TORONTO 
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Broadcloth  Neckwear 


LADIES'  WEAR,  LIMITED,  TORONTO 

W.  F.  GOFORTH,  President 
Branch  Offices— Arts  and   Crafts   Building,   Vancouver,    B.C.;    Hammond    Building,    Winnipeg,    Man. 
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!>  H  ESS    A  CC  ESSO  K  I  ES 


Where  the  New  Sty.1 


in  Neckwear  Originate 


c.  ::r.i 


Winning  Styles 
in  Fall  Neckwear 

We  have  originated  sonic  stunning  styles,  of  the  latest  fabrics  in 
our  Fail  range  of  ladies'  neckwear  and  novelties.  This  range  has 
the  exclusiveness  and  originality  that  is  expeeted  of  "Phoenix" 
creations,  precedented  by  our  past  service. 

This  Fall  range  includes  ideas  in  Washable  Satin,  Broadcloth 
and  Georgette.  ( 'ape  effects  in  Washable  Satins  in  novelty  stitch- 
ing, as  illustrated. 

You  really  ought  to  see  the  range.     Also  our 
Tea  Aprons,  Boudoir    Caps  and  Camisoles. 
Send  an  open  order  to-day. 


V 


TORONTO,  ON T. 


L«%» 


t> 


m 
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Vigorous  Exercise 

makes 

Palmers*  Wearwell  No.  121 

Real  Human  Hair  Nets 

INDISPENSABLE 

Their    strong,   well-cured,    real  European  human    hair,   and 
their  generous  size  makes  them  the  net  that  is  always  prefeired. 

There  is  a  quick  turn-over  and  100%  profit  to  the  merchant 
and  complete  satisfaction  to  the  customer  in 

Palmers'  Wearwell  No.  121,  Real  Human  Hair  Nets 

To-day  there  is  hardly  an  occasion  when  women  do  not  find  a  hair  net  necessary  to  preserve  the 
tidiness  of  their  hair  and  the  merchant  who  handles  Palmers'  Real  Human  Hair  Nets  will  lie 
able  to  satisfy  the  largest  number  of  customers  and  double  his  money  quickly.  With  this  line 
the  natural  hair  of  your  customer  is  quickly  matched  and  the  customer  is  highly  pleased. 
Colors  are  absolutely  right  and  the  customer  who  has  had  a  perfect  match  remembers  your 
store  favorably.     Palmers'  Wearwell  No.  121  is  the  best  Real  Human  Hair  Net  on  the  market. 

You  will  double  your  money  and  increase  your  turn-over  by  putting  in  a  stock  of  this  Quick- 
Selling  Line. 


TRADE      MARK 


Price  $7.20   Net 
per  gross 

Gray  and  White  extra 


Retail  Price  10c 
each 

Colors  Guaranteed 


On  Every   Envelope 
Price  in  quantities  on  application. 


PALMERS  LIMITED 

Manufacturers  of  Every   Description   of  Hair    Goods 

100  to  106  LATOUR  STREET  .*.  /.  MONTREAL 
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DR  ESS    A CCESSOR I ES 


Ribbons 

from  the  loom  to  you 

Now  is  the  time  to  sort  up 
your  Ribbon  stock  for 
Xmas  trade.  Early  buying 
is  good  buying  this  season. 

We  have  a  complete  assort- 
ment of  Dresdens,  Wide 
Duchess  Satins,  Narrow 
Satins,  Narrow  Taffetas, 
Fancy  Baby  Ribbons, Holly 
and  Yuletide  Ribbons. 

PLACE  YOUR  ORDER  NOW. 

We  make  Corticelli  and  Beldings 
Spool  Sewing  Silk. 


Belding  Paul  Corticelli  Limited 

Montreal         Toronto  Winnipeg         Vancouver 


96 


DUES  8    ACCESSORIES 


Dry  Goods  Review 


Stocks  Are  Dwindling 

Get  Yours  NOW! 


REPORTS  from  all  sources 
forewarn  the  coming  short- 
age in  the  quick-selling  Queen 
Quality  line  of  Italian  Silk  Lin- 
gerie. Don't  let  further  delay  rob 
you  of  the  easy  profits  these  popu- 
lar lines  afford.  Right  now — 
to-day — order  your  Season's  sup- 
ply ot 

and  be  in  readiness  for  Fall  and  Holi- 
day Trade.  The  extent  with  which 
other  dealers  arc  safeguarding  them- 
selves against  disappointment,  many 
of  these  popular  lines  may  soon  be 
unprocurable.  Order  yours  now 
while  stocks  are  still  complete. 
Write  for  prices  and  particulars  on 
" Queen  Quality"  Silk  Gloves  and 
"Queen  Quality"  Silk  Lingerie. 


St.  Catharines  Silk  Mills 

Si.  Catharines,  Ontario 


RICHARD  L.  BAKER  &  CO. 

SOLE  SELLING  AGENTS 

100  Wellington  Street  West     -     Toronto 
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I)  |{  ESS    A  CC  ESSORIES 


WE  ARE  DELIVERING 

THE  GOODS 

"Stroller"  Models  in 
Misses' Suits  and  Coats 

For  Immediate  Delivery 


q/?1  — Cut  wool  Velour  Cloth  Coat,  large  conver- 
*"'  tible  plush  cape  collar,  with  plush  but- 
tons, slash  pockets,  cloth  yoke  back  and  front. 
Colors:  Plum,  Navy,  Brown.  Green  *1fk  K.(\ 
and   Black    *lu,ou 

Terms  5/10 


| THE  GENUINE 

SJROUIl 


TRADE  MARK  REG.   U.  S.   PATENT  OFFICE 

Two   Splendid  New 
Models  at 


$10.50 


Other    Styles    in    the    Most 

Wanted  Materials 

up  to  $25.00 


I.  Grossman   &   Son 


38-44  East  30th  Street 


New  York 


Near  Madison  Avenue 
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WE  ARE  DELIVERING 
THE  GOODS 


"Stroller"  Models  in 

Misses'  Suits  and  Coats 

For  Immediate  Delivery 


THE  GENUINE 

STROLLER 


TRADE  MARK  REG.  U.  S.  PATENT  OFFICE 


Popular  Prices 
Prevail 


Owing  to  the  great  demand  for  merchan- 
dise we  are  unable  to  ship  goods  on  ap- 
proval. We  will,  however,  ship  open  orders 
of  the  two  COATS  illustrated  at  once. 


I.  Grossman   &    Son 

New  York 


38-44  East  30th  Street 

Near  Madison  Avenue 


ooo  Wii  in-  Cloth  Coat,  large  convertible  col- 
o«-*v>  lar  trimmed  with  Skunk  Opossum,  belt 
worn  front  or  back.     Colors:  Green.       <t  1  r»   C{\ 

Brown,   Blue  and   Black    *lu,OJ 

This    coat    also    comes    in    all    Wool    Zibelines, 
Brown.  Green,  Navy  and  Black  at  the  same  price. 
Terms  5110 
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■  ■ 


White 

H702 

$27.00  per  Dozen. 


Fluffy  Feather 
Ruffs 

for  Fall 


m  m 


Black 

H702 

$27.00  per  Dozen. 


Brown  and  White 

H702 
$27:00  per   Dozen 


B    ■ 

■    ■ 


Black  and  White 

H702 

$27.00  per  Dozen. 


R.  D.  FAIRBAIRN  CO.,  Limited 


107  SIMCOE  ST. 


TORONTO     ONT. 
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EQUIPMENT    AND    DISPLAY 


DENNISLONDON 


WINNING  THE 
BUYER'S  FAVOR 

THE  best  possible  buyer 
is  not  made  an  actual 
buyer  at  a  single  step. 
It  is  one  thing  to  win  the 
buyer's  favor  for  an  article 
and  another  to  make  adjust- 
ments incident  to  closing  the 
sale.  Winning  the  buyer's 
favor  is  the  work  of  trade 
paper  advertising.  Under 
ordinary  conditions  it  should 
not  be  expected  to  do  more. 


This  great  display  of  Preserved 
Foliage  shows  about  one  quarter 
the  wall  space  covered  hy  our  ex- 
hihit  at  the  convention  of  the 
Display  .Men.  Aug.  7.  8,  9  and 
10. 


The 

Ideal  Decoration 
for  Xmas 

Our      Decorations      are      Fire 
Proofed  and   Everlasting 

Our  preserved  foliage  can  be  bad  in 
Green,  lied,  Brown  and  Tan.  The 
Ptieen  and  red  is  especially  desirable 
for  Xmas  Comes  packed  in  three 
sizes  of  boxes  26  lbs.,  50  lbs.  an  I 
100  lbs.  all  ready  to  .hip.  This 
overcomes  repacking  and  opening  o\ 
boxe  ■■  In  whoh  sale  di  alers  and  brings 
the  goods  to  yon  in  the  original 
i  iackage. 

\atui.  -  i  u n  pi oduel  cannoi  he  im- 
proved upon.  Here  we  have  Princess 
Pine,  Cycas,  Beech  and  Oak  sprays 
preserved  in  all  their  natural  beauty. 
The  idditiim  of  bright  led  Poinsettl 
Blossoms  completes  a  mosl  attractive 
Xmas  decoration.  Our  Xmas  greens 
arc  the  ideal  decoration  foi   the  boli- 

<!a\  ■;. 

Most  effective  and  economical  deco- 
ration yon  can  get  foi  decorating 
the  show  windows  an  1  store  interior, 
booths,  etc.  The  holiday  9eason  will 
soon  It  here.  We  urge  that  you  get 
your  order  in  early,  as  our  supply  is 
limited,  and  if  yon  order  earls  you 
will   not   be  disappointed. 

Distributors  for  Canada:     DALE  ESTATE,  Brampton,  Ontario 

STOCK  CARRIED  AT  BRAMPTON 

Manufactured  Solely  by  OVE  GNATT  CO.,  Hammond,  Indiana,  U.S.A. 
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DISPLAY    PAR    EXCELLENCE. 

1.  Goods  in  cases  shown  on  slope, 
following  natural  line  of  the  eye, 
and  on  top  in  glass  holders. 
Bright  lighting. 

2.  Samples  of  stock  visible  on 
outside  of  drawers  in  place  of 
open  shelvings. 

3.  Back  fixtures  loiv  to  permit  of 
unimpaired  view  of  store. 

During  Exhibition  week  a  number  of  dry  goods  merchants, from  United  States  cities,  as  well  as  Canada,  congratulated 
Mr.  Allan,  manager  of  the  Notions  Department,  on  his  new  fixtures,  which  enable  the  goods  to  be  seen  at  a  glance; 
keep  stock  clean  and  in  good  shape  and  simplify  stock-taking.  On  each  side  are  six  show  cases  besides  the  rounded 
ones  at  the  ends,  with  24  bunks  in  each,  and  drawers  behind  each  and  in  the  centre  fixtures  for  reserve  forward  stock. 
This  is  the  same  class  of  merchandise  as  seen  in  the  glass  cases  from  the  aisles,  and  in  the  glass  fronts  (36  in  each 
length)  in  the  centre  fixtures.  On  top  of  the  glass  cases  are  bunks — 16  for  each  case — from  which  most  of  the  selling 
is  done.  At  the  ends  are  handsome  cases,  rounded,  for  special  display.  The  length  of  the  section  shown  is  60  feet, 
with  a  similar  one  opposite  and  a  third  for  buttons. 

Mr.  Allan  is  enthusiastic  over  his  new  equipment  and  could  fittingly,  with  the  easy  method  of  service  and  regis- 
tres,  use  the  slogan,  "No  waiting  to  be  waited;  no  waiting  for  change."  In  addition  to  notions  and  buttons,  Mr. 
Allan  is  manager  of  laces,  embroideries  and  handkerchiefs  as  well. 

Notion  Department  That 
Makes  Manager  Allan  Proud 

The  above  appeared  in  an  editorial  in  Dry  Goods  Review, 
September  issue. 

These  show  eases  and  Unit  Fixtures  were  installed  by  us. 
We  can  meet  your  requirements  in  Store  Fittings  and 
arrangement  in  the  same  efficient  way. 
Let  us  show  you  how  our  Store  Equipment  will  give  you 
an  Easy  Method  of  Service  —  a  greater  efficiency  in 
Handling  Merchandise  at  a  minimum  of  time  and  Sales 


Let  us 
make  you 
proud,  too 


Effort. 


Write  us  for  particulars  of  our  New  Idea  in 
Store  Equipment. 


JONES  BROS.  &  CO.,  LIMITED 

Store  Fitters 
HEAD  OFFICE:  29-31   ADELAIDE  STREET  WEST,  TORONTO 

Eastern   Branch:   71    Bleury   Street,    Montreal  Western   Branch:   437   Main  Street,  Winnipeg 

In   affiliation   with  and    operating    under  patents  of  Grand   Rapids    Shou-    Case   Company 
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■  u  Store  Service 


Improved  with 
Lamson  Carriers" 


THE  F.  Johnson  Company,  Holdrege,  Neb.,  have 
always  been  believers  in  centralization.  As 
their  growing  business  recently  demanded  im- 
proved store  service  they  installed  an  up-to-date 
system  of  Lamson  Electric  Cable  Carriers  connect- 
ing every  department  with  a  central  cash  desk  on 
the  balconj . 

Improved  Their  Store  Service 

Mr.  I..  T.  .Tolmsou  writes:  "Since  we  installed  our 
Cable  System  we  have  passed  through  the  holiday  seu- 
sou,  the  dull  months  of  January  and  February,  and  the 
busy  spring  months.  It  has  been  put  to  a  practical  test 
.Hide:    all    conditions    of    trade. 

We  Mud  that  it  has  enabled  us  to  reduce  our  office 
force,  to  speed  up  our  entire  service  and  to  serve  every 
department    better   than    before." 

A  Lamson  Carrier    for    Your  Store 


=  Is  your  store  service  sys- 
1^  tem  prepared  to  handle 
H  the  busy  holiday  trade 
=  that  is  .juvt  ahead  ?  There 
s§  is  a  type  of  Lamson  Car- 
=  rier  that  will  help  yen 
==  give  year  customers  better 
^  and  quicker  service,  and 
=  will  help  yen  cut  down 
=  your  expenses.  IXVESTI- 
K  NOW— our  nearest 
esentative  will  lie  glad 
ive  you  particulars. 
US  a  line  to-day, 
g    for    further    infor- 


=  RAT 

p  repr 

§  Drop 

H  askin 

=  niatii 


Standard 
Lamson  Equipment 

Wire  Cash  Carriers 
Wire  Parcel  Car  riers 
Electric    Cable 

Carriers 
Pueumatic  Tube 

Systems 
Parcel  Conveyors 
Delivery   Bins 


102  Boylston  Street 


I  THE  LAMSON  COMPANY  I 


Boston,  Mass.      = 


New  Floral 
Decorations 

for 

Window  Trimming  and 

Store  Interiors 

We  have  some  beautiful  Christmas  designs, 
Wreaths,  etc.,  of  the  very  latest  ideas, 
including  designs  in  Holly,  Pointsettia 
and  variegated  leaves. 

Manufactured  in  Canada 

Write  to-day  for  our  illustrated  catalogue 
and  quotations. 

Abbott   Bros.,  Toronto 


Don't  Be 
a    Clerk 

ALL 
Your  Life 


MAN 
VHO\ 
KNOWStv 


i  r<k  'tv  >    1 


A  Summer  Course 

in  Window  Trimming,  Show  Card  Writing 
or  Advertising  will  prepare  you  for  a  position 
in  a  field  that  is  not  overcrowded.  One  in 
which  you  can  earn  good  pay  and  never  be 
out  of  work. 

A  few  weeks  in  New  York  at  the  E.  T.  S. 
will  make  you  a  bigger,  broader  man.  able  to 
hold  a  better  position. 

Write  to-day  for  further  information. 

ECONOMIST  TRAINING  SCHOOL 


247-249  W.  39th  Street 


New  York  City 
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SPRING 
1917 


DRESS  GOODS 

WASH  GOODS 

PRINTS 

Samples  of  the  above 

are  now  in  our 

Travellers'  hands 


THE  w.  r.  brock  company 

WHOLESALE  DRY  GOODS       (LlMITED) 

Toronto  iviontrea.1  calgary 
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It's  worth  repeating  th 

"Good  display  is  ha 
of  the  selling  done. 

DALE  WAX  FIGURES  AND  DISPLAY 
FORMS  will  put  your  window  displays  high 
above  the  ordinary.  Your  drapings  and 
costumes  will  have  the  Natural  touch  that 
catches  the  public  eye. 

DALE  FORMS 

save  you  the  duty  and  give  you  equal  value 
at  less  cost.  Made  to  the  latest  standard 
measurement ;  workmanship  guaranteed. 
Let  us  send  you  our  catalogue. 

DALE  WAX  FIGURE  CO., 

LIMITED 

106  FRONT  STREET  EAST 
TORONTO 

CANADA'S  LEADING  DISPLAY   FIXTURE  HOUSE 
MONTREAL  OFFICE: 

144  BLEURY  STREET 


Figure 


Queries 


idClS    AllQ     l/UC       id    by  any  other — in  fact  not  afforded  by  any  other. 

Is  there  another  service  that  offers  a  double 
check  in  the  matter  of  change  makingt  Is  there  another  that  equally  secures 
the  merchant '8  money — that  is  to  deposit  it  and  all  other  matters  of  record 
emanating  from  the  sales  counters,  to  a  common  centre  (the  Office)  without  the 
salesmen    leaving    their    customers,    whether    the    transaction    is    cash,    charge    or 

barter?  Is  there  another  to  give  an  itemized  record  of  all  purchases; 
by  customers,  to  show  the  amount  of  money  received  by  every  sales- 
man, and  the  change  given  in  return?  Is  there  another  combining 
these  advantages  without  steps  to  and  from  the  office — and  hence 
the  saving  of  time  and  labor? 

More  information  and  many  illustrations  in  our  catalogue  D,  may 
be  had  for  the  asking. 

GIPE-HAZARD  STORE  SERVICE  CO.,  LTD. 

97   ONTARIO  STREET.    TORONTO.    CANADA 


Level,  grade  and  per 
pendicular  wire  Cash 
Carriers.  Parcel  Car- 
riers, Cable  Carriers 
and  Pneumatic  Tubes 


1 

> 

- 

it                                    H 

#■■§         ~Q^m 

™»     Waste    Paper 
J                  Balers 

'      "  Climax  " 

All  Steel  Fireproof 

Will  turn  your  waste 
paper     into     money 
anil  keep  down  your 
insurance   rate. 
Made    in     12    sizes. 

St  nd  fo  >  Caialogi,  t. 

Climax   Baler  Co. 

Hamilton,  Ontario 

Lockers  that  are  made  of  wood 

are  most  unsanitary  and  an 

illV^^M                 additional  fuel  in  case  of  fin 

Our  metal  lockers  are  highly  sani- 

T^BB 

tary  and  made  on  strictly  hygienic 

principles. 

They  will  not   burn,  and  they  oc- 
cupy but  a  small  space.   They  are 

■ 

li^ht    and    airy,   and    each    has    a 
different  lock. 

1    ■ 

These     lockers    are  a   great     benefit    to 

I 

places    where   a  number  of    people    are 
employed.  They  prevent  contact  of  one 

person's   clothing  with  another's,    thus 

avoiding    possible   contagion. 

We    manufacture    Steel    Shelving 

for    all     purposes.      Inquiries     soli- 

1   S^-  ■**                                         cited.                 Write  tor  Catalogue. 

Canada  Wire  and  Iron  Goods  Co. 

HAMILTON                                              OnTAIIO 
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SOAP  BUBBLE  OUTFITS 

(INDESTRUCTIBLE) 

Each  set  mounted  on  card  in  separate  box  with  handsome  illustrated  cover  in 

half-tone  two  color  effect. 


88-2118— Two   Hand-Painted   Pipes   Doz.    $3.50 


88-3112 — Two  Hand-Painted  Pipes,  piece  of  Soap 

Duz.     $4.00 


83-1016 — Hand-Painted  Pipe  tied  with  Large 

Bow   of   Dotted    Ribbon    Doz.     $1.75 

88-2018— Hand-Painted     Pipe    and     Cake    of 

Soap     Do/..     $2.00 


88-3016 — Hand-Painted  Pipe,  White  Enam- 
eled  Dish  and   Cake  of  Soap    Doz.     $4.00 

88-4017— HaiuDPainted  Pipe,  White  Enam- 
eled Dish,  Soap  and  Oilcloth  Apron  Doz.     $6.00 


88-5111— Two  Hand-Painted  Pipes,  White 
Enameled  Dish.  Soap  and  Oilcloth 
Apron   Doz.     $8.00 


88-601!) — Two  Hand-Paiuted  Pipes.  White 
Enameled  Dish,  Soap,  Oilcloth  Aprou 
and   Oilcloth   Table  Cover    Doz    $10.00 


88-41U— Two     Hand-Painted     Pipes,     White 

Enameled    Dish,    and    Soap    Doz.     $(1.00 


SS-S121— Four  Hand-Painted  Pipes,  White 
Enameled  Dish.  Soap.  Oilcloth  Apron 
and  Oilcloth   Table  Cover    Doz.    $14.00 


RICHARD  G.  KRUEGER 

MANUFACTURER  OF 

ATTRACTIVE  HAND  PAINTED  NOVELTIES,  TOYS,  ETC. 
Showroom  and  Studios:  395  FOURTH  AVENUE,  COR.  28th  ST.,  NEW  YORK 

Write  for  Complete  Catalogue  No.  2. 
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WE  DISTRIBUTE  EXCLUSIVELY  THROUGH 

52  KNIT  GOODS  MILLS 

From  these  52  mills,  we  are  prepared  to  meet  any  demand  for  any 
grade,  style  and  weight  of  underwear  or  sweater  coats,  suitable  for 
any  climate,  in  any  part  of  the  world,  at  prices  sure  to  satisfy. 

WE  SELL  TO  JOBBERS  AND  MANUFACTURERS  ONLY 

Flat  and  ribbed  wool,  worsted  and  cotton  underwear  in  shirts, 
drawers,  vests,  pants  and   union  suits  for  men,  women  and  children. 

Nainsook  underwear —Complete  line  of  union  suits,  shirts  and  drawers 
for  men,  boys  and  children. 

Complete  line  of  Sweater  Coats,  Bathing  Suits,  Jerseys,  Scarfs,  Caps, 
Skirts.  Angora  Sets  in  cotton,  wool,  worsted  and  silk  for  men,  women 
and  children. 

We  have  a  special  department  for  the  care  of  Canadian  Trade.  Our 
long  experience  enables  us  to  render  you  efficient  service,  and  we  solicit 
a  call  at  our  New  York  office. 

CLIFT  &  GOODRICH 

ESTABLISHED  1891 

80-82  LEONARD  STREET,  NEW  YORK 

Chicago,  Boston,  Philadelphia  and  63  Basinghall  Street,  London,  E.C.,  England 


HOW  EATON'S  RUN  THEIR  "OVERSEAS  DEPOT" 


TO  ENGLAND 

1  lb 12  cents 

2  lbs 24  cents 

3  lbs 36  cents 

and  12  cents  extra  for 
each  additional  pound,  i.e., 
12  cents  a  lb.  straight. 

TO  FRANCE 

1  to  3  lbs 24  cents 

3  to  7  lbs 32  cents 


TO     EGYPT    AND 
SALONIKA 

1  lb 32  cents 

2  lbs 40   cents 

3  lbs 48  cents 

4  lbs 74  cents 

5  lbs 82  cents 

6  lbs 90  cents 

7  lbs 98  cents 


JUST  as  we  go  to  press  the  T.  Eaton  store  in  Toronto  has 
opened  their  "Overseas  Depot"  in  a  larger  way  than 
last  year  and  have  grouped  the  articles  much  after 
the  manner  suggested  by  THE  REVIEW  in  the  earlier 
part  of  this  issue.  Instead  of  limiting  the  goods  shown 
and  the  made-up  packages  mainly  to  dates,  chocolate, 
raisins,  gum,  maple  sugar  and  other  articles  from  the 
grocery  am!  drug  department  as  was  done  last  year,  with 
the  knitted  goods,  leather  lines  and  others  shown  in  their 
special  departments  they  have  grouped  them  more.  The 
department  this  year  is  situated  on  the  second  floor  and 
has  a  big  banner  of  red  felt  with  lettering  in  yellow. 
"Overseas  Depot,"  "Gifts  for  Soldiers,"  "Suggestions 
for  Packages"  and  in  the  glass  cases  that  run  all  around 
the  circle  are  the  different  "suggestions,"  the  price  on  a 
neat  card  with  them  and  the  postage  marked  down  also. 
They  have  in  addition  issued  a  booklet,  about  four  by 
nine  inches,  "Gift  Packages  for  Soldiers,"  and  these 
words  beside  a  cut  of  a  soldier  receiving  a  Christmas 
package,  "A  list  of  suggestions  for  those  who  are  sending- 
parcels  to  hoys  on  active  service." 


Among  the  directions  inside  aie  the  following: 
How  Packages  Are  Made  Up 

"You  pay  in  or  send  by  mail  the  amount  and  address, 
and  we  return  a  receipted  card.  We  take  full  charge  of 
the  parcel,  wrap  it  properly,  and  sew  it  in  burlap  or  box 
it,  as  needs  he,  and  see  to  the  shipping. 

The  lirst  package  suggested  is  the  following: 

,'J  handkerchiefs .'25 

1  comb .10 

1  service  mirror .25 

1    mending-  outfit    .35 

1   court   plaster   .05 

$1.00 

Including  postage  to  England   $1.12 

Including  postage  to   France    1.24 

Including  postage  to  Meditteranean  1.32 

In  addition  to  the  special  packages  there  are  sugges- 
tions given  from  a  number  of  departments,  the  Stationery, 
Notions,  Men's  Clothing,  Men's  furnishings,  Hosiery, 
Glove,  Jewelry,  Candv,  etc. 


BURNET  &  CO.  SUCCEED  BURNET  &  TEMPLE 

Messrs.  A.  Burnet  &  Co.  are  now  definitely  settled  at 
6  Well  Street,  .lewin  Street,  London,  E.C.,  having  bougbl 
up  the  copyrights,  patents,  etc..  of  the  firm  of  Burnet  & 
Temple,  ami  are  now  carrying  on  the  business  the  same 
as  before. 
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SPOOL  INQUIRIES  LEAD  FOR  PAST  MONTH 

Stores  Complain  That  Woolworth  Organization  Forces  Them  to  Sell  at  Five  Cents,  Which 

Is  Under  Cost — Explanation  of  Latter   Firm — "Inquiries"  are  Privilege  of 

Subscriber  and  Answered  Cheerfully 


FROM  several  points  THE  REVIEW  has  received  in- 
quiries as  to  the  price  at  which  the  black  and  white 
coats  spools  are  selling'.  The  source  of  the  disturb- 
ance that  lias  arisen  in  the  price  situation  is  due  to  the 
Woolworth  stores  keeping  the  price  at  live  cents,  the  same 
figure  as  last  year,  in  spite  of  the  rise  a  couple  of  months 
ago  which  makes  it  impossible  to  sell  at  five  cents  except  at 
an  actual  loss.  In  some  cases  the  merchants  have  ad- 
vanced the  price  to  seven  cents  each  or  four  for  a  quarter. 
The  majority  from  whom  THE  REVIEW  has  heard  sell  at 
six  cents  flat.  In  Montreal  one  store  at  a  special  sale 
quoted  74  cents  a  dozen,  and  two  others  were  7  cents  flat 
or  84  cents  a  dozen.  In  some  towns  and  cities  where  the 
Woolworth  stores  operate  the  dry  goods  merchants  have 
been  forced,  or  at  least  have  decided  that  it  is  better  busi- 
ihvn  to  return  to  the  five-cent  price. 

Forced  to  Sell  at  a  Loss 

One  merchant  writes  THE  REVIEW  that  there  is 
'•considerable  dissatisfaction  among  the  merchants  in 
Ontario"  because  this  store  is  selling  at  5c  a  spool.  •  He 
goes  on  to  say:  "As  far  as  our  store  and  -  -  merchants 
are  concerned  we  have  always  sold  spools  at  a  (dose  legiti- 
mate margin.  The  price  for  years  was  4c,  then  5,  and 
about  two  months  ago,  6c.  On  account  of  Woolworths 
coming  to  the  city  recently  it  will  be  necessary  for  us  to 
reduce  the  price  to  5c,  which  means  each  sale  at  a  loss. 
We  do  not  cry  over  usual  and  proper  competition,  but  we 
believe  in  this  instance,  which  is  the  only  instance  we 
recollect  that  the  Central  Agency  is  not  showing  fairness 
towards  the  merchants  all  over  Canada  in  asking  that  they 
should  sell  spools  at  a  loss  in  the  cities  in  which  the  Wool- 
worths  are  situated. 

The  agents  for  these  spools  when  seen  by  the  Montreal 
editor  of  THE  REVIEW  refused  to  say  anything  what- 
ever for  publication  in  any  form  on  their  relations  with 
their  customers  in  any  part  of  the  Dominion. 

THE  REVIEW,  in  order  to  get  some  further  light  on 
this  matter,  saw  the  merchandise  manager  of  the  Wool- 
worth  Corporation  lor  Canada,  Mr.  Harrington,  and  asked 
him  for  a  statement  of  the  attitude  of  his  firm  on  the 
question  of  cutting  prices  below  a  legitimate  profit. 

Interview  With  Woolworth 's  Merchandise  Manager 

He  declared  that  he  was  entirely  opposed  to  any  such 
course,  and  he  regretted  that  in  this  case  it  seemed-  neces- 
sary for  this  firm  to  do  so. 

"It  is  one  of  the  cast  iron  rules  of  the  Woolworth 
organization  that  there  are  only  the  three  prices,  five,  ten 
and  fifteen  cents,  with  of  course  combinations,  such  as 
two-for-five,  or  four-for-tifteeii.  We  could  not  sell  a 
spool  or  anything  else  for  six  cents.  We  had  two  courses 
open  to  us  when  the  price  went  up  last,  either  to  go  out 
of  this  line  of  spools  altogether,  or  sell  at  the  old  price,  no 
matter  whether  we  had  to  do  so  at  a  loss.  We  decided 
that  we  had  to  keep  the  line  in  stock  as  it  was  a  staple.  It 
is  unfortunate  that  these  conditions  have  arisen,  but  we 
are  not  at  liberty,  much  as  we  would  like  to,  to  meet  the 
wishes  of  the  regular  dry  goods  stores.  There  was  a  time 
when  they  had  the  advantage  over  us,  for  when  they  sold 
at  four  cents  we  had  to  sell  at  five,  for  we  could  not  carry 
anv  four-cent  articles  in  our  stores." 


Some  Recent  Advances  on  Spools 

dust  before  THE  REVIEW  went  to  press  a  wholesaler 
quoted  +7.40  a  uross,  which  is  5  l-7c  each,  so  that  at  5 
cents  the  merchant  is  actually  losing  to  say  nothing  of  his 
overhead  expenses.  Indeed  at  7  cents  he  is  scarcely  mak- 
ing a  normal  net  profit  even  on  a  staple  line. 

The  present  price,  by  the  way,  is  a  straight  $2  per 
gross  advance  over  1914  figures.  One  other  line  of  spools 
has  gone  up  from  $5.11)  to  $6.30;  another  from  $5.50  to 
$6.80,  and  a  third  line  from  $7.60  to  $9.20  during  the  past 
couple  of  months. 

THE  REVIEW  deals  with  tins  subject  also  on  the. 
editorial  page  of  this  issue. 


Hints  to  Buyers 

W.  G.  &  R.  OPEN  TORONTO  SHOW  ROOMS 

OF  special  interest  to  the  trade  is  the  announcement  that 
the  Williams.  Greene  &  Rome  Company,  of  Kitchener, 
have  opened  a  permanent  office  and  sample  room  at  Room 
20,'i,  Peterkin  Building,  152  Bay  street,  Toronto,  Ontario, 
directly  opposite  Temperance  street.  The  telephone  num- 
ber is  Adelaide  .'Sl(>4.  Their  Toronto  representative,  Mr. 
William  J.  Tow.  is  in  charge.  In  opening  up  their  new 
quarters,  the  Williams,  Greene  &  Rome  Company  hops 
to  give  their  customers  a  still  better  service  than  in  the 
past. 


NEW  GLOVE  FACTORY  IN  LONDON 

Tine  H.  S.  Hall  Co.,  id'  Jersey  City,  has  opened  a  fac- 
tory at  Lomdom  and  will  manufacture  lisle  and  chamoi- 
sette  gloves.  This  lirm  fas  six  factories  in  tihe  United 
States.  Next  Spring  a  $25.11(1(1  factory  will  be  huili  ami 
the  glove  fabric  woven.  It  is  expected  that  100  to  125 
person's  will  be  employed.  The  Toronto  representative  is 
('has.  Phillips. 


JAEGERS'  CANADIAN  MANAGER  GOES  TO 
LONDON 

The  Canadian  manager  of  Dr.  Jaegers'  Sanitary  Wool- 
en System  Company,  Limited,  left  Montreal  early  in  Sep- 
tember to  join  the  Board  of  Directors  at  the  head  office 
of  the  company  in  London,  England.  Mr.  Patterson  first 
came  to  Montreal  in  1014,  and  opened  a  retail  store  on 
St.  Catharine  street.  The  next  year  a  traveller  started  on 
bis  first  trip  from  Sydney  to  Vancouver,  for  the  whole- 
sale side  of  the  firm's  business.  In  December  a  separate 
wholesale  warehouse  had  to  be  opened  at  .'101  St.  James 
street.  The  factory  that  had  been  established  soon  had  to 
be  enlarged,  and  another  traveller  engaged.  At  present 
four  are  needed  to  look  after  the  400  Jaeger  agencies  in 
Canada. 

The  management  of  the  Canadina  business  now 
devolves  upon  F.  F.  Edwardsou,  who  has  been  Mr.  Patter- 
son's assistant  for  the  past  twelve  years,  and  associated 
with  him  are  S.  W.  Kennedy.  W.  N.  Harman  and  E.  W. 
Hutton,  who  have  all  been  in  the  service  of  the  company 
for  nianv  veras. 
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BUYERS'   GUIDE 


Will  Pay  Spot  Cash 

for  surplus  or  entire  stocks  of 
general  merchandise. 

Would    also    take   short  lease 
off   your  hands. 

Send   for    further   information 

today. 


DOMINION 
AUCTION    HOUSE 

"AUCTIONEERS  TO  THE  TRADE" 

20-22     WELLINGTON     ST.    W. 
TORONTO,    ONT. 


Want  Ads. 

If  you  want  a  buyer  for  your 
business,  or  have  a  situation 
to  fill  or  want  a  situation, 
send  us  a  Condensed  Adver- 
tisement. There  is  someone 
who  is  looking  for  a  proposi- 
tion such  as  yours.  For  two 
cents  a  word  you  can  speak 
across  the  continent  with  a 
condensed  advertisement  in 
this  paper. 

Try  it  out 


Condensed   Advertisements 


AGENTS   WANTED 


T5BL.IABLE  AGENT  REQUIRED  TO 
-1-'  represent  English  Button  Manufactur- 
ers. Must  be  well  established  and  have 
a  thorough  knowledge  of  the  trade.  State 
references.  Bos  70,  Schroeder's  Advertising 
'Offices,   Trump   Street,   London.   England. 


T  INENS— AFTER  WAR,  IRISH  MAXU- 
-^  facturer  requires  agents  principal 
American  centres.  Speeialties — tailoring 
goods,  crash,  dress  linen,  tarpaulin  canvas. 
Apply  Box  52,  Dry  Goods  Review,  88  Fleet 
Street,  'London,   England. 


FOR  SALE 


SALE  -  WELL  ESTABLISHED 
goods  business;  stock  about  $12,000. 
For  particulars  apply  Estate  G.  W.  Mc- 
Kibbon,  154   Bank   St..  Ottawa. 


LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines, 
Window  Decorations,  Japanese  and 
Chinese  Decorations,  Papier  Mac-he 
Novelties,  Electric  Lighted  Flower 
Bushes.  Write  for  our  104  page 
Catalogue.      It's  free  for  the  asking. 

The  Botanical  Decorating  Company 

(Incorporated.) 
504  South  Fifth  A»enue,  Chicago,  III. 


TRAVELLER 

for  Dry  Goods,  Ready-to-Wear,  or  Specialty  line, 
open  for  engagement  Sept.  1st.  Conversant  vrith 
Western  trade.  State  proposition  vrith  full  par- 
ticular.     Box    186,    Dry    Goods    Review. 


FOR 
dry 


KINDLY     MENTION 
THIS  PAPER  WHEN 
WRITING    TO    AD- 
VERTISERS. 

MISCELLANEOUS 

pAXADIAX  DRY  GOODS  FIRMS  DE- 

^  siring  to  advertise  in  the  best  European 
commercial  and  trade  papers  should  apply 
for  estimates  to  Neyroud's  International 
Advertising  Agency.  148  Cheapside,  London, 
England.      Established    1879. 

-VTOVELTIES  AND  NOTIONS  IN  LADIES 
^  Dress  and  Haberdasher;  wanted,  on 
Royalty  or  purchase.  Good  paying  lines 
only  considered,  and  those  of  packet  or 
card  variety  preferred.  British  Patents 
taken  out  if  necessary.  Write  777  Sells 
Advertising  Offces,   Fleet   Str.,   London. 


We  understand  that  Mr.  Patterson,  though  residing  in 
England,  will  still  continue  to  take  an  active  interest  in 
the  Canadian  business,  his  knowledge  of  Canadian  require- 
ments enabling  him  to  very  materially  assist  in  providing 
ootids  suitable  for  the  market. 


VELVETRIB  INTERLOCK 
MR.  A.  F.  ZIMMERMAN,  of  the  Zimmerman  Manufac- 
turing Co.,  Hamilton,  says  that  his  Company  has  no 
difficulty  in  disposing  of  its  output.  The  problems  to  In- 
solved  are  not  in  the  sales  department.  He  sees  no  im- 
mediate prospect  for  lower  prices  either  for  raw  material 
or  finished  goods. 

Mr.  Zimmerman  also  states  that  there  is  a  very  active 
demand  for  garments  made  of  Velvetrib  Interlock.  This 
is  a  new  interwoven  fabric,  made  entirely  of  cotton,  yet 
with  the  softness  of  fine  lamb's  wool.  It  is  entirely  dif- 
ferent from  any  other  fabric  made  in  Canada,  although  it 
is  used  in  England  to  a  very  great  extent. 

The  process  is  such  that  it  can  only  be  made  from  the 
strongest  and  best  imported  yarn,  and  it  is  especially 
adapted  to  union  suits.  This-  Interlock  has  a  very  large 
sale   in   Australia,  probably  larger  than   any  other  fabric. 

The  Zimmerman  Company  are  the  only  ones  in  Can- 
ada making  this  Interlock  fabric  and  they  have  adopted 
the  trade  name  of  Velvetrib  Interlock,  the  name  being 
protected  by  copyrights  and  patents. 


"TRIPLEX"  MARKET  BAG 
The  "Triplex"  market  bag  is  a  most  useful  bag  for 
market   and    shopping   purposes   and   the   manufacturers — 
The   "New"   Folding   Bag   Manufacturing   Co.,   Ltd.,   of 


London,  England— claim  it  to  be  an  established  success. 
It  is  made  in  ".rev  and  green  canvas,  and  also  in  black 
American  leather  cloth,  with  brown  and  black  frames 
fitted  with  strong  leather  handles.  In  width  it  is  made  in 
three  sizes,  namely,  91  j,  lOU  and  11%  inches.  The  name 
"Triplex"  is  derived  from  the  fact  that  each  bag  of  either 
size  is  capable  of  being  used  in  three  ways,  i.e.,  entirely 
folded,  half  extended  and  fully  extended. 


ROLL  OF  HONOR 

T.  Eaton  Co.,  Toronto. — Pte.  Thos.  A.  Jones,  previously 
reported  missing,  is  now  a  prisoner  of  war. 

Lieut.  Sydney  Griffin,  Toronto,  who  enlisted  as  a 
private,   has  been   wounded.     Two  other  brothers  are  at 

the  front  and  a  fourth  has  enlisted. 

James  R.  Inksater,  Paris,  Ont. — Howard  Inksater,  son 
of  the  head  of  this  firm  with  the  3rd  Canadian  D.  W. 
Supply  Column,  has  been  in  France  since  June  last  on 
active  service. 

Flett-Lowndes  &  Co.,  Toronto. — Pte.  John  Tanner,  a 
former  employee,  who  joined  the  74th  Battalion,  is  re- 
ported killed.  He  leaves  a  mother  and  wife.  Two  other 
brothers  are  in  the  trenches. 

Ansley-Dineen  Hat  &  Fur  Co.,  Toronto — Lieut.  Gordon 
Dineen,  son  of  Win.  Dineen,  retail  hatter  and  furrier,  and 
a  member  of  the  firm  of  Ansley-Dineen  Hat  and  Fur  Co. 
has  been  seriously  wounded  in  the  right  arm  and  is  now 
in  a  hospital  in  France.  Lieut.  Dineen  was  attached  to 
the  machine  gun  section  of  the  Royal  Berkshires. 
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ATTRACTIVE  FRONT  IN  SMALL  TOWN  STORE 


In  this  new  front  Ross 
Bros.,  of  Whitby,  have 
an  exceedingly  credit- 
able entrance,  giving  a 
character  of  brightness 
and  showing  up  the 
goods  in  their  windows 
in  a  far  superior  man- 
ner to  what,  was  possible 
with  the  old  front.  This 
store  now  looks  one  of 
the  outstanding  features 
of  the  business  section. 
The  transom  is  of  art 
glass  and  the  bulkheads 
are  of  marble.  The  front 
is  an  "Easy  Set,"  in- 
stalled by  H.  J.  St. 
Clair. 
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Campbell,  Metzger  &  Jacobson   72 
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Neck- 
wear 


Our  designs  keep 
ahead.  Daily  we 
are  turning  out 
neckwear  crea- 
tions that  catch 
the  popular  trend 
of  the  day.  We 
keep  ahead  of  the 
times,  anticipat- 
ing the  styles  that 
win  popular 
favor.  Our  range 
is  kept  up-to-the- 
minute. 


Let  us  take  care  of  your  imme- 
diate requirements. 

JFnte  for  Sa tuples. 

A.  Bruce  Finnie  &  Company 

Cor.  Craig  and  Gosf  ord  Streets 

MONTREAL  QUEBEC 


Advertising 

Advertising  is  the  educa- 
tion of  the  public  as  to  who 
you  are,  where  you  are,  and 
what  you  have  to  offer  in  the 
way  of  skill,  talent  or  com- 
modity. The  only  man  who 
should  not  advertise  is  the 
man  who  has  nothing  to 
offer  the  world  in  the  way  of 
commodity  or  service."  — 
Elbert  Hubbard. 
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THE   DOVER 


Buyers  of  DOMINION 
RAINCOATS  become 
satisfied  customers  because 
they  get  the  fullest  measure 
of  service  and  value.  That 
is  why  you  make  no  mistake 
in  selling 

DOMINION 

RAINCOATS 

Made  in  Canada 

Each  garment  carries  our  guarantee 
for  quality  of  material  and  thorough- 
ness of  workmanship. 

Our  salesman  is  on  his  way  with  our 
1917  Spring  Samples.  It  will  be 
worth  your  while  to  see  his  line  before 
placing  your  Raincoat  order  for 
Spring. 


Canadian  Consolidated  Rubber  Co.,  Limited 

Executive  Offices:  MONTREAL 
28  "SERVICE"  BRANCHES  THROUGHOUT  CANADA. 


DRY    GOODS    REVIEW 


DRY  GOODS  REVIEW 


Htita&nnm 


?>w 


^3BS£ 


>  ^ 


W/i^iHnsaRW 


^] 


Novemb 


er 


Featuring   Cknstmas    Selling   Methods 


1916 


THE  MACLEAN  PUBLISHING  COMPANY,  LIMITED,  143-153  UNIVERSITY  AVENUE,  TORONTO 
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GOVERNMENT 


SHEETINGS 

PERFECTLY    PURE    AND    PERFECTLY   SHRUNK 
The  Truth  About  the  Sheetings  G.S. 

The  cloth  is  perfectly  pure  and  is  perfectly  shrunk  and  however 

often  washed  will  remain  the  original  width  till  worn  out. 

The  manufacturers  believe  this  is  the  only  sheeting  at  the   price 

which  is  thorouf/hhj  shrunk  and  pure. 

The  wearing  qualities  of  a  sheeting  are  determined  by  the  quality 

and  quantity  of  cotton  or  linen  material  it  is  composed  of  and  not 

of  the  starch  or  china  clay  used  to  give  it  an  appearance  altogether 

illusory.     These  substances  generally  disappear  after  one  washing, 

leaving  a  narrower  rag-like  article. 

If  you  buy  the  G.S.  Sheeting  (Government  Standard),  protected  by 

the  registered  trade-mark,  you  get  a  sheeting  that  is  always  the  same 

to-day.  to-morrow,  and- all  days.    • 

Cheapness  and  low  prices  are  seldom  synonymous  with  good  value 

or  comfort. 

G.T.S.  TWILL  SHEETINGS 

Perfectly  Honest  and  Pure,  and  Made  at  the  Same  Mills 
See  the  Trade-Mark  on  every  piece 


ROCHETTE 

FLANNELETTE    SHEETINGS 


These  flannelette  sheetings  are  the  finest  ever 
offered  to  buyers  in  Canada  or  elsewhere. 
Also  the  production  of  the  same  well-known 
"British  Firm  of  Manufacturers. 


Names  of  Wholesale  Houses  stocking  G.S.,   G.T.S.    and   Rochecte  Sheetings    can    be    had 

from  the   Manufacturers'    Agents. 


VANCOUVER 
W.  James,  P.O.  Box  447 


TORONTO 
A.  H.  Park,  77  York  Street 

MONTREAL  QUEBEC 

W.  E.  Rhodes,  33  St.  Nicholas  Street         E.  Hamel,  66  Rue  de  l'Eglise 
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NOVELTY  HANDKERCHIEFS 

FOR 

HOLIDAY  TRADE 


WE  have  now  in  stock  our  import- 
ations of  Fancy  Handkerchiefs, 
which  were  all  purchased  previous 
to  the  large  advance  in  prices  that  has 
taken  place  in  all  kinds  of  Linen  and 
Lawn  Goods. 

Our  stock  comprises  Handkerchiefs  to 
retail  from  five  cents  to  two  dollars  each. 

Merchants  are  strongly  advised  to  send 
their  orders  in  early  while  stock  is 
complete. 

GREENSHIELDS     LIMITED 

17    VICTORIA     SQUARE  MONTREAL 

EVERYTHING   IN  DRY  GOODS 
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COTTON  GLOVES 


Quality  That  Sells 

MAKE  A    TAPATCO  DISPLAY 
FOR   BRISKER  SELLING. 


Made  in  These  Styles 


Tapatco  Gloves  are  made  in  many 
styles — Gauntlet,  Knit  Wrist  or 
Band  Top  and  in  Heavy,  Medium 
and  Light  Weights.  Jersey  Gloves 
and  Mitts  in  Tan,  Slate  and 
Oxford. 


^PAPATCO  Gloves  have  that 
A  "come-back-again"  quality 
that  builds  a  thriving  glove  busi- 
ness. Your  other  lines  gather 
prestige  from  the  satisfaction 
given  by  serving  your  customers 
with  the  Tapatco  Line. 


The  American  Pad    and  Textile   Co. 

CHATHAM,    ONTARIO 


Australian  Trade 

Are  You  Interested? 

If 'so,  The  Draper  of  Australasia  (pub- 
lished monthly)  can  provide  you  with  much 
valuable  trade  information.  It  is  the  organ 
of  the  drapery  and  kindred  trades  of  the 
Antipodes,  and  is  subscribed  for  by  all  the 
leading  firms  in  Australia  and  New  Zealand. 

Subscription     *p^.50     Mailed  Free 

Specimen  Copy  will  be  supplied  on 
application 

Advertising  rates  may  be  obtained  and 
space  secured  by  communicating  with  our 
London  Office,  71  Queen  St.,  E.C. 


Publishing  Office*  : 


Melbourne, 

Sydney, 

London, 


Fink's  Buildings 

Post  Office  Chambers 

71  Queen  St.,  E.C. 


Liddell's 

Gold  Medal 

Linens 

A  DISPLAY  of  these  dainty 
and  serviceable  house- 
hold linens  will  add  stimulus 
to  your  linen  sale  during  the 
coming  holiday  season. 

DON'T    place    your    next 
order  without  seeing  our 
samples. 

Order  Early 

R.  H.  Cosbie,  Ltd. 

IRISH  LINEN  AGENCY 

22  Wellington  St.  West 
TORONTO 
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At  this  season,  don't  you  want  odd  lines  that 
from  time  to  time  sell  out,  replaced  with  the  least 
possible  delay? 

Assorting  orders  are  a  considerable  part  of  our 
business  and  every  facility  for  their  quick  and 
satisfactory  handling   is   included    in   our  service. 

You  can  have  the  benefit  of  this  by  ordering 
either  in  our  warehouse,  through  our  traveller  or 
by  letter. 


Nine  Depts  of  Up-to-date  Dry  Goods: 

DEPT.  A— WHITE  .VXD  GREY  COTTONS 

B— COLORED  COTTONS 

C— TAILOR'S  WOOLENS  AND  TRIMMINGS 
«       D— DR ESS  GOOl  >S.  LININGS  AND  SILKS 

E— MEN'S  FURNISHINGS 
"       II— LACES.  EMBROIDERIES  AND  RIBBONS 
"       M— WOMEN'S  FURNISHINGS  AND  LINENS 

S— SMALLWEARS  AND  FANCY  GOODS 

T— HOUSEFURNISHINOS,  CARPETS  AND  OILCLOTHS 


John  M.  Garland,  Son  &  Co., Ltd. 

Ottawa,  Canada 


$ 
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Making 
Out  of 


a  "Dollar  Customer" 
a  "Ten  Cent  One." 


A  cake  of  shaving  soap  costs  five  cents  and  the  average 

man  uses  two  cakes  in  the  year $      .10 

A  tube  of  Mennen's  costs  twenty-five  cents  and  the  aver- 
age man  uses  four  tubes  a  year 1 .  00 


s 

n 


> 


By  recommending  and  selling  Mennen's 
Shaving  Cream,  you  not  only  increase 
your  own  profits  tenfold,  but  you  do 
your  men  customers  a  real  service  as 
well;  because  Mennen's  has  shown,  mil- 
lions of  men,  that  shaving  can  be  made 
as  pleasant  an  operation  as  washing  the 
face. 

This  year  Mennen's  is  co-operating  with 
you   more   than   ever   before.      A   large, 


Canadian  Agents  : 

HAROLD  F.  RITCHIE  &  CO.,  LTD. 

TORONTO,  ONT. 


new,  advertising  campaign  has  just 
begun  in  the  newspapers  and  advertise- 
ments are  steadily  appearing  in  the 
leading  magazines;  all  bringing  custom- 
ers to  your  store,  helping  you  sell 
Mennen's  Shaving  Cream,  and  increase 
your  profits. 

Keep  well  stoeked  to  meet  the  growing 
demand.  Write  for  attractive  window 
display  to  Harold  F.  Ritchie  &  Co., 
Toronto. 


SHflUIM<3 


Made  in  Canada  by 

G.  MENNEN  CHEMICAL'.CO.,  LTD. 

MONTREAL.  QUE. 
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SOAPS       PERFUMES 


THESE  products   are  a    fine    asset  to    your   business    and  will 
create    fine    results    by    your  stocking  them.       A    Display    of 

Taylor's  Talcums,  Soaps 
and  Perfumes 

will  bring  splendid  business,  owing  to  your  customers'  appreciat- 
ing fine  qualiiy  and  standard  prices. 

Order  to-day  from  : 

John  Taylor  &  Co.,  Ltd.,  12  Wellington  Street  E. 

TORONTO  CANADA 
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TO  THE  TRADE 


We  want  our  Floor 
Space  for  the  Spring 
Season's  Stock. 


On  November  the  1st  we  commence  to 
prepare  the  semi-annual  inventory  of 
our  Merchandise,  which  has  to  be  fin- 
ished November  30th.  At  present  our 
stock  is  the  largest  in  the  history  of  our 
business,  consisting  almost  entirely  of 
new  goods,  bought  some  time  before  the 
recent  advance  in  prices  took  place.  We 
want  to  reduce  the  amount  of  this  stock 
FIFTY  PER  CENT.  IN  VOLUME, 
and  are,  therefore,  prepared  to  quote 
prices  during  the  month  of  November, 
1916,  that  will  undoubtedly  prove 
profitable 

To  Merchants  Who  Place 
Their    Orders    With    Us. 


JOHN  MACDONALD  &  CO. 

LIMITED 

TORONTO 
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RIGHT  GOODS 

at 

RIGHT  PRICES 

buy  them 

RIGHT  AWAY 

is  our  advice 


We  believe  most  lines  of  Dry  Goods  will 
go  higher  and  will  be  harder  to   get. 


The  W.  R.  BROCK  COMPANY 

WHOLESALE  DRY  GOODS       (LlMITED) 

Montreal 

TORONTO  CALGARY 
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The  W.  R.  BROCK  COMPANY  (Limited) 

MONTREAL 


Cottons,  Grey  and  White 

Wash  Goods,  Prints,  Etc. 

Dress  Goods  and  Silks 

Whitewear  and  Blouses 

Hosiery  and  Underwear 

Fabric  Gloves 

Men's  Furnishings 

Muslins  and  Ribbons 

Laces  and  Embroideries 

Carpets  and  Curtains 

House  Furnishings 

Men's  Suitings  and  General 
Woolens 


The  W.  R.  BROCK  COMPANY  (Limited) 

WHOLESALE  DRY  GOODS 

MONTREAL 

TORONTO  CALGARY 
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RICHARD    HAWORTH    AND    COMPANY,    Limited,    MANCHESTER,   ENGLAND. 


Cotton  Goods 


HAVING 


On  Selvedge  every  two  yards  the  words 

SPERO'  MAKE 


ARE     RELIABLE,     SO     ENQUIRE    FOR 

FLANNELETTES,    CALICOES 
SHEETS    AND    SHEETINGS 


that  have  stamped  on  selvedge, 
every   two     yards,    the    words 

uSPERO"    MAKE. 


When  buying  Hosiery 
ask  for 

HAWLEY'S 
"HYGIENIC  BLACK 

There  is  no  better 
Dye  in  the  World. 

Every  Pair 

Warranted  Fast 
to  Mashing,  Hard  Wear 
and  Perspiration. 

Works  -  Hinckley,  England 


» 
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Novelties 
for  Christmas 

SEND  ORDERS  AT  ONCE   FOR  IMMEDIATE 
DELIVERY 

We  have  a  range  of  novelties  for  Christmas 
selling  that  will  greatly  stimulate  your  holiday 
season  sales. 

PLACE  YOUR  ORDER  NOW  FOR 
SPRING  SHIPMENT 

We  have  a  stock  replete  with  the  newest  creations 
at    prices   which    are    more  favorable    to    you    than 
present  market  quotations. 
We  can  also  care  for  your  immediate  requirements. 

Wire  or  write. 


Laces 

Embroideries 
Dress  Trimmings 
Wash  Goods 


M 


Neckwear 

Ribbons 

Chiffons 


Brassieres 

Corsets 

Hosiery 

t  I  C  •  ^    L  I  L  • 


B 


Jfluser  Protfjersi  (Canaba)  Htmtteb 


New  York 

Boston 

Philadelphia 

Chicago 

Baltimore 

Los  Angeles 

San  Francisco 


Manufacturers  andjlmporters  of  Laces, 
Dress    Trimmings  [and     Embroideries 

Importers  of  Fancy  Dry  Goods 

12  ST.  HELEN  STREET 

MONTREAL 


London 

Nottingham 

Paris 

Calais 

Caudry 

LePuy 

St.  Gall 
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You  can  win  the  best  trade  in  your 
community  by  featuring 

Old  Bleach  Linens 


— the  world-famous  Irish  linen,  whose  beautiful  snowy- 
whiteness  and  soft,  long-wearing  texture  have  won  the 
admiration  of  housewives  everywhere. 

The  Old  Bleach  lines  include:  Damask  Cloths  and  Nap- 
kins; Towels;  Fancy  Huck  Towelings;  Embroidery  Linens, 
etc. 

It  will  pay  you  to  specialize  on  "Old  Bleach." 

R.  H.  COSBIE,  Limited,  Irish  Linen  Agency 

22  Wellington  Street  West  -  -  -  Toronto 


WILL  P.  WHITE,  LTD. 

Manufacturers'    Agents    and    Importers 

TORONTO  MONTREAL 

65  Simcoe  Street  525  St.  Paul  Street 

SOLE  AGENTS  : 

Luke  Turner  &  Co.,  Leicester,  Eng. — Garter  Elastics,  Web- 
liings  and  Beltings.  Gold  Label  and  Silver  Label  (Reg- 
istered) Qualities. 

J.  Bonus  &   Son.,  Derby,  England-  Tapes,  Stay   Bindings. 

Kosenwald  Bros.,  London,  England— Coiffuretta,  Tidy-Wear 
and  Silk  Hair-Nets,  Can. -Anglo  Brand  Dress  and  Gar- 
ment Shields. 

George  Goodman,  Ltd.,  Birmingham,  England-  Safety  Bins. 
Hairpins,  etc. 

Morris  &  Yeomans,  Reddich,  England— Needles,  Needle 
Cases,  Crochet  Honks,  Hatpins,  etc. 

Donisthorpe  &   Co.,   Leicester,    England — Wool    Mendings. 

Howard  Wall,  Ltd.,  London.  England  —  Dean's  Tape 
Measures.  Corset   Fasteners.  Babies'   Bootees  and   Shoes. 

F.  Bapterosses  &  Cle.,   1'aris,   France — Agate  Buttons. 

Soc-iete  Franeaise  de  Coton  a  Coudre,  Paris,  France —  C.  B. 
Mendings,   Embroidery    and    Crochet   Cottons. 

Colonial  Weaving  Co.,  Beterboro.  Canada— Beltings,  Feather 
Stitch  Braids  and   Embroidery   Trimmings. 

Wilson    Fastener    Co.,    Cleveland,    Ohio  Wllsnap    Fashion 

Fastener.   Wilson    Dress   Hooks. 

Henry  Myer  Thread  Co..  Chicago,  111. — Subsllk  and  Mer- 
cerized   Threads. 

Western  Thread  Co.,  Elgin.  111.--  .Tapsilk  Mending  and  Em- 
broidering  Cottons. 

Kudolpli  Liehniann  Mfg.  Co..  Newark.  N.J. — Metal  and  Cel- 
luloid   Dress   Buttons, 

schott  Bros. — Button  Moulds,  Schntt's  and  Diraco  Machines. 

The  Winwal   Co.— Buttons   that   cm   be  covered   by   hand. 

PEARL  BUTTONS 

English.    French    and    Japanese. 

GLASS  BUTTONS,   U.S.A.— Latest   designs 

JAPANESE    HAIR    AND    TOOTH    BRA  SUES 

THE    WELL  WORTH   BINDING   BRAID 

Made    from    selected    Twist. 

THE  "GLOBE"  BOOTLACE  CABINET 

"GIVEASE"  COLLAR  SUPPORTS 

Made    in    England. 

MANUFACTURERS  AND  WHOLESALE   TRADE  ONLY 

SUPPLIED. 


THE  McKINLEY  EDITION  OF 
TEN  CENT  MUSIC 

will   always  hold    first    place    as  an   Edition  of 
Standard,  Classic  and  Teaching  Music 

as  an  established  demand  for  this  line  of  Music 
exists  throughout  the  United  States  and  Canada. 
It  meets  the  requirements  of  the  Teacher,  Student 
and  the  Accomplished  Musician. 
It  has  proved  itself  to  thousands  of  dealers  to  be 
the  best  foundation  for  a  sheet  music  department. 
Every  copy  of  The  McKinley  Edition  sold  means 
a  profit  of  over  200  per  cent,  to  the  dealer. 
The  McKinley  Edition  (Revised  for  Canadian 
Trade)  conforms  in  every  detail  with  Canadian 
copyright  laws. 

A  great  advantage  to  the  merchant  as  a  "Trade 
Bringer"  is  the  catalogues  bearing  the  dealer's 
imprint  which  are  supplied  with  this  Edition. 
These  catalogues  will  attract  more  customers  to 
your  store  than  any  other  medium  you  could 
employ. 

Write  us  for  samples  and  particulars  to-day. 

McKINLEY  MUSIC  CO. 

The  largest  "Exclusively  Sheet  Music  Houst" 
in  the   Wot  I J 

CHICAGO:  1501-15  EAST  FIFTY-FIFTH  ST. 

NEW  YORK  CITY:  80  FIFTH  AVENUE 
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( >l 

More  than  a  Million 
Dollar  Stock 

Actually  in  Our  Warehouse 


Bright  new  merchandise. 

A   full  assortment  of   dry 
goods  of  every  description. 

For  Fall  and  Winter  1916 
For  Spring  1917 

Standard  lines  and  novelties. 

THE  PRICES  ARE  FAIR 


MR.  MERCHANT— \n  your  Christmas  adver- 
tising emphasize  the  wisdom  of  buying  useful  gifts. 

REMEMBER 

'Sensible  Gifts  Bring  No  Aftermath  of  Regret" 


ALPHONSE  RACINE,  LIMITED 

DRY  GOODS  JOBBERS  AND   MANUFACTURERS 

60-82  St.  Paul  Street  W.    -    Montreal,  Canada 

Sample   Rooms   at   Ottawa,   Quebec,   Three    Rivers,   Sherbrooke   and   Sydney     C  B 

V —-J 


11 


DRY    GOODS    REVIEW 


RICHARD    HAWORTH    AND    COMPANY,    Limited,    MANCHESTER,   ENGLAND. 


o4> 


<S 


^V 


ov 


THOROUGHLY 
SHRUNK. 


,/o 


•o. 


* 


Q 


4^ 


*fe 


STOCKED    IN 
32  &  36  INCHES. 


vV 


NONE  GENUINE  UNLESS  SELVEDGE  BEARS  EVERY  TWO  YARDS  THE  WORDS. 

"SPERO"MAKE. 


For  Manufacturers  of  Design  Fabrics, 

including  cloth,  silks,  oilcloth,  wall  paper,  etc. 

Photo-mechanical    machines    and     processes    for    making    DESIGNS    FOR 
PRINTING  ROLLERS  and  for  placing  same  on  rollers. 

Let  us  supply  your  wants  with  one  of  our  litho-textile  installations,  consisting  of  step  and  repeat  machine, 
cameras  and  printing  frame  for  making  design  plates;  machine  for  transferring  designs  on  to  printing  rollers,  and 
processes.  Inquiry  for  further  particulars  may  be  made  at  Canadian  Machinery  Corporation,  Ltd.,  Gait,  Ont., 
Canada,  where  machines  will  be  made  upon  order,  or  to  the  Company's  home  office,  Lithotex  Corporation,  124 
White  Street,  New  York  City. 

Machines  and  processes  covered  by  the  following  Canadian  patents: 

Pat.  No.  Date.  Pat.  No.  Date. 

131  305  Feb.  28,  1911  137,393  Dec.  19.  191 1 

136  203  Oct.  17,  1911  139,317  Mar.  26,  1912 

137,277   Dec.  12,  1911  140,323  May,  14.  1912 

137  391  Dec.  19,  1911  140,760 May.  28,  1912 

137  39°   Dec.  19,  1911  141,157  June.  18.  1912 


Pat.  No.  Date. 

14.1.172  Oct.   S,  1912 

148,285  Mar.   4,  1913 

149,258  Julv,  15,  1913 

149,2o9  July,  15,  1913 


ESTABLISHED  1849 


BRADSTREET'S 

Offices  Throughout  the  Civilized   World. 


OFFICES    IN    CANADA: 


Calgary,  Alta. 
Edmonton,  Alta. 
Halifax,   N.S. 
London,  Ont. 


Ottawa,   Ont. 
St.  John,  N.B. 
Vancouver,   B.C. 
Victoria,  B.C. 
Hamilton,    Ont. 


Montreal,  Que. 
Quebec,  Que. 
Toronto,  Ont. 
■Winnipeg.    Man. 


Imputation    gained    by   long   years   of  vigorous, 
conscientious  and   successful   work. 


THOMAS    C.    IRVING, 

TORONTO,  CANADA 


General    Manager 
Western     Canada 


MACLEAN'S  POPULARITY 

Here  is  a  significant  message  which  was  written 
across  the  top  of  the  card  containing  the  report 
of  best  selling  books  sent  in  by  Russell.  Lang  & 
Co.,  the  big  firm  of  Winnipeg  booksellers: 

"Magazine  winning  most  new  friends — 
'MACLEAN'S.'  Every  Bookseller  and  News 
Agent  in  Canada  should  boost  it. — 'The  Magazine 
Worth  While.'  " 
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"The  Specially  House  of  Canada' 

Mc/NTYRE,  SON&CO 


LIMITED 

Montreal,  Canada 


Christmas  Requirements  in  all  Departments 

Notwithstanding  war  conditions,  you  will  find  our  stock  large  and  well 
assorted,  including  many  Christmas  novelties. 


Dress  Goods  and  Silks  Smallwares,  Embroidery  and  Laces 

Full  range  Paillettes,  Duchesse,  Charmeuse,      Handkerchiefs,     Needle-cases,  Work-boxes, 
Crepe  de  Chines,  Taffetas,  Poult  de  Soies,  Silk      „             „      ,      -        ~,    .  ,  ,         „. 

and  Cotton  Goods  for  Evening  Wear.     All      Fanc-V    Goods    for    Christmas  trade.       Big 

range.     All  prices. 


-hades. 


Gloves,  Hosiery  and  Underwear 


Linens 


Sole  selling  agents  for  the  famous  Trefousse  CROWN   BRAND   CHRISTMAS   LINENS 

Gloves  in  Christmas  novelties.    Full  range  of  — including  Table  Cloths,  Hemstitched  and 

Ladies',    Men's    and    Children's    Hose    and  scalloped,  Napkins  to  match.    New  designs  in 

Half  Hose,  Underwear,  etc.  Madeira  Fancies.    All  Household  Linens. 

Cottons 

Delaines,  Kimona  Flannels,  Silk  and  Cotton  Novelties.  Large  range 
of  Linings  and  Plain  and  Novelty  White  Goods,  Cotton  Blankets  and 
Quilts.    Sole  Agents  for  Near  Linen  and  Viyella  Flannel. 

See  our  salesmen  or  write  us  your  requirements 
which  will  receive  prompt  attention. 


BtSTMADE               -,     -At-. 
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THE  W.  R.  BROCK  COMPANY  (LIMITED) 


Secure  Xmas  Handkerchiefs  NOW! 

We  urge  our  customers  who  depend  on  us   for  their 
requirements  to  buy  now,  while  the  selection  is  complete. 

Are  always  acceptable  gifts. 

Are  constantly  in  demand. 

Are  useful  as  well  as  ornamental. 

Are  goods  that  should  be  plentifully  stocked  just  now. 

Are  good  buying  if  purchased  from  our  range. 


HANDKER- 
CHIEFS 


WE  HAVE  THE  GOODS  IN  STOCK  and  CAN  DELIVER  AT 
ONCE  at  prices  that  we  cannot  quote  later  on,  and  we  are  fortunate 
in  having  such  a  large  and  varied  stock  to  place  at  your  command. 


EMBROIDERED   HANDKERCHIEFS 

SWISS 

Children's   Special   Patterns     Per  Doz. 

BV  4  U.S.  Embroidered,  Colored  Corners  75c 

BV  :i  U.S.  Embroidered,  Colored  Corners  90c 

LADIES'  Per  Doz. 

BV    1    U.S.    Embroidered,      White     and 

Colored   Corner,  Assorted    48e 

BV   2    U.S.    Embroidered,    Colored    Cor- 
ner      70c 

LA     Hemstitched  and  Scalloped   $1.10 

ED     Scalloped    Edge    1. 10 

ST  60  U.S.  Embroidered   Corner      1.15 

ST  30  U.S.  Embroidered  Corner      1.23 

ST  01  H.S.  Embroidered  Corner      1.25 

ST  74  U.S.  Embroidered  Corner      1.25 

EH     Scalloped   Edge   1.35 

ST  40  H.S.    Embroidered    Corner    1.50 

Embroidered    Corner    1.50 

Embroidered    Corner     1.75 

Allover   Embroidery    2.00 

Embroidered    Corner    2.00 

Embroidered    Corner    2.00 

Embroidered    Corner    2.15 

Embroidered    Corner     2.25 

Embroidered    Corner    2.25 

Embroidered    Corner    2.25 

ST  08  Madeira    Embroidered,    Scalloped 

Edge  and  Corner   2.25 

ST  75  H.S.    Embroidered     Colored    Cor- 
ner            2  .25 

Katcher    Scalloped    Edge    2.25 

Quarter    Scalloped    Edge    2.25 

KO      U.S.    Embroidered,    Fine    Mercer- 
ized   Cambric    2.25 

ST  45  H.S.    Embroidered    Corner     2.40 

ST  52  H.S.    Embroidered    Corner    2.75 

ST  111  Allover    Embroidery     3.00 

TB  5  Scalloped   Edge    3.00 

ST    36    Scalloped    Edge,    Embroidered..    3.50 
KI       Scalloped    Embroidered    Edge     ...    3.75 

ST  70  H.S.  Embroidered   Corner        4.50 

ST  48  U.S.  Embroidered  Corner      4.50 

Beauty    H.S.   Embroidered    Allover    ....    4.50 

Select  Scalloped  Edge   4 .  75 

500     doz.     .lobs — First     Class     Seconds. 

clearing   at    per   dozen    1.25 

WHITE  LAWN  HANDKERCHIEFS 


MEN'S  WHITE  LAWN 
HANDKERCHIEFS. 


Hemstitched.       Price 
57%e,   65c,    70c,   75 


per     dozen,     48e.     55c, 
,   85c,   $1.10,   $1.35. 


ST  62  H.S. 
ST  63  H.S. 
W  58  H.S. 
ST  64  H.S. 
ST  53  H.S. 
ST  65  H.S. 
ST  63  H.S. 
ST  42  H.S. 
ST  66  H.S. 


HANDKERCHIEF  CENTRES 
PIKE    LINEN 

For    industrious    ladies    to    trim    with    lace 
made  by  their  own  bands. 

SM20    per    dozen     85c 

SM18  per  dozen    $1.10 

SM19  per  dozen    $1.25 

Sizes   6   to    8    inches    square. 

LINEN  HEMSTITCHED 
HANDKERCHIEFS. 

Ladies'   in    VH   and    '/i-inch    hems.      Price    per 

dozen,  $1.26,  $1.50,  $1.80,  $2.00,  $2.25,  $2.75. 

$3.25,  $4.00,  $4.50 

Men's  in  V4.  %  and  Mi-inch  hems.     Price  per 

dozen.  $1.35,  $1.50,  $1.80,  $2.00,  $2.25.  $2.75, 

$3.10,   $3.50,   $4.00.   $4.50 

JOB  LINEN  HANDKERCHIEFS 

Put  up  in  6  doz.  bundles,  at  popular  prices. 

Lot    1 — 6   doz.  Bundles    69c 

Lot   2 — 6  doz.   Bundles    99c 

Assorted    qualities,    quoted    at    values    13 
less   than   to-day's    prices.      Cannot    repeat. 

SILK  HANDKERCHIEFS 

PLAIN   AND   TWILLED,  HEMSTITCHED, 
CORRECT    GOODS. 


LADIES' 

Style  A4 — Price  per  dozen  handkerchiefs. 
$2.25. 

We  also  have  a  line  of  Linen  put  up  in  5 
dozen  boxes  assorted,  10  initials — Price 
per    dozen    handkerchiefs    85c 

MEN'S 

Style  A3 — Put  up  in  y,  dozen  boxes.  Price 
per  dozen   handkerchiefs    $2.-.'."i 

We  also  have  a  line  of  Mercerized  with 
good  initial  called  City — Price  per  dozen 
handkerchiefs    $1.35 

EXCELDA  HANDKERCHIEFS 

3,000     to     5,000     doz.     in     stock,     including 
Khaki,    White  and   the   Latest   Fancies. 
1,000  doz.  Job   Imitation   Exceldas,  assorted 

patterns    $8.44)   gross 

Khaki    from    75c   upward. 

PICTURE   HANDKERCHIEFS 

May  amuse  and  educate  the  kiddies. 
They  start  "Idea  Factories"  in  their 
little  heads  which,  if  developed  on  the 
right  lines,  may  indicate  what  business 
or  profession  they  are  best  fitted  for. 


Per 


Khaki 

White  . 

Black  . 

White  initials 


.$2.40 

.$2.25 


Per   dozen 

$3.00     $4.50     $6.50 
$3.00     $4.50     $6.50 

$4.50     $6.75 

$2.25 


$9.00 
$9.00 
$9.00 
$4.50 


Hemmed    Tape    Borders.     Low    price 
small     size.       Price     per     dozen,     25i 
87%C,    65c,    75c,   90c 

LADIES'    WHITE   LAWN 
HANDKERCHIEFS. 


s    the 
30c, 

$1.25 


Hemstitched. 
40c,    45c 


Price   per  dozen,  27Vic,  35c, 
65c,    70c,    75c,    80c.    85e. 


LACE    EDGE    HANDKERCHIEFS 

New      patterns — Are      Sellers.     37Vi<",      42M>c, 
62'/ic,  65c,  75c,   80c,  85c. 

LACE  EDGE  WITH  EMBROIDERY 
CORNERS 

Price    $1.10    $1.35 

Pure  Linen   at    $1.75 

Point   Venice  at    $2.25     $6.00     $6.75 

INITIAL    HANDKERCHIEFS 

Linen  —  are  put  up  in  dainty  M»  dozen 
boxes,  neatly  tied  with  colored  ribbon  — 
boxes  are  assorted  views  of  Historic  Old 
Land  Scenes — .lust  the  thing  for  Christmas 
gilts. 


100        Dutch    Kiddies    

105        Nursery    Rhymes    

110      Tom  Brown's  School  Days. 

PT10  Teddy    Bears     

PT11  At    the    Seaside    

PT18  Pla.v  fill  Animals    

1 15        Modern    Soldiers    

120        Jack  o'  The  Beanstalk    . 

125        Empire's    Flags    

130        British  Nav>    Review   

PT13    Robinson    Crusoe    

PT14  Jack  The  Giant  Killer 

135        Allies  Artillery    

140       Allies    Designs    

145  •     Boy    Scouts    

150        Wash    Day     

PT7     Holidays    

PT8     Children's    

PT9     Santa    Clans    

PT15   Daddy's    <;irl     

PT16   The   Advancing    Allies    

PT17   Big  Bear  and    Her   Cubs    .  .  . 

PT1      Allies    nags    

PT2      Allies    Troops     

PT3      Previous  British    Stories    .  .  . 

PT4      Mischievous    Boys     

PT5     Jack  and    the   Beanstalk    ... 
PT6      Merry    Xmas        


dozen 
18  c 
18  c 
18  e 
22%C 
22%C 
22M..C 
24  c 
27%C 
30  c 
30  c 
30  C 
35  c 
35  c 
35  0 
35  c 
35  c 
35  c 
35  G 
40  <■ 
40  C 
40  c 
40  c 
40  e 
40  c 
40  0 
40  c 
40  c 
10     <• 


The    above    ranges    only    represent    but    a    small    portion    of 
interested,   write   for  our   special    Xmas   catalogue  for    1916. 


our    stock    of    Handkerchiefs.      IB 


THE  W.  R.  BROCK  COMPANY  (LIMITED) 
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INQUIRIES  BY  READERS  OF  THE  REVIEW 

Information  Supplied  to  Subscribers  on  Where  to  Buy  Brushes,  Inks,  Cashmere  and 

Chamoisette  Gloves,  Maternity  Garments,  Etc. 

WHEN  you  become  a  subscriber  to  "The  Review"  this  is  part  of  the  service  you  buy.  Every  day  "The 
Review"  receives  letters  from  subscribers  stating  that  they  want  to  secure  certain  goods  but  do  not 
know  where  they  can  be  procured.  We  have  facilities  for  procuring  information  about  new  goods, 
novelty  lines,  etc.,  and  our  Service  Department  is  at  your  disposal  at  all  times.  We  are  glad  to  be  of  any 
possible  assistance  to  our  readers,  and  requests  for  information  are  most  welcome.  Cut  out  the  coupon 
below  and  use  it  when  you  would  like  us  to  give  you  information.  The  following  are  a  few  of  the  inquiries 
received  and  answered  during  the  past  month: 


BRUSHES  AND  INKS 

Chilliwack,  B.C. — Our  ticket  writer  nerds 
some  brushes  for  show  card  work.  Mill  you 
kindly  put  a*  in  touch  with  a  reliable  firm  for 
supplies  asking   them    to   quote   on    two  sizes   of 

single  stroke  lettering  brush  for  waU  r  colors, 
and  one  all  round  oil  color  brush  for  large  cau- 
cus sign  work;  also  water  color,  black  and  red 
ticket  ink*. 

Answer. — Art  Metropole,  Toronto:  Art  Em- 
porium-, Montreal. 

Also    Bert.    L.    Daily,    Dayton,    Ohio,    for 

brashes;  Kansas  City  Card-  Writers'  r<applij  Co., 

Kansas  City,  Mo.:  G.  Wallace  Hess,  North 
American  Building,  Chicago,  for  colors. 


BOOT  AND  SHOE  JOURNAL 

Wainwright,  Alfa. — 1  wish  to  take  a  hoot  and 
shoe  journal  and  would  thank  you  to  let  me 
have  the  address  of  publishers. 

Answer — "Footwear  in  Canada"  and  "Shoe 
and  Leather  Journal,"  published  in  Toronto, 
and  "Boot  and  Shoe  Recorder,"  and  "Modem 
Shoemaking,"  published  in  Boston .  You  might 
send  for  samples. 


INFANTS'  BASKETS 

St.  John,  N.B. —  ]\'here  can  ice  secure  baskets 
suitable  for  infants'  department*,  etc? 


A  nsicer — Geo.  Borgfeldt  &  Co.,  Toronto;  Rite 
Specially  Co..  and  Richard  Kreuger  &  Co.,  New 
York  City. 


MA TERN1TY  GARMENTS 

Woodrow,  Sask. — Can  you  give  us  the  names 
of   Canadian   firms  manufacturing    maternity 

garments?     If  there  are  no  Canadian  firm*  give 
A  mcriea n   names. 

A  nsicer — J.    H.    Winters    &    Co.,    Toronto; 
J, a ne.  Bryan  &  Co.,  New  York  City. 


A  USTRALIAN  TRADE  PAPERS 

New  York,  N.Y. — Name  of  dry  goods  trade 
paper  published  in  Australia. 

Answer. — The  Draper  of  Australasia,  Mel- 
bourne, Australia,  or  71  Queen  St.,  London, 
E.C.;  The  Storekeeper.  Sydney,  New  South, 
Wale*. 


CASHMERE  AND  CHAMOISETTE 
GLOVES 

Brighton.  Out. — Please  inform  me  the  best 
house  or  houses  to  bug  at  wholesale  ladies'  cash- 
mere and  chamoisette  glove*,  moderate  price. 

Answer — A  most  difficult  question.  The 
Review  could  find  only  one  house  in  Toronto, 
Chas.  Phillip*,  Bug  Street,  who  had  even  a  few 
on  hand.  Our  Montreal  office  could  not  secure 
any  except  for  future  delivery,  all  stock*  on 
hand  being  depleted. 


fl — Dry  Goods  Review  would  appreciate  hearing  from   Supply  Houses 
whose  names  are  omitted  inadvertently  from  the  answers  given  above. 


For  Subscribers 


THE  DRY  GOODS  REVIEW 

143-153  UNIVERSITY  AVENUE  

Toronto  INFORMATION  WANTED 


DATE 


191 


PLEASE  TELL   ME   WHERE  I  CAN   PROCURE, 


NAME 


ADDRESS 
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i£>cnt  from  $artg  to 
QTfje  Eebieto 


Velvet  evening  coat  illustrating  popular  style  features;  th<-  large 
square  chinchilla  collar  with  fur  made  into  a  border;  loose  sleeves 
and  bodi/,  border  of  fancy  stitching.  These  coats  made  in  any  of  the 
deep  red  shades  from  cerise  to  Burgundy  are  very  modish.  The 
long  silver  embroidered  net  skirt  with  train  is  a  new  note  also.  Sent 
by  Drecoll  to  Dry  Goods  Review. 
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MORE  DRY  GOODS  LINES  WILL  BE  MADE  IN 

CANADA 

Government  Exhibition  of  Enemy  Goods  Stirs  Up  Interest  Among  Many  Manufacturers 
—Shrewd  Methods  of  Germans  a  Revelation  to  Most — Prevention  of  Waste 
— Novelties  in  Dried  Milk  Products — Possibilities  and  Requirements 


A  GOODLY  number  oi'  Canadian  manufacturers  are 
showing-  a  keen  interest  in  the  Government  exhibit 
of  enemy-made  goods  in  various  centres.  As  a  re- 
sult one  may  look  for  many  new  departures  in  Canadian 
manufactures.  The  one  great  fact  which  forces  itself  upon 
the  observer  of  the  various  products  on  exhibition  is  the 
marvelous  capacity  of  the  German  mind  for  seeing  uses  to 
viiirh  by-products  may  be  put  in  the  prevention  of  waste. 
It  is  that  which  has  found  for  the  hundreds  of  small 
articles  of  German  and  Austrian  manufacture  a  market  in 
every  country  of  the  world. 

Conservation  of  Labor  Essential. 

Among  the  materials  conserved  is  a  large  supply  of 
what  is  frequently  considered  immaterial,  and  that  is, 
human  energy.  By  preventing  waste  of  energy  as  well  as 
waste  of  materials  those  countries  have  been  abb'  to  keep 
down  prices  and  to  increase  their  output  of  small   wares. 

For  instance  in  the  case  of  some  lines  of  toys,  pottery 
and  other  lines,  certain  parts  before  the  war  were  made 
by  the  peasants,  as  a  sort  of  community  hobby  and  were 
turned  out  in  great  numbers  very  cheaply  and  with  a 
duality  of  workmanship  that  could  be  obtained  only  by 
generations  of  specializing.  The  assembling  of  these  was 
done  at  certain  centres.  While  the  same  sort  of  peasant 
industry  has  obtained  to  some  extent  in  England  it  is 
practically  impossible  to  develop  it  in  Canada.  Some  effort 
has  been  made  to  bring  it  about  in  the  interior  of  Quebec 
Province,  but  it  cannot  be  done  to  any  great  extent  for 
even  in  the  out  of  the  way  corners  of  older  Canada  there 
is  some  tendency  for  younger  generations  to  forsake  their 
home  village  and  venture  into  more  cosmopolitan  centres. 
Canada  must  expect,  therefore,  to  construct  the  whole  of 
her  manufactured  goods  within  the  walls  of  the  regulation 
factory. 

Saving  of  Capital  Necessary  in  Canada. 

Another  drawback,  of  course,  is  our  lack  of  capital,  hut 
that  difficulty  will  be  overcome  as  one  develops,  no  doubt. 
We  require  to  be  a  more  saving  people,  however,  in  order 
that  we  should  not  depend  entirely  upon  foreign  capital. 
We  are  passing  through  the  spendthrift  days  of  youth, 
hut  as  a  nation  we  shall  learn  to  provide  for  the  "rainy 
day"  as  our  experience  broadens. 

Trade  Methods  at  Fault. 

As.  Mr.  H.  B.  Kershmw,  director  of  the  exhibit  remark- 
ed to  DRY  GOODS  REVIEW.  "The  method  of  the  British 


Empire  in  developing  foreign  markets  tor  her  goods  has 
heen  at  fault.  We  have  not  studied  native  tastes,  but  have 
tried  to  induce  peoples  to  buy  goods  which  appeal  to  us. 
Our  enemies  ascertained  what  a  certain  people  used  and 
made  for  themselves  at  home;  then  the  manufacturers 
sought  to  give  a  substitute  at  a  cheaper  price  than  the 
home-made  article.  For  example,  Germany  saw  that  South 
African  natives  were  fond  of  certain  kinds  of  beads  and 
other  barbaric  looking  ornaments,  therefore,  the  German 
idea  was  to  give  them  beads  made  of  berries,  treated  and 
carved,  which  were  attractive  to  the  native,  and  which  lie 
could  buy  for  less  than  it  would  cost  him  to  gather  the 
berries.  German  and  Austrian  goods  sent  to  China  were 
m  rapped  in  black  cloth  which  showed  up  the  label  of  yellow 
paper  and  bright  colors  used  by  the  Chinese  in  their  own 
manufacture."  Granite  and  pottery  dishes,  boxes,  and  so 
on,  destined  for  China,  but  shown  at  the  exhibit,  had  de- 
signs characteristic  of  China,  and  therefore  attractive  to 
the  Chinese  buyers. 

Various  Articles  from  By-products 

Again,  it  was  but  metal  refuse  which  was  used  in  the 
millions  of  dome  fasteners  which  Germany  has  sent  around 
the  world.  So  far  the  difficulty  in  Canada  has  been  to 
obtain  such  high  tempered  steel  as  is  necessary  for  the 
fine  springs  of  these  fasteners,  and  in  producing  a  machine 
accurate  enough  to  make  this  small  article.  However,  a 
number  of  manufacturers  who  were  present  at  the  exhibit 
took  samples  of  the  fasteners  with  the  hope  of  being  able 
to  duplicate  them  in  the  near  future. 

The  exhibit  of  blankets  ma-Y  of  cotton  waste  attracted 
much  attention  also.  These  had  been  made  by  Germany 
and  sold  in  various  countries  for  about  75  cents.  Cotton 
braids,  embroidered  edgings,  and  firm  labels,  were  inter- 
esting also  and  will  be  copied  by  local  firms,  although  labels 
of  one  local  firm  could  scarcely  be  distinguished  from  the 
German  samples  even  when  seen  under  a  magnifying  glass. 
One  idea  illustrative  of  German  originality  was  shown  in 
white  edging  with  colored  threads  woven  in  to  imitate  baby 
ribbon  in  a  beading  edge.  From  the  minute  investigation 
of  celluloid,  galalith,  and  casein  buttons,  we  may  expect  to 
find  many  of  these  made  in  Canada.  Surely  in  a  country 
of  such  great  dairying  propensities  we  should  not  miss  the 
output  of  everything  for  which  milk  can  be  used.  Few 
people  anywhere  have  been  aware  heretofore  that  so  many 
of  their  dressy  buttons  were  chiefly  dried  milk.  Finely 
(Continued  on  page  21) 


17 


I)  R  Y    G  O  O  D  S    R  E  V  I  E  W 


CHRISTMAS    HINTS 


PEOPLE  WANT  SUGGESTIONS— want  to 
I  e  reminded  when  they  are  gift  buying.  Why  not 
gel  up  an  attractive  little  folder  about  the  kind 
and  character  of  your  glove  stock,  pointing  out 
the  desirability  of  gloves  as  gifts.  There  are  lots 
of  ways  in  which  such  a  folder  can  be  circulated. 

A  STORE  DIRECTORY  is  valuable  at  all 
times,  but  it  is  doubly  valuable  now,  and  dupli- 
cates should  be  placed  on  the  elevators,  and  close 
to  the  entrance. 

CLEAR  DECKS  FOR  ACTION:  during  the 
last  busy  days  care  should  be  taken  that  there  is 
plenty  of  space  for  the  buying  public,  and  where 
necessary  aisle  tables,  etc.,  should  be  sacrificed 
so  that  shopping  can  be  done  in  comfort.  When 
crowds  become  too  dense  there  is  an  immediate 
falling  off  in  buying. 

KEEP  A  NOTE  BOOK  handy  and  jot  down 
every  point  where  the  store  policy  or  arrange- 
ments for  handling  the  Christmas  business  failed 
for  the  benefit  of  your  planning  another  year. 
If  such  points  are  not  stated  in  black  and  white, 
however  deeply  they  are  impressed  at  the  time, 
they  are  apt  to  be  forgotten.  Get  that  book  and 
keep  it   handy. 

FIBRE  BOARD.  — -lust  a  hint  in  building 
Christmas  booths  and  extra  counters — fibre  board 
gives  a  much  better  appearance  than  cotton  for 
the  sides.  The  expense  is  greater  but  there  is  a 
wonderful  difference  in  looks. 

ONE  PAIR  OF  GLOVES  in  sight  is  worth  a 
dozen  pairs  buried  in  boxes,  for  influencing  sales. 
It  is  not  easy  for  the  average  person  to  resist  the 
appeal  of  attractively  displayed  gloves  at  any 
time,  and  especially  is  this  true  at  this  gift- 
giving  time.  So  persist  in  the  display  appeal. 
Show   'em  up. 

KHAKI  HANDKERCHIEFS  are  m  big  de- 
mand for  the  soldiers.  One  store  brought  khaki 
handkerchiefs  into  special  prominence  by  arrang- 
ing a  bootli  in  what  would  otherwise  have  been 
waste  space  close  to  the  elevator.  This  booth  was 
in  a  corner  and  the  counter  was  semi-circular  so 
as  not  to  interfere  with  the  aisle  traffic.  A  tan- 
shaped  roof  was  built  of  bamboo  rods,  with  bam- 
boo supports  at  the  sides,  both  roof  and  sides 
being'  decorated  with  Autumn  leaves  and  poin 
settias. 

Children's  handkerchiefs,  boudoir  caps,  tea 
aprons,  or  any  fancy  line  would  furnish  suitable 
merchandise  for  similar  booths. 

SANTA  CLAUS  SHOWS  A  LACK  of  tact 
sometimes  in  the  answers  he  gives  to  the  children 
hero-worshippers   who   crowd    around    him    in    the 


toy  departments  of  the  stores.  Nearly  every  one 
is  asked  what  he  or  she  would  like  Santa  to 
bring,  and  a  list  is  strung  out  that  would  tax  the 
ordinary  parents'  purse.  However,  Santa  Claus 
usually  replies,  "I  will  see  what  I  can  do,"  or 
something  of  the  kind.  THE  REVIEW  heard  of 
one,  however,  at  the  end  of  November,  who  when 
asked  by  a  boy  of  four  for  an  automobile  (cost- 
ing about  $16  or  $18),  replied:  "All  right,  my 
boy;  you'll  find  that  auto  beside  your  bed 
Christmas  morning." 

The  child  has  implicit  faith  in  the  promise 
coming  true,  and  the  mother — who  cannot  afford 
the  gift — is  divided  between  distress  at  the  com- 
ing disappointment  (and  shock  to  the  faith)  of 
her  child,  and  anger  at  the  foolish  response  of  the 
store's  Santa. 

Some  departments  make  it  a  point,  if  they 
can  get  a  child's  address,  to  take  a  list  of  what 
the  child  asks  for  and  forward  it  to  the  parents. 
This  thought  fulness  usually   is   appreciated. 

SURPRISE  PACKAGES.— The  idea  carried 
out  last  year  in  the  T.  Eaton  Co.'s  store  of  "sur- 
prise" packages  of  toys  for  girls  and  boys  selling 
at  25c.  will  be  repeated  this  year,  but  in  a  different 
form.  Last  year  a  line  of  bears  passed  the  parcel 
from  one  to  the  other,  then  to  a  "live"  bear 
(dressed  up)  at  the  end  of  the  counter,  who  handed 
the  parcel  to  the  purchaser.  A  New  York  firm  had 
these  parcels  shot  out  of  a  cannon  placed  among 
Dardanelles  scenery. 

The  idea  may  be  carried  out  successfully  in 
many  different  ways,  especially  when  the  store 
agrees  to  refund  their  money  to  any  dissatisfied 
customer.  Eaton's  found  that  customers  always 
felt  they  received  a  good  quarter's  worth 

The  Robert  Simpson  Co.  have  moved  their 
art  needlework  department  for  the  holiday  season 
to  the  fourth  floor,  where  it  is  in  close  proximity 
to  all  table  and  bed  linens,  towels,  draperies  and 
yarns.  The  waist  section  has  been  extended  to 
take  in  the  space  formerly  occupied  by  the  needle- 
work. 

BATTERY  OF  HANDKERCHIEFS.  —  The 
Murray-Kay  store  in  Toronto  have  decided  thai 
handkerchiefs  will  be  big  sellers  this  Christmas 
and  they  have  given  up  valuable  space  to  them  in 
the  centre  aisle  opposite  the  entrance.  Instead 
of  one  show  case  three  are  used  with  very  attrac- 
tive displays  made  of  dainty  colored  and  white 
goods,  and  boxes  on  top.  One  show  case  is  given 
up  to  25c  lines,  the  next  to  121  ->c  and  the  third 
more  general.  Neckwear  has  been  slightly  sub- 
ordinated, its  two  show  cases  here  being  given 
up  to  the  handkerchiefs  and  another  location  far- 
ther to  the  side  being  taken  up  with  neckwear 
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MARKET   REPORTS 


BUSY   TIME   AHEAD   IN   COTTON  INDUSTRY 

Demand   is   Already   Ahead    of   Production — Prices  Have  Advanced  on  Various  Cotton 
Lines  From  10  Per  Cent,  to  30  Per  Cent.  -  -  Effects  of  War  Still  to  be 

Felt  in  the  Industry. 


CONDITIONS  as  regards  cotton  goods,  their  manu- 
facture, and  the  market  for  them  are  arriving  at 
a  most  interesting  stage.  Effects  of  the  war  on 
the  cotton  industry  during  the  past  two  years  have  not 
been  brought  sharply  to  the  notice  of  the  consumer 
through  price  increases  until  just  lately.  But  tremend- 
ous demand  for  the  raw  material  has  increased  prices 
of  this  heavily  to  the  manufacturer.  A  principal  execu- 
tive of  one  of  the.  largest  cotton  concerns  in  Canada  says: 

"The  Spring  of  1917  is  bound  to  be  the  period  in 
which  the  consumer  of  cotton  textile  goods  and  products 
will  begin  really  to  feel  the  effects  of  increased  cost  of 
manufacture." 

Many  of  the  manufacturers  it  is  true,  have  made  im- 
portant purchases  of  raw  materials  at  prices  below  pres- 
ent market,  and  the  increased  prices  of  the  products  may 
not  be  in  exact  proportion  to  the  increase  of  prices  in  the 
primary  market.  This  makes  the  representatives  of  the 
manufacturers  chary  of  predicting  any  unusual  profits 
in  the  industry  in  Canada  even  if  prices  for  1917  are 
considerably  enhanced.  As  a  '  matter  of  fact  another 
factor — the  important  factor  of  Labor — bears  very 
heavily  indeed  on  the  situation  at  present,  and  on  the 
outlook  in  the  cotton  industry,  and  contributes  to  the 
certain  increase  in  prices  of  all  lines  of  cotton  goods  in 
the  coming  year. 

Nevertheless  manufacturers  one  and  all  admit  that 
business  is  exceedingly  good,  and  that  Canadian  home 
demand  is  already  ahead  of  Canadian  productive  power 
in  cotton  goods.  Prospects  are  for  busy  times  in  the 
cotton  industry,  and  this  without  export  business  to  any 
appreciable  extent.  'Canadian  cotton  companies'  stock 
quotations  show  this  condition  to  exist. 

While  during  the  war  period  the  production  of  Can- 
adian made  marked  improvements,  the  condition  of  the 
industry  at  present  admits  of  few  departures,  if  any  at 
all,  in  the  nature  of  the  lines  produced.  No  new  elaborate 
machinery  is  being  introduced  to  manufacture  new  types 
of  textile  products.  Manufacturers  are  sticking  closely 
to  the  lines  familiar  to  the  trade,  and  these  will  be  pre- 
sented in  improved  quality  at  higher  prices. 

The  influence  of  American  styles  will  be  noticed  in 
the  Canadian  textile  product  for  the  season  opening  in 
1917,  but  the  United  States  styles  will  be  modified  to  meet 
Canadian  taste  always  more  refined  and  conservative 
than  that  across  the  border.  For  instance  while  big  bold 
stripes  are  going  to  be  noticeable  in  American  cotton 
goods  styles  for  1917  and  these  styles  will  be  reflected  in 
the  Canadian  product,  the  stripes  will  be  in  quieter  tone 
and  effect  on  this  side  of  the  border. 


In  single  and  multi-color  effects  there  is  not  much 
chance  according  to  present  indications,  of  there  being 
anything  strikingly  new  on  the  market  by  Spring,  but 
Summer  might  possibly  bring  out  something  new  in  this 
line  though  the  whole  color  situation  is  very  much  re- 
tarded by  the  difficulties  regarding  dyes,  difficulties  which 
are  not  by  any  means  all  overcome  as  yet. 

As  regards  the  extent  of  the  upward  trend  in  prices, 
in  the  opinion  of  a  leading  cotton  executive  in  Montreal 
the  lower  priced  goods  will  go  up  fully  fifty  per  cent, 
for  Spring  if  the  cotton  market  keeps  on  its  present 
trend,  and  other  conditions  affecting  the  industry  con- 
tinue as  indicated.  The  fact  that  the  woollen  industry  is 
talking  an  enormous,  and  so  far  unestimated  proportion  ol 
the  raw  material  to  make  up  for  wool  shortage  and  in- 
creased demand  for  the  heavier  textiles,  has  a  bearing 
on  market  conditions  also  and  helps  hold  prices  to  the 
higher  levels. 

COTTON. — With  the  unusual  conditions  prevailing  in 
the  raw  cotton  market  the  prices  of  the  fabrics  has  been 
following  pretty  closely  the  advances  that  have  taken 
place  in  the  raw  cotton  market.  On  October  28  the  price 
of  ducks  and  cotton  bags  were  advanced  approximately 
30  per  cent.  A  few  days  previous  one  of  the  large  mills 
withdrew  their  price  lists  on  nainsooks,  lawns  and  piece- 
dyed  goods.  Since  the  withdrawal  of  their  price  list 
their  goods  have  advanced  approximately  10  per  cent. 
This  is  practically  the  condition  with  all  the  mills.  They 
have  no  price  lists  and  will  only  quote  on  application. 
"Prices  are  now  out  of  sight  and  are  still  going  higher," 
said  the  head  of  the  cotton  goods  department  in  one  large 
wholesale  house. 

Eight-ounce  cotton  duck  which  on  October  27  sold  for 
3iy2c  per  yard  was  on  the  following  day  advanced  to 
40c  per  yard.  Cotton  bags  that  on  the  same  day  sold 
for  .$31.25  per  bale  of  100  bags  in  the  14-ounce  weight, 
were  advanced  to  $37  per  bale.  During  the  past  week  the 
price  of  raw  cotton  reached  some  record  levels.  From 
October  26  to  28  there  was  a  slight  weakness  in  the  market 
and  raw  cotton  saw  some  declines.  The  raw  cotton  is 
now  at  the  highest  point  since  the  American  Civil  War 
and  some  of  the  years  immediately  following  that  war.  At 
the  time  of  writing  cotton  is  selling  at  18.55c.  per  pound 
for  December  delivery.  The  highest  point  that  cotton  has 
reached  was  in  1864,  when  $1.90  per  pound  was  asked. 
In  1865  it  went  as  high  as  $1.20  per  pound.  During  the 
four  years  of  the  American  Civil  War  there  was  no  cotton 
produced  and  fabulous  prices  were  asked  for  the  stocks 
that  were  on  hand.  The  nearest  approach  to  these  war- 
time prices  was  between  the  years  1866  and  1873  when  the 
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cotton  production  was  gradually  getting  back  into  normal 
production  again.  There  were  high  prices  in  all  these 
years  with  21%c.  paid  in  187:5.  The  prices  reached  this 
year  have  been  the  highest  since  that  time,  when  on  one 
occasion  Eor  May  delivery  of  cotton  the  price  reached 
20.04c  Following  are  the  prices  that  have  prevailed  lor 
cotton  in  the  years  1861-1903,  together  with  the  produc- 
tion in  bales  in  the  various  years: 


are  sorted  out.     Locally  some  of  the  cotton  men  are  ex- 
pecting to  see  25-eent  cotton. 


COTTON    PRODUCTION    IN    UNITED    STATES. 


Year. 
1861  . 

1562  . 

1563  . 
1864 
1865 
1866  . 
1867 
1868 
1S69 
1870 
1ST1 
1ST:; 


1ST  4 
1 875 
lsTCi 
1S77 
1878 
is?,  i 
1SS0 
1881 
1882 
1883 


1SS5  

1886  

1887  

1888  

1889  n% 

1890  

1891  

1892  

1893  

1894  

1895  

J896  

1897  

3898  

1899  

1000  

1901  

1002  

1903  


High 

Low 

Hales 

0.38 

0.11% 

3,849,000 

.69% 

.20 

.93 

.20 

1.90 

.72 

! .  20 

.35 

.  52 

.32 

2,278,000 

.30 

.15% 

2,233,000 

.33 

.16 

2,590,000 

.35 

.25 

2.434,000 

.25% 

.15 

3,114,592 

•  "1% 

•  14% 

4,347,000 

.27% 

.18% 

2,974,351 

.21% 

.13% 

3,874.000 

,1S% 

•  14% 

4,130,000 

.17% 

.13  1-10 

3.831,000 

.13% 

.10% 

4,032,313 

.13  5-16 

.10  13-16 

4,474,009 

.12  3-16 

,08  13-10 

4,773,866 

.  13% 

.00% 

5.074.155 

.1314 

.10  15-16 

5.761 .252 

.13 

.10  7-16 

6.605,750 

.13  1-16 

.10% 

5.450.04S 

.11% 

.10 

6.940.756 

.11   15-16 

.00% 

5.713.200 

.17% 

.13  1-16 

5,700,105 

.00  9-10 

OS  13-16 

6,575,691 

.11  7-16 

.00  7-16 

6,499.585 

.11% 

.00% 

7,046,833 

.11% 

.00% 

0,030.000 

12% 

.00  3-10 

7.207.000 

.09% 

.07% 

S.074.0OO 

.10 

.06  11-16 

9,018.000 

00  15-16 

.07% 

6,664.000 

.0s  5   16 

.05  0-16 

7.532.000 

.09% 

.05  0-16 

9.837.000 

.os% 

.07  1-10 

7.147,000 

.08% 

.05  13-16 

8.700.000 

.07  13-16 

.05% 

11,216.000 

.06% 

.05  5-16 

11.256.000 

.  10% 

.06% 

9.422.000 

12 

.08 

10.339.000 

oo'i 

.07  13-10 

10.70S.OO0 

.12% 

10.720.000 

World's  Requirements. 

One  of  the  well  known  authorities  on  the  cotton  market. 
Theodore  H.  Price,  estimates  the  world's  requirements  of 
cotton  at  13,025.000  bales,  and  is  of  the  opinion  that  cotton 
is  too  high  in  the  face  of  the  conditions. 

Continuing,  Mr.  Price  says:  "This  includes  the  con- 
sumption of  linters  and  suggests  a  demand  very  little  in 
excess  of  the  current  estimates  of  this  year's  crop,  which 
range  around  12,(100,000  and  assume  a  lint  yield  of  11,- 
600,000  and  a  linter  production  of  1,000,000  bales." 


Sees  25-Cent  Cotton. 

R.  S.  Castles,  another  of  the  cotton  experts  of  the 
United  States  says:  "The  crop  is  not  over  10,500,000  bales, 
if  it  is  that,  and  I  am  more  confident  than  ever  that  the 

price  is  going  to  25  cents.    The  Government  over-estimated      ]ittje  betteT  tlian  (i0  to 
the  crop  in  1903-04  (the  Sully  year)  and  this  year,  I  be- 
lieve, it  will  be  so  small  as  to  surprise  everybody.     The 
whole  situation  is  decidedly  bullish." 

Another  view  of  the  situation  follows:  "The  bull  idea 
is  that  the  ginning  indicates  a  crop  of  10,500,000,  indicating 
about  70  per  cent,  ginned.  If  65  per  cent,  is  siinned  the  crop 
is  11,216,000.  If  60  per  cent,  it  is  12,150,000.  If  this  is 
so,  and,  adding-  1,000,000  bales  for  linters,  the  total  crop 
would  be  13,150,000,  the  same  as  Neill  put  it  the  other  day. 
Add  2,235,000  bales,  the  carry-over  from  last  season,  and 
this  season's  supply  would  be  15,385,000  bales  and  a  con- 
sumption of  14,800,000,  the  same  as  last  season,  would  cut 
the  next  carry  over  down  to  585,000,  a  dangerously  low 
stage  of  supplies." 

It  will,  therefore,  be  seen  that  the  cotton  market  is  in  a 
very  uncertain  state,  when  the  various  opinions  of  experts 
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HIGHER  PRICES  STILL 

ON  ALL  WOOLEN  YARNS 

Certain  Wools  are  Becoming  Scarcer — High  Prices  Prevail 

at  the  London  Wool  Auction — New  and  Higher 

Prices  Locally — Labor  Troubles  in 

United  States  Mills. 

YARNS. — There  has  been  a  general  firming  tendency 
on  woolen  yarns  during  the  past  month  owing  to  the  firm 
and  advancing  prices  of  wool  on  the  London  market.  At 
recent  sales  in  London  such  high  prices  prevailed  in  some 
lines  that  caution  was  observed  by  some  buyers.  Firm 
prices  quite  generally  prevailed  in  the  wool  market.  Due 
to  these  influences  some  of  the  local  dealers  have  been 
advised  by  their  mills  that  recent  quotations  on  woolen 
yarns  were  withdrawn  and  that  new  prices  would  shortly 
be  issued.  It  is  understood  there  will  be  an  advance  in 
practically  every  line.  At  the  time  of  writing  the  new 
scale  of  prices  for  yarns  had  not  been  received.  In  the 
eastern  United  States  the  condition  is  pretty  much  the 
same  as  it  is  in  England.  One  report  from  that  district 
on  October  27  said : 

"Worsted  yarn  dealers  say  that  while  there  has  not 
been  much  increased  activity  in  the  market,  there  is  an 
outlet  for  yarns  of  most  descriptions,  the  dress  goods  and 
sweater  manufacturers  buying  in  considerable  amounts. 
Worsted  yarn  trade  is  expected  to  benefit  considerably  by 
the  present  high  prices  for  cotton  yarns,  especially  through 
a  wider  use  by  dress  goods  weavers.  The  backwardness  of 
men  's  wear  weavers  in  buying  yarns  has  enabled  sellers 
to  divert  production  in  other  directions  and  yarn  can  be 
sold  abroad.  So  far  little  has  been  done  in  worsted  weav- 
ing yarns  for  account  of  next  heavyweight  season  business 
in  this  market.  Locally  the  worsted  weavers  this  week 
have  been  contending  with  a  strike  of  loom  fixers  at  many 
mills,  who  have  demanded  $25  a  week  and  other  demands. 
They  had  previously  been  advanced  from  $18  to  $22." 

In  the  cotton  yarn  market  advances  have  taken  place 
quite  generally  and  consistently  with  the  upward  tendency 
in  raw  cotton.  Slightly  increased  volume  of  shipments  of 
yarn  from  the  South  is  reported,  but  mills  are  still  behind 
in  deliveries,  the  demand  for  some  months  having  been 
beyond  production.  Some  mills  have  been  cautious  in  not 
selling  up  to  their  full  production  and  are  now  coining  into 
the  market  and  reaping  the  benefit  of  enhanced  prices. 
Many  mills  have  enlarged  their  plants.  There  is  a  lack  of 
labor  and  inferior  labor  in  the  South,  which  is  tending  to 
keep  down  production.  Some  mills  assert  they  are  getting 
70  per  cent,  of  their  capacity. 


LINEN  BUYERS  ENDEAVORING 
TO  PLACE  ADVANCE  ORDERS 

Manufacturers,  However,   Are  Inclined  to  Fight   Shy  of 
Orders   for  Delivery   as  Late   as  Next  Fall— Uncer- 
tainty Over  Situation — Linen  for  Handkerchiefs 
a  Scarce  Article. 

LINEN. — Some  linen  buyers  have  been  seeking  to 
place  orders  for  delivery  in  the  Fall  of  1017  at  the  prices 
prevailing  for  Spring'  shipment.  Manufacturers,  however, 
are  inclined  to  steer  clear  of  these  orders  for  the  most 
part.     There   has   been    some   business   done    with    Pol  fast 
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concerns  in  housekeeping  goods  for  delivery  in  the  Fall  of 
1917,  but  these  orders  are  very  small.  Few  mill  owners 
will  obligate  themselves  so  far  into  the  future,  most  of 
them  being  content  to  confine  their  sales  for  delivery  in 
the  Spring.  Those  who  have  accepted  contracts  for  next 
Fall  are  protected  on  their  supplies  of  flax.  But  it  is  con- 
sidered a  hazardous  undertaking  to  book  orders  even  where 
a  supply  of  flax  is  on  hand.  It  is  pointed1  out  by  mill  men 
that  the  needs  of  the  British  Government  might  compel 
them  to  commandeer  the  flax  stocks.  Prices  of  all  linen 
goods  are  high,  with  the  market  firm  and  advancing.  Local 
agents  for  Belfast  linen  houses  are  receiving  advice  al- 
most daily  of  the  advances  in  certain  lines  of  goods. 
Damasks  are  off  the  market  and  in  their  place  some  cotton 
damasks  are  being  woven.  The  linen  handkerchiefs  situ- 
ation has  become  very  acute.  There  are  practically  no 
Canadian  houses  quoting  on  linen  handkerchiefs  at  the 
present  time.  Only  in  one  or  two  instances  are  these  goods 
still  quoted  by  Canadian  concerns.  Stocks  in  first  hands 
are  much  broken  and  the  chances  of  replenishing  their 
supplies  at  figures  that  will  not  be  considered  prohibitive 
are  considered  very  remote.  A  few  cambrics  can  still  be 
secured  in  Belfast,  but  the  figures  generally  are  so  high 
that  by  many  they  are  considered  unreasonable.  The  flax 
used  in  spinning  the  yarns  that  enter  into  linen  handker- 
chiefs is  grown  largely  in  Belgium  and  for  many  months 
after  the  war  is  over  no  Belgian  flax  is  expected  to  reach 
the  Irish  manufacturers.  Linen  handkerchief  prices  are  so 
high  that  it  is  no  longer  possible  to  offer  them  at  anything 
like  popular  retail  prices.  The  linen  market  generally 
shows  no  signs  of  better  conditions. 


JAPANESE  SILK  CROP 

BIGGEST  ON  RECORD 

Japan  Produces  60  Per  Cent,  of  World's  Silk  Supplies — 

Raw  Silk  Now  Selling  at  $5  Per  Pound — Big  Demand 

for  Silks  Has  Sent  Prices  Upward — Advances 

During  Month. 

SILK — Authorities  in  the  silk  market  agree  that  while 
silks  are  high  at  the  present  time  they  will  be  still  higher 
next  Spring.  The  best  Shinshu  raw  silk  which  last  May 
sold  in  the  New  York  market  at  $4.50  per  pound  is  at 
the  time  of  writing  quoted  at  $5  per  pound.  This  has  not 
been  due  to  a  shortage  in  the  raw  silk  crop.  For  Japan 
this  year  had  the  biggest  crop  and  one  of  the  best  quality 
on  record.  Japan  produces  in  the  neighborhood  of  60  per- 
cent, of  the  raw  silk  of  the  world.  The  crop  this  year  has 
been  10  to  15  per  cent,  heavier  than  last  year  and  last 
year  was  the  record-year  up  to  that  time.  The  French 
and  Italian  production  of  raw  silk  at  the  present  time  is  a 
negative  quantity.  China  exports  in  the  neighborhood  of 
250,000  bales  of  raw  silk  of  133  pounds  in  a  year. 

In  Japan  the  silk  crop  is  garnered  from  the  cocoons 
from  May  to  September  when  three  crops  are  taken  in  by 
the  Japanese  silk  raisers.  Each  crop  of  silk  takes  five 
weeks  and  the  Japanese  seem  better  adapted  tempera- 
mentally to  raise  the  silk  than  almost  any  other  people. 
At  the  time  the  cocoons  are  developing  they  require  almost 
constant  care.  They  are  spread  out  on  shelves  where  they 
are  fed  on  mulberry  leaves.  After  feeding  well  the  cocoon 
starts  to  weave  its  web  around  itself.  When  the  cocoon  is 
finished  it  is  in  the  shape  of  a  little  ball.  These  are  what 
are  known  as  the  silk  cocoons.  These  cocoons  are  then 
sold  by  the  Japanese  producer  at  about  50c  per  pound.  It 
takes  five  to  six  pounds  of  cocoons  to  make  one  pound  of 
silk.    The  raw  silk  industry  of  Japan  is  expanding  greatly. 


Indications  still  point  to  a  very  strong  run  on  taffetas, 
crepe  de  chines  and  Georgettes  this  coming  Spring  and 
Summer.  Some  dealers  in  silk  assert  they  find  a  difficulty 
to  get  the  goods  to  meet  the  big  demand.  It  has  been  the 
big  consumption  of  goods  during  the  past  year  with  the 
possibility  of  still  heavier  consumption  next  year  that 
has  sent  the  prices  of  silks  upward.  One  of  the  lines  that 
has  seen  a  material  increase  in  price  during  the  month  is 
the  chiffon  velvet.  Goods  which  last  month  were  sold  for 
$3  per  yard  are  now  quoted  at  $4  to  $5.  There  has  been  a 
slightly  firmer  tendency  in  the  market  for  crepe  Georgettes. 
They  are  now  quoted  from  $1.15  to  $1.25  per  yard, 
whereas  last  month  the  lower  figure  was  the  one  generally 
prevailing.  Trade  has  been  exceptionally  good  during  the 
past  month.  Deliveries  of  goods  continue  to  be  bad.  Some 
agents  are  reported  to  have  bought  back  goods  from  the 
same  wholesalers  at  an  advance  of  50  per  cent,  over  the 
prices  they  had  previously  sold  them  for.  Following  are 
the  quotations : — 

Duchess  mousseline,  per  yard $1.15  $1.25 

Pailettes,  per  yard   0.90  0.95 

Japanese,     8  M/M   0 .  67y2  

Japanese,  10  M/M   0 .  75  .... 

(  repe  Georgette,  per  yard 1 .15  1 .25 

Crepe  de  Chines 1.10  1.25 

Taffetas   1.05  1.25 

Lining  satin,  yarn-dyed,  27  in 1.10  .... 

Lining  satin,  yarn  dyed,  36  in 1.40  .... 

Chiffon    velvet 3 .  35  5 .  00 


FROM  OUR  BRITISH 

CORRESPONDENT 

Nottingham  manufacturer  replies — "Some  classes  of 
goods,  cheap  grades,  are  absolutely  unobtainable  to-day, 
things  have  risen  in  value  anything  from  20  to  50  per  cent, 
and  the  difficulty  of  obtaining  these  deliveries  increase 
every  day,  and  in  our  opinion  matters  will  become  gradu- 
ally worse  until  the  end  of  the  war,  labor  is  getting  worse 
each  week,  which  naturally  limits  supplies,  and  with  in- 
creasing demands,  prices  are  bound  to  rise  still  further. 
Our  advice  to  Canadian  Importers  is  to  look  ahead." 

Another  Nottingham  house  in  the  Lace  business 
writes: — "We  are  certainly  of  the  opinion  that  the  pro- 
duction of  laces  in  the  forthcoming  year  will  be  restricted 
on  account  of  the  scarcity  of  experienced  labor  required 
in  working  the  machines,  consequently  there  will  not  be 
the  volume  available  as  in  the  past  years.  This,  together 
with  the  cost  of  cotton  will  affect  to  a  certain  extent,  but 
we  are  not  prepared  to  say  what  advance  is  likely  to  be 
made.  We  may  say  there  is  now  an  advance  of  10  per  cent, 
coming  into  effect.  Under  these  circumstances  there  are 
bound  to  be  difficulties  in  delivery  which  will  affect  the 
lower  grades  much  more  than  the  medium  and  fine  goods, 
but  deliveries  will  certainly  be  slower  in  all  classes." 
FURNISHING  FABRICS— A  London  house  largely  inter- 
ested in  furnishing  fabrics  of  all  kinds  states: — "We  feel 
that  there  will  be  difficulties  ahead  in  the  matter  of  the 
production  of  the  textiles  not  only  for  Canada  but  for  the 
export  trade  in  general.  We  do  not,  however,  anticipate 
much  more  trouble  than  there  has  been  the  last  twelve 
months.  As  regards  prices,  these  will  certainly  be  on  the 
up  grade,  but  as  to  the  extent  no  one,  we  venture  to  say, 
can  express  an  opinion.  Deliveries  too  may  be  little 
slower  but  not,  we  think,  to  an  appreciable  extent." 
THE  COMB  TRADE.— A  leading  manufacturer  in  Scot- 
land says: — "Notwithstanding  the  Military  Service  Act 
Continued  on   page  51. 
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SKIRTS  LONGER  AND  NOT  SO  WIDE  IN  PARIS 

The  Trend  of  Fashion  Towards  More  Moderation — Basque  in  Tailor-Mades Much  Fur 

for  Trimming — Novelties  in  Pearls  and  Veils 

Special  letter  from  our  Paris  correspondent. 
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PARIS,    Oct.    10— (Special)— The    public    have    been 
traveling   this   year   much    more    than    the    last    one, 
which  has  given  at   once  a   renewing-  of  life  to  the 
great  hotels  and  the  shops  of  watering  places,  to  all  this 
particular    brand:    of    business    which    gives    bread    to    a 
great  many  workers. 

Dinner  time  at  the  hotel  has  become  again  an  occasion 
of  elegance,  but  not  quite  as  it  used  to  be  before  the  war. 
A  few  ladies  ccme  down  in  light  dresses  nicely  combined 
and  with  pretty  jewels  showing  through  chiffons  or  laces. 

Lace  Coming  Back  to  Favor 

Lace  seems  to  be  coming  back  in  favor,  much  black 
Chantilly,  for  instance,  is  used  on  white  satin,  and  entire 
dresses  in  white  lace  are  covered  by  black  chiffon  or  very 
dark  grey.  Also  for  the  evening  some  dresses  have  been 
seen  in  a  sort  of  sand  shade,  giving  with  the  lights  a  sort 
of  indefinite  color,  quite  new.  A  few  dresses  of  foulard 
have  been  seen  also  during  the  day  time.  For  this  Winter 
it  seems  that  after  a  time  of  a  little  exaggeration  which 
was  emphasized  by  the  vogue  for  short  skirts  and  ample- 
ness,  fashion  wants  to  come  back  to  more  moderation,  to 
a  copy  more  exact  of  the  feminine  silhouette.  Winter 
models  have  a  tendency  to  have  the  skirts  longer  and  not 
so  wide  at  the  bottom.  Callot  is  preparing  some  skirts  of 
2V2  to  3  yards.  Furthermore,  if  for  the  day  time  they 
continue  to  come  above  the  ankles,  for  the  evening  they 
come  nearly  to  the  ground1.  Evening  dresses  must  be 
quite  dressy.  The  same  can  be  said  of  wedding  dresses 
will  certainly  be  longer  now. 

Some  Changes  in  the  Tailor-Mades 

What  shall  be  our  tailor-made,  this  charming  and  use- 
ful costume  with  which  a  lady  is  always  correct,  of  which 
the  elegant  simplicity  permits  her  to  go  anywhere?  It 
seems  that  it  shall  sustain  a  little  change,  the  waist  will 
appear,  the  "'basque"  will  be  distinct,  shorter  and  show- 
ing more  ampleness.  Skirts,  as  I  said  above,  will  be 
longer.     They  will  suit  more  the  silhouette. 

Thick  fabrics  will  be  largely  used :  vigogne,  velline, 
serge  tryks,  serge  moufloune,  jersey.  They  will  cover  us 
lightly  and  warmly  and  preserve  us  on  the  first  cold  day 
so  bad  for  the  beauty. 

All  costumes  will  be  trimmed  more  or  less  with  fur, 
end  of  skirts,  collar,  cuffs.     We  shall  see  a  lot  of  it.     Fur 


will  be  combined  also  with  nets,  Malines  silks,  chiffons  and 
velvets. 

Less  Matching  of  Two  Fabrics 

Concerning  these  thick  fabrics,  they  present  this  par- 
ticular thing,  that,  although  being  very  warm,  they  are 
quite  supple.  They  will  he  used  as  well  for  tailor-mades 
as  for  mantles.  We  shall  continue  the  matching  of  two 
fabrics  as  last  year,  velvet  and  silk  for  instance,  but  it 
will  lessen  a  bit.  The  present  matchings  seem  to  be  of 
fabrics  giving  a  sort  of  "hair"  aspect,  with  plain  ones. 
Trimmings  will  he  used  also  much  more,  but  without  ex- 
aggeration. 

Fancy  fur  pockets  will  continue  as  last  year.  We 
shall  find  some  on  mantles  and  .on  skirts. 

Regarding  silk  fabrics,  we  shall  see  a  lot  of  satins, 
liberty  satins,  grenadine,  crepe  satins,  eharmeuses,  all 
supple  fabrics.  In  manufacturing  places  fabrics  dyed  in 
the  yarn  have  given  [dace  to  the  ones  dyed  in  the  piece. 

Certain  shades,  such  as  "Bordeaux,"  in  a  great  many 
combinations  will  be  good,  also  taupe,  [outre  and  mordore. 

Collar  of  Pearls  Made  by  Soldiers 

In  fancy  accessories  there  is  now  a  great  vogue  for  a 
new  jewel.  It  is  the  small  collar  in  woven  pearls  made  by 
our  wounded  soldiers  in  the  hospitals,  quite  light  and 
charming.  It  is  generally  made  of  fine  gilted  metal  pearls, 
showing  a  sort  of  ground  on  which  appear  some  little 
(lowers  in   colored  pearls. 

Touch  of  Pink  in  Navy  Veils 

In  veilings  there  is  also  a  novelty.  A  success  being 
made  of  hats  in  pink  shade,  some  manufacturers  have  had 
the  idea  to  put  a  few  pink  threads  through  a  navy  veiling, 
for  instance.  This  matching  suits  the  complexion  quite 
well,  but  for  dark  ladies  I  should  advise  the  thread  in 
wood  shade  which   would   suit   them   better. 

There  is  also  a  new  way  to  (dose  some  veilings,  not  on 
large  hats,  but  on  small  ones.  The  veiling  is  not  only 
attached  to  the  brim  of  the  hat,  but  covers  it  completely. 
The  knot  at  the  back  can  be  shown  and  is  considered  as  a 
part  of  the  trimming  now. 
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SLASHING  CAMPAIGN  AGAINST  ADVERTI- 
SING FRA  UDS 

WE  cannot  conceive  of  a  more  helpful  service 
by  dry  goods  men  and  merchants  generally  on 
their  behalf  than  that  which  is  being  carried  on  in 
the  United  States  under  the  authority  of  the  Johnson 
Fraudulent  Advertising  law.  In  another  column  par- 
ticulars are  given  of  a  fine  of  $300  and  a  suspended 
sentence  of  60  days  on  a  member  of  a  firm  in  Wash- 
ington who  claimed  values  for  his  goods  that  were 
proved  to  be  false.  For  instance  a  suit  was  valued  at 
$10  to  $12,  and  marked  at  $4.85.  Heboid  a  custo- 
mer securing  goods  worth  nearly  three  times  what  he 
paid  for  them!  What  a  bargain.  Was  it?  That 
fraudulent  merchant  had  paid  just  $3.25  for  that  suit, 
and  the  same  transaction  was  open  to  any  other  mer- 
chant in  the  street.  The  lawyers  for  the  defence 
urged  that  a  claim  for  an  article  being  of  such  ami 
such  a  value  was  after  all  only  an  opinion,  and  that 
the  law  was  intended  to  cover  only  such  misrepre- 
sentations of  "actual  fact'"  as  calling  an  article  gold 
when  it  was  merely  plated,  or  a  diamond  when  it  was 
glass.  Happily  the  judge  overruled  this  defence  and 
imposed  the  penalty. 

A  campaign  against  fraud  in  advertising  that  has 
some  sensational  elements  has  been  "put  over''  by 
the  Tribune  of  New  York.  Particulars  of  this  also 
are  given  elsewhere  in  this  issue,  On  the  front  page 
of  its  big  Sunday  number  the  paper  declared  that 
the  advertising  claims  of  the  store  had  proved  false; 
that  there  had  been  "a  whole  series  of  misrepresenta- 
tions;'' that  values  had  been  "inflated  by  a  system  of 
mathematics"  peculiar  to  that  store,  and  that  "after 
repeated  warnings  they  show  that  ineptitude  at  re- 
form and  so  they  go  out  of  the  Tribune's  advertising 
columns."  Besides  the  opening  on  the  first  page  the 
story  occupied  a  full  page  in  the  same  section.  The 
paper  declared  that  it  has  suspected  this  store  for  some 
time,  had  investigated  and  found  the  fraud  in  its 
claims,  had  warned  it  and  that  this  has  proved  un- 
availing. The  penalty  in  this  case  was  a  drastic  one, 
as  most  papers  are  content  to  drop  the  ads.  under 


similar  circumstances.     It  will  be  interesting  to  follow 
up  the  effect  on  the  trade  of  this  store. 

The  whole  question  of  the  efficacy  of  advertising 
must  depend  in  the  long  run  on  the  truthfulness  of 
the  statements  made  about  the  goods  that  are  placed 
on  sale.  One  dry  goods  firm  in  Canada  found  that  it 
took  three  years  before  the  farmers  of  its  district  were 
persuaded  fully  of  the  genuineness  of  its  daily  and 
weekly  ads.,  so  far  had  some  of  its  competitors  in 
previous  years  gone  in  the  way  of  misrepresentation. 
That  surely  was  a  heavy  penalty  to  pay,  but  it  is  a 
penalty  that  is  being  paid  every  day  more  or  less  by 
stores  that  themselves  are  innocent  of  any  stretching 
of  the  truth  in  the  news  they  give  the  public.  There 
is  a  New  York  paper  that  for  many  years  under  the 
famous  lead  of  Dana  found  one  of  its  strongest  assets 
in  a  slogan,  "If  you  see  it  in  the  Sun,  it's  so." — be- 
cause it  was  so.  A  merchant  should  be  able  to  make 
the  same  claim  for  his  store  news. 


CUTTING  FAILURES  IN  HALF. 

THE  returns  for  failures  in  Canada  for  the  third 
quarter  of  the  year  when  analyzed  show  up  very 
favorably.  The  total  of  000  in  1915  was  cut  almost 
in  two.  to  311.  General  >tores  were  reduced  from  (il 
to  38;  dry  goods  and  carpets  from  27  to  8;  hats,  furs 
and  gloves  from  2  to  0. 

"Striking  improvements,"  declared  Dun's  Bulle- 
tin, "appeared  in  British  Columbia  where  there  were 
only  95  reverses  for  $1,548,387  against  215  last  year 
for  over  $7,000,000." 

In  Quebec  there  was  a  reduction  of  21<S  in  num- 
ber; in  Ontario  there  were  153  fewer  defaults,  and 
115  in  Manitoba.  Altogether  retail  business  is  get- 
ting upon  a  sound  basis.  The  figures  are  the  more  en- 
couraging as  the  supply  houses  have  tightened  up  on 
long  credits  and  most  of  the  business  transacted  to- 
day is  net  cash  or  on  a  30-day  basis.  Manufacturers 
tell  us  the  day  of  long  credits  has  gone,  never  to 
return. 
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EARLY  SHOWING  OF  SPRING  SILKS 

Fine  Texture  and  Great  Variety  of  Designs — Fancy  Stripes  and  Plain  Goods  Strong 
Some  Checks  and  Brocades — Dull  and  Dark  or  Light  and  Bright  are  the  Col- 
orings Shown 


THE  sillk  industry  continues  to  be  very  -active  in  all 
its  departments.  Much  more  merchandise  is  wanted 
than  a  year  ago,  even  at  top  prices.  Substitutes  have 
been  offered  owing  >to  the  high  prices,  but  the  tendency 
is  to  demand  the  genuine  goods.  Indeed,  really  low 
gTade  goods  are  almost  impossible  to  obtain. 

Both  plain  and  fancy  silks  are  in  great  demand  for 
Spring,  and  in  the  fancies,  stripes  are  .the  best  selling1 
patterns.  Satin  and  taffeta  combinations  are  good  in 
both  stripes  and*  dlieeks.  Bright  colors  are  combined  with 
dull,  for  instance,  a 'Copenhagen  satin  stripe  is  on  a  mouse 
taffeta  ground. 

Many  checks  are  very  pronounced,  like  white  on  dark 
green,  ibut  one  handsome  peau  de  soie  suiting  was  black 
with  an  underplaid  of  ruby. 

Dark  Colors  Predominate  in  Better  Grades 

For  the  most  part,  in  the  better  grades  of  silks,  dark 
colors  predominate.  Burgundy  is  one  of  the  'beat  selling 
shades  for  -Spring;  tete  de  negre,  bottle  green,  midnight 
blue  and  gendarme,  are  demanded  also.  Of  course,  navy 
is  like  black — it  always  sells  well.     Holland  blue,  in  fact. 


all   blues,  and  greys  from  pearl   to   taupe,  are   especially 

good.     One  dealer  remarked,  "Grey  is  a  youthful  color, 

a  nattering  color,  and  so  sells  well  to  younger  women." 

Variety  in  Brocades 

Many  dealers  anticipate  a  strong  vogue  for  brocades, 
but  as  we  have  remarked  before,  brocade  never  comes 
completely  in  nor  goes  completely  out.  However,  many 
varieties  of  it  are  shown — small  colored  figures  on  black, 
medium  floral  patterns,  and  large  heavy  designs.  Some 
rich  coloring's  in  faille  francais  had  satin  and  moire 
stripes,  all  of  one  color. 

Many  Dull  Shades  Together 

The  stripes,  though  fancy,  are  dull  and  inconspicuous 
As  many  as  four  tones  appear  in  one  piece.  A  'black 
satin  overstripe  was  on  a  ground  of  dull  blue,  mahogany 
and  taupe  stripes.  Taupe  is  prominent  in  all  these  com- 
binations. 

Stripes  Are  Fancy 

Narrow  stripes  shading-  from  deep  to  liglht  in  one  tune 
with  a  three-inch  dull  ground  before  the  repeat  of  the 
stripes,  arc   new   and   very  effective.     A  half-inch  Chinese 


-SPRING 


, 


19  17 


The  tendency  in  Spring  wash  silks  is  for  stripes  to  be  narrower  than  last  year,  and  fancy  rose,  purple  and  Copenhagen 
the  favorite  of  colors  so  far  demanded,  are  shown  in  the  above  designs.  In  the  centre  top  design  a  small  white  fleur 
de  lis  appears  in  the  rose  stripe  with  outline  of  black.  Lower  left  sample  has  line  of  white  coin  spots  over  checked 
ground;  Copenhagen  satin  stripe  Vz-inch  wide.      These  designs  are  drawn  by  G.  R.  Gregg  &  Co. 
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stripe  four  inches  apart  [brightened  a  'black  or  taupe 
ground.  Large  check  mousseline  conies  in  a  good  variety 
also,  but  checks  are  only  for  the  few,  and  for  that  rea- 
son manufacturers  continue  to  pour  out  stripes. 

A  Few  Persian  Effects  Seen 
There  is  some  Persian  talk  for  silk  patterns,  but  Cana- 
dians are  characteristically  conservative  in  taking  to  il 
strongly  just  yet.  One  novelty  taffeta  has  a  dark  Per- 
sian ground  with  overplaid  of  satin.  Some  paillette  trim- 
ming sillks  have  1%-inch  Persian  stripes  alternated  with 
black,  white,  or  taupe  of  the  same  width.  We  shall  no 
doubt  take  to  the  Eastern  touches  in  time,  if  they  should 
prove  more  flh a n  a   moment's  talk  in  New   York. 

Light,  Bright  Colors  in  Wash  Silks 
In  wash  silks  for  Spring,  Habutai  is  by  far  the  biggesl 
thing  on  the  market.  It  comes  in  plain  and  with  satin 
stripes,  also  some  floral  designs  and  sports  stripes  in 
bright  colors.  Shantungs  are  high,  but  in- great  demand. 
One  firm  reports  that  they  have  sold  more  than  they  can 
buy  of  it.  Heavy  pongee  suitings  are  promised  greater 
vogue  than  ever. 

Colors  Reliable  in  Silks 
For  the  most  part  there  is  little  complaint  as  to  dyes. 
This  is  no  doubt  due  to  the  fact  that  silk  is  much  easier 
to  dye  than  either  cotton  or  wool.  There  are  fewer  tints 
offered  in  each  color  than  in  years  gone  by,  but  the  range 
is  good  and  usually  guaranteed.  The  popular  bright  colors 
are  gold,  old  rose,  lilac,  scarlet,  and  pastel  shades.  Sup- 
plies come  fairly  regularly. 

Ivory  Difficult  to  Obtain 
Georgette  and  crepe  de  .chine  remain  in  phenomena! 
demand,  and  for  underwear  almost  as  much  as  for  dresses 
and  blouses.  Georgette  is  now  produced  in  Japan,  as  well 
as  in  France  and  the  United  States,  and  like  Japanese 
crepe,  compares,  price  for  price,  very  favorable  with  the 
other  makes.  Ivory  shares  in  both  these  materials  are 
very  difficult  to  obtain.  Apart  from  this,  and  some  diffi- 
culty in  getting  good  navy  blues  and'  blacks  in  all  silks, 
there  is  no  trouble  in  procuring  all  the  good  silks  re- 
quired. Of  course,  orders  must  be  placed  a  good  while 
ahead.  Spring  silks  generally  are  neater,  quieter,  and  in 
better  grades  than  last  year. 

Pile  Fabrics  Good  for  All  Winter 
Pile  fabrics  are  keeping  up  big  sales  for  the  present 
season.  The  order  of  ((dors  selling  best  is  Burgundy,  pur- 
ple, nigger  brown,  and  myrtle.  Many  of  the  bright  colons 
are  being  used  for  evening  wraps  and  trimmings,  but  the 
bulk  of  business  is  with  the  shades  named. 


WOOLEN  GOODS 

Cream  Dress  Goods  for  Next  Spring — Mill  Situation 
Shows  Little  Improvement 

A  DEEP  and  long  drawn  wail  is  heard  ascending  every- 
where at  the  very  mention  of  woolen  goods.  There  is  a 
shortage  of  all  wool  stuffs  owing  to  the  great  number  of 
factories  which  are  almost  wholly  engaged  in  making 
khakis,  owing  also  to  the  number  of  workers  who  are 
wearing  out  the  khaki,  and  of  course  not  in  a  position  to 
help  produce  it;  to  the  number  of  girls,  especially  in 
England,  who  have  given  up  making  wool  fabrics  in  or- 
der to  make  munitions — to  that  other  number  who  are 
drawling  separation  allowances  and'  not  working  at  any- 
thing, and  to  the  vast  number  of  factories  that  are  not 
operating  at  all  now. 

When  the  war  broke  out,  warehouses  all  over  the  world 
were  heavily  stocked.  They  knew  that  in  the  regular 
course  of  events  what  did  not  sell  at  one  season  would  at 
another,  and   so  they  kept  buying  and  keeping  up   their 


Castor  and  blue  stripe  with  grey  tint  over  both.  This  comes 
in  other  color  combinations  and  is  a  popular  type  of  Spring 
stripe.  The  wider  striped  material  is  a  messaline  for  trim- 
ming. The  figured  stripe  is  in  Dresden  effect;  the  plain 
stripe  may  be  white,  black  or  castor.     Shown  by  Silks,  Ltd. 

supplies.  But  since  the  war  began  they  have  been  buy- 
ing what  they  could,  but  running  down  their  supplies. 
What  they  buy  is  not  delivered  when  they  expect  it,  nor 
in  such  large  quantities,  and  so  the  old  stocks  have  been 
going  out.  A  glance  into  the  woolen  goods  sections  of 
almost  any  local  wholesaler  will  reveal  perhaps  half  of 
his  shelves  empty.  Goods  cannot  come  in  any  faster  than 
they  do  until  the  aforementioned  conditions  are  relieved, 
that  is,  until  the  war  is  over,  and  so  another  year  of  war 
will,  without  doubt  finish  up  all  the  saleable  stocks  and 
alter  that — 'well,  peace,  or  famine. 

Wholesalers  frankly  admit  that  the  quality  that  is 
being-  produced  now  is  not  good  enough  for  the  prices 
that  have  to  be  asked.  Indeed,  serges  that  the  average 
wearer  can  (buy  are  not   to  be  had. 

In  the  best  goods,  dyes  are  reliable,  though  not  guar- 
anteed. However,  as  one  man  remarked,  ''We  just  have 
to  take  what  we  can  get  and  make  the  best  of  it."  The 
dye  situation  does  seem  to  be  a  little  easier  than  it  was  a 
year  ago,  but  the  labor  problem  is  hopeless  and  getting 
worse. 

Different  stores  are  in  far  different  positions  in  regard 
to  stocks.  Some  of  the  large  department  stores  and'  oth- 
ers ordered  heavily  12  and  18  months  ago  and  now  have 
well  stocked  shelves  for  this  Fall,  which  they  could  not 
have  if  their  deliveries  now  depended  on  placing  orders 
of  last  Spring. 

Practically  no  English  tweeds  can  be  procured  now. 
What  tweeds  there  are  in  stock  are  selling  quite  well 
this  Fall  and  it  is  thought  that  notwithstanding  the  short- 
age, both  broadcloths  and  sere-e-  will  be  asked  for  in  the 
Spnin.2'. 

'Cream  dress  fairies  are  already  reported  to  be  in 
active   demand    for   Spring,   1917. 


26 


Dry  Goods  Review 


I)  11  ESS    FABRICS 


KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John  King  &  Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 

Made  by 

JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established    1775 
Canadian  Representatives:   CAMPBELL,   SMIBERT  &  CO.,  MONTREAL  and  TORONTO 


New  Factory 
Samples 

Now  Ready 

Our  Dress  Goods  Samples  are  now 
ready  for  the  trade.  With  our  new 
fully  equipped  modern  factory  we 
are  able  to  offer  you  a  splendid 
range  at  attractive  values. 

We  have  a  line  of  Sample  Towel 
almost  ready  for  our  agents. 

Let  us  take  care  of  your  requirements 

Middlesex   Mills   Ltd. 

LONDON  CANADA 


YOU  CAN  SELL  WITH  CONFIDENCE 
IF  YOU  HAVE  THIS  MARK  ON  YOUR 

SHIRTINGS 


There  is  an  enormous  range  of  fine  designs,  and 
you  are  sure  to  find  just  the  one  you  want! 

The  SHIRTINGS  include  Zephyrs,  Cheviots,  Silk 
and  Cotton,  Taney  Mattes,  Ceylons,  All-wool  and 
Union  Taffetas. 

The  Dress  Goods  include  the  ORIGINAL  SCOTCH 
GINGHAMS  and  latest  novelties  in  Voiles  and 
Crepes. 

David  &  John  Anderson,  Limited 
ATLANTIC  MILLS,  GLASGOW 

REPRESENTED  IN  CANADA  BY 

GREENSHIELDS,  LIMITED  MONTREAL 
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Milady  at  Work  Wears 
"STEELCLAD"  GALATEA 


(MADE  IN  CANADA; 


When  women  meet  and  chat  about  house  dresses,  work  aprons  or  chil- 
dren's clothes,  someone  is  sure  to  voice  her  enthusiasm  about  "Steel- 
clad"  Galatea  and  its  wonderful  wearing  qualities.  Another  one  praises 
the  way  it  washes — or  perhaps  its  attractive  patterns  or  its  moderate 
price. 

So   the   word    is    passed    'round    in   every   Canadian 
community — your  own  customers  included — and  the 
demand  is  steadily  growing  for  this,  "the  mo 
ful  cloth  around  the  house."     Is  yours  one 
stores  where  it  is  displayed  and  recommended 
deserves? 


Dominion  Textile  Co. 

LIMITED 

MONTREAL  TORONTO 

WINNIPEG 

Manufacturers   of  200  Qualities  of   Printed  Oooi's 
in  30,000  Patterns 

1,0C0  Qualities    of   Greys,  Whites,   Sheetings, 
Cambrics,  etc. 


' 
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Warehouses:  48-50  MARGARET  STREET,  LONDON,  W.,  ENC.  City  Warehouse:  H  Old  Change,  London,  E.C.,  Eng. 


PARIS 

NEW  YORK 
TORONTO 
SYDNEY 
CAPE  TOWN 


R.   G.  MAXWELL 

&    C>  O  .  ,    Manufacturers 

HAWICK,  SCOTLAND  &  LONDON,  ENGLAND 

IIIIIIMUIIIillllUJTIIIllllI'LriilTIIMIIIIilllTlllllillllllllllll.hlllltlMII!!   i'i 


Cables : 

Goufbaa,   Wesdo, 

London. 

Telephones: 

Museum   2803-2804 

Bank  8276. 

A. B.C.  Code, 
5th     Edition. 


We  specialize  for  the  Ladies'  trade  only,  with  the  latest  novelties  in 
Costume  and  mantle  cloths. 

We  also  make  large  quantities  of  our  own  Standard  qualities  for  stock, 
comprising  piece-dyed  Cheviots,  Harris,  Donegal  and  Homespun  mixture 
effects. 

Also  mantle  cloths  in  mixtures  and  piece  dyes,  Blanket  and  Velour 
finish,  various  weights  and  qualities,  so  that  customers  can  have  good 
deliveries  by  return. 

WE  GIVE  SPECIAL  ATTENTION  TO  THE  SHIPPING  TRADE. 


Agin,  for  Canada  : 

Mr.  D.  M.  Carruthers 

272  Sherbourne  Street 

TORONTO 


R.  G.  MAXWELL  &  CO. 

48-50  MARGARET  STREET 
LONDON,    W.,    ENGLAND 


Agent  for  United  States 
of  America: 

Mr.    Mortimer    Baum 
254  Fourth  Avenue 

NEW  YORK 


rfflEWSiySlffWfl  'tTSgafritJinffi  r&TuTTu/  :&  j^TnT  3jf^I5fii5^^Sr;IfrW^ 


The  CRAVENETTE  Co., 
Ltd.,  affix  their  stamp 
only  to  such  goods  as 
are  suitable  in  quality  for 
Shower-proof   purposes. 


Rec?  Trade  Mark 

proofed  by" 
TwL-$rarnidkZ0XI° 


Therefore,  this  stamp  is 
a  guarantee  not  only  of 
Shower  -  proof  properties, 
but  also  of  the  Quality  of 
the   Material. 


(Regd.) 

for  Man,  Woman 
— and  Child — 


Attractive 

Show    Cards 

For  Window 

DisplaySent 

Free  of  all 

Charge  on 

Application 

to  Leading 

Importers. 


RAINCOATS 

"KEEP  THE  WORLD  DRY" 

The  "Cravenette"  proof  is  rain  and  weather  resisting,  because 
it  treats  each  separate  fibre  of  the  cloth;  it  is  permanently  rain- 
proof, water  running  off  as  from  a  duck's  back  The  ventilation 
is  perfect,  the  goods  being  porous.  "Cravenette"  fabrics  in 
great  variety  in  black  and  colours,  and  ready-to-wear  Coats  and 
Cloaks  in  tasteful  and  fashionable  styles,  are   readily  obtainable 

FROM  ALL  LEADING  IMPORTERS 


DUST- 

PROOF 


as 

well 

as 


SHOWER- 
PROOF. 


B 


(Copyright.  1 


In  case  of  any  difficulty  in  obtaining    "  CRAVENETTE  "  please   write  to  — 

The  CRAVENETTE  CO.,  Ltd.,  Dept.,  6  Well  Street,  BRADFORD,  ENG. 
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HURON  TEXTILE  CO.,  Inc.   1 

Cotton  Dress  Goods  | 

Announce  the  Opening 

of  their  I 

1917  I 

Spring  Line  of  J^lovelty         | 
Cjotton  Fabrics  I 

showing  a  very  large  collection  of  Fast  Color  Woven  Fabrics 
in    all   the    new   color    Combinations  in    stripes  and   plaids. 

PRINTED  ORGANDIES,  I 

VOILES  and  BATISTES  | 

NOVELTIES  IN  SHEER  i 

WHITE  GOODS 

MEDIUM    and    HEAVY 
WEIGHT    SKIRTINGS 

A  complete  color  range  of 

Promenade  and  Empire  Voile 

always  in  stock,  including  all  the  new  shades 

COLOR  CARD   MAILED    ON    REQUEST 


Fast  Color  Shirtings  and  Ginghams 
for  Immediate  Delivery 

I    HURON  TEXTILE  CO.,  Inc.    | 

19-25  EAST  24TH  STREET  NEW  YORK 

I  AGENTS    IN    CANADA  1 

DONALD    SUTHERLAND  ARTHUR    ASH 

|  404  McKinnon  Building,  Toronto  3537  Third  Ave.  West,  Vancouver,  B.C.  | 

^lIlll.llI'llJilJlllHilililllllllllll.lllllll'IHI"'1 lllllllllllllilllllllllilllllllllllllllllllllW 
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The  Sport  Silk  °f  1917  will  undoubtedly  be 

R  &  S  "  SPORTUSSAH  " 


in  a  wonderful  line  of  the  newest  sport  shades 
and  priced  to  meet  the  popular  demand. 


Our  entirely  new  line  of  R.  &f  S. 
HIGH-GRADE  silk  and  wool 
novelties  will  add  tone  to  your 
Silk  or  Dress  Goods  Depart- 
ment. 


An  unusually  large  line  of  new 
weaves  in  Guaranteed  FAST 
DYE  TUB  SILKS  is  now  ready 
for  the  trade. 


REILING  &  SCHOEN,  Inc. 


Two  Sixty  Fourth  Ave. 

NEW    YORK    CITY 


IIMIII 


III 


inn 


BATTING 


NORTH    STAR,    CRESCENT 
and  PEARL 

These  brands  represent  the 
batting  that  your  customers 
want. 

They're  made  from  long  staple 
cotton,  white  as  snow,  lofty, 
soft  and  elastic. 

They  come  in  big  batts  that 
open  out  into  strong  sheets  of 
even  thickness. 

It  pays  you  to  sell  these  brands. 


Order  of  your  Wholesaler. 


WINNING  THE 
BUYER'S  FAVOR 

THE  best  possible  buyer 
is  not  made  an  actual 
buyer  at  a  single  step. 
It  is  one  thing  to  win  the 
buyer's  favor  for  an  article 
and  another  to  make  adjust- 
ments incident  to  closing  the 
sale.  Winning  the  buyer's 
favor  is  the  work  of  trade 
paper  advertising.  Under 
ordinary  conditions  it  should 
not  be  expected  to  do  more. 
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HENRY  GLASS  &  CO. 

44-46-48  WHITE    STREET  NEW   YORK 

For  the  Manufacturing  and  Jobbing  Trades  Only. 

COTTON 
WASH    FABRICS 

Season  1917 

Silk  and  Cotton  Fabrics 

White  Goods: 
Plain, Fancy  and  Colored 

Voiles  : 

Plain,  Fancy  and  Printed 

Piques,  Poplins,  etc.: 

Plain  and   Fancy. 

Silk  and  Cotton  Cantons 


Crepe  de  Chine, 
Georgette  Crepe, 
Organdies, 


Foulard, 
Tussah, 


Fancy  Skirtings, 
Messaline  Sateens, 


Ch 


armeuse. 


Also  Manufacturers  of  HEMMED,  SCALLOPED  and  H.S. 
TABLE  CLOTHS,  NAPKINS,  COTTON  DAMASKS, 
EMBROIDERED  COTTON  PILLOW  CASES,  SHAMS, 
RUNNERS,    ENVELOPE,    DAY   CASES,    Etc. 

Extensive  Stock   carried  in   New  York   City  Warehouse   of   all   lines. 


WALLACE    &   WALLACE 

SOLE   AGENTS    FOR   CANADA 
301  Coristine  Bldg.,  Montreal  410  Empire  Bldg.,  Toronto 
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LISTER    &    C°      LIMITED 


Teieqrams.  Lister    Bradford 
Teleohone  N°  1726 


MANNI  NGH  am     Ml  LLS. 
BRADFORD    „ 


TO  THE  DRESS  &  SILK  DEPARTMENTS. 

Dear  Sirs, 

You  have  no  doubt  seen  the  advertisements  of  our  ' * Lista  '  ' 
and  other  Fabrics  appearing  in  the  Weekly  Journals  &  Fashion  Papers 

Our  wide-spread  advertising  scheme  is  intended  to  create  a 
demand  irv  all  the  Retail  Warehouses  for  our  goods,  and  its 
influence  will  certainly  be  felt  in  your  Dress  &  Silk  Departments. 

The  * 'Lista' '  Washing  Silk  has  a  style  of  its  own,  and 
embraces  many  exclusive  designs,  and  will  meet  the  requirements  of 
your  most  discriminating  customers,  while  the  quality  may  be 
relied  upon  to  give  satisfaction  to  all  who  wear  it. 

Needless  to  say,  these  fabrics  are  entirely  British  in  every 
way,  and  will  bring  credit  to  your  house. 

One  of  the  most  satisfactory  Cloths  is  our  ''Crepe  Anglais,'' 
having  the  effect  of  a  heavy  Crepe-de-Chine,  but  being  composed 
of  three-quarters  Silk  and  the  remainder  Wool. 

We  supply  only  through  Home  Shippers,  Wholesalers  and  Makers- 
up,  but  the  above  goods  are  now  so  well  known  that  you  will  have 
no  difficulty  in  procuring  them. 


NUMBER    OF    PEOPLE    EMPLOYED      OVER    7.000 
AREA    FLOOR    SPACE.    OVER    60    ACRES. 
CHIMNEY    255    FEET    HIGH.         COST    t   10,000 
ENGINES    ANO    TURBINES,    6.490    M.P 
BOILER    POWER      OVER    13.600    H  .  P. 
COAL    CONSUMED    WEEKLY.    I.OOO   TONS. 


Yours  faithfully, 

LISTER  &  Co.,  Ltd.,  (Dress  Silk  Dept.), 
Manningham  Mills,  Bradford. 
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FLOWERS  STRONGER 

Later  Styles  Show  More  Evidence  of  these  in  Bright 
Colors — Fur  and  Tinsel  Continue  Early  Lead 

THE  extreme  variableness  that  has  characterized  the 
Fall  weather  so  far  is  typical  of  the  variety  in 
millinery  fashions  and  also  in  the  character  of  sales. 
Thick,  soft  velours  made  a  hasty  exit 
during-  the  coldest  days.  Suddenly  the 
sun  shone  again  and  drew  out  the 
brightly  touched  sailors  and  chenille 
S"i — k  hats.    Sunday  came  and  the  dressy  black 

s\  \    )\  hatter's  plush  shapes  flocked  to  church. 

When  it  grew  windy  Milady  had  to  don 
a  neat  turban,  gracefully  veiled,  and  on 
the  clear  moonlight  nights  when  she 
dined  out  she  wore  a  large  and  dainty 
hat  of  velvet  and  lace  or  Georgette  with 
bright  colored  flowers  or  leaves  of  gold 
or  silver  to  adorn  it.  A  number  of  her 
friends  who  love  their  hats  and  possess 
variety  have  in  their  collection  a  beauti- 
ful model  of  white  hatter's  plush.  They 
had  their  choice  of  sailor  shapes  in  mush- 
room brims,  Puritan  styles,  and  edges 
turned  an  inch  downward,  or  picture 
shapes  with  odd  and  surprising  angles. 
The  white  hat  is  not  for  the  limited  income,  it  seems. 

With  so  many  rich,  green  costumes  it  is  surprising 
that  comparatively  few  green  hats  'have  been  purchased. 
Burgundy  too,  has  not  had  the  run  that  many  milliners 
expected  for  it  nor  that  it  has  in  suits.  Both  of  these 
colors  find  a  fair  sale  of  course,  and  it  is  expected  that 
very  soon  they  will  be  taken  up  more  strongly.  Purple, 
tete  de  negre,  navy,  grey  and  black  are  the  strong  staple 
colors  at  present,  with  grey  selling  ahead  of  early  antici- 
pations. A  slight  tendency  is  noticeable  towards  some 
bright  colors,  particularly  corn,  rose  and  tango.  These  are 
usually  of  hatter's  plush  or  panne  and  combined  with 
black. 

Tinsel  and  fur  take  the  lead  in  all  millinery  trimmings, 
as  was  indicated  in  the  first  Autumn  showings.     Indeed 


these  neat  "good"*'  looking  motifs  and  bands  are  so  easily 
applied  that  many  women  are  doing  their  own  trimming 
this  year.  One  large  retail  store  declares  that  its  trimming 
department  has  fallen  off  this  year  from  last,  in  connee: 
tion  with  the  popular-price  d  hats.  More  women  are 
buying  good  hats  this  year,  of  course,  and  that  is  why  the 
trimmers  are  very  busy. 

Black  quality  black  velvet  shapes  are  selling  in  enor- 
mous numbers. 

"Women  of  the  medium  class  have  more  money  this 
year  than  ever  before  and  consequently  they  put  a  few 
extra  dollars  into  their  hats  and  get  a  better  quality  than 
they  could  afford  before.  Our  five  dollar  hats  sell  just  as 
fast  as  we  can  pile  them  out.  This  surplus  of  money  is 
due  the  fact  that  so  many  soldiers'  wives  have  money  to 
handle  regularly,  and  again,  I  have  no  doubt  that  we  get 
a  large  share  of  the  money  previously  spent  over  the  bar." 
This  was  the  remark  of  the  manager  of  one  of  the  largest 
millinery  departments   in   Toronto. 

Turn  to  Bright  Colored  Flowers 

As  more  advanced  styles  come  in  there  is  a  marked 
favor  shown  to  bright  colored  flowers  for  trimming  while 
fur  is  better  even  now  than  it  was  last  year. 

"It  is  not  the  novelty  on  5th  Avenue  that  is  the 
fashion.  The  thing  that  the  factories  are  turning  out  in 
thousands  is  what  will  be  worn  and  that  is  flowers,  fur 
and  tinsel,"  said  a  buyer  just  returned  from  New  York. 
The  same  applies  to  the  shapes  themselves.  Hatter's 
plush  in  black  most  of  all,  then  grey  and  colors  and  some 
white  have  the  largest  sale  in  the  better  qualities.  Black 
velvet  in  fancy  shapes,  and  sailors  frequently  combined 
with  a  color  and  many  types  of  tarn  in  popularly  priced 
grades  sell  to  the  masses. 

Crowns  have  a  tendency  to  become  higher,  from  3^4  to 
5  inches.  The  Knox  sailor  with  straight  crown  and  21  j 
inch  brim  and  the  Puritan  with  sloping  crown  and  some- 
times a  mushroom  brim  are  appearing  on  the  street  now. 

While  ostrich  trimming  has  revived  somewhat  and  is 
being  talked  up  in  many  quarters,  both  local  and  New- 
York  dealers  claim  to  be  still  working  on  their  reserve 
stocks  and  not  from  new  importations. 


A  GLIMPSE  AT  SPRING  STOCKS 


A  GLANCE  into  the  work-room  of  a  hat  factory  re- 
vealed rack  after  rack  of  early  Spring  hats.  The 
large  majority  were  of  black  or  black  and  white. 
Large  Milan  sailors,  some  irregularly  shaped,  were  all 
black.  Smaller  black  sailors  of  the  Puritan  type, 
some  with  double  edges  of  white  for  sports  wear,  were 
seen.  Another  black  sailor  of  Puritan  size  had  an 
edge  of  three  rows  of  soft,  very  narrow,  straw,  a 


splendid  idea  to  protect  the  stiff  brim  from  the  bruises 
it  is  liable  to  get  in  its  travels.  One  of  the  irregular 
shapes  was  turned  off  the  face  against  the  crown  and 
drawn  out  to  considerable  width  at  the  sides.  Another 
had  a  slightly  drooping  broad  brim  brought  up  to  a 
peak  in  the  centre,  back.  Many  deep  tan-colored 
shapes  were  in  process  of  making. 
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Let  Our  Canadian  Milliners  Create 


A  REMARK    to    the   effect    that    a   new   idea   on   5th 
Avenue   is  not   the   vogue   in    fashion,  brought   out 
some  further  opinions  of  a  keen  business  man  which 
are  well  worth  passing  on. 

"The  average  milliner  who  goes  to  New  York,"  he 
said,  "sees  5th  Avenue.  New  York  is  alive  to,  always 
grasping  for  any  change.  A  few  weeks  ago  a  well-known 
star  there  appeared  on  the  stage  in  a  hat  made  of  a  silk 
bandana  and  jets.  Scarcely  was  she  off  the  stage  when  a 
manufacturer  asked  her  who  made  her  hat.  She  replied 
that  she  made  it  herself.  Forty-eight  hours  after  the 
interview  every  manufacturer  in  New  York  was  turning 
out  jets.  There  had  not  been  heavy  stocks  of  jet  on  the 
market  previously. 


NOVELTY  IN   TRICORNES  flower  trimmed.      Made  of 
purple  velvet  with  Bokst  tones  in  trimming. 

"Now  if  New  York  can  create,  why  cannot  we?  When 
our  milliners  come  home  from  5th  Avenue  they  are  brimful 
of  ideas,  to  what?  to  copy.  Our  women  have  as  much 
ability  as  any  women  in  the  world  but  they  are  not  de- 
veloped in  a  business  way. 

Copying  is  a  Milliner's  Weakness 

"Let  her  go  to  New  York  to  the  stores  and  factories 
as  well  as  5th  Avenue — to  Chicago,  and  to  Canadian 
centres,  study  fashions,  modes,  hair-dressing,  colors,  lines 
and  history,  let  her  read  her  trade  journals;  and  then 
create.  Copying  is  a  milliner's  weakness,  not  her  strength 
as  she  so  frequently  allows  herself  to  believe.  Our  women 
can  think  for  themselves,  they  are  resourceful  and  present 
trade  conditions  are  making  them  more  so.  Then  why 
can  they  not  create  for  themselves? 

"One  of  my  best  customers  is  the  hardest  to  wait  on 
because  she  does  her  own  thinking  and  our  salespeople's 


usual  suggestions  and  arguments  have  no  weight.  She 
studies  stocks,  builds  up  ideas,  and  turns  out  hats  to  suit 
the  class  of  customers  to  whom  she  caters.  A  pretty  hat 
is  a  pretty  hat  in  any  country  and  when  a  milliner  makes 
pretty  hats  she  sells  them." 

These  views  we  commend  to  all  milliners;  to  those  who 
are  established  in  business  as  well  as  to  those  who  con- 
template going  into  business  for  themselves.  Further 
views  on  the  technique  of  the  millinery  business  will 
appear  in  future  issues  of  DRY  GOODS  REVIEW. 

^i  i  ii  i;i:i'i;ri  i.i  lm  :Lii;i:  e  l  ii'iii  mi.i' i.i.i  i.i  l.i  .tii;r  k  r  ri  i  l,i  [iM'fi.j.ci.iiiii'iM  rr.iiii.Lir^rpi'r.i  MMi  ii  in<i^ 

|  SEEN  IN  NEW  YORK  | 
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NEW  YORK,  October,  1916— A  glance  through  the  hat 
shops  reveals  an  ever  and  ever-increasing  variety  and 
originality.  Every  few  days  there  is  some  new  tendency 
appearing,  but  it  gets  little 
chance  of  becoming  a  vogue  be- 
cause of  so  many  other  new 
tendencie-i.  Among  those  which 
have  become  noticeable  since- 
last  month  are  the  numerous 
white  hats  and  the  growing 
height  of  crowns.  Some  crowns 
are  extremely  high  with  s'mall 
in-  no  brims  and  feather  mounts 
which  unite  in  a  steeple  high  up 
in  air.  Another  notable  appear- 
ance is  that  of  ostrich  used  in 
its  old  sphere  of  plumes.  Some 
turbans  have  them  wound  softly  around  with  the  full 
curled  ends  left  loose.  Marie  Wainwright  in  "Rich  Man 
Poor  Man"  wore  a  picture  hat  with  silver  lace  crown  and 
three  large  plumes  in  the  full  natural  form  waving  and 
drooping  and  nestling  on  one  side. 

Then  there  is  the  metal  or  chantilly  lace  and  fur  com- 
bination for  restaurant  wear.  But  more  favored  than  this 
is  the  rich,  black  velvet  with  paradise  mount — where  price 
is  no  consideration. 

Beaver  shapes  of  all  descriptions  are  seen  everywhere 
and  promise  to  be  as  much  a  mid-winter  value  as  ever  they 
I  ad  been  in  the  past. 

Fur  is  used  in  more  and  more  variety.  Not  in  years 
has  it  entered  so  widely  into  millinery  modes  as  it  has  this 
season.  Fur  bows,  loons  and  pO'in-pons  and  motifs,  such  as 
stars,  outlined  with  metallic  thread  are  among  its  latest 
adaptations. 

Birds  of  the  painted,  beaded,  embroidered  or  feathered 
variety  are  used  a  great  deal.  In  fact  it  is  in  the  hand- 
work so  prominent  now  that  the  milliner's  art  excels, 
whether  in  the  rich  flowers  she  creates,  the  deftness  with 
which  she  uses  up  bolts  and  bolts  of  narrow  ribbon  or  the 
hundred  and  one  embroidery  designs  which  she  develops, 
suggestive  of  Persia,  China,  Spain,  India  or  a  Nature 
study. 

Colors  for  1917 

Colors  that  are  already  promised  for  Spring,  1917,  are 
the  new  grey,  tan,  buff  and  citrus  shades,  the  pastel  colors 
of  last  season;  also  Tennis,  Begonia,  Bermuda;  Roseate, 
which  is  a  new  "old  rose,"  and  the  staple  neutral  colors. 
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MILLINERY 


MODELSFIRS^QUALjffi 

IFtbe  FAMOUS  SECKENDORF  FRAME  TICKET 

IS  NOT  onthe  FRAME  it  is  NOT  OUR  MAKE 

N EVE R  FORGET ™s ^ ORDERING™^ 
25  to35  West  15 ™  ST  ***** 


-  77m or  fjjtftn  — 

*7h 


s^'      *  ts™$!*~„'z- /-—L- -*g 


MANU- 
FACTURERS 
OF 

OSTRICH 

PARADISE 
OSPREYS 

MARABOU 

DOMINION  OSTRICH  FEATHER  COMPANY,  Limited 

78  WELLINGTON  STREET  West.  TORONTO 


Extra  Money 


yyyyy/yyyy//////////////^^^^ 


Are  you  in  need  of  "Extra  Money"  that  will  provide  for  a 
"Few  Extras"  that  will  make  life  more  enjoyable?  If  you 
are  and  your  present  income  isn't  sufficient  to  take  care  of 
every  desire,  let  us  tell  you  all  about  our  plan,  and  how 
splendidly  it  will  fit  into  your  present  needs. 

We  want  representatives  in  every  district  in  Canada  to  look 
after  our  subscription  business.  We  want  to  secure  the 
services  of  bright,  active  young  men  and  women,  the  kind 
that  will  produce  more  money  for  themselves  and  results 
for  us. 

If  you  are  looking  for  such  an  opportunity,  write  us  to-day. 
Say  on  your  card,  "I  am  in  need  of  extra  money,  tell  me  about 
your  plan." 


THE    MACLEAN    PUBLISHING    CO.,    Limited 

143-153    UNIVERSITY  AVENUE  TORONTO,    CANADA 


*/////y//y/y/y//y;y^^^^ 
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SPORT  SETS— All  Ready  to  Ship 


Style  217 


Moleskin  plush,  imitation  fur  baud  and 
buckle;  edge  on  scarf  to  match;  black, 
navy,  brown,  rose  and  Copenhagen — $18 
doz.  hat  and  scarf  sets. 


Style  233 


Doz.  Sets 


Shepherd  check  velour  plush,  assorted 
colors.  "Miss  Daintiness"  would  be  a 
good  name  for  this  fine  seller;  $12  doz. 
hat  and   scarf  sets. 


Style  200  $7.50  Doz.  Sets 


Plaid  College  Cloth — black  and  white 
and  assorted  plaids — sells  because  it 
iooks  so  snug  and  "cumfy"  and  retails 
;il  such  a  low  price.  Costs  you  only 
$1.50  tloz.   hat   and    scarf  sets. 


Style  236 


Doz.  Sets 


Moleskin  plush;  purple,  green,  brown, 
black,  navy,  Copenhagen,  mahogany; 
leather  trimmed  pocket  book  effect  witli 
snap — and  just  look  at  that  (hie  hat  ! 
$24  doz.  hat  and   scarf  sets. 


Imitation  tiger  plush;  velvet  crown  and 
end  of  scarf  to  match  in  all  colors. 
There's  snap  for  you — and  your  custom- 
ers will  snap  them  up!  $'21  doz.  li.it  and 
scarf  sets. 


Style  240 


Plush,  with  silk  fringe  and  tassel  trim. 
Black,  navy,  brown,  rose  and  Copen- 
hagen. A  big  value- $15  doz.  hat  and 
scarf  sets. 


A  few  of  our  line,  consisting  of  50  numbers,  ranging  from  $7.50  to 
$36.00  per  dozen  sets.  Send  for  Comparison  Box  of  one  dozen, 
containing  twelve  of  our  best  numbers,  from  $7.50  up  per  dozen. 

NEW  YORK  MFG.  CO.,     600-602  Broadway,  New  York  City 
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SETS  SELLING  FAST 

Already  Wool  and  Silk  Seen  on  Streets — All  Colors 

of  Rainbow  in  Sweater  Coats — What 

Public  are  Buying. 


T 


HE  last  month  liasi  made  public  a  few  ideas  not 
shown  before,  and  placed  considerable  emphasis 
upon  poinits  already  taken  up  hy  THE  REVIEW. 


For 


example 


the  wool  scarf 
sets  are  out  in 
full  foree  and 
m  a  n  y  are 
seen  on  the 
streets  al- 
ready, even 
though  t  h  e 
snow  is  not 
"rushing  the 
season ' '  in  the 
least.  Scarfs 
are  particu- 
larly notice- 
able and  so 
indicate  that 
these  sets  are 
not  to  be 
confined  t  u 
skating1  rinks 
and  toboggan 
slides  this 
season. 

The     reason 

for    this    may 

be     the     high 

price  of  furs, 

but  it  is  more 

.  ,.  ...  likely      the 

An  attractive  outfit.  .  n 

taste     for 

sports  attire  for  all  informal  occasions. 
A  New  Type  of  Scarf 

A  new  type  of  this  wool  scarf  comes  in  a  combination 
of  colors  like  a  dull  iblue  and  white;  yellow  and  green,  or 
grey  and  iblue;  one  of  the  colors  is>  used  for  the  fringe 
ends,  large  buttons  and  a  deep  collar  which  may  double 
up  snugly  ahout  the  neck.  This  scarf  is  worn  like  a  ves- 
tee  inside  the  coat. 

Bias  Stripes  Favored 

Sets  have  snug  little  caps  or  generous  sized  tarns.  The 
newest  models  have  a  fine  contrasting-  bias  stripe  about 
3  inches  apart  on  (both  cap  and  scarf.  Rose  shades  are 
very  prominent  in  all  the  sports  goods,  as  was  anticipated 
last  month.     The  dyes,  though   still  not  guaranteed,  arr! 


considered  generally  to  be  tetter  than  in  last  year's  of- 
ferings. 

Brushed  Silk  Sets  Promise  Well 

Brushed  silk  sets  promise  to  be  much  in  vogue.  They 
were  just  out  last  year  enough  for  people  to  get  an  ink- 
ling of  how  comfortable  they  are  and  so  are  starting  in 
to  sell  well  this  season — to  the  better  class  of  trade,  of 
course,  for  the  price  is  higher  than  that  of  wool  or  union 
sets.  One  or  two  stores  are  carrying  silk  sets  in  their 
millinery  departments.  The  variety  and  quality  of  color- 
ing is  good.  They  come  in  rich  gTeen,  ruby,  purple,  tan, 
brown,  etc. 

Sweaters  More  Like  Coats 

Sweaters  for  real  sports'-wear  are  of  brushed  silk  or 
wool — chiefly  of  wool  so  far — and'  are  contrived  to  keep 
one  warm.  They  are  slightly  longer  and  fuller  than  for- 
merly— though  few  of  the  three-quarter  lengths  are  called 
for — and  'belted.  Collars  are  snug  and  thick,  'but  rever- 
sible. When  a  sweater  is  desired  for  sports  effect  and 
not  warmth,  one  may  choose  from  a  hig  range  of  jersey 
cloths  and  satins. 

No  tiniest  piece  of  the  rainbow  seems  to  be  absent 
from  the  sweater  displays,  hut  a  little  bit  of  preference  is 
given  to  the  rose  area.  Many  smart  combinations  of 
color  appear.  The  newest  is  a  real  sunset  orange  with  a 
soft  shade  of  green.  The  body  of  the  coat  is  a  mixture 
of  the  two  and  the  same  on  both  sides,  while  the  buttons, 
collar  and  euffs  are  all  of  the  orange. 

Knitted  Underskirts  in  Demand 
The  bulkiness  of  knitted  underskirts  in  years  past  was 
cause  to  keep  down  their  sales,  but  this  year's  offerings 
are  really  becoming  popular.  The  new  models  have  no 
seams,  gussets,  or  thick  gathers,  but  are  knitted  on  a  cir- 
cular machine  and  are  soft  and  pliahle,  stretching  almost 
to  any  .width  around  the  bottom.  They  are  made  in  all 
cotton,  union,  and  all  wool,  in  white  and  black,  and  retail 
at  50c  to  $3.50  each.    They  have  a  [big  call  from  motorists. 

More  Mixtures  Selling  in  Underwear 

"Comparatively  few  of  our  customers  nowadays  ask 
what  percentage  of  wool  there  is  in  the  underwear  we 
show  them,"  said  the  manager  of  a  large  retail  department 
to  DRY  GOODS  REVIEW.  "They  do  not  ask  for  all 
wool  the  way  they  used  to.  We  tell  them  this  is  cotton 
and  wool,  that  is  silk  and>  wool,  or  the  other  is  all  wool, 
as  the  case  may  be.  and  that  is  all  they  want  to  know. 
The  reason,  no  doubt,  is  that  the  pure  wool  garments  are 
very  scarce  and  the  union  goods  are  of  much  finer  quality 
than  they  used  to  he." 

What,  are  called  "wool-plate"  goods  are  selling  well. 
Tn  this  the  cotton  is  all  kept  on  the  underside  and  the 
wool  on  top.  Silk  and  wool  suits  continue  their  annual 
increase  in  demand.  In  fact,  all  the  finer  qualities  find 
readier  sale  than  the  low  grades,  and  it  is  fully  expected 
that  this  condition  will  continue  even  though  there  will 
be  a  "high  jump"  in  prices  for  next  year.  "Manufac- 
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turers  have  held  ba>ck  to  a  .certain  extent  because  of  the 
uncertainty,"  said  one  wholesaler. 

The  great  popularity  of  silk  hosiery  is  said  to  be  res- 
ponsible for  the  big  demand  for  knee  length  combination 
suits. 

"Women  have  quite  gotten  away  from  the  long-sleev- 
ed, high-necked  style  of  Winter  underwear,  especially  i:i 
larger  centres.  In  cities  all  the  girls  must  have  a  good 
appearance.  They  wear  silk  hosiery  as  a  matter  of  course 
and  with  their  low-necked  dresses  and  Georgette  sleeves, 
they  don't  want  the  old  style  of  underwear.  It  sells  in 
the  country,  of  course,  where  women  are  outdoors  more 
and  ride  in  atitns  or  carriages,  and  not  in  stuffy  street 
cars,"  said  a  wholesaler,  in  speaking  of  the  average  type 
of  purchaser. 


VERY  HIGH  NEXT  FALL 


Buyers   Already   Making   Heady    for   Fall    19T 
Expectation  of  Further  Heavy  Advances. 


in 


BUSINESS  in  all  kinds  of  knitted  goods  is  booming, 
notwithstanding  the  difficulties  in  obtaining  raw 
materials  and  accessories  to  manufacture.  While 
the  average  output  of  Ontario  factories  is  not  yet  up  to 
what  it  was  in  1914,  still  one  firm  states  that  business 
is  50  per  cent,  better  than  in  that  year,  and  75  per  cent. 
over  last  year;  25  per  cent,  out  of  that  75  per  cent,  is  due 
to  increased  prices  and  the  other  50  per  cent,  to  increased 
output.  Although  the  output  is  so  much  better  than  it  was 
last  year,  still  the  difficulties  are  many  in  the  way  of  a 
possibility  of  any  drop  in  prices.  Labor  is  getting  scarce 
daily,  English  yarns  are  growing  less  plentiful,  even  boxes 
for  packing  are  almost  impossible  to  get.  But  all  our  Can- 
adian factories  are  very  busy  and  turning  out  goods  just 
as  fast  as  they  can  obtain  the  necessary  materials.  Great 
prosperity  reigns  even  though  one  Ontario  firm  which  is 
$50,000  behind  in  filling  its  orders,  is  typical  of  cotton  and 
woolen  factories  at  present. 

Winter  and  Spring  orders  are  practically  completed 
so  far  as  they  can  be  now,  and  knitting  mills  are  commenc- 
ing operations  for  the  Fall  of  1917.  With  the  recent  rapid 
advances  in  raw  cotton  and  wool,  all  the  factories  promise 
big  jumps  in  next  Fall's  prices.  No  place  are  this  season  V. 
figures  being  duplicated,  and  provision  is  to  be  made  for 
prices  that  are  expected  next  Spring  for  Fall  offerings. 
Manufacturers  are  confident  that  raw  cotton  which  is  close 
to  20c  now  for  "spot,"  will  advance  to  25  and  30  cents 
during  next  season.  It  will  keep  on  climbing  up  until  a  year 
after  the  war  at  least,"  said  one  agent.  Another  stated 
that  an  advance  of  at  least  20  per  cent,  will  be  placed  on 
all  ladies'  underwear  next  Spring.  Hosiery  that  retails 
now  at  25c,  will  be  35c,  and  that  at  50c  will  be  75c.  "Sweat- 
ers selling  this  season  at  $4.00  will  be  $6.50  next  season, 
and  those  at  $6.50  now  will  be  $9.00,  said  the  manager 
of  the  department  in  one  of  the  large  retail  stores.  "The 
reason  they  are  not  now  more  in  advance  of  last  year  in 
our  store  is  because  we  had  the  fortune,  or  misfortune,  to 
stock  lip  very  heavily  late  last  Winter,  and  so  had  on 
hand  enough  for  this  season's  call. 


COTTON  UNDERWEAR  UNDER  COVER. 

High  Prices  of  Raw  Material  Have  Forced  Mills  to  With- 
draw Prices. 

THE  soaring  prices  of  raw  cotton  have  sent  the  manu- 
facturers of  cotton  underwear  to  cover  and  in  order  to 
protect    themselves    they   have    withdrawn    all    price    lists 


and  will  give  quotations  only  on  application.  The  cotton 
yarn  has  advanced  to  the  spinners  very  materially  in  view 
of  the  upward  prices  on  the  raw  material.  Raw  cotton 
for  December  delivery  was  quoted  on  October  21  at  18.52c. 
per  pound.  Normal  price  in  a  good  year  is  around  9c. 
and  10c.  It  is  confidently  predicted  in  certain  quarters 
that  there  will  be  20c.  cotton  in  the  not  distant  future.  In 
view  of  these  conditions  it  is  small  wonder  that  manufac- 
turers are  covering  themselves  by  the  withdrawal  of  prices. 
Lines  of  cotton  under  that  open  at  $3  for  goods  to  be 
delivered  this  past  Spring  later  advanced  to  $3.25.  Prices 
on  this  particular  line  have  steadily  advanced  until  they 
reached  $3.75  in  June  of  this  year,  and  were  maintained  at 
that  figure  until  they   were  withdrawn  on  September  20. 


Brushed  silk  cap  and  scarf  in  dark  green  and  black  in  rich 

two-tone  effect.      Cap  has  elastic  azross  back  which  fits  it 

snugly  to  the  head.     Made  by  A.  T.  Reid  Co. 

There  is  small  prospect  of  lower  prices  on  cotton  under- 
wear in  the  near  future.  Dealers  look  for  a  continuation 
of  advancing  prices. 

In  woollen  underwear  the  situation  is  quite  akin  to  that 
in  the  cotton,  although  not  as  acute.  None  of  the  mills  have 
their  samples  out  for  next  Fall's  goods.  When  figuring  on 
any  prices  the  mills  will  usually  only  quote  for  immediate 
delivery,  and  this  only  on  application.  There  are  a  few 
concerns  only  quoting  for  future  delivery.  A  line  of 
merino  wool  goods  that  a  year  ago  sold  for  $3.85  is  now- 
quoted  at  $5.25.  This  was  a  line  that  formerly  retailed  at 
50c.  The  merchant  must  now  get  75c.  at  these  prices. 
The  demand  for  underwear  of  all  kinds  has  been  good. 
Some  dealers  have  even  had  to  refuse  orders  in  certain 
instances. 
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Registered  No.  262,(X 


THE    HALL  MARK    OF 

Maximum  Comfort  and  Durability 
at  Minimum  Cost. 

First  in  the  Field  and  Still  Leading. 

Made  on  the  GRADUATED  PRINCIPLE, 

and  starting  with  TWO  THREADS  in  the 
TOP,  it  increases  in  WEAK-RESISTING 
PROPERTIES  as  it  descends.  Thus  THE 
LEG  HAS  THREE  THREADS,  THE 
INSTEP  AND  FOOT  FOUR,  and  the  HEEL 
and  TOE  FIVE.  By  this  process  the 
WEIGHT  and  STRENGTH  of  the  Sock  are 
where  they  are  most  needed  IN  THE 
FEET,  making  it  essentially 

A   HALF  HOSE 
FOR  HARD   WEAR. 

Absolutely  Seamless 
Perfect  in  Fit 
Guaranteed  Unshrinkable 

THE    AOME    OF    PERFECTION    IN    FOOTWEAR. 

To  be  had  from  any  of  the  Leading  Wholesale 
Dry  Goods  Houses. 


:'JI!llil 


fpBGJS 

'VRADCMARK/ 


Why  A.B.C. 
Hosiery 
Always 
Satisfies 


Style,  fit,  durability  ami  workmanship 
characterize  the  A. B.C.  line — the  three- 
thread  heels  and  toes  insure  better  than 
usual  wearing  qualities. 

A. B.C.  hose  retain  their  elasticity  and 
softness  until  worn  out,  and  they  are  dyed 
with  the  best  dies  obtainable,  and  in  very 
attractive  shades  in  the  following  colors:  — 
Black,  White,  Tan,  Red,  Sky,  Pink.  Our 
Alexandria  Brand  made  in  Black  and 
White  only. 

For  the  ' '  Hard-on-Socks  ' '  man  you  will 
find  our  line  of  Men's  Hose  in  Medium 
Weight  cashmere  very  satisfactory. 

Investigate  our  values.  Do  it  now  while 
this  is  before  you. 


Allen  Bros.  Co.,  Limited 

1     817  GERRARD  ST.  E.        -        TORONTO     1 


THIS  TRADE  MARK   IS  ON 

EVERV   GARMENT 


LOOK     FOR    THE    SHEEP 


TOUGH  SLEDDIN' 

Yes,  it  surely  is  hard  going, 
when  your  old  friends  favor 
you  with  larger  orders  than 
ever  before,  and  many  new  cus- 
tomers started,  to  find  your  fac- 
tory with  many  machines  idle, 
because  you  cannot  get  operators 
with  the  necessary  skill  and 
qualifications. 

But  We  are  Pushing  Along 

As  slowly,  surely  and  steadily, 
as  the  allies  are  gaining  on  the 
Western  Front,  so  are  we  in  the 
face  of  these  obstacles  steadily 
gaining,  slowly  but  surely. 

Now,  Friend  Merchant,  rest 
assured  we  are  doing  our  level 
best,  or  even  a  little  better,  and 
just  be  patient. 

We  are  shipping  you  in  instal- 
ments just  as  fast  as  we  possibly 
can,  and  to  help  you  we  are 
publishing 

FULL    PAGE    ADVERTISE- 
MENTS 

in  newspapers  all  over  Canada, 
telling  the  public  of  the  diffi- 
culty, so  that  they  will  under- 
stand the  situation  and  lie 
patient. 

Thanking  you  again,  T  am, 
Yours  very  truly, 
(Signed)  C.  TURNBULL, 

President. 

The  C.  TURNBULL  CO. 
of  Gait,  Limited 


Makers    of 
The  World  Renowned 


4« 


nn 


CEETEE 


THE  PURE  WOOL 

UNDERCLOTHING 

THAT  WILL  NOT   SHRINK 
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Announcing  the  Spring 

Range  of 


Moniiafiir 


THE  MONARCH  KNITTING  COMPANT.  LIMITED 


%t^m> 


Silk  Knitted  Coats 
and  Light  Weight  Worsteds 

MADE  IN  CANADA 


/^\UR  travellers  are  now  showing  a  most  complete  and 
^S  up-to-date  range  of  knitted  goods  for  Spring  delivery. 
Our  new  silk  models  for  Ladies  and  Misses  are  unsurpassed 
for  delicacy  of  color  combinations  and  smartness  of  designs. 
Also  see  our  very  suitable  range  of  Ladies'  lightweight 
Worsted  Sweater  Coats  and  Spencers,  Boys'  and  Men's 
Jerseys,  Boys',  Men's  and  Ladies'  Bathing  Suits,  Infants' 
Pullovers. 

Drop  us  a  card  and  insure  a  visit  from  our  representative. 


The  Monarch  Knitting  Company,  Ltd. 

DUNNVILLE  -  -  CANADA 

Manufacturers  of  Ladies' Silk  Knitted  Coats,  Men's,  Women's  and  Children's  Sweater  Coats,  Hosiery,  etc. 
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LAMBKIN 
HOSIERY 

Fine  1/1  Ribbed  Cashmere 

Sizes  4  to  7 

Black  and  White  Only. 


A  Brand  New  Line 
of  Fine  Quality 

HOSIERY 

For  Children 

Made  of  beautiful  soft  cashmere  yarns  of  good 
wearing  quality  Ballantyne's  LAMBKIN  Hosiery 
will  prove  itself  to  be  a  valuable  addition  to  your 
Hosiery  Department.  The  goodness  of  materials 
used  is  responsible  for  the  production  of  a  line 
where  quality  is  so  easily  apparent.  You  must  see, 
and  feel,  this  number  to  fully  appreciate  its 
unusual  quality.  Send  for  samples  and  prices. 
We  are  pleased  to  say  that  orders  can  be  accepted 
for  immediate  delivery.  Ask  for  line  1022  (ten- 
twenty-two). 


R.    M.    BALLANTYNE,    LIMITED 

STRATFORD        /.        .\        CANADA 


CIRCLE-BAR  HOSIERY 

"Makes  Money  for  Merchants" 
'Satisfies  Customers' 


Hosiery 


FOR 


Women 

in 

Silk 

Lisle 

Cotton 

and 

Cashmere 


Children 


in 


Mercerized 
Cotton 


and 


Cash 


mere 


The   Circle-Bar   Knitting   Co.,   Limited,  Kincardine 
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Hose  that  you  can 
guarantee 

Popular-priced,  Canadian- 
made  hose  that  will  meet 
every  requirement  of  your 
trade — you  can  have  it,  Mr. 
Dealer,  by  stocking  up  with 


Four-Thread 

Hosiery    for    Ladies    and 
Misses 


Ribbed    Cotton    Hose    for 
Boys  and  Girls 

Our  splendid  location  and 
ideal  factory  facilities  enable 
us  to  give  our  patrons  a  ser- 
vice prompt  and  satisfactory 
in  every  respect.  That  our 
values  are  satisfactory  may 
be  judged  from  the  fact  that 
our  sales  are  daily  increas- 
ing. 

Our  lines  are  popular  be- 
cause "The  wear  is  there." 
Order  through  your  whole- 
saler. 

"The  Wear  is  There" 

Thomson    Knitting    Company 

Manufacturers  of  Quality  Hosiery 

Factory  and  Office:  7-15  Morrison  Street. 

TORONTO,  ONTARIO. 


Extra  Features  that 
help  to  sell  Underwear 

" IMPERIAL"    UNDERWEAR    in 

addition  to  having  the  regular  looked 
for  features  of  good  quality  and 
workmanship  has  these  five  extra 
features   that   help   to   make   quick 

sales. 

Lap-Seam  Shoulders 

Comfort  Fitting  Collarette 

Snug-Fitting  Flap 

Improved  Knit  Cuffs  and  Anklets 

Offer  this  brand  to  your  customers 
and  see  how  your  sales  will  quicken 
when  you  point  out  these  features 
made  in  two-piece  suits  or  combina- 
tion. 

Kingston  Hosiery  Co. 

Kingston,  Ontario 
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i       ill  <  ^5-v 

A  1  IS  I 


HE  selection  of 
Hosiery  is  a  matter  of 
supreme     importance 

to  the  woman  of  to-day. 

The    fit,    the    shade,    the 

style,  the  texture,  all  must 

be  right. 

You'll  find  in  Penmans  the 
embodiment  of  all  those  qual- 
ities which  exactly  meet  her 
requirements.  Next  time,  sug- 
gest Penmans. 

Penmans  Limited 

Paris,  Ontario 

"MADE    IN    CANADA'' 


a: 
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Underwear 


A   line  that   has   the  qualities 
that  sell;    the  fit  that  satisfies. 

SEND   YOUR    ORDERS   WELL   IN  ADVANCE. 

EEPK ESENT A TIVES— Ontario:  C.  and  A.  G.  Clark,  35  Wellington  St.  W.,  Toronto. 
British  Columbia:  J.  J.  MacKay,  504  Mercantile  Bldg.,  Vancouver.  Quebec:  Ernest 
Hamcl,  6<i  Rue  dc  l'Eglise,  Quebec.  Maritime  Provinces:  E.  R.  Woodhill,  21  Roy 
Bldg.,  Halifax,  N.S.  Manitoba  and  the  West:  The  Hanley  &  MacKay  Co.,  139  Albert 
St.,  Winnipeg.     Montreal:  W.  A.  Kennedy,  101  Mappin  Webb  Bldg.,  Montreal. 

The  Peerless  Underwear  Co.,  Limited,  Hamilton,  Ontario 


UNDERWEAR 


Has  the   big  winter  sales. 

Put  the  punch  in  your  Winter  sales  hy  playing  up  "Atlantic."  the 
Winter  underwear  of  solid  comfort.  Made  of  all-pure-wool — the 
sea-breeze  toughened  wool  of  the  Maritime  Sheep. 

Your    customers    are    guaranteed 
unqualified   satisfaction  and  comfort 

and  our  values  make  profit  for  you.  Order  now  for  immediate 
deliveries. 

Atlantic  Underwear,  Limited,  Moncton,  N.B« 
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Mr.  Wide-awake  Merchant  has 
been  displaying  "Arlington" 
collars  and  finds  that  his  sales 
show  a  decided  increase  and 
that  his  customers  in  every  in- 
stance have  been  entirely  satis- 
fied, while  there  is  no  perceptibe 
decrease  in  the  linen  collar  sales. 


It's  the  way  all  permanent  business  is  built — sell  a  customer  the  goods  that  give  con- 
tinued satisfaction  and  trade  is  bound  to  increase.  "Arlington"  collars— the 
CHALLENGE  BRAND  line  have  never  made  a  dissatisfied  customer;  when  once  a  man 
lias  worn  "Arlington"  collars,  he  is  not  easily  switched  to  other  brands. 

Satisfy  a  Customer  in  One  Line 

and  it's  ten  to  one  that  lie  will  patronize  your  store  for  other  lines— this  is  how  good-will 
is  created — Challenge  Brand  collars  create  good-will  for  your  store  and  they  have  the 
advantage  of  a  general  appeal.  In  the  Challenge  Brand  there  is  a  grade  and  a  style- 
to  suit  the  individual  taste  of  each  customer  and  a  price  for  the  slim  or  the  fat  purse. 


Cutting  down  Laundry  expenses  is  a  point  that  has  a 
strong  appeal  to  men  who  board  out  or  to  the  housewife 
who  launders  her  husband's  and  the  boys'  collars.  Use 
this  appeal  in  your  next  display  of  "Arlington"  collars. 
A  sponge,  a  basin  of  clean  water  and  soap  are  all  that 
is  needed  to  make  a  soiled  "Arlington"  look  as  clean 
and  fresh  as  a  linen  collar. 

Your  profit  will  increase  with  your  sales.  Get  the  trade 
of  composition  collar  wearer  hy  displaying  Challenge 
Brand  Collars. 


The  Arlington  Company 
of  Canada,  Limited 


56  FRASER  AVENUE 


TORONTO 


ONE  OF  THE  MANY  A* 


Selling   Agents: 
Eastern  Agent:  Duncan  Bell,  301  St.  James  St.,  Montreal.  Ontario 
Agent:  J.  A.  Chantler  &  Co.,  7t>  Bay  St.,  Toronto.    Western  Agent: 
R.  J.  Quigley,  212  Hammond  Block,  Winnipeg. 
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WE  DISTRIBUTE  EXCLUSIVELY 

THROUGH 

52  KNIT  GOODS 
MILLS 


From  these  52  mills,  we  are  prepared  to  meet  any  demand 
for  any  grade,  style  and  weight  of  underwear  or  sweater 
coats,  suitable  for  any  climate,  in  any  part  of  the  world,  at 
prices  sure  to  satisfy. 

We   Sell   to   Jobbers   and   Manufacturers    Only. 

Flat  and  ribbed  wool,  worsted  and  cotton  underwear  in  shirts, 
drawers,  vests,  pants  and  union  suits  for  men,  women  and 
children. 

Nainsook  underwear — Complete  line  of  union  suits,  shirts 
and  drawers  for  men,  boys  and  children. 

Complete  line  of  Sweater  Coats,  Bathing  Suits,  Jerseys, 
Scarfs,  Caps,  Skirts.  Angora  Sets  in  cotton,  wool,  worsted 
and  silk  for  men,  women  and  children. 

We  have  a  special  department  for  the  care  of  Canadian 
Trade.  Our  long  experience  enables  us  to  render  you  effi- 
cient service,  and  we  solicit  a  call  at  our  New  York  office. 

Our  complete  lines  of  Underwear, 
Sweater  Coats  and  Fancy  Knit 
Goods  for  Fall,  1917,  are  now  ready 
for  inspection  at  our  Toronto  and 
New  York  Offices. 


CLIFT  &  GOODRICH 

ESTABLISHED    1891 

TORONTO:  31    Melinda  Street.         R.  R.  DAVIS 
80-82  LEONARD  STREET  NEW  YORK 

CHICAGO,    BOSTON,    PHILADELPHIA,    and    63    BASINGHALL     STREET,    LONDON,    E.C.,     ENGLAND 
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13  to  17 


12  to  18  y2 


14  to  19 


13  to  18 


12  to  18 


12  to  18  V: 


12  to  19 


h  Weather  Coming! 


That  Means  (fS^  Days 


\  j\  UD,  Rain,  Sleet  or  Snow  cannot  spoil 
J-*J- Kantkrack  collars  and  your  customers 
know  it — Now  is  the  time  to  push  Kantkrack 
for  increased  sales. 

The  KantKRACK collar  is  ahead  of  all  composition 
made  collars,  having  patented  features,  that  can- 
not be  used  by  others  without  infringement.  All 
parts  of  a  collar  that  show  a  tendency  to  weakness 
have1  been  reinforced  and  improved  so  that  it  can 
be  said  almost  literally  that  Kantkrack  collars 
will  not  wear  out. 

Style  plays  a  prominent  part  in  Kantkrack 
collars — all  the  popular  linen  collar  styles  can  be 
had.  Customers  appreciate  this,  and  often  buy  a 
KantKracK     collar  to  keep  to  the  style  in  vogue. 

Remember,  too,  that  KantKracK  collars  are  made 
in  "ONE  GRADE  ONLY,  AND  THAT  THE 
BEST."  They  are  made  in  Canada,  and  are  sold 
direct  to  the  trade,  at  one  price  to  all,  no  matter 
how  large  or  small  the  order  may  be,  and  are  al- 
ways sold  at  25c  each.  Glance  over  the  above 
styles,  select  a  few,  and  mail  trial  order  to-day. 

Remember  the  registered  trade-mark,  K  K  K 


The   Parsons   &   Parsons 
Canadian,  Company 

Makers  of  the  famous  ^ant|y?acJ^  Coated  Collar 
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MARKETS   ADVANCING 

Full  her   Advances   in    Underwear    and    Hats,    With 

Tendencies  Thai  Way  in  Cloths,  Collars 

and  Shirts 

PRICES  on  felt  hats  are  high  with  a  firmness  in  the 
market  at  the  present  time  due  to  the  inability  of 
the  makers  to  get  the  necessary  rabbit  fur  from 
which  to  manufacture  the  felt.  In  a  recent  authorized 
statement  made  by  some  fifteen  large  American  hat  manu- 
facturers it  was  asserted  that  the  chief  sources  of  supply 
of  rabbit  skins,  namely,  France,  Belgium  and  Australia, 
were  sending  few,  if  any,  skins  to  the  American  market. 
France  and  Belgium  have  no  men  available  for  the  collect- 
ing of  the  skins.  Australia  on  the  other  hand  has  recently 
placed  an  embargo  on  hatters'  fur  skins.  This  embargo 
has  also  been  placed  on  skins  by  the  New  Zealand  Govern- 
ment. At  the  present  time  there  is  very  little  fur  in  the 
dealers'  hands  and  what  is  held  is  quoted  at  prices  75  to 
1(10  per  cent,  higher  than  in  1913.  Dyes,  as  has  so  often 
been  asserted,  are  up  in  price.  Trimming  materials,  bands 
and  leathers  have  been  difficult  to  obtain.  In  the  face  of 
these  conditions  Canadian  manufacturers  quite  generally 
have  advanced  their  prices  since  August  on  the  average 
$1.50  per  dozen.  English  hat  manufacturers  on  the  other 
hand  have  increased  their  prices  about  $3  per  dozen.  One 
large  wholesale  house  during  the  present  month  advanced 
their  prices  on  one  line  from  $24  to  $27  per  dozen. 

Uncertain  for  Hard  Hats. 

Spring  and  Summer,  1917,  will  be  seasons  of  soft  felt 
hats  for  men.  The  conditions  which  beset  manufacturers 
are  making  the  production  of  hard  felt  hats  exceedingly 
uncertain.  Deliveries  cannot  be  guaranteed.  Styles  and 
desians  are  being  kept  down  to  the  most  practical  and 
conservative  standards.  The  utility  had  felt,  just  the  lines 
that  most  men  find  most  suitable  for  everyday  and  ordi- 
nary wear  will  be  the  hard  felt  of  1917.  There  won't  he 
any  brilliant  departures  in  that  line,  and  prices  will  be 
higher  by  $1  to  $1.50  per  dozen  at  least.  English  fur  felts 
are  going  to  cost  $25,  at  least,  per  dozen,  and  much  higher 
for  hotter  lines. 

The  colors  in  the  Spring  styles  run  mostly  to  the  soft 
shades,  such  as  greys  and  light  fawns,  with  black  bands 
and  soft  bindings.  Soft  hats  with  wide  flare  brims  and  a 
tendency  to  bigger  hats  all  around  are  characteristics  of 
the  Spring  hat  styles.  Panama  styles  are  particularly 
strong.  Demand  for  hats  has  been  greater  than  the  output 
of  the  factories.  Some  manufacturers  are  booked  up  to 
March  1  and  can  take  no  more  orders  for  delivery  before 
that  date.  Some  orders  placed  with  English  houses  in  May 
have  not  been  filled  yet. 

Caps  are  also  firm  and  advancing  in  price.  One  Cana- 
dian manufacturer  recently  made  a  general  advance  of 
15  per  cent.    This  firm's  $6.50  range  is  now  quoted  at  $7.60 


per  dozen.  Indicative  of  the  considerable  advances  that 
have  taken  place  in  the  price  of  caps  recently,  it  might  be 
said  that  lines  that  formerly  sold  for  $4.50  to  $6.50  per 
dozen  are  now  selling  from  $5.40  to  $7.60.  One  of  the  in- 
dications of  prosperity  in  Canada  is  the  willingness  on  t lie 
parts  of  dealers  to  pay  higher  prices  for  caps.  It  is  not 
uncommon  for  orders  to  be  placed  for  caps  as  high  as 
$24  and  $30  per  dozen. 

Straw  Hats  Up  Again. 

Straw  hats  late  in  October  advanced  10  to  20  per  cent., 
and  in  some  cases  as  high  as  35  per  cent.  On  lines  that 
went  from  the  manufacturers  to  the  retail  trade  formerly 
at  $2.25  per  dozen  for  boys'  and  young  men's  there  has 
been  an  advance  of  25c.  per  dozen.  On  the  men's  sizes 
that  formerly  sold  at  $2.50  to  the  retail  trade  there  has 
also  been  an  advance  of  25c.  per  dozen.  All  grades  that 
formerly  sold  from  $3  to  $5  have  been  advanced  50c.  per 
dozen.  There  is  a  shortage  on  Chinese  split  straw  and 
an  advance  on  the  other  materials  that  enter  into  the  manu- 
facture of  hats.  Thread  that  formerly  cost  94c.  per  12,000 
yards  now  costs  the  manufacturer  $1.60,  near  50  per  cent, 
advance.  Straw  plait  is  up  25  to  30  per  cent.  Silk  has 
advanced  50  to  100  per  cent.  Hatbands  are  up  approxi- 
mately 45  per  cent.  Leather  for  the  hatbands  has  advanced 
from  50  to  100  per  cent.  For  the  usual  best  grade  of 
straw  hat  that  formerly  retailed  at  $5  these  new  prices 
will  mean  that  it  will  have  to  be  sold  at  $6. 

Hard  for  Fall  Cloths. 

As  a  result  of  the  condition  in  the  mills  in  England 
there  are  no  English  cloths  being  shown  for  delivery  next 
Fall.  For  this  reason  prices  in  cloth  will  undoubtedly  be 
kept  up.  Labor  continues  to  be  scarce.  Goods  that  were 
ordered  some  time  ago  are  coming  forward  in  two  to  four 
months.  The  price  for  cloth  samples  now  being  shown 
for  delivery  next  year  are  25  to  30  per  cent,  advance  in 
price  over  those  shown  last  year.  Big  Russian  orders  for 
cloth  and  clothing  in  England  have  swamped  the  mills 
there  with  all  the  orders  they  can  possibly  take  care  of. 
Cloakings  and  overcoatings  that  formerly  sold  for  $1.10 
per  yard  are  now  quoted  at  $1.75.  For  deliveries  during 
the  coming  year  the  Canadian  manufacturers  will  have 
to  depend  largely  on  Canadian  mills.  Of  course  there  are 
clothing  manufacturers  who  have  contracted  for  their 
stocks  some  time  ago  and  these  goods  will  come  forward 
from  the  English  mills.  But  orders  that  are  looking  for 
lodgment  in  Great  Britain  now  get  the  cold  and  frosty 
shoulder. 

Swiss  Silks  Going  Up. 

Representatives  of  Swiss  silk  manufacturers  state  they 
are  expecting  an  advance  in  the  price  of  their  goods  this 
month.  As  to  how  much  the  advance  will  mean  they  are 
not  prepared  to  say.  The  Swiss  manufacturers  have  found 
a  good  field  for  the  development  of  their  trade  in  Canada 
since  the  outbreak  of  the  war.  Certain  Swiss  manufactur- 
ers have  doubled  their  business  in  Canada.  Before  the  war 
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the  Swiss  had  as  competitors  to  some  extent  the  French, 
Italian,  German  and  Austrian  manufacturers.  This  lias 
been  largely  done  away  with  now  and  the  American  and 
Swiss  manufacturers  find  a  huge  field  for  their  product 
here. 

With  the  price  of  cut  ton  skyrocketing  this  Fall,  the 
prospects  of  cheaper  collars  for  Spring  and  Summer, 
1917,  may  be  relegated  to  the  limbo  of  lost  hopes.  Collars 
will  not  be  cheaper.  They  may  be  more  expensive.  They 
may  be  held  at  the  present  prices,  increased  as  these 
prices  have  been  since  the  days  before  the  war.  Nor  will 
there  be  any  departures  in  the  styles  for  the  ensuing  sea- 
son 's  trade.  Novelties  such  as  the  newly  introduced  ' '  form- 
fit"  collar  will  come  in,  and  in  a  market  where  the  besl  is 
the  most  in  demand  any  perfection  as  regards  detail  will 
fetch  business  even  at  enhanced  prices.  But  labor  condi- 
tions, and  conditions  as  to  supply  of  material  have  the 
effect  of  retarding  any  attempts  at  placing  on  the  market 
any  wide  range  of  new  departures  in  collars.  The  regular 
double  collar  witli  improvements  and  slightly  altered  lines 
of  appearance  will  be  strong  as  ever  on  the  market.  Wing 
collars  will  1  e  here  for  dress  wear,  and  soft  collars  in  all 
varieties  will  be  very  popular  to  go  with  silk  front  and  all 
silk  shirts  for  Summer.  The  advance  in  collar  prices  has 
been  shared  between  wholesale  and  retail  trade  so  that  the 
retailer  gains  slightly  in  profit,  and  this  encourages  the 
pushing  of  business  with  the  public,  customers  being  now 
pretty  generally  aware  that  the  cheap  collar  of  pre-war 
periods  is  a. thing  of  the  past.  With  the  soft  collar  cer- 
tainly in  increasing  demand,  and  being  improved  greatly 
in  style,  fit,  and  comfort,  the  powers  of  good  retail  sales- 
men have  a  wide  enough  field  to  work  upon. 


$300  FINE  FOR  FAKE  ADVERTISING. 

CONSIDERABLE  satisfaction  was  expressed  amongst 
men's  wear  dealers  in  the  United  States  over  a  fine  im- 
posed on  one  of  the  most  prominent  men's  wear  stores  in 
Washington  for  a  violation  of  the  Johnson  Fraudulent  Ad- 
vertising law.  The  fine  amounted  to  $300  and  a  suspended 
sentence  of  fiO  days  was  meted  out  to  the  secretary-trea- 
surer of  the  corporation.  One  of  the  witnesses  testified 
that  he  purchased  a  necktie  for  29  cents  which  one  of  the 
placards  declared  to  be  valued  at  50  and  65  cents  each;  a 
Palm  Beach  suit  from  a  lot  that  were  alleged  to  be  worth 
■+10  and  $12  for  $4.85 ;  also  a  $2.50  shirt  at  $1.29,  and  a  $1.50 
shirt  for  89  cents,  as  well  as  socks  and  a  suit  of  underwear. 

The  defence  was  that  cheaper  shirts  got  into  the  pile  by 
mistake,  and  it  was  claimed  that  the  Palm  Beach  suits 
that  were  said  to  be  worth  $10  or  $12,  and  actually  cost 
*3.25  and  sold  at  $4.85,  were  really  worth  the  value  of  the 
ordinary  $10  and  $12  suits. 

The  old  point  came  up  in  connection  with  this,  the  de- 
fence claiming  that  the  law  only  applied  to  misrepresenta- 
tion such  as  saying  an  article  was  gold  when  it  was  not, 
or  diamonds  when  they  were  not.  He  claimed  that  a  man 
had  a  perfect  right  to  say  a  thing  was  worth  $1.50  when 
every  one  would  agree  it  was  only  worth  $1,  as  this  was 
merely  a  statement  of  opinion  at  which  the  law  did  not 
aim.    However,  the  court  did  not  agree  with  him  in  this. 


FROM      OUR     BRITISH     CORRESPONDENT 

(Continued    from   page   21 

we  expect  to  be  able  to  deliver  our  orders  as  in  the  past. 
With  regard  to  prices,  this  all  depends  on  the  price  of  raw 
material.'' 

WELSH  FLANNELS.— A  leading  Welsh  firm  writes:— 
"We  are  producing  at  least  3  times  as  much  as  we  did 
before  the  war,  therefore  as  soon  as  Government  require- 
ments are  filled,  we  shall  be  in  a  position  to  serve  Canada 
and  shipping  better  than  before." 


HOSIERY  TRIMMINGS— "We  only  supply  textiles  used 
by  hosiery  manufacturers  and  from  what  we  can  hear,  the 
difficulty  in  Canada  will  be  to  obtain  the  yarns  required 
for  knitting  the  hosiery  and  underwear,  therefore  they 
will  not  require  the  trimmings  which  we  supply. 
WATERPROOF  COTTON  CLOTHS— A  prominent  manu- 
facturer writes: — "We  do  not  think  there  will  be  as  great 
a  volume  of  textiles  available  for  Canada  as  in  the  past 
twelve  months,  owing  to  the  shortage  of  labor.  We  are  of 
opinion  that  prices  will  rise,  but  to  what  extent  we  cannot 
say,  but  do  not  think  prices  will  be  any  easier  until  at 
least  12  months  after  this  war  is  over,  as  we  think  that 
Canadian  traders  will  he  quite  right  in  ordering  now  for 
what  tiny  are  likely  to  require  for  the  next  twelve 
months. 

LININGS — A  Bradford  firm  trading  solely  with  Canada 
and  U.S.A.  states: — "Regarding  linings  we  can  only  say 
that  in  our  opinion  the  volume  of  goods  availahle  will  be 
less  than  during  the  last  twelve  months  owing  to  the  in- 
creased needs  of  men  and  munitions  for  the  war.  Prices 
are  already  very  high  and  we  do  not  think  will  be  lower, 
at  any  rate  for  twelve  months,  much  more  likely  to  go 
higher  still.  Deliveries  are  almost  sure  to  be  slower  and 
more  uncertain  because  of  the  withdrawal  of  labor  for 
military  purposes.  These  are  only  opinions,  of  course, 
1  ut  they  are  founded  on  our  experience." 
ENGLISH  SILK  GOODS— In  the  English  silk  business 
it  is  not  easy  to  estimate  exactly  what  conditions  will  be — 
firms  are  losing  more  men,  and  materials  are  advancing 
in  price.  In  the  fancy  small  ware  trade,  women  labor  is 
taking  the  place  of  men.  It  is  reasonable  to  suppose  that 
prices  will  advance. 


BOYS'   SPRING  SUITS 

LITTLE  hoys'  wash  suits  for  Spring,  1917,  show  consid- 
erably more  of  smartness  than  in  previous  years.  The 
materials  used  are  about  the  same  as  usual — twills,  repps, 

piques,  Palm  Beach 
and  denim  —  hut  the 
styles  show  a  little 
more  care  in  the  work- 
ing out.  Stripes,  checks 
and  plain  colors  are 
used  and  more  call 
comes  for  all  while 
than  before.  Just  a 
patch  or  saddle-lb  a  °' 
pocket  added  to  one  of 
the  old  styles,  or  a  new 
combination  of  mater- 
ials, gives  the  new 
smartness. 

One  neat  little  sui: 
of  white  repp  was 
made  in  real  Norfolk 
style  which  is  new 
for  the  very  small 
boy.  Some  small 
plaids  have  white  col- 
lar, vestee  and  cuffs, 
which  are  dressy.  An- 
other mode!  has  a 
white  twill  jacket  with 
strioed  collar,  cuffs 
and  trousers. 


Smart  Norfolk  suit  all 
of  white  pique.  Touch 
of  color  in  buttons. 
Made  by  J  as.  Richard- 
son Co. 
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|  "DRESS  UP"   OFFICESl 
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If  is  more  than  likely  that  dealers  would  realize  good 
returns  if  a  special  appeal  were  made  to  the  business 
men  of  their  town  to  "dress  up"  their  offices.  The 
idea  would  be  worked  up  best,  of  course,  in  the  immediate 
post-holiday  season,  when  the  rush  of  almost  every  busi- 
ness is  largely  over  with  and  business  offices  have  better 
opportunity  of  surveying  themselves. 

Lines  of  carpets,  curtains,  linoleums,  window-shade;, 
lockers,  vacuum  cleaners,  burlap,  for  instance,  might  be 
brought  to  the  attention  of  firms  as  suggestions  for  making 
their  offices  more  comfortable  and  cheery  and  creative  of 
a  better  impression   upon   customers. 

Besides  appealing  especially  to  such  classes  as  doctors 
and  bankers  who  are  in  the  habit  of  keeping  up  their  office 
furnishings,  why  not  appeal  to  some  other  classes  who 
never  have  "dressed  up?"  How  many  real  estate,  lumber, 
newspaper,  general  store  offices  are  there  in  your  own  town, 
for  example,  whose  only  fittings  are  desks,  files  and  stools? 
Whoever  heard  of  a  coal  and  wood  dealer,  a  laundryman,  or 
a  plumber  carpeting,  curtaining  and  comfortably  seating 
his  offices!  And  why  not?  Why  should  they  not  attract 
customers  by  offering  a  pleasant  surprise  rather  than  have 
people  stay  away  from  their  place  of  business  as  long 
as  possible  because  it  is  a  cheerless  place  to  go?  The  man 
who  has  initiative  enough  to  do  what  never  has  been  done, 
when  it  is  a  pleasant  thing  especially,  is  the  man  whose 
business  prospers. 


CARPETS 
No  Dye  Troubles  in  Better  Grade  Lines — Persian  Patterns 

Very  Strong 
WHILE  the  real  hand-tufted  Persian  rugs  are  practically 
off  the  market,  Persian  patterns'  are  reproduced  by  car- 
pet factories,  whose  goods  are  easily  available.  The  rich, 
dark,  small,  all-over  Persian  patterns  are  very  much  in 
demand.  The  colors  are  quite  as  beautiful  as  in  the  East- 
ern rugs  and  in  as  great  variety.  In  fact,  one  can  find 
every  color  in  those  intricate  Persian  pattern's,  but  none 
is  outstanding.  Dealers  say  that  there  is  no  dye  diffi- 
culty in  the  best  grades  of  dyes.  The  colors  are  abso- 
lutely guaranteed.  The  reason  given  is  that  manufactur- 
ers have  a  somewhat  limited  supply  of  dyes  and  so  do  not 
waste  them  on  the  lower  grade  carpets,  but  in  the  best 
productions  colors  will  retain  their  original  hue  for  years, 
even  as  long  as  in  the  Eastern  carpets. 

Beautiful  Chinese  effects  are  also  shown  in  fawn,  blue 
and  black  grounds,  but  these  are  not  sold  in  anv  such 
quantities  as  Persian  desien.  Perhaps  next  to  the  Persian 
patterns  the  plain  colored  Tanjore  carpets  find  readiest 
sale.  These  are  used  a  great  deal  in  rooms  where  heavily 
patterned  draperies  arid  decorations  are  used.  A  plain 
carpet  shows  up  these  patterns  well. 


"DRAPERIES" 

DRAPERIES  continue  to  appear  in  a  great  variety 
of  rich  colorings  and  designs.  Velvet  in  plain 
colors  always  sells  to  a  certain  extent,  but  chintz 
and  tapestries  come  in  wonderful  reproductions  of  Chi- 
nese, Persian  and  Flemish  prints,  and  verdure  patterns. 
The  colors  are  fast,  but  deliveries  are  rather  slow. 

Alt/hough  patterns  are  so  rich  and  strikingly  new,  the 
tendency  is  towards  the  severe  in  the  actual  draping  of 
them.  The  tones,  of  course,  are  subdued,  -which  suggests 
severity.  There  are  no  overhanging  draperies.  Portieres 
hang  simply  and  straight.  Over  windows  it  is  the  same, 
the   colored   curtains  must  Jiang-  straight   down.     • 

In  addition  to  these  cretonnes,  tapestry  and  chintz. 
Madras  hangings  are  appearing-  again.  They  have  been 
somewhat  in  the  background,  but  are  coming  forward 
again.  One  firm  reports  that  its  sales  in  Madras  double 
those  of  any  other  drapery  material.  With  it  marquisette, 
voile  and  nets  are  used  to  a  considerable  extent  for  the 
straight  under  curtains. 

The  dyes  are  said  to  be  as  attractive  in  appearance  as 
ever  they  were,  though  not  guaranteed,  and  the  designs 
are  considerably  prettier,  mostly  in  sima'jl  all-over  ver- 
dure effects,  and  small  conventional  desig-ns.  For  case- 
ment windows  and  ardh  draperies,  the  borders  are  plain, 
having-  a  one  and  one-half  inch  hem  of  solid  color  to 
match  the  body  of  the  curtain.  A  few  have  scalloped 
edges. 

The  point  Arabians  in  the  better  class  are  coming 
back  for  dining  rooms,  living  rooms  and  halls.  As  in 
practically  every  line  of  dry  goods,  the  better  quality 
materials  find  much  larger  sale  than  the  cheaper  grades. 
consequently  manufacturers  are  paying  more  attention 
to  good  materials,  and  the  cheaper  ones  seem  to  suffer 
accordingly.  The  low-priced  scrim,  for  instance,  is  little 
different  from  ordinary  cheesecloth. 

The  good  scrim,  marquisette  and  voile  are  made  into 
very  attractive  curtains  with  two  or  three  inch  band- 
drawn  borders.  The  wide  work  is  the  newest  and  ivory 
shades  are  selling  much  better  than  deeper  colors. 

Nottingham  and  Swiss  laces  are  coming  into  their  own 
again  in  window  curtains.  They  are  una de  in  full  leiiath 
and  the  quality  is  excellent,  befitting  their  conspicuous 
place  in  the  dressing  of  a  room. 


CAME  OVER  AND  ENLISTED 
IN  SPEAKING  of  the  labor  difficulties,  a  Toronto  house- 
furnishings  firm  stated  that  they  had  secured  some  twenty 
men  from  the  States  and  paid  all  their  expenses  to  come 
here  to  work  but  they  were  scarcely  here  a  fortnight  when 
the  spell  of  the  khaki  came  upon  them  as  it  had  upon 
those  who  left  the  positions  vacant  in  the  first  place,  all 
but  two  or  three  of  the  twenty  are  now  wearing  the 
King's  uniform. 


NOTES  ON  FURNISHINGS 

TN  THESE  days  of  much  draping,  fringe  and  the  general 
departure  from  the  severe  in  house  decorations,  portiere 
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ropes,  cords  and  tassels  are  again  prominent.  Silk  and  gold 
with  some  chenille  are  the  leading  materials,  many  of  the 
large  silk  tassels  having  elaborate  silk  and  velvet  tops. 

Leather  is  very  much  favored  for  screens  and  cushions 
at  present.  It  is  cut  or  painted  with  borders  and  perhaps 
a  crest,  in  artistic  conventional  designs. 

It  is  the  color  and  design  of  carpets  nowadays  that 
affect  their  sale  rather  than  texture.    Floral  and  large  de- 


signs are  quite  a  thing  of  the  past.  Patterns  of  the  most 
recent  make  are  all  small,  of  Persian  suggestion  and  mostly 
dull  in  color.  One  Toronto  manufacturer  believes  that  the 
present  fancy  for  Chinese  effects  will  not  last  so  far  as 
carpets  are  concerned.  "They  will  not  have  the  run  that 
the  Persian  designs  have  had  throughout  the  past  eighteen 
months  because  they  are  less  suitable  for  the  staple  trade 
and  small   houses,"   is  his  opinion. 


PAPER'S  SENSATIONAL  ATTACK  ON  N.  Y.  STORE 


The  Tribune  Declares  Huge  Department  Store  Cannot  Advertise  In  Its  Columns 
More  Owing  to  What  It  Claims  are  Misrepresent:  (.ion  of  Values  and  Inflated 

(Maims — Trail  of  the  Iceland  Fox 


Anv 


EDITORIAL  NOTE.— The  article  below  is  liaseil  on  passages 
from  a  statement  in  the  New  York  Tribune  to  illustrate  a  radical 
departure  in  newspaper  policy  in  denouncing,  by  name,  a  store  it 
claims  has  departed  from  "the  truth"  in  advertising. 

NEW  YORK,  Nov.  1. — The  sensation  of  the  hour  in 
dry  goods  circles1 — that  usually  pass  quietly  on 
their  way  without  anything  more  lively  than  the 
nation-wide  controversy  over  the  Stevens  Maintenanee- 
of-price  Bill  and  its  successors' — has  been  a  slashing 
attack  by  the  New  York  Tribune  on  the  advertising 
methods  of 's  department  store,  and  an  announce- 
ment on  the  front  page  in  double  column  type  that  "after 
repeated  warnings  they  show  their  ineptitude  at  reform- 
ing, and  so  they  go  out  of  the  Tribune's  advertising 
columns.  The  newspaper  attack  came  with  the  greater 
force  as  the  article  appeared  on  the  first  page  of  the  main 
news  section  of  the  Sunday  edition. 

The  paper  goes  into  detail  in  charges  of  fraud  on  the 
public,  and  a  few  of  these  will  be  of  interest  to  every  dry 
goods  merchant  as  showing  the  standard  applied  by  the 
paper  and  the  experts  they  employed  in  the  investigation. 
The  Tribune  declares  that  "the  organization  has  finally 
convicted  itself  in  such  unmistakable  fashion  that  the 
Tribune  has  no  alternative  other  than  to  believe  this: 
The  special  sales  policy  of  is  a  policy  of  in- 
flated claims,  of  misrepresentation  of  values,  and  of 
imposition  upon  the  credulity  of  the  shopping  public." 
The  store,  it  adds,  has  been  employing  advertising  "to 
trick  the  public  with  false  claims  of  value  into  buying 
merchandise  above  its  normal  price." 

An  "Iceland  Fox"  Was  "Mary's  Little  Lamb" 

A  "Birthday  Sale"  produced  the  climax.  The  first 
purchase  was  of  an  "Iceland"  fox.  "In  its  wild  state  it 
wears  horns  and  says  'Baa.'  Indeed  a  great  poet  has 
written  of  it  in  deathless  words: 

'Mary  had  an  Iceland  fox, 
Its  fleece  was  white  as  snow.' 

"That  is  to   say,  the  Iceland   fox    ( )    is  Mary's 

little  lamb  under  an  alias.  In  other  words,  it's  a  howling, 
bleating,  baa-ing  fake." 

The  girl  who  sold  it  declared  that  it  was  really  fox. 
So  it  was  bought  for  .$4.45.  It  was  not  particularly  cheap 
for  "Thibet"  even  at  that,  and  when  the  weather  was 
wet  it  would  proceed  "to  coil  up  on  itself  like  a  collection 
of  peeved  rattlesnakes. " 

The  paper  adds:  "The  trail  of  the  Iceland  fox  is  over 
the  store." 

There  was  a  "bargain"  in  men's  clothes.  Suits  were 
offered  for  $14.75,  "worth  $22.50  and  $27.50."     This  was 


the  best  offer 


has  made  the  present  year. 


A 


damnatory   confession,"   declares    the   paper.     The  suits 
should  really  sell  at  $12.50  or  $13.50. 

Then  there  were  men's  hats  for  $1.85,  "Reg.  $3  and 
more."  This  would  mean  a  wholesale  price  of  $24  a 
dozen.  But  the  wholesaler's  marks  had  been  kept  in. 
One  was  $16.50  and  another  $17.  The  hats  should  sell  at 
$2  ,.r  $2.25. 

Lying  Not  a  State  Prison  Offence 

"A  thousand  silk  dresses  at  $9.75."  These  "would 
sell  at  $15  to  $19.75."  The  goods  were  wrinkled  and 
much  soiled.  The  workmanship  was  poor  and  trimmings 
cheap.  "What  did  you  pay  for  it?"  asked  the  appraiser. 
"Six  dollars?"  "The  value,"  explained  the  purchaser, 
"is  somewhere  from  $15  to  $19.75.  "Who  says  so?" 
"The  advertisement."  "Well,"  observed  the  appraiser, 
"lying  isn't  a  State's  prison  offence." 

Next  came  linens.  "Regularly  $7.50  a  doz.  Price 
$5.75."  At  Altman's  distinctly  superior  ones  were  bought 
from  the  regular  stock  for  $5.25. 

-  comforters,  regular  $7,  for  $6,  were  bought   at 
Macy's  for  $5.19. 

First  Run  Price  Up— Then  Run  it  Down 

Some  furniture  was  offered  "at  half  price. "  Most 
was  sold  for  much  over  half.  In  one  case  goods  that  were 
catalogued  by  a  firm  at  $54  retail  were  bought  by  Gimtbels, 
and  then  marked  up  to  $60  and  sold  at  $30 — to  make  it 
the  half  price.  "First  you  run  the  price  up;  then  you 
run  the  price  down — the  elevator  system.  Watch  your 
step  when  you  take  the  elevator." 

"Figures  never  lie — but  figurers  do." 

"The  weakness  of  the  Gimbel  figures  is  that  their 
team  work  in  mendacity  is  considerably  inferior  to  that 
of  Ananias  and  Sapphira,  who  used  to  sell  the  Iceland 
foxes  on  the  Broadway  of  early  times."  There  were 
velour  portieres  for  $18  value  $25  per  pair.  As  good 
values  were  bought  at  Macy's  for  $16.89. 

A  fountain  pen,  "sold  regularly  at  $2.50,"  was  the 
usual  one  dollar  pen. 

Sweaters  were  offered  at  $6.45,  $9  value.  Another 
store  had  the  same  at  $5.95. 

In  women's  and  misses'  suits  offering's  were  made  of 
"$19.75  and  $29.75  suits  for  only  $15."  None  of  these 
high  "values"  could  be  found,  and  one  of  the  suits  was 
appraised  "among  the  poorest  of  the  regular  $15  models 
on  the  market." 

Exposed  by  Another  Store 

Another  test  was  of  "two  $7.50  suits  for  $8.50."  An- 
other store  sold  a  similar  suit  for  $4.  This  store  took  a 
hand  itself  in  the  business  of  exposing  these  values  and 
(Continued    on    page    100.) 
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Advertising 

Advertising  is  the  educa- 
tion of  the  public  as  to  who 
you  are,  where  you  are,  and 
what  you  have  to  offer  in  the 
way  of  skill,  talent  or  com- 
modity. The  only  man  who 
should  not  advertise  is  the 
man  who  has  nothing  to 
offer  the  world  in  the  way  of 
commodity  or  service."  — 
Elbert  Hubbard. 


An  Extra  $5  or  $10 
Every  Week 

Quite  a  bit  extra,  isn't  it?  Would 
you  like  to  have  that  much  coming  to 
you  regularly  every  week,  entirely  in 
addition  to  your  weekly  pay  envelope? 
Of  course  you  would. 

Well  now,  write  us  and  we  will  be 
glad  to  send  you  full  particulars  of  our 
plan — the  very  same  proposition  that 
has  proven  so  successful  with  hundreds 
of  our  representatives.  You  can  read 
it  and  apply  it  right  in  your  own  home 
district.  Your  spare  time  is  all  that's 
needed.  Write  us  to-day, — next  week 
you'll  be  earning  more  money. 

The  MacLean  Publishing  Co., 

LIMITED 

143-153  University  Ave. 

TORONTO        -        CANADA 


Finest  Quality 


Largest  Variety 


I  BOX  CALF  i 
<S1  VICI  KID  j 
ft     )  PATENT   i 

Cgf/        AND 

mp,  ENAMEL 
'ii-S-LEATHERS 


GILT   EDGE   Black   Oil   Polish    (self   shining),   see   cut,   25c 

size. 

ROYAL  GLOSS  Ladies'  Black  self-shining  dressing.  10c  size. 

QUICK    WHITE    Liquid   canvas   shoe   cleaner,    10c   and   25c 

sizes. 

ALBO.   White  Cake  canvas  shoe  cleaner,  10c  and  20c  sizes. 

ELITE  BLACK  COMBINATION   (liquid  and  paste)  10c  and 

25c  sizes. 

DANDY    RUSSET   COMBINATION    (liquid    and    paste),    10c 

and  25c  sizes. 

WHITE  BUCK  POWDER   (a  dry  cleaner  in  bags;,  10c  and 

25c  sizes. 

SUPERB    PATENT    LEATHER    PASTE,   10c  size. 

DANDY  RUSSET  PASTE,  10c  size. 

Ask    your   Jobber   for   Whittemore's    Shoe   Polishes,    if    you 
want  the  BEST. 


No.  9 
Metal 
Top 


Perkins  Vacuum 
Sweeper 

Perfect  Brush  Adjustment 

Hinged  Nozzle  &  Spring  Nozzle  Clamp 

Wheels  Hanged  (No  tire  troubles) 

Noiseless  fibre  Bearing 

You  run  no  risk  of  liability  for  infringement 
in  selling   Perkins  Cleaners 

Made  under  Canadian  Kenney  Basic  Vacuum 

Cleaner   Patents 

WILBUR  C.  PERKINS  &  CO.,  Reg'd 
140  McGILL  STREET  MONTREAL 
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For  dainty  and  durable  Underwear. 


HORROCKSES 


CAMBRICS,  NAINSOOKS,  MADAPOLAMS, 
FINE    INDIA    LONGCLOTHS    are    the 

favourite    fabrics    for   Ladies'   Daintv    Underwear. 


HORROCKSES'  name  upon  the  selvedge 
is    a    guarantee    of     high -class    quality. 


Horrockses,  Crewdson  &  Co.,  Limited, 

Manchester  and  London,  England. 

AGENT  FOR   CANADA  :      Mr.  John  E.  Ritchie,  417  King's  Hall  Chambers, 
St.  Catherine  Street   West,   Montreal. 
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COATS  FAR  IN  LEAD 

Business  in  Suit?  Pretty  Well  Played  Out  in  October 

— Browns  and  Greens  in  Repeats — Plushes 

and  Broadcloths  Popular. 

Whenever  coats  are  worn  at  all  they  are  worn  a  great  deal 
in  Canada.  It  is  very  doubtful,  in  fact,  whether  the  long- 
Winter  coat  will  ever  foe  left  out  of  the  Canadian  woman''- 
wardrobe.  Suits  have  their  day. 
They  come  and  go  and  fill  in  be- 
tween seasons  but  midwinter 
finds  the  long'  coat  the  popular 
outer  garment.  This  year  prom- 
ises to  emphasize  that  custom. 
Manufacturers  of  whatever 
grade  of  ready-to-wear  suits  and 
coats  you  wish  to  consider, 
state  that  even  now  the  suit 
business  is  next  to  dead,  while 
coats  are  selling  in  enormous 
quantities. 

Plush  is  the  big  leader  in  coat 
materials,  if  one  judges  by  the 
number  sold,  but  in  the  higher 
priced  coats  broadcloth  is  sell- 
ing; well.  One  firm  frankly  ad- 
mits that  every  house  talks  up 
the  materia]  they  happen  to  he 
best  stocked  with.  Those  who 
were  fortunate  enough  to  have 
a  good  supply  of  broadcloth  on 
hand  are  cutting  it  up  and  dis- 
posing of  it  quickly,  but  others 
whose  stock  in  that  material  was  somewhat  low  have  now 
to  make  up  other  goods,  for  broadcloth  and  any  of  the  box 
materials  are  practically  impossible  to  get.  The  small 
supplies  that  are  being  made  are  at  such  high  prices  that 
Liarments  made  of  them  could  not  be  sold. 

While  broadcloth,  wool  Kersey  and  pile  fabrics  are 
disposed  of  quickly  in  larger  centres,  the  great  bulk  of 
the  country  trade  is  in  the  good  quality  tweeds  and 
covert  cloths.  Those  who  have  zibelines  and  velours  in 
plain  colors  in  stock  are  fortunate  too,  for  those  materials 
sell  well.  Whitney  finished  coating  is  another  material — a 
thick,  soft  woolen  goods — which  is  almost  prohibitive  in 
price  now,  but  which  is  a  good  seller  where  it  is  to  be  had. 

Considering  the  great  difficulties  under  which  British 
firms  are  doing  business  there  is  a  surprising  amount  of 
their  goods  going  to  all  parts  of  the  world. 

Fur  Rather  Expensive  as  Trimming 

As  for  trimmings  fur  is  found  on  the  highest  priced 
coats  but  it  is  so  costly  in  itself  that  the  popularly  priced 


coat   has  to  dispense  with   it  entirely.     One   firm   reports 
selling  ten  coats  without  fur  to  one  with  it. 

Very  large  collars  and  roomy  coats  are  style  features 
which  without  doubt  will  see  the  Winter  through  and 
start  off  the  Spring.  Some  loose-fitting  grey  tweed  coats 
are  already  on  the  market  for  Spring  business.  Most  of 
these  have  the  narrow  loose  double  belts. 

Browns  and  Greens  for  Repeats 

In  all  lines  of  materials  good  navy  blue  and  black 
colors  are  very  difficult  to  obtain  and  are  quite  inde- 
pendable when  they  do  come.  The  majority  of  repeat 
orders  are  coming  in  browns  and  greens.  As  a  general 
rule  reports  indicate  that  though  people  are  paying  higher 
prices  for  coats  this  year  than  before,  they  are  not  getting 
any  better  quality  of  goods  and  frequently  it  is  poorer. 

In  order  to  be  surer  of  their  coating,  many  women  are 
buying  the  best  piece  goods,  heavy  satin  linings,  etc.,  and 
making  up  their  coats  at  home.  In  former  seasons  the 
popular  coat  price  was  $15  to  $18,  whereas  this  year  it  is 


PERSIAN   COLORINGS 

These  colorings  in  designs  are  featured  in  many  of  the  novel 
notes  in  the  ivorld  of  fashions  this  season.     Here  is  a  dis- 
tinctive evidence  of  it  displayed  in  this  jaunty  three-piece 
set,  consisting  of  seal  trimmed   muff,  collar  and  hat. 
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$20  to  $22.  The  materials  in  the  latter  case  are  supposed 
to  be  of  better  quality  than  in  the  former  but  they  really 
suffer  from  bad  dyes  and  unskilled  labor  and  therefore 
the  value  is,  price  for  price,  considerably  less  this  year 
than  before. 

— @ — 
CORSETS  TO  ADVANCE 

Increased  Figures  in  New  Spring  Price  Lists  That 
are  Under  Preparation — Cotton,  Labor,  Etc. 

THERE  is  every  indication  that  Spring'  price  lists  for 
corsets  will  show  in  a  very  marked  way  the  influence  of  the 
increased  cost  of  raw  cotton  and  other  difficulties  of  manu- 
facture. One  firm  at  time  of  writing-,  had  in  preparation 
their  new  price  list  which  promises  a  noticeable  increase 
in  all  the  lines  up  to  five  dollars.  Above  that  the  demand 
is  less  and  so  it  is  possible  to  keep  those  grades  fairly 
stationary.  All  the  little  necessities  for  the  manufacture 
of  corsets  have  advanced  in  price  at  a  rate  about  equal  to 
that  of  cotton  and  are  even  more  difficult  to  obtain.  The 
laces,  for  example,  come  from  England  and  are  from  30 
to  60  per  cent,  higher,  metal  boning  and  fasteners  have  to 
take  second  place  to  munitions  and  are  very  difficult  to 
get,  thread,  lace,  and  labor  too,  are  higher  and  so  buyers 
must  expect  to  pay  more  for  the  finished  product.  One 
local  firm  finds  the  difficulty  of  manufacture  even  greater 
than  the  obtaining  of  the  cotton  goods  required. 

Every  effort  seems  to  be  made  to  fill  orders  for  Fall 
delivery  but  as  it  was  expressed  "they  are  very  haphazard 
at  present."  It  is  hoped  that  the  orders  will  he  filled,  but 
no  new  promises  whatever  are  being  made.  Corset  manu- 
factures, it  seems,  do  not  as  a  rule  carry  very  heavy  stocks 
of  the  goods  they  require.  In  most  cases  stocks  on  hand 
when  war  broke  out  were  all  used  up  within  the  first  year, 
and  so  all  the  turnout  now  depends  upon  deliveries  of  the 
manufacturers  of  raw  materials,  and  the  work  of  little 
unskilled  and  less  skilled  labor  in  the  corset  factories. 


HOLIDAY  WAISTS 

Fancy  Georgette   Blouses  Lead  in  Novelty — Darker 

Colors  for  Suits  and  Separate  Skirts — 

Varieties  Every  Week. 

THE  waist  business  is  decidedly  active.  It  is  so 
active  in  fact,  that  the  variety  is  almost  as  great 
as  in  neckwear  and  instead  of  taking  repeat  orders 
waist  houses  are  turning  out  new  designs  every  week.  In 
the  light  colored  silks,  white  and  flesh  and  some  maize; 
in  crepe  de  chine  and  Georgette  crepe  are  decidedly  the 
most  popular.  For  slender  figures  these  are  made  with 
the  wide  collars,  sailor  rather  than  cape  now,  and  full 
fichu  fronts,  but  fuller  figures  prefer  a  plainer  front  with 
perhaps  some  colored  embroidery  trimming  and  the  nar- 
rower but  still  quite  deep  collar. 

The  fancy  Georgette  blouses  are  perhaps  the  leading- 
novelty  line  for  Christmas.  Buyers  and  makers  both, 
always  talk  a  good  deal  about  the  high  necked  blouses 
but  almost  invariably  orders  are  placed  for  the  open 
necked  style. 

Darker  Blouses  for  Suits 

A  fair  amount  of  trade  is  done  with  the  dark  colored 
blouses.  These  are  preferred  for  wear  with  suits.  Fre- 
quently too  they  are  bought  in  the  basque  style  for  wear 
with  separate  skirts.  The  basque  has  not  gained  a  great 
deal  of  favor,  however,  in  light  colored  goods  because  the 
effect  of  the  light  peplum  over  the  dull  colored  skirts  is 


really  not  very  attractive.     It   is  a  good  style,  however, 
for  the  blouse  which  matches  the  color  of  the  skirt. 

Still  After  Awnings  for  Spring 

Considerable  quantities  of  Spring  blouses  are  being 
made  up  now.  These  are  largely  in  the  Japanese  silks, 
white,  flesh  and  fancy  stripes.  One  firm  reports  several 
calls  for  awning  stripes  in  these  silks  for  'Spring,  so  it  is 
evident  that  vogue  did  not  run  its  full  course  in  some 
districts.  There  is  too  more  than  the  usual  demand  for 
the  staple  types  of  stripes. 

Japanese  Georgettes 

Several  firms  which  find  the  Japanese  crepes  of  ex- 
cellent quality,  soft,  firm  without  any  loading  and  good 
wearing,  are  rather  disappointed  in  the  Japanese  Georg- 
ettes. The  price,  of  course,  is  lower  than  either  the  French 
or  American  goods  but  it  is  heavily  loaded  and  will  not 
stand  laundering  like  the  other  Georgettes.  No  doubt 
the  quality  will  improve  however,  since  the  goods  have 
only  been  made  within  the  basit  year  in  Japan. 

Deliveries  of  all  these  silk  waist  goods  come  in  fairly 
regularly  but  in  small  quantities.  Black  and  navy  goods 
are  in  poorest  delivtries  and  highest  price.  Black  costs 
9c.  yd.  and  navy  7c.  yd.  more  to  dye  than  other  colors. 

Voiles  Strong  in  Cotton  Lines 

In  cotton  blouses  voile  is  practically  the  only  material 
used,  hut  it  offers  excellent  variety.  The  handkerchief 
colored  embroidered  fronts  are  very  attractive  and  the 
jabot  or  frilled  fronts  find  equal  sale.  St.  Gall  laces  make 
good  quality  edgings  but  all  the  new  blouses  are  reasonably 
plain.  Deep  cuffs,  some  with  the  addition  of  a  turn  back 
piece,  and  some  fulness  at  the  elbow  make  the  most  favored 
sleeve.  The  collars  are  either  of  sailor  cut  or  with  the 
high  rolling  hack.  Orders  placed  now  have  every  indica- 
tion oi  being  lower  in  price  than  if  placed  next  Spring,  for 
like  the  patterns,  the  prices  are  never  duplicated  nowa- 
days. 

© - 


SEPARATE  SKIRTS  FLOURISHING 

Fancy  Serges,  Taffetas  or  Velvets  the  Leading  Materials- 
One  Inch  Longer. 

THE  GREAT  number  of  separate  coats  that  are  being  sold 
are  accompanied  by  big  business  in  separate  skirts.     The 
one-piece  dresses  are  much  favored  for  early  wear  without 
a  coat  or  for  very  cold  weather  with 
a  heavy  coat  but  one  is  never  satis- 
tied  to  wear  one  sombre  toned  dress 
throughout    the    season    and    there- 
fore we  find  the  variation  offered  by 
the    separte    waist    and    skirt    trade 
flourishing  also. 

The  materials  for  these  skirts  are 
mostly  fine  fancy  serges  in  stripes 
or  plaids,  made  with  inverted  or  box 
pleats  and  often  with  saddle-bag 
pockets,  or  else  striped,  plaid  or 
check  taffetas,  or  plain  colored  vel- 
vet. They  are  possibly  an  inch 
longer  than  last  season  and  in 
straight  cut,  though  by  no  means 
narrow. 

One  model  which  is  receiving  much 
favor  is  made  with  a  fitted  hip- 
length  yoke,  the  lower  part  of  the  skirt  being  shirred  on 
with  a  deep  beading.  The  beading  may  be  lined  with  silk 
to  match  the  skirt,  material,  giving  a  good  finish  where  no 
trimming  is  used. 
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WHITEWEAR  GOES  UP 

Rapid  Advance  in  Raw  Material  Forces  This  Up  and 

Will  for  a  Long  Period — Fine  Lace  Edging 

And  Insertions. 

THE  quick  advances  thai  have  occurred  in  prices  of 
raw  cotton  have  already  affected  Fall  orders  very 
materially.  Orders  for  Fall  delivery  in  flanelette 
garments  are  being  filled  fairly  well,  but  it  is  4  cents  per 
yard  higher  than  when  those  orders  were  placed  so  that  it 
will  be  quite  impossible  for  dealers  to  get  their  earlier 
orders  duplicated  in  price  at  least.  As  to  the  qualities  of 
cotton  wear  that  are  selling,  buyers  ask  for  the  best  but 
take  everything  they  can  get. 

' '  Cotton  will  never  drop  to  8c  as  it  was  formerly, ' ' 
said  one  whitewear  manufacturer  to  DRY  GOOD'S 
REVIEW.  "Raw  cotton  crops  are  decreasing,  cost  of 
labor  is  increasing — it  was,  even  before  the  war — and 
manufacturers  will  never  sell  at  such  close  margins  again. 
Cotton  will  go  down,  of  course,  after  the  war,  but  with 
a  scracely  noticeable  decline.  It  may  drop  one  cent,  per- 
haps two  cents  at  intervals,  down  to  12  cents,  but  not 
below  that." 


With  these  conditions  it  is  quite  impossible  that  made- 
up  cotton  garments  can  do  anything  else  but  increase  in 
price  for  some  time  to  come. 

Prices  never  do  descend  as  rapidly  as  they  climb  up  in 
times  like  these.  The  reasons  mentioned  are  vital  in  the 
present  instance  and  so  the  dealer  who  is  able  to  buy  all 
he  can  get  of  staple  cotton  goods  now  will  not  likely  lose 
if  the  war  by  any  happy  condition  should  end  even  next 
Summer.  Prices  will  be  enough  higher  than  now  before 
they  begin  to  come  down,  that  purchases  made  now  will  be 
protected  against  any  drop  in  prices  that  might  occur 
after  peace  is  declared.  Then  so  far  as  European  goods 
are  concerned,  when  peace  is  made  it  will  take  at  least 
nine  months — so  say  the  military  authorities — to  convey 
the  troops  back  to  Canada  and  in  that  time  there  will  be 
little  if  any  shipments  of  merchandise.  This  allowing  only 
six  months  for  other  adjustments  will  not  allow  any  drop 
in  cotton  garments,  at  the  earliest  estimate,  before  Octo- 
ber, 1918,  and  even  then  it  can  be  but  slight.  Goods  wi'.l 
continue  to  be  made  in  the  United  States,  of  course,  but 
it  is  safe  to  say  that  prices  there  will  continue  high  so 
long  as  trade  conditions  in  Europe  are  as  unsettled  as  they 
will  be  until  at  least  late  in  1918. 


SPRING  SAMPLES  IN  CHILDREN'S  WEAR 


STYLES  for  little  girls  are  fast  becoming  more 
decided.  These  are  easily  adaptable  for  chil- 
dren since  the  straight  lines  have  become  so 
prominent.  The  little  dresses  are  just  miniatures  of 
the  mothers'  gowns.  Serge  is  quite  as  popular  for 
the  one  as  the  other  and  serge,  corduroy  and  vel- 
veteen, sometimes  in  combination  with  plaid  silks 
make  up  snug  little  Winter  dresses  for  all  but  party 
occasions.  It  seems  as  if  the  increased  cost  of 
thread,  buttons,  trimmings,  piece  goods,  fastener-. 
all  other  things  that  go  to  make  up  a  frock,  is  largely 
responsible  for  the  lively  interest  shown  in  the  girls' 
ready-to-wear  departments.  The  trimmings  used 
for    grown-ups    too,    are    duplicated    on    the    small 


SOME  NEW  MODELS  FOR  GIRLS. 

1.  Girl's  serge  dress;  clusters  of  small  pleats  front  and  back; 
narrow  belts  crossing  at  sides;  cape  collar  with  white  satin 
over  collar.  2.  Velour  coat  with  beaver  plush  trimming; 
velvet  inset  in  belt;  collar  may  be  buttoned  high  up  to  neck. 
S.  Dress  of  navy  serge;  pointed  top  box  pleats  with  white 
kid  belt  running  through;  white  pique  collar  and  cuffs  with 
scalloped  edges. 


FOR  THE  LITTLE  TOTS.— A.— Coat  of  Zibeline;  collar, 
cuffs  and  belt  buttons  of  muskrat;  side  pockets;  lined 
throughout.  Hat  of  velvet  and  fur.  B. — Coat  of  chinchilla; 
red  flannel  lining.  Beaver  hat  with  gasgrain  ribbon.  C. — 
Coat  of  corduroy  with  round  yoke  effect;  moleskin  on  collar 
and  cuffs;  pearl  buttons.  Soft  corduroy  hat  faced  with  con- 
trasting velvet;  velvet  buckle.  D. — Broadcloth  coat;  velvet 
turn-back  collar  and  cuffs;  simulated  pockets  at  flaring 
sides;  six  velvet  buttons;  lined  throughout.  Velvet  hat 
with  tucked  crown  and  shirred  brim.  E. — Coat  of  velve- 
teen; Empire  style;  raccoon  trimming ;  belt  has  sash-ends  iri 
back;  self-covered  buttons.  Shirred  velvet  hat  with  raccoon 
and  double  pleated  satin  brim;  also  satin  boiv. 


dresses,  especially  cording  woo!  embroidery  and  fancy 
stitching.  Fur,  however,  is  confined  to  coat  trimming. 
While  all  grades  of  dresses  for  all  ages  of  girls  are  sell- 
ing well.  The  dark  afternoon  dresses  are  demanded  much 
more  than  the  pastel  party  frocks.  Coats  are  selling 
about  as  quickly  as  they  can  be  made,  and  as  with 
women's  wear,  the  good  qualities  are  easier  to  sell  than 
the  cheap  goods. 

Spring  Samples  Out 

Spring  samples  are  now  out  and  show  the  usual 
lines  of  materials  and  colors  with  a  few  new  ideas  worked 
in  ginghams,  twills,  repps,  piques  and  Palm  Reach  are  the 
materials  selling  in  greatest  quantities  so  far.  Stripes, 
checks  and  plain  colors  are  the  patterns. 
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I    WHAT  NEW  YORK  STORES  ARE  SHOWING    J 

A  MONTHLY  LETTER 
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KW  YORK,  Nov.  1.— The  past 
montli  has  developed  many  new 
fads  and  fancies  that  were  hinted 
at  earlier,  and  has  also  brought  out  some 
new  ideas  which  are  already  in  high  favor. 
No  doubt  the  changeable  weather  and  the 
early  taste  of  cool  weather  have  affected 
people's  fancies1,  and  have  been  respons- 
ible for  the  early  varieties  of  Winter 
novelties  and  late  varieties  of  Fall  wear. 

All  the  new  gowns  are  inclined  to  cling' 
to  the  figure.     The  chemise  frock,  which 
demands  a  very  slender  figure,  is  the  most 
popular  of  all  afternoon  dresses.     It  may 
have  ample  folds  or  draperies  hung  from 
the     shoulders,     but     the     silhouette     is 
straight.     Bodices  are  straight  and  loose, 
in  conformity  with  Middle  Age  and  Ren- 
aissance  influences.       The  latter  adds  to 
the  simplicity,  grace  and,  freedom  of  the 
former,   gorgeousness     of   material     and    decoration,     but 
this  is  most   noticeable  in   cloaks  and  formal  outer  gar- 
ments. 

Tailored  suits  show  Directoire  influences.  In  addition, 
there  are  Second  Empire,  Oriental,  Russian,  Spanish  and 
Chinese  influences.  Couturiers  have  surely  been  looking 
up   their  world   history. 

Graceful  Trains  on  Evening  Gowns 

Evening  gowns,  though  still  short,  are  not  quite  the 
newest  without  a.  graceful  train.  It  may  be  looped  up  in 
the  back  for  dancing.  The  balloon  or  Zouave  skirts,  with 
ribbons  for  lacing  about  the  ankles,  are  becoming  quite 
popular.  Some  gowns  have  long  transparent  sleeves,  with 
cuffs  falling  over  the  hand  nearly  to  the  finger-tips. 

Tapestry  Panels 

Macy's  are  featuring  tapestry  panels,  9  ft.  (>  in.  by  6  ft. 
6  in.,  similar  in  pattern  and  color  to  those  described  in  the 
September  and  October  issues  of 
DRY  GOODS  REVIEW.  The  same 
store  has  a  variety  of  camisoles  in 
wash  satin,  silk  mull,  Jap  satin, 
radium  silk,  crepe  de  chine,  and 
Georgette  crepe,  all  with  much  lace 
trimming. 

Accessories  are  all  in  "sets.'' 
Hats,  furs,  gloves,  shoes,  girdles  and 
hand  bags  match.  Blouse  and  jacket 
lining  match.  Jewels  match  gowns. 
Bronze,  beige,  tan  or  black  are  good 
neutral  shades  for  these  "points." 

Collars     standing     away    from    the 
neck  all  round  are  found  at  times  on  every  garment  that 
possesses  a  collar. 

Basque  Blouse  Prominent 

The  basque,  or  Russian  slip-over  blouse,  is  prominent 
in  all  the  stores — Gimbel  Brothers,  Franklin  Simon  & 
Co.,  Macy's  and  Wanamaker's.  Here  is  what  Wana- 
maker's say  about  them:  "If  your  blouse  has  not  a  tiny 


peplum,  well,  it  may  be  pretty,  but  it  isn't  the  very  newest 
blouse  fashion."  The  colors  mentioned  are  azur,  brin- 
clair,  toinette,  plum,  black,  etc.  These  have  embroidery, 
fancy  stitching,  gold  work  and  braid  trimming. 

Arnold,  Constable  &  Co.  are  showing  silk-lined  cordu- 
roy lounging  robes,  with  deep  collar  and  revers. 

"Poilu"  is  a  new  coat  fabric,  somewhat  like  Bolivia 
and  wool  velours.  Coats  at  Wanamaker's  of  this  goods 
sell  at  $48.50. 

The  same  store  shows  one-color  plaid  veils  as  their 
newest.  Hand-sewn  rows  of  narrowest  ribbon  form  bor- 
ders on  others.    Double  rings  of  velvet  are  new  also. 

NEW  YORK  FAVORITES  IN  BLOUSES. 

R  u  s  s  i  a  n 
slip-over,  Jac- 
ket and  Cos- 
sack bio  uses 
are  the  leading 
favorites  i  n 
Paris  and  New 
York.  Left : 
Finely  pliated 
jacket  blouse 
with  yoke; 
flares  loosely 
in  the  blouse- 
skirt;  hand 
drawn  work 
design,  in 
t  r  i mm i7i  a  . 
Middle :  Chif- 
fon-voile jack- 
et blouse,  edged 
with  hand- 
made points  of  the  material  and  banded  with  hand-drawn 
work.  Right:  Loosely  belted  Norfolk  blouse  of  chiffon  voile 
in  flesh  or  apricot. 

Gimbel  Brothers  advertise  linen  drapery  crash  in  all 
the  wanted  colors. 

Opened  "Far  East"  Department 

Macy's  have  opened  a  "Far  East"  department,  fea- 
turing Chinese  and  Japanese  fabrics  of  all  kinds.  Alt- 
man's,  too,  have  special  collections  of  Chinese  porcelains. 

Spanish  and  Paisley  touches  are  very  noticeable  in 
hats,  wraps,  evening  and  tea  gowns  and  boudoir  attire. 
They  do  not  exclude  the  Chinese  notes,  of  course. 

B.  Altman  &  Co.  offer  a  special  collection  of  silver, 
antique  and  gold  laces;  fhmncings  with  metallic  em- 
broidery on  colored  grounds,  wide  metal  cloths  to  match. 
They  also  feature  their  medical  supervision  of  all  em- 
ployees and  the  handling  of  goods  under  hygienic  condi- 
tions. 

At  Frederick  Loeser  &  Co.'s  there  is  a  sale  of  mirrors, 
with  plain  antique  or  Venetian  frames  in  French  panel 
effects.  At  the  top  are  reproductions  oif  the  masters  and 
plate  at  the  bottom. 

New  models  of  Georgette  blouses  have  insets  of  rose 
point  lace  or  filet.  Large  dots  embroidered  with  Oriental 
colors  are  on  the  double  revers  of  a  flesh-colored  model. 
A  silver  thread  is  worked  about  the  dots  also. 
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NOW  READY 


A  Cracking  Good  Range  of  Boys'  Wash  Suits  and  Children'* 
Dresses. 

Everything  in  your  favor  for  brisk  selling — excellent  values, 
new  styles,  original  ideas,  backed  by  the  Richardson  reputa- 
tion for  quality  and  reliable  workmanship. 

Be  sure  to  see  this  new  Spring  Range  of  Boys'  Wash  Suits, 
Children's  Dresses,  Infante'  Rompers,  Babies'  Dresses,  Chil- 
dren's and  Ladies'  Novelty  Middies. 

See  our  travellers  or  write  direct  for  samples.  Hold  your 
Spring  order  until  you  have  seen  our  values. 

James  Richardson  Company 

14  Breadalbane  Street  Toronto,  Ont. 


The  correct  set  ol 
P.C.  Corsets  is  an- 
other feature  that 
wins  wide  appn 
tion.  .Style,  Ma- 
erial  and  Workman- 
ship complete  the 
full  in  ensure  of 
value. 

A  style  for  every 
type  of  figure. 
Draw  women  to  your 
store  and  profit  to  your 
till  by  featuring  I'.  C. 
Corsets. 

Samples  on   request. 

Parisian  Corset  Mfg.  Co.,  Ltd 

Quebec,  Que.,  Canada 
Branelies:   Toronto,   Stock  Exchange  Blrig.; 
Montreal,   329    Craig    St.    W. 


EXTRA   MONEY 

are  you  in  need  of  right  now?  Is  the  income  sufficient 
to  meet  your  requirements  and  allow  you  to  take  in  a 
few   little   luxuries   of  life? 

If  it  isn't  and  you  have,  say,  two  or  three  hours  daily 
that  you  can  spare,  we'll  tell"  you  how  to  add  to  your 
weekly  earnings  any  reasonable  amount  of  money.  Say 
on  your  'Tost  Card" — "Please  send  me  full  particulars 
of  your  money-making  plan  for  spare  time  workers." 

The  MacLean   Publishing  Co.,  Ltd. 

143-153  University  Ave.    -   TORONTO,   CANADA 
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Crepe 
de  Chines 
Voiles  and 
Wash  Waists 
of  all  kinds 


A  T  Christmas  time  when  so 
many  channels  are  divert- 
ing the  shopper's  money,  you 
will  find  MACK  BRAND 
WAIST  values  attracting  sales 
that  would  have  been  lost  but  for 
such  rare  quality  at  irresistible 
prices. 

The  profit  from  this  brand 
makes  it  worth  your  while  to 
give  Mack  Brand  Waists  prom- 
inence in  your  Christmas  dis- 
plays. 

Our  recent  doubled  capacity 
puts  us  in  a  position  to  serve 
you  promptly.  Mail  your  order 
to-day. 


McCUTCHEON  WAIST  CO.,   LTD. 

329  ST.  JAMES  STREET      Phone  Main  1540      MONTREAL,  QUEBEC 
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VI  hat  is  nicer  for  wife  or  sister  or  sweet- 
heart on  Christmas  morning  than  a 
HANDSOME  SILK  WAIST,  a  gift 
both  useful  and  ornamental? 

Mr  Merchant,  feature  these  in  your  Christmas 
advertising  and  displays  and  you  will  do  good 
business. 

We  can  brighten  up  your  stock  with  a  choice 
selection   of  latest   styles   in  : 

Silk  Waists 

Crepe  de  Chine 

Jap  Silk 

White  Marquisette,  Etc. 

Up-to-the  minute  goods.  Charming  styles. 

Beautiful  materials.  Reasonable  prices. 

Sure  trade  winners. 


Exclusive    Ladies'  Wear 

Limited 

Head  Office  and  Factory  : 

207  St.  Catherine  Street  West 
MONTREAL 

"In  the  Heart  of  the  Business  Sec/ion" 

Tf  in  Toronto,  call  at  our  New  Show^Room, 
33  Richmond'Street  West 

Branch  Factories  : 

520  St.  Lawrence  Blvd.,  Montreal,  and  Chambly,  Canton, 
Quebec. 


Is  the  Money  Always 
There  ? 

WHEN  you  have  wanted  a  certain 
thing  that  would  have  added  to 
the  pleasures  of  life,  was  the  money  al- 
ways there?  when  you  figured  up  to  see 
if  "Cash  on  hand"  would  warrant  you 
to  make  the  purchase.  Have  you  ever 
felt  the  need  of  a  good  vacation  or 
wanted  some  little  extra  luxury,  but 
simply  could  not  afford  it  because  your 
regular  income  was  not  sufficient? 

WE  have  a  plan  that  will  enable  you 
to  add  these  extra  luxuries  with- 
out interference  in  any  way  with  your 
regular  occupation;  a  plan  from  which 
you  may  derive  sufficient  income  to 
warrant  your  having  all  the  added 
pleasures  of  life.  This  plan  may  be 
worked  during  spare  time  without  in- 
terference with  your  regular  duties. 
One  hour  in  the  evening  spent  among 
your  acquaintances — a  half-hour  after 
lunch  in  the  office  or  factory  will  give 
you  an  additional  $5.00  or  $10.00 
weekly. 

WE  have  hundreds  of  subscriptions 
in  your  locality  ready  to  be  taken. 
A  representative  on  the  spot  could  se- 
cure these  orders,  saving  these  people 
the  trouble  incidental  to  mailing.  These 
orders,  together  with  the  many  other 
subscriptions  which  may  be  added  from 
the  friends  uf  our  old  subscribers  whom 
they  will  recommend  to  you,  will  give 
you  an  income  that  with  the  same 
amount  of  work  will  double  your  earn- 
ings each  year.  The  work  is  both 
pleasant  and  profitable.  No  previous 
experience  required. 

This  plan  will  interest  you,  so   write  us 
to-day  for  full  particulars. 

The   MacLean  Publishing  Co. 

LIMITED 

Division  B. 

143-153  University  Avenue 

TORONTO  ONTARIO 
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Silk  Blouses 


for 


FALL  and  CHRISTMAS  TRADE 


i~rtE  are  showing  a  complete 
viy  range  of  Jap  Silks  and 
Crepe  de  Chine  in  white  and 
colors,  at  all  popular  prices. 

These  materials  are  actually 
on  hand,  so  we  can  make  quick 
delivery.  This  is  an  important 
point  to  remember  when  placing 
your  order. 
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FANCY  GOODS 

NOTIONS  &  TOYS 


HOLIDAY  LINES 

Big  Business  in  Made-Up  Ribbon  Goods — Run  on 

Ivory  Goods — Crepe  De  Chine  and 

Georgette  for  Lingerie. 

THE  approach  of  the  Christmas  season  is  heralded 
first  and  most  noticeably  in  the  ribbon  departments 
of  the  large  retail  stores.  The  gorgeous  colorings 
which  this  season  always  offers  in  those 
.sections  cannot  fail  to  attract  the  passerby  m 
and  this  year  the  many  gleams  of  gold  and  J[ 
silver  make  the  displays  richer  than  ever. 
Whether  the  ribbons  are  too  splendid  for 
the  timid  hands  of  the  novice  to  cut  into, 
or  the  variety  of  goods  too  amazing  to  be 
copied  in  particular,  or  whether  it  be  that 
women  are  spending  their  time  knitting  in- 
stead of  making  their  Christmas  gifts  this 
year.  The  situation  in  all  the  large  stores 
is  that  women  are  leaving  orders  in  the 
stores  for  these  novelties  faster  than  they 
can  be  turned  out,  and  the  ribbon  managers 
are  only  waiting  for  the  millinery  trade  to 
slacken  a  little  in  order  to  get  more  help  fo" 
the  making  of  their  fancy  articles. 

Never  were  bags  offered  in  greater  variety 
of  size,  color  or  material  combinations  than 
this  year  and  the  work  on  them  is  of  the 
daintiest  order. 
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"Anything  with  roses  on  sells  as  quickly  as  it  is 
shown,"  said  one  manager  to  THE  REVIEW.  Tiniest 
vanity  bags  are  made  with  gold  lace  or  rosebud  trimming; 
slightly  larger  sizes,  have  white  rabbit  fur  around  the 
"overskirt"  with  an  edge  of  bud  trimming;  a  glass  powder 
jar  has  gold  and  bead  applique  around  the  sides  and  a 
satin  ribbon-rose  in  any  shade  to  match  the  (boudoir  mount- 


ed on  the  lid.  Oilier  ribbon  models  noticed  were  work  bans 
stiffened  half  way  up  by  embroidery  hoops,  plain  and  fancy 
ribbons  being  combined;  knitting  bags  with  a  tiny  open- 
ing with  draw  ribbon  in  the  sides  through  which  the  wool 
unwinds  without  being  taken  from  within;  a  powder  jar 
mounted  by  a  small  doll's  head  and  completely  covered  by 


her  skirts,  two  gilt  edged 
flounces  being  fastened  to  the 
jar  and  one  to  the  lid;  a  dainty 
white  celluloid  basket  filled 
with  a  pincushion  of  satin  rib- 
bon ;  sofa  cushions  of  college 
colors  in  ribbon  woven  or 
sewed  into  designs;  gate  top 
hags  of  dull  striped  ribbon  to 
match  suits  or  coats;  bundles 
of  small  different  colored  sachet 
pads;  slipper  bags,  necessities 
for  dance  occasions;  bags  of  one 
long  piece  of  ribbon  doubled 
into  three  sections  and  held  with 
bone  rings;  corset  bags  of  fancy 
ribbon  lined  with  plain;  ribbon 
and  lace  strips  formed  into 
boudoir  caps,  camisoles  and  tea 
aprons. 
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Silk  Handkerchief  Bags 

Crepe  de  chine  handkerchief 
bags  were  very  dainty  and  a 
general  favorite  is  the  large 
work  bag  with  hoop  handles 
covered  with  red,  white  and 
blue  ribbon,  the  bag  formed  of  a 
silk  Cnion  Jack. 

Centrepiece  rolls  of  cretonne 
lined  with  plain  colored  sateen 
and  tied  and  bound  with  ribbon 
are  among  the  best  selling  of 
these  fancy  articles. 

Milady  may  have  to  draw  the 
line  at  some  gorgeous  combina-  ^ 

tions    in    boots  or   pumps  1ml    in 
her  own   boudoir  she  may   revel  <» 

in    the    mules   she   wears.      Red 

and  green  brocade  with  green  heel  to  match,  grey  corded 
silk  with  bright  flowers,  flowered  ribbon  and  tulle,  as  in 
the  illustration,  or  any  other  concoctions  that  her  fane; 
may  decree  are  permitted. 

Combinations  of  crepe  de  chine  and  Georgette  in  flesh 
or  canary  tints  for  lingerie  are  being  shown  a  great  deal. 
Gowns  have  the  yoke  and  sleeves  of  Georgette  with  lac e 
or  hand-embroidery  trimming  and  the  skirt  part  of  crepe 
de  chine. 

The  newest  idea  in  crochet  for  night  gowns  is  very 
striking.  The  yoke,  sleeve-ends  and  the  motifs  under 
which  the  ribbon  passes  in  empire  style  are  crocheted  of  a 
very  deep  shade  of  lavender,  almost  a  purple.  A  tiny  all- 
over  pattern  is  embroidered  in  the  same  shade  below  the 
yoke  and  on  the  sleeves  Sleeve-iassels  and  ribbons  match 
in  color  also.  Made  up  with  the  fine  white  cotton  the 
effect  is  decidedly  novel. 
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FANCY  GOODS,  NOTIONS  AND  TOYS 


Dry  Goods  Review 


TWO-PIECE  BOUDOIR  GOWNS  LIEUT.  PERCY  ROSS  KILLED  IN  ACTION 

The   daintiest   of   new   boudoir    -owns    are    two-piece  Lieut.  Percy  Ross,  a  director  of  the  Parisian  Corset 

effects.  Full  draped  Georgette  is  gathered  from  neck  to  Ml'g-  Co.,  Que.,  was  killed  in  action  in  France,  along  the 
wrists  and  hangs  almost  to  the  bottom  of  the  crepe  de  Somme,  on  Oct.  9.  The  young  officer,  who  was  only  22 
chine  and  laee  skirt  in  one.  years  of  age,  had  been  part  of  a  scouting  party  when  a 

Another  has  a  slip  of  chiffon,  lace  and  ribbon  with 
knee-length  jacket  of  chiffon,  ribbons,  marabou  and 
rosebuds. 


TOY  DELIVERIES  IN  GOOD  SHAPE 
Canadian-Made     Toys     Will     Hold     Their     Own— Japan 

Well  to  the  Fore 
TOY  shipments  have  been  coming  in  in  large  quantities 
of  late.  Canada,  the  United  States  and  Japan  are  the 
countries  most  responsible  for  these  supplies,  but  a  fair 
amount  come  from  France  and  England.  Canada  has 
been  measuring  up  wonderfully  well.  The  head  of  one  of 
the  largest  toy  departments  in  Toronto  thinks  that  after 
the  war  Canadian  toys  will  be  shipped  to  all  parts  of  the 
world — and  outside  people  are  not  going  to  buy  Canadian 
goods  for  any  sentimental  reasons,  but  only  because  the 
quality  and  the  price  meet  their  demands. 

Canadians  Sure  of  a  Market 

"Germany  will  never  regain  her  toy  market,"  he  re- 
marked. "Her  toy  makers  have  been  killed  in  battle,  her 
factories  have  been  turned  into  munition  plants,  and  with 
the  general  lack  of  supplies  and  labor  when  the  Var  comes 
to  an  end,  she  will  be  quite  unable  to  compete  with  other 
countries  or  to  cut  her  prices  in  order  to  provide  against 
the  tariffs  raised  against  her  in  the  allied  countries.  If 
she  tries  to  flood  the  United  States  with  her  toys,  manu- 
facturers there  will  demand  a  protective  tariff.  Mean- 
while the  Canadian  goods  are  being  perfected  fast  and 
Canada  will  be  better  able  to  produce  and  dispose  of  toys 
at  a  closer  price  than  any  other  country." 

Dolls  are  in  an  excellent  variety  this  year,  but  the  kid- 
bodied  type  is  impossible  to  get.  French  walking,  sleepinu 
and  talking  dolls  are  here  in  all  their  beauty.  These  with 
the  many  Canadian  characters  and  the  great  variety  of 
dress  and  colors  are  quite  sufficient  to  delight  the  hearts 
of  the  thousands  of  expectant  little  Canadian  girlies. 

The  vast  array  of  mechanical,  construction,  iron,  steel. 
tin,  wooden,  paper  and  celluloid  play  things  displayed  in 
the  wholesalers  and  large  retail  departments  already  this 
season  are  satisfying  enough  to  allow  the  small  boy  to 
forget  that  Germany  is  in  existence,  except  as  the  reason 
why  there  are  so  many  war  toys. 


Novelty  boudoir  cap  of  soft  satin  with  printed  floral  wreath 
design.  This  cap  is  cut  on  the  square  pattern,  the  corners 
being  caught  up  to  form  a  point  on  each  side,  and  finished 
with  white  silk  tassel.  Shown  by  Novelty  Lace  and  Veiling 
Co. 

shell  burst  near  them  killing  Lieut.  Ross  and  one  other 
officer  and  wounding  four  others,  while  the  Colonel  and  a 
Major  escaped  without  injury.  Lieut.  Ross  was  a  son  of 
the  founder  of  the  Parisian  Corset  Mfg.  Co.  who  died  three 
years  ago.  He  enlisted  with  the  42nd  Highlanders  id' 
Montreal  as  a  Corporal  and  was  severely  wounded  in  the 
fighting  around  Ypres  in  the  early  part  of  the  year.  After 
recovering  he  returned  to  the  front  and  won  his  commis- 
sion nine  days  before  his  death.  Resides  his  mother,  two 
brothers  survive,  Ernest  E.  Ross,  vice-president  of  the  firm, 
and  Gordon  A.  Ross,  who  also  is  a  director. 


BOLIVIA  COATING  SOLD  STRONGLY. 

IT  IS  reported  that  the  manufacturers  of  Bolivia  cloth  have 
sold  up  all  their  production  and  have  withdrawn  it  from 
further  sale.  It  is  a  thick  but  light-weight  wool  coating 
and  quite  an  original  fabric,  but  was  widely  imitated.  The 
output  was  relatively  small  owing  to  difficulty  in  obtaining 
the  raw  stock  used  and  slow  process  of  manufacture  of  it. 
The  exact  composition  of  Bolivia  cloth  seems  to  perplex- 
other  manufacturers  and  it  is  in  such  demand  that  they  are 
quite  anxious  to  obtain  the  "recipe."  There  is  a  big  de- 
mand for  it  for  Spring  coats,  but  at  present  only  the  imi- 
tations are  being  turned  out. 


The  R.  Rooime  Co.,  general  (merchants,  Dundurn,  Sask. 
have  s>old  out  to  John  H.  Notter  &  Co. 


MHHH1 
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Illustrating  the  butterfly  wings  on  hairpins  and 
new  colored  setting.  The  tortoise-pin  is  set 
vith  emeralds,  the  grey  one  with  sapphires.  The 
small  comb  has  a  scroll  top  set  with  pearls  and 
rhinestones,  the  larger  one  with  pearls,  rhine- 
stones  and  emeralds.  Shown  by  Wrinch,  Mc- 
Laren &  Co. 
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SUCCESS  METHODS  IN  XMAS  TOY  AND  FANCY 

TRADE 

The  Arts  of  Attracting  the  Attention  of  Children  and  the  Purchasing  Power  of  Parents— 
The  Price  Booth  Sale  as  a  Powerful  Aid  to  Xmas  Trade — Useful  Suggestions 

Based  on  Staff  Interviews  with  Department  and  Advertising  Managers  of  Montreal  Stores. 


Montreal,  Nov.  2  (Special). — With  the  festive  season 
in  sight,  with  Canada  most  certainly  more  prosperous 
than  in  the  pre-war  period,  or  the  memorable  Christmas 
just  after  war  was  declared,  'the  question  for  the  up-to- 
date  Canadian  retailer  of  dry  goods  is  how  to  make  the 
most  of  his  opportunities  in  the  Christmas  lines,  and  par- 
ticularly, of  course,  in  toys  and  fancy  goods. 

Demand  at  Christmas  time  does  not  need  to  be  created. 
It  already  exists.  The  important  matter  is  to  guide  along 
easy,  inviting  channels  of  business  so  that  it  sweeps  with 
it  the  entire  Christmas  stock  of  toys  and  fancy  goods, 
leaving  if  possible  nothing  behind  but  the  money  paid 
for  the  goods  by  appreciative  and  "come  again"  cus- 
tomers. Towards  that  ideal  the  great  department  stores 
strive.  Some  of  them  succeed  surpassingly  in  achieving 
it.  Towards  the  same  ideal  should  strive  the  retail  trade 
everywhere  in  Canada  if  Christmas  business  is  to  be  the 
kind  of  business  'which  can  be  looked  back  on  with  satis- 
faction, undampened  by  it  he  wet  blanket  of  surplus 
Christmas  stock,  which  must  either  be  stored  away  to 
depreciate  and  go  stale,  or  be  rushed  out  of  the  store  at 
profitless  prices  in  an  unsuccessful  after-Christmas  sale. 

An  unsuccessful  after-Christmas  sale  is  dismal,  but 
there  is  such  a  thing  as  an  exceedingly  successful  after- 
Christmas  sale,  which  not  only  moves  any  Christmas 
trade  left  over  stock,  but  also  sells  new  lines  of  its  own 
at  exceedingly  pleasant  profits.  This  will  be  touched  on 
later. 

Getting  the  Mothers,  Too 

In  a  series  of  interviews  with  leading  buyers  and 
managers  of  these  departments  in  some  of  Montreal's 
most  important  department  stores,  DRY  GOODS  RE- 
VIEW heard  much  that  beans  with  useful  application  on 
the  question  as  it  concerns  the  dry  goods  retailer  at  the 
present  time.  One  of  the  first  principles  set  forth  is  that 
upon  the  demand  for  toys  and  children's  goods  there 
may  be  built  up  good  and  lasting  demands  for  lines  that 
are  sellers  all  the  year  round.  While  the  youngsters  are 
eagerly  eyeing  toys,  their  mothers'  attention  may  be 
most  profitably  turned  towards  many  things  which  will 
be  needed  from  January  to  June,  and  from  June  again  to 
January.  These  lines  of  staples  should  never  be  eclipsed 
by  even  the  finest  Christmas  display,  for  Christmas  comes 
but  once  a  year,  and  once  a  year  business  is  not  big  enough 
for  any  but  a  bird  of  passage  retailer  like  the  vendor  of 
"genuine"  Persian  prayer  rugs  and  "real"  Nottingham 
lace  curtains,  who  flits  into  cities  at  certain  seasons',  and 
flits  forth  again,  none  knows  whence  or  whither. 

A  Christmas  Bazaar 

Therefore,  let  the  Christmas  display  be  supported  by 
a  strong  selling  background1  of  all  the  year  round,  and 
seasonable  lines,  but  let  the  attraction  of  the  children  be 
assiduously  cultivated  at  Christmas  by  as  brilliant  a  toy 
bazaar  as  can  be  arranged  for.  Dolls  and  everything  per- 
taining to  dolls  for  the  girls,  sleighs,  wagons,  boats, 
engines,  guns,  soldiers,  drums,  and  model  building  outfits 
for  the  hoys.  These  main  lines  in  toys  are  unbeatable,  as 
certain  new  lines  of  Canadian-made  toys  are  unbreakable. 
In  advertising  and  displaying  these  general  toy  lines  aim 
to  attract  the  children's  fancy  first,  last,  and  all  the  time. 


and  remember  that  little  minds  are  sometimes  quite  alert 
to  the  matter  of  price  as  well  as  to  the  attractions  of  the 
toys  desired. 

Detail  Perfection  Demanded  in  Toys 

The  youthful  Canadian  to-day  demands  absolute  detail 
perfection  in  toys,  and  here  is  a  point  which  the  "youth- 
ful" (as  regards  manufacturing  experience)  Canadian 
toy  manufacturer  should  carefully  note.  In  sleighs,  and 
all  the  winter  toys  for  out  of  doors,  no  country  manufac- 
turing toys  can  hold  a  candle  to  Canada.  But  in  certain 
other  lines,  Canadian  manufacturers  are  frankly  declared 
to  be  behind  their  competitors  in  the  toy  trade.  The 
children  want  their  aeroplanes  to  be  as  nearly  real  as 
possible.  They  want  their  soldiers  to  have  real  accoutre- 
ments, their  horses  to  have  real  harness,  even  though 
leather  is  away  up  in  the  clouds  as  to  price. 

Christmas  Toys 

All  the  tiny  details  of  toy  manufacture,  painting,  fas- 
tening of -parts,  fitting  of  moving  parts,  and,  above  all, 
similarity  to  the  real  horse,  or  auto,  or  railway  engine, 
need  more  careful  attention  from  the  manufacturers  now 
starting  up  in  Canada  in  the  toy  trade,  if  they  are  to 
meet  and  beat   competitors. 

In  attracting-  children  to  Christmas  toy  displays  it 
seems  to  be  the  recognized  thing  to  foster  the  belief  of 
the  younger  ones  at  least,  in  the  fiction  that  Santa  Claus 
— the  real  and  only  Father  Christmas — has  his  head- 
quarters at  your  store,  even  if  only  for  an  hour  or  two 
each  day.  The  store  in  any  city  which  secures  that  repu- 
tation is  assured  of  much  profitable  Christmas  business, 
even  though  the  belief  in  the  Christmas  Saint  is  declared 
to  be  on  the  wane  amongst  the  children.  On  the  other 
hand,  however,  no  store  featuring  Christmas  toys  and 
fancy  goods  needs  despair  of  large  patronage  from  chil- 
dren and  their  elders  as  long  as  it  features  the  lines 
the  youngsters  and  their  guardians  like,  in  a  manner  to 
make  purchasing  as  easy  and  as  inviting  as  possible. 

The  "Price  Booth"  System 

In  this  connection  the  success  of  the  "Price  Booth 
System"  is  proven.  The  price  booth  system  is  simply 
the  plan-  of  assorting  the  attractive  goods  of  the  stock 
in  booths  according  to  price.  From  5  cents  away  up  to 
$25  in  some  large  department  stores  the  system  is  fol- 
lowed. The  booth  may  be  made  large  or  small,  and  as 
reasonably  decorative  as  desired.  Sales  are  both  facili- 
tated and  fostered  by  the  Price  Booth  System,,  in  the 
opinion  of  Montreal  department  store  managers. 

Play  Up  the  "Shop  Early"  Idea 
Encourage  the  Shop  Early  idea  as  much  as  possible 
in  doing  Christmas  business,  because  it  makes  both  for 
more  business,  and  for  better  business.  Customers  have 
a  better  selection,  get  the  goods  in  less  handled  condition, 
have  time  to  change  goods  if  necessary,  and  the  sale- 
people  can  take  more  time  to  please  the  customers.  As 
a  result,  when  the  great  test  is  applied  to  the  goods,  that 
is,  when  they  are  taken  home  and  looked  over  carefully, 
customers  are  better  satisfied,  that  is,  if  the  goods  are 
goods  intended  to  satisfv  as  well  as  to  sell. 
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I  STYLE  FEATURES  AT  A  GLANCE  | 

A  SUMMARY 
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MILLINERY. — Tendency  to  brighter  colors,  corn,  cerise 
tango.  Some  white  hatter's  plush  for  the  extensive  ward- 
robe. Bright  flowers  also  coming.  Fur  and  tinsel  used  in 
tremendous  quantities.  Black  shapes  selling  better  than 
others.     Crowns  3%  to  5  inches.     Shapes  very  irregular. 

HOUSEFURNISHINGS.—  Silk,  gold  and  chenille  por- 
tiere ropes,  cords  and  tassels  used  much.  Leather  screens 
and  cushioned  are  tooled  or  painted  with  border  design-. 
Persian  designs  in  carpets  sell  as  fast  as  they  can  be 
turned  out.  Solid  color  carpets  good  with  figured  drapery. 
Many  new  designs  in  chintz,  tapestry,  Madras,  etc.  Colors 
subdued.  Nottingham  and  Swiss  lace,  hand  drawn  voile 
scrim  and  marquisette  in  ivory  for  undereurtains. 

SILKS. — Good  blacks,  blues  and  ivory  difficult  to  ob- 
tain. Dark  subdued  plain  shades  for  Spring  suiting  or 
several  dull  with  one  bright  color  in  fancy  stripes.  Bright 
colors  in  fancy  light  silks.  Taffeta  leads  in  dark  suitings, 
Habutai  in  wash  silks.  Some  brocades  and  checks  shown  in 
new  patterns  hut  plain  and  stripes  sell  in  greatest  quanti- 
ties. Crepe  de  chine  and  Georgette  as  much  in  demand  as 
ever.     Silk  suitings  to  he  strong  while  war  lasts  at  least. 

WOOLENS. — Broadcloth,  serge  and  tweed  in  big  de- 
mand. Cream  fabrics  wanted  for  Spring.  Shortage  of  all 
woolen  goods  with  no  replenishing  until  after  the  war. 

SUMMARY. 

CHILDREN'S  WEAR.— Newest  models  for  little  girls 
have  almost  all  the  style  notes  of  their  mother's  gowns. 
Straight  line  effects  and  prominent ;  serge  and  silk  combin- 
ations in  smart  one  or  two  piece  dresses;  cording,  stitching 
and  embroidery  for  trimming.  Spring  dresses  are  of  simi- 
lar cut  and  of  staple  materials  and  colors  as  shown  so  far. 
Little  boys'  suits  mostly  in  two  piece — coat  and  trousers — 
cut;  colored  with  white  materials  used  larg-ely.  Norfolk 
suits  of  white  new  for  very  little  lads. 

COATS. — The  coat  business  is  very  active.  Repeat 
orders  in  all  pile  fabrics,  tweeds  and  covert  cloths.  Broad- 
cloth, zibeline,  wool  being  in  demand,  but  short  in  supply. 
Fur  only  on  high-priced  coats.  Browns  and  greens  best. 
Burgundy  scarce.     Black  and  navy  dyes  not  good. 

WAISTS. — Light  colored  crepe  de  chine  and  Georgette 
blouses  most  in  demand.  Fancy  Georgettes  for  Christmas. 
Japanese  silks  for  Spring.  Dark  blouses  to  match  suits 
good.  Basque  blouses  better  in  dark  than  light  colors. 
Voile  the  only  material  for  white  blouses.  These  are  rather 
plain.  Some  embroidery  or  else  frilled  fronts.  St.  Gall 
lace  for  edging.     Designs  and  prices  fast  increasing. 

SKIRTS. — Serge  and  silk  in  stripes,  checks  and  plaids 


in  big  demand  for  separate  skirts.  Trade  active  as  with 
long  coats  and  blouses.  Plain  materials  made  with  fitted 
yoke  and  lower  part  gathered  on  with  deep  silk-lined  head- 
ing a  popular  style. 

TOYS. — Canadian  goods  measuring  up.  Good  supply 
of  toys  for  holiday  trade.  War  toys  very  prominent.  Good 
range  of  dolls,  but  no  kid  bodies.  "Surprise"  packages  a 
good  selling  line. 

FANCY  GOODS.— Ribbon  bags  and  novelties,  made 
up  in  stores,  selling  better  than  ever  before.  Purple  crochet 
on  night  gown  new.  Ivory  goods  an  excellent  holiday  line. 
Bead-work  bags  very  popular.  Many  new  varieties  of 
cushions.  Cross  stitching  remains  the  favorite  in  needle- 
work. Christmas  handkerchiefs  neatly  boxed  one  of  the 
biggest  lines,  especially  for  kiddies. 

WHITEWEAR. — Sales  are  unaffected  by  fancy  silK 
novelties.  More  white  selling  than  ever.  Best  is  demanded 
but  any  that  is  to  be  had  is  sold.  Prices  for  Spring  to  be 
higher. 

GLOVES. — Prices  increasing  but  no  famine.  Many 
sports  novelties  for  Spring.  Color  combinations  and  con- 
trasts the  newest.    Gloves  for  gifts  sell  well  by  certificates. 

VEILINGS. — Piece  veilings  are  gaining  somewhat  over 
the  made-up  veils.  Chenille  and  fur  borders  strong  for 
midwinter.  Big  sales  in  thread  designs  for  Spring.  All 
kinds  of  colored  and  embroidered  nets  for  evening  wear. 

KNITTED  GOODS.— Fine  bias  stripe  in  wool  sets  the 
newest.  Large  tarns  as  well  as  caps  popular.  One  scarf 
like  a  vestee  with  snug  collar  and  buttons.  Brushed  silk 
sets  a  good  line.  Sweater  coats  warm  and  practical.  Rose 
shade  leads,  but  all  bright  colors  sell.  Knee-length,  short- 
sleeve  and  low  necked  underwear  demanded.  Knitted 
underskirts  selling  well.    Quality  better  this  year. 

RIBBONS. — Sales  increasing  as  holiday  season  ad- 
vances; narrow  plain  ribbons  for  millinery;  velvet  and 
moire  for  gowns;  all  kinds  of  figured  goods  for  fancy  work. 
Trade  promising  for  Spring.  Tilleul,  Chartreuse,  mastic, 
duck  egg  blue,  navy,  nigger  and  khaki  in  colors  for  Spring. 

NECKWEAR,— Still  in  great  variety  and  selling  well 
for  holiday  trade.  Some  colored  chenille  and  wool  em- 
broidery on  broadcloth  models.  Silver  lace  and  white  silk 
braid  with  white  satin  collars.  A  few  touches  of  color  in 
embroidery  work  but  mostly  all  white  and  rather  plain. 
Georgette  and  organdie  still  strong. 

FURS.  —  Trade  is  booming,  from  trapper  to  dealer. 
Prices  to  be  higher  generally  next  year,  but  drops  in  some 
staples  expected. 
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NEW   THINGS   SEEN   IN   THE  STORES 


AVERY  fine  linen  embroidered  guest  towel  had  three 
small  real  Irish  crochet  medallions  set  in  the  end. 
Tapestry  table  runners  and  cushion  tops  come 
now  in  a  very  soft  weave  resembling  silk  and  with  gold 
threads  running  through.    Circular  centre  pieces  and  small 
mats  come  in  the  same  materials. 

Black  or  white  heavily  embroidered  cushions  are  back 
again.     They  only  lack  the  specks  of  age  to  identify  them 


with  those  of  our  grandmother's  day.  The  flowers  are 
quite  as  gorgeous. 

A  new  half-inch  pink  ribbon  has  edges  imitating  hem- 
stitching, which  would  be  very  useful  in  crocheting  fancy 
Christmas   articles. 

A  new  touch  in  embroidered  lingerie  is  the  use  of  ribbon 
loops  slipped  through  slits,  buckle-fashion,  but  instead  of 
(Continued  on  poge  73) 
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FANCY  GOODS,  NOTIONS  AND  TOYS 


SOAP  BUBBLE  OUTFITS 


(INDESTRUCTIBLE) 


Each  set  mounted  on  card  in  separate  box  with  handsome  illustrated  cover  in 

half-tone  two-color  effect. 


88-2118— Two    Hand-Painted    Pipea,    Cat    or 

Dog  Decoration    Doz.  $3 .  50 


88-3112— Two  Hand-Painted  Pipes,  Blue  Bird 

Decoration,  and  Cake  of  Soap,  Doz.  $4.00 
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"88-2018 

88-3016 

88-4017 
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88-1016— Hand-Painted    Pipe,    Indian    Decor- 
ation     Doz.  $1.75 

88-2018— Hand-Painted     Pipe,     Dog    Decora- 
tion, and  Cake  of  Soap Doz.  $2.00 


88-5111— Two  Hand-Painted  Pipes,  Chick 
Decoration,  White  Enameled  Dish, 
Soap  and   Oilcloth  Apron Doz.  $8.00 


88-3016—  Hand-Pain  ted  Pipe,  Indian  Decora- 
tion, White  Enameled  Dish  and 
Cake  of  Soap Doz.  $4.00 

88-4017— Hand-Painted  Pipe,  Cat  Decora- 
tion, White  Enameied  Dish,  Soap 
and   Oilcloth   Apron Doz.  $6.00 

« 


88-6019 — Two  Hand-Painted  Pipes,  Frog  and 
Water  Lily  Decoration,  White 
Enameled  Dish,  Soap,  Oilcloth 
Apron  and  Oilcloth  Table  Cover 
Doz.  $10.00 


88-4111 — Two  Hand  Painted  Pipes,  Chick 
Decoration,  White  Enameled  Dish, 
and  Soap  Doz.  $6.00 


88-8121-  Four  Hand-Painted  Pipes.  Cat,  Dog 
a  n  d  Indian  Decoration,  AVhite 
Enameled  Dish,  Soap,  Oilcloth 
Apron  and  Oilcloth  Table  Cover 
Doz.  $14.00 


RICHARD  G.  KRUEGER 

MANUFACTURER  OF 

ATTRACTIVE  HAND  PAINTED  NOVELTIES,  TOYS,  ETC. 
Showroom  and  Studios:  395  FOURTH  AVENUE,  COR.  28th  ST.,  NEW  YORK 

Write,  for  Complete  Catalogue  No.  2. 
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JULIAN  SALE  LEATHER   GOODS 
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OUR  1916-17 
WHOLESALE 
CATALOGUE 

IS  OFF  THE  PRESS 


It  is  the  most  complete  wholesale 
Shows  more  lines  and  better  lines  t 
to  print  in  any  catalogue  up  to  n 
guide  to  the  trade,  particularly  to  t 
est  of  assortments,  in  styles — kind 
are  made  from  direct  photos  of  the 
as  safe  in  buying  from  the  catalog 
themselves. 


catalogue  we  have  ever  issued, 
han  we  have  had  the  good  fortune 
ow ;  it  is  a  most  valuable  buying 
hose  desiring  choice  from  the  wid- 
s — and  values.  The  illustrations 
goods  themselves,  and  you  will  be 
ue  as  though  handling  the  samples 


We  are  mailing  the  1916-17  Catalogue  to  a  very  largely  increased  mailing 
list  this  season  owing  to  the  great  increase  in  the  number  of  those  who 
during  the  past  two  years  have  chosen  "Julian  Sale"  Leather  Goods  and 
Novelties  in  preference  to  others — and  if  you  have  not  received  your  copy 
send  a  request  to-day  for  one.  We  want  it  to  be  in  the  hands  of  every 
dealer — for  mutual  good  and  profit. 

We  warn  you!    Place  your  orders   early  to 
insure    delivery    for    the    holiday    trade. 
Material   conditions   and  labor  condi- 
tions are  growing  more  acute  eveiy 
day  for  the  manufacturer.     So 
that  the  sooner  your   order 
comes  the  more  sure  you 
will   be    of   having 
it  satisfactor- 
ily filled. 

The  Julian  Sale  Leather  Goods  Company,  Limited 

Wholesale  and  Factory— 600  King  Street  West,  Toronto 

RETAIL  STORE  AT  105  KING  STREET  WEST 
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The  Reely-Trooly  Dolls 

(Patented) 
Made  of  Cloth:    Beautiful  and  Durable 


THE     REELY-TROOLY     DOLLS 
are   the   only    cloth   cut-out   dolls 
ever  produced.     The   doll   figures 
are  printed  iu   outline   on    bright 
figured    cloth.     The    heads,    arms 
and     legs     are     lithographed     in 
seven    colors    on    gummed    paper. 
These    are    trimmed    out    by    the 
child  and  mounted  In  place 
on  the  outlined  figure,  and 
then   the  entire  doll  is  cut 
out    of    the    cloth.      Easels 
are    then    attached    to    the 
back    of   each    doll,    so    it 
will    stand    up.      Standing 
they    are    S%    inches    tall. 
Materials      to      make      six 
complete     dolls     in     every 
package.       No     two     alike, 
and  all  are  beautiful.    One 
doll     is     here     illustrated; 
the      black      lines      cannot 
show    the    beautiful    color- 
ing, but  these  are  the  most 
beautiful     and     attractive 
cut-out    dolls    ever    made, 
and   are  certain   to  delight 
the   heart  of  every   little   girl   who 
gets  a  set. 


Retails  In  U.S.  for  25  cents. 
Order  from  your  jobber  or  direct. 
Sample  set  sent  on  receipt  of  25 
cents. 


REELY-TROOLY  CO. 

BOSTON,  MASS.,  U.S.A. 


IMPORTERS   and  MANUFACTURERS 

Art  Needlework  wRmcq  Goods 

"Peri-Lusta"  "Cnjstar 

Mercerized  Cottons    Artificial  Silk 
Embroidery  Materials 

Fancy  Linens  *w Piece  Goods 

MADEIRA  HAND  EMBROIDERED 

LINENS  w  HANDKERCHIEFS 

Campbell  Meizger^cobson 

932  -*>ft  Broadway    New  York     Cor.22"5t 


Canadian  Showroom,  Bay  and  Wellington  Streets.  Toronto.  Canada 


"What  ruined  your 
business  ?" 

"Advertising." 

Howr' 

"I  let  it  all  be  done 
by  my  competitors/' 

— Boston  Transcript 


®o  Motors 

THOSE   WHO,    FROM    TIME   TO   TIME,    HAVE   FUNDS    REQUIRING 
INVESTMENT,    MAY    PURCHASE   AT    PAR 

DOMINION  OF  CANADA  DEBENTURE  STOCK 

IN    SUMS   OF    $500   OR    ANY    MULTIPLE    THEREOF. 


Principal  repayable  1st  October,  1919. 

Interest  payable  half-yearly,  1st  April  and  1st  October  by  cheque  (free 
of  exchange  at  any  chartered  Bank  in  Canada)  at  the  rate  of  five  per  cent 
per  annum  from  the  date  of  purchase. 

Holders  of  this  stock  will  have  the  privilege  of  surrendering  at  par  and 
accrued  interest,  as  the  equivalent  of  cash,  in  payment  of  any  allotment 
made  under  any  future  war  loan  issue  in  Canada  other  than  an  issue  of 
Treasury  Bills  or  other  like  short  date  security. 

Proceeds  of  this  stock  are  for  war  purposes  only. 

A  commission  of  one-quarter  of  one  per  cent  will  be  allowed  to  recog- 
nized bond  and  stock  brokers  on  allotments  made  in  respect  of  applications 
For  this  stock  which  bear  their  stamp. 

For  application  forms  apply  to  the  Deputy  Minister  of  Finance,  Ottawa. 

DEPARTMENT  OF  FINANCE,  OTTAWA, 
OCTOBER    7th,    1916. 
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Have  Your  Factory  In  This  Fine  Building 

at  Three  Rivers,  Quebec 


Nominal  Rent 


No  Taxes 


This  municipally-owned  and  operated  building  is  centrally  located;  has  sprinkler  system;  is 
equipped  with  cheap  light  and  power;  is  heated;  is  of  fire-proof  construction;  has  elevator  ser- 
vice; is  sanitary,  well-lighted  and  ventilated,  an  d  is  in  every  way  ideal  as  a  factory  location. 

TF  the  problem  of  manufacturing  costs  is  troubling 
■*-  you,  then  solve  it  by  coming  to  Three  Rivers 
Municipal  Factory  Building.  It  is  particularly  adapted 
to  the  needs  of 


Makers  of  Whitewear,  Knitted 
Goods,  Gloves,  Etc. 


'Under  the  photographic  illustration  above  we  have  noted  some 
of  the  distinctive  advantages  of  this  building.  Please  note 
them  carefully.  The  building  has  been  erected  by  the  Corpora- 
tion of  Three  Rivers,  and  is  operated  on  a  no-profit  basis.  The 
rent  is  but  a  fraction  of  that  charged  in  many  other  centres  for 
space  in  buildings  of  equal  or  lower  standard. 

THREE  RIVERS  IS  STRATEGICALLY  LOCATED 

From  it  you  can  distribute  quickly  and  cheaply  to  all  the  principal  Canadian  Commercial  Cen- 
tres, both  East  and  West.  The  City  is  only  nin  ety  miles  from  Montreal  and  its  position  as  a 
distributing  centre  is  unexcelled. 

THE  THREE  RIVERS  MUNICIPAL   FACTORY   BUILDING 

is  the  exact  answer  to  the  questionings  of  m  any  small  manufacturers  or  would-be-manu- 
facturers, giving  them  ample  facilities  with  a  minimum  capital  investment.  Besides,  in  the 
Province  of  Quebec  generally,  labor,  male  and  female,  is  more  plentiful  and  cheaper  than  in 
any  other  province  of  the  Dominion. 

Write  for  fuller  particular*  to  the  undersigned.    A  card  will  do. 

Industrial    Commissioner,  Three  Rivers,  Quebec 
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Braid    and    Lace    Being    Used — Touches    of    Color 

Coming  in  More — 900  Numbers 

of  One  Firm 

TOUCHES  of  color  seem  to  be  creeping  in  more  pro- 
nouncedly in  neckwear  designs.  Broadcloth  models 
have  'borders  of  variegiated  chenille  or  several 
shades  of  soft  wool  hand-em- 
broidered in  floral  designs.  An- 
other touch  is  seen  on  the  white 
satin  collars.  One  model  had  an 
edge  of  looped  white  silk  braid, 
and  another  had  wide  silver  lace. 

These  two  materials,  along  with 
Georgette  and  organdie,  are  selling 
more  and  more  in  neckwear.  The 
Georgette  is  more  inclined  to  be 
plain  except  for  a  dainty  edging 
relying  on  its  beauty  of  texture  for 
its  charm.  Organdie  is  neatly  em- 
broidered or  ruffled,  -but  remaining 
white  except  for  some  coloring  in 
the  embroidery. 
Although  the  neckwear  business  is  active  beyond  pre- 
cedent manufacturers  state  that  the  great  variety  of  de- 
signs in  demand  and  the  continued  call  for  new  ones  uses 
up  profits  to  such  an  extent  that  they  are  little  better  off 
than  before  there  was  quite  so  much  activity.  They  do  not 
make  sufficient  quantity  of  one  design  to  assure  their  profit 
when  another  is  called  for.  The  direct  result  is,  of  course, 
that  prices  are  higher  than  they  otherwise  would  be 
when  the  variety  is  greater.  One  firm  has  already  made 
up  nine  hundred   numbers. 


SPORTS  GLOVES  FOR  SPRING 

Loose    Wrist    and    Turn    Back    Cuffs    Brought    Out— No 
Famine  But  Higher  Prices 

THE  LABOR  difficulty  seems  to  be  quite  as  serious  in  the 
glove  realm  as  in  any  other.  To  it  is  due  the  unsatisfac- 
tory cutting,  shrinking  and  doling  of  the  skins,  hence  add- 
ed expense,  higher  priced  gloves  and  somewhat  slow  de- 
livery. While  everything  points  to  still  increasing  prices', 
so  long  as  present  conditions  continue,  then'  is  no  indica- 
tion of  a  glove  famine. 

The  sports  idea  in  dress  continues  very  strong  and  there 
are  prospects  of  Spring  sports  novelties  finding  ready  sale. 
Wliil(>  the  average  manufacturer  prefers  now  to  make  the 
staple  lines  which  are  produced  more  quickly  than  novel- 
tics,  a  number  have  tried  to  meet  the  demands  of  custom- 
ers for  new  sports  lines  for  Spring.  They  have  offered 
several  new  varieties  with  the  loose  wrist  and  tarn-back 
cuff  with  novelty  borders  and   embroideries.     Color  com- 


binations are  prominent  in  black  and  white  or  fancy  shades 
with  contrasting  touches  to  match  suits  and  gowns.  Even 
floral  and  Paisley  designs  are  found  on  the  most  novel 
types. 

Though  Paris  has  hinted  at  a  desire  to  try  short  sleeves 
and  long  gloves  again,  the  idea  has  not  been  taken  up  on 
this  side  of  the  water  yet.     Americans  are  beginning  to 
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White  Satin  Sailor  Collar,  silk  lined,  which  has  proved  a 
good  seller.  Fringed  edge  is  of  white  silk.  Model  from  Wil- 
liams, Greene  and  Rome,  Kitchener. 

forget,  too,  that  Mrs.  Woodrow  Wilson  was  married  with- 
out gloves  on  and  are  again  marrying  and  receiving  in 
them  with  the  Christmas  trade  promising  to  be  as  large  as 
ever  it  was,  the  sports  idea  prominent  and  gloves  a  ne- 
cessity for  formal  occasions,  the  glove  business  is  in  very 
good  condition,  the  chief  difficulty  being'  as  stated,  in  the 
manufacture. 


RIBBONS  FOR  GIFTS 

Big  Sale  of  Richly  Patterned  Goods  to  Make  Up- 
Best  Colors  for  Next  Spring. 

RIBBONS  this  year  are  divided  into  quite  distinct 
classes  according  to  the  use  they  are  put  to  and  in 
few  cases  do  they  overstep  their  class.  In  the  first 
place  there  is  the  ribbon  for  the  milliner.  It  is  of  the  nar- 
row variety  of  grosgrains  in  plain  colors — nigger  brown, 
old  rose,  bottle  green,  paddy  and  a  little  of  the  pastel  col- 
orings. Sometimes  they  have  picot  edges.  Orientals  are 
used  a  little  but  the  demand  is  slow  yet.  The  dyes  are  said 
to  be  very  good,  but  not  guaranteed. 

Then  there  is  the  class  of  ribbons  used  for  garments. 
These  are  narrow  velvets  and  cords  in  black  or  white,  or 
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-wide  ribbons  to  match  the  gowns  for  girdles  or  bands 
around  the  skirts.  Ribbons  tor  girdles  are  sometimes  in 
richly  colored  Roman  stripes,  but  more  often,  as  it  is  with 
the  bands,  of  plain  colors  in  moire,  with  plain  edges.  Cerise, 
dark  cardinal,  brown,  green  purple,  salmon,  lemon  and 
pastel  colors  all  are  used. 

A  third  class  of  ribbons  is  that  most  in  demand  at  this 
season.  For  fancy  gift  articles  the  richly  patterned  rib- 
bons of  all  widths,  weights  and  weaves  are  the  needle- 
woman's delight. 

Occasionally  a  wide  satin  ribbon  or  a  narrow  figured 
one  is  used  by  the  milliner,  or  a  narrow  velvet  or  plain 
moire  finds  its  way  into  the  make-up  of  a  dainty  Christ- 
mas gift,  but  as  stated,  the  "class  distinction"  in  ribbons 
remains  this  season. 

Colors  for  Spring. 

A  list  of  the  best  colors  for  Spring  business  has  re- 
cently come  to  the  hands  of  a  large  ribbon  house  in  To- 
ronto. They  are  Tilleul,  a  bright  lemon;  Chartreuse; 
mastic,  a  light  champagne;  duck-egg  (blue;  navy,  nigger 
and  khaki. 


1HREAD-RUN  VEILLYGS  FOR  SPRING 

THE  VERY  great  popularity  of  the  circular  veil  seems  to 
be  slightly  on  the  wane  so  far  as  wholesalers  are  concern- 
ed. The  big  stores  are  including  circular  veils  in  their 
"bargain"  lists  but  the  fact  that  they  are  still  seen  in  the 
streets  in  great  numbers  is  an  indication  that  the  fad 
has  by  no  means  died.  Reports  state  that  chenille  and  nar- 
row fur-bordered  veils  are  increasing  in  sales  so  that  the 
veil  is  fixed  as  an  all-winter  accessory.  Great  quantities 
of  purple  veiling  has  been  taken  up,  owing,  perhaps  to  lack 
of  supply  for  the  demand  for  Burgundy.  Brown  and  navy 
have  brought  big  orders  also.  The  very  large  square  fur- 
bordered  veil  will  no  doubt  be  the  dressy  type  of  veil  for 
Winter  functions. 

There  is  every  indication  that  the  Spring  trade  in  veils 
will  be  more  active  even  than  it  has  been  during  the  pres- 
ent season  and  chiefly  in  the  thread-run  designs,  either  in 
silk  to  match  the  color  of  the  veil  or  in  a  fine  gold  or  silver 
thread.  The  spider  web  mesh  is  among  the  Spring  offer- 
ings that  are  taking  well. 

Although  the  goods  come  in  in  fair  quantities,  ship- 
ments cannot  1  e  said  to  be  fast  at  all  and  the  quality 
generally  is  not  so  good  as  it  has  been. 

London  reports  that  a  very  pale  shade  of  blue  net  form- 
ing a  long  train,  outlined  with  a  ribbon  flounce,  formed 
the  very  striking  bridal  veil  at  a  number  of  high  society 
weddings  of  late. 

Colored  Silk  Nets. 

Colored  silk  nets  are  by  far  the  most  popular  material 
for  evening  gowns  this  season.  Net  top  gold  and  silver 
laces  and  metallic  edgings  on  net  fiouncings  are  favored 
also.  Marabou  edgings  are  coming  into  their  own  again 
and  taking  the  place  to  considerable  extent  of  the  more 
expensive  furs. 


UMBRELLAS  FOR  CHRISTMAS 

THE  CHRISTMAS  season  is  second  only  to  Spring  in  the 
umbrella  trade.  This  year  it  promises  to  be  particularly 
good  in  this  line  because  it  is  raining  in  Paris!  A  splendid 
variety  of  handles  is  offered  and  this  season  calls  for  the 
10-inch  length.  Many  of  the  conventional  type  having 
polished  or  gold,  silver  or  enamel-finished  handles  are 
fitted  with  a  black  and  white  ribbon  or  cord  through  the 
handle  for  convenient  carrying.  The  novelty  handles, 
however,  are  of  gnarled  wood,  natural  color,  with  a  bit  of 
its  own  bark  on  the  end. 
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NOVELTIES  IN  CREPE  DE  CHINE 

These  handkerchiefs  illustrate  the  newest  designs  in  the 
popular  colored  borders:  lavender,  yellow,  steel  blue  and 
green,  pink  and  black,  yellow  and  green,  etc.  Stripes,  floral, 
conventional  and  plain  edges  and  embroidered  polka  dot  or 
plain  white  bodies  are  offered  in  great  variety.  This  collec- 
tion is  shoivn  by  the  A.  T.  Reid  Co. 

NEW  THINGS  SEEN  IN  THE  STORES 

(Continued  from  page  67) 

a  buckle  there  is  an  embroidered  flower  and  the  centre  of 
the  ribbon  forms  the  centre  of  the  flower. 

New  French  toilet  sets  match  the  other  fancy  boudoir 
accessories;  brushes,  hand-mirrors,  etc.,  having  backs  and 
handles  of  rose  faille  or  silk  poplin  covered  with  dotted 
gold  net.  A  blue  room,  of  course,  would  have  blue-backed 
brushes,  or  a  chintz  room,  chintz-covered  articles. 

New  chiffons  glow  with  the  Paisley  colors.  Some  show 
reds  and  yellows  most  strongly,  others  green,  navy  or 
brown.  They  are  effective  for  blouses  with  the  dark  suits 
of  broadcloth,  serge  or  velours. 

Simpson's  had  a  successful  sale  on  a  Saturday  morning 
in  October  of  down  muff  forms.  They  were  lined  with  vel- 
veteen and  had  the  satin  frills  at  the  openings,  all  ready  for 
the  outside  covering. 
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HOLIDAY  HANDKERCHIEFS 

THE'FANCY  for  crepe  de  chine  handkerchiefs  is  becom- 
ing stronger  every  day.  For  this  there  are  many  reasons. 
One  is  that  these  handkerchiefs  are  an  embodiment  of 
daintiness  in  their  delicate  coloring;  another  is  that  the 
variety  offered  provides  these  bits  of  daintiness  with 
color  schemes  to  match  any  costume.  Again,  the  soft  tex- 
ture of  the  crepe  is  never  bulky  and  finally  the  price  is 
popular,  all  the  designs  so  far  noticed  beinu  retailed  at 
25  cents.  With  all  these  admirable  characteristics  there 
is  no  doubt  that  these  will  be  an  exceptionally  good 
rhristmas  line.  The  designs  adhere  in  many  cases  to  the 
vogue  for  oriental  touches,  and  besides,  conventional 
block,  stripe,  and  floral  patterns  are  very  attractive.  The 
New  York  novelty  of  a  colonial  medallion  of  black  in  one 
corner,  which  THE  REVIEW  recorded  last  month,  has 
also  crossed  the  border  into  Canada. 

Sheer  linen  handkerchiefs,  -with  very  tiny  hemstitched 
borders,  suitable  for  the  addition  of  crocheted  or  hand- 
made lace  edging  are  also  in  great  demand  and  delicate 
indeed  is  the  embroidery  in  white  or  colors  found  on  many. 
Soft  mercerized  cotton  designs  with  colored  or  plain  nar- 
row hemstitched  edges,  are  greatly  favored. 


CHRISTMAS  GOODS.— Four  dainty  handkerchiefs 
illustrating  the  popular  designs  on  linen  for  this  season. 
The  French  flower  basket  is  a  favorite  in  whatever  corner 
it  is  placed.  The  dragon  fly,  too,  is  in  great  demand.  The 
two  lower  designs  have  a  touch  of  color  which  is  greatly 
to  be  desired.  Note  a  tendency  to  make  the  design  slightly 
longer  on  one  side  of  the  corner  than  the  other.  Shown  by 
Thompson  Lace  &  Veiling  Co. 


XMAS  SELLING   METHODS  THAT  MADE  GOOD 

Managers  in  Montreal  Stores  Tell  About  Sales  in  Handker chiefs  and  Dress  Goods — 
Giving  Certificates  for  Gloves — Plans  for  Toy  Department. 


MONTREAL,  Nov.  4  (Special). — Montreal  stores 
are  looking  forward  to  what  many  believe  will 
be  the  bisgest  Christmas  trade  in  their  history. 
In  interviews  with  manag  ers  of  departments,  DRY 
GOODS  REVIEW  was  informed  of  some  of  the  plans 
that  are  under  way  or  already  in  operation. 

Realizing  the  attractiveness  of  the  handkerchief  as  a 
Christmas  gift  idea,  the  John  Murphy  Co.  makes  a  spe- 
cialty of  this  line  for  the  Christmas  season,  and  in  the 
suggestions  of  the  quiet  and  unassuming-,  hut  exceed- 
ingly purposeful  buyer  and  manager,  may  be  found  useful 
advice. 

For  Christmas  trade  this  firm  features  a  large  display 
circle  on  the  main  floor  of  the  store  absolutely  thronged 
with  all  lines  of  handkerchiefs1.  The  very  highest  class 
goods  in  initial  handkerchiefs  are  put  up  in  handsome 
grey  covered,  dark  green  'bordered  boxes,  with  the  crest 
and  name  of  the  firm  very  delicately  displayed  on  the 
cover.  The  very  appearance  of  the  box  is  almost  enough 
to  make  a  'Christmas  gift  sale.  When  it  is  opened  and 
the  snowy  purity  of  the  fine  linen  within  is  revealed  with 
the  beautifully  embroidered  initial,  and  the  perfect  good 
taste  of  the  inner  packing  of  the  hox,  that  half  dozen  of 
handkerchiefs  is  as  good  as  sold. 

John  Murphy's  make  a  specialty  of  initial  handker- 
chiefs, but  as  the  manager  says,  when  there  has  been  a 
run  on  any  particular  initial,  it  is  always  possible  to 
make  a  sale  of  the  plain  handkerchief  instead  of  the  in- 
itial handkerchief.  Here  the  tasteful  boxes  again  help  in 
the  gift  selling  campaign  for  the  season. 

Further,  the  John  Murphy  Co.  specializes  in  children's 
handkerchiefs,  also  charmingly  boxed  with  really  pretty 
"story  pictures"  on  the  neat  square  boxes  holding  the 
handkerchiefs. 

In  regard  to  the  shape  of  the  boxes,  by  the  way  note 
that  the  high-class  grown-up  trade  is  not  served  hest  hy 
the  square  hox  in  handkerchief  selling.      A  chaste  oblong 


design  of  box,  perfectly  proportioned,  is  required  to  se- 
cure certain  sales.  There  is  something:  hlunt  and  "or- 
dinary" about  a  dead  square  box.  But  for  children's 
handkerchiefs  a  fancy  square  box  gives  better  picture 
space,  and  helps  handkerchief  sales  for  the  kiddies. 

Roys'  handkerchiefs  are  a  feature  also  of  John 
Murphy's  Christmas  handkerchief  gift  department.  This 
is  a  very  profitable  line  very  often  overlooked  by  the  re- 


Here's  Good  News  for  the  Kiddies 

Santa  Claus  is  Coming ! 


WE   have  just    received 
this  letter  and  we're 
going  to  let  you  read 
it  for  yourselves. 

S.inta  Claus  is  roniing— and 
romiiv^  soon  And  as  usual 
he  will  make  Montreal's 
Largest  Store  his 'head- 
quarters. 

JtlSl  how,  |u$t  when  and  by 
what  me. ins  is  still  ;i  mystery 
but.  he  promises  to  write 
ac.iin  soon  and  then  we'll 
..II  know, 

At  an)-  r.itc  Almy's  big  toy 
shop  will  he  the  place  of  his 
abode  while  he's  111  Mont- 
re..! 

&LJWS 


I>^  ^v^,  z 


If  ever  an  advertisement  was  written  especially  for  the  eyes 
and  ears  of  children,  this  one  certainly  was,  end  it  appeared 
at  the  early  date  of  Oct.  20.  This  featuring  of  Santa  Claus 
has  also  been  carried  out  for  years  by  Goodivin's,  and  many 
sensational  advertising  "stunts"  were  put  on,  including  the 
loved  Saint  arriving  in  a  real  aeroplane  and  distributing 
thousands  of  toys  from  his  "headquarters."  The  Santa 
Claus  letter  is  not  new,  of  course,  but  it  "works"  every  year. 
74 


DRESS    ACCESSORIES 


l)iy  Goods  lit  view 


tailer.  Consider  how  many  mothers  are  almost  daily  em- 
phasizing on  their  growing1  iboys  the  importance  of  having 
a  clean  handkerchief.  Consider  how  many  boys  are  using 
handkerchiefs  for  unauthorized  purposes,  making  boats' 
sails,  wiping  up  spilled  ink,  bandaging  cut  fingers.  There's 
a  growing  demand,  you  see,  for  boys'  handkerchiefs,  more 
even  than  for  men's.     Meet  that  demand. 

Lavish  in  Cheaper  Lines 

As  to  display  of  Christmas  handkerchiefs,  abundance 
of  the  lines  shown  is  worth  attention  as  a  feature.  Don't 
bewilder  customers  by  conflicting  lines.  Make  the  dis- 
play such  a9  leads  the  buying  tendency  along  natural 
courses,  from  good  lines  to  'better.  Individualize  the 
costlier  classes  of  goods.  Give  the  expensive  lines  plenty 
of  space  in  display.  Be  more  lavish  with  the  cheaper 
lines.  To  see  plenty  of  goods  at  a  tempting  price  con- 
duces to  bigger  buying  by  the  customer.  But  in  the  higher 
class  lines  be  distinctive  in  display,  letting  quality  not 
quantity  be  the  appeal. 

Record  of  Number  Sold 

A  word  as  to  buying.  Murphy's  'buy  for  each  Christ- 
mas in  the  week  after  the  preceding  Christmas.  Every 
line  of  handkerchief  is  tabulated.  The  quantity  in  hand 
at  the  commencement  of  the  sale  is  set  down.  The  quan- 
tity bought  extra,  especially  for  the  sale,  is  set  down. 
From  the  sum  of  these  two  amounts  is  deducted  the 
amount  of  sales  made. after  stock-taking.  On  the  result 
the  buyer  bases  his  estimate  of  requirements  for  next 
Christmas  trade. 


Incidentally  it  may  ibe  mentioned  that  buying  for  the 
1917  Christmas  trade  must  'be  done  on  a  scale  of  bigger 
figures  than  in  the  past  two  seasons'  business.  Handker- 
chief lines,  costing  $6  per  dozen  for  this  year's  Christmas 
trade,  are  likely  to  cost  $8  per  dozen  or  more  for  the  1917 
trade. 


CUTTING  UP  DRESS  GOODS 
AND  BOXING  THEM  NEATLY 

TO  MAKE  dress  goods  go  well  around  the  Christmas 
season  is  admittedly  difficult.  Demand  at  that  time  is 
mostly  for  fancy  lines,  and  the  fashion  of  giving  gifts"  in 
dress  goods  is  not  very  greatly  developed,  though  some- 
thing has  been  done  along  that  line  by  the  large  depart- 
ment stores,  and  their  experience  is  of  interest  to  the 
trade  at  large. 

To  begin  with,  it  is  absolutely  necessary  to  cut  the  goods 
into  dress  lengths  and  show  them  as  gift  lines  at  prices 
to  attract  'business  if  anything  brisk  enough  to  be  profit- 
able is  to  be  made  of  the  prevailing  propensity  of  Christ- 
mas buying.  The  big  department  stores  cut  in  lengths 
suitable  for  return  to  stock  if  sales  do  not  result  suffi- 
ciently to  clear  out  the  amount  of  the  dress  goods  lines 
cut  for  Christmas  trade. 

It  becomes  necessary  also  to  box  the  goods  attractively, 
very  attractively,  if  sales  are  to  be  persuaded  out  of  a 
public  intent  on  so  many  other  captivating  lines  of  pur- 
chasing. 

(Continued  on   page  94) 


ALL  READY  FOR  CHRISTMAS  INSPECTION 


This  is  a  view  taken  late  last  November  especially  for  this  issue  of  Dry  Goods  Review.  It 
shows  a  section  of  the  ground  floor  of  Stanley  31  ills  &  Co.'s  store  all  aglow  and  on  tiptoe  for  the 
annual  Christmas  inspection.  This  inspection  as  d  escribed  in  last  December's  issue  of  The  Review, 
included  the  general  appearance  of  the  department,  the  systematic  marking  and  location  of  the 
merchandise,  special  selling  devices,  etc. 
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jfaliarx  Owjiog&rie. 

Canadian-made  and  Equal 
to  the  Best  Ever  Imported 

You  know  how  silk  materials  are  going  up  in  price!  And 
there's  no  drop  in  sight.    Silk  is  getting  scarcer  every  day. 

The  wise  policy  is  to  estimate  your  Fall  and  Winter  require- 
ments with  a  liberal  eye,  and  to  place  orders  for  your  com- 
plete season's  needs  NOW. 


?  5 


jf%> 


"Queen  Quality 

Says  Good  Profits 


Not  only  in  the  net  return  you  make  on  every 
sale,  but  also  in  adding  to  the  prestige  of 
your  store. 

For  "Queen  Quality"  Italian  Silk  Lingerie 
possesses  all  that  dainty  refinement  and  per- 
fection of  finish  that  the  more  particular 
woman  deems  essential  in  her  undergar- 
ments. 

Your  inquiry  for  full  particulars 
concerning  "Queen  Quality"  Silk 
Lingerie  and  Silk  Gloves  will 
receive  immediate  and  careful 
attention. 


St.   Catharines  Silk  Mills  Limited 


St.  Catharines,  Ontario 


Richard  L.   Baker    &    Company 

Sole  Selling  Agents 

100  Wellington  Street  West  -  Toronto 
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Dancing  Season  Means  Increased  Sales 

At  100%  Profit 

To  the  merchant  who  is  prepared  to  meet  the  increased  demand  for  Palmers'  "WEAR-WELL" 

No.  121  Real  Human  Hair  Nets. 

Women  have  shown  a  marked  degree  of  preference  for  this  particular  Net,  because  they  know 

from  experience  with  it,  they  always  secure  absolute  Hair  Net  satisfaction.     They  know,  too, 

that  the  colors  are  natural  and  invisible,  that  the  size  is  generous  enough  to  let  the  hair  rest  in  a 

loose,  natural  way,  but  still  keep  it  neat  and  tidy. 

Whether  your  customers  ask  you  for  a 

PALMERS'  "WEARWELL" 
No.  121  REAL  HUMAN  HAIR  NET 


or  just  for  a  10c  Net,  he  sure  you  are  in  a 
position  to  hand  out  this  brand.  You  will 
then  have  the  satisfaction  to  yourself  of  serv- 
ing the  best  value  in  Hair  Nets  on  the  market, 
and  knowing  that  that  customer  will  not 
forget  who  sells  those  Nets.     The  satisfaction 


received  creates  a  sub-conscious  preference  for 
your  store. 

Write  for  a  gross  assorted.  We  have  large 
stocks  and  can  make  immediate  shipment. 
If  you  are  not  satisfied  you  may  return  them 
at  once  at  our  expense. 


TRADE      MARK 


Price  $7.20  Net 
per  gross 

Gray  and  White  extra 


Retail  Price  10c 
each 

Colors  Guaranteed 


On  Every   Envelope 
Price  in  quantities  on  application. 


PALMERS  LIMITED 

Manufacturers  of  Every   Description  of  Hair   Goods 

100  to  106  LATOUR  STREET  .*.  /.  MONTREAL 


1 1 


Dry  Goods  Review 


DRESS    ACCESSORIES 


MOHAIR 

An  All -the -Year- 'Round 
Fabric. 

Fashions  change  —  styles 
come  and  go — but  the  popu- 
lar demand  for  Mohair 
makes  it  a  favorite  always. 

And  t  h  e  popularity  of 
BJD.A.  Mohair  is  deserved. 
Its  way  has  been  won  by 
sheer  merit. 

Even  in  the  daintiest  shades. 
B.D.A.  Mohair  retains  its 
lustrous  surface  and  smart- 
ness indefinitely. 

Mohair  is  always  in  good 
style.  Its  utility  and  economy 
are  permanent. 

B.D.A.  means  Mohair  of 
maximum  merit. 

The  Bradford  Dyers' 
Association,   Ltd. 


BRADFORD 


ENGLAND 


American  Bureau  :  231  W.  39th  St. 
New  York  City,  U.S.A. 
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Patented  in  the 

United  States 

and  Canada 


Patents    pending 

in  all  foreign 

countries 


WHITE      &.     BLACK 


A 

SIZE  FOR 
EVERY  MATERIAL 

GUARANTEED 
RUST  PROOF 


Pis?; 


Actual 
Sizes 


JL 

SNYDER  SNAP 

Button  Fasteners 

In  all  sizes,  black  or  white. 
SOLD  THROUGH  JOBBERS  ONLY 

TheSnyder  Snapisthe  last  word  in  snap  fasteners, 
superior  in  every  way  to  any  garment  fastening 
device    that    has     ever    been    on     the    market. 

SEND  YOUR  ORDER  TO  YOUR  JOBBER  TO-DAY. 

SNYDER   SNAP,   BUTTON   AND   FASTENER  CO.,  Limited 

TORONTO,  CANADA 


<> 


T 


o 


WW 
2/0 


3/0 


4/0 


5/0 


79 


Dry  Goods  Review 


DKKSS    ACCESSORIES 


New  Models  in  Christmas 


OUR  Fall  and  Winter  Neck- 
wear  contains  several 
attractive  models  that  are  all 
the  rage  in  New  York.  Bruce 
Finnie    Creations    have    that 

smartness  and  originality  that  insure 
quick  selling  and  the  unstinted  approval  of 
shoppers. 

Let  us  send  you  samples  of  these  new 
creations. 

Send  for  samples. 


Neckwear 


A.  BRUCE  FINNIE  &  CO. 

Cor.   Craig  and  Gosford   Streets,    MONTREAL,    Que. 


WHITE  BROADCLOTH  SET 

Hemstitched  in  black  and  black  picot  edge. 


CANADIAN    MAID"    LINES 
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Neckwear 

Tea  Aprons 

Boudoir  Caps 

H  indkerchiefs 

Scarfs  and  Novelties 

Veilings 

Laces 

Malines 

Chiffons 

Nettings 

Embroideries 

Hair  Nets 


Christmas  Assortments  Sent  on  Approval 
at  Our  Expense   if  Requested. 
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NOVELTY  LACE  &  VEILING  CO. 

76  BAY  STREET,  TORONTO 

MAURICE  A.  TELLER  MILTON  J.  TELLER 


Why  Not  Increase 
Your  Income 

No  matter  what  your  present  salary  may  be — 
you  would  like  to  add  to  your  present  income, 
wouldn't  you?  Providing,  of  course,  the  plan 
interferes  in  no  way  with  your  regular 
occupation  and  paid  you  liberally. 

We  have  a  plan — a  money-making  one  for 
you.  It  takes  no  time  from  your  regular 
duties,  devote  an  hour  or  so  to  it  every  day 
and  you  will  augment  your  present  income 
by  .$5.00  or  $10.00  a  week.  The  exact  amount 
all  depends  on  the  amount  of  time  you  can 
spare  us.  Hundreds  of  our  district  repre- 
sentatives have  found  the  plan  so  profitable) 
they  have  given  all  their  time  to  it.  Would 
a  plan  such  as  this  interest  you?  If  so,  wTrite 
us  to-day.  Say,  "Send  me  full  particulars  of 
your  money-making  plan,  I  am  interested." 

The   MacLean  Publishing  Co. 

143-153  University  Ave. 
TORONTO,  ONT. 
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Ribbons 

from  the  loom  to  you 

Now  is  the  time  to  sort  up 
your  Ribbon  stock  for 
Xmas  trade.  Early  buying 
is  good  buying  this  season. 

We  have  a  complete  assort- 
ment of  Dresdens,  Wide 
Duchess  Satins,  Narrow 
Satins,  Narrow  Taffetas, 
Fancy  Baby  Ribbons, Holly 
and  Yuletide  Ribbons. 

PLACE  YOUR  ORDER  NOW. 


We  manufacture  B.  P.  C.  Embroidery 

Crochet  Cottons,  also  Needlecraft 

Novelties. 


Belding  Paul  Corticelli  Limited 

Montreal        Toronto  Winnipeg         Vancouver 
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lakes'  OTear,  iUmiteb 

Toronto 


W.   F.  GOFORTH,  President. 


r  I  ^HIS    special    lot    Handker- 
-*■  chiefs,    assorted,    one    dozen 
each.    28  dozen  in  all. 

Kiddies'  Handkerchiefs  (six  pat- 
terns) embroidered  in  colors. 

Ladies'    Handkerchiefs    in    San 
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Marino  hem,  Venice  lace  edge, 
Madeira  embroidery  effects,  and 
hemstitched  embroidered  corner 
effects,  in  white  and  colors. 

This  lot  can  be  shipped  by  return 
express.    $50.00  per  lot. 


babies'  OTear,  Htmtteb 

Toronto 


W.  F.  GOFORTH,  President. 
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A   Great   Selling    Line  —  Christmas    Handkerchiefs 

Are  you   ready  with  a  good  range  of  Christmas  Handkerchiefs?     Though  always  a  big  selling  line  around  the 

Christmas  Season,  handkerchiefs  will  be  very  much  more   in   evidence   this  year  than  ever  before.     The   idea   of 

useful  gift-giving  has  taken  hold  and  will  be  very  pronounced  this  coming  season. 

Tf  you  are  short  in  any  prices  of  Plain  or  Fancy  Handkerchiefs,  send  us  an  open  order  and  we  will  send  you 

some    on    approval. 

LINEN  HANDKERCHIEF  CENTRES— 6,  7,  8,  9,  10-inch   sizes— in  three   qualities— immediate   delivery. 

KHAKI  HANDKERCHIEFS  in  big  demand — anticipate  your  wants.    We  can  deliver  at  once — all  qualities. 

We  Specialize — Laces,  Embroideries,  Handkerchiefs,  and  Curtain  Nets  and  Scrims. 

Mail  orders  are  given  our  prompt  and  careful  attention. 

Goods  are  sent  out  for  your  approval  always. 

THE   LACE   GOODS  CO.,  LIMITED 

64  WELLINGTON   STREET  WEST  TORONTO 


For  Christmas  Selling 
Clever  Creations  in  Ladies'  Neckwear 


The  new  Phoenix  line  contains  as 
clever  creations  as  we  have  ever 
shown — smart  pieces  of  neck- 
wear which  will  get  the  critical 
eye  of  all  lovers  of  smart  dress. 

A  few  of  these  will  brighten  up 
your  Fall  showing  and  put  ginger 
into  your  sales. 


Our  showing  of  neckwear,  bou- 
doir caps  and  aprons  will  make 
good  selecting  for  Christmas. 

See  our  complete  line  of  crepe  de 
chine  slips  and  camisoles. 

Mail  open  order  to-day,  or  ask  for 
samples. 
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THE  GLOVE  SUPERLATIVE 


Now  more  than  ever    before    the    public  are  demanding 
gloves  made  by 


DENT 


THAT    ADDED    SATISFACTION 

not  to  be  found  in  other  makes,  exactly  fits  the  popular  desire 
to  economize  and  yet  have  the  best. 

Your  customers  know  their  glove  gifts  are  better  appreciated 
if  distinguished  by  that  word 


DENT'S 


Timely  advertising  will  remind  them  of  the  fact. 

Display  and  feature 

DENT'S 

THE    ADVERTISED     GLOVE 

MAIL  ORDERS  receive   prompt  attention. 

DENT,  ALLCROFT  &  CO. 

MONTREAL 
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I  WHAT'S  IN  A  NAME?  I 


1 1 1 1 1 1 1 1 1  ,~ 


SO  MANY  and  varied  are  the  real,  dyed  and  imitation 
furs  this  year  that  THE  REVIEW  offers  a  few  words  of 
explanation  upon  the  more  or  less  familiar  names  that 
have  been  applied  to  the  skins  of  some  animals  that  go  to 
enhance  the  beauty  of  their  superiors. 

It  has  become  known  to  most  people  that  Hudson  seal 
is  dyed  muskrat,  that  kolinsky  is  dyed  skunk  with  an  ap- 
pearance somewhat  like  a  very  dark  mink ;  that  Alaska 
sable  is  dyed  skunk  too  and  may  be  very  soft  and  beauti- 
ful, a  fair  substitute  for  the  rare  and  grand  Russian  sable; 
but  who  would  guess  the  variety  of  disguises  that  are 
taken  on  by  the   innocent   little   rabbit    skin? 

The  beautiful  silver  coney  with  its  undertone  of  brown 
and  silver-lipped  finish,  is  but  Master  Bunnie  seen  on  one 
of  his  dress  occasions.  Kitt  coney  too  is  dyed  rabbit— a 
dark  brown  hue.  In  the  narrow  white  fur  edgings  one 
expects  to  locate  the  last  clippings  of  a  pretty  white  rabbit 
after  his  "main"  skin  has  gone  to  help  make  up  an  ex- 
quisite "ermine"  set,  but  it  is  the  very  same  kind  of  fur 
which  is  found  in  many  of  the  "sable"  edgings  for 
dresses,  flowers  and  hats;  sometimes  too  it  is  creamy  with 
brown-tipped  edge  and  sometimes  brown  with  black  at  the 
outside,  but  in  many  cases  it  is  rabbit. 

Indeed,  the  humble  rat  helps  out  considerably  for  this 
trimming  line  also.  Nutria  is  not  as  familiar  to  us  as 
our  own  Canadian  Beaver,  but  it  is  a  similar  fur,  perhaps  a 
very  little  shorter  and  with  less  of  a  kink  in  it.  but  not 
very  noticeably  different,  and  it  comes  from  South 
America. 

Japanese  marten  is  a  startlingly  yellow  fur  and  per- 
witzky  is  brown  with  a  yellowish  background  somewhat 
like  tiger  skin. 

A  few  seasons  ago  the  coarse,  rather  long  fur  of  the 
wolverine  had  practically  no  demand,  but  in  this  season  of 
the  reign  of  fur,  everything  is  considered  wearable  and  so 
the  wolverine  is  admitted  to  society.  He  is  not  disguised 
either,  but  comes  in  his  natural  state.  He  really  could  not 
be  improved  by  dyeing  either.  Where  he  is  brown,  he  is  a 
clear,  unmistakable,  "fast"  brown,  and  where  he  is  creamy 
color,  there  is  no  spot  nor  blemish. 

A  novelty  muff  noticed  in  one  store  bore  suspicious  re- 
semblance to  an  imitation  of  white  fox.  It  was  of  a  dead 
white  though ;  the  fur  was  shorter  and  one  could  readily 
see  that  it  was  made  of  small  skins.  There  was  no  dis- 
guising name  given  to  imitate  anything.  It  was  simply 
skunk,  the  natural  light  under-part  of  the  body  being  used 
The  saleslady  remarked  that  it  was  just  an  experiment — 
and  perhaps  that  is  why  it  had  not  been  given  a  fancy  name. 
It  did  not  promise  success,  however,  because  it  was  not  a 
good  white.  It  would  gain  a  much  better  position  in 
societv  as  sable  or  kolinsky. 


NEW  YORK  FUR  NEWS. 

Present   Prices   of   Skunk   and   Opossum    Considered   Too 
High — Vogue  for  Separate  Muffs — Brisk  Business. 

NEW  YORK,  Nov.  1. — There  is  apparently  no  dissenting 
voice  in  the  general  expression  of  satisfaction  in  the  fur 
trade  of  all  quarters.  The  season  even  now  is  much  more 
active  with  some  dealers  than  it  usually  is  in  midwinter 
and  prices  are  high.  In  fact  some  local  raw  fur  dealers 
have  had  a  serious  discussion  on  the  high  earnings  of  North 
("Continued   on  naue  S7) 


EFFECTIVE  FUR  COMBINATION 

Both,  dark  furs  in  this  combination  to  be  sure,  but  so  en- 
tirely different  in  character,  this  full  skirted  garment  of 
seal  trimmed  luxuriously  with  skunk. 
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SAMPLES  FOR  SPRING 

Many  Shades  of  Brown  on  the  Market — Not  so  Much 

Strength  in  Combinations  — For  Evening 

Wear — Children's  Lines. 

NEW  samples  of  shoes  for  Spring,  1917,  offer  variety 
in  styles  if  not  so  much  in  color  as  this  last  year. 
Anything  with  a  brown  tint  to  it  is  to  be  fashion- 
able, hence  many  shades  are  shown  from  tan  to  nigger 
brown,  and  the  mahogany  colors  as  well.  Buttoned  shoes 
are  being  talked  up  considerably  in  New  York,  but  the 
laced  variety  is  in  much  greater  demand  both  there  and 
in  Canada. 

Cloth  tops  in  black  are  selling  in  great  numbers  and 
one  Spring  sample  is  all  of  cloth  in  very  dark  brown. 
Apart  from  these,  however,  all-leather  shoes  are  popular. 
Solid  colors  are  much  more  in  evidence  than  combina- 
tions, though  some  striking  models  have  natural  buck- 
skin uppers'  with  Russian  tan  calf  or  black  vamps.  Black 
patent  leather  with  white  soles  and  uppers  are  still  most 
dressy. 

Vamps  are  extremely  long  and  very  fancily  perforat- 
ed, many  with  wing  tips.  The  woman  who  can  wear  a 
long  and  very  narrow  shoe  with  a  two-inch  Louis  heel 
has  the  most  modish  foot.  But  where  this  style  is  im- 
possible and  a  walking  shoe  is  required,  one  inch  heels 
may  be  had  on  well-shaped  uppers.  A  woman  need'  no 
longer  wear  an  ugly  shaped  shoe  because  she  prefers  a 
low  heel.  Uppers  still  reach  the  8V2-inch  heiglhit  and 
heels  have  all  the  varieties. 

For  afternoon  and  evening  wear,  silver  and  gold  cloth 
pumps  and  high  shoes  are  much  favored.  Satin  pumps  in 
all  colors  and  black  are  in  their  usual  demnnd,  some  with 
beaded  toes,  but  deliveries  in  those  are  rather  slow.  One 
neat  colonial  pump  has  a  small  patent  leather  bow 
with  beaded  pattern  which  is  attractive.  Rather  large 
silver  buckles  appear  en  many  of  the  Spring  street  pumps 
of  black,  brass  buck'es  are  shown  on  tan  colors. 

Painted  Flowers  a  Novelty  Touch 

Among  the  novelties  noticed  were  high  white  kid  shoes 
with  painted  flowens  on  toes  and  tops.  Another  pair  was 
of  light  champagne  shade  with  silver  cloth  uppers.  Ow- 
ing to  the  rubbing  of  skirts  against  high  shoes,  the  bro- 
caded tops  are  not  expected  to  be  a  long-lived  fad.  They 
wear  too  quickly  for  the  prices  asked  for  them. 

Manufacturers  are  paying  considerably  more  atten- 
tion to  infants'  and  children's  footwear  than  they  havn 
in  the  past.  It  seems  to  be  the  general  policy  to  let  no- 
thing be  considered  staple,  but  to  remodel,  improve  and 
furnish  novelties  to  attract  the  purchasing  public  and  to 
impress  upon  them  that  in  no  detail  must  they  duplicate 
old  orders  or  prices. 

The  number  of  grown-ups  who  suffer  with  distorted 
feet  said  to  be  due  to  wearing  ill-fitting  shoes,  is  evidence 
enough,  of  course,  that  attention  meeds  to  be  lavished 
upon   some  aspects  of  the  shoe-building  trade  and  it   is 


logical  to  look  for  improvements  in  the  shoes  worn  dur- 
ing the  development  of  the  foot.  The  only  wonder  is 
that  more  of  it  was  not  done  years  ago.  It  remains  now 
for  dealers  to  educate  their  customers  as  to  just  what 
children  ought  to  wear.  Now  that  shoes  are  to  be  hail 
to  hack  up  their  arguments,  the  education  should  de- 
velop fast. 

'Manufacturers  are  awake  to  the  psychological  influ- 
ences at  work  as  well.  They  realize  how  lavishly  parents 
spend  money  on  the  baby's  first  footwear,  therefore,  we 
have  any  number  of  novelties  in  materials,  colors,  trim- 
mings and  fancy  designs  for  the  littlest  babies.  Sports 
shoes  resembling  those  of  the  "sportiest''  parents  are 
made  for  the  youngest  rompers.  Dressy  black  and  white 
shoes  come  for  the  lady  just  old  enough  to  know  that  sho 
likes  a  ribbon  in  her  hair.  Half  Louis  heels  are  a  no- 
velty for  the  school  girl  who  is  allowed  to  wear  slighth 
narrowed  toes,  who  realizes  the  reality  of  a  thing  called 
style. 

All  these  are  evidences  of  prosperity  and  a  general  in- 
crease of  interest  on  the  part  of  most  people  in  what 
they  wear.  The  dealer,  however,  must  beware  of  buying 
heavily  in  faddish  shoes.  Good  style  and  good  fitting  are 
essential  and  for  the  average  business,  the  general  utility 
shoes  form  the  bulk  of  the  purchases.  The  dealer  who 
offers  these  at  a  fair  price  is  the  dealer  whose  purchaser'! 
come  back. 


NEW  YORK  FUR  NEWS 

(Continued  from  page  86) 

American  trappers  last  year  which  Washington  reports  to . 
he  about  $20,000,000.  They  think  that  next  year's  prices 
generally  will  be  higher  than  those  of  the  current  year, 
but  that  some  declines  must  take  place  on  a  few  of  the 
more  staple  lines.  Present  prices  for  skunk  and  opossum, 
for  example,  are  considered  above  what  the  demand  calls 
for. 

The  unprecedented  success  of  the  trapping  industry 
appears  largely  to  be  due  to  the  protective  legislation  for 
fur-bearing  animals.  Some  trappers  will  return  to  the 
markets  in  December,  but  the  majority  will  not  be  in 
until  February  or  March. 

The  most  costly  furs  procurable  are  already  finding  a 
better  market  than  for  many  years.  Russian  sable,  sil vet- 
fox,  ermine  and  chinchilla  are  used  in  making  elaborate 
wraps  of  almost  unmentionable  prices,  the  idea  of  the 
designer  being,  evidently,  to  show  how  many  and  not  how 
few  skins  he  can  work  into  one  garment. 

The  vogue  for  fur-trimmed  coats  has  caused  a  big  run 
on  separate  muffs  to  match.  Perhaps  the  biggest  demand  is 
for  foxes,  whether  natural,  silver,  cross,  Sitka,  pointed, 
natural  blue  or  red.  One  firm  of  dyers  receiving  large 
quantities  of  red  fox  to  be  dyed  in  Poiree,  Kamschatka 
blue  and  Hudson  blue. 

Scarfs,  cape  effects  and  neck  pieces  are  exceedingly 
popular  as  well,  many  of  these  being  in  the  "flat"  furs 
such   as  Hudson  seal,  kolinsky,  mode  and   ermine. 


87 


Dry  Goods  Review 


FUR  DEPARTMENT 


attfp 


QUALITY 

FURS 

for  Xmas 
Selling — 


In  your  newspaper  advertising,  and  on  win- 
dow display  cards,  Feature  Furs.  Get  a 
connection  between  furs  and  the  fact  that 
they  are  the  most  desirable  line  for  Christ- 
mas gifts.    Work  this  thought  out. 

"MOOSE  HEAD"  FURS—zxz  a  long  and 
well  established  line — the  old  reliable  Cana- 
dian House  of  noted  quality. 

Moose  Head  Quality,  Styles  and  Prices  will 
help  you  to  build  a  profitable  fur  business 
and  win  for  your  store  a  reputation  that 
creates  "good-will"  for  future  business. 

We  have  THE  V  E  RY 
LATEST  in  Popular  Furs. 
Let  us  send  you  our  latest 
illustrated  catalogue. 


L.  Gnaedinger,  Son  &  Company 

90-92-94  St.  Peter  Street,  Montreal 


MAKING  UP  THE  CHRISTMAS  CARDS 

Specially  Planned  for  this  Issue  by  R.  T.  D.  Edwards 


Christmas  Lesson 


WITH  the  Christmas  season  almost  upon  us  and  with 
the  knowledge  that  fancy  decorative  Christmas 
cards  will  be  needed  to  be  placed  on  merchandise 
throughout  the  store,  let  all  U9  cardwriters  strive  to  pre- 
pare our  work  to  avoid  as  much  as  possible  that  eleventh 
hour  rush. 

We  all  know  how  much  work  we  will  have  in  hand  with 
fancy  window  backgrounds,  to  get  out,  windows  to  trim, 
with  stores  to  decorate,  with  extra  efforts  in  newspaper 
advertisements  and  with  extra  rush  of  customers;  so  it 
behooves  us  all  to  prepare  now,  and  without  delay,  our  cards 
and  style  of  lettering  while  there  is  time  to  think  with  a 
good  clear  brain. 

There  are  many  ways  in  which  we  can  avoid  congestion 
of  our  work  in  the  cardwriting  line.  One  is,  if  you  intend 
to  use  a  certain  style  of  lettering,  get  at  it  and  practice 
until  you  have  it  in  your  mind's  eye  and  able  to  form  all 
the  letters  without  reference  to  a  chart. 

Another  is  to  have  many  cards  designed  all  ready  to 
letter.  Cards  with  Santa  Claus'  smiling  face  in  the  corner, 
cards  with  sprays  of  holly  and  mistletoe,  cards  with  wintry 
scenery  which  suggest  the  festive  Christmas  season  and 
Old  St.  Nick  with  his  prancing  reindeers.  These  are  only 
a  few  suggestions,  which,  when  worked  upon  cards,  im- 
part that  spirit  of  gladness  which  puts  the  customer  in  a 
better  frame  of  mind  to  do  his  Christmas  shopping. 

To  get  these  ideas  it  is  necessary  to  collect  every  kind 
of  Christmas  material  you  can  find.  Many  cardwriters 
save  designs  from  year  to  year,  taken  from  magazines, 
newspapers,  'Xmas  cards  and  books  of  all  sorts,  and  have 


cards  are  wanted,  the  cut  can  be  stamped  on  the  card  by 
first  inking  it  off  a  pad,  then  placing  it  in  the  desired  place 
on  the  card.  Tap  all  over  the  back  of  the  cut  with  a  ham- 
mer. This  will  leave  an  impression  visible  enough  to  trace 
over  with  pen  and  black  waterproof  ink.  When  the  ink  is 
dry,  color  with  transparent  water  colors  in  the  natural 
shares. 

From  Picture  Post  Cards  one  can  obtain  many  pretty 
spray9  of  holly  that  when  cut  out  carefully  and  pasted  on 
the  corner  of  a  card  make  good  showcards. 

The  design  around  the  chart  shown  in  this  lesson  is  a 
good  one,  which  can  be  used  for  showcard  purposes.  This 
should  be  sketched  with  pencil  first,  then  drawn  with  pen 
and  black  waterproof  ink  and  then  colored  with  trans- 
parent inks  in  natural  holly  colors. 

There  are  some  things  which  should  always  be  kept  in 
mind  when  making  fancy  cards,  such  as  these.  Don't  put 
too  much  on  it.  When  the  card  looks  well  enough  leave 
it  alone.  Cards  with  little  sprays  of  holly  in  the  corner 
look  better  than  a  card  with  Christmas  designs  around  the 
entire  card,  no  matter  how  good  the  art  work  may  be. 

The  lettering  lesson  this  month  is  a  modernized  Old 
English.  A9  you  all  know,  Old  English  is  a  very  difficult 
one  to  read  quickly,  and  that  is  the  reason  it  has  never  been 
extensively  U9ed  for  commercial  advertising,  but  many 
artists  leave  out  a  number  of  the  lines  and  curves.  They 
just  take  the  main  part  of  the  letter.  This  gives  a  clear, 
readable  letter  without  losing  the  characteristic  of  the  Old 
English  alphabet. 


(5ood  tlliiigs 
for  a 

JollijXmasHlprninq 


these  to  refer  to  when  an  idea  is  required.  If  these  are 
not  obtainable,  a  search  in  the  advertising  office  will  reveal 
good  material.    If  a  suitable  cut  is  obtained  and  only  a  few 


In  the  chart  shown,  there  is  a  collection  of  letters  which 
may  be  called  modernized  Old  English,  and  I  think  that 
you  will  agree  that  they  make  a  better  card  for  modern 
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merchandise  advertising  than  do  the  older  type.    "Read  as 
you  run"  must  be  the  cardwriter's  motto. 

THE  CHART 

"A"  is  a  four  stioke  letter.  Care  must  be  taken  to  get 
this  letter  balanced  up  evenly.  Strokes  1  and  3  should  be 
at  the  same  opposite  angles. 

"B"  is  a  letter  that  requires  much  practice.  Special 
attention  should  be  paid  to  strokes  4,  5  and  6.  Put  them 
together  to  appear  graceful. 

"C."  This  letter  is  not  so  difficult  to  form  as  the  "B." 
Note  how  stroke  1  sweeps  under  and  projects  out  beyond 
the  other  part  of  the  letter. 

Stroke  2  of  "D"  you  will  find  to  be  the  most  difficult  in 
that  letter.  It  requires  much  practice  and  is  a  good  sug- 
gestion  for   the   practise  exercise. 

"E"  and  "F"  show  similar  formations  and  have  the 
same  number  of  strokes.  These  letters  can  be  made  very 
quickly  because  all  strokes  have  the  same  sweep  to  them. 


Stroke  5  of  "F"  is  made  shorter  than  that  of  "E." 

The  "G"  shows  much  the  same  formation  as  "C,"  with 
strokes  5  and  6  added. 

"H"  is  made  in  many  forms,  but  this  one  is  selected  be- 
cause of  its  gracefulness.  Strokes  1,  2  and  3  make  excel- 
lent food  for  practice  work.  Note  the  relation  stroke  4 
has  to  the  two  outside  parts  of  the  letter. 

The  only  difference  between  "I"  and  "J"  is  in  stroke  3. 
In  these  two  points  the  letters  must  be  made  to  differ  pro- 
nouncedly, so  that  one  won't  be  mistaken  for  the  other. 

The  "K"  is  a  nice  letter  to  make.  See  that  stroke  5  does 
not  extend  to  the  right  any  further  than  does  stroke  6. 
Note  how  often  strokes  1,  2  and  3  appear  in  other  letters. 

The  "L"  is  the  same  as  the  "E,"  with  the  centre 
stroke  left  out. 


"M"  is  made  in  many  varieties.  This  makes  a  good, 
readable  letter.  Note  the  round  finish  of  stroke  9  instead  of 
the  square. 

In  "N"  we  have  the  combination  of  strokes  1,  2  and  3, 
which  so  often  appear  in  other  letters.  Practise  these 
often. 

The  "O"  is  an  interesting  letter  to  make.  Note  that  the 
beginning  of  stroke  4  is  made  straight  before  it  starts  to 
curve.  Stroke  2  must  be  at  right  angles  with  the  guide 
lines. 

"P"  is  made  of  5  strokes.  Strokes' 4  and  5  are  good  ones 
to  select  for  practice  work.  You  will  find  that  this  letter 
needs  a  lot  of  attention  so  as  to  make  it  appear  graceful. 

"Q"  is  a  repetition  of  "O"  with  stroke  5  added. 

The  "R"  shows  the  same  number  of  strokes  as  the  "P." 
Note  that  stroke  5  pro'ects  slightly  more  to  the  right  than 
does  stroke  4. 

"S"  is  said  by  beginners  to  be  a  stumbling  block,  and 
there  is  no  doubt  that  it  needs  a  good  bit  of  attention. 
The  difficulty  is  in  placing  strokes  1  and  2  together,  so 
that  they  will  appear  graceful.  Stroke  4  should  not  ex- 
tend as  far  to  the  right  as  does  stroke  2,  and  stroke  3  should 
be  about  even  with  that  of  stroke  1. 

Stroke  2  of  "T"  needs  much  practice,  as  it  is  the  only 
appearance  of  this  stroke  throughout  the  alphabet. 

All  the  strokes  of  "U"  are  shown  in  other  letters.  Note 
how  close  at  the  top  of  the  letter  strokes  1  and  3  are  placed. 

The  "V"  shows  a  reverse  of  "A"  with  stroke  4  omitted. 
Care  must  also  be  taken  to  get  the  strokes  1  and  2  at  the 
proper  angles. 

"W"  shows  a  nine-stroke  letter.  Stroke  1  shows  a  little 
variety  in  the  beginning. 

"X"  is  not  a  difficult  letter  to  make,  but  nevertheless  you 
will  find  much  practice  necessary  before  it  can  be  made 
properly.  Stroke  2  is  made  with  the  narrow  side  of  the 
brush. 

This  is  only  one  of  the  many  forms  of  "Y"  that  are 
used  in  modernized  Old  English.  Note  the  graceful  ap- 
pearance of  the  entire  letter.  The  join  of  strokes  4  and 
5  should  be  made  so  as  to  appear  as  one  continuous  stroke. 

"Z,"  while  not  used  as  often  a9  the  other  letters,  its 
formation  should  be  known  off  by  heart. 

The  sign  "&"  is  one  that  is  used  every  day  in  the  daily 
work  of  a  cardwriter.  This  is  only  one  of  the  many  good 
forms  that  can  be  made. 

The  word  "Modern"  show9  different  style  letter  forma- 
tions which  are  only  examples  of  different  varieties  of 
lerters. 

Lower  Case 

The  lower  case  alphabet  shows  much  the  same  straight 
line  strokes,  with  very  little  curve,  so  they  need  little  or  no 
explanation. 


^V^^^       ,,  *  *    *    ■       '      "    F  Stroke  4-  or  Uppercase  Pond  K: 

Stroke   3  of  t/pper  <?ase  "/?  "  Stroke  /  of't/pper  CaseW  ~ 

UUlt!  if  \v\x\AM 

Strokes  /.2.o,t*3.  of  Lower  Case  P         oftfcpir  case  z  *         Stroke   2.  Upper  Case  &c        Strokes  5,  €^  7  tower  Case  "/t. 

• Practice  Exercises-  Fip.  1.    ■ 
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Follow  the  numbers  indicated,  and  draw  the  brush  in 
the  direction  the  arrows  are  pointing  and  you  should  find 
little  difficulty  in  mastering  them. 

The  lower  case  letters  should  be  kept  as  plain  as  pos- 
sible, because  they  form  the  body  of  the  words,  and  the 
plainer  letter  make9  the  word  more  readable. 

Practice  Work 

The  student  must  never  forget  the  importance  of  prac- 
tising the  various  strokes,  especially  when  a  new  alphabet 
is  taken  up.  The  strokes  of  the  modernized  Old  English 
lettering  are  somewhat  different  to  those  shown  previously 
in  these  lessons.  Pick  out  the  strokes  that  are  the  most 
difficult  for  you  to  make  and  practise  them  as  suggested  in 
Fig.  1,  only  practise  them  many  times  more  than  is  here 
shown.  You  will  note  that  combinations  of  strokes  are 
shown  to  be  practised  together.  This  is  especially  good 
exercise.  These  with  practice  can  be  made  without  lift- 
ing the  brush  off  the  card. 

As  in  all  other  lessons  when  brush  stroke  letters  are 
taught,  it  is  absolutely  necessary  that  you  keep  the  brush 
with  a  flat  chisel  point  in  order  to  get  the  desired  effect 
that  this  type  must  have.  Fill  the  brush  first  with  color 
and  then  work  out  on  a  piece  of  waste  card  or  glass  to  a 
good  working  flat  point. 

It  is  a  good  practice  to  have  a  few  greeting  cards  around 
the  store,  placed  in  prominent  places  so  that  they  may  be 
read  by  the  customer.     These  should  be  more  decorative 


than  the  ordinary  merchandise  card.  These  can  be  made 
up  in  very  attractive  designs  and  colorings.  Different 
wordings  can  be  used  as  follows: — 

"We  extend  to  our  many  customers  a  happy  and  pros- 
perous New  Year." 

"To  one  and  all  a  Merry  Christmas." 

"We  wish  you  a  Merry  Christmas  and  prosperity  dur- 
ing the  coming  year." 

"Remember  the  soldier  boy.  Ask  about  our  Xmas  Over- 
seas Boxes." 

The  card,  "The  Season's  Greetings,"  shows  a  very  de- 
corative design.  The  black  outlines  are  made  with  black 
waterproof  ink.  The  background  which  appears  grey  can 
be  made  any  pale  neutral  shade.  The  holly  and  poinsettia 
are  of  natural  colors.  The  circle  is  of  bright  red  with 
darker  red  spots.  The  lettering  is  of  a  semi-script  forma- 
tion. It  is  outlined  with  a  stub  pencil  and  filled  in  after- 
wards. This  type  is  shown  for  a  variety  from  that  shown 
in  the  lesson,  but  the  modernized  Old  English  is  just  as 
effective. 

The  accompanying  card  illustrates  the  use  of  the  alpha- 
bet shown  in  this  lesson.  The  card  is  an  example  of  a  good 
Christmas  card. 


J.  L.  Ratner,  general  merchant,  Ratner,  Sasik.,  has 
been  succeeded  by  Rosenherg-  &  Vicker. 

The  name  of  the  Berlin  Rulbber  Manufacturing  Co.  lias 
been  changed  to  'tJhe  Kitchener  Manufacturing1  Co. 
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PLANS  FOR  CHRISTMAS  WINDOW  DISPLAY 

Suggestions  for  a  Series  of  Tableaux — Snow  Man  or  Santa  Claus  on  Small  Flying  Machine 

— Illustrations  With  Detailed  Descriptions 

Written  exclusively  for  Dry  Goods  Review  by  C.  J.  Noivak. 


PLAN'S  for  the  holiday  backgrounds  for  the  window 
displays  should  be  well  under  way  by  now.     These 
seasonable   suggestions   should   assist   in   enthusing 
the  display  man  towards  this  end. 

To  the  general  public  Christmas  seems  like  a  long  way 
ol't',  but  to  the  alert  merchant,  the  display  man,  it  is  much 
nearer  than  anyone  realizes,  and  it  is  high  time  that  all 
plans  should  be  under  way.  There  is  no  other  season  of 
the  year  that  requires  such  careful  planning  and  prepara- 
tions as  the  holiday  season.  It  is  one  time  of  the  year 
when  money  is  spent  with  that  spirit  of  love  and  giving 
Unit  this  season  brings.  There  should  be  plenty  of  busi- 
ness for  every  merchant  who  has  carefully  purchased  his 
merchandise  to  conform  with  the  needs  and  the  pocket- 
books  of  li is  community.  Therefore,  he  who  is  best  pre- 
pared in  this  end  as  well  as  in  the  attractiveness  of  his 
displays  is  surely  going  to  get  his  share  of  the  holiday 
business. 

There,  are  many  merchants  who  have  the  wrong  im- 
pression, and  look  with  skepticism  upon  holiday  display 
and  business.  They  are  under  the  impression  that  as  the 
public  are  so  enthused  andi  determined  to  buy  and  give, 
their  business  does  not  need  that  preparation  which  is  so 
necessary  to  lend  the  atmosphere  and  spirit  that  their 
policy  should  contain. 

There  is  no  question  but  that  the  store  that  makes  the 
best  appearance,  lights  its  windows  the  most  brilliantly, 
displays  its  merchandise  the  most  attractively,  will  sway 
the  ^multitude  of  buyers  to  its  stock.     'Christmas  time  i> 


the  harvest  time  for  the  retailer,  therefore  he  must  spare 
no  reasonable  amount  of  money  for  advertising  purposes. 
personal  effort  and  thought  toward  making  this  the 
"Hey-day"  of  the  entire  year,  as  a  well-planned  Christ- 
mas season  is  without  question  the  year's  best  invest- 
ment. 

Should  Carry  Appeal  to  Children 

The  merchant  must  not  lose  track  of  the  fact  that  the 
child  is  the  central  figure  at  this  season.  A  store  should 
make  every  attempt  to  appeal  in  its  attractiveness  to  the 
children,  thereby  reaching  the  parent.  Toyland  is,  with- 
out question,  the  magnet  of  the  department  store  to-day. 
Some  stores  may  call  it  "Polar  Land.*'  or  "Santa  Claus' 
Workshop."  "The  Land  of  Dreams."  "Doll  Land,"  or 
any  other  appropriate  synonym.  Many  mechanical  effects 
can  be  arranged  in  the  window  as  well  as  the  interior  in 
combination  with  Santa  Claus  worksfoip  that  will  appeal 
to  the  children.  These  plans  necessarily  must  be  laid  ac- 
cording to  the  circumstances  surrounding  each  individual 
store. 

Souvenirs  Given  Away 

It  might  be  well  to  give  away  souvenirs  in  the  form  of 
inexpensive  toys  and  story  books  with  the  firm's  adver- 
tisement, with  goods  purchased  over  a  certain  amount. 
providing  the  name  and  address  of  each  child  and  parent 
is  registered.  In  this  way  a  store  can  accumulate  a  won- 
derful mailing  list. 

There  are  many  splendid  ways  of  obtaining  decorative 


Illustration  No.  1- 


-For  details  see  article. 
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effects  at  this  time  of  the  year  by 
using-  a  natural  Christmas  tree  Ibotli 
for  exterior  and  interior  trims. 

Tableaux  Found  Successful 

A  tableaux  that  has  heen  found 
very  successful  and  effective  to  get 
people  to  view  your  Christmas  dis- 
plays is  a  series  of  windows  devoted 
to  the  subject  of  "The  nig'ht  before 
Christmas,"  Showing'  .the  parents 
putting-  the  small  children  to  bed  in 
the  one  display;  the  next  display 
"Showing  Santa  iGIaus  coming 
down  the  chimney"  to  fill  the  stock- 
ings; and  the  third  display,  the 
"Children  waking  up  and  finding 
their     Christmas     gifts."        Other 

effective  displays  are:  Ice  caves,  Arctic  regions,  Icebergs, 
Esquimo  houses,  Sledding  scenes,  Skating  scenes.  Many 
of  these  subjects  can  he  skilfully  introduced  into  your 
backgrounds  in  scenic  effects  and  the  merchandise  dis- 
played artfully  in  the  foreground. 

Snow  Man  of  Cotton  Wadding 

A  snow  man  built  of  cotton  wadding  would  be  a  very 
effective  centrepiece.  Airships  or  flying  machines  with  a 
Santa  Claus  therein  can  be  suspended  in  a  large  window 
and  kept  in  motion  by  an  electric  fan. 

Special  precaution  should  be  taken  at  this  time  of  the 
year  in  the  various  displays  to  guard  against  fire;  to 
render  woodwork,  decorative  cloth  or  any  materials  fire- 
proof. The  same  can  Ibe  rendered  so  iby  the  following- 
formula: — Phosphate  of  ammonia,  1  lb.;  chloride  of  am- 
monia, 2  lbs.;  water,  IV2  gallons.  Decorative  materials 
should  be  thoroughly  saturated  and  allowed  to  dry  before 
using. 

The  Window  Displays 

At  this  season  of  the  year  most  every  woman  can  pro- 
fitably employ  her  evenings  at  the  fireside  by  knitting- 
appropriate  articles  which  can  be  given  as  gifts,  and  are 
among  the  most  inexpensive  that  could  be  suggested. 

Our  window  display  No.  1  is  a  usually  attractive  dis- 
play for  holiday  season,  and  should  be  placed  early.  This 
display  can  Ibe  set  up  either  in  its  entirety  in  a  16-ft.  win- 
dow, or  the  centre  section  can  be  used  separately,  or  the 
two  end  pieces  combined,  leaving  out  the  centre,  in  nar- 
rower windows. 

This  display  shows  three  circular  pieces  fastened  to 
plaques  and  decorated  with  seasonable  foliage  to  the 
centre  of  the  (background.  In  each  end  of  the  window 
are  18-in.  pedestals  and  glass  shelves,  over  which  a  12-in. 
pedestal  was  placed  with  a  12-in.  circle  and  a  stand  with 
a  tilting  circle  top,  with  centrepieces,  doilies,  etc.,  as  can 
'be  clearly  seen. 

Window  With  Feminine  Appeal 

In  the  centre  of  the  window  we  have  a  grouping  of 
doilies  and  cushion  cords,  together  with  yarn  and  fancy 
crochet  articles.  In  the  forepart  of  the  window  we  have 
groups  of  embroidery  and  cotton  yarns  and  the  variou? 
accessories,  such  as  knitting  needles,  etc.  This  display 
should  bring  a  wonderful  volume  of  'business  because  of 
its  genuine  feminine  appeal. 

In  display  No.  2  a  panel,  4  ft.  wide  and  6  ft.  in  height, 
is  fastened  to  the  background  and  two  pilasters,  3  in.  thick 
and  8  in.  wide  and  6y2  ft,  in  height,  are  placed  imme- 
diately in  front  of  the  panel. 

A  top  curved  panel,  hacked  with;  grey  to  match  the 
balance  of  the  foreground,  is  arranged  as  shown.  This, 
however,  can  be  left  off.  A  lithographed  'Santa  Claus,  5 
ft.  in  heia-ht.  is  placed  on  a  pedestal,  back  of  which  a  holly 
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Illustration  No.  2 — A  Christmas  design. 

wreath  is  hung.    Roping  and  holly  sprays  with  red  berries 
complete  the  decorative  effect. 

Yours  very  truly, 


@ 

KEEPING  UP   STORE   EQUIPMENT 
Definite  Sum  Set  Down  Each  Year — Splendid  Results — 

The  Value  of  Display 
EVEN  IN  these  trouhlous  times,  many  of  the  smaller 
stores  in  Canada,  and  those  that  are  carrying  on  the  trade 
of  a  general  merchant  where  lines  of  groceries,  hardware 
utensils  for  the  home,  and  other  goods,  take  up  a  consid- 
erable share  of  the  selling  attention  of  the  proprietor,  are 
not  neglecting  the  important  phase  of  merchandising  cov- 
ered by  fixtures  that  provide  some  of  the  finest  aids  to 
selling  goods  that  could  he  devised.  Some  of  the  larger 
merchants  for  a  time  tried  out  a  policy  of  skimping  their 
stores'  needs  in  this  important  particular,  but  are  coming 
back  to  realize  that  the  equipment  that  they  place  at  the 
disposal  of  the  heads  of  departments  for  the  display  of 
the  goods  in  the  store,  and  the  help  they  provide  for  the 
window  trimmer,  count  for  much  in  holding  and  increas- 
ing the  trade  that  they  have  built  up.  Plans  for  the  com- 
ing year  should  include  a  careful  investigation  into  tin- 
various  forms  of  equipment  that  are  now  on  the  market, 
and  an  effort  to  lay  out  at  the  beginning  of  the  year  some 
definite  sum  that  can  he  expended  for  this  purpose.  More 
and  more,  merchants  are  coming  to  learn  that  the  man- 
ner in  which  they  display  the  goods,  both  in  their  own 
departments  and  in  the  windows,  determines  to  a  surpris- 
ing extent  the  sales  of  those  goods. 

Below  are  given  reports  from  a  few  of  the  smaller  hut 
progressive  stores,  in  all  of  which  the  expenditures  on 
equipment  is  regarded  as  sound  business.  A  suggestion 
comes  from  the  practice  of  one  that  every  year  the  store 
should  write  off  10  per  cent,  of  the  value  of  the  fixtures 
to  cover  depreciation.  One  store  expends  every  year  the 
amount  on  new  equipment  that  is  written  off. 

J.  E.  Loughlin,  Estevan,  Sask. — 'We  spend  about  $250 
every  year,  equal  to  the  amount  we  write  off,  the  value 
of  fixtures  each  year. 

As  to  the  value  of  these  to  the  store,  the  returns  are 
"decidedly"  good. 

The  equipment  consists  of  floral  decorations,  draping 
stands,  dress  forms,  card  holders,  new  lighting  fixtures, 
etc. 

T.  E.  Vanstone  Co.,  departmental  store,  Yorkton,  Sask. 
— This  firm  spend  $150  every  year.     No  definite  sum  is  set 


SEASONABLE  TRIM  FROM  MANITOBA  STORE 


A  progressive  trim  of  new  silks  in  a  progressive  Manitoba  store,  H.  C.  Purdy  &  Co.,  of  Dauphin.  This  was  trimmed 
by  the  proprietor  himself,  Mr.  Purdy,  and  deserved  the  favorable  attention  it  received.  Note  the  full  form  uncut 
draping  of  the  silks  and  a  variety  in  a  loose  drape  at  the  left  side.  Accessories  in  hats,  shoes  and  gloves,  and  a 
magnificent  fern,  with  panel  curtains  at  the  back,  are  well  arranged.      There  is  "just  enough"  in  this  window. 


down  for  this  purpose  at  the  beginning  of  the  year.  The 
returns  from  them  are  "always  profitable."  The  equip- 
ment includes  window  backgrounds,  wax  figures,  adding 
machines,  typewriters,  etc. 

Each  year  this  firm  write  off  10  per  cent,  from  their 
fixtures  for  depreciation. 

A.  W.  Crysler,  Delhi,  Ont. — About  $50  a  year  is  spent. 
The  returns  from  the  expenditure  are  "splendid." 

Messrs.  Lang  &  Weppler,  Neustadt,  Ont.,  general  mer- 
chants.— -We  spend  approximately  $75  on  store  equipment 
and  display  fixtures  yearly.  "I  consider  we  make  good 
interest  on  our  investment,  for  a  clean  and  tidy  interior 
always  looks  attractive,  and  draws  people's  attention,  and 
often  leads  the  way  to  very  profitable  sales." 

W.  Knox,  Earl  Grey,  Sask. — This  store  receives 
"Good"  returns  from  their  investments  in  fixtures.  They 
have  bought  a  safe,  a  cash  register,  a  computing  scale,  a 
cheese  cutter,  and  a  delivery  wagon,  among  others,  the  last 
three  years. 


This  drawing  made  for  The  Review  represents  one  of  the 

most  taking  of  last  year's  interior  decorations.     The  bows 

and  streamers  are  of  red  ribbon  with  bells  of  red  and  foliage 

of  green  in  form  of  wreath   attached   to  pillars. 


TO  HUDSON'S  BAY  CO.,  CALGARY 

J.  Burt  Malette,  formerly  advertising  manager  for  P. 
|R.  MacMillan,  of  Saskatoon,  has  been  appointed  to  a 
similar  position  in  the  Hudson's  Bay  Co.'s  store,  Calgary. 


CHRISTMAS  SELLING  METHODS 

(Continued  from  page  74) 

Quieter  Tones  for  the  Boxes 

The  boxes  used  by  Henry  Morgan  &  Co. — The  Colonial 
House — are  exceptionally  neat,  and  the  feature  of  them 
is  the  quiet  good  taste  of  their  color,  shape,  and  design. 
While  boxes  patterned  all  over  with  holly  leaves,  or 
Father  Christmas  faces,  may  make  a  hit  with  some  classes 
of  trade  in  selling  suit  lengths  at  'Christmas,  the  great 
department  stores  incline  to  the  refined  and  exclusive  in 
this  respect.  Dark  greys,  cool-toned  browns  relieved  with 
dark  green  or  pure  clear  red,  crimson  or  'brown  bordered 
edges,  are  the  color  schemes  of  successfully  used  suit 
length  boxes  in  Christmas  dress  goodls  selling  campaigns. 

Use  Cardboard  Instead  of  Frills 

The  Henry  Morgan  Co.  go  farther  than  many  other 
firms  in  securing  absolute  freedom  from  the  slightest 
tendency  to  frill  and  ornamentation  in  the  boxes  for  dress 
goods  at  Christmas.  The  inside  edges  of  a  dress  goods 
box,  as  every  retailer  knows,  are  usually  fringed  with 
pierced  paper  prettily  patterned.  This  edging  is  apt,  if 
the  goods  are  examined  much  at  the  counters,  to  get  torn 
and  ragged.  Even  a  slight  slip  of  busy  fingers  in  packing 
a  dress  length  may  crumple  the  frilling,  giving  the  box 
an  untidy  appearance  when  opened.  The  Henry  Morgan 
Co.  use  a  firm,  straight-edged  card  bordering',  specially 
made,  which  fits  right  around  the  material  folded  within 
the   box,   and    sets   it   off    exceptionally     neatly,    with    no 
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chance  of  tear,  raggedness,  untidiness,  or  the  faintest 
suspicion  of  the  "cheap  chocolate  box"  suggestion.  Firms 
going  in  for  high-class  dress  goods  salesi  at  Christmas  may 
mark  this  idea.  The  straight-edge  border  goes-  ideally 
with  the  gift  giver's  card  laid  upon  the  goods,  and  the 
severe  simplicity  can  always  be  relieved  with  a  tiny  touch 
of  ribbon  where  the  salesman  detects  in  the  customer  the 
desire  for  a  little  more  "festivity." 

Many  firms,  however,  and  high-class  firms  also,  find 
the  usual  frilled  paper  edging  perfectly  satisfactory,  and 
on  the  principle  that  the  customer  is  buying  the  goods,  not 
the  packing,  less  attention  perhaps  to  this  detail  makes 
slight  difference  to  sales. 

Silk  Blouse  Lengths 

In  silks  as  well  as  the  heavier  dress  goods  the  same 
ideas  are  essential.  Silk  blouse  lengths  in  dainty  boxes, 
with  more  room  for  elaboration,  and  fancy  effects,  make 
good  Christmas  gift  ideas,  and  successful  sales  getters. 

Cheaper  Cotton  Gifts  Also 
Even  the  cotton  goods  counter  can  do  something  in 
the  same  line,  for  many  mistresses  make  a  point  at  Christ- 
mas to  present  their  maids  with  one  or  more  wrapper 
lengths,  and  often  with  a  better  good's  dress  length  also. 
In  gift  lines  for  this  particular  class  of  trade  the  "pretty 
box"  counts  for  more  than  in  other  dress  goods  gift  line?. 
and  too  severe  simplicity  of  the  box  may  be  found  to  re- 
tard sales. 

SELLING  GLOVES  FOR  XMAS 

BY  USING  CERTIFICATES 

THE  METHOD  of  selling  gloves  by  certificate  for  Christ- 
mas has  been  played  up  strongly  in  one  of  the  large 
Toronto  stores  in  other  years,  and  has  proved  very  suc- 
cessful. It  has  many  advantages.  In  the  first  place,  a 
customer  is  saved1  much  delay  in  the  busy  Christmas  rush 
when  she  can  simply  hand  in  a  dollar  and  a  half,  two 
dollars,  or  whatever  she  wants  to  pay  for  her  gift,  is 
handed  her  certificate  and  walks  away.  Then  she  does 
not  have  to  run  the  risk  of  buying  a  wrong  size,  and,  too, 
the  receiver  is  able  to  choose  her  own  gloves,  and  so  be 
thoroughly  satisfied  as  to  color  and  fit. 

The  firm  referred  to  makes  it  a  point  to  carry  very 
large  stocks  of  gloves  through  the  Winter  season,  so  that 
the  receiver  has  just  as  good  a  choice  after  Christmas  as 
if  the  gloves  had  been  bought  for  her  before. 

May  Exchange  for  Hosiery 

The  hosiery  department  works  with  the  glove  depart- 
ment to  some  extent,  so  that  if  hosiery  is  preferred  to 
gloves  they  may  be  had  to  the  value  of  the  certificate,  but 
the  money  may  not  Ibe  used  in  other  departments.  Nor 
does  the  firm  make  a  practice  of  refunding  money  on  cer- 
tificates unless  the  consent  of  the  purchaser  is  given. 

The  only  drawback  to  this  system  is  that  the  receiver 
knows  exactly  the  value  of  the  gift,  but  the  fact  that  this 
firm  sold  $5,000  worth  of  certificates  last  year  shows  that 
in  many  cases  that  condition  is  not  a  difficulty. 

Exchanging  After  Christmas 
When  the  gloves  themselves  are  sold  before  Christmas, 
they  are  freely  exchanged,  if  desired,  so  long  as  they  are 
still  in  good  condition.  Firms  know  their  own  gloves,  so 
the  bill  of  sale  is  not  necessary.  This  gets  over  the  diffi- 
culty of  cases  where  the  price  is  not  to  be  known.  Here, 
too,  the  customer  may  pay  more  and  get  a  better  quality, 
or  may  exchange  for  hosiery,  but  the  money  is  not  re- 
funded without  the  giver's  consent,  and  the  saleman  has 
to  do  a  good1  deal  of  mind  reading  in  some  instances. 


NOVELTY  IN  CHRISTMAS   DECORATIONS 


^^£*j?j2 


**A 


A  new  stunt  in  the  decorative  line  for  Christmas  in 
the  setting  of  holly  or  poinsettia  in  pots  for  use  in 
stores,  or  in  windows,  and  also  for  selling  to  private 
customers  for  house  decorations,  for  a  table  or  window. 
Shown  by  Abbot   Bros.,  Bay  St.,  Toronto. 

METHODS  OF  DISPLAY 

IN  TOY  DEPARTMENT 

Last  November,  just  when  the  Christmas  selling  sea- 
son for  toys  was  opening,  a  toy  department  made  a  most 
attractive  display  of  toy  soldiers.  Against  a  drop  scene 
painted  with  an  Autumn  landscape  and  framed  in  ever- 
greens and  Fall  foliage  borrowed  from  the  store  decora- 
tors' department  was  planned  an  extensive  fort,  partly 
built  up,  and  partly  made  of  toy  forts.  The  display  was 
in  tiers,  and  was  covered  with  green  felt,  and  there  were 
wide  spaces  representing  drill  and  parade  grounds,  com- 
municating with  each  other  !by  winding  roads.  Regiments 
of  cavalry,  infantry,  and  artillery,  rifle  regiments,  and 
boy  scouts  were  shown  on  parade  or  drill,  and  guns  were 
being  pulled  by  teams  of  horses  up  the  miniature  hills 
and  down  inclines.  Then  there  were  camps  composed  of 
rows  of  bell  tents  with  the  Red  Cross  tent  and  nurses. 
Almost  any  store  could  put  in  a  display  of  this  kind;  per- 
haps not  so  elaborate,  but  still  showing  what  grand  games 
can  be  played  with  a  few  boxes  of  tin  soldiers. 

Provision  for  floating  ships  is  another  attraction  that 
should  be  provided  for.  Some  stores  provide  large  metal 
tanks,  and  there  is  some  one  told  off  to  wind  the  toys  up 
and  keep  them  moving.  If  the  tank  is  backed  by  a  level 
platform  the  same  height  on  which  the  mechanical  toys 
are  displayed  the  interest  is  doubled.  In  the  majority  of 
stores  electricity  can  (be  utilized  and  a  very  attractive  dis- 
play built  up. 


J.  A.  Martens,  general  merchant,  Dalmeny,  Sask.,  has 
sold  to  H.  Warkentin. 
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EQUIPMENT    AND    DISPLAY 


The  easiest  thing 
i  n   the    wo  r  1  d 


is  to  lose  money 
when  purchasing 
such  absolute 
necessities  a  s 
display  fixtures 
and  wax  fig- 
ures. Junk  is 
plentiful  and  is 
too  apt  to  al- 
lure by  a  coni- 
b  i  n  a  t  ion  of 
cheapness  and 
surface  quality. 
The  safe  way  is 
to  buy  from  a 
specialty  house 
who  manufac- 
ture their  own 
goods  and 
stand  behind 
them. 


One  of  our  man  v   beautiful    models. 


IN 


CL  AT  WORTHY 

WAX  FIGURES,  FORMS 
AND  DISPLAY  FIGURES 


You  will  get  abso- 
lutely reliable  quality 
at  the  most  reason- 
able prices. 

Our  range  is  complete 
— positively  every- 
thing for  modern 
merchandise  display, 
including  our  fine 
line  of  Wax  Figures 
and  Papier  Mache 
Forms,  made  in  our 
own  extensive  work- 
rooms under  the  per- 
sonal supervision  of 
Mr.  C.  G.  Clatworthy. 

Our  wax  figures  are 
not  equalled  by  any 
other  maker  in  Can- 
ada. 

Complete  Catalog  on 
request. 


No.  107S  A- WAIST  FORM 


Clatworthy  ®*  Son,  Ltd. 

The  Largest  Manufacturers  of 
Store    Equipment   in   Canada 


Established  1R96 

161  King  Street  West 


Incorporated  1908 

:  Toronto 


Order  Your  Xmas 
Decorations  NOW 

We  have  the  very  latest  ideas  in  Christmas  de- 
signs for  your  window  trimmings  and  Store  In- 
teriors —  Holly,  Poinsettia,  Wreaths  and  Vari- 
gated  Leaves.    Send  your  Xmas  order  now. 

Manufactured  in  Canada. 
Get    Illustrated    Catalogue — Keep    it    handy    for 
reference. 


Abbott  Bros., 


'76  Bay  Street 

TORONTO 


-m     Waste    Paper 
J                  Balers 

[      "  Climax  " 

All  Steel  Fireproof 

Will  turn  your  waste 
paper     into     money 
and  keep  down  your 
insurance  rate. 
Made   in    12    sizes. 

Send  for  Catalogue. 

Climax   Baler  Co. 

Hamilton,  Ontario 

Lockers  that  are  made  of  wood 

are  most  unsanitary  and  an 
additional  fuel  in  case  of  fire 
Our  metal  lockers  are  highly  sani- 
tary and  made  on  strictly  hygienic 
principles. 

They  will  not  burn,  and  they  oc- 
cupy but  a  small  space.  They  are 
light  and  airy,  and  each  has  a 
different  lock. 

These  lockers  are  a  creat  benefit  to 
places  where  a  number  of  people  are 
employed.  They  prevent  contact  of  one 
person's  clothing  with  another's,  thus 
avoiding  possible  contaeion. 
We  manufacture  Steel  Shelving 
for  all  purposes.  Inquiries  soli- 
cited. Write  for  Catalogue. 

Canada  Wire  and  Iron  Goods  Co. 

HAMILTON  ONTAIIIO 


96 


EQUIPMENT    AND     DISPLAY  Dry  Goods  Review 

ONKEN'S  Improved  Window  Display  Fixtures 


$37.^  For  10  Years'  Show 

Window  Service 


PATH 

UNITED  S1ATE: 
AND  FOREIGN 
COUNTRIES 

The  Storage  Chest.  The  222YOUNITS  that  makeup  this  set  are 
put  up  in  A  HARDWOOD,  HINGED  LID  STORAGE  CHEST  (oiled  finish). 
A  good  place  to  keep  any  part  of  the  set  that  is  not  being  used. 


Can  You  Beat  This  ? 


W 


E  mean  by  this  statement  that  you  can  make 
500  original  window  trims  with  this  $37. 50 
set    of    Interchangeable     Window     Display 


Fixtures. 

•J  By  making  a  different  trim  each  week  the  set  will 
last  you  ten  years  and  then  you  will  not  have  ex- 
hausted the  wonderful  possibilities  of  this  great  set  of 
window  display  fixtures. 

^  This  means  a  cost  of  7  cents  per  week  for  a  set 
of  window  display  fixtures  that  will  help  you  make 
genuine  trade-pulling  window   trims. 

q  We  have  a  list  of  5000fi-ms  that  have  RECENT- 
LY bot  these  fixtures,  firms  that  stand  high  in  the 
trade  and  who  unhesititingly  recommend  the  superior 
usefulness  of  these  fixtuies  for  making  quick  and 
effective  window  displays. 

<J   We  will  mail  this  list  on  request. 

Read  further  about  this  wonderful 

Set  for  Dry  Goods  Stores 

Hundreds  of  Trims.  With  this  set  over  500  original  trade  pulling 
window  trims  can  be  made  and  at  no  time  making  any  two  alike, 
besides  hundreds  of  standard  and  odd  window  fixtures  can  also  be  made. 

Can't  Wear  Out.     ONKFN    YOUNITS  are  now   made  so  thev  cannot 

show  any  wear.  The  NEW  construction,  the  '"Sunken  Steel  Socket" 
takes  the  place  of  the  old  construction.  There  are  now  NO  Screws 
Screwing  Into  Wood.  They  will  now  last  for  many  years.  The  con- 
struction is  sturdy  and  high  grade  throughout.  Simplicity  in  detail  is 
the  principle. 

A  Book  of  Window  Trims  Included.  A  large,  beautiful  book  of 
many  captivating  trims  made  with  this  set  will  be  sent  FREE  with  this 
set.  This  book  is  a  help  to  any  window  trimmer. 

Made  of  Oak.  The  entire  set  is  made  of  thoroughly  KilnDriedOak. 
The  metal  parts  of  eold  rolled  steel,  each  YOUN1T  is  accurately  mach- 
ined to  fit  right  and  made  interchangeable. 

Our  Guarantee.  We  guarantee  to  replace  this  set  FREE  OF 
CHARGE  any  time  within  one  year  if  it  proves  defective  in  any  way 
through  construction  or  parts  not  fitting  satisfactory. 

Our  Standard  Finishes.  We  will  ship  this  set  in  either  Weathered, 
Golden  or  Antique  Oak,  all  in  a  soft,  mellow  wax  non-scratchable 
finish. 


No.  102 
No.  102k, 


FULL  SET 
22    YOUNITS 


HALF  SET 
22  YOUNITS 


$37.50 

$18.50 


Shipping  Weight  1 16  lbs.  and  j'o  lbs.  respectively. 

F.  O.   B.    Hamilton,   Ont.,   London   Liverpool  and 

Glasgow. 

ORDER  THRU  YOUR  JOBBER  OR    DIRECT. 

The   Oscar  Onken  Co. 

No.  381   4th  Street,  Cincinnati,  Ohio,  U.S.A. 

Quick  Shipments.     Address  all  correspondence  to  Cincinnati. 

Send  for  Younit  Catalog.   Stock  is  also  carried  in 

Canada,  England  and  Australia. 


Stock  Carried  in  Cincinnati,  New   York,  San  Francisco,\Canada,  England  and  Australia 
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rdCIS    dRU    yllCllcS      by  any  other — in  fact  not  afforded  by  any  other. 

=  =  -Is   there    another   service    that   offers   a    double 

cheek  in  the  matter  of  change  making!  Is  there  another  that  equally  secures 
the  merchant  's  money — thai  is  to  deposit  it  and  all  other  matters  of  record  emanat- 
ing from  the  sales  counters,  in  a  common  centre  (the  Office)  without  the  sales- 
men  leaving  their  customers,  whether  the  transaction  is  cash,  charge  or  barter? 

Is  there  another  to  give  an  itemized  record  of  all  purchases  by  cus- 
tomers, to  show  the  amount  of  money  recived  by  every  salesman,  and 
the  change  given  in  return?    Is  there  another  combining  these  advant- 
age s  without   steps   to  and   from  the  office — and  hence  the  saving  of 
time  and   labor? 

.Move  information  and  many  illustrations  in  our  catalogue  D,  may 
be  had  for  the  asking. 


GIPE-HAZARD  STORE  SERVICE  CO.,  LTD 

97   ONTARIO  STREET.    TORONTO.    CANADA 


Level,  grade  and  per- 
pendicular wire  Cash 
Carriers.  Parcel  Car- 
riers, Cable  Carriers 
and  Pneumatic  Tubes 


Mr.  Merchant 

See  that  your  clerks  and  department  heads 
read  this  paper  regularly,  it  will  increase 
their  efficiency.  Watch  closely  the  adver- 
ment  for  new  selling  arguments,  it  will  help 
increase  sales.  There  is  always  room  for 
the  man  who  knows. 


The  man  who  does  not  advertise  simply 
because  his  grandfather  did  not  should  wear  knee 
breeches  and  a  wig. 

The  man  who  does  not  advertise  because 
it  costs  money  should  quit  paying  salary  for  the 
same  reason. 

The  man  who  does  not  advertise  because 
he  doesn't  know  how  to  write  an  advertisement 
should  quit  eating  because  he  can't  cook. 

The  man  who  does  not  advertise  because 
somebody  said  it  did  not  pay,  should  not  believe 
the  world  is  round  because  the  ancients  said  it 
was  flat. 
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THE   VERY  NEWEST! 

DISPLAYS    THAT   WILL   BOOST 
YOUR    CHRISTMAS    SALES 


This  new  Richardson 
Waist  Form  will  enable 
you  to  display  your 
Christmas  Waists  to  ad- 
vantage. The  arms  are 
adjustable  at  b  o  t  h 
joints,  permitting  wide 
scope  of  action.  Arms 
can  be  removed  when 
not  required.  With 
black  girdle  and  arms, 
$8.00;  without  arms, 
$5.50. 

Send  your  order  in  now 
for  immediate  shipment 
and  make  a  bid  for  big 
Xmas  selling. 


Waist  Form. 
Adjustable 
Arms  or  can 
be  used  with- 
out arms. 


A.  S.  Richardson    & 
Company 

Showroom  —  99    Ontario   St.,    Toronto 
Factory — 101    Ontario    Street,   Toronto 


This  absolutely  new  skirt  form  lias  vel- 
veteen belt  ami  weighted  enameled  legs- 
lines  nut  require  a  brace.  The  correct  lines 
ami  attractive  finish  will  give  dignity  to 
your  display.     Price      -       -      -  $10.00 


Don't  Be 
a   Clerk 

ALL 
Your  Life 


VHO> 
KNOWS? 


IS    )%u 


MA 

WHOYtf 


A  Summer  Course 

in  Window  Trimming,  Show  Card  Writing 
or  Advertising  will  prepare  you  for  a  position 
in  a  field  that  is  not  overcrowded.  One  in 
which  you  can  earn  good  pay  and  never  be 
out  of  work. 

A  few  weeks  in  New  York  at  the  E.  T.  S. 
will  make  you  a  bigger,  broader  man,  able  to 
hold  a  better  position. 

Write  to-day  for  further  information. 

ECONOMIST  TRAINING  SCHOOL 


247-249  W.  39th  Street 


New  York  City 
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BUYERS'   GUIDE 


Will  Pay  Spot  Cash 

for  surplus  or  entire  stocks  of 
general  merchandise. 

Would   also    take   short  lease 
off   your  hands. 

Send  for    further   information 

to-day. 


DOMINION 
AUCTION    HOUSE 

"AUCTIONEERS  TO  THE  TRADE" 

20-22     WELLINGTON     ST.    W. 
TORONTO,    ONT. 


Want  Ads. 


If  you  want  a  buyer  for  your 
business,  or  have  a  situation 
to  fill  or  want  a  situation, 
send  us  a  Condensed  Adver- 
tisement, There  is  someone 
who  is  looking  for  a  proposi- 
tion such  as  yours.  For  two 
cents  a  word  you  can  speak 
across  the  continent  with  a 
condensed  advertisement  in 
this  paper. 

Try  it  out 


Condensed   Advertisements 

AGENTS  WANTED 

WANTED— AN  AGENT  WITH  A  KNOW- 
"  *  ledge  of  the  Furnishing  Trade,  "to  sell 
Lace  and  Madras  Curtains  and  Nets  for  a 
firm  of  British  Manufacturers."  Address 
"Lace."     Wm.  Porteous  &  Co.,  Glasgow. 

■pELIABLE  AGENT  REQUIRED  TO 
•"  represent  English  Button  Manufactur- 
ers. Must  be  well  established  and  have 
a  thorough  knowledge  of  the  trade.     State 


references.  Box  76,  Schroeder's  Advertising 
'iffices.  Trump  Street.  London,  England. 
T  IN' ENS— AFTER  WAR,  IRISH  MANU- 
-^  facturer  requires  agents  principal 
American  centres.  Specialties — tailoring 
goods,  crash,  dress  linen,  tarpaulin  canvas. 
Apply  Box  52,  Dry  Goods  Review,  88  Fleet 
Street,   London,  England. 

ZIZZ       FOR  SALE  ~ 

TjlOR  SALE  —  WELL  ESTABLISHED 
-^  dry  goods  business;  stock  about  $12,000. 
For  particulars  apply  Estate  G.  W.  Mc- 
Kibbou,  154  Bank  St.,  Ottawa. 


LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines, 
Window  Decorations,  Japanese  and 
Chinese  Decorations,  Papier  Mache 
Novelties,  Electric  Lighted  Flower 
Bushes.  Write  for  our  104  page 
Catalogue.     It's  free  for  the  asking. 

The  Botanical  Decorating  Company 

(Incorporated.) 
504  South  Fifth  Avenue.  Chicago,  III. 


TRAVELLER 

for  Dry  Goods,  Ready-to-Wear,  or  Specialty  line, 
open  for  engagement  Sept.  1st.  Conversant  with 
Western  trade.  State  proposition  with  full  par- 
ticulars.      Box    18C,    Dry    Goods    Review. 


KINDLY    MENTION 
THIS  PAPER  WHEN 
WRITING    TO    AD- 
VERTISERS. 

MISCELLANEOUS 

/CANADIAN  DRY  GOODS  FIRMS  DE- 
^  siring  to  advertise  in  the  best  European 
commercial  and  trade  papers  should  apply 
for  estimates  to  Neyroud's  International 
Advertising  Agency,  14.8  Cheapside,  London, 
England.      Established    1879. 

■vrOVELTIES  AND  NOTIONS  IN  LADIES 
-^  Dress  and  Haberdashery  wanted,  on 
Royalty  or  purchase.  Good  paying  lines 
only  considered,  and  those  of  packet  or 
card  variety  preferred.  British  Patents 
taken  out  if  necessary.  Write  777  Sells 
Advertising  Offices.   Fleet  Str.,  London. 


PAPER'S  SENSATIONAL  ATTACK 

(Continued  from  page  53) 
advertised  that  it  was  selling-  at  $4  what  was  offered  as 

worth    $7.50    by    .      Shortly    after    this    were 

informed  that  their  advertising  was  no  longer  acceptable 
to  the  paper,  and  a  little  later  made  the  following  ex- 
planation : 

"Due  to  a  mistake  in  our  stock  rooms,  a  quantity 
of  suits  which  our  buyer  had  rejected  as  not  being  up 

to   ■ standard     were     inadvertently     sent     down 

and  included  in  the  sale,  instead  of  being  returned 
to  the  manufacturer." 

As  to  this  the  writer  remarks:  "As  to  the  credibility 
of  this  I  have  no  comment  to  offer."  The  article  adds 
that  the  store  is  ever  ready  to  refund  the  money  if  the 
goods  are  not  satisfactory,  but  "restitution  for  the  offence 
of  selling  misrepresented  goods  does  not  and  can  not 
justify  a  repetition  of  the  same  offence." 

"The  mechanism  goes  on   in    an   endless   chain 

of  Iceland  foxes,  each  chasing  the  tail  of  a  little  hleater 
just  in  front  of  him." 

'The  newspaper  had  complained  last  year  at  the  time 
of  the  sale  of  a  job  lot  of  goods,  of  "absurdly  high  prices 
represented  as  bargains."  The  store  "Confessed  that  too 
great  latitude  had  been  allowed  to  the  advertising  manager 
and  found  a  new  man  for  the  position." 
But — the  misrepresentation  went  on. 

Another  Store  That  Reformed 
The  Tribune  cites  the  case  of  another  store  that  it  in- 
vestigated.     The   management  replied:   "Nothing  to   say 
except  that  we  didn't  know.     And  that's  no  defence.    We 
ought  to  have  known.     You've  got  the  goods.     We'll  taki> 


our  medicine."  But  the  article  that  was  set  was  never 
printed.  The  store  closed  down  and  did  some  ethical 
as  well  as  physical  cleaning  up.  To-day  "they  are  doing 
an  absolutely  straight,  honest  'business,  and  doing  more 
of  it  than  when  they  were  crooked,''  declares  the  Tribune. 

But,  to  quote  again:  " were  caught  with 

the  goods.  They  had  their  chance.  They  seemed  to  take 
it.  Again  they  fell  into  the  evil  way  of  the  liar  in  print. 
Again  and  again  they  were  warned,  and  now  they  must 
reckon  up  the  profit  to  their  pocket  as  against  the.  loss 
to  their  good  repute." 

The  full  page  article  concludes: 

"One  fact  may  fittingly  be  presented  for  the  con- 
sideration of  .     It  is  a  fact,  the  recognition  of 

which  is  essential  to  the  decent,  honorable  conduct  of  any 
merchandising  business.     It  is  this: 

"Advertising  is  the  voice  of  the  store. 

"No  store  can  endure  whose  voice  utters  less  than 
the  truth." 


BLEACHING  A  DANGER  IN  LINEN  SITUATION 

While  the  majority  of  buyers  are  inclined  to  hold  back 
for  lower  prices  a  new  element  may  affect  future  prices 
considerably,  the  high  price  and  the  scarcity  of  bleaching. 
Unless  something  happens  to  relieve  the  situation  or  a 
substitute  is  found  there  is  likely  to  be  a  scarcity  both  of 
linen  and  cotton  white  goods. 


A  charter  has  been  granted  the  Panther  Rubber  Co.  of 
Sherbrooke,  Que. 

Mrs.  C.  Martel  has  succeeded  Evelyn  Bornefeldt,  mil- 
liner, Gull  Lake,  Sask. 
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COATS  EXCLUSIVELY 


For  Balance  of  this  Season 


THE  GENUINE 

SIROLLER 


TRADE  MARK  RE«.  U.S.  PATENT  OFFICE 

A  NEW  MODEL  $1f].50 

For  November  Business      I  U 

This  coat  offers  great 
value,  even  more  than 
our  No.  961  Coat,  of 
which  we  sold  thous- 
ands  during   October. 

Other  models  in  most 

wanted  materials  up  to 

$35.00 

IMMEDIATE  DELIVERY 
Write,  Wire  or  Call, 

I.  Grossman  &  Son 

38-44  East  30th  Street 

(Near  Madison  Ave.) 

NEW  YORK  CITY 


No.     89IN — Made    in     Velour,     loose    hanging  model, 

rape      convertible,      plush      collar.      Colors:  Brown, 

Green,     Plum,     Oxford,     Navy     and     Heather.  Terms 
aft    10  days. 


$10.50 


101 


GIFTS  FOR  MEN  TRAINING  HERE  AS  WELL  AS 

OVERSEAS 


PLANS  for  the  organization  of  a  soldiers'  gift  de- 
partment were  discussed  in  the  October  issue  of 
THE  REVIEW,  and  a  number  of  stores  have  fol- 
lowed the  lines  suggested.  All  indications  are  that  the 
numlber  of  gifts  sent  overseas  this  Christinas  season  will 
exceed  many  fold  that  of  last  year,  even  allowing-  for  the 
fact  that  the  number  of  Canadian  soldiers  overseas  this 
year  is  vastly  greater  than  twelve  months  ago. 

One  sign  that  the  idea  of  gifts  for  the  men  at  the 
front  has  become  immensely  popular  throughout  'Canada 
comes  from  the  newspapers  who  have  'been  devoting  con- 
siderable space  to  the  subject.  Some  merchants  have 
been  using  special  ads  in  connection  with  reading  matter 
on  this  subject.  Among  these  is  one  of  Almy's,  in  the 
Montreal  store,  with  three  "boxes"'  specially  mentioned, 
at  $1,  $2  and  $3.  The  first  named  contains  1  cake  of 
soap,  1  cake  shaving  soap,  1  tube  tooth  paste,  1  shaving- 
brush,  1  tooth  brush,  1  package  tobacco,  1  face  cloth,  and 
a  greeting  card  with  verse.  In  the  others  are  in  addition, 
handkerchiefs,  talcum,  a  hair  brush,  a  safety  razor,  etc. 
The  store  announces  that  the  price  includes  "all  packing 
and  postage  charges." 

One  paper  suggests  that  the  nurses  at  the  front  should 
he  remembered,  as  well  as  the  "soldier  boys" — handker- 
chiefs, perfume,  gloves,  candies,  and  so  on. 

Gifts  the  Soldiers  Enjoy 

An  officer  just  returned  from  the  front  makes  sugges- 
tions for  these  Christmas  gifts  that  include  the  follow- 
ing: Light  socks,  mufflers  and  mitts,  either  with  the  fin- 
gers and  thumbs,  or  the  shortened  kind.  Woolen  glove* 
are  also  useful.  Khaki  handkerchiefs,  or  colored  ban- 
danas— for  there  is  a  famine  in  "wipes" — soap  and  tow- 
els, tooth  powder  and  tooth  paste,  a  tooth  brush  and  a 
safety  razor,  a  corkscrew  and  a  tin  opener,  an  unbreak- 
able mirror,  candies,  soup  tablets  and  candles.  These 
with  leather  goods,  could  form  a  list  for  an  ad. 

Also  for  the  Men  Training  at  Home 

But  while  you  advertise  your  store  as  a  gift  centre  for 
the  men  overseas,  what  about  those  in  camps  in  Canada, 
quartered  in  town  and  city,  some  hundred  thousand 
strong?  All  these,  or  nearly  all,  we  trust,  have  relatives, 
and  if  you  suggest  the  arranging  of  Christmas  gifts  foi 
these,  even  if  they  are  to  be  allowed  leave  of  absence  in 
many  cases  to  re-visit  their  homes  sometime  around  Christ- 
mas, you  will  find  the  ones  at  home  will  welcome  the  op- 
portunity afforded  by  your  store,  and  apart  altogether 
from  the  business  value  of  the  sales  that  are  made  there 
will  ibe  the  favorable  sentiment  created  for  the  store. 
These  latter  sales  should  prove  fairly  brisk  right  up  to 
Christmas  where  the  overseas  gifts  must  be  away  by  the 
end  of  November. 

Under  the  heading,  "Parcels  packed  free  for  the  boys 
at  the  front,"  one  store  uses  the  following  announce- 
ment:—  |  f  j 

"We've  opened  a  special  department  for  the  proper 
packing  and  wrapping  of  parcels  which  customers  are  de- 
sirous of  sending  to  the  boys  overseas,  on  the  street  floor, 
aisle  3  rear.  This  special  packing  and  wrapping  desk  is 
at  the  disposal  of  our  customers.  All  that  is  necessary  is 
to  ask  the  clerk  to  mark  your  purchase  "For  Overseas" 
and  have  same  brought  to  the  Information  Bureau,  where 
it  will  be  weighed  and  cost  of  postage  given  you.  You 
can  safely  leave  the  matter  of  forwarding  in  our  care,  as 
we've  a  special  staff  attending  to  this  end  of  the  idea.    If 


you've  a  few  small  articles  or  parcels  that  you'd  like  to 
enclose  with  the  purchases  you've  made  here,  please  un- 
derstand that  we'd  be  more  than  pleased  to  enclose  them 
with  our  packages.  There  is  absolutely  no  charge  (ex- 
cept postage)   for  this  service. 

ON  ACTIVE  SERVICE 


LIEUT.  J.  M.   THOMPSON, 

Treasure?-  Dominion  Oilcloth  Co.,  who  is 

attached  to  the  2U5th  Battalion,  C.E.F. 

The  following  are  the  rates  for  parcels  overseas:  To 
England,  12  cents  for  each  lb.,  with  a  limit  of  11  lbs.  To 
France,  up  to  3  lbs.,  24  cents  a  lb.,  from  5  to  7  libs.,  32 
cents;  limit  of  weight,  7  lbs.  To  Egypt  and  Salonika,  1 
lb.,  32  cents;  2  lbs.,  40  cents;  3  lbs.,  48  cents;  4  lbs.,  74 
cents;  5  lbs.,  32  cents;  G  lbs.,  90  cents;  7  lbs.,  98  cents. 

The  expr* ss  rates  are  as  follows: — 1  lb.,  $1.35;  2  lbs., 
$1.45;  4  lbs,  $1.85;  5  lbs.,  $1.95:  7  lbs.,  $2.20;  10  lbs., 
$2.35;  12  libs.,  $2.50;  14  lbs.,  $2.55;  15  lbs.,  $2.60;  20  lbs., 
$3;  25  lbs.,  $3.50;  30  lbs.,  $3.90;  35  lbs..  $4.30;  40  lbs., 
$4.45;  45  lbs.,  $4.70;  50  lbs.,  $4:85;  55  libs.,  $5.50;  56 
lbs.,  $5.70. 

© 

SON  OF  MR.  JULIAN  SALE  GIVES  UP  LIFE 

Following  six  months'  active  service  in  the  trenches, 
Lieut.  Gordon  Nicholson  Sale,  a  well-known  Toronto 
bowler,  and  son  of  Julian  Sale,  has  been  killed  in  action. 
He  was  gazetted  to  the  74th  Battalion  about  a  year  ago. 
He  is  survived  bv  a  wife  and  two  children. 


Mr.  R.  D.  B.  Timmins,  general  merchant,  Grandview, 
Manitoba,  accompanied  by  his  wife,  arrived  in  Toronto 
on  a  motor  trip  last  month.  Mr.  and  Mrs.  Timmins 
visited  friends  in  a  number  of  Ontario  towns  before 
returning  to  the  West. 
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specially  constructed.  The  album  contains,  besides  the 
names  of  the  subscribers,  forty  pases  of  beautiful  water 
color  paintings  of  Donacloney  and  the  neighborhood. 


A  prominent  Canadian  manufacturer  was  removed  on 
Oct.  27,  when  the  death  took  place  of  George  H.  Hees, 
founder  of  and  president  of  George  H.  Hees,  Son  &  Co., 
a  leading  window  shade  and  upholstery  manufacturing 
firm.  Mr.  Hees  was  born  in  1841,  near  Syracuse,  N.Y., 
and  established  a  factory  in  Toronto  in  1887,  taking  as 
partner  his  son,  William  R.  Hees,  and  with  him  extensive 
connections  were  made  with  mills  in  the  United  States. 
Mr.  Hees  was  regarded  as  a  pioneer  in  Canada  of  a  num- 
ber of  lines  of  manufacture. 

His  activities  were  not  confined  to  his  immediate  busi- 
ness, 'but  his  skill  and  counsel  were  sought  after  in  a  num- 
ber of  directions.  He  was  president  of  the  Merchants' 
Fire  Insurance  Co.,  vice-president  of  the  Adams  Furniture 
Co.,  that  has  made  a  conspicuous  success  of  the  instal- 
ment plan  for  house  furnishing,  also  vice-president  of 
the  Sterling  Realty  Co.',  and  a  director  in  the  Title  & 
Trust  Co.,  the  Crown  Life  Insurance  Co.,  and  the  Colum- 
bia Mills,  Inc.,  of  the  United  States. 

Mr.  Hees  twice  took  a  trip  around  the  globe  and  wrote 
a  series  of  instructive  and  entertaining'  articles  in  regard 
to  his  travels.     He  leaves  three  sons  and  two  daughters. 


SIR  ROBERT  LIDDELL 

Honor  Conferred  on  Head  of  Linen  Mills  for  Services  in 

the  War 

Much  interest  was  felt  in  the  dry  goods  trade  over 
the  conferring  of  knighthood  on  Robert  Liddell,  head  of 
the  firm  of  William  Liddell  &  Co.,  the  linen  manufactur- 
ers, and  some  particulars  of  this  taken  from  the  News- 
Letter,  of  Belfast,  show  the  extent  to  which  the  patriotic 
efforts  of  Sir  Robert  since  the  war  began  merited  this  re- 
cognition. In  the  early  months  of  the  war  he  proved  an 
invaluable  recruiting  agent.  But  gratitude  is  expressed 
even  more  for  his  services  in  connection  with  the  Ulster 
Volunteer  Force  Hospital  and  the  Ulster  Patriotic  Fund. 
At  a  meeting  of  employees  of  the  firm,  a  handsome  framed 
address  and  an  autograph  album  was  presented,  the  let- 
ter contained  in  a  massive  oak  casket  set  upon  a  table. 


NEW  FIRM  AT  BELLEVILLE. 

THE  Earle  &  Cook  Company  have  been  incorporated,  to 
engage  in  a  dry  goods  business  in  Belleville,  a  reorganiza- 
tion, it  is  understood.  The  members  of  the  firm  will  be 
H.  C.  Earle  and  J.  W.  Cook,  and  associated  will  be  T.  E. 
Ketcheson,  all  now  engaged  in  the  dry  goods  business. 

A  charter  has  been  granted  John  Ahlgren  Ladies'  Cos- 
tumes Limited,  Toronto,  with  capital  of  $40,000. 

The  Berlin  Furniture  Company  has  been  granted  per- 
mission to  change  its  name  to  the  Jacques  Furniture  Co. 
and   increase  its   capital   from  -$50,000   to   $250,000. 


R.  M.  A.   OFFICERS 

AT  THE  annual  meeting  of  the  R.M.A.  in  Winnipeg  last 
month,  the  following  officers  were  chosen:  President, 
Horace  Chevrier,  Winnipeg;  first  vice-president,  J.  O. 
Gareau,  Montreal;  second  vice-president,  D.  W.  Clark, 
Toronto;  treasurer,  J.  A.  Beaudry,  Montreal  (re-elected); 
secretary,  E.  M.  Trowern,  Toronto  (re-elected).  The 
transference  of  the  head  office  of  the  association  from 
Toronto  to  Ottawa  was  made  in  the  belief  that  by  such 
action  the  best  interests  of  the  retailers  would  be  served. 


THE  LATE  GEORGE  D.   ROSS. 

Prominent  business  man  of  Montreal,  found- 
er of  George  D.  Ross  &  Co.,  Montreal  and 
Toronto;  died  after  a  long  illness  on  Oct.  13 
at  age  of  66.  The  late  Mr.  Ross  came  to 
Canada  from  Aberdeen,  Scotland,  at  the  age 
of  11.  He  leaves  a  widow,  one  son  and  four 
daughters.  Another  son,  Lieut.  Gordon  Ross 
was  killed  in  action  in  April  last. 
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MORE  DRY  GOODS  FOR  CANADA 
(Continued  from   page  17.) 

tinted  straws  for  ladies'  hats  are  but  shavings  and  gelatine. 
Many  and  various  are  the  articles  made  from  wood  pulp 
They  include  "silk"  scarfs,  hosiery,  fringe,  sweaters, 
gloves,  and  braids,  also  shoe  laces  and  a  cord  which  is 
strong  enough  for  light  parcels  and  cheaper  than  that  made 
from  jute.  The  galalith  already  mentioned  and  used  for 
buttons,  tooth  brush  handles,  trays,  etc.,  is  a  composition 
largely  with  skimmed  milk. 

Truly  we  have  been  allowing1  many  valuable  by-pro- 
ducts to  go  to  waste,  and  it  is  to  be  hoped  'that  very  soon 
we  shall  have  a  large  and  efficient  shiff  of  Government 
chemists,  analysts,  and  scientists  engaged  in  research  work 
and  co-operating  with  our  manufacturers  for  the  conser- 
vation of  Canadian  energy  and  natural   and   by-products. 

Exhibit  a  Stimulant  for  Revised  Methods 

"The  idea  of  the  exhibit,"  said  Mr.  Kershaw,  "is 
to  have  Canadian  manufacturers  copy  these  goods  if  they 
will,  but  rather  to  have  them  ascertain  the  methods  of  our 
enemies  in  obtaining  and  holding  the  markets  they  had 
before  the  war:  to  have  them  get  ideas  for  working  out 
new  goods  and  find  what  appeals  and  how  the  Germans 
make  their  goods  appeal.  While  Canadians  have  made 
wonderful  advances  in  many  lines  of  manufacture,  par- 
ticularly since  the  war  began,  they  are  still  only  begin- 
ning to  develop.  The  accuracy  which  has  been  required 
for  munitions,  however,  and  the  great  number  of  fac- 
tories which  have  been  engaged  in  this  finer  kind  of  work- 
manship, cannot  help  but  have  a  very  marked  effect  upon 
the  quality  of  workmanship  which  will  be  expended  upon 
manufactures  after  the  war  is  over.  It  will  be  easier 
than  before,  too.  to  construct  the  machinery  necessary 
for  ithe  finer  output." 
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TRADE  NOTES 

Messrs.  Logan,  Ltd.,  Saskatoon,  Sask.,  general  merch- 
ants, have  succeeded  the  Levenick  Mercantile  Co. 

Waldeck  Trading  Co.,  Waldeck,  Sask.,  have  been  suc- 
ceeded by  J.  H.  Wiebe. 

John  Boles,  Ingersoll,  Sells  Out 
K.  D.  Ramsey,  of  London,  has  purchased  the  dry  goods 
business  of  John  E.  Boles  and  will  take  possession  as  soon 
as  stock  taking  has  been  completed.  Mr.  Ramsey  for  many 
years  conducted  a  store  at  Plattsville  and  latterly  has 
been  in  Edmonton.  Mr.  Boles  has  been  in  business  in 
Ingersoll  for  27  years.  He  is  retiring  principally  on  ac- 
count of  his  health  but  will  likely  continue  to  reside  there. 
J.  P.  Tweddell,  secretary  and  manager  of  Holt,  Ren- 
frew &  Co.,  of  Quebec,  has  severed  connections  with  the 
local  firm  to  assume  the  managership  of  the  Toronto 
branch.  "Ever  since  he  first  became  connected  with  the 
Holt,  Renfrew  firm,  as  far  back  as  1S92,"  says  the  Quebec 
Telegraph,  "Mr.  Tweddell  has  shown  a  business  enter- 
prise and  keen  sense  of  his  responsibility  that  won  him 
rapid  promotion.  As  manager  of  the  local  concern  Mr. 
Tweddell  won  the  respect  of  all  be  came  in  contact  with. 
W.  McMillan  is  taking  over  the  managership  of  the  Fur 
Department  of  the  local  branch." 

A  Good  Year  for  Retailers. 
There  need  be  no  fear  of  Canada  having  to  come  behind 
New  York  so  far  as  millinery  is  concerned,  for  Paris  prices 
are  lower  than  New  York's  and  shipments  come  to  us 
almost  as  easily  from  the  one  place  as  from  the  other. 
Nor,  with  the  gTeat  variety  of  materials  and  colorings 
found  in  this  year's  bats,  need  a  dealer  keep  his  old  sup- 
plies in  his  cellar.  He  may  resurrect  all  his  old  felts  even. 
There  is  a  market  for  evervthinsr. 
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"DOMINION" 
RAINCOATS 


MADE  IN  CANADA 

DOMINION  Raincoats  have 
a  distinction  that  appeals  to 
men  and  women  who  want  the 
very  best. 

The  style,  fit  and  finish  satisfy 
the  most  critical  buyers. 

The  quality  and  workmanship 

u  of  each  garment  is  guaranteed 

to  be  thoroughly  dependable. 

You  make  no  mistake  buying 
DOMINION  RAINCOATS 
for  your  Spring  Trade. 


Write  for  Catalogue,  Swatch 
Book  and   Price  List. 


CANADIAN    CONSOLIDATED 
RUBBER  COMPANY,  LIMITED 


HEAD  OFFICE 


MONTREAL,   P.Q. 


Branches  at! Halifax,  St.  John,  Quebec,  Ottawa,  Hamilton,  London,  Brantford.  Kitchener, 
North  Bay,  Winnipeg,  Regina,  Saskatoon,   Edmonton,   Calgary,   Vancouver  and  Victoria. 
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Chinchilla  Coat,  $9.50 


Less  2°/c  io  Days  ist  Following 

Colors,   Navy,  Grey, 
Black,  and  Brown 


No.  918.  A  good  weight 
English  chinchilla  coat,  large 
convertible  collar  trimmed 
with  wide  band  of  plush  and 
touched  up  with  plush  but- 
tons. A  decidedly  full  flare, 
two  fancy  val  pockets,  simu- 
lated cuffs,  removable  belt. 
Self  yoke  lined.  An  extremely 
smart  model.  Exceptional 
value  at  $9.50. 

ALL  SIZES 

IMMEDIATE   DELIVERY 


A  Good  Example  of  the  Splendid 
Values  Offered 


M.  PULLAN  &  SONS,  LIMITED 

The  Big  Popular  Priced  Coat,   Suit  and  Skirt  House 
Pullan   Building  TORONTO  Bay  and  Wellington  Sts. 

Montreal  showrooms:    Mr.  A.  M.  Bradford, 614  New  Birks  Bldg.     Quebec  showrooms:    Mr.  P.  A.  Lapierre,  Orkins  Bldg.,  <>4  St.  Joseph  St. 


Featuring:  Puzzling  Problems  of  the  Annual  Inventory  this  Season. 
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LISTER    &    C?     LIM  ITED 


Telegrams.  U3TER.  Bradford 
Teleohone  N°  1726 


MANNINGHAM     MILLS. 
BRADFORD 


TO  THE  DRESS  &  SILK  DEPARTMENTS. 

Dear  Sirs, 

You  have  no  doubt  seen  the  advertisements  of  our  '  '  Lista  '  ' 
and  other  Fabrics  appearing  in  the  Weekly  Journals  &  Fashion  Papers 

Our  wide-spread  advertising  scheme  is  intended  to  create  a 
demand  in- all  the  Retail  Warehouses  for  our  goods,  and  its 
influence  will  certainly  be  felt  in  your  Dress  &  Silk  Departments. 

The  ''Lista''  Washing  Silk  has  a  style  of  its  own,  and 
embraces  many  exclusive  designs,  and  will  meet  the  requirements  of 
your  most  discriminating  customers,  while  the  quality  may  be 
relied  upon  to  give  satisfaction  to  all  who  wear  it. 

. Needless  to  say,  these  fabrics  are  entirely  British  in  every 
way,  and  will  bring  credit  to  your  house. 

One  of  the  most  satisfactory  Cloths  is  our  ''Crepe  Anglais,'' 
having  the  effect  of  a  heavy  Crepe-de-Chine,  but  being  composed 
of  three-quarters  Silk  and  the  remainder  Wool. 

We  supply  only  through  Home  Shippers,  Wholesalers  and  Makers- 
up,  but  the  above  goods  are  now  so  well  known  that  you  will  have 
no  difficulty  in  procuring  them. 


Yours  faithfully, 

LISTER  &  Co.,  Ltd.,  (Dress  Silk  Dept. ) , 
Manningham  Mills,  Bradford. 
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Limited 

wisn  to  extend  to  each 
member  or  the  Trade  their 
best  -wishes  for  a  very 
Happy  Christmas  and  a 
Bright  and  Prosperous 
New   Year. 

Throughout  the  coming 
year,  as  in  the  past,  we 
offer  you  our  hearty  co- 
operation. 

We  thank  you  for  your 
favours  during  the  present' 
year,  and  look  forward  to 
your  continued  patronage 
for    1917. 

Oreenshielas 

Limited 

Victoria  Square  Montreal 

"Everything  in  1)ry  yooas 
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The  selling  power  of  B.D.A.  English  Mohairs  is 
the  logical  result  of  their  satisfying  power. 

From  Birmingham  in  Warwickshire  to  Birming- 
ham in  Alabama ;  from  Cairo  in  Egypt  to  Cairo  in 
Illinois — you  will  find  that  B.D.A.  English 
Mohairs  find  ready  acceptance  by  dressmaker  and 
consumer — because  it  is  a  world-established  fact 
that  B.D.A.  means  Mohairs  of  maximum  merit. 

These  fabrics  combine  style-selling  value  with 
staple  security — for  B.D.A.  English  Mohairs  are 
in  perennial  fashion. 

High  grade  retailers  in  all  parts  of  the  world  sell 
and  feature  these  famous  fabrics. 


The 


BRADFORD     DYERS' 
ASSOCIATION,  Ltd. 


of  Bradford,  England 
New  York  Bureau  :    231  West  39th  Street 
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At  this  season,  don't  you  want  odd  lines  that 
from  time  to  time  sell  out,  replaced  with  the  least 
possible  delay? 

Assorting  orders  are  a  considerable  part  of  our 
business  and  every  facility  for  their  quick  and 
satisfactory  handling   is   included    in   our  service. 

You  can  have  the  benefit  of  this  by  ordering 
either  in  our  warehouse,  through  our  traveller  or 
by  letter. 


Nine  Depts  of  Up-to-date  Dry  Goods: 

•DEFT.  A— WHITE  AND  GREY  COTTONS 

B— COLORED  COTTONS 

C— TAILOR'S  WOOLENS  AND  TRIMMINGS 
"       D— DRESS  GOODS,  LININGS  AND  SILKS 

E— MEN'S  FURNISHINGS 
"       H— LACES,  EMBROIDERIES  AND  RIBBONS 
•'       M— WOMEN'S  FURNISHINGS  AND  LINENS 

S_ SMALLWEARS  AND  FANCY  GOODS 
"       T— HOUSEFURNISHINGS,  CARPETS  AND  OILCLOTHS 


John  M.  Garland,  Son  &  Co.,  Ltd* 

Ottawa,  Canada 
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RICHARD    HAWORTH    AND    COMPANY,    Limited,    MANCHESTER,   ENGLAND. 
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STOCKED    IN 
32  &  36  INCHES. 
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NONE  GENUINE  UNLESS  SELVEDGE  BEARS  EVERY  TWO  YARDS  THE  WORDS. 

«SPERO"MAKE. 


When  buying  Hosiery 
ask  for 

HAWLEYS 
HYGIENIC  BLACK 

There  is  no  better 
Dye  in  the  World. 

Every  Pair 

Warranted  Fast 
to  Mashing,  Hard  Wear 
and  Perspiration. 

Works  -  Hinckley,  Enplane/. 


ff 
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COTTON    GLOVES 


Quality  That  Sells 


Make  a   Tapatco  Display  for 
Brisker  Selling 


Made  in  These  Styles 


Tapatco  Gloves  are  made  in  many 
styles — Gauntlet,  Knit  Wrist  or  Band 
Top  and  in  Heavy,  Medium  and 
Light  Weights.  Jersey  Gloves  and 
Mitts  in  Tan,  Slate  and  Oxford.  We 
also  make  a  Leatherette  Faced  Glove 
that  is  a  winner.     Get  a  sample  of  it. 


TAPATCO  Gloves  have  that 
"come-back-again"  quality 
that  builds  a  thriving  glove  busi- 
ness. Your  other  lines  gather 
prestige  from  the  satisfaction 
given  by  serving  your  customers 
with  the  Tapatco  Line. 


The  American  Pad   &  Textile  Co. 

CHATHAM,  ONTARIO 


THE  McKINLEY  EDITION  OF 
TEN  CENT  MUSIC 

will   always  hold    first    place    as  an   Edition   of 
Standard.  Classic  and  Teaching  Music 

as  an  established  demand  for  this  line  of  Music 
exists  throughout  the  United  States  and  Canada. 
It  meets  the  requirements  of  the  Teacher,  Student 
and  the  Accomplished  Musician. 
It  has  proved  itself  to  thousands  of  dealers  to  be 
the  best  foundation  for  a  sheet  music  department. 
Every  copy  of  The  McKinley  Edition  sold  means 
a  profit  of  over  200  per  cent,  to  the  dealer. 
The  McKinley  Edition  (Revised  for  Canadian 
Trade)  conforms  in  every  detail  with  Canadian 
copyright  laws. 

A  great  advantage  to  the  merchant  as  a  "Trade 
Brinsrer"  is  the  catalogues  bearing  the  dealer's 
imprint  which  are  supplied  with  this  Edition. 
These  catalogues  will  attract  more  customers  to 
your  store  than  any  other  medium  you  could 
employ.- 

IVrite  us  for  samples  and  particulars  to-day. 

McKINLEY  MUSIC  CO. 

The  I argest  "Exclusively  Sheet  Music  House" 
in  the   World 

CHICAGO:  1501-15  EAST  FIFTY-FIFTH  ST. 

NLW  YORK  CITY:  80  FIFTH  AVENUE 


Australian  Trade 

Are  You  Interested? 

If  so,  The  Draper  of  Australasia  (pub- 
lished monthly)  can  provide  you  with  much 
valuable  trade  information.  It  is  the  organ 
of  the  drapery  and  kindred  trades  of  the 
Antipodes,  and  is  subscribed  for  by  all  the 
leading  firms  in  Australia  and  New  Zealand. 

Subscription     3)^.50     Mailed  Free 

Specimen  Copy  will  be  supplied  on 
application 

Advertising  rates  may  be  obtained  and 
space  secured  by  communicating  with  our 
London  Office,  71  Queen  St.,  E.C. 


Publishing  Office*  : 


Melbourne, 

Sydney, 

London, 


Fink's  Buildings 

Post  Office  Chambers 

71  Queen  St.,  E.C. 
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SOAPS— PERFUMES 

HPAYLOR'S  bring  large  profits  to  you,  and 
-■-    your  business  is  helped  by  the  addition 
of  a  toilet  department. 

TAYLOR'S  TOILETS 

supply  the  needs   of  toiletry  for   Summer  Suns,  Autumn    Winds 

and    Winter  Frosts. 


Talcums,    Perfumes,     Lotions,    Creams,     Soaps,    Etc. 

MADE    IN   CANADA 

JOHN  TAYLOR  &  CO.,  LTD.,  Soaps  and  Perfumes 

Sales  Dept.  12  Wellington  Street  East,  Toronto 


Liddell's 

Gold  Medal 

Linens 

A  DISPLAY  of  these  dainty 
*■  *-  and  serviceable  house- 
hold linens  will  add  stimulus 
to  your  linen  sale  during  the 
coming  holiday  season. 

~^\ON'T  place  your  Spring 

****  order  without  seeing  our 
samples. 

Order  Early 

R.  H.  Cosbie,  Ltd. 

IRISH  LINEN  AGENCY 

22  Wellington  St.  West 
TORONTO 


WILL  P.  WHITE,  LTD. 

Manufacturers'    Agents    and    Importers 

TORONTO  MONTREAL 

65  Simcoe  Street  525  St.  Paul  Street 

SOLE  AGENTS: 

Luke  Turner  &  Co.,  Leicester,  Eng. — Garter  Elastics,  Web- 
bings and  Beltings.  Gold  Label  and  Silver  Label  (Reg- 
istered) Qualities. 

J.  Bonus  &  Son.,  Derby,  England — Tapes,  Stay  Bindings. 

Rosenwald  Bros.,  London.  England — Coiffuretta,  Tidy-Wear 
and  Silk  Hair-Nets,  Can. -Anglo  Brand  'Dress  and  Gar- 
ment Shields. 

(ieorge  Goodman,  Ltd.,  Birmingham,  England — Safety  Pins, 
Hairpins,  etc. 

Morris  &  Yeomans,  Reddich,  England — Needles,  Needle 
Cases,   Crochet  Hooks,   Hatpins,  etc. 

Donisthorpe  &  Co.,  Leicester,   England — Wool   Mendings. 

Howard  Wall,  Ltd.,  London.  England  —  Dean's  Tape 
Measures.  Corset  Fasteners.  Babies'  Bootees  and   Shoes. 

F.  Bapterosses  &  Cie.,  Paris,  France — Agate  Buttons. 

Societe  Francaise  de  Coton  a  Coudre.  Paris.  France —  C.  B. 
Mendings.   Embroidery    and    Crochet   Cottons. 

Colonial  Weaving  Co.,  Peterbnro.  Canada — Beltings,  Feather 
Stitch  Braids  and   Embroidery   Trim  mines. 

Wilson  Fastcrer  Co.,  Cleveland.  Ohio  —  Wilsimp  Fashi  n 
Fastener.   Wilson   Dress  Hooks. 

Henry  Myer  Thread  Co.,  Chicago,  III.— Subsilk  and  Mer- 
cerized   Threads. 

Western  Thread  Co.,  Elgin.  111. — .Tapsilk  Mending  and  Km- 
hroidering  Cottons. 

Rudolph  Liehmann  MfR.  Co..  Newark.  N..T. — Metal  and  Cel- 
luloid   Dress  Button  5. 

Sfhott  Bros. — Button  Moulds.  Schntt's  and  Dira*-o  Machines. 

The  Winw-.il  Co. — Buttons  that  can  be  covered  by  hand. 

PEARL  BUTTONS 

English.    French    and    Japanese. 

GLASS  BUTTONS,   U.S.A.— Latest   designs 

JAPANESE    HAIR    AND    TOOTH    BRUSHES 

THE    WELL  WORTH   BINDING   BRAID 

Made   from    selected    Twist. 

THE  "GLOBE"  BOOTLACE  CABINET 

"GIVEASE"  COLLAR  SUPPORTS 

Made    in    England. 

MANUFACTURERS  AND  WHOLESALE  TRADE  ONLY 

SUPPLIED. 
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THE  w.  r.  brock  company 


WHOLESALE   DRY  GOODS 

MONTREAL 


TORONTO 


(Limited) 


CALGARY 
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RICHARD    HAWORTH    AND    COMPANY,    Limited,    MANCHESTER,   ENGLAND. 


Cotton  Goods 


HAVING 


On  Selvedge  every  two  yards  the  words 

SPERO  MAKE 


ARE     RELIABLE,     SO     ENQUIRE    FOR 

FLANNELETTES,    CALICOES 
SHEETS    AND    SHEETINGS 


that  have  stamped  on  selvedge, 
every   two     yards,    the    words 

"  SPERO"    MAKE. 


The  Oldest  and  Largest  Makers  of  Talcum 
Powder  in  the  World  is  the  House  of  Mennen's 


THE  universal  prestige  it  now  en- 
joys, is  the  reward  for  over  thirty 
years'  conscientious  manufactur 
of  the  best  talcum  powders  and  the 
outgrowth  of  the  unceasing  experi- 
menting and  research  work,  which  has 
been  carried  on  in  the  great  Mennen 
Laboratories  since  the  very  beginning. 

Mennen's    Borated    Talcum    is    reco- 
nized  the  world  over,  by  thousands  of 


physicians,  nurses  and  mothers,  as  the 
standard  baby  powder.  The  other 
various  tints  and  perfumes  hold  an 
equivalent  position  with  those  for 
whom  they  are  especially  prepared. 

Dealers  always  feel  assured,  when  they 
sell  any  of  the  Mennen  Products,  that 
they  are  backed  by  the  oldest  and 
largest  manufacturers  of  talcum  pow- 
der in  the  world. 


The  Gerhard  Mennen  Chemical  Company 


Canadian  Factory  :   Montreal,  Que. 


Canadian  Agents  :   Harold  F.  Ritchie  &  Company,  Ltd  ,  Toronto,   Ont. 
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Trade-Mark 


Registered 


COLLARS 


"ONE     GRADE     ONLY 
AND    THAT    THE    BEST" 


NOW  we  come  to  the  last  month  of  the  year — 
a  good  month  for  selling  KantKracK  collars — 
you  can  make  profit  by  pushing  these  collars 
as  SUITABLE  CHRISTMAS  GIFTS. 
KantKracK  Sales  for  this  year  show  that  this 
collar  is  increasing  in  popularity  and  that  its 
uses  are  extending.  We  thank  our  patrons  for 
their  loyalty  in  pushing  this  the  best  composi- 
tion collar  made,  and  we  wish  you  a  bumper 
Christmas  business  and  continued  prosperity 
during  the  coming  year. 

When  ordering  remember  the  three  K.  K.  K. 
MADE  IN  CANADA 


12  to  19 


13  to  18 


11  to  19 


12  to  18V2 


The  Parsons  and  Parsons  Canadian  Co. 
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BATTING 


NORTH    STAR,    CRESCENT 
and  PEARL 

These  brands  represent  the 
batting  that  your  customers 
want. 

They're  made  from  long  staple 
cotton,  white  as  snow,  lofty, 
soft  and  elastic. 

They  come  in  big  batts  that 
open  out  into  strong  sheets  of 
even  thickness. 

It  pays  you  to  sell  these  brands. 


Order  of  your  Wholesaler. 


Quality,  Utility  and  Durability 
Characterize 

PERKINS  VACUUM 
SWEEPER 

which,  as  a  result  of  many  years'  experience  in 
the  building  of  vacuum  cleaners,  offers  your  cus- 
tomers unusual  serviceabilitj  at  the  lowest  price 
possible. 

THE    PERKINS    SWEEPER    HAS 

Perfect     Brush    Adjustment,    Hinged     Nozzle    and 

Spring   Nozzle   (lamp,   Flanged    Wheels,   Noiseless 

fibre   Bearing,  etc. 

All    patents    are    protected    in    Canadian    Kenney 

Basic    Vacuum    Cleaner   Patents. 

You    should    give    the    Perkins    a    Trial.        It's    a 

seller. 

WILBUR  C.  PERKINS  &  CO.,  Reg'd 
140  McGILL  STREET  MONTREAL 

lllllllllllllllllllllllll 


Why  Not  Increase 
Your  Income 

No  matter  what  your  present  salary  may  be — 
you  would  like  to  add  to  your  present  income, 
wouldn't  you?  Providing,  of  course,  the  plan 
interferes  in  no  way  with  your  regular 
occupation  and  paid  you  liberally. 

We  have  a  plan — a  money-making  one  for 
you.  It  takes  no  time  from  your  regular 
duties,  devote  an  hour  or  so  to  it  every  day 
and  you  will  augment  your  present  income 
by  $5.00  or  $10.00  a  week.  The  exact  amount 
all  depends  on  the  amount  of  time  you  can 
spare  us.  HundTeds  of  our  district  repre- 
sentatives have  found  the  plan  so  profitable 
they  have  given  all  their  time  to  it.  Would 
a  plan  such  as  this  interest  you?  If  so,  writa 
us  to-day.  Say,  "Send  me  full  particulars  of 
your  money-making  plan,  I  am  interested." 

The   MacLean  Publishing  Co. 

143-153  University  Ave. 
TORONTO,  ONT. 


ESTABLISHED  1849 


BRADSTREET'S 

Offices  Throughout  the  Civilized   World. 


OFFICES    IN    CANADA: 


Calgary,  Alta. 
Edmonton.  Alta. 
Halifax,  N.S. 
London,  Ont. 


Ottawa,   Ont. 
St.  John,  N.B. 
Vancouver,   B.C. 
Victoria,  B.C. 
Hamilton,    Ont. 


Montreal,  Que. 
Quebec,  Que. 
Toronto,  Ont. 
Winnipeg,    Man. 


Reputation   gained    by   long   years   of  vigorous, 
conscientious  and   successful   work. 

THOMAS    C.    IRVING,     $SS£"&S£ 

TORONTO. CANADA 


"What  ruined  your 
business?" 

"Advertising." 

Howr' 

"I  let  it  all  be  done 
by  my  competitors." 

— Boston  Transcript 
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George,  the  farmer's  son, 
knows  a  thing  or  two,  and 

his  emergency  collar  stunt  took  with 
the  boys,  so  that  now  each  one 
carries  an  extra  "  Arlington"  collar 
under  the  seat  of  the  buggy  when 
they  go  driving. 


LEAVE  it  to  the  boys  to  get  over  a  diffi- 
culty. Driving  along  country  roads  is 
tough  on  collars,  but  an  "Arlington" 
tucked  safely  under  the  seat  is  ready  for 
wear,  and  "the  boys"  can  slip  on  this  clean 
collar  as  soon  as  they  reach  town,  and 
i tresent  themselves  to  Polly,  Kate  and  Susie 
looking  clean  and  innocent.  "ARLING- 
TON" collars  are  a  great  convenience 
under  any  circumstances,  and  the  readiness 
in  which  they  can  be  cleaned,  coupled  with  their  neat 
appearance  and  long-wearing  qualities  make  them 
general  favorites. 


»HEM— — 


WEAKERS  of  Arlington,  the  "CHAL- 
LENGE" BRAND  collar,  become 
staunch  and  permanent  patrons  to  your 
store  for  other  articles  of  wear. 
CHALLENGE  BRAND  Collars  have 
selling  features  that  are  exclusive  to  this 
brand.  Being  made  of  stouter  material 
than  other  composition  collars,  they  give 
long  wear.  Then  in  this  brand  you  have 
different  grades  at  different  prices  to 
suit  the  circumstance  of  each  customer 
and  a  style  to  suit  varied  tastes.  Chal- 
lenge Brand  Collars  are  easily  cleaned 
with  clean  water,  sponge  and  soap. 

PROFITS  from  Challenge  Brand  Col- 
lars are  substantial,  and  the  satisfaction 
given  each  customer  presages  continued 
friendly  relationship. 

Keep  a  Counter  Display  of  Challenge 
Brand  Collars  and  make  new  friends. 


The  Arlington  Company 
of  Canada,  Limited 


56  FRASER  AVENUE 


TORONTO 


Selling  Agents: 
Eastern   Agent:   Duncan   Bell.  301    St.  James   St.,  Montreal.    Ontario 
Agent:  J.  A.  Chantler  &  Co.,  76  Bay  St.,  Toronto.     Western  Agent: 
R.  J.  Quigley,  212  Hammond  Block,  Winnipeg. 
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THE  W.  R.  BROCK  COMPANY 

(LIMITED) 

TORONTO 

DOWN  FILLED  COMFORTERS 

(Suitable  Xmas  Gifts) 

Some  of  your  customers  may  require  something  extra  nice  for 
a  special  Xmas  gift  to  a  friend.  Write  us  particulars  and  we 
will  select  our  best  for  you  at  any  price  as  under — 

DOWN  FILLED  SATEEN  COVERED  COMFORT- 
ERS— In  dainty  color  combinations,  panel  faced  or 
reversible  styles. 

Prices  each — $4.25,  $6.50,  $8.50,  $10.00,  $12.50  and  $15.00 

AXMINSTER  HEARTH  RUG  SPECIAL— 

This  line  comes  in  assorted  colors  and  Persian  designs — 
Size — 36  x  63  inches — Price  each — $7.50 

WILTON  RUGS  FOR  HEARTH  OR  HALL— 

In  a  variety  of  good  designs,  and  fine  color  range — 
Size — 27  x  54  inches — Price  each — $4.50  and  $7.00 

NOW  IN  STOCK 

Ready  for  Immediate  Shipment 

All  Silk  Crepe  de  Chines 

For  Blouses  and  Dresses 

Ivory,  Flesh,  Pink,  Sky,  Maize,  Silver  Grey,  Alice  Blue, 
Old  Rose,  Brass.  Russian  Green,  Tapestry  Blue,  African 
Brown,  Marine  Blue,  Navy  and  Black.    40"  Q)  $1.25  per  yd. 

Moonbeam  Black  Velveteens 

Worrall's  Dye  and  Chiffon  Finish 
22  Inch  —  45c  Per  Yard  22  Inch   —  50c  Per  Yard 

22  Inch  —  75c  Per  Yard  27  Inch  —  $1.25  Per  Yard 

THE  W.  R.  BROCK  COMPANY 

(LIMITED) 

TORONTO 


/ 
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INQUIRIES  BY  READERS  OF  THE  REVIEW 

Information  Supplied  to  Subscribers  on  Where  to  Get  Serges  Dyed,  Madeira  Hand- 
Embroidered  Linens,  Get  Electros  for  Advertising-,  Santa  Claus  Heads,  Etc. 

WHEN  you  become  a  subscriber  to  "The  Review"  this  is  part  of  the  service  you  buy.  Every  day  "The 
Review"  receives  letters  from  subscribers  stating  that  they  want  to  secure  certain  goods  but  do  not 
know  where  they  can  be  procured.  We  have  facilities  for  procuring  information  about  new  goods, 
novelty  lines,  etc.,  and  our  Service  Department  is  at  your  disposal  at  all  times.  We  are  glad  to  be  of  any 
possible  assistance  to  our  readers,  and  requests  for  information  are  most  welcome.  Cut  out  the  coupon 
below  and  use  it  when  you  would  like  us  to  give  you  information.  The  following  are  a  few  of  the  inquiries 
received  and  answered  during  the  past  month: 


AN  ELECTRO  AD  SERVICE 

Tweed,  Ont. — Kindly  advise  by  return  mail 
the  names  of  firms  wit  ere  I  can  get  electro  ser- 
vice for  dry  goods  and  gents'  furnishings  adver- 
tising. 

Answer — Mandel  Bros.  Service,  care  British  & 
Colonial  Press,  Toronto;  Dominion  Newspaper 
Syndicate,  Montreal;  J .  L.  Westermann  Service, 
New  York;  The  Winder  Service,  New  York; 
The  Syndicate  Gut  Co.,  New  York. 


SANTA  CLAUS  HEADS 

Belleville,  Ont. — /  am  at  a  loss  to  know  where 
I  can  obtain  lithographs  of  "Santa  Claus"  heads 
about  18  ft.  square,  printed  on  paper  preferred. 
I  do  not  want  expensive,  affairs. 

Ansiver — Clatworthy  &  Son.  Toronto;  Adler- 
Jones  Co.,  Chicago,  III.;  Botanical  Decorating 
Co.,  Chicago,  III. ' 


MA DE1RA  HAND-EMBROIDERED 
LINENS 

Chapleau,  Ont. — Will  you  be  good  enough  to 
give  us  the  address  of  a  firm  or  firms  from  irhom 


we  could  purchase,  wholesale,  Madeira  hand- 
embroiih-rcd  linens,  as  we  do  not  know  where  to 
purchase  same,  though  we  see  Eaton's  and  all 
the  other  stores  have  them. 

Answer — Belding,  Paul,  Corticelli,  Montreal; 
Jennings  &  Wilson,  Bay  St.,  Toronto;  TI7.  //. 
Baker,  Toronto. 


OVERS  FOR  SERGES 

Quebec,  Que. — Being  a  subscriber  to  your 
trade  paper  would  kindly  ask  if  you  can  give  me 
the  following  information:  name  of  dyers  in 
Canada  who  arc  in  a  position  to  dye  goods  in  the 
grey,  chiefly  serges. 

Answer — Canadian  Dyers  Association,  Tor- 
onto; Cobourg  Dyeing  Co.,  Cobourg,  Ont. 


WASTE  PAPER  BUYERS  IN  WEST 

Normville,  Alta. — Will  you  please  tell  me 
where  I  can  sell  waste  paper  here  out  West  an, I 
at  xvhat  price? 

Answer — Owing  to  the  high  freight  charges 
The  Review  handed  this  inquiry  over  to  a  well- 
known  waste  paper  firm  in  Toronto  to  arrange 
for  handling  Western  shipments. 


fj — Dry  Goods  Review  would  appreciate  hearing  from  Supply  Houses 
whose  names  are  omitted  inadvertently  from  the  answers  given  ahove. 
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!3  $arte  ©inner  <©oton 


Dinner  gown  of  black  tulle,  skirt  of  tulle  with  bands  of  vel- 
vet ribbon  transparent  at  the  sides  over  silver  brocaded 
satin  ribbon;  corsage  of  black  tulle  over  rose;  waitsband 
of  black  velvet;  jet  motifs  on  front  of  bodice  and  on  the 
arms.     Sent  from  Drecoll,  Paris,  to  The  Review. 
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JANUARY  INVENTORY  PUZZLING  BUSINESS 

Should  Allowance  be  Made  for  Appreciation  of  Values  This  Year  Since  Goods  Were 

Bought — Most  Merchants  Prefer  Figuring  on  Low  Invoice  Price 

— Relation  of  Fire  Insurance. 

Based  on   Int&pviews   With  Leading  Merchants 


IN  ordinary  years  the  merchant  could  proceed  to  take 
his  annual  inventory  without  much  forethought  as  to 

the  system  of  mark-downs  that  he  was  to  adopt.  In- 
deed it  was  seldom  if  ever  that  he  thought  of  a  mark-up 
to  his  goods.  Fortunate  was  he,  and  extremely  honest 
with  himself,  if  the  pruning  knife  was  applied  with  :i 
rigor  equal  to  that  of  the  public  a  few  months  later  when 
they  turned  with  disdain  from  any  slow  or  unstylish  stock 
unless  it  carried  the  bait  of  a  pronounced  bargain. 

Hut  this  year  many  an  article  in  stock  carries  with  it 
the  enhanced  value  that  the  old  Spartans — worthy  fore- 
bears of  an  unworthy  descendant,  Constantine, — extended 
to  the  older  men  among  them,  or  some  of  the  Oriental 
nations  of  to-day.  Here  is  a  tine  lot  of  hosiery  that  you 
have  piled  upon  the  shelves  of  your  basement.  There  is 
some  underwear. 

"Bought  the  first  at  pretty  near  the  original  pre-war 
figure  of  $4.25  you  will  say,  or  the  latter  at  somewhere 
about  $9.50.  To-day  those  hosiery  are  up  around  $7,  and 
nothing  like  so  tine  a  quality.  The  underwear  I  could  get 
to-day  is  half  cotton,  or  maybe  a  trifle  more,  and  the  others 
all  wool.  And  over  here  are  some  rugs  and  oilcloth  that  a 
wholesaler  offered  me  an  advance  of  50  per  cent,  over 
what  I  paid  him  two  years  ago,  but  of  course  I  wouldn't 
take  it.  And  linens, — well  there's  nothing  in  stock  I 
wouldn  't  have  to  pay  from  one-third  to  one-half  more  than 
they  cost  me.     Pretty  good  line  of  profit  in  that,  I  figure, 


in  the  next  six  months  or  a  year.  Yes,  I  think  the  only 
way  to  do  is  to  take  it  in  at  the  present  market  value,  for 
it 's  worth  that.'" 

No  Profits  Until  You  Sell 

And  yet  the  best  advice  in  Canada  to-day  is  against 
any  such'  policy.  DRY  GOODS  REVIEW  has  consulted 
many  of  the  leading  buyers  in  this  country  in  the  last  few 
weeks  and  almost  without  exception  they  are  strong  for 
the  practice  of  not  departing  from  the  policy  that  has 
been  tried  in  past  years,  taking  in  stocks  at  the  invoice 
price  and  not  a  cent  more. 

"Why  load  up  with  fictitious  profits  ?"  asked  one. 
"You  haven't  a  profit  on  your  goods  until  you  sell  them. 
Whatever  profit  there  is  coming  to  you  from  the  exercise 
of  forethought, — and  a  good  bank  account  or  a  banker  who 
had  a  firm  belief  in  your  judgment — take  it  in  next  year, 
after  you  have  made  it  by  actually  selling  the  goods.  How 
would  you  like  if  the  market  dropped  some  time  before 
these  goods  were  sold  and  you  found  yourself  faced  with 
an  inflated  valuation  and  unable  to  realize  anything  like 
your  normal  profit  on  this  basis  that  you  made  when 
everything  looked  bright  for  high  and  even  higher  profits? 

Not  Fair  to  Heads  of  Departments 

Then  another  who  figures  out  each  month  just  how 
much  stock  he  has  in  each  department,  compared  with  the 
corresponding  month  of  last  year,  and  whether  this  stock 
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FINAL  SHEET. — This  is  a  reproduction  of  the  second  inventory  sheet  of  Stanley  Mills  &  Co.,  of  Hamilton,  showing 
on  the  left  side  the  record  from  the  "preparatory"  sheet,  shoiving  a  duplicate  system  of  stock  taking,  the  selling  price 
as  well  as  the  cost.     The  latter  is  extended. 
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MARKING  THE  SEASONS. — This  form  is  used  by  the  Right  House,  Hamilton.  It  will  be  noticed  that  a  "Season" 
letter  is  a  prominent  part  of  the  inventory.  Goods  are  marked  according  to  the  season  in  which  they  are  taken  into 
stock,  "A"  for  January  to  June,  1916,  "B"  for  July  to  December,  "C"  for  the  first  six  months  of  the  next  year,  and 
so  on.  This  year  it  happens  that  the  past  Fall  season  was  'X"  and  a'l  goods  bought  then  were  put  in  "X"  column; 
those  bought  in  the  preceding  six  months  went  in  "W"  column,  and  so  on.  "Previous"  means  those  bought  more  than 
two  years  ago,  and  ordinarily  goods  in  this  column  must  have  very  good  reason  for  being  in  the  store  at  all,  and  natur- 
ally would  be  slashed  in  price,  and  cleaned  out  without  delay.  The  divisions  X,  W,  V  and  T  cover  four  half-year- 
periods.  • 


is  justified  when  one  considers  the  amount  of  the  sales 
corresponding1  in  their  turn,  declares  that  it  is  not  fair  to 
the  head  of  the  departments  to  inflate  the  stock  in  this 
manner.  They  will  be  charged  with  far  more  stock  than 
they  had  on  the  average  in  past  years,  and  the  turnover 
will  drop  in  proportion,  if  the  market  takes  a  turn  down- 
ward. 

Keeping  a  "Warehouse  Account." 

And  still  a  third  is  so  careful  to  run  his  various  de- 
partments on  a  normal  basis  for  purpose  of  comparison, 
that  not  only  is  he  keeping  the  valuations  in  his  inventory 
down  to  the  invoice  cost  of  the  goods,  but  if  in  the  face  of 
a  rising  market  he  buys  more  heavily  than  ordinarily  in 
any  line  such  as  linens,  or  hosiery,  or  serges,  or,  now, 
cottons,  hoping  to  gain  when  the  market  keeps  on  rising, 
as  well  as  to  make  sure  of  having  a  good  supply  on  hand 
against  the  day  of  slow  or  short  deliveries,  but  he  has 
established  what  he  terms  a  Warehouse  Account.  This 
means  that  any  goods  that  are  bought  for  any  department 
out  of  their  regular  season  are  not  taken  into  stock  on 
arrival,  but  are  charged  up  to  the  warehouse,  where  they 
are  stored,  and  a  credit  entry  made  out  in  favor  of  the 
same  "warehouse"  when,  in  the  seasonable  period,  per- 
haps months  later,  they  are  taken  into  stock  after  allow- 
ing for  interest  charges.  Thus  the  department  buyer  has 
no  excuse  that  he  was  stocked  up  more  heavily  than  usual 
and  so  could  not  make  the  usual  turnover. 

For  Wholesalers  and  Manufacturers,  Too 

"Figure  your  assets  on  a  conservative  basis  this  year 
as  in  others, — take  it  at  cost,"  was  the  advice  of  a  mer- 
chant who  has  expanded  each  year  so  that  191G  will  mean 
a  turnover  of  at  least  three-quarters  of  a  million. 

Net  only  is  this  sound  advice  for  the  retailer,  and  from 
the  retailer,  but  the  wholesales  thrt  were  consulted  by 
THE  REVIEW  in  nearly  every  department  were  agreed. 


They  too  have  taken  in  their  stocks, — in  Novem'  er — at 
the  invoice  cost  rather  than  the  present  selling  value.  So 
will  the  manufacturers. 

A  Preparatory  Form  With  Characters 

Some  forms  are  given  in  connection  with  this  article 
and  more  will  appear  in  out  next  issue,  which  will  be  in 
time  for  their  use  in  January.  One  shows  a  Preparatory 
Sheet  for  the  marking  of  the  goods.  In  this  case  not  only 
the  selling  price  but  the  cost  is  set  down,  the  latter  in 
characters  only.  This  is  the  rough  draft  where  any 
changes  in  the  cutting  down  of  the  values  are  made.  In 
this  one  the  cost  in  figures  is  set  down,  not  by  the  buyer 
but  by  one  of  the  firm.  In  the  other  plain  figures  are 
used,  both  the  cost  and  the  selling  price  being  used,  and 
the  extension  being  made. 

Use  Both  Cost  and  Selling 

We  would  advise  every  merchant  to  use  both  the  cost 
and  the  selling  price  in  stock-taking  this  year.  It 
will  be  a  good  test,  and  the  only  possible  one  in  some  stores 
as  to  whether  the  merchant  is  making  a  sufficient  profit 
throughout  to  cover  the  advances  in  the  cost  of  doing 
business,  which  are  higher  than  a  few  years  ago  when  the 
percentage  was  figured  out  by  you,  perhaps.  The  extra 
labor  will  be  worth  it  many  times  over. 

Cut  Down  Where  Style  is  Passing 
While  you  hold  the  goods  that  have  appreciated  in 
value  to  the  old  cost  figure,  do  not  be  afraid  to  cut  down 
those  that  by  reason  of  any  style  or  seasonable  elements 
are  not  worth  what  you  paid  for  them.  Many  merchants 
cut  down  the  millinery  they  have  on  hand  to  nothing.  And 
usually  they  are  well  advised.  So  with  any  lines  that  are 
shop  worn  or  are  likely  to  be  slow  sellers. 

Stock-taking  is  like  playing  a  game  with  yourself. 
What's  the  fun  if  you  are  not  honest? 


DOUBLE  INSURANCE  INVENTORY  NOT  NEEDED 


WHAT  WILL  we  do  in  the  matter  of  insurance  if  we  have 
a  fire  and  all  we  can  show  to  the  companies  is  an  inventory 
with  the  goods  valued  at  the  original  cost?  How  can  we 
buy  that  hosiery  at  $7  to  re-stock  if  we  are  allowed  only 
the  $4.25  that  it  cost  us  months  and  probably  over  a  year 
ago?     Do  we  not  stand  to  lose? 

THE  REVIEW  came  across  a  merchant  in  Rrantford 
who  was  planning  to  make  a  double  inventory  this  coming 


January, — one,  as  he  said,  as  his  own  valuation  of  his 
stock,  strictly  on  an  invoice  basis,  and  a  second  one  with 
all  the  items  extended  to  agree  with  the  present  wholesale 
prices  that  had  been  quoted  to  him  at  the  time  of  stock- 
taking.    So  would  he  be  armed  and  well  prepared. 

The  idea  was  mentioned  to  several  merchants  and  they 
seemed  to  be  taken  with  it  in  spite  of  the  large  amount 
of  extra  work  that  was  involved,     Rut  this  is  really  Ha- 
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necessary,  as  THE  REVIEW  found  after  consulting-  some 
leading-  fire  insurance  men.  The  dry  goods  merchant  would 
get  a  fair  deal  they  declared  without  exception.  Let  the 
statement  of  one  stand  for  all. 

Insurance  For  Cost  of  Replacing 
"The  basis  of  settlement  of  a  fire  in  a  store  is  that  we 
pay  for  the  goods  what  it  will  cost  to  replace  them.  You 
mention  the  case  of  a  man  who  for  strict  business  reasons 
decides  to  take  in  his  goods  at  the  invoice  cost.  All  he  had 
to  do  is  to  explain  this  to  us,  and  he  will  receive  not  the 
inventoried  amount  but  the  present  value  of  the  stock. 
Indeed  we  do  not  accept  any  inventory  of  stocks  until  we 
have  investigated  to  find  the  basis  on  which  it  has  been 
drawn  up.  If  it  is  inflated,  we  cut  it  down;  so  if  the  mer- 
chant can  show  that  the  value  of  the  goods  destroyed  ex- 
ceeds the  amount  set  down  opposite  them  in  his  inventory, 
we  pay  the  higher  price." 
This,  we  believe,  covers  this  point. 


The  80  Per  Cent.  Co-Insurance  Clause. 

There  is  another  point  these  days  that  the  merchant 
should  note, — the  effect  of  the  80  per  cent,  co-insurance 
clause.  This  means,  in  a  word,  that  the  merchant  agrees 
that  he  is  taking  out  in  insurance  80  per  cent,  of  the  value 
of  his  goods.  Now  suppose  his  stock  in  normal  limes 
amounts  to  $10,000,  and  that  this  is  insured  tor  SO  per 
cent,  or  $8,000.  Then  the  value  goes  up  to  $15,000  with 
the  increased  "war"  values  of  goods.  In  that  case  the 
insurance  should  be  increased  to  $12,000. 

What  if  it  isn't?  If  a  fire  destroys  his  whole  stock,  of 
course,  he  gets  the  $8,000, — losing  the  difference.  But  if 
the  loss  is  only  $5,000,  he  will  not  get  the  whole  of  this 
amount.  He  would,  if  he  had  increased  the  insurance  to 
$12,000,  keeping  to  the  80  per  cent,  agreement,  but  he  did 
not.  He  went  only  two-thirds  of  the  way,  we  will  say, 
and  to  that  extent  he  will  have  a  deduction  made  in  the 
payment  even  of  a  partial  loss,  of  $5,000. 


SOUL  OF   STOCK-TAKING -"SELLING"  VALUE 

Cost  of  goods  counts  for  little  once  they  are   bought — Moving  Not  Storing  Goods,  the  Ob- 
ject— Tickets  Show  When  Goods  Were  Bought 

An  Interview  With  Head  of  Goodwin's  Limited 


MONTREAL,  Dec.  1 — (Special). — Striking  aspects 
of  a  large  dry  goods  firm's  attitude  to  the  values 
of  stock  in  hand  at  the  January  stock-taking  were 
expressed  by  Mr.  W.  Goodwin,  St.,  head  of  the  firm  of 
Goodwins,  Ltd.,  Montreal,  in  an  interview  witli  DRY 
GOODS  REVIEW  the  other  day.  Mr.  Goodwin  paused  in 
the  midst  of  a  busy  day's  work  witli  the  Christmas  trade 
gathering  impetus,  and  results  of  the  plans  laid  for  it 
beginning  to  show,  while  he  was  already  deep  in  plans  for 
the  forthcoming  seasons  of  1917. 

Problems  Before  Retailers  This  Year 

"How  do  you  value  stock  in  January  in  view  of  the 
immense  appreciation  in  value  that  so  many  lines  have 
experienced?"  asked  DRY  GOODS  REVIEW.  "Do  you 
in  valuation  make  any  allowance  for  this  extra  value  that 
the  goods  have  attained,  or  do  you  go  simply  by  the  original 
cost  price?  What  if  your  store  were  swept  by  a  fire,  have 
you  any  means  of  estimating  and  meeting  the  extra  loss 
due  to  the  fact  that  you  can  no  longer  replace  many  lines 
of  goods  at  prices  originally  paid  for  them?  Have  you 
any  extra  insurance  to  cover  this  aspect  of  the  situation? 
In  taking  stock  do  you  take  account  of  the  time  of  pur- 
chase of  particular  lines  of  stock,  or  portions  of  particular 
lines  which  cause  variation  in  price,  due  to  an  increase  in 
price  of  the  goods  since  the  earlier  purchase  was  made?" 

Mr.  Goodwin  considered  the  questions,  and  his  answer 
covered  a  wide  field  of  the  stock-taking  and  also  the  selling 
and  buying  experience  and  methods  of  his  firm." 

Exists  to  "Move"  Not  "Store"  Merchandise 

"To  begin  with,"  he  said,  "make  no  mistake  as  to  the 
real  and  essential  purpose  of  this  store.  There  is  a  risk  of 
misunderstanding  in  the  use  of  the  word  'store.'  We  are 
not  in  business  to  store  merchandise  in  the  sense  of  storing 
it  up.  We  exist  and  are  in  business  to  move  merchandise 
to  the  consumer — to  sell  goods  in  fact,  not  to  keep  them 
stored  up  in  quantities.  If  we  were  in  the  wholesale  busi- 
ness we  might  calculate  in  stock-taking  seasons  on  the 
basis  of  accrued  value  to  goods  the  buying  price  of  which 
has  advanced  in  the  markets  of  source.  But  in  the  methods 
we  are  using  in  these  days  of  this  line  of  business  that 


aspect  of  value  of  goods  is  rapidly  passing  away,  is  gone 
in  fact.  To-day  from  the  point  of  view  of  Goodwins  Ltd., 
the  goods  we  sell  are  gauged  as  regards  value  by  their  sell- 
ing price,  that  is,  by  the  price  people  will  pay  for  them 
across  the  counter,  by  the  price  in  shoit,  which  will  move 
the  goods.  We  are  in  business  not  to  store,  but  to  move 
goods. 

Takes  No  Account  of  Extra  Value 

"Therefore  in  stock-taking  we  do  not  take  account  of 
any  extra  value  that  may  appear  to  have  come  to  lines  of 
goods  the  cost  price  of  which  to  us  has  advanced  since  we 
made  our  purchase  of  the  stock  we  have  to  sell. 

"We  charge  the  department  with  the  goods  at  cost  and 
selling  price,  and  we  take  stock  at  the  selling  price.  You 
know  goods  don't  get  more  valuable  by  lying  in  stock; 
they  get  less  valuable.  There  must  be  no  stock  in  the  store 
over  a  year. 

Considers  Selling  Value,  Not  the  Cost 
"Goods  that  have  been  that  long,  or  indeed  any  fairly 
long  time  in  stock  with  us,  we  do  not  consider  more  valu- 
able. They  are  not  more  valuable  to  us.  If  goods  will  not 
move  across  Goodwin's  counters  freely  and  quickly — that 
is  if  they  have  to  be  stored  not  sold, — there  is  but  one 
thing  that  we  can  say  as  regards  those  goods.  There  must 
be  something  wrong  with  them.  They  must  be  made  to 
move,  and  there  is  only  one  way  to  make  goods  move  across 
the  counters  in  a  retail  business.  That  is  the  price  must 
be  altered  until  they  do  move.  It  doesn't  matter  what  the 
cost  price  was.  That  aspect  of  the  value  of  goods  ceases 
to  have  any  weight  with  Goodwin's  after  the  goods  have 
been  once  bought.  It  is  the  selling  value  oP  the  goods  that 
counts  to  us  once  they  are  bought,  the  selling  value  which 
is  subject  to  the  effects  of  depreciation  if  the  goods  are 
stored  for  long,  and  it  is  the  selling  value  of  the  goods 
that  we  consider  most  in  stock-taking. 

In  The  Case  of  Fire 
"In  the  event  of  a  fire  sweeping  our  store,  and  suppos- 
ing that  we  were  able  to  secure  other  premises  and  resume 
business    with    reasonable    swiftness,    our    loss    would    be 
(Continued  on  page  31) 
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"SURPRISE"  SALE  TO  CLEAN  UP  AFTER  XMAS 

A  Store  Stunt  That  Turns  the  Left-Overs  From  Christmas  Trade  Into  Money  Swiftly- 
No  Hint  of  Prices  Until  Sale  Starts— Big'  Box,  Unopened,  in  Window— Stops 

Suddenly  to  Give  Way  to  New  Goods 


MONTH  HAL,  Dec.  4  (Special).— An  after-Christmas 
"Surprise"  sale  is  a  winner  in  the  way  of  dis- 
posing of  left-overs  in  all  lines  of  dry  goods,  hut 
especially  in  toys  and  fancy  goods.  Of  course,  theoreti- 
cally, there  should  he  no  left-overs  in  any  line  after  the 
campaign  of  Christmas  selling  has  been  carried  to  its 
legitimate  conclusion  and  the  cash  receipts  are  being 
counted  with  satisfaction.  To  have  the  after-Christmas 
stock-taking  result  only  in  a  clean  listing  of  staple  lines 
is  an  indication  of  sales  success  in  moving  the  whole  range 
of  »ift  and  fancy  goods.  But  few  stores  succeed  in  mak- 
ing such  a  clean  sweep  as  that.  Therefore  the  After- 
Christmas  Surprise  Sale  comes  into  being  as  a  new  idea— 
a  distinct  departure  from  the  established  system  of  an- 
nouncing a  general  reduction  in  prices  all  over  the  store. 
Arouses  Customers'  Curiosity 
To  arouse  curiosity  in  a  prospective  customer  is  often 
half  the  battle  in  making  sales,  and  the  Surprise  Sale 
idea  is  calculated  to  arouse  curiosity  in  a  great  crowd  of 
customers  from  the  very  word  'Go!'  in  its  initiation. 

In  starting  a  surprise  sale  after  Christmas  it  is  im- 
portant especially  in  a  small  sized  city  not  to  let  one  hint 
as  regards  prices  leak  out.  It  is  actually  necessary  even 
in  large  cities  not  to  let  even  the  staff  know  what  prices 
are  to^be  charged  for  the  goods  to  be  placed  on  sale.  Not 
until  the  opening  day  of  the  sale  should  prices  be  made 
known  to  the  public,  and  those  members  of  the  store's 
selling  force  who  must  be  informed  early  as  to  prices,  must 
also  be  sworn  to  secrecy. 

Secrecy  Arouses  Interest 
The  essence  of  the  Surprise  Sale  is  the  fact  that  the 
prices  charged  are  to  come  as  a  pleasant  surprise  to  the 
purchasers.  The  aim  in  announcing  an  After-Christmas 
Surprise  Sale  is  to  awaken  such  interest  and  curiosity  in 
the  customers  that  they  cannot  allow  themselves  to  miss 
the  sale.  Absolutely  indispensable  to  the  success  of  the 
Surprise  Sale  is  the  timely  and  effectively  advertising  of 
its  approach. 

In  this,  newspaper  advertising  plays  a  prominent  part, 
especially  if  the  store  concerned  has  made  a  feature  of 
press  publicity  (and  what  up-to-date  dry  goods  store  now- 
adays does  not?)  But  every  form  of  publicity  from  the 
hand-bill  distributed  from  door  to  door,  to  the  billboard 
poster,  may  be  used  a  day  or  so  before  the  sale  opens. 
Within  the  store  itself  the  element  of  mystery  may  be 
effectively  worked  by  the  carrying  on  of  the  arrangement 
of  display  for  the  sale  behind  curtains  and  the  setting- 
out  of  the  window  displays  behind  drawn  blinds.  On  the 
window  blinds  so  drawn  may  be  affixed  cards  whetting  the 
curiosity  of  the  public  to  keenest  edge. 

The  opening  day  and  hour  of  the  sale  must  be  an- 
nounced early  and  clearly,  and  an  idea  of  the  lines  of 
goods  to  be  sold  may  he  indicated,  but  not  a  hint  as  re- 
gards prices  should  be  given.  Only,  and  above  all  things, 
the  fact  must  be  impressed  on  all  observers  that  in  the 
Surprise  Sale  customers  are  to  have  the  chance  of  their 
lives  to  capture  goods  at  record  low  prices. 

Goods  as  a  Surprise  Also 
While  certain  general  indications  of  the  lines  of  goods 
that  are  going  to  be  sold  may  be  given,  it  is  quite  feasible 


also  to  keep  certain  special  lines  of  goods  to  be  sold  a 
secret  till  they  come  actually  on  sale.  One  window  of  the 
store  might  be  'dressed'  simply  with  a  large  packing  case 
unopened,  and  showing  the  address  of  the  store  upon  it 
just  as  delivered,  with  a  card  stating  that  the  contents  of 
the  case  will  be  placed  on  sale  at  the  Surprise  Sale  just 
as  a  special  surprise  from  the  new  season's  goods  then 
arriving.  By  setting  a  suitable  date  and  hour  for  the 
opening  of  the  case  and  sale  of  its  contents  a  big  special 
interest  can  be  worked  up  amongst  likely  customers. 

Keen  Opening  Prices 

Certain  specially  attractive  lines  of  goods  may  be 
placed  on  sale  at  cost  and  even  to  sell  at  a  positive  loss 
(the  loss  charged  to  advertising  account)  in  the  opening 
days  of  the  sale.  A  sale  of  this  kind  can  be  managed  so 
that  interest  in  it  grows  rapidly  to  a  culminating  point 
when  really  heavy  business  can  be  done,  and  at  absolutely 
normal  prices,  wTith  customers  cheerfully  paying  fair  prices 
for  the  goods,  and  glad  to  get  them  because  it  has  become 
'the  rage'  in  a  wide  circle  to  be  in  the  swim  at  the  Sur- 
prise Sale.  One  large  store  in  Montreal  which  innovated 
this  form  of  after-Christmas  selling  and  made  a  huge 
success  of  it  last  year,  actually  had  to  buy  in  many  lines 
to  meet  the  demand  created,  and  found  quite  ordinary 
lines  moving  out  at  normal  prices  as  fast  as  the  sales- 
people could  handle  them. 

May  Last  For  Days  or  Weeks 

A  surprise  sale  that  strikes  things  lucky  from  the  start 
may  last  successfully  for  several  days,  or  for  a  couple  of 
weeks,  depending  on  how  much  stock  is  to  be  moved,  or 
on  how  much  special  interest  is  aroused  in  the  sale.  Be- 
fore the  idea  gets  stale  to  the  customers  the  whole  system 
must  be  abandoned  swiftly  and  as  surprisingly  as  it  was 
begun.  Announcement  that  the  sale  is  to  stop  sharp  at  a 
certain  hour  of  the  day,  that  on  the  stroke  of  the  hour 
business  will  cease  at  the  sale  counters,  and  that  there- 
after something  new  in  incoming  season's1  lines  will 
occupy  the  place  of  the  bargains,  makes  a  dramatic  close 
to  the  sale,  and  provided  good  values  have  been  given,  a 
pleasant  impression  is  left  on  the  minds  of  the  public,  and 
next  time  the  store  pulls  off  a  'stunt'  it  will  be  equally 
successful. 


HAVE  GERMAN  BLACK  DYE  SECRET 

THE  TEXTILE  Mercury  announces  that  a  British  manu- 
facturer obtained  just  before  the  war  the  secret  of  the 
Hermsdorff  black  dye  process  and  now  it  has  been  applied 
in  the  Sketchlye  Dye  Works.  As  a  result,  manufacturers 
of  tine  cotton  hosiery  in  England  have  high  hopes  of  cap- 
turing the  bulk  of  the  world's  fine  hosiery  trade  because 
they  finally  have  succeeded  in  applying  the  Hermsdorff 
process,  long  a  secret  of  German  manufacturers. 

It  is  added  that  the  British  Ministry  of  Munitions  has 
sanctioned  the  erection  of  large  dye  works  at  Basford,  near 
Nottingham.  German  manufacturers  of  fine  black  cotton 
hosiery  enjoyed  practically  a  monopoly  of  this  trade  in  the 
world's  markets,  and  the  secret  of  their  ascendency  was  in 
the  Hermsdorff  black  dye — which,  like  most  other 
"named"  products,  was  a  jealously  guarded  secret. 
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LETTER  FROM  OUR  PARIS  CORRESPONDENT 


Hints  on  Adapting  Oneself  to  the  New  Silhouette — Long  Coats  for  the  Grown-ups — Sug- 
gestion of  the  Russian  Blouse — Soutache    and    Fur    for    Trimming 


rOSU> 


THE  ADVENT  again  of  the  feminine  silhouette  re- 
minds me  once  more  to  warn  every  lady  against  the 
exaggeration  into  which  she  sometimes  falls  at 
every  change  of  fashion.  In  order  that  she  may  not  lapse 
into  regretful  error  it  is,  therefore,  necessary  for  her  to 
consider  the  style  which  suits  each  individual. 

There  are  two  special  points  which  we  must  always  keep 
in  mind :  shape  and  color.  These  must  always  be  in  har- 
mony with  our  own  personal  charms. 

Every  lady  must  understand  her  own  charrns  and  de- 
velop them  instead  of  spoiling  the  effect  by  ugly  dresses. 
Before  making  her  choice  she  must  study  herself  from 
every  aspect.     In  fact  fashion  can  always  be  adapted  by 
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PARIS  BARS  EVENING  DRESS 

An   official   decree    has   been    issued    providing  = 

W       that  until  the  war  is  over  no  person  wearing  even-  j 

M       ing  dress   shall   be    admitted    to   the   Opera,  the  M 

g       Opera    Comique,    the   Comedie   Francaise   or   the  j§ 

W  Odeon,  which  are  subsidized  by  the  State.  Ordin-  p 
j§       ary  day  costumes  must  be  worn. 

"Those  dressed  otherwise  will  be  rigorously  % 
=       excluded,"  the  decree  says. 


everyone  of  us  to  suit  our  own  requirements:  one  pleat, 
one  band  of  embroidery  is  sufficient  often  to  convey  the 
touch  of  fashion  that  is  most  suited  to  us. 

The  slender  woman  is  the  queen  of  the  present  time; 
elegancy  has  wished  it  so,  but  what  we  call  sculptural 
beauty  must  not  forget  that  its  power  is  also  very  strong. 
Unfortunately  many  of  us  in  the  latter  condition  make  use 
of  stiff  corsets  and  brassieres  which  give  us  a  far  from 
beautiful  aspect.  It  would  be  better  if  we  wore  instead 
an  ordinary  girdle  of  silk  jersey,  for  instance.  The  differ- 
ence between  these  two  kinds  of  undergarments  is  sufficient 
in  the  case  of  the  one  to  reveal  that  suppleness  of  the  body 
which  is  one  of  the  conditions  demanded  of  the  fashion- 
able lady. 

Care  in  Adopting  New  Silhouette. 

This  new  silhouette  line  has  a  sort  of  tendency  to  draw 
the  waist,  that  is  in  mantles  and  jackets.  It  is  here  that 
it  is  necessary  for  a  woman  to  consider  herself  carefully 
and  that  a  right  cut  is  absolutely  necessary. 

If  the  waist  is  short  it  will  be  outlined  closely;  not  quite 
definitely  for  the  slender  woman,  but  exactly  for  the  stout 
one.  On  the  contrary,  if  the  waist  is  long  it  will  be  better 
to  shorten  it  as  the  effect  will  be  more  graceful. 


The  parade  of  the  mannequins,  on  whom  most  of  the 
time  the  dresses  are  made,  and  the  richness  of  furs  shown, 
are  points  that  impress  the  buyer,  and  often  as  a  result 
ladies  buy  without  taking  the  time  to  make  a  further  ex- 
amination and  find  out  definitely  whether  the  mantle  or  the 
fur.  as  the  case  may  be,  is  really  the  thing  that  is  suitable 
to  them  or  not. 

Long  Coat  Trimmed  with  Fur. 

Mention  should  be  made  of  the  long  coat  that  covers 
the  whole  skirt.  It  is  made  either  in  wool,  velvet,  burella, 
serge,  mounoune,  trimmed  with  fur  at  the  bottom,  and  on 
the  collar  and  cuffs.  They  are  generally  lined  inside  to  the 
waist  with  silk.  The  different  shades  used  are  Russian 
green,  pain  brule.  taupe  and  Bordeaux. 

These  long  coats  will  not  suit  the  young  ladies.  They 
should  wear  the  ordinary  jackets,  or  three-quarter  mantles. 
I  should  also  advise  them  not  to  wear  too  heavy  furs — 
what  suits  our  ladies  becomes  for  the  younger  ones  a  bit 
ridiculous. 

Dresses  made  in  one  piece  will  not  be  worn  much  under 
these  coats.  They  will  be  made  in  velvet,  satin,  cashmere 
de  spie,  as  well  as  in  serge,  gaberdine,  ratine,  etc.  They  will 
provide  us  with  a  change  from  the  dresses,  skirts,  or  blouses 
that  have  been  worn  so  long  a  time. 

Basque  Blouses  Like  the  Russian. 

There  is  also  a  great  tendency  to  wear  some  blouse*  in 
which  the  basques  fall  on  t he  hips.  They  are  generally 
made  in  satin,  crepe  de  chine  net,  silk  or  wool  jersey.  Some 
have  the  basque  opened  on  the  side  and  are  trimmed  with 
a  large  galoon  made  of  pearls,  fastened  by  a  belt.  They 
suggest  to  a  certain  extent  the  Russian  blouse.  Once  the 
mantle  or  jacket  is  taken  off  the  effect  of  these  blouses  is 
extremely  nice,  and  more  correct  than  the  others.  You 
can  add  to  them  any  fancies  you  like  without  forgetting 
harmonies  of  color,  elegancy  and  good  taste. 

Soutache  and  Fur  Trimming. 

Soutache  shares  with  fur  the  favor  of  fashion  for  the 
trimming  of  tailor-mades  or  mantles.  Both  of  them  meel 
and  are  combined  at  the  edge  of  cuffs  or  sleeves,  or  on  false 
nr  real  pockets,  and  appear  in  large  bands  at  the  bottom 
of  jackets.     This  fashion  is  extending  even  to  hats. 

For  evening  wear  the  dressmakers  have  shown  a  velvet 
cape,  very  large,  and  ending  in  fox,  and  falling  in  supple 
pleats.  These  capes  are  lined  witli  silk  in  bright  colors. 
Violets,  navy  blue,  and  taupe  are  put  in  contrast  to  rubies, 
helio  or  gold   metal   silks. 

Some  dressmakers  are  combining  also  many  heavy 
cloths  with  light  fabrics  of  different  shades;  for  instance, 
a  blouse  made  of  haitienne  is  adapted  to  a  skirt  of  black 
velvet. 


MARKET   REPORTS 


LAWNS,  NAINSOOKS  AND 
OTHER  COTTON  GOODS  UP 

COTTONS. — The  past  month  has  brought  forth  nothing 
that  looks  like  relief  in  the  cotton  goods  situation.  Prices 
are  high,  firm  and  in  some  instances  are  quoted  at  higher 
figures  than  last  month  by  the  mills.  One  of  the  features 
of  the  market  tending  to  hold  prices  to  lower  levels  is  the 
fact  that  wholesalers  have  considerable  stocks  that  were 
laid  in  at  much  lower  prices  than  those  prevailing  at  the 
present  time.  In  many  instances  if  wholesalers  had  to  go 
into  the  market  for  certain  classes  of  goods  at  prevailing- 
market  prices  at  the  mills  they  would  have  to  pay  more 
for  the  goods  than  they  are  quoting  them  to  the  retail 
trade  at  present.  Lawns  and  nainsooks  were  two  of  the 
lines  that  were  advanced  approximately  5  per  cent,  during 
the  month.  In  one  instance  mills  were  actually  quoting- 
foulard  lining  %c  per  yard  lower  than  they  were  a  month 
ago.  This  was  due,  it  was  asserted  by  one  authority,  to 
the  fact  that  mills  had  in  all  probability  been  filling  up 
their  stocks  on  this  line  without  finding  an  outlet  fast 
enough.  This  is  believed  to  be  but  a  temporary  condition 
and  that  the  line  will  come  back  with  strength  as  soon  as 
the  market  is  cleared  somewhat  of  available  stocks.  Whole- 
salers are  in  a  questioning  state  of  mind  over  the  future. 
They  frankly  assert  they  are  in  a  position  to  expect  any- 
thing and  that  they  do  not  know  where  they  are  at  from 
day  to  day.  British  mills  have  been  sending  cotton  goods 
to  Canada  in  very  small  quantities.  There  are  consider- 
able stocks  in  wholesalers  hands,  placed  on  the  shelves 
when  it  was  easier  to  get  goods  than  at  present.  Retailers 
have  been  stocking  up  quite  generally.  When  present 
stocks  are  exhausted  there  will  be  scarcity  without  a 
doubt. 

Cotton  Gains  2c  in  Month 

During  the  past  month  the  raw  cotton  has  fluctuated 
within  narrow  limits  and  at  high  prices  on  the  New  York 
cotton  market.  On  November  1  spot  middling  uplands 
were  sold  at  18.75c  per  pound.  One  week  later,  on 
November  S,  spot  was  quoted  at  10.40c.  On  November  15 
spot  middling  uplands  were  sold  at  20.05c.  On  November 
20  tV  highest  point  in  the  month  was  reached  when  spot 
cotton  was  quoted  at  20.90c.  From  that  point  slight  de- 
clines took  place  to  20.75c  on  November  and  to  20.10c  on 
November  23.  On  the  following  day  the  market  became 
firmer  asrain  and  the  raw  spot  cotton  was  quote. 1  at 
20.15c.  From  these  figures  it  will  be  seen  that  the  price  of 
cotton  during  the  month  of  November  has  been  steadily 
upward,  with  the  exception  of  a  slight  setback  which  was 
later  recovered.  The  clear  gain  in  the  price  of  the  raw 
cotton  during  the  month  was  approximately  2c  per  pound. 

What  of  the  Future? 

Speculation  is  rife  as  to  when  the  high  limit  in  the 
market  of  raw  cotton  is  going  to  be  reached.     The  bearish 


clement  in  the  market  is  reflected  in  the  opinion  of 
Theodore  H.  Price,  a  New  York  cotton  authority: 

"There  is  no  longer  any  pretence  that  the  supply  of 
cotton  will  not  equal  the  demand  at  present  prices  and  no 
one  really  doubts  that  the  largest  acreage  ever  planted  in 
cotton  will  be  under  cultivation  four  months  hence.  That 
the  present  buying  mania,  which  is  even  more  evident  in 
the  goods  market  than  in  the  Cotton  Exchange,  will  pass  in 
time  there  can  be  no  doubt.  In  every  direction  danger 
signals  are  being  set  by  those  of  experience  in  the  trade. 
In  a  circular  issued  last  week  Marshall  Field  &  Co.  advise 
buying  only  from  week  to  week  and  say:  'Retail  merchants 
should  sell  every  yard  of  cotton  based  on  present  costs 
and  clean  up  all  odds  and  ends  while  a  buying  public  will 
take  anything  you  have  to  sell.  That  is  why  in  our  opinion 
you  should  keep  your  working  stock  down  and  replenish 
at  short  intervals  according  to  your  needs.' 

There  are  those  who  see  in  the  advice  of  this  Chicago 
wholesale  house  an  attempt  to  get  retailers  to  be  careful 
in  their  ordering  to  the  end  that  they  may  not  be  caught 
with  a  lot  of  high-priced  goods  and  consequently  result  in 
loss,  Another  aspect  of  the  market  is  given  in  the  opinion 
of  Arthur  M.  Marsh,  writing  in  the  Economic  World: 

"In  so  far  as  the  available  supply  of  American  cotton 
for  the  remainder  of  the  season  is  concerned,  it  may  now 
be  asserted  with  confidence  that  there  is  not  the  slighest 
prospect  of  a  real  deficiency.  It  is  true  that  some  \ cry 
low  estimates  of  the  season's  production  have  been 
published,  one  or  two  of  them  putting  the  yield  of 
lint  cotton  well  below  11,000,000  bales.  Even  the  lowest 
of  these  estimates,  however,  implies  a  commercial  crop 
well  above  12,000,000  bales — account  being  taken  of  the 
1  inters  and  of  the  cotton  carried  over  in  the  interior  of 
the  South  from  last  year's  supply.  A  crop  of  these  pro- 
portions— and  they  are  the  lowest  suggested — supple- 
mented by  the  visible  supply  at  the  beginning  of  the 
season,  2,100,000  bales,  and  by  the  heavy  surplus  stocks  of 
American  manufacturers,  will  give  an  ample  supply  of 
cotton  to  take  the  world  through  to  the  next  crop.  And 
if,  as  is  indicated  by  the  movement  of  the  crop  into  sight 
and  by  the  ginning  figures  up  to  date,  the  yield  should 
prove  to  be  from  500.000  to  1,000,000  bales  larger  than  the 
figure  suggested,  there  will  be  a  very  comfortable  carry- 
over into  next  year. ' ' 

Stocks  in  the  hands  of  local  wholesalers  have  not  made 
any  material  advances  during  the  month.  By  w-ay  of  indi- 
cation of  price  movements  the  following  quotations  are 
given : 

Cotton    duck,   S-oz.,    per   yard    ¥  0  21% 

Cotton   duck,   10-oz.,   per  yard    0  27 

Cotton    bags,   12-oz..   per   bale  of  100   27  T."> 

( Jotton   bags,  14-oz.,  per  bale   32  T."i 

Print,  clotba.  31-inch.   76  x   SOs.  light   browns    0  12 

T'rint  cloths.  31-inch,  7fi  x  80s.   indigos   0  15% 

Tickings,   S-oz.,    A.C.A 0  2S& 

Standard    shirting    0  19% 
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FRENCH  AND  SWISS  SILKS 

ARE  ALL  UP  10  PER  CENT. 

Embargo  Placed  on  Italian  and  French  Silks  Going  Into 

Switzerland — Italian  Silks  Used  by  Swiss  in  Better 

Warps — Dealers  Expecting  Heavy  Run 

on  Taffetas. 

SILKS. — Advances  in  the  French  silk  market  at  Lyons 
approximating  10  per  cent,  on  all  lines  went  into  effect 
during-  the  latter  part  of  November,  according  to   cable 
advices  received  by  local  silk  dealers.    Three  days  previous 
to  the  receiving  of  the  above  information  silk  dealers  were 
apprised  of  a  10  per  cent,  increase  in  the  price  of  all  Swiss 
silks.    This  latter  increase  was  stated  to  be  due  to  the  fact 
that  an  embargo  had  been  placed  on  raw  silk  being  ex- 
ported into  Switzerland  by  the  Italian  and  French  Gov- 
ernments.    While  the  Japanese  source  of  supply  is  still 
open  to  the  Swiss  manufacturers  it  is  pointed  out  that 
the  embargo  will  seriously  interfere  with  t'ie  manufacture 
of  silks  as  the  Italian  raw  silk  was  largely  used  in   the 
making  of  the   warp,  being  peculiarly   well   adapted    for 
that  purpose.     Silk  is  in  great  demand  in  all  the  Allied 
countries  in  the  manufacture  of  aeroplane  silk,  and  for 
munition  purposes  of  various  kinds.    Raw  silk  during  the 
past    month   has   advanced    considerably    in    the    primary 
market  in  Japan.    Importers  and  well-informed  men  in  the 
silk  business  assert  they  look  for  higher  prices  in  silks. 
Fully  60  per  cent,  of  the  world's  production  of  raw  silk 
comes  from  Japan.     The  demand  in  the  United  States  for 
silks  of  all  kinds  has  been  enormous  and  holders  in  Japan 
are  realizing  their  advantageous  position  and  are  conse- 
quently holding  for  higher  prices.     The  Japanese  crop  of 
silk  is  estimated  at  20,000  bales  greater  than  last  year, 
making  the  production  this  year  a  record  one.     On   the 
other  hand  the  production  of  silk  in  the  Balkan  states  has 
been  shut  off  and  this  has  decreased  the  available  supply 
from  that  section  by  some  30,000  bales.     In  the  American 
market  there  has  been  a  heavy  demand  for  all  knitted  silk 
goods,  hosiery  and  underwear.    While  the  recent  increase 
in  the  primary  market  of  silk  goods  has  not  affected  prices 
locally,  prices  in  Georgettes,  crepe  de  chines  and  piece-dyed 
linings  will   eventually  be  affected.     Just   at   the  present 
there   is    a    scarcity   of  yarn-dyed    linings   as    these    came 
largely  from  Switzerland.     France  specialized  more  in  the 
piece-dyed  linings  and  the  recent  increase  will  affect  these 
goods. 

Taffetas  To  Have  Innings 

The  representative  of  one  of  the  large  wholesale  silk 
houses  recently  returned  from  a  trip  to  the  silk  centres  of 
the  Eastern  United  States.  As  a  result  of  his  trip  lie  is 
very  confident  that  taffetas  will  be  most  popular  during 
next  Spring  and  Summer.  "Over  75  per  cent,  of  the 
orders  now  placed  with  American  mills  are  for  taffetas,'' 
stated  the  representative  in  question.  "More  suits  will  be 
made  of  this  material  next  year,  in  my  opinion,  than  ever 
before.  The  styles  will  still  be  flowing  effects,  with  short 
skirts  and  this  requires  a  material  that  will  stand  out. 
Fancy  stripes  will  also  be  popular  in  Canada  this  coming 
season.  Indications  point  strongly  that  way,  at  any  rate. 
I  was  really  surprised  and  pleased  to  see  the  range  of 
fancy  stripes  being  turned  out  by  the  American  manufac- 
turer. Stripes  were  very  popular  in  the  United  States 
last  season." 

Chinese  natural  Shantungs  are  becoming  quite  scarce 
goods.  One  wholesaler  had  refusals  from  no  less  than 
three  manufacturers.  They  are  sold  up,  they  state,  and 
can  take  no  further  orders.  There  is  a  firmness  in  taffetas 
and  the  lower  grades  are  quoted  up  10c  per  yard  over  last 
month.     Yarn-dyed  lining  satin  is  also  firmer  in  price  by 


5c  per  yard.  The  season  for  chiffon  velvet  is  now  about 
over  and  that  commodity  is  practically  off  the  market. 
There  is  a  firmness  also  in  pailettes,  the  advance  recorded 
being  5c  per  yard.     Following  are  the  quotations: 

Duchess  mousseline,  per  yard $1 .  15  $1.25 

Pailettes,  per  yard    0 . 95  1 . 00 

Japanese,     8   M/M    0 . 67 J  ■>  0 .  75 

Japanese,  10  M/M   0.75  0.80 

Crepe  Georgette,  per  yard 1.15  1 .25 

Crepe  de  Chines 1.10  1 .25 

Taffetas  1.15  1 .25 

Lining  satin,  yarn-dyed,  27  in 1.15  .... 

Lining  satin,  yarn  dyed,  36  in 1.45  .... 


GREAT  UNCERTAINTY 

OVER  WOOL  SUPPLIES 

Australia  and  New  Zealand  Have  Stopped  the  Sales  of 

Wool — Dealers  in  Canada  Unable  to  Get  Quotations — 

Unable  to  Get  Wool  Into  Canada  at  Present  Time. 

WOOL. — Great     uncertainty    prevails    respecting    the 
wool  situation.     With   the  governments  of  New  Zealand 
and  Australia  prohibiting  the  sales  of  wool  in  those  coun- 
tries there  seems  small  chance  for  buyers  to  have  a  free 
hand  to  get  their  required  supplies.     In  the  London  wool 
market   during  the  last   week  in   November  much   excite- 
ment prevailed  owing  to  the  stoppage  of  exports  of  wool 
from  Australia.     The  question  of  exports  of  burry  wools 
to    America    is    still    in    abeyance.      Rumors     there    are 
current    thai    the    British   Government    authorities    intend 
to   commandeer  the  entire  New  Zealand   wool   clip.     Im- 
mense  orders,   approximately   30,000,000    yards    of   cloth, 
have   been   placed   for  the  British   and   Russian   Govern- 
ivents.     This   would   seem   to   confirm   the   assertion    that 
the    Government    intends    to    make    sure   that    the    cloth 
weavers  will  lie  able  to  get  sufficient  supplies  of  the  raw 
material    to    make    good    the    needs    of    the    Government. 
Last  year  there  were  allotted  to  America  80,000  bales  of 
New   Zealand   crossbreads.     If  the   available   supplies   of 
New    Zealand     are    commandeered     for    the    government 
supplies   of   cloth,    it    would    seem    that    the   allotments   for 
America    will    be    cut    considerably    this    year.      In    Aus- 
tralia  also   the   sales    of   wool    and   sheepskins   have   been 
prohibited  without  the  permission  of  the  Prime  Minister. 
An  Australian  Government  regulation  has  been  issued  to 
this   effect    to    remain    in    effect    till    further   notice.      The 
British    Government    has    commandeered    the   whole   Aus- 
tralian clip  as  a  war  necessity,  according  to  a  recent  des- 
patch, which  stated  that  the  prices  paid  would  be  at  the 
rate  of  55  per  cent,  in  advance  on  the  prices  paid  for  the 
1913-14    clip.      American    buyers    have    been    in    the    Aus- 
tralian   market    eagerly    competing    for    available    woo! 
supplies.     Last   year  Australia    sold    wool    to   the   United 
States    to    the    value    of   $50,000,000.      It    is    stated    from 
Melbourne   that   the  sum  involved  in   the  purchase  of  the 
entire    wool    crop    of    the    Commonwealth     amounts    to 
5:150,000.000. 

Canada's  supplies  of  wool  come  largely  from  Aus- 
tralia and  New  Zealand  by  way  of  the  London  wool  sales. 
A  small  amount  of  the  wool  is  imported  direct  from  these 
countries  but  by  far  the  greatest  proportion  comes  by 
way  of  London.  To  the  Canadian  importers  the  situation 
indeed  looks  to  be  a  serious  one.  A  little  wool  is  being  let 
out  from  Great  Britain  to  Canada.  Permits  are  required, 
however,  for  everything  that  is  obtained.  This  means 
vexatious  delays  with  a  lot  of  explaining  and  cabling 
in  order  to  get  anything  through  at  all.  During  the  latter 
part  of  November  the  bars  were  up  tight  and  no  wool 
(Continued  on  page  24) 
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J  DOUBLE  BARRELED  STOCK-TAKING 

THE  annual  stock-taking,  as  it  is  in  most  stores, 
thai  will  be  given  attention  in  the  month  of 
January,  after  the  sale  in  some  cases,  before  it  in  a 
few.  will  be  the  most  important  this  year  in  all  like- 
lihood that  you  have  carried  out  for  many  a  year. 
In  ordinary  years  there  was  always  a  temptation  to 
take  goods  at  the  cost  price  even  when  it  was  felt 
that  for  many  reasons  they  had  deteriorated.  Many 
merchants  were  afraid  to  cut  down  the  price  to  a 
point  where  it  might  have  moved  the  goods,  and  so  in 
the  end  experienced  the  truth  of  one  of  the  best  mer- 
chandising maxims  in  existence,  "the  first  loss  is 
always  the  least." 

This  year  the  temptation  to  allow  stocks  to  re- 
main inflated  will  be  stronger  than  ever.  Indeed  the 
impulse  will  be  to  take  in  goods  at  a  price  far  higher 
often  than  the  invoice  cost  where  the  present  market 
quotations  are  at  a  much  higher  tigure.  and  The 
Review  has  been  told  by  a  number  of  merchants 
that  they  intend  to  allow  for  the  appreciation  of  the 
value  of  the  goods  between  the  time  they  contracted 
for  t belli  and  the  days  of  stock-taking. 

This  temptation  should  be  guarded  against.  Not 
only  will  it  mean  figuring  out  for  yourself  a  much 
higher  profit  for  the  present  year  than  rightly  be- 
longs to  it,  but  as  a  merchant  remarked,  you  haven't 
your  profit  until  you  sell  the  goods.  By  the  time  you 
are  selling  some  of  them  the  price  by  wholesale  may 
be  down  and  you  may  be  forced  to  meet  it  on  account 
of  competition.  In  any  case  it  is  far  better  to  use  a 
conservative  method  and  not  soothe  yourself  with  a 
fictitious  valuation  on  paper  that  may  never  be  real- 
ized. And.  as  we  have  shown  in  the  leading  article 
in  this  issue,  the  insurance  problem  that  has  been 
raised  by  some  merchants  will  take  care  of  itself. 

There  is  another  point  we  would  like  to  emphasize 
at  this  time,  and  that  is  the  advantage  in  taking  stock 
in  the  "double-barreled"  way,  by  recording  both  the 
cost  and  the  selling  price  of  the  goods  in  the  lists. 
This  may  seem  to  involve  much  extra  work  and 
indeed  it  does, — although  not  25  per  cent,  more,  tak- 
ing the  whole  process  into  account, — but  the  benefits 
are  quite  commensurate. 


Think  what  it  would  mean  for  you  to  know  ex- 
actly the  relation  between  the  cost  price  and  the  sell- 
ing not  only  taking  the  whole  stock,  but  in  each 
department  as  well.  What  a  valuable  guide  this  will 
be  in  the  future  marking  of  your  stock  !  What  a  test 
it  gives  of  this  department,  showing  that  the  mark-up 
was  too  low,  or  perhaps  rather  high  in  that!  What 
a  help,  an  essential  in  enabling  you  to  work  out  each 
month  exactly  the  amount  of  stock  you  have  on  hand 
in  each  department !  In  fact  this  double  method  is 
a  necessity  for  once  at  least  if  you  are  planning  to 
bring  your  bookkeeping  records  up  to  departmentiz- 
ing  your  store. 

You  could  hardly  get  a  clearer  insight  into  your 
different  departments  for  a  comparison  of  profits  and 
the  headway  generally,  in  any  other  way. 
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THE  ANNl  \ !  L  SPRING  NUMBER 

HE  next  issue  of  Dry  Goods  Review  will,  as 
usual,  be  known  as  the  Annual  Spring  Number, 
and  the  editorial  contents  will  carry  out  this  idea  not 
only  so  far  as  style  features  are  concerned  but  there 
will  be  described  selling  methods  that  are  adaptable 
peculiarly  to  the  disposal  of  Spring  merchandise. 

We  are  securing  also  the  opinion-  of  a  number  of 
well-known  buyers  as  to  what  they  think  will  be  the 
leaders  in  their  particular  lines  for  the  Spring  season. 

We  are  asking  others  what  they  think  of  the 
wisdom  or  folly  of  loading  up  witb  stocks  at  present 
prices,  and  a  number  of  especially  interesting  and 
helpful  replies  will  be  the  result. 

Then  we  are  attempting  something  hi  the  way 
of  a  comparison  of  prices  that  we  think  will  appeal 
to  all  of  you  when  you  see  just  what  it  is.  and  the 
object  that  lies  back  of  the  article.  This,  too.  will  be 
a  symposium,  one  of  the  best  we  have  had  in  Tin-: 
Review. 

These  are  difficult  times  in  the  dry  goods  trade, 
and  the  chances  are  that  they  will  be  just  as  difficult 
to  figure  out,  if  not  more  so,  for  months  in  the  future. 
The  editors  of  The  Review  are  aiming  to  make  each 
issue  brimful  of  articles  that  will  be  the  most  timely 
that  can  be  procured,  and  simple  and  practical  in 
their  working  out. 
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FURTHER  ADVANCES  IN  FELTS  AND  STRAWS 


Stiff  Hats,  Moreover,  Soon  Will  be  Out 


of  Range — Raw  Silk  Still  Advancing- 


-Pinch- 


back  Clothing  for  Spring — Silk  Mufflers. 


PRICES  in  men's   wear  lines  keep   on  going    up,  and 
this  month  further  increases  have  to  be  recorded  in 
felt  and   stiff  hats   and   straws   in   silks   for   ties;   in 
artificial  silks,  in  underwear,  and  in   most  other  lines. 

The  attempts  to  find  substitutes  for  high  priced  lines 
keep  on  merrily  and  one  overall  manufacturer  is  turning 
out  a  black  and  white  combination  that  he  hopes  will  sup- 
ersede the  blue  favorites  that  are  difficult  to  secure  in  fast 
dyes.  The  only  note  of  a  drop  in  prices  comes  in  Panamas 
a  prophecy  of  which  was  made  by  THE  REVIEW  several 
months  ago.  This  is  due  to  the  establishment  in  Canada 
of  a  couple  of  brandies  of  New  York  factories  which  saves 
the  duty,  and  next  year,  it  is  said,  it  will  be  possible  to 
sell  a  Panama  for  $5  which  had  to  retail  at  $7.50  in 
previous  years. 

Straws  and  Felts  Still  Going  Up 

HATS  AND  CAPS. — Advances  during  the  past  month 
have  been  recorded  in  one  prominent  English  make  of  stilt' 

hats  of  5  per  cent.  The  cheap  straw  hats  usually  worn  by 
farmers  and  commonly  known  among  the  trade  as  Canton 
braid  straws  have  advanced  15  per  cent,  during  the  month. 
The  cheaper  grades  of  these  hats  that  formerly  sold  for 
05c  per  dozen  are  now  quoted  at  $1.10.  These  hats  range 
in  price  as  high  as  $3  per  dozen  but  the  quotations  on  the 
better  grades  have  not  been  changed  although  the  ten- 
dency is  toward  higher  prices  through  the  firmness  in  the 

market.  There  has  been  an  advance  of  10  per  cent,  also 
on  all  English  children's  straw  hats.  This  additional  ex- 
pense is  necessitated  through  the  increased  cost  of  bleach- 
ing. One  of  the  prominent  manufacturers  of  straw  hats 
has  withdrawn  quotations  on  their  lines  altogether.  They 
will  give  prices  only  on  application  and  will  not  guarantee 
them  for  any  time.  For  future  delivery  they  will  not  sell 
at  present  prices  at  all.  In  one  of  the  cheaper  lines  of 
split  straw  hats  they  have  withdrawn  the  line  from  the 
market  altogether.  The  difficulty  arises  through  their 
inability  to  get  the  braid  from  China  and  Japan.  Straw 
hats  that  during  the  past  season  sold  for  $2  will  in  all 
probability  be  quoted  at  $2.50. 

Rabbit  Skins  Still  Scarce 

In  the  felt  hats  and  caps  dealers  and  manufacturers 
report  trade  exceptionally  good  this  year.  Travelers  are 
sending  in  big  orders.  Business  is  much  ahead  of  last  year 
for  the  coming  Spring  delivery.  There  is  a  big  demand  for 
the  wide  brimmed  hats  in  fawns  and  greys  and  other  light 
colors.  The  same  difficulty  is  being  experienced  in  some 
quarters  to  get  felt.  The  supply  of  rabbit  skins  reaching 
the  London  market  from  Australia  is  still  very  limited. 
This  factor  has  an  important  bearing  on  the  felt  market. 


Two  of  the  Canadian  manufacturers  at  least  are  sold 
ahead  until  May  1  and  are  taking  no  further  orders.  Busi- 
ness lias  been  good  this  year,  hat  men  assert,  because 
stocks  were  low  in  retailers'  hands  and  they  are  replen- 
ishing to  a  certain  extent. 

Caps  are  holding  very  firm  iu  price.  Makers  are  still 
having  difficulty  to  get  cloths  in  sufficient  variety.  All 
materials  that  enter  into  the  making  of  caps  are  advancing 
rapidly.  Pulpboard  used  in  the  packing  and  carrying  of 
the  hats  lias  advanced  from  $38  per  ton  to  $80  per  ton. 
This  makes  an  increase  in  the  price  of  the  boxes  of  100 
per  cent.  Needles  which  a  year  ago  were  selling  for  $10 
per  thousand  are  now  quoted  at  $16.50.  Wadding  that 
cost  $4.25  per  bale  of  60  pounds  one  year  ago  is  now  selling 
at  $9.60.  This  makes  the  increase  here  over  100  per  cent. 
Buckram,  used  in  the  bands,  a  year  ago  cost  the  manufac- 
turer 28c  per  gross  of  144  bands  and  the  price  now7  is  65c. 
The  buckram  used  in  the  peak  a  year  ago  cost  60c  per  gross 
and  the  price  is  now  $1.25.  Sewing  cotton  a  year  ago  cost 
65c  per  tube  of  14,000  yards.  To-day  the  manufacturers 
are  asking  $1.35  for  10,000  yards.  Cotton  linings  which 
4  or  5  months  ago  cost  18c  per  yard  are  now  quoted  at 
321  '■>(■.  But  even  in  the  face  of  high  prices  the  demand  for 
caps  lias  beeri  greater  than  ever.  Some  manufacturers 
give  it  as  their  opinion  that  more  caps  are  being  worn 
because  felts  have  become  higher  in  price. 

Prices  Still  Withdrawn  for  Spring 

UNDERWEAR. — Conditions  in  the  underwear  market 
are  in  a  very  unsettled  and  feverish  state.  With  raw 
cotton  selling  well  over  20c  per  pound,  an  advance  of 
approximately  2c  per  pound  over  the  same  period  last 
month,  there  is  good  reason  for  the  manufacturers  to  be 
careful  in  their  quotations.  All  lists  are  still  withdrawn. 
Quotations  will  only  be  made  on  application.  One  line  of 
underwear  that  last  month  sold  for  $2.25  per  dozen  is  at 
the  time  of  writing  quoted  at  $3  per  dozen.  And  this 
([notation  only  holds  good  at  the  moment  the  manufac- 
turer gave  it  to  the  intending  purchaser.  Some  of  the  mills 
have  light  stocks  of  cotton  on  hand  and  are  compelled  to 
go  into  the  market  for  orders  that  have  to  be  filled.  In 
the  United  States  the  situation  is  very  similar  to  that 
prevailing  in  this  country.  Cotton  ribbed  goods  generally 
are  up  about  50  per  cent,  over  the  prices  named  last  year. 
Here  and  there  are  some  lines  that  have  advanced  even 
more,  ranging  in  some  instances  as  high  as  60  per  cent. 
One  prominent  mill  in  the  Eastern  United  States  recently 
opened  their  prices  at  $5.25  for  11-pound  shirts  and 
drawers.  Last  year  these  goods  opened  at  $3.50.  The  16- 
pound  suits  made  by  the  mill  in  question  were  quoted  this 
vear  at  $9.75.    Tn  certain  instances  in  the  Eastern  United 
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States  the  mills  are  only  looking  after  their  old  customers. 
They  will  not  take  on  any  new  business  whatever.  Even 
with  these  orders  they  are  being'  curtailed  to  amout  75  per 
cent,  of  last  year's  business. 

Wool  Keeps  on  Soaring 

There  has  been  a  firmness  in  the  market  for  wool  under- 
wear during  the  month.  The  wool  market  is  a  good  indi- 
eation  of  the  condition  existing  in  the  underwear  market. 
At  the  November  wool  auction  in  London  the  market 
dosed  strong,  averaging  ten  per  cent,  advance  over  the 
previous  sales.  A  report  was  current  in  London  that  the 
New  Zealand  Government  had  stopped  the  auction  sales 
in  that  country.  The  demand  for  underwear  is  good  and 
dealers  are  experiencing  difficulty  in  getting  the  goods. 

The  "Pinch-Back"  for  Spring 

CLOTHING. — Details  of  the  styles  being  shown  at  pre- 
sent for  Spring  and  Summer  selling,  and  upon  which  the 
fashions  for  men  in  early  Fall  of  1917  will  probably  be 
based,  are  difficult  to  rule  down  to  any  set  standards  ex- 
cept as  embraced  in  the  word  "pinch-back."  In  the  main, 
however,  two  pinches  will  be  found  on  both  sides  of  the 
centre  back  in  the  neat  average  conservative  lines  on  the 
market.  There  are  differences  already  shown,  and  more 
being  made  by  artists  of  the  scissors  and  needle,  but  what 
might  be  called  "staple  lines"  in  pinch-backs  are  so  built. 
The  belt  sewn  firmly  on  over  the  pinches  are  attached  only 
at  the  ends  and  buttoned  in  the  middle  features  attractively 
in  the  designs  likely  to  be  popular.  Width  of  belts  varies. 
The  tendency  is  not  towards  any  very  broad  belt  styles  as 
yet,  though  apparently  opposed  t<)  any  narrowing  under 
about  an  inch  and  three  quarters.  The  fact  that  the  pinch- 
back  is  taking  the  place  formerly  held  by  the  Norfolk,  and 
aims  at  being  more  attractive  because  less  cumbersome,  in- 
dicates an  antipathy  felt  as  regards  breadth  and  even  the 
hint  of  heaviness  in  the  belt. 

Manufacturers  are  busy  on  orders  for  the  first  lines  of 
pinch-backs  shown,  and  indeed  the  difficulty  is  to  find 
skilled  labor  and  materials  quickly  enough  to  fill  the  orders 
that  pour  in  from  all  parts  of  the  Dominion. 

Narrower  collars  are  being  introduced  now,  and  the  cut 
of  the  lapels  is  much  more  sharply  peak  than  previously. 
The  style  is  distinctively  attractive,  and  calculated  to  in- 
spire the  speedy7  purchase  of  "that  new  suit."  The  high 
peaked  lapel,  properly  cut  and  carefully  tailored,  is  full  of 
vivacity  and  stimulus  to  high-class  business.  Going  with 
the  pleasant  conservative  greys  and  browns,  and  mixed 
thread  suitings  on  which  refined  pencilling^,  and  faint  or 
slightly  more  pronounced  checks  appear,  with  occasionally 
also  effective  hair  stripes,  these  new  styles  in  cut  and 
finish   are  very  pleasing. 

Novelties  in  Neckwear 

TIES. — Oriental  designs  are  shown  as  they  were  last 
year.  These  are  made  of  high  class  Swiss  novelties.  For 
the  most  part  the  patterns  are  large  and  the  ties  exceeding- 
ly rich  in  appearance. 

Still  another  line  which  is  sure  to  meet  a  good  share  of 
popular  favor  is  an  all-over  foulard,  shown  in  cardinal, 
gold  and  purple. 

A  novelty  in  neckwear  is  now  being  marketed,  made 
from  silk  which  is  cut  straight,  and  has  a  wide,  folded 
This  apron  is  slit  high,  being  gathered  together  by  a  pin 
half  way  up.  The  knot  once  tied  this  slit  comes  immedi- 
ately below  the  knot,  and  the  apron  can  be  spread  out  wide- 
ly by  the  wearer,  if  the  flare  effect  is  appreciated  by  him. 


The  pin,  holding  the  apron  together  about  half  way  down, 
holds  the  flare  in  shape. 

Another  rather  unusual  tie  is  one  with  a  long  bias  cut. 
This  gives  the  strip  a  more  up  and  down  angle  than  on  a 
regular  bias  tie.  It  is  a  question,  however,  if  this  will  prove 
very  popular.  To  get  this  effect  it  is  necessary  to  make  a 
narrower  shape,  which  gives  the  tie  a  cheaper  appearance 
than  it  deserves.  Cheaper,  at  least,  in  the  eyes  of  the  un- 
initiated. 

Demand  for  Silk  Mufflers 

MUFFLERS. — An  unusually  large  demand  for  mufflers 
has  been  noted  this  year.  Perhaps  this  is  due  to  the  pass- 
ing of  the  old  knit  mufflers,  many  of  which  were  serving 
their  second  season  last  year.  Those  made  of  union  are 
pretty  well  worn  out  now,  and  are  being  replaced  by  many 
men  with  new  silk  knited  mufflers  made  from  flat  silks. 

So  large  has  been  the  call  for  mufflers  already  that  a 
number  of  dealers  have  sent  forward  repeat  orders,  that 
they  may  get  their  stocks  in  shape  for  the  Christmas  busi- 
ness. 

As  has  been  said  silk  knitted  mufflers  will  have  a  con- 
siderable run — so  much  is  already  assured.  The  flat  silks, 
however,  will  probably  be  stronger  than  for  the  past  two  or 
three  seasons.  In  these  flat  silks  some  splendid  effects  are 
shown.  One  manufacturer  is  using  a  foulard  with  a  satin 
finish.  It  is  hand  printed,  with  small  yellow  squares  sur- 
rounded by  blocks  of  green  and  a  darker  green  in  the  back- 
ground.    The  effect  is  not  at  all  loud,  and  exceedingly  rich. 

Big-  fringes  are,  of  course,  catching  on  strongly  with  the 
consuming-  public,  and  this  feature  of  the  muffler  has  un- 
questionably done  much  to  stimulate  the  business. 

Advance  in  Raw  Silk 

The  probability  of  a  higher  price  for  knitted  ties  made 
from  artificial  silk  will  be  readily  understood  when  it  is 
stated  that  this  artificial  silk  was  formerly  bought  at  five 
shillings  per  pound,  whereas  it  now  costs  ten  shillings  per 
pound.  It  takes  one  pound  on  the  average  to  make  a  dozen 
ties.  Of  course,  part  of  this  advance  is  offset  by  different 
processes  which  Canadian  manufacturers  have  naturally 
resorted  to.  There  is,  however,  a  part  of  this  loss  which 
simply  cannot  be  avoided,  and  it  seems  very  likely  that  the 
cost  of  ties  made  from  artificial  silk  will  be  somewhat 
higher  after  the  new  year.  The  rise  will  not  be  more  than 
50c.  per  dozen  in  all  probability. 

The  advance  in  the  raw  artificial  silk  is,  of  course, 
largely  due  to  the  scarcity  of  chemical  needs  to  reduce 
the  spruce,  and  to  the  great  difficulty,  and  high  cost,  of 
bringing  the  spruce  itself  from  Norway  to  England. 


MARKET  REPORT 

(Continued  from  page  21) 

whatever  was  reaching  Canada  from  British  sources.  The 
price  of  wTool  is  now  high,  but  in  the  face  of  conditions 
dealers  are  looking  for  ever  increasing  prices.  All  of  the 
Canadian  mills  are  busy,  working  to  capacity  in  almost 
every  instance.  Some  of  them  'nave  even  booked  their 
entire  output  for  the  year  1917.  These  mills  are  work- 
ing on  underwear,  hosiery  and  cloths  of  various  kinds. 
One  of  the  features  making  an  unruffled  state  of  mind 
with  the  Canadian  manufacturers  is  the  fact  that  they 
have  anticipated  their  needs  some  distance  in  the  future 
and  have  laid  up  considerable  stocks  of  wool.  Even  with 
this  as  a  steadying  influence  there  is  considerable  ap- 
prehension in  the  market  as  to  what  the  future  holds  in 
store. 
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SMALLER  RUGS 

Perhaps  Bungalow  Style  in  England  is  Responsible 

for  Late  Tendency — Deliveries 

More  Satisfactory 


THAT  people  in  rural  districts  and  those  of  moderate 
means  elsewhere  are  alive  to  the  dictates  of  fashion, 
is  evidenced  by  the  fact  that  fashion  is  penetrating, 
wherever  there  is  any  small  opening'  into  the  second  grade 
merchandise.  There  is  a  demand  for  what  is  new  which 
the  makers  of  this  merchandise  must  meet.  As  a  result 
there  are  reproduced  in  the  medium-priced  goods  some 
modifications  of  the  design,  coloring  or  whatever  happens 
to  be  the  outstanding  feature  of  the  high-priced  models 
within  the  past  four  or  five  years  which  means  a  distinct 
improvement.  There  is  no  real  reason  why  cheap  goods 
should  be  ugly.  For  example,  a  medium  grade  tapestry  or 
"Brussels"  rug  is  now  offered  in  Chinese  design.  While 
the  oriental  character  is  lost  to  a  considerable  extent  in 
this  weave,  the  pattern  is  nevertheless  distinctly  Chinese. 
Allover  patterns  of  Persian  suggestion  sell  well  also. 

With  these  facts  in  mind,  even  the  small  dealer  does 
well  in  keeping  fashion  and  novelty  before  the  minds  of 
his  customers.  This  creates  and  holds  interest  in  his  store. 
There  is  nothing  which  appeals  to  many  an  isolated  house- 
wife like  something  new  for  her  home;  this  perhaps  even 
more  than  some  novel  accessory  for  her  personal  use  or 
adornment.  Nowadays,  when  this  happy  woman  is  to 
have  a  new  carpet,  she  has  plenty  of  access  to  knowledge 
of  what  is  offered  in  large  centres.  She  has  her  farm 
journals,  housekeeping  periodicals,  mail  order  catalogues 
and  daily  newspaper  advertisements,  and  so  is  able  to  tell 
her  village  dealer  what  she  expects  to  see  in  his  store.  In 
order  to  hold  this  progressive  custom  and  to  educate 
others  to  be  progressive,  the  merchant  must  keep  his  stock 
as  interesting  as  possible. 

So  far  as  the  tapestry,  "Brussels"  carpets  are  con- 
cerned, however,  the  printed  colors  tend  to  run  and  leave 
a  blotchy  outline  where  it  should  be  sharp.  This  has  been 
almost  overcome  by  a  process  which  is  too  costly  for  the 
immediate  present,  but  which  will  no  doubt  be  set  at  work 
as  soon  as  conditions  will  allow. 

Velvet  Tapestry  Designs 

There  is  velvet  tapestry  also.  The  designs  are  printed 
here,  too,  but  with  the  loop  pile  cut.  Though  the  patterns 
in  this  line  are  improving  with  the  others,  manufacturers 
complain  that  the  designs  chosen  as  the  most  artistic  are 
invariably  those  which  cost  the  most  to  produce.  The 
public,  they  say,  must  be  educated  to  pay  for  the  more 
tasteful  productions.  The  public  is  glad  to  note  in  the 
meantime  the  general  improvement. 

Replacing  Blues  by  Mauve 

While  Adam  style  and  French  styles  are  out  of  vogue, 


there  arc  many  "verdure"  designs  in  keeping  with  the 
popular  "verdure"  draperies.  The  grounds  of  these 
carpets  are  black  and  grey  with  masses  of  mixed  floral  pat- 
terns which  are  really  enticing.  The  new  toueh  in  these  is 
the  replacing  of  blues  by  mauve,  and  approval  of  the 
change  is  confidently  expected. 

A  report  from  England  states  that  the  bungalow  style 
of  building  with  its  smaller  rooms  is  probably  responsible 
for  a  noticeable  demand  on  manufacturers  for  smaller  car- 
pets. Even  for  large  rooms  there  is  some  tendency  to  use 
two  small  rugs  rather  than  one  large  one.  Although  the 
2V2-yard  squares  take  as  much  time  to  make  as  the  3-yard 
type,  on  account  of  the  3-yard  machines  having  to  be 
used,  and  again  difficulties  are  severe  through  dye  troubles 
and  shortage  of  skilled  workers,  deliveries  are  on  the 
whole  satisfactory  and  credit  must  be  given  the  manufac- 
turers for  the  efforts  which  they  are  putting  forth  to  keep 
up  witli  the  popular  demands  and  tastes. 


WALL  PAPER 

Shadow  Stripe   Printed  on  Oatmeal — Ready  Trim- 
med  Borders  Being  Shown — 
Finer  Patterns 

MORE  ami  more  are  wall  paper  manufacturers 
realizing  that  Canadians  are  good  judges  of  color. 
The  old  theory  that  makers  must  offer  goods  not 
designed  to  please  themselves,  but  to  sell  has  been  under 
strong  fire  this  last  two  years.  People  want  what  is  beau- 
tiful and  what  pleases.  A  few  years  ago  when  so  much  of 
inferior  goods  was  sold  it  was  only  the  price  that  attracted. 
In  the  present-day  trend  towards  quality  the  old  hideous, 
cheap  goods  are  banished.  People's  taste  is  good,  and 
they  exercise  it  when  they  come  to  years  of  prosperity. 

Wallpaper  prices  on  the  whole  have  advanced  much 
less  than  most  other  commodities  and  no  doubt  the  house- 
wife is  aware  of  the  fact  and  therefore  next  Spring  she 
will  take  advantage  of  it  to  get  that  good  papering  done 
which  she  has  wanted  for  so  long. 

Plain  oatmeal  and  embossed  grasscloth  papers  with  the 
harmonizing  "cut-out"  fioral  borders  are  still  popular. 
Certain  stripes,  not  of  a  dazzling  variety  but  dignified  and 
delicate,  are  in  good  demand.  One  very  attractive  new  de- 
sign is  a  shadow  stripe  printed  on  oatmeal.  The  ready- 
cut  border  of  fruit  and  foliage  in  natural  colors  is  an 
artistic  development  which  must  surely  have  been  designed 
by  someone  acquainted  with  shadow  embroidery,  judging 
by  the  similarity  of  outline  between  the  wallpaper  and  that 
kind  of  embroidery. 

One  firm  is  making  what  they  call  a  "ready-trimmed" 
paper.  The  selvedge  is  perforated  for  tearing  off  and 
leaving  a  straight  edge  without  the  use  of  scissors  or 
knife  of  any  kind. 


MIL/LJNDEY 


WINTER  AND  SPRING 

trimmings  More  Prominent — White  Will  be  Scarce     j 
—Soft  Materials  for  Spring 


FROM  Paris  to  Vancouver  is  a  long  trip,  but  at  every 
stopping  place  on  the  way  one  sees  the  black  velvet 
"tarn,"  and  it  all  depends  on  the  way  it  is  worn 
whether  it  bears  the  marks  of  Paris  or  of  a  small  point 
on  the  way.  Paris  puts  a  knot  of  fur  in  just  a  certain 
spot,  kinks  the  soft  crown  at  a  new-found  angle,  shirrs  or 
gathers  or  plaits  what  elsewhere  would  have  been  left 
commonplace,  but  always  it  is  just  the  "auld  Scotch  tam" 
in  different  settings. 

The  various  types  of  headgear  worn  by  the  soldiers  of 
the  Allies  are  all  represented  in  the  popular  turban  also. 
Many  do  not  even  omit  the  chin  strap,  ostrich,  fur  or 
ribbon  though  it  may  be. 

A  Combination  Novelty 

A  novel  tricorn  shown  at  Eaton's  has  the  rim  entirely 
of  kolinsky  and  flaring  almost  perpendicularly  with  just  a 
little  silver  ornament  on  one  side  for  trimming.  The 
crown  is  of  black  velvet.  The  more  dressy  hat  all  of  lace, 
chantilly  or  metallic,  is  seen  frequently. 

A  novelty  which  is  enjoying  some  vogue  just  at  present 
is  a  combination  affair.  The  black  velvet  rim,  rather  large, 
is  removable  from  the  lace  crown  and  when  this  is  clone, 
behold  the  crown  has  become  a  fetching  theatre  cap  with  a 
ruffle  of  lace  around  the  edge  that  was  scarcely  noticeable 
under  the  velvet  rim. 

More  Trimming  for  Mid-Season 
More  trimming  is  appearing  on  many  of  the  mid-season 
hats  than  was  at  first  expected.  Paradise  and  ostrich 
feathers,  gold  lace  and  rich  velvet  fruit  and  flowers  as  well 
as  fur  are  seen  frequently.  The  white  hats  have  sold  well 
during  the  past  month. 

Bleaching  Makes  White  Scarce 

Ostrich  tips  in  any  variety  of  shades  and  shapes  are 
selling  better  than  earlier  in  the  season  and  Paris  is  con- 
tinually sending  out  new  novelties  made  of  these  feathers. 
Burgundy  is  in  demand,  but  is  the  most  difficult  of  all 
shades  to  get  in  a  clear,  docided  tone.  The  bleaching 
chemicals  used  for  feathers  are  very  scarce,  making  pure 
white  difficult  to  produce.  Comparatively  few  good  white 
mounts  will  be  shown  for  Spring  on  that  account. 

Soft  Fabrics  Predicted  for  Spring 

There  are  predictions  that  soft  fabrics  will  be  used 
somewhat  extensively  for  early  Spring — little  hats  of 
taffeta,  Georgette  or  Canton  crepe — and  some  Chinese  and 
Paisley  silks.  Chinese,  military  and  peacock  aigrettes  will 
be  a  Spring  feature,  it  is  expected.  As  a  general  rule,  too, 
crowns  will  be  higher  than  for  the  past  few  seasons. 

In  straws,  shapes  will  be  as  irregular  as  the  material 
will  allow  and  still  be  neat. 
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NEW   YORKJ 
MILLINERY  1 


NEW  YORK,  Dec.  4 — Still  another  fancy  has  sprung 
up;  milady  has  found  it  quite  necessary  to  indulge 
still  further  in  pretty  headwear.  This  time  it  is  all 
of  satin.  She  chooses  between  brown,  black  and  plum  and 
between  large  and  small  shapes.  Brims  of  these  are  most 
attractive  when  broken  by  one  or  two  soft  folds.  Taffeta, 
too,  is  shown  a  good  deal.  It  makes  up  a  neat  set  of  hat, 
stole  and  muff  in  black  with  black  fur  trimming. 

The  white  hat  has  had  quite  a  run  also.  Panne  velvet, 
or  plush  with  fur,  and,  perchance,  a  glimmer  of  silver,  or 
gold  combine  into  most  attractive  chapeaux.  White,  how- 
ever, is  not  confined  to  dress}'  models;  it  is  claimed  for 
street,  sport  and  evening  wear  as  well.  One  model  of 
white  panne  velvet  edged  with  beaver  resembles  a  tobog- 
gan cap.  A  beaver  ball  fastens  the  point  of  the  crown  to 
the  brim  section. 

The  oriental  is  losing  none  of  its  effect  in  millinery. 
It  is  very  noticeable  in  the  color  combinations  and  rich 
embroideries.  A  restaurant  hat  utilizes  Paisley  brocade, 
silver  tulle  and  mole. 

Richer  Trimmings  Coming 
There  are  indications  that  the  more  elaborate  trim- 
ming of  hats  which  is  appearing  now  will  be  carried  into 
the  Spring.  The  very  first  Spring  hats  will  probably  be 
somewhat  tailored,  as  they  always  are  when  the  tailored 
suit  is  worn,  but  with  the  elaborate  gowns  even  now  the 
plain  richly  dark  hats  with  almost  no  trimming,  which 
were  so  popular  with  Fall  suits,  have  been  put  away  and 
much  rich  lace,  velvet,  fruit,  flowers,  fur.  tinsel  and  ostrich 
concoctions  are  seen  instead. 

Bright  Colors  Coming  Back 

Bright  colore  are  being  lined  up  for  Spring  sports  hats. 
Caterpillar  braid  is  to  be  a  prominent  feature,  used  in 
combination  with  a  narrow  hemp  braid  of  contrasting 
color.  Soft  greys  and  very  light  tans  are  promised  again, 
also  the  soled  turbans  of  flowers,  but  these  are  to  be  much 
higher  than  in  past  seasons.  Everything  suggesting  bronze, 
steel,  copper  ami  antique  silver  is  also  assured  success. 
Military  trimmings  are  to  be  pronounced  again. 

It  is  quite  likely  that  Spring  straw  shapes  will  be  a 
little  more  regular  in  shape  than  Winter  hats  have  been. 
Straw  is  not  so  easily  enticed  into  unexpected  side-lines  as 
are  the  fabrics  for  Winter  shapes.  Better  hats  will  be 
made  of  shiny  braids  in  the  rough  braided  straws  fre- 
quently in  two-tone  affects. 
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NEW  YORK,  Dec.  4.— The  fact 
that  one  sees  novelties  and  luxury 
at  every  turn  in  the  shops  is 
some  indication,  despite  scores  of 
difficulties,  that  manufacturers  are 
not  troubled  with  inertia.  Busi- 
ness is  satisfactory  throughout  the 
country   and    the  return   of  gaiety 

is    welcomed — including   the   report    that    the   President's 

inaugural  ball  is  to  be  revived  this  year. 

A  notable  style  event  of  the  month  was  M.  de 
Giafferri's  fashion  show  at  Wanamaker's.  This  prominent 
French  designer— titled  when  at  home — has  studied  cos- 
tumes, textiles  and  designs  all  his  life— hence  that  touch 
which  enables  Paris  to  hold  the  lead  over  any  other  fashion 
centre  in  the  world.  All  his  cre- 
ations have  the  deceptive  appear- 
ance of  simplicity;  nothing  is  ex- 
cessive. Street  apparel  in  par- 
ticular was  quiet  in  color.  Skirts 
were  longer. 

Down  to  Ankles  Next  Summer 

"Next  Summer  they  will  reach 
the  ankles.  But  skirts  dragging 
in  the  mud"?  Never  "  said  this 
practical  gentleman. 

All  the  lovely  pale  tints  and 
black  and  white  were  included  in 
the  ball  gowns.  One  marvel  in 
pink  had  a  purple  tulle  bow  with 
long  ends  tacked  on  the  back  with 
perfect  effect. 

A  novelty  blouse  at  Bon  wit  Teller's  is  of  white  linen 
with  vestee,  cuffs,  collar  and  peplum  of  red  and  white 
striped  repp  and  large  red  buttons.  A  lace  scarf  cape  is 
caught  with  blue  and  silver  ribbon  so  that  it  drapes  grace- 
fully about  the  shoulders. 

A  Bernard  Coat  of  Wool  Velour 


Best  &  Co.  are  advertising  a 
copy  of  a  Bernard  Coat  at  $69.50, 
as  illustrated  here.  It  is  of  wool 
veJoui  with  Hudson  seal  collar, 
gathered  pockets  and  lined  with 
tloral  figured  silk.  They  have  also 
two  beautiful  white  satin  even- 
ing dresses  veiled  with  Maline, 
one  of  sapphire  blue  and  the  other 
of  canary.  Rows  of  spangles 
ornament  the  blue  and  a  gold 
thread  design,  the  canary.  An- 
other artistic  model  at  Oppen- 
heim,  Collins'  is  of  grey  tulle 
looped  up  at  the  sides  with  wide 
blue  ribbons  and  has  spangles  on 
the  corsage. 


Some  of  the  Georgette  blouses  at 
McCreary's  have  an  Eton  coat  effect 
in  self-colored  velvet  and  are  bead- 
trimmed.  Gimbel  Brothers  have  a 
new  Russian  crepe  de  chine  blouse  in 
tan  with  sailor  collar,  peplum  and 
two  pockets  edged  witli  dark  blue 
crepe  de  chine  and  a  soft  tie  also  of 
the  blue. 

Wanamaker's  are  showing  sheer 
cotton  voile  with  filet  lace.  The  col- 
lars of  hand-run  filet  turn  over  in 
"bib"  fronts.  Some  styles  have  pin- 
tucked  fronts.  One  "bib"  has  hand 
crochet  drops. 

Beautiful  negligees  are  shown  also. 
One  at  Arnold,  Constable  &  Co. 's  is 
of  rose  chiffon.  The  skirt  is  tucked 
up  to  the  waist  and  the  little  short  jacket  is  appliqued 
with  an  embroidery  border  of  fruit  design,  suggesting 
cretonne  in  scallop  effect.  Another  at  Oppenheim,  Collins' 
called  the  "waterfall"  is  on  Kimona  lines,  made  of  a 
novel  ribbed  yellow  velvet  with  a  dull  and  a  bright  rib 
alternating.  Accordion  pleatings  are  favored  in  all  the 
chiffon  and  crepe  creations. 

Sports  Goods  All  Over 

Sports  goods  are  prominent  in  all  the  stores.  Skating 
sets  of  many  varieties,  wool  jersey  sports  suits,  knitted 
silk  belts,  plaid  stockings,  Angora  coat  sweaters  and  caps, 
indicate  the  outdoor  life  which  fascinates  people  nowadays. 
One  costume  is  of  steel  grey  Angona  with  a  front  having 
large  coin  spots  of  Alice  blue  and  four  pockets,  the  back 
and  sleeves  being  plain  grey.  The  skirt  is  grey  mixed 
tweed  and  the  scarf  is  of  Alice  blue  silk  jersey. 

Wanamaker's  have  French  glove  novelties  of  fine  kid- 
skin  in  white,  pastel  shades,  gun  metal  or  deep  blue,  with 
contrasting  bands  at  the  top  and  heavy  embroidery  on  the 
back  at  $2.25  a  pair. 

Best's  "Liliputian  Bazaar"  is  well-known  to  the  little 
folks  and  their  mothers.  The  illustration  shows  the  trade- 
mark which  designates  the  garments  of  that  department. 
The  little  girl's  French  hand-made  dress  illustrated  is 
from  there.  It  has  ribbons  drawn  through  neck,  Empire 
waist,  and  hem  and  trimmed  with  ribbon  bows  and  sash. 
The  price  is  $14.00.  The  coat  is  of  fine  broadcloth  with 
wide  nutria  collar  and  is  silk  lined.    It  retails  at  $14.50. 

Altaian's  advertise  imported  Zenana  cloths,  for  house 
gowns,  kimonas  and  lounging  robes,  infants'  sacques  and 
wrappers. 

French  Blouse  Fastened  at  the  Back 

A  novelty  blouse  copied  from  a 
Paquin  model  is  shown  at  Macy's.  It 
is  of  chiffon  velvet  with  a  softly 
draped  front  and  rolling  collar.  It  is 
fastened  at  the  back  diagonally  with 
three  large  velvet  buttons.  Sleeves 
(Continued  on  page  31) 
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DOMINION  OSTRICH  FEATHER  COMPANY.  Limited 

78  WELLINGTON  STREET  West.  TORONTO 


KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John  King  &  Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 


Made  by 


JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established    1775 
Canadian  Representatives:  CAMPBELL,  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 


Mr.  Merchant 

See  that  your  clerks  and  department  heads 
read  this  paper  regularly,  it  will  increase 
their  efficiency.  Watch  closely  the  adver- 
ment  for  new  selling  arguments,  it  will  help 
increase  sales.  There  is  always  room  for 
the  man  who  knows. 
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SPRING  SILKS 

Makers   in    Doubt   Yet    About   Brilliant    Lines  for 
Spring — Old  Rose  in  Wash  Silks 

Buyers  and  manufacturers  alike  are  still  somewhat 
perplexed  as  to  whether  brilliant  colors  and  striking  de- 
signs are  to  be  the  feature  of  Spring  silks.  The  role  of 
stripes  is  practically  decided  for  the  beginning  of  the 
season  at  least,  so  far  as  color  and  design  are  concerned. 
They  are  to  be  popular  in.  pale  tints,  in  dark  subdued 
shades  and  in  fancy  combinations  of  colors  and  clusters 
of  stripes.  One  moderately  bright  tone  is  allowed  in 
these  combinations,  but  brilliant  coloring  does  not  charac- 
terize stripe  designs.  Any  amount  of  brilliancy  is  found 
in  lining  and  trimming  silks,  and  of  course  in  the  Paisley 
silks.  It  is  found  too  in  the  tiny  Persian  and  Chinese 
designs  that  make  up  a  fancy  narrow  stripe  on  a  dark 
background  sometimes,  but  for  striking  dashes  for  color 
one  must  look  elsewhere  than  among  stripe  patterns. 

Just  how  far  the  brilliancy  will  be  carried  into  the 
printed  patterns  rests  with  designers.  If  their  art  brings 
out  current  events  in  new  and  attractive  enough  ideas  there 
is  no  doubt  that  the  public  will  take  them  and  be  happy. 

There  are  but  two  courses  for  designs  to  take  in  ex- 
pressing the  mainpart  of  public  feeling  of  the  present 
and  those  are  the  dark  subdued  shades  suggesting  reserve 
sorrow  and  anxiety,  or  else  the  red,  purple,  smoke  and 
flame  of  bursting  bombs  and  the  green  and  blue  of  the 
sea.  But  unless  those  ideas  are  developed  in  an  unusually 
clever  fashion  it  is  very  likely  that  people  will  adhere  to 
designs  more  suggestive  of  freshness  and  springtime,  such 
as  small  allover  printed  designs,  floral  effects  and  for 
sports  wear,  checks  and  spots — these,  of  course,  to  relieve 
the  stripe  vogue. 

One  New  York  manufacturer  claims  to  have  had  quite 
a  run  on  his  bordered  silks  for  Spring  and  it  is  quite 
possible  that  these  may  receive  considerable  favor  while 
the  straight  line  and  Russian  styles  prevail.  One  attrac- 
tive gown  is  of  plain  polka  dot  silk  with  girdle  and  wide 
skirt  band  of  border  having  very  large  spots  to  match 
the  smaller  ones. 

Habutai  Becomes  More  Popular 

Habutai  is  winning  more  pronounced  regard  every  day. 
White  is  very  strong  and  plain  solid  colors  are  in  greater 
demand  than  for  some  seasons.  In  stripe  designs  it  is 
already  in  great  demand  for  sports  suits  and  the  dainty 
printed  patterns  in  Habutai  and  chin  chin  crepe  are  selling 
well  for  simple  Summer  frocks. 

In  wash  silks,  silk  and  cotton  mixtures  and  even  in 
cottons  the  one  color  that  tends  to  predominate  is  old 
rose.  Reports  to  this  effect  come  also  from  Paris  and 
New  York.  The  range  of  colors  offered  grows  less.  The 
seasonal  color  card  issued  by  the  Textile  Color  Card  Asso- 
ciation of  the  United  States  lias  but  21  colors  for  Spring 
and  these  are  being  adopted  by  silk,  cotton  and  woolen 


goods    makers,    milliners,    button    manufacturers    and    all 
those  connected  with  the  textile  trades. 

There  will,  therefore  be  much  less  color  variety  for 
1917  than  ever  before  but  combinations  of  materials  will 
no  doubt  be  used  and  colors  easily  matched  which  will  be 
appreciated  even  though  the  colors  are  few. 


SPORTS  DEMAND  IN  COTTONS 
Persian  Colors  in  Spite  of  Uncertainty  of  Dyes 
PLAIOS  and  printed  suitings  in  heavy  wash  cottons  are 
selling  well  now.  This  would  indicate  a  continuance  of 
the  popularity  of  sports  apparel.  Manufacturers  every- 
where are  as  busy  as  can  be  bringing  out  new  patterns 
(perhaps  to  say  making  over  old  patterns  would  be  more 
to  the  point)  to  appeal  especially  to  this  class  of  dress. 
With  the  variety  of  stripes,  checks,  dots  and  Eastern  ideas 
to  work  on  it  does  not  seem  yet  as  if  any  one  type  of  these 
will  dominate.  If  dyes  were  reliable  one  might  look  for 
a  rather  heavy  run  on  the  Persian  idea,  judging  by  tin- 
rapidity  of  its  growth,  in  favor  during  the  present  season. 
But  under  the  circumstances,  indications  are  that  people 
will  be  a  'ittle  wary  of  anything  highly  colored  in  cotton 
goods  for  Spring  and  Summer  wear. 

New  York  reports  that  a  number  of  designs  in  multi- 
color work  in  stripes  of  Persian  design,  wide  stripe  of 
Paisley  on  white,  bordered  with  black  or  color,  dark 
grounds  closely  covered  with  colored  dots  or  a  printed  lace 
effect  of  square  mesh,  are  being  taken  up  in  spite  of  the 
uncertainty  of  dyes.  Again,  some  line  imported  voiles  have 
many-clored  squares,  shadow  stripes,  wide  waved  stripes 
in  black  or  color,  target  spots  of  circles  in  two  colors  and 
many  designs  with  yellow  the  leading  color.  For  middies 
and  other  sports  tub  clothes,  a  beach  cloth  called  "prome- 
nade suiting"  is  shown.  It  is  cotton  with  a  ramie  linen 
effect. 

Some  silk  and  cotton  mixtures  seen  in  local  houses  are 
very  dainty  and  attractive,  especially  in  polka  dot  pat- 
terns. Voiles  in  fancy  patterns,  corded  and  with  silk 
stripes  are  selling  readily",  also  the  printed  mercerized 
voiles  in  flowered  patterns.  Larger  orders  than  ever 
before  are  being  placed  for  all  sheer  white  materials. 
Shipments  of  all  cotton  goods  are,  however,  very  difficult 
to  get. 


WOOLLEN  MATERIALS 
Broadcloth  Scarce — Sports  Materials  Strong  for  Spring- 
Mohairs  Active — No  Orders  Filled  Within 
Six  Months 
THE  DKMAND  for  and  shortage  of  broadcloths  continues. 
Mills  claim   to  be   engaged   for   the   next   nine   months   on 
orders  for  the  present  season  and  so  have  nothing  to  offer 
for   Spring.     It   appears   that   wherever  the  dealers   who 
want  it,  happen  to  come  across  any  stray  pieces  of  broad- 
cloth they  would  do  well  to  buy  it  up  at  once.    One  firm  is 
taking  orders  on  these  goods  of  which  they  have  not  e\en 
samples   to   show.      They   have  been    promised    a    certain 
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number  of  pieces  which  are  now  due  and  are  expected  in 
the  course  of  five  or  six  months.  Several  of  these  have 
already  been  re-sold  merely  by  number  and  color,  so 
anxious  are  some  dealers  to  get  whatever  they  can  of 
broadcloth — and  evidently  regardless  of  price,  too. 

No  orders  for  Spring  deliveries  of  woolen  fabrics  are 
being  promised.  One  Old  County  mill  writes  that  they 
are  unable  to  give  any  information  as  to  deliveries,  owing 
to  the  shortage  of  clerks.  Labor  is  getting  more  scarce 
continually  and  so  it  is  very  probable  that  the  present 
difficulties  will  continue  until  after  the  war. 

Canadian  Mills  Busy 

A  fair  supply  of  Spring  goods  of  various  kinds  is  com- 
ing from  domestic  mills.  An  excellent  range  of  tweeds  is 
offered  and  several  varieties  of  diagonal  weave  mohairs, 
hair-stripe  lustres  and  plaid  coat  and  skirt  materials. 
Mohairs  in  particular  have  become  quite  active  for  Spring 
and  large  quantities  of  black  and  white  check  goods  are 
in  demand.  There  are  no  extreme  novelties  yet,  however, 
though  the  goods  ftut  now  appeal  especially  for  sports 
wear.    Brown,  green  and  blue  are  the  best  colors. 

On  the  whole,  more  novelties  are  being  offered  for  next 
Spring  than  have  been  shown  for  two  years,  but  the  prin- 
cipal lines  of  these  are  being  taken  up  very  quickly.  It 
seems  then,  that  merchants  who  delay  placing  their  orders 
until  after  their  stock-taking  in  January  and  February, 
will  be  left  without  new  Spring  goods.  Wholesalers  say 
that  they  cannot  get  repeat  orders  on  Spring  goods  until 
June,  when  the  season  will  be  over.  This  applies  to  such 
staple  Spring  materials  as  cream  serges,  tweeds  and  mo- 
hairs. One  firm  marked  off  four  lines  of  solid  color  mo- 
hairs that  were  sold  up  the  day  the  Review  representative 
called  and  some  four  or  five  others,  including  tweeds  and 
coating  were  to  be  closed  within  the  week.  These  were  of 
the  novelties  out  for  Spring,  so  that  there  really  is  little 
choosing  to  be  done.  Dealers  are  taking  whatever  they 
can  get  even  now. 

Asking  Why  a  Line  Escaped  Advance 

Wholesalers  report  that  a  much  better  spirit  than  here- 
tofore exists  on  the  part  of  merchants  this  season  in  the 
face  of  difficulties  and  uncertainties.  Both  retailers  and 
their  customers  seem  to  realize  more  clearly  just  w'hat  is 
the  state  of  affairs  with  regard  to  manufacture  and  mar- 
kets. One  wholesaler  finds  his  customers  actually  asking 
how  much  different  lines  have  gone  up  since  they  placed 
their  last  order,  and  if  one  line  happens  to  have  escaped, 
they  ask  the  reason  why.  Another  firm  states  that  before 
the  war  they  had  to  pay  express  charges  on  all  second 
shipments  on  unfilled  orders,  whereas  now  the  merchant 
pays  all  the  express,  no  matter  how  slowly  his  orders 
come,  because  he  realizes  that  he  must  wait  his  turn.  He 
is  awake  to  the  situation. 


THE  SOUL  OF  STOCK-TAKING 

(Continued  from  page  17) 

comparatively  less  in  proportion  to  our  annual  business 
than  might  be  imagined.  You  see  a  modern  department 
store  which  turns  over  its  entire  stock  many  times  in  a 
year,  does  not  store  up  its  stock.  There  is  nothing  in 
stock  in  Goodwin's  which  is  not  at  this  moment  being 
swiftly  replaced  as  it  moves  out  by  consignments  of  the 
same  or  of  other  goods  coming  in  from  far  and  wide.  We 
exist  not  so  much  to  keep  goods  for  sale  as  to  sell  goods 
swiftly.  They  are  bought  by  us  at  the  sources  of  supply, 
in   France,   in   Japan,  in    England,   in    Switzerland   or   in 


Canada  and  America.  We  may  contract  at  favorable  prices 
the  consumer  and  when  it  comes  to  stock-taking  and  we 
stance.  The  consignments  of  goods  keep  coming  to  us 
steadily:  the  goods  keep  moving  across  our  counters  to 
the  consumer  and  when  it  comes  to  stock-taking  and  we 
find  goods  have  not  kept  pace  with  the  march  of  supplies 
to  meet  demand,  we  do  not  consider  such  goods  any  addition 
to  the  value  of  the  stock,  or  at  all  enhanced  themselves  in 
value.  It  is  a  problem  not  so  much  of  stocking  up  on  goods 
as  of  transportation  and  delivery  of  goods.  If  after  a  fire 
we  opened  new  premises,  in  a  very  short  time  our  new 
premises  would  be  well  stocked  with  goods  which  would 
have  been  on  order  before  the  fire,  and  on  their  way  to  us 
even  while  we  were  securing  new  quarters. 

"No,  we  carry  no  extra  insurance  to  cover  any  added 
expense  in  replacing  the  goods  destroyed  in  the  fire.  Our 
insurance  would  cover  the  loss  of  business  until  we  could 
resume  business,  and  the  extent  of  our  loss  would  be  based 
on  the  selling  value  of  the  goods  in  stock,  not  their  cost  to 
us  or  cost  to  replace.  As  fast  as  we  sell  them  we  are  re- 
placing them. 

Tickets  Indicate  When  Goods  Were  Bought 

"In  stock-taking  we  use  no  special  form  or  colored 
slips  of  paper  indicating  the  season  or  time  of  purchase  of 
any  line  of  goods.  Rut  all  our  goods  are  ticketed  with 
tickets  which  bear  letters  indicating  when  they  were 
bought,  and  their  stock  number,  so  that  we  have  exact 
information  as  to  their  purchase  price,  and  the  time  of 
their  purchase.  It  is  on  their  selling  value  to  us,  however, 
that  we  calculate,  and  quite  possibly  as  you  can  understand, 
a  line  of  goods  bought  at  a  high  figure  might  when  esti- 
mated on  selling  value  prove  to  be  far  below  its  cost  price 
to  us.  Such  goods  we  move  by  the  only  method  of  moving 
goods,  we  price  them  lower.  If  they  won't  sell  at  a  dollar, 
then  seventy-five,  or  fifty,  or  twenty-five  cents.    And  so  on. 


WHAT  NEW  YORK  STORES  ARE  SHOWING 

(Continued  from  page  27) 

are  of  Georgette  with  velvet  cuffs  and  buttons.  The  price 
is  $19.74.  This  store  also  offers  broadcloth  47  inches 
wide,  in  colors  at  $1.34,  black,  54  inches  wide  is  $1.79 
per  yard. 

Tailored  suit  materials  shown  at  Franklin,  Simon  & 
Co.'s,  Abraham  &  Straus'  and  the  other  stores  include 
velour,  camel's  hair,  melton,  Bolivia,  broadcloth,  chiffon 
velvet,  velveteen,  silk  velours,  and  satins,  many  in  plaids 
and  checks. 

Predictions  are  that  shorter  lengths  will  hold  for  coats 
in  the  Spring — possibly  38  to  45  inches.  Suits  pronrse  to 
sell  better  than  they  did  this  Fall,  but  coats  too  will  be 
good.  For  coats  Bolivia,wool  velours  and  gabardines  in 
tan,  gold  and  mustard  shades,  lined  with  plaid,  more  gen- 
erally belted  and  slightly  more  fitted  to  the  figure  are 
expected.  The  big  loose  coat  will  be  seen  too  and  satin 
coats  are  being  considerd. 

Sports  wear  will  all  be  on  straight  lines,  much  of  it 
in  white  and  some  high  colors. 

Claude  Freres  Color  Card  for  Spring 

The  new  Claude  Freres  color  card  has  been  received 
from  Paris.  The  chief  color  ranges  shown  are  lilac  to 
purple,  sand  to  nigger,  Alice  blue  to  Copenhagen,  with 
perhaps  the  Alice  blues  predominating.  This  applies  to 
fabrics  and  ribbons  as  well. 
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HENRY  GLASS  &  CO. 

44-46-48  WHITE    STREET  NEW   YORK 

For  the  Manufacturing  and  Jobbing  Trades  Only. 
Extensive  Stock  carried  in  New  York  City  Warehouse  of  all  lines 

COTTON 
WASH    FABRICS 


s 


eason 


1917 


Silk  and  Cotton  Fabrics 

Plain,  Fancy  and  Colored  White  Goods. 

Plain,  Fancy  and  Printed  Voiles. 

Plain  and  Fancy  Piques,  Poplins,  etc. 

Silk  and  Cotton  Cantons 

Georgette  Crepe,  Crepe  de  Chine, 

Tussah,  Organdies,        Foulard, 

Messaline  Sateens,  Fancy  Skirtings. 


HEMMED,   SCALLOPED,   and   H.   S.   TABLE   CLOTHS, 

NAPKINS,     COTTON     DAMASKS,     EMBROIDERED 

COTTON     PILLOW     CASES,     SHAMS,     RUNNERS, 

ENVELOPE,  DAY  CASES,  ETC. 


WALLACE    &    WALLACE 

SOLE    AGE\T.S    FOR   CANADA 
301  Coristine  Bldg.,  Montreal  410  Empire  Bldg.,  Toronto 
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"ROCKFAST"  DRILL 

"Made  in  Canada" 

For  Active  Canadian  Workmen 
and  Live  Canadian  Boys 

"ROCKFAST"  DRILL  is  intended  especially  for  men's  working- 
shirts  and  knockabout  suits  for  boys.  It  has  the  same  even  weave 
and  wonderful  durability  as  "Steelclad"  Galatea,  but  with  the  extra 
weight  and  strength  needed  for  men's  wear. 

Made  in  solid  colors  and  clean,  attractive  patterns  in  black  and  white. 

In  our  "ROCKFAST"  Drill,  "STEELCLAD"  Galatea  and  Romper  Cloth  yon  have 
a  complete  line  of  service  fabrics  for  every  member  of  the  family. 

Dominion  Textile 
Co.,  Limited 

MONTREAL      TORONTO     WINNIPEG 

Manufacturers  of  200  qualities  of  Printed 
Goods  in  30,000  Patterns — and  1,000  qualities 
of   Greys,    Whites,   Sheetings,    Cambrics,    etc. 
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TEXTILE  CO. 
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Warehouses:  48-50  MARGARET  STREET,  LONDON,  W.,  ENG.  City  Warehouse:  14  Old  Change,  London,  E.C.,  Enc 


PARTS 

NEW  YORK 
TORONTO 
SYDNEY 
CAPE  TOWN 


R.   G.  MAXWELL 

&    C-  O  .  ,    Manufacturers 

HAWICK,  SCOTLAND  &  LONDON,  ENGLAND 
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Cables: 

Goufbaa,   Wesdo, 

London. 

Telephones: 

Museum   2803-2804 

Bank   8276. 

A. B.C.  Code, 
5th     Edition. 


We  specialize  for  the  Ladies'  trade  only,  with  the  latest  novelties  in 
Costume  and  mantle  cloths. 

We  also  make  large  quantities  of  our  own  Standard  qualities  for  stock, 
comprising  piece-dyed  Cheviots,  Harris,  Donegal  and  Homespun  mixture 
effects. 

Also  mantle  cloths  in  mixtures  and  piece  dyes,  Blanket  and  Velour 
finish,  various  weights  and  qualities,  so  that  customers  can  have  good 
deliveries  by  return. 

WE  GIVE  SPECIAL  ATTENTION  TO  THE  SHIPPING  TRADE. 


Agetu  for  Canada  -. 

Mr.  D    M.  Carruthers 

272  Sherbourne  Street 

TORONTO 


R.  G.  MAXWELL  &  CO. 
48-50  MARGARET  STREET 
LONDON,    W.,    ENGLAND 


Agent  for  United  States 
of  America: 

Mr.    Mortimer    Baum 
254  Fourth  Avenue 

NEW  YORK 
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The  CRAVENETTE  Co., 
Ltd.,  affix  their  stamp 
only  to  such  goods  as 
are  suitable  in  quality  for 
Shower-proof   purposes. 


Rec?  Trade  Mark 

0, 


"*3 


PROOFED    BY 


Therefore,  this  stamp  is 
:t  guarantee  not  only  of 
Shower  -  proof  properties, 
but  also  of  the  Quality  of 
the   Material. 


(Regd.) 

for  Man,  Woman 
— and  Child — 


Attractive 

Show    Cards 

For  Window 

DisplaySent 

Free  of  all 

Charge  on 

Application 

to  Leading 

Importers. 


RAINCOATS 

"KEEP  THE  WORLD  DRY" 

The  "Cravenette"  proof  is  rain  and  weather  resisting,  because 
it  treats  each  separate  fibre  of  the  cloth;  it  is  permanently  rain- 
proof ,  water  running  off  as  from  a  duck's  back  The  ventilation 
is  perfect,  the  goods  being  porous.  "Cravenette"  fabrics  in 
great  variety  in  black  and  colours,  and  ready-to-wear  Coats  and 
Cloaks  in  tasteful  and  fashionable  styles,  are   readily  obtainable 

FROM  ALL  LEADING  IMPORTERS 


DUST- 

PROOF 

as 
well 

as 

SHOWER- 
PROOF. 


m 


(Copyright 


In  case  of  any  difficulty  in  obtaining    "  CRAVENETTE  "  please   write  to  — 

The  CRAVENETTE  CO.,  Ltd.,  Dept.,  6  Well  Street,  BRADFORD,  ENG. 
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I    HURON  TEXTILE  CO.,  Inc.    I 

|                 Cotton  Dress  Goods  \ 

Announce  the  Opening  I 

E                                                                     of  their  E 

I                    1917  | 

|         Spring  Line  of  j^iovelty  j 

|                   (cotton  Fabrics  1 

showing  a  very  large  collection  of  Fast  Color  Woven  Fabrics  I 
in   all   the    new   color    Combinations  in    stripes  and  plaids. 

I                           PRINTED  ORGANDIES,  I 

I                            VOILES  and  BATISTES  | 

1                           NOVELTIES  IN  SHEER  1 

1                           WHITE  GOODS  | 

I                            MEDIUM    and    HEAVY  I 

|                            WEIGHT    SKIRTINGS  | 

1                                                   A  complete  color  range  of  i 

|          Promenade  and  Empire  Voile  | 

always  in  stock,  including  all  the/^new  shades  | 

|                                                                                 COLOR  CARD   MAILED   ON    REQUEST  1 


Fast  Color  Shirtings  and  Ginghams 
for  Immediate  Delivery 

I    HURON  TEXTILE  CO.,  Inc.    | 

|         19-25  EAST  24TH  STREET  NEW  YORK 

§  AGENTS    IN    CANADA  ! 

|  DONALD    SUTHERLAND  ARTHUR    ASH  j 

||  404  McKinnon  Building,  Toronto  3537  Third  Ave.  West,  Vancouver,  B.C.  I 

il!l!lllllllllllll!ll!llllllllllllllllllllllllllllllllll!l!lllilllHII!lllllll'" Ill!lllllll!llllllllllllllllllllllllllllll!!lllllllllll!lll!l!lllllll^ 
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READY-TOWEAB 


SPRING  STYLES  SIMPLER;  SKIRTS  LONGER 

Convention  of  Manufacturers  at  Chicago  Decides  on  Main  Style  Tendencies  for  Spring 
—Sports  Suits  Brighter  and  More  Popular  Than  Ever — Coats  all 

Full  and  Straight. 


A  SUMMARY. — Suit  styles  to  be  simpler. — Plain  tailored 
suits  of  straight-line  silhouette  to  be  worn.  Also  some  with 
plaits  or  gathers  held  at  waist-line  by  belts,  partial  belts 
and  sashes. 

Sports  suits,  more  popular  than  ever,  are  distinguished 
by  bright  colored  fabrics.  Jackets,  wrist  length  to  finger- 
tip length,  sports  type  lightly  longer. 

Skirts  just  cover  shoe  tops,  and  are  less  full  than  form- 
erly. Straight  line  skirts,  gathers  or  plaits  hang  straight 
from  belt.    Brighter  effects  predominate. 

Dark  suits  have  touches  of  color.  Beiges,  tans,  rookie, 
heathers,  greys  and  blues  favored. 

Three  types  of  coats,  motor,  sports  and  street,  all  full 
and  straight. 

CHICAGO,  DEC.  4.— Following  the  report  of  the  Style 
Committee  of  the  National  Cloak,  Suit  and  Skirl 
Manufacturers'  Association  Convention  in  Chicago, 
as  given  on  the  opposite  page,  garments  were  exhibited 
which  bore  out  the  1917  style  tendencies.  These  models 
showed  a  decided  reaction  against  the  elaborate  trimming 
in  past  seasons.  Nevertheless  these  new  styles  are  con- 
sidered by  many  to  be  more  in  accord  with  taste  and  re- 
quirements on  this  side  of  the  water  and  quite  as  elite  in 
appearance  as  the  more  elaborate  types  of  the  past.  The 
straight-line  effect   was  a  marked   feature  throughout. 

Plain  materials  widely  varying  in  color  were  used 
largely  in  spurts  suits,  but  there  were  checks  and  plaids  in 
the  collection.  A  nobby  appearance  was  brought  out  in 
some  by  shirring  at  the  waist-line,  though  this  did  not  in- 
terfere with  the  straight-line  idea. 

Cape  Effect  Collars. 

Collars  were  in  the  majority  of  cases  very  large,  some 
in  cape  effect,  and  a  few  decidedly  droopy.  Some  were 
convertible.  Almost  all  were  high  at  the  back.  Belts  were 
a  common  feature  on  sports  skirts  and  jackets.  In  some 
cases  they  were  very  narrow  with  the  ends  thrown  over  and 
hanging  down  in  front  or  at  the  side.  One  model  noticed 
was  of  dee})  purple  with  wide  white  collar  and  wide  revers. 
Another  suit  was  of  light  red  with  narrow  girdle;  a  band 
of  white  was  around  the  small  collar  and  girdle.  Burnt 
orange  was  used  in  another  costume.  It  had  a  large  loose 
white  cape  collar.  Patch  pockets  of  many  strange  cuts 
appeared    frequently. 

Belts  were  prominent  on  outing  suits  also.  These  suits 
were  more  subdued  in  color  than  were  the  sports  type  and 
were  suggestive  of  the  English  semi-tailored  styles. 

Embroidery  was  used  in  just  a  few  instances  to  trim  the 
tailored  suits,  but  most  of  them  were  plain.  Collars  varied 
in  size,  but  larger  shapes  were  in  greater  numbers.  Belts 
were  used  on   these  suits  also. 


Skirts  Down  to  Boot  Tops 

In  skirts  there  was  little  departure  from  the  general 
ideas  as  recommended.  They  are  not  long;  they  are  only  a 
very  little  longer  than  formerly.  The  stocking  must  no 
longer  show  between  skirt  and  boot-top,  that  is  all.  A  num- 
ber of  different  treatments  in  these  skirts  always  turned  out 
in  straight-line  silhouette. 

Besides  the  strikingly  large  collar  feature  in  some 
cases,  the  addition  of  a  band  of  the  suit  material  stitched 
in  white  was  added  across  the  back  of  the  cape  collar,  the 
ends  being  finished  with  buttons. 

A  light  red  suit  with  black  collar  and  belt  and  large 
patch    pockets   was  novel. 

Automobile  Coats 

Summer  Bolivias  and  similar  goods  gave  a  rather  heavy 
appearance  to  some  automobile  coats.  Long  lines  featured 
these  garments.  Some  had  yokes  in  the  back  and  some 
had  drooping  sleeves.  The  collars  on  these  coats  were  very 
large,  some  being  fitted  high  about  the  neck  and  but- 
toned to  the  chin,  but  convertible.  Large  buttons,  either 
matched  or  contrasted  with  the  shade  of  the  cloth.  They 
were  cloth-covered  or  pearl  in  some  cases.  One  coat  was 
of  gold  shade  with  collar  of  the  same  material,  but  a  piece 
of  satin  of  the  same  shade  was  gathered  into  it  in  a  fluff 
next  to  the  neck.  It  was  buttoned  up  close  and  had  a  nar- 
row belt  and  large  black  buttons. 

Good  Suit  Business  for  Spring 

The  Chairman  of  the  Style  Committee  added  that  the 
fact  that  suit  sales  had  been  light  during  the  Fall  was  no 
criterion  that  they  would  continue  so  for  the  Spring.  It 
should   rather  ensure   good   business   for   Spring. 

United  effort  in  developing  both-the  coat  and  suit  lines 
would,  he  thought,  make  business  much  better. 


ADVANCES  IN  CORSETS 
THE  INEVITABLE  has  happened  in  corsets,  with  the 
advances  in  cottons  and  the  metal  parts,  the  mills  have 
increased  prices.  On  Dec.  1,  one  Canadian  firm  put  into 
effect  the  following  advances:  $2  line  to  $2  50;  $3.50  line 
to  $4.25;  $5  to  $6.50;  $6.50  to  $8.50,  and  $8.50  to  $10. 

Another  Canadian  firm  announced  its  "first  advance 
since  the  beginning  of  the  war,"  the  $8.50  a  dozen  line 
going  up  to  $10,  making  the  $1  price  go  up  to  $1.25;  the 
$12  and  $12  50  lines  are  up  to  $15,  and  the  $15  lines  to 
$18. 

The  corset  makers,  at  least,  have  held  out  well  against 
increased  costs. 

The  new  styles  for  Spring  show  medium  and  low  bust 
more  popular  than  ever,  and  most  models  a  little  shorter. 
Fancy  cloths,  brocades  in  solk  and  cotton,  and  some  pink 
and  flesh  are  selling. 
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Spring,    1917 

RECOMMENDATIONS  OF  STYLE 
COMMITTEE 


IT  must  be  emphasized  that  suits  for  the 
Spring  season  will  represent  a  radical  re- 
action against  the  elaborately  betrimmed  suit 
styles  which  have  been  in  vogue  for  the  last 
few  years.  The  coming  season  promises  well 
because  the  new  styles  are  different  and  sim- 
pler, more  suited  to  the  requirements  and  de- 
sires of  American  women,  suits  will  be  of 
three  general  types,  each  suited  to  the  partic- 
ular needs  of  the  purchaser. 

SIMPLE  TAILORED  SLITS 

Group  \ — The  simple  tailored  suits  that 
are  always  favored  by  the  truly  fastidious  and 
aristocratic  clientele,  whose  wardrobe  consists 
of  an  appropriate  garment  for  each  occasion. 
These  suits  will  naturally  be  new  in  cut.  con- 
forming to  the  straight  line  tendency  of  the 
1017  silhouette. 

STRAIGHT  LINE  SUITS 

Group  B — Straight  line  suits  made  with 
variations  of  plaits  and  gatherings,  based  on 
modifications  of  the  English  gentleman's  out- 
ing costume.  The  fullness  of  the  jacket, 
whether  represented  by  gatherings  or  by 
plaits,  being  held  at  the  waistline  by  belts. 
partial  belts  and  sashes. 

SI'ORTS  OR  RECREATION   SLITS 

Group  C — The  sports  or  recreation  suit 
suitable  for  outdoor  use  in  sport  or  recreation. 
These  suits  will  be  increasingly  in  demand 
the  coining  season,  and  will  be  distinguished 
by  a  wide  variety  of  bright  and  cheery  colors 
in  suitable  fabrics. 

The  jacket  will  range  from  wrist  length  to 
finger  tip  length,  the  tendency  in  the  sports 
type  of  garment  being  from  linger  tip  to  a 
point  a  few  inches  longer. 

SKIRTS  SOMEWHAT  LONGER 

The  skirts  will  be  somewhat  longer,  just 
covering  the  shoetops,  with  less  fullness  than 
in  preceding  seasons. 


The  straight  lines  that  will  characterize  the 
season  are  exemplified  in  the  skirts  by  the 
fullness  hanging  straight  from  the  belt,  either 
gathered  or  plaited,  so  as  to  produce  straight 
hanging  lines. 

TENDENCY  TO  BRIGHTER  EFFECTS 

All  suits  will  have  a  marked  tendency  to- 
ward brighter  and  more  cheerful  effects. 
Beiges,  tans,  rookie,  heathers,  greys  and 
blues  will  all  be  favorably  received,  the  dark- 
er suits  being  brightened  by  touches  of  color 
to  make  them  conform  to  the  cheeriness  of 
the  season. 

The  sports  suits,  as  well  as  coats,  will  both 
come  in  a  veritable  riot  of  color  for  they  are 
especially  designed  to  stand  out  in  brightness 
and  in  cheer  against  the  green  of  the  golf 
course  and  the  tan  of  the  field. 

There  will  be  two  distinct  types  of  coats 
for  the  coming  season  with  a  third  type  oc- 
cupying a  place  not  quite  so  prominent  as 
the  first  two. 

THE   MOTOR  COAT 

Group  A — The  motor  coat,  ranging  in 
length  from  a  point  below  the  knee  to  a  few 
inches  above  the  bottom  of  the  skirt,  with 
large  collars  convertible  so  as  to  button  at  the 
neck  or  open  in  a  graceful,  pleasing  fashion. 
This  type  will  be  both  loose  hanging  and 
belted,  with  a  great  variety  of  belts  and  par- 
tial belts. 

THE  SI'ORTS  COAT 

Group  B — The  sports  coat  ranging  from  a 
point  a  little  beyond  the  finger  tips  to  one 
approximately  knee  length  designed  on 
straight  lines  with  belted  effects,  set-in  sleeves 
as  well  as  sloping  shoulders  and  large  collars. 

STREET   OK   TOPCOAT 

Group  C — The  third  variety  is  a  street  or 
topcoat,  a  trifle  longer  than  knee  length,  to  he 
used  for  street  or  afternoon  wear,  designed  on 
line-  of  fullness  and  straightness. 
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44 APRON"  IN  DRESSES 

Novelty  Idea  Thai  is  Being  Shown  in  Paris  and  New 
York — One-Piece  Dress  Very  Popular 


A 


S  the  transition  period  passes  and  the  Winter  be- 
comes more  settled,  one  sees  the  results  of  Fall 
shopping,  and  at  every  turn  there  is  revealed  the 
one-piece  dress.  Suits  are  put  away 
tor  this  season  and  to  take  their  place 
comes  the  long'  coat  with  cloth,  satin, 
crepe,  or  silk  dress. 

An  idea  which  has  become  notice- 
able in  recent  models  is  the  apron 
effect.  One  model  in  Paris  was  of 
taupe  satin  with  flaring-  apron  of 
moleskin,  with  moleskin  bodice  and 
Georgette  sleeves.  Another  less  ex- 
treme model  on  this  side  of  the  water 
has  the  apron  of  Georgette  with  the 
idea  continued  in  the  waist  in  soft, 
full  bib  effect,  narrowing  to  the  neck 
at  the  shoulders. 

Navy  Serge  Dress  Loosely  Girdled 

The  navy  serge  dress  plaited  from 
an  Empire  yoke  to  the  hem  and  loosely  girdled  has  become 
decidedly  the  most  popular  of  street  dresses.  It  may  be 
quite  void  of  trimming  or  show  a  great  deal  of  embroidery 
in  metallic,  wool,  silk  or  bead  work.  The  same  styles  in 
silk,  or  satin  in  plain,  stripe  or  check  patterns,  or  any  of 
the  sheer  materials  is  seen  frequently.  To  take  the  place 
of  handwork,  motifs  and  handings  of  heavily  embroidered 
net  or  of  sequins  are  used  extensively  and  it  is  very  often 
these  which  give  the  dress  distinction.  These  trimmings 
are  usually  dark  on  the  tailored  dresses  and  suits  and  may 
be  wide  or  narrow.  Exquisite  pale  colorings,  sometimes 
with  gold  and  silver  threads  lend  rich  ornamentation  to 
evening  gowns. 

Rich  Color  Combinations 
A  gown  shown  recently  at  Simpson's  was  very  striking 
on  account  of  its  rich  color  combination.  The  material  was 
terra  cotta  taffeta  combined  with  smoke  Georgette.  The 
sleeves,  bolero  bodice  and  skirt  yoke  were  of  the  Georgette 
and  the  long  cuffs,  high  collar,  and  vest  which  came  over 
the  skirt  in  front,  were  of  the  taffeta.  A  narrow  girdle 
across  the  back  and  wings  on  the  collar  were  of  Copen- 
hagen blue.  Embroidery  of  terra  cotta  and  blue,  and  but- 
tons of  the  silk  constituted  the  trimming.  The  skirt  was 
double  with  the  full  overskirt  caught  up  at  the  hips  in 
graceful  fashion,  and  edged  with  a  band  of  the  same 
material  gathered  at  both  edges. 


SOME  GLARING  DESIGNS  IN  SKIRTS 

SKIRTS  of  navy  blue  serge  in  neat  "business-like"  cuts 
sell  in  great  numbers,  but  more  exclusive  models  are  of 
patterned  materials.  Wide  and  decided  stripes  and  large 
plaids  and  checks  are  most  popular  in  this  class.  In  these 
large  patterns  contrasting  colors  are  not  seen  so  often  as  a 
dark  ground  with  a  white  or  grey  over-pattern  or  blaek 
and  white.  In  smaller  checks,  however,  especially  in 
velour  materials,  contrasts  are  more  frequent.  One  fav- 
orite combination  is  olive  green  and  brick-red.  Others  are 
grey  and  rose,  dark  green  and  purple,  purple  and  char- 
treuse, yellow  and  black,  nattier  blue  and  orange. 

Wide  Plaitings  in  Great  Favor 
Check   and    stripe   materials  in    woolen   goods   and    in 
silks  are  frequently  made  up  on  the  bias  and  quite  plain, 


I. nt  line  and  wide  plaitings  are  in  great  favor,  falling 
straight  from  the  belt  or  from  a  fitted  yoke.  Box  plaits 
are  shown  a  great  deal  in  both  wide  and  very  fine  plaits. 
Gathered  pockets  of  generous  size  are  quite  popular  just 
now.  The  gathers  may  be  caught  with  a  large  fancy  but- 
ton or  with  a  decorative  motif.  Sometimes  fur  outlines 
the  pockets  and  is  used  in  a  wide  band  around  the  bottom 
of  the  skirt. 

Some  Notes  on  Spring 

The  sports  note  which  promises  to  be  stronger  than 
ever  before,  next  Spring,  is  developed  in  some  decidedly 
glaring  designs  and  colorings  in  separate  skirts.  Coats  of 
a  plain  color  to  match  one  color  in  the  skirt  provide  a  little 
modification  to  the  loud  effect.  These  accompanying  sep- 
arate coats  may  be  as  last  year,  of  velveteen,  corduroy, 
satin,  or  silk  jersey. 

Velveteen  and  corduroy  skirts  are  shown  in  all  sizes  for 
girls  of  six  years  up  to  women 's.  Colors  in  these  which 
sell  daily  are  brown,  green,  blue  and  ruby.  Possibly  the 
popularity  of  the  middy  for  little  girls  has  brought  the 
small  separate  skirt  into  prominence. 


SPRING  SIGNS  IN  BLOUSES 

Voile  and  Organdie  With  Dainty  Trimmings — The 
Favorites  of  the  Hour. 

BLOUSES  continue  to  be  extremely  pretty,  but  simple. 
Their  place  is  much  more  important  now 
than  for  some  seasons  past  and  the  art  that 
has  been  displayed  in  their  construction  has 
been  not  a  negligible  influence  in  their  popu- 
larity. They  have  been  made  in  dressy 
•  types  which  with  the  novel  separate  skirts 
are  (^uite  suitable  to  be  worn  in  these  in- 
formal days,  on  almost  every  occasion  short 
of  a  ball. 

Flesh   Georgette  is  still  in  the  lead  for 
materials.    All  the  pale  tints  are  in  demand 
and  in  the  dark  colors  navy  sells  most  with  greens  and 
purples  favored  also. 

Some  of  the  newest  models  are  charmingly  simple  with 
their  hemstitched  edges,  double  collars,  lengthwise  and 
crosswise  pin-tucks  and  pearl  buttons.  Others  have  dainty 
val  edgings  or  guipure  insertion,  or  else  the  most  delect- 
able touches  of  hand  embroidery  in  silk,  tinsel,  beads  or 
wool.  Roll  collars.  V-necks  and  deep  cuffs  are  still  fea- 
tures, and  the  fichu  front  appears  often.  One  French 
model  of  Georgette  has  collar,  cuffs  and  revers  of  felt. 
The  collar  on  another  is  in  scarf  effect  to  be  tied  in  bow- 
knot  at  the  neck  or  crossed  and  thrown  loosely  over  the 
shoulders. 

It  is  quite  refreshing  to  note  one  blouse  which  is  strictly 
Canadian  and  cannot  be  mistaken  for  an  importation.  It 
is  a  neat  one  too.  The  material  is  silk,  just  the  shade  of 
the  cross  of  St.  George.  The  collar  is  made  of  a  silk  Union 
Jack  and  the  small  revers  in  front  and  the  cuffs  are  of 
smaller  flags.  The  Canadian  coat  of  arms  just  fits  for  a 
pocket. 

Voile  and  Organdie  For  Spring 

The  same  styles  of  trimming  which  characterize  the 
Georgette  and  crepe  de  chine  blouses  are  found  on  the 
dainty  Spring  voile  and  organdie  offerings  with  the  ex- 
ception of  the  deeply  colored  embroidery.  In  these  wash 
Mouses  the  embroidery  resembles  rather,  the  Swiss  type, 
being  mostly  in  white  with  some  pale  colorings  and  very 
fine.  A  great  many  of  the  Spring  samples  have  panel 
insets  in  front,  sleeves  and  collar  of  fine  Swiss  embroidery 
edged   with  val   or  filet   lace.     AH   sorts  of  voiles  are  used 
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in  the  Spring  models,  cross-bar,  striped,  crepe,  corded  and 
printed. 

A  new  tailored  model  of  white  batiste  has  large  revers, 
collar  and  cuffs  of  colored  pique  and  is  fastened  by  just 
one  very  large  button.  Three  small  tucks  over  each 
shoulder  provides   fulness. 

Whether  in  silk  or  cotton  voile,  taffeta,  or  silk  marquis- 
ette, ribbon  effect  materials  are  very  much  in  favor  for 
blouses  and  for  evening  gowns  as  well. 


CHILDREN'S  WEAR  FOR  SPRING 

Coat  Iiea  Strong  for  Middies — Russian  Blouse — New  York 
Skating  Outfit 

FOR  SPORTS  wear  for  the  juniors,  middy  suits  in  wash 
fabrics  are  the  thing  for  Spring.  Many  new  touches  are 
being  introduced,  but  the  changes  are  not  radical  enough 
to  designate  the  suits  by  any  other  name  than  "middy.'" 
Shield-shaped  pockets,  picot  edgings  in  colors,  Norfolk 
styles,  novel  collar  shapes  and  colors  of  blouse  and  skirt 
contrasting  are  some  of  the  new  ideas. 

There  is  another  feature  which  is  taking  strong  hold  in 
both  the  United  States  and  Canada,  and  that  is  the  coat 
idea  for  middies.  Practically  all  of  the  middy  suits  and 
dresses  of  this  season's  make  are  in  coat  style  and  buyers 
are  taking  them  readily. 

What  few  awning  stripes  that  are  seen  are  used  only  as 
trimmings.  Plain  colors,  ginghams,  checks  and  plaids, 
with  white,  plain  or  striped  trimming,  are  used  almost 
entirely,  except  for  little  fancy  dresses,  where  a  few  coin 
spots,  raw  and  Habutai  silk,  voile  and  chambray  are  made 
up  very  prettily. 

Little  girls  Spring  dresses  show  many  pleats,  in  full 
length  from  yoke  or  waist  to  hem.  Skirts  are  very  full, 
whether  pleated  or  gathered,  and  many  are  sowed  on  with 
a  deep  heading. 

Almost  invariably  the  dresses  are  short  waisted,  the 
waist  extending  only  about  two  inches  under  the  arms. 
Some  of  the  waists  are  of  plain  colors  cut  in  Eton  effect 
and  pearl  button  trimmings  with   skirt  of  plaid. 

Smocking  is  still  a  very  popular  mode  of  trimming  for 
yoke,  cuffs  and  pockets.  Sometimes  it  is  imitated  by  fancy 
colored  stitching  of  gathers  in  a  white  frock. 

Another  style  that  is  selling  well,  just  as  a  variation 
to  the  short-waisted,  is  the  straight  Buster  style  for  all 
ages  up  to  12  years.  Another  attractive  model  was  of  blue 
English  repp  with  waist  line  shaped  like  inverted  scallops, 
skirt  had  wide  box  pleats  all  round  and  high  waist  line  was 
indicated  by  a  loose  belt.  Other  styles  were  of  one-piece 
plain  colors  or  white  with  long  check,  pleated  vents  giving 
fulness.  Russian  blouse  styles  which  are  really  a  type  of 
coat  middy,  promise  well  also  for  Spring  trade.  The  short- 
waisted,  full-skirted  dress,  and  coat-middy  are  the  two 
outstanding  styles,  however,  for  Spring. 

Skating  Middy 

Just  now  a  popular  skating  middy  in  New  York  is  of 
navy  blue  flannel  with  collar,  cuffs  and  side  belt  of  emerald 
green  flannel.  Jersey  dresses  in  middy  style  for  children 
are  also  appearing  there. 

Kiddies'  coats  for  Spring  follo/v  the  lines  of  their  dress- 
es. Where  there  is  a  yoke  it  is  '/leep,  with  the  lower  part 
full  in  box-pleats  or  gathers.  Several  models  were  of  black 
and  white  check  goods  in  wool  or  silk  and  had  collar  and 
cuffs  of  navy  serge  or  of  tan  broadcloth.  Some  models  of 
heavy  corded  silk  in  various  colors — brown,  reseda,  navy, 
ruby,  Saxe,  for  example — were  very  stylish  with  their 
very  wide  cut.  Another  of  navy  serge  had  belt  and  tie  of 
black  satin. 


SPRING   SPORTS  COATS 

Good  Season  is  Expected — Tendency  for  High  ('(dors 
— Scarcity  of  "Winter"  Materials 

THE  PRLSEXT  season  is  so  charac- 
terized by  variety  that  few  real  repeat 
orders  in  any  line  are  reported.  Such 
materials  as  broadcloth,  kersey  and 
velour  are  asked  for  many  times,  but 
are  received  seldom.  Plush  and  tweed 
are  materials  that  are  repeated  most 
often  and  in  these  manufacturers 
make  up  different  styles  for  each 
order,  recognizing  the  desire  in  small 
centres  for  styles  to  be  different.  One 
firm  reports  selling  five  hundred  coats 
in  one  week  of  a  domestic  tweed  in 
brown  colorings.  Apart  from  that  one 
line,  however,  there  is  marked  variety 
demanded.  Blue  and  brown  remain  as 
the  popular  colors. 

A  Variety  in  Belts 

The  monk  collar,  wide  skirt,  large  sleeve  and  patch 
pockets  are  assembled  with  slight  variations  on  the  ma- 
jority of  the  popular  lines  and  considerable  change  of 
style  is  lent,  too,  by  the  variety  of  belts  this  year.  The 
belt  may  be  wide  and  loose  or  narrow  and  double,  going  all 
round,  across  the  back,  across  the 
front,  or  merely  under  the  arms,  and 
may  be  high,  in  Empire  style,  low, 
bringing  out  Moyen  Age  lines  or  de- 
picting Russian  style  with  regulation 
waist  line,  but  always  loose.  New- 
touches  are  continually  beinu-  admin- 
istered— anything  to  be  "different." 

A  good  season  in  sports  coats  for 
Spring  is  expected.  These  are  most- 
ly in  tweeds  so  far.  It  is  quite  likely 
that  the  shorter  length  of  coat  will 
be  favored  again,  in  36-inch  length. 
Some  are  being  made  up,  however, 
in  42  to  45-inch  lengths.  There  is  a 
tendency,  too,  for  separate  Spring 
coats  to  be  worn  in  high  colors  again. 
This  will  offset  any  sombreness 
that  the  possibility  of  dull-colored  dress  fabrics  suggests. 


SPRING  POSSIBILITIES  IN  SUITS 

THE  ONLY  interest  that  is  awake  in  suit  lines  just  now  is 
that  concerned  with  Spring  possibilities.  What  the  vogue 
in  style  features  will  be  is  quite  as  uncertain  now  as  just 
what  the  leading  fabrics  or  colors  will  be.  The  belief  is 
general,  however,  that  the  silk  suit  will  be  a  leader,  possi- 
bly taffeta,  in  plain  dull  colors  or  dull  stripes.  Tweeds 
and  checks  of  course  will  have  a  place.  The  samples  which 
are  being  prepared  now,  with  which  to  begin  the  season, 
have  sailor  collars,  embroidery  or  braid  trimming,  and  are 
cut  in  straight  lines  with  many  in  plaited  effects,  especi- 
ally at  the  sides.  Skirts  are  only  slightly  longer  than  last 
Spring  and  coat  lengths  are  20  and  28  inches. 

Silk  jersey  has  proved  itself  an  admirable  material  for 
sports'  wear  because  of  its  imperviousness  to  wrinkles. 
Many  dealers  expect  this  material  to  be  more  popular  than 
ever  for  Spring  wear  for  that  reason,  despite  the  fact  that 
the  price  of  it  is  somewhat  exclusive. 
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Christmas  Waists 

Ready    for     Immediate     Delivery 


^rtE  have  a  number  of  spe- 
Vfy  cial  lines  for  Christmas 
Trade,  ready  for  immediate 
shipment.  On  receipt  of  your 
enquiry  we  will  dispatch  at 
once  the  goods  you  require. 

The  waists  represent  the 
very  latest  models  and  are 
made  in  the  following 
materials : 


Jap  Silk 

Crepe  de  Chine 

Novelty  Stripe 

Fancy  and  Plain  Voiles 


^ R 


]Q!3nM 


*Mc7Uleae 
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BRAND 


REGISTERED 


»tsif)tns 
®uv  patrons; 

Cfjrtetmas; 

and  all  the  good  busi- 
ness that  Mack  Brand 
Waists  can  bring 


CEND  US  your  rush 
^  orders  for  Christmas 
Waists. 

The  MACK  Brand  Waists  have  a 
quality  that  is  hard  to  resist  at  such 
good  values. 

We  can  give  you  immediate  deliv- 
ery on  Crepe-de-Chines,  Voiles 
and  Wash  Waists  of  all  kinds. 

Our  Travellers  will  be  out  show- 
ing the  MACK  BRAND  Spring 
lines  about  the  1st  of  January. 

These  lines  will  please  you  im- 
mensely. 


McCUTCHEON  WAIST  CO.,   LTD. 

329  ST.  JAMES  STREET       Phone  Main  1540        MONTREAL,  QUEBEC 
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Approved  by  the  Best  Buyers 

The  extra  value  and  careful  work- 
manship of  the  Richardson  Brand 
Little  Boys'  Wash  Suits  have  won 
the  approval  of  the  best  buyers  in 
Canada. 

See  these  new  models  and  our  excellent  New 
Spring  Range  of  Children's  Dresses,  Infants' 
Rompers,  Babies'  Dress,  Children'*  and  Ladies' 
Novel t a  Middies.     See  our  values  before  order- 


ing. 


James  Richardson  Company 

14  Breadalbane  Street  Toronto,  Ont. 
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In  Larger  Premises 

We  have  been  obliged  to  enlarge  our  premises  to 
take  oare  of  increasing'  business. 

With  much  greater  floor  space  and  improved 
modern  facilities,  we  hope  to  give  our  customers 
a  still  better  service  and  prompt  deliveries. 

Silk  Waists  and  Dresses 

WE    SPECIALIZE    ON    SILK  WAISTS 
AND  DRESSES  FOR  ALL  OCCASIONS 

Latest  Styles 

Newest  Fabrics 

Expert  Workmanship 

Very  Moderate  Prices 

See  our  new  Spring-  Range  before  buying.  When 
in  Montreal  visit  our  showroom.  You  are  always 
welcome. 

THE  ROYAL  SILK    DRESS  AND 
WAIST  COMPANY 

1278  St  Lawrence  Blvd.  Montreal 
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Advertising 

Advertising  is  the  educa- 
tion of  the  public  as  to  who 
you  are,  where  you  are,  and 
what  you  have  to  offer  in  the 
way  of  skill,  talent  or  com- 
modity. The  only  man  who 
should  not  advertise  is  the 
man  who  has  nothing  to 
offer  the  world  in  the  way  of 
commodity  or  service."  — 
Elbert  Hubbard. 
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Still  Time  to  Order  for  Christmas  Trade 


BUSINESS  IN  CANADA  IS  GOOD 

People    are    spending    money    freely    for 

luxuries.      Get    ajter    your    share    through 

Christmas    Trade  in 


LADIES' 
MEN'S 


FURS 


L.    GNAEDINGER,   SON    &    CO. 


94  St.  Peter  Street,  MONTREAL 


'Jfe 
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FURS  FOR  1917 

Hudson  Heal  Promises  Again  to  Lead  the  Styles — 

Rug  Scarfs  a  Popular  Shape — Strength 

of  Mole. 

OMITTING  any  attempt  to  give  a  detailed  prediction 
as  to  the  fur  situation  for  the  season  of  1917,  the 
general  trend  of  events  seems  to  bespeak  a  continu- 
ance of  the  astonishing  demand  for  furs.  And  as  nearly 
as  one  can  judge  just  now  from  t lie  nature  of  supplies  on 
hand  and  available  there  is  every  possibility  that  seal  will 
take  a  leading  place  in  the  hi."-h -priced  coats.  The  Hudson 
seal  models  too  have  met  with  such  favor  this  year  on 
account  of  the  fine  finish  and  make-up  as  well  as  the  very 
attractive  fashions  in  vogue  for  them,  that  there  is  a 
general  feeling  that  this  fur  will  be  welcomed  back  for 
another  season.  It  has  been  by  far  the  biggest  seller 
from  the  wholesales  this  season  and  retailers  are  now  busy 
giving  it  its  final  transfer  to  its  destination.  Samples  are 
now  being  prepared  for  the  January  showing  to  the  trade 
and  Hudson  seal  is  to  be  the  leader  amon«'  them.  This  is 
partly  due  to  the  fact  that  trappers  do  not  bring  in  their 
muskrat  skins,  from  which  Hudson  seal  is  made,  until 
March  and  so  for  the  first  showing  these  skins  are  pur- 
chased a  year  ahead. 

Natural  muskrat  coats  have  sold  in  fair  quantities  this 
year  besides  a  few  Persian  lamb  and  odd  silver  hair  seal, 
leopard  and  beaver  and  some  fine  models  of  mole,  some 
with  ermine  trimming,  retailing  at  from  $350  to  .$600. 
Kolinsky;  sable;  taupe,  cinnamon  and  natural  grey  fox; 
lynx  and  chinchilla  trimmed  Hudson  seal,  however,  arc- 
selling  in  great  numbers. 

People  will  accept  the  narrower  widths  of  coat  in 
anything  else  than  the  Hudson  seal  it  seems.  That  fur 
lends  itself  so  well  to  the  wide  style  and  its  richness  is  so 
enhanced  thereby  that  practically  all  the  coats  sold  of  that 
fur  have  been  decidedly  flaring.  Monk  collars  and  com- 
bination sleeves  which  really  form  an  attached  muff  are 
style  features  that  have  been  strong  from  the  beginning 
of  the  season.  Brilliantly  colored  "pussy  willow"  linings 
have  also  been  a  common  characteristic. 

It  has  been  an  excellent  season  for  fur  sets  as  well  as 
for  coats.  In  both  Canada  and  the  United  States  the 
various  foxes  natural  and  dyed  have  been  most  popular 
for  these,  with  mole  coming  second  even  though  it  is  one 
of  the  most  perishable  of  furs  known.  Mole,  however,  has 
been  taken  up  much  mere  readily  in  New  York  than  in 
Toronto.  It  is  popular  here  for  between  season  sets  for 
women  who  also  possess  fur  coats,  but  for  Mid-Winter 
sets  fox  appeals  more  strongly  in  Canada.  Wolf  sets  have 
sold  excellently  to  the  more  popular  trade.  Opossum 
which  in  the  past  has  been  considered  one  of  the  cheaper 
furs  has  been  boosted  up  until  it  is  about  on  a  par  with 
sable.  Its  doubled  price  has  interfered  perceptibly  with 
its  popularity.  It  brings  a  high  price  too  when  dyed 
and  sold  for  snble.     Beaver  has  been  sellinu  fairly  well  tor 


sets  and  trimming  this  month  but  for  coats  its  demand  is 
largely  confined  to  the  ^Vestern  provinces. 

Some  very  handsome  ermine  pieces  have  been  offered 
this  year  as  well  as  ermine  and  mole  and  ermine  and  seal 
combinations  which  are  very  neat  with  the  little  turbans 
that  are  required  to  complete  the  set  this  year. 

All  the  long-haired  furs  have  been  good  for  sets  and 
trimmings.  Even  a  few  monkey  skin  novelties  are  in- 
cluded. These  have  been  offered  in  New  York  too  but 
with  no  marked  success  so  far.  For  the  exclusive  few 
who  insist  on  Russian  sables  and  the  copper  dyed  Hudson 
Bay  sables,  some  excellent  models  are  to  be  had  but  they 
are  comparatively  few,  of  course,  and  the  price  is  appro- 
priate. 

Caperines  and  small  collars  in  any  number  of  styles 
are  sold,  also  the  long  straight  scarfs,  especially  in  mole, 
seal  and  ermine  and  some  luxurious  stoles  of  sable  and 
kolinsky.  A  style  which  is  in  favor  for  the  Ion,"'  haired 
furs,  especially  fox,  is  the  full  animal  scarf,  "rug  scarfs" 
they  are  called  in  New  York.  They  are  simple  animal 
skins  and  may  have  fur  on  one  or  both  sides.  Muffs  are 
small.  Barrel  and  melon  shapes  are  in  demand  but  the 
smallest  siz< — the  ball  muff — is  the  newest. 


LONDON  FUR  SALES 

Skunk,   Muskrat,   Mink   and   Fitch  Higher, 
the  Rest. 


Declines   in 


AT  THE  RECENT  London  fur  sales  muskrat  led  all  skins 
in  popularity  and  brought  prices 
10%  to  15cp  above  the  prices  of 
last  March  and  April.  Skunk 
came  next  with  20$  to  25',  ad- 
vance. Mink  was  15%  higher 
and  fitch  10',  .  These  were  all 
the  advances.  Declines  of  10', 
were  recorded  on  beaver,  otter, 
opossum,  wallaby,  lynx,  civet  cal 
chinchilla,  raccoon,  ami  red  fox. 
Wolverine  and  bear  were  from 
10$  to  15',  down,  squirrel  5« , 
to  10%  and  wolf  30$  down.  Cross  and  silver  fox  and 
ennine  were  unchanged. 

The  hunting,  sale  and  exportation  of  chinchilla  skins 
for  a  period  of  five  years  is  prohibited  in  Chile. 

An  idea  of  the  difference  between  New  York  and  To- 
ronto in  the  demand  tor  mole  may  1  e  gained  by  a  -lance  at 
prices.  A  firm  in  Toronto  sells  mole  skins  for  30c,  while 
in  New  York  they  are  quoted  at  $1  each.  In  both  places, 
however,  supplies  are   pretty  well   sold   up. 

Business  Exceedingly  Good 

The  opening  of  beaver  trapping  in   Canada   this  year. 

and    the   rather  moderate   demand   for   that    fur  during  the 

present    season    will    no   doubt    cause   some   lowering  of   the 

price  for  it  next   year.     Fur  prices  generally,  however,  are 
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on  the  increase  ami  especially  those  of  the  most  popular 
furs.  Skins  bought  now  are  decidedly  high  and  there  is 
every  indication  that  they  will  continue  so  when  the  trap- 
pers bring  in  the  fruits  of  their  Winter's  labor  next  March. 
One  Toronto  retailer  reports  that  notwithstanding  the 
very  serious  labor  difficulty  and  unusually  high  prices  busi- 
ness so   far  has  been  500'$    higher  than  ever  before. 
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J  FURS  IN  NEW  YORK  | 
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NEW  YORK,  Dec.  2 — Hudson  seal,  moleskin, wind  skunk 
take  the  leading  rank  among  the  popular  furs.  These  with 
the  frequent  addition  of  ermine  are  combined  into  wonder- 
ful regal-looking   wraps  and   are   popular  as  well   in   the 


smallest  pieces. 

Long  fur  capes  are  favored  in  many  instances.  The 
newest  idea  in  these  is  to  have  them  reversible.  One,  of 
moleskin  on  one  side  and  Burgundy  velvet  on  the  other, 
had  an  18-inch  hand  around  the  bottom,  inside  and  out 
of  the  other  material  and  deep  square  collar  and  cuffs  the 
same. 

Collars  on  fur  coats  are  nothing  short  of  enormous  and 
cuffs  frequently  correspond. 

Caracul  broadtail  and  all  grades  of  the  soft,  supple 
glossy,  black  furs  find  their  way  into  coats  for  this  season 
and  are  not  so  costly  as  those  of  the  furs  mentioned  above. 
An  attractive  combination  for  fat,  muff  and  scarf  is  of 
Paisley  with   narrow  strips  of  Hudson  seal. 

Altaian's  are  advertising  Persian  lamb  coats,  trimmed 
with  skunk  and  made  to  individual  measurements  for 
$175. QQ  ami  $250  0(1. 
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I  A  SUMMARY  OF  ALL  DEPARTMENTS 
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HOUSEFURNISHINGS :  Persian  and  Chinese  designs 
in  medium-priced  rugs.  Linoleum  high-priced,  but  a  sub- 
stitute made  without  canvas  to  be  had  in  good  designs. 
Scrim  made  up  or  by  the  yard,  the  leader  for  Spring 
curtains.  Madras  and  marquisette  for  overdraperies. 
Black  and  white  stripe  and  floral  tapestry  patterns  popu- 
lar. Oatmeal  and  grass-cloth  wallpapers  in  demand,  with 
cut-out  floral  borders.  Shadow  stripes  and  solid  colors 
favored.     Perforated  selvedge  papers  to  be  had. 

KNITTED  GOODS:  Next  Fall's  lines  show  heavy  ad- 
vances. Cotton  and  merino  underwear  sells  best.  As  a 
result  tights  and  wool  underskirts  in  big  demand  this 
year,  especially  the  latter.  Silk  sweaters  expected  to  have 
greater  run  than  ever  next  Spring.  A  new  set  of  white 
angora  with  military  style  cap.  Children  are  wearing- 
scarf  sets.  Packet-ends  a  novelty  in  some  scarfs.  Wo- 
men's spencers  a  good  line. 

FOOTWEAR  :  A  big  season  predicted  tor  spats  again. 
Grey,  fawn  and  white,  some  colors  and  black.  Dark  tans 
and  black  best  in  high  cut  shoes.  Low  heels  growing 
stronger  constantly.  White  shoes  out  of  the  running-  in 
Boston  and  New  York.  Plain-colored  Oxfords  in  black  or 
tan  with  half  Louis  heel  selling-  well.  Buckles  very  large. 
Chinese  touches  in  ornaments. 

SILKS:  Subdued  colors  rather  than  bright  for  stripe 
designs.  Lining  and  trimming  silks  brilliant,  also  Paisley 
and  other  Oriental  silks.  Apart  from  these,  bright  colors 
uncertain  for  Spring.  Bordered  silks  a  possibility.  Habu- 
tai  in  all  plain  colors  and  in  fancy  stripes  and  allover  pat- 
terns very  strong.  Old  rose  still  a  leading-  shade.  Less 
color  variety  offered  for  next  Spring;  only  21  shades  on 
the  color  card. 

COTTONS:  Plaids  and  printed  suitings  in  heavy  wash 
cottons.  Sports  goods  to  be  stronger  than  ever.  Voiles, 
organdies  and  all  white  goods  in  big  demand.  Shipments 
difficult  to  get. 

WOOLENS:  No  ease  in  the  broadcloth  shortage  for 
Spring.  Tweed,  mohair  and  lustre,  black  and  white  check 
goods  offered  in  better  range  of  novelties  than  for  two 
years.  No  repeat  orders  promised  by  mills  earlier  than 
next  June. 

FURS:  Hudson  seal  coats  with  long-haired  fur  trim- 
ming retailing   fast   now.     Manv   natural   muskrat   coats. 


some  handsome  moleskin,  a  few  Persian  lamb  and  novelty 
fur  coats  also  appearing  on  the  streets.  Fur  sets  have 
been  good  all  Fall.  Eavorite  Winter  sets  are  of  fox  in 
all  the  natural  and  dyed  colors — white,  red  and  cross  fox 
especially  strong.  Mole,  ermine,  seal  and  sable  sets  good 
also  and  wolf  in  more  popular-priced  furs.  Monkey  skin 
one  of  the  novelties.     Ball  muff  the  newest. 

READY-TO-WEAR:  Coats— Tweed  and  plush  coats 
very  strong.  Rroadcloth,  kersey,  velour,  etc.,  wanted,  but 
scarce.  All  sports  goods  stronger  than  ever  for  Spring. 
Coats  will  be  bright-colored  or  tweed;  36  inches  long. 
Suits — Silk  suits  for  Spring.  Tweed  and  checks  for  sports, 
straight  lines,  side  plaitings,  skirts  slightly  longer  than 
last  Spring,  suit-coat  lengths  26  to  28  inches.  Blouses — 
Flesh,  Georgette  still  the  favorite.  All  pale  tints  and  navy, 
oTeen  and  purple  for  dark  shades.  Many  new  designs. 
Business  active.  Petticoats — Black  sateen  with  red  flan- 
nel lining  for  cold  weather.  Paisley  flounces  on  new  fancy 
n  odels.  Sheer  materials  very  elaborate.  Some  trimmed 
with  fur.  Princess  slips  good.  Children's  Wear — Middy 
suits  for  Spring  for  wash  fabrics,  coat  style.  Girls'  jersey 
middy  suits  shown.  Dresses  short-waist ed  and  skirts  very 
lull.     Coats  cut  on  similar  lines. 

MILLINERY:  Many  types  of  tarns  and  military  tur- 
bans popular.  More  trimming  appearing.  Soft  silks  and 
crepes  for  small,  early  Spring  models.  "Stick-up" 
mounts  to  be  used.  Crowns  to  be  higher.  Tricornes  and 
irregular  straw  shapes  to  be  good. 

FANCY  GOODS  AND  TOYS:  Big  season  in  needle- 
work and  Madeira.  Grandfather's  clock  embroidered  on 
linen  calendar.  Handles  of  crochet  or  ribbon  on  tea  cosies. 
Bags  and  other  articles  from  ribbon  exceedingly  popular, 
also  semi-made  goods  to  embroider.  "Mother  Goose"  a 
novel  Christmas  scheme. 

DRESS  ACCESSORIES:  Neckwear— Satin,  broad- 
<  loth,  Georgette  and  organdie  still  leading  materials, 
mostly  in  white.  Black  and  white  good.  Novelties  in 
Nattier,  rose  and  tan  broadcloth  with  Georgette;  also 
Paisley  silk,  satin  or  Georgette  combined  with  white. 
Trimmings  wool,  beads,  sequins  and  tinsel.  Irish  crochet 
and  pillow  lace  sets  used  for  dress  garniture.  Gloves  — 
Shortage  of  labor,  leather  and  fine  kids  as  well  as  foreign 
novelties  makes  gloves  in  Canada  very  high  in  price  and 
fancv  designs  almost  nil. 
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SEMI-MADE  GOODS 

Best  Season  on  Record  for  Art  Needlework — Madeira 
Work  Very  Strong — Using  Bright  Parrots 

THIS  season  has  been  the  "best  ever"  for  all  lines  of 
art  needlework.  Semi-made  goods  have  made  par- 
ticularly good  business.  This  line  includes  chil- 
dren's and  babies'  wear,  lingerie  in  sets,  combinations  and 
individual  pieces,  and  boudoir  articles.  All  the  staple 
lines,  such  as  towels,  tea-cosies,  centre-pieces,  tea  cloths 
and  tea  sets,  cushions,  runners,  lingerie,  pillow  cases,  day 
slips,  fancy  aprons,  bags  and  toilet  cases,  have  proved  to 
be  as  popular  as  in  other  years.  Occasionally  a  new  idea 
creeps  in  and  is  almost  invariably  added  to  the  staples. 


Packages  containing,  like  this,  one  made-up  silk  bag 
with  draiu  strings,  a  silk  tassel  and  an  illustration 
with  directions  and  "Stielbied"  material  for  cro- 
cheting and  finishing  the  bag,  are  among  the  novel 
Christmas  offerings  of  Campbell,  Metzger  & 
Jacobson. 


Scores  of  new  embroidery  designs  are  shown  as  well. 
A  novelty  noted  was  a  panel-shaped  calendar  of  natural 
linen  emhroidered  to  depict  a  grandfather's  clock.  Tea 
cosies  this  year  have  a  double  cord  crocheted  handle  at 
the  top.  On  colored  silk  cosies  the  handle  is  of  matching 
ribbon  shirred  and  corded.  Babies'  bibs  with  beading,  belt 
cut  in  the  same  piece  and  stamped  to  embroider  are  fav- 
ored. 

Madeira  embroidery  becomes  more  and  more  fascinat- 
ing. Some  pieces  are  quite  too  elaborate  to  offer  for  sale. 
They  are  just  show  pieces,  with  their  hand-made  filet  in- 
sets, cut  work  and  fine  embroidery.  In  fact  little  of  the 
original  piece  of  linen  is  left  visible.  But  tea  sets,  lin- 
gerie, babies'  robes,  trousseau  sets,  bed  linen,  boudoir  sets, 
in  fact  anything  that  embroidery  makes  beautiful  is  turned 
out  by  the  Madeira  workers. 

So  popular  are  silk  bags  this  year  that  one  large  Cana- 
dian store  lias  named  its  ribbon  counters  the  "Bag 
Bazaar."  At  intervals  over  the  counters  are  trellis  work 
arches  with  Autumn-colored  vines  running  in  and  out  and 
all  manner  of  fancy  bags  suspended  from  tops  and  sides. 

Wonderful  ribbons  are  used  for  these  creations  and 
they  range  in  price  up  to  $5  a  yard.  One  new  design  this 
season  is  of  little  pink  roses  in  an  all-over  pattern  on  white 
taffeta  ground,  with  half-inch  white  satin  edges.  Over  this 
pattern  flutter  large  beautiful  gold  and  silver  butterflies, 
not  too  closely  together.  Their  wings  are  like  fine  filagree 
and  remind  one  of  fairy  tales  in  which  everything  is  beau- 
tiful and  shining  and  flowers  are  everywhere.  All  silver 
and  gold  brocades,  both  wide  and  narrow,  have  sold  well 
this  season. 

Marshall  Field  &  Co.,  Chicago,  are  giving  free  lessons 
to  their  patrons,  in  making  ribbon  novelties. 

Sofa  Cushions  Prominent 

Sofa  cushions  continue  to  appear  in  novel  coverings 
which  make  them  an  excellent  holiday  line.  In  the  better 
class  of  cushions  the  round,  bolster  and  oblong  shapes  are 
much  more  in  evidence  than  the  square  ones.  Paisley  lias 
made  its  way  into  this  line  as  well  as  into  wearing  apparel. 
A  round  cushion  of  shirred  black  satin  had  rose  pipings 
over  the  shirrs  and  a  round  centre  about  six  inches  across 
of  Paisley  silk  with  blues  predominating.  An  oblong 
cushion  much  too  beautiful  for  use  was  of  shirred  rose 
moire  silk  with  a  band  of  wide  velvet  brocaded  ribbon  in 
rich,  dark  shades  on  pale  ground,  oversewn  around  the 
middle  of  the  cushion. 

These  cushions  made  up  of  fancy  silks,  velvets  and 
ribbons,  seem  to  be  a  little  more  popular  this  year  than 
the  embroidered  linen  type,  though  these  latter  are  in 
great  variety  and  witli  many  novel  designs.  One  set  of 
runner,  centre  cushion  and  shirt  case  was  of  natural  linen 
with  a  very  effective  design  of  parrots  embroidered  in  the 
characteristic  bright  colors  of  that  bird. 
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CHRISTMAS  HANDKERCHIEFS 

ANY  DESIGN  that  can  be  worked  into  the  angle  of  a 
handkerchief  is  quite  correct  this  season.  It  matters  not 
what  the  colors  or  subject  matter.  Flowers  in  white  or 
natural  colors,  people,  birds,  butterflies,  stripes,  dots,  vines, 
animals  and  initials  are  all  shown.  One  very  neat  sheer 
linen  handkerchief  seen  in  Murray-Kay's  recently  had  a 
lovely  white  daisy  almost  life  size,  with  its  stem  leaf  and 
(lower  in  natural  colors.     The  embroidery  was  very  fine. 

Crepe  de  chine  and  pussy  willow  handkerchiefs  with 
hemstitched  or  corded  edges  in  colors  are  selling  in  great 
numbers.  The  whole  handkerchief  usually  takes  on  a 
pastel  hue  which  may  be  emphasized  or  contrasted  in  the 
border. 

Some  exclusive  models  are  shown,  too,  in  hand-made 
lace.  Rose  point,  Brussels,  Honiton,  Irish  crochet  and 
pillow  lace  are  chief  among  these. 


UP  GOES  MADEIRA  WORK 

MADEIRA  embroidery  has  not  escaped  the  universal  pre- 
valence of  high  prices.  Linen  and  labor,  the  two  big  fac- 
tors in  its  production  have  so  increased  in  price  that  dur- 
ing the  past  year  some  of  the  finished  lines  have  advanced 
50%.  But  everything  in  Madeira  sells  readily.  One  firm 
is  stocking  up  thousands  of  dollars  worth  of  it  for  1917 
sales.  They  have  1^-piece  tea  sets  which  retail  at  from 
$10  to  $40.     These  they  find  a  particularly  good  line. 
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Dinner  gong  and  flower  vase  with  munition  shells  for  stant 
are  novelties  shown  by  Wm.  Croft  &  Sons,  Ltd. 


"TANKS,"  MOTHER  GOOSE,  AND  OTHER  STUNTS 

Ingenious  Devices  of  Stores  This  Year  to  Draw  Attention  to  Their  Toy  Departments — 

Night  Openings — Giving  Away  Picture  Books. 


T  has  kept  the  dry  goods  merchants  of  Canada  busy  the 
past  few  years  supplying  Santa  Claus  with  the  latest 
modern  conveyances.  A  few  tried  to  continue  him  with 
his  traditional  pair  of  Lapland  reindeer,  but  these  come 
high,  one  store  being  reputed  to  have  spent  several  thou- 
sands one  year  to  provide  the  "real  thing."  Automobiles, 
of  course,  followed,  then  aeroplanes,  featured  on  more 
than  one  occasion  in  Montreal.    The  latest  is  the  tank! 

At  the  present  moment  we  are  not  in  possession  of 
"inside  information"  as  to  the  origin  of  the  "tank," 
but  early  in  November,  Goodwin's  of  Montreal,  announced 
that  Santa  Claus  would  come  in  an  aeroplane.  A  little 
later  a  facsimile  of  a  Marconigram  appeared,  conveying 
the  news  that  "I  had  an  accident  as  I  was  flying  over  the 
Somme  front.  I  was  rescued  by "  and  a  big  "cen- 
sored" appeared  across  the  print. 

On  Nov.  24  a  big  line  drawing  was  used  at  the  top  of  a 
full  page  ad.  with  horsemen,  and  a  flag  and  a  band,  and 
Santa  perched  on  top  of  a  huge  "tank"  with  a  75  cm. 
(or  less)  gun  belching  forth  from  sides,  front  and  rear. 
And  there  on  the  side  was  the  "caterpillar"  wheel! 

"Santa  Claus  will  arrive  to-morrow,"  read  the  an- 
nouncement. "He  is  on  his  way  now  from  Three  Rivers 
in  his  tank.    The  route  of  the  procession,"  etc. 

Searchlight  Playing  on  Santa  in  Chimney 

Across  the  top  of  the  ad.  runs  a  searchlight  revealing 
Santa  showing  himself  at  the  top  of  a  chimney.  "Now 
watch  our  chimney;  watch  it  at  a  quarter  to  six  to-morrow 
night  (Saturday).     Let  your  eyes  follow  the  searchlight." 
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Almy's  who  are  showing  a  vigorous  toyland  policy  also 
held  an  "arrival,  parade  and  reception,"  and  featured  a 
big  cut  with  riders  on  horseback,  and  Santa  Claus,  on  the 
chimney  of  a  house  on  wheels.  "Hear  the  music,  see  the 
cowboys,  the  horses,  the  Indians, — everything  that  will 
delight  the  young.  And  above  all,  don't  miss  Toyland, 
where  Santa  will  make  his  home  from  to-morrow  until 
Christmas." 

The  A.  E.  Rea  Co.  of  Ottawa,  announced  that  "jolly 
old  Father  Christmas"  was  on  his  way  to  Ottawa,  and 
would  leave  the  Central  Station  and  hold  a  parade, — in  a 
big  chariot. 

The  T.  Eaton  Co.  had  their  usual  procession  to  the  store, 
with  Santa  Claus  in  a  huge  automobile,  and  band  and 
gaily  bedecked  outriders. 

The  Robert  Simpson  Co.  had  a  novelty  in  the  form  of 
a  reproduction  of  the  Mother  Goose  rhymes.  The  toy  de- 
partment, as  a  result  of  the  removal  of  the  mail  order 
business  to  the  new  Mutual  Street  building,  was  able  to 
secure  the  whole  front  of  the  fifth  floor,  and  a  series  of 
continuous  booths,  with  overhanging  "roofing"  of  compo 
board  is  painted  cottage  effects,  ran  along  the  sides  and 
front.  Inside  were  dolls  and  various  toys,  while  the  res*t 
were  arranged  in  long,  wide  sections,  in  the  central  space. 

Mechanical  Device  for  Characters 

At  one  side  was  arranged  a  grouping  of  stage  scenery 

in  front  of  which  "Mother  Goose"  appeared  in  typical 

dress,  red  cheeks,  and  glasses,  and  crinoline  skirt,  and  a 

board  rose  up  on  the  top  of  the  scenery  containing  in  turn 
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various  of  the  Mother  (loose  rhymes,  "Sinn'  a  Song  of 
Sixpence,"  etc.  Then  a  section  of  the  scenery  slid  back, 
and  represented  the  heroes  and  heroines:  the  King,  the 
Queen,  the  blackbirds  in  the  pie, — the  maid  hanging  out 
her  clothes, — and  along  came  a  blackbird,  and  snapped 
oil'  her  nose."— al!  the  figures  worked  by  mechanical 
devices. 

The  children  were  delighted  and  one  little  tot — the 
proverbial  Question  Mark — asked  her  mother,  after  the 
tradegy  of  the  maid  and  her  snapped-off.  nose,  "what  did 
she  do  then  ?" 

The  mother,  taken  aback,  made  this  reply:  "Oh — ah — 
she, — she — ah — oh,  what's  this  they  are  doing  over  here?" 

The  presentation,  although  a  trifle  crude  at  points,  and 
with  figures  too  small  for  a  large  crowd  to  see  easily, 
nevertheless  "caught  on"  and  was  a  distinct  success. 

Evening  Reception  and  Guessing  Contest 

The  usual  Christmas  opening  of  L.  N.  Poulin  of  Ottawa, 
drew  thousands  of  people  to  the  big  store  in  the  evening. 
All  the  goods  were  ticketed  but  there  was  no  selling.  The 
crowds  were  kept  moving  to  the  right  by  ushers  which 
lessened  confusion.  The  store  itself  was  in  gay  costume. 
Arches  of  lattice  work  spanned  the  space  between  the 
counters, — decked  with  artificial  flowers.  Lines  of  pretty 
colored  handkerchiefs  were  strung,  in  places,  over  wooden 
frames.  A  miniature  slide  provided  amusement  for  the 
children.  An  orchestra  was  stationed  in  the  cashiers' 
office. 

Guessing  Contests 

At  several  counters  guessing  contests  were  held.  The 
crush  was  so  bad  on  several  occasions  that  the  contests 
had  to  be  stopped  for  a  while.  Some  guessed  how  far  the 
prize  suit  case  had  traveled  from  the  factory  to  the  store; 
how  many   drops   would   be   held   by   the  jardiniere;   how 


many  ounces  of  wool  was  contained  in  the  sweater  coat, 
and  other  questions  about  a  doll,  a  bob  sleigh,  etc. 

In  the  front  window  100  prizes  were  placed.  Mayor 
Porter  was  to  choose  a  secret  number,  and  on  the  thousands 
of  booklets  given  out  at  the  door  were  numbers  to  corres- 
pond. Those  who  held  the  corresponding  numbers  would 
be  awarded  the  prizes. 


IVORY  IMPOSSIBLE  TO  PROCURE 

REAL  ivory  is  impossible  to  get  and  French  or  "Parisian 
ivory,  as  it  is  called,  is  very  scarce.  The  difficulty  in  the 
first  instance  is  due  to  its  practically  unapproachable 
sources  at  these  times — the  interior  of  India  and  of 
Africa — and  in  the  second  case  to  the  demand  for  cam- 
phor for  war  purposes,  "Parisian"  ivory  and  celluloid 
being  by-products  of  camphor  and  cotton  fibre.  It  is 
manufactured  in  England  and  made  up  into  toilet  sets  in 
France.  Shipments  have  been  quite  difficult,  The  Cana- 
dian markets  are  somewhat  relieved  by  the  manufacture 
of  "Parisian"  ivory  in  Toronto.  The  finest  grades  of  the 
material  are  very  difficult  to  distinguish  from  real  ivory. 
Prices  are  in  the  ascendant. 


TEXTILE  COLOR  CARD  FOR  SPRING 

THE  1917  Spring  card  of  the  Textile  Color  Card  Associa- 
tion of  New  York  has  just  been  issued.  Twenty-one  new 
colors  are  shown.  Among  these  tan,  grey  and  citrus  pro- 
mise well  for  Spring.  The  colors  nutria,  rhubarb  and  hemp 
are  also  receiving  particular  attention. 

A  more  extended  notice  of  this  card  will  appear  in  our 
Annual  Spring  Number,  which  comes  out  in  January.  DRY 
GOODS  REVIEW  will  supply  any  of  its  readers  with  a 
copy  of  this  card  for  the  net  price,  $1.05. 
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I  NEW   THINGS   SEEN   IN   THE  STORES  | 
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ALL  manner  of  trinket  boxes  are  seen  in  the  stores. 
Besides  several  varieties  in  "Parisian"  ivory  which 
are  exceedingly  popular  there  are  many  others  of 
cardboard  or  wood  neatly  covered.  One  which  is  gotten  up 
to  sell  very  cheaply  is  of  pasteboard,  neatly  lined  with 
white  paper  and  covered  with  blue  or  mauve  China  silk, 
shirred  on  the  sides  and  with  Japanese  design  painted  on 
the  lid.  These  are  in  three  sizes  which  retail  at  10c.  15c 
and  25c.  Another  type  is  covered  with  chintz  and  resem- 
bles a  miniature  commode.  The  two  drawers  have  brass 
knobs.    This  one  retails  for  39  cents. 

A  new  Oriental  bath  mat  is  in  colorings  resembling  an 
Eastern  rug,  with  dark  reds  and  yellows  predominating. 
It  retails  at  $1.50. 

Black  Velvet  or  Taffeta  Belts 

Some  new  separate  belts  are  very  attractive.  They  are 
mostly  of  black  velvet  or  taffeta  and  are  very  smart  with 
{he  one-piece  cloth  dresses.  Richly  carved  gold  fasteners 
are  used  on  some.  One  black  velvet  girdle  with  long  sash 
ends  had  a  gold  ornament  set  with  turquoise  on  each  end 
and  heavy  gold  fringe  two  inches  deep.  One  of  black 
taffeta  had  jet  pieces  six  inches  apart  and  surrounded  with 
a  neat  row  of  black  beads.  Ends  similarly  ornamented 
hung  down  at  either  side-front.  Still  another  style  has 
these  side  ends  finished  with  a  pocket  and  long  silk  tassels. 


Grey  and  white  kid  and  black  suede  and  patent  leather 
make  up  other  fancy  novelties. 

A  bag  of  knitted  fibre  silk  in  rainbow  pattern  running 
around  the  bag  and  with  black  between  the  rainbows,  is 
finished  at  the  bottom  with  black  bead  and  silk  tassel. 
Black  taffeta  draw  ribbons  complete  this  novelty. 

Corsage  bouquets,  neatly  boxed,  are  proving  a  good  gift 
line.  Very  realistic  yellow  "  'mums"  are  to  be  had,  as  well 
as  violets,  roses,  sweet  peas  and  gardenias. 

A  neat  little  round  French  pin-cushion  is  of  rose  taf- 
feta about  three  inches  across,  covered  with  white  net  and 
surrounded  by  frills  of  the  two  materials.  It  is  mounted 
on  a  ten-inch  pedestal. 

Two  fine  quality  wool  jersey  sport  suit  models  are 
shown  at  Eaton's.  One  is  Nattier  and  the  other  Char- 
treuse.   Coats  are  knee  length. 

Novelty  in  Lamp  Shades 

A  novelty  in  lamp  shades  which  is  particularly  good 
in  the  case  of  table  lamps  is  built  on  the  umbrella  plan. 
The  covering  is  of  fine  chintz  or  silk.  The  frame-work 
operates  just  the  same  as  an  umbrella,  but  turns  down  in 
graceful  curves  in  regular  lamp  shade  fashion.  With  this 
new  adjustment  the  shade  may  be  closed  down  and  takes 
up  considerably  less  room  when  not   in  use. 
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SPATS  FOR  WINTER 

Popularity  of  Past  Year  Promises  to  be  Duplicated — 

White  Shoes  Weak — Black,  Kid  and  Dark 

Tan  Calf— Oxfords  and  Metallic 

Evening  Pumps. 

WITH  the  coming  of  Winter,  spats  are  appearing 
again.  From  present  indications  all  kinds  of  over- 
gaiters  will  be  as  popular  as  last  year.  Grey,  fawn 
and  white  with  some  brown  are  selling  briskly  at  present, 
also  some  colors  and  black.  The  9-inch  height  is  demanded. 
Colors  in  demand  may  vary  but  the  spat  has  proved  itself 
desirable  where  fine  shoes  and  cold  weather  co-exist, 
therefore  it  looks  as  if  the  spat  might  be  considered  a 
staple  piece  of  Winter  footwear  for  Canada.  There  is  no 
telling  though  just  how  many  seasons  will  be  included  in 
this  appearance  in  the  spat  cycle.  It  will  go  some  time, 
of  course,  and  come  again.  At  present  some  novelty 
models  are  shown.  The  materials  used  are  silk  finish 
moire  and  romaine. 

Dark  Tans  and  Black  for  High  Shoes 

The  demand  for  darker  tones  in  high  shoes  which  was 
intimated  in  last  month's  REVIEW  still  holds  good  and  is 
becoming  very  strong  for  Spring.  In  Canada  solid  colors 
have  found  readier  sale  than  combinations,  though  the  tan 
vamps  with  natural  buck,  mouse  or  champagne  uppers 
which  New  York  and  Boston  favor  have  sold  in  fair  num- 
bers in  this  country.  Other  models  that  are  taken  for 
Spring  are  black  kid  boots;  gun,  and  kid  with  grey  tops; 
patent  with  buck  tops,  high  cut  white  canvas  but  very  few 
all  white  kid.  For  the  very  high  grade  trade  quiet  colored 
kids  8  to  10  inches  high  are  sold  but  the  price  of  these 
keeps  them  decidedly  exclusive. 

Spanish  Influence  Now 

The  newest  designs  in  high  grade  shoes  are  in  Spanish 
style  which  accentuates  the  high  arch  foot  and  slim  grace- 
ful lines.  The  heels  are  very  high  with  long  curves,  unlike 
the  French  and  yet  quite  as  attractive. 

A  new  dancing  boot  is  of  bronze  kid  ami  patent  with 
Louis  heel.  The  lace  stay  has  a  large  eyelet  in  each  of  the 
large  scallops  and  is  secured  with  tassel  end  ribbons.  There 
is  no  tongue  to  hide  the  stocking  in  the  opening.  Other 
novelties  are  of  Paisley  kid  in  leaf  or  web  designs;  an- 
other shows  a  blue  bird  on  white  kid,  the  eyes  of  the  bird 
forming  two  large  eyelets;  the  other  eyelets  are  the  in- 
visible ones.  For  the  foot  which  does  not  require  distinct 
lines  and  markings  to  tone  it  down  there  is  a  seamless 
boot;  inside  the  seam  is  circular. 

White  Shoes  Unpopular  This  Fall 

Beth  Boston  and  New  York  were  somewhat  surprised 
at  the  sudden  dropping  off  of  all  white  high  shoes  for 
Fall.     The  leaders  turned  out  to  be  a  medium  grey  buck 


for  high  grade  and  Havana  brown  kid  lace  for  medium 
grade.  Demand  is  growing  for  low  heels  on  the  pointed 
toe  last.  In  Boston  white  soles  accompanied  the  exit  of 
white  shoes  but  New  York  seems  to  be  selling  more  of  the 
white  soles  than  ever. 

Plain  Colored  Oxfords  Appear 

In  pumps  black  kid  and  gun  metal  are  seen  oftenest, 
white  kid,  calf,  buck,  a  few  dark  tans  and  colored  novel- 
ties are  given  some  attention.  Black,  gun  metal  kid  and 
tan  Oxfords  with  1%  and  1%-inch  heels  are  increasing  in 
demand.  Possibly  their  return  to  favor  is  due  to  the 
more  attractive  heels  given  them  now.  It  is  a  low  Louis 
style.  For  Spring  sports  wear  plain  white  and  tan  are. 
best.  Manufacturers  intimate  by  the  goods  offered  at 
present  that  dealers  would  do  well  to  put  in  only  these 
plain  lines  for  the  early  season,  for  the  trend  of  sports 
apparel  is  always  rather  uncertain  and  extremes  are  never 
heavy  at  the  first  of  the  season. 

Chinese  Suggestions  Coming  Into  Footwear 

New  ornaments  are  out  for  pumps  or  colonials  in  a 
variety  of  finishes,  colors  and  designs.  Rhinestones  figure 
rather    largely    especially    on    blacks.      Buckles    are    very 

large  even  on  evening  slippers  and  some  have  a  Chinese 
monogram  in  filigree  work  in  the  centre.    A  Chinese  slipper 

with  padded  felt  sole'  and  cloth  top  highly  embroidered  is 

selling  well  and  is  an  appropriate  addition  to  the  Oriental 

boudoir. 

A  novelty  in  dancing  slipper  lias  ribbon  straps  fastened 
with  silver  wings,  Mercury  fashion.  With  the  opening  up 
of  the  Winter's  gaiety  gold  and  silver  cloth  pumps  are  as 
much  in  evidence  as  they  were  in  the  height  of  the  season 
last  year.  It  is  very  probable  witli  the  run  of  metallic 
laces  and  cloths  in  evening  gowns  that  these  pumps  will 
be  in  big  demand  throughout  the  whole  season. 


SOME  NEW  YORK  TYPES 

THE  FOLLOWING  is  a  section  of  one  of  Franklin,  Simon 
&  Co.  's  advertisements : 

Women's  Dress  Shoes — Smart  New  Model  with  Span- 
ish Heels. — Brown  kidskin  with  fawn  buckskin  tops;  all 
brown,  gray  or  field  mouse  kidskin;  tan  Russia  calf,  with 
ivory  kidskin  tops;  black  Russia  leather  with  pearl  gray 
or  brown  kidskin  tops — $9.00. 


Fire  in  Truro,  N.S.,  destroyed  the  stock  of  F.  C.  Laylon, 
dry  goods. 

Edenbridge    Trading    Co.,    of    Edenbridge,    Sask.,    are 
opening  a  branch  at  Ratner. 

Lowe,   Moore   &    Worth,   general    merchants,   Rouleau, 
Sask.,  have  sold  their  stock  to  Gunn  &  Buckwold. 
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CAPUCHIN  COLLARS 

Or  "Monk"  Shapes  Growing  in  Favor,  Though  Cape 

Effects  Still  Lead — Colored  Novelties  in 

Broadcloth 

WHILE  novelties  in  design  and  trimming  are  appeal- 
ing- every  day,  satin,  broadcloth,  Georgette  and 
organdie  still  hold  the  field  for  materials  in  neck- 
wear. These  are  used  almost  always  in  white  except  for 
their  trimming  and  that,  too,  is  frequently  white,  but 
black  and  white  combinations  sell  well  also.  Within  the 
past  couple  of  weeks  some  attractive  colored  novelties 
have  been  shown.  They  are  of  Nattier  blue,  rose  or  tan 
broadcloth,  either  by  itself  or  combined  with  white  Georg- 
ette. In  single  materials  the  edges  are  usually  picoted ; 
in  other  cases  a  fold  of  one  of  the  materials  forms  the 
edge.  Another  novelty  of  the  hour  is  the  Georgette  broad- 
cloth or  >atin  collar  with  wide  fold  of  Paisley  in  silk,  satin 
or  Georgette. 

The  most  exclusive  types  of  neckwear  have  wool  beads 
or  sequins  hand-worked  on,  sometimes  with  a  thread  of 
tinsel  as  well. 

Irish  crochet  and  pillow  lace  is  shown  a  great  deal  in 
the  stores  this  season,  but  owing  to  the  fancy  for  extremely 
large  and  rolling  collars,  these  laces  are  used  more  for 
motifs  on  gowns  than  as  collars  and  cuffs.  For  instance, 
the  collar  might  be  used  upside  down  across  the  bodice  just 
above  the  girdle  and  the  cuffs  to  finish  the  pockets  on  the 
skirt. 

The  close-fitting  stock  collars  are  selling  slightly  better 
than  last  month  but  sales  are  still  very  small  in  compari- 
son with  the  open  front  style. 

Sailor  shapes  take  the  lead  still.  These  are  very  deep 
in  the  back.  Those  who  can  wear  the  cape  collars  to  ad- 
vantage favor  them  still  and  the  rolling  shawl  collars, 
jabot  and  fichu  fronts  are  as  popular  as  at  the  first  of  the 
season. 

The  strai<jht-eut  capuchin  or  "Monk"  collar  is  gaining 
slightly  in  favor.  These  are  usually  made  with  the  blouse, 
though  frequently  of  the  collar  materials  mentioned  above. 
Early  in  the  season  these  severe  looking  collars  gave  a 
straight,  almost  horizontal  line  under  the  face  but  now 
they  are  used  in  more  becoming  style,  fitting  to  a  low  cut 
V-l'ront  and  high  at  the  back.  The  collar  itself  is,  of 
course,  the  same  width  all  round. 


RIBBONS  UP  15  p.c.  FOR  SPRING 

RIBBONS  will  be  advanced  probably  15%  for  Spring. 
This  is  due  to  the  high  price  of  raw  silk  rather  than  to 
business  placed  for  Spring.  The  millinery  trade  still  talks 
only  narrow  ribbons  for  Spring.  The  wider  varieties  are 
quite    problematical. 


WINDS  BRING  CLOSE-FITTING  VEILS 

WINDY  and  unsettled  weather  is  compelling  the  loose 
circular  veil  to  withdraw  from  the 
street.  In  its  place  is  worn  a  neat, 
close-fitting  style.  If  her  hat  is  large 
our  lady  frequently  fastens  a  fine- 
mesh  nose  veil  in  place  before  she 
dons  the  hat.  This  veil  has  usually  a 
dainty  border  of  chenille  dots.  If  her 
hat  be  small  the  veil  goes  over  it  and 
perhaps  fastens  snugly  under  her  chin 
and  around  her  neck. 

A  New  York  firm  has  patented  a 
novelty  recently.  This  veil  is  sold  in 
regular  neck-sizes.  A  firm,  narrow  silk  edge  fits  round  the 
neck  and  meets  neatly  in  the  lack,  being  fastened  all  the 
way  up  with  snaps. 

Thread  patterns  are  still  very  much  favored.  These  are 
the  regulation  designs  for  the  large  dressy  veils.  The 
ribbon  bordered  veils  are  seen  rather  often,  too.  The  veil 
is  promised  quite  as  much  vogue  for  Spring  as  it  has  en- 
joyed this  season.  In  fact  some  very  novel  designs  have 
been  shown,  especially  for  sports  wear.  One  which  hails 
from  New  York  is  all  of  fine  wool,  which  is  said  to  be 
more  protective  of  the  complexion  than,  the  silk  mesh. 
Another  is  a  white  filet  mesh  with  embroidered  border  of 
green,  grey  and  blue  wool.  This  worn  witjj  the  wool  bor- 
dered neckwear  would  be  very  chic. 


ADVANCE  OF  20'  ■    IN  SWISS  GOODS 

THE  BIG  season  that  is  expected  in  the  Spring  for 
organdies  and  voiles  gives  promise  of  an  accompanying  big 
business  in  Swiss  embroideries  and  laces  —  particularly 
filet  laces.  This  is  notwithstanding  two  advances  of  1<><, 
each  during  the  past  month,  in  Swiss  goods  with  prospects 
of  another  similar  advance  in  January. 

"You  have  to  order  a  considerable  time  ahead  and  then 
you  are  never  certain  of  the  price  you  are  to  pay  until  the 
goods  are  actually  out,"  said  a  wholesaler. 


STAPLE  GINGHAMS  AND  TICKS  UP 

DURING  the  past  month  staple  ginghams  have  been  ad- 
vanced He.  per  yard,  by  the  mills,  and  ticks  lc.  Cotton 
spinners  are  talking  of  providing  against  25c.  cotton  in 
Spring  quotations. 

Wool  dress  goods  are  very  active.     There  has  been  a 

sharp  demand  for  all  wool  challies  for  house  dresses.  It 
is  a  difficult  matter  to  satisfy  the  demand  in  wool  materials, 
which  is  unusually  ureat  because  of  the  foreign  supply 
being  shut  off. 


Max    Golat,    general    merchant,    Neepawa,    Man.. 
>ld  out  to  Shell  &  Lucow. 
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HIGH-PRICED  GLOVES  ALL  ROUND  FOR  SPRING 

British  Embargo  on  Leather  to  Have  Considerable    Effect  —  French    Manufacturers 
Overloaded  with  Orders,  and  Cannot  Deliver  Until  1918 — The  Canadian- 
made  Glove  is  Coming  Into  its  Own  at  Last. 

Bij  Resident  Editor  of  The  Review  in  Montreal. 


THE  glove  situation  for  1917  is  full  of  difficulties  as 
regards  imported  supplies,  but  full  of  promise  for 
much  better  things  ahead  for  Canadian  manufac- 
tured goods.  Gloves  for  1917  will  beyond  doubt  be  much 
higher  priced  than  in  any  former  experience  of  the  trade. 
Some  large  orders  placed  long  enough  ago  for  cheap 
lines  of  gloves  may  be  counted,  upon  by  enterprising  firms 
as  the  basis  for  hopes  of  leading  the  trade  of  their  cities  in 
cheaper  priced  gloves,  but  as  things  look  at  present  to  the 
very  best  minds  in  touch  with  the  market,  a  vast  propor- 
tion of  these  lower  priced  gloves  look  as  if  they  can  never 
be  delivered. 

Difficulties  in  Importations 

Two  great  factors  contribute  to  bring  about  this  pre- 
dicament. These  are :  first,  the  factor  of  tremendously  in- 
creased prices  for  leather  and  the  impossibility  of  leather 
merchants  being  able  to  secure  their  supplies  of  raw  mate- 
rial. The  second  great  factor  against  low  price  glove  de- 
liveries for  1917  is  the  absolute  embargo  now  placed  by 
Great  Britain  on  leather,  which  totally  prohibits  the  ex- 
portation of  some  grades. 

French  Deliveries  a  Year  Behind 

As  regards  French  goods  the  output  from  France  has 
been  very  seriously  affected,  and  deliveries  are  in  some 
cases  over  a  year  behind.  American  buyers  are  to  a  great 
extent  responsible  for  the  rise  in  the  prices  of  French 
goods  which  are  to-day  being  quoted  at  the  highest  figure 
ever  known.  The  United  States  markets,  it  seems,  were 
to  a  great  extent  under  the  impression  that  the  supply 
would  be  fair  as  compared  with  the  demand.  When  they 
discovered,  some  six  months  ago,  that  the  contrary  was 
the  case,  they  simply  flooded  the  French  markets  with 
orders  for  gloves  at  almost  any  prices  in  order  to  get  the 
goods,  so  much  so  that  most  manufacturers  over  there  are 
now  full  up  with  orders — mostly  for  the  United  States 
market — for  delivery  up  to  July,  1917. 

None  Before  1918 

One  of  the  largest  glove  manufacturers  in  this  country 
lias  been  only  recently  notified  that  it  is  impossible  to 
accept  an  order  for  French  goods  for  delivery  before  1918, 
and  also  that  it  is  impossible  to  quote  prices  even  approxi- 
mately, so  far  ahead. 

Deliveries  from  Italy  also  have  been  falling  off  for  the 
last  six  months,  and  to-day  very  few  goods  are  coming 
through. 

Fabric  Instead  of  Leather 

hi  Great  Britain  the  shortage  of  leather  is  not  as 
serious  as  the  shortage  of  labor,  and  in  the  glove  centres 
of  England  many  many  factories  are  now  experimenting  in 
an  endeavor  to  produce  fabric  gloves  so  that  they  may 
hold  their  hands  together,  it  being  impossible  to  obtain 
leather  to  keep  them  going.  American  manufacturers  can- 
not begin  to  meet  the  demand  for  gloves  for  the  home 
trade  alone,  and  in  any  case  the  tariff  on  United  States 
merchandise  as  far  as  gloves  are  concerned  renders 
American  gloves  an  almost  useless  proposition  from  the 
Canadian  retailer's  point  of  view. 


In  capes  and  suedes  and  lined  goods  the  quantity 
available  for  1917  selling  of  English  and  foreign  goods 
generally  will  be  almost  negligible.  Canadian  goods  are 
coming  to  the  front  in  their  place. 

Standard  Lines  Only 

Under  present  conditions  manufacturers  have  cut  out 
all  classes  of  fancy  work,  the  object  being  to  standardize 
the  product  in  order  to  increase  production.  Therefore, 
the  novelty  trade  will  be  very  small,  whilst  prices  of  regu- 
lar numbers  will  be  very  high. 

The  public  as  yet  do  not  fully  realize  the  advances 
which  have  taken  place,  as  they  have  up  till  the  present 
time  had  the  benefit  of  considerable  stocks  which  the 
stores  had  on  hand.  The  general  opinion  now,  however, 
is  that  these  stocks  are  at  last  almost  at  an  end,  and  glove 
manufacturers  indicate  that  a  scramble  will  be  experi- 
enced next  season,  and  will  last  just  until  the  output  is 
sold  out. 

Where  it  is  possible  for  the  retailer  to  purchase  goods 
at  prices  now  being  quoted,  and  to  take  delivery,  there  is 
no  doubt  that  the  early  months  in  the  New  Year  will  show 
the  wisdom  of  such  a  course.  Not  only  higher  prices  of 
leather  which  are  to-day  in  some  cases  100%  in  advance  of 
prices  for  the  same  grades  of  leather  this  time  last  year, 
but  also  every  article  used  in  glove  manufacture  has  cor- 
respondingly advanced.  Leather,  domes  (it  is  impossible 
for  some  merchants  to-day  to  obtain  domes  at  all),  thread, 
silk,  cotton  and  woolen  linings  have  all  gone  up  enormously 
in  price. 

Not  Enough  Silk  to  go  Round 

Duplex  gloves  will  be  almost  impossible  to  obtain,  as 
the  necessary  silk  cannot  be  obtained.  Foreign  mochas  are 
another  variety  which  will  be  completely  off  the  market. 
The  white  doe-skin  washable  glove  is  in  strong  favor,  due 
to  some  extent  to  the  shortage  of  fabric  gloves,  but  al- 
though high  prices  will  prevail,  merchants  generally  are 
optimistic  on  the  trade  outlook  for  1917,  and  believe  that 
the  public  will  appreciate  the  unprecedented  conditions, 
and  be  ready  to  buy  even  at  the  high  prices  necessary  to 
secure  dependable  merchandise.  The  demand  for  silk 
gloves  next  Spring  is  sure  to  be  very  large,  and  the  outlook 
is  that  there  will  not  be  nearly  enough  to  go  round. 


WHAT  WE  OWE  TO  SWISS  DYES 

FEW  realize  the  role  which  Switzerland  has  played  in 
the  evolution  of  the  artificial  dyestuff  industry,  despite  the 
entire  absence  in  the  land  of  coal  and  of  raw  material  for 
the  manufacture  of  chemicals,  with  the  exception  of  lime 
and  salt,  says  a  Department  of  Commerce  report  from 
Washington.  Immediately  prior  to  the  war,  Switzerland, 
on  the  basis  of  population,  was  supplying  twice  as  much  as 
Germany,  relatively,  to  the  world's  market  for  synthetic 
colors. 

In  every  branch  of  tinctorial  chemistry  Swiss  chemists 
have  displayed  a  fertility  of  invention  quite  equal  to  that 
shown  by  English,  French,  and  German  rivals. 

Some  of  the  most  important  of  the  current  standard 
coal-tar  colors  originated  in  Swiss  laboratories. 
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Hooks 
&  Eyes, 
Hairpins, 
Snap  Fasteners 

Newey  Bros.,  Ltd.,  wish 
to  assure  their  many 
Canadian  friends  that 
their  interests  have  not 
been  forgotten.  Their 
Canadian  representative 
is  with  the  colours,  and 
their  plant  is  almost  ex- 
clusively employed  on 
the  production  of  war 
material.  Consequently 
they  hope  that  their 
inability  to  supply 
at  present  will  not 
prejudice  their  future 
relationship  with  their 
numerous    customers. 

NEWEY  BROS.,  LTD. 

ESTABLISHED   1798 

BREARLEY  STREET,    BIRMINGHAM 


CONTRACTORS  TO  THE  ADMIRALTY 
WAR    AND     INDIA    OFFICES 


The  Reely-Trooly  Dolls 

(Patented) 
Made  of  Cloth:    Beautiful  and  Durable 


THE     REELY-TROOLY     DOLLS 
are   the  only   cloth   cut-out  dolls 
ever   pioiluced.     The   doll   figures 
are   printed   in   outline   on    bright 
figuied    cloth.      The    heads,    arms 
anil     legs     are     lithographed     in 
seven    colors    on    gummed    paper. 
These    are    trimmed    out    by    the 
child  and  mounted  in  place 
on  the  outlined  figure,  and 
then  the  entire  doll  is  cut 
out    of   Ihe    cloth.      Easels 
are    then    attached    to    the 
back    of    each    doll,    so    it 
will    stand    up.      Standing 
they    are    SV2    inches    tall. 
Materials      to      make      six 
complete     dolls     in     every 
package.      Xo    two    alike, 
and  all  are  beautiful.    One 
doll     is     here     illustrated; 
the      black      lines      cannot 
show    the    beautiful    color- 
ing, but  these  are  the  most 
beautiful     and     attractive 
cut-out     dolls    ever    made, 
and  are  certain   to  delight 
the   heart   of  every   little  girl   who 
gets  a  set. 

Retails      in  L'.S.      for      25      cents. 

Ortler   from  jour  jobber   or   direct. 

Sample    set  sent    on    receipt    of    25 
cents. 


REELY-TROOLY  CO. 

BOSTON,  MASS.,  U.S.A. 


Useful 

Christmas 

Gifts 


Nothing  so  pretty  or  acceptable, 
useful  and  fashionable  as  the  up-to- 
date  neckwear  we  are  turn;ng  out 
for  Christmas. 

Feature  it.     It  is 
profitable. 

Last  call.     Rush  orders 
receive   immediate  attention. 

A.  Bruce  Finnie&  Company 


Cor.  Craig  and  Gosford  Streets 


MONTREAL 


QUEBEC 
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Women's  Demands 
Satisfied    in  P. 
Corsets 

Women  want  more 
than  mere  fit  in 
corsetry ;  they  de- 
mand grace  of  line, 
a  tine  set,  firm- 
ness, without  being 
stiff  —  a  eomfort- 
nble  corset  that  en- 
aides  the  body  to 
move  naturally  and 
gracefully. 
These  demands  are 
fully  satisfied  in  P. 
C.  Corsets  and 
othi-  :|uali  l;:;  of 
Style,  Material  anil 
workmanship  give 
a  full  measure  of 
value  that  keep 
women  coming  to 
the  store  that  sells 
P.C.    Corsets. 

Are  you  featuring 
P.C.  Corsets?  Write 
for  sample*  and 
see   their    values. 


'  minimi  illinium  ii  ii  mi  mil  ii  111 M  inn  ii  minim  m  mini  i!  I  mm  ii  ili 


Parisian  Corset  Mfg.  Co.,  Ltd.     ||1 

Quebec,  Que.,  Canada 
Branches:    Toronto.    Stock   Exchange   Bldg.; 
Montreal,   329   Craig    St.   W. 
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STIELBIED" 


MARK 


Something  New  —  Same  Effect  as 

CUT  STEEL  BEADS 


Fur  crochet  and  sewing  on  Bags,  Fancy  Articles 
or  Wearing  Apparel. 

Box    contains    12    spools — 24    yards    each — Price. 
$5.50  per  box. 

"STIELBIED"   Bag  No.   642— Price  $24.00   per 
doz.  outfits.    Outfit  consists  of: 

1  Made-up  Silk  Taffeta  Baa-  with  Drawstrings. 

1  Silk  Tassel. 

Printed    illustration    with    full    directions    for 

crocheting,  and 

1   Spool  ''STIELBIED"  Art.  597,  sufficient  to 

Finish  Baa. 
Finished    Model,   Beautiful    Bag,   No.   642   -Price 
$2.50  each. 

Above  prices  F.O.B.  Toronto. 

CAMPBELL,    METZGER    &   JACOBSON 

932-938  Broadway,  New  York 
Canadian    Showroom       Bay  and   Wellington    Sts.,    Toronto 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii  minimi  i  mil  1 1  ii  i  m  i  ii  1 1 1 1 1 1 1 1 1 1  ii  ii  1 1 M  m  1 1 


DENT,  ALLCROFT  &  CO. 
EXTEND  HEARTY 
XMAS    GREETINGS 

and      BEST     WISHES     for 

A  PROSPEROUS  NEW  YEAR 
TO    ALL   DISTRIBUTORS   OF 


53 


Dry  Goods  Review 


!)  RESS    ACC  ESSOR  I  ES 


juuiarx  (jilkjin^rie. 


HTHIS  is  the  line  that 
A  demonstrates  the 
capacity  of  a  Canadian 
mill  to  equal  the  best 
efforts  of  Europe  in 
the  production  of 
high -class  silken  lin- 
gerie. 


Nothing  more  dainty,  or  more  perfectly  fashioned  and  finished  can  be 
imagined.   It  is  everything  that  the  discriminating  women  of  Canada  demand. 

No  similar  line  ever  imported  is  superior  to  "Queen  Quality". 

KEEP  IT  WELL  TO   THE  FORE! 

The  Women  of  Canada  are  searching  for  Made  in  Canada  goods  to  replace 
those  formerly  imported  from  abroad.  "Queen  Quality"  is  a  line  that  will 
do  credit  to  your  store  as  well  as  pay  you  good   profits  on  a  quick  turn-over. 

Full  particulars  concerning  "Queen 
Quality"  Silk  Lingerie  and  Silk  Gloves 
will  be  mailed  you  on  request. 

ST.  CATHARINES  SILK  MILLS,  LIMITED,  ST  CATHARINES,  ONT. 


RICHARD  L.  BAKER  &  CO.,  Sole  Selling  Agents 

100   WELLINGTON    STREET  WEST  ::  ::  TORONTO 
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Christmas  Cfjeer 


Again.,  the  time  has  come  when  we  stop  in  the 
stress  of  things  to  pass  a  kindly  Greeting  to  those 
we  have  been  associating  with  in  the  storm  and 
sunshine  of  business  activity. 

We  thank  our  patrons  for  their  forebearance 
during  this  period  of  disturbance  and  uncertain 
markets,  and  we  promise  to  care  for  their  future 
requirements  as  promptly  as  conditions  will 
permit.  We  extend  the  Season's  Greetings  to  all 
and  wish  you  prosperity  during  the  coming  Year. 


Belding  Paul  Corticelli  Limited 

Toronto    -    Montreal    -     Winnipeg     -    Vancouver 

We  Manufacture  Belding's  and  Corticelli  Spool  Sewing  Silk. 
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Patented  in  the 

United  States 

and  Canada 


Patents    pending 

in  all  foreign 

countries 


SNYDER  SNAP 

Button  Fasteners 

In  all  sizes,  black  or  white. 
SOLD  THROUGH  JOBBERS  ONLY 

TheSnyder  Snapisthe  last  word  in  snap  fasteners, 
superior  in  every  way  to  any  garment  fastening 
device    that    has    ever    been     on     the    market. 

SEND  YOUR  ORDER  TO  YOUR   JOBBER  TO-DAY. 

SNYDER   SNAP,    BUTTON    AND   FASTENER   CO.,  Limited 

TORONTO,  CANADA 
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ETHE    HOUSE    FOR    LACEI 


BENTLEY  &  CLIFTON 

LIMITED 

COMMERCE   SQUARE 

NOTTINGHAM 

ENGLAND 

Special  lines  for  Makers-Up  and 
Wholesalers. 

Torchons         Vals  Novelties 

Lace  Cushion  Covers  Toilet 

Sets,  Etc. 


Call  and  inspect  our  line 
at  showrooms 


lllllilllllllllilllllllllllllllllllllllllllllllllllj| 
|  J.  GAGNON,  Unity  Building.'MONTREAL  | 
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Wire  your   rush   order 
for  Christmas  Selling 

Assortments  sent  on  approval 
at    our    expense,  if    required. 


Neckwear 
Tea  Aprons 
Boudoir  Caps 
Handker- 
chiefs 

Scarfs  and 
Novelties 


Veilings 

Laces 

Malines 

Chiffons 

Nettings 

Embroideries 

Hair  Nets 


Immediate  shipment  can  be  mane  on  every  order. 


NOVELTY  LACE  &  VEILING  CO. 

76  BAY  STREET,  TORONTO 

MAURICE  A.  TELLER  MILTON  J.  TELLER 
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Samples 
from  our 
New  Mill 


HUM! 


A  Fine  Range 
Now  Ready 

See  our  new  samples  of  Dress 
Goods,  the  product  of  our  new, 
fully  equipped  modern  factory. 

We  are  offering  this  splendid 
rangeatvalues  that  invite  your 
attention. 

Wait  for  our  travellers   or  we  will  • 
be    pleased   to    send  samples    direct. 

We  have  just  placed  a  line  of  Sample  Towel 
in  the  hands  of  our  agents.     See  their  line. 


Middlesex  Mills,  Limited, 


L  o  N  DON 

Ontario,  Canada 
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The 


State  of  Mind 

The  most  important  factor  in^^^7^^7"perfection  can 
be  neither  seen  nor  heard. 

You  can  see  the  skilful  fingers  of  the  girls  moving  with 
lightning  swiftness  about  their  work.  You  can  see  the 
quality  of  the  silk,  the  rigid  inspection,  and  the  beauty  of  the 
finished  product. 

The  soft  purr  of  the  machinery  tells  the  ear  that  every 
part  is  in  nice  adjustment,  and  doing  perfect  work. 

But  back  of  all  these  things  that  impress  the  senses,  and 
more  important  than  any  of  them,  is  the  picture  held  in  each 
operator's  mind,  of  the  perfect  product  they  must  make — a 
sort  of  mental  pattern  which  each  finished  article  must  match 
in  all  details  before  it  is  worthy  to  be  called  ^^^T^^f 

It's  the  state  of  mind  that  makes  ^^^^7^uf'  supreme. 
That's  why  we  say  that 

Silk  Gloves,  Silk  Underwear   and   Silk   Hosiery  are  just  a 
little  better  than  what  you  always  thought  were  best.    Ask 

McINTYRE,  SON  &  CO.,  LTD. 

MONTREAL 

Niagara    Silk    Co.,  Ltd.,  Brantford,   Canada 
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GRADED  UNION    SUITS 

Trade  Asking  lor  Some  Guarantee  as  to  Quantity  of 

Cotton — Silk  Sweaters  for  Spring — A 

Chicago  Novelty. 

THERE  is  a  larger  sale  for  all  cotton  and  merino 
underwear  than  ever  before,  according  to  the  report 
of  one  large  retail  store.  The  high  priced  all-wool 
goods  find  ready  sales  also  but  there  is  not  so  much  of  them 
to  lie  had  as  formerly.  There  are  garments  for  every  price, 
lint  the  most  frequent  price  offered  so  far  is  for  all-cotton 
garments.  The  reason  for  this,  the  manager  thought,  was 
partly  due  to  the  fact  that  Canadian  Winters  are  growing- 
less  severe  (is  he  right?)  and  the  coming  one  has  been 
predicted  to  be  an  "open"  one,  hence  the  people  are 
buying  on  that  view.  The  prospects  are  good  for  a  big 
season  in  knitted  skirts  and  tights  which  with  lightweight 
underwear  are  preferred  to  the  heavy  under  garments 
which  must  be  worn  constantly  indoors  as  well  as  outside. 
The  unreliable  dyes  will  probably  interfere  somewhat 
with  sales  of  tights  but  there  is  every  indication  that  wool 
skirts  will  only  be  the  more  popular  for  that  reason  since 
they  may  be  white,  grey  or  cardinal  without  much  regard 
to  dye. 

Union  Goods  Not  Graded 
As  to  union  underwear  there  seems  to  be  no  distinction 
in  name  from  garments  with  little  more  than  one  thread  of 
wool  and  those  with  50  per  cent,  or  over.  Now  that  so 
much  of  the  mixture  garments  are  offered  it  appears  that 
it  would  be  more  satisfactory  if  manufacturers  would 
grade  their  output  so  that  buyers  would  know  just   what 


they  are  getting.  One  retailer  suggests  that  all  goods 
with  more  than  50  per  cent,  of  wool  be  termed  "wool  and 
cotton"  mixture  while  those  witli  less  than  50  per  cent, 
wool  be  called  "cotton  and  wool"  as  is  done  in  Australia. 
This  would  still  be  slightly  indefinite  but  might  very  easily 
be  adopted  and  would  give  purchasers  a  considerably 
clearer  idea  of  what  they  are  buying. 

It  would  also  tend  to  make  advertising  more  reliable. 
Almost  every  successful  merchant  knows  the  value  of 
truthful  advertising  and  adhering  always  to  the  principle 
of  honesty  in  offering  goods  to  the  public.  Such  dealers 
know  too  the  harm  that  is  done  frequently  by  advert ising 
goods  to  be  what  manufacturers  represented  them  to  be 

and  finding'  out  from  the  customer  that  the  goods  have 
been  misrepresented.  Customers  do  not  object  this  year 
to  buying  union  goods  even  with  only  a  small  percentage 
of  wool  if  they  are  told  plainly  that  the  cotton  predomin- 
ates, but  they  do  object  to  buying  "union"  garments  with 
almost  no  wool  and  being  led  to  believe  that  the  cotton 
part  is  trifling. 

Silk  Sweaters  for  Spring 
The  demand  for  silk  sweaters  for  next  Spring  will 
probably  exceed  that  of  last  Spring.  Indeed  their  popu- 
larity grows  faster  than  facilities  for  making  them.  Bright 
colors  will  prevail,  it  is  thought,  but  with  no  lessening  of 
the  fancy  for  rose  and  soft  shades  of  blue.  New  York 
buyers  mention  pinks,  old  rose,  reds  of  various  shades,  a 
number  of  blues,  white,  greys,  greens  and  various  other 
colors  in  their  enquiries,  but  even  there  t';ere  is  no  telling 
which  will  sell  most  liberally. 

White  angora  makes  up  one  of  the  newest  sports  sets. 
The    hat    is   on    a    rigid    foundation    faced    with    dull    bine 


Withdrawal  of  Spring  Prices  Vindicates  Advice  of 

Dry  Goods  Review 


AX  UNDERWEAK  firm  has  reported  to  Dry  G 

ordinary  output  for  next  Spring  and  Summer  is 
will  be  filled  on  the  basis  of  the  present  high  cost 

The  policy  adopted  by  Dry  Goods  Review  a 
retailers  to  buy  at  once  in  order  to  avoid  a  certain 

When  prices  were  announced  Dry  Goods  He 
scarcity  of  labor  being  added  as  a  complication,  a 
of  affairs  very  carefully,  and  used  these  words:  ' 
"Every  argument  at  the  present  moment  seems  to 

"Prices  for  Spring.  l'.HT.  where  mills  are  able 
we  believe  most  of  the  Canadian  mills  are  Idled  up 

In  fact  most  of  them  have  withdrawn  prices  al 
yarn  quotations. 

A  large  number  of  men's  wear  dealers  follow 
smiling  to-day. 


OODS  Review  that  they  are  s>old  up  so  far  as  the 

concerned,  and  any  orders  received  from  now  on 

of  wool  and  cotton  yarns. 

t   tin1  opening  of  prices  last  Summer  urging  the 

increase  later  on — is  amply  justified. 

piew    took    up    the   question   of  the   element    of 

nd  impressed  on  its  readers  to  consider  the  position 

'Make  sure  of  delivery  and  present  prices,"  adding. 

favor  immediate  buying." 

to  take  repeats,  will  undoubtedly  go  higher,  but 

on  original  orders,"  reads  another  report. 

together,  and  will  fill  only  on  the  basis  of  current 

el   the  advice  of  Dry   GOODS  Review. — and  arc 
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satin  applied  smoothly  to  the  visor  brim.  A  chin  strap  of 
wool  fastens  with  a  snap  button  at  the  left  side  of  the 
brim.  A  large  pompon  of  blue  worsted  is  on  the  centre 
top  of  the  crown,  accentuating  the  military  character. 
The  scarf  is  of  the  plain  white  angora. 

Stockings  With  Slipper  Soles 
Marshall  Field  &  Co.,  Chicago,  are  showing  long  woolen 
stockings  in  grey,  blue  and  brown  with  slipper  soles  of 
flexible  leather  with  an  opening,  for  the  heel  to  slip 
through.  A  rosette  on  top  suggests  a  slipper.  These  are 
a  guarantee  against  "cold  feet"  while  motoring. 


"REPORTS  FROM  THE  MILLS" 
LETTERS  were  sent  to  several  mills  by  THK  REVIEW 

asking  for  information  in  regard  to  prices  for  Fall,  also 
increases  that  were  likely  for  sorting  orders  for  Spring, 
the  dye  situation  and  other  points.  Among  the  replies 
received  the  following  will  be  read  with  considerable 
interest : 

50  Per  Cent.  Over  Pre-War  Prices 
PENMANS,  LIMITED.— "We  will  delay  quoting  as 
long  as  we  possibly  can,  owing  to  the  uncertainty  of  the 
markets,  as  we  have  to  take  a  great  element  of  chance  in 
quoting  prices  so  far  a'head,  and  in  fact  much  further  than 
we  can  possibly  cover  for  raw  materials. 

"Prices  for  Spring,  1917,  where  mills  are  able  to  take 
repeats,  will  undoubtedly  go  higher,  but  we  believe  most 
of  tlie  Canadian  mills  are  filled  up  on  original  orders. 

"As  far  as  prices  for  Fall,  1917,  are  concerned,  there 
will  likely  be  about  50  per  cent,  advance  over  former  pre- 
war times.  At  the  rate  the  cost  of  living  is  advancing  it  is 
quite  natural  to  expect  that  labor  must  advance  in  pro- 
portion, and  we  look  for  wages  to  be  advanced  from  time 
to  time. 

"In  certain  lines,  such  as  cotton,  cashmere  and  worsted 
yarns  it  is  almost  impossible  at  this  time  to  obtain  supplies 
for  immediate  use,  and  where  they  can  be  obtained  the 
prices  are  abnormal." 

Impossible  to  Guarantee  Prices 

MONARCH   KNITTING  CO.— "We  have  vonr  favor 


of  the  11,  and  in  reply  would  say  that  we  are  settling 
prices  for  placing  business  as  usual,  and  our  lines  will  go 
on  the  market  at  the  usual  time.  Conditions  in  England, 
however,  make  it  very  difficult  to  be  assured  of  supplies, 
and  it  is  therefore  impossible  to  guarantee  prices.  The 
dye  situation  is  very  difficult,  still  we  have  been  able  to 
rill  all  our  orders  booked,  although  many  dyes  are  of 
inferior  quality. 

"We  are  booking  a  large  volume  of  business  on  silk 
coats  for  Spring,  also  jerseys  and  bathing  suits,  and   we 
are  anticipating  a  large  business  for  Fall,  1917." 
Cannot  Get  Regular  Production 

THE  HARVEY  KNITTING  CO.— "In  reply  to  yours 
of  the  11th  re  advanced  prices,  it  is  impossible  to  give  you 
anything  definite  as  to  the  percentage  of  advance  that  will 
be  made,  as  it  all  depends  upon  deliveries  from  the  spinners 
with  whom  we  have  contracts,  or  whether  we  are  com- 
pelled to  buy  in  the  open  market  on  the  American  side  in 
order  to  keep  our  machinery  going. 

"Needles — It  seems  to  be  an  imposibility  to  get  a 
sufficient  supply  in  order  to  keep  all  machines  going. 

"Sweater  Coats — We  expect  to  solicit  orders  about  the 
same  time  as  last  year. 

"Dyes — We  find  a  little  improvement;  some  dyes  have 
improved  some,  others  have  not. 

"We  might  state  that  through  the  labor  difficulties  and 

slow   deliveries   from   all   firms   with    whom   contracts  are 

usually  placed,  it  is  very  difficult  for  us  to  get  off  our  usual 

production,  and  we  can  see  no  relief  at  the  present  time." 

Fully  25  Per  Cent.  Advance 

A  firm  that  has  laid  lines  of  medium  weight  underwear 
before  the  jobbers  stated  that  the  increases  were  fully  25 
per  cent,  over  those  of  the  1916  season.  This  firm  from 
the  first  decided  upon  the  policy  of  retaining  the  original 
quality  in  their  lines,  that  is  the  same  weight  and  propor- 
tion of  wool,  with  the  result  that  their  prices  ranged  some- 
what ahead  of  the  average  in  many  cases.  Now,  however, 
they  are  finding  the  trade  willing  to  pay  the  big  advances 
as  the  public  in  their  turn  are  demanding  the  higher  qual- 
ities irrespective  of  the  price  that  this  entails. 


OPENING   PRICES   FOR    FALL,   1917 

Mills  iii  a  Quandary  Owing  to  New  Complications  of  Labor  and  High  Cotton  Prices 
One  Reports  Advance  of  25  Per  Cent.  Over  1916 — Another  50  Per 
Cent.  Over  Pre-War  Quotations. 


JOBBERS  and  retailers  alike  are  awaiting  with  keen 
interest  the  opening  of  prices  on  knit  goods  for  Fall, 
1917.  There  has  been  much  uncertainty  among  the 
mills  this  season  as  to  how  they  could  figure  on  the 
schedules  with  any  degree  of  accuracy.  In  earlier  years 
the  yarns,  both  wool  and  cotton,  did  not  fluctuate  to  any 
considerable  extent  so  far  as  their  buying  was  concerned. 
Since  the  war  wool  was  the  uncertain  quantity,  but  as  if 
this  were  not  enough  cotton  has  frisked  along  at  such  a 
lively  pace,  and  shows  such  evidence  of  having  "a  long 
way  to  go,"  that  the  men  who  are  held  responsible  for 
correct  figuring  on  costs  in  the  factories  simply  do  not 
know  where  they  are  at. 

Tried  to  Delay  Quoting 

The  result  has  been  that  a  proposal  was  made  in  the 
United  States  that  the  opening  of  prices  for  next  Fall 
should  be  deferred  for  several  months  until  something- 
more  definite  was  ascertained  especially  as  to  the  cotton 
situation.  But  the  objection  to  this  was  that  the  whole 
buying  as  well  as  the  selling  programmes  would  be  thrown 
into  confusion;  the  mills  would  be  delayed  until  their  de- 
liveries could  not  be  completed  in  time,  the  yarn  markets 
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would  have  to  wait  for  the  belated  orders,  and  the  retailer 
might  find  himself  sacrificed  to  the  peace  of  mind  of  the 
manufacturer  and  be  forced  to  pay  a  much  higher  price  in 
the  end. 

Handed  Out  Tickets  to  Buyers 

So  at  the  time  of  writing  the  United  States  mills  are 
opening  up  the  secrets  of  the  Fall  prices.  That  the  re- 
tailers were  anxious  to  get  in  at  the  outset  is  shown  by  the 
rush  of  buyers  the  first  day.  A  wholesale  buyer  who  has 
just  returned  from  New  York  told  DRY  GOODS  RE- 
VI  EW  that  there  was  such  a  line-up  in  the  office  of  one 
mill  that  the  head  had  to  come  out  and  arrange  for  the 
issuing  of  tickets  in  order  to  those  who  had  crowded  in. 
The  second  day  was  a  repetition  of  this  quasi-matinee 
performance. 

That  prices  for  Fall  will  show  heavy  advances  is  agreed 
by  all.  From  information  that  reached  DRY  GOODS 
REVIEW  the  increase  over  the  1916  prices  will  be  greater 
in  amount  than  the  advance  that  was  recorded  over  1915, 
but  the  percentage  of  increase  may  not  be  as  great,  owing 
to  the  higher  levels  to  start  with.  The  per  cent,  advances 
in  the  goods  that  have  a  large  proportion  of  cotton  yarn 
are  fullv  as  much  as  the  woolen. 
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K  NITT E D   G 0 0 D  S 


Watch  Your  Sales  Grow 

when  you  point  out  to  your  customers  the 
Extra  value  of 

"Imperial" 
Underwear 

"Imperial"  has  all  the  qualities  of  good  mate- 
rial and  workmanship,  with  these  added  features 
that  guarantee  snug  fit  and  long  wearing  satis- 
faction. 

Lap-Seam  Shoulders 
Comfort-Fittino-  Collarette 
Snug-Fitting  Flap 
Improved  Knit  Cuffs  and  Anklets. 

"Imperial"  Underwear  will  build  future  busi- 
ness for  you.  Made  in  two-piece  suits  and 
combinations. 

KINGSTON    HOSIERY    COMPANY 

KINGSTON,  ONTARIO 


WE  DISTRIBUTE  EXCLUSIVELY  THROUGH 

52   KNIT  GOODS  MILLS 

From  these  52  mills,  we  are  prepared  to  meet  any  demand  for  any 
grade,  style  and  weight  of  underwear  or  sweater  coats,  suitable  for 
any  climate,  in  any  part  of  the  world,  at  prices  sure  to  satisfy. 

WE  SELL  TO  JOBBERS  AND  MANUFACTURERS  ONLY 

Flat  and  ribbed  wool,  worsted  and  cotton  underwear  in  shirts, 
drawers,  vests,  pants  and   union  suits  for  men,  women  and  children. 

Nainsook  underwear —  Complete  line  of  union  suits,  shirts  and  drawers 
for  men,  boys  and  children. 

Complete  line  of  Sweater  Coats,  Bathing  Suits,  Jerseys,  Scarfs,  Caps, 
Skirts.  Angora  Sets  in  cotton,  wool,  worsted  and  silk  for  men,  women 
and  children. 

We  have  a  special  department  for  the  care  of  Canadian  Trade.  Our 
long  experience  enables  us  to  render  you  efficient  service,  and  we  solicit 
a  call  at  our  New  York  office. 

CLIFT  &  GOODRICH 

ESTABLISHED   1891 

TORONTO:  31  Melinda  Street.       R.  R.  DAVIS 
80-82  LEONARD  STREET  NEW  YORK 

CHICAGO,    BOSTON,    PHILADELPHIA,    and    83    BASINGHALL    STREET,    LONDON,    E.C.    ENGLAND 
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You  Know  the  Big 

Hosiery  Leader  for  Ladies&  Misses 
Do  You  Carry  It? 


i#§ND 


REGISTERED 

What  dry  goods  dealer  is 
there  in  Canada  who  is  not 
familiar  with  the  Three 
Eighties  line? 

Every  dealer  knows  that  it  is  the  one 
big  stock  line  to  carry — easily  sold  be- 
cause it  is  well-known,  popularly- 
priced,  unmistakably  good  in  looks  and 
wearing  qualities. 

Wise  dealers  are  taking  a  look  at 
their  shelves  and  replenishing  their 
stocks  of  Three  Eighties. 


Ladies' 

Sizes 

S'A  to  10 


Black— Tan— White 


Order  From  Your  Wholesaler 


Misses' 

Sizes 

W2  to  S'A 


ttye  Ct)tpman=J|olton  knitting  Co.,  Itmtteb 

largest  ]|ogttrp  itfatiufacturers  in  Canaba 
Hamilton,  Ontario 

MILLS  AT  HAMILTON  AND  WELLAND,  ONTARIO 

Sole  Selling  Agents:  Branch  Offices: 

E.  H.  WALSH  &  CO.    Toronto  MONTREAL  AND   WINNIPEG 


EVERY    PAIR     OF 
HOSE  PROTECTED 


^M^ 


BY  THIS 
TRADE-MARK 
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1916=1917 

"Some"  Success 

In  these  times  Jaeger  means  more 
than  ever.  Ft  has  always  been  the 
last  word  in  woollen  wear  of  Quality 
and  Purity,  but  the  position  held  by 
the  Jaeger  Co.  after  thirty  odd  years 
of  trading  is  all  the  more  remark- 
able now  that  the  prices  have  risen 
so  enormously  and  the  markets  are 
being  Hooded  with  mixtures  of  wool 
and  cotton. 

Jaeger  wear  is  based  on  the  principle  : 

Genuine  Goods  at 
Fair  Prices 

and  assistants  in  Jaeger  Agencies 
cannot  press  this  point  too  far. 

Jaeger  Supplies 

Supplies  are  naturally  difficult,  but 
Jaeger  lias  done  well  in  this  particu- 
lar. Had  it  been  possible  to  supply 
all  demands  the  result  would  have 
made  a  wonderful  record.  Every- 
thing possible  is  being  done  to  pro- 
vide trade  requirements,  and  our 
friends  can  rely  on  satisfactory 
deliveries. 

We  send  to  all  Jaeger  supporters  our 

heartiest  ;/oo<l  wishes  for  Xmas  and 
the  New  Year.  Mai/  it  /><■  ax  prosper- 
ous as  it  promises  to  be. 


DR 


'S 


TSAMTAHY  WOOLEN  SYSTEM 

CO.UMJTUX 


243  Bleury  Street,  MONTREAL 


MADE-IN-CANADA 

Infants'  and  Chil- 
dren's Cashmere 

HOSIERY   ^^m 


\TBADE  MARK  / 


Known  From  Coast  to  Coast 

Excellence     in     quality,    fit,     colors    anil     workmanship    are 
acknowledged  features  of  this  line. 

In  the  three  years  this  brand  of  Hosiery  has  been  upon  the 
market  it  has  gained  for  itself  a  reputation  second  to  none. 

Every     pair     carries    this     trade-mark,    your    customers    will 
know   it  and  appreciate  your  carrying  this  line. 

Tor  the  heavy-weight  hose  of  same  quality  ask  for  "Alex- 
andria Brand. ' ' 


ALLEN  BROS.  CO.,  LTD. 


817  GERRARD  STREET  EAST 


TORONTO 


r 


Registered  No.  282.W 


THE    HALL  MARK    OF 

Maximum  Comfort  and  Durability 
at  Minimum  Cost. 

First  in  tbe  Field  and  Still  Leading. 

Made  on  the  GRADUATED  PRINCIPLE, 

and  starting  with  TWO  THREADS  in  the 
TOP,  it  increases  in  WEAR-RESISTING 
PROPERTIES  as  it  descends.  Thus  THE 
LEG  HAS  THREE  THREADS,  THE 
INSTEP  AND  FOOT  FOUR,  and  the  HEEL 
and  TOE  FIVE.  By  this  process  the 
WEIGHT  and  STRENGTH  of  the  Sock  are 
where  they  are  most  needed  IN  THE 
FEET,  making  it  essentially 

A    HALF  HOSE 
FOR  HARD   WEAR. 

Absolutely  Seamless 
Perfect  in  Fit 
Guaranteed  Unshrinkable 

THE    AOME    OF    PERFECTION    IN    FOOTWEAR. 

To  be  had  from  any  of  the   Leading  Wholesale 
Dry  Goods  Houses. 
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o0 


Service 

that 

Satisfies 


^   underwear  \ 


Jfedeiri(&rfod& 


Women  have  learned  that  Peerless  Underwear 
has  a  quality  that  is  dependable — a  fit  that 
gives  snug  comfort  and  a  durableness  that 
insures  long  service  without  repair. 

Are  you  getting  the  Peerless  Sales  in  your 
locality?  Why  not  put  in  a  stock  of  this 
appreciated  underwear? 


rFU'RKSFNTiTIVES-— Ontario:  C.  and  A.  G.  Clark,  36  Wellington  Street  West.  Toronto; 
British  Columbia:  J.  J.  MacKay,  504  Mercantile  Bldg.  Vancouver ;  Quebec:  Ernest  Hamel. 
K  Rue  de  I/Eelise.  Quebec;  Maritime  Provinces:  E.  R.  Woodill.  21  Roy  Bldg..  Halifax. 
NS-  Manitoba  and  the  West:  The  Hanley  &  MacKay  Co.,  139  Albert  St.,  Winnipeg; 
Montreal:    W.    A.    Kennedy,    201    Mappin    Webb    Bldg.,    Montreal. 
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KN1TTE  1)    GOODS 


Sends  the  Season's  Greetings  to 
the  Trade  and  returns  thanks  to 
patrons  who  have  helped  to 
make  this  year  the  biggest  in 
our  history. 

AVON  KNIT  sales  for  1917  will 
greatly  surpass  even  this  year's 
high  water  mark,  and  owing  to  the 
ever-growing  popularity  of  Avon 
Knit  goods  it  has  been  necessary 
for  us  to  make  an  addition  to  our 
factory  so  that  we  can  cope  with 
our  increasing  business  in  a  satis- 
factory manner.  This  addition, 
which  is  complete  and  in  use,  has 
just  doubled  our  working  capacity 
and  we  have  procured  material 
and  made  arrangements  to  handle 
any  Placing  Orders  you  may  favor 
us  with. 

AVON  KNIT  line  for  1917  will  be 
a  very  complete  range  and  will  in- 
clude a  great  many  popular-priced 
numbers. 

Merchants  who  make  the  bulk  of 
their  selections  for  Autumn,  1917, 
from  the  AVON  KNIT  Range  will 
be  amply  repaid. 

A  Word  to  the  Wise  is  Sufficient. 

Avon  Hosiery  Ltd. 

Stratford,  Ontario 


Richard  L.  Baker  &  Co. 


100  Wellington  Street  West 

Toronto  Agents 


Toronto 


CeeTee 

UNSHRINKABLE 

UNDERCLOTHING 

ALL  PURE  WOOL 


** 


LOOK  FOR  THE  SHEEP  ON  EVERY  GARMENT 


WRITE  FOR  PRICES 

The  [.Turn  bull  [oof  Gait  Ltd 

Gait  .Ontario. 

Manufacturers  of  Turnbull's  high  class  Ribbed 
Underwear  for  Ladies  andChildren.Turnbull's'M' , 
•lands for  Infants  and'CEETEE"5hal<er-KnitSw<?ateraMts. 


We'll  Prove  It 

GIVE  us  a  chance  to  prove  to  you 
that  you  can  make  money  by 
working  our  plan.  Hundreds  of 
men  and  women  in  Canada  are  making 
splendid  salaries  by  working  for  us  a  few 
hours  each  day.  Why  not  learn  all  about 
it? 

If  your  regular  position  isn't  producing 
enough  money  to  take  care  of  a  few  added 
luxuries — our  plan  will  fit  in  splendidly, 
giving  you  as  much  extra  money  as  your 
spare  time  will  allow  for.  The  more  time 
you  devote  to  the  plan  the  more  money 
you  can  make.  To  learn  all  about  it- 
drop  us  a  Post  Card, — back  to  you  by  re- 
turn mail  will  come  full  particulars.  This 
will  not  obligate  you  in  any  way.  Simply 
say,  "Send  me  full  particulars  of  your 
money-making  plan." 

Name 


Address. 


The  MacLean  Publishing  Co.,  Limited 


143-153   University  Avenue 


Toronto,  Ontario 


Send  to  the  Editor  for  proofs  of 
the  cuts  of  Santa  Claus,  holly 
and  other  Christmas  ornaments 
which  will  help  you  to  brighten 
up  your  Christmas  advertise- 
ments. 
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Tic 


^JNDE**EAR 


Our 
Policy 

Service  to   our 
Customers 


During  1916  service  will,  as  ever,  be  a  strong  feature 
of  Atlantic  Underwear  Limited. 
And  Atlantic  Underwear  —  the  unshrinkable  under- 
wear for  men — will  be  the  same  good  selling  proposi- 
tion during  1917  as  it  has  been  in  the  past. 
The  same  high-grade  Maritime  wool,  the  same  up-to- 
date  machinery,  the  same  expert  labor  will  all  combine 
to  make  Atlantic  Underwear  the  "best  seller"  of  the 
Underwear  world. 

SEE  THE  1917  SAMPLES. 

Atlantic  Underwear  Limited,  Moncton,  n.b. 


CIRCLE-BAR  HOSIERY 

"Makes  Money  for  Merchants" 
'Satisfies  Customers' 


Hosiery 


FOR 


Women 

in 

Silk 

Lisle 

Cotton 

and 

Cashmere 


Children 

in 

Mercerized 

Cotton 

and 

Cashmere 


The   Circle-Bar   Knitting   Co.,   Limited,  Kincardine 
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WE  ARE  taking  this,  the  last  opportunity  we  will 
have  this  season,  of  thanking  our  numerous 
customers  and  friends  for  their  excellent  support  dur- 
ing the  past  year  in  making  a  new  high  record  for 
our  business,  despite  existing  conditions. 

We  wish  you  one  and  all  a  Merry  Christmas 
and  even  More  Prosperous  1917. 

Our  travellers  will  wait  upon  you  soon  with  our 
spring  range,  which  comprises  all  that  is  latest  and 
best  in  the  Ladies'  Ready-to- Wear  trade. 


felttgwi&iJgg 


Coats 

Suits 

Dresses 


Waists 
Middies 

and 
Children's 
Coats 


Cxclustoe  Habtes'  OTear,  lib. 

Head  Office  and  Factory: 
Blumenthal  Building;,  207  St.  Catherine  Street  W.,  Montreal 

Toronto  Show  Rooms;  33  Richmond  St.  W. 
In  the  heart  of  the  business  section 

Branch  Factories:  520  8t.  Lawrence  Boulevard,  Montreal 
and  Chambly,  Canton,  Quebec  . 


New   Gerstenzang    Building 
670  -  674    Broadway 


Corner 
Bond   Street 


DEVOTED 

ENTIRELY  TO  THE  MANUFACTURE 

OF 

Flowers   and 
Foliage 


For  the  past  20  years  we  have  been  specializ- 
ing in  popular-priced  Flowers  and  Feathers 
especially  adapted  for  counter  use. 

We  Now  Have  Ready  Our 

IQI7  Spring  Line  of  Flowers, 
Foliage   and   Novelties 

which  surpasses  all  former  lines  shown  by  us, 
both  in  quality  and  price. 

With  the  exceptional  facilities  we  now  have 
in  our  spacious  and  modernly  equipped 
factory,  we  are  in  a  position  to  make  prompt 
deliveries  and  turn  out  merchandise  far 
superior  than  ever  before  irrespective  of  the 
demand. 

Samples  sent  on  request. 

We  wilt  be  pleased  to  have  you  visit  us 
at  our  New  Home. 

GERSTENZA  NG 
BROS. 

670-674  BROADWAY 
NEW  YORK 
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Canadian   Representati  \ 


W.  E.  BIRRELL,  27   Wellington  East,  TORONTO 
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SUGGESTIONS   FOR  CHRISTMAS  AND    JANUARY 

Windows  and  Interiors  That  Are  Being  Designed  for  Holiday  Displays — A  Neat  Type 
of  Price  Ticket — Sports  Sets  with  Skates  or  Snowshoes  for  Early 

in  the  Year. 


MORE  and  inure  the  Christmas  windows  in  the  city 
stores  late  in  November  and  early  in  December 
have  taken  on  the  character  of  merchandise,  or 
"straight  selling"  productions.  There  may  be  some  who 
feel  that  a  time  when  the  purchasing-  power  of  the  public 
runs  so  high,  the  showing-  of  the  Christmas  goods,  in  an 
atmosphere  of  poinsettias  should  be  sufficient.  The  prac- 
tice this  holiday  of  the  leading-  stores  in  Canada  is  more 
than  ever  to  attend  to  the  price-ticketing  of  the  goods. 
This  is  carried  out  not  only  in  the  windows  but  in  the 
show  cases — even  for  the  most  expensive  goods — and  on 
counters,  and  in  the  aisle  tables.  People  are  too  busy  at 
Christmas,  even  in  the  smaller  places  to  object  that  a 
neighbor  will  know  the  price  of  the  presents  they  buy  for 
some  one  else,  just  because  the  price  is  marked  on  it  in 
big  as  well  as  in  "plain"  figures. 

We  have  seen,  even  during  the  earlier  part  of  the 
present  season,  a  whole  series  of  windows  given  up  to 
Christmas  gifts,  without  a  single  price  marked  to  satisfy 
the  interrogation  of  the  public  that  looked  at  them,  and 
whole  show  cases  inside  neglected  in  the  same  way.  In  the 
rush  of  this  time  people  want  to  know  in  the  quickest 
possible  time  all  there  is  to  know  about  goods,  and  in 
most  cases,  they  have  planned  beforehand  just  what  they 
can  afford  to  spend  on  individual  gifts.  There  are  argu- 
ments, cogent  ones,  against  price  tickets  on  various  classes 
of  goods  on  ordinary  occasions,  especially  in  smaller 
places,  but  the  objections  do  not  hold  at  this  time. 

A  Neat,  Gilt-edged,  Price  Ticket 

It  has  been  said  that  big  price  signs  spoil  the  attrac- 
tiveness of  the  goods.  That  is  quite  true,  but  THE 
REVIEW  noticed,  in  one  series  of  windows  a  very  neat 
small  card  about  two  inches  by  four,  with  a  gold  band 
around  it,  and  on  it  letters  of  black  of  about  l1/^  inches 
for  the  dollar  mark  and  price.  These  cards  were  used  for 
the  smaller  lines,  and  fitted  in  well  with  any  kind  of 
merchandise.  For  larger  goods  a  card  with  a  holly  or 
poinsettia  border  was  used,  such  as  are  seen  in  hundreds 
of  stores. 

Grouping  Under  One  Price 

In  the  interiors  one  store  is  grouping  goods  under  one 
price  in  piles,  or  lines,  such  as  leather  purses  or  ivory 
goods,  umbrellas,  ribbons  and  indeed  a  long  list  of  varied 
merchandise.  This  facilitates  the  choice  of  crowds  of  cus- 
tomers, saves  their  time  and  that  of  the  clerks  as  well, 
and  this  is  one  of  the  first  considerations  at  such  a  period. 

Profuse  Use  of  Wreaths 

The  Christmas  decorations  are  much  as  usual,  with 
wreaths,  for  some  reason  or  other,  predominating,  some 


stores  showing  in  alternation,  aisle  by  aisle,  or  one  follow- 
ing the  other,  the  green  and  the  red.  There  is  a  touch  of 
yellow  in  many  of  the  poinsettias  and  other  flowers  that  is 
rather  brightening  and  attractive  this  year. 

Purple  Plush  as  Background 

For  some  jewelry  lines,  or  it  could  be  adapted  well  to 
French  ivory — purple  plush  is  used  in  one  store,  the  back- 
ground being  moved  forward  by  hanging  curtains  on  a 
brass  rod  near  the  front  of  the  window,  shutting  off  the 
most  of  the  depth  in  this  way,  and  showing  the  goods  on 
a  series  of  steps,  all  very  narrow  and  the  top  still  close  to 
the  passerby.  This  suits  best  for  the  smaller  articles. 
Colored  shades  threw  a  soft  light  on  the  merchandise 
from  on  top. 

Large  Ark  in  Toy  Window 

One  large  window  showed  as  a  background,  mounted 
high,  a  model  of  a  large  ark,  and  two  or  three  dolls,  and 
other  toys  coming  out,  while  the  rest  of  the  window  was 
filled  with  toys.     The  whole  effect  was  rather  striking. 

Skating  Sets 

A  window  of  sports  sets  had  two  wax  figures  as  the 
main  pieces,  one  with  skates,  the  other  with  snowshoes, 
while  other  scarfs  and  a  tam  were  thrown  over  a  chair, 
and  a  settee. 

Another  window  in  featuring  these  sets  which  should 
be  particularly  good  for  early  January  showings  had  a 
portion  of  the  flooring  covered  with  mirror  glass  and  an 
edging  of  wool  with  "frost"  or  snow  effect,  and  two  fig- 
ures on  the  "ice"  on  skates,  and  a  couple  of  others  at  the 
sides.  The  "atmosphere"  was  particularly  enticing  from 
a  buying  standpoint. 

A  fur  window  had  full  figures  at  either  side  and  a 
centre-piece,  consisting  of  a  chair  with  a  stuffed  fox  on 
it,  and  a  couple  of  sets  arranged  on  the  back  and  at  the 
feet. 


OSBORNE  EDWARDS  WOUNDED 
MR.  OSBORNE  E.  EDWARDS,  formerly  of  the  Robert 
Simpson  Company,  Toronto,  and  later  with  Snell's,  of  Cal- 
gary, and  display  manager  for  Glanvilles,  Limited,  has 
been  reported  wounded  by  shrapnel,  but  fortunately  not 
seriously.  At  first  lie  was  in  the  ranks  of  the  "missing." 
Mr.  Edwards,  who  by  the  way,  is  a  brother  of  R.  T.  D. 
Edwards,  of  the  cardwriting  course  of  DRY  GOODS  RE- 
VIEW, enlisted  in  the  O.M.R.  in  Calgary  in  June,  and  went 
overseas  in  July.  He  was  transferred  to  the  Princess  Pats, 
and  soon  saw  service.  Good  reports  come  of  a  speedy  re- 
covery. 


ro 


CHRIS.  MEADOWS  DIES:  BREAK  IN  KHAKI  RANKS 

Popular  Member  of  C.A.D.M.  Succumbs  to  Wounds  Received  While  Fighting  in  France 
— Had  Won  Advances  to  Sergeancy—  High  Tributes  to  His  Character. 


The  late  "Chris."  Meadows. 


TO      THE 

members  o  f 
the  Canadian 
Association  of 
Display  Men 
■ — as  it  did  to 
the  staff  of 
DRY  GOODS 
REVIEW 
the  announce- 
ment of  the 
death  on  the 
field  of  battle 
o  f  "Chris." 
Meadows  will 
bring  a  feel- 
ing of  sincere 
sorrow.  This 
was  the  first 
break  in  that 
g  r  o  u  p  of 
young  m  e  ru- 
bers who  have 
gone  forth 
across  the  sea, 
and  include, 
as  we  might 
expect,  some 
of   the   bright- 

'  '  C  h  r  i  s. '  ' 
Meadows  was  among  the  first  to  go,  as  was  his  namesake, 
E.  G.  Meadows,  and  Will  Surman,  of  Fort  William.  Then 
many  others  followed. 

The  first  word  to  reach  Guelph  was  contained  in  a 
cablegram  received  by  the  father  of  the  young  widow, 
stating  that  Sergeant  Meadows,  as  he  had  become,  had 
died  of  wounds.  He  had  been  married  while  taking  his 
training  shortly  before  his  departure,  and  his  wife  had 
gone  over  to  be  near  him  and  his  aged  parents. 

Speaking  of  his  death,  the  Guelph  Herald  says: — 

A  Fine  Type  of  Young  Manhood 

"The  tidings  will  create  great  sorrow  and  sympathy 
with  the  relatives.  "Chris."  was  one  of  the  finest  types 
of  Christian  young  manhood  that  Guelph  has  seen.  He 
possessed  an  exemplary  character  and  a  disposition  that 
made  friends  of  all  with  whom  he  came  in  contact.  He  was 
employed  on  the  staff  of  D.  E.  Macdonald  &  Bros.,  and 
was  one  of  their  most  valued  employees.  He  was  well 
known  amongst  the  young  people  of  the  city  and  a  leading 
member  of  St.  James'  Church,  being  one  of  its  wardens 
some  four  years  ago.  He  joined  Major  Simpson's  battery 
in  Guelph,  and  was  speedily  advanced  to  a  corporal,  his 
sergeant 's  stripes  being  given  him  since  he  got  to  the 
front.  While  the  battery  was  in  training  in  Guelph,  Sergt. 
Meadows  was  united  in  marriage  to  Miss  Ruby  Jones, 
daughter  of  Mr.  Geo.  W.  Jones,  and  when  her  husband 
went  overseas,  Mrs.  Meadows  went  to  be  near  him  and 
his  aged  parents.  A  wife,  father  and  mother,  and  several 
brothers  and  sisters  survive,  of  whom  Gunner  Geo.  Mea- 
dows is  now  serving  with  one  of  the  batteries  recruited 
here." 


Tn  mcmoriam 

We,  The  Firm  And  SUff  - 

D.E.  Macdonald&Bros.  = 

...n  deep  sorrow  and  sense, of  grievoH? 

IflM  in  tlir  death  of — 

Sergeant  J.  C.  Meadows 

-Wh,.  died   of   wounds   received 
on  Ihc  battlefields  o(  Europe— 
October  Nineteenth,  Nineteen   Sixteen 
And    we    W'lild    hereby    pay    a 
tribute  "f  d«  i>  H'M"  ■ '  to  bis  memory. 
Twenty-two  months  bro,  bt<  nevci-ed    his    conneetinii    with     us     to 
answer  his  country's  fall  of  duty. 

Vat  ten  ytraprr^oudy.hehndfnjthfidly  wived  this 

linn,  911.I  .  ml I.m.      H   (<•  cv.tv  ImciiiIh'1   f>f  Rtaff 

\V>  had  I...H..-I  to  km    bim   for  In-  --i-  i.-l---  u  t.  .1   mid 
kindly  dhposit mid  to  rel     m    highly    for    hw 

Efo   was   a    iiobl     hi  art; 
his,])  filial  pcrtomMt;  .  Ills, 

As  Our  Advertising  Manager 

—He  was  at  all  timet  faithful  imd  cffti  ii  ill  in  bis  terrier. 

XOW.  on  behalf  «f  bit  king   md  cmtntrr,  he  has  performed 
the  HIGHEST  art  of  service,  and  paid— 

The  Supreme  Sacrifice 

"Greater   Love   Hath    No  Man   Than   This.   That  He  Lay  Down 
His  Life  For  His  F>  tends    -John  /J:  IJ. 
So  in  onr  sorrow  this  week,  we  ifincmber  his  stalwart 
heroism  and  hi*  gallant'  eonroge,    mid    tm  1    thai    bis 

str,  I.m    >...,,,■■    s..  <!.. si  -..rul   lu  j,  ,n latlV.-S    may    find 

Reproduction  of  a  notice  inserted  by  the  firm  in  their 
regular  U-col.  newspaper  space. 

Tribute  Paid  By  Employers 

Any  reference  to  the  loss  of  "Chris."  Meadows 
would  not  be  complete  without  mention  of  an  unusual  tri- 
bute paid  him  by  the  firm  with  which  he  had  been  con- 
nected for  about  eight  years,  first  in  the  men's  furnishings 
and  later  as  advertising  manager,  and  at  times  window 
dresser.  The  day  after  word  of  his  death  had  come,  the 
firm  made  use  of  the  regular  advertising  space  for  an 
"In  Memoriam"  notice,  which  is  reproduced  herewith. 
Reference  is  made  in  this  to  the  deep  sorrow  felt  by  his 
associates,  and  to  the  faithful  service  he  had  rendered  to 
the  store,  and  to  the  stalwart  heroism  that  had  induced 
him  to  offer  himself  for  service  at  the  front.  There  is  a 
simplicity  and  a  dignity  about  this  official  form  of  recog- 
nition that  is  eminently  fitting. 


DEATH  OF  DAVID  MORRICE 

UNEXPECTEDLY,  and  after  a  very  short  illness,  the 
death  occurred  last  month  of  David  Morrice,  one  of  Mont- 
real's most  prominent  business  men  in  the  circles  of  the 
textile  industry.  Named  after  his  father  who  pioneered 
the  cotton  industry  in  Eastern  Canada,  the  late  David 
Morrice  was  Vice-President  of  the  firm  of  The  David 
Morrice  Company,  a  director  of  Canadian  Cottons,  also 
of  Penmans,  and  of  the  Montreal  Freehold  Investment  Co. 
He  was  53  years  of  age,  and  had  a  reputation  second  to 
none  as  a  business  man  of  integrity  and  achievement. 


71 


POINTS  IN   PLANNING  THE  JANUARY  SALES 

Special  Problems  of  1917  Season  as  Regards  Prices  and  Possibility  of  Replacing  Lines 
of  Higher  Priced  Staples  as  Contrasted  With  the  Moving  of 
Fancy  and  Style   Goods 

An  interview  with  Mr.  Theodore  Morgan,  of  Henry  Morgan's.  Montreal. 


THOUGHTS  of  the  January  clearance  sale  are  very 
prominent  in  the  minds  of  dry  goods  merchants  now, 
and  plans  for  the  effective  carrying  out  of  these  sales 
should  start  now,  even  in  the  rush  of  Christmas  business. 
Just  how  the  January  sale  should  be  conducted  in  1917, 
when  conditions  are  so  disturbed  and  different  as  regards 
prices  of  goods,  and  chances  of  replacing  lines  speedily  and 
at  anything  like  old-time  prices  are  so  uncertain,  is  quite 
a  serious  business  consideration.  The  views  of  Mr.  Theo- 
dore Morgan,  one  of  the  principals  of  the  firm  of  Henry 
Morgan's,  The  Colonial  House,  Montreal,  on  the  subject  of 
the  January  sale  plan  for  1917  should,  therefore,  be  of  par- 
ticular interest  at  present  to  a  wide  circle  in  the  trade. 

In  an  interview  with  DRY  GOODS  REVIEW  at  the 
end  of  November  Mr.  Theodore  Morgan  briefly  pointed  out 
the  principles  that  are  prominent  in  governing  the  1917 
January  sales  from  his  firm's  point  of  view. 

Cleans  Up  Before  Stock-taking. 

"We  hold  our  January  sale  before  stock-taking,"  he 
said.  "Thus  we  have  a  clearance  made  before  the  work  of 
taking  stock  begins." 

"Do  you  specialize  particularly  in  white  wear  at  the 
January  sale  or  do  vou  feature  other  lines,  and  perhaps  all 
lines?"  asked  DRY  GOODS  REVIEW. 

"We  make  a  special  feature  of  white  wear,  of  course," 
replied  Mr.  Morgan,  "but  white  wear  is  only  to  be  re- 
garded as  the  pivot,  or  central  point  of  our  sale,  the  point 
on  which  public  purchasing  interest  is  focused.  We  also 
deal  with  other  lines,  all  lines,  in  fact,  in  our  January  sales 
plan." 

"What  method  do  you  use  in  marking  down  for  pur- 
poses of  the  January  sale,  such  lines  as  ready-to-wear, 
millinery,  furs,  etc.?"  asked  the  interviewer. 

"Well,  all  novelty  lines  dependent  on  styles  for  their 
selling  value,  are  marked  down  on  the  basis  of  their  selling 
price,"  replied  Mr.  Morgan,"  and  in  proportion  to  the  need 
for  clearing  the  lines  in  question  out.  It  is  the  selling  price 
that  counts  with  us  in  calculating  the  basis  of  sales  prices. 
A  very  short  time  in  stock  may  make  all  the  difference  be- 
tween an  ordinary  price  and  a  sale  price  in  novelty  and 
style  goods  in  millinery  or  furs. 

Will  Increase  Some  Staple  Lines 

"With  staple  lines  this  season  things  are  going  to  be 
different  a  little,  that  is  to  say,  very  small  reductions,  if 
any,  will  be  found  in  staple  lines.  The  markets  have  risen 
immensely  in  many  staples  such  as  woolens,  etc.,  and  the 
January  sales  will  not  show  many  greatly  reduced  prices 
in  these  lines  thus  affected  by  present  day  conditions.  On 
lines  the  prices  of  which  are  actually  advancing  now  from 
day  to  day  there  will  be  no  reductions,  but  advances  may 
even  be  shown." 

"How  long  should  a  January  sale  period  last  in  your 
opinion,  Mr.  Morgan?" 

Do  Not  Let  Sale  Drag. 

"Just  as  long  as  is  necessary  to  effect  the  desired  clear- 
ance, and  not  a  day  longer.     In  our  experience  based  on 


the  experience  of  a  great  number  of  years,  and  with  the 
experience  of  last  year  always  taken  into  consideration  as 
the  latest  guide  on  the  subject  of  January  sales  terms,  we 
put  the  most  advantageous  period  at  about  three  weeks. 
The  idea,  however,  is  to  continue  the  sale  only  for  the 
maximum  average  number  of  days  required  to  do  the  work 
it  is  desired  to  effect.  A  sale  should  start  up  sharply,  and 
end  clean  and  clear.  There  should  never  be  any  dragging 
along  to  a  finish  with  a  January  sale." 

"In  advertising  and  in  marking  prices  and  publishing 
them,  what  is  the  best  plan  in  your  experience,  Mr.  Mor- 
gan?" 

Makes  Use  of  Comparative  Prices 

"For  our  January  sales  we  follow  the  plain  plan  in  ad- 
vertising and  in  marking  prices,  of  showing  the  public 
clearly  and  simply  the  nature  of  the  goods  offered,  and  the 
prices  both  previous  to  re-marking  for  the  sale  and  as  re- 
marked, showing  the  extent  of  the  reduction.  This  we  do 
in  both  advertising  and  in  price  tickets  on  the  goods  as 
exposed  for  sale.  The  aim  of  the  sale  is  to  move  the 
goods,  and  the  prices  are  calculated  so  as  to  do  so.  The 
methods  we  use  in  estimating  the  extent  of  reduction  are 
based  simply  upon  the  extent  of  the  need  for  moving 
the  goods  and  the  experience  of  oar  buyers  and  managers 
in  the  various  departments  concerned  as  to  the  selling  value 
of  the  goods  to  be  moved  whether  in  style  or  staple  lines. 
It  is  the  selling  prices  that  we  calculate  upon  in  all  cases 
in  conducting  our  January  sales. ' ' 

Slow  But  Steady  Supply  Now 

In  concluding,  Mr.  Morgan  remarked  that  while  diffi- 
culty of  delivery  is  causing  long  delays  in  the  getting  of 
goods  in  the  dry  goods  business,  still  merchants  have  by  this 
time  gained  experience  of  the  conditions  so  that  slow  de- 
liveries are  being  steadily  followed  by  a  constant  though 
sluggish  stream  of  goods  into  the  stores  to  replace  the  goods 
moved  out  in  progress  of  the  business  operations.  Slow- 
ness of  delivery  has  in  short  been  overcome  now  by  steadi- 
ness of  supply  due  to  well  calculated  orders  for  goods  as 
far  as  human  calculations  in  business  under  present  con- 
ditions can  so. 


LIEUT.  MILLAR  LOSES  HIS  LIFE. 

Lieut.  Arthur  G.  Millar,  a  well-known  young  Toronto 
business  man  who  volunteered  for  active  service  a  year  ago. 
has  fallen  fighting  on  the  Somme  battlefield.  Lieut.  Millar 
resigned  his  position  as  a  director  of  the  Brophey  Um- 
brella Company  a  year  ago,  qualified  tor  a  commission  in 
the  expeditionary  force,  and  was  appointed  to  the  95th 
Battalion,  commanded  by  Lieut.-Col.  R.  K.  Barker.  He 
went  to  England  with  that  unit,  and  was  transferred  from 
it  to  the  3rd  Battalion.  He  is  now  officially  reported  by 
the  Record  Office  at  Ottawa  to  have  been  killed  in  action 
on  Tuesday,  November  14. 

Lieut.  Millar  was  30  years  of  age. 


OF   A    PERSONAL   NATURE 


BRAVERY  OF  MERCHANT-SOLDIER  OF  PETROLEA 

THE  illustration  appears  on  this  page  of  Squadron  Serge- 
ant George  H.  Stirrett,  of  Petrolea.  This  merchant-soldier 
is  25  years  of  age,  the  third  son  of  Mayor  R.  Stirrett  and 
Mrs.  Stirrett  of  Petrolea,  and  junior  member  of  the  firm 


Squadron  Sergt.  GEORGE  H.  STIRRETT, 

Petrolea,  who   has   been  granted   a  D.C.M. 

for    bravery   in   rescuing    wounded    at    the 

battle   of   the  Somme. 


of  The  R.  Stirrett  Co.,  of  that  town.  He  is  a  graduate  of 
Petrolea  High  School,  and  of  the  Agricultural  College, 
Guelph.  He  was  a  member  of  the  Petrolea  Rugby  Team 
when  they  won  the  Dominion  Championship  a  few  years 
ago.  S.  Sergeant-Major  Stirrett  was  conducting  a  branch 
store  for  the  firm  at  Listowel  when  the  war  broke  out. 
He  enlisted  among  the  early  recruits  and  trained  with  the 
7th  Mounted  Rifles  at  London,  Ont.,  and  went  overseas  with 
that  unit  in  June  of  1915.  Immediately  after  his  transfer 
to  France  he  went  to  the  front  and  took  part  in  the  actions 
at  Ypres,  and  Somme,  and  obtained  the  Distinguished  Con- 
duct Medal  by  leading  rescuing  parties,  in  the  face  of  great 
danger,  after  British  advances,  "and  getting  out  the 
wounded  to  the  last  man." 

He  has  two  brothers  in  overseas  service,  one  Lieut. 
Gordon  P.  Stirrett  of  the  Royal  Engineering  Corps,  and 
the  other,  Gunner  Jacob  Stirrett,  of  the  67th  Battery, 
recruited  from  undergraduates  of  Toronto  University. 


SPENDING  CHRISTMAS  WITH  HIS  SON 

W.  H.  BARRY,  of  W.  H.  Barry  &  Co.,  of  Montreal,  left 
recently  to  spend  Christmas  with  his  son  Corporal  Barry 
with  the  148th  Battalion  in  England.  Mr.  Barry  while 
absent  will  pay  a  visit  to  the  ribbon  markets  in  Paris  and 
Switzerland. 


LT.-COL.  ROGERS  IN  COMMAND       ' 

From  lieutenant  to  lieutenant-colonel  in  something  like 
eighteen  months'  service  at  the  front  is  the  record  of  the 
present  commander  of  the  3rd  Toronto  Battalion ;  Lieut. - 
Col.  Joseph  Bartlett  Rogers,  of  the  Rogers,  Frankfort  Co. 
Col.  Rogers  joined  the  Queen's  Own  Rifles  some  years  ago 
as  a  private.  He  attained  the  rank  of  lieutenant  and  was 
then  transferred  to  the  reserve  of  officers.  When  war  was 
declared,  however,  he  volunteered  for  service  and  was  ap- 
pointed to  No.  3  company,  3rd  Battalion,  as  a  lieutenant. 
He  went  to  England  with  the  first  Canadian  contingent  in 
September,  1914,  and  to  Flanders  in  the  Spring  of  1915. 
He  has  steadily  progressed  in  rank  and  when  the  late 
Lieut.-Col.  W.  D.  Allen  was  forced  by  illness  to  leave  the 
3rd  Battalion,  Lieut.-Col.  Rogers  succeeded  him.  Col. 
Rogers  has  been  at  the  head  of  the  battalion  throughout 
its  service  on  the  Somme  front.  He  has  also  been  awarded 
t lie  Military  Cross. 


MR.  RYAN  GETS  MEDAL  FOR  BRAVERY 

EDWARD  J.  RYAN,  for  a  number  of  years  with  the 
W.  R.  Brock  Co.  at  Montreal,  has  been  honored  recently 
with  the  presentation  of  the  Royal  Humane  Society  Medal 
for  bravery.  Mr.  Ryan  with  great  courage  saved  a  man 
named  Brisbois  from  drowning  in  the  Chateaugay  river 
last  July.  Brisbois  had  already  sunk  for  the  third  time 
before  Ryan  reached  him.  He,  however,  after  two  at- 
tempts managed  to  raise  the  body  Prom  the  bottom  of  the 
river  and  by  his  knowledge  of  first  aid,  succeeded  in  re- 
storing, respiration    after    working   for    some    time.      Mr. 
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E.  J.  Ryan,  of  the  W.  R.  Brock  Co.,  Montreal. 

Ryan's  record  for  bravery  does  not  end  here,  as  he  has 
more  than  once  saved  lives  from  fires  as  well  as  others  from 
drowning.  His  honor  from  the  Royal  Humane  Society  is 
therefore  well  deserved. 


73 


Dry  Goods  Review 


EQUIPMENT    AND    DISPLAY 


ZUL 


Specialty 
paper  bag 

CO. 


LIMITED 


Write  for  samples  of 

S.  B.  P.    Bags 

and  Open  End  Cat- 
alogue   Envelopes 

We  specialize  in 

Transparent  Glassine 

Bags 

for  Shirts,  Collars, 

Underwear, 

Hosiery, 

Etc. 

Millinery    and    Hat    Bags 


Lockers  that  are  made  of  wood 

are  most  unsanitary  and  an 
additional  fuel  in  case  of  fire 
Our  metal  lockers  are  highly  sani- 
tary and  made  on  strictly  hygienic 
principles. 

They  will  not  burn,  and  they  oc- 
cupy but  a  small  space.  They  are 
light  and  airy,  and  each  has  a 
different  lock. 

These  lockers  are  a  great  benefit  to 
places  where  a  number  of  people  are 
employed.  They  prevent  contact  of  one 
person's  clothing  with  another's,  thus 
avoiding  possible  contagion. 
We  manufacture  Steel  Shelving 
for  all    purposes.     Inquiries    soli- 


cited. 


Write  for  Catalogue. 


Canada  Wire  and  Iron  Goods  Co. 

HAMILTON  ONTARIO 


Last  Call! 


Rush  Your 
Orders    for 


CHRISTMAS 

DECORATIONS 

We  can  give  you  Immediate  shipment  in  the 
very  latest  ideas  in  Christ  mas  designs  —  all 
made  in  Canada — for  window  and  interior 
decorations  —  Holly,  Poinsettia  Wreaths  and 
Variegated   Leaves. 

GET  OUR  CATALOGUE  FOB  HANDY 
REFERENCE. 

Abbott  Bros.,  Toronto 


Vi 


Get  the  Latest  Fur- 
Stands  for  Your  Win- 
dow    Salesmanship 


Standard 
Square 
Tubing - 
Adjust- 
able 
Bracket 


(See 
Small 
Cut) 


Write 
for 
New 
Catalogu 


J.  R.  PALMENBERG'S  SONS,   Established  1S52 
63-65  WEST  36TH  STREET  NEW  YORK 


Don't  Be 
a   Clerk 

ALL 
Your  Life 


MAN 
WHO> 

T  «5        tS  %;■ 

MANl^Vt; 


i*r#  z  i  •  nfti»  J*  Mi 


GROWST^fl;; 


A  Summer  Course 

in  Window  Trimming,  Show  Card  Writing 
or  Advertising  will  prepare  yon  for  a  position 
in  a  field  that  is  not  overcrowded.  One  in 
which  yon  can  earn  good  pay  and  never  be 
out  of  work. 

A  few  weeks  in  New  York  at  the  E.  T.  S. 
will  make  yon  a  bigger,  broader  man,  able  to 
hold  a  better  position. 

Write  to-day  for  further  information. 

ECONOMIST  TRAINING  SCHOOL 


247-249  W.  39th  Street 


New  York  City 
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THE  VERY 
NEWEST 

Quick  action  will 

get  these  in  time 

to     boost     your 

Xmas  trade. 


US— $65.00   (Pair  in  Dec.  $100.00)  09— $50.00 

Get  No.  42-FS  the  new  shape, 


long  wide  P.M.  skirt  and  exact- 
ly correct  in  shape. 

Be    first    to    write    for    list    of 
new  forms. 

A.  S.  Richardson    & 
Company 

Showroom  —  99   Ontario   St.,   Toronto        46R— $7.00, 
Factory — 101   Ontario   Street,  Toronto 


42   FS— $14.00. 


0»K—  Girdle.   Enamelled,   $5.50. 


_^     Waste    Paper 
y         $13.00    a    ton. 

fifcal 

"  Climax  " 

All  Steel  Fireproof 

Baling     Tress     will 
convert    your    waste 
into    compact    baler 
ready    to    ship    and 
sell    at    the    highest 
prices. 

Ask     us     for     infor- 
mation. 

\   j 
1  JWn 

&                                      r 

Climax  Baler  Co. 

Hamilton.  Ontario 

DENNISTEEI 

mf     LONDON    ONTARIO    !■» 

Metal  Lockers  will  earn  their  cost  in  short  order  by  saving 
floor   space,    time    of    employees    (your  time),    preventing 
P'tty  thieving,  avoiding  arguments  of  store  help. 
Canada's    foremost    locker     line,     as    used    bv    Simpson's, 
Eaton's,    the    rail- 
ways.    Bell     Tele- 


phone and  hun- 
dreds of  otlie  r 
great     concerns. 

Let  us  send  >/ou 
some  data. 

TheDennisWire 

&   Iron    Works 

Co.,  Limited 

London     -    Ontario 


How  Much 


EXTRA   MONEY 


are  you  in  need  of  right  now?  Is  the  income  sufficient 
to  meet  your  requirements  and  allow  you  to  take  in  a 
few  little  luxuries  of  life? 

If  it  isn't  and  you  have,  say,  two  or  three  hours  daily 
that  you  can  spare,  we'll  tell  you  how  to  add  to  your 
weekly  earnings  any  reasonable  amount  of  money.  Say 
on  your  "Post  Card" — "Please  send  me  full  particulars 
of  your  money-making  plan  for  spare  time  workers." 

The  MacLean  Publishing  Co.,  Ltd. 

143-153  University  Ave.     -   TORONTO,   CANADA 


DRY  GOODS  REVIEW 


Better  than  any  other  service  ^ 

It's  this  way:  Our  Carrier  Service  and  System  are  as  good 
as  we  say  they  are.    We  say  that  together  they  beat  any 

j»       other  service,  and  soon   save  your  investment 

Send  for  the  circular  that  contains  our  side  of 

the  story — to-day,  please. 


GIPE-HAZARD  STORE  SERVICE  CO.,  LTD 

97   ONTARIO  STREET.    TORONTO.    CANADA 


Level,  grade  and  per- 
pendicular wire  Cash 
Carriers.  Parcel  Car- 
riers, Cable  Carriers 
and  Pneumatic  Tubes 


»/#////###r////##^/#///J!i^^^^ 


EliGlNwAISl 


1$ 


WAISTS 

Bigger  Profits  —  Greater  Values  —  More  Styles 

New  York  Office:    1182  Broadway — in  the  Centurian  Building 
Factory:    1001-1003-1005-1007  Filbert  Street,  Philadelphia,  Pa. 

9to$ff$perDo, 
^IB^b^^l         ^^^  Send  for  Com 


Largest  Silk  Waist  House 
In  Philadelphia 


Complimentary  Copy  of  Elgin  Energy 


yjjrjrjrfjjTJf&jjrMjMmirMrMrMmaMVMfrjrj^^ 


An  Appreciation 


This  year  as  last  has  been  one  of  unsettled  conditions,  but  in 
spite  of  these  conditions  our  business  has  gone  ahead  to  a  very 
appreciable  extent. 

We  feel  it  our  duty  to  thank  patrons  of  Phoenix  Novelry  Neck- 
wear for  their  loyal  support  and  we  are  able  to  promise  that  our 
efforts  will  be  to  maintain  the  high  standard  that  has  given 
Phoenix  Novelry  Neckwear  its  enviable  reputation  with  the 
neckwear  trade  of  Canada. 

We  wish  the  trade  the  best  that  the  new  year  has  in  store  and  a 
big  Christmas  business  to  close  the  year  nineteen  hundred  and 
sixteen. 


V 


y       TORONTO,  ON T. 


^ 
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Auction  Fur  Sale 

Our  next  Public  Auction 
Fur  Sale  will  be   held  in 

St.  Louis, 

JANUARY    29th 

1917 

and    days    following. 


All  Furs  intended  for  that  Sale  should 
reach  not  later  than  January  15th. 

We  solicit  your  shipments  against  which  we 
will  make  liberal  advances  on  arrival  if 
desired 


For  further  information  write  to 

FUNSTEN  BROS.  &  CO. 

First  and  Olive  Streets  -  -  St,  Louis 

OR 

41  West  29th  Street  -  -         New  York 
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Alexandre  Kid  Gloves 


Fabric 

Gloves 


Fine 

Hosiery  | 


Although  the  war  has  caused  a  shortage  of  gloves,  we  have  been^able  to 
supply  our  customers'  requirements  and  expect  to  do  the  same  in  the^future. 

Misfjing  pou  tfje  Compliment*  of  tfje 
Reason  anb  a  ^Prosperous  JSeto  !?rar. 


Alexandre  Glove  Company 


TORONTO 

77  York  St. 


MONTREAL 

46  St.  Alexander  St. 


QUEBEC 

80  Rue  du  Pont 


ft 


A  Brand  New  Line 
of  Fine  Quality 

HOSIERY 

For  Children 


Made  of  beautiful  soft  cashmere  varus  of  good 
wearing  quality  Ballantyne's  LAMBKIN  Hosiery 
will  prove  itself  to  be  a  valuable  addition  to  your 
Hosiery  Department.  The  goodness  of  materials 
used  is  responsible  for  the  production  of  a  line 
where  quality  is  so  easily  apparent.  You  must  see. 
and  feel,  this  number  to  fully  appreciate  its 
unusual  quality.  Send  for  samples  and  prices. 
We  are  pleased  to  say  that  orders  can  be  accepted 
for  immediate  delivery.  Ask  for  line  1022  (ten- 
twenty-two). 


LAMBKIN 
HOSIERY 

Fine  1/1  Ribbed  Cashmere 

Sizes  4  to  7 

Black  and  White  Only. 

R.   M.   BALLANTYNE,    LIMITED 


STRATFORD 


CANADA 
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BUYERS'   GUIDE 


Will  Pay  Spot  Cash 

for  surplus  or  entire  stocks  of 
general  merchandise. 

Would   also    take  short  lease 
off  your  hands. 

Send  for    further   information 
to-day. 


DOMINION 
AUCTION    HOUSE 

"AUCTIONEERS  TO  THE  TRADE" 

20-22    WELLINGTON     ST.    W. 
TORONTO,    ONT. 


Mending    Wool 

of  all  kinds.   For  jobbers  only. 

Manufactured  under  customers' 
private  brands. 

Guelph  Mending  Yarn  Supplies 

Guelph                                                             Ontario 

'NOVELTY    PAPERS 

For  Window  and  Interior  Decoration 

'  Holly  Designs,  Lattice,  Blocks,  Stfipes,  Onyx, 

i  Siltto  and  Velour 

Christmas  Catalog  ready  for  distribution. 
'  Send  for  samples.         Depts.  X  and  Z. 

J   DOTY  &  SCRIMGEOUR  SALES  CO.,  Inc. 

74  Duane  Street  New  York  City 


LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines, 
Window  Decorations,  Japanese  and 
Chinese  Decorations,  Papier  Mache 
Novelties,  Electric  Lighted  Firmer 
Bushes.  Write  for  our  104  page 
Catalogue.     It's  free  for  the  asking. 

The  Botanical  Decorating  Company 

(Incorporated.) 
504  South  Fifth  Avenue.  Chicoro,  III. 


KINDLY    MENTION 
THIS  PAPER  WHEN 
WRITING    TO    AD- 
VERTISERS. 


Condensed   Advertisements 

AGENTS  WANTED 

U7ANTED- AN  AGENT  WITH  A  KNOW- 
*'  ledge  of  the  Furnishing  Trade,  "to  sell 
Lace  and  Madras  Curtains  and  Nets  for  a 
firm  of -British  Manufacturers."  Address 
"Lace."     Wm.  Porteous  &  Co.,  Glasgow. 

T  INENS— AFTER  WAR,  IRISH  MANTJ- 
facturer  requires  agents  principal 
American  centres.  Specialties — tailoring 
goods,  crash,  dress  linen,  tarpaulin  canvas. 
Apply  Box  52,  Dry  Goods  Review,  88  Fleet 
Street,  London.   England. 


SITUATIONS  VACANT 

VXTANTED— A  TRIMMER,  YOUNG,  MCE 
'*  mannered,  aide  to  meet  customers  if 
necessary,  for  Maritime  Provinces.  Small 
first-class  business.  Apply  Box  303,  Dry 
Coods    Review. 

MISCELLANEOUS 

/CANADIAN  DRY  GOODS  FIRMS  DE- 
^  siring  to  advertise  in  the  best  European 
commercial  and  trade  papers  should  apply 
for  estimates  to  Neyroud's  International 
Advertising  Agency,  148  Cheapside,  London, 
England.      Established    1879. 


-VTOVELT1ES  AND  NOTIONS  IN  LADIES 
'  Dress  and  Haberdashery  wanted,  on 
Royalty  or  purchase.  Good  paying  lines 
only  considered,  and  those  of  packet  or 
card  variety  preferred.  British  Patents 
taken  out  if  necessary.  Write  777  Sells 
Advertising  Offces,  Fleet  Str.,  London. 


BUSINESS  CHANCES 

WANTED     TO     HEAR     FROM     OWNER 
df   good    store   for   sale.     Northwestern 
Business   Agency,   Minneapolis.   Minn. 


INDEX     TO     ADVERTISERS 


A 


Abbott   Bros 74 

Allen  Bros.,  Co 64 

American    Pad  and  Textile  Co 5 

Alexandre   Clove  Co.    78 

Arlingt  ii    Co.   of   Canada     Limited    ...  10 

Atlantic    Underwear    67 
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Garland,  John  M..  Son  &  Co.,  Ltd 3 

Gerstenzang    Bros ES 

Gipe-Hazard   Store   Service  Co 76 

Glass,  Henry,  &  Co 32 
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Greenshields,  Ltd 1 
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H 
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Henderson,    Robt.,   Co.    10 
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Jaeger    Sanitary    Woolen    Systems    Co.. 
Limited.   Dr 64 


King.  John,  &  Son   .  . . 
Kingston    Hosiery  Co. 
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Lister  &  Co Inside  front  cover 
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Maxwell,  R.  G..  &  Co. 34 

McOutchcnn    Waist   Co 41 

McKinley  Music  Co 5 
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Specialty  Paper  Bag  Co. 74 
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White,  Will  P.,   Ltd. 


$15,000,000    EATON  STORE,  BIGGEST  IN  AMERICA 
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Diagram  on  left  shows  layout  of  two 
blocks  that  Eaton  Co.  will  utilize  for  the 
huge  new  store.  Above  is  diagram  show- 
ing how  streets  will  be  widened  in  return 
for  closing  of  Buchanan.  It  is  under- 
stood the  Eaton  Co.  own  the  two  blocks  on 
right  above  Carlton. 


THE  biggest  retail  proposition  that  ever  came  before 
a  municipality  in  Canada — plans  for  the  biggest  re- 
tail store  in  the  world — was  laid  before  the  City 
Council  of  Toronto  in  November  in  the  form  of  a  proposal 
to  erect  a  15-storey  building  on  the  south-west  corner  of 
College  and  Yonge  streets  by  a  firm  that  THE  REVIEW 
has  learned,  definitely,  is  The  T.  Eaton  Co.  This  will  mean 
vacating  their  present  building  and  moving  up-town  about 
2/3  of  a  mile. 

A  plan  of  the  location  is  shown  here,  with  one  street, 
Buchanan,  closed,  and  the  store  covering  the  two  big 
blocks.  In  return  for  handing  over  this  street,  the  city 
will  receive  20  feet  from  the  company  to  widen  College, 
Yonge  and  Hayter  streets  as  shown  on  the  diagram. 

The  store  when  complete  with  15  stories  will  cost  about 
$15,000,000  of  which  close  to  $5,000,000  must  have  been 
paid  for  the  land.  It  is  estimated  that  there  will  be 
15,000  empoyees.  It  will  be  erected  in  sections,  the  first, 
500  feet  on  Yonge  and  250  on  College,  280  feet  high;  the 
second  170  feet  by  500,  and  the  third,  250  on  College,  and 
500  feet  on  Teraulay. 

It  is  estimated  that  this  will  be  the  largest  department 


store  in  the  world.  The  agent  remarked:  "You  can  put 
Wanamaker's  in  one  corner  of  this." 

The  cost  of  the  building  figures  out  at  15.9  cents  per 
cubic  foot  so  that  for  a  $10,000,000  building  the  area 
would  be  something  like  60,000,000  cubic  feet. 

It  will  be  an  interesting  experiment  to  note  the  mutual 
effect  of  Eaton's  withdrawal  up  street  and  leaving  down- 
town to  the  Robert  Simpson  Co. 


GEO.  G.  DUNNING  CO.— HIGH  GRADE  WAISTS 

A  NEW  FIRM  in  ready-to-wear  made  its  debut  to  the 
Canadian  trade  the  past  month,  when  the  George  G.  Dun- 
ning Co.,  Limited,  of  Toronto,  was  organized.  The  name 
of  Mr.  Dunning  needs  no  introduction,  as  the  head  of  this 
firm  was  connected  for  a  number  of  years  with  Ladies' 
Wear,  Limited,  Toronto,  as  a  member  of  the  firm.  Be- 
side&,  the  wide  connection  he  has  made  in  this  way  Mr. 
Dunning  built  up  a  circle  of  friends  during  the  time  he 
covered  Western  Canada.  In  his  factory,  at  555  Bloor 
Street  West,  he  will  make  a  specialty  in  high-grade  waists. 
The  trade  will  extend  a  warm  welcome  to  Mr.  Dunning  in 
his  new  business. 
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UNITED  STATES— New  York,   R.   B.   Huestis,   U5  Broadway,   N.Y..    Telephone   Rector  8971.    Chicago,    111.,   A.    H.    Byrne,   1104-5-6-7 

Fort   Dearborn    Bldg.,   105   West   Monroe   St..    Telephone   Randolph   3234.     Boston,    C.    L.    Morton.    Room   733,   Old   South   Bldg., 

Telephone    Main    1024. 
SUBSCRIPTION   PRICE— Canada,  Great  Britain,  South    Africa    and    the    West    Indies,    $2    a    year;    United 
States,  ¥2.50  a  year;  Other  Countries,  $3  a  year;  Single  Copies,  20  cents.     Invariably   in    advance. 
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DRY    GOODS    REVIEW 


1916 -1917 


Standing  on  the  threshold  of  a  new  year,  we  pause  to  look 
back  over  the  passing  year.  1916  has  far  exceeded  our  expec- 
tations for  volume  of  trade  in  Dominion  Raincoats.  We 
fully  realize  that  your  co-operation  and  your  patronage  have 
done  much  to  make  this  success  possible.  We  are  grateful 
that  our  efforts  to  please  and  serve  the  trade  have  been  so 
generously  appreciated  throughout  Canada. 

Past  successes  are  but  stepping  stones  to  future  achieve- 
ments. With  the  New  Year,  our  efforts  shall  be  increased  to 
make  the  Dominion  Rubber  System  of  still  greater  service 
and  benefit  to  Canadians  and  to  the  retail  trade  of  Canada. 
Our  purpose  at  all  times  shall  be  to  make  this  the  one  safe 
and  satisfactory  place  to  supply  every  need  in  Waterproof 
Clothing  for  men,  women  and  children. 

To  one  and  all,  we  extend  the  Season  s  Greetings 
and  our  best  wishes  for  a  Happy  and  Prosperous 
New  Year,  with  a  hope  that,  during  the  New 
Year,  Peace  may  again  prevail  among  the 
nations  of  the  world. 


Canadian  Consolidated  Rubber  Co. 

LIMITED 
HEAD  OFFICE:     MONTREAL 

■•■    Service  Branches  at   Halifax,   St.  John,   Quebec,   Ottawa,   Toronto,  Hamilton,   London, 
Brantford,   Kitchener,   North   Bay,   Winnipeg,   Regina,   Saskatoon, 
Edmonton,  Calgary,   Vancouver  and   Victoria. 


M.   PULLAN   &  SONS,  LIMITED 


M.  D.  PULLAN,  President 
J    M     IUTLL\N,  Vu  E -PRESIDENT 
L  l-  PULLAN,  Managing  Director 
a   B   BRADSHAW,  Secretary 
s   ii    PULLAN,  Director 


Designers  and^J^kerj  qfj 

;es.  rrens 

►kirts 

MADE  SINCE  1902 


Factoiiy  and  Warehouse 

PULLAN  BUILDING 

Cor.  Bay  anu  Wellington  Sts 

Tki.ei-hone  Main  4002 
CONNECTING  All.  DEPARTMENTS 

Cable  Address 
pullansons,  toronto 


TORONTO,   December   8th,    1916 

CAN. 


MR.    MERCHANTMND   BUYER. 

Dear   Sir: 

Upon  closing  our  books  on  the  most  successful  period  in 
the  history  of  our  business  we  are  determined  to  beat  this  mark 
for  the  coming  year,  and  have  therefore  brushed  aside  all  pretence 
of  high  prices. 

Notwithstanding  the  most  unusual  advance  in  the  cost  of 
materials,  trimmings  and  labour,  we  are  featuring  serge  suits  from 
$8.75  and  up,  Coats  from  $4.75  and  up,  Skirts  from  $2.50  and  up,  as 
well  as  the  more  exclusive  models. 

Having  readjusted  our  policy  to  meet  the  price-demands 
of  keen  merchants  who  know  values,  and  having  increased  the  volume 
of  our  sales,  thus  creating  new  economies  in  production,  and  now  that 
you  may  share  in  these  savings  we  feel  certain  it  will  be  to  your 
advantage  to  see  the  "Pullan  Garments." 

All  we  ask  is  that  you  put  our  new  sales  policy  to  the 
acid  test  of  your  knowledge  of  the  ready-to-wear  game.  Surely  there 
is  merit  to  a  line  that  increases  its  sales  season  after  season. 

Our  new  Spring  line  is  now  being  shown  by  our  represent- 
atives throughout  Canada.  Be  sure  to  write  for  an  appointment. 

Wishing  you  the  compliments  of  the  season, 

Yours  very  truly, 

M.  PULLAN  &  SONS,  LIMITED 


MONTREAL  SHOWROOMS: 
Mr.  A.  M.  Bradford,  614  New  Birks  Bldg. 


QUEBEC  SHOWROOMS: 
Mr.  P.  A.  Lapierre,  Orkins  BIdg.,  64  St.  Joseph  St. 


